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Spring  Styles 


The  Artistic  Tailor-made— Designed  with  Rare  Skill  and  Genius 

This  picture  features  the  latest  trend  of  early  Spring  styles  and  the 

ever-celebrated  Jersey  fabric  in  all  the  new  and  fashionable  hues. 

Make  a  note  to  see  these  new  lines  of  nationally  advertised  Coats,  Suits  and  Dresses  when  you  come  to  market. 

C.  KENYON  COMPANY,  Inc.  rnirAt.n 


NEW   YORK 

Ave.  BI.16.,  -,tli  Ave. 


NKW  YORK 


Cu„«m-ss  and  Franklin  Sit 
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WHY  NOT 


put  theory  into  practice,  and  reduce  the  high  cost  of  living  by  selling 
and  talking  EMBROIDERIES  to  your  Clerks  and  Customers? 

EMBROIDERIES 

are  the  most  economical  materials  in  the  market  to-day,  having  ad- 
vanced very  slightly,  owing  to  the  Retail  and  Wholesale  having  large 
stocks. 

WE  CAN  ATTEND  TO  YOUR  WANTS 


IMMEDIATE  DELIVERY  and 
SPECIAL  PRICES 

On  Choice  Patterns  of  Leading   Makes  of  Floor  Coverings,  Bought 
Before  Recent  Advances,  INCLUDING:— 

Woodstock  Axminster  Squares;  Three  Frame  Bru.<sels ;  Wool 
and  Worsted  Wiltons;  Seamed  and  Seamless  Tapestry  ;  Mats  of 
all  kinds:  Hall  Runners  in  Axminster  and  Wiltons  in  all  sizes 
from  27  inches  and  36  inches  wide,  and  from  7  feet  6  inches 
to  15  feet  long. 
Write  for  Catalogues  and  prices — Cheerfully  submitted. 


SPECIAL 

OFFER— (Expires 

March  1st.) 

700  Seamed  Tapestry  Squares 

(275  only)  Seamless  Ax- 

2500    Mats    Axminster 

2%x3       $  9.50 

3      x3         11.30 

27x54     $3.00 

3      x3*2     13.30 

3x4  $33.50 

36  x  63       4.60 

3      x4         15.25 

15  Designs 

18  Designs 

20  Designs 

Just  Received 

KUMFY 

Spring    Showing    of    all    the 

2  Cars  Congoleums 

BLANKETS 

latest  Fabrics  in 

Specially    Marked 

Our   stock   of 

Cretonnes               Art  Sateens 
Scrims                   Marquisettes 

MATS             SQUARES 

White  Blankets 

Voiles                    Curtain  Nets 

3x4%  ft.  $    .94   -6x9        $4.90 
3x6             1.24     7%x9      6.15 

is    now    complete 

Bungalo  Nets 

Lace   Curtains 

4%x4%      1.40     9x9          7.35 

and  at  prices 

Table  Covers 

6x6             2.48     9x10%    8.60 

below  Market 

Tapestry     Curtains 

6x9             4.56     9x12        9.80 

Values. 

Upholstery  Goods 

GREENSHIELDS  LIMITED 


Victoria  Square 

"EVERYTHING  IN  DRY  GOODS 


Montreal 
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With  thrift  a  necessity  of  the  day,  women  are 
buying  with  sharpened  discrimination.  They 
are  not  risking  their  money  on  goods  of 
unknown  value. 

Because  the  intrinsic  worth  of  B.D.A.  English 
Mohair  is  known  to  women  as  standard  the 
world  over,  dealers  find  it  a  steady  seller  of 
big  volume. 

This  unquestioned  merit  of  D.B.A.  English 
Mohair;  its  simplicity,  style  value  and  wear- 
ing qualities;  make  it  a  most  desirable  staple 
stock  fabric. 

The  leading  importing  wholesalers  supply  it. 

The  Bradford  Dyers  Association  Ltd. 

Of  BRADFORD,  ENGLAND 
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1918  Expectations 

1  HE  success  of  Canada's  Victory 
Loan  assures  us  of  hundreds  of 
millions  of  extfa  dollars  circulated 
among  the  consumers  of  Canada. 

We  look  forward  to  brisk  busi- 
ness during  1918,  and  have  in  our 
warehouse  now  the  largest  Spring 
stock  in  our  history. 

As  soon  as  your  stock-taking  is 
over  your  first  thought  should 
be  of  a  visit  to  our  warehouse  in 
Ottawa  or  of  seeing  one 
A  of  our  representatives. 


John  M.  Garland,Son  &  Co., I  id 

OTTAWA,  CANADA 

Wholesalers  of  Everything 
in  Dry  Goods 
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1*1  1^  l\      l|  ^  1^1    \        ^  brings  many  extra 

i    isi  ii  i\i  ij     uses  for  Coid  Cream 

COLD    CREAM  ~and  Mennen's  is 

attractively  put  up — 

A  Ready-Seller  for  Winter    Price  is  reasonable— 

—  --— — — the  name  is  well- 
known  and  holds  your 
customer's  confidence.  There's  no  better  time  than  now  to  fill  out 
your  stock.  Of  course,  the  whole  Mennen  list  is  an  all-the-year  line 
— essential  to  comfort  and  appearance  Winter  and  Summer — and 
one  Mennen  article  easily  sells  another.  There  is  no  reason  why  YOU 
should  not  have  this  business.  Keep  your  shelves  well-stocked — 
give  some  counter  or  window  space— and  mention  MENNEN'S. 


THE  COMPLETE 
MENNEN  LINE 

Shaving  Cream 

Dentrifice 

Men's  Talcum 

Borated  Talcum 

Sen  Yang  Talcum 

Violet  Talcum 

Flesh  Tint  Talcum 

Unscented  Talcum 

Cream  Tint  Talcum 

Liquid  Soap 

Cold  Cream 

Tar  Shampooing  Cream 

Bath  Powder 

Kora  Konia 

Ruvia 


'T'HE  easy  sale  of  Mennen's  is  partly 
*  due  to  the  nation-wide  advertising  we 
are  doing.  It  is  putting  trade  right  into 
your  hands — all  you  have  to  do  is  to  close 
on  it!  Then  we  have  three  very  attractive 
window  trims — Talcum  Powder,  Shav- 
ing Cream,  and  a  Combination.  Any 
one  or  all  will  be  shipped  on  request. 

Canadian  Agents: 

Harold  F.  Ritchie  &  Co.,  Limited 

Toronto,  Ontario 

Mennen's  Products  are  "Made  in  Canada"  by 

G.  Mennen  Chemical  Company 

Montreal,  Quebec 
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To  the  Trade  January,  1918 

We  Do  Not  Wish  To 
Cause  Any  Alarm 

by  stating  that  the  textile  markets 
are  anything  but  normal  at  present. 

Some  manufacturers  will  not  book 
orders  owing  to  the  difficulty  to  se- 
cure raw  material  and  experienced 
help.  We  therefore  suggest  to  our 
customers  that  they  place  their  orders 
with  us  for  Spring  and  Summer 
business  of  1918,  at  once,  for  General 
Dry  Goods,  Men's  Furnishings, 
House  Furnishings,  Silks,  Dress 
Goods,  Hosiery,  Gloves,  Underwear, 
Ladies'  and  Children's  Ready-to- 
Wear  Goods,  Wash  Goods,  Linens, 
Canadian,  British  and  American 
Staple  Cotton  Goods,  as  we  believe 
later  in  the  season  the  demand  will 
exceed  the  supply,  to  get  the 
necessaries  of  life,  in  some  lines  of  the 
textile  trade.  It  is  not  so  much  a 
matter  of  price;  it  is  to  get  the  goods 
as  soon  as  possible 

AT  ANY  PRICE. 

John  Macdonald  &  Co.,  Limited 

TORONTO 
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Novelties  in  Made  up  Goods :- 
Lace  Cushion  Covers. 
Chair  Backs,  Chesterfields, 
Runners  &? 

Here  are  a  Pew  illustrations . 
In  LACES  we  have 
thousands  of  Designs. 
Write  For  Samples  of 
what  you  require  . 
Give  Trade  References. 

WHOLESALE  ONLY. 
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LoNDOfl 

Wholesale 

J.CHRISTAU 
8,R»ternoster  Row 

usfl  Nottingham,  England. 


Canada 

Unity 

Building. 


Telegraph  &  Cable  \   C7A7    Wl 
Telephone  r  5fU5  Nottingham. 
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Any  retailer  who  has  not  been  shown  the  coming  season's  styles  of  Serpentine 
Crepe  is  surely  losing  an  opportunity  to  inspect  a  superb  showing  of  the  handsomest 
designed  and  the  most  skillfully  colored  cotton  goods  in  the  market. 

The  line  includes  florals  in  many  combinations,  striking  adaptations  of  Egyptian 
thought,  bordered  styles  of  rare  beauty,  suggestions  from  the  Japanese,  several  well- 
covered  designs,  ombre  effects,  etc.     Each  of  these 

SERPENTINE  CREPE 

styles  is  printed  on  six  or  more  different  solid -color  backgrounds,  and  the  whole  display 
is  a  marvelous  testimony  to  the  artistic  knowledge  of  American  designers,  whose  ex- 
pressed thought  has  been  interpreted  and  made  practical  by  our  skilled  workmen. 

If  your  Jobber  will  not   show  you  the  full   line,  let 
us  know  and  we  will  see  that  it  is  brought   to  you. 

PACIFIC  MILLS,  LAWRENCE,  MASS. 

LAWRENCE  &  CO.,  Selling  Agents 

BOSTON  NEW  YORK  PHILADELPHIA  CHICAC 

ST.  LOUIS  SAN  FRANCISCO 

LONDON,  ENGLAND 
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WORRALL'S 

FAST  DYES 

VELVETEENS 


owe  their  richness  and  suppleness  to  the  dyer.  They 
undergo  more  processes  at  his  hands  and  make 
greater  demands  on  his  art  than  do  any  other 
materials. 

For  centuries  Manchester  has  been  the  centre  of  the 
world's  velveteen  trade,  and  here  the  art  of  dyeing 
and  finishing  velveteen  and  kindred  goods  has  at- 
tained its  highest  development. 

The  firm  of  J.  &  J.  M.  Worrall,  Ltd.,  dates  back  a 
century  and  a  half,  and  from  their  Ordsall  Works, 
which  now  cover  many  acres,  have  come  not  a  few 
of  the  improvements  which  have  given  the  velveteens 
of  to-day  the  beauty  and  lustre  which  have  won  for 
them  such  world-wide  popularity. 

The  introduction  of  Worrall  V  Fast-to-rubbing  dyes 
some  years  ago  opened  a  new  chapter  in  the 
history  of  the  industry  and  well  informed  velveteen 
buyers  the  world  over — more  particularly  when  buy- 
ing for  costume  purposes — now  insist  on  a  guarantee 
that  their  cloths  are  in  Worrall 's  Fast  Dyes. 


J.  J.  &  M.  WORRALL,  LIMITED,  ARE  NOT  MERCHANTS,  SO  ALL  ENQUIRIES  FOR  VELVETEENS 
IN  THEIR  DYES  SHOULD  BE  SENT  THROUGH  THE  USUAL  WHOLESALE  CHANNELS. 
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Pawsons  &  Leafs,  Ltd. 

Warehousemen 
5  to  14  St.  Paul's  Churchyard,       London,  Eng. 


Cable  Address:  Pawson  London 


A.B.C.  and  W.U.T.  Codes  used 


THIS  CITY  HOUSE.  IN  THE  CHURCHYARD  OF  ST.  PAUL'S. 
MAS  A  BUILDING  WORTHY  OF  OUR  TRADE,  A  TRADE 
WORTHY  OF  ITS  REFUTATION,  AND  AN  EXPERIENCE  OF 
83  YEARS.  WHICH  STILL  LEAVES  US  YOUNG  ENOUGH  TO 
WANT  TO  DO  MORE. 

YOUR    ENQUIRIES    ARE    WELCOMED    AND    WILL    RECEIVE 
PROMPT  AND  CAREFUL  ATTENTION. 

WE  ARE  ALIVE  TO  IDEALS,  AND  AWAKE  TO  THE  FASHIONS 
OF  YOUR  MARKETS— IN  A  WORD— SPECIALISTS. 


CALICOES 
FLANNELS 
BLANKETS 
FLANNELETTES 

(Dyed  and  Printed) 
LINENS  AND  TOWELS 
DAMASKS 
SOFT  FURNISHING 
CURTAINS 
CURTAIN  NETS 
PRINTED   COTTONS 
CASEMENT  CLOTHS 


DEPARTMENTS: 

DRESS   GOODS 

MANTLES  AND  COSTUMES 

DRESS  SKIRTS 

SILKS   AND  VELVETS 

VELVETEENS 

RIBBONS  OF  ALL  KINDS 

LACES    AND    EMBROIDERIES 

NECKWEAR 

HANDKERCHIEFS 

HOSIERY 

WOVEN    UNDERWEAR 

GLOVES 


FLOWERS  AND  FEATHERS 

ORNAMENTS 

MILLINERY 

(Trimmed   and   Untrimmed) 
HABERDASHERY 
BUTTONS  AND  TRIMMINGS 
FANCY    HANDBAGS 
FURS  AND   FUR   COATS 
UMBRELLAS 
BLOUSES 

CHILDREN'S    COSTUMES 
UNDERCLOTHING 
LADIES'    AND    CHILDREN'S    OUTFITTING 
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A  Famine  for  Fall,  1918 


Everything  points  to  a  shortage  in  most  staple 
lines  of  Dry  Goods  for  the  coming  Autumn, 
1918,  Business.  Positively  no  wool  and  very 
little  cotton  goods  from  the  United  States. 
Practically  nothing  from  Great  Britain  or 
other  European  Countries.  Canadian  Mills 
loaded  with  war  orders.  Many  Wholesales 
report  very  depleted  stocks, 

Excepting 
Alphonse  Racine,  Limited 

who  claim  to  carry,  as  in  the  past  three  years,  the  very  largest 
stock  of  general  Dry  Goods  in  Canada,  a  great  deal  of  the  credit  for 
this  for  1918  being  due  to  the  policy  of  their  factories  of  having 
sufficient  supplies  to  run  to  capacity  the  year  round.  Early 
orders  for  Fall,  1918,  are  absolutely  essential  to  make  adequate 
provision  for  your  Fall  plans. 

YOUR  BEST  NEW  YEAR'S  RESOLVE 

will  be  to  see  Racine's  at  once  and  take  advantage  of  their 
fortunate  position  in  the    market. 

SAVE  the  big  differences  in  price  you  will  have  to  pay  later,  and 

ri  \  /  /-«  as  well  as  \;  /I  .  •  .  who  will  buy  early 

Serve  Your  Customers  bel,:;lh,n  Your  Competitors  who  „„rb„y  ,.,„ 

Alphonse  Racine,  Limited 

"THE  STAPLE  DRY  GOODS  HOUSE  OF  CANADA  " 

60-80  St.  Paul  Street  West,  Montreal,  Canada 

Sample  Rooms : 
Ottawa,  Quebec,  Three  Rivers,  Sherbrooke,  Sydney,  N.S. 

Factories  : 

Beaubien  Street,  Montreal,  St.  Denis, 

St.    Hyacinthe. 
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Alphonse  Racine,  Limited 

Management,  Representatives, 
House  Personnel 

Offer  You 
Their  Most  Sincere  Wishes  for 

9  $appp  J2eto  §ear 

anb 

%  prosperous; 

1918. 


Our  Representatives  will  follow 
these  good  wishes  with    a   per- 
sonal   visit    and   back   them   up 
with    value-offerings    that    will 
make 
Positive-  Sure 
Prosperity  for    You 
for 
1918. 


Alphonse  Racine,  Limited 

~THE  STAPLE  DRY  GOODS  HOUSE  OF  CANADA" 

60-80  St.  Paul  Street  West,  Montreal,  Canada 

Sample  Rooms : 
Ottawa,   Quebec,  Three   Rivers,  Sherbrooke,  Sydney,  N.S. 

Factories : 

Beaubien  Street,  Montreal,  St.  Denis, 

St.  Hyacinthe 
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To  The  Trade 

Our  Message  for  1917 
Holds   good  for  1918 


7 he  Dove  of  Peace  has  not  yet  rested,  and 
present  indications  are  that  the  war  will  be 
indefinitely  prolonged. 

This  means  greater  difficulty  in  obtaining 
goods  and  still  further  advances  in  prices. 

Our  travellers  will  wait  upon  you  in  the 
New  Year  and  your  orders  will  receive,  as 
always,  our  best  attention. 


THE  W.  R.  BROCK  COMPANY, 

WHOLESALE  DRY  GOODS  (LlMITED) 

MONTREAL 


TORONTO 


CALGARY 
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We  Can  Supply: 


Striped  Flannelette 

Saxony  Flannelette 

Silks  and  Dress  Goods 

Hosiery 

Underwear 

Knitted  Goods 

House  Furnishings  and  Carpets 

Men's  Furnishings 

Women's  Ready-to- Wear 

Fancy  Goods  and  Notions 

And  other  Lines  of 

General  Dry  Goods 

The W.R.  BROCK  COMPANY,  (Limited) 

=  Wholesale   Dry   Goods  = 

MONTREAL 

TORONTO  CALGARY 
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The  Original  "  Two  Boys  "  Sheets. 

The  Sheets  of  known  quality. 


are  made  from  the  best  Egyptian  and  American 
cottons;  spun  and  woven  on  the  latest  machinery. 
Diligent  scrutiny  in  all  stages  of  manufacture  main- 
tains that  unbeatable  quality  upon  which  their 
world-fame  exists. 

Jusl  as  demand  for  RIGG'S  SHEETS  is  keen 
among  the  highest  class  retailers  in  Great 
Britain,  so  we  anticipate  l>ig  business  with  the 
leading  Canadian  houses. 

To   do   a   permanent   good-class   trade 

SHOW  RIGG'S  SHEETS 


Manufactured  only  by 


RIGG  BROTHERS,  LIMITED, 

6,  Mosley  Street,  Manchester, 
ENGLAND. 

Cables:     Rijr?  Brothers,   Manchester. 
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OUR  TRADE -MARK 

"  Virtute  et  Lahore" 


Opportunity 

To  Become  Canada's 

Sole  Afjent  for 
Ri^'s  Sheets 


TO  THE  FOREMOST  HOUSE 
in  Canada  without  a  competing 
line,  there  is  an  opportunity  to 
secure  the  sole  Canadian  Agency 
for  Rigg's  Cotton  Sheets,  Sheetings, 
Pillow    Cases,    Bed    Spreads,    Etc. 

Rigg's  Sheets  are  as  honest,  easy 
and  profitable  a  line  as  you  can 
well  handle.  London's  first  grade 
houses  regard  them  as  the  standard 
goods  for   quality  plus  utility. 


References    must    accompany    all    applications 

together    with    full    particulars     of   distributing 

facilities,   territories,  etc. 

Kigg  Brothers,  Limited 

6  Mosley  Street,  Manchester,  England 

CABLES:  RIGG  BROTHERS,  MANCHESTER 


The  firm  of  RIGG 
BROTHERS 
LTD.,  was  estab- 
lished in  1836, 
and  adopted  for 
its  Trade  Mark 
the  above  device 
and  Motto.  Virtue 
and  Industry  is 
a  n  appropriate 
summing:  up  of 
the  principles 
which  have  all 
along;  directed  our 
aims  as  spinners 
and  manufactur- 
ers. Every  RIGG 
production  is  a 
tangible  expres- 
sion of  the  Motto, 
and  has  behind  it 
our  81  years' 
reputation  for  the 
higrhest  grade 
Sheets  and  Sheet- 
i  n  g  obtainable. 
All  super-grades 
are  selvedge- 
marked  RIGG'S 
MANUFAC- 
TURE. 
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Stalvondge. 


SELLING  OFFlCe. 
MCLARKSON&Co 

7.BRA2eRNOSeST.  MANCHESTER. 

AT   YOUR.    SERVICE 
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'/>/.  Address:   Dusters,  Manchester. 


J.  Smith  Hargreaves  &  Co.,  Ltd 


Manufacturers  of  all  kinds   of 

TURKISH,  TERRY 

HONEYCOMB  CLOTH 

AND  FANCY  BATH 

TOWELS,  GOWNS 

1 1  FOUNTAIN  ST.,  MANCHESTER,  ENG. 

Mills:  Spring  Mills,  Heywood.  Albion  Mill,  Farnworth,  Near  Bolton. 

London  Office :  9-10  Foster  Lane,  E.  C.  2.  Telephone  Bank  8511. 

AGENTS:   WALLACE  &  WALLACE,  MONTREAL  AND  TORONTO. 
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PRODUCTS 

MANUFACTURED   FOR    WHOLESALE   MERCHANTS    WHO    ARE    INTERESTED    IN 

DEPENDABLE    QUALITY    MERCHANDISE    AND    REAL    SERVICE 

SILVER    AND    NICKEL    PLATED    MOUNTINGS    FOR 

MIRROR  PLATES,  POTTERY,  CHINA  AND  GLASS  WARE 


This    exclusive    and    most    complete    line    of 

METALLIC  HOUSEHOLD  UTILITIES 

is    now    on    Display    durine    .January    at    the    Fort    Pitt    Hotel    in   Pittsburgh,     I»a. 

Royal  Metal  Manufacturing  Company 

South  Western  Avenue  Chicago,  111 
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See    these   before 
you  order 


Liddell's 

Gold 

Medal 

Irish 

Linens 


Irish  Hand-Embroidered 
Novelties  now  being 
shown  to  theTrade: 
Bed  Spreads,  Sheets, 
Pillow  Cases,  Baby 
Cases,  Doylies,  Tea  and 
Lunch  Sets,  Cosy  Covers, 
Handkerchief   Cases,  etc. 


R.   H.  COSBIE,  LIMITED 

Irish  Linen  Jigency 
22    West    Wellington    Street,    Toronto 


THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will  always  hold    first    place    as  an  Edition  of 
Standard.  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 
It  has  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. 
Every  copy  of  The  McKinley  Edition  sold  means 
a  profit  of  over  150  per  cent,  to  the  dealer. 
The  McKinley  Edition  (Revised  for  Canadian 
Trade)  conforms  in  every  detail  with  Canadian 
copyright  laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Bringer"  is  the  catalogues  bearing  the  dealer's 
imprint  which  are  supplied  with  this  Edition. 
These  catalogues  will  attract  more  customers  to 
your  store  than  any  other  medium  you  could 
employ. 

Write  us  for  samples  and  particulars  to-day. 

McKINLEY  MUSIC  CO. 

The  Largest  "Exclusively  Sheet  Music  House" 
in  the   Wo, Id 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 

NEW  YORK  CITY:  145  W.  15th  STREET 


Cased   or    Baled 

HIGH-GRADE 

COTTON  BATTING 


Extra  Handsome 

Extra  ^Quality 

Moderate   Price 

Order  Victory— 67  rolls  to  case 


The  Old  Reliable,  North  Star,  Crescent, 
Pearl  will  still  give  far  the  best  value  for 
their  price  and  can  be  had  125,  100,  80, 
67,  or  50  rolls   to   bale  or  case. 


ANY  WHOLESALE  HOUSE 


HORROCKSES 

are 

Cotton  Spinners 
and  Manufacturers 

with  an  experience  and 
reputation  of  over  a 
century  and  a  quarter. 
As  they  are  determined 
to  maintain  the  repu- 
tation of  producing 

the  very  best 

you  may  rely  on  all 
goods  which  bear  their 
name  on  the  selvedge. 

Horrockses,  Crewdson  &  Co.,  Limited, 

MANCHESTER  and  LONDON,  ENGLAND. 

Agents  for  Canada  : 


)  R  Y    G OODS    K  E V I E  W 


When  buying  Cotton  and  Lisle 
Thread  Hosiery  ask  for 

HAWLEYS 
HYGIENIC  BLACK" 

There  is  no  better 
Dye  in  the  World. 

Every  Pair 

Warranted  Fast 
to  Wishing,  Hard  Wear 
and  Perspiration. 

Works  -  Hinckley,  England. 


\       MAI 


GOOD   TAILORING  IS  LABOUR  LOST 
IF    THE    CLOTH    IS    ILL    SHRUNK 


L*4/w* 


MAKE  SURE  IT  IS  SHRUNK 


AND^WELL  SHRUNK 


AND  KNOW  BY  WHOM. 


THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS  FIRM   OF   LONDON    SHRINKERS— BEST   OF   ALL   ON   THE   STAMP   OF 

WELCH    &    Co.,     Ltd 

Waterproof  Finish 

ENGLAN 

WHEN  ORDERING  ENGLISH  CLOTHS.  SAY  "TO  BE  SHRUNK  BY  JENNENS.  WELCH  &  CO..  Ltd." 


JENNENS, 

Cloth  Workers    and    Shrinkers,  and    Proprietors  of    the  Famous  "JENNWEL 

LONDON,   HUDDERSFIELD   and   BRADFORD 


lish  i 


These    advertisement    Cloth    Brashes    will    be    delivered    f.o.b. 
Liverpool    or    London    against    payment    in    London. 


6  doi.  12  doz.  30  doz.  60  doz. 

$2.75  $2.50  $2.25         $2.00  per  doz. 

This  price  includes  a  Celluloid  Tablet.  5V4"  by  1"  printed  in 
two  colours,  fixed  in  the  back  of  the  Brush;  your  own 
sketch  or   wording. 

This  Cloth  Brush  is  made  of  pure  bristles,  and  is  of  best 
English  manufacture.  Quotations  for  larger  quantities  ob- 
tainable  of 

M.   NEUHAFER   &   LEVI,   Brush  Manufacturers, 
11    Fore  Street,  London  <Engl»nd; 


SIMON,  MAY  &  CO. 

NOTTINGHAM,  ENG.  CALAIS,  FRANCE 

Established  1849 

Manufacturers  of  Laces 
and  Plain  Trimmings 

Canadian  Agents: 
TORONTO  — Williams  &  Paton,  Empire  Building 
MONTREAL— John  McBoyle,  43  St.  Sacrament  St. 

To   the    Making-Up   and   Wholesale   Trade  only 


DRY    GOODS    REVIEW 


Spring,  1918, 

Wash  Goods 

Despite  the  conditions  of  "High  Markets"  and 
"Scarce  Goods"  we  have  been  able  to  assemble 
a    wonderfully   comprehensive    range     of    the 

4  WANTED"  goods  for  Spring  and  Summer 

Wear. 

Some  of  the  most  attractive  lines  are: 
Silk  Chiffons 

Mercerised  French  Crepe 
Lingerie  Mulls 

Beach  Cloths 

Linen  Finish  Suitings 

Colored  Poplins 
Delainettes,  six  ranges 

Embroidered  Crepes 

Mercerized  Cashmere  Twills 
Foulard  Mulls 

Fancy  Batistes 

Plaid  Voiles 

We  are  especially  well  prepared  for  a  heavy 
trade  in  Prints,  Ginghams,  Galateas,  and  all 
other  staple  lines. 

In  White  Goods  our  range  is  unusually  attractive. 

The  W.R.  BROCK  COMPANY 

(LIMITED) 

TORONTO 


nilY    GOODS    RE  VIE  W 


©je  Annual  Spring  Jgumber 

'XT  EVER  before  in  the  history  of  Canadian  merchandising 
1  ^  has  it  been  as  necessary  to  know  facts;  facts  about 
probable  supplies:  facts  about  price  changes,  achieved  and 
imminent;  facts  about  style  changes;  and  inside  facts  about 
the  details  of  a  merchant's  own  business.  No  longer  can  a 
retailer  expect  to  navigate  his  business  craft  through  the  war- 
tossed  seas  of  commerce  without  a  competent  pilot  at  the 
helm.  The  man  who  will  be  able  to  weather  through  the 
difficult  days  ahead,  while  the  last  hard  struggle  is  being 
made  for  democracy,  and,  later,  while  a  Mars-shaken  world 
is  going  through  a  period  of  readjustment,  must  prepare  now 
and  the  closer  that  sails  can  be  reefed  so  that  help  will  not  be 
required  from  banks  and  wholesalers,  the  less  danger  of 
shipwreck  there  will  be. 

The  Annual  Spring  Number  of  Dry  Goods  Review  aims  to 
be  a  chart  that  will  aid  every  dry  goods  merchant  to  avoid 
the  rocks  in  his  way.  Experienced  merchandising  men,  both 
wholesale  and  retail,  have  been  interviewed  and  their  opin- 
ions have  been  secured  on  many  important  matters.  Market 
changes  of  the  past  year  and  the  probable  fluctuations  of  the 
future  are  given  in  detail.  Buying  plans  for  the  coming 
year,  merchandising  methods  that  will  enable  the  merchant 
to  know  his  own  business,  are  culled  from  the  experiences  of 
successful  men.  Problems  of  the  greatest  importance  in  the 
view  of  possible  restrictive  legislation  are  gone  into  and 
some  of  the  crying  evils  of  the  trade  are  discussed.  Every 
effort  has  been  made  to  make  this  Special  Number  of  Dry 
Goods  Review  worthy  of  its  place  among  the  reference 
books  for  the  coming  Spring  and  Summer  season.  Read  and 
absorb  the  carefully  compiled  information  it  contains  and 
pass  it  on  to  the  clerks  that  they  also  may  benefit. 
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&eabj>  for  a  Spring  ©uttng 


This  leather  coat  in  purple  with  tan  collar  and  belt  will  mean  joy  to 
the  motorist  who  fears  the  first  Spring  breezes.  It  is  of  fashionable  cut 
with  real  style  in  the  waist  effect   and   rippled   lower  part. 
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THE  MERCHANDIZING  PROBLEMS  OF  1918 

What  should  be  the  Buying  Policy  Adopted? — The  Days  of  Speculation  Are  Passed- 

Shortauv  of  Supplies  Certain  in  Some  Lines — Higher  Prices  in  Sight 
in  All  Textile  Products 


THE  merchant,  standing  upon  the 
threshold  of  the  year  1918,  sees 
ahead  of  him  many  business  prob- 
lems that  must  be  solved,  problems  that 
are   peculiar  to   present  conditions. 

One  of  the  first  of  these  is  the  buying 
policy  that  shall  be  adopted.  Shall  Fall 
purchases  be  placed  as  soon  as  lines  are 
opened  to  the  trade?  Shall  reserve 
stocks  continue  to  be  accumulated 
against  possible  future  shortage  and 
higher  prices?  Will  the  high  prices 
restrict  consumer  buying  to  a  consider- 
able extent?  Then  directly  connected 
with  these  is  the  selling  problems  as  to 
whether  selling  prices  on  goods  already 
in  stock  should  not  be  raised  to  nearly 
market  values  so  that  money  may  be  se- 
cured to  replace  the  sold  merchandise  at 
the  new  high  prices. 

In  attempting  to  help  its  readers  solve 
these  problems  DRY  GOODS  REVIEW 
secured  the  opinions  of  dozens  of  prom- 
inent retailers  by  means  of  personal  in- 
terview or  by  letter.  In  such  matters  as 
these  some  difference  of  opinion  was  in- 
evitable but  a  careful  study  of  all  an- 
swers received  has  thoroughly  confirmed 
the  advice  consistently  given  in  the  edi- 
torial columns  of  this  paper  for  the  past 
year.  To  be  summed  up  this  is:  The 
speculation  time  is  passed  so  far  as 
merchandise  is  concerned;  with  a  serious 
shortage  in  some  merchandise  in  sight 
early  buyina:  will  be  essential  in  order  to 
secure  supplies.  The  quantity  of  this 
early  buying  however  should  be  consid- 
ered from  the  basis  of  cash  investment 
rather  than  quantity;  from  now  on  re- 
tailers should  work  down  all  reserve 
stocks  and  endeavor  to  speed  up  turn- 
over; that  the  nearer  a  retailer  can  fin- 
ance on  his  own  capital  even  at  a  slight 
sacrifice  of  possible  volume  of  business 
the  better  off  he  is;  and  lastly,  that  goods 
when  being  sold  should  be  considered 
from  the  viewpoint  of  replacement  value 
and  prices  raised  as  nearly  as  possible  to 
present  market  figures  so  that  a  reserve 
may  be  built  up  that  can  be  utilized  in 
the  days  of  depreciating  values  that 
sooner  or  later  will  ensue. 

These  policies  are  roughly  speaking 
the    ones    that    all    the    larger    retailers 


have  adopted.  The  large  departmental 
stores  and  mail  order  houses  that  were 
buying  anything  and  everything  a  year 
ago  and  laying  up  enormous  reserve 
stocks  have  recently  adopted  the  con- 
servative attitude  and  from  now  on  these 
reserve  stocks  are  to  be  run  down  and 
buying  held  to  seasonable  requirements. 
The  buyer  who  can  get  an  order  past 
the  merchandise  manager  to-day  has  to 
show  very  clearly  that  he  has  no  mer- 
chandise in  reserve  that  cannot  be  made 
to  take  the  place  of  the  required  line.  To 
repeat  a  sentence  that  can  well  be  graven 
in  the  minds  of  all,  "Speculation  time  is 
past  in  so  far  as  general  merchandise  is 
concerned."  This  of  course  does  not 
mean  that  prices  have  reached  the  limit 
and  will  go  no  higher.  On  the  contrary 
DRY  GOODS  REVIEW  believes  that 
much  higher  prices  are  inevitable  on 
many  lines  of  textile  products  and  there 
can  be  no  possible  limit  set,  as  the  "lim- 
it" figure  has  been  passed  again  and 
again.  It  does  mean,  however,  that  mer- 
chandise at  present  figures  is  so  much 
above  normal  that  sooner  or  later  some 
reaction  is  inevitable  and  just  when  that 
time  will  arrive  is  "the  nigger  in  the 
woodpile."  The  wise  stock  speculator 
will  unload  before  peak  figures  are  reach- 
ed and  get  away  with  a  sure  profit  even 
if  it  appears  possible  to  secure  still  great- 
er by  holding  a  little  longer. 

Merchandise,  however,  must  be  had  in 
order  to  do  business.  Substitution  has 
its  limit  and  in  some  lines  a  narrow  lim- 
it. The  customer  desiring  wool  under- 
wear cannot  be  sold  a  bathing  suit,  or 
one  desiring  a  Winter  cap  a  Panama 
hat.  Buying  therefore  will  have  to  be 
done  for  manv  departments  and  WHERE 
THIS  IS  ABSOLUTELY  NECESSARY 
DRY  GOODS  REVIEW  COUNSELS 
THE  EARY  PLACING  OF  ORDERS  in 
order  to  insure  delivery  and  to  save  pay- 
ing almost  certain   price  advances. 

Great  care  should  be  taken,  however, 
that  the  Fall  purchases  are  not  running 
into  much  more  money  than  anticipated 
as  enhanced  values  are  sometimes  lost 
sight  of  and  instead  usual  quantities 
bought  with  the  result  that  a  merchant 
finds   himself  loaded   uo   with   more   bills 


to   pay   than  he   has  cash   to  meet  them 
with. 

The  merchant  who  neglects  the  splen- 
did opportunity  to  clear  out  all  stock  that 
heretofore  has  been  in  the  "slow  sellers" 
class  but  which  is  now  intrinsically  of 
much  better  value  than  any  similar  line 
that  could  be  bought  to-day,  and  to  get 
a  profit  while  doing  so  is  short-sighted 
indeed  and  deserves  to  feel  the  pinch 
when  conditions  change.  Another  year 
of  present  advancing  prices  and  every 
retail  stock  should  be  as  clean  as  a 
whip.  An  old  dry  goods  man,  now  re- 
tired, told  a  DRY  GOODS  REVIEW  rep- 
resentative the  other  day  that  it  posi- 
tively made  him  green  with  envy  as  he 
had  never  had  such  a  chance  as  this  to 
clean  stock  in  all  his  long  career. 

From  the  selling  viewpoint  as  well 
rising  values  must  not  be  overlooked. 
Only  by  raising  selling  prices  of  stock 
bought  at  lower  figures  than  now  pre- 
vail will  it  be  possible  to  lay  up  a  re- 
serve to  meet  the  uncertain  conditions 
ahead  and  also  to  provide  the  funds  to 
replace  similar  lines  even  in  reduced 
quantities. 

Many  minor  difficulties  and  uncertain- 
ties are  on  the  cards  for  the  coming  year. 
The  embargo  on  United  States  woolen 
products  may  be  so  tightened  up  as  to 
shut  off  that  market  entirely,  and  there 
are  rumors  that  restrictions  on  cotton  ex- 
portations  are  not  impossible  or  im- 
probable; British  cloths  are  becoming 
gradually  harder  and  harder  to  obtain 
and  the  dress  goods  shelves  are  liable  to 
become  sadly  depleted;  labor  and  mili- 
tary demands  may  cause  the  enactment 
of  legislation  making  some  restricted 
form  of  delivery  service  compulsory,  and 
the  help  problem  will  gradually  assume 
a  more  formidable  aspect.  Let  the  mer- 
chant, however,  build  his  business  upon 
the  common  sense  foundations  given 
above,  these  not  being  the  solitary  opin- 
ions of  the  editors  but  the  condensed 
opinions  of  dozens  of  men  who  have 
studied  the  situation,  and  success  is 
bound  to  be  achieved  during  the  coming 
year. 


SELLING  DRY  GOODS  FOR  SPOT  CASH 


Successful  Dry  Groods  ^Busines 
playing  Goods  Attractive 


s  in  Town 
7— Where 


of  :>,()()() — Doing  Business  For  Cash,  and  Dis- 
Possible  Exclusive  Lines  Secured. 


IN  Western  Canadian  towns  of  3.000 
inhabitants  or  less  it  is  generally 
conceded  that  an  exclusive  dry  goods 
business  is  not  practicable  and  that  it  is 
necessary  to  add  other  lines,  forming-  in 
fact  a  general  business  in  order  to  make 
it  successful.  When  an  idea  like  this  be- 
comes so  deep  rooted  that  it  is  almost 
universally  accepted  it  requires  consider- 
able foresight  and  confidence  to  ignore 
same  and  launch  out  along  the  prohibited 
lines. 

H.  C.  Purdy  of  Dauphin,  Man.,  is  one 
merchant  who  believes  that  this  idea  is  a 
fallacy  and  apparently  is  making  good 
his  belief.  It  will  be  interesting  to  read- 
ers of  DRY  GOODS  REVIEW  to  see 
what  methods  Mr.  Purdy  adopted  and 
upon  what  ideals  he  built,  when  estab- 
lishing: his  business  in  Dauphin,  a 
straight  dry  goods  business  and  in  op- 
position to  established  general  businesses 
of  long  standing. 

Venture  Made  in  War  Time 

It  is  nearly  four  years  since  Mr.  Purdy 
decided  to  'make  his  venture.  The  war 
had  started  and  that  would  have  been 
enough  to  cause  most  men  to  consider  the 
time  too  risky.  Then  it  was  impossible 
to  lose  sight  of  the  ifact  that  there  was 
great  danger  of  the  town  proving  too 
small  to  support  a  store  of  this  nature. 
However  after  thinking  the  matter  over 
Mr.  Purdy  decided  to  make  a  break  and 
see  what  determination  to  succeed  could 
do  against  rather  untoward  circum- 
stances. 

General    Principles    Adopted    Beforehand 

He  did  not  do  so,  however,  until  he  had 


MERCHANDISE  WELL  DISPLAYED. 

View  of  the  interior  of  the  Purdy  store.     It  will  be  noticed  that  the  lines  carried 
are  freely  displayed. 


gone  into  all  the  pros  and  cons  of  the 
matter  and  had  decided  on  the  funda- 
mental rules  upon  which  he  would  build 
iiis  business.  These  were  four  in  number 
and  are  well  worthy  of  notice. 

First;  He  would  handle  only  the  best 
procurable  merchandise  and  would  not 
cater  to  the  bargain  trade. 

Second;  He  would  secure  in  so  far  as 
he  possibly  could  exclusive  Hues,  in  so 
far  as  his  town  was  concerned. 

Third;  He  would  sell  for  cash  only  and 
would  under  no  condition  deviate  from 
this  rule. 

Fourth;    That   he   would    aim    to    have 


USING   THE    WINDOW   SPACE. 

One  of  Mr.  Purdy's  windows  which  evidence  an  unusual   amount  of  attention  for 
small  town  store. 
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comprehensive  displays  of  his  merchan- 
dise both  in  his  windows  and  the  store 
itself  as  he  realized  that  the  way  to  sell 
goods  was  to  show  them. 

There  seems  good  common  sense  here.  It 
is  unfortunately  true  that  too  many  men 
starting  in  business  have  but  very  hazy 
ideas  as  to  the  policies  that  they  are 
going  to  adopt  and  in  consequence  drift 
with  the  tide,  and  let  circumstances  make 
their  policies  instead  of  adopting  a 'firm 
attitude  from  the  first  against  conditions 
that  are  disadvantageous  to  the  success 
of  their  business.  It  is  still  more  com- 
mendable that  having  laid  down  these 
rules  as  a  basis  Mr.  Purdy  adhered 
strictly  to  them,  as  he  claims  to  have 
done.  It  is  easy  to  make  rules  but  the 
real  test  is  in  their  application  when  so 
many  are  apt  to  permit  occasional  ex- 
ceptions to  work  in,  with  the  result  that 
before  long  the  rule  itself  is  a  dead  let- 
ter. Mr.  Purdy  naturally  feels  that  any 
success  that  his  business  has  achieved 
has  oi-iginated  from  one  or  other  of  these 
four  rules. 

The  Question  of  Location 

The  next  question  that  had  to  be  de- 
cided was  that  of  location.  This  is  a 
considerable  factor  in  the  success  or 
failure  of  most  businesses  and  consider- 
able thought  was  given  to  the  matter  be- 
fore decision  was  finally  made.  The 
store  ultimately  chosen  carried  a  good 
rental  but  was  ideal  for  the  purpose  in 
view.  The  windows  were  good  and  the 
interior  well  suited  for  display  purposes 
having  an  unobstructed  space  of  eighty 
feet  depth  with  a  width  of  twenty-six 
feet.  The  main  pedestrian  traffic  of  the 
town  passed  the  windows  and  as  Mr. 
Purdy  intended  to  make  these  his  largest 
trade  pulling  assets,  this  was  also  a  very 
important  feature. 

(Continued  on  page   28.) 


MEETING   COMPETITION    BY    BETTER   SERVICE 

How  a  Western  Finn  Has  Met  and  Bested  the  Mail  Order  Competition  —  Getting  the 
Purchaser  What  He  Wants  the  Important  Item — An  Interesting  Experi- 
ment in  Banking  for  the  General  Store. 


THE  merchant  who  shows  himself 
ready  to  meet  the  every  need  of 
his  customers,  who  makes  the  de- 
sires of  those  customers  the  basis  of 
the  business  done,  rather  than,  as  is  so 
often  the  case,  limiting:  it  by  the  stock 
that  the  merchant  actually  has,  enters 
into  the  life  of  the  community  and  feels 
its  needs  and  arranges  to  meet  them 
almost  before  these  needs  have  found 
a  voice,  in  one  word,  the  merchant  who 
gives  to  the  buyer  the  same  quality  of 
service  that  is  being  rendered  by  the 
mail  order  house  need  have  no  fear  for 
the  competition  of  the  mail  order  house 
for  it  has  been  met  and  met  success- 
fully. 
Timidity  the  Greatest  Source  of  Danger 

That  is  not  exactly  the  way  A.  M. 
Ledingham  of  Ledingham  &  McKee, 
Strongfield,  Sask.,  voiced  his  opinion 
that  merchants  were  generally  too  timor- 
ous of  the  mail  order  activity,  but  that 
was  unquestionably  the  drift  of  his  ar- 
gument, and  the  argument  is  not  based 
on  any  high-flown  theory  but  on  the 
solid  facts  of  an  actual  business  ex- 
perience. 

The  reason  that  the  mail  order  house 
has  been  so  successful  against  the  smal- 
ler merchant,  Mr.  Ledingham  believed, 
is  because  the  smaller  merchant  was  not 
able  or  thought  he  was  not  able  to  give 
as  good  service.  Yet  giving  that  service 
is  a  comparatively  easy  matter. 

"For  instance,  if  a  farmer  wants,  say, 
some  good  table  linen  or  rugs,"  said  Mr. 
Ledingham,  "we  get  an  idea  of  what  he 
wants,  and  send  to  the  wholesale  house 
for  it  in  Winnipeg,  allowing  ourselves 
10  per  cent.  If  the  article  does  not  just 
suit  we  can  always  send  it  back.  On 
the  other  hand  we  can  always  show  it 
to  one  or  two  farmers  in  the  district, 
explaining  how  it  was  bought,  and 
usually  it  will  suit  some  one  in  the  dis- 
trict. In  a  case  like  that,  you  see,  you 
haven't  taken  any  real  risk,  and  -you 
have  probably  made  a  sale  that  would 
otherwise  have  been  lost,  and  you 
haven't  given  the  farmer  the  notion  that 
the  only  way  to  get  what  he  wants  is 
to  send  to  the  big  city. 

"As  a  matter  of  fact,"  Mr.  Ledingham 
remarked,  "we  never  hear  about  the  mail 
order  house  and  we  certainly  do  not  help 
to  advertise  them  by  constantly  talking 
about  them  and  keeping  copies  of  then- 
catalogues  to  the  fore. 
Personal  Knowledge  the  Great  Advan- 
tage 

"We  know  the  farmers  well,  and  that 
is  one  place  where  we  have  the  advan- 
tage, and  a  big  advantage  over  the  best 
mail  order  house  in  existence.  We  know 
this,  and  we  don't  take  any  chances  on 
losing  the  friendship  of  our  customers. 


We  take  a  trip  round  to  their  farms 
from  time  to  time,  that  breaks  the  ice, 
so  to  speak,  and  keeps  us  on  a  more 
friendly  footing  than  is  possible  with 
only  business  relations  as  a  tic.  Of 
course,  we  have  come  in  contact  with 
the  mail  order  house  but  we  have  not 
found  that  it  was  a  force  that  we  need 
greatly  fear  to  compete  with.  Of  late 
there  has  been  a  growing  dissatisfaction 
with  firms  of  that  kind,  and  last  year 
there  were  more  goods  returned  than 
ever  before  in  this  section.  Then  has 
been  more  money  returned  by  these  agen- 
cies in  the  past  two  years  than  in  ten 
years  previous,  this  we  know  from  our 
own  observations  in  the  section  of  coun- 
try that  we  serve.  People  are  telling 
us  that  they  want  to  see  the  goods  be- 
fore buying,  and  that  is  the  merchant's 
chance.  It  is  his  business  to  show  the 
goods,  and  to  provide  what  the  custo- 
mer wants." 

Being  the  Farmer's  Banker 

There  is  another  way,  too,  in  which 
this  firm  cements  the  friendship  that 
they  have  gained  from  the  farmer. 
There  is  no  bank  in  Strongfield  though 
it  serves  a  large  community,  and  this 
is  often  a  great  inconvenience  for  the 
farmer.  Here,  again,  the  firm  saw  an 
oportunity  of  cementing  the  friendship 
that  existed  between  them  and  their 
customers,  by  rendering  them  a  little 
extra   service. 

"There  is  a  bank  in  the  town  on  each 
side  of  us,"  Mr.  Ledingham  remarked, 
"and  we  keep  a  savings  account  in  one 
bank,  and  a  current  account  in  the  other. 
By  that  means  we  are  able  often  to  ac- 
commodate the  farmer,  or  the  boy  em- 
ployed by  the  farmer,  by  cashing  a 
cheque  for  them  and  saving  a  long  trip 
to  the  adjacent  town." 

A    Help    to    Collection 

"Then,"  he  continued,  "we  cash 
cheques  for  the  three  elevators.  The 
elevators  issue  grain  tickets,  and  we 
have  an  arrangement  with  the  elevator 
companies  for  cashing  these  tickets. 
This  helps  us  in  our  collections  as  when 
a  farmer  sells  his  crop  he  comes  in  with 
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a  grain  cheque  sometimes  amounting 
to  $2,000.  It  is  hardly  likely  that  he 
will  then  walk  off  without  paying  his 
account.  If  he  does,  he  usually  tells  us 
that  he  has  another  car  coming  in  and 
will  fix  the  matter  up  later  on." 

This  little  service,  therefore,  as  it  is 
readily  seen,  not  only  is  a  great  assist- 
ance to  the  farmer,  but  serves  in  its 
own  way  to  assure  a  prompt  settlement 
of  accounts. 

A  Changing  Trade 

Mr.  Ledingham  notes,  also,  a  very 
considerable  change  in  the  type  of  trade 
done  by  the  country  stores.  In  the  good 
old  days  they  were  satisfied  with  almost 
any  sort  of  equipment  and  stock,  now  by 
degrees  modern  equipment  is  creeping 
in.  They  had  themselves  recently  put 
in  two  large  silent  salesmen  and  could 
easily  see  that  they  were  paying  for 
themselves  rapidly.  This  better  display 
is  another  factor  that  helps  the  small 
store  against  the  competition  of  the 
larger  city  organizations.  Better  dis- 
play facilities,  and  better  goods,  that  is 
one  of  Mr.  Ledingham's  big  argu- 
ments. "I  believe,"  he  says,  "that  when 
business  goes  to  the  mail  order  house  it 
is  probably  the  merchant's  own  fault. 
Perhaps  he  is  not  buying  good  enough 
merchandise.  We  believe  that  is  so,  and 
so  we  buy  the  best  possible  merchandise 
we  can  buy  in  boots  and  shoes,  dry  goods 
and  groceries.  Seven  and  eight  dollars 
for  shoes  is  not  too  high  for  a  farmer 
when  he  gets  $150  for  a  load  of  wheat. 
We  are  selling  more  special  order  suits 
to-day  than  we  are  selling  of  the  cheaper 
lines,  and  we  are  handling  better  cloth- 
ing all  the  time.  Three  years  ago  we 
sold  some  cheaper  grade  of  ready  made 
clothing  but  to-day  there  does  not  seem 
to  be  much  sale  for  cheap  ready-made 
goods  in  the  country." 

Selling  Special  Lines 

Mr.  Ledingham  continued  to  speak  of 
other  lines  that  the  firm  had  found  to 
be  especially  profitable  to  handle.  "For 
instance,"  he  said,  "we  have  a  way  of 
selling  canned  goods  that  will  interest 
other   dealers.     We   sell    them    in   mixed 
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lots.  Where  a  farmer  can  buy,  say  a 
whole  case  of  tomatoes,  we  agree  to 
mix  them,  making  a  slight  reduction  for 
the  case.  You  can  bet  that  a  farmer 
will  eat  more  canned  goods  and  buy 
more,  if  he  has  them  in  his  cellar. 
Caruso  For  the  Farmer! 
"Phonographs,  too,  are  becoming  good 
lines  for  general  stores.  During  the  past 
year  we  have  sold  sixteen  phonographs, 
prices  varying  from  $60.00  lo  $137.00, 
mostly  $102.00  machines.  Every  time 
we  sell  a  machine  we  sell  a  number  of 
records.  We  get  twenty  records  in 
every  month,  new  ones,  and  get  as  many 


orders  as  we  can  to  come  in  at  the  same 
time.  From  November,  1916,  to  May, 
1917,  we  sold  500  records  from  90c  to 
$3.00  each.  We  have  fifteen  prospects 
for  machines  which  we  know  we  can 
sell.  When  the  crops  are  reasonably 
sure  we  will  run  out  into  the  country 
at  nights  with  a  phonograph  on  the 
back  of  the  automobile  and  leave  it  at 
one  of  the  farmers.  If  they  are  willing 
to  keep  it  there,  we  are  quite  agreeable 
because  we  know  they  will  pay  for  it 
in  the  Fall." 

A  Sweet  Tooth,  Also 
Confectionery,   too,   is  a  line   that   the 


firm  have  found  very  profitable.  It  was 
surprising,  said  Mr.  Ledingham,  when 
you  began  to  figure  up  the  number  of 
people  who  bought  chocolates  in  the 
country  section.  Twenty  five-pound 
boxes  every  week  or  so  was  no  extra- 
ordinary sale,  and  this  of  candy  that 
cost  at  least  50  cents  a  pound,  while 
there  was  a  big  sale  as  well  for  goods 
of  a  cheaper  grade.  This  only  goes  to 
prove  that  the  business  in  the  country 
sections  is  broadening  remarkably  in  its 
scope,  and  that  it  is  the  practically  un- 
disputed possession  of  the  merchant  who 
is  aggressive  enough  to  look  after  it. 


THE  RETURNED  GOODS  EVIL 

Is  the  Merchant  Eimself  Sometimes  to  Blame?  —  Sufficient   Attention   Not   Paid   to 
Selling  Customers  Permanently. 


ONE  of  the  problems  that  has  for 
long  engaged  the  attention  of  mer- 
chants both  in  Canada  and  the 
United  States  is  the  increase  of  returns 
of  goods  sent  out  on  approbation  or 
otherwise.  That  this  has  reached  such 
proportions  in  some  cities  that  the  cost 
of  double-selling  the  goods,  extra  deliv- 
ery service  and  so  forth  is  eating  into 
the  profits  to  an  alarming  extent  is  well 
known.  In  a  great  many  cases  the  cus- 
tomer herself  is  undoubtedly  to  blame. 
In  these  cases  the  purchaser  may  belong 
to  either  of  three  classes:  1st,  she  may 
be  a  shopper  who  enjoys  looking  at 
goods  that  she  knows  she  cannot  afford 
and  which  she  has  sent  home  knowing 
when  doing  so  that  they  will  not  be 
kept;  2nd,  she  may  be  the  dishones' 
party  who  wishes  to  make  use  of  an  ar- 
ticle for  some  special  occasion  and  thai 
time  being  past  returns  it  and  gets  her 
money  back;  3rd,  she  may  be  one  of  the 
unfortunates  who  lack  decision  and  can- 
not make  up  her  mind  what  she  wants 
and  who  finds  the  article  looks  different 
to  her  when  she  gets  it  home  to  what  it 
did  in  the  store. 

Many  Returns  Stores  Fault 
There  is,  however,  a  fourth  class  who 
return  goods,  and  thinking  merchants 
are  beginning  to  realize  that  this  is  quite 
a  large  proportion  of  the  whole  number, 
simply  because  the  salesperson  has  not 
taken  care  to  see  that  they  were  satis- 
factorily supplied  at  the  time  the  pur- 
chase was  being  made,  or  who  may  have 
placed  an  order  over  the  telephone  and 
had  same  taken  down  by  some  girl  who 
was  thinking  more  of  the  good  time  she 
had  the  previous  evening  than  of  her 
duty. 

In  so  far  as  the  first  three  classes  are 
concerned  merchants  are  being  forced  to 
take  a  firmer  stand.  Restriction  of  the 
length  of  time  that  goods  may  be  re- 
tained and  finally  returned,  cutting  down 
C.O.D.  and  approbation  business  to  the 
minimum,  keeping  track  of  glaring  of- 
fenders and  reporting  them  to  the  other 
merchants  of  the  community,  are  among 


the  methods  being  adopted.  DRY 
GOODS  REVIEW  believes  that  all  these 
methods  properly  handled  will  do  much 
to  mitigate  this  evil  but  wishes  partic- 
ularly in  this  present  article  to  refer 
to  the  fourth  class,  that  for  which  the 
merchant,  or  some  of  his  staff,  is  direct- 
ly responsible. 

In  recent  conversation  with  a  promin- 
ent Ontario  retailer  a  DRY  GOOD'S  RE- 
VIEW representative  was  told  that  in 
so  far  as  this  one  man  was  concerned 
the  belief  had  been  growing  that  the 
customer  is  often  abused  without  rea- 
son. "We  are  determined,"  he  said, 
"that  much  of  this  trouble  can  be  elimin- 
ated by  proper  education  of  the  staff  to 
the  cost  of  this  practice  to  the  merchant 
and  by  urging  them  to  see  to  it  that  the 
customer  is  sold  'for  keeps'  when  she 
goes  out  of  the  store  with  her  purchase. 
Letting  the  customer  go  with  some  ar- 
ticle that  the  salesclerk  is  certain  is  not 
satisfactory  simply  because  it  was  easier 
to  do  so  than  to  hunt  up  something  else 
which  might  suit  better  is  too  common  a 
practice." 

Returns  Reduced 
This  store  has  since  held  meetings  and 
discussed  this  very  question  with  the 
clerks  and  already  a  noticeable  decrease 
in  returns  is  reported.  The  clerks  are 
instructed  to  see  that  the  article  is  not 
misrepresented  so  that  there  can  be 
no  possible  room  for  misunderstanding 
on  the  part  of  the  customer  who  may 
for  instance  be  buying  a  line  of  seconds 
at  a  low  enough  price  but  who  does  not 
like  to  find  some  defect  when  she  arrives 
home  when  same  could  have  been  tact- 
fully explained  at  the  counter  without 
any  harm  to  the  sale.  Then  clerks  will, 
and  this  is  quite  common,  substitute  a 
different  size  in  say  hosiery  or  under- 
wear to  save  going  upstairs  to  the  stock 
room  to  replenish  the  asked  for  number. 
Salesgirls  will  allow  customers  to  wear 
garments  home  when  they  know  the  fit 
is  away  out  and  that  snme  will  be  dis- 
covered when  the  friends  at  home  look 
over  the  new  purchase.  So  on  down  the 
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list  numerous  instances  could  be  men- 
tioned where  the  fault  of  the  return 
does  not  really  lie  with  the  customer. 

Merchants  Sometimes  to  Blame 

Some  merchants  have  been  to  blame 
for  part  of  these  troubles  through  their 
practice  of  insisting  on  a  sale  being 
made  if  at  all  possible.  There  are  still 
employers  who  have  the  cross  look  or 
sharp  word  for  the  salesperson  who  per- 
mits a  customer  to  walk  out  without 
making  a  purchase.  In  such  instances 
it  is  natural  that  all  possible  methods, 
fair  or  unfair  to  the  customer,  will  be 
adopted  in  order  to  stand  in  with  the 
powers  that  be. 

Eaton  Co.  Train   Staff 

The  T.  Eaton  Co.  is  one  other  firm  that 
lealizes  the  necessity  of  educating  their 
staff  along  these  lines.  Elsewhere  in 
this  issue  of  DRY  GOODS  REVIEW 
a  synopsis  is  given  of  the  lessons  on 
salesmanship  that  this  firm  is  continual- 
ly giving  its  employees.  It  will  be  not- 
iced that  particular  attention  is  giver, 
to  this  very  question. 

"The  Fur  Trade  Review"  in  a  recent  is- 
sue published  an  interview  with  a  de- 
partment store  buyer,  in  which  stress 
was  laid  upon  this  view  of  the  case. 
Part  of  this  is  worth  repeating  as  it  will 
bear  out  the  arguments  already  ad- 
vanced. 

"Nowadays  a  salesman  does  not  know- 
when  a  sale  is  closed  whether  it  is  goirg 
to  stick  or  not.  The  goods  may  come 
back,  and  they  frequently  do.  In  our 
linen  department  the  returns  for  a  single 
year  will  average  about  $150,000,  and 
I've  seen  goods  come  back  at  the  rate 
of  $700  and  $800  a  day,  especially  in 
January  when  our  big  sales  are  on. 

"The  store  officials  and  buyers  who 
impress  upon  their  salespeople  that  the 
bigger  their  sales-book  at  the  end  of  the 
day  the  better  the  store  will  think  of 
them,  fail  to  take  into  account  that  the 
promotion  of  this  idea  in  the  minds  of 
(Continued   on  page  30.) 


SUGGESTION  FOR  SPRING  OPENING 

How  St.  John  Finn  Secured  Suitable  Models — Novel  Features  of  .the  Display 
did    Results   Arc   Achieved   and   Great    Interest    Aroused. 


Splen- 


AT  the  time  that  you.  Mr.  Mer- 
chant, will  be  reading  this  articl< 
it  is  highly  probable  that  a  howl- 
ing blizzard  will  be  sweeping  past  your 
door.  Nevertheless,  the  Christ n 
son  being  past,  you  are  planning  in  youi 
mind  what  form  your  Spring  opening 
will  take.  For  those  who  have  never 
had  a  formal  opening  it  is  only  necessarj 
to  <ay  that  the  large  stores,  the  continent 
o\er.  are  finding  that  it  pays  to  do  so, 
and  while  it  is  common  to  hear  methods 
of  economy  discussed  at  the  present 
time,  it  is  significant  that  no  voice  has 
been  raised  suggesting  that  the  season's 
displays,  usually  called  "openings," 
should  be  done  away  with. 

The  departments  mostly  interested  are 
millinery  and  ready-to-wear.  Each  year 
the  display  man  racks  his  brain  for 
something  new,  for  some  method  of  dis- 
playing his  wares,  so  that  the  event 
itself  will  create  a  sensation  while  the 
merchandise  is  attractively  displayed. 

Living   Models  Considered   Best 

It  is  usually  conceded  that  the  use  of 
living  models  is  the  ideal  method,  but 
there  are  obstacles  in  the  way  for  the 
average  merchant.  It  is  next  to  impos- 
sible to  hire  suitable  models  in  the  home 
town,  and  to  import  some  from  a  large 
city   involves  considerable  expense. 

F.  A.  Dykeman  &  Co.,  of  St.  John, 
N.B.,  feel  that  they  solved  the  problem 
in  so  far  as  last  season  was  concerned. 
There  are,  of  course,  in  every  town  lots 
of  suitable  models,  but  these  usually  will 
not   officiate.     When,   however,   the    pro- 


THE   BRIDAL  SCENE. 

One  of  the   most   striking  features  of  the   second   night   of   Dykeman  &   Co.'s 
"Fashion  Parade." 


ceeds  obtained  frum  their  service  are  to 
be  applied  to  some  patriotic  cause,  hun- 
dreds of  the  town's  best  young  ladies 
can  be  obtained  to  do  almost  any  work. 
It  was  along  this  line  that  J.  F.  Nichol, 
sales  manager  for  Dykeman  &  Co.,  laid 
his  plans.  He  reports  the  whole  affair  as 
a  splendid  success,  having  direct  results 
in  immediately  increased  sales. 


I    £ho«-  Cases    and      Counters        | 

WHERE  DISPLAY  WAS  GIVEN 

Showing   how   second   floor  of   IKkeman's  was   arranged    for  opening 
night. 
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How   Models  Were  Secured 

"With  regard  to  the  fashion  parade," 
writes  Mr.  Nichol,  "it  has  always  been 
a  source  of  trouble,  more  or  less,  to  get 
the  right  kind  of  girls  to  act  as  models. 
However,  as  we  all  know,  the  majority 
of  patriotic  associations  in  all  cities  are 
continually  trying  to  increase  their  re- 
venue by  one  thing  or  another. 

"Upon  approaching  the  Young  Wo- 
men's Patriotic  Association,  an  organiza- 
tion which  I  must  say  in  this  city  is 
very  active,  and  after  laying  our  plans 
before  the  convener,  she  immediately 
took  this  matter  up  at  a  special  meeting, 
and  it  was  voted  on  by  their  members 
and  also  on  the  girls  who  were  to  act  as 
models.  Their  association  decided  unani- 
mously to  accept  the  terms  I  offered 
them  to  supply  fifteen  models  from  their 
membership  of  over  four  hundred.  Con- 
sequently, you  can  see  that  we  had  the 
finest  people  of  this  community  to  dis- 
play our  merchandise.  I  held  one  re- 
hearsal and  arranged  what  each  model 
should  wear,  and  divided  them  up  into 
three  different  groups  of  five,  so  that 
when  No.  1  group  would  be  on  display 
the  remaining  two  would  be  preparing 
to  go  on  in  their  turn.  This  scheme 
worked  wonderfully  well,  keeping  the  in- 
terest at  fever  heat  and  not  allowing  any 
moment  to  become  monotonous. 
Hundreds   Turned    Away 

"The  doors  were  opened  at  eight 
o'clock  sharp.  An  orchestra  rendered 
delightful  music  during  the  entire  even- 
ing. On  the  doors  being  opened  on  the 
first   evening  we   were  compelled   to    re- 
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fuse  hundreds  admission  (and  the  same 
on  the  second  evening),  as  in  less  than 
five  minutes  both  upstairs  and  down- 
stairs were  full,  and  we  were  forced  to 
close  the  door.  As  it  had  been  originally 
planned  to  have  the  models  come  down- 
stairs from  the  rooms  set  aside  as  dress- 
ing rooms,  which  were  on  the  third  floor, 
we  found  it  necessary  owing  to  the  great 
crowd  that  were  unable  to  come  upstairs 
to  have  the  models  come  down  on  the 
main  floor  as  well.  A  very  simple  wall 
effect  was  used  on  the  parade  floor  as  a 
background  to  give  the  display  effect  of 
Fall.  A  considerable  number  of  ferns 
were  also  used  and  added  greatly  to  the 
effect. 

Garments  All  From  Regular  Stock 
"Many  display  novelties  were  worked 
in  with  the  models.  One  model,  dressed 
in  a  green  walking  suit,  led  a  prize  Bos- 
ton terrier  on  a  leash,  and  carried  a 
small  whip,  making  a  very  smart  and 
stunning  effect.  This  was  received  by 
the  audience  with  tremendous  applause. 
Our  president,  Mr.  F.  A.  Dykeman,  upon 
announcing  the  opening  of  the  parade, 
stated  in  a  few  well-chosen  remarks 
that  the  garments  shown  in  the  parade 
were  of  regular  stock  chosen  long  before 
we  had  decided  to  hold  our  fashion  par- 
ade, proving  that  the  sample  styles  were 
not  purchased  especially  for  the  oc- 
casion, as  one  might  expect. 

Special   Bridal   Display 

"The  second  evening  was  even  better 
than  the  first.  The  display  feature  in 
connection  with  the  second  evening's 
parade  was  a  special  event  of  a  bridal 
setting,  consisting  of  a  bride,  two  brides- 
maids and  a  flower  girl.  The  brides- 
maids' dresses  were  of  pink  ninon  and 
Georgette  crepe,  with  hats  to  match, 
from  Marr  Millinery  Co.,  of  this  city. 
Each  carried  a  beautiful  bouquet  of  pink 
roses.  The  flower  girl  was  dressed  in 
pink  and  carried  white  roses.  The 
bride's  dress  was  one  I  designed  and 
draped  from  a  piece  of  white  crepe 
faille.  The  bride's  veil  was  also  made 
up  from  a  piece  of  stock  tulle,  with  pearl 
bandeau,  the  whole  thing  not  taking  over 
fifteen  minutes  to  make.  For  the  second 
evening's  special  feature  a  huge  curtain, 
the  entire  length  of  the  parade  floor,  was 
used,  and  when  everything  was  in  readi- 
ness at  8.15  the  curtain  was  pulled,  re- 
vealing this  very  striking  setting.  After 
showing  this  for  some  ten  minutes,  the 
curtain  was  drawn  again,  and  a  com- 
plete change  took  place,  this  time  show- 
ing the  'going  away'  costume  of  the 
bride.  Just  in  front  of  the  bride  was 
placed  a  large  trunk  partly  open,  show- 
ing the  wedding  trousseau,  etc.  This 
change  occupied  about  4  or  5  minutes. 

"The  curtain  being  pulled  again,  re- 
vealed the  bridesmaids  in  the  distance 
waving  with  their  handkerchiefs  a 
cheery  good-bye  to  the  bride.  The  photo- 
graph I  enclose  hardly  does  justice 
to  this  setting.  The  ladies  assist- 
ing us  with  this  setting  were  the  fore- 
most young  society  women  of  this  city. 
"Probably  the  best  thing  that  can  be 
said  about  this  form  of  advertisement, 
and  an  important  one,  too,  is,  Does  it 
pay?     I  hardly  think  it  would  be  neces- 


sary to  say  that  the  power  of  this  form 
of  advertising  in  my  estimation  is  su- 
perior to  all  others.  If  you  go  about  it 
carefully  and  work  the  finer  details  out, 
planning  out  each  movement  from  the 
time  you  open  the  parade  until  it  closes, 
you  will  have  just  the  same  success  that 
followed  us.  The  average  merchant 
holding  a  parade  of  this  kind  does  not 
know  what  it  will  cost.  I  can  truthfully 
say  it  is  the  cheapest  form  of  advertis- 
ing, and  my  advice  to  every  merchant 
who  is  of  a  progressive  temperament  is 
to  be  the  one  in  your  town  or  city  to 
start  things  and  to  be  the  leader,  re- 
gardless whether  you  are  smaller  than 
your  competitor  or  not.  I  do  not  mean 
to  lavishly  spend  money,  but  to  spend  it 
where  it  is  most  needed. 

"The  result  in  sales  caused  directly 
by  the  parade  has  been  wonderful  and 
business  was  never  so  good." 

Mr.  Nichol  kindly  offers  to  supply  any 
further  particulars  to  readers  of  DRY 
GOODS  REVIEW  if  they  desire  to  write 
him  direct. 


SELLING  DRY  GOODS  FOR  CASH 

(Continued  from  pa<?e  24.) 

High  grade  dress  goods  was  a  line  that 
in  Mr.  Purdy's  opinion  had  been  neg- 
lected in  Dauphin  and  even  he  was  doubt- 
ful if  such  could  be  handled  profitably. 
An  attempt  was  made,  however,  in  a 
small  way  and  since  that  time  the  de- 
mand and  the  stock  carried  has  steadily 
increased.  In  fact  the  business  now  be- 
ing done  is  such  as  to  command  a  stock 
of  three  times  the  original.  In  this  the 
rule  of  handling  only  lines  that  were  not 
already  placed  in  the  town  was  strictly 
adhered  to.  In  fact  this  rule  was  carried 
to  such  an  extent  that  asked  for  lines 
were  not  put  into  stock  so  long  as  the 
exclusive  rights  could  not  be  secured. 
Mr.  Purdy  thinks  this  rule  has  worked 
out  advantageously  in  his  case.  It  is 
doubtful  if  it  would  do  so  in  all  instances. 
There  is  no  doubt,  however,  that  a  mod- 
erate application  of  same  is  the  right 
policy  to  follow  as  it  prevents  price-cut- 
ting and  allows  eich  merchant  to  estab- 
lish an  element  of  exclusiveness. 
Staying  With  the  Spot  Cash  Rule 
It  requires  no  small  amount  of  courage 
to  insist  on  a  spot  cash  business  in  a 
small  Manitoba  town.  All  other  stores 
were  selling  on  time  and  here  was  to  be 
a  test  of  some  consideration.  However 
the  plan  in  this  case  has  worked  and  is 
being  strictly  adhered  to.  Mr.  Purdy 
says  that  he  would  under  no  considera- 
tion change  to  the  other  system  with  its 
attendant  evils  of  tied  up  money  and 
ultimate  losses. 

Displaying   Goods  the  Main  Selling 

Scheme 
In  the  matter  of  displaying  goods  the 
H.  C.  Purdy  Co.  have  exercised  more  real 
time  and  thought  than  to  any  of  the  other 
details  of  their  publicity  campaign.  This 
unfortunately  is  the  exception  in  a  great 
many  of  the  smaller  western  towns.  Mr. 
Purdy  is  himself  a  window  trimmer  of  no 
mean  ability  and  dresses  all  his  own 
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windows.  These  are  not  only  well 
dressed  but  they  are  of  appealing  inter- 
est to  every  woman  in  the  community 
and  the  main  thing  is  they  sell  goods. 
The  principal  reason  for  this  is  probably 
the  frequency  of  the  changes.  No  win- 
dow is  allowed  to  get  stale  and  indeed 
two  days  is  usually  the  limit  allowed  to 
any  one  display.  On  Mondays,  Tuesdays 
and  Wednesdays  of  each  week  new  goods 
are  displayed,  while  on  the  remaining 
three  days  the  space  is  taken  up  by  spe- 
cials which  are  also  advertised  in  the 
local  papers.  Equal  attention  is  paid  to 
interior  displays  and  these  are  also  sub- 
ject to  continual  change. 

A  Millinery  Department  Installed 

Millinery  has  been  added  as  a  line  in 
which  the  firm  intend  to  specialize  and 
this  department  is  already  proving  a 
trade  puller  as  well  as  a  money  maker. 

In  ready-to-wear  lines  only  high  grade 
garments  have  been  handled.  Mr.  Purdy 
claimed  that  95  per  cent,  of  his  Fall 
purchases  in  this  line  had  already  been 
disposed  of  and  this  would  appear  to  be 
some  record  for  a  town  of  this  size. 

In  connection  with  the  care  of  their 
ready-to-wear  lines  a  system  has  been 
worked  out  whereby  they  can  trace  the 
date,  color,  style,  size,  price  and  pur- 
chaser of  each  and  every  garment  and 
this  is  a  great  guide  to  buying  another 
season. 


SCARCITY     OF     DOMESTIC     HELP 

BOON  FOR  RETAILERS 

Housewives   Forced  to  Do  Own  Work — 

They  Want  Things  That  Save  Steps 

and   Make   Work   Easier. 

The  situation  as  regards  domestic 
help  is  getting  to  be  such  that  in  in- 
creasing numbers,  housewives,  whether 
they  wish  to  or  not,  will  be  forced  to  do 
their  own  housework.  In  its  issue  of 
December  6  Printers'  Ink  calls  atten- 
tion to  this  fact  and  urges  the  necessity 
of  retailers  awaking  to  the  extra  busi- 
ness that  can  be  secured  on  this  very 
account.  The  woman  doing  her  own 
work  will  not  be  content  to  do  so  with 
the  antiquated  equipment  that  she  con- 
sidered good  enough  for  hired  help.  In- 
creasing demand  is  bound  to  be  noticed 
in  such  articles  as  vacuum  cleaners, 
bread  mixers,  dish  washing  machines, 
power  washers,  fireless  cookers,  potato 
peelers,  apple  corers,  thermos  bottles, 
better  refrigerators,  steam  cookers,  car- 
pet sweepers,  electric  irons  and  indeed 
the  entire  lines  of  electrical  household 
appliances. 

To  those  merchants  who  handle  simi- 
lar lines,  to  which  may  be  added  house 
dresses,  aprons,  dust  caps,  and  so  forth, 
the  time  would  be  opportune  to  push 
sales  by  special  window  displays  back- 
ed up  by  vigorous  use  of  newspaper 
space. 


P.  J.  Stack  has  registered  for  O'Leary 
and  Stack,  celluloid  goods,  etc.,  Montreal, 
Que. 


SALES  LOST  THE  INDEX  OF  ABILITY 

Total    Volume  of  Sales  Not  Always  Best    Indication  —  Proportion   of  Prospective 

Customers  Actually  Sold  Determines  Sales  Girl's  Rating  and  Salary — 

Now  York  Store  Explaius  System. 


TI1K  question  of  the  best  way  of 
deciding  the  relative  value  to  the 
firm  of  each  individual  sales  girl 
or  man  has  puzzled  some  of  the  wisest 
heads  in  the  retail  game.  We  give  here 
the  methods  adopted  by  Albert  Malsin 
of  Lane  Bryant,  New  York.  From  time 
to  time  opinions  of  other  retailers  on 
this  important  subject  will  be  secured 
and  given  in  the  columns  of  DRY 
GOODS  REVIEW. 

Mr.  Malsin  believes  that  the  system, 
in  vogue  in  many  stores,  of  gauging  a 
a  salesclerk's  worth  by  the  volume  of 
sales  or  to  use  the  store  colloquialism 
"the  size  of  the  book,"  is  absolutely 
wrong. 

The  retailer  has  harped  on  service — 
on  satisfaction  for  the  customer.  He 
has  adopted  measures  calculated  to  win 
the  good  will  of  his  patrons  because  of 
prompt,  efficient  and  courteous  service 
rendered,  and  yet,  as  an  incentive  for 
the  salespeople  who  are  to  render  this 
sen-ice,  he  provides  a  system  calculated 
to  militate  against  the  rendering  of  effi- 
cient and  careful  service.  This  is  the 
chief  objection  of  Mr.  Malsin  to  the 
present  system  of  measuring  the  value 
of  a  salesperson. 

Mr.  Malsin  believes  that  a  system 
which  he  is  at  present  employing  in  his 
business  and  which  he  has  employed  for 
some  time  provides  a  more  exact  means 
of  measuring  the  salesmaking  ability  of 
his  salespeople  than  is  generally  used  in 
the  retail  field. 

"In  the  average  retail  store  to-day" 
says  Mr.  Malsin,  "the  salesgirl's  worth 
and  ability  is  measured  by  the  size  of 
her  book.  The  girl  is  urged  "to  make  a 
big  book,"  and  if  she  doesn't  make  the 
big   book    then    she    isn't    a    good    sales- 
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person. 

I     think     it 


is    far    more     important 


that   the    salesperson    sell    the    customer 
than  that  she  sell  the  goods. 

Anxiety  for  Big  Sales  Loses  Customers 

"In  other  words,  the  reason  why  the 
stores  are  losing  so  many  customers  is 
because  the  salesgirl  is  anxious  to  make 
big  sales.  If  she  gets  a  customer  who 
she  believes  will  help  make  her  total  on 
the  salesbook  look  good,  she  gives  that 
customer  her  time  and  attention.  If 
she  gets  a  customer  who  looks  as  though 


she'd  take  a  lot  of  time  and  then  buy 
only  a  cheap  garment  in  the  end,  she 
wants  to  hurry  up  with  that  customer. 
And  so  the  stores  get  the  reputation  of 
giving  poor  service  despite  all  their  ad- 
vertising. And  the  basic  reason  is  that 
the  incentive  for  salesmaking  fights  that 
of  granting  of  service. 

"For  example,  it  is  my  belief  that  be- 
fore a  customer  sees  one  garment,  the 
salesperson  should  know  what  that  cus- 
tomer wants  and  be  able  to  show  her  in 
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Report  blank  used  by  salesclerk  in  reporting  result 
of  interview  with  each  customer  approached.  Clerk 
must  give,  besides  the  customer's  name  and  address,  the 
kind  of  goods  she  was  interested  in  and  why  the  sale 
was  not  made. 


SALBSCLBRK'S  DAILY  REPORT 
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Blank  form  used  at  end  of  day  to  sum  up  result 
of  salesclerk's  operations  for  the  day.  Shows  total 
number  of  customers  approached,  number  of  sales  made, 
number  of  aporovals,  goods  not  in  stock,  and  the 
amount    in    each    case. 
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the  first  garment  70  per  cent,  of  what 
she  wants.  But  she  doesn't  do  that. 
She  greets  the  customer,  sits  her  down 
and  asks  what  she  can  do  for  her.  The 
customer  wants  a  dress.  She  rushes  to 
the  racks  and  picks  out  a  handful.  May- 
be they're  what  the  customer  wants, 
maybe  not.  Or  she  asks  what  color  the 
customer  would  like,  and  the  customer 
says  blue.  She  picks  out  a  blue  dress — 
but  the  customer  wants  serge,  not  satin, 
and  she  wants  something  simple,  in- 
stead of  elaborate.  Now,  the  salesgirl, 
by  a  few  minutes'  conversation  with  the 
customer,  might  have  ascertained  all 
these  facts  before  showing  a  single 
dress.  By  the  time  she  gets  finished 
showing  dresses  that  are  not  wanted, 
the  customer  is  apt  to  be  irritable  and 
harrdly  in  the  mood  best  suited  to  proper 
selling.  For  this  reason,  not  more  than 
25  per  cent,  of  the  pople  who  enter  a 
store  buy  goods. 

Sell  the  Customer,  Not  the  Goods 
"However,  if  the  incentive  given  to 
the  salesperson  was  to  sell  the  customer 
and  not  merely  to  sell  goods,  things 
might  be  different.  If  she  were  told  that 
i.t  is  her  duty  to  satisfy  every  customer, 
regardless  of  the  size  of  the  book  she 
turns  in  at  the  end  of  the  day,  perhaps 
her  efforts  would  be  directed  toward  sat- 
isfying every  customer,  and  not  alone 
the  few  wealthy  ones.  So  we  have  work- 
ed out  a  system  which  has  been  em- 
ployed in  our  organization  for  some 
time,  whereby  the  salesgirl  is  rated  on 
the  basis  of  the  percentage  of  customers 
she  sells.  How  are  the  records  taken  is 
naturally  the  first  question. 

Report  All  Dealings  With  Customers 

"Every  time  a  customer  approaches 
the  salesperson  were  to  sell  the  customer 
handed  by  the  salesperson  to  the  floor- 
man.  Either  the  customer  goes  direct- 
ly to  the  salesperson,  or  the  salesperson 
approaches  the  customer,  or  the  floor- 
man  assigns  a  salesperson  to  a  cus- 
tomer, but  in  every  case,  a  report  on  the 
conversation,  interview  or  sale  must  be 
handed  in.  This  is  absolutely  essential, 
and  failure  to  hand  in  a  report  would  be 
regarded  in  the  same  light  as  would  be 
the  failure  to  turn  in  the  money  taken 
in  a  sale. 

"The  form  of  report,  shown  on  this 
page,  is  simple.  The  salesperson  must 
note  the  name  and  address  of  the  cus- 
tomer, and  the  class  of  garments  in 
which  she  is  interested.  These  are 
shown  in  the  box,  R  meaning  regular; 
St.,  stouts;  M.,  maternity,  and  I,  in- 
fants' wear.  The  salesperson  puts  a  ring 
around  the  class  to  which  the  customer 
belongs.  This  information  is  invaluable 
for  our  mailing  lists.  Space  is  left  for 
the  salesgirl  to  mark  what  kind  of 
catalog  the  customer  wants,  because 
many  times  people  come  into  the  store 
only  to  ask  for  a  catalog.  Further  de- 
tails of  the  style  of  garment  in  which 
the  customer  was  interested  can  be 
easily  noted  on  the  form  and  any  re- 
marks that  will  helpful  in  following 
up  the  customer  or  in  indicating  a 
weakness  of  the  line  or  garment   or  de- 


partment are  noted.  The  reasons  for 
not  buying  are  noted,  and  from  this  in- 
formation much  valuable  data  can  be 
compiled. 

"A  salesperson  after  every  approach 
to  a  customer  must  hand  in  either  a 
report  like  this  or  else  a  saleslip.  Her 
salary  depends  upon  the  showing  she 
makes  in  these  reports.  When  she  first 
enters  the  store  she  is  told  that  sales- 
people are  rated  according  to  the  per- 
centage of  customers  they  sell  and  not 
by  the  volume  of  goods.  She  is  told  that 
a  customer  who  buys  a  pair  of  stock- 
ings or  a  brassiere  is  far  more  valuable 
,to  the  business  than  nine  customers  who 
merely  drop  in  and  walk  out;  that  the 
customer  who  has  bought  an  article — 
be  it  ever  so  cheap  or  small— will  surely 
think  again  of  the  store  and  for  that 
reason  the  salesperson  should  'expeno 
every  effort  in  making  customers  and 
not  merely  in  selling  goods.  However, 
a  customer  must  not  be  forced — that  is 
an    unpardonable    sin. 

Daily    Report  at   Store   Closing 

"At  the  end  of  the  day,  the  daily 
report  is  made  out  before  the  sales- 
girl goes  home.  This  report  answers 
as  a  call  sheet  and  a  suggestion  sheet 
and  supplies  a  great  deal  of  information 
from  which  to  compile  statistics  of  our 
business.  We  can  tell  from  these  just 
what  percentage  of  customers  are  sold 
each  day,  each  week,  or  each  year.  How 
many  approvals  we  send  out,  what  per- 
centage of  business  was  on  stock  sales 
and  what  on  ordered  goods,  and  how 
much  the  approval  business  amounted 
to.  An  approval  is  not  a  sale  and  the 
figures  are  kept  separate. 

"It  can  be  seen  at  once  just  how  much 
necessary  information  for  the  economi- 
cal conduct  of  our  business  can  be  ob- 
tained from  these  records,  which  are 
easily  made  out  from  day  to  day  and 
which  eliminate  mos,t  of  the  uncertain- 
ty, vagueness  and  guesswork  from  the 
operation  of  the  business.  From  these 
daily  reports,  each  month  a  recapitula- 
tion of  the  month's  work  of  each  sales- 
girl is  made  out.  (The  form  of  the 
monthly  report  sheet  is  also  shown  on 
this  page).  From  this  monthly  report 
is  obtained  the  percentage  of  cost,  the 
percentage  of  sales,  percentage  of  ap- 
provals and  the  percentage  of  returns 
in  stock  goods,  and  in  order  goods  for 
the  month.  The  report  is  the  basis  for 
a  raise  in  salary  if  the  girl  deserves  it. 
It  is  an  accurate  record  of  each  girl  of 
the  work  she  has  done  and  means  a 
great  deal  more  in  satisfaction  and  ser- 
vice to  the  customer,  in  records  for  the 
business  and  in  advancement  for  the 
girl  than  does  the  'big  book'  that  con- 
stitutes the  only  record  in  most  busi- 
nesses. 

"I  believe  that  it  is  absolutely  es- 
sential for  the  welfare  of  the  business 
to  impress  upon  the  salesperson  the  nec- 
essity for  pleasing  every  customer, 
whether  she  be  rich  or  poor,  and  the 
salesperson  must  know  that  she  is 
judged  on  that  basis  only.  If  she  were 
judged  by  the  book  she  makes,  she 
would  feel  that  the  store  is  telling  her 
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one  thing  and  doing  another;  that  she 
is  told  to  give  service,  but  is  paid  for 
making  sales.  Our  method  of  using  the 
percentage  of  sales  to  customers  as  a 
basis  is  consistent  with  our  requirements 
for  service   and  satisfaction." 

This  article  which  recently  appeared 
in  "Women's  Wear",  New  York,  is  repro- 
duced here  in  full  as  DRY  GOODS 
REVIEW  has  always  felt  that  there  is 
much  common  sense  in  the  arguments 
here  advanced.  A  sale  forced  upon  a 
customer  may  result  in  losing  that  cus- 
tomer's future  business,  and  yet  where 
volume  of  sales  is  the  only  road  to  more 
money  the  clerk  cannot  be  blamed  if 
every  effort  is  used  to  "get  the  money." 

It  would  be  interesting  to.  have  the 
opinions  of  other  retailers  upon  this 
very  vital   subject. 


THE   RETURNED  GOODS   EVIL 

(Continued  from  page  26.) 
the  salespeople   is   responsible  for  goods 
being  returned. 

"I  try  to  keep  every  factor  in  the  run- 
ning of  this  department  on  an  even  plane 
by  requiring  that  the  salesperson  who 
comes  through  at  night  with  a  big  book 
must  also  show  care  in  the  handling  of 
the  stock,  be  conscientious  in  the  work 
and  have  the  outward  characteristics  of 
a  good  clerk  in  appearance,  address  and 
so  on.  A  man  who  makes  many  sales, 
but  neglects  his  stock,  is  not,  in  my 
estimation,  a  good  man. 

"The  head  of  stock  has  a  big  sales- 
book  nearly  every  day  and  is  a  good  man 
in  other  ways  and  the  other  salespeople 
always  draw  a  comparison  between  their 
books  and  his,  and  many  times,  when 
some  of  the  salespeople  have  a  small 
book,  they  will  put  off  turning  then- 
books  in  until  the  last  minute,  hoping 
that  I  will  have  gone  by  that  time,  and 
many  of  them  will  come  to  me  the  fo1- 
lowing  day  with  excuses  for  their  short 
sales  the  day  previous.  I  have  tried  to 
make  the  people  in  this  department  un- 
derstand that  I  do  not  place  such  stress 
upon  the  amount  of  their  sales  for  the 
day  as  upon  their  general  efficiency. 

"The  padding  of  sales  sometimes  oc- 
curs in  this  department,  even  though  I 
do  everything  to  discourage  it,  so  you 
can  guess  at  what  the  conditions  must 
be  in  the  stores  where  pressure  is 
brought  to  bear  upon  the  salespeople  by 
the  store. 

"An  incident  of  this  kind  occurred  here 
last  Saturday.  The  salesman  respons- 
ible for  the  goods  being  returned  to  the 
store  sold  a  bill  of  goods  amounting  to 
$2,100  to  one  customer.  Two  items  in 
the  sale,  valued  at  $350  each,  were  re 
tmmed  the  following  day. 

"I  afterward  learned  that  there  had 
been  some  question  as  to  whether  these 
two  articles  would  be  kept  when  they 
had  been  sold,  but  I  had  a  'hunch'  when 
the  two  pieces  were  sent  back  that  the 
salesman  had  padded  the  sale,  persuad- 
ing the  customer  to  take  them  home  on 
approval. 
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HOW  TO  MEASURE  THE  VALUE 
OF  TURNOVER" 


I  Third  Address  by  Frank  Stockdale.) 


Till',  third  address  by  Mr.  Frank  Stockdale,  on 
retail  merchandising  problems  dealt  with  the 
subject  "How  to  Measure  the  Value  of  Turn- 
over." 'The  importance  of  the  merchant  having  a 
detailed  knowledge  o(  profits  was  emphasized  in  con- 
nection with  turnover,  which  was  defined  as  distinct 
from  volume.  An  illustration  of  the  method  of 
figuring  turnover  was  given,  emphasizing  the  im- 
portance of  basing  all  percentages  on  the  sale. 

"The  merchandising  game  is  based  on  the  figur- 
ing of  profits,"  -aid  Mi'.  Stockdale.  "that  is  its  foun- 
dation and  whether  you  are  an  advertising  man, 
salesman,  buyer,  department  manager,  decorator, 
bookkeeper,  or  whatever  part  of  the  merchandising 
plan  you  lit  into,  the  effect  and  value  and  result  of 
your  effort  depends  upon  a  knowledge  of  profits,  and 
when  we  look  over  the  wide  merchandising  field  and 
>ee  the  large  number  who  have  not  yet  got  a  firm 
grip  upon  the  matter  of  profits  we  must  certainly  be 
convinced  that  it  is  no  easy  job.  We  are  pioneering 
and  there  i-  a  great  opportunity  for  knowledge  along 
this  line." 

"As  we  go  into  our  merchandising  establishments 
and  study  the  subject,  we  realize  that  a  great  deal 
depends  upon  how  a  man  does  a  thing.  Profit  is  the 
thing  that  determines  how  you  are  going  to  mer- 
chandise. The  thing  to  consider  is  'Am  I  getting 
under  my  load  or  is  my  load  dragging  me  down?' 

"Another  thing  to  consider  in  regard  to  profits 
i<  to  adopt  methods  instead  of  principles,  and  the 
thing  we  want  to  watch  in  studying  merchandising 
problems  is  that  we  don't  throw  the  principle  away. 

"The  principle  of  handling  percentages  and  the 
principle  of  applying  specific  facts  to  specific  things 
instead  of  applying  general  facts  to  specific  things  are 
the  ones  to  study.  Every  last  percentage  should  be 
on  the  same  thine:  because  we  want  percentages 
for  the  sake  of  comparison. 

"All  percentages  should  be  based  on  the  sales,  and 
tin  urerage  man  ivho  tries  to  get  percentages  of  ex- 
pense on  the  cost  of  goods  sold  gets  tangled  up.  It 
takes  a  Prut  hit/  enough  to  keep  an  expert  accountant 
on  tic  job  to  keep  tilings  straight." 

To  illustrate  the  point  Mr.  Stockdale  drew  a  large 
circle  which  represented  the  sale  and  marked  out 
percentages  for  margin,  cost  of  merchandise  and  net 
profit  On  this  basis  Mr.  Stockdale  stated  that  any 
percentage  quoted  would  be  a  percentage  of  the  circle 
and  there  was  no  likelihood  of  becoming  tangled  up 
because  it  would  be  based  on  the  sale. 

"The  two  highest  retail  authorities  in  the  United 
State-  and  hundreds  of  merchants  recognize  this 
method.''  added  Mr.  Stockdale. 

"Nine  out  of  ten  merchants  with  whom  I  have 
come  in  contact,  who  mix  their  percentages,  never 
have  percentages  that  tell  them  very  much.  Tf  per- 
centage is  'a  hlcii  of  relationship'  you  must  keep  the 
relationship  based  on  some  one  thing.  AVhen  you 
change  your  base  of  percentage  you  have  changed 
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the  u  hole  thii 
somewhere." 

At  this  point  Mr.  Stockdale  emphasized  that  turn- 
over was  distinct  from  volume.  "Volume  answers 
the  question,  'How  much  do  I  sell?'  Turnover  does 
not  answer  that  question  at  all  as  I  am  using  the 
term.  Turnover  answers  the  question,  'How  long 
does  merchandise  stay  in  my  store?'  That  is  a  funda- 
mental point  to  be  kept  in  mind." 

Mr.  Stockdale  proceeded  to  illustrate  the  method 
of  figuring  turnover  on  the  basis  of  securing  the  facts 
and  figuring  it  out  from  them.  A  problem  was 
worked  out,  taking  an  inventoried  stock  on  Feb.  1  as 
worth  $2,000.  Sales  for  the  year  preceding  were 
$6,000.  The  margin  was  taken  as  33  1-3  per  cent., 
which  made  the  cost  of  merchandising  equal  to  66  2-3 
per  cent,  of  selling  price  which  in  turn  is  equal  to 
$2,000,  that  is,  the  goods  are  worth  at  selling  price, 
$3,000.  Dividing  the  worth  of  stock  at  the  selling 
price  into  the  selling  value  it  was  evident  that  the 
stock  turned  twice  during  the  year. 

Referring  to  this  method  of  working  the  problem 
Mr.  Stockdale  pointed  out  that  it  was  necessary  to 
know  at  certain  periods  of  the  year  how  much  stock 
was  on  hand  in  order  to  ^strike  an  average  wThich  is 
required  in  working  the  problem  of  the  number  of 
turns.  On  this  basis  the  above  method  of  working 
the  problem  is  incorrect  owing  to  the  fact  that  the 
average  for  the  previous  year  was  worked  into  the 
figures  for  this  year.  Mr.  Stockdale  emphasized  that 
the  closer  the  average  figures  ran  per  month  or  week 
of  the  present  year  the  more  accurate  would  be  the 
result  indicating  the  number  of  turns  of  stock  per 
year. 

"The  usual  method  is  to  estimate  as  closely  as 
possible  what  the  stock  is  at  the  end  of  each  month 
during  the  year.  These  figures  added  and  divided 
by  twelve  give  the  average  stock  carried  through  the 
year.  If  the  merchant  has  $2,000  at  inventory  time 
the  chances  are  he  has  from  $2,500  to  $3,000  worth 
throughout  the  year,"  said  Mr.  Stockdale. 

"TJie  average  merchant  gets  only  half  as  m.any 
turns  as  he  thinks  he  gets." 

Referring  back  to  the  correct  method  of  doing 
the  foregoing  problem  Mr.  Stockdale  indicated  that 
the  sales  at  cost  were  $2,000  while  the  average  stock 
carried  was  probably  about  $3,000.  which  works  out 
to  1  1/3  turns  of  stock  per  year. 

TO  DISCOVER  TURNOVER 

A  rule  was  given  for  figuring  turnover,  as  follows: 
"Divide  the  year's  sales  at  cost  by  tin  average  stock 
carried" 

"In  measuring  the  value  of  turnover  we  want  to 
realize  that  turnover  affects  only  one  kind  of  expense 
directly.  The  two  kinds  of  expense  are  d)  Time  or 
carrying  expense  and  (2)  Labor  or  selling  expense. 
The  total  expenses  of  the  store  are  divided  into  time 
and  labor  expenses.    Time  expense  is  expense  that  is 
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directly  affected  depending  upon  the  length  of  time 
the  merchandise  stays.  Labor  expense  is  expense  that 
goes  up  and  down,  depending  upon  the  amount  of 
labor  necessary  to  sell  the  merchandi.se.  We  carry 
merchandise  and  we  sell  merchandise,  the  operations 
are  separate  and  should  he  made  distinct." 

Proceeding  to  outline  some  of  the  expenses  in  a 
store  in  their  proper  category  as  expenses,  Mr.  Stock- 
dale  referred  the  audience  to  the  following  list.  Un- 
der the  heading  of  Labor  or  Selling  Expenses  he  in- 
cluded: Clerks'  salary,  owner's  salary,  advertising, 
delivery,  bad  debts  and  part  of  general  expenses. 
Under  the  heading  of  Time  or  Carrying  Expenses  he 
included:  Rent,  insurance,  taxes,  heat  and  light,  in- 
terest on  investment,  depreciation  and  part  of  general 
expenses. 

"It  is  obvious  that  these  expenses  go  up  and  down 
depending  upon  how  long  the  merchandise  stays," 
said  Mr.  Stockdale.  "Some  lines  turn  much  faster 
than  others  and  so  this  difference  in  turnover  exists 
in  every  store." 

Applying  the  expense  percentages  outlined  above 
to  an  actual  case,  Mr.  Stockdale  illustrated  a  store  in 
which  the  expense  of  doing  business  was  $1,460  and 
the  yearly  sales  were  $6,000.  This  was  on  the  basis 
of  two  turns  per  year.  On  the  basis  of  $6,000  total 
sales  he  worked  out  the  following  expenses,  on  the 
basis  of  average  percentages  found  to  exist  in  busi- 
ness : — 

Clerk's    salary    $    366 

Advertising    156 


Owner's    salary 

Rent    (at  3   per   cent.)    

Heat   and    light    * 

Insurance  and  taxes   

Delivery     

Bad    debts    

Interest    

General  expenses   

Depreciation    on    stock    and    fixtures 


Illustrating  the  difference  in  these  expenses  where 
less  stock  was  carried  and  yearly  sales  were  the  same, 
Mr.  Stockdale  continued  as  follows: — 

RELATION  OF  EXPENSE  TO  TURNOVER 

"Suppose  I  put  in  as  much  stock  in  this  depart- 
ment as  will  last  a  year  and  I  get  one  turn.  The 
average  stock  carried  is  the  average  sales  for  the  year. 
Instead  I  carry  only  half  as  much  and  get  the  same 
sales,  therefore  I  am  using  only  half  as  much  space. 
Expenses  of  lighting,  rent,  insurance  and  taxes  are 
only  half  the  above  figures  and  in  the  latter  two  cases 
only  their  share  of  expense  is  borne." 

Following  out  the  method  defined  of  securing  the 
cost  of  doing  business,  Mr.  Stockdale  divided  the 
$2,046  expenses  by  the  $6,000  total  sales  which  indi- 
cated 34  1/10  per  cent.  "It  is  evident  the  goods  in 
that  store  have  to  bear  a  high  profit/'  said  Mr.  Stock- 
dale. 

"If  I  carry  as  much  stock  on  an  average  as  I  sell 
in  the  year,  my  interest  is  6  per  cent.,  therefore  my 
interest  charge  in  expenses  would  be  6  per  cent.  In 
regard  to  general  expenses,  if  I  turn  over  my  stock 
twice  a  year  in  one  case  and  only  once  in  the  second 
case,  that  stock  must  bear  its  proportion  of  telephone, 
etc.,  expenses  for  a  year  where  it  only  turned  once 
and  for  six  months  where  it  turned  twice.  The  same 
thing  applies  to  sweeping  and  taking  care  of  the 
store,  therefore  we  will  have  to  double  some  general 
expenses." 


Mr.  Stockdale  defined  general  expenses  as  "the 
place  where  all  expenses  are  put  that  the  merchant 
does  not  know  what  else  to  do  with." 

Referring  to  the  matter  of  rent,  Mr.  Stockdale 
pointed  out  that  if  the  rent  was  $360  on  the  space 
where  $6,000  worth  of  merchandise  was  sold  which 
turned  once  a  year,  the  rent  on  some  other  depart- 
ment selling  an  equal  amount  of  merchandise  which 
turned  a  different  number  of  times  would  be  on  the 
same  basis.  Thus  if  the  stock  turned  eight  times  the 
yearly  rent  would  be  $45  on  the  basis  aforemen- 
tioned. 

Making  a  comparison  of  the  cost  of  doing  business 
as  between  specialty  stores,  Mr.  Stockdale  stated  that 
in  the  jewelry  store  stock  turned  on  an  average  of 
about  once  a  year  and  that  the  expense  of  doing  busi- 
ness was  in  the  neighborhood  of  34  per  cent.  Com- 
pared with  this  he  cited  the  case  of  the  grocery  store 
which  turned  its  stock  eight  or  ten  times  and  had  an 
"expense  of  doing  business"  of  about  18  per  cent. 

"If  you  take  the  store  facts  as  we  have  worked 
them  out,"  said  Mr.  Stockdale,  "you  will  find  fact 
after  fact  that  will  prove  that  what  we  have  done  is 
sound  to  the  core.  There  is  only  one  reason  why  it 
costs  more  to  sell  goods  in  the  jewelry  store  than  in 
the  grocery  store  and  that  is  the  dull  seasons  with 
their  large  selling  expenses.  Turnover  is  not  the 
whole  thing  in  business,  but  it  affects  all  these  time 
and  carrying  expenses." 

"I  was  in  a  dry  goods  store  where  about  two-thirds 
of  the  merchandise  sold  was  sold  during  the  months 
of  October  and  November,  but  they  could  not  turn  off 
their  help  during  the  other  seasons.  That  is  a  similar 
condition  to  the  one  found  in  the  jewelry  store.  At 
holiday  time  the  jewelry  store  is  at  the  high  peak  and 
that  means  extra  selling  expense.  The  whole  matter 
is  a  question  of  the  'peaks  in  business.'  People  eat 
every  day,  hence  the  continuous  turnover  in  the  gro- 
cery store." 

PUSHING  THE  LINES  THAT  SHOW  PROFIT 

Addressing  the  heads  of  departments  in  particu- 
lar, Mr.  Stockdale  continued  "it  means  to  you  that 
when  you,  have  a  line  in  your  store  that  is  bearing  a 
real  profit,  that  is  the  line  for  you  to  push,  that  is  the 
line  to  buy  and  that  is  the  place  to  put  the  effort  that 
counts.  You  want  to  co-operate  with  merchandise 
men  in  holding  these  stocks  down  to  where  they 
ought  to  be  and  the  chances  are  that  in  doing  that 
thing  you  are  doing  more  for  that  store  than  if  you 
would  sell  half  the  merchandise  sold  in  the  store,  in 
your  department.  Stocks  have  to  be  held  down  until 
there  is  a  profit. 

TURNOVER  MAY  MEAN  LIFE  OR  DEATH  OF  STORE 

"We  find  stores  turning  stock  seven  times  a  year 
in  competition  with  stores  turning  three  times  a  year 
in  the  same  line,  and  the  three  time  stores  are  having 
to  draw  each  year  on  the  fund  they  have  laid  away  in 
years  gone  by.  As  far  as  managers  and  buyers  of 
departments  are  concerned  there  is  a  great  opportun- 
ity to  make  money  by  holding  stocks  down.  I  know 
you  have  to  have  variety  to  make  sales,  but  you  can 
get  so  much  variety  that  no  matter  how  many  sales 
you  make  you  don't  make  any  profit." 

Addressing  the  retail  merchants  in  particular,  Mr. 
Stockdale  continued,  "A  man  comes  along  selling 
merchandise  which  you  have  to  sell  for  a  certain 
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margin  of  profit.  Perhaps  it  decs  not  average  up  to 
what  your  marginal  profit  is.  You  say  you  would 
lose  money  every  time  you  sell  it.  but  the  chances  are 
if  that  article  has  been  on  the  marh  t  for  any  length 
of  time  and  merchants  are  distributing  it  widely,  the 
east  of  selling  will  bring  down  the  cost  of  doing  busi- 
ness SO  that  you  would  hare  a  profit.  I  am  not  advis- 
ing you  to  take  everything  that  comes  along.  You 
want  to  judge  between  men  that  bring  alone;  the 
right  proposition  and  the  wrong-  proposition.  Judge 
not  only  between  advertised  and  unadvertised  lines, 
but  judge  between  advertised  lines  and  other  adver- 
tised lines  because  there  are  advertised  lines  and  ad- 
vertised lines.  You  see  a  man  getting  along  fast 
every  once  in  a  while,  and  the  reason  very  probably 
is  that  that  man  is  ke<  n  enough  to  know  what  to  push 
and  what  to  sell,  and  he  is  /.■>>  n  <  nough  to  let  the 
other  fellow  take  the  big  sales  on  certain  lines  while 
he  takes  th<  sales  on  the  linen  that  show  the  real 
profit.  I  feel  very  keenly  the  fact  that  one  merchant 
can  out-general  the  other  because  he  lets  one  fellow 
sell  the  goods  that  make  the  profit.  When  real  profit 
lown  to  3  per  cent,  it  does  not  take  much  to 
make  a  difference  between  a  merchant  and  store- 
keeper." 

During  the  discussion  which  followed,  the  ques- 
tion was  asked  as  to  what  depreciation  consisted  of. 
Mr.  Stockdale  in  answering  divided  depreciation  into 
two  genera]  divisions,  depreciation  on  fixtures  and 
stock.  Referring  to  the  dry  goods  trade  he  pointed 
out  that  loss  through  soiled  edges  of  cloth,  ends,  etc., 
was  depreciation  and  not  markdown. 

Answering  another  query  Mr.  Stockdale  stated 
that  the  U.S.  authorities  quoted  in  regard  to  the  mat- 
ter of  "basing  all  percentages  on  the  sale,"  were  Paul 
II.  Nystrom  of  the  U.  S.  Rubber  Company,  recog- 
nized as  one  of  the  leading  retail  investigators,  and 
W.  Salmons  of  the  staff  of  System. 

*  *        * 

Answering  a  question  in  regard  to  the  providing 
for  a  definite  percentage  of  markdown  when  it  was  a 
condition  of  the  future.  Mr.  Stockdale  replied  that 
the  only  way  of  judging  the  future  was  to  judge  the 
past.  "Everything  is  uncertain  when  you  project 
into  the  future."  said  he. 

"Sometimes  you  receive  goods  in  much  more 
favorable  condition  than  at  other  times.  You  might 
not  have  markdowns  this  year  the  same  as  last,"  was 
the  statement  of  one  merchant  in  the  audience. 

To  this  Mr.  Stockdale  replied  that  merchants 
would  have  to  take  into  consideration  past  experi- 
ences in  regard  to  markdown. 

*  *         * 

"Should  markdown  be  classed  as  part  of  ex- 
pense?"  was  next  asked. 

Mr.  Stockdale  replied  that  this  was  immaterial 
for  the  reason  that  markdown  applies  only  to  a  lim- 
ited number  of  articles  in  most  stores. 

*  *         * 

"Don't  markdowns  affect  the  percentage  of  gross 
profit?"  was  asked. 

"They  do."  -aid  Mr.  Stockdale,  adding  that  where 
merchants  have  found  it  necessary  to  mark  down 
goods  by  a  certain  percentage,  that  same  percentage 

should  be  added  before  computing  the  net  profit. 


"If  you  don't  take  into  account  your  percentage 
of  markdown  you  are  going  to  get  left,"  added  Mr. 
Stockdale. 

*  *         * 

Another  query  from  the  audience  was  as  to 
whether  the  warning  to  "keep  stock  down"  applied  to 
present  or  normal  conditions.  Mr.  Stockdale  replied 
that  it  applied  to  normal  conditions  and  also  to  ab- 
normal conditions  when  the  market  is  found  to  he 
going  down. 

*  *         * 

"Why  don't  markdowns  come  under  deprecia- 
tion'.''" was  asked. 

"The  only  reason  for  keeping  them  separate  is  so 
as  not  to  lose  sight  of  them  in  the  shuffle,"  replied 
Mr.  Stockdale. 

Referring  to  the  grocery  business  in  this  connec- 
tion he  pointed  out  that  if  there  was  any  particular 
waste  in  the  store  it  should  be  put  in  a  separate  ac- 
count in  order  to  distinguish  things.  At  this  point 
a  grocery  merchant  injected  a  little  humor  into  the 
situation  by  asking  why  the  merchant  should  keep 
groceries  until  they  were  classed  as  waste. 

Dealing  further  with  the  subject  of  markdowns 
and  depreciation  and  their  relation,  Mr.  Stockdale 
pointed  out  that  if  there  was  no  considerable  amount 
of  markdown  it  might  be  classed  as  depreciation,  but 
if  a  large  amount  it  should  be  kept  separate  so  that  it 
would  always  be  before  the  merchant.  lie  added 
that  there  was  practically  no  depreciation  on  stock 
which  turned  over  eight  times  a  year. 

*  *        * 

"Does  the  rule  applying  to  turnover  apply  to 
long-time  sales?"  was  asked. 

"Be  careful  when  you  talk  of  turnover  to  dis- 
tinguish between  capital  and  stock  turnover,"  said 
Mr.  Stockdale,  adding,  "a  man's  capital  turnover  is 
undoubtedly  slowed  down  by  long-time  sales." 

*  *        * 

"Are  there  any  recognized  margins  of  profit  in  the 
U.  S.  Courts?" 

"No,"  was  the  answer. 


"Do  you  advise  getting  rid  of  lines  of  goods  which 
do  not  show  profit  even  if  they  have  advertising  value 
in  the  store?" 

Mr.  Stockdale  replied  that  it  would  depend  upon 
what  it  was  costing  him,  and  added  that  he  knew  of 
-tons  that  kept  lines  for  their  advertising  value  only. 

"Could  these  lines  be  placed  on  a.  paying  basis?" 
was  asked.     " 

"There  is  no  line  that  cannot  be  made  to  pay  if 
conditions  are  right."  replied  Mr.  Stockdale. 

Returning  to  the  question  of  departmentalizing 
the  store,  the  question  was  asked  as  to  whether  it 
would  he  advisable  to  get  rid  of  that  section  of  the 
store  whose  departments  merely  "broke  even"  and 
to  maintain  only  that  portion  of  the  store  which 
showed  a  profit. 

Mr.  Stockdale  replied  that  it  would  not  be  advis- 
able. "I  would  first  endeavor  to  put  those  depart 
ments  on  a  paying  basis,  and  then  if  all  efforts  did 
not  avail  I  would  cut  them  out  unless  certain  lines 
were  absolutely  necessary  from  an  advertising 
standpoint." 
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THIS  month  I  will  not  give  you 
many  really  fresh  ideas  on  the 
Winter  fashion  which  is  now  set- 
tled (as  far  as  fashion  can  be  settled) 
with  the  various  shapes  and  trimmings 
mentioned   previously. 

Straight  Narrow  Dress. — The  skirt  is 
distinctly  narrow  at  bottom,  and  reminds 
us  of  an  improved  pegtop  skirt.  The 
idea  of  loops  on  the  hips  is  not  alto- 
gether abandoned,  and  the  panels  hang- 
ing straight  down  from  the  waist  on 
each  side  of  the  skirt  are  now  draped  in 
two  or  three  places  so  that  they  give 
a  wavy  line  similar  to  a  shell  edge. 

We  wonder  whether  this  is  a  hint  to- 
wards a  new  fashion  coming  out.  May- 
be the  loose  waistline  will  be  less  fav- 
oured and  fitting  garments  will  replace 
it.  There  seems  to  be  something  of  it 
in  the  robes  chemises  s^own  lately, 
which  are  more  like  princess  robes  than 
the  loose  dresses  seen  heretofore. 
A  Fur  Skirt 
What  would  you  think  of  a  skirt  en- 
tirely made  of  fur?  It  should  of  course 
be  narrow  and  quite  straight.  After  all, 
when  we  had  fitting  long  coats  it  did  not 
look  queer!  Yet,  I  daresay,  only  very 
original  ladies  will  venture  to  adopt  that 
fashion,  just  coming  out,  very  likely  to 
die  almost  as  soon  as  born. 

Blouses  are  mostly  shortwaisted  over 
high  waisted  skirts.  There  are  also 
some  Chinese  tunics;  a  nice  trimming 
over  one  of  these  blouses  in  crepe  de 
Chine  would  be  a  sash  of  taupe  velvet, 
with  a  tiny  band  at  the  collar  and  on  the 
cuffs.  Black  on  pink  would  be  lovely. 
Fur  Collars  Replace  Stoles 
As  written  in  my  previous  article,  the 
collars  of  our  coats  are  huge;  in  fact, 
they  have  practically  replaced  the  stole 
which  is  no  longer  seen.  When  it  is  not 
in  a  collar,  the  furs  are  used  in  small 
capes.  They  are  more  comfortable  in 
collars,  which  can  be  widely  open  when, 
while  paying  a  visit,  you  find  the  draw- 
ing room  cosy,  and,  as  soon  as  you  get 
out,  you  just  have  to  fasten  it,  without 
the  trouble  of  taking  it  off,  and  putting 
it  on  again.  Some  are  square,  others 
round  like  a  cape.  The  fur  cuffs  are 
big,  of  course,  and  the  trimmings  are  in 
various    places. 

Waistcoats  are  seen  everywhere;  they 
are  useful,  because  they  can  be  fanciful, 
and  allow  ordinal  drapings  on  the  jack- 
et which  opens  differently.  They  are 
generally  of  a  different  shade,  and  give 
a  new  idea  for  the  hat,  which  trimming 
may  match  the  waistcoat. 

To  render  more  dressy  a  hat  of  knit- 
ted wool,  it  can  be  edged  by  a  small  band 


SUMMARY 

Frocks  continue  in  the  straight 

and  narrow  way  and  coat  collars 

forsake  not  the  broad  highways. 

Blouses   are    short-waisted   and 

have    sashes.      Waistcoats     are 

many  and  fanciful. 

Shoes  and  gaiters  are  in  same 

color  and  fabric  as  the  costume. 

Natural  tendencies  of  one's  hair 

arc  not  corrected  in  the  dressing 

of  it. 

Many    beautiful,    richly-colored 

and   embroidered   ribbons  used 

in     scores     of    ways.       Narrow 

widths  used  most. 

Bags  are  spacious  and  may  be 

also  very  ornate. 

Necklaces  made  by  the  soldiers 

are  popular. 


of  fur;  a  wool  pompon  or  a  flower  right 
on  the  top  makes  it  look  nice. 

Among  fur  trimmings,  monkey  hair 
has  been  extensively  used  by  the  coutur- 
iers lately;  it  is  original,  but  not  really 
pretty;  there  must  be  only  a  fringe  of 
it,  and  not  a  big  quantity.  It  was  al- 
ready used  before  the  war,  but  with  lit- 
tle success;  it  was  then  used  natural, 
that  is  reddish;  now  it  is  dyed  black  or 
sitka. 

Some  coats  have  been  made  in  camel's 
hair  material;  up  to  the  present  only 
gentlemen's  sweaters,  or  indoor  pyjam- 
as were  made  of  this  warm  material. 
The  only  shade  I  saw  it  in  was  tan;  it 
looked  very  nice  indeed. 

Winter  indoor  garments  are  in  silk 
jersey,  which  is  warm  and  elegant,  be- 
cause it  is  very  supple,  and  can  be  made 
up  into  fluffy  gowns  or  blouses. 

Gaiters   or   Shoes   Match   Costume 

It  is  now  quite  elegant  and  not  a  bit 
eccentric  to  have  shoes  matching  the 
costume  in  shade  and  material;  satin, 
with  a  satin  dress  and  hat.  With  velours 
de  laine,  the  leather  must  be  deerskin. 
When  gaiters  are  worn,  they  are  in  the 
same  shade  and  material  as  the  tailored 
costume. 

Just  now  it  is  not  "chic"  to  have  one's 
hair  curled  at  the  hairdresser's.  Unless 
your  hair  is  wavy,  let  it  remain  straight; 
have  a  fringe  on  the  forehead,  and  the 
whole  hair  twisted  as  it  suits  you  best. 
With  the  present  hats  that  cover  the 
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whole    head,    it   will    do,    and    your   hair 
will  not  be  spoiled. 

The  great  luxury  is  in  the  embroid- 
eries which  are  still  gorgeous,  mostly 
oriental,  hence  very  bright,  with  plenty 
of  gold  and  silver.  Although  they  are 
generally  showy,  one  cannot  help  admir- 
ing them,  for  the  colors  match  each 
other  so  beautifully  that  it  is  a  real 
pleasure  for  the  eyes  to  look  at  them. 

The  laces,  which  are  plentiful  on  even- 
ing dresses,  are  fine  also;  they  are  often 
embroidered  in  gold  or  silver  thread. 
The  designs  are  Japanese  or  Persian 
mostly.  In  some  cases,  jet  heads  are  in- 
serted. 

We  have  some  veils  in  net  with  Bruges 
or  Malines  la"Q  inserted  at  the  bottom. 
That  is  very  rich,  and  the  veils  hang  then 
from  the  hat  all  around  the  head.  They 
generally  go  as  low  as  the  chin'. 
Vogue  for  Ribbons 

Ribbons  are  seen  everywhere:  in  some 
instances,  it  appears  that  we  are  dress- 
ed in  nothing  but  ribbons;  they  are  most- 
ly faille;  sometimes  checked  or  more 
often  they  are  used  in  two  different 
shades  interwoven  like,  so  as  to  make  a 
kind  of  material.  If  you  care  for  this 
idea,  however,  be  very  cautious  how 
you  use  it  if  you  don't  want  your  blouse 
to  make  you  look  like  a  chess  board! 
In  lozenges  it  looks  better,  I  think, 
than  in  squares. 

When  the  blouse  is  not  entirely  in  rib- 
bon, it  is  trimmed  with  it:  if  you  have 
loops  hanging  from  the  shoulders,  or  in 
any  way  your  fancy  will  suggest,  you 
will  be  fashionable. 

A  Novel   Collar 

I  have  seen  a  ribbon  trimming  rather 
nice,  which  I  wish  to  point  out  to  you, 
as  it  may  be  of  use.  It  was  a  straight 
lawn  collar  (crepe  de  Chine  would  do  as 
well)  with  broad  button  holes  by  groups 
of  two,  from  place  to  place,  through 
which  a  black  velvet  ribbon  was  thread- 
ed, and  the  ends  were  tied  on  the  side, 
and  hung  loose.  The  cuffs  had  the  same 
trimming,  which  looked  pretty  indeed, 
and  would  do  well  to  render  more  fanci- 
ful a  plain  blouse,  or  renew  an  old  one. 

Enclosed  are  several  samples  of  the 
ribbons  used  at  present:  Page  1,  gives 
you  three  samples  of  silk  embroidered 
ribbons:  you  notice  that  all  shades  are 
used. 

It  shows  three  samples  of  faille  nar- 
row ribbons  also  embroidered;  the  tiny 
blue  would  do  well  for  lingerie. 

We  have  also  one  piece  of  velvet  rib- 
bon edged  with  white  and  blue  faille. 
The  other  is  velvet  with  bands  of  lame. 

Ill   &  IV    are    embroidery    and    lame 
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ARRAY  OF  BEAUTIFUL  FRENCH  RIBBONS 

Satnples  sent  to  Dry  Goods  Review  by  Paris  Correspondent. 

Group  numbered  1  -  Embroidered  ribbons,  gold  and  browns  predominating,  with  blues, 
cerise,  terra  cotta,  green,  white,  etc. 

No.  2  shows  three  narrow  embroidered  failles  and  two  fancy  velvets. 

No.  .'5  and  4  Gold  and  silver  used  with  embroidery  on  faille  and  satin  grounds.  Note 
the  novel  borders  on  just  one  side  of  a  couple  of  pieces.  The  lower  right  corner  is  gold 
cloth   ribbon   embroidered   in   blues  and  brown. 

Of  these  samples,  seven  have  grounds  of  rose  colorings;  blues  come  next  with  five, 
varying  from  Saxe  to  na\y. 


used  in  connection  on  faille.  You  have 
one  sample  of  gold  cloth  ribbon,  silk 
embroidered. 

Bags. — Our  bags  are  comfortable;  as 
we  have  often  to  walk  instead  of  driv- 
ing when  shopping,  it  is  most  important 
for  us  to  be  able  to  carry  the  sundry 
articles  we  buy  in  something  safe 
enough  for  us  not  to  loose  them,  there- 
fore as  "necessity  creates  the  organ" 
we  have  devised  some  big  flat  bags  gen- 


erally in  silk,  whether  black  or  in  differ- 
ent shades,  among  which  cashmere  is 
mostly  seen.  It  can  be  trimmed  with 
fringes  or  beads. 

Amongst  fancy  bags,  we  have  mostly 
some  entirely  beaded  ones,  which  are 
generally  round  or  mandoline  shape. 
The  latter  has  been  much  in  vogue  and 
is  now  not  quite  so  often  sought  for. 
The  few  sketches  enclosed  will  acquaint 
you  with  the  newest  shapes  in  bags.* 


We  hav<>  a  few  bags  in  fur;  there  are 
not  many  of  them,  though,  and  1  have 
seen  a  few  made  of  interwoven  faille 
ribbon,  as  reported  above,  which  were 
nice   indeed   and   original. 

Novel  Necklaces 

Among  the  fancy  trimmings,  we  have 
necklaces  of  beads  or  cashmere  ribbon. 
The  sketches*  herewith  are  really 
pretty  when  the  beads  they  are  all  made 
of  are  fine  and  the  colors  well  assorted. 
They  are  eagerly  sought  at  present, 
partly  because  of  their  prettiness,  and 
also  because  they  are  made  by  our 
wounded  soldiers,  who  spend  thus  the 
dreary  Winter  hospital  days,  and  forget 
part  of  their  sufferings. 

We  have  also,  to  replace  the  braided 
collars,  some  beaded  ones,  made  of  net 
in  the  shade  of  the  dress,  with  a  garland 
of  beads:  it  is  pretty,  but  there  must  not 
be  too  many  of  them.  Some  bands  of 
beaded  net  are  seen  now,  in  fact  all 
stones  are  much  in  favor  nowadays. 

Umbrellas. — Are  pretty  much  the 
same  as  last  year,  good  strong,  with  a 
thick  handle  in  ivory  or  cornaline,  all  of 
them  have  a  wrist  handle  (we  could 
not  do  without  them,  now  that  we  have 
found  them  so  handy)  and  some  have 
even  a  little  bag  attached  to  the  handle. 
As  a  trimming  I  accept  it,  but  it  is  too 
unsafe  to  put  even  one's  handkerchief  in 
which  has  the  flag  of  one  of  the  Allies 
embroidered   in  the  corner. 

Next  month  I  shall  write  a  special 
article  on  lingerie,  which  I  trust  will  be 
found  interesting. 

And  now,  allow  me  to  close  this  letter 
with  my  sincerest  wi.shes  and  the  hope 
that,  with  the  help  of  your  brave 
soldiers,  who  are  behaving  so  marvel- 
ously  well  in  our  Flanders'  plains,  next 
year  you  will  see  the  end  of  the  awful 
struggle,  we  have  all  sustained  so 
heoroically. 

*The  sketches  appear  in  dress  access- 
ories department  this  issue. — Ed. 


CO-OPERATIVE   DELIVERY   A   NECESSITY 

Conditions  Making  Some  Delivery  Eeforms   Imperative  —  Possibility  of  Government 

Action — Some  Information  Relative  to  the  Inauguration  and  Management 

of  Co-operative  Delivery  Systems. 


THE  question  of  co-operative  de- 
livery is  one  that  is  very  rapidly 
growing  in  interest  and  in  im- 
portance. War-time  conditions,  with 
their  urgent  need  for  retrenchment  in 
every  possible  way.  along  with  the  ever- 
growing scarcity  of  men,  have  forced 
this  matter  more  and  more  upon  the 
public  attention.  In  many  places  some 
action  of  this  nature  is  becoming  impera- 
tive. There  is  also  a  hint  in  the  air  that 
this  is  one  of  the  matters  that  the  Hon 
W.  J.  Hanna  has  under  consideration, 
and  that  some  action  that  will  make  some 
definite  decision  on  this  matter  an  imme- 
diate necessitv  is  not  unlikely  to  occur  at 
almost  any  time. 

The  one  delivery  a  day  campaign  that 


is  being  so  strongly  urged  is  a  step  in 
this  direction.  The  co-operative  system, 
however,  is  not  an  attempt  to  cut  down 
the  service  that  the  store  can  give  to  its 
customer,  but  merely  to  systematize  this 
service,  and  to  cut  loose  from  many  of 
the  minor  abuses  that  have  crept  in, 
which  entail  enormous  waste  annually, 
and  do  not  actually  serve  any  useful  pur- 
pose. 

More  and  more  the  smaller  communi- 
ties are  turning  to  the  co-operative  sys- 
tems. There  are  very  many  instances  in 
Canada  where  this  system  has  been  tried, 
and  tried  with  a  large  measure  of  suc- 
cess. Moreover,  even  some  of  the  larger 
towns  and  cities  have  inaugurated  such 
a  system. 
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In  the  United  States  some  elaborate 
systems  have  been  worked  out,  taking  in 
many  large  cities,  but  the  bulk  of  the 
places  where  the  scheme  has  been  tried 
have  from  one  to  ten  thousand  inhabi- 
tants. The  Commercial  Economy  Board 
of  the  National  Council  of  Defence  have 
recently  been  carrying  on  a  series  of  in- 
vestigations regarding  this  matter,  and 
have  arrived  at  some  very  interesting 
and  useful  data  that  might  be  of  great 
moment  to  any  community  contemplat- 
ing the  introduction  of  such  a  system. 
Some  of  the  results  are  noted  herewith. 

Substantial  savings  mark  the  success 
of  the  co-operative  system  in  almost 
every  town  or  city  where  it  has  been  in- 
stalled  and    maintained     with     care    and 


forethought.  In  one  city  of  12,000  popu- 
lation 14  wagons  replaced  20  under  the 
old  system.  In  another  city  of  15,000 
population  the  system  has  proved  to  be 
so  successful  that  the  stock  purchased  at 
$250  by  each  co-operating  merchant 
when  the  system  was  organized  ten 
years  ago  is  now  held  at  $1,000.  The 
system  owns  the  building  in  which  its 
offices  and  distributing  stalls  are  lo- 
cated, and  rents  an  80-acre  farm  on 
which  it  is  making  a  profit.  One  grocer 
in  a  town  of  4,000  population  has  cut  his 
delivery  expense  from  $1,638  annually  to 
$806,  a  saving  of  almost  50  per  cent.  A 
merchant  in  another  town  reduced  his 
delivery  cost  from  $675  to  $224  in  one 
month.  Eleven  stores  in  another  town 
report  an  annual  saving  of  $5,000.  Else- 
where 9  wagons  replaced  17.  Under  the 
new  system  in  another  city  11  men,  14 
horses  and  1  car  replaced  21  men,  32 
horses  and  4  cars.  And  many  other  in- 
stances of  savings  could  also  be  cited. 
Savings  like  these,  however,  are  possible 
only  when  a  system  is  well  managed  and 
earnestly  supported  by  merchants  and 
customers. 

A  careful  scrutiny  of  co-operative  de- 
livery records  in  a  list  of  forty-seven 
cities  and  towns  in  the  United  States  in- 
dicates that  the  system  has  been  success- 
ful in  thirty  cases,  a  failure  in  five,  and 
doubtful  as  to  results  in  twelve  places 
largely  because  the  system  has  been  re- 
cently installed  and  results  are  still  un- 
determined. These  forty-seven  cities  are 
located  in  twenty  States.  One  of  these 
cities  has  a  population  of  over  200,000, 
two  over  125,000,  three  over  20,000,  nine 
over  10,000,  thirteen  over  5,000,  eighteen 
over  1,000,  and  one  with  less  than  1,000. 

From  these  figures  it  is  evident  that 
cities  with  a  population  of  between  1,000 
and  5.000  outnumber  any  other  group  in 
the  list.  Cities  with  a  population  of 
5,000  to  10.000  come  second,  and  those 
with  a  population  of  10,000  to  20  000 
come  third.  In  other  words,  of  the  list 
of  forty-seven  cities,  forty  range  between 
1,000  and  20,000  in  population.  This,' 
however,  is  not  to  be  taken  as  an  impli- 
cation that  co-operative  delivery  is  not 
likelv  to  be  successful  in  the  centres  of 
population  of  over  20,000. 

How  the  Savings  Are  Made 

There  are  numerous  elements  in  the 
saving  made  possible  by  co-operative  de- 
livery. The  depreciation  charges  on 
vehicles  are  generally  reduced.  This  re- 
sults from  the  very  nature  of  the  system. 
Instead  of  several  wagons  or  trucks  cov- 
ering a  single  district  at  the  same  time 
one  does  the  work.  In  the  place  of  a  mul- 
tiplicity of  complete  equipments  one  will 
do.  Wagons  are  likely  to  go  out  more 
fully  loaded.  More  deliveries  are  made 
per  mile  of  driving.  Several  supervisors 
are  replaced  by  one.  A  unified  and  more 
economical  planning  of  routes  is  made 
possible.  Accommodation  deliveries  are 
generally  abolished,  and  in  their  place  a 
specified  number  of  regular  deliveries  is 
made  to  each  household,  according  to  a 
definite  schedule. 

Five    Suggestions    Prompted    by 
Experience 

Many  suggestions  could  be  offered  to 
retailers   who   may  wish  to  instal  a  co- 
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operative  delivery  system.  Five  sugges- 
tions are  given  here  which  should  serve 
as  guide-posts  to  successful  installation 
and  maintenance.  All  of  these  sugges- 
tions have  been  tried  by  experience.  If 
they  are  followed  carefully,  it  should  be 
possible  for  inexperienced  retailers  to 
avoid  certain  pitfalls  which  beset  the  co- 
operative system. 

Valuation  of  Equipment 

First,  secure  an  honest  and  impartial 
valuation  of  the  equipment  turned  over 
by  the  co-operating  merchants.  This  will 
save  much  trouble.  In  some  cases  that 
were  examined  by  the  board's  investiga- 
tors it  was  found  that  old  harness  and 
old  wagons  had  been  turned  in  at  values 
far  above  their  true  worth.  Where  sys- 
tems have  been  tried  and  found  success- 
ful the  valuation  of  all  automobile 
trucks,  horses,  wagons,  and  harness 
turned  in  has  been  accurately  and  im- 
partially determined.  As  the  capitaliza- 
tion of  the  new  company  is  based  on  the 
valuation  of  this  equipment,  it  is  evi- 
dent that  the  figure  should  be  set  accur- 
ately. In  some  cases  the  appraisal  has 
been  made  by  an  outside  party.  This  has 
convinced  each  merchant  that  he  was  re- 
ceiving fair  treatment.  If  he  refused  to 
accept  the  figure  set  by  the  appraiser,  he 
has  been  given  the  privilege  of  paying 
into  the  new  company  cash  to  the  amount 
of  the  appraised  value,  and  then  dispos- 
ing of  his  delivery  equipment  as  he  saw 
fit.  In  some  cases  the  entire  equipment 
has  been  sold  outright  and  new  equip- 
ment purchased.  .Whether  this  shall  be 
done  in  any  particular  case  must  be  de- 
cided strictly  on  the  merits  of  the  case. 
There  can  be  no  general  rule  on  this 
roint. 

Advantages  of  a  Central  Station 

Second,  consider  carefully  the  advisa- 
bility of  establishing  a  central  station, 
where  parcels  can  be  redistributed  ac- 
cording to  route,  where  C.O.D.  collec- 
tions can  be  turned  in,  and  where  all  of 
the  business  of  the  new  system  may  be 
transacted.  A  central  station  is  not  ne- 
cessary in  all  cases.  In  fact,  the  investi- 
gations made  by  the  board  seem  to  indi- 
cate that  in  the  smaller  towns  a  central 
station  is  not  at  all  necessary.  For  ex- 
ample, in  one  town,  which  has  been  di- 
vided into  four  sections,  each  merchant 
arranges  his  orders  for  delivery  in  eight 
separate  piles,  two  for  each  section.  One 
pile  for  each  section  contains  the  cash  or 
charge  orders  and  the  other  the  C.O.D. 
orders.  The  one  delivery  wagon  makes 
four  trips  during  the  day,  each  time  tak- 
ing to  one  particular  section  all  of  the 
two  piles  of  each  merchant  for  that  sec- 
tion. In  a  town  where  co-operative  de- 
livery can  be  worked  out  on  such  a  simple 
basis  as  this  a  central  station  would  be 
only  an  expensive  bit  of  unnecessary  or- 
ganization. Ordinarily,  the  central  sta- 
tion seems  to  be  necessary  only  in  the 
larger  towns  and  cities,  where  the  vol- 
ume of  delivery  sales  is  heavy  and  trade 
conditions  more  or  less  complex. 
Arranging    an    Adequate    C.O.D.    System 

Third,  work  out  all  of  the    details    in 
connection  with  C.O.D.  orders  with  care. 
This   is   an    exceedingly   important   prob- 
lem.    It  requires  for  its  solution  respon- 
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sible  drivers,  a  particular  accounting 
system,  and  a  definite  arrangement  with 
merchants  as  to  when  they  may  expect 
their  returns.  Irresponsible  drivers  will 
probably  mean  an  inaccurate  crediting 
of  customers  who  make  the  C.O.D.  pay- 
ments, a  careless  handling  of  the  money 
itself,  disputes  over  the  amounts  turned 
in  by  the  drivers,  and  trouble  for  the 
manager  in  turning  over  collections  to 
the  co-operating  merchants.  The  ac- 
counting system  itself  need  not  be  com- 
plicated. In  many  cases  the  system  is 
surprisingly  easy  to  understand  and  op- 
erate. If  dependable  drivers  are  secured 
and  the  accounting  system  is  satisfac- 
tory, there  should  be  no  uncertainty 
about  turning  over  collection.  These  con- 
ditions met,  the  system  should  be  able  to 
carry  on  its  work  harmoniously. 

Fourth,  put  a  capable  executive  in 
charge  of  the  work.  Above  all  things 
needed  for  the  success  of  the  co-opera- 
tive system  is  good  management.  Make 
sure  that  the  manager  is  satisfied  with 
his  salary.  Upon  him  falls,  the  arrange- 
ment of  routes,  the  redistribution  of 
parcels  among  the  routes  from  the  cen- 
tral station,  the  collection  and  care  of  the 
C.O.D.  funds,  the  collection  of  payments 
from  the  co-operating  merchants,  the 
maintenance  of  harmony  among  the  mer- 
chants in  the  system,  and  the  speeding 
up  of  deliveries  in  accordance  with  a 
prearranged  schedule.  Satisfaction  to 
the  merchants  and  to  the  customers  de- 
pends upon  his  efficient  management. 
One  way  to  avoid  criticism  of  the  co- 
operative system  by  disgruntled  custom- 
ers is  to  make  sure  that  all  deliveries  are 
accurately  addressed.  Under  indepen- 
dent delivery  clerks  often  mark  names 
hurriedly,  depending  upon  the  familiarity 
of  the  driver  with  the  trade  to  assure 
accurate  delivery.  Merchants  will  do 
well  to  break  up  this  habit  and  see  that 
names  and  addresses  are  complete  and 
accurate.  It  will  mean  less  trouble  for 
the  merchant,  and  certainly  less  for  the 
manager. 

Maintain  a   Hard-and-Fast   System 

Fifth,  in  taking  over  the  delivery  work 
for  any  merchant,  let  it  be  clearly  stated 
in  the  agreement  or  contract  that  all  de- 
liveries are  to  be  handled  under  the  co- 
operative system,  and  that  no  separate 
deliveries  are  to  be  made  by  the  mer- 
chant. This  understanding  is  especially 
necessary  when  the  work  is  to  be  done  at 
a  unit  charge  for  each  delivery.  In  a 
number  of  towns  the  board  found  that 
the  system  had  fallen  short  of  success, 
or  even  failed,  because  certain  dealers 
had  made  a  practice,  under  the  charge- 
per-delivery  method,  of  turning  over 
their  long  hauls  to  the  co-operative  sys- 
tem, and  using  boys  to  deliver  goods  to 
customers  within  a  few  blocks  of  the 
store.  This  practice  is  almost  certain 
to  spell  loss  or  failure  for  the  co-opera- 
tive system,  because  it  takes  the  short 
profitable  haul  away  from  the  system, 
and  leaves  it  only  the  long  distance  haul, 
which  may  or  may  >not  be  profitable. 

A  co-operative  system  was  organized 
in  a  city  of  12,000  inhabitants  in  the 
North-west.  A  company  was  incorporated 
(Continued  on  page  47) 


THE  EFFICIENCY  DEPARTMENT  IN  ONE  OF 
CANADA'S  LARGEST  STORES 

Broad  Conception  of  Salesmanship  Essential  —  An  Account  of  Some  of  the  Work 
Done  Among  the  Salespeople  of  the  Eaton  Store  —  Many 

Vital   Problems  Discussed. 

I   stuff  representative  of  DR7  coons  BBV1EW  attended  a  number  of  the  classes  in  the  tv 
pony's  salespeople.     Below   is  given  an   account  <>!  the  proceedings  in  order  as  they  actuaii 


CO-OPERATION  between  employer  and  employee  is  part  of  the  ethics 
of  modem  merchandising.    Salespeople  must  feel  some  responsibility. 
The  possil  ilities  of  good  salesmanship  are  unlimited. 
-  rvice  is  the  keynote  of  the  Eaton  policy.    "It  is  the  biggest  word  in 
the  world  to-day."    Service  is  the  basis  of  the  technical  as  wed  as  all  other 
departments  of  the  store  system.    Accuracy  is  absolutely  essential. 

C.O.D.  business  and  exchanges  may  be  kept  down  materially  by  courte- 
ous attention  to  the  detail-  of  every  transaction.  Some  examples  of  clever 
handling  of  usual  and  unusual  cases  recommended.  "A  satisfied  customer 
who  likes  her  purchase  too  well  to  exchange  it  is  our  aim." 

When  a  customer  is  undecided,  the  saleslady  may  bring  about  a  decision 
by  concentrating  on  one  of  the  articles. 

Style  seekers  who  do  their  own  sewing  are  not  to  he  treated  indiffer- 
ently. 


THERE  was  a  time  in  the  history 
of  the  retail  dry  goods  trade  when 
practically  every  store  depended 
for  its  force  of  salespeople  upon  its  im- 
mediate surroundings.  It  was  a  time 
when  young  girls,  tired  of  school  and 
confinement  to  books,  wanted  a  little 
"spending  money  of  their  own"  and 
whose  parents  allowed  them  to  "take  a 
position,"  knowing  that  their  daughters 
would  still  be  in  the  home  circle  which 
was  considered  more  advantageous  to 
the  young  lady  than  wearing  out  her 
youth  and  beauty  doing  "home-work"  or 
going  away  to  some  boarding  school 
where  a  disappointing  dissatisfaction 
with  her  humble  home  might  arise.  Yes, 
it  would  be  much  better  to  let  hnr  go 
into  Mr.  Smith's  store  if  she  wanted  to 
— sho  would  have  nothing  to  worry 
about  there — and  she  would  have  two  or 
three  dollars  a  week  of  her  own.  That 
would  teach  her  how  to  handle  money! 
Every  girl  should  know  how  to  handle 
her  own  money.  Yes,  of  course,  and 
she  would  appreciate  it  when  she  earned 
it  herself-— etc.,  etc. 

The  idea  of  Mary  or  her  work  being 
a  vital  cog  in  the  machine  of  commerce 
took  no  form  in  the  minds  of  Mary's 
parents  any  more  than  it  did  in  Mary's 
own.     Anybody   could   measure   out   rib- 


bon or  lace  and  it  was  fun,  anyway — 
when  one  got  regular  spending  money 
for  doing  it. 

That  state  of  affairs  unfortunately  is 
not  yet  history  in  very  many  even  of  our 
progressive  cities  and  towns.  And,  yet, 
how  to  overcome  the  indifference  of 
salespeople  to  their  work  is  undoubtedly 
one  of  the  big  problems  not  only  of 
small  and  large  retail  stores,  but  of 
scores  of  other  business  firms.  Who  is 
to  blame?  Is  it  Mary?  John?  Their 
parents?  The  employers?  The  facts 
concerning  all  interlace. 

In  the  first  place,  if  employers  find 
that  their  own  chief  interests  are  out- 
side of  their  business,  naturally  the  same 
attitude  will  prevail  with  employee. 
Again,  if  employers  regard  the  work  of 
salespeople  as  of  two-dollar  or  three- 
dollar  value,  why  should  employees  be 
entitled  to  put  a  higher  valuation  upon 
it?  If  salesmanship  is  believed  by  the 
employer  to  be  "measuring  out  ribbons 
and  laces,"  surely  the  average  young 
school  girl  who  can  add  and  subtract 
will  measure  out  ribbons  and  laces  for 
her  three  dollars  "per"  and  consider  she 
has  done  her  duty. 

Employer's   Attitude  Important 

Of   course,   it   does   not   follow   if   the 
employer   has    none    of   the    three    fore- 
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going  opinions  that  the  employee's  at- 
titude will  coincide  with  his,  but  some 
serious  co-operation  has  been  found  to 
work  wonders.  An  Ontario  Government 
official  from  the  Department  of  Labor 
was  chatting  unofficially  with  DRY 
GOODS  REVIEW  recently  when  she  re- 
marked regarding  this  problematical  at- 
titude of  salespeople,  "Why  don't  you 
tell  the  merchants  to  pay  their  girls 
more?  Girls  will  do  any  amount  of 
work  if  they  get  paid  for  it.  They  will 
attempt  anything  for  money.  Lots  of 
the  stores  pay  girls  who  have  been  with 
them  several  years  the  sum  of  five  dol- 
lars a  week."  Work  which  hovers 
around  the  five-dollar  pay  mark  will 
surely  never  appeal  in  the  most  desir- 
able  way. 

Of  course,  there  are  all  kinds  of  argu- 
ments to  the  effect  that  these  girls  get 
all  they  expect,  all  they  are  worth,  all 
they  need,  etc.,  but  it  is  quite  evident 
that  interest  and  ambition  can  receive 
little  stimulation  if  an  employee  is  allow- 
ed to  believe  that  the  work  she  can  do 
is  worth  no  more  than  five  dollars  a 
week  to  the  world. 

Modern  Conception  is  Broad 

The  conception  of  salesmanship  which 
is  the  working  basis  of  the  stores  that 
are  the  real  leaders  in  modern  merchan- 
dising is  a  broad  one.  No  limit  is  put 
upon  the  financial  and  social  achieve- 
ments possible  to  the  girl  who  begins 
her  career  measuring  out  laces  and  rib- 
bons in  the  right  spirit.  And  what  is 
that  spirit?  Those  who  are  in  a  posi- 
tion to  know  have  said  that  it  is  the 
spirit  that  holds  a  vision  broader  than 
her  ribbons  and  laces — always  broader 
than  her  immediate  work.  It  may  seem 
at  first  thought  that  the  achievements 
stated  as  possible  to  the  girl  behind  the 
counter  are  exaggerated,  but,  to  take  a 
concrete  example,  the  highest  salaried 
woman  in  the  world  to-day  is  a  buyer 
who  began  her  career  as  a  little  red- 
headed Irish  girl   in  John  Wanamaker's, 
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Philadelphia  store.  Social  recognition, 
too,  is  a  natural  accompaniment  of  the 
girl  who  strives  cheerfully,  honestly, 
courteously,  and  carefully  to  make  each 
day  a  step  nearer  to  her  ideal  for  her- 
self, for  she  gains  thereby  an  education 
both  in  fact  knowledge  and  in  the  study 
of  people  which  will  give  her  confidence 
in  herself  no  matter  in  whose  company 
she  may  be.  Many  pages  might  be  and 
indeed  have  been  written  upon  the 
ethical  and  economical  value  to  the  in- 
dividual as  well  as  to  her  employer  and 
to  society  of  the  development  of  the 
qualities  mentioned— cheerfulness,  hon- 
esty, courtesy  and  accuracy  and  no  mat- 
ter what  line  of  work  one  takes  up,  the 
person  who  possesses  these  qualities  is 
the  person  who  succeeds  and  whose  suc- 
cess is  lasting. 

A  Working  System 

To  get  down  to  facts,  then,  after  this 
little  sermon,  it  is  with  much  pleasure 
that  DRY  GOODS  REVIEW  is  able  to 
present  to  its  readers  this  month  an  out- 
line of  the  system  of  co-operation  which 
is  in  operation  in  the  largest  store  in 
Canada. 

Every  store,  large  or  small,  has,  or 
should  have,  its  own  policy  for  conduct- 
ing its  business  and  an  experienced  mer- 
chant is  well  aware  that  policies  which 
are  fitting  for  one  town  or  for  one  class 
of  people  may  be  quite  impractical  for 
another.  Each  store  must  go  slowly  and 
develop  what  is  best  suited  to  its  people 
in  the  matter  of  relationship  with  em- 
ployees as  well  as  with  its  customers 
and  so  the  system  which  we  outline  is 
one  which  operates  for  the  store  in  which 
it  was  born.  There  is  no  doubt,  how- 
ever, that  from  the  ideas  embodied  in 
it  there  will  be  suggestions  which  may 
be  worker!  out  and  methods  which  may 
be    applied    successfully  elsewhere. 

The  T.  Eaton  Comnany's  Toronto  store 
first  of  all  pays  its  youngest  salespeople 
salaries  sufficient  to  support  them  under 
ordinary  circumstances,  without  depen- 
dence upon  their  families.  Eight  dol- 
lars a  week  is  what  is  usually  paid  to 
beginners. 

Educated   in  the  Store 

Recognition  of  ability  among  their 
employees  is  evidenced  by  the  fact  that 
a  number  of  their  lady  teachers  in  the 
efficiency  department  have  been  appoint- 
ed to  their  present  positions  purely  on 
the  grounds  of  their  meritorious  work  as 
salesv\omen  in  the  store.  They  are  wo- 
men who  saw  more  in  the  selling  of 
goods  than  their  weekly  pay  envelopes. 
They  did  their  work  day  by  day  in  the 
best  possible  way,  not  with  the  definite 
idea  of  becoming  instructors,  but  with 
the  assurance  that  work  well  done  is  an 
excellent  testimonial  when  a  more  de- 
sirable position  is  open.  One  young  lady 
in  the  efficiency  department  is  a  Uni- 
versity graduate  and  experienced  teach- 
er. Since  joining  the  staff  she  has  in- 
vestigated educational  work  in  some  of 
the  largest  stores  in  the  United  States 
and  has  also  acquired  some  practical 
.selling    experience      in    the    Eaton    store 
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which   she   describes 
ing." 

The  Classes  on  System 

DRY  GOODS  REVIEW  during  the 
past  few  weeks  has  been  permitted  to 
attend  some  of  the  classes  conducted  in 
the  store  and  found  them  decidedly  in- 
teresting and  bristling  with  points  which 
are  of  vital  concern  to  every  store  which 
we  have  ever  met.  The  classes  are  held 
during  store  hours  and  vary  from  half 
an  hour  to  an  hour  in  length  accord- 
ing to  the  experience  of  the  attendant:-; 
and  the  nature  of  the  topic.  The  first 
classes  attended  by  new  employees  are 
necessarily  longer  than  those  for  people 
already  familiar  with  the  store. 

One  section  of  the  work  deals  with 
the  store  system,  and  every  beginner  in 
the  store  whether  experienced  elsewhere 
or  not  attends  these  classes.  The  slogan 
throughout  is  accuracy.  Fit  to  be  book- 
ed with  the  wisest  saws  are  some  of  the 
sentences  which  were  impressed  upon 
the  hearers.  "If  you  cannot  combine  ac- 
curacy with  speed,  reduce  your  speed"; 
the  importance  of  complete,  legible,  and 
correct  addresses,  suite  number  in  the 
case  of  apartment  houses,  of  correct  de- 
livery hours  and  other  points  relating  to 
the  system  of  the  store,  of  correct  in- 
formation in. more  unusual  cases  such  as 
out-of-town  customers,  of  knowledge  of 
conveniences  offered  by  the  store  sys- 
tem, were  dwelt  upon  and  specially  em- 
phasised in  regard  to  the  holiday  season. 
"Not  to  disappoint  one  customer  in  a 
whole  year  is  the  aim  for  every  sales- 
person." 

"If  a  customer  refuses  to  take  a  trans- 
fer card  don't  argue.  Never  arouse  an 
argument  or  contradict.  There  is  al- 
ways an  authority  to  whom  you  can  ap- 
peal." 

"Special  care  must  be  shown  in  the 
case  of  foreigners  who  can't  spell  their 
addresses.  Never  let  anything  slide;  an 
address  which  cannot  be  disputed  is  the 
only  kind  permissible.  Uncertainty 
means  delay  all  along  the  line  and  there- 
fore very  likely  a  disappointed  custo- 
mer." 

Some    Forms   of    Service 
"Salespeople   should  make  it  a  pleas- 
ure  to   give   the   customer  every   service 
possible — Service  is  the  biggest  word  in 
the   world   to-day." 

"When  you  know  that  a  customer 
buys  an  article  for  a  gift,  take  off  the 
price  tickets  without  waiting  to  be  ask- 
ed. Nor  should  it  be  considered  a 
trouble  to  satisfy  a  customer  who 
changes  her  mind." 

"Just  the  same  service  should  be  given 
at  5  o'clock  as  at  any  other  time  in  the 
day.  Never  cover  up  goods  in  front  of 
a  customer.  Serve  them  at  5  o'clock 
pleasantly.  You  know  that  no  one  is 
allowed  to  enter  the  Eaton  store  after 
5  o'clock  but  it  might  be  a  great  con- 
venience to  a  customer  to  finish  her  list 
of  purchases  when  she  is  already  in  the 
store.  Certainly  she  would  not  want  to 
make  a  special  trip  down  town  the  next 
day  for  the  item  or  two  that  may  re- 
main on  her  list  at  5  o'clock  and  prob- 


y  she  would  not  do  it.  The  business 
would  be  lost." 

"In  the  holiday  season  many  depart- 
ment locations  are  changed.  Learn  all 
these  new  locations  as  quickly  as  you 
can,  note  them  when  doing  your  own 
shopping.  If  you  don't  know  what  a 
customer  asks,  appeal  to  your  service 
man.  There  is  one  in  every  department. 
Help  your  customer  to  find  the  goods 
she  wants.  Direct  her  pleasantly  and 
clearly." 

"Remind  your  customer  of  her  change 
in  cases  of  parcels  taken.  It  is  very 
easy  to  say,  'Just  a  moment,  madam, 
your  change.'  Whenever  change  is  over- 
looked it  must  be  recorded.  If  not  called 
for  it  is  mailed.  The  T.  Eaton  Company 
will  spend  three  cents  to  send  two.  That 
is  their  policy." 

"In  the  case  of  candy  and  other  com- 
paratively small  parcels  be  very  tactful 
in  suggesting,  'Do  you  wish  to  take  it 
with  you,  madam?'  Always  encourage 
the  best  business.  It  is  more  profitable 
for  the  store  when  parcels  are  taken, 
than  when  they  are  sent,  of  course. 
But,  never  suggest  parcels  being  taken 
which  you  would  not  carry  yourself. 
Also  do  not  suggest,  'Shall  I  send  it 
C.O.D.  ?'  Wait  for  the  customer  to  do 
that,  but  always  agree  pleasantly.  It 
is  part  of  the  good  service  which  we 
want  to  give.  Add,  too,  'Will  some  one 
be  in  to  receive  it,  madam?'  Suggest 
a  morning  delivery  for  it;  housekeepers 
are  usually  in  in  the  morning;  get  a 
'Hold'  slip  from  the  parcel  desk  and  fill 
in  the  promised  delivery  time.  In  all 
cases  of  uncertainty  appeal  to  the  man- 
ager. Never  say  "no"  to  a  customer. 
The  manager,  too,  never  says  'no'  where 
he   can   say  'yes.' " 

Many  more  technicalities  were  con- 
sidered, but  from  the  above  extracts  one 
may  get  an  idea  of  the  thoroughness  of 
the  store's  system  as  well  as  of  the  in- 
struction in  its  operation.  The  remarks 
were  illustrated  constantly  by  examples 
of  how  easily  a  mistake  might  be  made 
and  of  the  great  waste  involved  where 
inaccuracies  are  allowed.  A  mind  alert 
for  every  detail  is  essential  to  good 
salesmanship. 

One  of  this  director's  greatest  assets 
is  her  trained  voice.  She  conducts  class- 
es frequently  from  8.15  A.M.  until  5 
P.M.,  and  finds  it  no  strain  on  her 
voice.  "A  well  modulated  voice,  proper 
breathing  and  good  health  are  wonder- 
ful assets  to  anyone,  and  to  a  marked 
degree  to  salespeople"  she  remarked  to 
DRY  GOODS  REVIEW  after  her  class 
was  over.  Much  of  her  success,  too,  she 
attributes  to  her  interest  in  every  one 
she  meets.  "People  are  the  most  fas- 
cinating study  in  the  world,"  she  says. 

A  Selling  Discussion 

A  pleasant  enthusiasm  born  o"  suc- 
cessful experience  with  the  truths  of 
modern  store  ethics  as  discussed  above 
permeates  another  class.  This  group 
which  DRY  GOODS  REVIEW  attended 
was  composed  of  young  women  begin- 
(Continued   on   page  68.) 


MARKET   REPORTS 


THE  MARKETS  AT  A  GLANCE 

THE  market  feature  of  the  month  in  the  dry  goods  trade  has 
turn  the  announcement  of  Fall  prices  for  1918  by  the  under- 
wear, hosiery  and  sweater  mills. 

A-  had  been  predicted  in  Dry  Goods  Review,  these  showed 
large  increases,  running  from  30$  to  nearly  100$  in  some  lines. 
The  Largest  increases  are  in  cashmere  hosiery  where  price-  are 
nearly  doubled  and  orders  are  being  accepted  only  for  restricted 
quantities.  A  serious  shortage  has  developed  in  men's  heavy 
socks,  owing  to  Government  purchases,  and  this  is  expected  to 
extend  into  the  coming  year. 

Cotl  -n  has  remained  steady  at  a  spot  price  of  between  30c 
and  31c.  United  State-  Government  reports  showed  slightly 
reduced  yield  over  a  year  ago.  Prices  on  manufactured  goods 
continue  to  advance  although  this  is  mostly  noticeable  on  such 
line-  as  ginghams  that  are  in  heavy  demand. 

Raw  -ilk  market  continue-  weak  with  considerable  .supplies 
accumulating  at  Japanese  port-.  Manufactured  silks  mostly 
remain  steady  with  slight   advances   on  one  or  two  gra  les  and 

-ions  on  other-. 

The  United  States  (iovernment  during  the  month  placed  an 
embargo  on  the  export  of  wool  and  wool  products.  This  has  still 
further  strengthened  the  wool  and  yarn  market  in  this  country. 
So  far  Canadian  mills  do  nol  appeal-  to  he  suffering  from  want  of 
yarns  hut  fears  are  expressed  for  the  future. 

Raw  furs  are  all  in  good  demand  and  a  short  catch  is  expected. 
Trices  that  are  being  paid  show  considerable  advances  over  a  year 
1  'n  the  other  hand,  hides  have  developed  a  weak  spot  during 
the  month  and  are  down  10%  to  20%. 

Christmas  business  was  reported  to  he  excellent  in  so  far  as 
Tor  into  and  Montreal  stores  are  concerned  and  there  is  a  general 
feeling  that  the  quiet  spell  noticeable  at  the  beginning  of  Decem- 
ber  was  purely  owing  to  temporary  conditions  and  that  the  elec- 
tions ami  Victory  Loan  were  the  chief  features. 


RAW    COTTON 

Slight  Fluctuations  But  Spot   Prices  Re- 
mains Abcut  31c — Piece  Goods  Show- 
ing Continued  Advances 

COTTONS.— Despite  two  or  three  ups 
and  downs  spot  cotton  has  remained  prac- 
tically steady  during  the  month  hovering 
"between  30c  and  31c.  The  United  States 
government  crop  report  showed  a  some- 
what smaller  yield  than  was  anticipated 
and  has  helped  the  maintenance  of  a  firm 
feeline.  Few  of  the  authorities  inter- 
viewed but  felt  that  still  higher  prices 
were  inevitable. 

There  have  been  rumors  around  the 
trade  that  the  United  States  export  em- 
bargo on  wool  would  shortly  be  followed 
by  one  on  cotton.  DRY  GOODS  RE- 
VIEW has  tried  to  probe  this  rumor  to 
its  source  and  has  come  to  the  conclusion 


that  it  was  made  up  from  whole  cloth. 
With  some  unexpected  development  al- 
most a  weekly  event  something  of  the 
kind  may  be  one  of  the  future  possibil- 
ities but  those  best  informed  do  not  think 
that  the  Washington  government  has 
even  contemplated  such  a  move. 

A  glance  at  the  accompanying  chart 
will  be  a  reminder  of  how  cotton  has 
jumped  from  its  pre-war  levels.  This 
chart  only  covers  the  ground  till  the  mid- 
dle of  1917  and  does  not  show  the  still 
higher  prices  that  have  been  reached 
since  that  date.  When  a  price  of  about 
7%c  is  compared  with  31c  the  figures 
prevailing  on  manufactured  articles  do 
not  seem  so  unreasonable. 

It  is  becoming  increasingly  difficult  to 
get  correct  quotations  on  manufactured 
cottons.  As  one  jobber  put  it  "There  is 
no  price  on  cotton  goods  these  days.   No- 


body knows  values.  It  is  a  sellers'  mar- 
ket and  demand  has  a  great  deal  to  do 
with  the  price.  A  retailer  wanting  goods 
can  only  buy  right  by  hunting  around 
until  he  finds  the  lowest  price." 

It  is  true  that  values  are  hard  to  de- 
termine. To  compare  New  York  quota- 
tions with  a  year  ago  we  notice  among 
the  different  prices:  Ticking,  8  oz.,  35c, 
last  year  19c  and  just  below  denims 
32 y2  that  a  year  ago  were  25c,  and  ging- 
hams that  were  9  and  9V2  a  year  ago  are 
now  18c.  These  three  lines  showing  ad- 
vances of  84,  30,  and  100 r;,  respectively 
serve  to  show  how  irregular  and  appar- 
ently inconsistent  some  advances  are. 

Canadian  jobbers  are  almost  invariably 
selling  cotton  goods  to-day  at  below  pre- 
sent mill  figures  as  they  are  carrying 
large  stocks  and  are  giving  their  cus- 
tomers the  benefit. 

We  give  below  quotations  on  a  few- 
standard  lines  of  cotton  materials  show- 
ing prices  of  a  year  ago,  what  the  job- 
bers are  asking  now  and  what  they 
should  be  asking  according  to  current 
mill  quotations: 

1916  1917  Basis 

Canadian    prints     12-13  17%         21 

White  flannelette.   34-in.      15  20 %         23 

Striked    flannelette 17%  21%         23% 

Ginghams     12%  16  20-21 

Can.    sheeting    28%  ..  48% 

Savannah     ducks      18%  ••  .3/i™n 

Cotton   bags    $26  00  . .  $40  00 

These  price  changes  while  radical 
enough  look  small  as  compared  with 
Scotch  ginghams.  These  latter  are  still 
being  imported  in  the  brighter  patterns 
and  are  being  offered  to  the  trade  at 
27%c  yd.  as  compared  with  pre-war  price 
of  about  10c.  Canadian  mills  are  sold  up 
till  October  on  all  lines  of  ginghams  and 
there  is  likely  to  be  considerable  shortage 
of  this  line. 

The  fact  that  one  of  the  large  Mont- 
real mills  is  not  running  owing  to  the 
loss  of  their  power  plant  by  fire  is  hold- 
ing bick  production  on  a  number  of 
st?ple  lines. 

WOOL  TO  GO  UP 

Next     Allotment     of     Australian     Wools 

Up  20r   —  United  States  Embargo 

Cuts   Some   Supplies 

WOOLS.— It  has  been  unofficially  an- 
nounced that  the  prices  that  will  bo  paid 
Australian  sheepmen  for  the  coming 
clip  will  show  increases  of  about  20< ; . 
Last  year's  allotments  are  still  coming 
forward  and  so  far  no  serious  immedi- 
ate shortage  is  reported.  The  embargo 
placed  bv  the  United  States  Government 
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THE   FLUCTUATIONS   OF   COTTON. 

Chart    showing  the   vagaries   of  the   cotton   market   from    1893   till   July,    1917.     The 
high  prices  of  the  latter  months  of  the  year  are  not  shown. 


on  all  wools  and  woolen  products  is  cut- 
ting off  to  a  large  extent  this  source  of 
supply,  and  the  still  more  stringent  em- 
bargo on  the  part  of  Great  Britain  add- 
ing to  existing  embargo  all  wool  waste 
and  noils  wTill  mean  that  Canada  will 
have  to  depend  exclusively  on  domestic 
supplies  and  Australian  and  New  Zea- 
land allotments. 

These  will  continue  to  be  controlled  by 
the  commission  and  distributed  to  Can- 
adian mills  according  to  agreed  upon 
quantities,  each  mill  receiving  its  share 
in  accordance  with  its  output. 

Australian  wool  has  been  arriving  in 
the  United  States  and  the  first  auction 
sale  of  this  will  be  held  in  Boston  on 
Jan.  3rd,  and  will  comprise  about  5,000 
bales. 

The  wool  s'tuation  in  so  far  as  the 
world  supply  is  concerned  continues  to 
present  a  most  serious  aspect  and  every 
wool  producing  country  is  being  urged 
to  speed  up  production  as  fast  as  pos- 
sible. Unfortunately  wool  cannot  be 
grown  out  of  the  soil  in  a  season  and 
increased  flocks  can  only  be  secured  by 
time. 

Stocks  of  yardage  goods  both  in  men's 
suitings  and  dress  goods  are  believed  to 
be  considerable  in  retailers'  and  manu- 
facturers' hands  but  little  is  being 
bought  for  next  Fall.  British  cloths  are 
increasingly  difficult  to  procure  and  there 
are  well  founded  rumors  that  the  only 
civilian  cloths  that  will  be  released  in 
the  near  future  in  so  far  as  men's  suit- 
ings are  concerned  will  be  what  will  be 
known  as  "Standard  Cloths,"  to  be  made 
in  two  patterns  and  two  weights  and 
wool  "shorts"  only  used  in  their  manu- 
facture. 


The  United  States  embargo  is  ex- 
pected to  tighten  up  the  dress  goods 
market  considerably  though  it  i.s  be- 
lieved that  when  the  necessary  period 
of  adjustment  is  over  licenses  will  be 
granted  to  nearly  the  usual  extent. 
Considerable  ready-to-wear  garments 
have  always  been  brought  into  this 
country  from  the  States  and  at  the 
present  time  manufacturers  of  these 
lines  are  not  accepting  orders  for  Cana- 
dian delivery  until  they  can  ascertain, 
more  definitely,  their  position. 

SILK    IRREGULAR 

Raw      Silks      Steady     Though     Weak- 
Manufactured   Lines   Up  in  Price 
in  Some  Instances 

SILKS. — While  there  has  been  no  change 
in  the  price  of  raw  silks  this  has  largely 
been  owying  to  the  determination  of  the 
Japanese  holders  not  to  sell  below 
adopted  figure.  Large  stocks  have  ac- 
cumulated in  Japan  but  it  is  expected 
that  these  will  decrease  in  the  next  two 
weeks.  The  supply,  however,  is  ample 
and  it  is  not  improbable  that  prices  may 
ease  off  a  trifle  in  the  near  future  if 
great  demand  does  not  appear. 

Manufactured  silks  have  remained 
fairly  steady  but  considerable  irregu- 
larity has  been  manifested.  Habutai 
silks  for  instance  have  shown  advances 
of  3  or  4c  a  yard  while  some  lines  have 
eased  off  slightly. 

French  and  Swiss  silks  continue  to  ar- 
rive in  fair  quantities  although  the 
Italian  military  situation  is  cutting  off 
some  supples  of  raw. 

Canadian  dealers  state  that  satins, 
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taffetas,  foulards  and  crepe  de  Chine 
are  the  popular  sellers.  Fancies  are 
good  in  gingham  checks  and  plaids  and 
stripes,  combinations  of  satin  and 
taffetta  are  also  selling  well. 

MAY  BE  SHORT  CROP 

Russian  Situation  Affects  Linen   Market 
— Government   Requirements   Uncer- 
tain   Feature — Union    Cloths 
Appearing 

LINENS. — Serious  enough  as  the  linen 
situation  has  been  for  some  time  the 
possibilities  of  Russia  and  Germany  com- 
ing to  terms  has  still  further  compli- 
cated the  situation.  Large  proportions 
of  these  raw  supplies  that  were  used  in 
Irish  mills  were  obtained  from  Russia 
and  in  addition  a  large  amount  of  seed 
was  procured  there  also.  This  will  in 
the  event  of  an  agreement  between 
Russia  and  the  Central  powers  be  un- 
doubtedly purchased  by  Germany  and 
this  large  source  of  supply  practically 
closed  to  Britain  and  her  Allies. 

The  Spring  sowing  in  Ireland  is  ex- 
pected to  be  less  than  previous  years  ow- 
ing to  labor  scarcity  and  the  land  being 
improperly  prepared  in  many  instances 
will  still  further  reduce  the  yield. 

There  still  seems  to  be  considerable 
stock  of  manufactured  goods  available 
in  Canada  if  the  purchaser  is  willing  to 
pay  the  price  but  all  authorities  agree 
that  it  is  only  a  question  of  time  until 
these  become  depleted  and  when  mills 
have  cleaned  up  present  contracts  it  is 
hardly  to  be  expected  that  there  will  be 
much  linen  cloth  obtainable  for  domestic 
purposes.  The  uncertain  feature  of 
course  is  the  exact  amount  of  Govern- 
ment requirements  as  it  all  depends  on 
this. 

Irish  mills  recently  advised  an  advance 
of  15  per  cent,  on  existing  lists  and  still 
higher  prices  are  likely  in  the  near 
future. 

Some  splendid  damasks  are  being 
manufactured  that  are  composed  entirely 
of  mercerised  cotton  yarn  and  are  a  good 
substitute  for  the  linen  article.  These 
come,  of  course,  cheaper  than  the  pure 
linen  article  but  with  raw  cotton  prices 
that  are  now  existent  are  about,  what 
the  linen  article  was  quoted  at  a  couple 
of  years  ago. 

RAW    FURS    HIGHER 

Good     Demand     for     AH     Furs  —  Catch 

Expected  to  Be  Light — Increases 

on  Nearly  All  Lines 

RAW  FURS.— Fur  dealers  report  that 
it  is  evident  that  the  catch  is  going  to 
be  a  little  light  this  vear.  Many  Indian 
trappers  have  enlisted  and  there  are  few- 
er white  men  also  as  many  of  these  have 
been  attracted  out  of  the  bush  by  the 
large  wages  available  elsewhere. 

All  furs  are  in  good  demand  and  prices 
are  higher  than  a  year  ago  from  10  per 
cent,  to  35  per  cent,  according  to  the 
kind.  Rats,  fox,  mink  and  coon  are  the 
Canadian  pelts  having  the  biggest  sale 
and  there  is  also  considerable  demand 
for  beaver. 
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HIDES  WEAKER 

Drop  in  Cowhides  and  Calfskins — Sheep- 
skin*  Remain   Fairly   High — Demand 
Light    and    Supplies    Ample 

HIDES. — During  the  past  month  con- 
siderable weakness  has  developed  in 
the  hide  market.  Calfskins  and  cowhides 
are  down  10  per  cent,  to  20  per  cent. 
Sheepskins  alone  remain  firm  largely  on 
accounf  0f  the  wool  situation.  The 
slackening  off  in  demand  and  arrival  of 
heavy  supplies  are  the  reasons  given. 
So  far  this  does  not  appear  to  have  af- 
fected the  leather  market  although  dur- 
ing the  year  there  have  been  consider- 
able declines  in  this  finished  product 
also. 

LINOLEUMS    AND 
OILCLOTHS 

♦"British     Linoleums    Advance  —  Delivery 

Difficulties    Increasing — Canadian 

Prices   Steady 

LINOLEUMS.— While  there  have  been 
no  recent  advances  on  Canadian  oilcloth 
and  linoleums,  British  lines  have  ad- 
vanced during  the  month  about  33  1/3 
per  cent.  Manufacturers  of  these  lines 
are  making  superhuman  efforts  to  fill 
Canad'an  orders  and  are  really  doing 
wonders,  nevertheless  the  matter  of  de- 
livery is  such  a  serious  problem  that 
jobbers  are  finding  themselves  more  and 
more  forced  to  rely  upon  the  Canadian 
mill*.  As  an  example  of  how  English 
oilcloth  has  advanced.  DRY  GOODS 
REVIEW  was  shown  a  low  grade  dual- 
ity that  before  the  war  was  22%c 
and  which  is  now  85c,  an  advance  of  ap- 
proximately ,:!00  per  cent. 

Canad:an  oilcloths  are  now  going  to 
the  retail  trade  at  the  following  prices: 

Oilcloth,  8  4  and  10  4    42c 

Oilcloth  4  4  and  6  4   43c 

I -noleums  E.  Grade  8 '4    62c 

Linoleums  E.  Grade  16 '4    70c 

These  compare  with  prices  of  a  year 
ago  of  36c  for  oilcloth  and  50c  for 
linoleum  and  show  quite  a  moderate 
advance  for  the  year  as  compared  with 
many  other  products. 

UNDERWEAR  PRICES 

Mills    Announce     Fall     Prices — Increases 

\  .  ry     From     30';      to     65r;—  Only 

Limited   Orders   Accepted 

UNDERWEAR.— All  Canadian  mills 
have  announced  prices  for  Fall,  1918,  un- 
derwear and  have  been  calling  on  the 
wholesale  trade  with  new  samples.  The 
expected  increases  have  materialized 
but  the  advances  are  very  irregular.  For 
instance  some  mills  have  had  abundant 
stocks  in  some  certain  yarns  up  till  the 
present  and  have  been  able  to  keep  pric- 
es down  to  a  low  level  on  certain  lines. 
In  such  cases  the  prices  advanced  for 
next  Fall  show  tremendous  increases 
running  up  to  60^;  and  65c;.  In  other 
e^ses  prices  have  been  steadily  advanc- 
ed with  the  yarn  market  and  the  new 
quotations  only  show  advances  of  25' 
In  addition  to  this  some  of  the 


jobbers   have    carried    over    fairly    large 

Stocks  and  where  this  has  been  done  the 
average  price  is  taken  and  the  advance 
softened  to  the  retailer.  In  consequence 
as  has  been  said  advances  are  very  ir- 
regular. 

All  mills  are  only  accepting  orders  up 
to  half  quantity  of  orders  given  the  pre- 
vious year.  As  soon  as  these  orders  are 
filled  still  higher  prices  are  expected  to 
be  announced. 

United  States  government  orders  have 
considerable  to  do  with  the  present  sit- 
uation. Mills  are  endeavoring  to  protect 
their  home  trade  but  urge  upon  retailers 
the  necessity  of  early  buying  as  huge 
orders  have  yet  to  be  placed  for  Uncle 
Sam's  military  requirements.  And  mills 
will  take  on  some  of  the  business  as  soon 
;>s  placing  business  has  been  cleaned  up. 
This  will  mean  that  retailers  who  leave 
their  requirements  till  later  in  the  year 
will  find  a  serious  shortage  and  almost 
certainly  higher  prices. 

As  an  example  of  some  of  the  increas- 
es that  will  exist  there  are  fleece-lined 
underwear  that  for  many  years  went  to 
the  trade  at  $4.25  and  $4.50  and  which 
last  year  advanced  to  $7  will  be  $9.60  or 
$9.75  for  the  coming  season.  Heavy  rib- 
bed union  lines  that  were  once  $6.50 
and  last  year  $10  will  be  about  $12  to 
$12.50.  Lines  made  from  fine  imported 
yarns  will  show  much  bigger  increases 
and  will  be  still  harder  to  procure. 

FALU  HOSIERY 

Mills   Announce   Fall   Prices   for    1918 — 

Cashmere     Lines     Increase     Nearly 

lOOr; — Heavy    Wools    Up    25  cr 

HOSIERY.— Canadian  hosiery  mills 
have  nearly  all  shown  samples  for  Fall 
of  1918  during  the  past  three  weeks. 
These  show  tremendous  increases  from 
the  figures  asked  a  year  ago.  This  in- 
crease is  particularly  noticeable  in  cash- 
mere lines  where  the  price  is  doubled  in 
some  instances. 

Well  known  lines  that  a  year  ago  were 
$6.50,  $6.85,  and  $7  respectively  will  be 
$11.50,  $12  and  $13.50  for  the  coming 
season.  All  other  lines  are  priced  ac- 
cordingly. 

In  the  heavy  worsted  hose  made  from 
domestic  wools  the  advance  is  not  so 
noticeable.  One  line  for  instance  in  a 
union  that  was  $2.75  a  year  ago  is  only 
$3.40  this  season. 

Great  shortage  exists  in  heavy  wool 
socks  owing  to  heavy  purchases  by  the 
Hudson  Bay  Co.  on  behalf  of  the  French 
government.  This  shortage  is  expected 
to  continue  into  the  new  year  owing  to 
the  fact  that  most  machines  available 
for  this  class  of  work  are  on  United 
States  or  Canadian  military  orders. 

One  mill  which  specializes  on  a  line  of 
children's  ribbed  cashmere  hose  has  not 
yet  announced  future  prices.  The  pre- 
vailing prices  as  now  established  com- 
pared with  a  year  ago  are  as  follows: 

Size*              '  1916  1917 

I- 1'..   $2  80  $3  75 

5-5%  2  80  4  SO 

6  2  80  5  50 
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6' :!  25  5  50 

7  3  25  6  50 

7 1 ..  140  6  50 

8-8%  4  10  8  50 

British  cashmere  lines  of  hosiery  so 
familiar  to  the  Canadian  trade  are  rapid- 
ly becoming  unprocurable  and  once  pre- 
sent stocks  are  exhausted  but  little  fur- 
ther supply  is  expected  by  the  Canadian 
jobbers. 

RUGS   AND   CARPETS 

Advances  of  About  10  Per  Cent.   During 

the     Month— British     Mills     Making 

Good  Deliveries — Canadian  Mills 

Also  Advance  Prices 

RUGS. — During  the  month  there  have 
been  advances  equal  to  about  10  per 
cent,  on  tapestry  rugs  and  squares.  Bri- 
tish carpet  mills  are  making  fairly 
good  deliveries  taking  all  things  into 
consideration.  Several  of  the  larger 
mills  are  carrying  stocks  in  Canada  and 
are  keeping  these  branch  warehouses 
well  supplied.  Jobbers  too  are  carrying 
large  stocks  in  nearly  all  instances  and 
are  enabled  thereby  to  split  advances 
with  their  customers. 

Canadian  carpet  mills  announced  in- 
creases on  Axminster  rugs  of  about  10 
per  cent,  during  the  month  and  further 
advances  are  expected.  In  some  in- 
stances jobbers  being  well  supplied  are 
making  no  change  in  prices  to  the  trade 
for  the  present. 

BOOTS  AND  SHOES 

Leather      Market      Weak — Shoe      Prices 

Steady — Business   Still   Inclined 

to  Be  Quiet 

BOOTS  AND  SHOES.— Leather  is  one 
product  that  is  showing  considerable 
weakness  although  actual  decline  has  not 
taken  place  in  most  grades.  Fine  kid 
skins  are  down  considerably  from  a  year 
ago,  about  15  per  cent.  And  this  should 
be  reflected  in  ladies'  high  topped  kid 
shoes. 

Recent  large  orders  placed  by  both 
Canadian  and  United  States  military 
authorities  are  expected  to  stiffen  the 
price  a  little.  The  truth  of  the  matter 
is  that  shoe  factories  finding  business 
ouiet  have  been  unable  to  handle  usual 
quantity  of  leather  and  exports  owing 
to  embargoes  and  restrictions  have  been 
considerably  curtailed.  In  consequence 
the  supply  of  hides  is  in  excess  of  the 
demand. 

The  actual  decline  in  price,  however, 
is  so  slight  that  it  will  not  be  reflected  in 
many  shoe  samples.  Manufacturing 
costs  it  is  claimed  have  increased  to  a 
greater  extent  than  leather  has  declined. 

Prices  on  felt  boots  will  be  greatly 
increased  and  considerable  difficulty  is 
being  experienced  in  getting  the  class  of 
wool  suitable  for  this  class  of  goods. 
Domestic  wool  is  too  coarse  grained  to 
be  used  in  felt  manufacture  and  some 
lines  that  have  been  procured  heretofore 
are  now  practically  unobtainable.  Price 
increases  on  this  class  of  footwear  over 
those  prevailing  a  year  ago  will  run 
from  25  per  cent,  to  33  1  '3  per  cent. 
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PLANS  FOR  THE  COMING  YEAR 

LOOKING  ahead  into  the  year  1918,  it  seems  very 
evident  that  the  dry  goods  trade  will  be  com- 
pelled to  pass  through  a  period  of  considerable  diffi- 
culty. Continually  advancing  prices,  shortage  of 
some  lines  of  supplies,  possible  Government  restric- 
tions and  regulations  are  all  details  towards  which 
the  careful  business  man  must  keep  turned  a  watchful 
eye. 

In  addition  there  is  a  possibility  that,  during  the 
year  ahead,  the  victorious  peace  that  we  all  are  hop- 
ing for  may  have  assumed  definite  shape.  The 
Editors  of  Dry  Goods  Review  feel,  therefore,  that 
they  should  redouble  their  efforts  to  procure  correct 
advance  information  and  the  opinion  of  the  keenest 
mercantile  minds  on  all  vital  subjects. 

Market  conditions  will  be  watched  thoroughly 
and  coming  changes  announced  as  far  ahead  as 
reasonably  definite  information  can  be  secured. 

Procuring  as  we  do  our  information  from  all  parts 
of  the  world,  Dry  Goods  Review  has  achieved  a  well- 
earned  reputation  for  correct  forecasts. 

With  this  issue  a  new  department  is  started,  that 
of  "Salesmanship."  This  space  is  to  be  devoted  to 
selling  problems,  methods  employed  in  training  sales 
forces,  and  information  regarding  different  textile 
features  and  fabrics,  and  will  be  written  largely  for 
the  use  of  the  salespeople  themselves. 

The  department,  of  "Good  Advertising"  is  also 
1  icing  revived  and  will  be  kept  up  each  month  here- 
after. In  this  number  a  very  important  article 
telling  lmw  to  "layout"  an  advertisement  starts  off 
the  series.  In  future  issues,  current  advertisements 
will  be  selected  and  criticized  or  commended,  sample 
layouts  will  be  given  from  time  to  time  as  well  as 
other  articles  dealing  with  the  science  of  correct 
usage  of  printers'  ink. 

All  our  other  departments  will  be  maintained, 
including  the  enlarged  space  devoted  to  "Ready-to- 
Wear." 

Among  the  special  articles  scheduled  for  the  com- 
ing year  will  be  a  series  headed  "The  Organization  of 
a  Store"  in  which  some  successful  store  will  be  dealt 


with  each  month,  giving  outline  of  merchandising 
plans,  systems  in  use,  location  of  departments, 
methods  of  handling  the  sales  force  and  other  details 
that  have  contributed  to  the  success  of  the  store  in 
question. 

Our  direct  fashion  service  from  Paris,  the  world 
centre,  will  be  continued,  and  New  York  styles  will 
be  faithfully  followed  each  month. 

A  study  of  the  contents  of  this  issue  and  those 
that  are  to  come  in  the  year  1918  will,  we  believe, 
prove  of  benefit  to  our  readers  and  may  well  serve 
to  assist  them  over  some  of  the  stiles  that  beset  the 
business  path. 


PUBLIC  OWNERSHIP  WORKMEN  SLEEP 
rT~*  HE  part  which  the  technical  and  trade  news- 
-i-  papers  play  in  their  particular  fields  is  too  often 
ignored  by  public  officials  and  the  action  of  the 
United  States  Senate  Committee  on  Military  Affairs 
in  calling  in  Fred  H.  Colvin,  editor  of  the  technical 
newspaper,  The  American  Machinist,  to  give  evidence 
at  the  recent  inquiry  into  the  Government  arsenals 
would  indicate  an  awakening.  The  Financial  Post, 
under  the  heading  "Public  Ownership  Workmen 
Sleep,"  says:  The  United  States  Senate  Committee 
on  Military  Affairs  was  not  satisfied  with  the  way 
things  were  going  on  at  the  Government  arsenals 
conducted  under  public  ownership.  They  called  in 
an  expert,  Fred  H.  Colvin,  editor  of  the  technical 
newspaper,  The  American  Machinist.  He  gave  some 
very  interesting  evidence.  His  evidence  created  a 
great  sensation  and  is  leading  to  a  complete  reorgani- 
zation of  the  arsenals  and  the  War  Office  officialdom' 
responsible  for  conditions. 

Workmen  in  arms  manufacturing  plants  played 
checkers  and  slept  in  the  shops  during  August,  while 
the  War  Department  quibbled  over  non-essential 
details  of  rifle  designs. 

A  super-preciseness  of  requirement  in  rifle  mak- 
ing, going  even  to  the  extent  of  1-2000  exactness  in 
bayonets,  is  holding  down  production  40  per  cent., 
he  said. 

Mr.  Colvin  declared  the  Government  arsenals  at 
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Springfield,  Mass.,  and  Rock  Island.  111.,  do  not 
understand  manufacturing  principles  and  have  anti- 
quated machinery.  Some  of  the  machinery  at  the 
Springfield  arsenal  is  fifty  years  old. 

lie  charged  that  "an  excessive  nicety  of  require- 
ment" in  unimportant  parts  of  rifles  held  up  rifle 
production  "tremendously." 

The  bayonet  is  only  a  butcher  knife  and  a  six- 
teenth of  an  inch  would  not  make  any  difference," 
he  said,  "yet  a  variation  of  1-2000  is  sufficient  cause 
for  rejection." 

"1  have  photographs  taken  of  men  in  the  Win- 
chester factory  playing  checkers  last  August,"  he 
said  further.  "Details  of  manufacturing  had  not 
been  decided  upon  by  the  War  Department,  The 
one  great  weakness  was  that  everyone  hesitated  to 
take  the  responsibility  in  deciding  these  details." 

"Were  all  the  men  playing  checkers?"  asked 
Senator  Hitchcock,  of  Nehraska. 

"No;  some  were  sleeping,"  Mr.  Colvin  answered. 

That  the  dilatory  tactics  of  the  Ordnance  Depart- 
ment will  prevent  first  delivery  of  the  Browning 
machine  guns  until  a  full  year  after  the  entrance  of 
the  United  States  into  the  war  was  again  emphasized 
by  the  next  witness. 

General  Crozier,  the  United  States  Chief  of  Ord- 
nance, gave  orders  that  Mr.  Colvin  should  be  barred 
from  inspecting  arsenals  because  he'  insisted  that 
expert  machinists  and  not  army  officers  should  be  in 
charge. 

This  experience  shows  what  happens  under  public 
■ownership.  It  also  exposes  the  stupid  antipathy  that 
prevails  among  public  officials  against  business  and 
technical  papers.  Sir  George  Foster,  Minister  of 
Trade,  voted  to  put  Canadian  technical  newspapers 
•out  of  business.  Hon.  Mr.  Burrell,  late  Minister  of 
Agriculture,  supported  a  movement  that  would  tax 
farm  papers  out  of  business.  Even  Mr.  Murray,  the 
ary  of  the  Canadian  Manufacturers'  Associa- 
tion, after  recommending  every  medium  of  publicity 
for  Canadian  manufacturers,  from  buttons  to  bill- 
boards, deliberately  eliminated  all  reference  to  the 
business  press. 

"When  the  manufacturers  wanted  to  know  how 
to  make  munitions  it  was  not  to  the  buttons  or  bill- 
boards but  to  the  technical  newspapers  they  applied. 
The  Trade  and  Commerce  department  was  helpless. 
The  Manufacturers'  Association  did  absolutely  noth- 
ing for  them.  Not  only  did  the  uewspaper,  Canadian 
Machinery,  show  in  a  series  of  illustrated  articles  how 
to  adapt  Canadian  plants  for  munitions  but  they 
secured  the  blue  prints  and  specifications  for  French 
and  Russian  shells  so  that  their  readers  could  and  did 
tender  on  them. 


as  will  serve  to  that  end.  Just  what  form  (his  legis- 
lation may  lake  is  as  yet  uncertain,  hut  as  time  goes 

on  and  shortage  becomes  more  and  i v  apparent 

iu  certain  products,  such  as  wheat,  wool  and  coal,  we 
may  well  expect  that  provision  will  he  made  to  pro- 
tect those  industries  necessary  to  supply  our  Allies 
and  our  own  military  requirements  and  the  absolute 
necessities  of  the  civilian  population.  The  first  step 
along  this  line  is  the  banishment  of  Liquor  manu- 
facture and  the  industry  that  may  be  next  considered 
under  the  ban  is  unknown. 

Canadian  (1  racer  announced  in  its  issue  of  Dec. 
22  that  legislation  was  being  considered  that  will 
necessitate  every  distributor  of  foodstuffs  taking  out 
a  license,  whether  he  he  retailer,  wholesaler  or  manu- 
facturer. Licensees  would  then  have  to  adopt  a  cer- 
tain standard  of  efficiency  and  new  retail  licenses 
would  only  be  issued  to  experienced  men  with  at. 
least  $  1,000  capital.  Whether  this  will  he  enacted 
in  full  is  not  certain  at  time  of  going  to  press,  but 
some  form  of  controlling  the  distribution  of  food 
supplies  is  almost  a  certainty. 

The  coal  situation  is  one  of  great  seriousness. 
This  seems  to  be  largely  a  matter  of  transportation 
and  it  is  hoped  that  (he  control  by  the  United  States 
Government  of  all  that  country's  railways  may  prove 
helpful  in  expediting  matters. 

Government  control  of  all  railroads  in  Canada  is 
also  among  the  possibilities  of  the  coming  year  and 
(he  complete  conscription  of  the  man  power  of  the 
country  for  civilian  as  well  as  military  purposes  may 
follow. 

Increased  income  and  profits  taxation  may  be 
expected  and.  in  fact,  has  been  announced,  and  en- 
forcement of  delivery  restrictions  is  also  on  the  cards. 

Dry  Goods  Review  will,  during  the  coming  year, 
keep  closely  in  touch  with  legislation  that  will  affect 
i he  trade  and  wherever  possible  will  forecast  any 
radical  change. 


SOME  POSSIBLE  LEGISLATIOX 

THE  present  Government  has  been  returned  to 
power  with  a  mandate  from  the  people  to  prose- 
cute the  war  with  vigor  and  to  enact  such  legislation 


.1  PLEA  FOR  UNITV 

WE  have  just  passed  through  the  ordeal  of  a 
war-time  election  and  as  was  expected,  the 
heart-burnings  and  party  feelings,  always  noticeable 
at  such  a  time,  were  much  aggravated  by  the  serious 
issues  at  stake. 

We  believe  that  at  heart  the  citizens  of  Canada 
are  loyal,  law-abiding  people,  hound  together  by 
geographical  and  commercial  ties  and  it  is  to  the 
interest  of  each  and  all  of  us,  regardless  of  whatever 
side  we  took  in  the  recent  contest,  to  try  to  smooth 
out  all  semblance  to  racial  or  party  strife. 

Retaliatory  measures  in  a  country  where  inter- 
ests are  so  closely  intertwined  may  well  act  as  a 
"boomerang"  and  damage  the  originator  more  than 
his  intended  victim. 
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BOOM  IN  MILITARY  SUPPLIES 

D.  E.  Macdonald,  Guelph,  Out.,  Expects  Larger  Trade  in  Soldiers'  Requirements  Than 

in  Early  Months  of  War — Suggesting-  Acceptable  Gifts  for  the  Soldier 

Overseas — Keeping  the  Military  Spirit  Alive 


IN  the  city  of  Guelph,  Ont.,  there  is 
a  distinctive  military  spirit  inspired 
by  the  presence  of  a  permanent  bat- 
tery of  artillery  and  also  due  in  large 
part  to  the  fact  that  this  city  is  the  head- 
quarters of  a  considerable  number  of 
infantrymen.  Military  training  at  the 
Ontario  Agricultural  College  and  the  es- 
tablishment in  Guelph  of  a  large  home 
fo:  convalescent  soldiers  are  also  feat- 
ures which  combine  to  keep  the  military 
pi  it  uppermost. 
Such  surroundings  are  especially  con- 
ducive to  good  business  in  military  sup- 
plies, and  the  D.  E.  Macdonald  Bros.' 
■sto'-e  in  Guelph  has  made  a  feature  of 
this  b;anch  of  trade  during  the  past 
three  years  since  the  war  commenced. 


The  city  of  Guelph  has  raised  a  large 
number  of  troops,  and  with  the  applica- 
tion of  the  Military  Service  Act  it  is  ex- 
pected another  800  troops  will  be  raised 
in  Wellington  County.  A  Convalescent 
Home  with  accommodation  for  1,500  hos- 
pital cases  has  but  recently  been  opened 
and  is  expected  soon  to  be  filled  to  capac- 
ity. The  city  has  always  fared  well  as 
regards  troops  stationed  locally,  and  this 
has  done  much  to  establish  a  good  trade 
in  military  clothing  requirements.    , 

First  Years  Were  Good 

During  the  first  year  of  warfare,  bus- 
iness in  military  supplies  was  partic- 
ularly active  in  Guelph.  A  slight  fall- 
ing off  during  1916  and  part  of  1917  rep- 


resented a  general  condition  found  in  the 
men's  wear  trade  in  all  parts  of  the 
country.  Recently,  however,  business 
has  been  picking  up,  and  with  conscrip- 
tion in  effect,  the  D.  E.  Macdonald  store 
is  going  right  after  more  business  in 
military  supplies.  Effective  window  dis- 
plays such  as  that  illustrated  herewith 
are  the  chief  means  of  re-awakening  in- 
terest and  already  a  noticeable  activity 
is  apparent. 

Mr.  Macdonald  recently  expressed  him- 
self to  a  representative  of  DRY  GOODS 
REVIEW  as  fully  confident  that  with  a 
little  attention  business  in  military  sup- 
plies would  return  in  greater  volume 
than  in  the  early  days  of  the  war  when 
Canada's  new  soldiers,  representing  the 


Socks,  breeches,  puttees,  mufflers,  sweaters,  gloves,   underwear,  accessories — these    and    many   other   lines   wanted    by   soldiers   and 

wanted  as  presents  for  soldiers,  find  a  place   in  such  military   windows  as  the   above   trimmed  by  Mr.  Hallgarth   in   the 

fine   windows   of   MacDonald    &    Bros.,    Guelph. 
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highest  type  of  young  manhood,  sought 

to  outrival  each  other  in  appearances  bj 

the  employment  of  special   badges,  etc. 

Conscription  Has   Little   Effect 

Conscription  has  little  affected  the 
men's  wear  trade  in  the  Macdonald  store, 
and  the  management  is  of  the  opinion 
that  the  increased  business  in  military 
supplies,  which  is  expected  to  follow  the 
actual  putting  into  uniform  of  the  new 
army,  will  counterbalance,  to  some  ex- 
tent, the  trade  lost  through  the  taking 
of  these  men  out  of  the  civilian  life  of 
the  city.  It  was  found  by  the  manage- 
ment of  the  clothing  and  other  men's 
wear  departments  in  the  Macdonald 
store  that  the  uncertainty  of  the  matter 
was  the  chief  detriment  brought  about 
by  conscription.  Even  this  difficulty  was 
overcome  in  some  cases  owing  to  the 
fact  that  prospective  purchasers  would 
leave  a  deposit  on  certain  clothing,  prom- 
ising to  pay  the  remainder  if  not  called 
upon  for  service. 

Sweaters  a  Big  Item 

The  military  stock  in  the  Macdonald 
store  is  a  comprehensive  one  and  in- 
cludes practically  every  line  to  be  de- 
sired. Large  numbers  of  sleeveless  and 
collarless  sweaters  are  sold  for  use  in 
arranging  soldiers'  overseas  boxes.  This 
type  of  sweater  is  worn  under  the  tunic 
and  in  some  cases  is  supplied  with 
sleeves.  Handerchiefs  and  socks  are 
also  good  selling  lines  for  overseas 
boxes. 

A  set  comprising  muffler,  tie  and  hand- 
kerchief selling  at  a  price  of  $3.50  and 
is  also  a  good  seller  as  an  ac- 
ceptable gift  to  any  soldier  on  active 
service — an  acceptable  gift  any  time 
durin?  the  long  winter. 

Woolen  and  coarse  leather  gloves  find 
a  good  sale,  the  latter  chiefly  for  artil- 
lery and  army  service  soldiers  and  the 
former  for  infantrymen. 

Puttees  and  lanyards  are  also  in  good 
demand.  The  former  are  very  hard  to 
tet  owing  to  the  fact  that  the  chief  Eng- 
lish source  of  supply  has  been  badlyT  in- 
terfered with  lately  and  the  Canadian 
or  United  States  puttees  are  of  inferior 
textu-e. 

Badges  and  breeches  are  often  asked 
for  but  are  not  stocked  in  the  Macdon- 
ald store.  When  a  request  is  made  for 
these  articles  they  are  secured  specially 
for  the  customer. 

Bachelor  Buttons — Playing  Cards 
Bachelor  buttons  are  also  a  very  ne- 
cessary part  of  the  soldiers'  kit  and  one 
which  oftentimes  gets  depleted.  Bachelor 
buttons  and  playing  cards  are  two  ar- 
ticles which  are  generally  overlooked  in 
makin?  up  the  overseas  parcel.  Both 
are  very  much  in  demand  by  the  soldier 
on  active  service,  however,  as  is  proved 
by  the  brisk  demand  for  these  articles 
when  they  are  su^srested  to  the  customer 
in  connection  with  military  supplies  for 
the  overseas  parcel. 

Socks  are  always  acceptable  by  the 
boys  at  the  front  and  form  an  important 
part  in  the  military  supplies  department 
of  the  Macdonald  store.  Khaki  socks 
are  difficult  to  get  at  the  present  time 
owinsr  to  a  shortage    of   dye.       For    this 


reason  grey  socks  are  featured  for  this 
class  of  trade.  The  lighter  socks  have 
been  proved  to  be  better  for  the  feet  in 
any    ease,    especially    where    considerable 

marching  is  done. 

A  complete  range  of  soldiers'  require- 
ments, is  to  be  found  in  the  Macdonald 
store  and  these  are  arranged  in  effec- 
tive manner  to  catch  the  eye  of  those 
looking  for  some  suggestions  for  the 
overseas  parcel.  Considerable  trade  is 
done  with  the  soldiers  stationed  locally, 
but  in  this  case  a  greater  volume  of  sup- 
plies is  sold  to  relatives  desirous  of 
sending  parcels  overseas.  The  prevail- 
ing    military     spirit     undoubtedly     does 


much  to  encourage  business  in  military 
supplies,  but  the  men's  wear  dealer  him 
self  has  a  good  deal  of  influence  over 
the  matter  and  can  often  render  effective 
service  by  constantly  keeping  on  display, 
either  in  the  window  or  on  the  counter, 
some  articles  which  would  be  welcomed 
by  the  soldier  overseas.  The  suggestion 
is  in  most  cases  sufficient  to  develop 
trade  along  this  line,  and  it  is  expected 
that  such  development  will  do  much  to 
balance  business  during  the  time  that 
the  greater  number  of  the  country's  men 
are  in  foreign  lands  fighting  the  nation's 
battles. 


NECKWEAR  TENDENCIES 

Manufacturers  Will  Complete  Spring  Range  Early  in  January 

— What  Toronto  Stores  Arc  Showing — Bright  Colors 

Expected  to  be  Good 


WITH  Christmas  neckwear  busi- 
ness safely  out  of  the  way,  manu- 
facturers are  turning  their  atten- 
tion to  Spring  lines.  Some  will  have 
ranges  complete  about  the  middle  of  Jan- 
uary, while  others  again  will  wait  until 
after  February  1. 

As  stated  in  last  month's  issue  there 
will  be  practically  no  50c  neckwear 
shown,  the  range  starting  at  $5.50  in 
most  cases.  Prints  will  have  the  run,  it 
is  expected,  in  failles,  poplins  and  satins. 
Bright  colorings  will  be  good  and  loud 
patterns.  Incidentally  it  is  reported  that 
in  London,  England,  brighter  colored  ties 
are  being  worn  than  ever  before.  It  is 
thought  this  is  the  reaction  from  seeing 


One    of    the    Spring    patterns    that    will    be 
shown   by   E.   &   S.  Currie. 
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so  much  of  the  dead  khaki  color.  Dis- 
charged soldiers  noticeably  swing  to  the 
louder  patterns. 

Supplies  seem  to  be  keeping  up  well, 
Swiss  silks  coming  forward  fairly  freely 
during  the  month.  New  York  reports 
plentful  supplies  of  silks  on  that  market 
with  good  demand  and  prices  well  main- 
tained. 

Among  the  newer  neckwear  novelties 
that  have  appeared  has  been  one  that  was 
directly  influenced  by  the  recent  election. 

This  was  a  bright  red  silk,  with  a  pic- 
ture of  Sir  Wilfrid  Laurier  appearing 
just  below  the  knot.  This  was  origin- 
ally designed  for  the  Province  of  Quebec 
and  is  believed  to  have  had  a  large  sale 
there. 

Another  novelty  is  neckwear  of  "cam- 
ouflage blue,"  this  being  rather  an  elu- 
sive color,  as  the  name  implies,  and  has 
different  appearances  in  different  lights. 

During  the  holdiday  season  Yonge  St. 
stores  showed  a  splendid  range  of  hish- 
priced  lines  running  up  to  $3.50  each. 
The  silks  used  were  mostly  brocades  in 
Persian  and  Oriental  designs,  moire 
velours,  baratheas,  poplins  and  similar 
goods.  For  the  time  prints  were  put  a- 
side.  It  was  noticeable  that  knitted  ties 
are  included  in  practically  every  display. 
Neckwear  houses  say  that  there  could 
be  a  good  trade  done  in  this  line,  if  sup- 
plies could  be  procured.  New  York  also 
reports  an  increasing  demand  for  "knit" 
lines  and  bright  patterns  in  diagonal 
stripes  are  selling  well  in  these.  Regi- 
mental colors  are  also  being  sought. 
These  goods  retail  for  as  high  as  $3.50 
each  and  have  the  advantage  of  splendid 
service. 

Canadian  manufacturers  regret  the 
difficulty  that  exists  in  procuring  the 
novelty  patterns  that  the  trade  demands, 
particularly  in  Swiss  sillks.  The  condi- 
tion here  is  somewhat  similar  to  that 
which  prevails  in  the  British  cloth  mar- 
ket. Mills  can  sell  all  they  can  produce 
in  staple  patterns,  so  why  worry  about 
new  designs?  Most  of  the  bright  new 
patterns  are  in  United  States  and 
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ese  prints  and  this  accounts  largely  for 
the  latter's  popularity 

Some  plaids  will  be  included  in  Spring 
ranges  and  there  will  be  a  tendency  to 
buy  a  few  more  stripes  than  has  been  the 
case  for  the  past  year. 

Wash  neckwear  is  expected  to  have  a 
good  run  for  the  coming  summer  as  it  is 
known  that  most  retailers  had  a  good 
season  in  this  line  in  1917.  There  will 
not  be  noticeable  price  changes  in  this 
range,  although  qualities  will  be  slightly 
•deteriorated.  It  will,  however,  still  be 
possible  to  get  a  very  fair  range  for 
$2.25  a  dozen. 


RAINCOATS   HIGHER 

No    English    Lines    Coming    Through — 

Paramattas  Coming  Back  Strongly 

for  Spring 

RAINCOATS.— Raincoat  dealers  report 
advances  equal  to  about  25%  during  the 
month.  There  is  great  difficulty  in  get- 
ting supplies  and  so  far  as  English 
lines  are  concerned  none  are  coming 
through.  One  large  dealer  reports  that 
a  large  proportion  of  his  sales  for  the 
Spring  season  had  been  in  British  lines 
and  he  was  forced  to  admit  that  he  could 
not  deliver  same.  "The  cost  of  selling 
these  remains  whether  we  deliver  them 
or  not"  was  his  remark. 

There  are  few  style  changes,  although 
paramattas  are  expected  to  have  full 
swine  for  the  coming  season.  These 
will  be  principally  in  the  well  known  tan 
and  olive  shades. 


FALL  PRICES  OUT 

Mills    Announce    Fall    Prices    on    Under- 
wear  for    1918 — Vastly    Increased 
Prices  Are  the   Rule 

DURING  the  first  two  weeks  in  Decem- 
ber the  majority  of  the  underwear  firms 
announced  their  opening  prices  for  Fall, 
1918.  These  showed  increases  all  along 
the  line,  although  the  percentage  varied 
considerably.  The  whole  knit  goods 
situation  is  dealt  with  more  fully  else- 
where in  this  issue,  and  it  is  hardly  ne- 
cessary to  more  than  touch  upon  it  here. 
Suffice  it  to  say,  that  men's  underwear 
will  be  increased  in  price  from  25  per 
cent,  to  60  per  cent.,  according  to  quali- 
ties and  conditions  affecting  certain 
manufacturers.  There  are  also  almost 
certain  further  advances  in  sight  for  the 
near  future,  and  in  lines  of  the  finer 
qualities  where  yarns  of  imported  wools 
must  be  used  a  probable  shortage. 

HAT  FUR  SCARCE 

Higher     Prices     in     Near     Future — $30 

Dozen  Spoken  of  as  Bottom  Price — 

Supplies  of  Hat  Fur  Short 

THAT  there  are  much  higher  prices  in 
sight  for  all  lines  of  hats  is  the  opinion 
of  every  dealer,  with  in  addition  a  possi- 
bility of  serious  shortage  of  supplies. 
One  manufacturer  went  so  far  as  to  say 
that  fur  felt  will  soon  be  impossible  to 
procure.     As  an  example  of  how  prices 


on  the  raw  product  have  gone  the  follow- 
ing quotations  may  be  helpful: 

The  fur  that  would  make  a  dozen  hats 
of  good  quality  before  the  war  cost 
$4.80,  and  this  same  fur  is  now  worth 
$18.  A  cheaper  grade  that  brought 
$2.70  is  now  worth  $13.50.  When  the  in- 
creased cost  of  manufacture  and  selling 
is  taken  into  consideration  it  is  easy  to 
see  that  still  higher  prices  are  almost  in- 
evitable. One  wholesaler  expressed  his 
opinion  that  $30  would  be  the  price  of 
the  cheapest  hat  on  the  market  six 
months  from  now. 

Owing  to  the  embargo,  English  raw 
fur  supplies  are  largely  cut  off,  and 
French  exports  allowed  for  military  pur- 
poses only,  and  transportation  difficulties 
plus  increasing  prices  is  the  story  from 
Australia. 

Canadian  manufacturers  feel  that  they 
have  a  splendid  opportunity  to  establish 
themselves  more  firmly  with  the  con- 
sumer owing  to  partial  shutting  off  of 
both  British  and  Italian  supplies,  but 
they  are  faced  with  such  difficulties  that 
they  are  not  able  to  take  full  advantage 
of  this.  There  is  a  possibility  that  whole- 
sale houses  will  cut  down  the  number  of 
calls  of  their  travellers,  passing  up 
smaller  centres  owing  to  the  increased 
cost  of  selling.  For  the  merchants  so 
passed  by  the  advertising  and  news  col- 
umns of  DRY  GOODS  REVIEW  will  be 
of  still  more  than  usual  value  as  a  means 
to  keen  in  touch  with  coming  style  and 
price  changes. 


FEW  HEAVY  SOCKS     SELLING   BOYS'   WASH  CLOTHING 


Bundled     .Seeks    Almost    Cleaned     Up — 

Shortage  Expected  to  Continue  Into 

the  Coming  Fall  Season 

HOSIERY.— The  feature  of  the  men's 
hosiery  market  for  this  month  is  the 
pronounced  shortage  of  heavy  wool 
socks.  It  will  be  remembered  that  the 
Hudson's  Bay  Co.,  acting  for  the  French 
Government,  made  extensive  purchases 
from  all  the  jobbers  of  this  class  of 
goods.  This  coupled  with  the  fact  that 
a  fairly  heavy  demand  developed  from 
retailers  during  the  month  of  December 
has  pretty  well  cleaned  up  existing 
stocks.  As  nearly  all  the  mills  which 
make  this  class  of  hosiery  are  loaded 
up  with  United  States  Government  or- 
ders, sorting  supplies  are  almost  un- 
attainable. It  is  expected  that  this 
shortage  will  continue  into  the  coming 
year. 

In  finer  lines  the  Canadian  trade  is 
being  forced  to  lean  more  and  more  upon 
local  mills.  These  in  their  turn  are 
forced  to  rely  very  largely  on  the  United 
States  for  fine  yarn  supplies.  With  all 
sorts  of  regulations  and  embargoes  in 
force  and  rumors  of  still  more  drastic 
ones  to  come,  this  yarn  shortage  is 
liable  to  become  still  more  pronounced. 
Altogether  it  would  appear  that  great 
scarcity  is  in  sight  in  all  lines  of  hosiery. 

Mills  which  announced  Fall  prices  dur- 
ing December  are  asking  increases  that 
vary  from  25  per  cent,  to  50  ner  cent. 
Invariably  these  assert  that  still  higher 
prices  are  inevitable  in  the  near  future. 


(heat  Chance  to  Increase  This  Business  —  Dry  Goods  and 

Department  Stores  the  Proper  Distributors — High 

Cloth  Prices  a  Factor 


DRY  goods  merchants  who  are  ne- 
glecting the  present  opportunity 
to  boom  the  boys'  wash  clothing 
business  are  not  keeping  their  eyes  open 
to  the  existing  conditions.  With  woolen 
cloth  and,  consequently,  suits  made 
therefrom,  doubling  and  tripling  in 
price,  the  mothers,  upon  whom  falls  the 
burden  of  keeping  the  younger  members 
of  the  male  sex  attractively  clothed,  will 
naturally  turn  for  the  Summer  months 
at  any  rate  towards  cotton  wash  suits. 
It  is,  in  fact,  becoming  quite  common  to 
sell  quantities  of  these  for  Winter  suits, 
more  particularly  among  the  wealthier 
classes,  who  have  steam-heated  homes, 
where  the  temperature  never  drops  be- 
low a  moderate  Summer  heat. 

Apart  from  the  saving  in  cost,  the 
sanitary  features  of  the  wash  suit  can 
be  truthfully  played  upon  to  advantage. 
The  heavy  tweed  suit  cannot  be  carefully 
and  thoroughly  cleaned,  and  any  at- 
tempts to  wash  same  are  disastrous  to 
its  welfare.  Boys  who  are  real  boys  and 
not  sissy's  will  be  in  all  sorts  of  places, 
dirty  and  clean,  sanitary  and  unsanitary, 
and  a  cotton  suit  that  can  be  put  in  the 
boiler  and  thoroughly  boiled  will  appeal 
to  the  mother  in  these  days  when  sani- 
tary methods  are  being  so  thoroughly 
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commended    by    authorities    everywhere. 

This  wash  suit  end  of  the  business  is 
one  that  has  been  neglected  in  a  great 
many  stores,  as  it  has  been  felt  to  be  a 
fussy  line  to  handle.  Exclusive  men's 
wear  stores  that  have  handled  regular 
boys'  clothing  for  years  often  pass  this 
up  entirely,  and  it  would  really  seem 
that  the  line  could  be  better  handled  in 
the  dry  goods,  departmental  or  general 
stores,  as  the  mother  is  usually  the  buy- 
er of  this  class  of  merchandise. 

Canadian  and  United  States  manufac- 
turers of  these  goods  are  improving 
their  lines  every  year,  and  big  ranges 
can  now  be  procured  both  in  styles  and 
cloths.  The  system  of  sizing  is  in  most 
cases  conforming  to  established  clothing 
methods  and  this  makes  the  handling  of 
the  line  easier  to  the  average  clerk. 

Altogether  there  would  seem  to  be  an 
immense  field  for  expansion  here.  A 
well  assorted  stock,  attractively  display- 
ed by  window  trims  and  interior  dis- 
plays, backed  up  by  newsy,,  sensible  ad- 
vertising, should  bring  to  the  store 
adopting  such  a  policy  a  string  of  cus- 
tomers who  have  been  horrified  at  the 
way  Willie  rips  the  pants  of  his  $15  suit 
as  recklessly  as  he  did  when  it  cost  only 
$5. 
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OVERALLS  ADVANCE 

\d\ antes  in  Overalls   During  the   Month 

— still    Further  Ones  in   Sighl — 

Scarcity  of  Cloth  Existent 

OVERALLS.— During     the     month     all 

overall  manufacturers  have  advanced 
their  prices,  some  50c  a  dozen  and  others 
.SI. 50.  The  prices  being  asked  for  stan- 
dard lines  are  now  $23  to  $24  per  dozen. 
Unanimously  all  agree  that  still  higher 
prices  must  come  very  soon.  Overalls 
and  $36  are  glibly  discussed  and 
ime  will  reach  $o0  inside  of  an- 
other six  months  is  easily  possible  if 
consideration  is  given  to  the  cotton  sit- 
uation. Rumors  that  the  United  States 
will  put  an  embargo  on  cottons  have 
been  going  around  and  while  as  yet  there 
is  no  apparent  foundation  for  these,  any- 
thing is  possible.  There  is  now  seri.ous 
shortage  in  the  United  States  of  overall 
cloths  owin<r  to  government  require- 
ments and  Canadian  mills  are  engaged 
on  Bimilar  orders.  To  those  who  can 
afford  to  carry  same,  overalls  at  present 
prices  would  appear  to  be  good  property. 


CO-OPERATIVE     DELIVERY     A 
POSSIBLE  NECESSITY 

(Continued  from  page  36.) 

under  the  State  laws  and  the  stock  was 
taken  up  by  the  merchants  co-operating 
in  proportion  to  the  value  of  the  wagons, 
horses  and  harness  that  they  contributed. 
In  this  way  the  new  company  acquired 
20  wagons.  Of  these,  however,  only  14 
were  used  under  the  new  management, 
which  nevertheless  gave  four  deliveries 
a  day,  although  that  had  been  impossible 
under  the  old  system.  Moreover,  by 
careful  planning  of  routes  the  wear  and 
tear  on  the  wagons  was  reduced  75  per 
cent,  and  deliveries  were  made  with  re- 
gularity. Although  costs  of  operations 
have  risen,  the  system,  which  in  this  city 
is  now  eight  years  old,  continues  to  be  a 
source  of  considerable  saving  to  the  mer- 
chants interested  and  to  provide  satis- 
factory service  to  their  customers. 

Ten   Years'   Experience  in  a   Middle 
Western  City 

In  a  middle  western  city  of  15,000 
population  a  co-operative  delivery  sys- 
tem was  established  ten  years  ago. 
Twenty-two  stores  joined  the  organiza- 
tion at  the  outset.  Five  have  since  joined. 
A  stock  company  was  organized.  Each 
merchant  turned  over  one  horse  and 
wagon  appraised  at  $150,  and  also  $100 
in  cash,  representing  a  total  investment 
of  $250,  or  25  shares  at  $10  a  share.  Five 
directors  were  elected.  These  chose  a 
superintendent.  Four  deliveries  are  made 
daily — at  7.30  a.m.,  10  a.m.,  1.45  p.m., 
and  4  p.m.  Light  carting  is  done  for  the 
merchants  in  addition  to  the  regular  de- 
liveries. A  central  station  is  used.  Shoe, 
dry  goods,  hardware  and  other  stores  get 
their  goods  delivered  at  a  rate  of  7c  to 
10c  per  delivery'.  Grocers  and  butchers 
pay  varying  amounts  under  5c  under  a 
coupon  and  C.O.D.  arrangement. 

Over  $600  was  cleared  last  year  by 
hi.ndlin?  deliveries  for  outside  firms.    So 


Successful    has    been    the    system    in    this 
city  that   it  has  hccn  possible  to  purchase 
the  building  which  contains  the  offices. 
These  are  only  a  few  of  the  instances 

where    the    system    has   been   successful!.', 
operated. 

THE   COTTON    SITUATION 
COMMENTING  on  the  present   position 
of  cotton.  Edward  Low  Ranlett,  of  Shon- 
nard,  Mills  &  Co.,  says: 

"On  December  1,  according  to  the 
Bureau  of  Census,  Washington,  exports 
of  American  cotton  to  foreign  countries 
totalled  1,863,157  bales,  including  linters. 
Since  that  date  about  250,000  bales  have 
actually  been  exported,  and  nearly  150,- 
000  bales  now  remain  on  shipboard  wait- 
ing clearance.  It  is  reasonable  to  expect 
that  before  next  Monday  night  this  total 
may  be  added  to  by  approximately  100,- 
000  bales,  including  Canada,  and  that, 
therefore,  the  total  amount  of  American 
cotton  which  will  have  been  taken  for 
export  from  American  soil  for  the  first 
five  months  of  the  season  may  be  esti- 
mated at  2,400,000  bales,  including  ship- 
ments to  Canada,  Japan  and  China — 
which  last  countries  have  not  been  fully 
reported  up  to  this  time,  except  by  the 
Census  Bureau. 

"That  arrangements  for  a  heavier  al- 
lotment of  tonnage  and  larger  shipments 
abroad  for  the  remainder  of  the  season 
are  being  made  is  a  matter  of  public  re- 
port, and  the  fact  that  these  shipments 
are  urgently  required  is  fully  testified  to 
by  the  price  of  cotton  ruling  in  Liver- 
pool of  about  45  cents  a  pound,  and  that 
relatively  higher  prices  prevail  in  France 
and  Italy. 

"Estimating  the  consumption  on  Am- 
erican soil  and  exports  to  January  1  at 
5,600,000  bales,  which  will  have  been 
taken  from  a  crop  not  greatly  exceed- 
ing 12,200,000  bales — including  linters— - 
the  stock  of  cotton  available  for  export 
and  home  consumption  to  begin  the  new 
year  with  will  not  equal  6,600,000  bales, 
and  this,  notwithstanding  the  fact  that 
leceipts  from  a  new  crop  will  not  be 
available  for  nearly  eight  months  to 
come." 


A    LINEN    DEPARTMENT   WHICH 
KEEPS    ON    PAYING 

(Continued  from  page   57.) 

the  towels  at  close  range  without  much 
inclination  to  leave  the  stock  otherwise 
than  she  found  it.  In  other  words  the 
display  was  so  arranged  as  to  satisfy 
the  average  customer  and  at  the  same 
time  make  it  easy  for  her  to  continue 
the  orderliness  desired. 

Well  Assorted  Stock 

"How  do  you  keep  up  the  interest  in 
this  department  now  that  linens  are  so 
difficult  to  obtain  in  any  quality,  most 
of  all  in  the  fine  grades?"  DRY  GOODS 
REVIEW  asked  Mr.  Grace. 

"First  of  all,  I  carry  a  big  stock  of 
good  goods.  I  bought  heavily  shortly 
after  the  war  broke  out  and  have  been 
doing  a  fair  amount  of  buying  ever 
since  in  order  to  keep  a  good  assortment 
of  patterns.  Though  the  quantities  ob- 
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tainable    are    growing    less    continually 

and   none   of  the   rare   and   exquisite   fine 
linens  are   made  at  all  now. 

I  find  it  best  to  keep  a  good  assort- 
ment of  patterns.  I  do  some  selling  my- 
self and  gather  many  good  suggestions 
from  my  customers  in  that  way. 
Thorough  Familiarity  With  Markets 
"1  suppose  anot her  essential  for  care- 
ful buying  is  to  be  thoroughly  familiar 
with  merchandise,  markets  and  manu- 
facturers. I  have  spent  sixteen  years  in 
this  block  and  have  been  chiefly  interest- 
ed in  linens  during  that  time."  Mr. 
Grace  is  also  buyer  of  cottons  and  the 
other  departments  located  on  the 
ground  floor  of  the  store,  so  that  he  is 
familiar  with  secondary  as  well  as  prim- 
ary conditions  affecting  the  linen  situa- 
tion. 

"Do  you  try  to  conserve  your  stock  of 
good  linens  now  that  they  are  so 
scarce?"  was  asked  next. 

"People  want  pure  linens  and  the  best, 
as  long  as  they  are  to  be  had,"  Mr.  Grace 
stated,  and  therefore  he  will  feature 
them  as  long  as  present  stocks  last.  A 
couple  of  years  ago  he  bought  a  big 
supply  of  cotton  damasks,  good  in  qual- 
ity and  with  a  fine  linen  finish.  Some 
of  these  were  shown  then  and  have  been 
brought  to  light  in  very  small  quan- 
tities at  intervals  since  but  this  depart- 
ment finds  that  customers  always  choose 
the  linens  when  they  are  to  be  had. 
Cottons  Will  Have  Call  Later 
"Will  you  clear  up  your  supply  of  cot- 
tons then?"  "By  no  means.  I  am  hold- 
ing my  cotton  damasks  for  the  time 
when  the  linens  do  run  out.  The  cot- 
tons are  of  excellent  quality  and  will 
have  to  replace  linen  some  time  in  the 
not  distant  future.  They  will  sell  then 
readily  and  according  to  the  present  con- 
dition of  cottons  I  feel  very  fortunate 
in  having  these  to  bring  on  when  they 
will  be  needed.  No  sacrifice  will  be  in- 
volved at  all  and  people  will  be  glad  to 
get  them.  Linens  will  be  out  of  the 
question;  they  will  be  an  impossibility 
before  they  become  plentiful  again." ' 
Round  Patterns  Popular 
"Just  at  present  I  have  a  nice  var- 
iety of  round  patterns  in  table  cloths. 
These  are  in  demand  almost  exclusive- 
ly. A  few  people  want  the  round  cloths 
with  scalloped  edges  but  the  cost  of  this 
finish  makes  the  price  so  much  higher 
than  for  the  same  quality  of  linen  cut 
square  but  having  a  round  design  that 
the  latter  are  much  more  popular.  Linen 
sheets  are  selling  well  too,  especially  if 
one  happens  to  have  some  of  the  old 
stock  of  fine  quality  and  three-inch  hem- 
stitched ends.  I  just  sold  six  pairs  of 
those  to  one  customer,"  said  Mr.  Grace. 
"They  sell  at  $13.50  a  pair." 

It  is  his  opinion  too  that  buyers  should 
take  advantage  of  any  offers  that  come 
their  way  for  the  securing  of  staples  of 
all  kinds.  There  is  no  doubt  that  raw- 
materials  will  continue  to  grow  more 
scarce  and  higher  in  price  as  long  as  the 
war  lasts — and  it  is  probable  that  the 7 
may  continue  so  even  after  the  war  for 
some  time  so  that  anvthing  that  is  of 
fered  should  be  considered. 
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Resolve  to  get  more  of  this 
business  in  1918 


Make  this  resolution  now  that  during  the  present  year  you'll 
recommend  Arlington  Cleanable  Collars  to  every  man  who  can 
use  them  to  advantage. 

Every  mechanic,  driver  and  chauffeur  in  your  territory  could 
be  made  a  regular  wearer  of  Arlington  Collars  without  affect- 
ing your  sales  of  linen  collars.  Many  of  these  men  do  not  at 
present  wear  collars,  or  if  they  do,  usually  wear  linen  collars 
for  long  after  they  have  become  soiled.  The  clean  collar 
problem  is  quite  serious  with  them,  and  a  tip  from  you  that 
would  mean  to  them  clean  collars  at  all  times  without  laundry 
expense  would  certainly  be  well  received. 

Resolve  then  to  not  only  supply  the  present  demand  for  Arling- 
ton Cleanable  Collars,  but  to  create  new  business  by  suggesting 
to  your  customers  the  many  advantages  of  collars  that  are  always 
clean. 


The  Arlington  Co.  of  Canada,  Limited 


75  BAY  STREET 


TORONTO 


We  are  now  carrying  complete  stocks  at 


Montreal:    Read  Building 


Winnipeg  :  Travellers  Bldg.,  Bannatyne  Street 
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Everybody's  Wearing 'Em! 

Carhartt's 
Overalls 


Carhartt's  Overalls 
form  no  longer  a 
men's  proposition 
pure  and  si  mple. 
They've  become  uni- 
versal. Everybody's 
wearing  'em^Father, 
Mother,  Sister, 
Brother. 


•"Save  and  Serve,"  the  motto  of  every  true 
Canadian,  lias  meant  a  wider  field  for 
Carhartt's  .Overalls.  It  has  meant  that  a 
greatly  increased  number  of  both  sexes 
and  of  all  ages  have  engaged  in  useful 
work.  It  has  meant  that  more  and  more 
people  have  realized  the  protection  to 
el  >the<  which  Carhartt's  Overalls  give.  It 
as  meant  that  these  comfortable-fitting^ 
ing-weaxing  overalls  have  invaded  the 
kitchen,  the  nursery,  the  garden,  the 
automobile  trip,  and  many  other  fields  of 
endeavor  where  formerly  they  were 
unknown. 

The  sales  possibilities  of  Carhartt  Overalls 
are  indeed  much  greater  now  than  ever 
they  were  and  it's  up  to  you  to  realize  on 
this  condition. 

We  arc  prepared  to  make  quick  deliveries 

on  your  orders,  and  we  advise  your  plac- 
ing as  soon  as  at  all  possible  owing  to  the 
condition  of  the  cotton  market. 

HAMILTON  CARHARTT 
Cotton  Mills,  Limited 

TORONTO  UNIT 


TORONTO 


MONTREAL 


VANCOUVER 
LIVERPOOL 

WINNIPEG 
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i  "Roominess"  is  a  real 

work  shirt  virtue 

We  lay  stress  on  the  faet  that  Ann  &  Hammer  Brand  Work 
Shirts  are  generous  in  size  because  ''roominess"  i.s  one  of  the 
strongest  selling  points  any  work  shirt  can  have.  Nearly 
every  mechanic  has  had  experience  with  the  "stingy"  shirt 
that  hampered  his  every  movement  and  ripped  and  tore  on 
the  slightest  provocation.  Make  sure  of  your  customer.-' 
satisfaction  by  selling  Arm  &  Hanger  Brand  Shirts  which, 
besides  being  big  and  roomy, 
are  reinforced  at  every  point 
subject  to  hard  wear. 

J.  A.  Haugh 

Mfg.  C(L,  Limited 

658  King  Street   West 
TORONTO 


This  should  be  a  big  year  for 
TAPATCO  Brand  Gloves 

With  renewed  activity  in  munition  plants,  where  so  many 
TAPATCO  Gloves  are  used;  with  a  bigger-than-ever  "Greater 
Production"  Campaign  that  will  place  more  workers  on  the 
farm,  all  of  which  means  a  greater  number  of  unaccustomed 
hands  on  rough  work;  added  opportunities  are  presented  for 
sales  of  TAPATCO  Gloves. 

TAPATCOS  are  well-made,  strong  and  pliable.  They  can  be 
used  everywhere  that  leather  gloves  are  used,  and  on  much 
work  for  which  leather  gloves  are  unfitted  because  of  stiffness 
and  bulk.  They  wear  exceptionally  well  and  have  the  added 
appeal  of  low  price. 

If  you  want  to  get  in  on  a  good  year  of  sales  in  work  gloves, 
ask  your  jobber  to  supply  you  with  a  good  selection  of 
TAPATCO  Gloves. 

TAPATCO  Gloves  are  made  in  Gauntlet,  Knit  Wrist  and  Band 
Top  Styles,  in  heavy,  medium  or  light  weights.  Leather  Tip, 
Leather  and  Leatherette  Faced  Gloves,  Jersey  Gloves  and 
Mitts  in  Tan,  Slate  and  Oxford. 

The  American  Pad  &  Textile  Co. 

CHATHAM,  ONTARIO 
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Brophey-Chester  Suspenders 

Our  men  are  now  showing  a  complete  range  of  the  above  line, 
consisting  of  the  following  models: 

Graduated  Elastic  Cord  Ends 
Fabric  Ends 
Leather  Ends 
Ivory  Trim 

Khaki 

Featherweight 
Dreadnaught(Cord) 
Coatless  and 

French  Model 

All  made  from  web  woven  exclusively  for  us  by  our  Boston 
factory,  who  are  the  only  manufacturers  of  suspenders  in 
America  weaving  their  own  web  and  selling  direct  to  the 
retail  trade.  We  are  by  this  means  able  to  give  you  a  better, 
fresher  web,  in  patterns  better  adapted  to  the  men's  furnish- 
ing trade,  than  we  could  with  web  bought  in  the  open  market. 
A  comparison  of  our  line  with  others  will  convince  you. 
We  are  also  showing  a  full  range  of  Men's  Leather  Belts, 
Arm-Bands  (round  and  flat),  Garters,  etc. 

Brophey  Suspender  Company,  Limited 

Office  and  Factory,  472  Bathurst  St.     Sales  Room,  266  King  W. 

TORONTO 
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These  men   will    want  Kant   Krack   Collars 

Higher  wages  and  better  working  conditions  consequent  on  a  shortage  of  labor  are  indue- 

ing  thousands  of  men  to  forsake  unproductive  employment  and  take  up  manual  labor. 
All   these  "new  hands"  have  been  accustomed 
to  wearing  clean  collars  ami  will  wish  to  do  so 
on  the  new  job. 

Sell  them  K^ntKracK  Collars  which  look  like 
linen,  can  be  cleaned  in  a  jiffy,  and  wear  splen- 
didly. They'll  be  pleased  and  satisfied  with  the 
service  «ANTKRACK  g™es. 

If  you  wish  to  make  the  most  of  your  displays  of  men's  ties  use  an  Onli-Wa  Tie  Holder.      It  is 
certainly  the  most  convenient  and  besides  displays  the  ties  much  better. 

The  Parson  &  Parsons   Canadian  Company 
HAMILTON,  ONTARIO 


When  you  want  to 

sell  or  buy  any- 

thing,  use  the  condensed  ad  columns  of 

Dry  Goods 

Review 

You  can  talk  across 

the  continent  for 

two  cents  a  word. 
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THE  above  is  a    Fac-simile  of  Piece  Ticket 
and    Show    Card    of    an    Ideal    Fabric    for 
Autumn   Blouses  and  Frocks. 


Oxia 


aixie 

Re^d  Trade  Mark 


Made  with  finest  Merino  Wool  it  is  fast  in  colour, 
fine  of  texture,  excellent  in  finish,  and  of  novel  de- 
signs and  colourings. 

Ask  to  see  the  range  of  designs  your  jobber  holds 
or  in  case  of  difficulty  write  to  us  for  list  of 
Canadian   wholesale  houses    holding  stock. 

Calico  Hinters  S|  AssociafaonlAd' 

(Advl   Depl  )  St.  Jamei'  Buildingi,  Manchester. 


.;;       : * ' 


ii 


53 


A  BIG  SEASON  PROMISED  FOR  SILKS 

Scarcity  of  Woolen  Fabrics  and  the  Enticing  Ways  of  the  New  Patterns  Augur  Well 

For  Silks  Being  Worn  in  Every  Hamlet  in  1918 — Wholesales  Preparing 

For  Big  Demand 


OWING  to  the  now  alarming 
scarcity  of  wool  for  the  manufac- 
ture of  dress  fabrics,  silk  firms 
are  preparing  for  a  big  season's  business 
for  next  Spring  and  Summer.  Indeed, 
they  say  in  New  York  that  they  would 
be  certain  of  a  bigger  one  than  ever  be- 
fore if  it  were  not  for  a  slight  uncer- 
tainty as  to  just  how  long  a  present 
temporary  reluctance  on  the  part  of  the 
public  to  buy  will  last.  "I  am  not  worry- 
ing about  it  at  all,  however,"  said  one 
New  York  manufacturer  to  DRY  GOODS 
REVIEW,  "for  the  number  of  people 
making  munitions  and  other  war  supplies 
is  daily  increasing,  and  that  just  means 
that  more  money  is  going  into  circula- 
tion. People  have  to  buy  clothing,  and 
when  they  have  the  money  they  will  buy 
good  clothing.  It  is  the  people  who  are 
earning  the  increased  salaries  who  will 
make  business  good.  If  the  wealthy 
people  want  to  make  over  last  year's 
gowns  all  right.  Their  buying  does  not 
constitute  the  bulk  of  business  done." 
This  opinion  was  expressed  in  more  than 
one  house,  and  there  seems  to  be  every 
reason  to  believe  that  a  big  revival  in 
business  conditions  will  take  place  just 
as  quickly  as  the  country  gets  adjusted 
to  its  new  work.  The  present  conditions 
in  the  United  States  prevailed  in  Canada 
in  the  early  part  of  the  war  and  the  pro- 
spects here  look  good,  particularly  in 
silk  fabrics. 

Of  course,  the  difficulties  of  getting 
raw  materials  and  sufficient  help  will 
continue  to  tax  the  minds  of  manufac- 
turers generally,  but  as  long  as  the  pub- 
lic is  disposed  to  pay  the  prices  neces- 
sary to  cover  those  difficulties  so  long 
will  business  boom.  The  people  will  buy 
as  long  as  they  have  the  money,  and 
they  will  have  the  money  as  long  as  war 
orders  are  being  filled,  so  there  you  have 
the   philosopher's  "vicious  circle." 

Some  of  the  Heavy  Silks 

In  order  to  meet  the  needs  of  the  pub- 
lic for  fabrics  for  Spring  every  effort 
is  being  made.  Many  of  the  best  known 
silk  houses  are  producing  heavy  ma- 
terials mostly  of  silk,  with  wool  or  cot- 
ton mixed.     These  are  quite  as  weighty 


as  the  average  Spring  woolen  fabrics, 
and  while  high  in  price,  they  appear  to 
have  excellent  wearing  qualities. 

One  new  silk,  for  example,  is  called 
Roshanara  crepe.  It  has  a  very  tightly 
twisted  cotton  warp  and  closely-woven 
silk  woof  developed  in  plain  or  brocaded 
effects,  and  in  brown,  khaki,  heather  and 
other  popular  suiting  and  dress  color- 
ings, and  is  of  extra  heavy  weight.  An- 
other of  the  high-class  heavy  fabrics  is 
moleskin  satin,  a  mixture  of  wool  and 
silk,  which  is  reversible.  This  one  will 
retail  at  around  $7  a  yard.  Of  lighter 
weight  than  these,  but  in  new  colorings 
and  designs,  we  have  again  khaki  kool, 
amphora  (a  very  heavy  pongee  in  ap- 
pearance), ruff-a-nuff  (an  extremely 
closely  woven  fine  pongee),  La  Jerz  (a 
woven  jersey  silk,  produced  this  year 
with  shirting  and  satin  stripes),  regalia 


(a  white  Shantung  which  is  claimed  to 
retain  its  whiteness  after  laundering), 
and  moonglo  crepes,  which  resemble  a 
firm  crepe  de  Chine.  Arab  is  a  pearl 
white  heavy  Shantung,  and  Mandarin 
crepe  is  produced  in  self-plaids.  There 
are  scores  of  new  effects,  too,  in  pussy 
willows,  twills,  taffetas,  habutais,  and  re- 
versible plaids. 

In  the  very  sheer  fabrics  Georgette 
again  holds  a  big  place,  and  there  are  a 
few  additions  of  a  similar  type  of  fab- 
ric. "Slendora  crepe"  is  like  Georgette, 
but  with  a  slightly  looser  weave  and  a 
heavier  silky  thread  at  irregular  inter- 
vals, giving  a  more  silky  effect  than 
Georgette,  though  it  has  the  appearance 
of  being  a  silk  and  cotton  mixture.  There 
are  very  attractive  printed  designs  used 
on  the  new  silk  voiles.  So  much  for 
novelties. 


VARIETY  IN  NEWEST  NEW  YORK  SILKS 

Top:  A  striking  six-inch  stripe  taffeta;  one  stripe  is  khaki  ground  with  black  and 
white  narrow  stripes;  the  other  stripe  is  purple  with  graduated  orange  stripes.  From 
A.  S.  Rosenthal,  New  York. 

In  centre  are  two  foulards,  white  on  black  grounds,  and  at  right  white  on  navy 
ground.     Originated  by  Arnold,  Constable  &  Co. 

Lower  left  corner:  Stripe  and  plaid  silks,  the  newest  arrivals  at  Wanamaker's. 
Stripe  is  grey  with  white,  alfalfa  green,  and  peony  smaller  stripes;  plaid  is  dark  green, 
navy,  and  the  new  dark  "ambulance"  red  with  gold  and  scarlet  cross  stripes. 

The  conventional  white  rose  design  next  is  the  motif  on  a  navy  foulard.  This  and 
the  gingham  check  taffeta  in  blues,  greens  and  black  are  from  A.  S.  Rosenthal.  Then 
there  is  the  quaint  little  Batik  design  in  white  on  navy  pussy  willow  from  R.  H.  Mal- 
linson  &  Co. 
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half  an  inch  apart,  on  Saxe,  Delft  or  navj 
blui-  or  black  grounds  are  shown  as  be- 
ing as  new  as  the  shepherd's  checks  in 
tlie  new  tones,  such  as  two  or  three 
shades  of  old  rose,  green,  blue  or  brown, 
and  many  of  these  silks  at  a  short  dis- 
tance from  the  piece  might  be  mistaken 
for  the  cotton  prints  which  have  been 
going  to  the  cross-roads  general  store 
for  so  many  decades. 

Conservative   Styles    Predominate 

From  this  you  see  that  everything 
practically  in  the  way  of  pattern  and  de- 
sign is  decidedly  more  subdued  and 
modest  than  last  year's  output,  and  there 
seems  to  be  something  in  fashion  for  the 
most  conservative  and  artistic  taste. 
Primitive  glaring  effects  are  passe. 


FROM  SHEER  TO  HEAVY  SILKS  SHOWN 
FOR  SPRING 

Top  row:  Left,  a  novel  Batik  design,  printed  on  pussy  willow  silk  and 
embodying  ■  foulard  effect.  Middle,  "Indestructible"  voile,  Pekin  blue  with 
mai/e  and  old  rose  design.  Right.  "Roshanara"  crepe  with  brocaded  de- 
sign, old   rose.     Made  by   H.  R.  Mallinson  &  Co.,  New  York. 

Middle  left  is  a  smart  twill  foulard,  green  spots,  white  squares  and 
naw  ground,  from  A.  S.  Rosenthal.  New  York. 

Lower  left  and  lower  right  are  the  newest  developments  in  moonglo 
silks.  The  "moon"  is  electric  blue  on  a  peacock  "sky"  with  black  clouds. 
The  novel  stripe  is  black  and  white.     From  J.  A.  Niegel,  New  York. 

The  two  shirting  stripes  in  the  centre  are  from  Rogers  &  Thompson, 
New  York.  The  upper  one  is  old  rose  with  ochre,  sage,  black,  white  and 
heather  combined  in  the  r>s-inch  stripe.  The  lower  is  white  with  shades 
of  Saxe  and  Copenhagen  blues. 


SAVES  MONEY  BY  TAKING  ITS 
ADVICE 

W.  A.  Kenny,  general  merchant, 
Kazubazua,  Que.,  writes — "Your  paper 
has  been  a  great  help  to  me  in 
my  business.  I  have  been  a  subscriber 
ever  since  I  started  in  business,  almost 
15  years'  ago.  I  read  your  trade  paper 
carefully  and  often  find  that  by  taking 
the  advice  of-  the  editor  I  save  many 
times  the  amount  of  my  subscription. 

"No  up  to  date  dealer  in  dry  goods 
should  be  without  your  DRY'  GOODS 
REVIEW." 


Navy  and  Black  Foulards  Leaders 
>  colors  and  patterns  there  ii 
much  to  talk  about  and  to  see,  but  silk 
houses  generally  seem  to  be  banking  first 
upon  navy  blue  or  black  grounds  with 
white  foulard  effects  in  variety.  These 
foulard  patterns  are  to  be  had  on  prac- 
tically all  the  new  silks,  whether  of  sheer 
or  heavy  weight,  and  may  be  had  small 
and  close  together  like  an  all-over  de- 
sign, small  and  far  apart,  large  and 
and  coin  spots  are  shown  singly  or  in 
novel  groups,  and  the  way  in  which  one 
firm  has  produced  Batik  effects  is  amaz- 
ine.  There  are  circles  and  rings,  and 
squares  and  stripes,  and  blocks  and  foli- 
age, all  with  the  appearance  of  crackled 
wax.  and  they  show  up  exceedingly  well 
on  the  dark  grounds. 

In  addition  to  black  and  navy  there 
are  some  splendid  effects  in  Pekin  blues, 
with  white  or  champagne  designs,  also 
navy  on  champagne  grounds  and  black 
on  white,  but  the  dark  grounds  are 
strongly  in  the  lead.  Some  browns,  tans, 
ereys,  greens,  purples  and  Burgundy  arc 
shown,  according  to  the  firm  one  happen? 
to  visit,  but  all  are  well  supplied  at  pre- 
sent with  navy  and  black. 

Many  Gingham  Silks 

As  intimated  previously  in  these 
columns,  another  type  of  pattern  is  a 
fair  rival  for  foulards — that  is  gin-r- 
hams.  Taffetas  and  soft  silks  of  all  kinds 
are  developed  in  the  best  known  small 
check  eineham  designs  as  well  as  in 
more  fanciful  species,  including  large 
plaids   in  light,  medium,  and  dark  color 


schemes.  Stripes,  too,  are  fashionable 
for  those  who  do  not  care  for  the  ex- 
treme   plaids.         Little    hairline    stripes, 


Woodstock  Cotton  Spinning  Co., 
Woodstock,  has   obtained  charter. 

The  West  Nipissing  Dry  Goods  Co., 
Sturgeon  Falls,  are  retiring  from  bus- 
iness. 


WOOLEN  FABRICS  SITUATION 

Woolen  Goods  to  be  40  to  50  Per  Cent.  Higher  at  Retail  by 

February — -No  Clearing-  Lines  to  be  Had  From  Mills — New 

York  Shows  Plaids  and  Stripes  and  Many  Plain 

Colored  Fabrics— No  Real  Novelties. 


BUYERS  who  have  their  woolen 
fabrics  on  hand  or  are  tolerably 
sure  of  getting  them  in  time  for 
Spring  delivery  are  indeed  fortunate. 
Speaking  more  particularly  of  Toronto, 
one  of  its  best  known  buyers  said  to 
DRY  GOODS  REVIEW:  "The  people 
have  been  fed  up  on  fashions  for  the 
past  several  years.  New  and  beautiful 
materials  have  been  heaped  upon  them 
almost  daily.  Now  the  stores  are  com- 
ing to  the  end  of  their  stocks,  and  it  is 
simply  a  case  of  taking  whatever  we 
can  get.  People  will  very  shortly  realize 
the  truth  of  what  we  have  been  saying 
about  scarcity  of  supplies,  especially 
when  all  goods  will  have  to  sell  by  Feb- 
ruary at  an  advance  of  40  to  50  per 
cent.  All  that  we  have  left  at  present 
you  see  displayed  on  the  counters  and 
out  in  the  store." 

Do  Not  Clear  Out  Woolens 
It  cannot  be  emphasized  too  strongly 
that  whatever  stocks  are  on  hand  should 
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in  no  case  be  sacrificed  in  "January 
sales."  The  buyers  for  large  retail 
stores  as  well  as  for  manufacturers  who 
are  now  at  the  markets  are  seeking 
goods  sufficient  for  their  needs  for  the 
Spring  and  are  taking  whatever  fabrics 
are  offered.  The  question  of  what  will 
be  the  fashion  or  what  will  sell  does  not 
come  up.  People  will  have  to  have 
something. 

Embargo  Affects  Trade  Seriously 
The  embargo  which  the  United  States 
Government  has  placed  upon  woolens  of 
all  kinds  has  made  buyers  there  realize 
the  truth  of  the  shortage  reports,  and 
they  are  buying  up  yardage  from  every 
available  source  of  supply.  They  began 
it  so  suddenly,  too,  that  many  of  the 
smaller  manufacturers  see  no  hope  at. 
present  of  getting  the  goods  they  were 
expecting  to  pick  up  from  jobbers  or 
elsewhere.  Even  though  Canadian 
manufacturers  have  their  first  Spring 
lines   of  ready-to-wear  now   out   on    the: 
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road,  they  state  that  those  samples  are 
made  from  sample  pieces  of  goods  which 
they  received  on  their  orders  place. I 
some  time  ago  and  where  those  goods  are 
of  United  States  manufacture  the  pro- 
ducers prefer  to  sell  the  balance  of  the 
orders  to  close-at-hand  buyers  rather 
than  go  through  the  long  and  uncertain 
procedure  of  applying  to  Washington  for 
permits  to  fill  orders  for  Canada.  One 
Toronto  manufacturer  who  secured  a 
fair-sized  stock  of  goods  from  various 
sources  before  the  embargo  was  placed 
stated  to  DRY  GOODS  REVIEW  that 
he  could  sit  at  his  telephone  and  in  one 
hour  dispose  of  his  entire  yardage  at  a 
bigger  profit  than  he  will  make  on  hi.-, 
next  season's  coat  and  suit  output.  It 
is  merely  with  the  idea  of  holding  his 
trade  for  the  future  that  he  does  not 
dispose  of  his  goods  and  close  his  fac- 
tory at  once. 

Shortage   in   All    Markets 

Canadian  woolen  fabric  manufacturers 
have  been  supplying  excellent  goods  fo.- 
the  Spring  trade.  The  fabrics  are  of 
good  quality  and  color  range,  including 
velours,  serge,  gabardine,  tricotine, 
Cheviot,  homespuns,  etc.,  but  so  heavy 
are  the  war  and  domestic  demands  mide 
upon  them  that  the  needs  of  the  trade 
are  by  no  means  provided  for.  English 
goods  are  arriving  remarkably  well 
when  one  considers  all  the  difficulties  in 
their  way,  but  English  firms,  too,  are  not 
able  to  cope  with  both  war  and  domestic- 
needs.  One  of  the  leading  importers 
states  that  the  only  way  he  can  get 
goods  at  all  is  simply  to  place  open  or- 
ders to  be  filled  when  and  in  what  quan- 
tities possible  at  prices  quite  unknown  to 
the  importer.  "There  are  no  coatings  to 
be  had  at  all"  he  said,  "and  no  such 
thin?  as  clearing  lines,  even  at  this  sea- 
son." He  has  received,  under  the  condi- 
tions mentioned,  supplies  of  Donegal 
tweeds,  checks,  serge,  tricotine,  gabar- 
dine, lightweight  wool  velours,  etc.,  and 
these  are  being  allotted  to  his  customers. 

At  the  time  of  writing  there  is  no  cer- 
tainty as  to  how  stringent  the  embargo 
on  wools  from  the  United  States  will 
be.  "We  can't  tell  anything  about  it  at 
all,"  is  the  remark  made  by  retailers  and 
manufacturers  alike.  In  any  case  it  will 
mean  delayed  shipments  and  nothing 
suitable  for  late  Winter  "sales." 

What  New  York  is  Showing 

So  far  as  New  York  is  concerned  there 
is  nothing  in  the  way  of  novelty  fabrics 
offered,  but  the  Spring  goods  are  never- 
theless very  attractive.  Fine  serge,  ar- 
mure,  tricotine,  gabardine,  wool,  poplin 
and  Oxford  suitings  have  been  obtained, 
but  as  already  stated,  no  one  line  is 
really  a  style  feature.  One  wholesale 
has  a  nice  range  of  Ottoman  cords  in 
plain  colors,  including  the  Pekin  blue, 
which  is  a  feature  of  all  the  sample 
pieces  of  goods  now  delivered  for 
Spring;  tans.  fawn,  greys,  and  peacock 
are  also  predominating  hues. 

There  are  some  other  attractive  de- 
velopments on  khaki  backgrounds,  with 
military  plaids.  One  is  a  khaki  silver- 
tone  serge  with  Royal  blue  triple  over- 
check;  another  is  khaki  armure  with 
grey  ohaid:  while  r  third,  Scotch  tweed, 
ii  in  khaki  and  crimson  with  black  line. 


FOR  SPRING 

Some  of  the  smartest  light-weight  woolen 
fabrics  which  New  York  is  offering.  Top 
to  bottom:  First  and  fourth  are  black  and 
white  plaid  and  stripe  Panama  cloth.  Sec- 
ond is  novel  stripe  armure,  in  black  and 
white,  with  white  silk  cord  and  single 
thread  outline  in  burnt  orange.  Third  is 
khaki  and  crimson  plaid  serge  with  black 
line  in  3-inch  crossbars.  Bottom  is  fine 
serge  in  light  and  dark  greens  and  grey, 
with  outline  of  orange.  Shown  by  Arnold, 
Constable  &  Co.,  New  York. 


Serges  in  black  and  white  plaids  and 
block  patterns,  armures  and  Panama 
cloths  with  silk  cords,  tartan  plaids,  two- 
tone  effects  in  Panama,  vigereau  serge 
cheviot;  Oxford  Venetian  suitings,  wool 
and  silk  and  wool  poplins,  burella,  hop- 
sack  and  sharkskin  in  plain  colorings; 
coverts,,  Scotch  tweeds,  nub-Panamas, 
wool  velours,  etc.,  are  all  on  the  Spring 
sample  books  and  make  a  very  attrac- 
tive collection. 

French  and  English  serges  are  quite 
as  much  in  demand  as  ever  especially  in 
the  old  favorite  navy  blue,  but  are  far 
from  plentiful.  Broadcloths  are  regard- 
ed with  a  sort  of  sacred  reserve.  When 
all  these  other  fabrics  have  been  shown 
and  one  inadvertently  enquires,  "Will 
broadcloths  be  shown  at  all?"  a  sad  ex- 
pression, as  for  a  lost  love,  comes  over 
the  countenance  of  the  dealer  as  he  mur- 
murs "They  would  be  shown  if  we  could 
get  them.  Broadcloths  are  always  a 
favorite,  but  they  are  very  scarce,"  and 
not  a  single  sample  is  seen  in  his  books. 
Some  fashionable  people  would  like  to 
wear  cream  broadcloth  next  Spring  but 
it  must  be  denied  them.  No  one  outside 
of  a  favorite  stage  star  can  appear  in 
such  a  costume.  A  new  fabric  called 
Veltex  has  been  invented  to  replace 
broadcloth  as  a  trimming.  It  is  adapt- 
able for  embroidery  work  and  can  be 
had  in  all  shades,  including  the  new 
ones  shown  this  season. 

There  is  a  nice  range  of  washable 
wool  and  mohair  suitings  offered.  The 
colors  are  similar  to  those  shown  last 
year — that  is,  everything;  bub  with  a 
subduing  grey  tinge  over  it — but  the 
stripes  are  narrow  and  in  wide  clusters 
this  year,  instead  of  the  more  decided 
wide  stripes  of  last  season.  Several 
colors  are  used  in  one  design  this  year 
but  the  nature  of  the  stripes  is  such  as 
to  eliminate  the  effect  of  decided  con- 
trasts. Sports  fabrics  generally  are 
more  subdued  than  last  year,  though 
still  very  smart. 

Demand  is  quite  good  again  for  wool 
jerseys  especially  for  early  Spring  dress- 
es and  coat  dresses.  A  good  range  of 
colors  is  out. 


FABRICS  FOR  THE  COMING  SEASON 

Silks  and  Wools  Contribute  Ideas  for  Now  Cotton  Effects  — 

Foulard,  Gingham  and  All-over  Designs  Featured — 

Cotton  Suitings  Introduced 


SILK  and  cotton  houses  seem  to  have 
made  a  fair  exchange  of  patterns  for 
next  Spring.  You  will  notice  in  the  silk 
news  how  gingham  and  cotton  print  ef- 
fects have  been  utilized  for  many  of 
the  new  silks  and  a  glance  at  the  new 
fancy  cottons  will  reveal  as  complete  an 
acceptance  of  foulard  silk  design  for  a 
big  share  of  cottons.  And  not  only  do 
cottons  adopt  the  silk  designs  but  by 
fine  close  weaves  and  careful  processes 
of  mercerizing  they  bear  a  close  re- 
semblance to  many  of  the  soft  silk  fab- 
rics. As  to  the  detail  of  the  develop- 
ments there  is  little  to  be  added  to  what 
56 


we  said  last  month  and  confirmation  01 
delaine  patterns  is  also  to  be  emphasiz- 
ed. In  fact  cottons  have  borrowed  ex- 
tensively from  wools  as  well  as  silks. 
This  is  no  doubt  due  to  the  fact  that 
manufacturers  have  endeavored  to  pro- 
duce cottons  which  may  be  used  instend 
of  the  high  priced  silks  and  woolen  fab- 
rics. Scotch  tweed  effects  in  plaids  and 
stripes,  fancy  striped  suitings,  the  de- 
laines as  mentioned  already,  gabardines, 
serges  and  a  great  many  other  wool  ef- 
fects are  offered  now  in  cotton  goods. 

We    have    seen    in    past    seasons    that 
fancy  cotton  suitings  have  been  accepted 
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NEW    FANCY    COTTONS 

Left  to  ripht.  above:  Delainette  in  black,  blue  and  tan:  white  embroidered  voile;  white 
novelty  voile:  Cortina  voile  in  yellow  and  white  ground  and  stripes,  blue  floral  pattern. 
Below:  Foulard  mull:  Kamony  dimity:  Bryn  Mawr  batiste.  Fancy  pieces  all  come  in 
variety  of  color  effects.    Shown  by  The  W.  It.  Brock  Co.,  Toronto. 


rather  readily  by  certain  classes  of  con- 
sumers for  specific  purposes  such  as 
sports  garments  or  uniforms  but  when 
one  sees  cotton  gabardines  offered  in 
navy  blues,  browns,  greys  and  the  other 
regulation  street  suiting  shades  in  solid 
colors  at  $1.00  and  $1.10  or  $1.15  a 
yard,  it  really  is  almost  exciting  to 
w::tch   how  they  will  "take." 

Voiles  Lead  Sheer  Goods 

In  the  sheer  cottons  voiles  have  the 
bi?  lead  whether  it  be  for  dresses  or 
blouses,  and  plain  colored  effects  are 
numerous  as  well  as  the  fancies.  One 
of  the  novelty  white  voiles  has  a  woven 
floral  pattern.  The  heavy  threads  which 
form  the  design  are  extra  inserts  and 
are  clipped  at  either  end  of  the  motif 
on  the  under  side  and  may  be  drawn  out 
leavinr  a  plain  even  ground  but  these 
threads  will  not  likely  pull  out  of  their 
own  accord  since  they  are  much  heavier 
than  the  regular  thread  of  the  fabrics. 
These  voiles  would  retail  at  about  35  or 
40  cents  a  yard.  Embroidered  voiles  of- 
fer a  number  of  attractive  effects  in 
crossbars,  plaids,  blocks,  dots,  etc.,  and 
there  are  some  pretty  tinted  grounds 
with  borders  of  graduated  strines  form- 
ed bv  silk  threads  either  in  white  or  a 
tint  to  match  the  voile. 

Voiles  take  on  all  the  printed  designs 
described  above.  Tartan  plaids  in  li°:ht 
and  dark  effects,  gineham  patterns,  foul- 
ards and  the  more  delicate  delaine  and 
pomoadour  patterns  are  offered  and  be- 
sides, a  variety  of  flower,  fruit,  broken 
checks  and  combinations  of  these. 
Batiste    Gains    Favor 

Batiste  is  receiving  more  attention 
amon?  Canadian  buyers  than  for  a  few 
seasons  back.  It  was  rather  popular 
in  New  York  a  year  ago  and  seems  now 
to  be  taken  as  a  matter  of  course  alon^ 
with  organdies,  dimities,  mull  and  tus- 
sahs.  It  looks  well  in  the  more  delicate 
silk  designs. 


Fancy  piques,  poplins  and  linen  finish- 
ed suitings  are  all  in  line  for  smart 
Summer  wear  and  in  a  good  range  of 
colorings.  There  is  little  indication,  so 
far  as  cotton  suitings  are  concerned,  just 
what  colors  will  receive  most  favor. 
Heather  and  deep  old  rose  are  with  us 
again  and  greens  are  a  little  more  not- 
iceable than  they  were;  so  too  are  laven- 
der   tones.      It    is    very    probable,    how- 


ever, that  the  medium  blues,  tans,  cham- 
pagne and  fawn,  which  are  strongly 
favored  in  other  fabrics  will  be  chosen 
frequently  in   cottons  also. 

Some  smart  vestings  were  offered  in 
one  of  the  stores  the  other  day.  They 
were  of  soft  fine  weave  with  satin  rib- 
bon stripes,  all  white. 

Displays   Should  Not  Be  Too  Early 

It  has  been  pointed  out  previously  in 
these  columns  that  the  unseasonable 
puhing  of  Summer  goods  is  regarded  by 
some  prominent  buyers  as  being  respon- 
sible for  the  sacrifices  that  were  neces- 
sary on  several  of  last  year's  purchases. 
We  quote  the  following  from  a  New 
York  authority  as  being  a  seasonable  re- 
mark for  those  who  may  be  contemplat- 
ing the  launching  of  their  Spring  goods: 
"Being  seasonable  is  a  form  of  common 
sense  that  the  public  is  growing  into. 
The  stores  are  beginning  to  realize  the 
importance  of  this  merchandising  policy 
and  they  depend  upon  their  buyers  to 
carry  out  this  policy.  Sensible  buying, 
now  a  synonym  for  patriotism,  demands 
seasonableness. 

Cotton  goods  furnishes  the  texture 
that  a  woman  likes  in  certain  garments, 
but  she  will  not  sacrifice  the  color  and 
design  that  she  can  get  in  other  fabrics. 
If  she  could  get  this  color  and  attrac- 
tiveness in  cotton,  she  would  not  hesitate 
to  buy  it  for  the  uses  which  no  other 
fabric  can  fill. 

It  has  been  suggested  that,  if  the  de- 
partment stores  make  a  test  and  ar- 
range their  displays  in  cotton  goods  for 
to-day  and  not  for  next  Spring,  they  will 
make  an  appeal  that  will  be  instantly 
answered  on  their  sales  sheets." 


A  LINEN  DEPARTMENT 

WHICH  KEEPS  ON  PAYING 


of  Dry  Goods  Review,  with 
Murphy-Gamble's,  Ottawa. 


Mr.  Grace,  Buyer  for 


"A  buyer  who  does  not  sell  misses,  a 
big  source  of  ideas  for  his  department." 
So  says  Mr.  Grace  who  has  been  reared 
in  the  linen  department  of  Murphy-Gam- 
ble's, Ottawa.  Mr.  Grace  looks  to  his 
customers  frequently  for  suggestions 
which  he  uses  to  brighten  and  keep  at- 
tractive his  linen  supply. 
Displays  Which  Help  to  Preserve  Stock 

It  was  the  day  before  Christmas  when 
DRY  GOODS  REVIEW  dropped  into  Mr. 
Grace's  domain.  It  was  Monday,  of 
course,  when  stock  usually  starts  off  in 
good  order  but,  nevertheless,  it  was  the 
day  before  Christmas  when  disorder  fre- 
quently reigns  supreme.  In  this  depart- 
ment, however,  noth'n  r  had  a  "pic\-ed- 
over"  appearance.  Everything  display- 
ed  looked   clean,  fresh   and   attractive. 

Madeira  embroidery,  in  which  Mr. 
Grace  reports  a  bi<r  business  bein-j:  done 
is  displayed  profusely  as  one  enters  the 
linen  department.  At  the  left,  between 
the  stairway  and  the  counter  a  hu,r<" 
felt-back  case  contains  a  couple  of 
dozen  s^mnles  of  various  sizes  and  de- 
signs   of    Madeira    work,    each    with    its 


price  ticket  attached.  This  case  is  so 
placed  that  each  sample  is  easily  seen. 
It  stands  against  the  wall  on  a  narrow 
table  with  nothing  in  front  of  it  so  that 
customers  have  easy  access  to  a  close 
view  and  still  the  goods  are  protected. 
On  the  other  side  of  the  aisle  larger 
pieces  of  the  work  are  displayed  on 
stands  and  in  the  glass  show  cases. 
A  Bower  of  Towels 
Advancing  a  little  further  the  cus- 
tomer sees  a  bower  of  towels.  Fancy 
bath  towels  are  suspended  on  rods '  and 
in  a  row  at  the  back  of  the  counter.  In 
front  of  these  was  the  feature  of  the 
day  a  display  of  pure  linen  huck-a-back 
towels  showing  various  sizes  and  pat- 
terns. One  group  of  these  was  selling 
at  75c  each,  another  at  50  cents.  These 
towels  were  resting  in  flat  boxes  which 
contained  only  a  couple  of  pairs  each. 
The  boxes  were  continued  on  small 
tables  adjoining  the  counter  but  with  a 
space  between  the  ends  of  the  tables  so 
that  a  customer  could  get  a  good  close 
view  of  the  whole  display  and  examine 
(Continued    on    page   47.) 


IF  JOHN  WANAMAKER.  RAN  YOUR  BUSINESS 

Would  Ho  Do  Better  With  it  Than  You  Are  Doing? — Obstacles  in  the  Way  of  Bigger 
Business — Some  Counsel  to  Retailers — Selling  lVEore  the  Chief  Thing 

— Are  You  Wide  Awake  or  Are  You  Partly  Dead? 

By   John    C.    Kirkwood 


IF  John  Wanamaker  had  your  business, 
do  you  think  he  would  make  more  of 
it  than  you  are  making  of  it?  Would 
he  sell  more  goods  than  you  are  selling? 
Would  he  make  more  money  by  the  end 
of  the  year  than  you  are  making? 

I  remember  going  into  a  boot  and  shoe 
store  in  Toronto — quite  a  small  one — one 
Saturday  morning  in  the  early  summer. 
This  store  was  in  a  very  good  shopping 
district  about  two  miles  from  the  centre 
of  the  city.  Not  a  soul  was  in  sight,  but  in 
a  minute  or  so  the  proprietor  came  from 
some  hiding  place  to  attend  to  my  wants. 
Front,  Please! 

Just  here  I  may  say  that  I  have  gone, 
several  times,  into  boot  and  shoe  stores, 
and  men's  clothing  stores,  to  find  no 
human  being  in  sight.  In  two  cases  re- 
cently I  walked  to  the  rear  of  the  store 
to  see  if  there  was  anybody  about.  Gen- 
erally in  such  cases  I  go  out,  for  I  do  not 
want  to  give  my  money  to  dead  men.  The 
other  day  I  went  into  a  drug  store  to 
spend  a  dollar  or  so.  The  "boss"  and 
his  clerk  were  busy  talking  over  some 
matter,  and  left  me  waiting.  I  turned 
away  to  go  out,  when  one  of  the  men— the 
"boss,"  presumably — hastened  after  me, 
all  eagerness  to  serve.  I  said  that  I 
would  buy  nothing  from  him  because  of 
his  indifferent  treatment  of  me.  I  told 
him  that  I  employed  him,  paid  him  his 
salary,  an^  that  he  owed  everything  to 
me;  and  when  he  failed  to  understand  me, 
I  told  him  my  name.  I  said,  "I  am  the 
Public." 

But  to  go  back  to  the  retail  shoe  dealer. 
I  said  that  I  had  a  suggestion  to  put  be- 
fore him  guaranteed  to  get  him  more 
customers  and  more  business:  and  I  out- 
lined him  the  proposal.  He  listened  with 
moderate  interest;  and  when  I  said  I 
wanted  $10  for  mv  idea,  the  little  interest 
turned  suddenlv  to  frost.  Thereupon  I 
said  to  him,  "Friend,  in  one  minute  you 
are  going  to  tell  me  that  it  is  possible  to 
do  more  business  than  you  are  doing,  with 
the  identical  stock  you  have  now,  with 
the  identical  location,  with  the  identical 
capital  and  with  everv  other  factor 
unchanged  exceot  one."  "What's  the 
answer?"  he  asked.  "If  John  Wana- 
maker  replaced  you  in  this  business, 
would  it  make  anv  difference?"  "Yes. 
I  think  it  would,"  he  was  honest  enough 
to  reply. 

And  there  you  have  it.  The  reason 
most  small  businesses  are  not  growing 
larger  is  because  of  the  men  at  the  head 
of  them.  It  is  a  human  obstacle,  not  a 
condition  of  location,  or  town,  or  oppor- 
tunity. 

Small  Place  No  Handicap 

In  a  book  published  not  so  many  years 
ago  there  was  some  account  of  107  mil- 


lionaires— men  possessed  of  fortunes  of 
ten  millions  or  over.  Of  these  107  rich 
men  67  had  made  their  millions  in  places 
of  3,500  population  or  less.  So  one  can- 
not plead  that  the  smallness  of  his  field 
is  to  blame  for  his  failure  to  do  more  busi- 
ness and  to  get  more  out  of  his  business 
in  the  way  of  net  profit. 

One  way  to  sell  more  goods  is  to  find 
out  what  people  want  or  need,  and  then 
tell  them  about  their  lack.  Suppose  it  is  a 
hardware  dealer.  I  go  into  him  and  say: 
"Mr.  Brown,  do  you  know  the  name  and 
address  of  every  family  in  your  town? 
Do  you  know  their  church  denomination, 
their  political  affiliation?  Do  you  know 
how  many  children  they  have  and  their 
ages? 

"Do  you  know  how  many  of  these  fami- 
lies have  oil  stoves,  electric  irons,  vacuum 
cleaners,  motor  cars,  washing  machines?" 
— and  the  chances  are  that  Mr.  Brown 
will  say,  "No,  I  don't.     And  I  don't  see 

that   it   is   any  of   my  d business  to 

know  all  this." 

There  you  are!  Mr.  Brown  says,  in 
effect,  "I'm  just  a  storekeeper.  I'm  not 
a  merchant.  I  wait  for  people  to  come 
to  me  when  they  need  or  want  what  I 
carry  in  stock.  They  know  my  store,  and 
they'll  come  to  me  if  they  want  to;  and 
if  they  don't,  they  won't."  Yet  methinks 
I've  heard  this  same  Mr.  Brown  complain 
rather  profanely  on  more  than  one  occa- 
sion that  "there  is  altogether  too  much 
buying  from  Eaton's  on  the  part  of  the 
people  of  this  town  and  county." 

Mr.  Brown  is  not  a  thinking'  man — just 
a  common  storekeeper.  If  he  did  some 
thinking  he  would  see  that  the  reason  why 
his  customers  and  might-be  customers  buy 
from  Eaton's,  is  because  Eaton's  say  to 
these  people,  by  newspaper  advertise- 
ments, by  their  catalogue,  and  by  printed 
matter  sent  through  the  mail.  "We  desire 
your  business,  and  here's  what  we  have 
to  offer  you."  Now  Brown  can  do  the 
very  same  thing;  only  he  won't  because 
it  costs  money  to  advertise,  for  one 
thing;  and  for  another,  what's  the  use? 
You  see  clearly  that  Brown  is  not  only 
not  a  thinking  man,  but  he  is  also  a 
slacker. 

Small  Places  Are  Dangerous 

The  danger  that  surrounds  retailers, 
especially  those  in  small  towns,  is  that 
they  will  get  into  a  rut,  and  that  this  rut 
will  become  so  deep  that  they  cannot  see 
out  of  it.  To  remain  a  "live  one"  in  a 
small  town  calls  on  one  to  be  bigger  than 
his  community,  bigger  than  his  fellow 
men.  It  is  admittedly  hard  to  remain 
alive  in  a  dead  community  or  town.  It 
means  a  fight  from  morning  until  night, 
for  365  days  each  year.  Most  men  don't 
want  to  be  fighters,  for  that  i.s  too  hard. 
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The  average  man  likes  and  seeks  couches, 
with  pillows  on  them. 

What  I  have  to  say  in  this  article  is 
intended  for  those  retailers  young  in 
years  or  spirit,  having  "zip"  to  attempt 
all  things.  Those  whose  blood  is  cold 
and  sluggish,  who  are  grouches  and  pessi- 
mists, who  are  so  comfortably  off  that 
they  are  not  keen  to  make  more,  who  are 
set  against  all  enthusiasm  and  enthusi- 
asms, may  stop  right  here,  for  they'll  get 
nothing  from  what  I  may  say  worth  any- 
thing to  them. 

You're  a  Good  Buyer — Maybe 

My  first  word  of  counsel  to  retailers 
who  want  to  do  more  business,  with  more 
customers,  at  a  profit,  is — "Don't  buy 
what  your  customers  won't  buy  or  can't 
be  made  to  buy,  or  what  you  and  your 
sales  staff  can't  sell." 

January  is  usually  a  sales  month — a 
time  for  cleaning  out  stock  that  the  pub- 
lic didn't  buy  or  that  the  dealer  and  his 
staff  failed  to  sell.  In  January  thousands 
of  merchants  lop  off  all  advances  over 
cost  price — perhaps  cut  below  cost  or  in- 
voice price,  and  spend  not  a  little  money 
on  advertising  in  a  mad  effort  to  get  rid 
of  non-profit-yielding  goods.  Here  turn- 
over is  worse  than  useless.  It  takes 
time  for  which  no  compensation  is  re- 
ceived. It  loads  customers  up  with  mer- 
chandise and  so  puts  them  out  of  the 
market  for  months  to  come  it  may  be. 

The    Accusation    of   January    and    Other 
Sales 

Clearance  sales  are  usually  confessions 
of  bad  buying  and  bad  salesmanship.  The 
average  retailer  is  a  bad  buyer — though 
he  will  not  admit  it,  of  course.  But  when 
you  see  him  tumbling  over  himself  in  an 
effort  to  get  rid  of  badly-bought  or  un- 
wisely bought  goods,  you  know — and  he 
knows — that  something  was  out  of  joint 
when  the  slaughtered  goods  were  bought. 

I  am  ready  to  grant  you  that  a  mer- 
chant cannot  completely  eliminate  the 
mistakes  of  poor  buying.  The  big  de- 
partment stores,  through  their  depart- 
ment managers,  are  repeatedly  making 
unwise  purchases,  and  many  a  manager's 
head  has  been  chopped  off,  his  career 
blemished  and  his  future  handicapped  be- 
cause of  his  mistakes  in  buying. 

However,  I  am  not  going  to  spend  more 
time  on  this  subject  of  buying.  I  just 
touch  on  it. 

Your  Cost  of  Doing  Business 

My  next  word  of  counsel  is,  know  what 
it  costs  you  to  do  business,  including  an 
adequate  salary  for  yourself  plus  a  de- 
sired profit  over  all  expenses.  I  say  know, 
not  guess,  what  it  costs  you  to  do  business. 
And  be  sure  to  omit  nothing.  Many  re- 
( Continued  on  page  94.) 
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Make  your  preparations  now  for  the  big 
demand  that  will  arise  for 


LEOPOLD     FRANK 

ESTABLISHED  1885 

1  &  2,  Addle  Street,  Wood  Street,  London,  E.C.  2. 

Cables:   Leopoldini,  London.  Code:  A. B.C.  5th  Edition.  'Phone:   Central  3804. 
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FOR  IMMEDIATE  DELIVERY  I 

PINE  TREE  SILKS 

New  colors  and  designs  in  FOULARDS, 

Also  TAFFETAS,  CREPE  DE  CHINES. 

New  designs  in  FANCY  SILKS  in  Taffeta  and  Ombre  Stripes. 

These  silks  are  the  product  of  the  Pine  Tree  Silk  Mills  and  are  priced 
direct  from  the  mill  to  the  merchant. 

//  you  are  not  coming  to  the  New 
York  market,   let  us  submit  samples. 

THE  PINE  TREE  SILK  MILLS        I 

285  4th  Ave.        NEW  YORK  CITY 
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Georgette 
Crepes 

Crepe 
de  Chines 

Chiffons 

Ninons 

Novelties 


This  is  the  best  way  to  buy 

Buying  A.G.B.  Fabrics  is  a  simple,  direct 
transaction.  It  puts  you  in  direct  connec- 
tion with  the  manufacturer  who  holds 
himself  responsible  to  you  for  the  qualit) 
of  his  goods.  It  assures  you  greater 
all-round  satisfaction  and  more  favorable 
prices. 

Serve  the  best  interests  of  yourself  and 
customers  by  buying  these  guaranteed 
fabrics  direct  from  the  maker. 

(On  yellow  boards  only). 

LES  SUCCESSEURS   DE 

Albert  Godde,  Bedin  &  Cie 


PARIS 


TARARE 


LYONS 


Toronto  Warehouse:  64  Wellington   St.  W.,  Telephone  Adelaide  3062 
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Practically  Everything 
in  Cotton 


Montreal 


including  Prints,  Crepes, 
G  a  1  a  t  e  a  s  ,     Shirtings, 
Ducks,    Curtain    Scrims, 
Drills,    Cotton    Blankets, 
Quilts,    Bed    Spreads, 
Bureau     Covers,     Sheets 
and  Sheeting,  Pillow  Cot- 
ton,  Long  Cloths,   Cam- 
brics,   Art    Tickings, 
White  and  Gray  Cottons, 
Towels   and   Towellings, 
Bags,  Yarns,  Twines  and 
Rugs. 


Dominion  Textile 
Company,  Limited 
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Pandora  Prints 

Sportussah 

R.  &  S.  Silk  and  Wool  Poplins 


splendid  dress 
fabric  of  silk  and 
wool. 

Combining  the 
lustre  and  softness 
of  silk  with  the 
durability  of  wool, 
it  is  admirably 
adapted  to  the 
style  and  economy 
needs  of  the  day. 

Solid  shades  only. 

REILING  &  SCHOEN 

INCORPORATED 

260  FOURTH  AVENUE,  NEW  YORK 
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Wholesale  only: 
LISTER  &  Co.,  Ltd., 
Old  Change,   E.C. 


w   For  all 
Purposes 

both  day  and  night.  Lista  is  the 
most  beautiful  of  Silk  Fabrics. 
It  is  soft  and  dainty.  wears  and 
washes  well.  British   built. 


05TA 

See  latest  colourings 
and  designs. 

Sold  at  all  leading 
houses. 
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WAREHOUSES : 

48  -  50  Margaret  Street,  London,  W.,  England 

□ 

CITY  WAREHOUSE: 

|  14  Old  Change,  London,  E.  C,  England. 

1 

I      R.G.MAXWELL&CO. 

MANUFACTURERS 
HAWICK,    SCOTLAND    and    LONDON,    ENGLAND 

M  1  [  l  M  1  1  E  I  M  [  1  !  I  I  I  E  I  !  I  t  I  1  M  I  I  1  I  I  I  I  1  I  1  I  I  !  I  M  !  I  i  I  i  1  I  i  1  I  I  1  I  I  1  I  t  I  1  I  I  1  I  E  1  I  I  [ll!]  I.  I  I  i  I  I  1  [  1  M  I  k  :  1  I  I  1  I  I  1  I  I  1  I  I  !  [  I  !  I  I  I  i  M  I  I  1  I  f  I  I  1  I  ' 

Ladies'  Costume  and  Mantle  Cloths 


We  specialize  for  the  Ladies'  trade  only,  with 
the   latest  novelties  in    Costume  and    Mantle 

Cloths.  -    » 

We  also  make  large  quantities  of  our  Standard 

qualities     for     stock,    comprising     piece-dyed 

Cheviots,    Harris,    Donegal     and    Homespun 

Mixture  effects. 

All  Mantle  Cloths  in  mixtures  and  piece  dyes, 

Blanket  and  Velour  finish,  various  weights  and 

qualities,    so    that  customers    can    have    good 

deliveries  by  return. 

Our  piece-dyed  Cheviots  being  all 

pure  wool,  we  can  dye  any  special 

shade  for  school  or  other   contracts 

with  quick  delivery. 

B 

I 

%  Spzcial  Attention  Qioen  to  the  Shipping   Tiade. 

B       a 

ALL  COMMUNICATIONS  TO 

R.G.  MAXWELL  &  CO.,  48-50  Margaret  Street,  London,  W.  1,  England 

Cable,:    '  oujbaa.   Wtsdo,  London.  I  tl.phonts:  Museim  2803-2804,  Bank  8276. 

A. B.C.  C  Je,5th  Edition. 
Paris  New  York  Cape  Town 
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YOU  CAN  SELL  WITH  CONFIDENCE 
IF  YOU  HAVE  THIS  MARK  ON  YOUR 

SHIRTINGS 


There  is  an  enormous  range  of  fine  designs,  and 
you  are  sure  to  find  just  the  one  you  want! 

The  SHIRTINGS  include  Zephyrs,  Cheviots,  Silk 
and  Cotton,  Fancy  Mattes,  Ceylons,  All-wool  and 
Union  Taffetas. 

The  Press  Goods  include  the  ORIGINAL  SCOTCH 
GINGHAMS    and    latest    novelties    in    Voiles    and 

David  &  John  Anderson,  Limited 

ATLANTIC  MILLS,  GLASGOW 

REPRESENTED  IN  CANADA  BY 

GREENSHIELDS,  LIMITED,  MONTREAL 


ESTABLISHED  1803. 

John  Hall,  Limited 

1  1  Mosley  Street,  Manchester 


'.'-*.  .'••'" 


■f- 


Manufacturers   of 

Bedford  Cords,  Piques, 
Marcellas,  Welts,  etc., 

White  and  Colored-woven 
Cotton,  Mercerised  and 
Artificial  Silk  Vestings. 

Cable  Address  "CZARINE"     ABC  Code  ■  Fifth  Edition. 


Two     specialties    from   The 
Lanura  Co.,  Ltd.,  Leeds,  Eng. 


FLANNURA,  the  unshrinkable  fabric,  is  an  ex- 
ceptionally suitable  material  for  every  kind  of 
night  and  dressing  room  wear.  There  are  40  ex- 
clusive designs  and  the  name  is  stamped  on  the 
selvedge.  The  colors  are  guaranteed  fast,  and 
pieces  made  up  in  50  yd.  lengths — width  30  inches. 
This  cloth  does  not  shrink.  Warmth  without 
weight. 


SYCURA,  the  Ideal  Flannel.  Sycura  is  delight- 
fully soft  and  fleecy  to  the  touch.  Sycura  is  non- 
shrinkable,  thoroughly  durable  and  produced  in  a 
range  of  40  exclusive  designs.  This  cloth  has  a 
reputation  and  has  stood  the  test  for  a  quarter  of 
a  century.  Put  up  in  30  yd.  ends  and  in  widths 
31  inches  and  35  inches. 

Pattern  range  and  feelers  are  sent  free  of  charge. 

Sole  proprietors  of  Sycura  and  Flannura. 

The   Lanura  Company,  Ltd. 
Leeds,   England 

Agent  for  Canada.  J.  E.  Ritchie,  591  St.  Catherine 
St.,  West,  Montreal. 
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PROOF 

for  Home  and  Active  Service. 

When  purchasing  RAINCOATS  bear  in  mind 
THE  PROOF  is  the  essential.  You  must 
have  the  best.      There  is  only  ONE  best— 

"CRAVENETTE". 


'For  wet  or  fine- 


ram  or  shine. 


The  "CRAVENETTE"  Proof  has  been  for  years 
the  greater   boon  to  all  living   an  outdoor  life,  and 
ervice  conditions    have    proved    its  value  in  eveiy 
sort  oj  b  id  Wea'her. 

GIVE  YOUR  CUSTOMER  THE  BZST. 
A   satisfied    customer    is    yur    most    valuable    asset; 
therefore  stock  only    "CRAVENETTE"  SHOWER-PROOFS  , 
and  your  customer  will  be  m  »re  than  satisfied. 

If  any  difficulty  in  ob- 


LOOK  FOR 

THIS  STAMP 


NO  GUARANTEE 
WITHOUT. 


Rec?  Trade  Mark 
proofed  by 


CRAv'ENETTE" 


The 
radford     Dyers' 
ssociation    Ltd. 

(Dept.  6) 
I.  Well  Street. 
BRADFORD,  ENG. 


WINDSOR  PRINT  WORKS 

65-69  WORTH  STREET,  NEW  YORK,  U.S.A. 

MANUFACTURERS  OF  PRINTED  and  DYED  COTTON  FABRICS 
FOR  JOBBING  AND  CUTTING-UP  TRADE 

PERCALES,  FLANNELETTES,  WASH  FABRICS 

CANADIAN  AGENTS: 

John  Paterson,  309  Coristine  Bldg.,  Montreal;   Wilson  &  Faterson,  510  Empire  Bldg.,  Toronto 


Any  Garment  Made  of  STANDWARE  JERSEY  CLOTH  is  a  Garment  Half  Sold 


Designers  at  home  and  abroad, 
manufacturers  of  America,  and 
women  the  country  over  unite  in 
their  choice  of 


IERSEY     CLOTt 


For  Cloaks,  Suits,  Coats,  Motor  Wraps, 
Dresses  and  Costumes,  because  it  is  warm, 
of  durable  body  and  tailors  into  the  soft, 
graceful  folds  which  present-day  fashions 
demand — hence  its  ready,  steady  sale. 


SCHREIBER'S  STANDWARE 
JERSEY  CLOTH 

The  above  Standware  label  on  the  cloth  indicates  that  it  comes  from  "Jersey  Headquarters" 

The  House  of 
RUDOLPH    SCHREIBER,   1140  Broadway  at  26th  Street         -        NEW  YORK 
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Dress  ©oods 

Spring  1918 

Below  are  a  few  names  of  some  of  our  lead- 
ing lines  in  Priestleys'  Dress  Goods. 

COLORS  Comrie  Crepe 

Gordon  Gabardine  Gilbert  Gabardine 

Grenadier  Gabardine  Camilla  Cloth 
Salisbury  Serge 

Talisman  Twill  BLACKS 

Sylvan  Stripe  Valenza  Suiting 

Kaloma  Cloth  Elective  Cashmere 

Tracey  Tricot  Crepsola  Cloth 

Candia  Cord  Tricotine 

Seaton  Suiting  Fedora 

Corsica  Crepe  Wool  Ramosa 

To  the  above  we  must  add: — 

Wool  Gabardines        Tricotines 
Broadcloths  Serges 

In  all  the  newest  shades. 

Place  full  orders  at  once,  while  you  can  still 
be  sure  of  getting  what  you  want. 

GREENSHIELDS  LIMITED 

"EVERYTHING  IN  DRY  GOODS" 

Victoria  Square  Montreal 
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STRONG  SEASON  FOR  COATS 

Hudson  -Seal  Has  Easily  Been  Leader — All  Long-haired  Fur 

Sell  Well  in  Sets— White  Furs  Expected  to  be  Good 

For  Summer 


WHOLESALE  and  retail  fur  deal- 
ers are  drawing  breath  after  the 
conclusion  of  a  splendid  season's 
business.  It  was  an  unusually  good  coat 
season  and  the  quantity  of  Hudson  seal 
coats  in  particular  that  changed  hands 
was  tremendous.  The  New  York 
Herald  recently  published  a  picture  of 
Fifth  Avenue,  New  York,  in  which  every 
woman  in  the  picture  was  securely  bun- 
dled up  in  a  fur  jacket.  This  has  been 
nearly  as  true  in  Canadian  cities  and  one 
has  only  to  watch  the  passing  crowds  to 
realize  that  the  furriers  at  least  are 
prospering  during  these  days  of  war. 

In  fur  sets  all  long  haired  varieties, 
fox,  wolf  and  lynx  have  been  the  sellers. 
Large  shapes  predominated  and  darker 
shades  were  favored.  For  instance  the 
light  red  fox  nearly  all  were  dyed  or 
tipped  with  darker  color  and  shades  such 
as  dark  brown,  taupe  and  similar  were 
the  asked-for  lines. 

Prices  have  been  higher  all  round  and 
still  higher  prices  .are  predicted  for  the 
coming  season.  All  dealers  in  raw  furs 
report  every  indication  of  a  short  catch, 
largely  because  the  number  of  trappers 
has  been  largely  diminished  owing  to 
the  northern  Indians  answering  the  call 
for  military  service. 

A  fur  man  who  recently  returned  from 
London,  England,  says  that  there  has 
never  before  been  such  a  demand  for 
furs  in  the  metropolis  as  has  existed 
during  the  present  season.  Prices  have 
been  very  high  but  they  have  been 
cheerfully  paid  and  this  would  seem  a 
certain  indication  that  the  average  citi- 
zen of  the  mother  country  is  experienc- 
ing prosperity  such  as  has  never  before 
been  known. 

As  an  example  of  prices  being  paid 
over  there  at  the  present  time  reference 
was  made  to  rat  coats  that  a  couple  of 
years  ago  were  retailing  for  £7  and 
which  are  now  bringing  £20,  and  far 
more  of  them  are  being  sold  at  the  in- 
creased price. 

Dealers  expect  that  the  Summer  fur 
business  will  be  good  this  year.  Last 
Summer  the  rage  of  wearing  some  white 
fur  even  during  the  hottest  weather  held 
full  sway  in  New  York,  and  although 
only  slightly  adopted  here  at  that  time 
it  is  thought  that  the  coming  season  will 
develop  a  tremendous  demand. 


As  to  the  Fall  season  for  1918,  it  is 
rather  too  soon  to  make  any  predictions 
but  prices  will  undoubtedly  be  higher  on 
nearly  all  lines.  Furs  that  have  been 
popular  this  season  are  expected  to 
start  off  the  next  season  equally  well 
but  something  else  may  spring  into  pop- 
ularity as  the  season  advances.  Certain- 
ly manufacturers  have  excelled  them- 
selves with  the  stylish  articles  that  have 
been  shown  this  season. 

Retail  stores  are  now  occupied  with 
their  annual  clearing  sales  but  so  far 
reckless  price  slashing  is  not  in  evidence. 
With  the  probability  that  stocks  now  dis- 
posed of  will  be  replaced  only  at  increas- 
es of  20  %  to  30  o/n  dealers  are  not  as 
keen  as  usual  to  clean  out  their  entire 
hold  over. 

Funsten  Bros.  &  Co.,  of  St.  Louis,  the 
large  fur  auctioneers,  report  in  a  cir- 
cular dated  December  22: 

"We  have  advanced  well  into  the  pre- 
sent season,  but  in  comparison  with  other 
years  the  total  accumulation  of  fresh 
furs  so  far  is  still  very  small — and,  from 
all  the  information  we  have,  there  is 
every  indication  of  a  continued  shortage 
in  the  catch. 

"Quite  a  quantity  of  furs  were  sold 
out  of  this  market  during  the  past  week 
at  good  prices.  The  exportations  of  Am- 
erican furs  to  Europe  during  the  past 
month  have  been  larger  than  usual,  while 
the  importations  have  been  unusually 
small  indeed.  We  have  received  informa- 
tion to  the  effect  that  trapping  of  opos- 
sum in  Australia  has  been  prohibited  un- 
til the  middle  of  next  year.  This,  in  ad- 
dition to  the  facts  previously  recited, 
should  create  a  strong  demand  for  Am- 
erican furs. 

"Many  buyers  and  manufacturers  have 
been  slow  to  appreciate  this  condition,  we 
believe,  and  some  have  been  reluctant 
about  entering  the  market  for  fresh 
goods  in  spite  of  the  fact  that  circum- 
stances seem  to  fully  justify  prevailing 
prices. 

"The  daily  offerings  in  this  market  are 
being  taken  freely  at  good  prices,  and  the 
demand  is  firm  for  practically  all  articles 
on  the  list — especially  for  the  staples  and 
flat  furs — beaver  in  particular.  Wolf, 
foxes  and  lynx,  however,  have  shown  an 
advance  here  the  past  week  and  we  ex- 
pect them  to  continue  big  sellers." 


THE   EFFICIENCY   DEPARTMENT 

(Continued  from   page   38.) 

ning  in  the  Eaton  store.  Discussions  of 
problems  met  during  the  previous  day 
and  of  others  that  arise  constantly  were 
in  order.  "Service,"  was  the  keynote  of 
the  hour.  "We  want  our  service  to  be 
the  very  best  possible.  Prices  matter 
less." 

Most  effective  is  a  courteous  attitude, 
a  polite  way  of  addressing  a  customer. 
Such  remarks  as,  "Do  you  wish  atten- 
tion, madam?"  "Are  you  receiving  at- 
tention, madam?"  were  approved.  A 
tactful  suggestion,  too,  is  almost  always 
appreciated  by  a  customer. 

Where  Goods  Are  Not  in  Stock 
The  question  of  what  a  saleslady 
would  do  where  a  customer  asks  for 
something  out  of  stock  came  up.  Would 
you  immediately  suggest  a  substitute? 
Would  you  go  for  information  to  the 
manager?  Would  you  take  the  name 
and  address  for  goods  to  be  sent  when 
they  arrive?  The  conclusion  reached 
was  to  proceed  somewhat  as  follows: — 
First  go  and  get  the  substitute  and 
show  it.  A  sight  impression  may  be 
very  valuable.  If  the  customer  is  very 
decided  in  her  desire  only  for  the  goods 
asked  for  then  get  all  the  information 
possible  from  the  manager  as  to  why 
the  goods  are  out  of  stock,  whether  and 
when  new  supplies  will  be  in,  whether 
prices  have  changed.  Especially  is  this 
information  necessary  now  when  many 
lines  are  no  longer  to  be  had.  It  is  fre- 
quently useful,  too,  in  arousing  interest 
in  the  line  offered  as  substitute.  In  tak- 
ing names  and  addresses  for  goods  out 
of  stock  to  be  sent  later,  C.O.D.  business 
is  introduced  which  should  be  avoided, 
if  possible. 

Read  Advertisements 
It  was  pointed  out  by  one  of  the  girls 
in  attendance  that  frequently  customers 
ask  for  goods  which  have  been  adver- 
tised on  sale  by  another  firm.  It  is, 
therefore,  wise  to  look  over  in  the  papers 
what  your  department  has  advertised  the 
night  before.  If  you  overlook  that  a 
customer  will  surely  think,  where  goods 
really  have  been  offered  on  special  sale, 
that  they  are  not  much  of  a  bargain  if 
salespeople  do  not  know  about  them. 
Get  enthusiastic  over  bargains  and 
values. 

As   to   Exchanges 
The  biggest  problem  with  many  stores 
to-day  is  the  alarming  amount  of  goods 
returned   for  exchange.     This   had  been 
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Dry  Goods  Review 


discussed  in  a  previous  class  but  DRY 
GOODS  REVIEW  was  fortunate  in 
hearing  a  review  of  it.  The  question 
was  put,  "Are  there  any  avoidable  ex- 
A  certain  number  of  ex- 
changes are  allowed  in  all  departments 
as  unavoidable,  but  what  ones  are  avoid- 
able? 

i  sales  were  the  first  mentioned 
which  are  frequently  the  cause  of  ex- 
changes. Selling  different  sizes  of  gar- 
ments when  a  particular  size  is  out  of 
stock  and  the  blouse  or  whatever  it  is 
happens  to  attract  the  customer  strcng- 
ly  is  also  avoidable  by  trying  the  ar- 
ticle on  the  customer. 

Then    there    is    the    old    familiar    cus- 
tomer  who   says,   "I'll   take   it,  but   if  I 
don't   like    it    may    I   exchange   it?"     It 
is  here  that   the  genius  of  salesmanship 
may   enter    into    the    situation.      A    case 
in  point  was  cited.    A  young  lady  wished 
to  purchase  a  collar  for  her  coar  which 
she  did  not   have  with  her.     Her  choice 
finally     rested     between     two     numbers 
which  she  liked  equally  well.     The  sales- 
lady removed  all  the  others  and  a'lowed 
the    customer   to    consider   the    two,   but 
she   was    not    sure    which   would    fit    her 
coat  the   better.      She   suggested   taking 
both  and  returning  one.    Here  tne  genius 
stepped    in.      The    saleslady   asked    what 
style    of    coat    collar    it   was.      She    was 
neatly  attired  herself  so  that  neckwear 
might    be    tried    on    for    the    customer's 
consideration,    therefore      she    tried    t¥e 
collars  on,  arranging  them  as  nearly  as 
possible    as    they    would    appear    in    the 
coat.      The   effect    was   immediace.     The 
customer  decided  upon  one  at  once   and 
was  hisrhly  pleased.     The  saleslady  sold 
the  collar  and  avoided  what  would  have 
been  a  certain  return  and  also  eliminat- 
ed the  trouble  to  the  customer  of  send- 
ing   one    collar   back.      Satisfaction   was 
felt   in   addition.     "Try  to  enthuse   your 
customer  not  by  having  her  satisfied  but 
well    satisfied."   said   the   director. 
A   Skirt  Sale 
Another  interesting  case  came  up.     It 
occurred    in    the    skirt    department.        A 
customer  was  looking  at  several  models, 
two  or  three  of  which  the  saleslady  had 
placed  on  a  chair  nearby.     Another  cus- 
tomer came   along  and  looked  at  these. 
One    at   835.00      attracted   her   attention 
particularly.      She    examined    it    several 
times  and  by  the  time  customer  Number 
One    had    been    served,      Number      Two 
walked  up  to  the  saleslady,  handed  her 
the    skirt    and   said,   "I'll   take   this   one, 
please."     Now  it  is  not  every  day  that 
a  customer  walks  up  and  wants  to  hand 
out  $35.00  so  easily  as  that.     That  was 
a  pretty  easy  bit  of  selling  for  the  girl 
in  the  store. 

But  what  did  she  do?  Did  she  take 
the  money  and  send  out  the  skirt  with- 
out any  other  expression  than  a  happy 
smile?  Wouldn't  you  have  done  it? 
Thirty-five  dollars  would  make  quite  an 
addition  to  a  day's  sales  total — and  it 
was  so  easy.  But  this  saleslady  looked 
at  her  customer.  "Is  it  for  yourself, 
madam?"  noting  that  the  woman  was 
slight  and  the  skirt  large.  "We'll  just 
step  into  the  fitting  room  and  try  it  on," 


she    said — not   "Do   you    wish   to?"  but 
"We  will." 

Well,  it  didn't  fit.  It  looked  as  if 
that  thirty-live  would  not  materialize. 
The  customer  suggested  alterations,  but 
the  sales  girl  said,  "We  have  some 
other  very  nice  models  in  your  size," 
and  was  already  bringing  them  out.  It 
took  her  only  a  few  minutes  to  show 
these  lines  for  she  was  quick  enough  to 
see  that  her  customer's  taste  was  for  a 
garment  of  real  style  in  its  design.  The 
woman  decided  on  a  twenty-five-dollar 
model  which  fitted  her  perfectly  and  was 
delighted    with    the    effect. 

"Was  that  bad  selling?"  asked  the 
speaker,  "to  throw  away  ten  dollars,  to 
sell  a  twenty-five-dollar  skirt  where  she 
could  have  sold  one  at  thirty- five?"  The 
class  agreed  that  a  sale  of  twenty-five 
dollars  with  satisfaction  assured  was 
much  better  than  one  at  thirty-five  dol- 
lars which  would  certainly  have  meant 
an  exchange  and  a  disappointed  custo- 
mer. 

Making  sure  that  goods  fit  is,  then, 
a  very  essential  way  of  avoiding  ex- 
changes. 

A  Ready-to-wear  Class 
Another  section  of  the  class  was  a 
small  one  composed  of  young  women 
under  twenty  years  of  age  from  the 
ready-to-wear  sections.  Even  in  this 
small  group  there  was  represented  the 
type  of  girl  who  is  indifferent,  who  lacks 
ideas  with  regard  to  her  work;  the  type 
who  is  cynical  regarding  all  customers 
and  the  type  which  is  bright,  alert, 
cheery,  ready  to  meet  difficulties  and 
to  find  a  way  out. 

A  preliminary  review  of  previous 
topics  dealing  with  the  importance  of 
first  impressions  in  meeting  a  customer, 
the  correct  moment  in  which  to  close  a 
sale,  led  up  to  questions  which  the  girls 
asked  on  difficulties  with  which  they  had 
met. 

First  there  was  the  difficulty  of  deal- 
ing with  the  woman  of  unusual  or  ab- 
noi-mal  figure.  Certainly  that  is  a  deli- 
cate situation  to  handle  and  is  a  real 
test  of  ability.  It  requires  a  very  quick 
mind  to  appreciate  the  attitude  of  this 
unusual  customer.  Frequently  the  ex- 
tremely slender  woman  may  be  better 
fitted  in  the  misses'  department  and 
sometimes  a  style  exhibited  on  a  model 
is  chosen  by  a  stout  woman  who  asks 
for  a  large  size  in  it.  Very  often  a 
particular  style  is  very  unattractive  in 
extreme   sizes. 

Just  here  the  manufacturers  might 
take  note.  The  salesgirls  believe  that 
manufacturers  ought  not  to  make  styles 
in  large  sizes  which  are  unsuitable  for 
them,  neither  in  materials  nor  colors. 

The  question  came  up  next  as  to 
whether  it  is  good  salesmanship  to  sell 
a  garment  to  a  customer  which  really 
looks  badly  on  her,  even  though  she 
wants  it.  "Would  you  allow  a  customer 
to  try  on  a  garment  which  you  knew 
was  extremely  unsuitable  for  her,  if 
she  wanted  to  do  so?"  was  asked.  "I 
don't  know,  I'm  sure,"  said  the  indif- 
ferent one.  "Yes,  I'd  put  it  on  her  and 
let  her   have   a   look    at  herself   in    it," 


said  the  cynical  one.  The  alert  girl 
said,  "If  she  were  really  insistent  1 
would  put  it  on  her,  but  would  suggest 
first  that  we  had  not  her  size  in  it, 
or  would  ask  her  if  she  liked  the  color. 
I  would  find  out  what  it  was  she  liked 
about  the  dress  most — color,  material, 
trimming  or  style — and  then  show  at 
once  some  other  garments  in  a  size  or 
style  more  adaptable  to  her  figure,  but 
with  something  about  them  similar  to 
the  model  which  first  attracted  her.  I 
would  ask  her  if  I  might  not  try  these 
on  her  as  well."  The  alert  girl  got  up 
ahead  again  for  this  splendid  answer. 

"A  satisfied  customer  who  likes  her 
purchase  too  well  to  exchange  it  is  our 
aim"  was  the  conclusion.  "To  satisfy 
customers,  whether  it  be  with  service, 
goods  or  prices,  is  the  whole  policy  of 
the  Eaton  store.  And  don't  forget,  girls, 
that  it  is  the  customer  who  pays  the 
salaries." 

Helping  to  Decide 
"When  a  choice  is  narrowed  down  to 
two  or  three  say,  blouses,  how  do  you 
get  the  customer  to  decide  upon  one?" 
was  asked  next.  Remove  all  the  others 
and  let  her  consider  the  two.  If  the 
customer  really  likes  both  and  seems 
unable  to  make  a  selection,  the  sales- 
lady might  concentrate  upon  one.  Then 
either  by  her  suggestions  about  the  one 
or  by  what  she  leaves  unsaid  about  the 
other  she  will  very  often  close  a  sale 
with  dispatch  and  quite  satisfactorily  to 
the  customer. 

Style  Seekers 

One  young  lady  remarked  that  some 
women  come  regularly  to  look  at  tne 
styles  in  order  to  get  suggestions  I6r 
home  dressmaking.  Should  they  be  en- 
couraged? This  class  of  woman  does 
not  usually  buy  in  the  department,  but 
owing  to  her  indirect  value  she  should 
be  met  pleasantly,  but  not  with  lengthy 
conversation.  A  woman  who  visits  the 
stores  for  styles  has  a  good  idea  where 
the  styles  are  the  best  and  where  she 
can  get  the  most  information  and  ideas. 
She  is  able  to  tell  her  friends  where 
the  styles  are  most  attractive  and  direct 
sales  may  result  in  that  way.  Then, 
too,  this  woman  will  usually  buy  her 
supplies  and  materials  in  the  store 
whose  garments  have  given  her  her  in- 
spiration. All  of  which  must  not  be 
overlooked  by  salespeople. 

A  Broad  Service 
At  the  close  of  the  discussion  the 
speaker  remarked  to  DRY  GOODS  RE- 
VIEW that  the  biggest  problem  of  the 
efficiency  department  was  to  get  sales- 
people to  arouse  from  their  indifference 
and  the  idea  throughout  is  to  give  them, 
through  the  efficiency  department,  some- 
thing which  is  going  to  alter  their 
whole  lives  and  be  an  asset  to  them  no 
matter  whether  they  remain  with  the 
Eaton  store,  marry,  or  go  elsewhere. 
"Something  that  is  lasting  in  that  way 
is  the  only  thing  that  counts,"  she  said. 
"The  great  importance  of  service  is  ap- 
parent at  every  turn  to-day." 


GOOD  ADVERTISING 


ENTHUSIASM  NECESSARY  IN  ADVERTISING 

Strong  Copy  With  Punch  to  it  Must  Have  Enthusiasm  Back  of  it — Weak  Copy  Marks 
Lack  of  Enthusiasm — Advertiser  Must  Believe  What  He  Says  to  Make 

Headers  Believe. 


THE  firm  belief  that  the  reason  so 
little  advertising  copy  has  the  ne- 
cessary pulling  power  is  because 
of  lack  of  whole-hearted  enthusiasm  on 
the  part  of  the  writer  who  prepared  it,  is 
the  dominant  note  in  an  interesting  ad- 
dress recently  given  by  C.  P.  Derry,  ad- 
vertising manager,  Eisenberg's,  Balti- 
more. He  takes  the  stand  that  even 
poorly  set-up  advertisements  will  often 
have  good  selling  power  if  the  advertis- 
ing man  believes  in  his  own  heart  the 
truth  of  his  message. 

Mr.  Derry  says  in  part:  "In  any  suc- 
cessful business,  enthusiasm  is  invari- 
ably one  of  the  reasons  for  its  success. 
If  a  merchant  is  to  build  up  a  business 
which  is  to  grow  strong  and  sturdy  with 
the  years  and  able  to  withstand  the  shock 
of  adversity  and  lean  times,  he  must  be 
enthusiastic.  He  must  communicate  his 
own  enthusiasm  to  his  entire  organiza- 
tion in  order  to  attain  the  fullest  meas- 
ure of  success.  The  voice  of  his  estab- 
lishment, his  advertising,  must  spell 
Enthusiasm — out  loud.  It  must  ring  true, 
and  in  plain,  simple  language,  carry  the 
store's  message  to  its  patrons  in  a  whole- 
hearted manner  that  will  strike  the  hot 
iron  of  sincerity.  For  sincerity  and  en- 
thusiasm go  hand  in  hand  in  any  success- 
ful concern's  announcements.  Without 
sincerity — without  the  knowledge  that 
truthfulness  and  reliability  are  part  and 
parcel — warp  and  woof — of  the  business 
structure,  the  advertising  cannot  carry 
the  enthusiasm  of  conviction  into  the 
minds  of  its  readers. 

"It  has  been  said  that  an  advertising 
man  without  enthusiasm  is  like  a  beef 
stew  without  an  onion.  There  is  a  great 
deal  of  truth  in  this  homely  expression, 
and  while  there  are  many  instances 
where  an  advertising  man  may  grind  out 
noisy  and  sensational  copy,  or  flowery 
symposiums,  that  with  a  plethora  of  tired 
adjectives,  are  supremely  effervescent, 
knowing:  full  well  that  the  merchandise 
and  ethics  of  the  business  do  not  measure 
up  to  the  good  things  he  writes  about 
them;  the  fact  remains  that  if  he  knows 
the  business  to  be  conducted  with  the 
well-defined  purpose  of  giving  "full 
measure  and  running  over,"  if  he  is  alive 
to   the    fact   that   square    dealing,   relia- 


bility and  honesty  are  the  corner-stones 
of  the  business,  how  much  more  real — 
not  assumed — enthusiasm  can  he  inject 
into  his  copy.  He  is  like  a  lawyer  whose 
arguments  gather  strength  and  force  if 
he  believes  in  his  own 
heart  in  the  justice  of 
his  client's  cause. 


Weak     Copy     Marks 
Lack    of 

Enthusiasm 

"I  firmly  believe  that 
much  of  the  purpose- 
less and  weak  copy 
emanating  from  de- 
partment stores,  lack- 
ing in  punch  and  vir- 
ility, is  the  direct  re- 
sult of  entire  lack  of 
enthusiasm  on  the  part 
of  the  advertising  man, 
of  the  organization,  of 
the  business  heads 
themselves. 

"There  is  a  very  true 
saying,  'A  winner 
never  wins,'  which  ha.- 
a  pertinent  bearing  on 
this  subject  of  enthu- 
siasm in  advertising. 
Copy  which  knocks 
your  competitor  simp- 
ly can't  be  enthusias- 
tic, because  knocking 
copy  always  takes  the 
wind  out  of  your  own 
sails. 

"Play  your  own 
game  and  let  your 
competitor  play  his. 
Focus  your  advertis- 
ing on  the  many  good 
points  about  your  own 
establishment,  and  use 
all  the  printer's  ink 
your  firm  is  buying  to 
play  up  in  an  interest- 
ing and  enthusiastic 
fashion  the  attractions 
of  your  own  store  and 
make  your  appeal  di- 
rect and  straight  from 
the  shoulder. 

"The  most  attractive 
70 


and  strongest  advertisements  I  ever 
read  and  the  most  successful  I 
have  written  were  those  which  were 
couched  in  plain,  simple  language 
and    which  breathed  enthusiasm. 
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Popular  Dry  Goods  Company 

Your  Town 


This  specimen  "lay-out"  for  an  advertisement  is  provided 
as  an  example  to  be  followed,  not  once,  but  several  times,  in 
the  arrangement  of  an  advertisement.  The  portions  or  sec- 
tions marked  "a,"  "b,"  "c,"  "d,"  indicate  how  "copy"  or  text 
is  to  be  disposed  of.  Many  amateur  and  embryo  writers  of 
advertising  have  a  passion  for  writing  in  this  "lay-out"  the 
copy — an  abominable  practice,  and  one  calculated  to  make 
good  Christian  compositor-printers  very  profane.  The  right 
way  is  to  write  in  long-hand  or  on  the  typewriter,  in  the 
usual  way,  the  "copy"  to  be  set  up,  and  mark  its  divisions 
"a,"  "b,"  "c,"  etc.  The  printer  thus  knows  just  how  and; 
where  your   "copy"   is  to   go. 

The  specimen  lay-out  above  is  small.  Its  size,  for  actual 
use,  can  be  magnified  to  any  desired  proportions.  The  illus- 
tration of  this  "lay-out"  is  designed  to  help  some  groper 
towards  right  and  light  in  his  effort  to  advance  himself  in 
the   business  and  practice  of  advertising  writing. 
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Whose  Birthday? 

YOU'LL  be  giving  something,  of  course,  to  the 
one  in  your  family  soon  to  have  a  birthday.  For 
v,,  Ls  love  made  manifest.  Always  it  is  profitable  to  give 
expression  to  regard  or  friendship  or  good-will. 

But  what  shall  you  give,  and  how  much  money 
will  you  spend?    Also,  for  whom   Ls   the  gift- 
mother,  father,  daughter,  son? 

SUGGESTIONS  ^g 

Following,  we  include  a  variety  of  articles  which  may  /  \\\ 

immediately  appeal  to  you,  or  else  set  you  on  the  right  j       V 

track:  /      '    V  j \  Nj 

\\    UMBRELLA     Let   it  be  a  good  one     as  '    MyV|M 

gift.      The    covering    and 
should    be     considered.      Good    um- 
suitable     as     gifts,     arc     variously 

priced.     They  begin   at    $2.50 

TABLE    LINEN     This    for    the    housewife 
Table    Cloths.   Serviettes.   Sideboard    Covers. 
."»    o'clock    Tea-table     Covers.      You    have     a 
wide    choice    in    pattern    and    price.      Prices 

$1-00 

NECKWEAR  The  styles  are  varied 
thing  in  lace,  something  in  silk,  something 
knitted,  for  women  or  men.  Gilt  neck- 
wear is  always  boxed  and  ribbon-tied. 
Prices     begin     at     50  ^«i:'p 

SOMETHING   IN  WOOL     Scarves,  a  knitted 
coat,  an  undervest,  even  underwear,  hosiery, 

gloves  are  suggestions.     You  can   get   some-  ClC^t  ^\j^*lyfi2»S$ 

thing   acceptable   as   low   as    50  **    -<**/f  J* 

GLOVES  -Silk,    kid,    leather,    cotton,    wool.  f  3j 

The    range    in    materials,    styles    and    prices  ^'•'■''■'^'j^kj^ri^m'-' 

is   very  wide.     Perhaps   a   pair   of  gloves   to  V^^W^/  \  \Z^"^ 'J^M 

go   with    the   party   or   dinner   gown   will    be  jLx^%' n     ^~C-0l  "Jj|l 

just  right.     Prices  begin  at 50  t££My*\fo*~ '  ^           >J?* 

BAGS     From   the   ornate   and   dainty   hand-  -         '      "V 

kerchief  carrier  to  the  fitted  travelling  bag;  \           ^9ir 

bags  for  knitting,  for  shopping,  for   sewing  V/%. -*    ^\ 

work,     for     school,     for     luncheon,     or     for  '  -a  ttib^     (i'JL. /~/ 

travelling.     They  come  in  silk  and  satin,  in  ^r,     nKT* 

beaded    work,    in    cretonne,   in    soft   kid   and  "1<ft<S  ^Sfr 

Morocco,  in   fibre,  in   grass,   in   cowhide   lea-  ^^jyjlv/ir 

ther.     You   can   go  as  high   as   $20,  and   you  ^1^ 

can  begin  at   50 

SURELY  from  the  suggestions  contained  in  the  foregoing  you  will 
get  a  hint;  and  when  you  come  to  us  to  buy  a  gift,  you  will 
probably  see  a  multitude  of  other  things  which  a  sharpened 
sen-e  will  perceive  to  he  suitable  as  gifts.  We  invite  you  to  come  to 
look  al  out,  even  if  you  are  not  quite  ready  to  decide  and  purchase.  At 
our  store  you  are  always  heartily  welcome. 

Smith  &  Brown's  Family  Store 

42  Sixth  Ave.,  Aircroft 


OBITUARY 

Last  month  DRY  GOODS  REVIEW 
regretfully  announced  the  death  of 
Robert  McLaren,  of  McLaren's,  Limited, 
St.  Catharines.  This  was  followed  on 
December  4  by  the  death  of  his  brother, 
Alexander  McLaren,  and  this  well  known 
firm  loses  almost  at  one  time  both  its 
president  and  vice-president. 

Both  of  these  men  have  spent  prac- 
tically their  whole  lives  in  the  city  of 
St.  Catharines,  although  of  Scottish 
birth,  and  have  left  behind  them  one  of 
the  best  known  retail  establishninii  in 
the   province. 

Both  men  entered  the  employ  of  Wood- 
luf  &  Co.,  the  original  owners  of  the 
business,  when  still  boys,  Robert  being 
but  sixteen  and  Alexander  fourteen 
years  of  age.  Partnership  soon  came  to 
them,  and  in  1883,  Mr.  Woodruf  retiring, 
the  firm  name  w:is  changed  to  McLaren 
&  Co.  In  1902  the  firm  was  incorporated 
under  the  name  of  McLaren's,  Limited, 
and  other  members  of  the  staff  were 
given  an  interest  in  same.  Mr.  Robinson, 
who  for  some  years  has  been  the  active 
manager,  will,  it  is  expected,  become 
president  as  well. 


MAY  DARKEN  SHOW  WINDOWS 

Retail   Dry   Goods   Dealers   Urge   Lights 

Out  When  Stores  Close 

If  a  recommendation  sent  out  recently 
by  the  war  advisory  committee  of  the 
National  Retail  Dry  Goods  Association 
is  followed,  lights  in  the  show  windows 
of  dry  goods  stores  throughout  the 
United  States  will  be  turned  off  each 
evening  when  the  stores  close. 

The  suggestion  was  forwarded  to  3,000 
department  and  dry  goods  establish- 
ments in  all  parts  of  the  country  in  ac- 
cordance with  the  fuel  conservation 
rlans  being  urged  by  the  Government. 
General  adoption  of  the  idea  would  save 
thousands  of  tons  of  coal,  the  committee 
■e^inds  merchants. 


This  advertisement   is  set  after  the   pattern   of    the    layout    in    the    specimen    layout    on 
opposite  page.     It  is  made  larger  and  of  different  proportions,  but  follows 
the  same  general   idea. 
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NOTES 

The  Perfect-Fit  Company,  Montreal, 
has  obtained  charter. 

A.  J.  Layzell  Co.,  millinery,  furs,  etc. 
Ottawa,  suffered  loss  by  smoke  and 
v  ater. 

James  Gray,  of  Gray's,  Limited,  Lon- 
don, Ont,  headed  the  poll  for  the  Board 
of  Education  in  the  London  municipal 
elections. 

Edward  Sewell,  who  conducted  a  gen- 
eral business  for  48  years  in  the  town 
of  Meaford,  died  at  his  home  there  on 
December  29. 

Almy's,  Limited,  of  Montreal,  have  re- 
cently added  a  stock  of  gold  fish,  install- 
in?  two  large  aquariums  to  hold  these. 
Over  a  thousand  fish  have  been  imported 
as  an  initial  supply.  The  profits  that 
are  expected  from  this  venture  will  be 
from  the  sale  of  aquariums  and  globes 
rather  than  the  fish  themselves.  Song 
birds  are  also  being  introduced  to 
stimulate  the  cage  business. 


FANCY  GOODS 

NOTIONS  &  TOYS 


SECURING  GOOD  SERVICE  AT  LOWEST  COST 

Free  Use  of  Price  Tickets  Help  to  Sell  Goods  Which  Retail  at  Comparatively  Low 
Prices — -Customers  Will  Then  Often  Serve  Themselves. 


GOOD  service  is  just  as  essential 
in  the  fancy  goods  and  notion  de- 
partments where  numerous  sales 
for  small  amounts  are  the  rule  and  larg- 
er sales  are  the  exception.  Just  as  much 
time  is  often  consumed  in  making  a 
sale  that  totals  ten  cents  as  ten  dollars 
and  how  to  give  the  proper  service  in 
the  departments  where  small  sales  are 
the  rule  is  a  problem  that  many  mer- 
chants find  difficult  to  cope  with. 

It  is  just  as  important  that  the  cus- 
tomer in  the  ten  cent  transaction  be  as 
efficiently  and  satisfactorily  waited  up- 
on as  when  the  larger  amount  is  in  ques- 
tion. Indeed  the  customer  seems  to 
often  resent  inattention  in  these  small 
matters  quicker  than  she  will  in  the 
larger  ti-ansaction. 

The  merchant  who  is  striving  to  solve 
the  problem  of  making  each  section  of 
his  store  pay  its  way  often  finds  it  diffi- 
cult to  keep  this  cost  proportionate.  To 
do  this  in  the  notion  department  it  is 
necessary  to  reduce  to  its  smallest  limit 
the  expenditure  of  time  and  effort  con- 
sumed in  making  the  sale  of  low  priced 
articles.  This  does  not  mean  that  ex- 
pert   salesmanship    is    not    required   but 


at  the  same  time  the  means  for  reduc- 
ing selling  costs  without  neglecting  the 
customer  is  worthy  of  some  considera- 
tion. 

The  accompanying  illustration  of  the 
smallware  department  of  the  J.  W.  Rob- 
inson Co.,  Hamilton,  which  has  appear- 
ed before  in  these  columns  is  reproduced 
here  as  an  example  of  the  method  of  ar- 
ranging this  class  of  merchandise  so 
that  it  may  more  readily  sell  itself.  All 
stock  is  thereby  kept  on  display  and 
price  tickets  freely  used  so  that  the  cus- 
tomer often  has  her  purchase  practical- 
ly made  before  the  salesgirl  has  had  time 
to  attend  to  her. 

In  stores  where  an  expensive  fixture 
of  this  kind  is  not  possible  something 
along  the  way  of  bunks  or  separate  com- 
partments can  be  kept  on  the  top  of  the 
counter  and  with  the  use  of  neat  price 
cards  the  same  effect  is  gained. 

This  method  of  display  and  pricing 
means  that  cheaper  and  less  experienced 
help  can  be  employed  in  this  section  and 
so  long  as  these  younger  and  compara- 
tively untrained  girls  are  impressed  with 
the  necessity  for  courteous  attention  to 
customer's    requests    and    are     carefully 


jf  J.  W.  Robinson  &  Co.,  Hamilton.     Note  effective  display  of  all 
ares,  both  in  cases  and   in  display  cabinets  on  top. 
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supervised  to  see  that  they  give  ser- 
vice, this  cheaper  help  answers  excel- 
lently. 

Any  merchant  who  is  inclined  to  slight 
these  departments  because  the  average 
sales  are  so  small  should  reflect  upon 
the  excellent  percentage  of  profit  usual- 
ly obtainable.  Moreover  notions  are 
staple  and  sell  12  months  in  the  year. 

NEEDLEWORK    SUPPLIES 

Requirements  for  Fancy  Bags  Still  Big 

— A  New  Braided  Floss  on  the 

Market 

THE  intense  desire  which  spread  all 
over  the  country  in  the  Christmas  sea- 
son for  all  kinds  of  large  and  medium- 
sized  fancy  bags  of  fabrics  both  popular 
in  price  and  more  elaborate  caused  such 
a  sudden  demand  for  gold  lace,  silk  cord 
and  such  like  supplies  that  manufactur- 
ers of  these  goods  were  a  little  afraid 
that  it  was  only  a  passing  fancy  and 
this  demand  would  drop  off  immediately 
with  the  close  of  the  Christmas  selling 
season.  They  were  a  little  surprised, 
however,  to  notice  that  the  demand  for 
these  goods  remained  strong.  Orders 
are  still  coming  in  for  all  kinds  of  this 
class  of  trimmings.  It  seems  as  if  most 
women  who  did  not  receive  one  of  these 
fancy  bags  for  Christmas  have  decided 
to  have  one  of  their  own  make  now  for 
the  demand  extends  all  along  the  way 
from  retailers  to  manufacturers. 

There  are  some  new  styles  of  fancy 
work  supplies  out.  One  narrow  braided 
fabric  varying  from  one-eighth  to  half 
an  inch  in  width  is  used  in  the  narrower 
effect  for  tatting.  It  is  made  of  -artifi- 
cial  silk  and  is  called  tatting  braid.  An- 
other novelty  floss  is  used  for  various 
purposes  chiefly  for  embroidering  dress- 
es or  for  stitching  or  crocheting.  This 
floss  is  an  artificial  silk  and  is  braided 
softly  so  that  it  may  be  used  on  the 
sewing  machine  easily.  It  is  wound  on 
the  bobbin  and  stitched  on  the  underside 
of  the  fabric  so  that  the  work  must  be 
done  from  the  wrong  side  of  the  goods. 
The  effects  however  are  very  pretty. 
Since  the  fibres  of  this  floss  are  braided 
it  makes  the  floss  very  strong  and  is 
therefore  excellent  for  crocheting  or 
knitting  sweaters  and  it  will  not  ravel 


FANCY    GOODS,    NOT  TONS    AND    TOYS 


Dry  Good*  Review 


out.  The  demand  is  keen  again  for  rat 
tail  braid  in  a  variety  of  coloring.  Chen- 
ille and  tassels  of  all  kinds  are  also  sell- 
ing well  and  as  stated  above  all  kinds  of 
tinsel  covered  wooden  hoops  for  bays, 
tinsel  cords,  silk  cords,  and  everything 
used  in  the  ornamentation  of  rich  look- 
ing knitting  bags.  Wire  bay  handles 
to  be  covered  with  fabrics  are  out  in  a 
bigger  variety  of  designs  than  ever. 
They  may  be  had  in  hinged  styles  as 
well  as  the  one  piece  models  which  came 
out  before  Christmas. 

All  kinds  of  military  braids  are  also 
in  strong  demand  for  trimming  as  well 
as  in  certain  kinds  of  fancy  work.  A 
Idas  "fastej"  braid  is  sold  in  olive-drab, 
for  soldier's  uniforms  and  is  consequent- 
by  all  the  men's  wear  manufac- 
turers and  is  beginning  to  be  used  by 
some  of  the  women's  wear  manufactur- 
ers as  well.  A  new  grosgrain  ribbon  is 
being  produced  for  the  millinery  trade. 
This  is  a  lower  priced  line  than  has  been 
offered  before  and  the  reduction  in  price 
is  provided  for  by  the  new  edge  on  this 
ribbon.  It  is  known  as  fastej  ribbon 
which  will  not  ravel  even  though  it  has 
not  the  cord  which  is  usually  found  on 
the  edge  of  grosgrain  ribbon. 

Colored  Embroidery  for  the  Boudoir 

Eaton's  are  showing  a  new  idea  in 
embroidery  work.  It  is  a  whole  bed- 
room set  including  spreads,  shams, 
scarf,  table  cover,  etc.,  of  white  hand- 
somely embroidered  in  deep  red  poppies 
and  foliage.  This  makes  a  very  elabor- 
ate set  and  seems  to  indicate  some  re- 
vival of  the  once  very  popular  natural 
colored  floral  embroidery. 


NECKLACES  WORN  IN  PARIS 

Bead,  woven  and  novelty  necklaces  which  adorn  the  ladies  of  Paris,  as  described 
in  our  Paris  letter  elsewhere  in  this  issue.  Original  sketches  sent  from  Paris  to 
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RIBBON  IMPORTS  ARE   DIFFICULT 

Prohibition  of  Italian  Silk  Going  into  Switzerland  Threw  Mills 

Far  Behind  in  Filling  Orders — Exchange  Working  Out 

Very  Adversely  to  England  and  Canada 


THE  ribbon  trade  is  quiet  and  the 
manufacturers  are  looking  eager- 
ly to  some  chance  of  a  revival  of 
activity  in  the  millinery  trade  that 
would  cause  a  demand  for  the  wider 
pieces  that  are  the  "bread-and-butter" 
of  the  industry. 

There  has  been  some  inquiry  as  to 
•whether  the  Ottawa  authorities  have  any 
evil  intentions  against  ribbons  in  the 
suggestion  that  imports  of  luxuries  are 
to  be  curtailed.  It  is  felt  that  if  any 
steps  are  taken  in  definite  directions 
that  ribbons  might  be  pounced  upon  ?s 
the  victims  of  drastic  legislation  under 
the  War  Measures  Act.  There  is  some 
consolation,  however,  in  the  fact  that 
the  United  States  Government  has  de- 
cided to  leave  the  question  of  manufac- 
ture and  trade  in  the  "essentials"  to  the 
manufacturers  to  regulate  for  the  time 
being,  to  see  whether  there  will  be  any 
action  taken  voluntarily  that  might 
make  official  interference  unnecessary. 
No  Raw  Silk  into  Switzerland 
Reports  from  Switzerland  indicate 
that  deliveries  are  certain  to  be  slow  for 


some  time  at  least.  There  has  been 
trouble  with  the  Italian  Government 
over  the  admission  of  raw  silk  into 
Switzerland  from  Italy  last  it  reach 
enemy  powers.  For  several  months 
there  was  an  absolute  prohibition,  and 
in  thai  time  the  Swiss  mills  fell  far  be- 
hind with  their  orders. 

Anothrr  difficulty  that  importers  are 
finding  it  the  heavy  burden  of  exchange 
which  now  works  out  at  20  per  cent.,  or 
more,  against  the  Canadian  buyer,  or 
the  English,  for  that  matter.  This  is  a 
new  phase  of  the  international  question 
and  one  that  John  Bull  does  not  appre- 
ciate. There  is  a  feeling  that  the  Swiss 
are  presumptuous,  to  say  the  least. 
However  it  is  adding  to  the  cost  of  rib- 
bons. 

The  following  extracts  from  a  letter 
received  from  Basle,  Switzerland,  by  a 
large  ribbon  importing  house  in  Canada 
will  be  of  interest  to  the  merchant: 

"We  regret  to  say  that  owing  to  the 

unexpected     interruption     in     getting 

raw   silk  from   Italy,   it  is   impossible 

for  us  to  promise  early  delivery  time. 
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"It  will  interest  you  to  hear  that 
Italy  has  prohibited  the  export  of  raw 
silk,  but  Switzerland  will  be  allowed 
to  get  the  amount  she  needs  for  her 
own  consumption,  under  the  condition 
that  neither  the  silk  nor  anything 
manufactured  thereof  is  exported  to 
the  countries  actually  at  war  with  the 
Allies." 

Unfortunately  the  negotiations  be- 
tween Switzerland  and  the  Allies  re- 
garding this  matter  have  taken  weeks, 
and  pending  completion  of  same  there 
has  been  no  silk  coming  into  the 
country  and  all  stocks  are  absolutely 
depleted. 

"Owing  to  the  heavy  and  unexpect- 
ed fall  of  the  rate  of  exchange  on 
London  the  Basle  Ribbon  Manufactur- 
ers' Association  decided  to  stipulate 
on  all  orders  taken  in  English  cur- 
rency the  condition  that  the  pound  is 
payable  at  the  minimum  rate  of  Frs. 
25,  the  buyer  to  be  charged  with  the 
difference  between  the  daily  rate  and 
has  been  as  low  as  Frs.  21,  and  on  all 
the  rate  of  Frs.  25  (Swiss).  The  rate 
cheques  cashed  at  that  time  we  lost 
nearly  20 1;  compared  to  the  normal 
rate.  To-day's  rate  is  about  Frs. 
21.50,  which  is  still  16c;  under  normal 
rate." 


N.   I.   Thompson,   dry  goods,   Irricane, 
Alta.,  has  sold  out. 
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SPECIAL 

As  the  shortage   in  Phonograph  Needles  is 
very    acute    and    will    get    worse,   we    will 
book  orders  for  our  Multi -Playing  Needle 
[Plays  so  Records  without  changing  if  properly 
used)  till  January  15th,  1918,  at  present  price. 
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Our  First  Catalogue  will  be  published  about 
January  20th,  comprising  a  full  line  of  Hard- 
ware   Specialties,  Drug  Sundries,  Perfumes, 
Pipes,  Smallwares,  Jewelry,  Electric  Fixtures, 
Bathroom  Fixtures,  Pottery  and  Fancy  Goods. 

A  post  card  will  put  you  on  the  mailing  list. 
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Wishing  All 
The  Compliments  of  The  Season 
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THE    TORCAN    FANCY    GOODS    CO. 

LIMITED 

77  BAY  STREET                 -            -            -                 TORONTO 
"The  House  of  Service" 
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Original  Designs 


These  pretty  little  dresses  are  distinguished,  as  are  all  B.P.C. 
Art  Needlecraft  articles,  by  a  fetching  originality  which  makes 
B.P.C.  goods  instantly  attractive. 

If  you  have  not  received  your  copy  of  our  1918  Art  Needlecraft 
Catalog,  send  for  it  without  delay.  You  will  find  it  replete  with 
the  newest  ideas  in  Lingerie,  Children's  Dresses,  Dressing 
Sacques,  Caps,  Aprons,  Luncheon  and  Supper  Sets  and  all 
articles  necessary  for  your  Art  Needlecraft  Department. 

Every  piece  in  the  B.P.C.  Line  is  completely  made  up  ready  to 
embroider. 

Belding  Paul  Corticelli,  Limited 

MONTREAL     TORONTO      WINNIPEG     VANCOUVER 

We  manufacture  Corticelli  and  Beldings  Art  Silks,  Spool  Silks. 
Also  Mercerized  Crochet  and  Embroidery  Threads. 
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IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND  EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 


932-938  Broadway 


New  York 


Bay  and  Wellington  Sts., 


Toronto.  Canada 


Smallwares,  Notions,  Jewelry 
and  Leather  Goods 

For  immediate  use  we  have  a  good  assortment  of 
Knitting  Needles  in  Wood  and  Celluloid,  all  lengths 
and  all  sizes:  9-inch,  4  to  sett;  12  and  15-inch,  2 
to  sett. 

Crochet   Hooks,   Bone   and   Steel. 

Celluloid  and  Metal  Bag  Handles,  oval  and  round. 

Abel  Morrall's  Needles,  Knitting  Needles  and 
Darners. 

White   Tape,  Mending  Wool   and   Pearl   Buttons. 

All  these  lines  are  difficult  to  procure  and  orders 
should  be  booked  early. 

Wrinch,  McLaren  &  Co, 

77  Wellington  Street  West  ::  Toront< 


M.  L.  WILLINSKY  &  CO. 

Jobbers  and  Importers 

20-22  WELLINGTON  ST.  W.,  TORONTO 

Buyers  of  Silks,  all  kinds  of  Cotton  and 
Woollen  Goods,  Mill  Ends,  Clothing,  Boots, 
Men's  and  Ladies'  Underwear. 

Any  of  your  slow  sellers  we  can  use.  Let  us 
hear  from  you.     Keep  us  on  your  list. 

Bankrupt  Stocks  Bought. 


Say  You  Saw  It 


in 
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Art    Needlework 


Stamped  Gowns,  Towels,  Pillow 
Cases,  Cosies,  Centres,  Corset 
Covers,  Scarfs,  etc. 

Fingering  Wools,  Shetland  Floss, 
Crochet  Hooks,  Knitting  Pins, 
Knitting  Pin  Sets,  Bag  Tops, 
Embroidery  Hoops,  Novelty 
Braids,  etc. 

Crochet  Threads,  Perle  Cottons, 
Stranded  Cottons,  White  and 
Colors. 

Instruction  Books  on  Crochet 
and  Knitting. 

Flossell  Royal  Artificial  Silk. 


Hambly  and  Wilson,  Toronto 


BRITISHER  TAKES  OVER  A  GERMAN  BUSINESS 

TO  WHOM  IT  MAY  CONCERN. 

TAKE  NOTICE  that  I,  GEORGE  E.  BERNARD  (for  many  years  Manager  to  Messrs. 
Krautheimer  &  Co.,  of  20.  Edmund  Place.  London,  E.C.),  have  purchased  the  stock-in-trade, 
iurniture  and  effects  of  the  firm  of  Krautheimer  &  Co..  which  has  been  wound  up  under 
the  direction  of  Desmonde  Forde,  Esq.,  F.C.A..  65.  London  Wall,  London.  E.C.,  Controller 
appointed  by  H.M.  Board  of  Trade,  under  Section  1  of  the  TRADING  WITH  THE  ENEMY 
AMENDMENT   ACT,    1916. 

I  have  paid  all  monies  received  on  behalf  of  Krautheimer  &  Co.,  to  the  Controller  to 
his  satisfaction,  and  any  further  outstanding  debts  due  to  Krautheimer  &  Co.  should  be  paid 
forthwith   to   Mr.    Forde   at  the   above   address. 

I  take  the  opportunity  of  thanking  my  customers  for  the  support  given  to  me  since 
commencing  business  on  my  own  account,  and  ask  for  a  continuance  of  their  favors  anil 
confidence    assuring   them   of  my   personal   and   assiduous   attention   to  business   entrusted    to   me. 

London,   Dec     20,    1916.  G.    E.   BERNARD. 


British  Made  __..  —  «. 

STBERNARD     G.  E.  BERNAR  D 
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20,  EDMUND  PLACE,  LONDON,  E.C.  1. 

Telegrams:   "Outrank,  Cent,  London."     Telephone:  4984   City 
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Our  BUTTONS  are 

matched  to  the  new  Spring 
Cloths. 
They  comprise  many  exclusive 
Styles. 
The  prices  are   right.  Wait  for  our  travellers. 

FORSYTH  KIMMEL  COMPANY,  LIMITED  KITCHENER,  CANADA 
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WHEN  IN  DOUBT  AS  TO  WHEN 
OR  WHERE  TO  BUY  ANYTHING 

CONSULT 

DRY  GOODS  REVIEW 


SPECIAL  SERVICE  DEPT. 


Say  You  Saw  It 
in 

Dry  Goods  Review 


A  RUBBER  HEEL  INSIDE  THE  BOOT 


An 

Absorbent 
Rubber 
Cushion 


Till:     •VI.'I.VKV'    IK.    Si'ONCK    IIKIvl,    iiukv;,    walkin 

8 "I    like    walking    on    a    lawn. 

A    steadily   increasing  sale   is  certain   at  prices   which   make   them 

profitable  line  to  handle. 

Made    in    four   sizes   and    two   thicknesses. 

Boxed    one   dozen    pairs,    each    box    containing   %    dozen   pair   of   iv 

sizes  of  ladies'   or  two  sizes  of  Gentles 

For    prices    and    particulars    apply: 

H.  A.    WANKLYN 

17  Manchester  Ave..  London.   E.C.  1,  ENGLAND 
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HOW  TO  KEEP  A  SHOE  STOCK 

I  low   Toronto  Store  Keeps  in  Touch  With  Details  of  Stock — Manager  Can  Tell  at  a 
Glance  Which  Lines- Are  Moving — Premium  System  Used  to  Clean  up 

Broken  Lines. 


EVERY  merchant  whose  business 
includes  a  boot  and  shoe  depart- 
ment well  knows  that  proper- 
records  of  this  stock  are  essential  if  a 
real  success  is  going  to  be  made  and  old 
stock  not  allowed  to  gather  on  the 
shelves.  Some  indeed  have  thrown  the 
line  out  on  this  very  account  as  they 
have  been  unable  to  work  out  a  system 
that  would  be  satisfactory  to  them.  To 
all  such  the  study  of  the  methods  that 
have  been  tried  and  proven  by  the 
Robert  Simpson  Co.  will  be  of  absorb- 
ing interest.  Mr.  Waller,  who  is  in 
charge,  has  records  at  his  finger  tips 
that  enable  him  to  know  his  stock  ex- 
*  actly  at  any  time  but  which  are  so 
simple  that  they  have  not  proved  labor- 
ious to  the  staff.  There  would  seem  to 
be  nothing  that  should  prevent  even 
the  smaller  merchant  adopting  the  main 
features  of  the  plan. 

Location  of  Stocks 
In  the  first  place  in  the  placing  of  the 
stocks  the  same  plan  is  followed  all 
through  the  department.  Whether  it  is 
in  ladies',  men's  or  children's  sections, 
the  sales  clerks  know  that  the  patents 
are  to  the  north  side  of  the  department, 
and  that  the  better  lines  are  at  the 
front  of  each  section  working  back  to 
the  cheaper  grades.  This  is  followed 
out  in  the  other  leathers  in  their  turn 
and  the  relative  position  in  the  depart- 
ment is  followed  throughout.  The  big 
advantage  of  this  lies  in  the  ease  with 
which  help  can  be  transferred  from  one 
section  of  the  department  to  the  other. 
If  it  should  prove  necessary  during  a 
rush  to  bring  girls  from  the  children's 
section  over  to  that  of  the  men's  thev 
are  already  familiar  from  the  layout 
of  their  own  section  where  to  turn  to 
for  similar  goods  in  the  men's. 

Each  Sales  Person  Has  Own  Section 
Another  detail  which  helps  greatly  in 
kpeoing  the  stock  in  shape  is  the  desig- 
nation of  a  section  to  each  sales  person. 
A  little  brass  number  is  attached  to  the 
edge  of  the  shelving  and  if  the  stock  is 
disarranged  or  poorly  assorted  it  is 
r-isy  for  the  manager  to  know  where  to 
place    the   blame.     This    also    applies   to 


the  trying-on  benches.  Each  clerk  has 
his  or  her  own  bench  or  row  of  chairs 
as  the  case  may  be  and  must  bring  their 
customer  to  this  seat  for  a  try  on  no 
matter  what  part  of  the  department 
they  may  be  showing  goods  "in.  It  is 
easy  to  see  by  this  method  which  of  the 
force  is  busy  as  if  a  customer  is  sitting 
in  any  particular  section  this  girl  will 
be  busy  and  another  will  be  called  to 
wait  on  fresh  arrivals. 

Arrangement  of  Stock  in  Shelving 
The  stock  is  arranged  in  shelving  by 
lines  with  small  sizes  at  left  bottom 
corner.  As  Mr.  Waller  remarks  thero 
is  no  particular  way  of  doing  this  as 
long  as  the  same  system  is  worked  out 
all  through  the  store.  A  great  many 
shoe  men  carry  their  lines  along  the 
shelf  instead  of  working  from  the  bot- 
tom up  of  each  section  and  either  sys- 
tem is  good  and  the  acceptance  of  either 
depends  on  the  nature  of  the  shelving 
in  use  as  much  as  anything  else.  For 
each  size  and  width  there  are  supposed 
to  be  two  pairs  in  the  shelving  and 
three  more  pairs  on  the  top  of  the  sec- 
tion. It  has  been  found  that  five  pairs 
of  each  size  is  usuallv  sufficient  for  the 
day's  business.  Before  ten  o'clock  every 
morning  the  girl  in  charge  of  each  sec- 
tion has  to  go  through  her  stock  and 
make  un  a  list  of  the  sizes  she  is  short 
of.  This  is  then  handed  to  the  assist- 
ant manager  who  sends  the  order  over  to 
the  reserve  stock  rooms. 

The  Stock  Number  as  Basis 
In  working  out  his  stock  records,  Mr. 
Waller  bases  all  on  the  stock  numbers 
placed  upon  each  shoe  carton.  These 
constitute  four  figures  such  as  6103. 
The  first  figure  designates  whether  the 
shoe  is  men's,  women's  or  children's.  In 
the  number  given  it  will  show  that  this 
is  a  man's  shoe  as  6  is  the  number  so 
used.  The  second  figure  indicates  the 
class  whether  patent,  lace,  kid  or  tan. 
These  numbers  follow  out  the  order  of 
the  stock.  Thus  in  each  section  the  pat- 
ent leather  goods  are  at  the  front  and 
they  are  represented  by  the  first  series 
of  numbers  or  a  cipher  in  the  second 
figure.  Thus  a  line  numbered  6053 
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would  designate  a  man's  patent  leather 
boot.  If  the  number  was  6553  it  would 
be  in  another  range  and  would  in  this 
instance  mean  a  man's  patent  leather 
pump  or  Oxford.  Of  course  the  num- 
ber of  lines  that  a  stock  is  divided  into 
is  a  matter  for  each  merchant's  own 
judgment,  but  each  section  of  the  Simp- 
son stock  is  divided  into  patent  leathers, 
kid  leathers,  gun  metals,  colored,  and 
canvas  and  the  second  number  denotes 
without  looking  into  the  box,  where  the 
shoe  in  question  belongs. 

The  third  number  gives  the  price.  Any 
system  of  price  numbering  could  be 
adopted  but  the  easier  to  remember  the 
better  it  is.  In  the  Simpson  department 
0  represent  $10,  and  1  $9,  and  so  on, 
9  standing  for  $1.  Where  the  dollar 
price  is  broken  a  half  or  quarter  mark 
at  the  end  of  the  number  designates  this. 
The  fourth  number  gives  the  width  of  the 
toe.  If  it  is  a  cipher  the  line  has  a  very 
narrow  toe.  If  a  5  it  will  mean  a  wide 
toe  and  the  intervening  numbers  each 
tell  their  own  story.  Where  the  price  is 
over  $10  there  will  be  a  stroke  after  the 
regular  number  and  the  amount  over 
will  be  marked  in  plain  figures.  Thus 
a  shoe  with  the  number  6103 — 2%  would 
be  a  $12.50  line. 

Keeping  Track  of  the  Total  Stock 

The  total  value  of  the  stock  on  hand 
in  each  section  of  the  department  can 
be  ascertained  at  any  time  by  Mr. 
Waller's  system.  To  secure  these  fig- 
ures what  is  called  a  stock  and  sales 
report  is  used.  This  sheet,  which  is 
illustrated  in  Fig.  1,  is  ruled  in  ten 
columns.  The  first  one  denotes  the  sec- 
tion of  the  department,  of  which  there 
are  ten;  the  second  the  invoice  cost,  third 
invoice  selling,  fourth  sales,  then  space 
for  credit  notes,  transfers,  total  sales, 
increased  stock,  decreased  stock  and 
totals. 

In  this  record,  which  is  made  up 
weekly  for  each  section,  the  following 
entries  are  made:  the  total  invoices  at 
cost,  the  selling  price  that  is  placed  upon 
these  invoiced  goods,  the  total  sales 
wbi'-h  are  followed  bv  the  credit  notes 
and  transfers,  which  deducted  leave  the 
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Cods    of   the   weeklv    report    sheet    as   described    in   accompanying   article.      Thei 
figures,  of  course,  are  fictitious  and  not  meant  to  represent  a  week  of  the  Simpson 
Co.'s   business. 


net  sales.  From  these  figures  those  for 
the  next  three  columns  are  secured.  If 
the  amount  of  the  sales  value  of  goods 
received  in  stock  is  more  than  the  net 
sales  the  difference  shows  an  increase 
in  total  amount  on  hand  and  is  so  en- 
tered. If  the  sales  are  more  than  the 
invoices  then  the  stock  has  decreased  to 
the  amount  of  the  difference  and  is  so 
entered.  The  stock  of  the  previous  week 
for  this  section  is  then  looked  up  from  the 
previous  week's  record  sheet  and  stock 
on  hand  secured  by  either  addina;  the 
amount  of  increased  stock  or  subtract- 
ing the  amount  of  decreased  stock  as  the 
case  may  be.  This  is  followed  out  for 
each  section  of  the  whole  department. 
From  this  sheet  are  also  secured  the 
total  sales  of  the  week,  which  are  com- 
pared with  the  same  week  in  the  previ- 
ous year;  the  gross  profit  and  the  total 
amount  of  stock  on  hand,  which  is  also 
compared  with  the  amount  of  the  previ- 
ous year. 

It  will  be  noticed  that  there  are  stock 
lines  and  sale  lines  for  each  department. 
Sale  lines  are  those  taken  from  regular 
stock,  which  it  is  desirable  to  clear. 
They  are  then  transferred  to  sales  stock 
and  this  shows  the  use  of  the  transfer 
column  in  sales  report  sheet.  In  the 
case  of  regular  stock  they  are  added  to 
sales  to  show  the  amount  that  has  been 
taken  out  of  the  stock;  in  case  of  sales 
stocks  they  are  added  to  invoice  value  to 
show  that"  the  sales  stock  has  been  in- 
creased this  much. 

In  all  cases  all  figures  are  based  on 
selling  value.  In  this  of  course  the 
whole  policy  of  the  store  is  carried  out. 
Once  an  invoice  is  checked  off  and  the 
goods  put  into  stock  they  are  considered 
from  their  selling  value  only  and  the 
cost  is  forgotten.  If  it  becomes  neces- 
sary to  reduce  the  price  of  any  line  the 
total  reduction  is  kept  track  of  and  the 
department  given  credit  for  same. 

On  all  sales  lines  the  stock  number  is 
erased  and  no  track  is  kept  except  of 
total  values. 

Triplicate  Sales  Slips  Used 

These  records  are  made  up  from  the 
sales  slips,  which  are  in  triplicate,  the 
third  or  tissue  paper  ~opy  going  to  the 
department  office.  On  each  sales  sKp  is 
marked  the  number  of  the  shoe  if  from 
regular  stock,  and  as  has  been  explained 


all  the  information  necessary  to  make  up 
the  records  is  included  in  the  numbers. 
Each  day  a  record  as  per  figure  two  is 
made  up  from  these  slips  and  at  the  end 
of  the  week  the  totals  are  carried  to 
the   weekly  report   already  described. 

Go  Still  Further  Into  Details 

These  records,  so  far  described,  give 
the  main  totals  for  weekly  reference  and 
for  information  to  supply  head  office  at 
a  moment's  notice,  but  Mr.  Waller  goes 
further  than  this  in  keeping  track  of  his 
stock.  He  wishes  to  know  exactly  just 
what  lines  are  selling  aid  how  fast  they 
are  moving.  The  weekly  report  sheet 
o-ives  him  the  totals  but  not  the  details 
To  set  this  still  other  forms  are  used. 

When  an  order  is  placed  the  details  are 
entered  on  one  page  of  this  record  book 
showing  the  number  of  pairs  ordered, 
the  total  quantity,  and  the  price,  etc. 
There    are    twelve    spaces   altogether    on 
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Daily  sales  sheet  which  is  made  up  from 
counter   checks. 


this  sheet  for  repeat  orders  if  the  sale  of 
the  line  warrants  them.  On  the  same 
sheet  are  spaces  for  the  entry  of  the 
weekly  sales  from  each  line  and  the  bal- 
ance left  in  stock  is  secured  by  deduct- 
ing these  sales  from  the  total  quantity 
received.  Each  week  the  quantity  in 
stock  is  carried  to  the  right  hand  col- 
umn and  it  is  only  necessary  for  the 
manager  to  take  a  glance  at  these 
sheets  to  see  what  lines  are  selling.  In 
addition  a  weekly  report  sheet  is  made 
out  showing:  the  sales  of  every  line  in 
the  stock.  The  value  of  this  information 
cannot  be  overestimated.  Mr.  Waller 
named  one  particular  instance.  Ladies' 
patent   leather    shoes   have   been   rather 


slow  stock  for  the  past  season.  On  look- 
ing over  his  report  sheets  Mr.  Waller 
found  that  there  were  very  few  of  these 
moving  and  that  his  stock  was  still  quite 
heavy.  He  immediately  called  a  meet- 
ing of  the  sales  force  after  closing  hours 
'and  had  a  sample  of  every  line  of  ladies' 
patent  shoes  in  stock  brought  down. 
Each  line  was  commented  upon  individu- 
ally and  the  reasons  why  these  were  not 
selling  were  discussed.  It  was  found 
that  not  a  single  girl  had  been  showing 
patent  leather  shoes  without  being  par- 
ticularly asked  so  to  do.  Mr.  Waller  ex- 
plained that  these  shoes  could  not  be 
thrown  away  and  that  an  effort  had  to 
be  made  to  sell  them.  He  unred  that  no 
customer  should  have  patent  shoes  thrust 
upon  her  if  she  expressed  a  preference 
for  other  lines,  but  said  that  he  believed 
that  many  would  still  prefer  to  buy 
them  if  they  were  shown  them. 
Uses  Premium  System  to  Sell  Broken 
Lots 
This  opens  up  another  matter  that 
came  out  in  discussion  with  Mr.  Waller, 
he  believes  in  offering  a  premium  to  the 
clerk  as  an  aid  to  keeping  the  stock 
clean.  When  sizes  become  broken,  or 
when  the  records  show  that  a  certain 
line  is  not  moving  a  figure  is  stamped 
on  the  end  of  the  box  showing  that  this 
line  will  now  earn  the  sales  girl  a  prem- 
ium if  sold.  He  is  most  emphatic  in 
stating  that  the  trouble  complained  of 
by  some  stores  who  have  tried  this  sys- 
tem has  never  shown  itself  in  their  de- 
partment. We  refer  to  forcing  goods 
upon  customers  that  they  did  not  wish, 
in  order  to  secure  the  premium.  He  said 
such  action  would  not  be  tolerated  for 
a  moment  and  great  strees  is  laid  upon 
this  in  their  weekly  talks,  but  he  added 
many  most  desirable  lines  where  sizes 
have  become  broken  are  cleaned  up  in 
this  manner  when  otherwise  there  would 
be  no  inducement  for  the  clerk  to  keep 
these  in  mind.  During  the  time  that  the 
system  has  been  in  operation  they  have 
never  yet  had  a  complaint  from  a  single 
customer  stating  that  undue  persistence 
had  been  shown  on  the  part  of  the  sales- 
force  to  make  her  take  a  shoe  that  she 
did  not  wish.  This  he  took  as  a  good 
indication  that  the  instructions  were  be- 
ing carried  out.  He  added  that  lines 
that  did  not  vield  to  this  treatment  were 
soon  detected  and  put  upon  the  bargain 
tables  as  they  did  not  use  this  system 
to  get  rid  of  stuff  that  was  in  any  way 
off  color  but  onlv  for  regular  lines  that 
it  had  been  decided  to  clean  up.  In  the 
case  of  the  patent  shoes  already  refer- 
red to  a  premium  was  put  upon  all  line* 
and  after  the  talk  about  the  matter  the 
sales  in  three  weeks'  time  were  showine 
an  increase  of  500  per  cent. 

The  whole  plan  of  keeping  track  of 
stock,  tran'ner  up  the  undesirable  line*. 
etc.,  seems  snlendid  and  there  should  he 
little  in  it  that  would  not  anplv  to  a 
smaller  business  as  well.  Mr.  Waller 
states  that  if  any  retailer  wishes  to 
know  anv  further  particulars  of  the 
svs+em  that  he  will  be  glad  to  answer 
anv  f,nec:tin"<5  tVa+  a*-e  gp«t  in  to  the 
editors  of  DTIY  GOODS  REVIEW. 
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SHOE  BUSINESS  SHOWING  IMPROVEMENT 

Prices  Remain  Steady  With  Slight  Advances  in  Some  Lines — Low  Shoes  Expected  to 
be  Strong  in  Women's  Lines — No  Remarkable  Style  Changes  in  Sight. 


SHOE  manufacturers  report  business 
a  little  quiet  for  the  immediate  pre- 
sent. On  the  other  hand  jobbers  in- 
terviewed say  it  is  good.  Thereby  seems 
to  hang-  a  tale.  The  fact  is  the  retailers 
have  been  pretty  well  loaded  and  with 
some  idea  that  prices  might  ease  off  a 
little  have  refrained  from  buying  the 
last  two  seasons  in  large  quantities  from 
the  manufacturers.  In  consequence  when 
stocks  became  depleted,  as  they  eventual- 
ly did  in  spots,  lines  were  needed  in  a 
hurry  to  fill  up  the  weak  places  and  the 
jobbers  were  called  upon  to  supply  the 
deficiencies.  Then,  too,  there  was  no 
doubt  that  some  lines  at  one  stage  could 
be  bought  at  slightly  better  prices  from 
the  jobber  who  was  carrying  a  certain 
amount  of  early  bought  stock  than  from 
the  manufacturer  who  had  to  make  new 
goods  out  of  high  priced  leathers. 

Better   Business   Expected   For   Fall 

Manufacturers  are  however  feeling 
that  there  should  be  better  reception  giv- 
en their  travellers  when  they  start  out 
next  month  on  their  Fall  trip.  They 
base  this  assumption  on  the  belief  that 
retail  stocks  are  getting  pretty  well  de- 
pleted and  that  there  is  no  longer  any 
belief  that  lower  prices  can  be  expected 
for  some  time  at  any  rate. 

In  addition  it  is  expected  that  business 
in  general  will  get  more  into  its  stride 
now  that  the  elections  and  the  Victory 
Loan  are  safely  disposed  of. 

Prices  Remain  Steady 

Prices  on  leather  shoes  remain  about 
stationary,  there  being  probable  increas- 
es in  sight  in  some  lines.  Leather  re- 
mains very  firm  and  in  some  grades  in 
very  scant  supply.  It  would  seem  to 
show  that  there  was  real  strength  to  this 
market  when  a  period  of  undoubtedly 
dull  business  should  be  marked  by  prac- 
tically no  price  concessions. 

Styles  Pretty   Much   Unchanged 

No  radical  style  changes  are  in  sight 
for  the  coming  season.  New  York  speaks 
highly  of  Oxfords  for  ladies'  wear  but 
Canadian  dealers,  while  believing  it  will 
be  a  strong  low-shoe  season,  rather  ex- 
pect that  the  public  here  will  continue  to 
favor  pumps  and  similar  lines. 

Low  Shoe  Campaign 

There  is  an  undoubted  campaign  in  the 
country  to  the  south  of  us  to  increase 
low  shoe  sales  from  a  patriotic  viewpoint 
to  conserve  leather  supplies.  If  this 
campaign  has  the  expected  effect  and 
low  shoes  become  distinctly  "the  thing" 
it  will  be  undoubtedly  effective  in  caus- 
ing a  similar  demand  in  this  country. 

There  is  also  a  tendency  in  the  trade  to 
reduce  number  of  styles  and  there  will 
be  but  little  "millinery"  footwear  shown 
this   coming   Summer. 

No  Bright  Colors  Shown 

Loud  and  vivid  colors  and  combinations 


are  distinctly  out  of  favor.  Such  color- 
ings as  chocolate  brown,  all  grey  shades, 
combinations  of  brown  and  white  and 
black  and  white  will  be  good  and  some 
dealers  report  a  slight  increase  in  the 
demand  for  patents.  Toronto  retailers 
report  that  so  far  they  have  noticed  but 
little  revival  in  this  latter  leather. 

Some   Louis   Heels 

While  heels  will  be  largely  military  for 
heavier  lines,  finer  grades  will  still  show 
Louis  heels  as  no  other  style  will  give 
the  dainty  effect  so  desirable  in  a  dressy 
shoe. 

Sport  footwear  will  continue  to  be 
strong  and  it  is  safe  to  assume  that 
whites  will  retain  their  now  established 
place  in  the  public  favor. 

A  Couple  of  New  Ones 

Some  of  the  United  States  manufac- 
turers are  now  showing  some  distinctive 
styles  that  without  being  freakish  are 
decidedly    "different."      Our    New    York 


One   of   the    new   models    shown    for   Spring 
by  the   Regal  Shoe  Co. 

correspondent  mentions  the  following 
numbers  as  noticeable: 

A  ladies'  Oxford,  Russia  calf  vamp, 
and  collar  with  castor  buck  quarter,  per- 
forated imitation  tip  and  vamp,  Louis 
heel. 

A  black  kid  pump,  neat  slipper  last 
with  Louis  heel,  silver  grill  throat  orna- 
ment, and  narrow  collar  of  white  buck. 

Men's  lines  in  New  York  have  the  mili- 
tary tendency  very  strongly  marked. 
These  come  in  Russia  calf  either  with  or 
without  cap  and  the  last  is  similar  to  the 
new  marching  shoe  recently  adopted  by 
the  American  government. 


FELT  FOOTWEAR 

FELT  footwear  dealers  and  manufactur- 
ers are  attempting  to  get  together  com- 
plete ranges  in  order  to  go  to  the  trade 
early  in  the  year  for  next  Fall.  All  re- 
port great  difficulties  in  getting  supplies 
and  that  prices  will  show  large  increases. 
English  slippers  made  of  wool  felt  are 
no  longer  procurable  and  United  States 
lines  are  also  unobtainable  until  licenses 
are  issued  to  desiring  exporters.  So  far 
none  are  obtainable.  For  the  Canadian 
manufacture  wool   of  feltable  quality  is 


equally  hard  to  procure.  Canadian  wool 
is  unsuitable  for  felting  purposes  and 
manufacturers  have  been  depending  upon 
Australian  and  South  American  supplies. 
Transportation  difficulties  in  so  far  as 
South  American  supplies  are  concerned 
coupled  with  the  British  government  res- 
trictions are  making  these  supplies  very 
hard  to  procure. 

While  prices  have  not  been  set  it  is 
known  that  the  increases  will  run  over 
25%  on  last  year's  prices.  Many  fewer 
lines  will  also  be  made  and  of  course  the 
range  of  women's  fancy  bedroom  slip- 
pers will  be  much  curtailed. 


OUTING  SHOES 

Outing    Shoes    Show    Largely    Increased 

Sales — Prices    Show    Comparatively 

Small  Advances 

OUTING  shoes,  as  rubber-soled  sport 
foot  wear  is  usually  called,  have  been 
showing  tremendous  increases  in  sales 
during  the  past  three  years.  One  of  the 
reasons  for  this  is  the  desire  of  the 
public  to  secure  cheap  Summer  foot- 
wear to  save  the  high-priced  leather  ar- 
ticle. Another  reason  is  the  undoubted 
advance  in  appearance  and  variety  of 
lines  that  the  manufacturers  are  show- 
ing. 

Where  five  or  six  years  ago  there 
were  only  two  or  three  lines  of  women's 
outing  shoes  and  these  in  practically  all 
one  style  save  for  difference  in  coloring 
and  height  of  top  there  is  now  a  full 
range  of  rubber  soled  footwear  procur- 
able including  neat  slipper  and  pump 
styles,  with  different  style*  heels  and 
having   undoubtedly  good   appearance. 

There  is  no  disputing  the  comfort  of 
the  soft  flexible  rubber  sole  and  when 
this  is  covered  by  the  leather  insole,  thus 
preventing  the  "drawing"  quality  of  the 
rubber  from  being  noticeable,  outing 
shoes  are  ideal  Summer  footwear.  In 
children's  lines*  there  have  also  been 
great  changes  in  styles,  and  the  presert 
range  includes  pumps,  sandals,  and  Ox- 
fords  suitable   for  street  wear. 

In  men's  numbers  the  line  has  prob- 
ably continued  to  be  considered  more 
suitable  for  "sport"  wear,  although  there 
are  several  marked  changes  even  here 
including  the  manufacture  of  lines  with 
heels  and  tap  soles. 

As  has  been  said  one  of  the  reasons 
for  the  recent  increase  in  the  popularity 
of  this  line  of  footwear  lies  in  the  com- 
parative cheapness  of  it.  The  manufac- 
turers have  managed  to  hold  the  price 
down  till  the  advances  over  pre-war  fig- 
ures only  represent  about  25%.  This  is 
really  remarkable  in  the  face  of  cotton, 
prices  and  increased  cost  of  manufac 
ture.     Raw  rubber,  the  other  chief  mat0.- 
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rial  used,  has  remained  at  a  fairly  aver- 
age steady  price  but  this  does  not  real- 
ly constitute  as  large  an  item  as  the 
cotton  used  in  the  uppers.  According  to 
one  or  two  of  the  jobbers  interviewed  it 
is  the  belief  of  the  manufacturers  of 
this  line  that  the  present  is  a  splendid 
time  to  establish  a  permanent  demand 
for  rubber-soled  footwear  and  they  are 
sacrificing  immediate  profits  for  the  sake 
c(  establishing  business  for  the  future. 

During  the  month  there  were  increases 
of  between  2<  and  3^j  on  this  line  of 
footwear  but  in  these  days  of  continual- 
ly advancing  prices  these  seem  hardly 
worthy  of  mention. 


MOCCASINS 

ONE  of  the  lesser  lines  of  footwear,  but 
one  for  which  dealers  in  certain  sections 
of  the  country    find  a  good    demand,  is 


that  of  moccasins,  shoepacks  and  sheep- 
skin moccasins.  In  these  as  in  all  lea- 
ther goods  there  have  been  advances  in 
the  past,  two  years  and  still  further 
higher  prices  will  be  asked  for  the  com- 
ing Fall. 

In  moose-hide  moccasins  this  increase 
will  represent  about  25%  on  last  year's 
figures.  In  the  line  of  sheepskin  moc- 
casins tanned  with  the  wool  inside  there 
are  still  further  increases  running  close 
to  40  (,  .  In  this  line  also  there  is  serious 
hortage  and  all  jobbers  speak  of  only 
a  very  limited  amount  of  their  usu.il 
purchases  having  been  accepted.  Since 
felt  boots  have  increased  in  price  these 
goods  have  been  bought  considerably  in 
the  northern  parts  of  the  country.  Lines 
that  before  the  war  were  about  $8  a 
dozen  will  be  quoted  at  about  $15  for 
the  coming  season,  very  close  to  100- ( 
advance. 


NEW    MONTREAL    WAREHOUSE 

C.  E.  Robinson  &  Co.,  dry  goods  im- 
porters and  jobbers,  Quebec,  have  open- 
ed up  a  Montreal  warehouse  in  the  Map- 
pin  Building,  10  Victoria  Street,  where 
they  are  carrying  a  stock  of  dress 
goods,  woolens,  linens,  handkerchiefs, 
etc.  The  Robinson  Co.  have  a  buying 
connection  in  England. 


NOTES 


L.  L.  Roy,  dry  goods,  Nicolet,  Que., 
suffered   fire  loss. 

London  Raincoat  &  Cloak  Mfg.  Co., 
Ltd.,  Montreal,  Que.,  was  recently  dam- 
aged by  fire. 

George  E.  Bernard  has  purchased  the 
stock  in  trade  and  effects  of  the  firm  of 
Krautheimer  &  Co.,  20  Edmund  Place, 
London,  Eng.,  as  this  firm  is  now  be- 
ing wound  up  under  the  Trading  With 
the  Enemy  Amendment  Act,  1916. 


TEXTILE  CONDITIONS  IN  GREAT  BRITAIN 


Special    Correspondent. 


LONDON,  Eng.,  December  6,  1917.— 
Knowledge  of  conditions  existing  in 
textile,  clothing  and  kindred  trades 
in  Britain  will  be  of  special  interest 
at  this  time  to  DRY  GOODS  REVIEW 
readers  and  particularly  so  that  informa- 
tion which  applies  especially  to  the  Cana- 
dian'market.  We  have  been  able  to  se- 
cure first  hand  information  from  a  con- 
siderable number  of  leading  British  man- 
ufacturers who  are  exporters  to  Canada. 

The  Lace  Trade 

A  leading  firm  of  Nottingham  lace 
manufacturers  writes  as  follows: — 

"The  conditions  prevailing  in  the  plain 
net  branch  of  the  lace  trade  at  the  pre- 
sent time  are  most  extraordinary,  as  the 
result  of  a  combination  of  circumstances 
arising  principally  from  the  scarcity  of 
labor,  and  the  exorbitant  prices  of  yarns 
— all  resulting  from  the  war. 

"Goods  however  are  easier  to  obtain 
now  although  the  prices  are  higher  than 
they  were  9  to  12  months  ago,  when  the 
Government  were  taking  large  quantities 
of  mosquito  nets  and  certain  low  grades 
of  bobbin  nets. 

"The  demand,  especially  from  Canada, 
seems  to  be  on  the  increase  for  nettings. 

"With  regard  to  the  lace  and  embroi- 
dery section;  here  the  conditions  do  not 
seem  to  be  quite  so  satisfactory — what 
with  the  increased  cost  of  yarns  and 
ether  raw  materials,  and  labor,  prices 
have  advanced  to  practically  double  pre- 
war rates,  and  many  of  the  goods  made 
with  coarse  counts  of  cotton  are  most 
difficult  to  manufacture. 

"Some  good  orders  for  the  manufac- 
turing trade  both  at  home  and  abroad 
have  been  booked,  but  the  wholesale 
business  has  been  a  small  item  for  some 
time. 

"The  demand  from  Canada  is  practic- 
ally normal  with  the  exception  of  narrow 
Valenciennes,  and  in  this  class  there  has 
been  a  fairly  good  demand  which  seems 
likely  to  continue. 


"The  entry  of  the  United  States  into 
the  war  has  undoubtedly  had  a  large  in- 
fluence in  the  purchasing  of  both  nets 
and  laces,  and  orders  are  somewhat 
smaller  and  less  in  number  than  during 
the  first  six  months  of  1917.  However, 
there  have  been  many  enquiries  lately, 
and  there  is  every  likelihood  of  condi- 
tions changing  for  the  better  with  the 
coming  of  the  Spring  season." 

Another  Nottingham  house  state  that 
they  will  be  able  to  fill  Canadian  orders 
in  1918  to  a  reasonable  extent,  but  that 
shipping  •  difficulties  have  greatly  in- 
creased and  may  be  worse.  This  firm 
expresses  the  opinion  that  probably  all 
houses  in  the  lace  trade  will  not  be  able 
to  handle  as  great  a  volume  of  Canadian 
business  as  in  1917,  and  that  there  will 
be  no  Nottingham  lines  available  in 
greater  quantities  in  1918  than  in  1917  as 
the  cotton  supply  is  likely  to  be  restrict- 
ed. The  heavier  and  coarser  cotton  and 
laces  are  likely  to  be  unprocurable  or 
very  nearly  so  and  prices  will  certainly 
advance  and  probably  more  rapidly  than 
in  1917.  This  house  states  that  Canadian 
houses  have  met  British  manufacturers 
by  adapting  themselves  to  current  condi- 
tions as  far  as  possible.  Labor  in  this 
trade,  it  is  thought,  will  be  available 
nearly  in  the  same  volume  as  in  1917, 
but  wages  and  salaries  will  advance.  To 
avoid  disappointment,  Canadian  orders 
should  be  placed  "subject  to  market  ad- 
vances." 

Knit  Goods,  Hosiery,  etc. 

A  Midland  firm  of  hosiery  manufactur- 
ers state  that  it  is  almost  impossible  to 
prophecy  what  will  happen  in  the  near 
future.  This  firm  does  not  know  of  any 
Canadian  orders  which  it  has  been  im- 
possible to  fill  in  1917  providing  Cana- 
dians were  willing  to  pay  current  prices. 
They  believe  that  British  manufacturers 
will  be  able  to  handle  orders  for  hosiery 
to  the  same  extent  in  1918  as  in  1917  pro- 
viding Canada  will  pay  the  prices,  but 
Ml 


they  do  not  know  of  any  specific  lines 
in  which  goods  will  be  available  in  great- 
er quantities  than  in  1917.  Regarding 
possible  advance  in  prices' — no  prophecy 
is  made  but  as  the  experience  of  the 
past  three  years  has  been  the  same  in 
the  hosiery  business  as  in  other  commo- 
dities, advances  in  prices  are  likely.  With 
regard  to  the  volume  of  labour  avail- 
able in  the  trade,  it  is  thought  that  this 
must  decrease  so  long  as  the  war  con- 
tinues. This  firm  points  out  that  Cana- 
dian houses  have  not  been  sufficiently 
dependent  on  British  manufacturers  to 
be  obliged  to  adapt  themselves  to  the 
conditions   governing  in  Britain. 

Another  Midland  firm,  manufacturing 
knit  goods,  states  that  they  have  up  to 
the  present  filled  all  Canadian  orders 
with  limited  exceptions.  Shipping  dif- 
ficulties they  are  afraid  will  materially 
increase  and  in  their  opinion  it  is  doubt- 
ful if  as  big  a  volume  of  goods  will  be 
available  for  export  in  Canada  as  in  1917. 
They  are  afraid  that  in  no  department 
will  supplies  be  greater  than  in  the  past 
year.  Some  lines  will  be  even  more  dif- 
ficult to  ship  such  as  men's  underwear  in 
heavy  weight,  Jerseys,  Cardigans  and 
worsted  socks,  Government  orders  ab- 
sorbing all  this  production.  Wool  is  now 
under  Government  control  and  supplies 
released  for  civil  and  import  trade  are 
much  reduced.  The  same  applies  to  cot- 
ton but  in  a  more  modified  form.  Re- 
garding prices  it  is  impossible  to  pro- 
phecy. Labour  will  be  still  more  scarce 
and  advances  in  wages  are  probable. 
This  house  states  that  as  far  as  they  are 
concerned  their  Canadian  customers 
have  extended  every  consideration  to  the 
difficulties  caused  by  the  war.  It  will  be 
almost  impossible  to  quote  firm  prices 
for  future  delivery  owing  to  the  uncer- 
tainty ahead  for  raw  materials  and  they 
will  be  compelled  to  accept  orders  sub- 
continued   on   page  93.) 


MILLINERY 


MIDWINTER  AND  SPRING  MILLINERY  IN  NEW  YORK 

Palm  Beach  Displays  Later  Than  Usual — Midwinter  Millinery  Gets  a  Better  Chanee 

— Taupe  the  Leading  Color  at  Present  —  Variety  of  Styles,  Fabrics 

and  Trimmings  for  Spring 

Written  from  New  York  by  staff  correspondent  of  Dry  Goods  Review. 


NEW  YORK,  Dec,  1917.— A  year 
ago  ladies  were  all  aflutter  in 
their  preparations  for  migration 
to  Palm  Beach.  One  constantly  paused  in 
her  Christmas  shopping  tours  to  take 
in  the  full  beauty  of  the  Summer  things 
— especially  millinery — which  were  dis- 
played in  shop  windows,  entrances  and 
indeed  in  the  most  unexpected  corners, 
and  much  of  the  Winter  resort  fashion 
was  already  worn  in  town.  This  year 
several  influences  have  contributed  to 
defer  the  inauguration  of  Palm  Beach 
styles  until  well  on  in  January. 

In  the  first  place  there  has  been  an 
unusual  amount  of  snow  this  month  so 
that  interest  in  Summer  things  has  not 
really  been  keen  yet.  Then  those  who 
do  not  go  to  Palm  Beach  are  not  very 
deeply  concerned  this  season  in  "rush- 
ing"   the   resort   styles    in   town.      Their 


Crocheted  Chenille;  collapsible 
crown. 

interest  lies  in  other  channels — patriotic 
work,  for  instance.  At  every  turn  one 
sees  changes  wrought  by  war  condi- 
tions. Another,  perhaps  the  most  im- 
portant, influence  is  the  delayed  con- 
signments from  Paris.  Some  goods  have 
been  arriving  but  in  insufficient  quan- 
tities to  cause  excitement  and  until  more 
Paris  models  are  here  many  milliners 
will  not  consider  anything  produced  here 
as  authentic  for  Spring  fashions.  Con- 
sequently any  news  as  to  what  is  ac- 
tually being  done  to  supply  models  for 
Palm  Beach  shops  and  early  displays, 
has  to  be  dragged  by  subtle  means  and 
varied  from  those  who  are  creating  and 
they  do  not  want  to  be  quoted  as  saying 
this  or  that  for  fear  Paris  will  come 
along  in  a  week  or  so  and  declare  other- 
wise. 


CHAKMING  SPRING  MILLINERY 

Upper:  Taupe  crepe  hat;  brim  scalloped  on  one  side;  Taupe 
ostrich  feather,  grosgrain  ribbon  and  bead  trimming. 

Lower:  Black  piping  braid  and  scarlet  faille  silk;  stitched 
silk  bow  and  bead  trimming. 

Left:  Military  effect;  brown  piping  braid  and  brown  satin  in 
combination.  Chinese  aigrette  trimming.  From  D.  B.  Fisk  & 
Co..  Chic3«»o. 
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It  stand.-  to  reason  though,  that  what 
is  being  produced  now  will  be  pushed 
and  sold  when  the  time  comes  and  so 
long  as  hats  an  becoming  and  original 
and  really  pretty  what  does  the  average 
purchaser  care  more?  Judging  by  the 
Midwinter  models  those  qualities  are  go- 
ing to  be  outstanding  for  the  coming 
season  too.  even  though  Paris  should 
send  as  "something  different." 
Military    Effects    Liked 

Just  now  there  is  almost  a  rage  for 
the  Russian  type  of  turban  made  of 
silver  brocaded  faille.  These  are 
mostly  in  black  but  there  are  some  in 
scarlet,  blues  and  other  shades.  It  i.-, 
thought  however  that  Russian  styles  ad 
such  will  drop  into  the  shadows  very 
shortly  owing  to  the  disappointing  at- 
titude of  that  country  toward  the  war. 
There  is  no  doubt,  however,  that  military 
ihapeaux  are  very  much  liked  by  smart 
dressers  and  similar  styles  to  the  Rus 
sian  turban  will  be  developed,  possibly 
under  other  names. 

One  style  that  is  very  prominent  is  the 
soft  crown  usually  of  velvet  or  satin 
fashioned  like  those  worn  by  our  o^vn 
khaki  lads.  These  are  worn  in  all  types 
of  hat  from  little  leather  rainy  day  or 
motor  hats  to  dressy  matinee  models. 
Mr.  Chas.  Kurzman  stated  to  DRY 
GOODS  REVIEW  that  little  ribbon  flow 
ers  and  decorations  sewn  on  flat  like  the 
black  braid  work  on  our  soldiers'  uni- 
forms would  be  worn  a  great  deal  in 
the  Spring  and  that  both  large  and  small 
types  with  medium  sized  crowns,  many 
of  them  continuing  soft  and  draped, 
would  be  good.  Mr.  Kurzman  just  re- 
turned from  Paris  a  couple  of  weeks 
ago. 

Taupe.  Brown  and  Grey  Strong 

Next  to  the  prominence  of  the  bro- 
caded turbans  one  notices  in  millinery 
departments  and  windows  just  now  row 
upon  row  and  case  after  case  of  hats  for 


Taupe  velvet  crown; 

white   sides,   colored 

fruit. 

all  occasions  in  taupe,  brown  and  grey- 
shades,  and  the  leader  of  these  is  taupe. 
They  may  be  of  satin,  velvet,  faille, 
crepe,  etc.,  and  trimmed  with  fur,  ker- 
ami,  braiding,  cords,  tassels,  ostrich, 
burnt  feathers,  wings,  flowers,  fruit  or 
ribbons  but  rarely  do  any  of  these  trim- 
mings detract  from  the  outstanding  idea 
of  a  taupe  (brown  or  grey)  hat. 

Variety  of  Shapes 
In  shapes  the  inverted  bowl  crowns, 
the  large  draped  crowns  partly  caught 
down  on  one  side  by  shirring  or  a  silk 
tassel,  and  the  melon  shaped  crowns  are 
popular.  One  model  of  taupe  satin  had 
a  cloche  brim  narrow  at  back  and  front 


AN  INSPIRATION  FOR 
SUMMER. 

Pink  and  white  pin  check  gingham  hat 
and  bag,  with  ruffle  trimmings  of  white 
organdie.  From  Gage  Brothers  &  Co.,  Chi- 
cago. 

edged  with  a  coney  fringe;  the  crown 
was  melon  shape  with  the  satin  drawn 
over  it  and  ending  in  a  large  outstand- 
ing butterfly  bow  at  the  front.  This  too 
was  bordered  across  the  ends  with  fur. 
Poke  effects  are  seen  everywhere  and 
little  bonnet  hats  with  poke  brims.  These 
are  considered  as  especially  good  for 
Spring  and  many  charming  effects  are 
already  made  in  the  wholesales  of 
Georgette  crepe.  Bands  of  velvet  rib- 
bon and  a  long  stemmed  rose  are  attrac- 
tive trimmings  and  sometimes  an  edge 
and  underbrim  of  soft  satin  straw  or 
chrysanthemum  braid  are  shown.  Bis- 
cuit, sand,  champagne  and  fawn  shades 
are  frequent  in  these!  delicate  fabric 
hats;  many  are  made  too  in  palest  rose, 
sky,  lavender,  a  medium  blue  and  a  live- 
ly old  rose  and  salmon  shades. 
Fur  and  Flowers 
To  go  back  to  the  Winter  turbans, 
many  of  those  being  worn  now  are 
fashioned  of  fur — mole,  monkeyskin, 
coney,  seal,  beaver,  kolinsky,  mink,  etc., 
and  have  velvet  flowers  or  small  fruit 
effects  with  foliage,  either  in  separate 
clusters  or  continuing  all  around  the 
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centre  of  the  brim.  Deep  red  geraniums 
and  poinsettias  were  noticed  on  several; 
others  had  several  subdued  colors  com- 
bined in  glazed  effects  and  sometimes 
tinsel.  Bolero  toques  are  extremely 
popular;  there  are  also  many  odd  styles 
which  have  a  perpendicular  "wall'' 
standing  at  the  edge  of  the  brim  around 
the  back  or  on  one  side.  These  hats  are 
usually  trimmed  with  some  tailored- 
looking  feather  effects.  Pompoms  or 
cup-shaped  drapes  at  the  centre  of  the 
soft  crowns  are  worn  a  great  deal,  espe- 
cially by  young  girls. 

Some  Novel  Devices 

One  style  of  small  velvet  hat  with 
bowl  crown  and  saucer  brim  is  made  to 
look  much  larger  by  a  big  double  ruffle 
which  is  put  on  bottom  side  up  about  the 
crown,  then  pulled  into  corners  where- 
ever  it  is  most  becoming.  Another  toque 
from  Paris  is  of  jet  with  maline  form- 
ing a  soft  beretta  section  around  it. 

Collapsible  crowns  are  still  strongly- 
favored  especially  in/  models  designed 
for  outing  wear.  One  style  continues 
popular  at  present  and  promises  to  be 
worn  much  in  the  south.  It  is  closely 
crocheted  or  knitted  of  taupe  chenille 
with  no  stiffening  other  than  a  little 
support  at  the  brim-edge.  Threaded  in 
and  out  through  the  base  of  the  crown 
is  a  %-inch  Pekin  blue  grosgrain  rib- 
bon. This  model  was  seen  at  Maisor. 
de  Merode  on  Fifth  Avenue. 

Spring  Braids  and  Trimmings 

As  to  trimmings  for  Spring  angora 
braid  is  one  of  the  smart  notes.  This 
braid  appears  to  be  a  soft  satin-straw 
braid  with  angora  wool  woven  through 
it.  The  wool  is  white  and  the  straw  in 
the  smart  Springs  colorings  of  which 
beige,  grey,  pea  green,  rose,  fawn,  gold 
and  blues  are  noticeable.  Another  new 
braid  resembles  cloth  and  is  called 
Dovene.  It  is  soft  and  has  a  fabric 
foundation.     Another  resembles  Turkish 


A  "Trench  hat"  with 
a  "wall"  at  the  back. 

towelling  and  comes  in  1^-inch  width 
in  pale  tints. 

A  brush-like  cording  looks  like  a 
caterpillar  but  is  smaller  and  in  a  nice 
range  of  colors. 

Foliage,  wings,  feathers,  etc.,  are 
shellacked  or  else  tinselled  giving  many 
novel  effects. 

Tucks  and  Quilting 

The  soft  effects  brought  out  this  Pali 
by  shirring  are  developed  now  by  fine 
tucks  in  clusters  from  centre  to  base 
of  crown,  or  in  tiny  cross  bar  tucks. 
These  are  especially  liked  in  the  soft 
silks  or  Georgette  crepe.  Satins  are 
frequentlv  quilted — they  are  caught 
(Continued   on  page  85.) 


FEBRUARY  FOR   WHOLESALE  MILLINERY  DISPLAYS 

Toronto  and  Montreal  Wholesalers  Preparing  For  Annual  Spring  Openings  —  Many 

Clever  and  Attractive  Styles  Being  Featured — Soft  Effects  and  Delicate 

Fabrics  in  Advance  Models 


MILLINERY  quarters  are  as  busy 
as  can  be  these  days  preparing 
for  the  new  season's  first  dis- 
plays, which  will  take  place  during  the 
month  of  February.  A  few  Canadian 
buyers  have  made  their  way  to  and  from 
Paris,  and  many  others  have  been  haunt- 
ing New  York,  and  now  all  are  at  work 
materializing  this  and  that  inspiration. 

The  very  earliest  hints  of  Spring  are 
already  out  in  their  usual  note  of  satin 
with  straw  borders  and  underbrims,  in 
modest  tailored  effects.  Lisere,  too,  is 
being  worn  in  a  few  instances,  and  no 
doubt  both  these  types  will  be  rather 
frequent  in  the  larger  cities  by  the  end 
of  this  month.  Soft  effects  when  fabric 
hats  are  chosen  are  the  prevailing  style. 
Satins  made  up  with  soft  crowns,  either 
pieced  in  Alpine  fashion  or  neatly 
draped,  are  liked.  Finely  tucked  satins 
and  silks  continue  the  soft  effects  which 
have  been  so  popular  this  Winter;  many, 
too,  make  use  of  shirring. 

Soft  and  Tailored  Styles 

Then  for  early  wear  there  are  the  soft 
tailored  Milans  and  tagal  shapes.  These 
finished  without  any  stiffening  process 
are  a  decided  Spring  note,  and  it  seems 
as  if  a  smaller  proportion  than  ever  of 
the  earliest  hats  will  be  in  black,  taupe 
and  sand  shades  and  a  good  many  greys 
will  be  worn  instead. 

There  is  novelty  in  these  straw  shapes 
too.  Cushion  brims,  tire  brims  (which 
came  out  in  Fall  velvets),  little  down- 
curving  brims,  tilted  high  towards  the 
back,  upstanding  revers  and  some  stiffer- 
looking  models  turning  abruptly  off  the 
face  provide  variety.  In  crowns  there 
are  some  rather  low  inverted  bowl 
shapes,  but  the  higher  draped  and  mili- 
tary effects  will  be  in  the  lead.  These 
are  rather  large  and  sometimes  extend 
wider  at  the  top  than  at  the  base.  When 
coupled  with  the  narrow  sailor  brim  thh 
forms  a  trig  Beau  Brummel  sailor. 
Crowns  that  are  drawn  into  three  or  four 
corners  around  the  sides  or  on  top  in 
Chinese  style  are  shown.  Colonial  effects 
are  good,  but  there  are  fewer  tricornes 
than  during  the  past  two  or  three  sea- 
sons. Panamas  follow  out  many  of 
these  shape  features,  and  are  further 
characterized  this  year  by  novelty 
scarfs.  Bright  reds,  blues,  greens, 
purples,  yellows,  etc.,  are  shown  in  fancy 
designs  on  sand-colored  grounds  with 
good  effect.  The  pencil  brims  are  liked 
again,  too. 

Silk-Crowned  Sailors 

Many  of  the  regulation  wide  brimmed 
sailors  are  shown  again  and  a  favorite 
accompaniment  is  an  attractive  fancy 
silk,  completely  covering  the  crown  and 
perhaps  with  its  bias  ends  forming  rab- 
bit's ears  at  the  side.  Bright  colors  are 
utilized  a  great  deal  in  this  way,  but  so 
far   as    the    straws   themselves   are    con- 


HARBINGERS  OF  SPRING 

Blue  silk  parasol  and  hat,  both  covered  with  rose  crepe;  bound 
in  blue  LaBrosse  braid.  Gold  net  facing.  Handle  of  parasol 
covered  with  same  combination  of  material.  From  Gage  Brothers 
&  Co.,  Chicago. 


cerned  there  seems  to  be  a  little  less 
brilliancy,  especially  in  the  better  grade 
hats  than  last  year.  Hand-work  is  again 
a    specialty    for    the    more    picturesque 

hats. 

Colors  Based  on  Fawn,  Grey  and  Blue 

Many  of  the  new  satin  and  silk  hats 
being  worn  now  have  dressy  soft  effects 
produced  by  the  use  of  tulle,  delicate 
laces  (including  some  metallic  pieces), 
or  even  some  of  the  hair  lace  which  was 
the  note  of  last  Summer's  more  formal 
hats.  This  hair  lace  is  shown  in  a  nice 
range  of  colors  this  season,  including  the 
fawn,  sand,  purple,  blues,  and  pastel. 
shades.  In  fact,  all  through  the  trim- 
ming sections  the  colors,  as  stated  in 
previous  issues  of  DRY  GOODS  RE- 
VIEW, are  for  the  really  fashionable 
hats,  those  allied  to  fawn,  grey  and  blue. 
The  light  and  deeper  tints  of  these  pro- 
vide a  great  deal  of  variety.  Perhaps 
one  should  mention  again  as  second  con- 
siderations the  continued  love  of  the 
Summer  girl  for  old  rose  in  its  deeper 
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hues,  light  green,  some  lilac  and  pale 
yellow,  and  some  bright-colored  thick 
wools  worked  up  into  smart  spots  and 
other  touches  on  the  prim  colored 
shapes. 

Mid- Winter  Hats 

At  present  the  outstanding  note  in  mil- 
linery is  the  military  turban.  It  is  worn 
in  great  variety,  and  the  fabric  preferred 
for  these  is  decidedly  the  gold  or  silver 
brocaded  satin,  of  which  mention  has 
been  made  in  previous  reports.  These 
elaborate  fabrics  are  worn  in  neat  little 
street  hats  by  young  girls  as  well  as  by 
matrons.  Some  models  in  brocaded 
scarlet  are  also  liked.  Next  in  vogue  to 
these  military  hats  are  those  with  soft 
crowns  of  taupe  or  brown  satin  and 
bolero  or  turban  brims  of  fur  fabric. 
Sailors,  both  medium  and  large,  of  black 
hatters'  plush,  sell  in  their  usual  num- 
bers to  more  conservative  dressers. 
White  is  selling  to  some  extent,  but  is  by 
no  means  a  vogue  as  compared  witfi  the 
taupe  satin  and  military  turbans. 
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MIDWINTER     AM)    SPRING 
MILLINERY  IN  NEW  YOUR 

(Continued  from  page  83.) 

down  with  strands  of  (loss  intersected 
with  buttons  or  with  fair  sized  beads  at 
regular   intervals   all   over. 

Narrow  ribbons  ate  used  again  to  a 
large  extent.  Indeed  some  very  narrow- 
soft  ones  are  crocheted  into  pretty 
shapes. 

Matched  sets  are  considered  smart 
again.  Usually  a  hat,  bag  and  parasol 
are  developed  together  and  these  are  be- 
ing made  in  delicate  cottons  for  warm 
weather  as  well  as  in  the  more  elabor- 
ate silks.  Some  very  pretty  effects  are 
shown  in  organdies  used  with  gingham. 
Dots,  scarfs  and  novel  motifs  devised 
of  thick  zephyr  wools  in  a  variety  of 
colors  are  shown.  There  is  also  a  good 
deal  of  hand  embroidery  again. 

Even  though  Paris  will  doubtless  add 
inspiration  as  the  season  advances  there 
really  is  a  splendid  range  of  interesting 
millinery  ready. 

Hats  for  the  Little  Tots 
Hats  for  little  girls  are  bundles  of 
prettiness.  Many  of  these,  like  the 
mothers'  and  big  sisters'  favorites,  are 
all  handmade.  The  same  light  color- 
ings prevail  too  but  fewer  of  the  deep 
effects  are  shown  for  the  little  miss.  The 
delicate  blues,  pinks,  biscuit,  fawn,  cit- 
ron, rose,  etc.,  of  course  are  much  more 
charming  for  her  and  besides  having 
these  in  the  dreamy  silks,  chiffons,  and 
fancy  soft  straws  there  are  wondrous 
collections  of  tiny  frills,  lace  and  hand 
embroidery  on  organdie. 

Garlands  of  ribbon  flowers  are  used 
much  for  trimming  and  there  are  other 
attractive  effects  produced  by  making 
fine  rolls  of  taffeta  silk  and  winding  and 
twisting  these  into  suggestions  of  flow- 
ers and  foliage.  One  little  poke  of 
salmon  pink  taffeta  had  the  silk  shirred 
on  the  under-brim.  The  upper  brim  and 
sides  of  crown  were  of  soft  beige  straw 
and  on  it  was  laid  in  clover  effects  a 
rat- tail  braid  made  of  the  salmon  silk; 
the  top  of  the  soft  crown  was  also  of 
the  taffeta.  Nile  green  chiffon  with 
beige  straw  and  tiny  green  ribbon  gar- 
lands was  another  charming  creation.  In 
the  "every  day"  hats  there  are  smart 
little  soft  milans  with  cushion  brims 
and  some  others  which  look  like  milans 
but  are  a  lower  priced  imitation  of  it. 
Wool  embroideries,  felt  appliques,  and 
velvet  and  grosgrain  ribbons  are  the 
usual  trimmings  for  these  "straws." 
The  kiddies  are  to  be  quite  as  bewitch- 
ingly  hatted  as   any   of  the  grown  ups. 


on  business  as  usual.  The  Imperial  Hat 
Co.,  who  began  at  :2:2b'  Lemoinc  St.  a 
year  or  two  ago,  are  taking  possession 
of  much  larger  premises  at  223  Notre 
Dame  St.  for  their  growing  business. 
Peerless  Hats  Ltd.  have  secured  a 
larger  and  well  lighted  factory  at  10 
Ontario  St.  West,  vacating  their  old 
premises  to  the  Government  who  intend 
using   it  as   a   military   barracks. 

Recently  a  deputation  of  British  cot- 
ton manufacturers  waited  upon  Sir  Al- 
bert H.  Stanley,  President  of  the  Board 
of  Trade,  to  get  some  assurance  as  to 
the  status  of  their  business  for  the  com- 
ing year.  They  were  assured  that  it 
was  the  intention  of  the  Government  to 
try  and  keep  at  least  60  per  cent,  of  the 
spindles  usually  engaged  on  American 
export  trade  in  operation. 


IMITATION   IS  NOT  PROFITABLE 

Copying  of  Models  on  a  Large  Scale  to 
Sell  Cheaply  Hurts  Business 

BEARING  out  a  remark  which  appeared 
in  these  columns  last  month  that  making 
millinery  a  "quantity  business"  is  ruin- 
ous to  the  trade,  we  quote  the  following 
from  the  bulletin  of  the  Retail  Millinery 
Association  of  America: 

"One  of  the  great  evils  of  the  millinery 
business,  everyone  admits,  is  the  haste 
of  manufacturers  to  copy  models  which 
are  selling  well  in  the  retail  stores  and 
to  make  them  up  at  a  much  lower  price. 
The  effect  of  this  is,  of  course,  the  kill- 
ing of  the  business  on  that  particular 
style,  with  the  final  result  that  the  cheap 
manufacturer,  while  boosting  his  busi- 
ness for  a  very  short  time  on  that  num- 
ber, has  succeeded  really  in  lessening 
the  total  business  that  he  would  other- 
wise have  received  on  that  number. 

"For  instance,  business  on  satin  and 
imitation  fur  hats  in  one  city  was  dis- 
tinctly lessened  by  the  appearance  a  few 
days  after  the  original  number  had  been 
shown  at  $6.50  of  a  copy  selling  at  $2.89. 
The  buyer  who  originally  introduced  this 
number  was  doing  a  splendid  business, 
but  no  sooner  had  the  cheap  hat  appear- 
ed in  the  windows  of  a  competitor  than 
the  business  dropped.  The  competitor 
might  have  done  more  business  had  he 
introduced  the  same  number  at  a  price 
more  nearly  that  at  which  the  original 
was  shown." 


SPRING  BUSINESS  IN  MONTREAL 

There  has  been  quite  an  exodus 
amongst  the  millinery  trade  in  Montreal 
preparatory  to  opening  up  for  Spring 
business.  Vyse  Sons  &  Co.  are  taking 
possession  of  the  spacious  warehouse  on 
Peter  St.  for  many  years  occupied  by 
the  millinery  firm  of  Caverhill  &  Co.  The 
Canadian  Hat  Co.,  whose  premises  on 
Xotre  Dame  St.  were  recently  damaged 
by  fire,  have  equipped  a  new  factory  at 
112  Beaver  Hall  Hill  and  are  carrryin^ 


MR.  THOMPSON  RETURNS  FROM 
EUROPE 

A   Buyer's  Trip  Abroad  is  No  Pleasure 
These  Davs — The  War  is  Felt  at 
Every  Turn — Goods  Are  Beau- 
tiful, But  Extremely  High 
in   Price 

MR.  THOMPSON,  of  the  Thompson 
Lace  &  Veiling  Co.,  has  returned  from  an 
interesting,  though  not  really  pleasant, 
trip  to  Europe.  "Conditions  are  bad  in 
every  way,"  he  says.  "Food  is  regulated 
of  course  in  England,  France,  Switzer- 
land and  every  place  else.  One  carries 
his  bread  ticket  about  with  him  and  pro- 
duces it  for  every  slice,  as  a  matter  of 
course,  in  restaurants,  hotels  and  private 
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houses.  Guests  never  forget  their  bread 
tickets,  for  it  would  mean  the  hosts 
would  have  to  do  without  whatever  such 
guests  would  consume.  The  weather  has 
been  unusually  cold  and  coal  is  scarce. 
Consequently  trains  are  unheated  and 
unlighted,  and  one  travels  in  discomfort. 
Spain  is  unsettled — almost  in  an  uproar 
and  its  frontier  is  closed,  as  is  that  of 
Switzerland." 

Mr.  Thompson  managed  to  get  into 
Switzerland,  however.  The  frontier  is 
opened  for  twelve  hours  at  uncertain  in- 
tervals of  about  two  weeks,  and  one  is 
not  allowed  to  wait  at  the  "gate"  for  the 
time,  but  must  stay  in  Paris  or  some 
other  rendezvous,  where  he  is  notified 
usually  too  late  to  get  to  the  frontier  be- 
fore it  closes.  Mr.  Thompson  got  through 
with  just  ten  minutes  to  spare. 

In  Switzerland  riots  and  revolution  are 
everywhere  in  the  air.  Conditions  are 
becoming  quite  critical,  but  the  riot  at 
Zurich  was  somewhat  overstated  he 
found.  Only  five  or  six  persons  were 
actually  killed,  whereas  the  report  said 
five  hundred.  The  machine  guns  were 
turned  on  the  walls,  he  says,  to  show  the 
people  what  would  be  done  to  them  if 
they  did  not  disperse  in  ten  minutes. 

So  far  as  manufacturers  are  concern- 
ed, they  continue  to  produce  a  certain 
amount  of  goods  of  excellent  quality,  but 
under  serious  difficulties  and  at  ex- 
tremely high  prices.  Everything  is  from 
25  to  40  per  cent,  higher  than  it  was  just 
three  months  ago,  and  they  are  not 
anxious  to  do  foreign  business  because 
of  the  uncertainty  and  delay  necessary 
everywhere.  There  are  almost  no  buy- 
ers over  there,  just  an  occasional  one 
from  the  United  States. 

Mr.  Thompson  had  to  have  separate 
passports  for  England,  France  and 
Switzerland,  and  permission  to  pur- 
chase goods;  then  the  sellers  had 
to  secure  similar  sets  of  passes 
for  the  goods  when  bought,  to- 
gether with  detailed  accounts  of  their 
description,  destination,  purpose,  etc. 
This  was  for  goods  which  Mr.  Thompson 
brought  with  him,  and  the  same  will  be 
required  for  orders  filled  later.  For 
these  reasons  there  is  really  little  that 
one  can  get  without  actually  going  after 
it,  and  while  Mr.  Thompson  is  satisfied 
with  his  purchases  as  to  both  quality  and 
novelty,  he  does  not  think  he  will  under- 
take the  trip  again  until  the  war  is  over. 
"There  is,  however,  a  feeling  everywhere 
that  a  break  of  some  kind  will  come  all 
round  in  the  Spring,"  he  says. 

The  journey  from  Liverpool  home  took 
twenty  days  owing  to  the  ship  becoming 
entangled  in  a  submarine  net  off  Scot- 
land. This  kept  them  standing  for  eight 
days. 


The  annual  statement  of  J.  &  P.  Coats, 
thread  manufacturers,  shows  a  net  profit 
of  $3,361,000  of  which  $2,000,000  is  set 
aside  as  a  war  contingency  fund. 

During  the  recent  Victory  Loan  cam- 
paign ,  Greenshields  Limited,  of  Mon- 
treal, presented  a  fifty  dollar  Victory 
Bond  to  every  employee  on  their  staff. 
The  total  amount  involved  equalled  about 
$15,000. 


Dry  ( loads  Review 


-MILLINERY 


MALINES 

which  are  different 


MALINES 


vou 


can't  substitute 


DYNAMO  BRAND 


ASK  for  the 

"DYNAMO  BRAND"  RAINPROOF  MALINE 

The  ORIGINAL  Guaranteed  Rainproof  Maline 

The  "DYNAMO  BRAND"  RAINPROOF  MALINE  is  guaranteed  against: 

Rain 

Dampness 
Snow 
Sun 
Perspiration 

"DYNAMO"   MALINE    is    the    Ideal    Maline    for   Millinery— Heavy,    Fine,   Brilliant.       One  yard  of 
DYNAMO    MALINE  offers    the    same   effect    and    covers   better   than    two   yards  of  any  other  makes 

To  be  had  from 

s™tL  CHAS.  MOUTERDE  (United Makers)  y<f£°n 

Sommer  Bldg.  \  7    TORONTO 

Tel.  Up  S*48         The  only  selling  agent  for  Gros  Million  fef  Co.  of  Lyons  (France)  for  the  Dominion  of  Canada       Tel  A(Je,  4184 

' '  We  only  sell  to  the  Wholesalers  " 
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You  can  easily    sell 
Kiddies'  Hats 
like  these 

FRASER-MADE  Kiddies'  Hats  are  full 
of  snap — cleverly  designed  models  that 
instantly  make  a  hit  with  both  parents 
and  children. 

'—^^^^  The  Spring  range  contains  particularly 

catchy  styles  in  many  materials. 

These  nobby  little  hats  will  provide  a  great  boost  for  your  Juvenile  Department. 

Fraser-Made    Kiddies'    Hats    are    hand    blocked    and   lined   with   finest  unbreakable    French   canvas. 
Shapes  are  permanent  and  rain  and  dampness  cannot  wilt  them. 

The  new  FALL  line  of  Men's  and  Boys'  Caps  as  well  as  the  Kiddies'  Hats  is  now  in  the  hands  of  our 
travellers  and  we  will  have  them  get  in  touch  with  you  on  request.     They're  the  best  yet. 

THE  FRASER  CAP  CO.   -   LONDON,  CANADA 

CAP  MAKERS  FOR  20  YEARS 
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MILLINERY  INSURANCE 

Against  loss  of  business  due  to  failure  to  secure  the  right  styles  in  trimmed  hats  at  the  right  time,  is  obtained  thru  : 

The  Gage  Weekly  Hat  Service  The  Gage  Assortment 

Series  A — One   Hat   a    Week   at   $5.00   each.  On  gale  and  ready  to  ship  January 

Series    B~ One    Hat   a   Week   at  $7.50  each,  '      1st,     February     1st,     March     1st. 

Series  C-One   Hat  a   Week  at  $10.00  each.  March    15th. 

Both'of  these  include  an  elaborate   advertising  service  FRFE.  \Vrite  for  more  detailed  information. 
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Cj.    Goulding    &    Sons 

55    Wellington  St.   West.  Toronto 
VCfjnm'fieg  Montreal  Ottawa 


PREPARATIONS    for 

Spring  Trade  are  already 
well  advanced  and  by  28th 
January  we  shall  be  ready  to 
receive  early  buyers.  You 
are  cordially  invited  to  call 
and   inspect  our   stock. 


Every  4mbitious  Merchant 

SHOULD 
READ 

SALES 
PLANS 


A  collection  of 
three  hundred 
and  thirty-three 
successful  ways 
of  getting  busi- 
ness, including  a 
great  variety  of 
practical  plans 
that  have  been 
used  by  retail 
merchants  to 
advertise  and 
sell  goods. 


PRICE  $2.60  Postpaid 


Sent  postpaid  only  on  receipt  of  price. 
TECHNICAL     BOOK     DEPARTMENT 

MacLEAN   PUBLISHING   CO. 

143-153  UNIVERSITY  AVENUE    ::   TORONTO 


ADVERTISING  to  be 
**^**  successful  does  not  neces- 
sarily have  to  produce  a  basket- 
ful of  inquiries  every  day. 

The  best  advertising  is  the 
kind  that  leaves  an  indelible, 
ineffaceable  impression  of  the 
goods  advertised  on  the  minds 
of  the  greatest  possible  number 
of  probable  buyers,  present  and 
future. 


MILLINERY  Dry  Goods  Review 
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"SEE  THE   FISK  LINE  FIRST" 

BRANCH  SALESROOMS 

Open  During  Market  Seasons 

NEW  YORK,  411  Fifth  Ave. 
CLEVELAND,  Statler  Hotel 

|  D.B.  FISK  &  COMPANY 

Creators  of  Correct  Millinery 

I     225  North  Wabash  Ave.  CHICAGO 
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FALL   UNDERWEAR   PRICES  UP  ABOUT  50  P.  C. 

Expected  Increases  Have  Materialized — Still  Higher  Prices  Probable  Before  J"jong  - 
Shortage  on  Some  Lines  Most  Likely — Mills  Accept  Restricted  Orders. 


FOR  the  past  two  month  dealers  have 
been  anxiously  awaiting  the  under- 
wear prices  for  Fall  of  1918.  From 
time  to  time  a  little  indication  of  what 
was  in  sight  was  gathered  from  here 
and  there.  It  was  taken  for  granted 
that  there  would  be  increases  in  the 
price  of  practically  all  lines,  and  that 
these  increases  would  be  considerable. 
It  was  also  known  that  huge  orders  had 
been  placed  with  Canadian  mills  by  the 
United  States  Government,  and  there 
was  considerable  uncertainty  here  as  to 
whether  this  fact  would  seriously  hold 
up  supplies  to  the  local  trade.  During 
the  month,  however,  practically  every 
manufacturer  has  called  on  the  jobbing- 
trade  with  samples  and  prices  have  been 
quoted.  The  result  has  been  a  general 
clearing  of  the  atmosphere,  and  some 
definite  information  can  now  be  given. 
Prices,  of  Course,  Higher 

As  has  been  said,  it  was  expected  that 
prices  would  be  higher,  considerably 
higher,  and  in  this  respect  there  has 
been  no  surprise. 

These  advances,  considerable  as  they 
are,  would  seem  to  be  more  than  justi- 
fied by  the  conditions  that  the  mills  are 
facing.  As  one  manufacturer  puts  it, 
"The  advances  in  raw  stocks  since  we 
last  put  out  our  samples  are  approxi- 
mately 60  per  cent,  on  wool  and  100  per 
cent,  on  cotton.  Labor  has  also  advanc- 
ed 25  per  cent.,  with  corresponding  in- 
creases in  all  other  requirements.  This 
we  think  amply  justifies  the  increase  in 
prices   of  hosiery  and  underwear." 

Increases  Vary 

As-  to  the  amount  of  the  increase,  that 
varies  according  to  different  lines.  For 
instance,  some  manufacturers  have  been 
working  up  till  the  present  time  on  ac- 
cumulation of  yarn  bought  at  much  be- 
low present  figures.  Now  that  they  are 
forced  to  go  into  the  market  and  pay  the 
vastly  increased  figures  for  their  raw 
product,  they  will  have  to  increase  their 
prices  very  sharply.  In  such  instances 
as  these  the  increases  will  run  from  60 
per  cent,  to  65  per  cent.,  and  in  one  or 
two  instances  a  little  higher.  Other 
manufacturers  again  have  been  manu- 
facturing all  along  a  little  closer  to  the 


market,  and  have  been  advancing  gradu- 
ally all  the  time.    In  their  case  the  pre- 


FOR  THE  KIDDIES 

A  comfy  slip-over  sweater  and  cap  set 
in  white  zephyr  wool  with  colored  stripe 
border.  Shown  by  Louis  Schlesinger  &  Co., 
New  York. 
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sent  increase  is  not  so  marked,  repre- 
senting only  about  25  per  cent,  to  33  per 
cent. 

Then,  again,  one  or  two  jobbers,  it  is 
known,  are  a'veraging  prices  on  stock 
now  on  hand  with  that  which  is  being- 
bought  and  giving  their  customers  the 
benefit  of  the  saving  here.  Thus,  it  will 
be  seen  that  there  are  again  likely  to  be 
differences  occur  according  to  the 
amount  of  this  season's  stock  that  the 
jobber  is  carrying  over.  All  lines  are, 
however,  advanced  at  least  25  per  cent., 
and  possibly  the  average  would  be  about 
50  per  cent.  The  writer  saw  quotations 
from  one  house  that  worked  out  66  per 
cent,  more  than  the  price  asked  for  the 
same  line  a  year  ago. 

Still  Higher   Prices  in   Sight 

Even  at  this  dealers  and  manufactur- 
ers, with  one  accord,  affirm  that  these 
prices  will  look  small  before  the  end  of 
the  year.  Mills  are  only  accepting  or- 
ders for  so  much  from  the  jobbers.  The 
usual  procedure  is  to  cut  the  previous 
year's  order  in  half  and  make  that  a 
basis.  This  is  not  considered  to  mean 
that  there  will  be  no  further  orders  ac- 
cepted at  a  later  date.  There  undoubt- 
edly will  be,  but  these  will  be  on  a  new 
schedule  based  on  whatever  the  raw  mar- 
ket may  be  at  that  time,  and  every  in- 
dication is  that  this  will  be  on  a  much 
higher  basis.  Then,  too,  the  jobbers  who 
are  averaging  stocks  will  have  to  ask 
full  prices  once  they  are  forced  to  go 
into  the  market  again.  As  one  buyer 
puts  it,  "Ret"ilers  who  think  these  pre- 
sent prices  high  will  be  inclined  eight 
months  from  now  to  think  they  were  low 
enough." 

Will  the  Supply  be  Sufficient? 

The  next  matter  that  is  worrying  the 
retailer  is  that  of  supply.  Will  there  be 
enough  to  meet  requirements?  In  so 
far  as  the  heavier  ribbed  lines  are  con- 
cerned there  seems  little  cause  for 
worry.  There  will  be  some  to  be  bought 
at  any  time,  but  the  price  will  likely  be 
soon  advanced.  These  goods  are  made 
from  the  coarser  Canadian  yarns,  and 
there  appears  little  reason  ta  expect 
that  this  product  will  not  be  procurable 
in    sufficient    quantities     to     supply     the 
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home  mills.  As  regards  the  lines  made 
from  the  finer  grades  of  imported  yarns, 
a  different  condition  exists.  With  prac- 
tically an  embargo  from  Great  Britain 
and  with  license  restrictions  from  the 
United  States  the  difficulty  of  getting 
the  required  supplies  is  increasing  all 
the  time.  Some  few  Canadian  mills  en- 
gaped  on  this  class  of  work  are  now 
running  short  time  owing  to  a  yarn 
scarcity,  and  taking  into  consideration 
the  world  wool  situation  one  cannot  but 
doubt  that  bad  as  things  are  the  worst 
is  yet  to  come. 

In  so  far  as  cotton  lines  are  concerned 
there  does  not  appear  to  be  any  likeli- 
hood of  a  serious  shortage  except  for  the 
attitude  of  the  manufacturers  towards 
United  States  orders.  One  jobber  ex- 
plained  this  situation  as  follows:  "The 
mills  are,  I  believe,  sincere  in  their  de- 
sire to  supply  the  home  trade  first,  and 
are  giving  the  preference  this  way  in 
practically  every  instance.  If,  therefore, 
the  retailer  places  his  business  early 
through  his  regular  source  of  supply,  so 
as  to  give  both  jobber  and  manufacturer 
-<  me  idea  as  to  the  country's  require- 
ments, it  will  much  facilitate  matters. 
If.  however,  this  is  not  done,  the  mills 
ca.inot  be  blamed  for  going  ahead  and 
accepting  orders  that  will  keep  their 
riant-  in  operation.  I  know  that  at  the 
present  time  there  is  an  order  being 
offered  Canadian  mills  of  50,000  dozen 
underwear  that  will  only  be  accepted 
after  some  idea  of  our  own  country's 
requirements  is  secured.  I  will  natural- 
ly be  told  that  I  am  handing  out  the 
usual  iruff  and  am  talking  for  the  bene- 
fit of  the  house  I  represent,  but  I  1  (iter- 
ate that  the  retailer  who  does  net  place 
his  order  early  is  go'ng  to  sret  left,  and 
left  badlv.  By  this  I  do  not  mean  that 
there  \\ill  not  be  some  underwear  to  be 
procured,  but  it  will  be  a  limited  range 
and  at  considerably  higher  prices." 


CASHMERE  HOSIERY  UP  100% 
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For    Pall    Represent    This    Advance    in    Some 
-This  Increase  Mav  be  Moderated  to  Retailers 


INFANTS'  WEAR 

THE  infants'  section  of  the  knit  goods 
department  is  growing  more  and  more 
into  importance  as  the  manufacturers 
continue  to  increase  the  range  of  gar- 
ments and  the  attractive  qualities  of 
same.  In  the  lines  for  Fall  1918,  now 
bem?  exhibited  dainty  little  garments 
will  be  common,  the  kind  that  the  aver- 
age mother  will  be  unable  to  resist  when 
she  thinks  of  the  particular  garment  in 
question  on  her  own  little  cuddley-tot. 

Many  of  these  garments  are  hand- 
crocheted  or  knitted  and  comnrise  jackets 
in  all  styles  and  colorings,  bootees,  and 
bonnets  in*  wool,  silk  and  wool,  and 
aneora  finished,  some  trimmed  with  rib- 
bon others  with  swansdown,  and  still 
others  with  crochet  bands.  Then  there 
are  mittens,  and  how  cute  those  little 
angora  lines  are,  leggings,  overalls  and 
slippers. 

Some  of  the  manufacturers  are  putting 
these  lines  up  in  sets  of  jacket,  bonnet 
and  bootees  to  match,  each  set  attract- 
ively boxed  and  these  make  a  splendid 
line  to  buy  now  to  feature  for  Christmas 
gifts  next  year. 


MANY  of  the  hosiery  mills  an- 
nounced their  Fall  prices  for 
1918  at  the  same  time  as  the 
underwear  houses.  In  many  instances 
of  course  these  lines  are  both  manufac- 
tured in  the  one  mill.  Some  of  the 
smaller  hosiery  mills  have  not  as  yet 
shown  any  samples  and  in  one  or  two 
cases  seem  absolutely  at  sea  as  to  the 
prices  that  should  be  asked  and  the 
quantity  that  can  be  delivered. 

Instances  are  known  of  jobbers  hav- 
ing been  written  asking  that  the  manu- 
facturer may  be  allowed  to  accept 
quantity  orders  without  any  stipulation 
as  to  price,  same  to  be  governed  by  con- 
ditions that  will  exist  by  the  time  this 
mill  works  around  to  this  particular 
order. 

Cashmere  Lines  Up  100rf 
For  the  lines  that  have  been  shown, 
the  increases  as  in  underwear  vary  but 
all  finer  cashmere  lines  show  tremend- 
ous increases  and  in  a  number  of  in- 
stances these  run  approximately  100  r; 
over  the  prices  prevailing  a  year  ago. 

English  Hosiery  Scarce 

English  all  wool  cashmere  hosiery, 
similar  to  those  that  the  Canadian  pub- 
lic have  for  long  been  familiar  with,  will 
in  the  next  few  months  be  practically 
an  unknown  quantity.  Canadian  mills 
making  similar  lines  are  being  held  up 
for  yarns  and  will  only  accept  limited 
orders  even  at  the  new  prices. 


It  is  expected  that  new  lists  will  be 
prepared  in  a  few  months  showing  still 
higher  prices.  The  following  figures 
taken  from  the  lines  of  one  of  the  largest 
mills  in  the  Dominion  will  give  an  idea 
of  the  average  increase. 

1916  1917       % 

Ribbed  worsted  $2  75  $  3  40     23  \:. 

Plain  cashmere  6  50  11  50     77 

Plain  cashmere  6  85  12  00     76 

Ribbed  cashmere  6  75  13  50  100 

Other  lines  could  be  given  that  would 
toll  the  same  story  but  it  is  sufficient  to 
say  that  increases  on  cashmere  lines 
will  mostly  run  from  75  per  cent,  to 
100  per  cent. 

Jobbers  Average  Prices 

This  increase  may  for  initial  business 
be  slightly  modified  in  so  far  as  the 
retailer  is  concerned  as  jobbers  who  have 
any  stocks  on  hand  will  average  prices 
wherever  possible  but  these  stocks  will 
soon  be  exhausted  and  the  full  force  of 
the  advance  will  be  felt  by  the  retailer. 

Big  Trade  for  Silk  Hose 

There  is  one  feature  that  is  certain  to 
be  still  more  pronounced  on  account  of 
cashmere  prices  and  that  is  the  tremend- 
ous increase  in  sale  of  silk  and  lisle 
hosiery.  This  applies  to  men's  as  well 
as  women's  lines  and  dealers  can  still 
further  this  tendency  by  proper  sales  talk 
and  advertising.  Some  Toronto  men's 
wear  dealers  report  that  they  had  the 
biggest   season   in   their   history   on   silk 


NOVELTIES  FOR  THE  BABIES 

Balaclava  caps  and  bonnets  are  the  newest  comforts  for  infants.  These  are  of 
angora  wool,  brushed  wool  and  zephyr,  and  are  hand-knit.  The  slippers  are  warm 
ones,  as  well  as  pretty,  crocheted  of  thick  mercerized  cotton,  old  rose  with  white 
tops  touched  with  black,  suggesting  ermine.     Shown  by  Henry  Davis  &  Co.,  Toronto. 
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and  lisle  half  hose  last  Summer  and  ex- 
pect to  still  further  increase  this  for 
the  coming  year.  This  is  one  way  that 
the  retailer  can  help  the  Government  in 
wool  conservation. 

Heavy  Half  Hose  Scarce 

In  men's  heavy  half  hose  there  is  a 
decided  shortage  at  the  present  time  and 
this  may  continue  into  the  coming  Fall. 
This  is  directly  caused  by  the  heavy 
purchases  of  the  Hudson's  Bay  Co.  in 
behalf  of  the  French  Government  plus 
the  business  placed  by  the  United  States 
Government.  It  is  also  expected  that 
our  own  Government  requirements  will 
be  large  and  all  machines  adapted  for 
this  class  of  hosiery  are  liable  to  be  filled 
up  with  business  for  months  to  come. 
Retailers  Fairly  Well  Stocked 

It  is  believed  that  possibly  retailers 
are  better  stocked  with  hosiery  than  in 
underwear    or    sweaters    but    those    who 


A   1918   MODEL 

The  sweater  characteristic  of  Summer, 
1918,  styles  is  to  be  of  fine  soft  wool.  There 
are  no  fastenings  down  the  front,  the  collar 
being  turned  back  the  full  length  of  the 
coat.  The  belt  has  two  dome  fasteners,  and 
the  sleeves  are  decidedly  narrow.  This 
model  is  in  Pekin  blue.  Made  by  Knit-to- 
Fit,  Montreal. 


are  lucky  enough  to  be  in  this  position 
should  revise  their  prices  sharply  at 
once.  Those  who  will  be  forced  to  buy 
for  the  coming  Fall  would  be  well  ad- 
vised to  buy  their  certain  requirements 
as  soon  as  possible.  There  is  no  dodg- 
ing the  issue.  Prices  paid  will  certainly 
be  higher  if  there  is  any  delay.  In  addi- 
tion many  lines  will  be  nearly  unpro- 
curable. 

U.S.  Mills  Withold  Prices 
United  States  mills  have  so  far  an- 
nounced no  prices  for  Fall,  1918,  and 
seem  to  prefer  to  wait  to  see  what 
developments  occur  in  the  wool  situa- 
tion.     It     is     expected,    however,    that 


government  demands  will  be  very  heavy 
and  a  shortage  of  supplies  for  the 
civilian  trade  is  freely  predicted. 

Ribbed  Top  Women's  Hose 

A  Canadian  manufacturer  is  turning 
out  a  line  of  women's  cashmere  hosiery 
with  a  10  inch  elastic  ribbed  top  instead 
of  the  customary  hem.  This  is  designed 
to  prevent  runs,  the  hose  manufacturer's 
bugbear,  and  is  claimed  to  fulfil  its  re- 
quirements. It  is  to  be  expected  that  a 
fair  demand  will  develop  for  this  line 
as  it  will  have  some  good  "talking 
points." 

Children's  Ribbed  Cashmere 

One  mill  which  has  for  one  of  its 
specialities  a  line  of  children's  fine 
ribbed  cashmere  hose  that  is  known  the 
country  over  has  not  yet  announced 
Fall  prices.  It  is  interesting  to  note  the 
prices  now  prevailing  on  this  one  line 
as  compared  with  a  year  ago. 

Sizes—  1916.  1917. 

4-4Vo      $2   80  $3   75 

5-5 i.j     2  80  4  50 

6     2   80  5   50 

6%     3  25  5   50 

7-7'i      3   25  fi   50 

8-8%    4   40  8   50 

Half  Hose  With  Hemmed  Tops 

In  the  United  States  there  have  been  a 
few  mills  putting  out  lines  of  men's  half 
hose  with  hemmed  tops  instead  of  the 
customary  ribbed  cuff.  These,  of  course, 
are  only  of  use  to  the  man  who  is  always 
accustomed  to  wear  garters;  and  while 
every  man  will  admit  that  he  should  do 
this,  a  very  large  percentage  do  not.  It 
is  noticeable  that  the  trade  are  not  fav- 
oring this  new  departure,  and  it  per- 
haps will  be  dropped  in  the  near  future. 


SWEATERS  UP  ALSO 

Advances  Equal  About  35c/   on  an  Aver- 
age— First  Showing   Has   Few   New 
Styles 

IN  the  realm  of  sweaterdom  there  would 
appear  to  exist  a  rather  different  situa 
tion  than  in  underwear  or  hosiery,  the 
two  other  knit  goods  staples.  Many  job- 
bers have  carried  some  stock  and  mills 
seem  to  be  better  supplied  with  yarns 
than  hosiery  and  underwear  houses.  This 
is  having  the  effect  of  causing  rather  an 
irregular  market.  The  writer  has  heard 
of  lines  that  are  being  shown  to  the 'trade 
at  last  year's  prices.  These,  however,  are 
the  exceptions  and  in  direct  contrast 
some  mills  are  showing  advances  of 
about  50  per  cent.  The  average  advance 
will,  however,  represent  about  30  per 
cent,  to  35  per  cent,  over  prices  prevail- 
ing a  year  ago.  All  dealers,  however,  in- 
sist that  present  stocks  of  manufactured 
articles  and  raw  materials  are  compara- 
tively limited,  and  a  heavy  advance  will 
be  necessary  when  further  supplies  of 
raw  materials  have  to  be  purchased. 

As  to  Styles 
There  does  not  seem  the  usual  desire 
to  bring  out  decided   style  changes  this 
year.      On    the    contrary,    keeping    down 
costs  is  the  manufacturer's  problem. 
Brush  knit  and  cardigan  knit  are  both 
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being  shown,  as  well  as  combinations  of 
the  two.  Sailor  collars  will  continue  to 
sell  and,  of  course,  all  lines  are  belted. 
The  feature  will  be  bright  colors,  such 
as  mauve,  rose,  paddy  and  corn  shade, 
either  in  plain  colors  or  combinations. 
Better  Garment  Sells 

The  better  garment  is  the  seller  and 
has  been  so  during  the  entire  season  just 
passed.  It  is  noticeable  that  several  mills 
which  have  confined  themselves  to  high- 
priced  lines  have  been  working  to  their 
capacity. 

Hand-Knit    Lines 

Pull-over  lines  in  hand-knit  stitch  have 
had  a  fair  sale,  and  will  probably  con- 
tinue to  increase  in  demand.  In  fact, 
hand-knit  lines  have  been  good  in  other 
articles  besides  sweaters,  such  as  skat- 
ing sets,  children's  and  infants'  gar- 
ments, bonnets,  bootees. 

Hug-me-tights  have  had  a  good  run 
again,  and  are  made  in  both  Shetland 
and  heavier  yarns.  New  York  reports 
a  splendid  demand  for  Shetland  sweat- 
ers, and  these  are  certainly  very  dair.ty 


A  NEW  HUG-ME-TIGHT 

The  practicability  of  this  latest  develop- 
ment in  hug-me-tights  is  evident  in  its 
sleeves,  drawn  in  waist  and  snug  yoke,  and 
it  is  an  attractive  looking  article  as  well. 
Hand-made  by  Henry  Davis  &  Co.,  Toronto. 


and  becoming,  and  many  Canadian  stores 
are  preparing  to  stock  fairly  heavily  in 
these  for  the  coming  season. 


HUDSON'S    BAY    CO.    ACTING    FOR 
FRENCH  GOVERNMENT 

In  the  November  issue  of  DRY  GOODS 
REVIEW  an  item  referring  to  the  heavy 
purchase  of  Canadian  socks  for  the 
French  Government  should  have  credited 
the  Hudson's  Bay  Co.  with  being  the 
agents  of  that  government.  The  Hud- 
son's Bay  Co.,  from  headquarters  at 
Montreal,  have  been  making  extensive 
purchases  for  the  French  Government 
since  the  opening  of  the  war. 


Canadian  Millinery,  Montreal,  has  dis- 
solved, Mrs.  S.  Lerner  continuing  under 
same  style. 


K  N  i  TT  K  D     G  0  0  DS 
A   VERY  HANDY  SCHEDULE 
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To  the  dealer  who  still  finds  himself  a  little  befogged  over  percentage  figures  (and  there  seem  to  still  he  a  lot  of  these)  the 
schedule  given  above  will  prove  very  helpful.  It  is  largely  self-explanatory.  The  percentage  figures  given  at  the  top  represent  the 
percentage  of  profit  on  sales  if  retail  price  marked  below  is  adopted.  This  would  he  a  very  handy  chart  to  paste  onto  a  card  to' 
Mag    iii    some    convenient    position    for    immediate    reference. 
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.75 
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.73 
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.78 
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.78 
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2.00 

1.61 

1.68 

1.72 

1.74 

1.81 

1.87 

1.94 

2.07 

1.67 

1.73 

1.78 

1.80 

1.87 

1.93 

2.00 
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TEXTILE  CONDITIONS    IN    GREAT 
BRITAIN 

(Continued  from  page  81.) 

ject  to  being  able  to  get  materials  and 
labour. 

Men's   Hats  and   Caps 

A  leading  firm  of  hat  manufacturers 
states  that  they  have  been  able  to  execute 
Canadian  orders  during  1917  but  delays 
have  been  unavoidable.  Shipping  diffi- 
culties have  not,  with  them,  increased  to 
any  great  extent,  nor  do  they  expect 
them  to  get  much  worse.  British  firms 
in  this  trade  will  be  able  to  handle 
Canadian  business  in  1918  as  in 
1917,  but  prices  will  be  higher. 
There  are  no  specific  lines  in  which 
goods  will  be  available  in  greater  quan- 
tities than  in  1917,  but  fur  felt  hats  will 
be  more  difficult  to  supply  than  last  year. 
It  is  not  expected  that  there  will  be  any 
lines  quite  unobtainable  in  1918.  Cana 
dian  houses  have  by  no  means  adapted 
themselves  to  current  conditions  in  deal- 
ing with  British  houses  in  this  trade. 
Labour  will  not  be  available  to  the  same 
extent  as  in  1917,  but  it  is  impossible  to 
state  to  what  extent,  while  wages  will 
advance. 

Linens,    Cambrics,    etc. 

An  Irish  firm  of  handkerchief  and  lin- 
en manufacturers  states  that  they  have 


been  able  to  fill  Canadian  orders  in  1917, 
but  that  shipping  facilities  were  not  as 
numerous  as  in  1916  and  are  likely  to  be 
less  favourable.  They,  however,  expect 
to  be  able  to  fill  all  Canadian  orders  in 
1918,  but  there  will  be  no  lines  available 
in  greater  quantities  than  in  1917.  Lower 
priced  damasks,  linen  cambrics  and 
frontings  will  be  more  difficult  to  supply 
than  in  1917,  and  some  ranges  of  hand- 
kerchiefs made  from  finer  numbers  of 
sheer  cambric  will  be  quite  unobtainable. 
Prices  will  be  higher  but  it  is  not  possible 
to  state  to  what  extent. 

Down    Quilts 

An  Irish  firm  manufacturing  down 
quilts,  curled  hair,  bedding,  etc.,  states 
that  they  have  been  able  to  fill  Canadian 
orders  in  1917,  but  that  shipping  difficul- 
ties have  increased.  British  houses  will 
not  be  able  to  handle  business  in  1918 
to  the  same  extent  as  in  1917,  and  all 
commodities  in  their  line  are  getting 
harder  to  procure,  consequently  all  lines 
will  be  more  difficult  to  supply  than  in 
1917.  It  is  impossible  to  judge  whether 
or  not  there  will  be  any  commodities 
which  will  be  quite  unobtainable  in  1918. 
Prices  will  advance  without  doubt,  but 
to  what  extent  no  opinion  is  expressed. 
Labour  will  be  available  in  Ireland  in 
the  same  volume  as  in  1917,  but  not  in 
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the  English  and  Scottish  branches  of  this 
house. 

Yorkshire  Cloth 

A  Yorkshire  firm  of  cloth  manufactur- 
ers state  that  in  their  line  British  manu- 
facturers have  been  able  to  handle  Cana- 
dian business  satisfactorily  but  that 
shipping  difficulties  have  increased  and 
will  get  worse.  It  will  not  be  possible 
for  British  houses  to  handle  orders  in 
1918  to  as  great  an  extent  as  last  year, 
and  there  will  be  no  lines  in  which  goods 
will  be  obtainable  in  greater  quantities. 
It  will  be  almost  impossible  to  supply  any 
lines  during  the  first  six  months  of  1918. 
Only  those  houses  with  a  little  stock  will 
be  able  to  do  anything  and  they  are  very 
few.  Nearly  all  clothing  will  be  unob- 
tainable during  the  first  six  months  of 
1918  and  all  lines  will  be  much  higher  in 
price.  Canadian  houses  have,  they  think, 
adapted  themselves  to  current  conditions. 
From  Scotland 

A  Scottish  house  in  the  textile  trade 
states  that  they  have  been  so  busy  in 
other  markets  that  they  have  not  been 
able  to  ship  anything  to  Canada  for  the 
last  two  years.  The  situation  is  becom- 
ing more  difficult  in  the  textile  trades 
generally  there  and  1918  is  not  likely  to 
show  any  improvement  either  in  the  dif- 
ficulties of  production  or  in  the  cost  of 
material. 
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Priscilla  Hand-Knitted  Infants'  Wear 


QUALITY  and   RELIABILITY  are  what 
Henry  Davis  &  Co.,  Limited,  established  their  reputation  upon. 
We     are    Manufacturers    of    exclusive    designs    in    PRISCILLA 
Hand-Knitted   Infants'   Wear. 


JACKETS 
MITTS 


BOOTEES 
OVERALLS 


HOODS 
CAPS 


We  specialize  in  Infants'  Angora  Hoods  and  Mitts;  also  Ladies 
"Hug-me-Tights"  in  many  different  designs  and  color  combinations ; 
and  Bedroom  Slippers. 


Henry  Davis    &  Co.,  Limited 
1  54  Simcoe  St.,  Toronto,  Ont.,  Can. 


Protected  by   Canadian   Letters   Patent   No.  131,529   and   Canadian   Letters   Patent 
No.  120,709 

The  Visor  "4  in  1"  Sweater 

(Four  Sweaters  in  One) 

Note  the  four  ways  the  collar  can  be  worn.  The  most  practical  and  best 
selling  coat  on  the  market.  Made  in  many  weights  in  HALF  CARDIGAN, 
SHAKER,  and  JUMBO   stitch. 

We  will  make  also  this  year  the  best  SHAWL  COLLARS  on  the  market 
in  all  of  our  lines.  Also  V-NECKS,  PULL-OVER  Sweaters  and  a  NEW  SHAWL 
COLLAR  called  Dozen  X.  Also  double  reversible  CAPS,  Ladies'  BRUSHED 
CAPS  and  SCARFS.  We  have  added  several  new,  attractive  lines  this  year,  par- 
ticularly in  ladies'  sweaters.  All  with  the  superior  VISOR  finish.  Our  line  is 
equally   attractive   this   year   in    Shaker,   Cardigan,   Jumbo    and    Ladies'    Sweaters. 

We  furnish  free,  colored  show  cards,  etc.  One  of  our  representatives  will 
call  early  in  the  season.  Don't  place  your  order  until  you  have  seen  our  com- 
plete line. 

VISOR  KNITTING  CO.,  LIMITED 

NIAGARA  FALLS,  ONTARIO 

Factories  also  at  Niagara,  Falls,  N.Y. 
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OUR  FACTORY 
AT  GALT 


DEVOTED  TO  THE 
TRADE  EXCLUSIVELY 


TIGER  BRAND 


TIGER  BRAND 

UNDERWEAR  AND  KNITTED  GOODS 

Our  1918  Samples 

A  complete  line  of  samples  of  our  1918  range  of  TIGER  BRAND 
Knitted  Goods  will  be  shown  by  our  agents  throughout  Canada 
fr<  >m  the  first  of  January. 

Owing  to  our  concentrated  efforts  in  the  supplying  of  our  cus- 
tomers' requirements,  we  hope  to  be  able  to  fill  all  orders  promptly 
and  in  full.    We  would,  however,  advise  early  buying. 

Look  over  the  "TIGER  BRAND"  range  when  our  representative 
calls. 

The  Gait  Knitting   Company  Limited 


GALT 


Manufacturers  of  Underwear 
and  Knitted  Specialties 


ONTARIO 
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WOOLWEAR 


Pure  wool  underwear  of 
a  quality  that  has  here- 
tofore been  obtainable 
only    in  imported  lines. 

Also  high-grade  wool 
and  cotton  mixtures. 
Samples  are  now  in  the 
hands  of  our  agents  and 
jobbers  and  are  particu- 
larly attractive. 


Vests, 


Orders  for  Fall  delivery 
should  be  placed  as  early 
as  possible  as  the  raw 
material  of  the  Wool- 
wear  Standard  isdifficult 
to  obtain  and  we  believe 
that  the  demand  will 
exceed  the  limit  of  pro- 
duction. 


Drawers,  Combinations  for 
Women  and  Girls. 

Shirts,  Drawers,  Combinations  for 
Men  and  Boys. 

Jerseys,  Bathing  Suits. 


National  Woolwear  Company,  Ltd 


HAMILTON,  ONTARIO 
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MonarchKnit 


THE  MONARCH  KNIT  MACKINAW— the  style  feature  of  the  Monarch  Knit  range  ol  men's  knitted  coats 
for  Fall  and  Winter,  1918.     We  are  showing  several  good  models  in  Mackinaws  in  a  large  variety  of  colorings. 
They  are  sure  to  be  a  success  because  they  meet  so  well  the  desire  for  more  style  and  better  appearance. 
The  complete  Monarch   Knit   range  contains  practically   every  weight,  style  and  color  in  knitted  coats  that  might 
be  desired. 

\  our  inspection  of  our  1918  showing  is  invited. 

THE  MONARCH    KNITTING  CO.,  LIMITED 


DUNNVILLE 


CANADA 


Dry  Goods  K<  view 


KNITTED    ( ;  ( )  ( )  I )  s 


The  Monarch  Knit  Family 


(REGISTERED) 

This  group  will  be  strongly  featured  in  consumer  advertising  of  M 


ZneZZcT     f        Tc       A  1"ConsuIm?r  adv,ertls'"g  °f  Monarch  Knit  Hosiery  during  1918.     Its  constant 

JFomers  Canad.an  public  will  keep  Monarch  Knit  Hosiery  continually  before  the  attention  of  your 

oVt11eCallichLU5i/OUr|felI^8,efFOrtS  Wlth  M°narCLh  Kn!t  advertisi"g  with  the  full  assurance  that  the  innate  quality 
of  the  merchandise  will  add  to  your  reputation  through    thoroughly   satisfied   customers. 

Hne  o'f  sLnles  nowT^  "^    If  ^  ^^  b  ^  Mercerized'  Co»°"  and  Cashmere.     The  complete 

line  oi  samples  now  with  our  travellers. 

The  Monarch  Knitting  Co.,  Limited 

Manufacturers  ...    Ladies'  Silk   Knitted  Oats.  Mom's.   Women's  and  Children's  Worsted 

Sweater  Coats,  Fancy  Knit  Goods,  Hosiery,  etc. 

\ls,»  Hand  Knitting  Varus  suitable  for  knitting  Soldiers'  Sox,  etc. 

Dunnville,  Canada 
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Meeting  the  Desire  for 

Quality   Knitted 

Goods 

WE  have  entered  upon  a  new  epoch 
in  knit  goods  manufacture.  By  a 
process  of  gradual  evolution  knitted  goods 
have  developed  from  garments  designed 
entirely  for  usefulness  to  articles  of  apparel 
that  retain  features  of  warmth  and  comfort 
as  well  as  possess  artistic  style  and  attract- 
iveness of  appearance.  During  1918 
better  quality,  better  finish  and  better  ap- 
pearance will  be  the  deciding  factors. 

Monarch  Knit  Range  for  1918  is  de- 
signed with  an  intimate  knowledge  of 
present  day  requirements — very  special 
attention  being  given  to  the  careful  selec- 
tion of  suitable  trimmings  and  to  the  finer 
details  of  workmanship. 

Our  new  showing  demonstrates  in  a 
surer  than  ever  manner  that  Monarch  Knit 
is  the  Standard  for  Style,  Quality  and 
Workmanship.  Your  critical  inspection  of 
the  range  is  invited. 

The  Monarch 
Knitting  Co. 

LIMITED 

Diinnville       -         -        Canada 


■- 
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MonarchKnit 


c^pyv  UMITEDJ 


l^OVELTY    style   features   dominate 

knit  goods  fashions.    A  garment  to 

be  successful   from    a    merchandising 

standpoint  must  possess  style  that  is  im- 
mediately attractive.  The  muffler  sets  shown  on  this 
page  are  an  indication  of  the  general  attractiveness 
of  the  MONARCH  KNIT  1918  Range  now  being 
shown  by  our  representatives. 

The  Monarch  Knitting  Co.,  Limited 

Manufacturers  of  Ladles'  Silk  Knitted  Coats.   Mens,  Women's  and  Children's  Worsted 

Sweater  Coats,  Fancj  Knit  Goods,  Hosiery,  etc. 

Also  Hand  Knitting  Yarns  suitable  for  knitting  Soldiers'  Sox.  ete. 

Dunnville,  Canada 
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"AVON  KNIT" 

1918  Range 


Our  complete  range  for  Fall  and  Winter, 
1918,  is  now  in  the  hands  of  our  selling 
representatives.  Quality  of  materials  and 
workmanship  have  been  maintained  on  standard 
"Avon  Knit"  lines,  with  prices  adjusted.  We 
believe  it  better  to  continue  to  produce  quality 
merchandise  rather  than  cater  to  price  and 
make  goods  that  will  not  give  satisfaction. 

Present  prices  on  "Avon  Knit"  lines  are  based 
on  raw  materials  bought  below  present  markets. 
We  advise  early  purchasing  to  avoid  the 
necessity  of  paying  higher  prices  and  being 
disappointed  in  deliveries. 

See  the  complete  line  of  "Avon 
Knit"  Mitts,  Gloves,  Toques, 
Hosiery,  Sweater  Coats,  Muf- 
flers, Skating  Sets,  Children's 
Suits,  Etc. 


AVON  HOSIERY,  LIMITED 

Stratford,  Canada 

Richard    L.    Baker   &   Co.,    100  Wellington  Street   West,  Toronto,  Selling   Agents 
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KNITTED   GOODS 


"Peerless"  can  do  it 

There's  bigger  underwear  business 

to  be  had  in  1918  if  you  go  after  it  right. 

You'll  need  the  line  for  women  that  embodies  the 
grace,  the  perfect  fit,  the  beautiful  fabric,  the 
smooth  finish  which  women  look  for.  You'll  need 
''Peerless." 


REPRESENTATIVES 

Ontario:    C.    and    A.    G.    Clark, 

35    Wellington   St.  West,  Toronto. 

British  Columbia  :  J.  J.  Mackay, 
504  Mercantile  Bldg.,  Vancouver. 

Quebec :  Ernest  Hamel,  66  Rue 
de   L'Egli.se,   Quebec. 

Maritime  Provinces :  E.  R. 
Woodill,    21    Roy   Bldg.,    Halifax, 

N.S. 

Manitoba  and  the  West:  The 
Hanley  &  MacKay  Co.,  407 
Hammond    Block,    Winnipeg. 

Montreal:  W.  A.  Kennedy,  201 
Mappin    Webb    Bldg.,    Montreal. 


"Peerless"  Undergarments  will  bring  you  more 
new  business  and  infinitely  more  repeat  business. 
They've  the  qualities  which  women  regard  as 
ideal  in  underwear  and  they're  priced  to  assist 
sales. 

The  Peerless  Underwear  Co.,  Limited 

HAMILTON,  ONTARIO 


£miii£>imiiwinm 


Maple  Leaf 

HOSIERY 

Made  of  Pure  Wool 

A  brand  that  you  can 
rely  upon  as  being  al- 
ways full  quality  no 
matter  what  conditions 
prevail. 

Wait  for    the  Maple 
Leaf    Representative. 

THE  GODERICH  KNITTING 

COMPANY,  LIMITED 
GODERICH  -:-  ONTARIO 


Tht 
Standard 


fiBWS 


for  Good 
Qualities 


Fits  Perfectly 
— Always 

Being  elastic-knit,  A. B.C.  Hosiery 
retains  its  shapeliness  and  fit  even 
after  many  washings.  This  is  one 
of  the  outstanding  characteristics 
which  induce  people  to  come  again 
to  a  store  to  be  sure  of  getting  the 
same  satisfaction. 

Selling  Agenls  : 
R.   L.  Baker   &    Company,  Toronto,  Ontario 


=  7iimiiiii"iiilll"illlll^illllM"illllli"illiiii"illlii^iltr.=: 
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ALLEN  BROS.  COMPANY,  LIMITED 

817  Gerrard  Street  East  Toronto,  Ontario 
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The  Wear  is  There" 


Bentro  Knit  for  1918 

Bentro  Knit  goods  for  1918  are 
better  than  ever.  Many  decid- 
edly new  and  beautiful  effects  are 
being  shown  in  women's  sweater 
coats  and  knitted  sets.  In  fact 
the  Bentro  Knit  line  offers  as 
complete  and  comprehensive  a 
collection  of  jwhat  will  be  selling 
this  fall  and  winter  as  could  well 
be  gathered  together. 

You  will  do  well  to  hitch  up  to 
the  Bentro  Knit  line.  Remem- 
ber all  this  good  sales- making 
style  is  backed  up  by  that  sale- 
able quality  that  makes  firm 
friends  for  Bentro  Knit  wears. 


The  Williams-Trow  Knitting  Co.,  Ltd. 

Stratford,  Ontario 

AGENTS  :    J.  M.  Robertson  &  Co.,  Toronto  ;    O'Brien,  Allan  &  Co.,  Winnipeg  ;    J.   B.   Trow  & 
Co.,  Montreal;    Mouat  Eoll  &  Co.,  Calgary;    H.  G.  Murphy,  Halifax;    A.  J.  Snell,   Vancouver. 
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Again 

We  Thank  Our  Customers 

For  their  co-operation,  patience 
and  consideration  during  this  season. 

The  difficulties  of  manufacturers 
are  very  great ;  more  orders  than  ever 
come  rushing  in,  but  labor  is  scarce 
and  raw  material  hard  to  procure. 

However,  we  succeeded  in  filling  orders  for  all 
Turnbull  lines  except  "CEETEE"  which  we  were 
slightly  short  of  owing  to  the  extremely  large 
demand. 


Our  travellers 

are  now  on 
their  way  show- 
ing samples  of 
our  complete 
lines  and  will 
call  on  you 
shortly. 

Please  order 
early. 


Turnbull  Lines 

Ladies'  and  Children's  Ribbed 
Underwear.  Infants'  Vests, 
Infants'  "M"  Bands.  Plain 
Underwear  for  Men,  Women 
and  Children  and 

"CEITEF 

THE  PURE  WOOL 

UNDERCLOTHING 

THAT  WILL  NOT   SHRINK 


We  wish  you  greater  prosperity  than  ever  during  1918. 
The  C.  TURNBULL  COMPANY  OF  GALT,  Limited 


GALT 


ONTARIO 
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|  Here's  Zest  for  Your 
[  Knit  Goods  Department 

L^^eater.^°at  illu-*P^  is-Plain  Knit'  with  deeP  sailor  collar>  cuffs,  belt,  skirt  and 
pocket  tops  trimmed  with  imitation  of  fur.  Colors  are:  Irish,  Mauve,  Pink,  Saxe,  Amber  and 
Black;  trimmings  m  Seal  Brown,  White  or  same  color  as  garment. 

New  Style  Tarn  of  Brushed  Wool  with  tassel  to  side.   Colors  and  Trimming  same  as  in  Sweater 

Scarfs  are  of  Brushed  Wool  in  same  variety  of  colors  and  trimmings  as  Sweater  Coat. 

to'fns  "ec™  it"  n°W  Sh°wing  °Ur  ful1  range  for  Fal1  P]acing  and  Spring  Sorting.     We  ask  you 

|  ^te  m  l  > 

ACME  GLOVE  WORKS,  LIMITED 

M  ONTRE AL 
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The 

Ballantyne 

Man 


Wait 

for  him 


There's  a  Ballantyne  traveller 
on  his  way  to  you  with  a  com- 
plete showing  of  new  goods. 

He  is  carrying  many  novel  num- 
bers in  which  he  knows  you'll 
be  keenly  interested. 

He  wants  to  show  you  new 
ideas  and  point  out  added  sales - 
possibilities  in  Ballantyne 
Sweater  Coats,  Caps,  Mitts, 
Gloves,  Hosiery,  Toques,  Muf- 
flers and  Jerseys. 

His  is  a  "bigger-business"  line, 
so  wait  for  him. 


R.  M.  Ballantyne 

LIMITED 
STRATFORD  CANADA 


Dry  Goods  Review  KNITTED     GOODS 


FOR  WOMEN 


FOR  CHILDREN 


In  Cashmere,    Mercerized, 
Cotton. 


CIRCLE-BAR  HOSIERY 
FOR  FALL,  1918 


/^\UR  Representatives  now  have  and 
^^  are  showing  our  new  samples  for 
Fall,  1918. 

We  believe  you  owe  it  to  yourself 
and  customers  to  inspect  our  samples. 
Prices  are  high,  but  our  hoisery  is 
good  and  will  sell.  When  next  fall 
comes  prices  may  be  higher,  and 
Cashmere  hosiery  hard  to  get. 

We  have  made  better  deliveries  for 
the  past  season  than  heretofore, — but 
even  at  that,  they  have  not  been  so 
good  but  that  there  is  room  for  im- 
provement, and  this  improvement  we 
are  striving  to  make  by  adding  more 
equipment,  also  leaving  ourselves  a 
wider  margin  of  safety  for  events  that 
may  happen,  and  do,  to  hinder  pro- 
duction these  abnormal  times. 

Hoping  to  be  favored  with  your  order. 

The  Circle-Bar  Knitting  Co. 

LIMITED 
KINCARDINE,  ONTARIO 
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Snug  Fitting- 
Absolutely  Unshrinkable 


washings  cannot  impair  that  perfect  tit. 

rf  V(1U  are  anxious  to  give  your  customer  full  lit  satisfaction 

S  S»8  you  ^ [make  a  point  of  seeing  the  Atlantic  Line  before 

buying. 

E.  H.  Walsh  &  Company,  Toronto,    Ont. 

Selling  Agents  for  Quebec,   Ontario  and  Western  Canada 

ATLANTIC  UNDERWEAR  COMPANY,  LIMITED, 


Registered  No.  262,(X< 


THE    HALL  MARK    OF 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

First  in  the  Field  and  Still  Leading, 

Mad*  on  the  ORADUATED  PRINCIPLE, 

and  starting  with  TWO  THREADS  in  the 
TOP.  it  increases  in  WEAR-RESISTING 
PROPERTIES  as  it  descends.  Thus  THE 
LEG  HAS  THREE  THREADS,  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A    HALF  HOSE 
FOR  HARD  WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE    AOME    OF    PERFECTION    IN    FOOTWEAR. 

To  b«  had  from  any  of  the   Leading  Wholesale 
Dry  Qoods  House*. 


Australian  Trade 

Are  You  Interested? 

If  so,  The  Draper  of  Australasia  (pub- 
lished monthly)  can  provide  you  with  much 
valuable  trade  information.  It  is  the  organ 
of  the  drapery  and  kindred  trades  of  the 
Antipodes,  and  is  subscribed  for  by  all  the 
leading  firms  in  Australia  and  New  Zealand. 

Subscription     $2.50     Mailed  Free 

Specimen  Copy  will  be  supplied  on 
application 

Advertising  rates  may  be  obtained  and 
space  secured  by  communicating  with  our 
London  Office,  71  Queen  St.,  E.C. 


PUBLISHING  OFFICES: 

Melbourne,  Fink's  Buildings 


Sydney, 
London, 


Post  Office  Chambers 
71  Queen  St.,  E.C. 
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SELL  CARPETS  INTELLIGENTLY 

How  Many  CarpekSalesmen  Know  Much  About  the  Lino  They  Arc  Selling? 
Constitutes  the  Difference  Between  Brussels  and  Tapestries, 
Wiltons  and  Axminsters  ? 


What 


THE  average  merchant  and  carpet 
salesman  knows  of  course  the 
difference  in  a  rough  way  between 
the  various  kinds  of  carpet  but  a  great 
many  would  be  "floored"  if  asked  to 
enter  into  the  details  of  the  different 
makes.  While  the  customer  is  not 
usually  interested  in  the  technical  pro- 
cess of  carpet  manufacture  and  merely 
wishes  to  know  whether  the  carpet  is  of 
a  good  quality  and  will  give  service, 
nevertheless  the  salesman  who  can  talk 
intelligently  about  the  various  makes 
and  explain  the  fundamental  differences 
in  the  process  of  manufacture  can 
doubtless  interest  his  customer  very 
grreatlv  and  may  often  "cinch"  a  doubt- 
ful sale  thereby.  The  customer  is 
pleased  to  be  waited  upon  by  a  salesman 
who  evidently  knows  his  business. 

A  DRY  GOODS  REVIEW  representa- 
tive recently  had  the  pleasure  of  a 
thorough  inspection  of  the  plant  of  the 
Toronto  Carpet  Works  and  picked  up 
a  lot  of  information  that  will  prove  in- 
teresting reading  to  everyone  engaged 
in  buying  or  selling  floor  coverings. 
Six    Decided    Varieties 

There  are  six  common  classifications 
of  carpets:  tapestries,  velvets,  Brussels, 
Wiltons,  Axminsters  and  ingrains. 
These  may  be  again  subdivided  but  for 
all  practical  purposes  this  classification 
covers  the  ground. 

How  Tapestry   Carpet  Is  Made 

Tapestries,  the  cheapest  carpets  made, 
differ  largely  from  Brussels  although 
having  when  finished  some  of  the  ap- 
pearance of  a  cheap  grade  of  the  latter. 
The  pattern,  however,  is  secured  by  the 
method  of  printing  the  color  on  the  yarn 
while  the  latter  is  wound  upon  a  drum. 
The  operator  has  his  pattern  before  him 
and  follows  this  when  drawing  the  lines 
of  color  across  the  yarn.  This  is  taken 
and  steamed  afterwards  to  set  the  color 
into  the  yarn  and  from  the  manner  in 
which  the  lines  of  color  have  been  drawn 
the  pattern  is  worked  out  in  the  weav- 
ings. 

Velvets  Are  Cut  Tapestries 

Velvets  the  next  on  the  list  are 
tapestries  with  the  loop  cut.     Usually  a 


slightly  higher  wire  is  used  than  in  the 
tapestry  so  as  to  give  a  softer  finish  to 
the  pile.  There  is  also  another  method 
of  making  tapestry  carpet  when  the  pat- 
tern is  printed  upon  the  finished  fabric 
but  this  is  a  more  expensive  process 
than  the  one  described  owing  to  the 
preparation  of  the  printing  plates  and  is 
not  as  common  as  the  other  method. 

The  Brussels  Process 

Brussels  on  the  other  hand  are  woven 
from  dyed  yarns  and  the  pattern  is  se- 
cured by  the  usual  Jacquard  process. 
The  different  qualities  are  achieved  by 
the  differences  in  quality  and  quantity 
of  yarns  used.  The  latter  depends  on 
whether  the  carpet  is  to  be  a  three, 
four  or  five  frame.  The  process  of 
Jacquard  weaving  is  too  complicated 
for  the  lay  mind  to  grasp  but  everyone 
knows  that  it  is  all  regulated  by  a  set 
of  cardboard  patterns  not  unlike  the 
familiar  player-piano  rolls. 

And   Now  Wiltons 

Wiltons  are  practically  Brussels  only 
the  loop  is  cut.  This  is  done  by  a  knife 
edge  on  the  wire  which  does  its  work  as 
it  is  withdrawn  by  the  machinery.  Wil- 
ton weaving  is  a  slightly  slower  process 
than  Brussels  as  the  looms  cannot  be 
hurried  as  Brussels  looms  can  but  there 
is  really  very  little  difference  in  'the 
process  except  that  the  Wilton  is  nearly 


always  what  is. called  a  "3  shot"  carpet 
while  Brussels  though  often  woven  a 
"three"  shot  are  quite  commonly  a  "2 
shot."  This  difference  can  be  ascer- 
tained by  taking  any  piece  of  carpet  of 
this  description  and  looking  between  the 
rows  of  loops.  If  there  are  two  woof 
yarns  between  each  row  of  loops  that 
is  a  3  set  carpet,  the  third  thread  go- 
ing to  the  back.  If  only  one  yarn  shows, 
it  is  a  two  set.  The  principal  difference 
in  so  far  as  the  consumer  is  concerned 
lies  in  the  fact  that  the  three  set  weav- 
ing locks  the  stitch  tighter  and  pre- 
vents the  pile  pulling  out  as  easily. 

Two  Kinds  of  Axminster 

Axminsters  must  be  subdivided  into 
two  varieties,  chenille  and  moquette. 
In  the  first  of  these,  chenille  Axminster, 
the  yarn  is  usually  spun  into  a  fabric 
resembling  an  ingrain  carpet,  only  the 
operator  has  a  tape  pattern  to  follow, 
so  many  yarns  of  one  color,  so  many  of 
the  next  and  so  forth.  After  this  fabric 
has  been  woven  it  is  spliced  into  narrow 
strips  about  %-in.  wide,  the  centre  of  each 
being  a  couple  of  cotton  warp  threads 
interlocked.  This  forms  what  is  known 
as  "chenille"  and  is  then  taken  and  re- 
woven  in  an  ordinary  loom,  with  cotton 
thread  for  warp.  The  operator  in 
weaving  the  original  cloth  has  worked 
out  the   pattern   and   the   weaver   in   the 
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ARTISTIC  DRAPERIES 

Linen  finished  chintzes  in  attractive  designs.     Left  to  right:  Black  stripe  on  Copen- 
hagen ground  outlined  in  white,  fancy  motif;   a  new  pheasant  design  showing  gate  and 
foliage;    huge   roses   on   black   ground;    interesting  tree   design   in   blues,   greens,   black 
and    Ivory-     From   The   Eddystone   Manufacturing    Co.,   New    York. 
110 


HOUSE     FURNISHINGS 


Dry  floods  Review 


second  instance  Has  merely  to  see  thai 
the  design  works  out  as  intended  and 
that  the  chenille  thread  has  not  stretch- 
ed in  places  so  as  to  put  the  pattern  out 
of  match. 

Bioquette  Ajninster  on  the  other 
hand  goes  through  an  entirely  different 
process.  The  pattern  depends  on  the 
way  the  colors  are  wound  on  the  differ- 
ent bobbins.  The  yarn  is  first  wound  on 
small  bobbins  which  are  set  in  place  on 
the  "setter's"  frame.  From  these  they 
are  wound  on  to  bobbins  the  width  of  the 
rug  or  carpet  that  it  is  desired  to  manu- 
facture. Bach  operator  on  a  "setter" 
machine  has  a  detailed  pattern  to  fol- 
low and  the  yarn  is  placed  in  position 
through  the  teeth  of  what  looks  like  a 
coarse  comb.  The  yarns  having  been 
placed  in  the  order  required  the  bobbin 
is  wound,  and  cut  off  and  the  yarn  re- 
placed for  the  next  one.  These  bobbins 
are  all  numbered  to  show  the  place  they 


must  hold  in  the  carriers,  which  are 
like  endless  chains  carrying  hundreds 
of  similar  bobbins.  As  each  one  of 
these  comes  to  its  turn  it  is  fed  into  the 
loom  by  automatic  arms  ami  the  shuttle 
having  passed  the  yarn  is  automatically 
cut  and  the  bobbin  passes  on  to  have  its 
place  taken  by  the  next  one.  As  the 
yarn  has  already  been  placed  on  the 
bobbins  according  to  the  designer's  plans 
no  such  arrangements  are  necessary  as 
in   the  "Jaequard"  looms. 

Final  Processes 
All  carpets  after  being  woven  pass 
through  the  burler's  hands  where  any 
defects  are  remedied  such  as  a  knot  in 
the  yarn  or  a  pulled  thread.  After  this 
they  are  steamed  and  all  pile  carpets 
are  sheared  to  give  a  perfectly  even 
surface.  They  are  then  the  completed 
carpet  and  after  final  inspection  are 
ready  to  be  sewed  into  rugs  or  rolled 
and  measured  for  sale. 


FLOOR  COVERINGS  ADVANCING 

Canadian  Carpet  Mills  Have  Withdrawn  Price  Lists  —  New 
Prices  Expected  to  Represent  About  15%  Increase 


CANADIAN  carpet  manufacturers 
have  at  the  present  time  with- 
drawn all  price  lists  pending  a 
further  advance.  This  is  expected  to  be 
in  the  neighborhood  of  15  per  cent,  over 
prevailing  figures.  Business  is  reported 
fair,  the  anticipated  production  for  the 
coming  season  being  pretty  well  sold 
up  in  most  instances.  Carpet  manufac- 
turers are  laboring  under  tremendous 
difficult'es  in  attempting  to  keep  their 
plants  running.  Of  these  yarn  diffi- 
culties, dye  difficulties  and  coal  shortage 
are  probably  the  most  important.  Yam 
has  often  to  be  accepted  and  used  that 
three  years  ago  would  have  been  scorn- 
fully refused.  Then  the  dye  situation  is 
such  that  the  leading  mills  have  been 
forced  to  establish  their  own  labor- 
atories for  testing  all  dye  products  and 
experimenting  with  different  combina- 
tions. 

Qualities  Changed  to  Meet  Conditions 
Then  increased  prices  have  necessi- 
tated changes  in  qualities  in  order  to 
cope  with  the  situation  and  still  put  out 
lines  that  can  be  sold  at  a  reasonable 
figure.  This  has  meant  in  many  in- 
stances complete  changes  in  the  pat- 
terns and  has  kept  the  designers  busy 
creating  designs  that  can  be  used  to  bet- 
ter advantage  under  the  changed  condi- 
tions. 

British    Shipments   Well    Maintained 

British  mills  are  doing  wonders  in 
the  matter  of  keeping  up  shipments.  In 
several  instances  Toronto  branch  ware- 
houses are  well  supplied  with  stock  and 
report  no  difficulty  in  supplying  cus- 
tomers' wants.  Prices  of  course  are 
higher,  30  per  cent,  to  40  per  cent,  dur- 
ing the  year,  but  when  transportation 
difficulties  are  considered  along  with  all 


other     increases     the     average     advance 
seems  very  reasonable. 

Linoleums  and  Oilcloth 

There  have  been  no  recent  price 
changes  in  Canadian  linoleums  and 
oilcloths,  the  list  which  went  into 
force  on  December  1  still  holding  good. 
This  means  that  E.  quality  linoleum  is 
emoted  at  62c  for  8/4  and  70c  for  16/4. 
Oilcloth  is  still  42c  and  43c  according  to 
the  width. 

British  linoleums  have  recently  ad- 
vanced and  it  is  feared  that  present 
prices  will  shut  off  sale  to  a  very  large 
extent.  Last  advances  total  about 
33  1/3  per  cent.  In  addition  to  this 
there   are   packing   and    storage   charges 


plus  heavy  freight  and  in  consequence 
prices  to  the  Canadian  retailer  have 
advanced  sharply.  DRY  GOODS  RE- 
VIEW saw  one  line  of  cheaper  oilcloth 
that  before  the  war  was  22y2c  and 
which  is  now  held  at  85c,  an  increase  of 
close  to  300  per  cent. 

Felt  Base  Squares  Sell 

There  has  been  a  large  demand  for 
felt  base  lines  chiefly  in  squares  and 
similar  patterns.  These  have  the  ap- 
pearance of  linoleum  and  come  slightly 
cheaper  than  E.  quality  linoleum. 
Possibly  their  biggest  selling  feature 
has  been  the  bright  original  patterns 
that  have  been  created  by  the  manufac- 
turers of  this  line.  They  are  believed 
to  wear  well  when  on  the  floor  but  have 
to  be  handled  carefully  when  in  the  roll 
or  breakages  will  occur. 

Jobbers  are  going  more  extensively 
into  fibre  rugs  and  similar  lines  to  fill 
the  place  of  the  cheaper  grade  tapes- 
tries. Altogether,  however,  there  would 
appear  to  be  no  shortage  of  floor  cover- 
ings in  sight  for  the  present  even  though 
business  is  reported  to  be  keeping  well 
up  to  average. 


E.  Sewell,  dry  goods,  Meaford,  Ont.,  is 
dead. 

Mrs.  J.  A.  Gagnon,  millinery,  Thetford 
Mines,  Que.,  has  sold  out. 

G.  Ayoub,  dry  goods,  Montreal,  Que., 
has  suffered  damage  by  fire;  insured. 

Desroches  &  Gagnon,  dry  goods,  Drum- 
mondville  East,  Quebec,  has  sold  out. 

Mrs.  J.  B.  Pelletier,  millinery,  Mont- 
real, Que.,  suffered  fire  loss;  insured. 

The  Mercantile  Jobbing  Co.  is  the 
name  of  a  firm  recently  established  at 
341  Notre  Dame  St.  W.,  Montreal  with 
S.  L.  Holstein,  and  Louis  Vineburg  as 
proprietors.  The  firm  make  a  specialty 
of  buying  and  selling  odd  lots  and  jobs 
of  dry  goods  and  men's  wear  of  all  de- 
descriptions,  conducting  special  clearing 
sales   for  manufacturers,  etc. 


ATTRACTIVE 
NET  CURTAINS 

These  have  been  produced 
to  replace  the  Swiss  cur- 
tains which  are  now  off  the 
market,  and  very  acceptable 
they  are.  From  Daly  & 
Morin,    Montreal. 
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Sold   Direct    from    Factory   to    Dealer 

Two  Good  Ones  from 
a  Good  Line 


There  is  good  business  to  be  gained  by  featuring 
these  Towels  for  Summer  selling.  &  &  Travellers 
will    be   going  out  in   February  with  Fall  samples. 

The  quality  shows  where  it  counts  the  most 
— in  your  customers'  homes. 

Gait  Robe  Company,  Gait,  Ont. 
Every    One   A    Reputation    Builder 
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urvex 

Curtain    Rods 

FINISH:   DULL  COLONIAL  BRASS,  Non-Tarnishing. 
MADE   IN  25"— 40",  33"— 58"  and  52"— 72"   Extensions.       1J1,  2"  and  3"  Projections 


PACKED  1  IN  A  BOX  OR  l/2  GROSS  IV  A  CASE. 

The  Curvex  Curtain  Rod  was  conceived  and  invented  to  include  five  noteworthy  points:  Refinement  in  design, 
grace  in  drapery  effect,  absolute  rigidity,  faultless  finish,  adjustment  to  any  window.  Unquestionably  there 
is  a  large  demand  for  such  a  rod,  carefully  thought  out,  honestly  made  and  reasonably  marketed. 

SEND  FOR  PRICE  LIST  AND  DESCRIPTIVE  BOOKLET. 

DALY  &  MORIN,  LIMITED,   -    MONTREAL 

MANUFACTURERS  and  JOBBERS.      Window  Shades,  Novelty  Curtains,  Drapery 
and    Upholstery    Fabrics,     Art    Embroidery,     Drapery    and    Upholstery    Hardware. 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made  by 

JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established     1775 
Canadian  Representatives:   CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 
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Eiderdown    Quilts 

Cotton  and  Wool  Comforters 

Specially  Manufactured 

for  the  Canadian  Trade 


Also  Pillowe,   Cushions,    etc. 

The  above  to  be  had  from  all 
the  leading   wholesale  houses 

THE  CANADIAN  CARPET  & 

COMFORTER   MFG.  CO.,  Ltd. 

340  Dufferin  St.,  Toronto 


Bleached  Hemmed 
Huck  Towels 

direct  from  the  manufacturers  in  Scotland. 
SCARCE  LINE 

vv  rite  for   oamfele    IJozens 

Prices,  20x32,  $3.00  doz. 

to 

23x42,  $4.75 

WALKER  BROS. 

Manufacturers'  Agents 
59    St.    Peter    St. 

MONTREAL 


The 

Oriental  Textiles  Co., 
Limited 


Oshawa,  Ont. 


Manufacturers  of 


Drapery  and 

Upholstery  Velours 

Marne  Velour 

Ypres 

Alsace 

Vimy 

Lorraine 

Lille 

Courtrai 

WRITE  FOR  SAMPLES 

Salesroom,  : 

19  Manchester  Building 

33   Melinda  Street 

Toronto 
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RINGWALT'S 

Guaranteed 

LINOLEUM 

Contains  No  Tar  or  Roofing  Paper 

(QUALITY  FIRST) 

Patent  Indestructible  Rack 
Absolutely  Waterproof 
Always  Remains  Flexible 

On  account  of  the  special  materials  used, 
and  the  scientific  and  patent  way  in  which 
the  base,  back  and  surface  are  built,  and 
the  large  quantity  of  special  linseed  oil, 
lead  and  zinc  pigments  used,  Ringwalt's 
guaranteed  linoleum  will  not  dry  out,  get 
hard,  stiff  nor  become  brittle.  Lies  flat 
on  the  floor  without  tacking  or  cementing. 

Ringwalt's  is  not  a  substitute  for  cork 
linoleum  and  must  not  be  confused  with 
imitation  roofing  products. 

In  six  years  Ringwalt's  has  grown  to  be  the 
Largest  Exclusive  Printed  Linoleum 
Works  in  America. 
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THE  WISE  BUYER 

reads  and  studies  the  advertisements  of  the  manufacturer, 
knowing  full  well  he  may  get  information  from  them  to  his 
own  advantage. 

From  time  to  time,  for  over  a  year  past,  this  Company  has 
made  definite  statements  in  reference  to  the  Cotton  market 
and  the  great  likelihood  of  advance,  even  on  top  of  already 
seemingly  high  prices. 

To-day's  Cotton  Market 

will,  in  all  probability,  look  cheap  in  a  very  few  months. 

Many  of  our  customers  believed  in  us  and  have  placed  good 
orders  for  Spring  delivery  for  our 

TOWELS,  TOWELLING 

and 

FACE  CLOTHS 

We  can  still  take  on  a  few  more  orders,  but  only  so  long  as 
our  present  contracts  for  the  cheaper  yarn  hold  out.  Those 
placing  now  will  be  taken  care  of  until  our  contract  supply 
is  exhausted.    Then 

'Up  Goes  the  Price — Be  Wise  Quickly.' 

Hawthorn  Mills,  Limited 


CARLETON  PLACE 


Luke  F.  Moore, 

Coristine  Building, 
Montreal 
E.  Elworthv, 

409  Darke  Block, 
Regina 


SELLING  JiGENTS 

Little  &  Little, 

152  Bay  Street, 
Toronto 
A.  J.  Snell, 

Hotel  Palliser, 
Calgary 
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ONTARIO 


Fred  Rumble, 

410  Hammond  Building, 
Winnipeg 
V.  A.  Barnwell, 
Pictou, 
N.S. 


DKESS  ACCESSORIES 


GLOVES  FOR  SPRING  AND  FALL 

Canadian  Manufacture  Improving  and  Increasing^  but  Imports 

More    CJncertain— Most  Are  Avoiding -Novelties  and 

Holding  to  Staples 

AS  the  new  year  opens  it  finds  the 
glove  situation  filled  with  uncer- 
tainty. Travelers  of  some  firms 
are  going-  out  prepared  to  take  orders 
for  Spring  and  Fall  together.  Ordinar- 
ily their  Spring  placing  business  would 
have  been  completed,  and  sorting  orders 
be  their  quest,  but  during  the  Fall  they 
were  unable  to  accept  orders  for  Spring 
delivery  of  goods  that  were  to  come 
overseas:  they  were  certain  neither  of 
delivery  nor  of  prices,  for  practically 
every  European  manufacturer  refused 
to  guarantee  prices  on  future  deliver- 
ies. 

For  those  who  have  stocks  on  hand 
on"  the  present  tour  prices  show  little 
advance  over  the  Fall,  and  in  some  cas- 
es the  old  placing  quotations  are  re- 
tained. One  manufacturer  is  showing 
samples  for  Fall  delivery  in  lined  goods 
and  woolens,  and  in  these  prices  are 
firm  but  show  no  advance  over  those  of 
several  months  ago. 

No  Guarantee  As  To  Prices 

"The    worst    situation     to-day     is     in 

woolen    gloves,"    he    told    DRY    GOODS 

REVIEW.     "While  the  factories   on   the 

other    side    accept    orders    we    send    in, 

there   is  absolutely   no   guarantee   as   to 

prices;   they   are   subject   to  the   market 

at  the  time  of  shipment.     In  our  case  we 

are  not  accepting  any  orders  except  for 

goods    that  we   have   in   stock.     This    is 

the  only  safe  plan.     Last  season  we  had 

5,000  dozen  cancelled  at  one  crack,  and 

we    are    determined    not    to    be    in    that, 

position  again.     There   are  bound   to  be 

heavy  advances,  however,     /hen  the  new- 
stock  comes  in. 

"The  stocks  of  glove  leathers  are  poor- 
.er  and  the  prices  are  higher  than  before. 

This  applies  particularly  on  cheap  mer- 
chandise. Many  of  the  English  goods 
will  be  at  almost  prohibitive  prices. 
Heavy  Advances  in  English  Wages 
"This  will  be  due  in  a  large  measure 
to  the  very  serious  advances  in  wages 
over  there.  The  Worcester  glove  trade 
operatives  have  just  won  substantial  in- 
creases in  arbitration  proceedings:  they 
asked  for  50  per  cent,  advance  in  wag- 
es, and  have  been  granted  40  per  cent. 


THE  LATEST  IX  GLOVES 

Top:  Suede  with  Scotch  knit  lining, 
corded  points,  wrist  strap.  Middle:  New 
style  white  chamoisette  with  black  piping, 
heavy  black  and  white  points.  Bottom: 
Champagne-colored  cape,  pique  sewn.  Made 
by  The  Hudson  Bay  Knitting  Co.,  Montreal. 

on  pre-war  rates  for  piece  work,  and  50 
per  cent,  for  time  work. 

"This  increase  in  wages  will  make 
conditions  more  favorable  for  the  manu- 
facture of  gloves  in  Canada,  and  make 
it  more  easy  for  this  country  to  compete 
i;fter  the  war.  This  will  apply  not  to 
the  finest  grades  of  kid  gloves,  in  which 
even  the  United  States  cannot  yet  com- 
pete with  Europe,  but  in  silks  and  fab- 
rics which  have  been  greatly  developed 
in  Canada  since  war  began.  The  de- 
mand for  these  lines  has  grown  tremen- 
dously. 

"Long  goods  are  completely  off  the 
market,  and  dress,  goods  are  in  much 
the  same  way. 

"All  manufacturers  are  avoi'ding  nov- 
elties in  kids,  etc.,  and  are  confining 
themselves  to  staples,  for  in  these  the 
demand  is  greater  than  the  production. 
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This  house  finds  that  the  retail  trade 
are  keeping  up  in  the  values  of  the  glov- 
es bought,  and  that  1917  will  exceed  1916 
in  this  respect.  The  quantities,  how- 
over,  that  have  been  sold  have  fallen 
considerably  behind  the  number  dispos- 
ed of  last  year. 

Buying   Better   Goods 

There  has  been  a  marked  tendency  to 
buy  the  better  class  of  gloves.  It  has 
been  recognized  that  there  is  not  the 
value  in  the  cheaper  grades,  as  these 
have  deteriorated  far  more  than  the 
better  class  gloves.  Another  reason  for 
this  tendency,  which  is  noticeable  in 
most  lines  of  dry  goods,  is  that  the  ad- 
vances due  to  labor  and  other  overhead 
charges  have  been  greater  proportion- 
ately in  cheaper  lines  than  in  the  dear- 
er: that  is,  the  proportion  of  good  qual- 
ity to  price  is  much  higher  in  the  better 
grade  lines  than  in  the  cheaper. 


HANDKERCHIEFS 

Many    Novel    Examples    Arriving    from 

Europe  —  Linens  Rare  and  At 

Exclusive  Prices 

DIFFICULTIES  in  the  way  of  manufac- 
turing and  importing  handkerchiefs  have 
been  many.  Notwithstanding  this  fact 
the  new  ranges  for  1918  are  coming  in 
now  and  there  is  much  that  is  of  real 
interest  to  the  trade.  The  great  amount 
of  hand  work  that  used  to  be  done  in 
Switzerland  cannot  be  done  there  now 
for  the  labor  is  not  to  be  had.  The  fab- 
rics are  made  into  handkerchiefs  there 
and  these  are  sent  on  to  Ireland  where 
the  hand  embroidery  is  done  and  then 
sent  out  to  the  trade.  All  these  journey- 
ings  mean  extra  delay  and  added  cost 
and  risk  to  the  goods;  consequently 
orders  that  are  placed  for  1918  delivery, 
even  up  to  the  end  of  the  year,  may  not 
be  filled  in  detail  and  the  merchants 
must  realize  this  when  the  orders  come 
in  irregularly  and  incomplete.  Manufac- 
turers are  endeavoring  to  the  best  of 
their  ability,  it  appears,  to  meet  the  de- 
mand of  the  trade  everywhere  but  there 
are  conditions  over  which  they  have  no 
control  and  they  can  only  fill  the  re- 
quirements of  their  customers  to  a  cer- 
tain extent.  Judging  from  the  samples 
which  are  already  arriving  however  there 
is  much  that  is  of  real  interest  in  the 
way  of  fancy  goods  and  novelties  as 
well  as  the  fine  fabrics  and  workman- 
ship  characteristic     of     those   countries 


A.GC  ESSO  I!  1  ES 


Dry  (loads  Review 


from  which  wo  are  accustomed  to  receive 
the  choicest  goods. 

One  of  the  largest  ranges  of  samples 
received  so  far  is  comprised  almost  en- 
tirely o(  very  fine  mercerized  cot. on 
which  resembles  the  sheer  linen  of  for- 
mer .lays.  These  come  in  fancy  coloring 
and  the  feature  of  the  range  this  year 
is  fine  cording  for  borders.  These  cords 
are  very  delicate  and  suit  well  the  fine 
fabrics.  In  addition  to  the  cords  one  finds 
many  cord  edges  in  colors  and  scalloped 
is  well  as  odd  little  fancy  turns 
to  the  corners  and  frequent  indents  of 
rilet  or  Irish  crochet  lace.  These  laces 
may  also  be  in  combination  of  colors 
and  perhaps  have  a  little  embroidery 
motif  in  the  centre  of  the  .lace.  Fine 
brightly  colored  embroidery  designs  as 
shown  this  year  are  shown  again  in  the 
cs.  There  are  blue  birds,  deeply 
colored  flowers,  little  scenes,  houses, 
foilage.  and  floral  effects;  and  houses, 
soldiers  and  animals  on  the  children's 
lines. 

Another  extensive  range  of  samples 
which  have  just  been  brought  over  from 
Switzerland  under  great  difficulty  shows 
the  delicate  Madeira  embroidery  as 
well  as  novel  effects  in  a  variety  of  col- 
ordered  borders  sometimes  with  a  deep 
solid  color  ground  and  a  lighter,  straight. 
plain  border  in  the  same  tone.  Bright 
colored  grounds  for  the  whole  handker- 
chief and  hand  embroidered  dots  and 
sprays  at  the  border  are  in  attractive 
numbers  also. 

Black    Blocks   and   Round   Coiners 

A  great  many  of  the  new  patterns  of 
borders  show  block  patterns  in  black  on 
a  colored  ground.  These  block  designs 
are  of  various  sizes  from  very  tiny  little 
checks  to  blocks  of  an  inch  or  more  in 
size.  The  colors  of  the  grounds  shown 
are  such  as  deep  gold  shade,  a  brilliant 
purple,  and  a  dark  old  rose.  These  deep 
colors  are  decided  characteristics  of  the 
French  goods.  Many  of  the  new  samples 
too  have  round  corners  which  are  quite 
novel.  Some  months  ago  we  spoke  in 
DRY  GOODS  REVIEW  of  the  little 
glove  handkerchiefs  which  were  being 
used  by  Paris  ladies.  These  have  appear- 
ed here  in  the  new  ranges  this  year.  They 
are  just  little  items  a  few  inches  square, 
perhaps  six  or  eight  inches,  and  may 
be  in  all  the  bright  colors  and  round 
corners  and  other  novelties  of  the  regu- 
lar sized  line.  Many  of  the  samples  which 
have  arrived  are  made  of  beautiful  sheer 
linen  which  are  liked  so  much  but  it  is 
not  certain  that  these  goods  can  be  had 
in  anv  quantities  for  the  fabric  is  not 
beine  made.  Those  that  are  expected  will 
be  sold  wholesale  at  about  $10.00  to 
$12.00  a  dozen  so  that  it  is  quite  likely 
the  trade  will  be  satisfied  with  the  fine 
cotton  noveiti' 

Hand    Picoted    Edges 

Another  strong  feature  in  borders  is 
the  result  of  the  hand  crocheting  which 
has  been  done  by  so  many  ladies  this 
last  few  years.  These  new  little  edges 
are  hand  crocheted  in  picot  effect  in 
white  or  sometimes  white  with  a  color 
or  in  two  tones  of  a  color  to  match  the 


ground  of  the  handkerchief.  Altogether 
there  is  a  very  interesting  range  to  be 
had. 

VEILINCiS 

Beautiful   Novel   Effects  Shown  In  New 

Importations    from    France    and 

Switzerland — Delicate  Designs 

and   Few   Borders — Motifs 

The  Best  Feature 


THERE  are  difficulties  galore  in 
way  of  the  manufacturers  and  the 
portation    of   the   fine    goods    which 


the 


have  been  accustomed  to  receive  from 
Switzerland  and  Paris.  Nevertheless  it 
is  interesting  to  know  that  these  people 
in  the  midst  of  the  war  atmosphere, 
where  these  conditions  are  most  serious 
in  every  way,  are  still  producing  goods, 
new  to  the  trade,  extremely  artistic  and 
in  fine  quality.  In  new  veilings  by  the 
yard  the  characteristic  is  the  spot  motif. 
These  are  not  in  what  one  would  call  all- 
over  effects  because  they  are  too  far 
apart  but  as  we  have  said  in  previous 
issues  they  form  interesting  little 
groups.    Borders    are    not    shown   to    any 


RICH  SILK  AND  BEADED  PARIS  BAGS 

Sketches    and    Descriptions    Sent    by    Oar   Paris    Correspondent    Exclusively    to    Dry    Goods 

Review 

Top  and  middle  and  right  are  in  silk,  trimmed  with  beads;  middle  has  motifs  only 
and  the  handles  are  made  of  ribbon  which  flounce  and  close  the  opening.     Tan   color. 

Right  corner  is  entirely  beaded;  the  shape  is  like  a  mandolin;  both  sides  are  cut 
alike  and  the  top  narrows  to  allow  the  arm  to  pass  through  to  carry  the  bag.  The  only 
fastening   is  a   ring,  either   in   galalith,   ivory  or  beads.     Purple  and  wine. 

Top  left  has  steel  bead  motifs  and  is  closed  by  steel  chains  which  flounce  the  top. 
That  kind  of  pouch  is  very  useful,  for  it  can  hold  any  amount  of  little  unnecessary 
(therefore   indispensable)    things. 

Lower  middle  is  very  amusing  by  its  shape;  it  is  called  here  "handkerchief  hag." 
Take  two  square  pieces  of  old  cashmere  or  other  ancient  material;  hold  each  of  them  by 
one  corner;  underneath  have  another  square  piece  of  the  same  material  which  hold  by 
the  four  corners;  put  over  it  the  two  other  flat  pieces  of  cloth  which  are  sewn  together 
on  each  side,  except  the  bottom  side;  have  two  ribbons  to  make  the  handles,  and  a  ring 
to  adorn  it,  and  you  will  have  this  delightful  bag  which  will  come  in  useful  for  an  original 
Xmas   box. 

Lower  right  is  more  classical;    it   is  in  beautiful   broche  or  embroidered   silk,  and   the 
clasp  is  made  of  tortoiseshell. 
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NEW  YORK  IS  BEING  VEILED  IN  THESE 

New  York  is  caught  in  large  open  meshes  usually  and  these  are  some  of  the  fancy 
effects  with  which  she  will  captivate  next  Spring.  The  middle  one  with  the  square 
stitched  dots  is  brown.  Navy,  purple  and  some  white  will  also  be  worn.  From  E.  &  Z. 
Van  Raalte,  New  York. 


extent  in  European  goods.  In  the  spots 
themselves  one  sees  a  great  deal  of 
color.  One  interesting  veil  on  a  filet 
mesh  was  in  deep  Burgundy  shade  with 
grey  foliage,  the  whole  floral  motif 
measuring  about  an  inch  and  a  half. 
Then  there  are  the  hand  embroidered 
polka  dots  of  varying  size,  perhaps  a 
light  grey  spot  being  shown  on  a  black 
mesh  and  the  spot  being  outlined  in 
black  on  the  other.  These  reversible  veils 
are  quite  a  new  feature  and  shown  in 
considerable  varieties.  Veils  which  have 
a  cluster  of  embroidery  or  sprays  in  the 
centre  of  one  side  are  worn  with  the 
fancy  effect  over  the  hat  and  very  little 
in  the  way  of  pattern  over  the  face. 
Purple,  grey,  Burgundy  and  gold  are 
the  most  interesting  colors  shown  in 
these  lines.  Veils  done  on  grey  meshes 
entirely  are  liked  a  great  deal  by  Paris 
ladies. 

Improved    Slip-On    Veils 

The  newest  developments  in  slip-on 
veils  are  of  much  better  quality  than  we 
have  received  so  far.  The  new  slip-ons 
are  of  a  good  firm  mesh,  sometimes 
double  or  triple  and  show  a  little  velvet, 
chenile  or  embroidered  motif  similar  to 
regulation  style  of  veil.  The  new  slip-ons 
retail  at  about  75  cents  or  $1.00.  In 
New  York  there  are  some  of  the  bor- 
dered effects  shown  again  mostly  in  the 
weaving  of  the  mesh  but  the  strong 
preference  in  veils  is  for  the  motif  as 
decorated  above.  Trailing  embroidery 
effects  in  lacey  designs  are  also  liked 
but  these  are  never  in  any  case  heavy 
at  all.  Perhaps  only  one  little  curved  line 
will  be  shown  on  the  side  of  the  face. 
Square  spots  are  shown  too  as  a  varia- 
tion from  the  polka  dot  effect.  They  may 


be  embroidered  or  made  of  velvet.  The 
embroidery  is,  however,  less  weighty 
and  therefore  preferable.  The  slip-on 
style  of  veil  seems  to  have  taken  much 
more  strongly  with  the  Canadian  trade 
than  it  has  in  New  York.  Very  few  of 
this  style  are  seen  there.  All  veilings 
have  advanced  in  price  since  last  year 
but  partly  to  counteract  that  the  designs 
are  really  much  more  attractive. 


NECKWEAR 

Peter  Pan  and  Buster  Brown  Collars  Re- 
vived— Soft  Satin  and  Lace  in   Roll 
Style,  Sailor  Collars  and  Jabots 
Are  the  Seasons'  Staples — 
Vests  for  Spring 

WHILE  neckwear  continues  to  be  quite 
active  in  a  variety  of  lines  there  is  really 
nothing  particularly  new  out  during  the 
past  month.  Big  sale  is  recorded  still 
for  the  jabots  and  stock  collars  of  all 
types  including  the  cheaper  cotton  net  as 
well  as  fine  laces  and  Georgette  and  those 
combined  with  satin.  Stock  collars,  of 
all  the  styles  already  brought  out  are 
selling.  The  narrow  roll  collars,  shawl 
styles,  tuxedo  and  sailor  styles  with  filet 
or  Iriss  crochet  lace  are  all  selling.  Per- 
haps chief  among  these  is  the  long  nar- 
row bias  cut  satin  collar  in  white.  It 
is  left  to  tie  loosely  in  front.  A  few 
models  showing  head  or  hand  embroidery 
in  colors  are  shown.  Also  some  of  col- 
ored satin  in  greys,  blues,  greens  and 
ivory  but  white  is  the  big  seller  all 
through.  Sailor  collars  of  medium  size 
continue  to  be  the  staple  line  which  are 
not  ousted  by  anything  which  has  been 
inaugurated  since.  Peter  Pan  and 
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Buster  Brown  shapes  might  be  consider- 
ed new.  These  are  still  in  the  soft 
styles  with  square  or  round  corners  and 
made  on  a  rather  high  neck  band,  per- 
haps an  inch  and  a  half  or  two  inches 
high.  So  far,  however,  this  style  of  col- 
lar is  seen  chiefly  on  blouses  which  have 
neckbands  finished  especially  for  this 
type  of  collar.  Buster  Brown  collars 
are,  so  far,  made  of  satin  and  are  quite 
soft. 

Various  Styles  Popular 

The  novelty  fabrics  which  we  spoke  of 
in  a  couple  of  previous  issues  of  DRY 
GOODS  REVIEW  are  selling  steadily. 
These  include  the  Sammy  cloth,  Crepella 
and  Peuna.  Of  these  three  perhaps  the 
Crepella  is 'the  best  selling  one.  These, 
however,  have  not  done  away  with  the 
demand  for  white  serge  and  flannel  styles 
which  were  brought  out  this  year  in  place 
of  the  broadcloth  of  last  year.  White 
broadcloth  is  practically  not  to  be  had. 
Many  attractive  designs  are  shown  in  the 
long  narrow  roll  collars  in  white  wool 
materials  such  as  those  mentioned,  and 
this  embroidered  at  the  edges  and  in 
fancy  designs  at  the  ends.  These  per- 
haps constitute  what  might  be  termed 
the  most  exclusive  collars  that  are  of- 
fered at  present  outside  of  the  real  lace 
lines.  Imitation  filet  lace  is  used  a  great 
deal  in  some  of  the  new  models  and 
where  fine  guipure  lace  can  be  had  it  too 
is  liked. 


THE  LATEST  SPATS. 

These  little  military  cape  spats  have  ap- 
peared in  New  York.  The  cape  collar 
fastens  to  the  hose  and  makes  you  forget 
that  the  cold  winds  may  dance  with  the 
capes.  Tiny  brass  buttons  carry  out  the 
military  idea. 

"They  may  be  the  style,  but  they  don't 
'kape'  your  feet  warm!"  said — well,  it 
wasn't  a  lady  who  said  so,  anyway. 


DRESS  ACCESSORIES 
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brought  out  a  rather  extensive  line  of 
gingham  neckwear  but  this  was  not  con- 
sidered a  success.  Some  New  York 
neckwear  houses  think,  however,  that 
this  year  the  neckwear  made  of  silk 
in  gingham  patterns  will  be  shown  and 
perhaps  take  a  great  deal  better  than 
the   cotton   gingham   did   last   Summer. 

There  is  place  in  the  new  Spring 
styles  for  a  fair  demand  for  Windsor 
ties.  These  are  worn  with  the  Buster 
Brown    and    Peter   Pan    collars    and    are 


DAINTY  NEW  YORK  NECKWEAR 

Georgette  has  the  leading  place — and  velvet  bands  keep  it 
there.  New  York  takes  kindly  to  Irish  crochet  too.  Who  would 
not  be  charmed  by  such  an  enticing  combination? 


A  great  deal  of  the  real  hand-made 
filet  lace  is  taken,  however,  and  it  makes 
very  attractive  models  of  a  great  variety 
of  patterns.  This  is  used  in  the  sailor 
styles  and  in  the  long  narrow  collars 
as  well  and  very  often  it  has  no  other 
fabric  used  with  it.  Very  dressy  lines 
are  made,  however,  using  the  filet  or 
Irish  crochet  lace  along  with  Georgette. 
These  are  considered  as  almost  staple  at 
present.  For  Spring  suits  there  is  every 
indication  that  white  satin  sets  will  be 
used  again  but  there  is  a  good  deal  of 
talk  as  well  for  delicate  organdie  and 
some  sale  also  for  pique.  Faille  and  silk 
poplin  will  also  be  used  to  a  considerable 
extent.  Brocaded  satin,  too,  will  have  a 
place. 

Vests   a    Spring    Feature 

Waistcoats,  vests  and  vestees  are 
quite  a  strong  line  for  Spring  selling. 
These  are  made  in  fancy  silks  but  per- 
haps mostly  in  white  satin  judging  by 
the  samples  made  up  so  far,  though  the 
high  neck  vestees  are  often  of  Georgette 
crepe.  Manufacturers  of  dresses  say 
that  this  style  of  accessory  is  preferred 
to  dresses  which  have  high  collars  al- 
ready  attached.      Spring   suits    are   pro- 


viding in  every  way  for  these  also.  In- 
deed many  of  them  have  fancy  silk 
vests  and  top  collars  to  match  but 
white  will  be  worn  by  the  average 
woman  as  a  variation  from  the  dark 
fancy  colored   silks. 

Silk    Ginghams    a    Possibility 
Last      year      the      neckwear      houses 


SMART 
NECKWEAR 

Two  attractions  in 
the  leading  fabric  of 
the  hour — white  satin. 
The  one  at  the  left  is 
worn  in  a  variety  of 
styles,  and  is  the 
popular  collar.  Made 
by  Phoenix  Novelry 
Co.  The  satin  vest 
may  have  this  new 
fiat  collar  or  a  variety 
of  other  styles.  It  is 
a  strong  note  for 
Spring  for  both  dress- 
es and  suits.  From 
Flett,  Lowndes  &  Co. 


The     new     bustle 
silhouette 

already  coming  out  in  a  nice  variety  of 
silks.  Any  amount  of  bright  colors  and 
fancy  patterns,  embroidery  and  border- 
ed effects  are  shown.  Plaid  patterns  are 
also  considered  good.  Some  of  the 
heavy  crepe  silks  too  are  being  used  for 
Windsor  ties.  Some  novelty  patterns 
are  shown  in  Batik  effects  which  are 
rather-  popular  in  silks  for  next  Summer. 


TRADE  NOTES 

Wolfe  &  Co.,  furs  and  millinery,  Ot- 
tawa, suffered  fire  loss. 

Miss  F.  Projean,  dry  goods,  Montreal, 
has  sold  assets. 

F.  Gledhill,  dry  goods,  Montreal,  suf- 
fered fire  loss;  insured. 

Aux  Quatre  Saisons,  dry  goods,  Drum- 
mondville,  Que.,  has  sold  out. 

Wm.  Lorimer  &  Co.,  Ltd.,  wholesale 
millinery,  Montreal,  has  sold  assets. 

Edward  T.  Steacy,  president  of 
Steacys,  Limited,  dry  goods,  Kingston, 
^Dnt.,  is  dead. 
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Colonial  Maid  Dress  Fasteners 

know  when  to  hold  and  when  to  let  go 


The  only  Spring 
Fastener  made    in 
Canada  and  superior  | 
of  all  others. 


It's  all  in  the 

WIRE  SPRING 


STRONG-DURABLE-MADE 
OF  BRASS 


COLONIAL    MAID 


tour 
Sizes 

Nos. 

1-0-00- 

000 


DRESS    FASTENER 

MADE  IN   CANADA 


Two 
Colors 
Black 

and 
White 


Guaranteed  satisfactory  in  every  way. 

Mounted  on  showy  cards  of  one  dozen. 
Sell  on  sight.     Liberal  profits. 

Why  pay  duty  with  added  transport  ation  costs  and  delays  when  you  can 
obtain  a  superior  article  that  is  made  right  here  in  Canada? 

TO  BE  HAD  OF  ALL  LEADING  WHOLESALE  HOUSES. 

The  Colonial  Fastener  Co.,  Limited 

Sole  Manufacturers 
500  Parthenais  Street,  Montreal 
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This  is  your 

guarantee 


This  is  your 
guarantee 


Broadway     -     Nottingham,  Eng 


"B.B."  LACES 

MANUFACTURERS    OF    THE    FINEST    QUALITY 

Valenciennes,  Torchons 
and    Novelty    Laces 


Stocks     carried    in     TORONTO 


Agent:   MR.  A.  B.  FISHER 

400  Empire  Building,  64  Wellington  Street  West,  TORONTO 

1         HEAD  OFFICE  AND  SALESROOMS,  Broadway,  Nottingham  PARIS  OFFICE,  19  Rue  d'Uzes 

.       NEW  YORK,  73  Fif.h  Avenue  (at  15th  Street) 
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"IN  STOCK  "BEATS  "WE  ARE  JUST  OUT" 


You  can  sell  " what's  selling" 


Regulation    Army 
and    Navy    Gloves 

for    immediate    delivery. 


R  E  6  .U.S.PAT.OFF^*^™"- 


If  it's  a  Glove,  We 
Have  it   in   Stock. 


GLOVES 

We  have  it 

in  stock 
—  and  you 
do  not  get 
x  "We  are 

*V/  just  out." 

sr      For 

\\  example 

French  Kid,  Washable  Kid,  and  Chamoisuede 

are  the  big 
sellers  now. 

We  have 
them  in  stock 

for 

INSTANT 
DELIVERY 


Everything  in  Gloves  for  Man,  Woman  and  Child. 

Send  us  your  orders  and  write  for  samples. 

WIMELBACHER    &    RICE 

AMERICA'S  LARGEST  STOCK  GLOVE  HOUSE 
39  UNION  SQUARE  See  Us  While  in  America  NEW  YORK 


Here  is  a 
Novelty 


Something  interesting  and  different:  A  new  Women's  Glove  in  beautiful  white 
French  lambskin.  It  lias  strap  and  gusset  in  black  lambskin  at  wrist,  black 
fourchettes  with  black  embroidered  points,  sewing  French  over-seam. 

The  lower  illustration  shows  Women's  Seamless  Wool-lined  Gloves — No.  3288 
L.S.  is  in  Tan  Gape;  No.  2688  L.S.  in  Tan  Mocha;  No.  2888  L.S.  in  Tan  Napa; 
and  No.  7988  L  5  in  Khaki  Suede.  All  have  strap  at  wrist,  3  needle  points,  and 
all  sewing  is  done  on  special  P.  X.  M.  Glove  Machines,  thus  insuring  perfect  fit. 


Please  your  customers  with  H.  B.  K.  Gloves, 
which  always  represent  the  last  word  in  styles 
and  shades.  H.  B.  K.  Gloves  are  well  made, 
carefully  made.    They  are  durable. 

The  kind  of  customer  satisfaction  created  by 
selling  your  patrons  H.  B.  K.  Gloves  spells  a 
frequent  and  profitable  turnover  in  the  Glove 
I  )epartment. 

Travellers  are  now  on  the  road  showing  our 
complete  range.  Examine  this  and  you  will 
realize  why  the  H.  B.  K.  Brand  of  Gloves  pulls 
big  sales. 


Hudson  Bay  Knitting  Company,  Limited 

MONTREAL 
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Auto  Caps 
and 

Sport  Hats 


There  is  a  constant  demand  for  these 
beautiful  auto  caps  and  sport  hats. 

They  are  so  distinctly  novel  and  strik- 
ing in  design,  materials  and  trimmings, 
and  so  becoming,  just  the  thing  to  make 
a  tremendous  hit  with  women  all  over 
the  country. 

Some  caps  are  made  with  reversible 
peak  giving  an  original  touch  that  is 
very  fetching. 

Don't  miss  to  carry  these  lines,  ask 
your  wholesalers  for  samples  to-day. 


Standard  Hair  Company 

1  1    Cathedral  Street 
Montreal 

Manufacturers  of  Fancy  Dry  Goods 
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Requirements  for 
January    Sales 

Make  good  use  of  our  quick  service  to 
put  your  stock  in  shape  for  January 
-  We  are  prepared  lo  ship  immedi- 
ately,—  Vals.,  Torchons,  Camisole 
points,  etc  .  Embroideries  of  all  kinds 
(including  neat  22-inch  Baby  Flounc- 
ings;  Guipure  Laces  (including  blacks) 
and  wider  Jabol  Laces. 

Pill  the  holt-  Christmas  selling  has 
made  in  your  staple  Handkerchief 
stock.  We  can  quote  very  advantageous 
prices  just  now  on  cotton  and  linen 
effects  as  well  as  on  printed  numbers 
for  children. 

WESTLAKE  BROTHERS.  Limited 

24  Wellington  St.  West,        Toronto 


The   Prominent 
Features  in 
Trimmings  for 
Dresses,  Suits 
and    Cloaks   for 
the   Coming 
Season  are 


BRAIDS 

and 

BUCKLES 


Send  to  us  for  a  Sample  Box  of  2  dozen  assorted 
Celluloid  Buckles,  Black,  Grey  and  Shell  colors, 
for  $3.25  postpaid.  We  also  have  them  in  the 
leading  fashionable  colours  and  novel  designs. 

The  Moulton  Mfg.  Co.,  Ltd. 

236  CRAIG  STREET  EAST.  MONTREAL 


A  5c.  Retail 
Snap  Fastener 


SI 

FOUR-SPRING- 


• 


HW  17 


^udm^ 


PflTENTEO0EC.J8.l9IS 

SEWS  ON  EASY 
LIES  FLAT      / 

LARGE  COUNTER  SUNK  THREAD  HOLE! 

LASTS  LONGER 
SIZE 


Colors  Black 
White 

SIZES  No.  1 

"  0 

"  00 

"  000 

Price,  $4.20  Per  Great   Gross 


SEND  IN  YOUR  TRIAL 
ORDERS  BY  MAIL 


Novelty    Lace  &  Veiling    Co. 

76   Bay   St.,   Toronto,  Can. 
Milton  J.  Teller  Maurice  A.  Teller 
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*ESS   "DENTCO" 


"Me^, 


MANUFACTORIES 

LONDON  Ingiand 

MARTOCK  England 

WOBCfSTER  England 

ORlNOBlt  Frame 

BwuSSfUS  Bncj.jm 

NAPLES  Holy, 


1ANUFACTURERS    OF 


<^M?n&e<z/;l2t< 


WAREHOUSES 
LONDON 
PARIS 
NEW  YORK 
MELBOURNE  A, 
MONTREAL 


January  1st,  1918 


PERSONAL 


Dear  Sir, 


Our  patrons  will  please  accept  our  earnest  thanks  for  their 
cordial  co-operation  during  the  year  just  closed  and  for  their 
generous  appreciation  of  our  efforts  to  keep  them  supplied  at  all  times 
with  merchandise  of  the  Dent  standard. 

The  coming  year  must  see  even  greater  difficulties  due  to 
the  large  demand  for  commodities  used  in  the  manufacture  of  gloves. 

We  are  particularly  gratified  at  the  response  given  by  the 
trade  to  goods  of  our  Canadian  Production,  for  by  so  doing  they  are 
helping  to  stimulate  a  permanent  and  progressive  industry , which  we 
shall  not  be  found  lacking  in  enterprise  to  develop. 

Our  representatives  are  now  showing  samples  for  immediate 
and  Pall  delivery,  in  Kid,  Suede,  Cape,  Mocha,  unlined  and  lined  Lamb, 
Pur,  Seamless  and  Wool,  also  Silk,  Fabric  and  Woolen  Gloves. 

We  are  pleased  to  report  that  during  the  past  season  we 
were  able  to  give  good  deliveries  in  spite  of  difficult  conditions  and 
venture  to  ask  our  friends  and  patrons  to  place  their  covering  orders 
with  our  representatives  in  order  that  deliveries  may  be  protected. 

Your  attention  is  respectfully  drawn  to  the  fact  that  our 
advertising  contracts  for  the  1918  Campaign  are  already  placed,  thus 
ensuring  the  patronage  of  ''Dent''  consumers  to  our  valued  customers. 


Yours  very  truly 


C/u^A 
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Colors 


Black 


Med. 

Brown 

Dark 
Brown 
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Queen  Charlotte 


Hair  Nets 

(Trade  Marks  Registered) 

Coiffura  Tidywear 
R  20,  R  22,  R  24,  R  26 


Colors 


Taupe 


Violet 


Marine 


Veilanet 


WILL  P.  WHITE,  LIMITED 

Sole  Agents 


I      TORONTO— 65  Simcoe  Street 


MONTREAL— 489  St.   Paul  Street  West      E 


|  WHOLESALE  TRADE  ONLY   SUPPLIED 
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The    Fabric    Gloves    That  Fit 

Combine  the  fit,  comfort  and  appearance  of  a  well 
made  kid  glove  with  the  wear  and  economy  of  a 

Washable  Chamoisette 

Increased  sales  and  thoroughly  satisfied  customers 
will  be  the  result  of  carrying  the  full  line  of  colours 
and  points  in  Griffin  Gloves.  Representatives  are  now 
on  the  road  with  the  most  complete  range  of  "All- 
Canadian-Made"  Chamoisette  Gloves  yet  produced. 
Watch  for  them. 


RICHARD  L.  BAKER  &  CO.,  Sole  Selling  Agents 

100  WELLINGTON  STREET  WEST,  TORONTO 


A  DOUBLE  SPRING  SNAP 

Why  not  carry  this  5c  Retailer?     Equivalent  to  many  higher 

priced  fasteners. 


Of  high  grade 
brass. 

Rust-proof. 


Made  in  3  sizes. 

In  BLACK  or 
WHITE. 


DUO-DURO  BIAS  FOLD  TAPE 

Made  of  the  finest  LAWN  and  CAMBRIC,  in  widths  from  'V  to  1"  in  6  and 
12  yard  pieces  and  packed  in  P>oxes  and  Cabinets  of  12,  24,  36,  72  and  144 

pieces  in  solid  or  assorted  widths. 

FREYDBERG  BROS.,  Inc.,  37  W.  1 8th  St.,  New  York,  NY. 
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SPECIALS  FOR 
JANUARY  and  FEBRUARY  SALES 


Specia 

1  Veiling 

Assortment 

10  pieces  BLACK 
5     "      BROWN 
5     "      NAVY 
2     "      PURPLE 
2     "      WHITE 
1    piece   MAGPIE 

lOVic 

per  Yard 

Special  Lace  Assortment 

Fine 

Vals  and  Torchon 

Lace 

21  pieces,  assorted,  25c  d< 
37       "            "           50c 

6       "          18"    Shadow 
\7yic  yard,  nett 

)z.  yds. 

NETT 

Allover, 

Special  Waterproof 
Maline  Assortment 

30  pes.  Black  and  Colors  assorted 
16c  yard,  regular  terms. 


Come  to  us  with  your  wants  for  Spring 

Big  Stock  of  Veiling,  Laces,  French  Georgette  Crepe,  Ninon, 
Elastic  Veils,  Mourning  Veiling,  Chiffon,  Embroideries,  Silk 
and  Cotton  Nets,  Real  Hair  Nets. 


Start  Your  Laces  Moving 

Send  Clipping  of  your  odd  Lace  Insertion.     We  will 
match  with  edges. 


Canada  Veiling  Company,  Limited 


84-86  Wellington  Street  West 


Toronto 
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for  Spring 

Commence  your  1918  resolutions  by 
purchasing  ribbons  from  the  proper 
source. 

Our  Salesmen  will  be  calling  on  you 
shortly,  with  the  most  complete  range  of 
ribbon  samples  ever  shown  in  our  Do- 
minion. 

Our  range  contains  a  full  assortment  of 

Plain  Satins, 
Plain  Taffetas, 
Narrow  Satins, 
Narrow  Taffetas 
Black   and   Colored 
Grosgrains 

and  the  most  complete  range  of  Fancy 
Ribbons  suitable  for  hair  bows  and 
fancy  work. 

Do  not  hesitate  in  purchasing  while  our 
stock  is  in  such  splendid  condition. 

Samples  gladly  submitted  upon  request. 
Call  and  visit  us  when  in  the  citv. 


RIBBONS    LIMITED 

55  BAY  STREET,  TORONTO 


SILKS  LIMITED 

Selling    Agents    for     Western      Canada 

CALGARY,   ALT  A. 
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ALEXANDRE    KID    GLOVES 

(Made  in  France) 

FABRIC  GLOVES 

HOSIERY— Silk,    Lisle,    Cotton,    Cashmere,  Worsted. 

Our  travellers  are  on  the  road  with  our  Spring  and   Fall  Samples. 

ALEXANDRE  GLOVE  CO.         -         MONTREAL 

Vancouver— 318  Homer  St.  Toronto— 77  York  St.  Quebec— 80  Rue  De  Pont 


R.   C.   WICKWARE,   President  H.   Y.   FARR,   Secretary-Treasurer 

The  LACE  GOODS  COMPANY,  Limited 

We  Specialize  in: 

Handkerchiefs  of  all  kinds 

Laces  Embroideries 

Dress  Voiles  (plain  or  fancy,  white  and  colored) 
Curtain  Nets  Curtain  Scrims     • 

Cretonnes  Art  Sateens 

Chintz  and  Shadow  Cloths 

Contracts  for  these  goods  were  made  many  months  ago  at  prices  then  prevailing. 
Place  your  order  while  stocks  are  complete  and  take  full  advantage  of  our  favorable 
prices.    Don't  miss  seeing  the  range  when  our  representative  calls. 

The  LACE  GOODS  COMPANY,  Limited 

Importers  and  Manufacturers  Agents 
64  WELLINGTON  STREET  WEST  -  -  TORONTO 


WINNING  THE  BUYER'S  FAVOR 

H^HE  best  possible  buyer  is  not  made  an  actual  buyer  at  a  single  step  It  is 
■*■  one  thing  to  win  the  buyer's  favor  for  an  article  and  another  to  make 
adjustments  incident  to  closing  the  sale.  Winning  the  buyer's  favor  is  the 
work  of  trade  paper  advertising.  Under  ordinary  conditions  it  should  not  be 
expected  to  do  more. 
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Happp  j£eto  |9ear 


We  hope  that  1918  will  bring  you  much 
profitable,  pleasant  business. 

Our  travellers  will  be  going  out  about  the  I  5th 
of  the  month  with  a  complete  line  of  Buttons. 
We  ask  you  to  inspect  their  samples  before 
placing  your  order. 

A.  Weyerstall    &   Co 


Head  Oiiice  :   Toronto 


Manufactur 


ESTABUSHED  1849 


BRADSTREET'S 

om^es  Throughout  the  Civilized  World. 


Calgary,  Alta. 
Edmonton,  Alta. 
Ualif.ix.   N.S. 
London,  Ont. 


OFFICES    IN    CANADA: 

Ottawa,   Out. 
St  John.  N.B. 
Vancouver.   B.C. 
Victoria,  B.C. 
Hamilton,    Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto.  Ont. 
■Winnipeg,   Man. 


Reputation   gained    by   long   years   of  vigorous, 
conscientious  and   successful   work. 


THOMAS    C.    IRVING, 


TORONTO.  CANADA 


BRlLL^T-F1N1SH,VE:RLAST,No-rH^^ 

ITS   IN  THE  WATER 
MADE  IN  CANADA-ENGLISH  a  FRENCH  METHODS 

ALBERT  MITCHELL) 


When    in    doubt  as   to 

when    or   where    to 

buy  anything 

Consult 
Dry  Goods  Review 

SPECIAL  SERVICE  DEPT. 


A.  BRUCE  FINNIE   &   COMPANY 

Corner  Craig  and  Gosford  Streets       MONTREAL,   QUE. 


ANNOUNCEMENT 
Titus  Blatter  &  Co. 

880  Broadway        -        -         NEW  YORK 
Handkerchief  Manufacturers 

Beg  to  announce  to  their  many 
Canadian  friends  that  they 
have  made  arrangements  for 
their  entire  range  of  Domestic 
and  Japanese  Handkerchiefs 
to  be  displayed  at  439  King 
St.  West,  Toronto. 

1 1'  you  are  unable  to  call,  phone 
or  write  for  an  appointment  to 

Messrs.  J.  B.  Henderson 
&  Co.,  Limited 


TORONTO, 


ONT. 
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EQUIPMENT*  DISPLAY 


MAKING  EQUIPMENT  DO  THE  WORK  OF  MEN 

How  a  Saving  in  Store  Help  May  be  Achieved  by  the  Substitution  of  Mechanical 
Devices — How  a  General  Store  in  a  Small  Centre  May  be  Put  on  a  City  Basis  of 
Service — The  Many  Activities  of  the  T.  Critelli  Store  at  Thorold,  Ontario 


ONE  of  the  greatest  problems  that 
is  facing  all  businesses  at  the  pre- 
sent time  is  the  question  of  ade- 
quate help.  It  has  already  become  a  ques- 
tion of  a  good  deal  of  moment  and  is  be- 
coming increasingly  so  with  every  pas- 
sing day.  It  is  probable,  too,  with  the 
taking  of  so  many  young  men  from  ci- 
vilian life  that  the  problem  will  become 
so  much  the  more  complicated.  This 
fact  is  one  that  is  causing  a  good  deal  of 
difficulty,  and  some  solution  must  be 
found  for  it. 

The  T.  Critelli  Company,  of  Thorold 
Ont.,  have  solved  the  problem  to  their 
own  satisfaction.  In  place  of  adding  men 
this  store  has  added  equipment.     Every 


thing  to  expedite  the  handling  and  care 
of  goods  has  been  thought  of,  sanitary 
display  cases  that  keep  the  goods  con- 
stantly under  display  and  constantly  at 
hand  mechanical  devices  for  the  better 
weighing  and  cutting  and  handling  of 
goods  each  in  their  own  way  help  to 
make  the  work  of  the  store  easier,  and 
aid  in  its  rapid  accomplishment.  In  this 
way  the  store,  according  to  Mr.  Critelli, 
is  amply  manned  with  only  half  of  the 
staff  that  would  be  required  under  any 
other  method. 

The  store  is  a  handsome  two-storey 
structure  with  large  grocery,  meat, 
men's  wear  and  furniture  departments, 
each  equipped  in  a  way  to  make  the  work 


of  the  different  departments  as  easy  and 
at  the  same  time  as  effective  as  pos- 
sible. 

The  front  of  the  store  has  two  fine  dis- 
play windows  with  ample  depth  to  pro- 
vide the  most  effective  display. 

The  Grocery  Department 

Entering  the  store,  the  customer  is 
faced  with  two  departments.  The  gro- 
cery department  is  on  the  left  and  lighted 
from  two  sides.  The  modern  display 
cases  serve  to  shut  this  department  off 
from  the  men's  wear  department  on  the 
other  side  of  the  store.  The  very  best 
of  display  devices  are  seen  here,  silent 
salesmen  for  the  display  of  confectionery 


THE  MEN'S  WEAR  DEPARTMENT 


A    department    of   the   T.   Critelli   store,    Thorol  d,    that    shows    many    of    the    improvements    of    the   most    modern    city  store. 
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and  fancy  goods,  display  cases  for  bis- 
n  1    fruit,    and    modern    display 
counters. 

Behind  this  section  is  the  moat  depart- 
ment, with  a  complete  equipment  of  mod- 
ern refrigerators  and  all  the  other  de- 
vices that  aid  in  the  expeditious  and  eco- 
nomic handling  of  moat  products. 
Reaching  a  Scattered  Community 

These  two  departments  are,  of  course, 
among  the  most  important  factors  in  the 
store's  trade.  Situated,  as  the  store  is, 
in  the  town  of  Thorold,  a  town  particu- 
larly favored  for  a  place  of  its  size  in 
large  manufacturing  concerns,  there  is  a 
fine  scope  for  business.  The  store  roach- 
es out  over  a  wide  stretch  of  country  for 
its  trade  and  has  built  up  a  fine  business 
on  a  basis  of  good  service.  At  the  open- 
ins  of  the  war  the  work  on  the  new 
Welland  canal  that  runs  only  a  block  or 
so  from  the  site  of  the  store  was  brought 
to  a  su  1  'en  termination.  As  there  were 
some  fifteen  hundred  men  engaged  in  this 
work  within  a  reasonable  distance  of 
Thorold  it  will  be  readily  seen  that  the 
a  of  this  activity  meant  quite  a 
blow  to  merchants  of  the  town.  The 
Critelli  Company  were,  of  course,  among 
the  sufferers  but  they  figured  that  there 
was  enough  business  in  the  vicinity  to 
provide  a  very  satisfactory  trade,  and 
they  went  after  it  with  a  will,  so  that 
at  the  present  time  the  store  has  picked 
up  a  good  deal  of  the  trade  that  was  lost 
through  this  unforeseen  cessation  of 
Work.  This  business,  too.  is  en  a  surer 
foundation  because  it  is  being  done 
among  the  stable  population  of  the  town 
and  its  vicinity. 

For  one  thins:  the  people  of  the  vicinity 
take  a  pride  in  the  store  that  would  do 
credit  to  manv  a  larsrer  oWe.  and  the 
very  character  of  the  establishment  has 
been  one  of  the  most  forcible  arguments 
in  drawing  trade.  People  like  to  deal  at 
an  attractively  arranged  store.  That  is 
a  proposition  that  has  been  proved  over 
and  over  agin. 


DISPLAY   OF   SILKS. 

An  artistic  display  of  silks,  in  which  some  good  draping  has  been  done.   The  designs 
are  original.    Arranged  by  J.  F.  Nichol,  with  F.  A.  Dykeman  &  Co.,  St.  Johns. 


The  Men's  Wear  Department 

On  the  opposite  side  from  the  grocer 
department  rs  the  men's  wear  section.  In 
this  department,  too,  equipment  has  done 
its  share,  not  only  to  make  the  surround- 
ings attractive  but  to  care  for  the  goods 
and  provide  for  their  display.  Back- 
ing against  the  casing  of  the  grocery  de- 
partment is  a  long  glass-faced  display 
case  for  the  ready-to-wear  suits,  opposite 
this  again  are  the  cases  for  neckwear, 
collars   and   similar  lines. 

How  the  Two  Departments  Aid  One 
Another 

The  conjunction  of  a  grocery  depart- 
ment would  not  seem  at  first  glance  to  be 
a  happy  one,  but  the  experience  of  the 
firm  has  proved  that  it  is.  As  an  illus- 
tration of  this  fact  it  might  be  stated  that 
one  of  the  chief  features  of  this  men's 
wear  end  is  the  business  done  in  boys' 
suits.  Women  coming  to  do  their  shop- 
ping in  the  grocery  department  naturally 
drop  into  the  other  department  to  pur- 
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A  CONVERTED  MIRROR  BACKGROUND 

A  practical  background  showing  how  compo-board  or  some  similar  wall  board 
can  be  used  to  convert  a  permanent  mirror  back.  Edges  of  hoard  are  finished  with 
pillow  cord   and   garlands  of  artificial   flowers  are   also   used. 


chase  clothes  for  the  boys  of  the  family, 
the  mere  fact  that  they  could  do  this 
has  been  an  incentive  to  the  trade.  But 
this  is  not  the  only  feature  of 'this  busi- 
ness. The  store  carries  a  large  stock  of 
men's  suits,  and  in  addition  to  this  does  a 
thriving  business  in  special  order  suits. 
This  is  by  no  means  a  small  element  of 
business.  There  are,  of  -course,  a  large 
number  of  workmen  engaged  in  the  dif- 
ferent manufacturing  concerns  that  are 
represented  in  Thorold,  and  all  these 
men  are  making  good  wages,  and  are 
ready  buyers.  As  an  instance  of  this  the 
head  of  the  department  spoke  of  selling 
to  one  foreigner  at  one  time  an  order 
totalling  over  fifty  dollars.  This  is  by  no 
means  an  uncommon  sale. 

App?aling  to  the  Men's  Trade 
This  department,  too,  is  a  very  effec- 
tive force  for  drawing  business  to  the 
store.  It  is  an  appeal  to  the  men's  trade, 
and  an  effective  appeal,  for  the  depart- 
ment is  quite  on  a  par  with  the  majority 
of  citv  men's  wear  stores.  The  man  who 
purchases  his  goods  here  is  naturally 
favorably  disposed  toward  the  store  and 
his  influence,  conscious  or  unconscious, 
has  been  a  great  element  in  drawing 
trade  to  the  store. 

The  Furniture   Department 

The  second  floor  is  given  over  entirely 
to  a  well  stocked  furniture  department. 
An  electric  goods  elevator  opening  at 
a  side  door  just  back  of  the  meat  de- 
partment makes  the  storing  and  handling 
of  these  goods  an  easy  matter.  This  ele- 
vator also  serves  for  taking  goods  to  the 
cellar  and  greatly  facilitates  the  hand- 
ling of  all  the  goods  in  the  store.  It  is 
but  another  of  the  devices  that  have 
served  to  conserve  the  energies  of  the 
store  and  has  made  possible  increased 
activity  with  a  comnaratively  limited 
staff.  The  newest  addition  to  the  store  is 
a  large  delivery  truck  that  is  used  espe- 
cially in  connection  with  the  furniture 
department.  Mr.  Critelli  believes  that, 
in  this  department  esneciallv.  one  of  the 
greatest  drawing  cards  is  the  assurance 
of  a  prompt  delivery.  When  people  buy 
(Continued  on  page  139.) 


THE  SHOW  WINDOW  AS  A  SALES  PROMOTER 

Eloquent  Simplicity  Should  be  Keynote — Goods  to  be  Sold  Must  Stand  Out  —  The 

Store  Front  the  Store's  Greatest  Asset — Bright  Windows 

Collect  Buyers. 
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OW  that  the  holiday  business  is 
over  and  the  plans  are  being 
made  for  the  coming  year  it  will 
be  up  to  the  window  trimmer  to  do  his 
share  in  making  1918  the  banner  year  in 
history  of  the  store  that  signs  his  pay 
check. 

Window  trimming  is  no  longer  con- 
sidered a  fad  or  a  pastime;  it  is  not 
only  the  simple  arrangement  of  fabrics 
and  blending  of  colors  by  artistic  hands; 
it  is  a  serious  and  plodding  labor  with 
its  full  share  of  obstacles  and  dis- 
couragements. 

Incessant  working  and  planning:  are 
necessary  in  order  that  the  possibilities 
within  the  scope  of  this  interesting  art 
may  be  obtained. 

Eloquent   Simplicity   the  Key  Note 

The  pervading  spirit  of  a  well  ap- 
pointed window  should  be  expressed  in 
eloquent  simplicity.  Too  brilliant  dis- 
play of  the  artistic  detracts  from 
rather  than  enhances  the  work  and 
beauty  of  the  merchandise  and  thereby 
destroys  the  real  purpose.  Ruskin  says: 
"It  is  far  more  difficult  to  be  simple 
than  to  be  complicated,  far  more  difficult 
to  sacrifice  skill  and  cease  exertion  in 
the  proper  place  than  to  extend  both 
indiscriminately.  We  shall  find  in  the 
course  of  our  investigation  that  beauty 
and  difficulty  go  together." 

Merchandise    Should    Stand   Out 

No  experienced  window  trimmer  will 
lose  sight  of  the  fact  that  the  objects 
to  be  displayed  must  stand  out  in  a 
dignified  manner  and  that  the  trim- 
mings are  merely  the  accessories  to 
make  them  look  more  alluring. 


That  a  neat  and  well  appointed  win- 
dow is  the  greatest  advertising  force 
that  any  merchant  can  produce,  no  one, 
in  this  day  of  merchandising  efficiency, 
will  dispute. 

As  inevitably  as  fate  itself,  a  good 
window  display  will  increase  the  sales 
of  goods  display  and  the  cash  receipts 
will  show  it.  Good  window  displays  are 
not  only  business  builders — the  lack  of 
them  turns  away  trade  for  the  benefit 
of  the  wiser  competitor.  Remember  the 
store  front  gives  the  customer  the  first 
impression.  Will  it  be  favorable  or 
otherwise?  Store  fronts,  like  men,  are 
judged  largely  by  their  appearance. 
Resolve  that  yours  will  be  the  best. 

Bright   Windows    Form    Buying    Centres 

Buying  centres  are  formed  by  attrac- 
tive store  windows.  Take  any  city  of 
moderate  size  and  group  in  the  same 
block  three  or  four  stores  noted  for 
their  individual  and  interesting  window 
displays  and  there  will  be  found  a  buy- 
ing centre.  The  public  wants  to  be 
shown  and  they  will  so  to  any  place 
where  there  is  enough  for  them  to  see. 

If  in  your  neighborhood  there  are  not 
several  other  interesting  windows  it  is 
all  the  more  necessary  that  yours  should 
be  the  outstanding  exception.  It  will  be 
noticed  that  gradually  the  quality  of  the 
neighbor's  window  improves  and  trade 
will  thereby  be  influenced  to  come  to 
that  section  of  the  town  and  all  will 
benefit. 

To  produce  a  successful  window  there 
must  be  an  idea  embodied  therein,  a 
point  easy  to  grasp,  an  argument  that 
will  send  the  observer  away  thinking 
about   the   goods    displayed,    carrying   in 


his   mind   some   point    in 
article  or  articles  shown. 


favor    of    the 


LINOLEUM  RACKS. 

Style  of  inexpensive  linoleum  rack  that  any 
carpenter  should  be  able  to  construct. 


A  TELEPHONIC  DISPLAY 

The  item  of  particular  interest  in  this  display,  arranged  by  Richard  Hall  &  Son,  Peterborough,  was  the  showing  of  a  model 
of  the  first  telephone  ever  used  and  in  comparison  the  familiar  modern  instrument.  Dresses  of  each  period  were  also  shown. 
The    opportunity    was    taken    to    show    drapery    materials    and    hi  gh    grade    upholstered    furniture. 
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A  WELL  PLANNED  GENERAL  STORE 

DRY  GOODS  REVIEW  has  been  asked  several  times  recently  to  give  some  suitable  plans  for  an  up-to-date  general  store.  The 
accompanying  illustration  shows  the  plans  prepared  for  a  store  of  this  character  where  all  departments  are  handled  upon  one  floor. 
The  front  centre  circles  were  meant  for  hosier}",  fancy  goods,  ribbons  and  small  wares  of  all  description.  Plans  showing  different  lay- 
outs of  departments  will  be   given   from  time  to  time   in   coming  issues  of  DRY  GOODS  REVIEW. 


Display  is  a  Salesman 
The  scientific  law  of  window  advertis- 
ing lies  in  the    fact  that    display    is    a 
salesman — proper  showing  of  goods  will 
sell  them. 

Many  merchants  throw  away  adver- 
tising money  on  wild  cat  schemes  that 
would  be  better  devoted  to  the  window. 

The  display  window  has  become  a 
silent  partner  in  every  merchant's  busi- 
ness, one  whose  silence  is  golden.  The 
real  value  of  the  show  window  is  meas- 
ured by  these  two  units.  (1)  new  cus- 
tomers  made    (2)    larger  sales  made. 


MAKING  EQUIPMENT  DO  THE 
WORK 

(Continued  from  page  137.) 
some  new  piece  of  furniture  there  is  just 
child  enough  about  them  to  want  to  see 
that  bit  of  furniture  in  the  home.  There- 
fore, this  new  equipment  has  been  added 
and  it  has  proved  that  the  idea  was  a 
good  one.  This  truck  is  not  used  in  the 
general  delivery  of  the  store  but  in  con- 


nection with  this  department  of  the  store 
ii  has  proved  itself  an  invaluable  ad- 
junct. There  are  times,  too,  when  special 
deliveries  are  required  and  the  distances 
are  too  great  for  the  regular  delivery 
rigs.  In  such  cases  this  new  equipment 
has  proved  of  great  value. 

Keeping    Separate   Records   for    Each 
Department 

Though  all  under  one  roof  and  one 
management,  each  department  is  kept 
separate  from  the  other.  Against  each 
is  charged  a  portion  of  the  overhead  ex- 
penses. The  stock  is,  of  course,  credited 
to  the  department  to  which  it  belongs. 
All  sales  are  similarly  credited  to  the 
department  concerned.  In  this  way  a 
record  of  each  department  is  always 
available  and  it  is  possible  at  any  time 
to  see  whether  a  department  is  pulling 
fair  with  the  rest  of  the  store.  In  this 
way  if  any  department  is  seen  to  be  lag- 
ging it  is  possible  to  get  behind  it  and 
speed  it  up.  In  other  words  there  is  all 
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the  advantage  of  the  individual  store  to- 
gether with  the  co-operation  that  is  pos- 
sible with  the  enlarged  activities  of  the 
general  store. 

The  fact  that  would  naturally  strike 
any  person  visiting  the  store  is  the  way 
an  establishment  of  this  size  could  be 
run,  and  run  effectively,  with  a  compara- 
tively limited  staff.  The  solution  of  this 
apparently  surprising  state  of  affairs  is, 
of  course,  to  be  found  in  the  policy  of  the 
store  to  substitute  the  mechanical  ele- 
ment for  the  human  element  wherever 
possible.  This  may  entail  a  comparative- 
ly heavy  first  cost  but  the  cost  ends  there 
and  the  service  continues.  This  is  a  fact 
worth  remembering  in  these  times  when 
the  shortage  of  all  kinds  of  human  assist- 
ance is  so  very  acute. 


Mishkin  &  Co.,  women's  wear,  Mont- 
real, Que.,  has  dissolved. 

Vogue  Waist  Co.,  Montreal,  has  dis- 
solved. 


SOMETHING    NEW    FOR    THE   CARDWRITER 

A  Series  That  Will  Give  Ideas  and  Instructions  for  the  Cardwriter  Who  Has  Already 
Mastered  the  Rudiments  of  the  Work. 

By  R.  T.  D.  Edwards 


Air  Brush  Work 

THIS  new  phase  of  cardwriting  has 
never,  to  our  knowledge,  been 
taken  up  so  thoroughly  and  min- 
utely by  any  trade  journal  in  the  Do- 
minion. 

This  series  of  lessons  will  give  a  de- 
tailed account  of  the  many  uses  of  the 
air  brush  for  making  better  show  cards, 
together  with  full  instructions  regarding 
its  operation,  and  what  material  to  use 
to  get  the  best  results.. 

While  the  majority  of  you  are  prob- 
ably strangers  to  the  use  of  the  air 
brush,  there  may  be  those  among  you 
who  are  familiar  with  its  uses  and  pos- 
sibly even  own  one  of  your  own.  A 
careful  study  of  this  lesson  will  not  only 
initiate  the  novice  in  the  mysteries  of  the 
art,  but  will  put  the  old  hand  in  the  way 
of  becoming  an  adept  in  this  branch  of 
the  work. 

Before  going  into  the  many  uses  of 
the  air  brush  it  will  be  interesting  to 
know  something  of  its  history  and  its 
make  up.  To  start  with,  the  air  brush 
was  not  originally  intended  for  show  card 
decorating.  It  was  invented  and  made 
for  the  purpose  of  enabling  the  artist  to 
get  shaded  and  clouded  effects  more 
rapidly  than  could  be  done  by  any  other 
means.  It  proved  such  a  success  that  air 
brush  work  was  gradually  made  use  of 
in  various  forms  of  advertising.  Then 
latterly,  when  this  instrument  was 
manufactured  at  a  more  moderate  price, 
it  was  easily  seen  what  a  big  advantage 
it  would  be  to  the  cardwriter,  and  it  has 
proved  itself  an  invaluable  asset  ever 
since. 

The  air  brush,  like  all  new  inventions, 
was  far  from  being  perfect  when  first 
brought  out,  but  as  one  improvement  has 
been  added  to  another,  we  have  to-day  an 
almost  perfect  instrument  for  spraying 


ink.  It  can  spray  anything  from  a  hair 
line  to  a  wide,  misty  cloud,  and  can 
change  from  one  to  the  other  in  an  in- 
stant. 

The  air  brush  itself  is  not  any  thicker 
than  a  fountain  pen,  and  not  quite  so 
long.  Most  of  the  metal  parts  are  turned 
out  of  brass  and  nickel-plated.  Each 
part  fits  perfectly,  being  measured  to  the 
thousandth  part  of  an  inch. 

Of  course,  various  makes  have  various 
styles,  but  all  work  on  practically  the 
same  principle.  Some  have  ink  cups  on 
the  side;  others  glass  jars  underneath 
for  holding  the  ink.  The  lever  which  re- 
gulates the  supply  of  compressed  air  and 
ink  is  situated  on  the  top,  and  is  oper- 
ated by  the  fore  finger.  The  principle 
on  which  it  works  is  this:  The  com- 
pressed air  being  released,  is  forced, 
through  and  out  of  the  point  of  the 
brush,  the  operation  sucking  the  ink  from 
the  ink  container  and  breaking  it  up  into 
a  fine  spray  as  it  passes  through  the 
point. 

On  the  under  side  of  the  air  brush  is 
an  inlet  with  a  valve  placed  in  it.  To  this 
is  attached  the  tubing  which  conveys  the 
compressed  air  from  the  tank.  This  valve 
is  opened  and  closed  by  the  lever  on  top, 
which  also  regulates  the  flow  of  ink. 

Air  Pressure 

Many  are  the  methods  for  producing 
the  compressed  air,  and  it  is  up  to  you  to 
pick  out  that  which  is  most  suitable  for 
your  particular  requirements.  An  elec- 
trically-driven pump  for  use  of  persons 
needing  compressed  air  continuously  is 
too  expensive  a  method  for  one  having 
only  a  few  cards  to  decorate  daily.  A 
water  motor  pump,  which  can  be  attach- 
ed to  the  city  waterworks,  is  also  un- 
necessarily expensive  for  the  store  card- 
writer.  One  of  the  most  practical  and 
handy  pressure  outfits  is  the  carbonic 
liquid  gas  outfit.  This  is  excellent  if  you 
can  obtain  the  gas  drums.  These  are  the 
same  as  those  used  to  operate  soda  foun- 
tain. Only  the  contents  of  the  drum  are 
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sold,  the  drum  being  returnable  when 
empty.  What  you  have  to  obtain  is  the 
reducing  valve  and  gauge,  as  shown  in 
Fig.  2.  This  is  screwed  on,  as  shown  in 
illustration.  The  tap  underneath  regu- 
lates the  supply  of  gas  coming  through 
the  gauge  and  the  tap  at  the  outlet 
turns  the  gas  off  and  on  as  required.  This 
is  an  outfit  recommended  because  there 
is  no  pumping  to  be  done. 

If  you  are  so  placed  that  you  cannot 
obtain  these  tanks,  don't  buy  this  outfit. 
You  will  have  to  revert  to  the  hand  or 
foot  pressure  outfits.  The  hand  pressure 
will  do  the  work,  but  is  not  as  easily  op- 
erated as  the  one  pumped  up  by  the  foot. 

The  foot  pump  outfit  consists  of  four 
distinct  parts — (see  Fig.  3) — the  swing 
for  the  foot  to  rest  in  and  the  pump 
(both  of  which  are  on  one  board),  the  air 
tank  and  the  gauge  on  top  of  it.  This 
outfit  is  a  very  handy  one,  and  can  be 
moved  from  place  to  place  much  more 
readily  than  can  the  gas  outfit. 

Air  Brushes 

Many  are  the  varieties  of  air  brushes 
manufactured  and  used  by  artists  and 
cardwriters,  and  the  majority  of  them 
give  perfect  satisfaction.  Some  are  made 
expressly  for  art  work,  and  of  late  years 
less  expensive  ones  have  been  made  ex- 
pressly for  show  card  work.  Show  card 
writers'  supply  houses  can  give  full  in- 
formation as  to  the  best  one  for  your 
particular  work.  Fig.  1  shows  two 
models  which  have  been  selected  from 
the  catalogues  of  different  makers.  This 
is  just  to  illustrate  what  the  brushes  are 
like,  and  does  not  mean  that  these  par- 
ticular models  are  any  better  than  others. 
This  illustration  is  self-explanatory.  Of 
course,  it  just  gives  you  a  general  idea, 
but  you  will  find  experience  is  the  best 
teacher. 


"T+acfrS  fare.      ' 
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Air  Brush  Cleanliness 
Experience  will  teach  you  a  great  deal 
more  about  the  handling  of  the  air  brush 
than  you  can  ever  learn  from  text  books, 
but  a  few  words  about  the  care  of  this 
delicate  instrument  may  save  you  many 
dollars  in  repair  bills.  First  of  all,  treat 
it  as  you  would  your  watch.  It's  mech- 
anism is  very  accurate,  and  must  remain 
that  way.  so  keep  the  brush  clean  at  ail 
times.  That  is,  when  you  are  through 
with  it.  do  not  allow  any  ink  to  remain  at 
all,  or  it  will  corrode,  thus  causing  the 
small  passage  way  to  clog. 

First  of  all,  empty  the  ink  out  of  the 
ink  container,  and  run  clean  water 
through  the  brush  until  all  traces  of  it 
have  disappeared.  Then  run  through  a 
small  quantity  of  wood  alcohol.  This  will 
cut  all  traces  of  foreign  matter  and  leave 
the  brush  nice  and  clean  for  the  next 
time.  All  threaded  joints  of  the  air 
brush,  which  are  frequently  taken  apart, 
should  be  rubbed  with  a  little  vaseline 
once  in  a  while.  This  will  keep  the  joints 
from  sticking.  You  are  given  a  holder 
with  the  outfit  for  the  brush.  Be  sure  and 
use  it.  Don't  leave  the  brush  lying:  on 
the  desk.  It  is  a  bad  policy,  and  is  liable 
to  do  harm  to  the  brush. 

Ink  to  Use 

Cardwriting  supply  houses  or  art 
stores  have  special  inks  for  air  brush  use. 
These  come  in  all  standard  colors,  and  by 
mixing  these  colors  you  can  obtain  any 
neutral  shade  you  desire.  Black  ink  for 
this  work  should  be  waterproof,  because 
it  is  used  for  shadow  script  work,  which 
will  be  taken  up  later. 

Some  of  the  outfits  have  an  ink  strainer 
with  them.  This  is  an  excellent  idea,  be- 
cause dust  is  liable  to  get  into  the  ink 


and  block  up  the  passage.  Keep  your 
ink  strained  therefore,  and  you  will  have 
less  air  brush  trouble.  Several  thick- 
nesses of  cheese  cloth  will  also  strain  the 
foreign  matter  out  of  the  ink. 

Don't  start  any  complicated  work. 
Keep  to  the  simplest  forms  until  you 
have  mastered  the  handling  of  the  air 
brush.  One  of  these  is  shading  on  the 
surface  of  letters  to  give  them  a  round 
appearance.  This  is  mostly  done  on  a 
rather  bold  faced  form  of  lettering  so  as 
to  give  it  the  rounded  effect.  The  Roman 
lettering  does  not  stand  out  so  well 
treated  in  this  manner. 

First  of  all   you  want  to   know  what 
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lis 


colored  letters  on  what  colored  card- 
board make  the  most  effective  combina- 
tion for  this  shaded  woi'k.  A  black  card 
with  a  white  letter,  the  latter  rounded 
up  with  green  or  black  ink,  makes  a  good 
combination.  White  letters  on  a  dark 
grey  card  rounded  up  with  black  ink  is 
another  good  one.  White  letters  on  a 
brown  card  air  brushed  with  brown  or 
black  ink  also  show  up  well.  A  white 
card  with  a  red  letter  shaded  with  dark 
green  or  black  ink  makes  a  striking 
combination.  There  are  many  others 
that  can  be  worked  up,  but  these  are  a 
few  of  the  standard  combinations  which 
should  be  enough  to  start. 

A  close  study  of  the  chart  will  give 
you  a  good  idea  of  how  the  letters  should 
appear  when  completed. 

You  will  notice  that  the  heavier  spray 
is  put  on  the  lower  and  left  hand  side  of 
the  letter.  This  is  what  makes  it  stand 
out  and  give  it  the  rounded  appearance. 

Work  with  the  brush  about  an  inch 
away  from  the  letter.  Hold  the  brush 
lightly,  but  steadily  in  the  hand  so  that 
the  spray  can  be  put  on  evenly. 

The  finished  card  illustrates  airbrush 
work  when  completed.  You  will  notice 
that  very  few  words  are  used  on  this 
card.  This  gives  you  more  chance  to 
make  a  bold-faced  letter  which  can  be 
rounded  up  to  better  advantage  and 
more  easily  than  the  smaller  variety. 

The  alphabet  illustrated  and  used  on  the 
completed  card,  is  especially  adapted  for 
air  brush  work.  It  is  made  with  the 
brush  stroke  method  and  the  ends  of  the 
strokes  you  will  notice  are  rounded  in- 
stead of  square.  This  is  a  new  type  for 
my  readers  to  practice,  and  will  be 
found  quite  easy  to  execute,  especially  if 
you  have  accomplished  other  brush  stroke 
lettering  as  shown  in  previous  lessons. 
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The    Most    Important    Factor 


Mr.  Merchant: 

THE  most  important  factor  in  the 
success  of  any  business  is  the 
man  behind  it.  The  business  is  but 
a  reflection  of  its  director. 

If  he  is  ambitious,  energetic  and 
intelligent,  he  will  watch  his  busi- 
ness closely,  discover  every  weak- 
ness, and  painstakingly  nurse  it 
through  to  success. 

He  will  seek  advice,  improve  his 
knowledge  and  increase  his  effici- 
ency so  that  he  may  know  how  to 
cure  the  ills  of  his  business. 

Too  many  men  are  self-satisfied 
and  refuse  to  follow  the  methods 
that  have  brought  success  to  other 
business  men. 


Think  of  the  ten  most  successful 
men  in  your  own  line  of  business 
and  ask  yourself  why  they  suc- 
ceeded. 

National  Cash  Registers  are  not 
cure-alls,  but  they  have  helped  the 
most  successful  merchants  in  the 
world  and  they  can  help  you. 

Send  for  our  literature  and  talk 
with  our  representative,  because  we 
have  made  a  study  of  curing  a  great 
many  of  the  troubles  that  beset  the 
storekeeper. 

Cast  aside  indifference  and  deter- 
mine to  improve  your  business  in 
1918. 

The 

National   Cash    Register 
Company  of  Canada  Ltd. 


Christie  Street 


TORONTO 
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"DUR-ENAM"  Washable  Display  Forms 

•  REGISTERED  TRADE-MARK' 

manufactured  by  Clatworthy    and   Son,    Limited 
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No.  1569  Waist  Form 
with  Arms  —  Bust, 
neck  and  arms  of 
washable  Dur-Enam. 
Arms  are  adjustable. 
No   velvet  belt. 


\ 


'1 


I 

No.  1582/P 


Nos.  1578,  1582  P  Collar  Forms  - 
Dur-Enam  Tops  with  metal  bases 
and  standards.  Nos.  1578/P  and 
1679  P  are  mounted  on  the  same 
base  as  No.  1582  P.  No.  1582  is  on 
same   base   as   shown   on    No.    1578. 


n 


.5^£ 


--«S* 


No.  1579 


1568/P 


Extended 
Shoulder  Waist  Form 
—  Dur-Enam  finish. 
Pyramid  felt  bound 
base  and  square 
standard,  metal  parts 
finished  as  desired. 
No.  1568/A  is  mount- 
ed on  round  base  and 
round    standard. 


No.  1589,  Extend- 
ed Shoulder 
Model.  Dur-Enam 
finish.  Mounted 
on  black  enamel 
base  and  stand- 
ard. Can  be  sup- 
plied with  round 
spun  base,  o  r 
s  q  u  are  pyramid 
base. 


No.  1574,  Venus 
De  Milo  Form. 
The  ideal  form  for 
the  spring  bath- 
ing suits,  under- 
wear or  dresses. 
Dur-Enam  bust 
and  limbs,  while 
jersey  -  coverel 
body.  Shoes  are 
not    included. 


No.  1572— Skirt  Form,  our  latest.     Top  of  Dur-Enam  form 
1589  covered    in    white    jersey    cloth.      Mounted    on    9"    round 

base,    and    extension    standard. 


No.  1574 


SV 


161  King  St.  W.,  TORONTO 

Write  at  once  for  our  catalogue  (in  colors)  of  Dur-Enam  Forms 
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Increasing  the  efficiency  of  your  sales  staff 

Help  is  mighty  hard  to  get  just  now,  but  increased  business  must  be  properly 
cared  for.  The  installation  of  cash  carriers  will  increase  the  selling  efficiency 
of  your  staff.  Cai-riers,  too,  insure  a  double  check  on  each  sale,  which  is 
another  of  several  important  reasons  for  having  them. 

Our  little  leaflet  tells  why.     Send  for  your  copy. 

Gipe- Hazard  Store  Service  Co.,  Ltd. 
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Write  for  that 
Leaflet   To-day 
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113  SUMACH  STREET,  TORONTO,  CANADA 
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Level,  Grade  and 
Perpendicular  Wire 
Cash  Carriers,  Par- 
cel Carriers,  Cable 
Carriers  and  Pneu- 
matic Tubes. 


It  is  NOW  you  are  thinking  of  your  Spring  needs  in 


and  our  brands,  viz.,  "Standard  Weatherproof"  which  we  know  is 
the  best  that  money  and  brains  can  produce,  and  "Prairie  Brand" 
which  we  know  is  the  best  that  brains  can  produce  for  the  money, 
should  command  your  attention. 

Our  make  is  known  from  Coast  to  Coast.  "Patent  Gear"  Roller, 
Ordinary  "Rope  Pull"  Roller  and  Rope  Pulley  Awnings  are  manu- 
factured by  us  and  used  on  many  of  the  largest  Store  Fronts  in 
Canada.  Where  durability  and  ease  of  operation  is  considered  you 
will  usually  find  "Turner"  Awnings. 

We  manufacture  all  our  own  Flags  from  specially  made  British 
Admiralty  Bunting.  They  are  made  Officially  Correct  and  finished 
in  a  manner  which  tends  to  make  them  stand  hard  service.  Not 
made  cheap,  but  made  good. 

All  sizes  in  Tarpaulins  are  carried  in  stock  or  can  be  supplied  on 
short  notice.  Cement  Covers,  Supply  Covers,  Hay  Covers,  Waggon 
Covers,  Horse  Covers,  in  fact  anything  in  the  way  of  covers  which 
must  turn  the  wet  can  be  supplied  by  us. 


TENTS 
AWNINGS 

FLAGS 

WATERPROOF 
COVERS 

Oiled  Clothing,  Pack  Bags,  Portage  Straps,  Camp  Furniture,  etc. 

BUSINESS  IS  GOOD.    HELP  AND  SUPPLIES  ARE  SCARCE.    THEREFORE, 
PLACE  YOU  ORDERS  AS  EARLY  AS  POSSIBLE. 

J.    J.    TURNER   &   SONS,    LIMITED 

COMPLETE  CAMP  OUTFITTERS 
PETERBOROUGH,  for  30  years.  ONTARIO 


Salesmen  Wanted 

Men  who  have  worked  up  a  connection  with  the 
trade  are  far  more  valuable  to  you  than  inex- 
perienced men.  The  way  to  locate  them  is 
through  your  trade  paper  because  wide-awake 
salesmen  read  it.  When  in  need  of  salesmen 
use  the  Want  Ad  Page;  the  rates  are  2  cents  per 
word  first  insertion  and  one  cent  per  word  for 
each  subsequent  insertion,  a  charge  of  5  cents 
extra  is  made  for  Box  Number  to  cover  cost  of 
forwarding  replies. 


ACME 

Yields  Good 
Profit 

Sanitary  and 
Sensible 

Acme  Steel  Goods 
Co.  of  Canada 

MONTREAL 


FLEXIBLE      STEEL 
DOOR    MATS 


Agents:— P.  1 
Toronto ;  H. 
Quebec. 


C.  Mclntyre  &  Co..  Winnipeg;  Lynch  &  Manley, 
3.     Brennan     Co.,     Ottawa ;     Landry     &     Simard, 
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X he   New  W ay  W ardrobe 


A  NEW  WAY  WARDROBE 


New  Way  Revolving  Wardrobes  take  care  of  the  following  Departments  : 

Men  s   Clothing  Boys  Clothing 

Men  s   Hats  Boys  Hats 

Ladies   Costumes  Ladies'  Waists 

Ladies   Furs  Mens  Furs 

Waterproofs  Overcoats 

New  Way  Sectional  Units  take  care  of  all  other  departments. 

A  Dry  Goods  or  Department  store  equipped  ty  the  New  Way  System  means  : 

Increased   Efficiency  Increased   Profits  'Decreased  Overhead 

These  three  advantages  should  interest  you.      A  post  card  will  bring  our  representative  to  explain. 


Jones   Bros.   Ck?  Co.,  Limited 

Store  Fitters 

Eastern  Branch  :  Head    Office  :  Western  Branch  : 

71   Bleury  Street  29-31    Adelaide    St.  West  437  Main  Street 

Montreal,  P.  Q.  Toronto,    Ont.  Winnipeg.  Man. 

In   affiliation   with   ana   manufacturing   in    Canada   under   the  patents   of 
The    Grand   Rapids  Show    Case    Co. 
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VARIETY  THE  KEY-NOTE  IN  N.Y.  SPRING  FASHIONS 


Wool  Conservation  Results  in  Emphasis  on  Vests,  Cut-aways  and  Eton  Suits 
Business  in  Dresses  Expected — Blouses  and  Skirts  For  Summer  Sports 
— "Everything"  Shown  For  Spring 

This    article    was    written    by    a    staff    member  of   Dry   Goods   Review   during   a   visit  to   New   York    for   this   issue. 


Big 


NEW  YORK,  December.  Special- 
There  is  a  reticence  on  the  part  of 
manufacturers  here  to  express 
opinions  upon  spring  fashions  which  is 
almost  depressing.  They  seem  to  be  opti- 
mistic in  every  case  over  the  prospects  for 
1918  business,  but  have  not  that  enthus- 
iasm -  over  fashion  features  which  one 
usually  finds  among  them  at  this  season. 
This  attitude  does  not  seem  to  be  the 
result  of  any  temporary  lull  in  business, 
though  the  season  is  a  quiet  one  for 
Christmas.  Rather,  it  seems  to  be  some 
lack  on  the  part  of  manufacturers,  of  con- 
fidence in  their  ability  to  create  fashions 
which  will  cause  any  decided  trend  in 
style.  They  all  frankly  admit  that  they 
are  showing  "everything."  It  is  not  due 
to  any  deficiency  in  originality  or  in  work- 
manship that  there  seems  to  be  this  lack 
of  character  to  Spring  apparel,  but  it  is 
a  result  of  the  political  and  international 
conditions. 

Paris  Shipments  Delayed 

In  the  first  place  there  are  few  firms 
who  can  point  to  this  or  that  model  and 
say  "Our  designer  brought  this  over  from 
Paris,"  or  "Our  designer  saw  this  in 
Paris,"  or  "Paris  designers  are  agreed  on 
that  feature."  There  are  a  few  models 
arriving  now  and  then,  but  what  are  they 
among  so  many  places  eager  for  inspira- 
tion? There  is  only  an  occasional  New 
York  buyer  in  Paris,  and  firms  there  do 
not  seem  to  be  anxious  to  send  out  large 
quantities  of  goods  without  Americans 
making  their  own  choice.  Furthermore, 
the  real  Spring  shipments  expected  from 
Paris  in  November  have  not  yet  reached 
us  and  are  not  likely  to  get  here  until 
well  on  in  January  now. 

Manufacturers  say  that  when  these  do 
arrive  there  may  be  something  among 
them  which  will  cause  a  decided  change 
from  what  they  have  been  making  and 
so  they  do  not  feature  any  one  of  the 
many  ideas  they  have  developed  so  far. 

Emphasis  on  No  One  Style 

Again,  last  year  some  of  the  leading 
houses  went  in  strongly  for  one  particular 
line  and  found  later  that  public  taste  was 
unsettled  even  then.  For  instance,  it  was 
the  usual  thing  for  one  manufacturer  to 


say  "Suits  will  be  the  big  thing  for 
Spring.  We  are  banking  on  suits,"  and 
for  another  in  the  same  block  to  say, 
"Suits  are  not  selling  this  year.  Coats 
have  come  into  popularity  and  we  are 
going  to  do  big  business  in  them."  The 
trend  of  remarks  is  very  different  this 
year.  Almost  without  exception  one  hears 
now  some  such  summary  as  this:  "Suits 
always  sell  pretty  well  in  the  Spring  so 
we  are  preparing  for  some  good  business 
in  them.    Women  are  not  tired  of  dresses, 


NEW  SPRING  FROCKS 

Showing  hand  embroidery  in  self  and  con- 
trasting colors;  colored  crystal  and  wooden 
beads  and  bugle  trimming.  Left  is  Georgette 
crepe;    right    is   Georgette   and   satin. 


however,  and  with  them  coats  are  essen- 
tial. A  woman  likes  a  coat  and  a  smart 
dress  for  motoring  so  we  expect  there  will 
be  good  demand  for  coats  again.  We  are 
making  both  suits  and  coats  and  have  no 
idea  which  will  sell  in  greater  numbers." 

Novel   Silk   Jersey   Coats 

Coats  show  a  nice  variation  in  straight 
loose  lines.  There  is  no  curve  inward  to 
indicate  a  waistline,  though  smart  effects 
are  produced  in  many  cases  by  cutting  the 
waist  and  skirt  portions  separately  and 
joining  them  in  novel  lines.  There  are 
some  belts  shown,  but  these  do  not  draw 
the  coat  in.  Kurzman,  who  is  perhaps 
as  familiar  with  Paris  doings  as  anyone  in  . 
New  York,  states  that  lines  in  Paris  are 
straight,  without  exception.  This  is  for 
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dresses  and  suits  as  well  as  coats.  "There 
are  absolutely  no  bustles  in  Paris,"  he 
said. 

Of  course,  everyone  knows  that  Hickson 
revived  that  style  here  and  with  some 
measure  of  success,  but  houses  which 
thrive  on  Paris  tendencies  stick  to 
straight  lines.  So  far  as  coats  are  con- 
cerned, however,  they  are  all  in  straight 
lines.  A  feature  of  Kurzman's  latest  ar- 
rivals is  artificial  silk  jersey  combined 
with  matalassee  (called  gaufre  in 
France),  that  is,  the  same  material  with 
designs  pressed  into  it  giving  a  brocaded 
effect.  This  is  quite  novel  for  jersey 
materials.  Heavy  weights  are  shown  and 
these  make  very  suitable  coats,  dresses, 
vests  and  suits  for  Southern  and  Spring 
wear.  Some  models  are  shown  with  fur 
trimmings.  These  might  make  very  good 
substitutes  for  the  wool  fabrics  which 
everyone  is  endeavoring  to  conserve. 

Trimming   Notes 

Sailor,  shawl  and  reversible  collars  are 
shown  on  both  coats  and  suits  for  Spring; 
these  frequently  are  in  double  effects 
either  of  self  material  or  with  the  upper 
one  in  fancy  or  white  silk.  Pockets  are 
medium  in  size  and  flat.  There  are  less 
trimmings  than  last  year.  Some  braid 
is  used  and  also  buttonhole  effects  with 
buttons.  Linings  are  both  plain  and 
fancy,  but  more  half-lined  garments 
than  ever  are  being  made  owing  to  the 
high  prices  of  good  silks. 

Manufacturers  are  pretty  well  agreed 
as  to  colors  for  Spring.  For  both  coats 
and  suits  Pekin  and  peacock  blues  are 
featured;  also  quaker  grey,  buff,  tan, 
rosette  (a  darker  and  duller  tone  than  we 
have  had  before),  navy,  and  for  certin 
styles  made  on  military  lines  khaki  is 
used. 

Eton   Suits  Coming? 

It  is  in  suits  that  the  bustle  style  is 
most  effective,  but  it  is  by  no  means  the 
only  feature  of  suits.  There  are  fewer 
Russian  features  seen  than  a  year  ago 
and  some  houses  predict  their  entire 
elimination  before  many  months.  The 
short  straight  box  jackets,  plain  tailored 
mannish  looking  suits,  cutaway  coats  just 
to  the  waist  in  front  and  long  at  the  back, 
suggesting  a  tunic  on  the  skirt,  and  coats 
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tight  fighting  to  the  waist  and  Baring 
below  offer  a  collection  of  styles  which 
OVght  to  satisfy  the  most  fastidious  taste. 
When  one  adds  to  these  the  infinite  effects 


THE  NEWEST  IX  SPBING 
BLOUSES 

Buster  Brown  collar  with  black  ribbon 
tie.  Collar  and  turn-back  cuffs  of  white 
crepe  de  Chine:  waist  of  maize  crepe  de 
Chine.  Pearl  buttons.  Made  by  the  Atlas 
Garment   Mfg.  &   Trading  Co.  of  Montreal. 


possible  from  the  use  of  vests  with  them, 
is  it  any  wonder  that  manufacturers  re- 
fuse to  pick  out  this  or  that  idea  and  say, 
"this  is  the  leader?"  Vests  are  shown  in 
all  garments — even  to  gingham  dresses — 
and  are  regarded  as  a  good  means  of  help- 
ing to  cut  down  wool  yardage  since  fronts 
may  be  cut  narrower  when  vests  are 
featured. 

There  are  even  some  Chinese  styles 
offered,  too,  and  the  latest  talk  is  for  the 
introduction  of  Eton  suits  for  Spring. 
These,  of  course,  would  offer  further  sav- 
ings on  wool  materials  and  help  to  keep 
prices  down.  There  are  already  several 
models  out. 

A  unique  collar  on  a  suit  coat  features 
a  narrow  shawl  forming  revers  in  front, 
slipping  through  cuts  in  a  sailor  collar 
on  either  shoulder,  and  then  on  top  of  it 
to  form  an  overcollar. 

Lovely  Spring  and  Summer  Frocks 
Dresses  for  Spring  are  assured  big 
sales  regardless  of  whether  coats  or  suits 
will  lead.  They  retain  the  soft  draped 
and  straight  line  effects  with  possibly 
some  dropping  off  of  the  real  bustle  puff 
at  the  back.  Rippling  tunics  of  various 
lengths  and  numbers  are  shown,  however, 
and  many  models  with  floating  side  panels 
and  modified  panniers.  Moyen  age  styles 
with  or  without  belts  appear  in  both  serge 
and  silks. 

Fine  French  serges  are  being  shown 
in  clay,  putty,  fawn,  tan,  grey,  the  new 


blues  and  navy  as  leaders,  with  other 
colors  in  a  less  degree. 

In  fabrics  for  dresses,  taffetas,  Georg- 
ettes and  crepe  de  Chine  will  be  used  in 
both  plain  and  fancy  effects  and  in  some 
combinations  for  the  earlier  season.  There 
are  some  models  showing  effective  use  of 
satin  and  serge,  taffeta  and  serge,  taf- 
feta and  gabardine,  etc.,  and  such  novel- 
ties as  khaki  with  navy  serge,  navy  satin 
with  grey  or  biege  wool  jersey,  printed 
navy  satin  with  navy  Georgette. 

Square  uncollared  necks,  white  satin 
or  lace  collars,  satin  line  drapes  of  con- 
trasting tones  and  surplice  effects  are 
the  usual  neck  finishes.  Rather  plain 
bodices  fitting  the  figure  in  front  and 
quite  straight  in  the  back  are  shown.  The 
Moyen  age  styles,  of  course,  are  straight 
and  loose  all  round.  Some  smart  taffeta 
models  have  draped  effects  from  under 
the  arms  providing  fulness  over  the  bust. 
The  darker  plain  dresses  have  small 
sleeves  with   plenty  of  buttons;    draped 


styles  have  almost  any  kind  of  sleeve  one 
may  desire,  and  it  may  be  cuffed  ar  not  as 
one  chooses.  The  same  style  features  are 
being  utilized  just  now  in  the  foulard  and 
silk  gingham  dresses  for  Summer. 

Silk  houses  all  over  the  city  are  showing 
quantities  of  foulards  and  predict  them 
as  the  big  Summer  item.  There  are  scores 
of  original  effects  among  them — even  in 
the  well-loved  navy-and-white.  These 
and  black  and  white  are  considered  the 
very  best  prospects.  All  kinds  of  ging- 
ham plaids  and  checks  are  shown,  too, 
and  these  two  types  of  design  are  to  be 
had  in  voile,  Georgette,  tussah,  crepes  and 
almost  every  other  kind  of  silk. 

Separate   Skirts 

The  gingham  and  plaid  silks  along  with 
the  heavier  novelty  effects  are  already 
selling  well  for  separate  skirts,  and  some 
of  the  buyers  in  the  largest  stores  say 
that  these  novel  separate  skirts  are  to 
have  a  good  Summer's  sale.     The  smart 


CANADIAN  FOLK  HELP  IIKRO  LAND  OPENING 

TO  SUCCESS 

Left  to  right:  Miss  Rita  Mack,  of  Montreal;  Mrs.  Frank  Duff  Frazier,  of 
New  York:  Mrs.  J.  K.  L.  Ross,  and  Lieut.  J.  K.  L.  Ross,  of  Montreal,  at  the 
Canadian  Log  Cabin  in  the  Hero  Land  Bazaar,  that  has  been  taking  place  at 
the  Grand  Central  Palace,  New  York.  The  practicability  and  comfort  of  pres- 
ent-day fashionable  clothing,  as  well  as  the  smartness  of  millinery,  is  evident 
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hand-knit  pull-over  sweaters  and  sweater 
coats  call  for  the  silk  sports  skirt  and 
these  are  being  made  up  in  the  features 
characteristic  of  both  dresses  and  suit 
skirts.  The  salient  notes  ai"e,  of  course, 
tunics,  panels  and  elongated  drapes, 
straight  lines,  soft  belts  or  girdles  and 
novel  fair-sized  pockets.  The  average 
width  of  all  skirts  is  two  yards,  though 
some  have  the  appearance  of  being  much 
fuller.  In  some  cases  fancy  silk  will  be 
used  for  the  skirt  and  a  blouse  will  be 
worn  with  it  in  a  sheer  fabric  of  the 
same  design.  One  silk  firm  is  making 
somewhat  of  a  feature  of  the  two  fabrics 
in   same   designs. 

Summer  Blouses   Low-Necked 

In  blouses  there  is  every  indication  that 
demand  will  revert  entirely  to  low  necks 


for  the  warm  weather.  Jabots  and  vestees 
are  selling  now  and  these  will  no  doubt  be 
good  with  Spring  suits  so  that  there  is  no 
place  for  the  high-necked  blouse  except 
pedhaps  to  a  small  degree  in  tailored  lines 
and  even  there  the  reversible  collar  will 
have  preference.  Paris  has  sent  out  some 
novelty  blouses  in  sheer  grey  lines,  also 
some  white  handkerchief  linen  novelties 
which  are  very  attractive.  Batiste  in 
plain  tints  is  spoken  of  highly  for  Sum- 
mer; so,  too,  is  voile,  but  so  far  there  is 
nothing  quite  so  well  favored  as  Georgette 
and  crepe  de  Chine,  whether  in  tailored 
fine-tucked  designs  or  embroidered  and 
beaded  dressy  affairs. 

New  Things  for   Little   Girls 

There    are    some    lovely    things    being 
shown  for  the  kiddies  for  next  Summer. 


The  white  and  gingham  things  are  per- 
haps the  most  attractive  though  plain, 
lively  colors  such  as  greens,  rose,  bright 
blues  and  yellow  are  not  to  be  overlooked. 
Some  attractive  effects  are  produced  by 
solid  embroidery  done  in  rather  large 
patterns  in  heavy  mercerized  cottons  or 
wool.  Contrasting  colors  are  shown,  but 
some  of  the  bent  looking  white  dresses  of 
fine  pique,  poplin,  basket  cloth,  etc.,  had 
the  embroidery  all  in  white  too.  Little 
vest  effects  with  pearl  button  trimmings, 
Buster  Brown  collars,  and  bolero  frocks 
are  very  smart.  Then  there  are  clever 
little  slip-over  serge  jumper  dresses  to  be 
worn  with  a  silk  or  wash  blouse.  Of 
course,  the  delicate  embroidered  organ- 
dies, lace  trimmed  batiste  and  voile  frocks 
and  the  more  elaborate  sheer  things  just 
have  to  be  seen  to  be  appreciated. 


INTEREST  IN  SPRING   DRESSES  IS  KEEN 

A  Good  Seasnii  is  Assured — Serge  and  Silks  in  Many  Varieties — Success  of  Foulards 

De] tends,  on  Not  Too  Early  Displays,  Says  Toronto  Buyer — Navy 

Blue  Secure  in  all  Fabrics 


; 


,  HE    people     were     hungry     for 
dresses  up  until  last  year,"  said 
the  buyer  for  one  of  the  largest 
dress    departments    in    Canada    to    DRY 


A  GOWN  FOR  EARLY 
SPRING 

Made  of  moleskin  satin  with  reverse  side 
used  for  lower  part  of  skirt.  By  courtesy 
of  J.  A.  Migel,  New  York. 


GOODS  REVIEW.  As  a  result  of  the 
success  of  dresses  last  year  and  the 
eagerness  of  the  people  to  buy  them  still, 
he  is  looking  for  another  excellent  year 
during  1918.  "Notwithstanding  the  fact 
that  suits  sell  better  in  the  Spring  than 
at  any  other  season  you  will  find  that 
dresses  and  coats  will  be  the  typical  ap- 
parel this  year,"  he  said.  "I  have  had 
several  customers  say  to  me  already 
that  all  they  want  for  Spring  is  a  serge 
dress.  It  is  always  the  case,  despite  the 
various  seasons,  when  people  are  hungry 
for  dresses  that  suits,  skirts  and 
blouses  are  not  so  good  and  when  suits 
are  the  popular  thing,  blouses  and 
skirts  are  good  too  and  dresses  quiet. 
I  don't  believe  suits  will  be  really  at 
their  height  again  until  a  couple  of 
years  from  now.  Meanwhile  dresses 
hold  sway." 

It  is  natural,  of  course,  that  a  de- 
partment buyer  should  be  enthusiastic 
over  his  own  line  of  merchandise  but 
when  one  observes  that  manufacturers 
of  coats  and  suits  will  not  venture  a  de- 
cided opinion  so  far  as  to  which  will  be 
the  leader  for  Spring  and  that  all  manu- 
facturers are  ready  to  admit  an  assured 
good  season  for  dresses  one  may  pretty 
safely  take  it  for  granted  that  the  fut- 
ure of  dresses  is  about  as  stated  by  the 
buyer  in  question. 

Many   Designs  in   Serges 

Serge  dresses  are  being  made  up  again 
in  vast  numbers  and  variety  and  navy 
blues  hold  the  premiere  place  among 
colors.  Some  are  being  shown  in  clay, 
putty,  fawn,  grey,  peacock,  brown, 
green,  wine  and  heather  but  these  as 
usual  are  second  to  navy  and  black. 
Touches  of  scarlet  or  ivory  in  braid  but- 
tonhole trimmings,  pipings,  girdle,  cuff 
and  collar  linings  are  shown.  A  fair 
amount  of  braiding  in  plain  military 
from  %  to  one  inch  in  width  or  soutache 
is  being  used  and  occasionally  some 
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fancy  stitching  or  embroidery,  but  these 
trimmings  must  be  used  with  the  utmost 
discretion  this  year.  For  a  trifle  too 
much  or  its  use  in  the  wrong  place  or 


WORN  IN  NEW  YORK 

Black  chiffon  velvet  frock,  tucked  skirt, 
silver  ball  buttons,  white  ruching  at  neck. 
The  feature  is  the  huge  satin  sash. 
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in  the  wrong  color  may  easily  spoil 
galea  now  when  there  are  so  very  many 
i  choose  from.  Rows  of  muta- 
tion button  holes  piped  with  broadcloth 
or  satin  and  with  buttons  at  either  end 
.  (0U,  ;ls  generally  favored  trimming 
as  any.  ,  ,. 

Surplice  bodices  with  shawl  or  surplice 
S|  vest   effects   showing   ivory    satin 
or     else     fancy      silks,      rather      narrow 
-   which  do  not  tit  the 
figure   and   in  high,  normal  or  long  ef- 
are   the   salient     features    of    the 
I   portions  of  dresses.     Skirts  in  the 
majority  o(  cases  combine  with  the 
bodice    in    producing    the    straight    line 
silhouette   still.     They   are   cut  straight 
and    rather   narrow.      Two    yards    is    as 
wide  as   almost   any   of  them   are    made 
and    many    are    a    little    narrower    than 
that.     A  fuller  appearance  is   frequent- 
ly produced,  however,  by  the  manner  in 
which  the  skirt  is  attached  to  the  waist. 
Drapes  Give  Varied  Effects 
If  the  widths  are  straight  and  gather- 
ed into  a  long  loose  waist  the  effect  is 
almost  bulky.     If  they  are  gored  at  the 
top   and   follow   the   lines   of   the   figure 
slightlv  the  result  is  a  slim,  willowy  sil- 
houette   or   the   graceful    draped   effects 
with    which    we    are    familiar   may   be 
achieved    and    produce    varying    results 
according    to    just   how    the   drapes    are 
tacked  in  place.     Where  the  drapes  are 
cut  at  the  sides  of  the  skirt  the  tendency 
now  is  to  have  the  folds  fall  towards  the 
back  of  the  skirt  so  that  straight  sides 
are     maintained.       Sometimes     the     side 
seams    are    carried    around    farther    to- 
wards the  back  so  that  the  cascades  are 
not  at  all  detectable  from  a  front  view. 
Tunics  an  Important   Style  Feature 
Tunics  and  panels  continue  to  be  good 
Spring  features.     Some   of  the  favorite 
new    tunics    are    biased.      They    are    cut 
with  both  top  and  bottom  edges  or  only 
the  lower  edge  slanting  and  are  made  in 
narrow     accordeon     pleatings     in     wider 
box  pleats,  or  put  on  plain  with  perhaps 
a   verv    slight   flare.      Another   style    oi 
tunic  which  is  liked  begins  in  deep  points 
at    the    sides,    extends    only    around    the 
back   of   the   dress    and    curves    upward 
at  the  back.  Tunic  effects  are  also  pro- 
duced bv  full  panels  at  the  sides.  These 
are    of   varying    lengths.    Some    models 
show   two   tunics,   one   shorter   than   the 
other.        Smart  effects   are  produced  by- 
pipings   and  bias   folds   on   the   tunic   of 
gingham    taffeta.    One    new      dress      at 
Eaton's  is  navy    taffeta    with    nay    and 
white  check  taffeta  used  for  buttonhole 
pipings,    shawl    collar     an     dtunic    bold. 
All  these  styles  described  apply  quite  as 
well  to  silks   and   other  materials  as  to 
the  serge  gowns  for  spring. 

Foulards  Should  Be  Kept  For  Later 
Display 

Taffeta,  crepe  de  Chine,  Georgette, 
foulard  and  Habutai  silks  are  considered 
good  materials  for  the  new  season.  In 
the  case  of  foulards  the  buyer  referred 
to  above  thinks  that  an  excellent  sum- 
mer season  will  be  assured  if  only  the 


A  PLEASING  FROCK 


One  of  the  smartest  of  the  new  afternoon 
models.  Prunella  satin  is  combined  with 
the  same  shade  of  Georgette.  The  em- 
broidery is  effective  in  chenille  and  beads 
of  self  color  and  also  beads  of  a  bronze 
finish.  The  back  has  a  graceful  bustle 
drape.  Made  by  the  Queen  Dress  &  Waist 
Co.,  Montreal. 

stores  will  not  display  them  too  early. 
"Foulards  are  not  an  indoor  material," 
he  said.  "They  are  excellent  for  wear- 
without  coats  on  the  streets  and  after- 
noons outdoors.  They  are  Summer 
silks  and  there  is  nothing  nicer  but  if 
they  are  shown  too  long  before  the  ea- 
son  arrives  for  wearing  them  thus,  their 
sale  will  be  spoiled."  He  showed  DRY 
GOODS  REVIEW  some  very  attractive 
summer  models  in  various  materials 
which  he  had  purchased  but  which  were 
not  in  full  view  in  the  department.  They 
were  only  allowed  as  far  as  the  exclu- 
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sive  cases   for  the  benefit    of  customers 
who  might  be  going  South  now.  Among 
these    models    were    some   very   attractive 
desyrns_in    gingham    figured    Georgette 
Habutai    and    foulards.      A    gingham    in 
black   and   white   had   a    fine   white  pique 
collar,    vest    and      piping,      neat     button 
trimming,  plain  pointed  tunic,  black  and 
white  kid  belt.  It  was  marked  at  $35.00. 
The  summer  Georgette  dresses  were  in 
Poulard  designs  and  made  with  features 
described    above.    An    excellent   dres    for 
Palm    Poach    was   a   heavy   quality   white 
Habutai    made    in    tailored      style      with 
two-inch  pleats  presed  straight  from  the 
shoulder    voke    to   hem,    rool    collar    and 
two-inch  belt.  The  foulards  were  mostly 
in   navy   and   white   or  navy   and   cham- 
pagne with  soft  drapes  or  tunics,  shawl 
collars  of  satin  and  draped  bodices.  This 
type    of   dress   usually   has    rather   wide 
flowing    sleeves,    sometimes    slashed    to 
form    a    cuff,      while      the      tailor-made 
styles  have  smaller  sleeves. 

Coat-Dresses  and  Dress- Coats 
One  or  two  manufacturers  state  that 
coat-dresses  will  be  a  big  item  this 
Spring  but  the  opinion  is  not  general 
among  them  and  buyers  generally  do 
not  attach  really  big  importance  to  them. 
"They  do  not  sell  in  quantities,"  is  the 
usual  remark.  A  few  samples  appear 
in  most  Spring  ranges,  however  and  no 
doubt  there  will  be  some  call  for  this 
type  of  dress  again.  There  is  some  dis- 
tinction between  a  dress-coat  and  a  coat 
dress  be  it  noted.  The  former  is  usually 
a  coat  with  a  tunic,  having  the  appear- 
ance of  a  suit  or  two-piece  dress  and  is 
in  most  cases  made  of  taffeta  or  satin. 
The  coat-dress  appears  to  be  a  one-piece 
dress  of  cloth,  silk  or  jersey  which  but- 
tons from  neck  to  hem  down  the  front. 
Both   types   are   shown. 

Wool  Jersey  Not  Falling  Off 
"There  is  a  good  steady  sale  for  wool 
iersey  dreses,"  said  a  couple  of  Toronto 
buyers  to  DRY  GOODS  REVIEW. 
"These  we  can  sell  in  good  smart  styles 
a  little  cheaper  than  the  nice  serge 
dresses,  and  while  there  is  not  a  big 
rush  for  them,  they  are  by  no  means 
dropping  off."  Spring  models  show  such 
attractive  colors  as  Copenhagen,  pea- 
cock, Pekin  blue,  golden  brown,  dark 
brown,  fawn,  tan,  champagne,  grey,  old 
rose,  purple,  green  and  bisque. 


SPRING  BLOUSES 

The  Collar  is  the  Style  Feature  Usually 

—Vest      Effects      Are      Good— Also 

Tinted     Voiles— Buster     Brown 

Collars  the  Latest 

SAMPLE  ranges  of  Spring  wash  blouses 
are  now  being  prepared  by  the  manu- 
facturers and  some  are  already  out  on 
the  road.  These  are  made  this  year 
mostly  of  voiles  and  show  a  great  deal 
of  fine  quality  as  well  as  the  popular 
type  line.  There  is  very  little  to  note 
about  them  in  the  way  of  style  features 
bevond  the  cut  of  the  collar  and  in  that 
regard  they  show  a  great  deal  of  var- 
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iety.  The  narrow  roll  back  collar  and 
those  curving  into  deep,  wide  points  in 
front  are  seen  perhaps  oftenest,  but  many 
are  oddly  cut  and  slashed  and  have  dainty 
insets  or  medallions  of  embroidery  or 
lace  and  lace  edging.  Imitation  filet  is 
the  favorite  lace  still  and  Irish  crochet 
and  the  finer  laces  like  Valenciennes  and 
Maltese  are  also  used.  One  attractive 
cross-bar  voile  blouse  has  a  dainty  roll 
collar  and  cuffs  of  organdie  trimmed 
with  filet.  Another  fine  grade  voile  has 
the  front  tucked  solidly  in  fine  tucks; 
others  have  tucks  in  groups  of  twos  or 
threes. 

Vest  Effects  Good 

Several  models  are  shown  in  fancy 
voile  or  dimity  with  vest  effects  and 
collar  in  plain  or  different  materials. 
Tailored  styles  too  with  deep-front  col- 
lars and  only  one  or  two  large  buttons 
for  fastening  are  still  popular.  Fancy 
white  materials  are  liked  for  this  style 
and  many  are  made  in  Habutai  also. 
Plain  voiles  in  lemon,  sky,  peach,  rose, 
Japan,  blue,  pink  and  Nile  are  liked  and 
are  promised  increased  recognition  for 
Summer,  though  whites  are  still  the  big 
sellers.     . 

In  dressy  blouses  there  is  nothing 
able  to  usurp  the  places  of  Georgette 
and  crepe  de  Chine.  These  two  fabrics 
seem  to  be  impregnable  and  are  offered 
with    new    touches    here    and   new    ideas 


BLOUSES   WITH   STYLE. 

A  blouse  of  blue  satin  embroidered  and  fur  edged,  one  of  white  crepe  and 
filet,  and  one  of  printed  chiffon  and  satin. 


GREY   SHANTUNG 

A  new  smock  in  grey  silk,  slip-over  style, 
with  scarlet  and  white  silk  smocking  and 
lacing.  Made  by  Smith  &  Manolson,  Mont- 
real. 


there  which  seem  to  hold  them  in  popu- 
lar favor  despite  their  steady  increase 
in  price.  Plain  tailored  styles  in  box 
pleats,  tucks,  yokes,  reversible  collars 
and  shirt-sleeves  are  liked  for  some 
crepe  de  Chines  and  then  there  are  the 
dressy  models  in  novelty  tones  and  color 
combinations.  ■  Among  these  are  seen 
dainty  vest  effects,  sashes  cut  in  one 
with  front  pieces  of  the  blouse,  square 
necks  with  horizontal  or  side  revers. 
One  charming  effect  is  produced  by  a 
V  necked  model  which  has  a  soft  draped 
collar  with  one  end  passing  in  scarf 
style  across  the  front  of  the  neck  and 
hanging  over  the  left  shoulder.  A  ball 
tassel  finishes  the  end.  Another  new 
model  is  of  Nile  green  crepe  de  Chine 
with  jumper  effect  of  gold-dotted  black 
net. 

Buster  Brown  Collars 

The  tailored  blouse  of  satin,  crepe  de 
Chine,  voile,  batiste  or  handkerchief  lin- 
en finished  with  a  soft  Buster  Brown 
collar  on  a  high  neckband  is  the  newest 
style  offered  by  the  trade.  With  it  is 
worn  a  little  black  tailored  bow  tie  or 
a  picoted  grosgrain  ribbon  tie  in  a 
shade  to  match  the  material. 

Plaid  silks  and  novelty  striped  taf- 
fetas are  being  worn  just  now  in  tailored 
effects  and  there  are  also  some  frilly 
novelties  in  Georgette  with  ruffles  of 
lace.  One  in  flesh  color  has  square  cut 
neck  with  double  ruffles  of  lace  down 
the  front.  A  square  collar  has  two  in- 
set bands  of  Georgette  bordered  with 
lace  ruffles;  rows  of  tiny  pearl  buttons 
and  panels  of  pin  tucks  are  additional 
touches.  A  number  of  slip-over  blouses 
in  the  soft  silks  have  been  selling  lately. 
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The  present  season  has  not  been  a 
good  one  on  the  whole  for  blouses  but 
owing  to  the  forcing  out  of  stocks  in 
many  cases  and  the  prospects  of  a 
rather  good  season  for  suits  approach- 
ing, manufacturers  are  optimistic  over 
the  prospects  for  1918  business  and  ap- 
pear to  be  very  much  interested  in  their 
Spring  output. 


FLESH-COLORED  SATIN 

An    attractive    blouse — with    tucked    shirt 
front    and    new   collar   cut. 


I    A  |)  Y  -TOW  E  A  K     G  A  R  M  E  N  TS 
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STYLISH    WASH  BLOUSE. 

Novel  number  of  white  dimity  with  smart  vest  and 
cuffs  of  block  pique  trimmed  with  pearl  buttons.  Made 
by  Standard   Ladies'  Wear,  Limited. 


SKIRTS 


Straight  Lines  and  Soft  Effects  Shown— 

Seae     Bustle     Styles— Pockets    and 

Belts    Provide    Chief    Field    for 

Novelty 

"ALTHOUGH  separate  skirts  have  been 
rather  quiet  this  Winter,  merchants  are 
pushing  out  their  stocks  and  these  are 
not  large  now,  hence  we  look  for  a 
pretty  good  skirt  season  for  Spring  and 
Summer."  So  said  one  of  the  well- 
known  manufacturers  and  the  same 
opinion  was  voiced  by  others.  He  does 
not  expect  a  big  early  season  but  be- 
lieves that  when  buyers  get  their  stocks 
of  Spring  suits,  dresses  and  coats  under 
way,  there  will  be  good  demand  for 
separate  skirts,  especially  in  fancy  and 
novelty  silks,  then  later  in  wash  skirts. 
There  are  of  course  some  smart  models 
being  produced  in  serge.  These  are  in 
straight  lines  having  a  little  fullness  at 
the  back. 

Originality  creeps  into  novel  cuts  for 
girdles  and  pockets  and  the  use  of  braid 
for  trimmings.  There  are  some  "tor- 
pedo" girdles  in  which  one  end  passes 
through  a  large  button  hole  in  the  other 
and  fastens  with  a  large  button.  Other 
soft  effects  are  features.  Panels,  pock- 
ets   of  more    or   less   generous   size   and 


some   tunics   at   the    sides   and   back   are 
points  of  interest. 

Full  Pockets  Allowed  on  Silk  Skirts 

It  is  in  silk  skirts,  however,  that 
greatest  variety  prevails  for  here  there 
is  possible  greater  choice  of  novelty 
materials.  Various  shaped  tunics, 
panels  and  pockets  provide  fancy  ef- 
fects. Only  on  these  silk  skirts  are 
the  full,  large,  gathered  pockets  of  last 
season  allowed  and  these  approach  in 
some  cases  the  dimensions  of  the 
familiar  knitting  bags.  Where  novelty 
striped  silks  are  used  gores  of  novel 
cut  are  inset  with  the  stripes  running 
at  different  angles  to  the  rest  of  the 
skirt.  Flat  pockets  may  give  a  third 
direction  to  the  patterns. 

One  skirt  of  fancy  taffeta  has  a  tunic 
attached  across  the  back  and  the  lower 
edge  of  it  is  caught  up  underneath  to 
the  skirt  forming  a  modest  bustle.  This 
may  easily  be  let  down  to  form  nothing 
more  than  the  overskirt  if  one  wishes. 
These  tunics  and  panels  are  given  any 
amount  of  liberty  as  to  length,  width 
and  fullness  and  may  be  gathered  or 
pleated.  The  two  yard  width  prevails 
for  separate  skirts  as  it  does  for  dresses 
and  suit  skirts.  Some  New  ■  York 
models  utilize  yarn  and  silk  embroidery 
and  braiding  again.    The  yoke  of  a  gray 
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silk  faille  skirt  fashioned  with  graceful 
side  tunics  is  embellished  by  Delft  blue 
silk  (loss  handwork  shaped  into  gate 
pattern. 

Novel   Pockets  for   Wash   Skirts 

Wash  skills  follow  out  similar  styles 
to  those  of  cloth  and  silk  except  in  the 
case  of  the  large  pockets  in  silk  models. 
Twist  ranges  of  white  pique,  poplin  and 
gabardine  skirts  are  being  made  with 
smart  pockets  of  many  styles  but  sel- 
dom do  they  bulge  at  all.  There  are  bag 
styles  suspended  from  the  belt,  inset 
pockets  with  curved  and  fancy  openings, 
flat  pockets  with  two  or  three  flaps  of 
graduating  length  and  pockets  cut  in 
one  with  the  belt.  All  of  which,  with 
the  addition  of  pearl  buttons,  provides  a 
nice  variation  in  design.  So  far  there 
does  not  seem  to  be  the  same  tendency 
this  year  as  last  for  the  huge  pearl  but- 
tons for  trimmings.  No  doubt  the  very 
high  prices  of  these  is  more  than  even 
a  good  grade  wash  skirt  can  stand. 

Skirts  of  the  novelty  Summer  silks 
such  as  foulards,  khaki  kool,  pussy  wil- 
low, moleskin  satin,  etc.,  have  not  yet 
arrived  but  there  will  no  doubt  be  some 
sale  for  these  when  they  do,  even  though 
the  retail  prices  will  probably  range 
from  $25  to  $50  each. 


VELVET  AND  SATIN 

A  charming  Paris  model  of  midnight  blue 
chifTon  velvet  with  panel  of  soft  grey  satin 
embroidered  in  silk  thread  to  match  the 
.•elvet;  sleeves  of  the  satin  used  plain.  De- 
signed   by    Premet. 


WINTER  FASHIONS  IN  NEW  YORK 

A  New  December  Atmosphere — People  Say  "Ought  I?"  When  They  Buy  —  Many 
Interesting  Things  in  the  Stores,  but  Few  Extreme  Fashions. 

This  article  ivas  written  by  a  staff  member  of  Dry  Goods  Review  during  a  visit  to  New  York  for  this  issue. 


NEW  YORK,  December,  1917.— 
We  are  in  the  throes  of  our 
first  war-time  Christmas  season. 
What  unfamiliar  feeling  about  it  every- 
one seems  to  have!  People  go  shopping 
as  usual;  they  throng  to  the  stores  but 
there  is  a  moral  doubt  accompanying  the 
bulk  of  purchases.  "You  know  we  are 
at  war  this  year,"  one  hears  murmured 
at  every  counter  as  if  the  speaker  were 
trying  to  convince  herself  of  the  fact. 
Those  whose  own  boys  have  already  don- 
ned the  khaki  are  lavish  in  their  pur- 
chases of  soldiers'  comforts.  Every 
kind  of  kit  imaginable  is  to  be  found  in 
the  "Suggestions  for  Soldiers"  at  all  the 
stores.  But  elsewhere  if  Milady  spends 
freely  it  is  with  the  thought  lurking 
about  somewhere  that  "business  as 
usual"  must  be  maintained;  or  if  she  be 
wealthy  but  is  not  spending  her  money 
as  usual  it  is  because  she  believes  she 
ought  to  save  because  the  nation  requires 
economy — she  does  not  care  much  whac 
she  saves  but  she  feels  she  is  doing:  the 
right  thing  by  saving  something.  Bless 
her,  though,  it  is  not  her  pass-book  that 
her  country  wants! 

And  so  we  find  a  new  Christmas  at- 
mosphere of  uncertainty,  much  indecision 
and  flitting  and  fluttering  about.  The 
fox  is  in  the  chicken  house!  But  soon 
the  guns  will  be  ready  to  chase  him  out 
and  a  knowledge  of  safety  will  calm  us 
into  more  steady  activities.  They  will 
be  resumed  before  many  months  with 
renewed  energy  and  care  and  our  coun- 
try will  prosper  in  rising  to  meet  the  new 
demands  made  upon  her. 

Stores  Are  Interesting 

In  the  stores  there  are  many  lovely 
things  to  tempt  one.  These  supplies 
were  no  doubt  ordered  many  months  ago, 
many  of  them  before  the  United  States 
had  cast  in  her  lot  with  the  Allies.  There 
are  treasures  from  Far  East,  the  South, 
the  seas  and  the  mountains  but  there  is 
less  from  our  noble  friend  France  than 
ever  before.  We  do  not  suffer  for  what 
we  have  not,  but  we  miss  it,  we  have  to 
travel  our  way  alone  with  little  to  charm 
and  inspire  us  into  creating  the  beauties 
we  lack.  But  we  are  making1  progress. 
France  may  dream  and  fight  her  own 
hard  battles  but  we  must  take  our  turn 
at  our  own  ourselves. 

Shopping  to  Music 

Wanamaker's  believe  in  going  at  one's 
tasks  merrily  and  therefore  they  are 
providing  grand  opera  for  their  cus- 
tomers. Favorite  selections,  the  gems 
of  the  masterpieces,  are  sung  by  a 
quartette  of  professional  singers  at  in- 
tervals all  day  during  the  Christmas 
season.     There  is  also  an  orchestra. 

Sak's  have  made  their  second  floor 
very   attractive   by   their   novel    decora- 


tions. The  pillars  are  hidden  in  pretty 
Chinese  pagodas  and  from  the  garden 
fence  at  their  base  (about  six  feet  from 
the  floor)  light  is  reflected  on  them  with 
excellent  effect.     The  walls  are  done  to 


Black  satin  with 
mousseline  de  soie 


correspond.     Tinselled   willows   and  foli- 
age are  used  in  several  places  attractive- 

iy. 

Snow  Calls  Out  Furs 

During  the  bad  storms  of  the  Christ- 
mas selling  season  business  slowed  up 
considerably  but  speeded  up  again,  mak- 


A  vest  of  fur. 

ing  splendid  returns  before  the  day  ar- 
rived. Those  storms  brought  out  the 
Winter  coats  and  furs  in  thousands. 
Fifth  Avenue  was  buried  in  warm  togs 
and  I  am  sure  that  seven  or  eight  out  of 
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every  ten  women  wore  beaver  in  some 
form  or  other.  There  were  seal  coats 
trimmed  with  beaver;  cloth  coats  with 
beaver;  beaver  trimmed  with  seal; 
beaver  sets,  cloth  gowns  with  deep  and 
elaborate  bands  of  beaver  or  coats  with 
wide  panels  of  it  floating  by.  A  snug  new 
style  which  is  less  weighty  than  a  bulky 
coat  for  the  storms  is  a  vest  of  seal. 
Its  front  points  reach  nearly  to  the 
knees.  There  are  two  huge  fur  buttons; 
a  shawl  collar  and  triangular  pockets  of 
ermine  or  beaver  and  the  seal  extends 
over  the  shoulders  into  sleeves  to  the 
elbows.  This  is  worn  effectively  with  a 
coat-dress. 

Some  thick  velours  outing  suits  had 
dull  plaid  skirts  or  whole  gowns  and 
coats  of  plain  fabric  trimmed  with  the 
plaid.  One  was  in  very  dark  green  with 
touches  of  terra  cotta  and  black  in  the 
plaid.  The  coat  was  cut  straight,  loosely 
belted,  and  had  a  large  soft  shawl  col- 
lar which  kept  out  the  soaking  snow. 
Then  when  the  sun  shone  and  the  streets 
became  a  little  more  passable  smart  suits 
mostly  in  taupe  brown  and  smoke-grey 
appeared.  If  you  ask  whether  the  bustle 
stvle  has  "taken,"  an  expert  will  prob- 
ablv  answer  in  a  decided  negative  but 
will  hasten  to  add  that  suits  with  a 
graceful  rippling  back  are  numerous, 
and  gowns  with  their  drapes  tending  to- 
wards the  back  rather  than  the  sides  as 
heretofore  are  quite  the  vogue  and  will 
continue  so  to  a  large  extent  for  Spring. 

Dresses  Still  Essential 

Gowns  are  very  attractive.  So  much 
so  that  a  lady  does  not  say  "I  shall  have 
a  smart  suit  and  have  a  gown  besides  if 
it  will  not  be  too  extravagant,"  but  she 
says  "I  must  have  a  gown;  I  shall  see 
about  a  suit  after  the  gown  is  selected." 
The  stores  are  showing  many  smart 
things — even  in  the  familiar  navy  blues. 
One  of  the  nicest  designs  shown  at 
Abram  &  Straus'  is  fine  navy  blue  serge. 
It  is  an  oddly  cut  round  draped  collar 
which  may  be  worn  several  ways  reveal- 
ing the  scarlet  satin  lining.  The  same 
lining  is  used  for  pockets,  girdle  and 
wrist  flare.  Touches  of  scarlet  are  also 
shown  in  some  of  the  braided  gowns. 
Blues   Being   Featured 

Then  there  are  the  satin  gowns — 
scores  and  scores  of  them  in  amethyst, 
taupe,  brown,  terra  cotta,  battle-ship 
grey,  Burgundy,  peacock,  sand,  fawn,  or 
anything  else  you  like.  Just  here  it 
might  be  mentioned  that  the  shops  are 
showing  more  of  their  newest  things  in 
peacock,  Pekin,  soldier  boy,  electric  and 
sapphire  blues  than  in  any  other  one 
color  just  now.  They  still  have  any 
amount  of  taupes  and  browns  on  hand 
though.  There  are  some  pretty  black 
gowns,    mostly    of    satin    combined   with 
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some     sheer     material     like     silk     not, 
Georgette,     silk     voile,     mousseline     de 

soie,  etc.  Jet,  gold,  silver  ami  beads 
are  the  favorite  trimmings.  Sleeves 
may  be  either  long  and  flowing-  or 
else  rather  snug  but  shirred  enough 
freedom  to  the  sheer  fab- 
ric and  are  finished  with  a  neat  cuff 
flaring  downwards  or  in  a  novel  cut  of 
satin  edged  with  fur.  One  simple  but 
fine  looking  afternoon  frock  was  of 
black  chiffon  velvet  cut  perfectly  plain 
and  straight  in  the  bodice,  buttoned  up 
the  back  with  silver  ball  buttons.  The 
neck  was  in  rounding  V-eut  with  a  nar- 
row white  niching,  sleeves  narrow  with 
flare  over  the  hand.  The  skirt  was 
straight  with  graduated  tucks  from  hem 
to  waist  and  there  was  a  soft  black  satin 
girdle  tied  in  a  huire  bow  at  the  back. 

The  stores  are  selling  some  elaborate 
gowns  for  formal  wear  but  the  average 
type  of  evening  gown  has  not  met  with 
the  sale  anticipated.  As  a  result  one 
may  purchase  a  delightful  dance  frock  of 
pastel  tinted  satin  or  taffeta  with  silver 
lace  beads  and  silk  net  trimmings,  etc., 
at  from  ten  or  twelve  to  twenty  dol- 
lars. But  this  is  not  surprising  when 
one  considers  how  people  dress  for  what 
used  to  be  formal  occasions.  The  writer 
attended  the  most  talked  of  opera  in 
New  York  the  other  night  and  saw  only 
one  party  in  evening  gowns  and  that 
was  a  party  of  six. 

Blouses 
There  is  a  big-  variety  of  attractive 
blouses  to  be  had.  Macy's  have  a  line 
of  chiffon  velvet  models  with  Georgette 
sleeves  and  velvet  cuffs.  They  are  in 
such  colors  as  tea  rose,  horizon  blue, 
mist  jrrey.  blossom  pink,  primrose,  iris, 
etc.  Two-tone  effects  in  beaded  or  em- 
broidered Georgette  are  liked.  The 
taupe  champagne  combination  is  a  fav- 
orite. There  are  many  smart  satin 
blouses  worn.  These  frequently  have 
high  turn  over,  stock  or  reversible  col- 
lars and  tucked  shirt  fronts.  But  there 
is  nothing  really  newer  than  the  medium 
blue  shades  as  intimated  above  and  one 
other  point.  This  last  is  in  the  collar 
cut.  A  soft  round  collar  in  Buster 
Brown  effect  but  having  a  collar  band  an 
inch  and  a  half  or  two  inches  high  has 
invaded  all  the  smart  shops.  This  style 
of  blouse  is  usually  accompanied  by  a 
little  bow  tie  of  black  or  blue  grosgrain 
or  picoted  ribbon  an  inch  or  a  little  wid- 
er. The  new  collar  is  usually  of  satin 
matching  the  tone  of  the  blouse. 
Georgette,  crepe  de  Chine  and  satin  are 
favorite  materials  but  many  models  are 
brought  out  for  Palm  Beach  wear  in 
tinted  org-andies,  voiles,  linen,  batiste, 
etc..  and  in  these  too  the  Buster  Brown 
collar  is  shown.  The  vast  majority  of 
.  dressy  blouses  however  retain  the  flat 
neck  finish  with  V  or  square  necks.  This 
gives  place  for  the  fancy  jabots  and 
their  satin  vests  and  vestees  which  at 
present  are  selling  in  quantities. 
Walking  Shoes  in  Demand 
Many  of  the  stores  are  holding  sales 
of  their  fancy  shoes.  One  can  get  white, 
champasme  and  grey  shoes  in  a  variety 
of  dressy  designs  and  styles  for  $4.00, 
$5.00  and  $6.00.     Good  quality  walking 


shoes  with  low  and  military  heels  and 
rather  heavy  soles  are  the  ones  in  biggest 
demand  at  present  and  they  run  from 
$6.00  to  $11.00  for  the  average  purchas- 
er. Browns  in  all  tones  are  liked  but 
there  is  good  sale  too  for  blacks  in  gun 
metal  and  with  self,  buck  or  chamois  up- 
pers. Untrimmed  pumps  to  be  worn 
with  spats  are  popular — in  between  the 
December  snows.  Little  of  a  really  novel 
nature  is  seen  on  the  street.  Fussy  lit- 
tle pumps  in  bronze,  satins  and  brocades 
are  worn  indoors. 

Wrist  Strap  Preferred  for  Gloves 
Champagne,  tan,  grey,  putty  and  white 
are  the  leaders  everywhere  in  gloves, 
whether  they  be  of  the  washable  mocha, 
fine  kids  or  heavy  Winter  silks  and  it  is 
expected  that  they  will  prevail  again 
for   Spring.     Many   smart   novelties   are 


It  all  disappears  in  the   bag! 

shown  in  the  embroidered  backs  and  in 
the  block  designed  cuffs.  Styles  which 
have  the  wrist  strap  fastening  are  the 
best  sellers.  These  are  liked  in  fabrics 
as  well  as  in  leather. 

One  can  purchase  hose  in  almost  any 
fancy  design  at  a  reduction,  especially 
if  one  wears  the  circular  striped  novel- 
ties. The  solid  colors  in  brown,  tan, 
champagne,  grey  and  white  are  the  ones 
selected  by  the  elite,  however,  and  these 
are  scarce  so  that  one  cannot  secure 
them  in  silk  under  at  least  $1.25. 

A  Novel  Parasol 

Stearns  are  showing  some  novel  Palm 
Beach  parasols.  They  have  what  ap- 
pears to  be  a  scarf  across  the  top  when 
the  parasol  is  open;  this  scarf  ends  at 
either  side  of  the  parasol  in  an  ivory 
ring.  The  handle  is  also  ended  to  match 
but  the  rod  is  collapsible  and  the  whole 
thing  folds  up  into  the  "scarf"  which 
then,  behold,  is  a  smart  bag  carried  by 
its  two  ivory  rings.  The  bag  may  be  of 
a  different  or  fancy  silk  carrying  out 
the  color  of  the  cover  proper.  It  seems 
as  if  all  one's  possessions  nowadays 
must,  some  time  in  their  career,  take  on 
the  semblance  of  a  bag  or  be  relegated 
to  the  Red  Cross.  Armies  of  bags  have 
153  ' 


invaded  every  open  door  in  the  country. 
Even  the  once  old-fashioned  handbags 
of  generous  pouch  shape  made  with  a 
covered  metal  frame  and  heavy  richly 
brocaded  velvet  are  quite  the  newest  re- 
vival. And  made  up  bags  are  featured 
in  the  silks  and  draperies  departments 
as  the  chief  source  of  consumption  of 
the  yardage  novelties  there. 

A  pretty  new  hair  comb  at  J.  M.  Gid- 
dings'  has  the  top  shaped  to  suggest 
aeroplane  wings  and  is  of  platinum  set 
with  diamonds. 

Silk  Attractions  Numerous 

The  Batik  work  which  has  been  writ- 
ten about  before  and  which  was  first 
featured  about  a  year  ago  has  become 
quite  an  attraction  to  people  who  can 
afford  to  wear  such  works  of  art.  Dress 
lengths,  kimona  and  blouse  lengths  are 
shown  in  a  variety  of  original  effects  in 
odd  and  interesting  colorings  and  are 
to  be  had  in  rich  velvets  and  satins  as 
well  as  the  heavy  crepe  de  Chine  upon 
which  it  first  appeared  here.  This  you 
remember  is  a  process  of  intricate  hand 
dyeing  in  designs  worked  out  in  wax. 
The  fabrics  would  sell  at  about  $45.00 
to  $75.00  a  yard  according  to  the  detail 
of  the  design. 

Gorgeous  brocades  also  are  to  be  found 
in  the  silk  departments.  French  lames 
and  embroideries  are  there  in  all  their 
glory  but  buyers  give  no  hope  of  stocks 
being  replenished.  They  hope  goods 
will  continue  to  arrive  but  are  not  at 
all  certain  of  it.  There  is  good  sale  at 
present  for  silks  and  satins  in  wide 
fancy  stripe  and  large  plaid  effects,  al- 
though colors  are  numerous  in  these  they 
are  worked  up  into  dignified  combina- 
tions so  that  you  do  not  realize  the 
stripes  are  as  large  and  as  many  col- 
ored as  they  really  are.  A  big  new  range 
of  these  at  Wanamaker's  is  selling  at 
$2.00  a  yard.  Taffetas  continue  in  a 
good  steady  sale;  so  too  do  crepe  de 
Chines  and  Georgettes,  mostly  in  solid 
tones.  Satins  are  good  too  and  will  no 
doubt  sell  well  for  skirts  and  coats  and 
possibly  some  suits  for  Spring  as  well 
as  being  used  in  fancy  Persian  and  floral 


effects  for  linings  and  trimmings.  There 
are  also  some  rich  color  combinations  in 
silk  armures,  satins,  etc.,  having  jac- 
/mard  designs  as  well  as  the  colored 
patterns;  such  shadings  as  wine  and  gar- 
net with  flashes  of  chartreuse  and  old 
rose;  purple  and  blue  with  pea  green; 
brown,  green  and  Burerundy  with  a  bit  of 
burnt  orange;  iris  and  ruby  with  golden 
brown,  etc.,  were  just  in  and  selling  at 
$4.50  a  yard. 
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There  was  a  clever  little  frock  for  a 
live-year  old  girlie  in  a  Fifth  Avenue 
window.  It  was  of  two  shades  of  green 
linen  made  in  alternate  bands  of  gradu- 
ating width  hemstitched  together.  It 
was  in  simple  high  waisted  style  but 
the  effect  was  very  smart. 

Extreme  Styles  Few 

There  are  lots  of  pretty  little  slip-over 
hand  knit  sweaters  for  the  kiddies,  too. 
They  are  made  in  all  the  smart  stripes 
and  colorings  that  are  offered  for  the 
mothers  and  big-  sisters.  Soft  brushed 
wool  collars  and  cuffs  in  grey  or  white 
are  found  on  many  of  the  bright  wool 
sweaters  and  it  looks  as  if  the  slip-overs 
are  really  coming  into  their  own  next 
season. 

There  are  a  few  of  the  short  and  ex- 
tremely narrow  suit  skirts  worn  but  they 
are  not  favored  by  the  best  dressers. 
People  are  really  avoiding  extremes  and 
look  much  better  dressed  when  they  ad- 
here to  the  straight  graceful  lines  which 
are  rigidly  kept  in  Paris.  Skirts  are  nar- 
row of  course  but  not  inconveniently  so 
and  grace  is  added  by  smart  tunics  and 
panels.  Altogether,  although  New  York 
is  quietly  dressed  just  now,  she  is  well 
dressed  for  she  seems  to  be  putting  more 
real  thought  into  her  apparel  than  ever 
before. 


STANDARD    COLOR    CARD 

The  price  of  the  standard  color 
card  has  been  increased  to  $2.  This 
change  came  into  effect  December 
1,  but  notice  of  same  was  not  re- 
ceived in  time  for  insertion  in  our 
December  issue.  Orders  may  as 
usual  be  placed  through  DRY 
GOODS  REVIEW  for  these. 


Sunshine  Cloak  Co.,  Toronto,  suffered 
small  loss  from  smoke  and  water. 

M.  Fisher  &  Co.,  dress  manufacturers, 
Toronto,  recently  suffered   fire   loss. 


AT  PALM  BEACH 

Dark  red  satin  bathing  costume  with 
girdle  of  self  material  and  multi-colored 
striped  plait  adding  a  touch  of  color  to  the 
skirt.  The  bonnet  of  neat  design  is  of 
same  material  as  the  bodice.  Further  at- 
traction is  found  in  the  modest-sized  knit- 
ting bag  of  red  and   blue  striped   satin. 


UNDERGARMENTS 

Shortage    of    Trimming    Supplies    Neces- 
sitates Attractive  Tailored   Styles — 
Pink     Fabrics     Everywhere 
Popular 

"THERE  is  no  news  for  the  trade  in 
whitewear  except  that  the  so-called 
tailored  styles  will  have  to  be  featured 
more  and  more"  said  one  of  the  leading 
manufacturers  of  silk  and  cotton 
lingerie.  The  reason,  everyone  must 
know  by  now,  is  the  scarcity  of  Swiss 
trimmings  and  also  the  difficulti.es  in 
procuring  sufficient  quantities  of  those 
of  domestic  manufacture.  Then  there  is 
the  effort  being  made  too  to  curtail  the 
amount  of  labor  per  garment  in  order 
to  counterbalance  to  some  extent  the 
continued  rising  costs  of  the  fabrics. 
In  all  grades  of  garments,  therefore, 
there    are    the    tailor-mades    to    be    had. 


Sometimes  these  are  given  a  fancy  touch 
by  a  novel  cutting — a  soft  drapery 
sleeve  with  irregular  opening,  a  hem- 
stitched pointed  yoke,  picoted  tabs  over- 
lapping the  draw  ribbons,  etc.,  or  again 
by  the  use  of  fancy  materials.  There 
seems  to  be  quite  good  sale  for  the  soft 
cotton  crepe  gowns  which  have  a  tiny 
colored  floral  pattern.  The  draw  ribbons 
which  run  through  a  straight  casing  are 
of  a  color  to  match  the  figure  of  course. 
One  model  in  pink  crepe  de  Chine 
noticed  recently  had  a  deep  yoke  of  the 
same  shade  with  a  satin  %-inch  block- 
pattern.  A  New  York  satin  chemise  has 
a  yoke  of  Georgette  with  large  blue 
dots;  blue  ribbon  for  shoulder  straps 
and  girdle.  Batiste  chemises  with  satin 
yokes  are  selling  also.  One  fanciful 
style  made  without  the  use  of  lace  or 
embroidery  shown  at  the  opening-  of 
Altman's  "January  sale"  was  in  blue 
satin  with  Georgette  in  the  same  tint 
used  in  pleated  panel  effects  and  in 
plain  bands.  There  were  also  some  with 
small  squares  of  Japanese  embroidery 
applied  on  yokes  and  hems.  Little 
strings  of  ribbon  or  chiffon  flowers 
ornament  some  of  the  more  expensive 
offerings. 

Much    Lace    Shown    Still 

Judging  by  the  amount  of  extremely 
fancy  lace  and  embroidery  trimmed 
lingerie  displayed  everywhere  both  in 
the  States  and  Canada  in  the  "January 
Sales"  just  now,  one  might  be  inclined 
to  be  skeptical  of  the  importance  placed 
upon  tailor-made  effects  by  manufac- 
turers. It  must  be  remembered,  how- 
ever, that  a  big  output  of  domestic  lace 
and  embroidery  is  still  being  consumed 
though  really  little  is  being  imported 
compared  with  what  we  used  to  get,  and 
then,  too,  manufacturers  have  completed 
their  Spring  and  Summer  selling  for 
1918  some  week's  ago.  Now  they  are 
talking  about  what  will  be  made  for 
Fall  1918,  and  Spring  1919,  and  for  that 
consumption  the  quantities  of  lace  and 
embroidery  available  are  not  sufficient  to 
feature  it  on  all  garments,  therefore 
the  tailor-made  effects  must  be  attrac- 
tively constructed  so  that  demand  will 
be  divided. 

Pink   Increases  in  Favor 

In    the    dainty    cotton    garments    pink 
(Continued  on  page  157.) 


how  Paris  turns  out  girdles,  collars,  vests  and  pockets 

154 


One    of    the    newer 

styles  of  one-piece 

pyjamas. 


SPRING  FASHIONS  IN  SUITS 

[Jneven   Coat    Lengths,  Shawl   Collars  and  Modesl  Colors  the  Outstanding  Charac- 
teristics of  Spring  Suits     Everything  From  Mannish  Tailored  Styles  to 
Prilled  Cut-aways  ShowD     Vest  Effects  Good 


SALESMEN  are  now  out  on  the  road 
with  the  first  ranges  of  Spring  suits 
and  coats.  When  they  arrive,  shake 
hands  with  you  and  open  up  their  trea- 
sures you  will  probably  be  struck  with  an 
idea  to  which  sooner  or  later  in  the  inter- 
view, you  will  give  expression.  You  will 
probably  say.  "Yes.  Mr.  Salesman,  you 
have  a  nice  range  of  goods.  The  mater- 
ials are  attractive  ami  in  nice  colors. 
They  are  woolen  goods,  too— just  the  same 
as  those  talked  about  in  New  York.  And 
so  it  was  all  a  scare  about  the  shortage  of 
materials  and  none  coming  over  to  this 
country  and  none  to  be  had  here!  Y'ou 
manufacturers  have  plenty  on  hand  by 
the  looks  of  these  samples,  so  I  guess  there 
is  no  hurry  about  buying  now." 

Working  on  Sample  Pieces 

But  if  the  salesman  knows  what  has 
happened  in  all  but  a  few  exceptional 
eases  he  will  tell  you  that  manufacturers 
placed  their  orders  in  the  Spring,  Summer 
and  Fall  of  1017  for  Fall  and  Winter 
deliveries.  Then  the  embargo  (about 
which  you  may  read  elsewhere  in  this 
was  placed  on  woolen  goods  from 
some  time  in  October  until  December  15th, 
and  since  then  licenses  are  granted  for 
filling  orders  and  these  cause  prolonged 
delays.  Meanwhile  only  sample  pieces 
from  the  early  orders  have  arrived  and  it 
is  those  which  have  supplied  the  material 
for  the  Spring  garments  which  are  being 
offered  to  you  this  month. 

While  it  is  probable  that  goods  will  be 
received  in  sufficient  quantities  that  man- 
ufacturers can  go  ahead  with  Spring 
business  it  is  easy  to  understand  that  diffi- 
culties are  many  and  possibilities  more. 
Orders  will  probably  not  be  filled  in  detail, 
substitutes  will  be  necessary  in  some  cases 
and  since  there  is  big  demand  for  all 
woolen  iroods  some  firms  in  the  U.S.  will 
not  push  Canadian  business  with  so  much 
trouble  attached  to  shipping. 

It  seems,  therefore,  that  where  goods 
offered  are  satisfactory  and  prospects  are 
reasonably  grood  for  him  getting  his 
orders  through,  the  merchant  would  be 
wise  to  take  advantage  of  early  goods. 

Then,  too,  since  Easter  is  early  this 
year,  March  31st,  it  will  be  neces- 
sary to  have  one's  stock  in  shape  in  good 
time. 

Tailored  Styles  Prorrr'nent 

As  to  styles  there  is  a  little  of  almost 
everything  offered.  The  mannish  tailored 
effects  which  have  been  described  in  pre- 
vious issues  of  DRY  GOODS  REVIEW 
are  shown  by  all  the  manufacturers,  but 
while  the  tailored  idea  is  strong  the  ex- 
tremely severe  looking  suit  will  not  be 
the  leader  where  more  feminine  looking 
suits  can  be  had.  Apart  from  some  use 
of  silk  braid,  rows  of  bottonholes  with 
one  or  two  buttons  accompanying  each 
and  a  fancy  silk  collar  there  may  be  said 


to  be  no  other  trimming  on  suits,  and  for 
that  reason  the  styles  may  be  termed 
tailored.  This,  of  course,  is  referring 
chiefly  to  suits  of  woolen  materials. 
Uneven  Lengths  in  Jackets 
The  chief  characteristic  of  every  type 
of  suit  coat  shown  is  its  uneven  length. 
Even  the  big  little  straight  box  coats  so 
smart  for  misses  and  cut  off  straight  and 
short  somewhere — it  may  be  across  the 
back,  front  or  sides.  One  noticeable  model 
in  navy  blue  serge  was  straight  across  the 
front,  but  at  the  side  front  there  was  a 
step  downward  at  the  edge.  Where  this 
piece  met  the  side-back  pieces  an  opening 
was  left,  both  sides  of  which  had  rows 
of    bottonholes    with     small    black    and 


A  NEW  YORK  SUIT 

A  one-piece  dress  of  wool  velours  and  belted 
jacket  to  match  makes  one  of  the  smarlset  Sprine 
costumes    offered. 


champagne  buttons.  One  row  of  button- 
holes was  of  champagne  binding,  the 
other  was  of  narrow  gold  braid.  The  back 
of  the  jacket  was  perfectly  plain  and 
straight;  the  sleeves  flared  at  the  cuffs 
slightly  and  were  trimmed  to  match  the 
sides  of  the  coat. 

Skirts  on   Simple   Lines 

Suit  skirts  are  uniformly  straight  and 
of  a  length  similar  to  last  year.  It  may 
be  termed  shoe-top  length,  for  it  is  said 
that  young  ladies  who  prefer  decidedly 
short  skirts  will  wear  correspondingly 
high  shoes.  Women  who  choose  to  be  well 
and  smartly  dressed  and  at  the  same  time 
dignified  will  wear  probably  an  eight- 
inch  shoes  and  their  skirts  will  meet  the 
shoes.  Suit  skirts  will  not  be  wider  than 
two  yards;  the  narrowest  being  made  in 
Canada  will  probably  be  1%  yards.  Flat 
and  inset  pockets  are  shown,  but  not  in 
every  case.  Both  soft  and  narrow  belts 
appear   and   some   fullness  at   the   back. 

Sailor  and  shawl  collars  are  the  usual 
thing  and  these  may  be  topped  with  a 
collar  of  novelty  silk  in  the  same  shape 
or  some  fancy  cut  with  slashes,  Tuxedo 
revers,  a  point  at  the  centre  back,  etc. 
These  collars  should  all  be  easily  remov- 
able for  the  average  wearer  will  want  to 
replace  it  with  white  sooner  or  later. 

There  are  many  novel  little  cuts  at  the 
waistline.  Suits  which  follow  the  bustle 
influence  (and  they  are  rather  many) 
have  the  rippling  lower  portion  attached 
under  a  tuck,  a  narrow  belt,  or  with  shir- 
ring and  it  as  often  shows  a  curved  seam 
rounding  above  or  below  the  normal  line, 
as  it  does  a  straight  line.  The  ripple  may 
be  produced  by  two  or  three  simple  pep- 
lum  effects  of  graduated  length,  by  box 
pleats  left  unpressed,  by  gathers  or  any 
other  idea  with  which  the  designer  hap- 
pens to  be  inspired.  One  neat  back  had 
two-inch  pleats  from  a  shallow  shoulder 
yolk;  these  were  pressed  in  very  flat  to 
the  waist,  where  a  narrow  belt  passed 
over.  Below  the  belt  the  pleats  were  left 
in  unpressed  fullness.  In  cases  where 
there  are  circular  peplums  at  the  back 
these  usually  end  at  the  sides  in  a  deep 
point  or  rounded  corners,  and  a  straight 
front  is  shown. 

C-l-rs  T~n.  Blue  and  Grey 

In  addition  to  serges  there  are  some 
nice  models  in  Delhi  cloth,  wool  poplin, 
gabardine,  a  few  in  light  weight  velours, 
some  in  wool  Panama  cloth,  tricotine, 
burella  and  armure,  and  the  colors  are  as 
alreadv  made  known  in  these  columns — 
navy  being  the  chief,  then  Pekin  and  pea- 
cock blues,  clay,  putty,  sand,  fawn,  olive 
drab,  grey  and  tan. 

Almost  any  of  the  regulation  street 
shades  are  made  up  as  well.  Frequently 
accompanying  the  rows  of  button  trim- 
mine  there  are  neat  little  buckle  eTects 
on  the  belts  to  match.  These,  like  the 
buttons,    are    often    of    white    pearl    or 
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A  SUIT  TO  PLEASE 

The  material  is  fawn  colored  Moonglo  crepe  satin.  The 
same  material  brocaded  is  used  for  the  novel  collar,  the  cuffs 
and  pockets.  This  suit  is  an  advance  model  being  shown  at. 
Bonwit  Teller  &  Co.'s  Palm  Beach  store.  Photo  by  courtesy 
J.  A.  Migel,  New  York. 


mother  of  pearl  and  are  especially  effec- 
tive on  clay  and  navy  materials.  Fancy 
buttons  of  good  quality  are  quite  promi- 
nent, but  there  is  no  one  type  that  seems 
a  feature. 

New  Departures  in  Silk  Suits 
.When  one  comes  to  silk  suits  more 
fanciful  designs  are  seen.  There  are  wide 
sashes  and  panels  passing  over  the 
shoulders  in  some  cases  and  ending  with 
deep  silk  fringe;  silk  and  fine  gold  em- 
broidery are  more  frequent  on  silk  models. 
Sleeves,  too,  show  more  dressy  lines. 
Several  cut-away  suits  were  noticed. 
These  were  of  waist  length  in  front  and 
cut  from  the  sides  down  into  rather  long 
back  effects;  picoted  narrow  frills  were 


used  for  trimming.  This  style  lends  it- 
self well  to  the  use  of  a  dainty  white  vest. 
Vests,  as  we  have  said  before,  are  quite 
a  feature  of  the  new  fashions,  whether  in 
silk  or  cloth  models.  In  suits  they  are 
usually  attached  inside  the  coat. 

Another  style  for  silk  suits  which  is 
more  a  Summer  than  an  early  Spring 
feature  is  the  jacket  without  any  fasten- 
ing in  front.  The  collar  is  rolling  and  ex- 
tends in  revers  to  the  bottom  of  the  coat 
in  front.  A  two  or  three-inch  belt  fastens 
across  the  two  edges  under  the  left  arm. 

The   Eton    suits   which    New   York   is 

talking  a  little  about  have  not  been  made 

here  yet.     They  are  a  little  too  radical  a 

change  to  be  adopted  here  along  with  so 
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many  other  styles  as  are  out  now.  Some- 
thing still  more  radical,  affecting  the 
whole  silhouette,  is  promised  from  Paris, 
but  this  is  not  worrying  Canadian  manu- 
facturers. They  seem  to  feel  that  they 
have  sufficient  variety  out  now  to  satisfy 
early  demands,  and  if  anything  worth 
while  arrives  so  far  as  its  appeal  to  the 
public  goes,  it  will  be  provided  in  due 
season. 


CHILDREN'S  WEAR 

Pockets,  Bright  Colors  and  Many  Novel 

Combinations  Offered  in  Cloth,  Silk 

and   Wash   Frocks 

THERE  is  no  radical  change  in  fashions 
for  little  girls.  They  continue  to  fea- 
ture the  main  ideas  of  women's  eowns, 
but,  of  course,  the  effects  are  different 
in  the  little  models.  There  are  perhaps 
more  pockets  on  both  cloth  and  wash 
dresses  than  are  shown  this  year  in 
women's  gowns.  Little  tots  are  fond  of 
pockets  and  they  afford  much  attractive 
trimming.  Tuxedo  and  Buster  Brown 
collars  are  shown  a  great  deal,  also  some 
shawl  collars.  The  shawl  and  roll  collars 
are,  however,  more  suitable  for  misses 
and  so  not  many  are  seen  for  small  girls. 

High-waisted  styles  may  be  considered 
almost  as  staples.  One  smart  frock  of 
taffeta  has  the  plain  straight  little  bodice 
cut  in  one  with  a  box  pleat  panel  down 
the  front  of  the  skirt.  The  sides  show 
full  double  skirts  bordered  with  stripe 
silk.  The  Tuxedo  collar,  turn-b^ck  cuffs 
and  narrow  side  belts  are  also  of  the  stripe 
silk.  Bolero  dresses  continue  good  in  all 
fabrics  and  so,  too,  do  jumper  and  Buster 
Brown  dresses;  vest  effects  are  brought 
out  in  smai*t  frocks  of  two  materials  and 
the  coat-dress  seems  to  have  its  greatest 
popularity  with  girls  of  10  to  14  years. 
Two-piece  effects  and  Empire  styles  are 
favorites  in  the  dainty  white  organdie 
frocks.  A  great  deal  of  fine  lace  and 
embroidery  is  shown  on  these  as  usual. 
The  style  showing  the  waist  section  end- 
ing in  lace  edged  scallops  hanging  loosely 
over  a  soft  girdle  of  wide  colored  satin 
ribbon  is  popular  again.  The  girdles  may 
be  knotted  at  the  side  or  tied  in  a  sash 
bow  behind. 

A  very  charming  little  "best"  dress  for 
a  tot  of  about  three  years  was  seen  at 
Simpson's.  It  was  of  white  satin,  high 
waisted,  with  knotted  girdle  and  long 
loops  and  ends  of  white  velvet  ribbon  an 
inch  and  a  quarter  in  width;  lace  edged 
neck  and  cuffs. 

The  use  of  colored  embroidered  linen 
for  collar,  cuffs  and  perhaps  pocket  flaps, 
on  while  pique  or  poplin  frocks  is  liked 
for  the  Summer.  The  colors  are  usually 
rather  high  in  these  linens.  Cavalry  yel- 
low, heather  and  Spring  green  are 
favorites. 

Gingham  dresses  in  all  the  new  ducks 
and  plaids  will  have  a  big  place  this 
Summer.  They  show  some  rather  elab- 
orate combinations  with  organdie,  but 
the  majority  have  pique  or  some  other 
tailored-looking  fabric  in  white  or  a  tone 
to  harmonize  with  the  plaid.  There  is  a 
good  deal  of  novelty  among  these  frocks. 
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SPRING  COATS  RETAIN  STRAIGHT 
LINES 

Fewer  Belts  Shown  Thai!  Last  Year — Waist  Line  is  [ndicated, 

but  Loose  Straight  Lines  Are  Retained     Pockets  of 

Useful  Size  Allowed — No  Skimpy  Effects. 


THE  necessity  of  curtailing  the  con- 
sumption   of    woolen    fabrics    has 
made    some    changes    in    ready-to- 
wear  garments  generally,  but  designers 

have  been  careful  to  avoid  an  appearance 
of  skimpiness.  The  narrow  effects  which 
are,  however,  noticeable  in  skirts  ami 
some  dresses  are  seen  less  in  coats  than  in 
any  other  garments.  Straight  lines  are 
the  rule  with  a  comfortable  sweep  which 
the  coat  a  practical  garment  for 
the  many  occasions  upon  which  it  will 
be  worn  again  this  year. 

There  seems  to  be  some  tendency  to 
get  away  from  so  many  belts  as  were 
shown  last  year.  Some  ties  and  partial 
belts  appear,  of  course,  but  the  newest 
looking  coats  have  the  waist  and  skirt 
portions  attached  in  novel  ways  which 
do  not  require  a  belt.  The  straightness  of 
the  lines  is  not  inferfercd  with  however. 

Coats  Have  Useful   Pockets 

Pockets  of  some  kind  usually  find  a 
place  of  abode  in  the  Spring  coats — not 
because  manufacturers  are  partial  to 
them  at  all.  but  because  they  are  a  strong 
sellinp  feature.  People  want  pockets  in 
their  coats  and  so  we  have  them.  A  few 
of  them.  too.  are  the  larere  sized  ones 
meant  for  use  but  seldom,  if  ever,  do  they 
bulpre  out  wider  than  the  natural  fullness 
of  the  coat  will  allow.  One  of  the  most 
attractive  coats  noticed  in  the  Spring 
lines  was  a  sand  colored  wool  poplin  model 
with  box  nlents  back  and  front  adhering 
to  the  necessary  straight  lines.  At  the 
side-front  were  square  patch  pockets  each 
with  two  box  pleats:  laree  light-brown 
buttons  were  attached  at  the  top  of  each 
pocket-pleat  to  match  the  front  fastening. 
A  straicht  belt  fastened  across  the  front 
under  the  left  arm.  Box  pleats  are 
utilized  in  various  ways  on  very  many 
of  the  smartest  models,  producing  a  mili- 
tary effect  which  is  not  overdone.  An- 
other popular  tvpe  of  pocket  for  both 
suits  and  coats  is  the  small  one  with  an 
obtuse  point  at  the  bottom  and  three  tabs 
to  match  at  eoual  distances  apart;  each  of 
the  points  has  a  button. 

Collars  Smaller 

Coat  collars  are  similar  to  those  fea- 
tured on  suits  thoueh  perhaps  a  few  of  a 
little  wider  dimensions  are  allowed. 
Shawl  and  sailor  effects  are  the  main 
ideas  with  a  fair  number  reversible.  The 
silk  top-collars  and  vests  to  match,  or 
vests  of  the  same  material  as  the  coat,  are 
evident  in  most  ransres.  Some  models, 
too,  are  shown  with  draped  collars  some- 
times fastening  on  the  shoulder  or  at  the 
back. 

Little  touches  of  scarlet,  not  too  con- 
spicuous, are  liked  on  the  navy  blue  coats 
as  in  the  case  of  some  of  the  new  Spring 
serge  dresses.  These  are  brought  out  in 
clever   ways  on   the  better   grade   coats. 


White  ror  biege  pipings  on  navy  blue  are 
also  good. 

Few  of  the  new  coats  are  lined  through- 
out. Even  the  majority  of  the  best 
grades  have  to  be  satisfied  with  half- 
linings  now  that  the  costs  of  all  materials 
have  mounted  so  high. 


Silk    Coats   Shown 

Nice  ranges  of  taffeta  coats  and  some 
in  satin  are  shown.  These  are  similar 
in  style  to  the  cloth  coats,  but,  of  course, 
nb  restrictions  are  put  upon  the  amounts 
to  be  used  so  that  perhaps  a  little  more 
generous  cut  is  allowed.  Coat  sleeves  in 
general  are  rather  roomy,  but  not  un- 
usually fancy. 

There  seems  to  be  a  little  more  tendency 
for  lively  color  in  coats  than  in  suits, 
though  next  to  navy  come  clay,  biege  and 
grey.  The  new  blues  are  seen  perhaps 
more  in  coats  than  in  suits,  and  some  other 
bright  shades  are  offered  according  to 
the  materials  procurable.  Serge,  covert 
cloths,  Delhi,  poplin,  tricotine,  <rabar- 
dine,  burella,  velours  taffeta  and  satin 
are  the  fabrics  seen  at  present,  but  there 
is  no  telling  what  will  be  available  before 
the  season  is  closed. 

There  are  few  of  the  short  sports  coats 
being  made  in  Canada,  the  big  demand 
being  for  a  coat  of  about  48  inches. 


"CANADA"  BLUES 

A  new  French  color  card  from  Lyon 
and  St.  Etienne  for  Spring  1918,  has  144 
shades.  These  are  extremely  interesting. 
One  range  of  blues  the  deepest  of  which 
is  turquoise  is  listed  as  "Canada."  It  is 
pleasing  to  note  that  good  clear  "sunny" 
blues  ^are  placed  under  this  caption  and 
that  our  Dominion  is  not  characterized 
by  something  cold,  cloudy  and  northern 
as  was  done  before  we  were  so  well 
known  abroad. 


MODEL 

An    attractive    Spring    coat    in    navy    blue 
serge.      The    yoke,    pleats    and    double    belt 
make    the    back    as    charming   as    the    front. 
Made   by    Gardiner   &   Foley,   Toronto. 
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UNDERGARMENTS 

(Continued  from  page  154.) 
mull  and  pink  batiste  are  very  popular. 
Demand  for  pink  is  steadily  increasing 
in  whatever  class  of  lingerie  one  notices. 
Blue  ribbons  are  liked  with  the  soft  pink 
fabrics  whether  in  cotton  or  silk;  this 
gives  to  the  pink  casings  a  lavender 
tone. 

In  practically  all  of  the  undergarment 
displays  there  are  some  sets  and  also 
separate  garments  in  pale  blue,  yellow 
and  some  in  lavender  but  pink  is  still  the 
feature  which  attracts.  Some  buyers 
are  emphasising  the  possibilities  for 
Madeira  embroidered  lingerie.  Franch 
work  has  always  sold  well.  The  fine 
fabrics  and  beautiful  workmanship  are 
preferred  by  many  to  the  perhaps  more 
showy  silk  goods,  and  so  it  is  thought 
that  the  fine  quality  which  characterises 
Madeira  work  too  would,  with  careful 
introduction,  create  a  big  place  for  it  in 
lingerie.  It  has  not  been  emphasized  to 
any  extent  yet. 

Demand  grows  for  pyjamas  so  that 
they  are  to  be  had  in  almost  any  fabric 
and  in  plain  as  well  as  very  luxurious 
designs.  The  one-piece  styles  seem  to 
be  produced  ;.n  greater  variety  than  the 
two-piece  suits  at  present  so  that  de- 
mand must  be  stronger  for  the  former 
type.  A  New  York  paper  calls  atten- 
tion to  the  fact  that  in  pyjamas  you  can 
do  your  physical  culture  exercises  with- 
out stepping  on  your  skirts — a  novel 
selling  feature. 

The    elaborate    French    models    which 
(Continued  on   p;\<ze  161.) 
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CORSETS  AND 
BRASSIERES 

Some  Alterations  and  Novelties  In  1918 
Models— Main  Style  Features  Con- 
tinue— Fancy  Pink   Corsets  and 
Bandeau  Brassieres  Lead 

CORSET  manufacturers  seem  to  be  liv- 
ing up  to  the  spirit  of  the  times  in 
making  each  season's  output  a  little 
more  acceptable  than  the  last.  New 
vocations,  new  industries,  new  social 
customs  all  provide  room  for  progress 
for  manufacturers  of  every  kind  of 
clothing  and  makers  of  both  corsets  and 
brassieres  have  some  tangible  proofs  to 
offer  of  their  appreciation  of  the  re- 
quirements of  the  times.  Outer  clothing 
is  of  such  character  now  that  perfect  fie 
and  comfort  on  all  occasions  may  be 
taken  as  the  sole  aim  in  the  construction 
of  corsets  and  brassieres.  The  figure 
does  not  have  to  be  fitted  into  garments, 
but  rather,  clothing  is  designed  to  ac- 
centuate graceful  lines  and  comfortably 
conceal  imperfections.  If  one  wears  a 
corset  then  which  does  not  follow  the 
same  idea,  the  effect  is  disappointing  to 
the  woman  who  desires  to  get  the  best 
results  from  her  expenditure 

Perfected  Waist  Line 
The  perfecting  of  the  waist  line  is 
one  point  which  has  been  under  consid- 
eration in  the  new  Spring  lines.  Espec- 
ially has  this  been  done  in  the  case  of 
front  lace  corsets.  The  latest  productions 
have  been  designed  to  take  away  any 
effect  of  bulkiness  in  front,  allowing 
more  of  the  natural  definiteness  of  the 
waistline  than  heretofore.  This  will 
be  welcome  news  to  women  who  prefer 
the  front  lace  corsets  but  who  did  not 
like  the  rather  full  front  which  resulted 
with  the  older  styles. 

Boning  in  the  best  corsets  is  scientifi- 
cally placed  so  that  it  allows  freedom 
and  comfort  to  the  hips  without  pres- 
sure. Low  busts  continue  but  with  more 
room  than  ever  in  the  tops,  thus  pro- 
viding place  for  the  flesh  without  mak- 
ing ridges  above  the  corset.  For  stout 
figures  the  low  medium  tops  give  best 
satisfaction,  but  most  manufacturers 
continue  to  make  a  certain  number  of 
models  in  all  lengths  as  before  in  order 
to  suit  those  who  have  found  certain 
styles  satisfactory.  Backs  of  corsets  re- 
main flat  and  lines  generally,  artistic 
without   forcing   the  figure. 

Pink  Fabrics  Lead 

While  yellow  is  a  fad  of  the  moment 
among  some  extreme  dressers  in  some 
U.S.  cities  the  pink  corsets  are  the  ones 
in  big  demand.  It  is  the  daintiest  and 
mist  ;nconspicuous  of  any  shade  and  its 
tone  may  be  easily  kept  up  in  launder- 
ing, the  same  as  in  the  case  of  lingerie, 
by  the  use  of  tinting  powders.  Fancy 
materia'*  are  gaining  rapidly  in  favor 
especially  when  of  the  pink  tint. 

The  fact  that  steel  and  cotton  are  war 
materials  as  well  as  corset  materials, 
and  that  the  government  demand  for 
them  makes  it  almost  impossible  for 
manufacturers  to  obtain  supplies,  results 
in  mills  throughout  the  country  advising 


THE   NEW   CORSETS 

Setting  forth  the  new  placing  of  boning 
so  as  to  allow  free  hips  and  comfort.  Low 
bust.  Plenty  of  elastic  insets.  These  two 
new  lines  have  been  added  to  the  range  of 
the   Parisian   Corset   Co.,   Quebec. 

increased  prices,  taking  effect  immedi- 
ately. They  predict  even  higher  levels, 
so  that  quality  be  not  sacrificed. 

Brassieres  for  Small  Figures 
Brassieres  having  the  back  fastening 
are  steadily  increasing  in  demand.  The 
bandeau  brassiere  holds  the  market.  It 
is  usually  worn  under  a  fancy  brassiere 
or  camisole  and  is  made  comfortable  by 


elastic  under  the  arms  and  also  in  the 
back.  One  point  which  buyers  should 
know  and  remember  is  that  the  brassiere 
is  designed  to  improve  the  appearance  of 
the  small  woman  as  well  as  the  larger. 
It  gives  a  "well-dressed"  appearance  and 
feeling  to  the  wearer;  it  is  made  as  small 
as  a  34  size. 

Big  Variety   Offered 

The  brassiere  made  of  silk  treco  is 
really  the  nicest  style  produced  but  the 
materials  have  to  be  imported  and  for 
that  reason  the  prices  are  quite  high.  A 
plain  bandeau  style  in  treco  retails  at 
$2.50.  There  are,  however,  plenty  of 
good  cottons  for  general  use  and  linens, 
heavy  laces,  embroidery,  etc.,  as  describ- 
ed in  previous  issues,  for  the  fancy  types 
which  are  in  big  demand.  Variety  con- 
tinually increases.  The  prices  of  one 
firm  range  from  $4.25  to  $54  per  dozen. 
They  feature  the  fact  too  that  they  sew 
all  their  garments  with  16  stitches  to 
the  inch.  One  new  bandeau  brassiere 
has  the  elastic  webbing  replaced  by 
three  small  non-rusting  springs  in  a 
shirred  insert  at  the  back.  This  is  a 
patented  device  which  is  claimed  to  pro- 
duce the  same  tension  as  the  elastic 
webbing  and  at  the  same  time  eliminate 
the  chief  complaint  against  the  bandeau 
i.e.,  the  fact  that  the  elastic  will  wear 
out,  pull  out  or  launder  out  before  the 
body  of  the  garment. 

Good  Prospects   for   1918 

Despite  the  strained  market  conditions 
due  to  the  world-war  the  outlook  for 
1918  business  seems  to  be  unusually 
good.  Confidence  and  optimism  reign 
throughout  the  trade,  both  for  the  bal- 
ance of  the  Winter  season  and  for 
Spring  and  next  Fall  business.  Exten- 
sive advertising  campaigns  are  being 
continued  by  manufacturers.  One  firm 
is  distributing  an  attractive  oil  painting, 
grained,  measuring  20  x  26  inches.  A 
glass  counter  sien  done  in  gold  and 
purple  and  mounted  on  a  wooden  base 
is  another  one  of  the  advertising  mat- 
ters they  will  distribute  to  the  trade  dur- 
ing 1918. 


v.- 


LACE  FOR  THE  NEW 
STYLES. 

A     good     selling     brassiere     for     medium 
figure.       Neatly     finished     with     lace     top. 
Made  by   Model  Brassiere   Co. 
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"ZEPPELIN    COSTUMES" 

THE  Englishman's  love  of  doing  the  cor- 
rect thing  has  provided  a  new  outfit  to 
be  worn  when  the  rending  air  bespeaks 
the  presence  of  aircraft.  A  correspon- 
dent of  the  "Manchester  Guardian"  tells 
of  a  few  curious  incidents  and  mentions 
the  Zeppelin  costume,  as  it  is  called,  in 
the  following  words: 

"This  air  raid  has  been  more  prolific 
than  others  in  the  curiosities  of  its  ef- 
fects, although  the  record  in  these  is  held 
in  an  early  Zeppelin  raid,  where  ostrich 
feathers  were  driven  clean  into  a  con- 
crete wall. 

"In  the  West  End  there  was  a  very 
smart  display,  I  am  told,  of  Zeppelin 
costumes.  These  are  usually  made  of 
silk  or  satin,  warmly  lined,  of  the  nature 
of  a  dressing  gown,  but  often  trimmed 
with  fur,  with  a  cap  to  match.  On  likely 
nights  they  are  laid  out  near  the  bed,  so 
that  the  lady  can  in  a  few  minutes  be 
ready  for  the  street  or  the  cellar.  The 
caps  are  particularly  smart,  and  solve 
the  difficulty  of  arranging  the  hair. 


MONTHLY  RECORD    OF   STOCK  IN   EACH    DEPT 


Three  Amounts  Arc  Counted  in — Stock  on  Hand  and  I'u 

Sales  Deducted — (Jetting  Cost   Price  of  Coods  Sold  - 

Inventory  Figures — A  Good  Spring 


chases   Of    XcW   Stock.    Willi 

-  Remarkably  Close  to 
Tonic. 


THAT  over  75  per  cent,  of  the  dry 
goods  stores  in  Canada  do  not 
know  from  month  to  month  just 
how  much  stock  they  have  either  in 
bulk  or  by  departments  is  a  statement 
that  is  probably  well  within  the  mark. 
The  great  majority  of  stores  feel  that 
they  must  rest  content  with  the  know- 
ledge that,  conies  from  the  annual  over- 
hauling towards  the  end  of  January. 
Then  come  surprises  in  this  line  or  that, 
but  the  discovery  often  is  made  too  late 
to  clear  out  a  department  that  is  over- 
stocked in  total  volume  of  goods,  or  is 
carrying  slow  lines  that  would  have  been 
cleaned  out  weeks  or  months  before  had 
there  been  an  intelligent  appreciation  of 
just  what  was  being  held  so  carefully 
at  the  original  marked  prices. 

A  plan  that  is  in  use  in  its  essential 
particulars  in  some  Ottawa  stores  is  pre- 
sented here  as  a  suggestion  that  may  be 
adopted  by  hundreds  of  readers  of  DRY 
GOODS  REVIEW  as  a  most  profitable 
Spring  tonic  that  should  be  "taken"  re- 
gularly for  the  rest  of  the  year  as  well. 
For  obvious  reasons  the  figures  quoted 
are  fictitious  ones,  but  quite  applicable 
to  actual  conditions. 
Within  $288  Out  of  8100,000  in  a  Year 
Nothing  that  could  be  said  in  support 
of  the  accuracy  of  a  monthly  system  of 
"keepin?"  stock  (without  "taking" 
stock)  could  surpass  the  proof  submitted 
by  a  bookkeeper  in  an  Ottawa  store: 

One    year    the     monthly     record    as 
worked    out   for    twelve    months    came 
within   $288  of  the  actual  figures   ob- 
tained    by     the     annual     stock-taking 
when  every  individual  item  was  valued, 
and  that  in  a  stock  worth  over  $100,- 
000,  or  within  1  3  of  1  per  cent.!     No 
further  proof  is  needed  of  the  remark- 
able accuracy  of  the  monthly  system. 
The  plan,  in  a  word,  is  this:  Take  the 
value  of  the  stock  as  the  inventory  shows 
it  on    February    1,   1918.       Add  to  this 
amount   the   stock  purchases   during   the 
month,  and  deduct  the  sales  made  during 
the  month. 
To  illustrate: 

"A"    Department — Monthly    Record. 

Feb.    1 

3tock   on   hand    (inventory)    $3,681 

Bought    during    month     2.165 

Total     $5,846 

Feb.    28— 

Sales    during   month    $2,800 

Deduct     26' r    to   get   cost    price 728 

Sales— in    terms    of    cost    price $2,072 

Balance— stock    on    hand,    $5.846 — $2,072  =  53.771 
March    1 

Stock   or.   hand    $3,774 

Bought    during    month     2.648 

Total     $6,422 

March    31  — 

Sales    during   month    $3,161 

Deduct   26'/,    to  get  cost    822 

Sales — in    terms    of    cost    $2,339 

Balance— stock    on    hand.    $6,422— $2,339=  $4,083 
April    1— Stock    on    hand    $4,083 

Reducing  to  Terms  of  Cost 
The  above  is  a  sample  of  the  stock  re- 


The  sales  during  February  were 
coid  kept  for  the  first  two  months  of  the 
store  year,  February  and  March.  On 
February  1  the  stock  in  this  depart- 
ment— call  it  "A" — according  to  the  in- 
ventory figures  was  $3,681.  During  the 
month  goods  to  the  value  of  $2,648  were 
bought,  making  a  total  stock  on  hand—  ■ 
if  there  had  been  no  sales — of  $6,422. 

Invoice  Total 

Date.                                                     No.  Amount. 

Keb.      4    $10,611  $4,633 

Feb.    11     10.642  3,788 

Feb.    22    10,643  9,875 

Total    purchases    during    Feb $18,296 

$3,161;  of  course,  in  terms  of  the  selling 
price,  not  the  cost  price.  Therefore  the 
amount  must  be  reduced  to  conform  to 
the  terms  of  the  stock  on  hand,  which 
was  valued  according  to  the  cost.  Now 
comes  in  a  point  that  many  merchants 
have  confessed  is  a  matter  of  difficulty: 
just  what  percentage  to  use  to  reduce 
the  selling  price  of  goods  in,  say,  the 
staples  department,  to  the  cost  price. 
This  will  be  discussed  later  on;  for  the 
moment  note  the  figure  used  in  the  Ot- 
tawa store,  26  per  cent.  Deduct  this 
from  $2,800  and  $2,072  remains,  the 
amount  by  which  the  stock  has  been  re- 
duced during  the  month  by  sales.  The 
balance,  $3,774,  therefore  represents 
fairly  accurately  the  amount  of  stock 
left  at  the  end  of  February,  and  hence 
the  amount  of  stock  on  hand  for  the  next 
month's  record,  March  1. 

Same   Over  Again  for   March 

Then  the  process  is  repeated  for 
March.  Purchases  made  in  "A"  depart- 
ment in  March  were  $2,648,  which  brings 
the  stock  valuation  to  $6,422.  Deduct 
sales  during  month  of  $3,161  (selling 
price),  or  $2,339  in  terms  of  the  cost 
price.  This  leaves  a  balance  of  $4,083 
stock  on  hand  with  which  to  begin  the 
third  month,  April. 

This  operation  is  repeated  for  each 
month  of  the  year,  and  at  the  end  of 
January,  1919,  this  method  should  show 
— on  paper — the  amount  of  stock  on 
hand  in  "A"  department.  Suppose  it  is 
$3,960.  Then  carry  on  your  usual  stock- 
taking— listing  every  line  of  goods — and 
your  valuation  this  way  should  come 
within  $20  or  so  of  the  record  you  have 
after  working  it  out  for  the  twelve 
months  separately;  and  if  you  come  even 
within  1  per  cent,  it  will  be  a  satisfac- 
tory proof  of  the  accuracy  of  the 
method. 

This  is  a  rough  outline  of  the  method. 
A  few  details  remain  to  be  filled  in. 
Record   for   Each    Department 

First,  the  record  shows  for  "A"'  de- 
partment. This  assumes  that  you  desire 
to  keep  track  of  what  the  separate  de- 
partments are  doing:  dress  goods, 
ready-to-wear,  staples,  house  furnish 
ings,  millinery,  boots  and  shoes,  etc.  The 
159 


usual  invoice  book  contains  a  record  of 
the  date  the  goods  were  received,  the 
name  of  maker,  manufacturer's  number, 
cost  of  goods,  freight,  duty,  etc.,  selling 
price,  and  extension.  Some  stores  on  the 
same  sheet  sub-divide  the  gross  amount 
of  the  invoice  among  the  different  de- 
partments. Others  prefer  a  "department 
stock   record,"   somewhat  as   follows: 


$     386  $2,194 

281  1,795 

1,495  3,648 


Departments — 
C 

$     285  $ 


E 

$    922 

890 

2.002 


$2,165  $7,637  $1,544  $3,136  $3,814 

The  form  of  invoice  selected  implies 
that  each  one  contained  goods  for  all  five 
departments — one  sent  by  a  jobber 
rather  than  a  manufacturer.  In  many 
the  amount  entered  as  the  total  would 
be  entered  again  under  a  single  depart- 
ment, as  the  contents  would  be  limited 
to  goods  of  one  department.  The  figures 
used  in  the  February  purchases'  record 
of  department  A  above,  namely,  $2,165, 
are  the  ones  that  helped  make  up  depart- 
ment A  stock  record  for  February,  as 
shown  above.  For  department  B  the 
amount  representing  the  purchases  dur- 
ing February  would  be  $7,637;  depart- 
ment C,  $1,544;  department  D,  $3,136, 
and  so  on. 

Tabulating   Daily    Department   Sales 

In  the  record  shown  above  for  depart- 
ment A,  "sales  during  month"  are  set 
down  at  $2,800.  This  implies  that  the 
sales  of  each  department  are  tabulated 
every  day,  so  that  the  totals  will  be 
available  at  the  end  of  each  month.  This 
work  of  keeping  track  of  the  sales  of 
each  clerk  and  of  each  department  is,  of 
course,  at  the  basis  of  any  system  of  de- 
partmentizing,  and  should  be  carried  out 
even  where  there  is  no  intention  of  work- 
ing out  in  detail  the  profits,  turnover, 
etc'.,  of  each  department  by  itself.  For 
those  who  do  not  separate  the  sales  of 
departments  a  few  words  of  explanation 
may  be  inserted  here.  Usually  where 
the  work  is  done  by  one  person — and  in 
the  average  store,  say,  up  to  $100,000  to 
$150,000  turnover,  this  can  be  done  in  a 
few  hours  daily  by  one  clerk — the  sales 
slips  are  put  on  files,  set  out,  one  for 
each  clerk,  1,  2,  3,  4,  etc.  When  the  totals 
for  each  have  been  disposed  of,  it  is 
usual  to  run  over  the  slips  again  and 
divide  them  again;  this  time  to  corres- 
pond to  departments,  A,  B,  C,  D,  E,  etc. 
Then  add  these  up,  giving  the  sales  for 
the  day  under  the  two  headings,  "Cash" 
and   "Charge." 

In  many  stores  where  the  one  clerk 
continues  to  wait  on  the  customer  in 
several  departments  there  is  a  little 
more  trouble  in  sorting  out  the  slips,  as 
the  items  must  be  separated,  as  for  in- 
stance: 
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I;  i:  A  DY-TO-WEAR    GARMENTS 


Ottawa.    Dec.    14,    1917. 
Mrs.    Thompson 

Bought   of 

Calder,    Denman    &    Co. 
Dept.— 

H      1    pr.    Cash.    Socks    $0  75 

D      1    pr.    Fabric    Gl 1   75 

C      1     Silk     Blouse     6   25 

I!      I    Silk    Lamp   Shade    4  50 

In  this  sales  slip  the  number  of  the 
department  could  be  put  down,  prefer- 
ably by  the  sales  girl,  or  it  may  be  left 
to  the  clerk  in  the  office.  The  four  items 
in  the  one  shown  would  be  divided  under 
four  different  departments,  which  adds 
to  the  time,  but  is  necessary  neverthe- 
less. 

The  Percentage  for  Reduction 

There  remains  one  point:  The  one 
that  causes  more  difficulty  than  any 
of  the  others  probably — the  percentage 
by  which  sales  must  be  reduced  to  secure 
the  cost  price.  If  goods  are  marked  up 
50  per  cent,  of  the  cost  price,  say,  to 
$1.50,  it  will  require  a  reduction  of  50 
cents,  or  33  1/3  per  cent.,  in  the  selling- 
price  to  secure  the  cost  price  of  $1.00. 
Thus,  if  in  the  fancy  goods  department 
it  is  customary  to  mark  up  goods  50  per 
cent.,  the  "reduction  percentage"  would 
be  33  1/3;  or  if  the  sales  were  $3,321  in 
one  month  the  cost  would  be  $2,214. 

This  department  percentage  is  some- 
times a  rough  estimate;  usually  it  is  ob- 
tained from  figuring  out  after  the  in- 
ventory is  taken  just  how  much  more  the 
goods  in  the  department  sold  for  than 
they  cost.  Some  merchants,  not  being 
willing  to  wait  until  the  end  of  the  year 
to  find  out  the  "mark-up,"  have  tried  out 
20  or  30  lines  as  samples  in  each  depart- 
ment, and  worked  out  the  average  for 
«ach  from  these. 

The  arithmetical  process  is  as  follows: 
Cost,  $100;  selling  price  at  advance  of  50 
per  cent.,  $150.  Where  S.P.  is  $150,  cost 
price  is  $100;  where  S.P.  is  $100,  C.P.  is 
66  2/3,  or  a  reduction  of  33  1/3. 

Similarly  where  advance  is  25  per 
cent.,  S.P.  is  $125.  If  S.P.  is  $100,  cost 
price  is  $80,  or  a  reduction  of  20  per 
cent.,  and  so  on. 

One  store  his  been  working  this  past 
year  on  the  following  percentages  of 
"reduction"  in  figuring  out  monthly 
stock  records: 

"Reduction"    Percentages. 

Staples   and   Dress    Goods,    25-28%. 

Ready-to-wear,    30%. 

Ribbons.  Fancy  Goods.  House  Furnishings, 
Boots  and  Shoes,  Silks,  Men's  Furnishings,  etc., 
30-33%. 

Each  department,  then,  should  be 
worked  out,  taking  the  stock  on  hand  at 
the  beginning  of  the  month,  adding  the 
purchases  for  that  department,  and  de- 
ducting  the   sales   in  terms   of  the  cost. 

Some  merchants  may  point  out  that 
in  the  ready-to-wear  department  coats 
and  suits  may  be  reduced  for  a  single 
sale  $50,  $300  or  more,  and  that  no 
allowance  is  made  for  this  in  merely  re- 
ducing the  sales  by  the  regular  percent- 
age; there  should  be  a  further  reduction 
to  allow  for  the  reduced  selling  prices. 
Making  Use  of  "Credit"  Slip 

This  is  quite  logical,  and  many  of  the 
larger  stores  and  even  some  of  the 
medium  sized  take  cognizance  of  these 
"credit"   notes   that   are    put    in    by   the 


buyer  of  the  department.    Then  a  sample 

month  might  read  as  follows: 

Feb.   l— 

Stock  on  hand    $3,681 

Bought    during    month    2,165 

Feb.   28 

Total     $5,846 

Sales    during    month     $2,800 

Deduct    26%     728 

Sales— in   terms   of   cost  price $2,072 

Credit    slips     (for    reductions) 250 

$2,322 
Balance— Stock   on   hand,    $5,846— $2,322=  $3,524 

On  the  other  hand,  if  the  percentage 
is  worked  out  for  1918  from  the  actual 
relation  between  the  cost  prices  of  1917 
and  the  selling  prices  of  1917  the  altera- 
tions in  the  original  selling  prices  will 
be  included  in  the  totals,  so  that  the  per- 


centage that  is  worked  out  may  be  said 
to  allow  for  these  "credits,"  unless  prices 
are  finally  slashed  far  beyond  the 
average. 

The  results  that  are  obtained  should 
be  made  known  to  the  buyer  month  by 
month,  so  that  he  will  be  guided  in  his 
buying.  These  monthly  stock  records, 
moreover,  will  indicate  whether  increases 
in  stocks  are  warranted  by  increased 
sales.  The  method  is  simple;  the  results 
far  more  than  commensurate  with  the 
additional  clerical  work  that  is  involved. 

DRY  GOODS  REVIEW  would  wel- 
come comments  on  the  subject  either 
from  those  who  are  using  a  similar  me- 
thod or  from  those  who  have  not  done 
so — yet. 


THE  "ON  APPRO"  SYSTEM 

Is  There  an  Opportunity  to  do  Away  With  This  Evil?  —  A 

Retailer  Writes  His  Opinion — Some  Customers 

Have  the  "On  Appro"  Habit 


IS  the  habit  of  sending  out  goods  on 
approbation  an  unmixed  evil?  There 
seems  to  be  considerable  room  for 
argument  here.  There  are  many  sales 
that  are  doubtless  made  from  goods  thus 
sent  to  the  customer's  home,  but  on  the 
other  hand  there  are  countless  people 
that  abuse  the  practice  and  put  the  store 
service  to  tremendous  expense  thereby. 
Would  the  retail  trade  of  Canada  be 
benefited  if  this  practice  could  be  done 
away  with  and  would  the  present  time 
be  a  good  time  to  "make  the  break?" 
The  following  letter  is  from  a  retailer 
who  would  answer  "yes"  to  both  these 
ouesti.ons  and  many  of  the  arguments 
that  he  uses  sound  solid.  DRY  GOODS 
REVIEW  would  like  to  get  the  opinions 
of  other  retailers  on  this  live  issue. 

"In  view  of  the  difficulties  which  nowa- 
days confront  all  connected  with  the  re- 
tail trade  I  suggest  that  the  time  has 
come  when  something  in  the  nature  of 
an  organized  effort  should  be  made  to 
abolish  the  "on  appro."  nuisance.  I 
recognize  that  the  system  has  for  many 
years  been  regarded  as  a  great  conveni- 
ence bv  many  customers,  but  at  the  same 
time  I  know  that  most  retailers  look 
upon  it  in  the  light  of  a  "regrettable 
necessity." 

"The  problem  has  been  frequently  dis- 
cussed at  meetings  of  retailers  and 
through  the  trade  press  but  nothing  has 
been  done  and  "on  appro."  customers 
have  been  allowed  to  continue  to  subject 
traders  to  unnecessary  expense,  and  in 
some  instances  to  loss.  In  the  past  re- 
tailers have  readily  admitted  that  the 
system  lent  itself  to  practices  on  the 
part  of  some  customers  which  bordered 
on  fraud.  For  instance,  they  knew  that 
garments  supplied  "on  armro."  were 
sometimes  actuallv  worn  and  then  re- 
turned as  unsuitable.  But  they  argued 
that  such  conduct  was  exceptional,  and 
that  it  was  not  sufficiently  general  to 
warrant  the  abolition  of  a  custom  that 
was  highly  appreciated  by  very  many 
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honest     and     straightforward     members 
of  the   public. 

"In  other  cases  the  "on  appro."  system 
has  been  taken  advantage  of  by  some 
customers  to  obtain  credit  in  respect  of 
transactions  which,  so  far  as  the  retailer 
was  concerned,  were  intended  to  be  on  a 
strictly  cash  basis.  In  regard  to  certain 
classes  of  goods  it  is,  of  course,  easy  to 
circumvent  devices  of  this  kind.  This 
applies  to  boots  and  shoes,  for  in  order 
to  ensure  footwear  supplied  "on  oppro." 
being  promptly  returned  and  paid  for 
not  a  few  shoesellers  make  it  a  rule  to 
send  out  only  rights  or  lefts,  leaving  the 
fellows  to  be  called  for — and  paid  for — 
when  a  selection  has  been  made. 

An  Excellent  Opportunity 

"The  stumbling-blocks  in  the  way  of 
the  complete  abolition  of  "on  appro." 
business  has  been  the  difficulty  first  of 
securing  unanimity,  and  secondly  of 
finding  a  reason  for  withdrawing  the 
concession,  which  was  not  only  of  gen- 
eral application  but  which  was  calcu- 
lated readily  to  convince  customers  that 
refusal  to  supply  pcoods  on  such  terms 
was  reasonable  and  justified  by  soecial 
circumstances.  But  to-day  the  difficulty 
referred  to  does  not  exist.  Indeed,  there 
never  was  in  the  history  of  the  retail 
trade  a  better  opportunity  than  now  of 
getting  rid  of  a  burden  for  the  exist- 
ence of  which  retailers  have,  eenerally 
speaking,  only  themselves  to  blame.  It 
is  doubtful  whether  such  an  excellent 
opportunity  will  ever  occur  aeain,  and 
for  that  reason  it  would  be  deplorable 
if  it  were  missed. 

"Present-dav  customers  know  bv  ex- 
perience that  it  is  more  or  less  usual  to 
he  told  that  certain  eroods  are  out  of 
stock.  Thev  freely,  recognize  that  war- 
time conditions  have  restricted  the  pro- 
duction of  many  lines  formerly  in  every- 
day demand,  and  wearers  who  at  one 
time  would  have  protested  vigorously 
now  readily  accept  the  assurance  of  as- 
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Blstanta  that   "this  is  the  nearest  we  can 
i  to-day,  madam." 

"There  are  few  retailers,  however 
astute,  ami  however  closely  in  touch 
with  the  best  sources  of  supply,  who 
can  nowadays  claim  that  their  stocks 
are  as  fully  assorted  as  they  were  prior 
to  August  1914.  In  view  of  this,  why 
should  they,  as  business  men,  consent 
to  allow  their  depleted  stocks  to  be  fur- 
ther deplted.  if  only  temporarily,  by 
continuing  to  send  out  articles  "on 
appo."?  Goods  so  despatched  are  for 
the  time  being:  out  of  the  market.  Only 
a  portion  of  those  sent  out  will  be  re- 
tained by  the  customer,  and  in  the 
meantime,  pending  the  return  of  the 
poods  not  approved,  over-the-counter 
sales  may  be  lost  and  cash  customers 
disappointed. 

"The  shortage  of  stock,  the  difficulty 
of  obtaining  the  prompt  execution  of 
orders,  and  the  delays  in  deliveries  due 
to  a  restricted  railway  transport  service 
to-day  provide  retailers — all  retailers — 
with  arguments  in  favor  of  withdrawing: 
the  "on  aooro."  concession,  which  are 
unanswerable  and  which  would  be  ac- 
cepted by  most  customers — certainly  by 
all  reasonable  customers. 

Put  to  win  this  important  measure  of 
retail  business  reform  absolute  unanim- 
ity is  essential.  Tan  unanimity  be  so 
cured  ?  In  any  efforts  made  to  secure 
it  the  first  steps  taken  should  be  of  a 
tentative  character.  As  a  sort  of  pre- 
liminarv  re+a"ers  in  each  town  or  dis- 
trict mieht  aeree  to  aDpeal  to  the  pub- 
lic not  to  ask  for  poods  to  be  sent  "on 
appro."  The  notice  could  be  posted  in 
shops,  slins  could  be  attached  to  bills. 
and  a  suitable  advertisement  published 
in  the  local  newsnaners.  A  brief  reason- 
ed statement  should  be  embodied  in  the 
advertisements  explaining  why  the  ap- 
peal is  made.  In  towns  in  which  Boards 
of  Trade  evist  added  force  and  import- 
ance would  be  g-iven  to  the  appeal  were 
it  made  on  the  authority  of  such  organ- 
isations. 

TV  "On  Annro."  Habit 

I  confidenHv  believe,  if  appealed  to  on 
the  lines  suggested  above,  that  cus- 
tomers would  readily  a?ree  to  refrain 
from  practising  the  "on  appro."  habit. 
And  in  many  instances  it  is  merely  a 
habit.  Such  customers  have  become 
used  to  transacting  business  in  this 
way,  and  not  being  discouraged  by  re- 
tailers have  continued  to  do  so  without 
appreciating  that  while  it  was  objection- 
able in  peace  time  it  is  almost  repre- 
hensible during  a  great  and  terrible 
war. 

"In  any  event,  I  am  convinced  that  the 
appeal  ou?ht  to  be  made,  and  having 
been  made  it  oujrht  to  be  followed  up, 
after  a  suitable  interval,  with  an  an- 
nouncement to  the  effect  that  the  custom 
has  been  abolished.  This  announcement 
would,  of  course,  have  to  represent  the 
unanimous  decision  of  all  the  retailers 
concerned. 

"Once  abolished,  it  will  be  "up  to" 
retailers  *o  see  that  t>>e  "on  appro."  sys- 
tem is  never  again  allowed  to  come  into 
operation. 


FIRE  INSURANCE  BASED  ON 
SEASONS 

Ottawa  Store  Regulates  its  Policies  so  That  Main-  Lapse  Before 

the  Periods  of  Light  Stocks— New  Polices  Taken 

Out  Before  Heavy  Seasons 


BEFORE  his  new  Spring  stock  be- 
gins to  arrive  the  merchant 
should  consider  seriously  the 
problem  of  insurance.  There  are  many 
who  have  been  content  to  let  their  in- 
surance go  along  as  it  was  before  war 
drove  prices  up,  and  to-day  when  their 
stocks  are  $60,000  where  before  for  a 
larger  quantity  of  goods  the  valuation 
was  not  more  than  $40,000,  a  large  num- 
ber are  carrying  the  same  amount  of 
insurance.  This  means  a  severe  loss  in 
case  of  fire,  and  not  only  for  the  extra 
amount  due  to  the  increased  value  of  the 
goods,  but  the  insurance  companies,  if 
the  policies  are  on  the  80  per  cent,  co- 
insurance plan,  will  enforce  the  penalty 
for  failure  to  keep  the  insurance  up  to 
the  value  of  the  stock.  This  subject 
should  be  discussed  by  the  merchant 
with  his  insurance  companies  before  his 
present  stocks  are  increased  by  the  addi- 
tion of  the  new  Spring  goods. 

Insurance   Up  and   Down 

An  Ottawa  store  furnishes  a  sugges- 
tion that  is  w-orth  looking  into  also,  a 
method  for  reducing  or  increasing  the 
insurance  to  correspond  with  the  amount 
of  stock  on  hand  at  the  different  seasons 
of  the  year.  This  store  has  a  normal 
stock  that  exceeds  $200,000,  but  at 
some  times  there  is  $50,000  more  on 
hand  than  at  the  slack  periods.  In 
such  a  case  the  store  would  have  to  be 
over-insured  at  certain  periods,  or  by 
holding  the  insurance  to  the  low  or 
minimum  level  there  would  be  times 
when  a  fire  would  entail  a  serious  loss 
if  the  destruction  were  anything  like  a 
complete  one. 

The  method  as  described  to  the  DRY 
GOODS  REVIEW  was  as  follows:  The 
store  has  a  number  of  policies  that  ex- 
pire at  different  periods.  As  a  rule  it 
is  heaviest  for  the  Christmas  period 
and  by  the  end  of  December  falls  from 
around  $230,000  or  $240,000  to  about 
$200,000.  The  insurance  policies  are  so 
arranged  that  several  expire  at  the  first 
of  January,  and  these  are  allowed  to 
lapse,  with  the  result  that  automatically 
the  insurance  for  January  is  $20,000  or 
$30,000  less  than  it  was  for  December. 
Later  on  when  the  stocks  fill  up  aeain, 
new  policies  are  taken  out  for  $20,000 
or  $25,000,  the  amount  of  the  increase, 
so  that  the  addition  is  covered.  In  a 
similar  manner  different  policies  are 
taken  out  at  various  periods  so  as  to 
balance  up  according  to  the  heavy  or 
lig-ht  stock  periods. 

Tt  will  take  some  time  to  adjust  these 
policies  so  that  thev  will  worlc  out  ad- 
vantacreouslv,  but  the  Ottawa  store  has 
done  so  and  finds  that  it  is  well  insured 
at  all  times,  and  also  that  it  is  not  pay- 
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ing  too  much  at  any  one  time  on  the 
basis  of  a  larger  stock  than  it  actually 
has  from  the  insurance  man's  point  of 
view. 


UNDERGARMENTS 

(Continued  from  page  157.) 
are  being  featured  show  a  great  deal  of 
white  lawn.  It  is  frequently  combined 
with  quantities  of  filet  lace  or  bands  of 
rose  satin.  A  great  deal  of  ribbon  is 
used  also.  One  combination  of  em- 
broidered white  lawn  has  a  tunic  around 
the  hips  of  white  tulle;  the  scalloped 
edges  are  made  straight  by  bands  of 
rose  satin,  while  there  is  a  double  girdle 
and  double  shoulder  straps  which  ex- 
tend down  under  the  girdle  and  hang 
loose  below  the  hips,  of  rose  satin  rib- 
bon. White  satin  is  combined  with 
white  lawn  in  another  case,  and  also 
such  rich  effects  as  coral  silk  crepe  with 
silver  embroidery  and  cords;  white  silk 
voile  embroidered  and  with  green  rib- 
bons and  tulle;  orchid  crepe  de  Chine 
with  tulle,  silver  and  rose  satin  are 
shown.  In  most  cases  there  is  a  boudoir 
cap  to  go  with  these  elaborate  pieces. 

Prices   Rising 

Philippine  lingerie  is  being  featured 
at  Murphy-Gamble's,  Ottawa,  and  other 
"Whitewear  Sales"  this  month.  This 
is  what  they  say  in  part  about  it:  "It 
not  only  rivals  the  finest  French  pro- 
ducts, but  comes  as  a  happy  substitute 
for  the  Parisian  garment  that  has  been 
hampered  in  distribution  by  war  condi- 
tions." 

Almy's,  Montreal,  call  attention  to  the 
fact  that  whitewear  purchased  now  "will 
cost  you  only  half  or  even  one-third  of 
what  the  same  things  will  cost  you  in 
the  Spring."  Merchants  are  realizing 
that  it  is  almost  a  daily  necessity  to  re- 
mind their  customers  that  increasing 
prices  are  inevitable  under  present  condi- 
tions. 


LARGE    OTTAWA    STORE   CHANGES 
HANDS 

The  stock  and  property  of  the  A.  E. 
Rea  Co.,  Ltd.,  of  Ottawa,  was  recently 
sold  to  a  Toronto  syndicate  for  about  40c 
on  the  dollar.  The  business  has  been 
running  in  the  hands  of  the  liquidators, 
E.  C.  Clarkson  &  Co.,  for  about  six 
months. 

At  the  time  of  going  to  press  the 
identity  of  the  Toronto  syndicate  could 
not  be  obtained,  but  it  is  understood  that 
the  business  will  be  continued  without  a 
break. 
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Canadian 
Converters' 

Ladies'  Wear  Factory 


Night  Gowns 

Petticoats 

Drawers 

Chemises 

Corset  Covers 

Brassieres 

Princess  Slips 

Combinations 

Tea  Aprons 

Cooking  Sets 

Boudoir  Caps 

Pyjamas 

Sateen  Bloomers 

Infants'  Robes 

and 

Children's 

Underwear 


MANUFACTURE 

Waists 

in  Lawns,  Voiles, 

Japs,  Crepe  de  Chines 

and  Tub  Silks 


Underskirts 
in  Sateens,  Moires, 
Silks,  Cotton  Taffetas, 
Prints  and  Ginghams 


Middies  and 

Smok-Froks 

For  Ladies,  Misses 

and  Girls 


House  Dresses 

Porch  Dresses 

Wrappers 

Kimonas 

Dressing  Gowns 

Dressing  Sacques 

Bungalow  Aprons 

Kitchen  Aprons 

Dust  Caps 

Maids'  Dresses 

Nurses'  Dresses 

Overall  Uniforms 

Misses'  Dresses 

Children's  Dresses 

Girls'Pleated  Skirts 

Gymnasium 

Bloomers 


W$mM 
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Jersey  Silk 
$2 


Get  Busy!  Get  Ready! 

1918  The  Big 
Bandeau  Brassiere  Year 

Our  orders  show  that  Bandeau  Brassieres  pre- 
dominate in  consumer  sales.  The  definite  advan- 
tage to  you  is  that  this  means  sales  in  addition  to, 
not  in  place  of  the  regular  type,  because  the  woman 
who  wears  a  Bandeau  Brassiere  will  also  wear  a 
Semi-Fitting  Brassiere  over  it. 

The  Bandeau  Brassiere  in  widest  request,  among 
American  Women,  will  be  the  "MODEL"  because  our 
National  Consumer  Advertising  (enlarged  for  1918) 
includes  11  Fashion  Household  and  Pattern  Maga- 
zines (some  publishing  full  pages  in  colors)  includ- 
ing the  "Ladies'  Home  Journal,"  Theatre  Programs, 
etc. 

The  leading  American  stores  carry  the  leading 
American  brassieres— the  MODEL.  Samples  or  a 
Salesman   upon   request. 

Have  you  visited  our  unique  "Lilac  Room"  in  the 
New   York   Sales    Office? 

Highest  award  ever  given  to  any  Brassiere  at  World's 
Expositions. 


=^ 


One   of  the  series   of  advertisements   appearing    in   eleven    lea      ding  National   Magazines,   including  the  Ladies'  Home  Journal. 
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READY-TO-WEAR    GAR  M  E  N  T  S 


Finds  The  National  Top  Coats  For 

Spring  Up-To-The  Minute 

As  Usual 

Are  you  anticipating  a  big  coat  business  for  Spring? 
Everything  points  that  way.  We  strongly  advise  to  adhere 
to  the  slogan  "Preparedness,"  embargoes  and  other  condi- 
tions warrant  it. 

We  need  no  introduction  to  the  coat  trade,  suffice  it  to  say 
that  we  are  showing  an  extra  large  range  of  cloths,  com- 
prising of  Burellas,  Poplins,  Gumbulls,  Coverts,  Velours, 
Donegal  tweeds  and  serges,  etc.,  etc.,  made  up  in  attractive 
and  easy  selling  styles,  all  authoritative. 


RAINCOATS 

Our  travellers  will  also  carry  our  complete  ranges  of 
raincoats  on  this  trip.  There  are  many  really  striking 
and  saleable  designs  and,  as  you  know,  materials  and 
workmanship  are  unequaled.    Be  sure  you  see  this  line. 
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UDRICES  may  come 

*    and  prices  may  go, 

but  the  Manhattan 

Nine  Dollar  Line 

gOeS    On    lOreVer     _ building    big    business 
for  wise  merchants  by  meeting  the  popular  demand. 

New  styles  for  Spring,   1918,   are    now  ready.     They  are 
well  worthy  your  careful  inspection. 

We  are  also  showing  snappy,  strong-selling  lines  at  Twelve 
Dollars  and  up. 

Manhattan  Waist  Company 

520  St.  Lawrence  Blvd.,  Montreal 
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Steam  €HaB  vulcanized 


COATS  THAT  DO  DOUBLE 

DUTY 


>v 


'  P" 

- 

V- 

Our  Waterproof  Coats 
for  Ladies  and  Gentle- 
men offer  a  double  Ser- 
vice being  useful  as 
Raincoats  and  Good 
Appearing,  Comfort- 
able Top  Coats  as  well. 
Tf  you  are  in  need  of  a  live 
line  to  tone  up  your  ready- 
to-wear  department  this 
Spring  a  few  good  sellers 
from  our  exceptionally 
complete  range  will  help 
you. 

Our  salesmen  will  be  out 
shortly  with  latest  sam- 
ples for  immediate  de- 
livery for  Spring  trade. 

Whether  your  order  be 
large  or  small  you  are  as- 
sured of  the  utmost  in 
style,  value  and  service. 


The  Montreal  Waterproof  and  Clothing   Co.,  Limited 

The   largest   and   oldest   Waterproof  Clothing   House   in   Canada 

MONTREAL,    CANADA 
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SVMPLES  of  the  Spring  range  of  Mack  BrandWaists  will  soon 
be  shown  to  you.  These  samples  form  the  evidence  in  sup- 
port of  our  claim  that  Mack  BrandWaists  should  have  first 
place  in  your  stock.  We  believe  that  a  critical  examination  of 
our  samples  will  reveal  to  you  the  reasons  for  Mack  Brand  popu- 
larity and  increasing  sales.  We  ask  you  to  put  these  waists  of 
ours  to  vxrvy  test  of  saleability — quality  of  material  and  work- 
manship— beauty  of  design — style — price.  We'll  be  satisfied  with 
your  verdict. 

But  be  sure  and  see  the  samples. 

McCUTCHEON  WAIST  CO.,  LIMITED 


323  ST.  JAMES  STREET,  MONTREAL 


Vancouver  Office  : 

GEO.  STRACHAN 

906  Welter.  Block 


Winnipeg  Office : 

PERCIVAL  R.  B.  JONES 

Hammond  Sample  Rooms 
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READY-TO-WEAR    GARMENTS 


Spring,  1918 

OUR  LEADER      -      $  1 3.50  per  dozen 


No.  1217— Smock 

Made  of  Standard  Jean.      Assorted  colored  trimmings  and  smocking 
to  match.    Novelty  sash  effect.    Strictly  hand  embroidered  smocking. 

No  less  than  one  dozen  to  sample  order. 

ORDER  NOW 


SMITH  ®>  MANOLSON 


74  Dorchester  Street  West 


MONTREAL 
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The  Basis  of  Success  in  any 
£^    Corset  Department 


cino      miMMir 


Style  is  the  essence 
of  correctness  —  it  is 
right,  absolutely  and 
always  —  it  is  the 
Decree  of  Fashion. 

Style  makes  or 
breaks  every  corset 
department. 
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You  will  find  that  where  P.C. 
Corsets  are  properly  featured  the 
department 
is  either  a  con- 
firmed success 
or  is  well  on  the  {-/•  v^# 
way  to  being 
one.  The  reason  is  simply  that 
P.C.  Corsets  are  always  correct  in 
style.  When  a  corsetiere  is  recom- 
mending a  P.C.  Corset  she  can 
state  positively  that  that  particular 
corset  is  authoritatively  correct  for 
the    customer's    type    of    figure. 


JWJ.-MJR 


And  the  customer  will  invariably 
find  that  this  is  true.  P.C.  Corsets 
have  thus  earn- 
ed the  confi- 
dence of  all 
their  wearers,  so 
much  so  in  fact 
that  with  most  of  them  buying 
the  right  corset  simply  means  buy- 
ing a  P.C. 

You  can  readily  see  how  such 
confidence  will  make  selling 
easier,  and  will  exert  a  beneficent 
influence   all   through   the   store. 


Before  Spring  selling  commences  ask  more  particularly  about 
P.C .  Corsets,  and  when  you  can  see  the  newest  styles.  Prices  are  $8.50, 
$10.00,  $12.50,  $15.00,  $18.00,  $24.00  and  $30.00. 

Parisian    Corset  Mfg.   Co.,  Limited 

Quebec,  Que.,  Canada 

BRANCHES  :    Toronto,  84  Bay  Street  ;   Montreal,  329  Craig  Street  West 
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SPRING,  1918 
LADIES' COATS  AND  SUITS 

LATEST   STYLES,    NEWEST   FABRICS,    HIGH  CLASS   WORKMAN- 
SHIP,   EVERY    MODEL   A   WINNER. 

See    the    range    now    in    the    hands    of    our   salesmen    and    be    convinced 
or  call  at  our  show  room  when  in  the  city. 


LAZARE 


NOVEK 


520     ST.     LAWRENCE     BLVD. 
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RELIABLE  VALUES  AT  LOW  PRICES 

Thai  describes  our  Big  Spring  Line  which  is  ready  tor  your  inspection.  It  is  full  of  up-andrdoing 
sales-makers.     Sec  it.  ami  he  convinced. 


Coats 

Suits 

Waists 

LADIES' 

LADIES' 

CREPE  DE  CHINE 

MISSES' 

MISSES' 

GEORGETTE 

CHILDREN'S 

Here  are  some  of  the  "Atlas  Values": 

Ladies'  and  Misses'  Suits  at  $7.50 

Ladies'  and  Misses'  Coats  at  $4.50 

Crepe  de  Chine  Waists  at  $2.25 

Samples  "-ill  l*<  sent  upon  request,  express  prepaid.    Our  travelling  representa- 
tives an   now  on  their  respective  territories. 


Ontario  —  H.  Lusher  Quebec — L.  Bernstein 


Montreal— H.  L.  Colle 


Atlas  Garment  Manufacturing  &  Trading  Company 


LAGAUCHETIERE  AND  ALEXANDER  STREETS 
905  Unity  Building 


MONTREAL 


JOSEPH  BERL1NGER  CO. 

Sole  Proprietors  of  Berloe  Silk  Mills,  Inc. 
PATTERSON,  N.  J. 

Gingham  Checks  and  Foulards 

FOR  IMMEDIATE  DELIVERY 

Twenty-Eighth    Street   and    Fourth    Avenue,    New  York  City 
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Gossard  Training  School 
For  Corsetieres 

Part  of  the  Gossard  Service 

THIS  school,  founded  in  1902  by  Mr.  H.  W.  Gossard,  has 
proved    its    worth    in    multiplied    profits    to    Gossard 
merchants. 

Saleswomen  attending  this  school  are  taught  salesmanship 
in  its  best  form :  how  to  sell  corsets  over  the  counter  or  in  the 
fitting  room;  how  to  sell  higher-priced  corsets;  how  to  fit 
any  figure  quickly  and  accurately  with  a  certainty  of  satis- 
faction to  the  most  exacting  customer. 

For  191 8  The  Gossard  Co.  offers  a  new  perfected  system  of 
fitting  that  no  corsetiere  can  afford  to  be  without. 

The  Canadian  school  is  identical  in  every  detail  with  the 
Chicago  school,  and  will  be  held  at  the  Canadian  office, 

Toronto,  February  nth-i6th 

Tuition  free  to  Gossard  merchants.  The  entire  cost  con- 
sists of  transportation  and  board  for  the  corsetiere.  Her 
increased  efficiency  will  bring  this  back  in  increased  profits 
in  a  very  short  time. 

Reasonable   hotel   accommodations   arranged    on    request. 


IMPORTANT 


Opening  session  at  one  o'clock  Monday,  February  11th. 
Students  expecting  to  win  Diplomas  must  be  registered  and  in 
their  seats  by  this  hour. 

For  additional  information  and  dates  for  schools  in  the  extreme 
East  and  West  write 


77?  o  Canadian  ff.  J/f/^f^ossard  (8*  u*m* 

284-286  King  Street  West 

Toronto,  Canada 
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There's  not  a  "STICKER"  | 
in  the  Whole  Range 

1         We're    proud    of    our    INFANTS',    JUNIOR    AND    MISSES'  g 

=         SUITS    AND    COATS    for    the    coming    Spring,    for    despite  |= 

~         abnormal    conditions,    our    wide   range   of   garments   not   only  — . 

=         feature    exclusive    lines    that    are   bound    to    attract   favorable  ^ 

^         attention,   but  being  specialists   in   these   lines   we  are  able  to  — 

S         forecast   accurately   fashion   decrees   for   young   people.     There  •— 

will   be   no   garment   of   ours   on   your   racks   when   the  season  — 

Hj         is  over.  ^ 

See    our    representatives:     Ontario — W.    E.    STOTHERS,    33 

H         Richmond  St.  W.,  Toronto.     Western  Territory— A.   LESTER.  = 

=         Hotel   Vancouver,   Vancouver,   B.C.      Maritime    Provinces^ — W.  — 
||         DAVIS.     Quebec— J.  H.   POIRIER,   Montreal. 

^        Our   travellers    will    soon    he   out:    make   it   a  point  of  seeing  |g 
H         our   large    range   of   popular    merchandise   before   buying. 

THE   SIGMAN  LANDE  1 
CO.,  LIMITED 

INFANTS,  JUNIORS  and  MISSES 
SUITS  and  COATS 

338  St.  Urbain  St.,             MONTREAL  j 
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ENTIRELY 

NEW— 

a  line  of  quality 
silk  dresses 
produced  by 
the  Rosebud 
Annex,  a 
special  and 
separate 
department  of 
the  Rosebud 
Manufacturing 
Company. 

Styles  and 
prices  are 
sufficiently 
unusual  as  to 
call  for  the 
immediate 
consideration 
of  every  dre: s 
buyer. 

On  display 
only  at  the 
Rosebud 
showrooms. 


For  Women  and 

Misses 

$6.75  to  $16.50 

Taffetas,  Foulards, 

Qeorgettes 
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A  WONDERFUL 
SELLER  for  1918 


No.670 


A  very   fine  white  Pique    Dress    trimmed 
with  pink  or  blue  repp.       Sizes  6  to  14. 

Price  $24.00  per  dozen. 


This  model  is   one  of  th 

e  many  attractive 

styles  in  our  line  and  it 

would   be  to  your 

interest  to  see  same. 

Children's  6  to  14 

$  9.00  upwards 

Intermediates  12-14-16 

21.00         " 

White  Dresses,  6  to  1  4 

9.00        " 

ALEX. E.BASS  MFG.  CO. 

1010  Arch  Street  Philadelphia,  Pa. 

Show  Room:   1270  Broadway,  N.Y. 
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Dresses 

Middies 
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Now  Read 


Including  charming  creations  in  Exclu- 
sive styles  in  all  the  newest  and  most 
popular  Fabrics. 

Remember  you  can  buy  from  us  all  your 
Ready-to- Wear  requirements,  so  saving 
time  and  money.  The  store  catering  to 
the  Smart  Trade  in  Popular  Priced 
Dresses  and  Waists  will  find  our  line  par 
excellence. 

Before  purchasing  elsewhere  see  the 
samples  now  in  the  hands  of  our  sales- 
men. 

Representatives :  Ontario— A.  Coppelman  ;  North-West— J.  Marks ; 
Maritime    Provinces    and    Quebec,    A.    Robinson. 

Cxclusrtbe  labte*' 
l^ear,  Htmtteb 

MONTREAL 

Head   Office  and   Factory 
Blumenthal    Building,    207    St.    Catherine    St.     W.        -        -        Montreal 

Toronto    Show    Rooms:     33     Richmond     Street    W. 

Winnipeg    Show    Rooms:     114    Hammond    Building 
Branch     Factories:     520     St.     Lawrence     Boulevard.     Montreal,     Quebec 
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Good   Merchandise 
Values     Service 

Specializing  Extensive  Range 
of  All  Wool  Fine  Serge  Dresses 

$12.a 


THIS  IS  WHAT  YOU 
ARE  LOOKING  FOR 

THIS   IS  WHAT   WE   ARE 

SELLING 


Specializing  Extensive  Range 
of  Taffeta  and  Satin  Dresses 

$12.^ 
"OOPER 

MONTREAL 

Specialists   in 

DRESSES  and  SKIRTS 

Something  Better  for  Less 


riiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii^ 

174 


WESTERN  PROVINCES 
W.  J.  COLLETT 

BRITISH  COLUMBIA 

D.  D.  WINTER, 

Mercantile  Bldjj.,  Vancouver,  B.C. 

ONTARIO 
GEO.  NAGLEY         W.  E.  SOUTHGATE 

MARITIME  PROVINCES 
I.  GOLDENBERG 
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SPRING,  1918 

FINDS 

THE   SPECIALTY  HOUSE 
OF   CANADA 

with  an  attractive  and  complete 
showing   in  all   departments. 


Cotton  Dress  Goods 
and  Wash  Goods 

Complete  range  in  all  the  latest  effects 
in  Cotton  Dress  Goods  and  Wash  Goods, 
both  White  and  Fancies. 
Colored  Poplins  and  Suitings,  White 
Suitings,  Skirtings,  Piques,  Mattings, 
Gabardines,  Dimitys,  Mulls,  Lawns, 
Nainsooks,  Organdies,  Transparent 
Organdies,  Bed  Quilts.  We  control  in 
this  department,  for  Canada,  the  fa- 
mous Viyella  Flannel  and  Near  Linen. 
Special  cloth  for  Costumes. 

Linens 

The  celebrated  Crown  Brand  Linen.  House- 
hold Linens,  including  Table  Cloths,  Napkins, 
Glass,  Crash  and  Tea  Towellings,  etc.  Stamp- 
ing Linens,  all  widths.  New,  Fancy  Bath  and 
Face  Towels.  Embroidery  Linens,  Handker- 
chief Linens  and  Butcher  Linens.  Full  range 
Fancy  Linens.  All  sizes  can  be  had  in  Plain 
H.S.,  Embroidered,  and  Lace,  also  Madeira 
Xapkins  and  13-piece  sets.  Good  range  of 
Plain    H.S.    Linen    Pillow   Cases. 


Hosiery,   Gloves    and   Underwear 

"Crown  Hosiery"  for  Men,  Women  and 
Children  in  Cashmere,  Cotton,  Lisle,  Silk  and 
Artificial  Silk.  Underwear  Ranges  complete. 
Men's,  Women  and  Children. 

"Niagara  Maid"  Silk  Gloves  and  Hosiery, 
"pronounced  favorites." 

"Niagara  Maid"  Silk  Underwear  for  Ladies 
— The  favorite  for  Style,  Comfort  and  Good 
Wearing  Quality. 

Dress  Goods  and  Silks 

Full  range  of  the  latest  Novelties  in  Dress 
Goods,  including  Broadcloth,  Gabardines, 
Mohair,  Lustres,  Serges.  Silks— Taffetas, 
Paillette,  Messalines,  Duchess,  Crepe  de 
Chine,  Foulards. 

Smallwares,  Embroidery  and  Laces 

Entire  new  stock  of  Embroideries  of  all 
kinds,  Laces,   Handkerchiefs,   etc. 

Well-assorted  line  of  general  smallwares, 
dressmakers'  supplies,  etc.,  for  the  coming 
season. 


Sole  Selling  Agents  and  Distributors  for  Trefousse  Gloves,  Viyella 
Flannels,  "Niagara  Maid"  Silk    Gloves,    Hosiery  and    Underwear. 

OUR  SALESMEN  ARE  NOW  ON  THE 
ROAD  W/77/  A    COMPLETE  RANGE. 

Letter  Orders  Given  Special  Attention. 

THE   SPECIALTY  HOUSE   OF  CANADA 

McINTYRE,  SON  &  CO. 

LIMITED 

Montreal,         -         Canada 
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Beautiful  Coats  and  Suits  for  Spring 

Travellers   are   now   on   their   grounds   with    as   beautiful   a   display   of   Smart   Styles 

Coats  and  Suits  as  you  have  ever  had  the  pleasure  of  inspecting. 

You  will  be  shown  everything  that  will  be  selling  best  this  Spring.     The  most  fetching 

and  desirable  styles   beautifully  fashioned   in  the  daintiest  of  materials.     Values  are 

irresistible. 

Remember  every  model  in  this  line  is  soundly  based  on  Fashion's  dictates.     No  freaks, 

no  startlers  but  a  real  live  line  of  pronounced  successes  that  won't  "stick"  in  your  stock. 

See  the  traveller.    You'll  be  satisfied. 

yA'"  ,£loak(§. 

V    Sommer  Bldg.,  268  Ontario  St.  West,  Montreal 


Maritime  Provinces : 

H.   V.  Clemens, 

8  Keith  Building, 

Halifax,  N.S. 


Province  of  Quebec. 

A.  J.  Gendron. 
Province  of  Ontario 
W.  J.  Brown. 


Western  Canada: 
Wm.  J.  Collett, 

63  Albert  Street, 
Winnipeg,  Man. 


Line  Up  Behind  the  Best  Leaders 

and  march  confidently  to  a  successful  season. 


Billie  Burke 


Dresses  for  Ladies  and  Misses. 


Mermaid     Brand     Bathing    and    Gymnasium  apparel  for  all  the 

family. 

CllCie    Brand  Underskirts  for  Ladies,  Misses  and  stout  figures. 

Clicie    Brand  Waists,  Middies  and  Smocks. 

Dependability  A  quality  possessed  by  our  branded  lines. 

The  above  lines  bear  our  registered  brands  showing  we  are  proud  of  them.    You 
can  sell  them  with  confidence  as  they  are  dependable  merchandise. 

THE  CANADIAN  UNDERSKIRT  CO.,  Ltd. 

96  SPADINA  AVE.  (Darling  Bldg.),  TORONTO,  ONT. 
Visit  our  showrooms   when  in  Toronto 
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THE  REDFERN  CLOAK  &  SUIT 
COMPANY  wish  their  customers  and 
friends  in  the  trade  a  Prosperous  New  Year. 

We  are  featuring  the  new  "Chicken  Models" 
all  in  youthful  lines  filling  a  want  of  many 
progressive  buyers.  Our  "incubator"  has 
hatched  some  beauties. 


Our  travellers  are  now 

on  the 

road.     We 

would  suggest  that  you  see  their 

models  be- 

fore  placing  elsewhere. 

Western  Ontario— W 

'Gordonsmith 

Eastern    Ontario  —  S 

Bregman 

Redfern  Cloak 

&  s 

uit  Co. 

1  82  Spadina  Avenue 

Toronto 

aaaaag^^BgB^^^^^gB^^Ba^^z^^z^ag^a^g^^^^^^z^^^g^^a^aaggBaaz^^a^^EzzBz^Ba 
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The  Big  Medium-Priced  Line ' 9 

SEE  IT  WHEN  YOU  ARE  IN  MONTREAL 


skirts  ;; 

Let  us  send  samples  of  our  SPECIAL  SERGE  SKIRTS  at  $4.50 


We  prepay  express  charges  on  samples;    Write  for  them. 

STAR   SKIRT  COMPANY   ™Zl^lkTG 


Yorkshire   Cloak  &  Suit  Co. 


Factories  :   Montreal 


K.  &  R.  Manufacturing  Co. 


Factories  :   Toronto 


WALKER  &  HAMILTON 


803  NEW  BIRKS  BLDG. 


MONTREAL 


Regent  Styles  Solve  Your  Buying  Problem 

Old  Mr.  Doubt,  with  his  haunting  question,  "Will  it  soil?"  is  given  a 
decisive  knockout  by  Regent  Styles. 

Choose  ymir  Spring  Stock  from  this  always  fashionable  line.     Every  num- 
ber is  a  sure  seller  from  the  start. 

Order  through  our  travellers,  or  by  mail.     We  will  be  glad  to  send  you 
samples. 

"Regent  Cloaks  and  Suits  are  real  business-builders." 


The  Regent  Cloak  Company 


243  BLEURY  STREET 


MONTREAL 
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We  consider  that 

The  Tailored  Blouse 

will  have  a  very  important  place 
in  MY  LADY'S  wardrobe  next 
season.  It  will  therefore  be- 
hoove you,  Mister  Merchant,  to 
see  to  it  that  you  have  the 
proper  lines  to  show. 


! 


Our  Ladies'  Man-Type  Shirts 

will  be  one  of  those  most  asked  for. 
They  come  in  all  materials  and 
have  many  new  and  nove 

FEATURES 


! 

wil  I  be  one  of  those  most  asked  for 

i 

have  many  new  and  novel 


Be  sure  to  see  our  samples  when 
in  the  city  on  your  spring  trip. 

Standard  Ladies'  Wear,  Limited 

COLLEGE  AND  MARKHAM  STREETS 

TORONTO 

Montreal  Office:  Room  803,  New  Birks  Bldg. 
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BEST  EVER! 


We  beg  to  announce  to  the  Ready-to-Wear  Trade  of 
Canada  that  we  have  just  completed  our  Spring  line  of 

Ladies'  Waists,  in  Georgette,  Crepe  de  Chine,  Japs,  Shantungs, 
Voiles  and  Sport  Styles. 

Ladies'  and  Misses'  Serge  and  Silk  Dresses. 

Ladies'  and  Misses'  Wash  Dresses  in  newest  designs  in  Ginghams, 
Voiles,  Repps  and  novelty  materials  in  Plaids,  Stripes, 
Checks  and  Foulards  patterns,  stunning  color  combina- 
tions. 

Ladies'  and  Misses'  Wash  Skirts. 

Ladies'  and  Misses'  Serge,  Silk  and  Novelty  Cloth  Skirts. 

Ladies'  and  Misses'  New  Coat  Middies. 

Our  Salesman  will  call  on  you  during  January  and  February,  or  we  shall 
be  glad  to  submit  samples.    Every  buyer  should  see  this  range. 


"SERVICE' 


That  is  what  we  stand  for,  and  it  is  no  idle  word — we  do  make  good. 

Fit  absolutely  correct, 
Values  are  right, 

Shipments  prompt, 

Every  garment  guaranteed 

We  believe  we  are  entering  upon  the  greatest  year's  business  Canada  has 
ever  known. 

We  must  win  the  war,  and  we  must  keep  the  "Home  Fires  Burning."  That 
can  only  be  done  by  keeping  business  going  as  usual.  Money  makes 
money.    We  cannot  afford  to  hoard  it.    Let  us  keep  it  in  circulation. 

Helena    Costume    Company,    Limited 

London,  Canada 
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Or«  Goods  l'i  view 


A  Prompt 
Mail  Order 
Service 

Your  orders  by  mail 
will  be  filled  im- 
mediately, and  you 
can  always  bank  on 
them  being  filled 
correctly. 

Waterproof 
Clothing 

For  Men,  Women  and  Children 

These    goods    are    of    particularly    high 

quality — smart    garments    that    make    a   hit 

everywhere.    We  have  a  particularly  strong 

line  of  Junior  Outfits    that    you're   sure  to 

be  interested   in.    Write  us. 

A.  Maclntyre  Bruce 

St.  Thomas,    Ont. 


Quality  and  Style 


A I  the  lowtil 

Prices  al  which 

Good  Feliicoais 

Could  be  Sold 


Colored  Petticoats 

Largest  Variety     Greatest  Value 

Silks  from  $2.75  each,  up 

Cottons  from  $9  doz.,  up 

Tub  Silks  from  $2.25  each, 
up 

The  Spring  Line,  now  ready, 
demands  your  attention. 

THE  ARLINGTON 
SKIRT    MFG.   CO. 

15  East  26th  Street.  NEW  YORK 


V 


J 


^W 


COTTON 
DRESSES 


COTTON  IS 
KING! 

Cottonwill  be  the 
predominating 
Spring  and 
Summer  dress 
""    fabric. 

J    Economy, 
expediency, 
convenience  and 
national 

conservation  all 
call  for  cotton. 

The  Rosebud 
organization  is 
prepared  at  every 
point  to  meet  the 
most  exacting 
merchandising 
requirements. 

In  variety  and 
quantity  of 
fabrics,  in  style, 
in  quality,  in 
value,  in  service, 
the  Rosebud  line 
of  Cotton 
Dresses  stands 
supreme  within 
its  price  range. 

For  Women, 
JoXisses  and  Stou/s 
$1.50  to  $6.00. 
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DIRECTORY 


If 


This  is  a  directory  of  lines  sold  by  advertisers  in  this  issue.    Readers  can  use  it  to  good  advantage  in  their 
buying  for  Spring,  L918.    Read  advertisements  in  this  issue  for  particulars  about  liars  mentioned  and  for 

complete  addresses  of  the  firms  listed. 


ALLOVERS 

Canada  Veiling  Co.,  Toronto. 

Thompson    Lace   &    Veiling   Co..   Toronto. 
ALL    WOOL    FLAGS 

Leopold    Frank.    1-2    Addle   St.,    London,    EC. 
ALL  WOOL  BUNTING 

Leopold    Frank,    1-2    Addle   St.,    London,    E.C. 
ALL    WOOL    RUGS 

Leopold    Frank,    1-2   Addle   St.,    London,    E.C. 
ALL   WOOL   BLANKETS 

Leopold    Frank,    1-2   Addle   St.,    London,    E.C. 
APRONS 

Canadian    Converters   Co.,    Montreal. 
ARM   BANDS 

Brophey  Suspender  Co.,  Toronto. 

A.    Weyerstall    &   Co..   Toronto 

Wrinch.   McLaren   &    Co.,  Toronto. 
ART   DRAPERIES 

John    Macdonald   &    Co.,   Toronto. 
ART  EMBROIDERIES 

Belding    Paul    Corticelli    Ltd.,    Montreal    and 
Toronto 

Campbell,  Metzger  &  Jacobson,  New  York, 
ARTIFICIAL   FLOWERS 

Clatworthy   &   Son,   Toronto 

L.  J.   A.   Derome.   Montreal. 
ARTIFICIAL    FLOWERS,    MILLINERY 

G.  Goulding  &  Sons,  Toronto. 
ARTIFICIAL    SILK 

Belding    Paul    Corticelli    Ltd.,    Montreal    and 
Toronto 

Campbell,  Metzger  &  Jacobson,  New  York, 
ARTIFICIAL  SILK  FLOSS 

Hambly   &   Wilson,   Toronto. 
ARTIFICIAL  PALMS 

Delfosse  &   Co.,  Montreal 
ARTIFICIAL    PLANTS 

Ii.  J.   A.    Derome.   Montreal. 
ART    EMBROIDERY 

Daly  &  Morin,  Lachine,  Que. 
ART  GOODS 

Novelty   Lace   &   Veiling   Co.,   Toronto. 
ARTIFICIAL  VINES 

L.  J.   A.    Derome,   Montreal. 
ART   LINENS 

Campbell.  Metzger  &  Jacobson,  New  York, 
ART  NEEDLEWORK 

Belding    Paul    Corticelli    Ltd..    Montreal    and 
Toronto 

Campbell.  Metzger  &  Jacobson.  New  York, 

Hambly   &   Wilson,  Toronto. 
ART  NOVELTIES 

Campbell.  Metzger  &  Jacobson,  New  York, 
ART  SILK   BRAIDS 

Belding    Paul    Corticelli    Ltd.,    Montreal    and 
Toronto 

Moulton  Mfg.  Co.,  Montreal. 
ASBESTOS   TABLE   COVERS 

Campbell.   Metz<*er  &  Jacobson.  New  York. 
AUTO   CAPS    AND   HATS 

Can.  Consolidated   Rubber  Co.,  Montreal. 

Standard   Hair  Co.,   Montreal 
AUTO    COATS 

National    Rubber   Co.,    Montreal 
AUTO   COATS,   MEN'S 

C.  Kenyon  Co..  New  York 
AUTO  COATS.  WOMEN'S 

C.  Kenyon  Co..  New  York 
AUTO    GAUNTLETS 

R.    G.    Long   &    Co..   Toronto 

Acme    Glove    Works,    Ltd..    Montreal. 
ALTO    GLOVES 

R.   G.   Long   &   Co.,   Toronto 
AUTO    HATS,    WOMEN'S 

Can.   Consolidated   Rubber   Co..    Montreal 
AUCTIONEERS   TO   THE   TRADE 

M.  L.   Willinsky  &   Co..  Toronto. 
AVIATOR'S    GAUNTLETS 

Hudson   Bay  Knitting  Co.,   Ltd.,  Montreal 
AWNINGS 

J.    J.    Turner    &    Sons.    Ltd.,    Peterboro,    Ont. 
B 
BABY  HOODS 

Henry   Davis   &    Co.,   Toronto. 
BABY  JACKETS 

Henry  Davis  &  Co..  Toronto. 
BABY   CARRIAGE    COVERS 

Campbell,  Metzger  &  Jacobson,  New  York, 


BABY  VEILS 

Canada    Veiling    Co.,    Toronto. 
BAG  TOPS 

Hambly    &    Wilson.    Toronto. 
BALERS 

Climax    Baler    Co.,    Hamilton. 
BATHING  SUITS  , 

Fred    Birks,    Montreal 

Canadian    Converters    Co.,    Montreal. 

R.   G.    Long   &    Co..   Toronto. 

Monarch    Knitting   Co.,    Dunnville,    Ont. 
BATH    ROOM    FITTINGS 

Torcan    Fancy    Goods    Co..    Ltd.,    Toronto. 
BATH    CURTAINS 

Can.    Consolidated    Rubber    Co.,    Montreal. 
BEADED    TRIMMINGS 

Canada   Veiling    Co..   Toronto. 
BEADED    BANDING 

Canada    Veiling    Co.,    Toronto. 
BEDFORD   CORDS 

John    Hall,    Ltd.,    Manchester. 
BELTS,     ELASTIC 

Broohey  Suspender  Co.,  Toronto. 
BELTS,    FABRIC 

Broohey  Suspender  Co.,  Toronto. 
BELTS,    MEN'S 

A.    Weyerstall    &    Co.,   Toronto 
BELTS,    MEN'S    LEATHER 

Brophey  Suspender  Co.,  Toronto. 
BELTINGS 

Will    P.    White.    Ltd.,    Toronto. 
BINDINGS 

Belding    Paul    Corticelli    Ltd.,    Montreal    and 
Toronto 
BLACK   SURFACE   COATS 

Canadian  Consolidated  Rubber  Co.,  Montreal. 
BLANKETS 

W.    R.    Brock   Co.,    Montreal. 

W.    R.    Brock  Co.,    Toronto. 

Mclntyre   Son    &    Co..   Montreal. 

Alphonse    Racine.    Ltd.,    Montreal. 
BLANKETS,   COTTON 

Dominion    Textile    Co.,    Montreal. 

Greenshields.    Ltd.,    Montreal. 
BLANKETS    FOR    ALL    PURPOSES 

Leopold   Frank.    1-2    Addle   St..    London.    E.C. 
BLANKETS,    WOOL 

Greenshields.    Ltd..   Montreal. 
BLOOMERS,    BOYS 

J.    A.    Haugh    Mfg.    Co.,   Toronto. 
BLOUSE    MATERIAL 

Lister   &   Co.,    Bradford,   Eng. 
BLOUSES 

McCutcheon    Waist   Co.,   Montreal. 

Pawsons    &    Leafs.    London,    Eng. 
BLOUSES,    COTTON 

Manhattan    Waist   Co..    Montreal. 
BLOLTSES.  CREPE  DE  CHINE 

McCutcheon    Waist   Co.,   Montreal. 
BLOUSES,  JAP  SILK 

Manhattan    Waist   Co..    Montreal. 
BLOUSES,    SILK 

Manhattan    Waist   Co..    Montreal. 
BLOUSES,    VOILE 

Manhattan    Waist   Co.,  Montreal. 
BLOUSES.    WASH 

Manhattan    Waist   Co.,  Montreal. 
BOOTS  AND   SHOES 

M.    L.    Willinsky    &    Co.,    Toronto. 
BOYS'    BLOOMER    PANTS 

M.    L.    Willinsky    &    Co.,    Toronto. 
BOYS'    SUITS 

M.   L.   Willinsky    &   Co..   Toronto. 
BOTANY    YARN    SPINNERS 

M.    Clarkson    &    Co.,    Manchester,    Eng. 
BOUDOIR    CAPS 

Canadian    Converters    Co.,    Montreal. 

Nnveltv    Lace    &    Veiling   Co..    Toronto. 
BOX    STRAPPING 

Acme    Steel    Goods    Co..    Montreal. 
BRUSHED     TRIMMINGS,     LADIES'     COAT 
SWEATERS 

Visor    Knitting    Co.,    Niagara    Falls.    Ont. 
BUNGALOW    APRONS 

Canadian  Converters  Co..   Montreal. 
BUNGALOW    NETS 

J.   B.    Henderson   &   Co.,   Toronto. 
BUNTING 

Leopold    Frank.    1-2   Addle   St..    London.    E.C. 
BUST   FORMS 

Delfosse   &    Co.,    Montreal. 
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BOYS'    KNICKERS 

Hamilton    Carhartt    Cotton    Mills,    Toronto. 

J.    A.    Haugh    Mfg.    Co..   Toronto. 
BOYS'  JERSEYS 

Monarch  Knitting  Co.,   Dunnville,  Ont. 
BOYS*    SLIP-ONS 

C.  Kenyon    Co.,    New    York. 
BRAIDS 

Belding    Paul    Corticelli    Ltd.,    Montreal    and 
Toronto 

D.  B.  Fisk  &  Co.,  Chicago. 
Moulton   Mfg.    Co..   Montreal. 
A.    Weyerstall    &    Co.,   Toronto 
Will  P.  White.  Ltd.,  Toronto. 

BRAIDS,  TINSEL 

The   Moulton   Mfg.    Co.,    Ltd..    Montreal. 
BRASS    GOODS 

Geo.    H.    Hees,    Son    &    Co..   Toronto. 
BRASS    RAILINGS 

Clatworthy    &    Son,    Toronto. 


Canadian    Converters.    Ltd.,   Montreal. 

Can.    H.    W.    Gossard    Co.,    Toronto. 

Model   Brassiere  Co.,  New   York   &  Montreal. 

Parisian  Corset  Co.,   Quebec. 
BRASSIERES,    REDUCING 

Model   Brassiere  Co.,  New  York   &   Montreal. 
BRIDAL    VEILS 

Canada    Veiling   Co.,    Toronto. 
BRILLIANTINES 

Pacific   Mills,    Lawrence,   Mass. 
BROAD    SILKS 

Ch.    Mouterde    (United   Makers),    Toronto. 
BRUSH  MGFRS. 

Neuhafer    &    Levi.    London,    E.C.    2. 
BUCKLES 

A.   Weyerstall   &   Co..  Toronto 

The  Moulton   Mfg.    Co.,    Ltd.,    Montreal. 
BUCKLES,    CELLULOID 

\.   Weyerstall   &   Co.,  Toronto 

The   Moulton   Mfg.    Co.,    Ltd.,   Montreal. 
BUCKLES,    COVERED 

The    Moulton    Mfg.    Co..    Ltd..    Montreal. 

A.   Weyerstall   &   Co.,   Toronto 
BUFFALO    ROBES 

Gait   Robe    Co.,    Gait.    Ont. 
BURLAP 

Dominion   Oilcloth   Co.,   Montreal. 
BUST    SUPPORTERS 

Model   Brassiere   Co.,   New  York   &  Montreal. 
BUTTONS 

Fred    Birks,    Montreal. 

Pawsons    &    Leafs,    Ltd.,    London.    E.C. 
BUTTON    BACKS 

S     Menkin,    Inc..    New    York. 
BUTTON    BLANKS 

S.    Menkin.    i.e.     New    York. 
BUTTONS,    BROCHET 

S.    Menkin,    Inc.,    New    York. 

Forsyth   Kimmel   Co..    Kitchener.   Ont. 
BUTTONS.   CELLULOID 

Forsyth-Kimmel   Co.,    Kitchener. 

A.   Weyerstall    &   Co.,   Toronto 

The    Moulton    Mfg.    Co..    Montreal. 
BUTTONS,    COMPOSITION 

A.    Weyerstall    &    Co..   Toronto 

S.    Menkin.    Inc.,    New    York. 
BUTTON    COVERING    MACHINERY 
BUTTON    DIES 

S.    Menkin,    Inc.,    New    York. 
BUTTONS,    COVERED 

Forsyth-Kimmel   Co.,    Kitchener. 

The    Moulton    Mfg.    Co.,    Montreal. 

A.   Weyerstall   &    Co..   Toronto 
BUTTON    MACHINERY    (COVERED    AND 
METAL   BUTTONS).   HANDY  FOOT   POWER 

S.    Menkin,    Inc..    New    York. 
BUTTON    MOULDS 

S.    Menkin.    Inc.,    New    York. 
BUTTON    PARTS 

S.    Menkin.    Inc..    New    York. 
BUTTON    SHANKS 

S.    Menkin.    Inc.,    New    York. 
BUTTON    TOOLS 

S.    Menkin.    Inc.,    New   York. 
BUTTON    TOOL   MAKERS 

S.    Menkin.    Inc..    New    York. 
BUTTONS.     BRASS 

A.   Weyerstall    &   Co.,   Toronto 
BUTTONS,    CLOTH    COVERED 

S.    Menkin,    Inc..    New    York. 


DRY     (!()()  I)  s     i;  K  v  I  K  W 


WILL  P.  WHITE,  LIMITED 

TORONTO  -  65  Simcoe  St.     Jttanu/acturers'  Agenti  and  Importers     MONTREAL     489  St.  Paul  St.  W. 

The  following  Merchandise  can  be  delivered 

from  slock  at  once: 

Garter  and  Hat  Elastics. 

Mending  Wools, — Skeins,  Cards  and   Halls. 

Ric-Rac  and  Featherstitch  Braids. 

Embroidery  Trimmings. 

Bias  Tapes'. -Black  and  White. 

Block  Tapes. — Solid  Sizes  and  Dora  Cabinet. 

BOOT  LACE  CABINETS. 

"Goodasilk,"  "Globe." 

BLACK,  WHITE,  TAN. 

HAIRPIN  BOXES.      Invisible  and  Assorted. 

TOOTH  BRUSHES. 

BUTTONS.  Pearl,  Glass,  Horn,  Agate,  Cel- 
luloid. Metal,  etc. 

FRENCH  COLLAR  VELVETS. 

SOLE  AGENTS 

Luke  Turner  &  Co.,  Leicester,  Eng.,  Garter  and  Hat  Elastic. 

J.   Bonas   &    Son,   Derby,   Eng.,   Tapes. 

Geo.    Goodman,    Ltd.,    Birmingham,    Safety    Pins,    etc. 

Morris    &    Yeomans,    Redditch,    Eng.,    Needles,   etc. 

Donisthorpe,    Leicester,    Eng.,    Mending    Wools. 

Howard    Wall.    Ltd.,    London,    Eng.,    Deans   Tape   Measures. 

Rosenwald    Bros.,   London,   Eng..   Hairnets. 

F.    Bapterosses    &    Cie.,    Paris.    France.    Agate   Buttons. 

Colonial    Weaving    Co.,    Peterboro,    Can.,    Beltings,    Fs.    Braid 

and    Embroidery  Trimmings. 
Henry   Myer  Thread   Mfg.  Co.,   Chicago,  Threads. 


With    and    Without    Bone. 

Widths    1>._.  '.    2   .    2</i'.    3".  Black   and    White 

•KMT-EASY" 

Wooden     Knitting    Pins,    Preferable    to   steel. 

!    in    set.      Sizes    7,    8,    9,    10. 

Wilh    or    without    Protectors    for   the    "KNIT-EASY" 

Knitting    Pins. 

Sole    Distributors    for    Canada. 


Make  Your  Store  a 

Bower  of  Beauty 

Xot   only   on   such   special   occasions         Artificial 

as  your  Spring  Opening  but  at  all        Flower«, 

times  the  appearance  of  your  store        Planti  and 

should  exert  a  powerful  influence  on        Vine* 

the   public.                           w                                Window  and 

T&4L#-                    Store 

At     a     surprisingly           ^RpaJsSf/           Decoration* 

small  cost  the  barest              jSrKffli' .Hfv           Natural 

lookiner  interior  can.          -^fB^feBE        ..     rern»  and 

by   use   Of  Our  decor-           J|K^BiE         Pre.erved 

ative  helps,  be  trans-              rfiS^rffiSSB'''/ 

formed  into  a  verit-       ' 'nBJjvS  A  \^¥f|a  _ 

able     bower     of         JgBE$8kJ$  wSwP? 

beauty.                            ^^axMuf  Y   iisr 

The     decorated     store                  Traw^RTSf^ 

is    the    most    pleasant                -SB&Kjffiffifr' ■ 

to  shop  in  and  natur-            jflWKsJKiy/"  *"n 

ally  attracts   the  larg-          igisita&aOTBSflP  jfl 

est    crowd    of    buyers.      ^^BaBWfm?  $& 

It    is   therefore    great-       *^&P&f&PGl'jkS*is 

ly  to  your  interest  to               SZwSWIr^^    ^ 

get    into    touch     with                 ^iftl^iEnt 

us    and    find    out    just    ^_,n JCTfl^TiSSiSl       1     .-r-fli    "vHttF^i /■' 

what    it    will    cost    to                 TilrlBiRTffi'     1         '^4^IH|*m 

put   your   store   in   the                    fpF^BW^I              TrTL?  ^r       "^ 

most   attractive    class.                                                              '     *«•     " 

L.  J.  A.  DEROME,            / 

LIMITED                                                        36  West  Notre 

MONTREAL                                              Dam.  Street 

Cut  Out  the  Bother 

— the  big  investment,  the  complications,  and  the 
uncertainty  of  having  short  lots  of  this,  that  and 
the  other  kind  of  buttons  lagging  in  your  stock 
side  by  side. 

Cut  out  the  planning,  scheming,  talking  and 
profit-sacrifices  that  are  always  necessary  to  make 
them  sell.     Put  in 

Menkin  Button  Covering 
Outfits,  $12.00  up 

—which  enable  you  to  make  cloth-covered  but- 
tons of  the  same  materials  your  customers  buy  at 
your  counter,  easily,  instantly,  and  with  immense 
profit.  It  isn't  necessary  for  you  to  invest  a  dollar 
in  carrying  covered  buttons  in  stock  when  you  put 
Menkin  to  work. 

On  a  post  card  addressed  to  us,  just  say:  "Tell  us 
how  we  can  make  more  money  and  make  it  easier 
and  faster  in  our  button  department"— and  we'll 
give  you  full  information  by  return  mail. 

S.  MENKIN,  INC. 

145  W.  28th  ST.     -      NEW  YORK  CITY 

I    A   m   *   m    * 

called  alv,       N„  31   (Cone)  No  32  (Tub)        No  57  (Cardinal)    No  17V4  (Cjtfndcr)  No  70  (High  Plu 
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DRY    GOODS    REVIEW 
WHERE-TO-BUY  DIRECTORY  (Continued) 


BUTTONS.  CKOCHET 

The    Moulton    Mfg.    Co..    Montreal. 

A.   Weyerstall  &  Co.,  Toronto 
BUTTONS.   GLASS 

A.   Weyerstall   &   Co.,  Toronto 
BUTTONS.    IVORY 

Forsyth-Kimmel   Co.,    Kitchener. 

A.   Weyerstall  &   Co.,  Toronto 
BUTTONS,    METAL 

Forsyth-Kimmel   Co.,    Kitchener. 

S.    Menkin.    Inc..    New    York. 

A.   Weyerstall   &   Co..  Toronto 
BUTTONS,    PEARL 

Forsyth-Kimmel   Co.,    Kitchener. 

A.   Weyerstall   &   Co..  Toronto 

Wrinch.    McLaren    &   Co.,   Toronto. 
BUTTONS,    TRIMMING 

Forsyth-Kimmel   Co.,   Kitchener. 

The    Moulton    Mfg.    Co.,    Montreal. 
BUTTONS,   SNAP 

A.   Weyerstall  &  Co.,  Toronto 

Will    P.    White.    Ltd..   Toronto. 
C 
CABINET  HARDWARE 

Dalv   &    Morin.    Lachine,   Que. 
CALICOES 

Pawsons   &    Leafs.    Ltd..    London,   E.C. 
CAMP    FURNITURE 

J.    J.    Turner    &    Sons.    Peterborough. 
CAMPING    BLANKETS 

Canadian  Consolidated  Rubber  Co.,  Montreal. 

J.   J.   Turner    &    Sons,    Peterborough. 
CAMISOLES 

A.    Bruce    Finnie    &    Co.,    Montreal. 
CANOES 

J.    J.    Turner    &    Sons.    Peterborough. 
CAPES,   CHILDREN'S   WATERPROOF 

Can.    Consolidated   Rubber   Co.,    Montreal. 
CAPS,    BOYS' 

The    Fraser    Cap   Co.,    London,    Ont. 
CAPS,   MEN'S 

The    Fraser    Cap    Co.,    London,    Ont. 
CAPS,    KNITTED 

Avon   Hosiery  Co.,   Stratford,  Ont. 

R.   M.   Ballantyne.   Ltd..    Stratford,    Ont. 

R.    G.    Long    &   Co.,   Toronto. 

Monarch    Knitting   Co..    Dunnville,    Ont. 

Visor   Knitting   Co.,   Niagara   Falls,   Ont. 

Williams   Trow   Knit   Co.,   Stratford,   Ont. 
CAP    AND   SCARF   SETS 

Monarch    Knitting    Co..    Dunnville>  Ont. 

Acme    Glove    Works,    Ltd.,    Montreal. 
CARPETS 

W.    R.    Brock   Co..   Montreal   and   Toronto. 

Greenshields.    Limited,    Montreal. 

John   M.   Garland.   Son   &   Co..    Ottawa. 

Can.    Carpet   &    Comforter   Co.,   Toronto. 

Alphonse    Racine.    Limited,    Montreal. 
CARRIAGE    APRONS 

Can.    Consolidated   Rubber  Co.,    Montreal. 
CASSEROLES 

Royal    Metal    Mfg.    Co..    Chicago. 
CASSEROLE  MOUNTINGS  IN  SILVER  AND 
NICKEL   PLATE 

Royal   Metal   Mfg.   Co.,   Chicago. 
CASH   LIFTS 

Gipe-Hazard    Store    Service    Co..    Toronto. 
CASH  CARRIERS 

Gipe-Hazard    Store    Service    Co.,    Toronto. 
CASH    REGISTERS 

National   Cash  Register  Co.,   Toronto. 
CASHMERES 

Pacific  Mills,  Lawrence.  Mass. 
CELLULOID    KNITTING    NEEDLES 

Wrinch.    McLaren    &    Co..   Toronto. 
CHALLIES 

Pacific  Mills,   Lawrence.  Mass. 
CHAMOISETTE    GLOVES.    WASHABLE 

Griffin    Gloves.    Ltd.,    Toronto. 
CHARACTER   WAX   HEADS 

Clatworthy    &    Son,   Toronto. 

Jones   Bros.    &   Co..   Toronto. 
CHEMISES 

Canadian    Converters.    Ltd..    Montreal. 
CHIFFON    NINONS 

Canada    Veiling    Co..    Toronto. 
CHIFFONS 

Canada    Veiling    Co..    Toronto. 

Albert    Goode.    Bedin    &    Co..    Toronto. 

Chas.    Mouterde    (United   Makers).    Toronto. 

Novelty    Lace   &   Veiling   Co..   Toronto. 
CHILDREN'S    COATS 

Exclusive   Ladies'    Wear.    Montreal. 
CHILDREN'S    DRESSES 

A.    E.    Bass   Mfg.    Co.,    Philadelphia,    Pa. 
Can.    Converters    Co..    Montreal. 
CHILDS'   SNOW   SUITS 

Richard   L.    Baker   &    Co.,   Toronto. 
CHILDREN'S    HOSE 

Richard    L.    Baker    &    Co..    Toronto. 
CHILDREN'S    HOSIERY.    ALL    KINDS 

Monarch    Knitting    Co..    Dunnville,    Ont. 
CHILDREN'S    KNITTED    GOODS 

Hambly    &   Wilson,   Toronto. 
CHILDREN'S    KNITTED    SUITS 
Avon    Hosiery   Co..   Stratford.    Ont. 
Acme    Glove    Works.    Ltd.,    Montreal. 


R.    G.   Long    &    Co.,   Toronto. 

Monarch    Knitting    Co..    Dunnville,    Ont. 
CHILDREN'S    ROMPERS    AND    SUITS 

Monarch    Knitting    Co.,    Dunnville,    Ont. 
CHILDREN'S    SKIRTS 

Mcnarch    Knitting    Co..    Dunnville,    Ont. 
CHILDREN'S    WORSTED    SWEATER    COATS 

Monarch     Knitting    Co..    Dunnville,    Ont. 
CHILDREN'S    SLEIGHS 

J.    E.    lieauchamp    &    Co..    Montreal. 
CHINA   WARE   MOUNTINGS    IN    SILVER 
AND    NICKEL    PLATE 

Royal    Metal    Mfg.    Co..    Chicago. 
CHINTZ 

J.   B.   Henderson    &   Co..  Toronto. 
CHILDREN'S    SWEATERS 

M.    L.    Willinsky    &    Co.,    Toronto. 
CHILDREN'S    RAINCOATS 

M.    L.    Willinskv    &    Co.,    Toronto. 
CHILDREN'S    WHITEWEAR 

Canadian    Converters    Co.,    Montreal. 
CHOIR    GOWNS 

Mi'lcr   Mfg.   Co..  Toronto. 
CLOAKS.    MISSES' 

Atlas   Garment   Mfg.    Co.,   Montreal. 
CLOAKS.    LADIES' 

Atlas    Garment  Mfg.   Co..   Montreal. 
CLEANABLE    COLLARS 

The   Arlington   Co.   of  Canada,    Toronto. 
CLIFTON    RUGS 

Leopold   Frank,    1-2   Addle   St.,   London,   E.C. 
CLOAKS 

National    Rubber    Co..    Montreal. 

The  Regent   Cloak   Co..  Montreal. 
CLOAKINGS 

H.    V.   Cowie,    Toronto. 
CLOTH   CAPS 

Can.    Consolidated    Rubber    Co..    Montreal. 
CLOTHING   SPECIALTIES 

Acme   Glove   Works.   Montreal. 
CLOTHING  WARDROBES 

Jones   Bros.   &   Co.,   Toronto. 
COATS 

National    Rubber    Co..    Montreal. 

Walker    &    Hamilton.   Montreal. 
COATS,   CHILDREN 

Atlas   Garment  Mfg.   &  Trad.   Co.,   Montreal. 
COAT    HANGERS 

Clatworthv    &    Son,   Toronto. 
COATS,    LADIES* 

Atlas    Garment  Mfg.   &  Trad.   Co.,   Montreal. 

Exclusive    Ladies'   Wear.    Montreal. 

Redfern   Cloak   &   Suit  Co.,   Toronto. 

Regent    Cloak   Co..    Montreal. 

Sigman   Lande  Co.,  Montreal. 

Smart   Style   Cloak    Co..   Montreal. 
COATS,    MISSES' 

Atlas   Garment   Mfg.   &   Trad.   Co.,  Montreal. 

Regent    Cloak    Co.,   Montreal. 

Sigman    Lande   Co..   Montreal. 
COLLAR   BUTTONS 

Wrinch.    McLaren    &    Co.,   Toronto. 
COLLAR   PADS 

American   Pad   &  Textile  Co.,   Chatham,  Ont. 
COLLAR    STANDS 

Clatworthy    &    Son.   Toronto. 
COLLAR    SUPPORTS 

The   Arlington    Co.    of   Canada.   Toronto. 

Will   P.   White.   Ltd.,  Toronto. 

Wrinch.  McLaren   &   Co..   Toronto. 
COLLARS.   WATERPROOF 

The   Arlington    Co.    of   Canada.   Toronto. 

Parsons  &  Parsons  Can.  Co.,  Hamilton.  Ont. 
COMFORTERS 

Canada    Carpet    &    Comforter    Co..    Toronto. 
COMMUNION   VEILS 

Canada    Veiling    Co,    Toronto. 
CONGOLEUMS 

John   Macdonald   &   Co..   Toronto. 
CORDS 

Belding-Paul-Cortieelli,     Ltd..     Montreal    and 
Toronto. 

Moulton   Mfg.   Co.,  Montreal. 
CORSETS 

Parisian    Corset   Co..   Quebec. 

Can.   H.    W.    Gossard   Co..   Toronto. 

Model   Brassiere  Co..  New  York   &  Montreal. 
CORSET   COVERS 

Canadian   Converters.   Ltd..   Montreal. 
CORSET   "P.C."   WAISTS 

Parisian    Corset  Mfg.    Co..    Ltd.,   Quebec. 
CORSET    LACES 

Belding-Paul-Corticelli,     Ltd..     Montreal    and 

Toronto. 
Parisian    Corset   Co.,   Quebec. 
CORSET   STEELS 

Parisian    Corset    Co..    Quebec. 
COSTUME   CASES 

Jones   Bros.   &  Co.,  Toronto. 
COTTONS 

Dominion    Textile    Co..    Montreal. 
John   M.    Garland.    Son   &    Co.,    Ottawa. 
Greenshields.    Ltd..    Montreal. 
Mclntyre.   Son   &   Co..   Montreal. 

John   Macdonald   &   Co..   Toronto. 
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COTTON    BATTING 

Dominion   Wadding   Co.,   Montreal. 
COTTON   BELTING 

Dominion   Wadding   Co..   Montreal. 
COTTON    COMFORTERS 

Can.   Carpet   &    Comforter   Co.,   Toronto. 
COTTON    DRESSES 

A.   E.   Bass   Mfg.    Co..    Philadelphia.   Pa. 
COTTON    DRESS    GOODS 

D.   &  J.   Anderson    (Greenshields.   Ltd.). 
COTTONS.    EMBROIDERY 

Belding-Paul-Corticelli.     Ltd..     Montreal     and 
Toronto. 

Will    P.    White.    Ltd.,    Toronto. 
COTTON    FLANNELS 

Pacific    Mills.    Lawrence,    Mass. 
COTTON    GOODS 

Can.  Carpet  &   Comforter  Co..  Toronto. 
COTTON    NETS 

Canada   Veiling   Co.,   Toronto. 

Thompson    Lace    &    Veiling    Co..    Toronto. 
COTTON     AND     WOOLLEN     MIXTURE 
YARN   SPINNERS 

M.    Clarkson    &    Co..    Manchester. 
COTTON    PRINTS 

Greenshields.    Ltd..    Montreal. 
COTTON    SPINNERS 

M.    Clarkson    &    Co..   Manchester. 
COTTON    DOUBLERS 

M.    Clarkson    &    Co..    Manchester. 
COTTON  MERCERIZERS 

M.   Clarkson    &   Co..   Manchester. 
COTTONS,    STAPLE 

W.   R.   Brock   Co.;  Montreal   and   Toronto. 
COVERTS 

Pacific    Mills,    Lawrence,    Mass. 
CREDIT    RATINGS 

Bradstreet   Co..    Toronto. 
CREDIT    REGISTERS 

National    Cash    Register   Co.,    Toronto. 
CREPE   CHIFFONS 

Albert   Godde,    Bedin    &    Co.,   Toronto. 
CREPE  DE  CHINE 

Belding-Paul-Corticelli,     Ltd..     Montreal    and 
Toronto. 

Canada   Veiling   Co.,   Toronto. 

Albert    Godde,    Bedin    &    Co..    Toronto. 

Chas.    Mouterde    (United    Makers).   Toronto. 

Pacific   Mills,    Lawrence,   Mass. 

Pine   Tree    Silk    Mills,    Philadelphia. 

Thompson   Lace   &    Veiling  Co.,   Toronto. 
CREPE    GEORGETTE 

Albert  Godde,   Bedin   &  Co.,  Toronto. 

Chas.    Mouterde    (United    Makers),   Toronto. 

Canada    Veiling   Co.,    Toronto. 
CRETONNES  AND  SCRIMS 

J.    B.    Henderson    &    Co.,    Toronto. 

Daly    &    Morin,    Ltd.,    Lachine,    Que. 

Canadian    Carpet   &   Comforter  Co.,  Toronto 
CROCHET  COTTONS 

Belding-Paul-Corticelli,     Ltd.,    Montreal    and 
Toronto. 

Campbell.   Metzger   &   Jacobson,   New  York. 

Hambly    &    Wilson.   Toronto. 
CROCHET   THREADS 

Hambly    &    Wilson,   Toronto. 
CROCHET    HOOKS 

Campbell.  Metzger  &  Jacobson.  New  York, 

Wrinch,  McLaren   &   Co.,  Toronto. 
CRUMB    SETS    IN    BRASS.    COPPER 
AND   NICKEL 

Royal    Metal    Mfg.    Co..    Chicago. 
CUFFS.   WATERPROOF 

The   Ai/lington    Co.   of   Canada.   Toronto. 
CUFF    LINKS 

Wrinch.    McLaren    &    Co.,    Toronto. 
CURLING  TONGS 

Wrinch,    McLaren    &    Co.,    Toronto. 
CURTAINS 

J.    H.    &    B.    F.    Allen,    Toronto. 

W.    R.    Brock    Co.,    Montreal    and   Toronto. 

Daly  &  Morin,  Montreal. 

J.   B.   Henderson   &   Co.,  Toronto. 

John   Macdonald   &    Co..   Toronto. 
CURTAINS,    LACE 

Geo.  H.  Hees,  Son  &  Co.,  Toronto. 
CURTAIN  NETS 

J.   B.  Henderson  &  Co..  Toronto. 

Lace   Goods   Co..   Toronto. 
CURTAIN    GOODS 

Lace   Goods   Co..   Toronto. 
CURTAINS,     NOVELTY 

Daly   &   Morin,  Montreal. 

J.   B.   Henderson   &   Co..  Toronto. 
CURTAIN    POLES 

Daly   &   Morin,  Montreal. 

Geo    H.   Hees,   Son   &  Co.,   Toronto. 


CURTAIN    SCRIMS 

Geo.   H.   Hees.   Son   &  Co.,   Toronto* 

Lace   Goods   Co.,   Toronto. 
CURTAINS.    SWISS 

Daly   &   Morin,   Montreal. 
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CI  BT  \l\s.    l  \v)  si  i;\ 

1    Co.,    Toronto. 
CI   SIHONS 

Carpel  A  Comforter  Co.,  Toronto. 
CI  SHION    FORMS 

Can.  Carpel  &  Comforter  Co..  Toronto. 
CUTLERY 

Torean   Fancy  Goods  Co.,  Toronto. 

«  rci  ing  o\  bb  \i  i  a 

Can     Consolidated   Kubber   Co.,    Montreal. 
D 
DA8B    APRONS 

Can.  Consolidated  Bobber  Co..  Montreal. 
DECORATIONS,   WINDOWS   AND  STORE 

L.   J.   A.    Derome,    Montreal. 
I>IS!-|    \V     FIXTURES 

Clatworthy  &   Son.  Toronto. 

Delfosse    &    Co..    Montreal. 

Jones    Bros.    &    Co..   Toronto. 
DISPLAY    BARGAIN    TABLES   IN    METAL 

Metal    Mfg.    Co..    Chicago,    111. 
DISPLAY    FORMS 

Clatworthy  &   Son.  Toronto. 

Delfosse   &    Co..    Montreal. 
DOI  I  S 

torean    Fancy  Goods   Co..  Toronto. 
DOWNS    AND    FEATHERS 

Can.  Carpet  &  Comforter  Co..  Toronto. 
DOW N    COMFORTERS 

Can.  Carpet  &  Comforter  Co..  Toronto. 
DOME    FASTENERS 

American   Snap   Fastener   Co..   New   York. 

Colonial    Fastener    Co..     Ltd..    Montreal. 

Will    P.    White.    Ltd..   Toronto. 
DOOR  PANELS.  SCRIM 

Daly  &   Morin.  Ltd..   Lachine.  Que. 
DOOR   MATS 

Acme    Steel    Goods    Co..    Montreal. 
DOYLIES 

Campbell,   Metzger   &   Jacobson,    New   York. 
DRAPERIES 

Daly    &    Morin.    Ltd..    Lachine,    QQue. 

Pacific  Mills.  Lawrence.  Mass. 
DRAPERY   FABRICS 

Daly    &    Morin.    Ltd..    Lachine.    QQue. 
DRAPERY    GOODS 

Oriental    Textile    Co.,    Oshawa.    Ont. 

Geo.   H.   Hees.   Son    &   Co..  Toronto. 
DRAPERY  FABRIC 

J.    R.    Henderson.    Toronto. 
DRAPERY    HARDWARE 

Daly    &    Morin.     Lachine.    Que. 
DRAWERS 

Canadian  Converters.   Ltd.,   Montreal. 
DRESS   FABRICS 

Bradford    Dyers"    Assn.    New   York. 

Dominion    Textile    Co..    Montreal. 

Greenshields.   Ltd.,    Montreal. 

Lister  &   Co..    Ltd..    Bradford,   Eng. 

John    Macdonald    &    Co..    Toronto. 

R.   G.   Maxwell   &   Co..  Hawick,  Scotland. 

Mclntyre.    Son    &    Co..   Montreal. 

Middlesex   Mills.   Ltd..   London.   Ont. 

Pacific    Mills.    Lawrence.    Mass. 
DRESSING   GOWN  SILKS 

Lister   &   Co..   Bradford.   Eng. 
DRESS  GOODS 

W.    R.    Brock    Co..   Toronto. 

W.    R.    Brock    Co..    Montreal. 

Greenshields.    Limited,   Montreal. 

Mclntyre,    Son    &    Co..   Mgntreal. 

Pawsons    &    Leafs,    Ltd..    London,    E.C. 

C.    E.    Robinson    &    Co..    Montreal. 

John  M.  Garland.   Son   &  Co.,  Ottawa. 

John  Macdonald  A  Co..  Toronto. 

Alphonse  Racine.   Limited.  Montreal. 
DRESS    LINEN 

The     Old     Bleach     Linen     Co.,     Randalstown. 
Ireland. 

Lister    *    Co..    Bradford.    Eng. 
DRESS   SILKS 

Belding-Paul-Corticelli.     Ltd..     Montreal     and 
Toronto. 


Exclusive    Ladies'    Wear.   Montreal. 

Walker  &   Hamilton.   Montreal. 
DRESSES.    CLOTH 

Helena   Costume  Co.,    London. 
DRESSES,    HOUSE 

Can.   Converters   Co.,   Montreal. 
DRESSING   COMBS 

The   Arlington   Co.   of  Canada.   Toronto. 
DRY    SPIN    YARN    SPINNERS 

M»    Clarkson    &    Co..    Manchester.    Eng. 
DRESSES.    LADIES' 

Coooer  Skirt  Co..   Montreal. 
DRESSES.  MISSES' 

Cooler  Skirt  Co..   Montreal. 
DRESSING    COMBS 

The   Arlington   Co.   of   Canada,  Toronto. 
DRUG    SUNDRIES 

Tnrcan    Fancy    Goods    Co.,    Ltd.,    Toronto. 
DRY     GOODS     FIXTURES 

Jones    Bros.    4    Co.,    Toronto. 
DRY    GOODS 

M.    L.    Willinsky    Co..    Toronto. 


DRY    GOODS.    WHOLESALE 
\V.     B,     Brock     Co.,    Toronto. 

W.    B.   Brock   Co.,   Montreal. 
Greenshields,    Ltd.,    Montreal. 

Jt>hn    Macdonald   &    Co..   Toronto. 

Mclntyre.    Son    &    Co..    Montreal. 

Pawsons  &  Loafs.  Ltd..  London.  Eng. 
••DUR-ENAM"  WASHABLE  DISPLAY 
FORMS 

Clatworthy   ft   Son,   Toronto. 
DUCK   CLOTHING 

J.    A.    Hnugh    Mfg.    Co.,    Toronto. 
DUST    CAPS 

Can.    Converters   Co.,   Montreal. 
DUSTERS,    AUTO    AND    WAREHOUSE 

R.   G.    Long   &   Co.,  Toronto. 
DUSTERS.    MEN'S 

C.    Kenyon    Co..    New    York. 
DUSTERS.    WOMEN'S 

C.  Kenyon    Co.,    New   York. 

E 
ELASTICS 

Fred.   Birks,   Montreal. 

Will   P.   White.    Ltd..   Toronto. 
EDGINGS 

Belding-Paul-Corticelli,     Ltd.,     Montreal    and 
Toronto. 
ELECTRIC    GOODS 

Torean    Fancy   Goods    Co.,   Toronto. 
EMBROIDERED  HANDKERCHIEFS 

Campbell,    Metzger   &   Jacobson.   New   York. 
EMBROIDERED    LINENS 

Belding-Paul-Corticelli,     Ltd.,     Montreal    and 
Toronto. 

Campbell,    Metzger   &   Jacobson,   New   York. 

The     Old     Bleach     Linen     Co.,    Randalstown. 
Ireland. 
EMBROIDERIES 

W.    R.   Brock   Co.,   Toronto. 

Canada    Veiling    Co.,    Toronto. 

John  M.   Garland.   Son   &   $o.,   Ottawa. 

Greenshields,    Limited.    Montreal. 

Lace    Goods    Co.,    Toronto 

Alphonse    Racine.    Ltd.,    Montreal. 

Pawsons    &    Leafs.    Ltd..    London,   E.C. 

Ribbons.    Ltd.,    Toronto. 

Mclntyre,    Son    &    Co.,    Montreal.    Que. 

Novelty  Lace  &  Veiling  Co.,  Toronto. 

Thompson   Lace   &   Veiling   Co.,   Toronto. 

Westlake    Bros.,   Ltd.,    Toronto. 
EMBROIDERY    AND    KNITTING    SILKS 

Lister  &  Co..  Bradford,  Eng. 
EMBROIDERY   FLOSS 

Belding-Paul-Corticelli,     Ltd..     Montreal     and 
Toronto. 

Campbell.    Metzger   &   Jacobson,    New   York. 
EMBROIDERY    HOOPS 

Belding-Paul-Corticelli,     Ltd.,     Montreal     and 
Toronto. 

Hambly   &    Wilson.  Toronto. 

Will    P.    White.    Ltd.,    Toronto. 
EMBROIDERY   MATERIALS 

Belding-Paul-Corticelli,     Ltd.,     Montreal     and 
Toronto. 

Campbell.    Metzger   &   Jacobson,    New   York. 
EMBROIDERY    NOVELTIES 

Campbell.    Metzger   &   Jacobson.    New   York. 
EMBROIDERY    PILLOW    CASES 

Campbell.  Metzger  &  Jacobson,  New  York, 
EMBROIDERY   THREADS 

Belding-Paul-Corticelli,     Ltd.,     Montreal    and 
Toronto. 

Campbell,    Metzger   &   Jacobson,   New   York. 

Hambly   &    Wilson,   Toronto.! 
EMBROIDERY   THREADS    (Artificial   Silk) 

Lister   &   Co..   Bradford.    Eng. 
EMBROIDERY   TRIMMINGS 

Will    P.    White,    Ltd.,  Toronto. 
ETAMINES 

Pacific    Mills.    Lawrence,    Mass. 
EXTENSION    RODS 

Geo.    H.    Hees.    Son    &    Co.,    Toronto. 
"EMPIRE"    RUGS 

Leopold    Frank,    London,    E.C. 
P 
FABRIC    GLOVE8 

Alexandre    Glove    Co..    Montreal. 
FACTORY    SEATING    IN    METAL 

Royal    Metal    Mfg.    Co.,_Chicago. 
FANCY    GOODS 

John   Garland.   Son    &   Co.,   Ottawa. 
FANCY  COTTON   GOODS 

John   Hall.   Ltd.,  Manchester,  Eng. 
FANCY    LUSTRES 

Pacific   Mills.    Lawrence.   Mass. 
FANCY    VEILS 

Canada    Veiling    Co..   Toronto. 
FANCY   METAL    GOODS 

Torean    Fancy  Goods  Co.,  Toronto. 
FANCY  SILKS 

Jos.   Berlinger  Co.,   New   York. 

Pine  Tree  Silk  Mills.  Philadelphia,  Pa. 
FANCY    VESTINGS 

Fred   Birks.   Montreal. 
FEATHERS.    OSTRICH 

D.  B.    Fisk    &    Co..    Chicago,    111. 


FEATHERS 

Novelty    Lace   &    Veiling   Co.,   Toronto. 
FINE   FRENCH   SERGES 

Pacific    Mills.   Lawrence,   Mass. 
FINGERING     AND    FANCY    WOOLS 

Hambly    &    Wilson.    Toronto. 
FIBRE    RUGS 

Can.    Carpet    &    Comforter    Co.,    Toronto. 
FIREMEN'S   COATS 

Can.    Con, lair, I    Rubber    Co..    Montreal. 

FIRE    SCREEN    MFRS. 

Bennett  &   Jennison,   Grimsby,   Eng. 
FLANNELETTES 

John  Macdonald  &   Co..  Toronto. 

Alphonse   Racine,    Ltd..    Montreal. 

The    W.    R.    Brock    Co..    Ltd..    Montreal. 

John  M.  Garland.  Son  &  Co.,  Ottawa. 

Greenshields,    Ltd.,    Montreal. 

Mclntyre,    Son    &   Co.,   Montreal. 
FLANNELS 

W.    R.    Brock    Co.,    Toronto. 

Greenshields.    Ltd.,    Montreal. 

Pacific    Mills.    Lawrence.    Mass. 
FLANNEL    TROUSERS.    MEN'S 

C.    Kenyon   Co.,   New  York. 
FLAGS 

Leopold   Frank,    London.    E.C. 

J.    J.    Turner    &    Sons,    Ltd.,    Peterboro,    Ont. 
FLAG    HOLDERS 

J.    E.   Beauchamp   &  Co..  Montreal. 
FLORAL    DECORATIONS 

Clatworthy    &    Son,    Toronto. 

Delfosse   &   Co.,   Montreal. 
FLOUNCING 

Thompson    Lace    &    Veiling    Co..    Toronto. 
FLOWERS 

L.  J.   A.   Derome,   Montreal. 

Pawsons    &    Leafs,    Ltd.,    London,    S.C. 

Novelty    Lace   &    Veiling   Co.,    Toronto. 
FOULARDS 

H.    R.    Mallinson    &    Co.,    New    York. 
FRENCH    SERGES 

Pacific   Mills,    Lawrence,    Mass. 
FRAMED    PICTURE   MANUFACTURERS 

Bennett    &   Jennison.    Ltd..    Grimsby,    Eng 
FRINGES 

The  Moujton   Mfg.    Co..    Ltd.,    Montreal 
FROG   ORNAMENTS 

The   Moulton    Mfg.    Co..    Ltd..   Montreal. 
FRINGE   RUGS 

Leopold    Frank.    London,    E.C 
FURNISHING    &    DRAPERY    FURNISHINGS 

Lister   &   Co.,    Ltd..   Bradford.   Eng. 

Pawsons    &    Leafs,   Ltd.,    London.    EC 
FUR   ROBES 

Gait  Robe  Co.,    Gait,   Ont. 
FURRIERS'    TRIMMINGS 

The  Moulton   Mfg.   Co..   Ltd.,   Montreal. 
G 
GARTERS 

Brophey    Suspender    Co.,    Toronto. 
GABARDINES 

Pacific    Mills.    Lawrence,    Mass. 
CALATEAS 

Pacific    Mills,    Lawrence.    Mass. 
GAMES 

Torean    Fancy    Goods    Co..    Toronto. 

J     E.    Beauchamp    &    Co.,    Montreal. 
GAUNTLETS 

Acme    Glove    Works.    Ltd..    Montreal. 

Hamilton    Carhartt    Cotton    Mills.    Toronto. 

Hudson    Bay    Knitting   Co..    Ltd.,.  Montreal. 
GAUNTLETS   AUTOMOBILE 

Hudson   Bay    Knitting   Co.,    Ltd..   Montreal 
GAUNTLETS,    AVIATORS* 

Hudson    Bay    Knitting   Co..    Ltd.,   Montreal. 
GENERAL    DRY    GOODS 

Alphonse     Racine,     Limited,     Montreal. 

Mclntyre.    Son    &    Co..   Montreal. 

Greenshields,    Limited,    Montreal. 

The    W.    R.    Brock    Co.,    Ltd.,    Montreal. 
GEORGETTES 

H.    R.    Mallinson    &    Co.,    New    York. 

Thompson    Lace    &    Veiling    Co.,    Toronto. 
GEORGETTE    CREPE 

Canada    Veiling    Co.,    Toronto. 
GINGHAMS 

Anderson.   D.   &  J.    (Greenshields.   Ltd.) 
GIRLS'    FORMS 

Clatworthy    &    Son,    Toronto. 
GIRDLES 

The    Moulton    Mfg.    Co..    Ltd.,    Montreal. 
GLASSWARE 

Torean    Fancy    Goods    Co.,    Toronto. 
GLOVES 

Acme    Glove    Works.    Ltd..    Montreal. 

Dent.    Allcroft    &    Co..    Montreal. 

Hudson    Bay    Knitting   Co..    Ltd..   Montreal. 

R.     G.    Long    &    Co.,    Toronto. 

R.    L.    Baker    &    Co..    Toronto. 

W.    R.     Brock     Co.,    Toronto. 

Goderich    Knitting    Co..    Ltd.,    Goderich,    Ont. 
GLOVES.    CHAMOISETTE 

Richard    L.    Baker    &    Co.,    Toronto. 
GLOVES,    COTTON 

American     Pad     &    Textile    Co..     Chatham. 
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GLOVE    CABINETS 

Jones   Bros.   &   Co.,   Toronto 
GLOVES.    FABRIC 

Alexandre    Glove   Co..    Montreal. 

Hudson    Bay    Knitting    Co..    Ltd..    Montreal. 

American    Pad    &    Textile    Co..    Chatham. 

Dent.    Allcroft    &    Co..    Montreal 
GLOVES,    HORSEHIDE 

Acme    Glove    Works.    Ltd.,    Montreal 

Hamilton    Carhartt    Cotton    Mills.    Toronto 

Hudson    Bay    Knitting    Co..    Ltd..    Montreal. 
GLOVES,    JERSEY 

Acme  Glove   Works.   Ltd..   Montreal. 

American    Pad    &    Textile    Co.,    Chatham. 
GLOVES.    SCOTCH    KID 

Richard    L.    Baker   &   Co.,   Toronto. 
GLOVES,    KID 

Alexander    Glove    Co..    Montreal. 

Hudson    Bay    Knitting   Co..    Ltd..   Montreal. 

Dent,    Allcroft    &    Co.,    Montreal. 

Pawsons    &    I^afs,    London,    E.C. 

Mclntyre.    Son    &    Co..    Montreal. 

John    Macdonald    &    Co..    Toronto. 

Richard    L.    Baker    &    Co.,    Toronto. 
GLOVES,    LEATHER 

Hudson    Bay    Knitting    Co.,    Ltd..    Montreal. 
GLOVES,    LAMBSKIN 

Hudson    Bay    Knitting    Co..    Ltd.,    Montreal. 
GLOVES.    LINED 

Hudson    Bay    Knitting    Co.,    Ltd..    Montreal. 
GLOVES,    LEATHER    TIPPED 

American    Pad    &    Textile    Co..    Chatham. 
GLOVES.    MOCHA 

Acme   Clove    Works.    Ltd..   Montreal. 
GLOVES,    SHEEPSKIN 

Hamilton    Carhartt    Cotton    Mills.    Toronto. 

Hudson    Bay     Knitting    Co..    Ltd..    Montreal. 
GLOVES,    SILK 

Dent,     Allcroft    &     Co..    Montreal. 

St.    Catharines    Silk    Mills.    St.    Catharines. 

Richard   L.   Baker   &   Co.,   Toronto. 
GLOVES.    WASHABLE    CAPE 

Acme   Glove   Works.    Ltd..    Montreal. 
GLOVES    AND    MITTS 

M.    L.    Willinsky    &    Co.,    Toronto. 
GLOVES,    WOOLLEN 

Alexander    Glove    Co.,    Montreal. 

Avon    Hosiery    Co.,    Stratford. 

Hudson    Bay    Knitting    Co..    Ltd..    Montreal. 

R.    M.     Ballantyne.     Ltd..     Stratford. 

Dent.    Allcroft    &    Co..    Montreal. 

Richard    L.    Baker   &    Co.,   Toronto. 
GOLFING   CAPES 

Can.    Consolidated    Rubber    Co..    Montreal. 

Pacific    Mills.    Lawrence.    Mass. 
GRASS    MATTS 

J.    B.    Henderson    &    Co.,    Toronto. 
GREAT   COATS.    WOMEN'S 

C.    Kenyon,    New    York. 
GUIPURE    EDGES 

Canada    Veiling    Co.,    Toronto. 
H 
HABERDASHERY 

Pawsons    &    Leafs.    Ltd..    London.    E.C. 

John    Macdonald    &    Co..    Toronto. 
HAIR   GOODS 

Standard    Hair    Co..     Montreal. 
HAIRNETS 

Novelty     Lace     &     Veiling    Co..     Toronto. 

Will    P.    White.    Ltd..    Toronto. 

ThomDson     Lace     &     Veiling    Co..    Toronto. 
HAMMOCKS 

Gait    Robe    Co..    Gait.    Ont. 

John    M.    Garland.    Son    &    Co..    Ottawa. 
HAND    CROCHET    YOKES 

Hambly    &    Wilson.    Toronto. 
HAND    MADE    KNITTED    GOODS 

Hambly    &    Wilson.    Toronto. 
HANDBAGS 

Novelty    Lace    &     Veiling    Co..    Toronto. 
HANDKERCHIEFS 

C.  E.    Robinson    &    Co..    Montreal. 
Lace    Goods    Co..    Toronto. 

Thompson    Lace    &    Veiling    Co.,    Toronto. 

Westlake    Bros..    Ltd..    Toronto. 

John    Macdonald    &    Co..    L*d..    Toronto. 

J.    H.    &    B.    F.    Allen.    Toronto. 

Pawsons    &     Leafs     Ltd..    London.    E.C. 

Ribbons.    limited.    Toronto. 

J.    B.    Henderson    &    Co..    Toronto. 
HANDKERCHIEFS.    MEN'S     KHAKI 

Lace    Goods    Co.,    Toronto. 
HANDMADE    MALTESE    COLLARS 

Canada    Veiling    Co..    Toronto. 
HAND    KNITTING    YARNS 

Monarch     Knitting     Co..     Dunnville,     Ont. 
HARDWARE    SPECIALTIES 

Torcan    Fancy    Goods    Co..    Toronto. 
HATS.    BOYS 

Fraser   Can   Co..    London.   Ont. 
HAT   CASES 

Jones     Bros.     &     Co.,     Toronto. 
HATS.    GIRLS' 

The    Fraser   Cao  Co..    London.   Ont. 
HATS.    LADIES'    TRIMMED 

D.  B.    Fisk    &    Co..    Chicago. 
Gage    Bros.    &    Co..    Chicago. 


HAT    FRAMES 

D.    B.    Kisk    &    Co.,    Chicago. 
RAT   PINS 

Wrinch,    M-Lnren    &    Co.,    Toronto. 
HAT   STANDS 

Clatworthy    &    Son.    Toronto. 
HORSE    RUGS 

Leopold     Frank,     London.     E.C 
HORSE    BLANKETS 

J.    J.    Turner    &    Sons.    Ltd..    Peterboro.    Ont. 
HOSE    SUPPORTERS 

Parisian    Corset    Co..    Quebec. 

Wrinch.    McLaren    &    Co..    Toronto 
HOSE    SUPPORTERS,    HESSCO 

A.    Weyerstall    &    Co..    Toronto. 
HOSIERY 

Allen    Bros.    Co..    Toronto. 

Acme  Glove   Works.   Ltd..   Montreal. 

Alexader   Glove   Co..    Montreal. 

Atlantic    Underwear    Co..    Moncton.    N  Ii 

R.    L.    Baker    &    Co.    Toronto. 

W.    R.    Brock    Co.,    Toronto   and    Montreal. 

John    Macdonald    &    Co.,    Toronto. 

Alphonse    Racine.    Ltd..    Montreal. 

Avon    Knitting    Co..    Stratford. 

R.    M.    Ballantyne.    Ltd..    Stratford. 

Butler    Bros..    Chicago 

Circle    Bar    Knitting    Co..    Kincardine. 

Chipman-Holton    Knitting    Co..    Hamilton. 

Greenshields.     Ltd..     Montreal. 

Kingston     Hosiery     Co.,     Kingston. 

Mclntyre    Son    &    Co..    Montreal. 

Monarch     Knitting     Co..     Dunnville. 

Pawson    &    Leafs.    Ltd..    London.    Eng. 

W.    Raven    &    Co..    Ltd..    Leicester.    Eng. 
HOSIERY     CABINETS 

Jones.     Bros.     &     Co..     Toronto. 
HOSIERY.    CHILDREN'S 

Allen    Bros.    Co..    Toronto. 

Chipman-Holton     Knitting    Co..     Hamilton 
HOSIERY.    INFANTS 

Allen    Bros.    &    Co..    Toronto. 

Chioman.    Holton    Knitting    Co..    Hamilton. 
HOSIERY,    MEN'S    CASHMERE 

Allen    Bros.    &    Co..    Toronto. 
HORSE    COVERS 

Can.    Consolidated    Rubber    Co.,    Montreal 
HOUSE    FURNISHINGS 

Alphonse    Racine.    Ltd..    Montreal. 

W.    R.    Brock    Co..    Toronto    and    Montreal. 

John    Garland.    Son    &    Co..    Ottawa. 

John    Macdonald    &    Co..    Toronto. 

Mclntyre.    Son    &    Co..    Montreal. 

Greenshields.    Ltd.,    Montreal. 
HOUSE    DRESSES 

Canadian    Converters    Co..    Montreal. 
I 
INDESTRUCTIBLE    VOILE 

H.    R.    Mallinson    &    Co..    New    York. 
INFANTS'    BANDS 

C.    Turnbull    Co..    Gait.    Ont. 
INFANTS'   CAPS   AND    MITTS    (KNITTED) 

William    Trow    Knitting    Co..    Stratford. 
INFANTS'   COATS 

Sigman    Lande    Co..    Montreal. 
INFANTS'    SUITS 

Sigman    Lande   Co..    Montreal. 
INFANTS'     SOCKS     AND    THREE-QUARTER 
HOSE 

W.    Raven     &    Co..    Ltd..    Leicester.    Eng. 
INFANTS'    WEAR 

R-Nbons.     Ltd..    Toronto. 
INGRAIN    CARPETS 

Can.    Carnet    &    Comforter    Co.,    Toronto. 
INSTRUCTION    BOOKS   ON   CROCHET 
WORK    AND    KNITTING 

BeMing-Paul-Corticelli,     Ltd..     Montreal     and 
Toronto. 

Hambly     &     Wilson.     Toronto. 
ITALIAN    SILK    UNDERWEAR 

Richard    L.    Baker    &    Co..    Toronto. 
IVORY    TOILET    GOODS 

Torc-n     Fancy    Goods    Co..    Toronto. 
INFANTS'   BANDS.   BOOTKFS.   CAPS   AND 
MITTS        (KNITTED!.       JACKETS.       HOODS 
WOOL    AND    ANGORA).    OVERALLS, 
NOVELTIES 

Henry    Davis    &    Co..    Ltd.,    Toronto. 
IVORY    BUTTONS 

Forsyth    Kimmel    Co.,    Kitchener. 
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R.    M.     Ballantyne.     Ltd.      Stratford. 

Monarch    Knitting   Co.,    Dunnville.   Ont. 
JEWELRY 

Torcan    Fancy    Goods    Co..    Toronto. 

Wrinch.    McLaren    &    Co..    Toronto. 
JEWELRY,    MEN'S 

A.   Weyerstall    &   Co.,  Toronto 
JUNIOR    SUITS 

Sigman    Lande    Co.,    Montreal. 
K 
KANT-KRACK    BRAND    COLLARS 

Parsons   &   Parsons   Can.   Co..   Hamilton,  Ont. 
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KANT-KRACK    BRAND    CUFFS 

KAPOK"8  &  ParS°ns   Can'   Co-   Hami'ton.  Ont. 
KASHMESE    KLOTH 

H.    R.    Mallinson    &    Co.,    New    York 

Canadian    Carpet   &    Comforter    Co.,    Toronto 
KEN-REIGN     COATS.    MEN'S 

C.    Kenyon    Co..    New    York. 
KEN-REIGN   COATS,    WOMEN'S 

C.    Kenyon    Co.,    New    York. 
KHAKI    COATS 

Hamilton    Carhartt    Cotton    Mills,    Toronto. 
KHAKI    TROUSERS 

Hamilton    Carhartt    Cotton    Mills.    Toronto. 
KHAKI   KOOL 

H.    R.    Mallinson    &    Co.,    New    York. 
KID    GLOVES 

Alexander    Glove    Co..     Montreal. 

Hudson    Bay    Knitting    Co.,    Ltd.,    Montreal. 
KIMONOS 

Ribbons.    Ltd.,    Toronto. 

Canadian    Converters    Co.,    Montreal 
KNITTED     GOODS 

Acme   Glove   Works.    Ltd.,   Montreal. 

Atlantic    Underwear    Co.,    Ltd.,    Moncton. 

Avon     Knitting    Co.,    Stratford. 

Allen    Bros.    Co.,    Toronto. 

R.    M.    Ballantyne.    Ltd..    Stratford. 

W.    R.    Brock    Co.,    Toronto. 

W.    R.    Brock    Co.,    Montreal. 

Circle    Bar     Knitting     Co.,    Kincardine. 

Chipman-Holton     Knitting    Co.,    Hamilton. 

Henry    Davis    &    Co.,    Ltd.,    Toronto. 

Gait    Knitting    Co..    Gait. 

Goderich   Knitting   Co.,   Goderich,   Ont. 

Greenshields,     Limited.     Montreal. 

Harvey    Knitting    Co.,    Woodstock.    Ont. 

R.    G.    Long    &    Co..    Toronto. 

Mclntyre.    Son    &    Co..    Montreal. 

Monarch    Knitting   Co.,    Dunnville,   Ont. 

Peerless    Underwear    Co..    Hamilton. 

C.    Turnbull    Co.,    Ltd.,    Gait. 

Visor    Knitting    Co..    Niagara    Falls. 

Williams    Trow    Knitting   Co.,    Stratford. 

Alphonse  Racine.    Ltd..    Montreal. 

Zimmerman    Mfg.    Co..    Hamilton.    Ont. 
KNITTING    PINS 

Hambly    &    Wilson.    Toronto. 

The   Arlington    Co.    of    Canada,    Toronto. 
KNITTING    BAGS 

Standard    Hair    Co..    Montreal. 
KNITTING     NEEDLES 

Fred     Bilks.     Montreal. 

Wrich.     McLaren     Co..    Toronto. 

LACE    CABINETS 

Jones    Bros.    &    Co..    Toronto. 
LACE    CURTAINS 

Novelty    Lace    &    Veiling    Co.,    Toronto. 

J.    B.    Henderson    &    Co.,    Toronto. 
LACE    FLOUNCINGS 

Canada    Veiling    Co..    Toronto. 
LACE  NOVELTIES 

Bentley    &    Clifton.    Nottingham.    Eng. 
LACE    SCARFS 

Canada     Veiling     Co..    Toronto. 
LACE  TRIMMED   ARTICLES 

Campbell.    Metzger    &    Jacobson.    New    York. 
LACES 

Alphonse    Racine.    Ltd..    Montreal. 

Novelty    Lace    &    Veiling   Co.,   Toronto. 

Belding-Paul-Corticelli.     Ltd.,     Montreal     and 
"  Toronto. 

W.    R.    Brock    Co..    Montreal    and    Toronto. 

Birkin    &    Co..    Nottingham.    Eng. 

Canada   Veiling   Co..   Toronto. 

John    M.    Garland.    Son    &    Co..    Ottawa. 

G.    Goulding    &    Sons.    Toronto. 

Greenshields.    Ltd..    Montreal. 

Lace    Goods   Co..    Toronto. 

Mclntyre.    Son    &    Co.,    Montreal. 

Bentley    &    Clifton.     Ltd.,    Nottingham.    Eng 

Pawsons    &    Leafs.    London,    E.C. 

Thompson    Lace    &    Veiling    Co..    Toronto. 

Westlake     Bros..     Ltd..     Toronto. 
LADIES    HOUSE    DRESSES 

M.   L.   Willinsky   &  Co..  Toronto. 
LADIES'    HOSIERY 

M.    L.    Willinsky    &    Co..    Toronto. 
LADIES'     BEDROOM     SLIPPERS 

Henry    Davis    &    Co..    Toronto. 
LADIES'    BOUDOIR    CAPS 

A.    Bruce   Finnie    &    Co..   Montreal. 
LADIES'    COAT    SWEATERS 

Visor   Knitting   Co..   Niagara   Falls.   Ont. 
LADIES'     COATS 

Regent   Cloak   Co..    Montreal. 

Lazarre    &    Novek.    Montreal. 
LADIES'    DRESSES 

Cooper    Skirt    Co..    Montreal. 

Regent    Cloak    Co..    Montreal. 

Lazarre    &    Novek,    Montreal. 
LADIES'   HATS 

Can.    Consolidated   Rubber   Co..   Montreal. 
LADIES'    AND    CHILDREN'S    OUTFITTING 

Pawsons    &    Leafs,    Ltd..    London.    E.C. 


HKY    GOODS    REVIEW 
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Jl%  Veilings  for 
Spring 

Metal,  Thread  Run 
Velvet  Spots. 


ALSO 

"DOROTHY:'  "SPORT"  and 
"  ELASTIC  "  Veils. 

"MY  LADY"  Hair  Nets  the  hest  made. 

See  our  line  or 

Handkerchiefs 

for  Fall 
Now  is  the  time  for  Spring  Laces 
MAIL  ORDERS  OUR  SPECIALTY 

TheTHOMPSON  LACE  & 
VEILING  CO.,  Limited 


York  and  Wellington  Streets 


TORONTO 
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LADIES.    RAIN    COATS 

National     Rubber    Co..     Montreal. 
Montreal      Waterproof     Co..     Montreal. 

M     I..    Willinsky    ft    Co..   Toronto. 
LADIES'    HATS.    TRIMMED 

G.    Goulding    ft    Sons.    Toronto. 
LADIES'    BRUSHED    SCARFS    AND    CAPS 

Visor   Knitting   Co..    Niagara    Falls,    Ont. 
LADIES'    NECKWEAR 

A.    Bruce    Finnie    &    Co..    Montreal. 
LADIES'   OVERALL   UNIFORMS 

Canadian    Converters    Co..    Montreal. 
LADIES'   HUG-ME-TIGHTS 

Henry    Davis    &    Co..    Toronto. 
LADIES'    SERGE,    SILK    AND    NOVELTY 
CLOTH     SKIRTS 

Helena    Costume    Co..    London,    Ont 
LADIES'    SILK    SWEATER    COATS 

Monarch    Knitting    Co.,    Dunnville,    Ont 
LADIES'    SERGE    AND    SILK    DRESSES 

Helena    Costume    Co.,    London.    Ont. 
LADIES'    SKIRTS 

Cooler   SkiH   Co.,   Montreal. 
LADIES'    SUITS 

Atlas   Garment  Mfg.    &   Trad.   Co.,   Montreal 

Recent   Cloak   Co.,    Montreal. 

Lazarre    ft    Novek.    Montreal. 
LADIES'    WASH     SKIRTS 

He>en->    Costume    Co..    London.    Ont. 
LADIES'    WAISTS 

Helena    Costume    Co..    London.    Ont. 
LADIFS'    UNDERWEAR 

M.    L.    Willinsky    &    Co.,    Toronto. 
LADIES'    WAISTS,    COTTON 

Manhattan     Waist     Co.,    Montreal. 
LADIES'    WAISTS.    SILK 

Manhattan     Waist     Co..    Montreal. 
LADIES'    WAISTS.    VOILE 

Manhattan     Waist    Co..    Montreal. 
LADIES'    WEAR    WARDROBES 

Jones    Bros.    &    Co..    Toronto. 
LADIES'    WASH    DRESSES 

Helena    Costume    Co..    Loudon,    Ont. 
LADIES'    SWEATERS 

M.    L.   Willinsky   &    Co.,   Toronto. 
LAMPS,    TABLE 

J.    E.    Beauehamp    &    Co.,    Montreal. 
LAMPS,    FLOOR 

J.   E.    Bemiehamr.    &    Co..    Montreal. 
LANOLA    LUSTERS 

The   Empire    Rug. 

Leopold    Frank.    London,    E.C. 
LAP  DUSTERS 

Gait   Robe   Co.,    Gait. 
LAP   RUGS 

G»lt    Robe    Co..    Gait. 
LAWN   SWINGS 

J.    E.    Beauchamp    &    Co.,    Montreal. 
LAUNDRY    BAGS 

■Camnbell,    Merger    &    Jacobson,   .New    York. 
LEATHER    BAGS 

Wrinch      McLaren     &     Co.,    Toronto. 
LEATHER    GOODS 

Tore*>n    Fancy    Goods    Co.,    Toronto. 
LEGGINGS 

Brown    &    Sons.    Wellingboro     Eng. 

Can.    Consolidated    Rubber    Co.,    Montreal. 
LINED    GLOVES 

Alexander    Glove    Co.,    Montreal. 
LIDS     FOR     KIDS 

S.    Mayer    &    Sons,    New    York. 
LINENS 

J.    H.    *    B.    F.    Allen.    Toronto. 

John   Macdonald   &    Co.,   Toronto. 

Alphonse  Racine.  Ltd..  Montreal. 

Greenshields.    Ltd..    Montreal. 

Belding-Paul-Corticelli,    Ltd.,    Montreal. 

Belding-Paul-Corticelli.     Ltd..    Toronto. 

C.    E.    Robinson    &    Co..    Montreal. 

W.    R.    Brock    Co..    Montreal. 

R.    H.    Cosbie.    Ltd..   Toronto. 

John   M.    Garland.    Son    &   Co..    Ottawa. 

Pawsons    ft    Leafs.    London,    E.C. 

McTntyre.    Son    ft    Co..    Montreal. 
LINEN    THREADS 

J.     B.     Henderson     &     Co.,    Toronto. 
LININGS 

W.    R.    Brock     Co..    Montreal. 
LINING    MATERIALS 

Lister    &    Co..    Bradford.    Eng. 
LININGS.    SILK    AND    SATIN 

Belding-Paul-Corticelli.     Ltd..    Montreal    and 
Toronto. 
LINOLEUMS 

Jas.    Brodie.    Montreal. 

W.    R.    Brock    Co..    Montreal. 

John    M.    Garland.    Son    &    Co..    Ottawa. 
LOOPS 

Arlington    Co..    Toronto. 
LUNCHEON    SETS 

CamWbell.    Metxger    &    Jacobson.    New    York 

Belding-Paul-CorticelH,     Ltd..    Montreal    and 
Toronto. 

M 
MACKINAWS.    MEN'S 

C.    Kenyon    Co.,    New    York. 
MADEIRA    EMBROIDERIES 

Campbell.    Metzger    ft    Jacobson,    New    York. 


MAIDS'    APRONS 

A.    Bruce    Finnie    &    Co..    Montreal. 
MAIDS'    CAPS 

A.    Bruce    Finnie    &    Co.,    Montreal. 
MAIDS'    DRESSES 

Canadian    Converters    Co..    Montreal. 
MALINES 

Canada    Veiling    Co.,    Toronto. 

Novelty    Lace    ft    Veiling    Co..    Toronto. 
MANDARIN    SUITINGS 

H.   R.   Mallinson   &   Co.,   New  York. 
MANTLES 

National     Rubber     Co..     Montreal. 

Pawsons    &    Leafs.    Ltd..    London,    E.C. 
MANUFACTURING    FORMS 

Clatworthy    &    Son.    Toronto. 
MEN'S    COAT    SWEATERS 

Visor    Knitting    Co.,    Niagara    Falls,    Ont. 
MENS    AND    BOYS'    KNIT    CAPS 

Visor    Knitting    Co..    Niagara    Falls,    Ont. 
MARQUISETTES 

Albert   Godde,    Bedin    &   Co.,   Toronto. 

J.   B.   Henderson   &   Cju-   Toronto. 

H.    R.    Mallinson    &    Co..    New    York. 
MEN'S   BATHING   SUITS 

Monarch    Knitting    Co.,    Dunnville,    Ont. 
MEN'S    CAPS 

Can.    Consolidated   Rubber   Co.,    Montreal. 
MARTINGALE    RINGS 

Arlington    Co.,    Toronto. 
MEN'S    FURNISHINGS 

W.    R.    Brock    Co.,    Toronto. 

W.    R.    Brock    Co.,    Montreal. 

Greenshields,    Limited,    Montreal. 

Alphonse    Racine,     Ltd.,     Montreal. 

John    M.    Garland,    Son    &    Co.,    Ottawa. 

John   Macdonald   &    Co.,    Toronto. 
MEN'S    WORSTED    SWEATER    COATS 

Monarch    Knitting    Co.,    Dunnville,    Ont. 
MEN'S     HALF    HOSE 

Richard    L.    Baker    &    Co..    Toronto. 
MEN'S    WORK    CLOTHING 

Acme    Glove    Works    Co.,    Montreal. 

W.    R.    Brock    Co.,    Toronto. 
MEN'S    GLOVES 

Mclntyre,     Son     &     Co.,     Montreal. 
MEN'S    RAIN    COATS 

National    Rubber    Co..    Montreal. 

Montreal    Rubber    Co..    Montreal. 
MEN'S   HALF  HOSE,   AH   Kinds 

Monarch  Knitting  Co.,   Dunnville,  Ont. 
MEN'S  FINE  SHIRTS 

M.    L.   Willinsky   &   Co.,   Toronto. 
MEN'S  WORK  SHIRTS 

M.    L.    Willinsky    &    Co..    Toronto. 
MEN'S  PANTS 

M.    L.    Willinsky    &    Co.,   Toronto. 
MEN'S    JERSEYS 

Monarch    Knitting    Co.,    Dunnville,    Ont. 
MENDING   WOOL 

Will    P.    White.    Ltd.,    Toronto. 

Wrinch.    McLaren    &    Co..  Toronto. 
MESH   PURSES 

Wrinch.   McLaren   &   Co.,  Toronto. 
MESSALINES 

Pine    Tree    Silk    Mills     Philadelphia.    Pa. 
METAL   DISPLAY   FIXTURES 

Clatworthy   &   Son,  Toronto. 
MIDDIES 

Atlas   Garment  Mfg.   &   Trad.    Co.,   Montreal. 

Can.    Converters    Co.,    Montreal. 

Exclusive  Ladies'  Wear.  Montreal. 

Smith    &    Manolson,    Montreal. 
MIDDIES,  SERGE 

Smith    &    Manolson.    Montreal. 
MIDDY    LACES 

Belding    Paul    Corticelli    Ltd.,    Montreal    and 
Toronto. 

Will   P.   White.   Ltd..   Toronto. 

The  Moulton   Mfg.  Co..  Ltd.,  Montreal. 
MILLINERY 

Pawsons    ft    Leafs    Ltd..    London.    E.C. 
MILITARY  CAP  COVERS 

Can.   Consolidated  Rubber  Co.,   Montreal. 
MILITARY  COATS 

Can.    Consolidate.)    Rubber   Co.,   Montreal. 
MILLINERY   CABINETS 

Jones  Bros.   &   Co..   Toronto. 
MILLINERY    TABLES 

Jones   Bros.    ft    Co..   Toronto. 
MIRRORS 

Delfosse   &    Co..   Montreal. 

Jones  Bros.   ft   Co..  Toronto. 
MILLINERY  SILKS 

Bradford.   Eng.     Lister   &    Co..   Ltd. 
MEN'S  UNDERWEAR 

M.   L.  Willinsky   ft   Co..   Toronto. 
MEN'S   SWEATERS 

M.  L.  Willinskv   ft   Co..  Toronto. 
MEN'S  HOSIERY 

M.   L.  Willinskv   ft    Co..  Toronto. 
METAL   BUTTONS 

Forsvth    Kimmel    Co..    Kitchener. 
MILLINERY  GOODS 

Atlas    Garment  Mfg.    ft    Trad.    Co.,    Montreal 

G.  Goulding  ft  Sons.  Toronto. 

Sigman   Lande  Co..  Montreal. 

The  Moulton   Mfg.  Co..   Ltd..   Montreal. 
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MILLINERY.    WHOLESALE 

D.  B.   Fisk  ft  Co.,   Chicago. 

Gage  Bros,  ft  Co.,  Chicago. 
METAL  STAMPINGS 

S.  Menkin,  Inc..  New  York. 
METAL    STAMPING    DIES 

S.    Menkin.    Inc..   New   York. 


A.   E.   Bass   Mfg.   Co.,   Philadelphia. 

Cooper   Skirt   Co.,    Montreal. 
MISSES'   SERGE    AND    SILK    DRESSES 

Helena    Costume    Co.,    London,    Ont 
MISSES'  SERGE,  SILK  AND  NOVELTY 
CLOTH  SKIRTS 

Helena  Costume  Co..   London,  Ont 
MISSES'  WASH   DRESSES 

Helena  Costume  Co.,   London,  Ont. 
MITTS 

Hamilton   Carhartt   Cotton   Mills,   Toronto. 

Goderich    Knitting    Co.,    Ltd..    Goderich,    Ont. 

Acme   Glove    Works,    Ltd..    Montreal. 
MITTS.   KID 

L.   Gnaedinger.   Son   ft   Co.,   Montreal. 
MITTS.    LEATHER 

Hudson   Bay   Knitting  Co..  Montreal. 

R.   G.   Long   ft   Co.,   Toronto. 
MITTS,   WOOLEN 

Williams    Trow    Knitting    Co.,    Stratford 
MOCCASINS 

Hudson   Bay   Knitting  Co..   Montreal. 
MITTS.    WORKING   MEN'S 

Hudson   Bay   Knitting  Co.,   Montreal. 
MOCCASINS,   BUCKSKIN.   HORSE  HIDE 

Acme   Glove   Works,    Ltd..   Montreal. 

R.   G.   Long  ft   Co..   Toronto. 
MISSES'   WASH   SKIRTS 

Helena  Costume  Co.,   London.   Ont. 
MISSES'    NEW    COAT   MIDDIES 

Helena  Costume  Co.,  London,  Ont. 
MOHAIR 

Bradford  Dyers'  Association,   New  York   City 
MOTOR   COATS 

A.   Maclntyre   Bruce.    St.   Thomas,   Ont. 

Canadian   Consolidated  Rubber  Co.,  Montreal. 
MOTOR    BREECHES 

Canadian  Consolidated  Rubber  Co..  Montreal. 
MOTOR   RUGS 

A.  Maclntyre  Bruce,  St.  Thomas.  Ont. 
MOTOR  SCARFS 

Canada  Veiling  Co.,  Toronto. 

Thompson  Lace  ft  Veiling  Co..  Toronto. 
MOTOR   VEILS 

Canada  Veiling  Co.,  Toronto. 
MOUNTING  ORNAMENTS 

A.    Weyerstall    ft    Co..    Toronto. 
MOURNING   LEISSE 

Canada   Veiling  Co..  Toronto. 
MUFF  BEDS 

Can.   Carpet   ft    Comforter   Co..   Toronto. 
MUFFLERS,   KNITTED 

Avon    Hosiery   Co..    Stratford. 

Acme   Glove   Works.   Ltd..   Montreal. 

R.   M.   Ballantyne.   Ltd..   Stratford. 

Williams  Trow   Knitting   Co..   Stratford. 
MUNITION  APRONS 

R.   G.   Long  ft   Co.,   Toronto. 
MUNITION    COATS 

Hamilton    Carhartt   Cotton   Mills.   Toronto. 
MUNITION   CAPS 

R.   G.   Long  ft   Co..   Toronto. 
MUSIC.   SHEET 

McKinley   Music   Co..   Chicago.   111. 
MUSLINS 

J.  B.  Henderson  ft  Co..  Toronto. 

Pacific   Mills.    Lawrence.   Mass. 
N 
NATURAL     FERNS     AND     PLANTS,     PRE- 
SERVED 

L.  J.   A.   Derome.   Montreal. 
NAINSOOKS 

Pacific    Mills.     Lawrence.    Mass. 
NECKWEAR   CASES 

Jones  Bros,   ft   Co..   Toronto. 
NECKWEAR 

W.   R.    Brock   Co..   Toronto. 

Novelty   Lace   ft   Veiling   Co..   Toronto. 

Westlake    Bros..    Ltd..    Toronto. 
NECKWEAR,   LADIES' 

A.   Bruce  Finnie  ft   Co..   Montreal. 
NEEDLES 

Belding    Paul    Corticelli    Ltd..    Montreal    and 
Toronto. 

Wrinch.   McLaren    ft    Co..  Toronto. 
NEGLIGEES 

Canadian    Converters/ Co..   Montreal. 
NET  TOP  LACES 

Canada  Veiling  Co.,  Toronto. 
NETTINGS 

Novelty  Lace  ft  Veiling  Co..  Toronto. 
NIGHT   GOWNS 

Canadian    Converters   Co.,   Montreal. 
NINONS 

Canada  Veiling  Co.,  Toronto. 

Albert  Godde.   Bedin    ft    Co..  Toronto. 

Chas.    Mouterde    (United    Makers).   Toronto. 

Thompson    Lace   ft    Veiling   Co.     Toronto. 
NOTTINGHAM   CURTAINS    AND    NETS 

Daly    ft    Morin.    Ltd..    Lachine.    Que. 
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DIAMOND 

Boot  Uppers,  Leggings  and  Gaiters 


Made    by  TRADE    MARK. 

Brown  &  Sons  (Wellingborough)  Ltd, 
WELLINGBOROUGH,  ENGLAND 
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M.  ASCHER 

begs  to  announce  that  the  business  heretofore  conducted  by  him  has  been  taken  over  by  the        1 

M.  ASCHER  SILK  CORPORATION 

This  change  has  been  brought  about  as  the  result  of  the  enormous  increase  in  his  business.  § 

Mr.  M.  Ascher  extends  his  thanks  to  the  trade  for  past  favors  and  trusts  that  future  business  § 

relations -with  the  M.  ASCHER  SILK  CORPORATION  will  continue  uninterrupted.  j 
Buyers  are  invited  to  inspect  our  Spring  line  which  is  now  ready. 

102  MADISON  AVENUE,  NEW  YORK 
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WHERE-TO-BUY  DIRECTORY'  (Continued) 


NOTIONS 

\V.   R.   Brock  Co..  Toronto. 

Alphonse  Racine.   Ltd..   Montreal. 
NOVELTIES 

Ribbons.    Limited.    Toronto. 

Campbell.    Metzger    &    Jacobson,    New    York. 
NOVELTY  BRAIDS 

Hrmbly    &    Wilson.   Toronto. 
NOVELTY  CURTAINS 

Dm  y    &    Morin.    Ltd..    Lachine.    Que. 
NOVELTY  PIECE  GOODS 

Daly   &   Morin    Ltd.,   Lachine,   Que. 
NURSES'   APRONS 

A.   Bruce  Finnie  &   Co..   Montreal. 
NURSES'    CAPS 

A.   Bruce   Finnie  &   Co..  Montreal. 
0 
OII.ED  CLOTHIM. 

.1.  .1.  Turner  &  Sons  Ltd..   Peterboro,  Ont. 
Oil  CLOTHS 

W.  R.   Brock   Co..  Toronto. 

John  M.  Garland.  Son  &  Co..  Ottawa. 

John    M?cdona!d   &   Co..   Ltd..  Toronto. 
ORGANDIES 

Pacific  Mills.   Lawrence.  Mass. 
OSTRICH     FEATHERS 

G.  Goulding  &  Sons.  Toronto. 
OUTING   GARMENTS 

Smith  &  Mano'son.  Montreal. 
OUTING    SKIRTS 

Cinadian    Converters    Co..    Montreal. 
OUTING  SUITS 

C.    Kenyon   Co..    New   York. 
OVERALLS 

Acme    Glove    Works.    Ltd..    Montreal. 

Alphonse  Rrcine.   Ltd..   Montreal. 

Hamilton   Carhartt  Cotton  Mills.  Toronto. 

M.   L.   Willinaky   *  Co..  Toronto. 
OVERALL   APRONS 

.A.   Bruce   Finnie  &    Co..  Montreal. 
OVERALLS,    COMBINATION 

Hamilton    Carhartt   Cotton    Mills.    Torontb. 

R.   G.   Lone  &   Co..   Toronto. 
OVERALLS.    WOMEN'S 

Canadian    Converters    Co..    Montreal. 

Hamilton   Carhartt  Cotton   Mills,  Toronto. 
OVERCOATS.  MEN'S 

C.    Kenyon    Co..   New   York. 

R.   G.    Lome  &   Co..   Toronto. 


OVERALLS,    MEN'S 
J.   A.   Haugh  Mfg.  Co.,   Toronto 
P 
PANDORA  PRINTS 

Reiling   &   Schoen,  New  York. 
PADDLES 

J.  J.  Turner  &  Sons.  Peterboro,  Ont. 
PALM  BEACH  SUITS 

C.   Kenyon   Co..   New  York. 
PANAMA  CLOTH 

Middlesex    Mil's.    Ltd..    London. 
PARCEL  CARRIERS 

Gipe-Hazard   Store   Service   Co.,   Toronto. 
PARCEL   LIFTS 

Gipe-Hazard   Store   Service   Co..   Toronto. 
PERCALES 

Pacific    Mills.    Lawrence.    Mass. 
PERFUMES 

Alexander    Glove    Co..    Montreal. 
PETTICOATS 

Canadian    Converters.    Ltd..    Montreal. 

Arlington   Skirt  Co..  New   York    City. 
PHREX     WARE.     MOUNTINGS     IN     SILVER 
AND    NICKEL    PLATE 

Royal   Metal   Mfg.   Co..   Chicago.  111. 
PHONOGRAPH   RECORDS 

Torcan    Fancy    Goods    Co.,    Toronto. 
PEARL  BUTTONS 

Forsyth.    Kimmel    Co.,    Kitchener. 
PHONOGRAPHS 

Torcan     Fancy    Goods    Co..    Toronto. 
PHOTO    FRAME    MANUFACTURERS 

Bennett   &  Jennison.   Ltd..   Grimsby.   Eng. 
PILLOWS 

Can.   Garnet   &   Comforter   Co.,   Toronto. 
PILLOW  CASES 

Hambly  &  Wilson,  Toronto. 
PILLOW    COTTONS 

W.  R.   Block   Co..   Toronto. 
PILLOW    SLIPS 

Campbell.    Metzger    &    Jacobson.    New    York. 
PINS 

Co'onial    F.-stener   Co..    Montreal. 

Will    P.    White.    Ltd..   Toronto. 

Wrinch.  McLaren   &  Co.,  Toronto. 
PIPES 

Torcan    Fancy    Goods    Co.,    Toronto. 
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PLANTS.   ARTIFICIAL 

L.  J.    A.   Derome.   Montreal. 
PLATEAU    MIRRORS    IN    SILVER    MOUNT- 
INGS 

Royal   Metal  Mfg.    Co..    Ltd..   Chicago,   111. 
PIQUES 

John  Hall.   Ltd.,  Manchester,  Eng. 
PLATED   WARE 

Torcan    Fancy    Goods    Co.,    Toronto. 
POMPOMS 

The  Moulton  Mfg.  Co..  Montreal. 
PONGEES 

H.   R.   Mallinson   &   Co.,  New  York. 
POPLINS 

Pncific    Mills.    Lawrence.    Mass. 
PORTIERES      * 

Daly   &    Morin    Ltd.,   Lachine,    QQue. 
POPLINS 

Pine    Tree   Silk    Mills,    Philadelphia,    Pa. 
PONY    KARS 

J     E.   Beauchamp  &   Co.,  Montreal. 
POTTERY 

Torcan    Fancy    Goods    Co..    Toronto. 
PRINTED  CHINTZ 

.1.    B.    Henderson   &   Co.,   Toronto. 
PRINTED    SHADOWS    AND    CRETONNES 

I.istrr  &   Co..    Ltd..   Bradford.  Eng. 
PRINTED  COTTONS 

Fnwsons   &   Leafs,    Ltd.,    London,  Eng. 
PRINTS 

Maclntyre  Son    &    Co..   Montreal. 

Greenshiclds.    Limited,    Montreal. 

The   W.    R.   Brock    Co.,    Ltd..   Montreal. 

Pacific    Mills.    Lawrence.    Mass. 

Dominion   Textile   Co.,    Montreal. 
PRINTED  DRAPERIES 

Can.    Carpet    &    Comforter    Co.,    Toronto. 
PRINTED   GEORGETTES 

H.    R.    Mallinson    &    Co..    New    York. 
PRINTED    VOILES 

II     R.    Mallinson    &    Co.,   New  York. 
PRINTED    PUSSY    WILLOWS 

H.    R.    Mallinson    &   Co..   New   York. 
PULLOVER    SWEATERS 

Visor  Knitting  Co..   Niagara    Falls.  Ont. 
PUSST     WILLOW    (GENUINE) 

II.    R.    Mallinson    &    Co..   New   York. 
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PUSSY  WILLOW  SATIN 

H.    R.  Mallinson  &    Co..   New   York. 

PUSSY  WILLOW  LINING    FOR    FURRIERS 

H.    R.  Mallinson  &    Co.,   New   York. 


QUILTS 

John   Macdonald  &  Co..  Ltd..  Toronto 
QuiLTL\G'SC:"'Pet   &   Comforter   Co-   Toronto. 

John    Hall.    Ltd.,    Manchester,    Eng. 


RAG    RUGS 

Canadian  Carpet  &  Comforter  Co.,  Toronto 
RAINCOATS 

Canadian  Consolidated  Rubber  Co..  Montreal 
RAINPROOF    GARMENTS 

C.   Kenyon   Co.,   Brooklyn. 

Montreal   Waterproof   &   Clothing   Co., 


Mont- 


Mont. 


National    Rubber 
RATTLES 

Arlington   Co..    Toronto. 
READY-TO-WEAR   GARMENTS 

Alphonse  Racine,   Ltd..  Montreal. 

John   M.   Garland   &  Son   &  Co.,   Ottawa. 

Greenshields,    Limited,    Montreal. 

W.  R.   Brock  Co.,  Toronto. 

John   Macdonald   &  Co..   Toronto. 
RECORDS 

Torcan    Fancy   Goods   Co..   Toronto. 
REGATTA  CLOTH 

Pacific   Mills,    Lawrence,   Mass. 
REPPS,  MERCERIZED 

J.   B.    Henderson    &    Co..   Toronto. 
REVOLVING   CLOAK   RACKS 

Clatworthy   &   Son,  Toronto. 
REVOLVING   WARDROBES 

Jones   Bros.   &   Co.,   Toronto 
RIBBONS 

Alphonse  Racine,   Ltd.,  Montreal. 

Belding    Paul    Corticelli.    Ltd.,    Montreal    and 
Toronto. 

Pawsons   &   Leafs,   London,  E.C. 

W.  R.   Brock   Co..  Toronto  and   Montreal. 

Fred.    Birks,    Montreal. 

Ribbons    Limited,    Toronto. 

G.  Goulding  &  Sons,  Toronto. 

Greenshields,   Limited.   Montreal. 

John   M.   Garland,   Son   &   Co..   Ottawa. 

Novelty   Lace   &   Veiling   Co.,   Toronto. 

Pine  Tree  Silk   Mills,   Philadelphia. 
RIBBON   CASES 

Jones    Bros.    &    Co.,   Toronto. 
RIDING   COATS 

Canadian  Consolidated   Rubber  Co.,   Montreal. 
RIDING  BREECHES 

Can?Hi'-n  Consolidated  Rubber  Co.,  Montreal. 
RUBBrn   COATS 

Can    di-n   Consolidated  Rubber  Co., 
RUBBERIZI  D   COATS.   WOMEN'S 

C.   Keny---    r-,.,    New    York. 
RUFF-A-MUFF 
RUGS 

H.    R.    Mallinson    &    Co.,    New    York. 

W.   R.   Brock   Co..   Montreal. 

Canadian   Carpet   &   Comforter   Co.,   Toronto. 

-John   Macdonald  &  Co.,  Toronto. 

Leopold  Frank.  London,  E.C. 
RUBBER   TOILET  GOODS 

Fred.    Birks,    Montreal. 
RUGS    AND    CHENILLE    MATS 

J.    B.   Henderson    &   Co.,   Toronto. 

S 
SAFETY    PINS 

Wrinch.    McLaren    &    Co..    Toronto. 
SAILS 

J    J.  Turner  &  Sons.  Ltd..  Peterboro,  Ont. 
SEWING   SILKS   &    TWISTS 

Lister  &  Co..  Bradford.  Eng. 
SATINS 

Belding-Paul-Corticelli.     Ltd.,     Montreal    and 
Toronto. 

Pine   Tree    Silk    Mills.    Philadelphia. 
SCARFS 

Acme    Glove    Works,    Ltd.,    Montreal. 

Monarch   Knitting  Co..  Dunnville.  Ont. 

Novelty   Lace   &    Veiling   Co.,   Toronto. 
SEAL  RUGS 

Leopold   Frank.    London.   E.C. 


itrea. 


Middlesex     Mills.    Ltd..    London. 

Pacific    Mills.    Lawrence.    Mass. 
SERGE    DRESSES 

Cooper  Skirt    Co..    Montreal. 

Smith    &    Manolson,    Montreal. 
SERPENTINE    CREPE 

Pacific    Mills.    Lawrence.    Mass. 
SHADE  CLOTHS 

Daly    &    Morin.    Limited.    Lachine.    Que. 
SHADE    LACES    AND    INSERTIONS 

Daly   &    Morin.    Limited.    Lachine,    Que. 
SHADE    ROLLERS 

Daly    &    Morin.    Limited     Lachine.    Que. 
SCOTCH    AND   SOFT    FURNISHING 

Pawson    &    Leafs,   Ltd.,   London.   E.C. 


Ottav 


SHADOW    CLOTHS 

Daly   &    Morin,    Lachine,   Que. 

Lace   Goods   Co.,    Toronto. 
SHADOW    LACES 

Canada   Veiling  Co..  Toronto. 
SHADOW    TAFFETAS 

J.    B.    Henderson    &    Co..    Toronto. 
SHADOW   WARPS 

J.    B.    Henderson    &    Co.,    Toronto. 
SHAPES,    UNTRIMMED 

D.    B.    Fisk    &    Co..    Chicago. 
H.    C.    SHAWLS 

John   Macdonald   &   Co.,   Toronto. 
SHETLAND    FLOSS 

Hambly  &   Wilson.  Toronto. 
SHEETINGS 

The     Old     Bleach     Linen     Co.,     Randalstown. 
Ireland. 

John   M.   Garland.   Son 
SHELL   HAIR  COMBS 

Wrinch,    McLaren    &    Co.,   Toronto. 
SHIRTINGS 

D.    &   J.   Anderson,    Montreal    (Greenshields). 
SHIRTINGS.   PRINT 

Pacific    Mills,    Lawrence,    Mass. 

Lister   &    Co.,    Ltd.,    Bradford,    Eng. 
SHIRTS 

Alphonse  Racine.   Ltd..   Montreal. 
SHIRTS.  WORK 

Acme   Glove   Works,    Ltd.,   Montreal. 

R.   G.   Long  &  Co..   Toronto. 
SHIRT    CASES 

Jones    Bros.   &    Co.,   Toronto. 
SHOE   LACES 

Will    P.    White,    Ltd.,    Toronto. 

Ribbons.    Ltd.,    Toronto. 
SHOP    COATS 

Hamilton    Carhartt   Cotton   Mills.   Toronto. 
SHOULDER    BRACES 

Parisian    Corset    Co..    Quebec. 
SHOE   FIXTURES 

Delfosse   &   Co.,   Montreal. 
SHOPPING   BAGS 

Standard    Hair    Co..    Montreal. 
SHAWL     COLLAR     SWEATERS 

Visor   Knitting   Co.,   Niagara   Falls,    Ont. 
SHOWERPROOF    GABERCORDS 

Can.   Consolidated   Rubber   Co.,   Montreal. 
SHOW    CASES 

Delfosse  &   Co.,   Montreal. 

Jones    Bros.    &    Co.,   Toronto. 
SILK    DRESSES 

Cooper   Skirt   Co.,   Montreal. 
SILK   FURNISHING    PLUSHES 

Lifter   &   Co..   Bradford.   Eng. 
SILK    FABRICS 

Fred    Birks,    Montreal. 

Reiling    &   Schoen,   New    York. 
SILK    HOSIERY 

Fred    Birks.    Montreal. 
SILK    NETS 

Canada   Veiling  Co.,  Toronto. 
SILK  THREADS 

Belding-Paul-Corticelli,     Ltd..     Montreal     and 
Toronto. 
SILK    AND    WOOL   SUITINGS 

H.    R.    Mallinson    &    Co.,    New    York. 
SILK   YARNS 

Belding-F-auI-Corticelli,     Ltd.,     Montreal     and 
Toronto. 
SILK     LININGS 

Jos.     Berlinger    Co.,    New    York. 
SILKS 

M      Aseher    Silk    Corp..    New    York. 

W.    R.    Brock,    Ltd.,    Toronto. 

W.    R.    Brock.    Ltd.,    Montreal. 

John   Macdonald   &   Co.,  Toronto 

John    M.    Garland.    Son    &    Co..    Ottawa. 

Greenshields.   Limited,   Montreal. 

G.    Gouiding.    Sons.    Toronto. 

Mclntyre.    Son    &    Co..    Montreal. 

Pine  Tree  Silk   Mils.    Philadelphia. 

Pawsons    &    Leafs,    Ltd.,    London,    Eng. 

Ribbons.    Limited.    Toronto. 

Silks.    Ltd..    Toronto. 

Alphonse    Racine,    Ltd..    Montreal. 
SKIRTS 

Star    Skirt   Co.,    Montreal. 

Walker    &    Hamilton,    Montreal. 
SKIRTS.    SILK 

Atlas    Garment    Mfg.    Co..    Montreal. 

Regent    Cloak    Co..    Montreal. 

Star   Skirt  Co..    Montreal. 
SKIRTS.    KNITTED 

Atlas   Garment  Mfg.   &   Trad.   Co..   Montreal. 

Avon   Knitting  Co..   Stratford. 

Cooper    Skirt    Co..    Montreal. 

Star    Skirt    Co.,    Montreal. 
SKIRTS.     LADIES'    AND    MISSES' 

Cooper    Skirt   Co.,    Montreal. 
SKIRTS.    SPORT 

Regent   Cloak    Co..    Montreal. 

Star   Skirt  Co..   Montreal. 

Smith    &    Manolson,    Montreal. 
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SKIRTS,    NOVELTY 

Star  Skirt  Co..   Montreal. 
SKIRTS,    WASH 

Smith    &    Manolson.   Montreal. 

Star  Skirt  Co.,  Montreal. 
SKIRT    HANGERS 

Clatworthy    &    Son,    Toronto. 
SKIRTS,    SERGE 

Star  Skirt  Co.,  Montreal. 
SLEIGHS.    CHILDREN'S 

J.    E.    Beauchamp    &    Co.,   Montreal. 
SLIP-ON    COATS 

C.   Kenyon   Co..  New   York. 
SLIPPER   SOLES 

Hambly    &    Wilson,    Toronto. 
SLIPPERS.   MOCCASINS 

R.  G.   Long  &  Co..   Toronto. 
SMYRNA   RUGS 

Can.    Carpet    &    Comforter    Co..    Toronto. 
SLEEPING   RUGS   AND   BLANKETS 

Leopold    Frank,   London,   E.C. 
SMALLWARES 

W.    R.    Brock,    Ltd.,    Toronto. 

W.    R.    Brock.    Ltd..    Montreal. 

John    M.    Garland.    Son    &   Co.,   Ottawa. 

Greenshields,    Ltd.,    Montreal. 

John    Macdonald    &    Co.,    Toronto. 

Mclntyre,    Son    &    Co.,    Montreal. 

Alphonse   Racine.    Ltd.,    Montreal. 
SNAP   FASTENERS 

American  Snap  Fastener  Co.,  New  York  City 

Freydberg    Bros.,    Inc.,    New    York    City. 

Colonial    Fastener    Co.,    Montreal. 

Novelty   Lace   &   Veiling   Co.,   Toronto. 

Wrinch,   McLaren   &   Co.,  Toronto. 
SNOW     SHOVELS,     CHILDREN'S 

J.   E.    Beauchamp    &    Co.,    Montreal. 
SOAP    BOXES 

The    Arlington    Co.    of    Canada,    Toronto. 
SPOOL  SILK 

Belding-Paul-Corticelli,     Ltd.,    Montreal    and 
Toronto. 
SOX    AND    STOCKINGS 

Goderich    Knitting    Co.,    Ltd.,    Goderich,    Ont. 
SPORT   COATS 

C.    Kenyon   &    Co.,   New   York. 
SPORT    SUITS 

C.    Kenyon   &    Co..   New   York. 

Smith    &    Manolson.    Montreal. 
SPORT    SKIRTS 

Smith    &    Manolson,    Montreal. 
SPORT     SILKS 

H.    R.    Mallinson    &    Co.,    New    York. 
SPORT   VEILS 

Thompson   Lace   &   Veiling  Co.,  Toronto. 
STAMPED   CHILDREN'S   DRESS 

Campbell,    Metzger    &    Jacc-bson,    New    York. 
STAMPED    GOODS 

Hambly    &    Wilson,   Toronto. 
STAMPED    LINENS 

Belding-Paul-Corticelli,     Ltd  .     Montreal     and 
Toronto. 

Campbell,    Metzger    &    Jacobson,    New    York. 

Wrinch,    McLaren    &    Co.,   Toronto. 
STAMPED   NIGHT   GOWNS   AND   DRESSES 

Daly    &    Morin,    Lachine,    Que. 
STAMPED   PILLOW   CASES 

Campbell,    Metzger   &   Jacobson.   New   York. 
STAMPED     UNDERWEAR 

Campbell,    Metzger    &    Jacobson.    New    York. 
STAPLES 

W.   R.    Brock   Co.,   Montreal. 
STAPLE   COTTONS 

Greenshields,    Limited.    Montreal. 

Alphonse  Racine,   Ltd..   Montreal. 

W.   R.   Brock   Co..   Ltd.,   Montreal. 
STRIPED    SERGES 

Pacific    Mills.    Lawrence,    Mass. 
STORE   DECORATIONS 

L.    J.    A.    Derome,    Montreal. 

Delfosse    &    Co.,    Montreal. 
STORM    SERGES 

Pacific    Mills,    Lawrence.    Mass. 
STORE    EQUIPMENT 

Jones    Bros.    &    Co.,   Toronto. 
STORM     HELMETS 

Canadian  Consolidated   Rubber  Co.,   Montreal. 
STORE    SEATING   IN    METAL 

Royal    Metal   Mfg.    Co..    Chicago. 
SUITINGS 

W.  R.  Brock  Co..  Toronto. 
SUITS,   LADIES' 

Atlas   Garment  Mfg.   Co..   Montreal. 

Exclusive    Ladies'    Wear,    Montreal. 

Redfern    Cloak    &    Suit    Co.,    Toronto. 

Regent   Cloak   Co.,    Montreal. 

Smart    Style    Cloak    Co.,    Montreal. 

Walker    &    Hamilton,    Montreal. 
SUITS,    MISSES' 

Regent   Cloak    Co.,    Montreal. 

Atlas  Garment  Mfg.   Co.,  Montreal. 
SUNDRIES 

Torcan   Fancy  Goods  Co.,  Toronto. 
SUNDRIES,    DRUG 

Torcan    Fancy   Goods   Co..   Toronto  „^„^ 

SUSPENDERS.    CHESTER    ELASTIC    CORD 

Brophey  Suspender  Co.,  Toronto. 
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Complete  line  includes  Union  Made  Leather  Gloves  and  Mitts,  Overalls,  Pants,  Knickers,  Workshirts,  Warehouse  Coats,  Mackinaw  Coats, 

Socks,  Buckskin   and   Horsehide   Moccasins,  Wannigans,  Staple  Sweaters,  Children's    Knitted    Suits,    Caps,  Toques, 

Mitts,    Skating  Sets,  Knitted  Scarfs,  Jerseys,  and  an  exclusive  assortment  of  Children's,  Misses' 

and    Ladies'    Fancy    Knitted    Worsted    Sweater    Coats    and    Novelties. 


R.  G.  LONG  &  CO.,  LIMITED 


Toronto,  Can. 
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You  will  find  Harvey  Underwear  for 
Fall  of  the  same  high  quality  of  fabric, 
tailored,  designed  and  finished  in  the 
same  careful  manner  that  has  made 
Harvey  Undergarments  so  popular 
with  women  and  children  everywhere. 

HARVEY  COATS 

NOTE:  The  careful  attention  given  to 
the  detail  of  finish  and  accurate  sizes 
will  hold  customers  for  us  and  you. 

1918    line    now    being    shown    by    our 

Jl^clltS. 

Harvey    Knitting    Co, 

WOODSTOCK,  ONT. 

Agents : 

Western   Provinces:    H.   P.   Lang,   462   Indian   Road, 

Toronto,  Ont. 
Ontario:  J.  E.  McClung,  33  Melinda  Street,  Toronto, 

Ont. 

Quebec:  P.  C.  Adair,  318  King's  Hall  Bldg.,  591  St. 
Catharines  St.  W.,  Montreal,  Que. 

.Maritime  Provinces:  F.  S.  White,  St.  Stephen,  N.B. 


Distinctive 
Underwear  and 
Knitted  Goods 
for  Fall,  1918 


Distinctive  features  in  Harvey  Goods, 
such  as  the  New-Mode  Drop-Seat 
Combination,  give  an  indication  of 
the  distinctive  quality  that  shows 
throughout  the  entire  Harvey  Line. 
That  endeavor  which  has  made 
Harvey  goods  a  little  different  and 
better  than  the  ordinary  is  constantly 
put  forth  to  add  new  features  that 
will  make  selling  easier  and  business 
more  permanent. 
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WOOL  PRODUCTS  EMBARGO 

[J.S.  Government  Unites  With  Home  Government  to  Control 
Trading  in  Wool — Difficulty  in  Procuring 

Licenses  Announced. 


GREAT  uncertainty  has  existed  in 
Canadian  circles  as  to  how  dras- 
tic the  effect  on  Canadian  trade  of 
the  recent  embargo  and  licensing  restric- 
tions on  wool  products  from  the  United 
States,  would  turn  out  to  be.  The  first 
orders  prohibited  exportation  of  any 
goods  for  civilian  supply  that  had  not 
been  ordered  before  September  25.  Many 
were  inclined  to  believe  that  this  was  to 
be  final  and  considerable  consternation 
developed  on  account  thereof. 

DRY  GOODS  REVIEW  did  not  be- 
lieve, however,  that  such  was  the  inten- 
tion of  the  Washington  Government  and 
an  announcement  issued  December  15 
has  shown  that  this  opinion  was  well 
founded. 

The  new  regulations  stipulate  (1) 
that  no  commodities  containing  wool 
shall  be  exported  if  same  are  found  to 
be  needed  for  either  military  or  naval 
forces  of  the  United  States;  (2)  Per- 
sons desiring  to  export  wool  products 
must  obtain  a  license  from  the  War 
Trade  Board,  Bureau  of  Exports,  speci- 
fying- in  detail  the  goods  for  which  li- 
cense is  required  and  also  giving  a 
statement  from  the  manufacturer  of 
cloth  or  yarn  of  the  number  of  pounds 
of  scoured  wool  contained  therein.  (3) 
The  applicant  must  state  whether  the 
poods  are  manufactured  or  are  about  to 
be  manufactured. 

Canadian  Buyers  Interested 

Canadian  buyers  are,  of  course,  closely 
interested  in  the  details  of  the  matter 
as  large  quantities  of  readv-to-wear  gar- 
ments have  been  ordered  and  for  this 
particular  season  unusually  heavy  dress 
goods  business  has  been  placed  in  the 
States.  Talking  the  matter  over  wi<-h 
several  of  r>>e  larnrer  buyers  DRY 
GOODS  REVIEW  found  in  most  cases 
the  feelinsr  that  there  would  be  little  ef- 
fect from  the  regulation  except  a  certain 
amount  of  delay.  A  buyer  for  instance 
cannot  go  over  to  New  York,  and  see  a 
rack  full  of  dresses,  buy  them  and  have 
them  arrive  home  as  soon  as  he  does 
himself.  Instead  the  manufacturer  will 
have  to  apply  to  Washington  for  neces- 
sary license  and  the  "red-tape"  that 
seems  indispensable  in  all  such  matters 
consumes  about  two  weeks  of  valuable 
time.  To  offset  this  one  large  Cana- 
dian house  is  co-operatuig  with  the  New 
York  Manufacturers'  Association  in  re- 
questing Washington  that  a  branch 
office  of  the  War  Trade  Board  be  estab- 
lished in  New  York  to  handle  such  mat- 
ters. If  this  can  be  accomplished  it  will 
shorten  the  time  required  for  the  ac- 
quisition of  the  license  and  will  do  away 
with  the  most  objectionable  feature  of 
the  embargo  in  so  far  as  Canadian  buyers 
are   concerned. 


Smaller   Buyers    May    be    Affected 

There  is,  however,  another  consider- 
ation. The  very  large  Canadian  buyers 
will  doubtless  be  able  to  still  get  their 
orders  accepted  and  filled  but  owing  to 
the  difficulties  involved  some  United 
States  manufacturers  have  expressed 
themselves  as  indifferent  to  the  Canadian 
business  at  the  present  time. 

A  Specific  Instance 

One  knit  goods  manufacturer  stated 
an  instance  where  they  had  applied  for 
a  license  early  in  November  and  did  not 
receive  same  until  it  was  too  late  to  ship 
the  goods  for  the  Christmas  trade  and 
in  consequence  the  order  was  left  upon 
their  hands.  They  are  naturally  not  very 
keen  to  have  a  repetition  of  this  exper- 
ience. 

A  ready-to-wear  manufacturer  re- 
ferred to  the  stipulation  in  the  regula- 
tion stating  that  it  would  be  necessary 
to  certify  to  the  amount  of  scoured  wool 
in  each  lot  of  garments.  To  get  this  in- 
formation he  would  be  forced  to  go  to 
the  jobber  from  whom  he  bought  his 
material  and  the  latter  in  turn  to  the 
mill.  Someone  in  the  chain  would  be 
liable  to  get  disgusted  or  be  neglectful 
and  in  consequence  the  information  would 
be  a  long  time  coming  to  hand.  Then  after 
this  there  would  be  the  delay  in  getting 
the  license  from  Washington.  Under 
these  circumstances  this  particular  man 
said  he  would  not  accept  any  order  from 
Canada  for  thousands  of  dollars. 

IF  JOHN  WANAMAKER  RAN   YOUR 
BUSINESS 

(Continued  from  page  58) 
tailers  are  terrifically  proud  of  their  cost 
methods,  but  when  some  man  who  knows 
better  than  they  do  how  to  reckon  the 
costs  of  doing  business  catechises  them, 
they  discover  that  their  beautiful  cost 
system  is  as  full  of  holes  as  a  colander; 
and  what's  the  good  of  a  leaky  cost 
system? 

Sell  More  Goods 

I  pass  on  to  suggest — sell  enough  goods, 
at  an  adequate  advance  over  invoice  costs, 
to  recover  in  full  your  costs  of  doing 
business,  plus  a  desired  profit  for  your 
year's  effort  and  risk  of  capital. 

Once  there  was  an  English  youth  on  a 
Canadian  farm — a  fresh  importation.  He 
was  endeavoring  to  guide  a  keen  team  of 
horses  attached  to  a  land-roller  through 
a  gateway.  He  turned  in  at  too  narrow 
an  angle,  and  the  roller  collided  with  the 
gate  post.  This  caused  the  horses  to  leap 
forward.  They  escaped  from  the  roller 
and    ran    away.  Later,    the    English 

youth,  in  his  bad  quarter  of  an  hour,  said, 
"I  told  them  to  whoa,  and  they  wouldn't." 

Man"  r^tai'ers  are  like  this  hov;  thev 

know  their  costs  of  doing  business,  and 

thev  know  how  much   goods   they  must 

sell   in  the  year,  at  a  profit,  to  recover 
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their  costs  of  doing  business,  and  then 
they  expect  the  public  to  become  custom- 
ers in  sufficient  numbers  and  for  a  suffi- 
cient quantity  of  goods  to  give  them  the 
necessary  volume  of  business;  and  when 
the  year  is  over,  and  sales  are  totalled  up 
and  are  found  to  be  inadequate,  then  these 
hopeful  retailers  say,  "I  told  my  business 
to  be  big  enough,  and  it  wouldn't." 

Competition  is  too  keen  nowadays  avid 
one's  little  world  quite  too  divided  up  to 
permit  any  successful  retailer  to  go  to 
sleep  on  his  job.  Eaton's  and  Simpson's 
and  other  mail-order  houses  are  delighted 
when  local  retailers  are  snoozing  most 
of  the  time,  for  they  work  while  the 
snoozer  sleeps.  And  probably  there  is 
some  local  chap  with  just  enough  energy 
and  purpose  to  be  a  dangerous  competitor. 

Are  You   Your  Grandfather's  Grandson*? 

Most  of  us  are  fearfully  proud  of  our 
ancestors,  even  though  they  may  have 
been  esteemed  to  be  bad  men  in  their  day 
and  generation.  And  most  of  us  put  a 
halo  round  Grandfather's  head.  When 
Grandfather  kept  store  in  Canada  50  or 
60  years  ago  he  didn't  sweat  himself  to 
get  customers;  on  the  other  hand,  he  just 
kept  store,  and  the  people  just  had  to  go 
to  him.  And  so  Grandson  patterns  his 
practices  in  these  1900  years  after  the 
practice  of  Grandad  in  1837;  and  just 
keeps  store.  When  it  comes  to  being  lazy 
we  have  a  whole  procession  of  honorable 
ancients  to  lean  on. 

It  is  shockingly  easy  and  simple  to  fos- 
silize, to  grow  mossy,  to  acquire  ivory 
domes.  It  is  burdensome,  toilsome,  and 
exhausting  to  keep  a  keen  edge  on  one's 
life  year  after  year.  The  average  man  is 
out  and  out  lazy,  even  though  he  may 
cloak  his  laziness  with  fussy  mantles. 
The  Retailer  of  To-day 

Retailers  who  have  buried  their  grand- 
fathers and  keep  them  buried;  who  will 
not  let  old-tvme  ways  and  ideas  bury  them 
and  drag  them  down;  who  are  tingling 
with  the  life  and  spirit  of  to-day,  know 
very  well  that  the  common  store  keeper 
has  no  chance  to  get  ahead.  And  the 
Retailer  of  To-day,  imbued  with  to-day's 
spirt,  does  his  level  best  to  sell  enough 
goods  in  every  month  to  recover  the 
costs  of  doing  business  for  that  month. 
He  is  no  waiting  retailer,  waiting  for 
the  public  to  do  the  right  thing — shop  at 
his  store.  He  takes  no  chances.  He  goes 
out  of  his  store,  right  to  his  desired 
customers,  and  he  shoves  them  towards 
and  into  his  store,  and  compels  them 
to  buy.  And  always  he  is  whispering 
coaxing  words  into  his  desired  cus- 
tomers' ears.  He  gets  into  his  cus- 
tomers' houses,  into  their  councils,  and 
directs  their  thoughts  and  desires. 
When  Ma  or  Pa  or  Sis  or  Son  sits  in 
an  easy  chair,  for  sweet  reflection  or  for 
pleasant  relaxation,  the  Retailer  of  To- 
day leans  over  the  back  of  the  chair 
and  pours  his  insidious  whisperings  into 
the  ears  of  the  dreamer  and  deviser. 
On  the  Wooing  of  Business 

This  busy,  smart,  young  retailer  is  as 
crafty  as  a  lover.  He  togs  up  his  store 
in  its  Sunday  best  all  the  time.  He 
washes  its  face  regularly,  and  sees  that 
it  is  clean — his   store's  windows. 
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He  brushes  its  boots,  and  keeps  them 
polished — in  other  words  sees  that 
floors  are  always  presentable.  Apparel  is 
brushed,  and  is  spick  and  span.  The 
glittering  plass  (of  windows)  radiates 
color  and  is  warm  with  invitation.  This 
very  long-headed  lover  of  sales  sends 
solicitous  missives  to  his  customers 
suggesting  appointments  and  oppor- 
tunities for  caressful  contacts.  This 
brazen  suitor  actually  publishes  in  local 
newspapers  the  love-letters  he  addresses 
to  the  objects  of  his  affectionate  desire. 
Not  content  with  such  bold  wooing,  he 
uses  the  telephone,  and  does  some 
"sparking"  by  wire.  This  extravagant 
would-be  bridegroom  even  buys  a 
motor  ear  that  he  may  visit  the  charmer 
in  the  charmer's  own  home. 

The   Clock    of   Time    has     struck     the 

month  of  January,    1918.      The    ringing 

challenge     to     attention     has     failed     to 

rouse   from    their  torpor   some   worship- 

r heir  grandfathers;  it  has  stirred 


the  vitiated  impulse  of  some  who  have 
cheated  Energy  and  Purpose  endlessly, 
and  now  these  twain  refuse  to  give 
their  succor  to  the  inert  will;  it  has  made 
jump  some  tingling  men  whose  faces 
and  wills  are  ever  set  against  Sloth  and 
Retrogression. 

Who  are  you,  reader  of  these  words? 
Is  your  will  petrified,  and  so  unable  to 
budge  you?  Is  your  will  flabby  from 
want  of  exercise,  and  so  devoid  of  power 
to  make  you  take  a  step  forward  ?  Ts 
your  will  hard-muscled  as  a  consequence 
of  training,  and  so  able  to  send  you 
victor  against  every  resistance? 

1018!  A  year  of  opportunity!  A  year 
of  schooling!  What  will  be  the  record 
you  can  write  on  December  31,  1018? 

Sell  more.  Always  sell  more.  Selling 
— at  a  profit,  of  course — is  your  big  and 
chief  business.  If  you  buv  badly,  sell 
the  harder,  to  wipe  out  the  error.  If 
competition  crowds  you,  sell  more  to 
shame  it.     If  bad  weather  intervenes  its 


subtracting  force,  sell  more  to  defeat 
its  drag.  If  conditions  are  untoward, 
sell  more,  sell  more,  to  prove  yourself 
their  master.  If  the  God  of  Fortune 
smiles  on  you,  sell  more,  lest  the  favor 
become  fickle,  and  you  are  betrayed. 

And  when  you  write  your  advertise- 
ment, say  what  you'd  say  over  the 
counter,  or  to  your  own  wife.  Write  it 
all  down  just  as  you'd  speak  it. 

Edit  your  stuff,  if  editing  will  improve 
it,  but  first  of  all  get  the  stuff  down  in 
its  fullness. 

Well,  the  story  is  told.  You  are  a 
retailer.  How  have  you  liked  it?  Has 
it  rubbed  you  the  wrong  way?  Has  it 
enraged  you?  Has  it  left  you  cold? 
Has  it  stiffened  you  in  will  and  ardor? 
Has  it  convinced  you  that  the  proprietor 
of  a  business  is  usually  the  blocker  of 
his  own  business  ?  Has  it  made  you  re- 
solve to  sell  more — at  a  profit,  of  course? 

Sell  more  in  1918!  That's  the  slogan 
for  you  and  your  staff. 


BUYERS'      GUIDE 


Condensed    Advertisements 


SALESMEN  WANTED 
]  F  YOU  CAN  CALL  ON  BEDDING  DE- 
partments  and  general  stores  regularly  in 
an  established  territory,  we  have  a  woolen 
staple  now  in  great  demand.  Salesmen  wanted 
to  carry  as  side-line.  Nationally  advertised. 
State  lines  now  handled — territory  covered. 
Write  at  once.  Box  123.  Dry  Goods  Review, 
Toronto. 


/  -JM  MISSION  AGENTS  DOING  BUSINESS 
with  the  wholesale  and  manufacturers, 
would  like  to  hear  from  manufacturers  of 
lines  suitable  for  the  dry  goods  trade. 
Gilchrist    Broe.,    58    I'ront   St.    W.,   Toronto. 

DMJB  SALE  AS  GOING  CONCERN.  DRY 
goods  and  men's  furnishing  business,  in 
progressive  country  town  in  B.C.  Owner  has 
good  reasons  for  selling.  Apply  Box  200,  Dry 
Goods   Review. 

IGENCIES  WANTED  FOR  MONTREAL 
x^-  City  by  experienced  man  having  splendid 
connection  with  retail  dry  irnods  i"»d  """its' 
furnishing  trade.  "Agency,"  Box  1934,  Mont- 
real. 


FRED  BIRKS 

C">MMI>S  ON  DRY  GOODS 

14  Phillips  Square.  MONTREAL 

Sepreienr.n* 

HAMBURG    BUTTON  CO. 

Pearl  Buttons,  Jewellery  and  Novelties. 

NEW  YORK 

A.  L.  CLARK  &  CO..  INC. 

Notion  Specialties  and  Small  Wares. 

NEW   YORK 

WINTER    BROTHERS 

Jeweller,    Novelties.    NEW   YORK 

STERN   SPECIALTY  COMPANY 

Art  Rubber  Novelties.  Etc..  NEW    YORK 
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PAPER 
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All-Steel 

P=t| 

"Fireproof" 

Made  in  12  sizes. 
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,             Send  for  catalog. 

Climax  Baler  Co. 

Hamilton         Ontario 

Bennett  &  Jennison 

Limited 

GRIMSBY,  ENGLAND 

Cables:    Novelties,  Grimsby 


Manufacturer    of    Polished    WixhI    Photo    Frames 
in     Rosewood,     Walnut,    Black.    Gilt,    etc. 
Sample  collections  available   against  payment  in 
London    or    Liverpool. 
The    largest    Frame    Works    in    Great     Britain. 


'Genuine    Staplon    make. 


Tobacco     Pouch.     Calf     Leather,      Para 
Rubber-lined.      Tobacco   is   always   moist 
and    can't   fall    out.      Extra   value. 
For    overseas    box    and    everyday    trade. 


When  You  Want    Boot 
and  Shoe  LACES 

I  ha\e  in  stock,  both  hulk  and 
banded  in  pairs,  round,  tubular, 
flat,  all  c  )1<  rs;also  Leather  Laces. 

E.  W.  McMARTiN 

45  St.   Alexander  Street  Montreal 


LARGEST  MANUrACiURtRS 

Artificial  Flowers,  Plant;  and  Vines, 
Window  Decorations,  Japanese  ancl 
Chinese  Decorations,  I'apier  Mac-be 
Novelties,  Electric  Ligl.ied  Plover 
Bushes.  Write  for  our  101  page 
Catalogue.      It's   free  for   the   asking. 

The  Botanical  Dec    raiii  g   Company 
l  Incorporated. ) 

4  South  Fifth  Avenue.  C  hicago.  111. 


Dry  Giods  ail  Blarke's 

White  Goods  and  Prints 
Big  stock  for  Spring  and  Summer 

Unusual  Attractive  prices. 

GEORGE    ALBERT  &    CO. 

237  South    Fifth  Street 
Philadelphia,  Pa. 


"Special  Lines" 

Dress  Goods,  Woollens, 
Linens,  etc.,  etc. 

Cash  Buyers  of  Stock 
Lots  Dry  Goods. 


Give  Us  a  Call 


TO    BUY 

OR 
TO  SELL 


C.  E.  Robinson  &  Co. 

Importers  and    C:>*n*nfito7    If  jrchait 

10  Victoria   Street 

Mappin  &  Webb  Building 

MONTREAL 

Tel.   Uptown  8553. 


SAY  YOU  SAW  IT  IN 
DRY  GOODS  REVIEW 
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NEW  YORK   BRANCH  STORE 

Some  Novel   Ideas  Worked  Out  in  Montreal  Ready-to-Weai 

Store— "Rest  Room"  Unique  on  This  Continent — 

Dressing  or  Kitting  Rooms  Adjoining. 


MONTREAL,  Dec.  27.— A.  special- 
ty store  that  is  limited  to  ready- 
to-wear  lines  has  started  in  the 
main  English  retail  section  of  the  city, 
St.  Catherine  street  West,  and  is  work- 
ing out  some  interesting  ideas.  The 
store  itself  is  long  and  narrow,  in  the 
proportion  of  11  feet  to  70,  allowing  of 
little  in  the  way  of  display  save  along 
the  walls.  Yet  this  narrow  feature,  that 
might  with  an  unskilful  treatment  of 
equipment  and  finishing,  give  an  impres- 
sion of  being  crowded,  avoids  this  and 
emphasizes  instead  the  feeling  of  dainty 
surroundings  and  high  class  goods.  The 
impression  secured  is  of  an  establish- 
ment that  is  never  crowded;  cannot  be, 
in  fact;  and  an  element  of  exclusiveness 
that  attaches  to  some  of  the  Fifth  Ave- 
nue specialty  shops  of  New  York,  and  is 
worked  out  on  somewhat  different  lines 
by  Stitt's  of  Toronto  in  their  new  Yonge 
street  premises,  that  have  been  shown  in 
DRY  GOODS  REVIEW. 

The  photograph  that  appears  with  this 
article  will  give  a  fair  idea  of  the  layout 
of  the  store,  although  a  photograph  un- 
der such  conditions  is  bound  to  be  taken 
at  a  disadvantage.  The  color  effects  are 
chiefly  in  French  ivory  and  French  grey, 
with  contrasting  colors  in  delicate  mat- 
ing shades.  The  main  portion  of  the 
walls  are  in  the  new  grey  shades  that 
are  brought  out  in  imitations  of  Japan- 
ese cloth  papers.  Above  is  a  very  dainty 
paneling,  in  soft  shades,  and  the  carpet 
is  of  delicate  blue  and  fawn. 

Along  the  right  wall  on  entering  are 
three  show  cases  finished  in  French 
ivory,  and,  next  to  these,  cabinets  of  the 
same  color  for  dresses  in  silks  and 
cloths.  At  the  opposite  side  are  a  few 
stands  for  special  displays  of  dresses, 
coats  or  waists.  Wickerwork  furniture 
is  set  here  and  there  along  this  wall, 
nearer  the  rear. 

The  view  of  the  end,  back  of  the  show 
windows,  gives  an  idea  of  a  very  effec- 
tive treatment  of  the  opening.  It  is  of 
small  panes,  in  the  prevailing  shade,  but 
the  outstanding  feature  is  the  pair  of 
draw  curtains  of  silk  poplin  in  peacock 
blue.  The  same  combination  is  used  on 
the  door  at  the  right,  running  slantwise. 
This  idea  must  almost  be  seen  to  be  ap- 
preciated, but  DRY  GOODS  REVIEW 
would  recommend  a  test  of  it  to  those 
who  are  after  special  effects  in  the  dec- 
oration of  store  or  window.  While  the 
shade  is  not  obtrusive,  it  seems  to  stand 
out  all  over  the  store,  rich  and  yet  soft, 
and  equally  effective,  in  day  time  or  with 
electric  lights.  More  than  this,  it  works 
out  as  a  background  for  the  window,  for 
it  shows  through  the  glass  clearly,  as 
the  photograph  indicates. 

In  the  window  also  is  a  mirror  on  the 
side,  with  a  valance,  in  grey,  and  this 
background    equipment   is    supplemented 


by  the  use  of  plush  at  the  base  of  the 
goods  displayed,  much  after  the  manner 
of  some  of  the  higher  class  men's  wear 
windows.  The  narrow  store  presupposes 
a  narrow  window,  and  this  is  the  case, 
the  goods  showing  in  a  45  per  cent,  angle 
to  the  street.  The  doorway  is  shared  with 
a  millinery  store,  which  is  fitted  up  in 
much  the  same  manner. 

But  there  is  another  feature  that 
swells  the  pride  of  the  proprietor  of 
Bedells,  Maurice,  more  than  the  equip- 
ment; this  is  the  rest  room.  This  might 
seem  to  be  an  external,  or  accessory  ele- 
ment, that  would  be  viewed  very  much 
as  a  side  line.  But  no,  declares  the  pro- 
prietor. The  "Rest  Room"  is  unique  on 
the  continent,  he  declares.  Nothing  even 
in  New  York  just  like  it.  The  store  is 
11  feet  wide;  the  rest  room  is  13  ft.  wide 
and  28  ft.  long,  so  it  is  wider  than  the 
store,  and  occupies  more  space  than  the 
three  "dressing"  or  "fitting"  rooms.  In 
the  diminutive  store  it  looms  large;  larg- 
er than  would  be  required  ordinarily  to 
rest  the  customers.  But  it  is  large  and 
equipped  in  a  way  to  make  it  bulk  large 
as  a  part  of  the  store;  as  a  rendezvous 
for  the  friends  of  customers  as  well  as 
for  the  customers  themselves.  It  is  an 
interesting  experiment,  as  if  one  might 
say,  "Bedells  ?  Yes,  that's  the  store  with 
the  big,  little  rest  room.  Yes,  I've  been 
there;  isn't  it  a  dear  little  place?     How 


can  they  afford  to  give  as  much  room 
to  it?" 

That  would  seem  to  be  the  underlying 
idea  of  the  proprietor  in  designing  his 
rest  room. 

The  walls  and  ceiling  of  this  room  are 
of  beaver  board,  in  French  ivory.  The 
furniture  is  of  French  grey,  with  the 
chairs  upholstered  in  the  new  mulberry 
shade;  soft  and  quite  comfortable;  and 
there  are  books  on  the  table  to  read  or 
fumble  over;  and  a  soft  carpet  and  there 
is  a  little  desk  that  is  shown  in  the  pic- 
ture with  cream  paper  and  blank  bank 
cheque  forms  for  you  to  fill  in  when  you 
have  bought  a  dress,  or  have  approved 
the  fit  of  the  coat  you  chose  a  few  days 
ago. 

Opening  out  of  this  are  two  dressing 
rooms,  one  of  which  is  seen  in  the  view. 
This  is  finished  in  French  ivory  also, 
with  a  couple  of  chairs,  and  a  triplicate 
mirror  that  suggests  that  the  store  is  not 
afraid  to  have  a  complete  view  of  their 
goods.  A  third  room,  similarly  furnish- 
ed runs  off  the  main  part  of  the  store,  a 
location  which  the  plan  accompanying 
will  indicate  more  clearly. 

This  then,  is  a  description  of  the  new 
store  of  Bedell's,  that  carries  coats,  suits, 
dresses,  waists,  skirts,  and  has  a  show 
case  of  fur  sets  as  number  three  of  the 
trio  at  the  front.  The  waists  themselves 
run  along  a  wire  inside  the  show  case; 
the  skirts  are  shown  on  glass  shelvings. 

On  the  top  of  the  first  show  case  as 
one  enters  the  store  is  a  pile  of  cards, 
cream  color  with  the  printing  in  brown 
ink:  "Tel.  Uptown  918;  BEDELL,  La- 
dies' Wear,  operated  by  Maurice  Limited, 
521  St.  Catherine  Street  West,  Montreal, 
near  Stanley  Street." 


REST  ROOM   WITH  DRESSING   ROOM 

This   Rives   a    partial   view   of   handsome    rest    room   at    Bedell's   and   a 
glimpse   into  one  of  the  three  dressing  rooms. 
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AN    EARLY    EASTER 

Faster  falling  this  year  on  March 
sist  will  moan  that  merchants  will 
acquaint  themselves  thoroughly 
with   Spring   merchandise  at   once 

and  make  every  effort  to  have 
stocks  on  hand  early  to  take  full 
advantage  of  this  season  of  great- 
est hopes. 


HUDSON'S    HAY    CO.    AS    PURCHAS- 
ING AGENTS 
IX   the  last  issue  of  DRY  GOODS  RE- 
VIEW the  position  of  Canadian  purchas- 
ing  agents   for   the    French   Government 


BEDELL'S 


^  |»».C.M]  |.^o.l..,|  |AI«~&«| 


Millinery      Store 


NARROW   SPACE    WELL   UTILIZED. 

the   Bedell   store   in   Montreal,   where  only    11    ft.   frontage   was   available. 
Note  the  amount  of  space  given  to  Rest    Room. 


SMART  SPRING    SUIT 

Sand  shade  serge,  old  rose  silk  lining.  The  striped  silk  collar 
is  detachable.  Straight  lines,  pocket  and  belt  are  the  features  of 
the  skirt.     Made  bv   Lazare  &  N'ovek,  Montreal. 


(i(H)I)  I 


MARROW  SPACE 


Looking  towards  entrance  of  Bedell's  new  Montreal 
store.  With  only  11  feet  space  to  work  upon  a  fine 
effect    is  achieved. 


was  credited  to  another  firm  rather  than 
to  the  Hudson's  Bay  Company.  The 
lines  include  wheat,  oats,  copper,  wire, 
hardware  in  general,  motor  trucks,  etc., 
and  textiles,  including  socks,  army 
cloth,  liner,  threads,  and  corduroys.  The 
textile  lilies  have  been  looked  after  by 
the  Eastern  Buying  Agency  of  the 
Hudson's  Bay  Company.  In  one  item 
alone,  socks,  gray  and  natural  wool,  6,- 
000,000  doz.  have  been  purchased,  a  rath- 
er fortunate  matter  for  jobbers  as  they 
were  too  heavily  stocked.  The  prices 
paid  for  these  ran  from  S2.50  to  $4  a 
dozen.  The  accounts' were  paid  at  Mon- 
treal as  soon  as  the  bills  of  lading  bad 
been  received. 


just    returned    from    a    couple    of    weeks       Russia 
visit    to   New   York   where   he   has   been      curtail 
looking     into     the     question     of    Spring 
styles  for  the  little  ones. 


will    it    i.s    felt    tend    to    largely 
supplies  from  that  country. 


JAMES  BRODIE  REPRESENTING 
CANADA 

James  Brodie  has  been  appointed  Can- 
adian representative  for  Ringvvalt's 
linoleum,  a  line  which  has  met  with  a 
large  sale  in  the  Unite  States,  by  reason 
of  its  many  popular  qualities.  The  mak- 
ers claim  that  this  linoleum,  manufac- 
tured by  a  patent  scientific  process,  will 
not  become  dry,  hard  or  brittle,  the 
back   being    indestructible. 


1  >•;<•?-/ 


MAKING  CHILDREN'S  (OATS 
THE  Atlas  Garment  Manufacturing  & 
Trading  Company  of  Montreal  have  ex- 
tended their  lines  of  manufacture  to  in- 
clude children's  coats,  and  already  have 
met  with  a  gratifying  success  with  the 
trade.  A  new  factory  has  been  estab- 
lished at  St.  Jerome.  Que.,  where  they 
will  have  splendid  facilities  for  this  pur- 
pose.     The    manager,    Wm.    Small,    has 


A    SHORT   FUR  CATCH 

Funsten  Bros.  &  .Co.,  fur  auctioneers 
of  St.  Louis,  U.S.A.,  report  that  receipts 
of  fur  to  date  would  indicate  a  con- 
siderable shortage  in  the  catch.  They 
account  for  this  largely  by  the  numbers 
of  trappers  who  have  left  this  work 
either  for  military  service  or  in  res- 
ponse to  the  call  of  high  wages  else- 
where. The  unsettled  condition  in 
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BRAIDED  FLOSS 


"XuFloss"  for  embroidery  and  crocheting 
is  a  lustrous  artificial  silk  floss  with  strands 
braided  loosely  so  that  it  will  not  ravel. 
From   the   Castle   Braid    Co.,   New   York. 


DRY    GOODS    REVIEW 
WHKKIvTO-BUY  DIRECTORY  (Continued) 


SUSPENDERS,    FRENCH    MODEL 

Brophey  Suspender  Co.,  Toronto. 
SWEAT    PADS 

American    Pad   &   Textile  Co.,   Chatham. 
SWEATERS,    BOYS' 

R.    G.     Long    &    Co..    Toronto. 
SWEATERS,    GIRLS' 

R.    G.    Long    &    Co..    Toronto. 
SWEATERS 

R.    M.    Ballantyne.    Ltd.,    Stratford. 
Monarch    Knitting    Co.,    Dunnville,    Ont. 
Harvey    Knitting    Co..    Woodstock,    Ont. 
Richard    L.    Baker    &   Co.,    Toronto. 
Acme    Glove    Works,    Ltd.,    Montreal. 
Visor    Knitting    Co.,    Niagara    Falls. 
Williams   Trow    Knitting    Co.,    Stratford. 
SWEATER    COATS 

Acme    Glove    Works.    Ltd..    Montreal. 
W.    R.    Brock    Co.,    Toronto. 
Richard   L.   Baker   &   Co.,   Toronto. 
John   M.    Garland.    Son    &    Co.,    Ltd..    Ottawa 
Monarch     Knitting    Co.,    Dunnville.    Ont 
R.    G.   Long   &    Co.,   Toronto. 
SWEATER    COATS,    SILK 

Monarch    Knitting    Co.,    Dunnville,    Ont 
SWISS    CURTAINS 
'Daly    &    Morin.    Lachine,    Que. 
T 
TABLE    DAMASK 

The   .Old     Bleach     Linen     Co..     Kandalstown. 
Ireland. 
TABLE    AND    COUCH    COVERS 

Daly    &    Morin.    Ltd.,    Lachine.    Que. 
TABLE    LINENS 

Campbell.  Metzger  &  Jacobson,  New  York, 
TABLE    LINEN    SHEETINGS 
W.    R.    Brock    Co..    Toronto. 
TAFFETAS 

Pacific    Mills,    Lawrence,    Mass. 
Pine    Tree    Silk    Mills.    Philadelphia. 
TAILORS'    LININGS 

W.    R.    Brock    Co.,    Toronto. 
TAILORS'    TRIMMINGS 

John   M.    Garland,    Son    &    Co.,    Ottawa. 
TAILORS'    WOOLLENS 

John   M.    Garland.    Son    &   Co.,    Ottawa. 
TALCUM    POWDER 

G.   Mennen   Chemical    Co.,   Montreal. 
TAPES 

Belding-Paul-Corticelli.     Ltd.,     Montreal    and 
Toronto. 
TAPESTRIES 

Daly    &    Morin,    Ltd.,    Lachine,    Que. 
TAPESTRY 

Geo.   H.   Hees,   Son   &  Co.,  Toronto. 
Pacific    Mills,    Lawrence,    Mass. 
TAPESTRIES,     UPHOLSTERY     VELVETS 

Lister   &    Co.,    Ltd.,    Bradford,    Eng. 
TASSELS 

The  Moulton  Mfg.  Co..   Montreal. 
TEA    APRONS 

A.   Bruce  Finnie  &   Co..  Montreal. 
Canadian    Converters    Co.,    Montreal. 
Novelty    Lace    &    Veiling   Co.,   Toronto. 
TEE  STANDS 

Clatworthy    &    Son,    Toronto. 
TENTS 

J.   J.   Turner   &    Sons,    Ltd.,    Peterboro,    Ont 
TERRY   CLOTH 

Gait  Robe  Co.,   Gait,    Ont. 
THIMBLES 

Will    P.    White.    Ltd..    Toronto. 
THREADS 

Belding-Paul-Corticelli.     Ltd..     Montreal     and 

Toronto. 
Will    P.    White,    Ltd.,    Toronto. 
TICKINGS 

Can.  Carpet  &   Comforter  Co.,   Toronto. 
John    M.    Garland,    Son    &    Co.,    Ottawa. 
TIE  HOLDERS,   ONLI-WA 

Parsons   &    Parsons   Canadian   Co.,   Hamilton. 
TIE   MATERIALS 

Lister    &    Co.,    Bradford,    Eng. 
TIGHTS 

C.    Turnbull    Co..    Gait. 
TISSUE.    RUBBER 

Will    P.    White.    Ltd..    Toronto. 
TOBOGGANS 

J.    E.    lieauchamp    &    Co..    Montreal. 
TOOTH    BRUSHES 

Will    P.    White,    Ltd..    Toronto. 
TOQUES 

Monarch    Knitting    Co..    Dunnville,    Ont. 
Hambly    &    Wilson,   Toronto. 
TOQUES,    KNITTED 

Avon    Knitting    Co..    Stratford. 
R.  M.   Ballantyne.   Ltd.,   Stratford. 
TOWELLING,   CRASH 

Middlesex    Mills,    Ltd..    London. 
TOWELLING,    TURKISH 
Gait    Robe    Co.,    Gait,    Ont. 
Middlesex    Mills,    Ltd.,    London. 
TOWELS 

W.    R.   Brock   Co.,  Toronto. 
J.    Smith    Hargreaves   &    Co..    Ltd..    Manches- 
ter,   Eng. 


The    Old    Bleach     Linen    Co..    Randalstown. 

Ireland. 
W.    Raven    &    Co.,    Ltd.,    Leicester,    Eng. 
Walker    Bros..    Montreal. 
TOWELS,    HAND    EMBROIDERED 

Campbell,  Metzger  &  Jacobson,  New  York 
TOYS 

J.    E.    Beauchamp    &    Co..    Montreal. 

Torcan    Fancy    Goods    Co..     Toronto. 

Ribbons.    Ltd..    Toronto. 
TRAVELLING  RUGS 

Leopold    Frank.    London.    E.C. 
TRIMMINGS 

Belding-Paul-Corticelli,     Ltd.,     Montreal     and 
Toronto. 

The    Moulton    Mfg.    Co.,    Montreal. 
TRIMMING,    DRESS 

The    Moulton    Mfg.    Co..    Montreal. 
TRIMMINGS,   CLOAK   AND   SUIT 

The    Moulton    Mfg.    Co.,    Montreal. 
TRIPLICATE    MIRRORS 

Clatworthy   &    Son,   Toronto. 
TROPICAL    SUITS 

C.    Kenyon    Co.,    New    York. 
TROUSERING 

W.    R.    Brock    Co.,    Toronto. 
TROUSERS 

Hamilton    Carhartt    Cotton    Mills.    Toronto. 
TROUSERS,    MEN'S 

J.   A.   Haugh  Mfg.   Co..   Toronto. 
TRAYS    AND    COASTER    SETS    IN 
SILVER    AND    NICKEL 

Royal    Metal    Mfg.    Co.,    Chicago. 
TURKISH    TOWELS 

Hambly    &    Wilson.    Toronto. 
U 
UNDERWEAR 

Atlantic    Underwear    Co.,    Moncton,    N.B. 

John   Macdonald   &    Co.,   Toronto. 

R.    L.    Baker    &    Co..    Toronto. 

W     R.    Brock    Co..    Toronto    and    Montreal. 

Mclntyre    &   Son    Co.,    Montreal. 

Gait   Knitting   Co.,    Gait,   Ont. 

Harvey    Knitting    Co..    Woodstock,    Ont. 

Greenshields,    Ltd.,    Montreal. 

Mclntyre,    Son    &    Co..    Montreal. 

J.    R.   Moodie   &   Son.    Hamilton,    Ont. 

C.    Turnbull    Co.    of    Gait,    Gait,    Ont. 

Peerless    Underwear    Co..    Hamilton,    Ont. 

Alphonse  Racine,  Ltd.,  Montreal. 

Zimmerman    Mfg.    Co.,    Hamilton,    Ont. 
UNDERWEAR,   UNION    SUITS 

C.    Turnbull    Co.,    Gait.    Ontario. 
UNDERSKIRTS 

Arlington    Skirt    Co.,    New    York    City. 

Can.    Converters    Co.,    Montreal. 

Canadian   Underskirt   Co.,    Toronto. 
UNDERSKIRT    MATERIALS 

Lister    &    Co..    Bradford,    Eng. 
UNION    (AND   COTTON)    RUGS 

Leopold    Frank.    London,    E.C. 
UPHOLSTERINGS 

Daly    &    Morin,    Ltd.,    Lachine,    Que. 
UPHOLSTERING    GOODS 

Geo.    H.    Hees,    Son    &    Co..    Toronto. 
UPHOLSTERY   HARDWARE 

Daly    &    Morin,    Ltd..    Lachine.    Que. 
UTILITY    COATS 

National   Rubber   Co.,    Montreal. 
UNION    JACKS 

Leopold   Frank.    London.    E.C. 


VEILINGS 

Canada   Veiling   Co..  Toronto. 

G.    Goulding    &    Sons.    Toronto. 

Chas.    Mouterde    (United    Makers),    Toronto. 

Novelty   Lace   &    Veiling  Co.,   Toronto. 

Thompson    Lace    &    Veiling    Co.,    Toronto. 

West  lake    Bros.,    Ltd.,    Toronto. 
VEILINGS,    MOURNING 

Canada   Veiling  Co.,  Toronto. 
VEILS    (ELASTIC) 

Will    P.    White,    Ltd.,    Toronto. 
VELOURS 

J.   H.    &    B.    F.   Allen,    Toronto. 

H.     V.    Cowie,    Toronto. 

Daly   &   Morin,   Ltd.,   Lachine,   Que. 

.1.    B     Henderson    &    Co..    Toronto. 

The  Oriental  Textile  Co.,  Ltd.,   Oshawa.   Ont 
VELVETS 

W.    R.    Brock    Co..    Toronto. 

G.    Goulding    &    Sons,    Toronto. 

Chas.    Mouterde    (United    Makers  I.    Toronto. 

Will    P.    White,    Ltd.,    Toronto. 

The  Oriental  Textile  Co.,   Ltd.,   Oshawa.   Ont. 

J.    H.    &   B.   F.    Allen,   Toronto. 

Pine   Tree   Silk   Mills,    Philadelphia. 
VELVETEENS 

Belding-Paul-Corticelli,     Ltd.,     Montreal     and 
Toronto. 

John    Macdonald    &    Co..    Toronto. 

J.    &   J.   M.    Worrall,    Ltd..    Manchester.    Eng. 
VESTINGS 

John    Hall,    Ltd.,    Manchester,    Eng. 


VINES,   ARTIFICIAL         ' 

L.   J.    A.    Derome,    Montreal. 
•VISOR"— "4    IN    1"    SWEATERS 

Visor    Knitting    Co.,    Niagara    Falls.    Ont. 
VOILES 

Pacific    Mills,    Lawrence,    Mass. 
VOILES,    FANCY 

Lace    Goods    Co.,    Toronto. 
VOILES,    PLAIN 

Lace    Goods    Co.,    Toronto 
W 
WAIST    FORMS 

Clatworthy    &    Son,    Toronto. 
WAIST   HANGERS 

Clatworthy    &    Son,    Toronto. 
WASHABLE    ENAMEL    FORMS 

Clatworthy    &    Son,    Toronto. 
WASTE    PAPER    BALERS 

Climax    Baler    Co.,    Hamilton,    Ont. 
WATERPROOF    COVERS 

J.    J.    Turner    &    Sons.    Peterboro,    Ont. 
WATERPROOFS,    LADIES,    MISSES'    AND 
CHILDREN'S 

A.    Mclntyre    Bruce,    St.    Thomas,    Ont. 
WATERPROOFS,'  MEN'S,    YOUTHS'.    BOYS' 

A.    Mclntyre    Bruce,    St.    Thomas.    Ont. 
WAX    FIGURES 

Clatworthy    &    Son,    Toronto. 

Delfosse  &   Co.,   Montreal. 
WJNDOW    VALANCES 

TJelfosse   &  Co.,   Montreal. 
WAISTS 

Canadian    Converters    Co.,    Montreal. 

Exclusive  Ladies'  Wear,   Montreal. 

Walker    &    Hamilton,    Montreal. 

Manhattan    Waist   Co.,   Montreal. 

McCutcheon    Waist    Co.,    Montreal. 
WAISTS,     COTTON 

Standard    Ladies'    Wear,    Ltd.,    Toronto. 

McCutcheon    Waist    Co.,    Montreal. 
WAISTS,   CREPE   DE   CHINE 

Atlas   Garment  Mfg.   &   Trad.    Co.,    Montreal. 

McCutcheon    Waist    Co..    Montreal. 

Standard    Ladies'    Wear,    Ltd.,    Toronto. 
WAISTS,   P.C. 

Parisian    Corset    Co.,    Quebec. 
WAISTS,    GEORGETTE 

Atlas   Garment  Mfg.    &   Trad.    Co.,    Montreal. 

Standard    Ladies'    Wear,    Ltd.,    Toronto. 
WAISTS,   SILK 

Atlas   Garment  Mfg.    &   Trad.    Co.,   Montreal. 

McCutcheon    Waist    Co.,    Montreal. 

Standard    Ladies'    Wear,    Ltd.,   Toronto. 
WAISTS,   VOILE 

Standard   Ladies'    Wear,    Ltd.,   Toronto. 

McCutcheon    Waist   Co.,    Montreal. 
WAISTS,    WASH 

McCutcheon    Waist  Co.,   Montreal. 
WASH    APRONS 

Canadian  Consolidated  Rubber  Co.,  Montreal. 
WHISTLE   CORDS 

The   Moulton    Mfg.    Co.,    Ltd.,   Montreal. 
WORKSTAND    MFGRS. 

Bennett   &    Jennison,    Ltd..    Grimsby.    Eng. 
WASH  SKIRTS 

Smith   &   Manolson,   Montreal. 
WOMEN'S    AUTO    HATS 

Canadian  Consolidated  Rubber  Co.,  Montreal. 
WHOLESALE   DRY   GOODS 

W.    R.    Brock    Co.,    Montreal    and    Toronto. 

John   M.    Garland,    Son   &    Co.,    Ottawa. 

John    Macdonald    &    Co.,    Toronto. 

Mclntyre,    Son    &    Co.,    Montreal. 

Alphonse  Racine,  Ltd.,  Montreal. 
WASH    GOODS 

Pacific    Mills,    Lawrence,    Mass. 

W.   R.    Brock    Co.,    Toronto    and    Montreal. 

Greenshields,    Ltd.,    Montreal. 

John    M.    Garland,    Son    &    Co.,    Ottawa. 

Mclntyre,   Son   &    Co.,  Montreal. 

John    Macdonald    &    Co.,    Toronto. 
WATERPROOFS 

Hambly    &    Wilson,    Toronto. 
WATERPROOF   CAPS 

Canadian  Consolidated  Rubber  Co.,  Montreal. 
WATERPROOF    PEA   JA#KETS 

Canadian  Consolidated  Rubber  Co..  Montreal. 
WATERPROOF    CAPES 

Canadian  Consolidated  Rubber  Co.,  Montreal. 
WATERPROOF    CLOTHING 

Canadian  Consolidated  Rubber  Co.,   Montreal. 
WEBBINGS 

Belding-Paul-Corticelli,     Ltd..     Montreal     and 
Toronto. 
WHITEWEAR 

John    Macdonald    &    Co.,    Toronto. 

Canadian    Converters     Co..     Montreal. 
WHITE    AND   GREY    COTTONS 

J.    M.    Garland,    Son    &    Co..    Ottawa 
WHIPCORDS 

Pacific    Mills.    Lawrence,    Mass. 
WILL-O-THE-WISP 

H     R.    Mallinson    Co..   New    York. 
WIRE   GOODS 

Torcan    Fancy    Goods    Co.,    Toronto. 
WINDOW    CURTAINS 

John    M.    Garland.    Son    &    Co..    Ottawa. 


DR  Y    GOODS    R  E  V  1  E  W 


"1  hey  Said"— it  couldn't  be  done. 

— that   American  creative   ability   could    not    conceive    the    equal    to 
European. 

— that  the   American  market   would  not  respond  to  native  production 
and  pay  the  price  to  permit  comparison. 

l\OW — what  do  "they  say"?     Since  the  silk  sales  of  the  last  few  years 
show  beyond  question 


MALLINSON'Q 

1    1    Silks  de  Luxe    kJ 


have  comprised  creative  novelties  that  inspired  the  modes,  and  have  led  the  market  to 
demand  the  best  silks  regardless  of  priee.  only  so  the  quality  was  snre  and  the  style  authori- 
tative. 


7  his  is  what  4  4  They  say 


in  scores  of  letters  and  many  a  word,  sincerely  spoken' 

"Good  Work" — we're  proud  of  you — and  will  never  doubt  American  resource  again.  Go 
ahead— creaU  and  educate — Create  silk  styles — Educate  the  public  to  appreciation — We're 
With  You  and  For  "The  New  Silks  First." 

And  we  print  tlii-  page  as  our  grateful  acknowledgment 
of   these   countless   expressions   of   the    trade'-   good-will. 


H.R..MALLINSON  &  COMPANY 

J\feW  Ijork 


[n  appreciation  of  Canadian  business,  we  have 
opened  an  office,  managed  by  Geor«e  W.  Dawson. 
New    Birks    Building.   Montreal. 


T- 
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Atlantic  Underwear  Co.,  Ltd 109 

Australian  Draper 109 
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Botanical  Decorating  Co 195 

Bradford  Dyers'  Association    ....  2 

Bradstreets 135 

Brock,  W.  R.,  Co.  (Toronto) 20 

Brock,  W.  R.,  Co.  (Montreal)   ....  12-13 

Brophey  Suspender  Co 51 

Bernard,  G.  E 76 

Ballantyne,  R.  M.,  Co 107 

Brodie,  Jas 116 

Birkin  &  Co 123 

Baker,  Richard  &  Co.,  Ltd 130 

Bruce,  A.  Mclntyre 181 

Brown  &  Sons 189 

Calico  Printers'  Association,  Ltd.  .  .  53 

Campbell,  Metzger  &  Jacobson  ...  76 

Canada  Veiling  Co 131 

Canadian  Consolidated  Rubber  Co.  . 

Inside  back  cover 

Canadian  Converters  Co.,  Ltd 162 

Chipman-Holton  Knitting  Co 103 

Circle  Bar  Knitting  Co.,  Ltd 108 

Clarkson,  M.,  &  Co 16 

Climax  Baler  Co 195 

Colonial  Fastener  Co 122 

Craftana 109 

Cravenette  Co.  .  • 66 

Cosbie,  R.  N.,  Ltd 18 

Canadian  Carpet  &  Comforter  Co..  115 

Clatworthy  &  Son 143 

Cooper  Skirt  Co 174 

Canadian  Underskirt  Co.,  Ltd 176 

Canadian  H.  W.  Gossard  Co.,  Ltd.  171 

Cowie,  H.  V Outside  back  cover 

Daley  &  Morin 114 

Davis,  Henry  &  Co.,  Ltd 94 

Dent,  Allcroft  Co 128 

Derome,  L.  J.  A 183 

Dominion  Textile  Co 61 

Dominion  Wadding  Co 18 


Exclusive  Ladies'  Wear,  Ltd 173 


Finnie,  A.  Bruce  Co. 
Frank  Leopold   .  . 

Fraser  Cap  Co 

Fisk,  D.  B.  &  Co. 
Frydberg  Bros.,  Inc. 
Forsyth  Kimmel  Co. 


135 
59 


88 


77 


Gait  Knitting  Co.,  Ltd 95 

Gage  Bros.  &  Co 87 

Garland,  Jno.  M.,  Son  &  Co.,  Ltd..  .         3 

Gipe-Hazard  Store  Service   144 

Godde,  Albert,  Bredin  &  Cie 60 

Greenshields,  Ltd 1  and  67 


Griffin  Glove  Co..  Ltd.    .  . . 
Guelph  Mending  Yarn  Co. 

Goulding  Co 

Gait  Robe  Co 

Goderich  Knitting  Co.   .  .  . 


130 
195 


113 

102 


Hall,  John,  Ltd 65 

Hargreaves.  J.  Smith  &  Co.,  Ltd.   .  17 

Haugh,  J.  A..  Mfg.  Co.,  Ltd 50 

Hawley,  A.  E.,  Co 19 

Hees,  Geo.  H.,  Son  &  Co 112 

Horrockses' 18 

Hudson  Bay  Knitting  Co.,  Ltd 125 

Hamilton  Carhartt  Co 49 

Hambly  &  Wilson 76 

Harvey  Knitting  Co 193 

Henderson.  J.  B.  &  Co.,  Ltd 135 

Helena  Costume  Co 180 

Hawthorn  Mills,  Limited 117 


Jennens,  Welch 
Jones  Bros.   .  .  . 


Co.,  Ltd. 


19 
145 


Kenyon,  C,  Co Inside  front  cover 

King,  Jno.,  &  Son 114 

Konek 132 


Lace  Goods  Co.,  Ltd.    .  . 

Lanura  Co.,  Ltd 

Liddell's  Linens 

Lister  &  Co 

Long,  R.  G.,  &  Co.,  Ltd. 
Lazure  &  Novek  


134 

65 

18 

63 

191 

170 


Macdonald,  John,  &  Co.,  Ltd 5 

Manhattan  Waist  Co 165 

Maxwell,  R.  G.,  Co 64 

McCutcheon   Waist  Co 167 

Mennen  Chemical  Co 4 

Mclntyre,  Son  &  Co 175 

McKinley  Music  Co 18 

McMartin,  E.   W 195 

Middlesex  Mills,  Ltd 135 

Model  Brassiere  Co 163 

Monarch  Knitting  Co 97-98-99-100 

Mouterde.  Chas 86 

Moulton,  The  Mfg.  Co.,  Ltd 127 


Montreal  Waterproof  Clothing  Co.. 

Ltd 166 

Mallinson  &  Co.,  H.  R 199 

Menkin,  S.,  Incorp 183 

National  Cash  Register  Co 142 

Neuhafer  &  Levi 19 

National  Woolwear  Co.,  Ltd 96 

Novelty  Lace  &  Veiling  Co 127 

National  Rubber  Co 164 

Oriental  Textile  Co 115 

Pacific  Mills 7 

Parisian  Corset  Co 169 

Parsons  &  Parsons  Canadian  Co.  .  .  52 

Peerless  Underwear  Co 102 

Pine  Tree  Silk  Mills 60 

Pawsons  &  Leafs,  Ltd 9 

Racine,  Alphonse,  Ltd 10-11 

Ribbons,  Limited 133 

Riggs  Bros.,  Ltd 14-15 

Royal  Metal  Mfg.  Co 17 

Reiling  &  Schoen 62 

Ring-wall's  Linoleum 116 

Rosebud  Mfg.  Co 172-181 

Redfern   Cloak  Co 177 

Regent  Cloak  Co 178 

Robinson,  C.  E.,  Co 195 

Smith  &  Manolson   168 

Standard  Ladies'  Wear,  Ltd 179 

Schrieber,  Rudolph 66 

Standard  Hair  Co 126 

Sigman,  Lande  Co 172 

Smart  Style  Cloak  Co 176 

Star  Skirt  Co 178 

Spend  $  on  Advertising    187 

Simon,  May  &  Co 19 

Torcan  Fancy  Goods  Co.,  Ltd 74 

Turnbull.  C,  Co.,  Ltd 105 

Turner,  J.  J.  &  Sons,  Ltd 144 

Thompson  Lace  &  Veiling  Co.    .  .  .  187 

Visor  Knitting  Co.,  Ltd 94 

Walker  Bros 115 

White,  Will  P.,  Ltd 129 

Willinsky,  M.  L.,  &  Co 76 

Wimelbacher  &  Rice 124 

Wrinch  McLaren  &  Co 76 

Williams,  Trow  Co 104 

Worrall's  Fast  Dyes 8 

Windsor  Print  Works 66 

Wanklyn,  H.  A 77 

Westlake  Bros 127 

Weverstall,  A.,  &  Co 135 

Walker  &  Hamilton 178 


WFIERE-TO-Bl'Y  DIRECTORY  (Continued) 


WINDOW   DECORATIONS 

L.   J.    A.    Derome.    Montreal. 
WINDOW    SHADES 

Daly    &    Morin.    Ltd..    Lachine.    Que. 

Geo.    H.    Hees.    Son    &    Co..   Toronto. 
WOOLS 

Hambly    &    Wilson,    Toronto. 
WOOLLEN   CAPS 

Richard    L.    ISaker    &    Co..    Toronto. 
WOOLLEN    MITTS 

Richard    L.    Baker    &    Co..    Toronto. 
WOOLLENS 

W.   R.   Brock   Co.,  Toronto  and  Montr 

C.    E.    Robinson    &    Co.,    Montreal. 
WOOLLEN    FABRICS 

Reilinu    &    Schoen,    New    York. 
WOMEN'S    WEAR 

John   M.    Garland.   Son    &    Co..   Ottawi 


WOOLLEN    RUGS 

J.    J.    Turner    &    Sons.    Ltd..    Peterboro,    Ont. 
WORSTEDS 

Pacific    Mills     Lawrence,    Mass. 

Richard    I..    Baker   &   Co..   Toronto. 
WOMEN'S    FURNISHINGS 

.1.    M.    Garland.    Son    &    Co.,    Ottawa. 
WOMEN'S    COATS 

C.    Kenyon    <"<>  .    New   York. 
WOMEN'S   SPORT   SETS 

Richard    L.    Baker    &    Co.,    Toronto. 
WOMEN'S    UNDERWEAR 

Richard    L.    Baker    &    Co..    Toronto. 
WOMEN'S    SKIRTS 

Monarch    Knitting    Co.,    Dunnville.    Ont. 
WOMEN'S     WORSTED    SWEATER    COATS 

Monarch    Knitting    Co.,    Dunnville.    Ont. 
WOMEN'S    BATHING    SUITS 

Monarch    Knitting    Co..    Dunnville,    Ont. 

200 


WOMEN'S    HOSIERY 

Richard    L.    Baker   &    Co..    Toronto. 

Monarch    Knittine    Co..    Dunnville.    Ont. 
WOOL    RUGS    AND    BLANKETS 

Leopold    Frank.    London,    E.C. 
WOOL    SCARFS 

Canada    Veiling    Co.,    Toronto. 
WORK   SHIRTS 

J.    A.    Haui;h    Mfir.    Co.,    Toronto. 
WORK    SUITS,    ONE    PIECE 

J.    A.    Hauirh    Mfpt.    Co..   Toronto. 
WORK    BAGS 

Campbell.  Metzger  &  Jacobson.  New  York. 
WRAPPERS 

Can.    Converters    Co.,    Montreal. 
Y 
YARNS 

John   M.   Garland.   Son   &   Co..  Ottawa. 

M.    Clarkson    &    Co..    Manchester.    Eng 
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MADE 

IN 

CANADA 


MADE 

IN 

CANADA 


"DOMINION  RAYNSTERS 


» 


The  dressy  appearance  of  a  raincoat  depends  upon  the  cutting. 
Thai  is  why  DOMINION  RAYNSTERS  are  distinctive.  Our 
designers  are  specialists  and  kimw  how  to  give  each  garmenl  thai 
trim,  stylish  effect,  so  much  appreciated  by  careful  dressers  and 
nride-awake  buyers. 

The  medium-priced  DOMINION  RAYNSTERS,  illustrated 
"ii  this  page,  arc  proof  of  that  fact. 

For  further  information  as   to  prices,  etc.,  write  to 
our  nearest  branch. 

Canadian  Consolidated  Rubber  Co., 

Limited 

Head  Office:  MONTREAL 

Service  Branches  at  Halifax,  St.  John,  Quebec,  Ottawa,  Toronto,  Hamilton. 

Lethbridge.    London,    Kitchener,    North    Bay,    Fort    William.    Winnipeg, 

Retina,   Saskatoon,   Edmonton,   Calgary,   Vancouver   and    Victoria. 


Dominion     Raynsters  are  GOOD    Raincoats 


DRY    GOODS     REVIE W 


"Victory  Velour" 


REINDEER 


r.l.ACK 


A    New    Canadian -Made 
Mantle  Cloth  for 
Winter    1918-19 


It  makes  up  an  exquisite  garment,  with 
a  soft,  graceful  effect  and  will  wear 
splendidly. 

Sold   in  the  following  shades:  — 

Black,  Navy,  African  Brown, 

Reindeer,  Taupe,   Russian  Green, 

Burgundy,  Peacock 

Up-to-date  merchants  will  place  orders 
early,  the  supply  being  limited. 

Sold  by  leading  Wholesale  Houses. 

"Victory  Velour" 

is  Manufactured  only  by 

Newlands    &    Company 

Limited 

Gait,  Ontario 

Selling   Agents  : 

H.  V.  COWIE  M.  R.  BRICKER 

77  Ycrk  St.  43  St.  Sacrament  St. 

TORONTO  MONTREAL 

Look  for  The"V.V."Ticket 


Dry  Goods  Review 


Vol.  \\\ 


FEBRUARY,   1918 


I 


As  sKe  stands,  stoops, 
sits—  It  fits! 


F.rst  Prize 

Panama-Pacific 

EXf,osit,on 


►rassiere 

,Mode\  jVaLSs'\ere(\o. 

20COMtChJenJLu'Xavl/ork 

Canadian  Office:  Mappin  Building.  Montreal 


The  Brassiere   your   customer 

remembers,  request6  and 

returns  ror. 


Beautiful  Style. 

Catalogue  tent  free 

on  request. 


THE   MACLEAN    PUBLISHING   COMPANY,  LIMITED,   L43-153  UNIVERSITY  AVE.,  TORONTO 


DRY     GOODS     REVIEW 


RT  COATS  AND  SUITS 


Weatherproofs 
Rubberized  Coats  Kenreign  Coats 

Auto  Coats  Great  Coats 

Skating  Coats 
Girls'  Slip-ons  Tweeds 

Suits  Sport  Skirts 


C  Kenyon  Company 

Fifth  Ave.  Bldg.,  23d  St.  &  5th  Ave. 

Chicago  NEW  YORK  boston 

Congress  and  Franklin  Sts.  501  Washington  Street 


D1!Y    COODs    REVIEW 


Wool  Department 


Provided  the  British  Government  will  allow  wool  to  be  exported  out 
of  the  country,  we  will  be  in  a  position  to  deliver  Art  Shades  in  Zephyr 
Wool  for  Sweater  Coats,  etc.,  for  FALL,  in  the  following  shades: — 


2  shades 

Green 

3  shades 

Mauve 

3       " 

Blue 

3       " 

Delph 

3 

Old  Rose 

3       " 

Browns 

2 

Yellow 

1 

Navy 

3 

New  Greens 

1 

Purple 

3       " 

Pink 

Creamwhite 

3       " 

Red 

PLEASE  WRITE    FOR   QUOTATIONS. 


Silk  Department 


We  have  full   stocks  of  SILKS  on  hand  to  supply  your  Spring 
requirements,  including: — 


Black  and  Colored : 


Also: 


Taffetas 

Messalines 

Failles 

Poplins 

Crepe  de  Chines 

Japanese  Silks 

Fancies 


GREENSHIELDS  LIMITED 


' ' E VER  YTHING  IN  DR  Y  GOODS ' ' 

Victoria  Square 


Montreal 
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AVOID 
IMITATIONS 


AVOID 
IMITATIONS 


WOULD 
you  BE 

CANADA'S 
SOLE 
AGENT 

FOR 

RIGG'S 

Famous 
Cotton 
Sheets, 

Sheetings, 

Longcloths, 

Etc. 

If  so,  give  us  full- 
est particulars  of 
distributive  facili- 
ties, areas  cov- 
ered, and  furnish 
references.  Don't 
apply  if  you  han- 
dle a  competing 
line.    Write  to 

RIGG  BROS. 

Limited 

Spinners  &  Manufrs. 

6  Mosley  St. 
MANCHESTER 
England 

Established     1836 

J 

Sole  Manufacturers:-  RIGG  BROTHERS  LTD.,  6  Mosley  St.,  Manchester,  Eng. 


READ  THIS  ANALYSIS 

The    following,    taken     from     Messrs.     Crace-Calvert     and 
Thomson's  analysis,  gives  an  idea  of  the  PURITY. 

"We  have  .submitted  to  careful  examination  Samples  of  Cloth  you 
"have  sent  to  our  laboratory.  Sample  marked  No.  3  'Special'  is  com- 
"posed  almost  entirely  of  pure  Cellulose,  free  from  addition  of  any 
"kind  of  filling  material.  The  cloth  has  been  exceptionally  well 
"bleached,  so  as  to  remove  nearly  the  whole  of  the  impurities  in  the 
"raw  cotton,  as  follows: — 

Cloth  Sample  No.  3  "SPECIAL" 

CLOTH       !Fibre 92fJ         99.82 

(  Natural  Moisture 7.80-' 

(  Moisture None  \ 

Starchy  Matters  and  Dextrine None  I 

Oily,  Greasy,  and  Waxy  Matters 0.18  j  018 

I  Mineral  Matters None  ' 

100.00 

Moisture  contained  in  this  Cloth 

Average  Moisture  contained  in  Raw  Cotton 

Moisture  in  Excess 

We  remain,  your  obedient  Servants, 


SIZE 


100.00 

7.80 

8.00 

None 


^^-<£2<£^^ 
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Oil  Cloths  and  Linoleums 
Congoleum  Squares 
Carpets  and  Mattings 


Get  busy  now  and  benefit 
in  both  price  and  complete- 
ness of  selection  by  going 
carefully  through  our  large 
stock. 

Prices  will  advance  shortly 
and  sorting  be  almost 
impossible. 


John  M.Garland, Son  &  Co.,  Ltd. 

OTTAWA,  CANADA 

Wholesalers  of  Everything 
in  Dry  Goods 


DRY    GOODS    RE  VIE  VV 


strength 


Stocked  by  all  leading 
Storekeepers, 


DRY    GOODS     K  E  V  I  E  W 


TO  THE  TRADE  February,  1918 

Strenuous  Times 
Buying  and  Selling 

Stocks  bought  in  advance  are  being  depleted 
rapidly  and  quotations  for  new  goods  are 
advancing  daily.  We  would  advise  our 
customers  to  place  their  orders  with  us  as 
early    as    possible,  both    for    SPRING 

ASSORTING  and  FALL,  1918,  PLAC- 
ING, as  the  General  Dry  Goods,  House 
Furnishing,  Men's  Furnishing  and  Woollen 
Departments  are  face  to  face  with  two  facts 
— prices  still  advancing  and  scarcity  of  goods 


In  Many  Lines 


John  Macdonald  &  Co.,  Limited 

TORONTO 


DRY     GOODS    REVIEW 


When  buying  Cotfon  and  Lisle 
Thread  Hosiery  ask  for 

HAWLEYS 
"HYGIENIC  BLACK 

There  is  no  hotter 
Dye  in  the  World. 

Lver<y  Pair 

Warranted  Fast 
to  Wishing,  Hard  Wear 
and  Perspiration. 

Works  -  Hinckley,  England. 


For  Ideal  Lingerie 


use 


HORROCKSES, 


sheer  NAINSOOKS, 
dainty  embroidery  CAMBRICS, 
fine     MADAPOLAMS, 
reliable     LONGCLOTHS, 

or 
durable  FLANNELETTES. 


In  each  class  "HORROCKSES"  are 
known  as  the  standard  of  excellence. 
See"HORROCKSES"on  the  selvedge. 


ockscs,  Crewdson  &  Co.,  Ltd.,  Manche 

Aeent  for  Canada: 

John  E.  Ritchie,  591  St.  Catherine  Stn 


er  &  London,  End 
West,  Montreal 


THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will  always  hold    first    place    as  an   Edition   of 
Standard.  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 
It  has  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. 
Every  copy  of  The  McKinley  Edition  sold  means 
a  profit  of  over  150  per  cent,  to  the  dealer. 
The  McKinley  Edition  (Revised  for  Canadian 
Trade)  conforms  in  every  detail  with  Canadian 
copyright  laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Bringer"  is  the  catalogues  bearing  the  dealer's 
imprint  which  are  supplied  with  this  Edition. 
These  catalogues  will  attract  more  customers  to 
your  store  than  any  other  medium  you  could 
employ. 

Write  us  for  samples  and  particulars  to-day. 

McKINLEY  MUSIC  CO. 

The  Largest  "Exclusively  Sheet  Music  House" 
in  the   World 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 

NEW  YORK  CITY:  145  W.  15th  STREET 
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OLft/ational  Jabric 


IN 

NEW 

YORK 


We  opened  the  new  line  of  Serpentine  Crepe  in  New 
York,  the  other  week,  and  the  ease  with  which  our  sales- 
men booked  larger  orders  than  ever  before  clearly 
indicated  that  the  leading  buyers  appreciated  that 
this  season's  styles  are   peculiarly  attractive, 
and  that  again 

SERPENTINE  \\ 
CREPE 

will  be  the  easiest  selling  cotton,  fabric  offered. 

Take,  for  instance.  Style   172,  which  Miss 
Columbia  is  displaying.     It's  a  most  clever  adaptation 
of  the  lotus  flower,  and,  when  printed  as  we  offer  it, 
in  many  delicate  colorings  on  light  blue,  pink,  tan, 
lavender,   gray,  old  rose,  Copenhagen  and  navy 
backgrounds,  it  is  certainly  worthy  a  front  place 
in  every  wash  goods  department;  and,  remember, 
there  are  eleven  other  just  as  fetching  styles   in 
this  season's  line. 

One  suggestion:  early  orders  secure  full 
assortment  of  styles  and  colorings,  and  are 
packed  ior  shipment  on  any  desired  date. 

PACIFIC  MILLS 

LAWRENCE,  MASS. 

JH  LAWRENCE  &  CO.,  Selling  Agents 

■ft    BOSTON  NEW  YORK  PHILADELPHIA 

i*   CHICAGO  ST.  LOUIS  SAN  FRANCISCO 

LONDON,  ENGLAND 


DRY    GOODS    R  EVIEW 


f        MAI 

t 
t 


GOOD  tailoring  is  labour  lost 

IF     THE     CLOTH    IS     ILL    SHRUNK 


~/)/w» 


MAKE  SURE  IT  IS  SHRUNK 


AND  WELL  SHRUNK 


AND  KNOW  BY  WHOM. 


THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS   FIRM   OF   LONDON    SHRINKERS— BEST   OF   ALL   ON   THE    STAMP   OF 


Co.,     Ltd 


JENNENS,     WELCH    & 

Cloth  Workers    and   Shrinkers,  and    Proprietors  of    the  Famous  "JENNWEL"  Waterproof  Finish 

LONDON,   HUDDERSFIELD  and  BRADFORD,  ENGLAND. 

WHEN  ORDERING  ENGLISH  CLOTHS,  SAY  "TO  BE  SHRUNK  BY  JENNENS.  WELCH  &  CO..  Ltd." 


•Wl/~-»» 


CASH  FOR 
OLD  HATS 


We  will  buy  in  all  your  left-over  men's 
hats  for  spot  cash. 

SOFT  HATS 

STIFF  HATS 
FUR  HATS 

WOOL  HATS,  Etc. 

All  Sizes,  Colors,  Shapes,  Materials. 

The  sooner  the  better. 

Go  through  your  old  stocks  and  ask 
for  our  list  of  prices  on  any  you  want 
to  convert  into  cash. 

Dubrule  Mfg.   Company 


164  McGill  St. 


MONTREAL 


i  ^/^^^^^n^%  ^^f  jjJ/^^*^  ^^^^^^^^^^*  • 


LIDDELL'S 
GOLD  MEDAL 
IRISH 
LINENS 


The  careful  housewife  values 
nothing-  more  than  her  linen, 
tand  no  linen  more  than  Lid- 
dell's  Gold  Medal. 

Irish  Hand  Embroidered  No- 
velties in  Bed  Spreads, 
Sheets,  Pillow  Cases,  Baby 
Cases,  Doylies,  Tea  and 
Lunch  Sets,  Cosy  Covers, 
Handkerchief  Cases,  etc. 


R.     H.     C  O  S  B  I  E 

LIMITED 

Irish    Linen   Agency 

22  West  Wellington  St. 

TORONTO 


These    advertisement    Cloth    Brushes    will    be    delivered    f.o.b. 
Liverpool    or    London    against    payment    in    London. 


60  doz. 

$2.00  per  doz. 

This  price  includes  a  Celluloid  Tablet.  5y2"  by  1"  printed  in 
two  colours,  fixed  in  the  back  of  the  Brush;  your  own 
sketch  or  wording. 

This  Cloth  Brush  is  made  of  pure  bristles,  and  is  of  best 
English  manufacture.  Quotations  for  larger  quantities  ob- 
tainable   of 

M.   NEUHAFER   &  LEVI,  Brush  Manufacturers, 
11   Fore  Street.  London  'England 


ESTABLISHED  1849 


BRADSTREET'S 

Offices  Throughout  the  Civilized   World. 


OFFICES    IN    CANADA: 


Calgary,  Alta. 
Edmonton,  Alta. 
Halifax,  N.S. 
London,  Ont. 


Ottawa,   Ont. 
St.  John,  N.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,    Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto.  Ont. 
Winnipeg,   Man. 


TORONTO. CANADA 
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The  W.  R.  BROCK  COMPANY  (Limited) 

MONTREAL 

We  are  opening    new 
shades  and  patterns  for 

The  Montreal 
Millinery    Opening 

Crepe  de  Chine 
Poplins  Veilings 

Taffeta  Lace  Edgings 

Regent  Satin  Trimmings 

Ribbons  Linings 


the  w.  r.  brock  company, 

WHOLESALE  DRY  GOODS  (LIMITED) 

MONTREAL 

TORONTO  CALGARY 


DRY    GOODS     REVIEW 


Looking 
Forward 


With  the  completion  of  stock-taking  activities, 
the  next  operation  naturally  in  order  is  a  com- 
prehensive survey  by  way  of  looking  forward 
to  final  sorting. 

Our  stock  is  exceptional  and  well  assorted, 
regardless  of  the  many  hinderances  being  ex- 
perienced by  manufacturers  pertaining  to 
deliveries,  the  upward  trend  of  prices,  trans- 
portation facilities  and  the  general  shortages 
of  materials  going  into  the  finished  article. 

In  all  sincerity  we  assert  with  confidence  that  the 
trade  will  find  us  in  a  state  of  preparedness  to 
meet  the  general  demand  for  Spring  to  a  very 
appreciable  extent. 

We  have  secured  a  generous  supply  of  Staples,  Wash  Goods 
and  Dress  Fabrics,  selected  from  the  best  the  market  affords. 
Our  range  of  Carpet  Squares,  Draperies  and  Mattings  is  well 
assorted.  In  Smalhvares,  Men's  Furnishings,  Work  Clothing, 
Women  s  W ear,  Hosiery,  Underwear  and  Gloves,  our  assort- 
ments comprise  many  much  needed  lines  of  extreme  interest  to 
buyers  coming  to  market. 

We  most  cordially  invite  a  personal  inspection. 

SPRING,  1918 

The  W.  R.  BROCK  COMPANY  (Limited) 

Warehouse:  —  S.-W.  Corner,  Bay  and  Wellington  Streets 

TORONTO 


ENQUIRY  FROM  AUCKLAND,  N.Z.,  RE  PATTERNS 


WHEN  you  become  a  subscriber  to  "The  Etevie 
Review"  receives  letters  from  subscribers  stat i 
know  where  they  can  be  procured.    We  have  i 
novelty  lines,  etc.,  and  our  Service  Department  is  at 

possible  assistance  to  our  readers,  and  requests  for  i 
Ivli'u  and  use  it  when  you  would  like  us  to  give  you  i 
received  and  answered  during  the  month  of  September. 

MEASURING  CHARTS 

Upper  Musquodoboit,  N.S. — Please  tell  me 
when  I  an  procure  cloth  measuring  charts. 

Answer — Ulat worthy  &  Son,  Toronto,  and  .1. 
N.  Richardson,  Toronto. 

BEST  DAILY  PAPERS 

Halifax.  N.S.—P least  tellmt  th(  best  Toronto 
daily  papers  to  advertis  in  for  agency  for  side 
lint  of  punts  and  glovt  s. 

Answer — The  names  of  all  Toronto  dailies 
s  ibmitted  to  thisparty. 


".IN 77-;  PAPER  BUYERS 

Simcoe,  Ont. — Please  tell  us  the  best  place  to 
ispost  of  bah  d  paper. 

Answer — Tin  following  names  were  submit- 
d:  E.  Pullan,  Toronto:  The  Levis,  Toronto;  J. 
.  Walker  &  Co.,  Montreal,  and  Stephenson  & 
lake,  Toronto. 


BEST  PAPER  PATTERNS 

Auckland,  New  Zealand — We  have  been  con- 
sidering inaugurating  a  pattern  department. 
Could  you  advist  us  as  to  the  most  satisfactory 
jinn  to  deal  with.  Also,  we  would  like  some  in- 
formation regarding  the  best  methods  of  mak- 
ing such  a  section  successful. 

Answer — This  fin,,  was  written  to  and  refer- 
red to  a  number  of  articles  in  recent  issues  of 
Dry  <  rOODS  Review.  The  names  of  the  leading 
Canadian  and  United  States  pattern  companies 
a  i  r>  submitted. 


'  ANADIAN  SAXONY  YARN 

Yarmouth,  N.S. — Please  till  us  where  we  can 
obtain  Canadian  saxony  yarn  for  jobbing  pur- 
post  s. 

Answer — This  firm  were  told  that  supplies 
unprocurable  at  present  but  the  fol- 
lowing names  wen  submitted:  /.'.  Forbes  Co., 
Hespeler;  Bonner-Worth  Manufacturing  Co., 
Peterborough,  "ml  tin  Guelph  Worst,,/  Spin- 
ning < 


\\"  this  is  pari  cf  the  sen  ice  you  buy.  Every  day  "The 
ng  that  they  want  to  secure  certain  goods  hut  do  not 
aeilities  for  procuring  information  about  new  goods, 
your  disposal  at  all  times.  We  are  glad  to  be  of  any 
nformation  are  most  welcome.  Cut  out  the  coupon 
n  format  ion.     The  following  are  a  few  of  the  inquiries 

RADIATOR  PANS 

Hamilton.  Ont. — Some  person  in  Toronto 
is  manufacturing  an  arrangement  to  hang  be- 
hind radiators  to  furnish  moisture  in  the  room. 
Can  you  (/ire  ns  the  name.'1 

Answer — The  firm    making  the  attach  meat 

lion    refer   to    is    Wilson    Specialties,    n'.',    Melindd 

St.,  Toronto.  

QUEEN  QUALITY  SHOES 

Redcliffe,  Alia: — Please  tell  ns  the  name  of 
the  manufacturer  of  "Queen  Quality"  shoes. 
Hare  they  a  Canadian  agency? 

Answer — The  firm  you  refer  to  is  the  Thomas 
(1.  Plant  Co.,  Host, ,n.  Mass.  They  hare  no  Cana- 
dian wholesale  aqency. 
II.  1 R TT  SHOES 

Kincardine.  Ont.— Please  tell  ns  the  aldres- 
of  the  makers  of  the  Hartt  shoe. 

Answer— The  Hartt  shoe  is  made  by  the 
Hartt  Hoot  &  Shoe  Co..  Fredericton,  N.B. 

SANTA  CLAUS  FIGURES 

Sault  Ste.  Marie,  Ont. —  Where  can  ire  pur- 
chase Santa  Clans  figures  and  foliage  shown  in 
holiday  trim  in  recent  number  <,f  Dry  Goods 
Review? 

Answer — .1  long  list  of  United  States  firms 
were  submitted  to  this  party  where  similar  lines 

are  specialized  upon. 


STO(  'KINETTE  WEBBING 

Yarmouth .  A.N. — Please  tell  me  ii  here  I  can 
procure  stockinette  webbing  from  mills  for  job- 
bing purposes. 

Answer — The  Reliance  Knitting  Co.,  Tor- 
onto, was  on,  ,,f  the  names  submitted. 


GLOVE  STRETCHERS 

Montreal,  Que. —  Where  can  u-e  obtain  wood- 
en or  metal  glove  stretchers' 

Dry  Uoods  Review  was  unable  to  supply  thu 
enquirer  with  the  required  information  and  will 

be   '/lad  if  uiui   render  en n   Send  in    tin     iiauns  of 

a,,',,  manufacturer  of  this  line. 
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a  $rettp  Spring  Jfrocft 


It  is  in  the  new  salmon  color  made  of  linen.  The 
semi-fitting  long  tunic  is  fashionable  and  with  its  Jap 
sleeves  and  large  pockets  is  combined  white  pique  and 
white  pearl  buttons  to  make  the  costume  decidedly  chic. 
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THANKSGIVING   DAY  NOW  COMES   TOO  EARLY 

Most  Merchants  Asked  Believe  Date  Around  November  1  Better  For  Business — Ready- 

to-Wear  and  Millinery  Departments  Most  Affected  —  Present  Date  Interferes 

With  Harvesting  Operations  in  Some  Localities 


IS  it  desirable  from  a  business  view- 
point that  Thanksgiving  Day  should 
be  held  at  a  later  date  than  the  usual 
one  as  adopted  at  present?  Is  it  also 
desirable  that  this  date  be  made  a  fix- 
ture such  as  the  first  Monday  in  No- 
vember or  the  last  Monday  in  October? 
DRY  GOODS  REVIEW  recently  re- 
ceived a  letter  from  an  Ontario  retailer 
who  has  given  the  matter  much  thought 
requesting  that  same  be  given  attention 
at   an   early  date. 

Letters  were  accordingly  sent  to  a 
number  of  retailers  throughout  the 
country  asking  their  opinion  on  the 
matter.  From  the  replies  received  it  is 
evident  that  the  feeling  is  decidedly  in 
favor  of  a  change  of  date.  Some  few- 
report  themselves  satisfied  with  present 
date  while  others  state  their  indiffer- 
ence to  the  matter  but  those  who  have 
given  the  matter  serious  thought  realize 
the  disadvantages  of  the  present  date. 
Western  Provinces  Desire  Change 
The  objections  come  particularly 
strongly  from  the  Western  Provinces 
where  harvesting  seriously  interferes 
with  the  present  date  and  where,  in 
consequence  but  little  attention  is  paid 
to   the   holiday   at  all. 

Ready-to-Wear  Millinery  Affected 
Throughout  Ontario  the  retailer  who 
handles  ladies'  ready-to-we-ir  and  mil- 
linery is  the  most  affected.  Thanks- 
giving Day  should  be  the  day  that  cor- 
responds, in  the  Fall,  with  the  Easter 
season  in  the  Spring.  It  should  be  the 
day  when  people  become  accustomed  to 
be  seen  in  their  Fall  apparel  just  as 
much  as  the  new  Spring  bonnet  has  be- 
come essential  for  Easter  Sunday.  Up 
to  the  present  this  ideal  has  not  been 
realized.  Retailers  find  it  hard  to 
arouse  much  special  interest  in  pre- 
Thanksgiving  business  and  the  early- 
date    is   blamed    by   many. 

Some  of  the  answers  received  cover 
the  question  more  thoroughly,  and  a 
number  of  the  more  decided  ones  are 
given  below.  DRY  GOODS  REVIEW 
feels  however  that  there  are  hundreds 
of  dry  goods   merchants   who   will   read 
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this  article  who  would  like  to  express 
their  opinion  and  all  comments  will  be 
welcomed. 

Some  of  the  Replies 

MacLarens  Limited,  St.  Catharines, 
Ont.,  write — A  later  date  would  be 
beneficial  as  the  present  is  too  soon 
after  Labor  Day  and  makes  too  early 
a  break  in  the  season.  It  affects  the 
millinery  and  ready-to-wear  trade 
mostly. 

W.  E.  Sample,  Kerrobert,  Sask. — 
A  later  date  would  be  beneficial  to  us. 
Very  often  threshing  is  not  completed 
and  people  are  too  busy  to  think  of 
Thanksgiving.  I  would  recommend  first 
Monday   in  November. 

Clement  &  Son,  Vegreville,  Alta. — 
We  believe  a  later  date  would  be  bene- 
ficial as  if  it  came  early  in  November 
when  the  Fall  work  is  completed  it 
would  be  a  day  similar  to  Easter. 
Everybody  would  observe  it  and  come 
out  and  show  their  new  war  paint. 

G.  W.  Hartley,  Golden,  B.C.— While 
we  do  not  sell  much  dry  goods,  we  be- 
lieve it  would  be  better  for  all  lines  if 
Thanksgiving    was    later. 

Hoffman  Cloak  Co.,  St.  Catharines, 
Ont. — "Later  date  would  benefit  all  de- 
partments. 

Caudwell  &  Beckett,  Brantford,  Ont. 
—Labor  Day  and  Thanksgiving  Day  are  a 
little   close   together   at    present. 

W.  W.  Wilkinson  Co.,  Gait.— The 
later  date  would  benefit  ready-to-wear 
and    millinery   departments. 

A.    Sweet    &    Co.,    Winchester,    Ont. — 
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Present  date  too  soon  after  round  of 
Fall  fairs. 

McCurdy  &  Co.,  Sydney,  N.S.— Too 
early  a  date  we  think  has  a  tendency  to 
shorten    the    Fall    season. 

James  Gaudette,  Arnprior,  Ont. — 
Present  date  follows  too  closely  on  Fall 
fairs. 

B.  C.  Binning,  Calgary,  Alta. — Crops 
being  usually  a  little  late  in  this  section 
the  latter  date  would  suit  us  splendidly. 

Jones  Bros.,  Apohaqui,  N.B. — Present 
date  does  not  mark  change  of  season 
like   Easter  does. 

Steel  &  Foster,  Erin,  Ont. — Suggested 
date  would  suit  all  right  but  do  not  think 
it  would  make  much  difference  to  our 
business. 

Hadlock  Bros,  Bamston,  Que. — The 
old    date    is    satisfactory   to  us. 

J.  D.  Creakhan  &  Co.,  Moncton,  N.B. 
— Present  date  has  no  disadvantages 
that    we   can    see. 

Marr  Millinery  Co.,  St.  John,  N.B.— 
We  feel  that  a  later  date  would  be  of 
no  benefit  to  our  business,  the  early 
date  being  advantageous  in  that  Thanks- 
giving comes  just  at  the  height  of  our 
Fall  season.  Might  affect  the  dry  goods 
business    differently. 

DRY  GOODS  REVIEW  hopes  that  all 
readers  who  feel  that  the  matter  is  one 
of  importance  will  write  at  once  so 
that  it  may  be  possible  to  formulate 
some  plan  that  will  bring  the  matter 
strongly  to  the  attention  of  the  powers 
at   Ottawa. 


BUILDING  AN  ESPRIT  DE  CORPS 

J  low  Belleville  Firm  Are  Encouraging  Good  Work — Good  Points  and  Weak  Spots  in 

Bonus  System — Improved  System  Will  be  Based  on  Selling  Cost 

For  Each  Department 


WE  are  not  yet  satisfied  with  the 
system  we  are  using  and  do  not 
wish  to  give  your  readers  a 
wrong  idea,"  said  Mr.  Rejd  of  the 
Ritchie  Co.,  Belleville,  when  asked  by 
a  DRY  GOODS  REVIEW  representa- 
tive regarding  the  bonus  system  in  force 
in  their  store. 

Nevertheless  the  system  as  at  present 
in  force  with  its  weak  points  and  the 
means  that  are  being  taken  to  overcome 
them  is  worthy  of  consideration. 

The  Ritchie  Co.  believe  that  some  reg- 
ular form  of  remuneration  over  and 
above  a  set  salary  should  be  paid  to  the 
selling  force  according  to  the  individual 
value    of   each. 

Bonus  System  Adopted 

Accordingly  a  year  ago  a  system  of 
bonuses  and  special  prizes  was  started 
and  in  many  ways  Mr.  Reid  reports  ex- 
cellent  results. 

Briefly  speaking  the  method  was  this. 
Each  clerk  received  every  month  a 
bonus  of  4  per  cent  on  the  amount  of 
increase  made  in  net  sales  over  the 
same  month  in  the  year  previous.  Thus 
if  a  girl  sold  $1,100  in  September,  1916, 
and  $1,300  in  September,  1917,  she  re- 
ceived a  bonus  of  $8  over  and  above 
her  regular  salary. 

It  will  be  noticed  that  total  volume 
of  sales  had  nothing  to  do  with  the 
bonus  exceot  in  so  far  as  it  applied  to 
the  individual  record  of  each  sales- 
person. 

Prizes  Also  Given 

In  addition  to  th;s  there  were  four 
prizes  given  to  those  showing  the  larg- 
est percentage  of  increase  throughout 
the   year. 

Caused    Friendly    Rivalry 

The  system,  as  established,  was  suc- 
cessful in  stimulating  sales  and  estab- 
lishing a  friendly  rivalry  throughout 
the  store  which  was  so  far  encouraging. 
During  the  year's  operation  it  developed 
however  that  there  were  elements  con- 
nected therewith  that  were  not  entirely 
satisfactory. 

Higher  Prices  to  be  Considered 

For  instance  in  this  particular  year  an 
unfairness  was  noticeable  towards  the 
firm  in  that  increasing  prices  naturally 
made  an  increase  in  the  volume  of  a 
clerk's  sales  whether  he  or  she  actually 
put  more  goods  over  the  counter  or  not. 
This  was  particularly  noticeable  in  the 
ready-to-wear  department  where  the 
high  prices  paid  for  coats  and  suits  en- 
abled the  girls  to  register  enormous  in- 
creases and  to  secure  for  themselves 
in  several  instances  more  money  in 
bonuses  than  their  actual  salary. 
Younger    Members    Get    Most    Results 

Then  it  was  felt  that  it  also  worked 
out    rather    unfairly    in    so    far    as      the 


older  members  of  the  staff  were  con- 
cerned. These  had  for  years  been  turn- 
ing in  "big  books"  and  it  was  harder 
for  them  to  show  an  increase  over  and 
above  previous  records  than  it  was  for 
the  girl  who  was  on  her  second  year's 
work  and  who  found  it  easy  to  beat 
her  first  year's  record  very  extensively. 
In  this  way  some  of  the  most  valued 
members  of  the  staff  were  not  reaping 
the  reward  that  many  of  the  juniors 
were. 
Some  Departments  Get  Easier  Increases 

Again  there  was  the  department  in 
which  the  employee  worked  to  be  con- 
sidered. The  most  energetic  and  able 
salesgirl  behind  the  notion  counter  would 
find  it  impossible  to  increase  her  sales  to 
the  same  extent  as  the  girl  in  the 
mantle  department,  even  though  she 
might  be  doing  proportionately  better 
work. 

System    Based  on   Selling   Cost 

These,  the  most  outstanding  drawbacks 
of  the  plan  now  in  force,  were  mentioned 
by  Mr.  Reid,  and  he  is  now  working  on 
a  system  that  will  obviate  them.  This 
will  be  along  the  basis  of  a  fixed  sell- 
ing cost  for  each  line  of  merchandise. 
The  clerk  who  can  reduce  her  selling 
cost  below  the  agreed  upon  figure, 
which  is  of  course  only  possible  by  in- 
creasing her  sales,  will  benefit  in  ratio. 

Mr.  Reid  has  not  yet  worked  out  the 
details    of   his   new      system,     His      ex- 


perience however  with  the  imperfect 
one  that  he  has  had  in  force  during  the 
past  year  has  convinced  him  of  the 
value  of  some  such  form  of  co-operation 
with  the  employees.  While  contemplat- 
ing the  changes  mentioned  he  has  no 
idea  of  abandoning  the  fundamentals  of 
the   original   plan. 

Dundas  and  Flavelle  of  Lindsay,  Ont., 
are  another  firm  that  are  adopting  a 
similar  scheme.  As  they  have  not  yet 
completed  a  year  under  its  operation, 
they  were  not,  when  recentlv  interview- 
ed by  a  DRY  GOODS  REVIEW  repre- 
sentative, able  to  state  how  they 
thought  same  was  working  out. 

DRY  GOODS  REVIEW  finds  that 
this  question  is  one  of  vital  interest  to 
all  progressive  merchants.  Good  sales- 
people, taking  an  interest  in  their  work 
and  full  of  loyalty  towards  their  em- 
ployers, are  becoming  more  and  more 
difficult  to  procure.  Some  form  of 
profit-sharing,  dependent  on  the  efforts 
of  the  individual  himself  would  seem  to 
be  a  logical  way  to  arouse  that  espiit 
de  corps  that  is  so  essential  in  carrying 
any  business  through  to  conspicuous 
success. 

Further  articles  will  appear  from  time 
to  time  in  coming  issues  of  DRY 
GOODS  REVIEW  touching  this  very 
important  matter  and  describing  other 
miethods  adopted  towards  solving  the 
problem. 


A  SERIOUS  MENACE  TO  RETAILERS 

Misleading    Statements    Made    by    Daily    Press — Ridiculous 

Statement  That  Garments  Are  Increased  in  Price 

Because  the  Trade  Demands  It 


A  CERTAIN  section  of  our  daily 
press,  when  hard  up  for  some- 
thing to  fill  their  columns,  gener- 
ally decide  that  a  little  write-up,  taking 
a  "crack"  at  the  retailer  will  suit  their 
readers.  This  would  be  beyond  critic- 
ism if  the  writers  of  the  articles  were 
to  restrain  their  imaginations  but  the 
fact  is  that  statements  are  so  published, 
written  usually  by  some  one  who  knows 
nothing  authoritatively  of  the  matter  in 
question.  Statements  which  are  so 
grossly  untrue  and  unfair  to  the  great 
retail  trade  of  this  country  that  it  is 
hard  to  understand  why  some  legal  ac- 
tion cannot  be  taken  to  curb  this  prac- 
tice. 

In  a  recent  issue,  the  Toronto 
Globe  published  on  the  so-called  "Wo- 
men's Page"  a  column  entitled  "Melinda 
by  the  Day"  in  which  the  subject  of 
conversation,  that  is  gradually  even 
14 


ousting  the  weather  is  taken  up,  namely, 
the  high  cost  of  living  and  in  particular 
the  cost  of  ready-to-wear  garments. 

Statements  are  made  that  coats  re- 
tailing in  Toronto  around  $8o  can  be 
bought  in  England  and  delivered  in  Can- 
ada, duty  paid,  for  something  under  $20, 
and  the  writer  also  says  that  she  has 
been  told  by  those  who  have  tried  it  that 
they  can  save  from  $15  to  $18  by  pur- 
chasing similar  garments  in  the  United 
States,  but  the  matter  that  is  so  vitally 
damaging  to  the  Canadian  ready-to-wear 
trade,  read  as  it  has  been  by  thousands 
of  subscribers  of  the  "Globe"  the  coun- 
try over,  is  the  following  paragraph: — 

"When  asked  for  an  explanation  re- 
tailers tell  you,  very  promptly,  that  un- 
less they  tack  on  the  price  people  won't 
buy   their   wares. 

"  'If,'  said  one  dealer  the  other  day, 
(Continued  on  page  19.) 


THE  IMPORTANCE  OF  GENUINE  LOYALTY 

Prominent  Retailor  Tells  What  He  Means  by  the  Word — Employers  Are  Seeking  for 
Genuine  Loyalty  Combined  With  Ability  and  Energy  —  Increased  Pay 

and  Position  an  Almost  Certain  Result 


THE  hardest  thin?  that  I  'find  to 
buy  is  loyalty,  real  loyalty  to  my- 
self and  the  institution  I  represent. 
For  the  genuine  article  plus  of  course 
ability  and  energy  we  are"  prepared  to 
pay  a  bier  price."  Thus  did  the  head  of 
a  large  retail  organization  express  him- 
self to  a  DRY  GOODS  REVIEW  repre- 
sentative the  other  day. 

"The  success  I  have  made,  the  fact  that 
I  have  achieved  the  position  I  now  hold 
is  largely  from  the  fact,  I  firmly  believe, 
that  from  my  apprenticeship  days  up,  I 
have  fought  tooth  and  nail  for  my  em- 
ployer's interests. 

"The  spirit  of  loyalty  enters  into 
every  phase  of  a  retail  business.  Cus- 
tomers will  soon  know  whether  you  be- 
lieve in  the  store,  the  stock  and  the  mer- 
chandising methods.  Sales  are  much 
more  easily  made  when  the  salesman 
feels  that  he  is  selling  the  best  goods 
for  the  best  house  in  his  community. 

"When  the  salesman  becomes  advanced 
to  the  position  of  buyer,  travelling  sales- 
men soon  find  out  whether  the  man  they 
have  to  deal  with  is  absolutely  loyal  to 
his  employer,  if  he  is  considering  his 
employers'  interests  only  when  placing 
an  order  or  whether  some  personal  con- 
siderations will  not  have  weight. 

"You  all  know  what  I  mean — gifts. 
tips,  flattery  are  used  to  induce  the  buy- 
er to  place  an  order  regardless  of  whe- 
ther it  is  really  in  the  firm's  interest  or 
not. 

"Tell  your  reader-  if  they  wish  to  be- 
come good  salespeople,  to  become  efficient 
in  the  art  of  selling,  that  first  of  all 
they  should  encourasre  that  spirit  of  loy- 
alty towards  the  store  that  fills  their  pay 
ipe 

What   Loyalty   Includes 

Real  loyalty  will  include  so  many  other 
things.  It  will  include  courtesy  towards 
the  customer  first  of  all.  It  will  include 
consideration  of  the  difficulties  that  will 
arise  so  that  some  solution  of  them  may 
be  effected.  It  will  include  a  determin- 
ation to  know  about  the  goods  that  one 
is  selling  so  that  the  store  will  reap 
the   benefit.     It  will   include  an   enthus- 


iasm for  the  stock  on  the  shelves  so 
much  so  that  it  will  be  a  pleasure  to 
pull  it  down  and  show  it  to  the  custom- 
er whether  a  sale  is  made  at  the  time 
or  not.  It  will  include  attention  to  the 
proper  care  of  the  stock,  so  that  loss 
from  dirt  or  neglect  will  be  negligible. 
It  will  include  watching  waste,  taking 
care  that  even  little  things  like  paper 
and  twine  are  not  unnecessarily  squan- 
dered. 

It  will  include  a  desire  to  see  the 
store  and  department  look  bright  and 
attractive  and  you  may  rest  assured  that 
sooner  or  later  it  will  include  a  hand- 
some installment  every  week  in  the  pay 
envelope." 

"But,"  said  the  DRY  GOODS  REVIEW 
man,  "what  of  the  employer  who  is  too 
narrow  minded  and  set  in  his  ways  to 
appreciate  this  loyalty?  Who  is  inclined 
to  put  suggestions  down  as  bumptious- 
ness and  so  forth." 

"There  may  be  still  such  employers," 
was  the  reply.  "I  believe  there  are,  al- 
though the  number  is  growing  less  but 
even  in  such  circumstances  the  employ- 
ee can  achieve  a  loyalty  towards  the  in- 
stitution even  if  he  does  not  particu- 
larly love  the  individual.  Depend  on  it 
sooner  or  later  his  loyalty  will  be  ap- 
preciated either  by  his  present  employer 
or  by  someone  else  who  is  looking  for  a 
man   of  his   calibre. 

"Of  course  I  do  not  mean  to  say  by 
this  that  an  employee  should  be  so  loyal 
to  his  employer  that  he  will  not  be 
looking  for  a  chance  to  improve  his  own 
position.  There  are  men  at  the  head  of 
institutions  that  it  is  useless  to  waste 
loyalty  upon.  When  it  is  apparent  tha*. 
genuine  enthusiastic  loyalty  is  not  beint; 
appreciated,  if  the  employee  is  satisfied 
in  his  mind  that  the  fault  is  not  his,  let 
him  continue  to  be  loyal  to  the  institu- 
tion that  pays  him  as  long  as  he  still 
accepts  its  money  but  let  him  also  get 
busy  and  look  for  another  position.  Hi; 
chances  are  very  strongly  against  run- 
ning across  two  employers  who  will  not 
appreciate  his  enthusiasm. 

"And,  oh  yes,  I  nearly  forgot  an  im- 
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portant  phase  of  loyalty,  keeping  a 
close  mouth  about  the  details  of  the 
business  that  should  not  be  noised  abroad 
Perhaps  this  mistake  is  more  often 
caused  by  a  lack  of  judgment  than  lack 
of  loyalty  but  is  worth  mentioning. 

"In  conclusion,  tell  your  readers  that 
loyalty  includes  punctuality,  and  a  pro- 
per behavior  even  out  of  store  hours  so 
that  no  reflection  may  be  cast  upon  the 
institution  that  employs  them. 

"A  little  word  'loyalty'  but  as  you 
will  see  it  means  a  lot." 


A  JOBBER'S  SOLILOQUY 

(With  apologies   to  Hamlet.) 

To  buy,  or  not  to  buy,  that  is  the  ques- 
tion, 
Whether  'twere  better  to  pass  them  up, 
Than  take  a  chance,  perhaps  to  suffer 
Without   merchandise,    when    even    half 

cotton 
Clothes   may  bring   one  real   money 
The  heartache   and   daily  headache 
Will  not  pay  expenses.     Ay  there's  the 

rub. 
Yet    who    would   buy    such    merchandise, 

and    pay. 
With  coin  of  the  realm  for  manipulated 
Fabrics,  that  will  cover  one's  nakedness. 
But  ne'er  can  pass  for  worsted   cloths  ? 
Shall   we  bear  these  burdens,   or   quit 
And  fly  to  others  we  know  not  of? 
Thus  war  makes  cowards   of  us   all 
No  longer  can  we  plunge,  our  nerve 
Is  sicklied  o'er  with  pale  cast  of  thought. 
And   enterprises   of  great  pith  and   mo- 
ment, 
Alas  are  all  turned  awry. 
But  look  who   comes,   careful   now, 
'Tis   a   selling  agent,  complete  line   car- 
ried 
In  his   overcoat  pocket.      0   virgin    wool 
May  my  past  sins  be  all  forgot. 


H.  Ross,  dry  goods,  Edmonton,  Alta., 
has   sold   out. 

McCawley  &  Co.,  dry  goods,  Halifax, 
N.S.,   has   dissolved   partnership. 
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ABOLISHING  THAT  SUPPER  HOUR 

How    Kingston   Merchant  Tried  Out  New  Plan— Store  Closed 

For  Hour  and  Half  and  All  Staff  Away  Together— Got 

Better  Service  Prom  Staff  and  Gave  Better  Service 


SOLVING  the  problem  of  tired  help, 
worn  out  with  a  continued  session 
of  days  and  nights  behind  the  coun- 
ter, that  is  what  J.  Laidlaw,  dry  goods 
merchant  of  Kingston,  Ont.,  believes  he 
has  done. 

Every  merchant  knows  what  it  is  to 
have  their  staff  get  stale  and  indiffer- 
ent from  the  long  hours  and  continued 
strain  of  the  Christmas  week  rush. 
Every  merchant  also  knows  the  worry 
of  the  two  hours  at  supper  time,  with 
half  the  staff  off  duty  and  customers 
demanding   attention. 

Mr.  Laidlaw  believes  that  he  has 
largely  solved  these  two  problems  by 
the  methods  that  he  adopted  for  the 
first  time  during  the  season  just  pass- 
ed. 

Store    Closed    for    an    Hour    and    a    Half 

Briefly  speaking  it  was  simplicity 
itself.  The  store  was  closed  sharply 
every  evening  at  6  p.m.  to  be  re-opened 
an  hour  and  a  half  later  at  7.30.  During 
the  hour  the  windows  were  all  opened, 
furnaces  rushed  to  keep  up  the  temper- 
ature and  the  entire  atmosphere  of  the 
store  renewed.  All  the  staff  went  away 
together  and  came  back  together  full 
of  enthusiasm  for  the  evening's  business 
and  feeling  the  good  of  the  rest  and 
the  freshened  atmosphere  of  the  store. 

Gave    Better    Service    to    Customers 

According  to  Mr.  Laidlaw  cases  of 
frazzled  nerves,  shortened  tempers  and 
in  consequence  short  answers  or  indif- 
ferent service  to  the  customers  became 
almost  unknown.  Such  has  not  been 
his  experience  in  previous  years  and  as 
he  said,  "I  really  could  not  call  a  girl 
down  for  a  little  lack  of  courtesy  in 
her  manner  to  a  customer  when  I  felt 
myself  that  continued  long  hours  and 
close  confinement  were  making  me  a 
little   short   in   the   grain." 

Supper  Hcur  Boon  for  Shoplifters 

In  addition,  Mr.  Laidlaw  has  noticed, 
and  in  this  most  merchants  will  back 
him  up,  that  very  often  the  customers 
who  habitually  visited  the  store  during 
the  supper  hour  were  those  whom  ex- 
perience had  taught,  required  watching, 
as  small  articles  had  a  habit  of  disap- 
pearing in  their  wake.  By  this  it  is  not 
meant  to  imply  that  all  who  shopped 
during  the  supper  hour  were  shoplifters 
but  the  fact  is  that  those  who  did  come 
around  with  dishonest  intentions  found 
this  hour,  when  a  depleted  force  was 
on  duty,  the  most  convenient  for  their 
purpose. 

Better   Feeling  Engendered 

This  new  rule  also  saved  a  certain 
amount  of  unpleasantness  among  the 
clerks  as  one  coming  back  from  supper 
often      found      an     untidy     counter     be- 


queathed her  that  required  cleaning  up. 
Now  that  all  left  and  came  together 
each  cleaned  up  his  or  her  own  work. 
May  Adopt  it  for  Noon  Hour 
Mr.  Laidlaw  was  so  pleased  with  the 
results  of  his  experiment  that  he  is 
seriously  considering  adopting  the  same 
plan  for  his  noon  hours  and  Saturday 
evenings  throughout  the  year.  He  ad- 
mits however  that  there  are  difficulties 
in  the  way  here,  such  as  country  people 
coming  to  town  and  arriving  just  as 
the  store  closed  for  the  noon  hour,  or 
customers  coming  from  the  suburbs  of 
the  city  who  might  arrive  down  town 
just  in  time  to  find  that  they  would 
have  to  wait  around  for  an  hour  and 
a  half  before  they  could  do  their  shop- 
ping. Mr.  Laidlaw  feels  that  consider- 
able advertising  would  be  necessary  and 
that    there    would    probably   have    to    be 


co-operation  on  the  part  of  the  other 
merchants  but  is  hoping  that  it  may 
prove  feasible  to  put  this  plan  into 
practice. 

Well  Worth   Considering 

The  short  help  period  from  11.30  to 
1.30  is  one  that  worries  every  merchant 
and  the  plan  of  closing  tight  at  12  noon 
to  re-open  at  1  p.m.  with  the  whole 
staff  back  on  the  job,  appeals  to  the 
thinking  man,  and  DRY  GOODS  RE- 
VIEW believes  that  Mr.  Laidlaw's  idea 
is  worthy  of  every  merchant's  serious 
consideration. 


PETERBOROUGH  BOY  MISSING 

A.  W.  Cressman,  of  Peterborough,  re- 
ceived word  on  Christmas  Day  that  his 
son,  Flight  Lieutenant  Fred  Cressman, 
is  reported  missing  and  is  believed  to 
have  been  drowned.  DRY  GOODS  RE- 
VIEW extends  its  sympathy  to  Mr. 
Cressman   in  his   sad  bereavement. 


D'Allaird  &  Co.  have  opened  an  ex- 
clusive wai^t  store  at  212  Dundas  St., 
London,  Ont. 


INTERESTING  STATISTICS 

Figures  That  Could  he  Profitably  Studied— Does  15%  Represent 

Average  Business  Done  by  Mail  Order  Houses'? — 

Possible  Business  of  Any  Kind  Can  be 

Fairlv  Aecuratelv  Determined. 


IF  EVERY  retailer  knew  exactly  how 
much  of  any  one  line  he  could  sell, 
it  would  facilitate  his  buying  to  a 
remarkable  degree.  A  careful  study  of 
the  figures  given  below  would  seem  well 
worthy  of  the  time  taken.  The  figures 
given  for  a  town  of  2000  population, 
would  seem  to  show  that  all  dry  goods 
stocks  of  that  town  combined  should  not 
exceed  $30,000  in  order  to  be  turned 
three  times.  Analysis  of  the  figures 
given  would  impress  you  with  the  fact 
that  most  communities  as  represented 
by  the  total  retail  stocks  carried  in  their 
midst,  are  overloaded  with  merchan- 
dise.    How  is  it  in  your  town? 

The  article  referred  to  which  appeared 
in  a  recent  number  of  System  is  as  fol- 
lows:— 

For  instance,  to  a  town  with  a  census 
population  of  1,000  may  come  an  addi- 
tional 400  people  from  neighboring 
farms  and  towns.  It  has,  therefore,  a 
trading  population  of  1,400.  A  towh 
with  a  ceusus  population  of  2,000  might 
have  a  trading  population  of  2,800. 
Other  towns  would,  of  course,  show  a 
trading  population  in  somewhat  the  same 
proportion. 

Naturally,  some  towns  draw  more 
than  40  per  cent,  from  the  outlying 
towns  and  farms,  and  some  draw  less. 
That  has  to  be  determined  in  each  case, 
but  we  find  that  40  per  cent,  is  a  pretty 
fair  average. 


The  figures  we  use  in  determing  pos- 
sible consumption  are  based  on  census 
statistics,  and  have  been  tested  over  a 
period  of  seven  years.  We  find  that  as 
a  rule  they  are  pretty  accurate.  Here 
are  some  of  them: 

Groceries    consumed    per    year,    per    family ..$228.00 

Dry  goods  consumed  per  year  per  person 
(approximately— these  figures  are  taken 
for  the  entire  country  and  include  mil- 
linery and   ready-to-wear,   but  not  shoes)      31.00 

Shoes  consumed  per  year,  per  person  (ap- 
proximately)           10.00 

Men's   furnishings,   consumed  per  year,   per 

man    of   16   years   of   age   and   over 25.00 

Men's  suits,  consumed  per  year,  per  man 
of  16  years  of  age  and  over  (the  average 
man  spends  $20  for  a  suit,  buying  on 
the  average   one  suit  a  year)    20.00 

Men's    overcoats,    consumed    per    year,    per 

man   of   16   years   of  age  or  over   (this   is 

*     based   on   the   average  overcoat  selling  at 

$20   and   being   worn   for  three   years)...        6.66 

Furniture    and     refrigerators,     per    family, 

per   year    22.82 

Carpets,  rugs,  linoleums,  and  oil  cloth,  floor 
coverings  and  table  oil  cloth,  per  family 
per   year    8.70 

Drugs,    per    person    per    year    (full    trading 

population)     '. 2.65 

Soap,  per  person  per  year  (full  trading 
population )      1 .  80 

Novelty   jewelry,   per  person   per  year   (full 

trading    population)     2.50 

Apply  the  figures  to  a  town  with  a 
census  population  of  2,000,  and  a  40  per 
cent.  additional  trading  population, 
making  its  total  of  2,800,  and  you  have 
the  following: 

Groceries  (5  persons  to  family,  560  fami- 
lies)      $127,680 

Dry  goods   86,800 

To  this  add  15<7,  for  mail-order  and  out- 
of-town    buying    13,020 


MARKET   REPORTS 


THE  MARKETS  AT  .1   GLANCE 

TIM'.  Wool  Commission  and  interested  manufacturers  have 
been  busy  during  the  month  adjusting  the  allotments  of 
L918  Australian  and  Now  Zealand  wool.  The  amount  re- 
leased for  Canada  will  total  35,000  bales,  which  is  Ll,200  more 
than  last  year.  Against  this,  however,  is  the  fact  (hat  in  the  early 
part  >f  L917  heavy  shipments  were  still  arriving  direct  from  Lon- 
don. 'Idle  price  that  will  lie  paid  will  run  from  5c  to  10c  per  lb. 
higher  than  last  year.  Canadian  manufacturers  are  at  a  big 
advantage  over  their  United  States  competitors  who  are  paying 
:::',  1-:'.  per  cent,  more  for  wool  in  the  open  market. 

Cotton  has  remained  at  a  fairly  steady  level,  averaging  for 
spot  price  New  York  basis  between  31c  and  32c.  In  the  early 
day-  o(  the  month  a  price  of  over  33c  was  reached,  hut  was  only 
maintained  tor  a  couple  of  days.  Manufactured  cottons  are  all 
firm  and  are  advancing  in  many  lines.  Prices  seem  very  irregu- 
lar and  .seem  largely  governed  by  the  particular  demand.  This 
is  mostly  apparent  in  New  York,  where  certain  goods  in  heavy 
demand,  such  as  ginghams  and  khaki  duck-,  have  shown  the 
heavier  inert 

Raw  -ilk  remains  steady,  hut  manufactured  line-  are  strongly 
held  and  advances  have  been  registered  of  a  few  cents  per  yard  on 
a  number  of  line-.  This  is  largely  due  to  an  increase  in  selling 
•  - 

In  the  notion  Held  needle-  are  -till  in  very  scarce  supply  and 

likely  to  become  more  so.     Dealers  are  warned  to  limit  sales  to 

customers.      Pins  are  also  experiencing  a  demand  that  is  much  in 

excess  of  supply,  and  in  the  same  category  can  be  included  kriit- 

edles. 

Paw  fur-  reached  high  figure-  at  recent  auction  -ale-,  regis- 
tering almost  universally  higher  prices.  All  offerings  were 
eagerly  taken  up.  A  short  catch  and  a  heavy  season's  business 
are  given  as  the  reasons. 

Table  oilcloths  advanced  18c  per  roll  on  25th  of  January,  hut 
floor  oilcloth-  and  linoleums  remain  at  prices  quoted  last  month. 

Hide  market  i-  -till  very  weak,  with  decline-  during  the 
month  of  l.V,    tn  -Jin,.      Horsehides  alone  remain  very  firm. 


WOOL  FOR  1918 

Canadian      Allotment      Increased      11,200 
Bales — Prices  Will  be  Slightly  High- 
er— Canadian  Wool  Situation  to 
be  Discussed 

WOOL.— During  the  month,  H.  Hodson, 
of  the  wool  commission,  has  been  busy 
apportioning  the  1918  allotment  of  Au- 
stralian and  New  Zealand  wool  to  the 
various   mills. 

The  1917  allowance  is  now  all  in  the 
country  and  distributed  according  to  pre- 
vious arrangements  so  the  way  is  cleared 
for  the  coming  clip. 

The    amount    allotted    to    Canada    will 


be  25,000  bales  of  New  Zealand  and  10,- 
000  bales  of  Australian.  This  compares 
with  1917  shipment  of  16,300  Australian 
and  7.500  New  Zealand,  a  total  increase 
to  this  country  of  11,200  bales.  As 
against  this  however  there  were  being 
received  large  shipments  direct  from 
England  in  the  early  months  of  1917 
which  will  of  course  be  entirely  shut  off 
this  year.  The  total  amount  of  wool 
reaching  the  country  will  probably  be 
slightly  less  than  in  1918. 

There  has  been  considerable  feeling 
that  Canadian  domestic  wool  should  not 
be  allowed  to  go  out  of  the  country  while 
the  present  shortage  exists.  The  1917 
clip  was  almost  entirely  bought  up  by 
17 


United  States  dealers  and  the  prices  paid 
were  higher  than  the  Canadian  mills  were 
paying  for  fine  Australian  grades. 

There  is  to  be  a  conference  between 
the  Sheep  Breeders'  Association,  Cana- 
dian manufacturers  and  the  wool  com- 
mission in  the  near  future  to  discuss  the 
whole  question,  but  it  is  doubtful  if  the 
government  will  consider  it  wise  to  pro- 
hibit export,  after  taking  all  things. into 
consideration.  Striving  as  they  are  to 
increase  production  it  is  felt  that  it  would 
act  as  a  douche  in  the  face  to  that  plan 
to  compel  the  breeders  to  sell  their  wool 
in  the  country  at  a  smaller  figure  than 
they  could   get  across   the   border. 

The  prices  that  will  be  fixed  for  the 
1918  Australasian  wool  will  run  from  5c 
to  10c  a  lb.  higher  than  the  previous  year 
according  to  the  grades  but  even  then 
will  not  average  over  $1.50  per  lb.  scour- 
ed basis.  Canadian  manufacturers  are 
thus  at  a  big  advantage  over  their  rivals 
across  the  border  when  it  is  remembered 
that  the  wools  recently  sold  on  the  Bos- 
ton market  averaged  about  $2  on  a 
scoured  basis  or  33  1/3  per  cent,  higher 
than   the   Canadian   mills   are   paying. 

It  will  be  noticed  that  the  bulk  pf 
this  season's  allotment  will  be  New  Zea- 
land. This  is  at  the  request  of  the  man- 
ufacturers who  feel  that  this  wool  is  bet- 
ter adapted  to  their  purposes. 

It  is  expected  that  Canadian  mills  will 
receive  sufficient  supplies  in  this  way  te 
keep  them  running  at  capacity  through- 
out the  year.  Apparently  the  chief  dif- 
ficulty will  be  the  one  that  is  the  pro- 
blem of  all  the  allied  Governments — 
transportation. 

WOOLENS  SCARCE 

Clothes  For  Spring  Delivery  Coming  For- 
ward   Slowly— Scotch   Tweeds    Par- 
ticularly   Slow — Serges    Almost 
Unprocurable 

WOOLENS.— Jobbers  in  woolens  and 
dress  goods  report  fair  deliveries  from 
some  British  mills  and  practically  none 
from  others.  Light  weight  cloths  and 
fine  high  grade  worteds  are  easier 
to  obtain  than  the  heavier  grades. 
Scotch  tweeds  are  particularly  hard  to 
procure.  One  jobber  reported  an  order 
comprising  a  range  of  23  patterns  in  all 
shades  of  which  not  one  yard  had  been 
delivered   nor   invoice   received. 

Serges  at  the  present  time  are  hardly 
to    be    precured    from    any    source    al- 
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though  most  jobbers  still  have  limited 
stocks. 

Apparently  the  situation  is  this.  Fine 
yarns  useless  for  military  purposes  are 
permitted  by  the  British  Government  to 
be  made  up  in  civilian  cloths  but  these 
make  fine  light  weight  cloths  unsuitable 
for  our  Canadian  winters.  Overcoatings 
are    particularly    hard    to    procure. 

COTTON  STEADY 

Usual  Market  Fluctuations  but  Average 

Price    About    31.5c — Hight    Price   of 

33c  Reached  at  First  of  Year 

COTTON.— While  there  have  been  the  us- 
ual market  manipulations  of  cotton  the 
price  in  so  far  as  the  dry  goods  trade  is 
concerned  has  remained  fairly  steady. 
About  the  first  of  January  a  new  record 
was  established  of  slightly  over  33c 
The  order  of  the  United  States  Fuel  Con- 
troller shutting  down  all  industries  for 
one  day  a  week  caused  a  break  to  nearly 
30c  but  the  market  has  since  recovered 
and  has  remained  fairly  steady  between 
31c  and  32c. 

It  was  felt  that  the  fuel  controller'.-, 
order  referred  to  would  so  seriously  cut 
down  production,  that  cotton  supplies 
would  become  accumulated.  The  gener- 
al feeling  seems  to  be  a  slight  tendency 
to  weakness  in  view  of  a  recent  govern- 
ment report  of  the  large  acreage  devoted 
to  cotton  this  year. 

All  manufactured  cottons  remain  firm 
with  advances  here  and  there  and  all  in- 
terested jobbers  and  manufacturers  pre- 
dicting higher  prices  all  along  the  line. 
In  addition  deliveries  are  slow  and  some 
lines  very  hard  to  obtain.  Prices  seem 
very  irregular.  One  large  buyer  spoke 
of  buying  a  certain  grade  of  sheeting 
for  37V^c  while  he  was  shown  the  same 
brand  elsewhere  for  60c.  In  the  first  in- 
stance the  jobber  was  evidently  still  sell- 
ing from  stock  bought  over  a  year  ago 
and  had  not  advanced  wUh  the  market. 

Ginghams  are  in  particularly  strong 
demand  and  deliveries  are  poor.  This 
condition  is  even  more  noticeable  in  the 
United  States  where  buyers  are  being  no- 
tified that  they  will  have  a  certain  propor- 
tion of  their  order  allotted  them. 

One  of  the  important  cotton  men  sums 
up  the  cotton  situation  at  the  close  of 
1917  thus: 

The  present  crop  is  the  third  small 
crop  in  succession.  Taking  the  present 
crop  at  the  extremely  high  figure  of 
12.250,000  bales,  the  average  of  the  last 
three  years  would  be  12,670,000  bales, 
asainst  an  average  of  14,671,000  bales 
for  the  preceding   three   years. 

Consumption  by  American  mills  was 
never  so  large  as  at  present.  Including 
linters  the  figures  may  reach  8.000,000 
bales,  while  before  the  war  during  the 
season  1013-14  only  5,690,000  bales  were 
consumed. 

Mills  are  making  more  money  than 
ever  before;  they  have  orders  on  their 
books  for  many  months  to  come  at  pro- 
fitable prices,  and  the  price  they  have 
to  pay  for  cotton  is  not  expected  to  deter 
them.  They  will  run  all  the  cotton 
through  the  mills,  that  the  spindles  will 
take. 


Farmers  are  financially  in  a  strong 
position.  So  far  they  have  held  their 
cotton  well  and  can  hold  any  length  of 
time  if  they  prefer  to  do  so. 

Propects  for  a  larger  crop  next  year 
are  not  discernible.  Present  conditions 
indicate,  that  we  may  very  well  see  a 
fourth  short  crop.  All  things,  except  the 
present  high  price  with  its  allurement 
to  farmers  to  plant  more  next  year,  point 
that  way.  The  labor  situation  at  picking 
time  in  1918  will  be  worse  on  account  of 
the  military  draft  than  it  was  this  year. 
Under  the  same  weather  conditions  the 
soil  is  likely  to  produce  less  for  lack  of 
sufficient  fertilizer  and  less  cultivation 
before  picking  time. 

What   the   Bears   Say 

Against  the  market  the  common  bear 
argument  is  as  follows: 

The  high  price  of  cotton  goods  will 
certainly  curtail  consumption,  if  not  by 
the  government,  at  least  by  the  public. 
The  general  saving  movement  will  not  be 
without  influence  on  the  public  and  will 
cause  the  patching  of  many  a  garment 
that  was  formerly  thrown  away. 

The  increase  in  American  consumptior. 
will  be  less  than  the  decrease  in  exports, 
and  will  leave  a  greater  amount  of  cotton 
available  in  the  United  States  at  the  end 
of  the  season  in  1918  than  in  1917.  The 
freight  situation  becoming  more  acute 
every  month,  exports  may  show  a  fur- 
ther falling  off. 

Prices  have  never  been  so  high  since 
the  Civil  War  and  will  have  to  come 
down  some  day,  since  conditions  during 
the  Civil  War  cannot  be  applied  to  this 
war,  which  is  not  fought  on  American 
soil. 

While  mills  seem  to  be  prosperous, 
their  low  stocks  of  cotton  would  indicate 
that  they  are  not  willing  to  pay  present 
prices  and  will  buy  more  sparingly. 

Many  thousands  of  bales  are  reported 
to  be  in  the  hands  of  speculators,  who 
will  have  to  turn  loose  sooner  or  later, 
especially  after  a  break,  and  farmers 
may  follow  their  example,  as  it  is  often 
a  fact  that  they  sell  more  cotton  on  a 
declining  market  than  on  a  rise. 

Present  high  prices  should  certainly 
have  a  tendency  to  increase  the  cotton 
acreage  as  possibly  the  best  paying  crop 
for  many  farmers.  The  picking  end 
would  take  care  of  itself  by  increased 
employment  of  women  and  children. 

War  Wastes  of  Cotton 

Recent  investigations  in  the  use  of 
cotton  in  war  show: 

A  12-inch  gun  disposes  of  a  half  bale 
of  cotton  with  every  shot  fired;  a  machine 
gun  in  operation  will  use  up  a  bale  in 
three  minutes;  in  a  naval  battle  like  the 
one  off  Jutland  over  5.000  pounds  a  min- 
ute are  consumed  by  each  active  warship; 
more  than  20,000  bales  a  year  are  needed 
to  provide  absorbent  cotton  for  the 
wounds  of  the  injured;  one  change  of 
apparel  for  all  the  troops  now  engaged 
in  the  war  represents  more  than  a  mil- 
lion bales. 
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SILKS  HIGHER 

Increased  Cost  of  Dyes  a  Factor — Raw 

Silk  Steady — Good  Demand  for  Wash 

Silks 

SILKS. — While  raw  silk  has  remained 
fairly  steady  and  certainly  not  exhibit- 
ing any  great  strength  the  manufac- 
tured article  showed  advances  in  nearly 
every  grade  during  the  month.  This  was 
largely  due  to  the  action  of  the  dyers 
who  have  advanced  dyeing  prices  lc  to  2c 
per  yard  and  who  report  that  a  new 
list  will  be  issued  in  the  near  future. 
Swiss  silks  are  practically  out  of  the 
running  owing  to  the  adverse  rate  of  ex- 
change and  Canadian  dealers  are  more 
and  more  depending  upon  the  New  Eng- 
land market. 

Canadian  jobbers  report  fair  demand 
with  no  one  variety  showing  outstand- 
ing strength.  A  good  season  in  wash 
silks  is  once  more  expected. 

LINEN   SITUATION 

Really  Nothing  to  Report — Supplies  Lim- 
ited   and    Uncertain — Fair    Amount 
Still  Procurable  at  a  Price 

LINENS.— There  is  really  nothing  at  all 
to  report  in  the  linen  situation.  There 
still  seems  to  be  fairly  plentiful  supplies 
to  be  had  although  the  ranges  are  re- 
stricted. The  Russian  situation  is  shut- 
ting off  a  source  of  supply  for  seed  and 
acreage  under  flax  in  Ireland  is  likely  to 
be  cut  down  considerably.  While  it  is 
likely  that  a  limited  amount  of  genuine 
linen  cloth  will  always  be  procurable, 
che  high  prices  will  increase  the  demand 
for  mercerised  cotton  goods  for  such  ma- 
terials as  table  damasks. 

UNDERWEAR 

Mills    Already    Sold    For    the    Present — 

When  Lists  are  Reopened  it  Will  be 

at    Higher    Prices — High    Grade 

British   Lines  Procurable 

UNDERWEAR.— Many  mills  which  sell 
direct  to  the  jobber  already  report  that 
they  are  booked  up  as  far  as  they  wish 
to  accept  orders  and  are  allotting  busi- 
ness placed  so  as  to  treat  all  equitably. 
Further  business  will  be  accepted  at  a 
later  date  but  at  prices  that  will  likely 
be  hieher.  None  are  anxious  to  obligare 
themselves  too  far  into  the  future. 

Mills  which  go  direct  to  the  retailer 
have  not  yet  completed  their  trips  but 
some  of  these  at  any  rate  will  cut  down 
orders  if  the  total  runs  over  their  out- 
put of  the  next  few  months. 

CASHMERE  HOSIERY 

Cashmere    Hosiery    Will   be   Scare?   This 

Fall — Difficulty  in  Getting  Fine  Spun 

Yarns — High  Priced  British 

Lines  Procurable 

HOSIERY. — It  becomes  more  and  more 
apparent  that  cashmere  hosiery  will  be 
scarce  and  at  still  higher  prices  by  next 
Fall.  The  difficulty  lies  in  procuring 
the  finely  spun  yarns  necessary.  Cana- 
dian spinning  mills  have  always  left  thir. 
business  to  their  British  competitors  and 
in  consequence  while  heavier  yarns  are 
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obtainable    the    cashmere    ones    are    very 
hard  to  procure. 

Fine  British  cashmere  hosiery  is  still 
obtainable  and  apparently  will  be  if  the 
buyer  is  willing  to  pay  the  price.  For 
the  cheaper,  coarser  grades  however  the 
Canadian  trade  will  hive  to  rely  entirely 
on  domestic  production. 

NH HOLES  SCARCE 

Needle  Supply  Far  Helow  Demand — Pin* 

Also    Almost     Unprocurable — All 

Lines  of  Smallwares  Tend  to 

Higher  Prices 

SMALLWARES.— Needles  continue  to  be 
in  very  short  supply.  One  large  dealer 
reported  that  a  couple  of  weeks  ago 
i  .-eived  a  shipment  of  350,000  and 
were  already  completely  sold  out.  In  his 
opinion  the  situation  is  getting  worst- 
daily  and  goes  as  far  as  to  advise  re- 
tailers to  limit  their  customers'  purchas 
es. 

Pins  are  in  much  the  same  shape. 
A  Canadian  mill  is  loaded  with  orders 
and  apparently  will  be  unable  to  supply 
the  demand.  One  dealer  said  that  out  of 
an  order  of  200  gross  given  months  ago 
they  had  received  19  gross  and  they 
were  not  in  the  wanted  sizes.  This 
same  man  reported  that  at  the  present 
time  they  had  not  a  sheet  of  pins  in  the 
place.  They  recently  received  a  small 
shipment  of  English  brass  pins  that  hat; 
been  on  order  for  two  years. 

Knitting  needles  are  also  hard  to  pro- 
cure. Attempts  to  buy  in  United  States 
showed  prices  there  absolutely  out  of 
line.  Lines  of  steel  needles  that  are  be- 
ing jobbed  in  this  country  for  $12  gross 
sets,  would  cost  that  same  jobber  $16 
delivered   if  bought  in   the   States. 

Pre-Christmas  trade  developed  a  big 
demand  for  celluloid  rings  for  knitting 
bags  and  the  price  ran  up  nearly  100  per 
cent,  on  this  line.'  All  celluloid  goods 
are  scarce  and  prices  very  firm.  It  is 
not  auite  clear  whether  the  license  re- 
strictions from  the  United  States  that 
now  apply  to  this  product  may  be  turned 
into  a  hard  and  fast  embargo  as  the 
chemicals  used  in  manufacture  are  al- 
most identical  with  those  used  in  gun 
cotton. 

RAW  FURS 

Higher  Prices  Reached  at  St.  Louis  Jan- 
uary   Sales — Wild    Cats    up    150    Per 
Cent. —  All    Line-   up   Frcm    10 
Per   Cent,   to   100   Per   Cent 

RAW  FURS.— At  the  recent  January 
auction  sale  of  raw  furs  at  St.  Louis, 
very  high  prices  were  realized  on  prac- 
tically every  lot  offered.  Bidding  was 
keen  and  all  offerings  were  sold  without 
a  single  exception.  Nutrias  and  wild  cats 
lei  the  advance  with  increases  over  Oc- 
tober prices  of  100  per  cent,  and  150  per 
cent.,  but  practically  all  furs  were  strong. 
Beaver  was  up  80  per  cent.,  skunk 
35  per  cent.,  lynx  30  per  cent.,  muskrats 
20  per  cent.,  raccoon  40  per  cent.,  white 
fox  45  per  cent.,  sables  25  per  cent., 
otter  40  per  cent.,  Alaska  seal  15  per 
cent.,  and  so  on  down  the  list.  Fitch 
and  kolinsky  were  about  the  only  two 
well  known  furs  that  showed  no  ad- 
vance. 


Dealers  still  report  every  evidence  of 
a  short  catch  this  winter  and  when  the 
phenomenal  sales  of  furs  that  this  win- 
ter witnessed  are  considered  it  is  not 
hard  to  understand  the  strong  feeling. 

TABLE  OILS  UP 

Advance  of  1 '  2c  per  Yard  on  Table  Oil- 
cloth— Linoleums  and  Floor  Oils 
Steady 

OILCLOTH.— On  January  25,  an  advance 
of  18c  per  roll  was  made  on  table  oil- 
cloth, linoleums  and  floor  oilcloths  re- 
main  as  at  last  month's   quotations. 

Jobbers  seem,  to  expect  that  there 
will  be  a  further  advance  in  these  very 
shortly  but  no  definite  announcement  has 
been  made. 

HIDES  VERY  WEAK 

Raw  Hides  Show  Further  Declines  Dur- 
ing the  Month — Not  the  Best  Quality 
Hides  Being   Offered — Horse- 
hides  Alone  Strong 

HIDES. — The  weak  feeling  noticeable  in 
hides  has  been  still  more  pronounced  dur- 
ing the  month  and  the  decline  represents 
between  15  per  cent,  to  20  per  cent.  Of 
course  the  quality  of  hides  that  are  offer- 
ed at  this  time  of  the  year  is  not  of 
the  best  and  that  in  part  accounts  for 
the  sluggish  state  of  the  market. 

Horsehides  alone  are  holding  their  own 
owing  to  the  heavy  demand  for  military 
purposes. 


H.  J.  DALY. 

OTTAWA  STORE  REORGANIZES 

H.  J.  Daly,  who  for  some  yens  has 
been  managing  director  of  the  National 
Cash  Register  Co.  of  Canada,  has  pur- 
chased the  assets  of  the  A.  E.  Rea  Co. 
of  Ottawa  including  stock,  fixtures  and 
building.  The  new  firm  will  be  known  as. 
the  H.  J.  Daly  Co.,  Limited,  with  H.  J. 
Daly  as  president,  W.  P.  Grant,  store 
manager,  J.  Gulbranson,  superintendent, 
G.  L.  Johnson,  merchandise  manager,  and 
B.  L.  Cook, treasurer. 

The  store  is  being  reorganized  from  the 
bottom  up  and  some  new  and  radical  me- 
thods will  be  adopted.  For  instance  the 
offics  of  the  store  manager  will  be  right 
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at  the  front  entrance,  and  will  have  no 
door  on  it.  A  sign  will  invite  customers 
to  enter  with  complaints  or  suggestions. 

The  new  firm  will  be  particularly 
strong  financially  and  will  pay  spot  cash 
for  all  purchases. 

Mr.  Daly  is  enthusiastic  over  the  pro- 
spects of  the  new  venture  and  the  trade 
will  watch  with  interest  the  advanced 
methods  that  will  be  employed. 


A  SERIOUS  MENACE  TO  RETAILER 

(Continued  from  page  14.) 
'I  were  to  offer  that  coat,'  and  he  indi- 
cated a  plain  looking  model,  'for,  say, 
twenty-five  dollars,  my  customers  would 
say,  "Oh!  I  don't  want  cheap  stuff.  Show 
me  something  better."  People  have  heard 
so  much  about  the  price  of  raw  ma- 
terials that  they  don't  feel  satisfied  un- 
less they've  spent  big  money  on  their 
clothes.'  " 

Now,  was  there  anything  more  ridicu- 
lous and  at  the  same  time  more  damag- 
ing to  the  retailer?  One  can  only  won- 
der if  this  retailer  interviewed  was  a 
product  of  the  imagination,  or  simply  a 
practical  joker  who  thought  he  saw 
someone  that  looked  easy  enough  to 
swallow  his  guff.  But  the  fact  remains 
that  this  stuff  went  into  print  and  was 
spread  broadcast  across  the  country  and 
doubtless  now  many  a  woman  has  real 
it  and  decided  for  herself  that  the  aver- 
age $65  garment  could  probablj  be  pro- 
fitably sold  for  $30. 

This  is  particularly  hard  to  take  just 
now  when  practically  every  retail  dry 
goods  dealer  in  the  country  is  endeavor- 
ing to  stave  off  advancing  prices  as  far 
as  it  possibly  can  be  done  and  many, 
very  many  indeed,  lines  of  merchandise 
are  being  retailed  to-day,  at  less  than 
the  prices  being  asked  by  the  mills  for 
the  same  goods. 

SEARS-ROEBUCK  NET  DROPS 

Sears,  Roebuck  &  Co.,  the  Chicago  mail 
order  house,  earned  net  profits  of  $14,- 
119,927  in  1917,  compared  with  $16,076,- 
407  in  1916,  $11,100,388  in  1915  and  $9,- 
081,521  in  1914.  The  apparent  decrease 
in  net  from  last  year  is  because  of  the 
extraordinarily  large  funds  set  aside  for 
taxes  and  depreciation.  Both  gross  and 
net  sales  show  wide  increase  over  last 
year. 

After  dividends  on  the  preferred  stock 
the  balance  available  for  the  $75,000,000 
common  stock  is  equivalent  to  $18.08  a 
share,  compared  with  $26.79  and  $17.56 
in  1916  and  1915  respectively,  but  on  the 
basis  of  $60,000,000  common  stock. 

Gross  sales  were  $178,268,223,  com- 
pared with  $146,838,511  last  year,  and 
net  amounted  to  $165,807,608,  compared 
with  $137,200,803.  The  figures  which 
account  for  the  apparent  decline  are 
represented  in  the  item  of  expenses,  ad- 
vertising, depreciation,  taxes  and  other 
resources.  The  total  was  $147,103,650  in 
1917,  compared  with  $120,933,286  in  1916. 


G.  Frankfurter  of  G.  Frankfurter  & 
Son,  wholesale  fancy  goods,  Winnipeg, 
Man.,  is   dead. 
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77/ A'  SAM  •TIT  V  OF  AN  ORDER 

IT  IS  an  unfortunate  fact  that  Canadian  business 
men  arc  not  inclined  to  look  upon  a  definite 
order  as  a  contract.  Men  who  would  under  no  con- 
sideration  dishonor  a  note  or  break  their  word  of 
mouth  will  without  any  hesitation  cancel  an  order 
if  it  appears  to  their  advantage  so  to  do. 

Retailers  arc  of  course  not  the  only  offenders. 
There  is  much  to  be  said  from  the  other  side  of  the 
question  as  to  whether  the  wholesaler  or  manufac- 
turer who  at  the  present  time  accepts  an  order  with- 
out being  certain  that  he  is  going  to  he  able  to  fill 
same  on  agreed  upon  date  is  not  equally  culpable, 
hut  it  would  doubtless  raise  the  standard  of  our  busi- 
ness life  if  it  were  clearly  understood  that  an  order 
given  or  accepted  was  a  binding  contract  on  both 
parties. 

Retailers  would  become  more  efficient  and  care- 
ful buyers  and  wholesalers  and  manufacturers  would 
feel  that  they  had  a  more  definite  basis  upon  which 
to  work. 

It  might  be  worth  mentioning  here  that  many 
travelling  salesmen  are  to  blame  for  many  of  the 
cancelled  orders.  In  their  eagerness  to  get  business 
the  retailer  is  urged  to  place  an  order,  and  is  told 
that  he  is  at  perfect  liberty  to  cancel  same  if  he  finds 
he  can  do  better  elsewhere.  We  know  for  a  fact  that 
this  is  often  done,  but  in  such  instances  the  retailer 
should  insist  upon  this  stipulation  being  clearly  writ- 
ten upon  his  copy  of  the  order.  This  will  often  save 
much  trouble  and  unpleasantness. 


CREATING  THE  ATMOSPHERE 

ADVERTISERS  when  attempting  to  place  their 
finger  on  some  definite  results  from  an  adver- 
tising campaign  are  often  met  with  an  apparent 
blank.  Some  in  consequence  become  disheartened 
and  will  condemn  advertising  as  a  sales  agent.  These 
forget  that  it  is  the  continual  dropping  of  the  water 
that  wear-  away  the  stone,  and  also  forget  that  the 
average  individual  for  some  unknown  reason  dislikes 
to  admit  that  an  advertisement  has  influenced  him. 


We  had  this  brought  home  to  us  most  vividly 
when  talking  to  one  of  the  executives  of  the  Victory 
Loan  Committee  the  other  evening.  He  referred  to 
the  immense  amount  of  advertising  that  had  been 
done  and  the  astounding  results  that  had  been 
achieved.  "Nevertheless,"  he  added,  "I  have  yet  to 
meet  one  man  who  will  admit  that  the  advertising 
influenced  him  to  buy  a  bond." 

The  advertising,  however,  had  created  the  atmo- 
sphere. Subconsciously  it  was  being  hammered  into 
the  mind  of  every  man,  woman  and  child  from  every 
billboard,  from  every  -how  window,  and  from  every 
newspaper  page,  that  it  was  his  or  her  duty  to  buy  a 
bond.  Just  when  the  psychological  moment  was 
reached,  when  the  individual  in  question  said.  "I 
will  buy  a  bond,"  could  be  directly  traced  to  some 
particular  advertisement,  it  is  doubtful,  but  the  atmo- 
sphere was  created.  Little  by  little,  day  by  day.  that 
man  became  impressed  with  the  urgency  of  the  case, 
and  the  results  we  all  know. 

Retailers  should  take  a  lesson  from  this.  Do  not 
expect  a  flood  of  customers  to  your  store  carrying 
newspapers  in  their  hands  with  your  announcement 
in  it  the  first  time  thai  a  full  page  insertion  is  used, 
but  remember  that,  like  the  Victory  Bonds,  continual 
telling  of  your  story  will  wear  its  way  into  the  reason 
of  the  most  obdurate. 


EDITORIAL  BRIEFS 
HAVE  you  sufficient  insurance  for  the  heavy  stock 
that  you  are  carrying  at  the  present  time?  Remem- 
ber that  your  stock,  while  occupying  no  more  space 
in  your  store  than  formerly,  runs  into  a  lot  more 
money. 

*        *        * 

NOT  for  over  ten  years,  say  R  G.  Dun  &  Co.,  have 
there  heen  as  few  business  failures  in  Canada  as  in 
1!»17.  The  strenuous  early  war  days  weeded  out  the 
weaker  hrothers,  and  the  prosperous  conditions  of  the 
past  eighteen  months  have  strengthened  the  position 
of  the  strong. 
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FALL  HATS    WILL   BE   HIGHER    PRICED 

Pur  Shortage  Still   Acute — Canadian   Manufacturers   Not  Anxious  to  Quote  Future 


Prices- 


-Styles  Not  Likely  to  Show  Much  Change- 
to  Revive  the  Derby 


-Some  Attempt 


DURING  the  month  still  further 
high  prices  have  developed  on  hat 
furs,  running  on  an  average  about 
50e  lb.  In  addition  to  this  the  shortage 
is  very  pronounced,  although  one  manu- 
facturer stated  that  he  believed  fur 
would  always  be  procurable  if  one  were 
willing  to  pay  the  price. 

The  North  European  supply  of  small 
pelts,  from  which  the  English  supply  of 
best  quality  hatter's  fur  was  largely  ob- 
tained, has  been  almost  entirely  cut  off 
owing  to  the  war,  and  in  addition  the 
Australian  supply  of  rabbit  fur  is  held 
up  owing  to  the  transportation  difficul- 
ties. To  give  an  idea  of  prices  one 
manufacturer  showed  invoices  where  he 
had  just  paid  $4.60  per  lb.  for  a  certain 
grade  of  fur  that  he  bought  at  90c  before 
the  war.  Another  grade  was  $3.95  that 
used  to  be  85c. 

Further  Restrictions  Possible 
It  has  developed  that  Great  Britain 
seriously  considered  placing  an  absolute 
embargo  on  English  and  Scotch  furs,  only 
the  protest  from  United  States  and  Can- 
adian manufacturers  led  to  a  reconsid- 
eration of  the  original  plan.  The  details 
of  the  agreed  upon  plan  are  not  yet  to 
hand,  but  it  is  certain  that  its  effect  will 
be  further  restriction  of  an  already  tight 
market. 

Canadian  manufacturers  are  consider- 
ing the  possibility  of  securing  a  supply 
of  fur  from  Canadian  rabbits  and  similar 
small  fur  bearing  animals,  but  so  far  no- 
thing definite  is  in  si?ht.  Why  the  fur 
from  the  common  American  rabbit  could 
not  be  utilized  at  this  time  of  stress 
seems  strange  to  the  uninitiated,  but  it 
seems  that  up  to  the  present  it  has  been 
cheaper  to  import  the  British  or  Aus- 
tralian article. 

Cheapest  Hat  S30? 
Other  manufacturing  costs  that  have 
increased  include  the  price  of  shellac, 
leather  for  sweat  bands  and  labor.  In 
consequence  the  Canadian  manufacturer 
shows  decided  uncertainty  as  to  prices 
for  the  Fall  season  of  1918,  except  that 
they  will  be  higher,  much  higher.     That 


the  cheapest  quality  fur  hat  will  run 
about  $30  per  dozen,  and  that  this  will  in- 
clude imitation  leather  sweats,  is  the  pre- 
diction of  one  or  two  men  usually  well 
informed. 

Styles   Little  Changed 

In  so  far  as  styles  are  concerned  there 
is  expected  to  be  little  change.  Manufac- 
turers, both  British  and  Canadian,  are 
too  busy  solving  the  price  problem  to  be 
considering  style  changes.  The  staple 
shape  carrying  brims  2%  to  2%  will  be 
the  popular  sellers. 

It  is  noticeable  that  the  extreme  3- 
inch   brim   favored   by   the   younger   set 


Makinaw  cap  suitable  for  early  Spring 
and  Fall  wear,  with  fancy  lining-  Shown 
by  the   Boston   Cap   Co.,   Montreal. 


last  Spring  has  practically  disappeared, 
as  this  hat  was  a  poor  shape  keeper  and 
in  addition  required  slightly  more  raw 
material. 

Will  Derbys  Come  Back? 

Some  slight  revival  is  noticed  in  the  de- 
mand for  Derbys,  but  it  is  still  very 
limited.  One  dealer  gives  the  prevalence 
of  automobiles  as  the  principal  factor 
that  has  killed  the  sale  of  hard  hats. 
These  do  not  take  kindly  to  being  bump- 
ed against  car  roofs  and  will  not  stick  to 
the  head  as  well  as  their  softer  brother. 
In  so  far  as  styles  of  Derbys  are  con- 
cerned there  is  no  change.  The  demand 
is  too  insufficient  to  make  any  change 
worth  while,  and  in  addition  the  man  who 
still  demands  this  type  of  head  covering 
is  very  conservative  in  his  tastes  and  a 
staple  shape  will  meet  his  requirements. 
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English   Deliveries   Later 

Spring  deliveries'  on  English  hats  will 
likely  be  later  than  usual,  although  sev- 
eral Toronto  wholesalers  report  some  re- 
ceipts, with  further  shipments  on  the 
way.  The  retailer  who  in  pre-war  days 
received  his  entire  Spring  shipment  in 
January  will,  however,  be  forced  to  bide 
his  time  this  year.  It  is  expected,  how- 
ever, that  orders  placed  will  be  fairly 
well  delivered  before  the  season  really 
opens. 

Heavy  Panama  Season 

As  was  anticipated,  final  returns  show 
that  retailers  have  placed  heavily  for 
Panama  hats.  The  high  price  of  split 
straw  hats  has  undoubtedly  been  a  boon 
to  the  manufacturer  of  this  line  which 
used  to  be  the  aristocracy  of  the  hat 
store.  To-day  fairly  good  Panamas  can 
be  secured  at  the  price  of  a  medium 
quality  boater,  and  in  consequence  their 
sales  have  increased  wonderfully.  From 
all  over  the  country  retailers  report  one 
of  the  biggest  seasons  in  their  history, 
even  although  the  Summer  was  not  one 
conducive  to  the  sale  of  hot  weathe:: 
headgear.  In  some  cases  report  is  mad& 
that  by  actual  count  more  sales  were 
made  of  Panamas  than  of  straw  boaters. 
Split  Straw  Boaters  High 

The  well-dressed  man  who  always  de- 
sires his  split  straw  boater  of  high  grade 
English  make  will  pay  a  big  price  for  his 
hat  this  season.  In  consequence  sennet 
straws  have  been  the  almost  exclusive 
choice  of  the  retailer,  as  the  split  straw 
hat  that  could  be  obtained  at  a  moderate 
price  is  not  attractive. 


INFORMATION  GETS  RESULTS 

M.  P.  Cook  &  Company,  Yarmouth, 
N.S.,  write:  "We  appreciate  your  cour- 
tesy in  furnishing  us  on  a  number  of 
occasions  with  information  as  to  where 
to  procure  certain,  lines  of  goods  which 
we  have  found  difficulty  in  procuring. 
We  are  pleased  to  advise  that  your  in- 
formation has  always  led  to  good  re- 
sults." 


BEST  AND   WORST   OF  THE  WOOLLEN  SITUATION 

Pessimism  Points  to  an  Actual  Wool  Famine— Optimism  Declares  That  There  is  Wool 

Enough— Both  Sides  Agree  That  High  Prices  May  Remain— An  Economic 

Reason  For  High-priced  Wool  is  Suggested 


HfTTOC 


OOL!  Wool!"  cries  the  alarmist 
ixiously. 

'Wolf!    Wolf!"    answers     the 
optimist   unperturbed. 

Which  is  it?  Is  there  real  reason  for 
anxiety,  or  is  there  wool   enough? 

Money  talks,  and  money's  answer  to 
the  question  is  to  quote  prices  for  wool- 
lens. 

The  alarmist  view  seems  almost  jus- 
tifiable. 

Wool  Shortage  or  Wool  Enough? 

But  the  optimist  has  an  answer 
ready: 

"Woollen  prices  are  high  and  will  be 
for  a  long  while,"  he  says.  There's  all 
kinds  of  wool  in  Australia  and  New 
Zealand  and  South  Africa,  but  Britain 
controls  every  pound  of  it,  and  besides 
there  are  no  bottoms  to  carry  it  in  a 
hurry  to  manufacturing  centres.  This 
accounts  at  once  for  the  stories  of 
scarcity,   and   for   the   high    prices." 

Again  the   alarmist: 

"The  allied  armies  are  consuming 
wool  faster  than  sheep  can  grow  it.  A 
private  in  the  ranks  on  active  service 
wears  out  six  or  eight  suits  a  year  at 
least.  Before  he  became  a  soldier  his 
annual  consumption  of  woollen  materials 
was  about  one  suit.  He  wore  cotton 
overalls  and  working  garments  most  of 
the  time.  In  the  army  he  wears  wool, 
and  the  wastage  is  immense.  There  is 
reclamation — now — but  even  with  that 
very  little  wool  from  soldiers'  suits  gets 
back  to  be  worked  up  into  shoddy,  and 
so  conserve  new  wool.  This  war  is 
costing  the  world  its  wool  supply.  We 
are  on  the  way  to  a  wool  famine." 
Britain   Controls   Wool 

"Greatly  exaggerated,"  replies  the 
optimist,  "and  there  are  two  crops  of 
wool  in  the  Antipodes  awaiting  ship- 
ment. It  all  belongs  to  Britain.  The 
British  Government  bought  it  from  the 
farmers  at  55  per  cent,  advance  on  pre- 
war prices,  and  controls  the  wool  mar- 
ket." 

"But,"  complains  the  alarmist,  "has 
not  Britain  to  clothe  the  Allied  armies 
as  well  as  her  own?  Did  not  France  and 
Italy  formerly  buy  woollens  from  Aus- 
tria and  Germany?  Have  not  Russia 
and  Japan  drawn  on  British  wool  sup- 
plies? Is  it  not  the  case  that  even  the 
United  States  must  have  British  wool- 
lens   for   their   army   supplies?" 

"To  a  great  extent,  true,"  agrees  the 
optimist,  but  without  alarm,  "and  it 
would  not  surprise  me  to  see  prices  of 
woollens  very  high  for  twenty  years  to 
come.  Britain  is  determined  not  to  be 
caught  short  of  wool  whatever  happens, 
and  Britain  can  take  very  good  care  of 
the  wool  business.  Fifty-five  per  cent, 
above    pre-war    prices    pleases    the    pro- 


ducers.   There  will  be  enough  wool  to  go 
round,  none  to  waste." 

Price  Advances  Quoted 

"Prices  of  woollens  to  the  manufac- 
turer of  men's  clothing  have  gone  up 
more  than  55  per  cent,  over  pre-war 
figures,  and  they  are  still  advancing," 
says  the  alarmist.  "A  manufacturer 
in  Montreal  told  DRY  GOODS  REVIEW 
last  week  that  cloth  which  used  to  cost 
him  $1.69  a  yard  is  now  costing  him 
$2.75  and  the  end  is  not  in  sight.  We 
know  that  plain  knit  socks  which  used 
to  be  $2.15  a  dozen  pairs,  are  now  $3.85 
a  dozen.  Importers  of  English  woollens 
are  unable  to  secure  one-tenth  part  of 
their  usual  requirements  in  ordinary 
weight  woollens,  and  the  largest  mills 
in  England  are  able  to  offer  only  lighter 
weight  poods  in  time  for  the  Summer  of 
1919.  The  British  Government  forbids 
the  weaving  of  thicker  woollens  except 
for  army  purposes,  and  an  embargo 
prevents  export  of  woollens  from  both 
Britain  and  the  United  States.  It  looks 
as  if  there  were  an  actual  wool  famine, 
and  the  civilian  in  Canada  will  have  to 
go  threadbare  in  the  Winter  of  1918- 
1919,  or  pav  famine  prices  for  very  in- 
ferior   woollens." 

On  the  matter  of  high  prices  of 
woollens  to  the  consumer,  even  the  op- 
timist is  prepared  to  agree.  But  that 
there  is  an  actual  famine  of  wool  he 
does  not  believe. 

"Leave  it  to  Britain,"  he  says.  "Brit- 
ain controls  the  wool  supply  of  the 
world.  John  Bull  knows  what  he  is 
about.  There's  a  shortage  of  ships,  but 
that's  only  temporary:  and  there  are  two 
crops  of  wool  now  and  a  third  crop  com- 
ing on  in  Australia  and  New  Zealand, 
let  alone  South  Africa.  There's  enough 
wool  all  right." 

John  Bull's  Business 

On  the  matter  of  prices  of  wool  and 
of  woollens  there  is  an  agreement  be- 
tween the  parties.  High  prices  are  here 
and  can't  be  gainsaid.  High  prices  are 
here  to  stay  it  is  also  agreed.  That 
higher  prices  yet  may  come  is  almost 
implied.  Watchful  woollen  buyers  are 
prepared  for  them.  Much  depends  on 
Britain.  There  is  an  economic  aspect  to 
the  wool  situation  which  is  worth  con- 
sidering. That  is  the  value  of  Britain's 
undoubted  "corner"  in  wool  as  an  asset 
in  international  finance.  To  transfer 
essential  supplies  of  high  value  wool  to 
any  great  nation  needing  them  is  fullv 
as  effective  in  liquidating  international 
obligations  as  to  transfer  bullion.  John 
Bull  no  doubt  knows  what  he  is  about. 
The  chances  for  cheaper  wool  while  vast 
war  debts  have  to  be  met  are  not  notice- 
ablv   outstanding. 

T^a<:   John  Bull  knows  his  business  in 
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connection  with  wool  supplies  may  be 
gathered  from)  the  restrictions  placed 
upon  the  woollen  industry  of  Britain. 
The  Wool  Rationing  Committee  of  the 
British  Government  has  the  situation  in 
hand,  and  the  rations  of  wool  dealt  out 
to  each  manufacturer  quarterly  have 
been  getting  shorter  and  shorter.  That 
for  one  quarter  ending  March  31,  1917, 
was  50  per  cent,  less  than  for  the  pre- 
vious period.  And  notice  has  been  given 
to  woollen  manufacturers  that  future 
rations  are  to  be  still  further  reduced. 
Even  the  way  the  wool  supply  is  to  be 
used  is  strictly  specified.  Here  is  the 
Wool    Rationing   Committee's   edict: 

A  Strictly  Enforced  Edict 

"Resolved — that  in  the  interests  of  the 
national  economy  of  wool  the  attention 
of  spinners  and  manufacturers  be 
earnestly  directed  to  the  importance  of 
using  finer  counts  and  producing  goods 
of  lighter  weight  so  as  to  absorb  labor 
and  machinery  to  the  fullest  extent,  and 
that  it  be  brought  to  the  notice  of  the 
trade  that  in  cases  where  supplies  of 
wool  have  run  out  before  the  end  of  the 
rationing  period  owing  to  too  little  re- 
gard having  been  paid  to  the  need  of  em- 
ploying raw  materials  in  the  manner  best 
suited  to  keep  machinery  running  for  the 
maximum  length  of  time,  the  ration  of 
wool  allowed  to  firms  for  the  particular 
period  cannot  be  exceeded,  nor  can  a 
further  quantity  be  issued. 

This  means  simply  that  the  manufac- 
turers who  use  wool  as  the  raw  ma- 
terial of  their  industry  must  without 
fail  keep  their  labor,  their  plant,  and 
their  wool  supply  steadily  employed  dur- 
ing period  of  rationing   (three  months). 

Few  Woollens  From  U.  S.  A. 

As  regards  importation  of  woollens 
from  the  United  States  there  is  still 
great  difficulty  on  account  of  embargo 
operation.  America  grows  a  good  deal 
of  wool,  and  manufactures  woollens 
enough  under  normal  conditions,  but 
with  armies  millions  strong  to  clothe 
there  develops  shortage  of  wool  and 
woollens  in  the  States.  They  have  been 
over  in  Canada  looking  for  woollens  and 
knit  goods,  and  they  are  buying  Cana- 
dian raw  wool  eagerly.  Before  an  im- 
porter of  woollens  in  Canada  can  secure 
a  piece  of  goods  from  the  States  at 
present  the  exporter  must  prove  that 
the  goods  are  not  needed  for  military 
purposes,  and  must  apply  to  the  U.  S. 
Government  for  a  license,  attaching  a 
sample  of  the  cloth  and  a  statement  of 
the  exact  amount  of  scoured  wool  in  it. 
Then  perhaps  a  permit  for  its  export 
may  be  secured  since  the  authorities  at 
Washington  are  not  anxious  to  hamper 
(Continued  on  page  24.) 


CHRISTMAS    NECKWEAR   TRADE   HEAVY 

Neckwear  an   [ncreasing  End  of  the  Men's  Wear  Business      Tics  More  Than  Am 

thing  Else  Can  be  Sold  by  Display — Stil!  Higher  Prices  Before  Long  — Some 

Novel  Wash  Tics. »n  the  Market 


NECKWEAR  houses  report  that  re- 
tailers seem  hungry  for  ties. 
Christmas  business  is  reported  to 
have  shown  phenomenal  neckwear  sales. 
The  volume  of  business  was  large  in 
quantity  of  ties  sold,  in  addition  the 
higher  prices  obtained  swelled  the  vo- 
lume to  an  even  greater  extent. 

Neckwear   50   per   Cent,   of   Sales 
One  large  furnishing  store  report  50 
pet    cent,    of    their    total    sales    during 


Novelty  closed  end  wash  tie  shown  b> 
The    King   Neckwear   Co. 

Christmas  wear  to  be  neckwear,  surely 
an  astonishing  record. 

Higher  Prices  Cause  Interest 
The  average  price  of  a  necktie  looks 
likely  to  be  soon  around  $1  and  this 
brings  this  end  of  the  furnishing  busi- 
nes  right  out  into  the  limelight.  Even 
the  merchants  who  felt  that  selling  ties 
at  50c  that  cost  $4.25  was  more  or  less 
a  waste  of  time  are  awakening  to  the 
importance  of  a  department  that  can 
handle  immense  quantities  of  ties  at 
75c  that  cost  about  $5.50  per  dozen  or 
at  $1  that  cost  about  $7.50. 

To  such  the  question  of  increasing 
their  tie  business  has  become  a  vita! 
matter. 

Neckwear  Sold  by  Display 
It  is  a  peculiar  thing  that  all  through 
the  short  periods  of  quietness  that  the 
men's  wear  trade  has  suffered,  owin-r 
to  conscription  or  some  similar  cause, 
the  neckwear  trade  has  continued  to  hold 
its  own.     One  reason  for  this  is  the  fact 


that  neckwear  sells  on  sight  and  the 
wide-awake  retailer  knowing  this  has  de- 
voted a  large  part  of  his  window  space 
to  ties.  A  man  will  usually  only  buy 
a  shirt  or  underwear  when  he  needs  it 
but  he  will  buy  a  tie  whenever  he  catches 
sight  of  one  that  suits  him. 

Undoubtedly  live  neckwear  properly 
displayed  is  the  life  of  the  men's  wear 
store.  And  apart  from  the  actual  ties 
sold,  the  number  of  men  that  may  be 
attracted  into  the  store  through  seeing 
a  tie  in  the  window  that  they  liked  is 
very  great  indeed. 

Still  Some  50c  Ties  Obtainable 

The  situation  in  so  far  as  the  coming 
year  is  concerned  spells  still  higher  neck- 
wear prices.  One  or  two  houses  are 
showing  $4.25  lines  for  Spring  but  these 
are  nearly  all  made  from  some  special 
purchase  of  silk  that  is  limited  in  quan- 
tity. Others  again  are  starting  their 
range  at  $5.50  and  showing  nothing  be- 
neath that.  Some  will  go  so  far  as  to 
predict  $1  as  the  minimum  retail  price 
for  a  tie  by  this  time  next  year. 

Retailers   Looking  Ahead 

Many  retailers  are  booking  up  a- 
head  with  certain  manufacturers,  buying 
bulk  quantities  at  present  prices  and  ar- 
ranging to  take  monthly  deliveries  spread 
out  throughout  the  year.  By  this  means 
they  feel  that  they  are  protected  against 
coming  advances  and  have  also  possibly 
a  better  choice  of  silks  to  choose  from 
than  will  be  obtainable  at  a  little  later 
date.  Manufacturers  interviewed  state 
that  they  are  willing  to  accept  business 
in  this  way  even  at  a  sacrifice  of  pos- 
sible increased  profits  as  it  stabilizes 
their  business  to  have  a  nice  proportion 
of  their  year's  production  booked  ahead. 

High  Rate  of  Swiss  Exchange 
All  neckwear  houses  are  believed  to  be 
fairly  well  stocked  with  silks  at  the  pre- 
sent time.  Swiss  silk  was  coming  into 
the  market  fairly  freely  until  the  first 
of  the  year  but  the  rate  of  exchange  is 
now  hopelessly  against  it.  In  conse- 
quence these  will  be  largely  ignored  from 
henceforth  by  the  tie  manufacturer  who 
will  turn  more  and  more  to  the  United 
States  weavers. 

These  again  are  having  production 
seriously  hampered  by  well-known  con- 
ditions existing  in  the  New  England 
States.  Shutting  down  non-essential  in- 
dustries, of  which  silk  manufacture  is 
considered  one  by  the  Washington  Gov- 
ernment, owinsc  to  the  coal  shortage,  in- 
creasing transportation  difficulties  and 
the  labor  situation  are  all  tending  to 
cut  down  supplies. 

The     difficulties     of     providing     ocean 
transportation  for  the  raw  silk  from  Ja- 
pan  will   continue  to   increase   as   every 
23 


last  foot  of  vessel  space  will  be  needed 
for  war's  necessities.  Thus,  even  though 
raw  silk  in  Japan  shows  no  particular 
strength,  neckwear  manufacturers  are 
unanimous  in  predicting  higher  prices 
and  a  possible  restriction  of  supplies. 

Spring  lines  so  far  shown  follow  along 
the  lines  already  predicted  in  previous 
issues  of  DRY  GOODS  REVIEW.  Print- 
ed goods  will  undoubtedly  have  the  sale 
in  fairly  bright  patterns.  These  will 
come  in  crepe  failles,  poplins,  foulards 
and  satins  and  will  include  an  immense 
variety  of  designs.  Undoubtedly  the  de- 
signs that  the  New  England  printing 
mills  have  developed  during  the  past  year 
have  been  the  fundamental  cause  of  the 
rapid  rise  to  popularity  that  the  printed 
fabrics  achieved. 

In  addition  there  will  be  shown  a 
good  range  of  staple  brocades  and  in 
the  better  qualities  some  handsome  Per- 
sian and  Oriental  designs  will  continue 
to  find  favor  with  the  well  dressed  man. 
Will  be  Good  Wash  Tie  Season 

Wash  ties  are  expected  to  have  a  good 
run  for  the  coming  year  and  will  par- 
tially   fill    the    gap    caused    by    the    de- 


One     of    the     Persian     designs     in     Spring 
range   of   W.   Milne. 


parture  of  the  50c  silk  tie.  One  of  the 
new  features  in  these  will  be  a  line  made 
either  in  straight  or  bias  cut  in  Derby 
shape.  These  will  be  made  from  pure 
silk  New  York  shirtings  and  are  lined 
with  a  very  heavy  duck  lining  which  is 
guaranteed  to  be  non-shrinkable  and  non- 
tearable.  The  patterns  in  this  line  are 
(Continued   on    page   24  i 
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OVERALLS  UP  FEB.  i 

.Manufacturers  Will  Advance  Prices  Feb. 

1 — Another  Advance   Predicted 

March   1st 

OVERALLS.— At  the  time  of  going  to 
press  overalls  remain  steady  at  last 
month's  prices  of  $23  for  standard  lines. 
It  is  announced,  though,  that  an  advance 
of  50c  per  dozen  will  become  effective  on 
February  1st.  Another  advance  on  the 
1st  of  March  will  bring  the  wholesale 
price  to  $2  per  garment,  or  $24  per 
dozen. 

Manufacturers  making  lines  along 
smaller  patterns  have  also  advanced 
prices  until  the  cheapest  line  obtainable 
runs  about  $20  per  dozen. 

All  manufacturers  are  emphatic  in 
stating  that  $26  or  $27  overalls  are  al- 
most certain  by  the  end  of  the  Summer. 

COLLARS  ADVANCE? 

Further  Advance  in  Collars  Expected — 

Manufacturers  Will   Not  Commit 

Themselves 

COLLARS. — There  is  a  rumor  around, 
from  whence  started  it  is  hard  to  deter- 
mine, that  collar  manufacturers  will  an 
nounce  another  increase  in  price  in  the 
very  near  future,  possibly  putting  collars 
on  a  straight  20c  basis,  or  even  25c  re- 
tail. While  MEN'S  WEAR  REVIEW 
could  not  get  definite  confirmation  of  this 
rumor,  enough  was  learned  to  make  it 
evident  that  the  advance  is  being  contem- 
plated. Both  retailers  and  wholesalers 
are  probably  expecting  this  increase,  as 
all  other  lines  in  the  men's  wear  store 
have  shown  greater  increases  to  date 
than  have  collars. 

PLAINER  STYLES 

Styles    of    United    States    Makers    Will 
Affect    Canadian   Trade — Conserva- 
tive Lines  Favored 

CLOTHING.— Several  clothing  manufac- 
turers interviewed  during  the  past  week 
could  see  nothing  but  increasing  difficul- 
ties in  the  cloth  situation.  Some  are  go- 
ing so  far  as  to  say  they  will  not  buy 
cloths  at  present  figures,  but  will  make 
from  the  stocks  they  have  on  hand  as 
long  as  it  lasts.  These  are  men  who 
carry  large  stocks  of  cloth  and  who  feel 
that  they  can  give  their  customers  bet- 
ter value  by  taking  this  stand  even  if 
their  range  of  patterns  is  a  little  limited. 

The  plainer  styles  that  United  States 
manufacturers  are  adopting  will  be  re- 
flected in  this  country,  and  most  manu- 
facturers are  fighting  shy  of  anything  in 
extreme  designs. 

One  clothing  manufacturer  was  look- 
ing at  samples  of  British  cloth  when  the 
market  editor  called  on  him.  "Here  is  a 
cloth,"  he  said,  "that  I  used  to  buy  at  7s. 
It  is  now  19s.  3d.,  and  in  addition  there  is 
the  extra  duty,  insurance,  unfavorable 
exchange,  and  increased  transportation 
charges." 


HAT  FUR  SCARCE 

Canadian   Mills    Awaiting    Developments 

British  Hats  Coming  Through 

Fairly    Well 

HATS  AND  CAPS.— Canadian  felt  hat 
manufacturers  are  awaiting  the  final  de- 
cision of  the  British  Government  as  to 
the  extent  to  which  hat  fur  will  be  pre- 
vented from  leaving  the  country.  There 
will  be  little  available  from  Australia  for 
some  months  yet  and,  although  there  is 
fur  obtainable,  the  price  continues  to 
advance.  One  grade  of  fur  that  was 
three  years  ago  90c  is  now  $4.60;  another 
that  was  75c  is  now  $3.85.  Predictions 
are  made  that  $30  will  be  the  cheapest 
fur  hat  obtainable  when  Fall  lines  are 
priced  next  month. 

English  hats  are  beginning  to  come 
through  for1  Spring,  and  jobbers  are 
hopeful  of  making  complete  deliveries. 

GLOVES  STEADY 

GLOVES. —  Travellers  are  out  with 
ranges  of  gloves  and  mitts  for  Fall,  1918. 
Prices  on  most  lines  remain  pretty  much 
at  last  year's  level,  with  slight  increases 


running   in    some   cases   to   10   per   cent, 
over  those  then  prevailing. 

Manufacturers  in  this  line  speak  very 
optimistically  of  business  and  state  that 
their  travllers  are  being  well  received 
and  that  booking  is  heavy  for  the  com- 
ing season. 


MAJOR    CHARLES    E.    SUTCLIFFE, 

Killed    in    action    on   June   6,    1917.      Son    of 

F.  W.   Sutcliffe,   of   Lindsay,   Ont. 

TABLET  IN  MEMORY 

A  bronze  memorial  tablet  has  been 
placed  in  the  Cambridge  Street  Meth- 
odist Church,  Lindsay,  Ont.,  in  honor  of 
Major  Charles  E.  Sutcliffe,  elder  son  of 
F.  W.  Sutcliffe,  prominent  dry  goods 
merchant  of  that  town.  Major  Sutcliffe 
was  killed  in  France  while  on  active  ser- 
vice with  the  Royal  Flying  Corps  on 
June  6,  1917. 
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BEST  AND  WORST  OF  THE  WOOLEN 
SITUATION 

(Continued   from    page   22.) 
Canadian  trade  with  the  States  and   will 
allow  goods  to  go  out  to  Canada  so  long- 
as  they  are  not  needed  as  war  supplies 
in   America. 

Canadian  Woollens  Benefit 

Canada's  own  woollen  mills  are  doing 
all  that  a  young  industry  can  to  meet 
the  demand,  but  woollen  buyers  find  it 
impossible  to  get  goods  enough  or  fast 
enough  out  of  them..  One  good  feature 
of  the  woollen  shortage  is  that  it  has 
helped  Canadian  woollens  into  their  own 
rightful  place  as  a  first-class  textile 
product.  The  old  prejudice  against 
Canadian-made  woollens  is  passing 
away.  It  was  an  unmerited  prejudice. 
Many  a  Canadian-made  line  of  woollens 
is  better  far  at  its  price  than  any  im- 
ported line  that  is  more  costly.  Many 
cheap  Yorkshire  cloths  have  been  actu- 
ally marketed  as  "Canadian,"  while  the 
better  priced  real  Canadian  goods  were 
being   sold    as    "imported." 

"A  Canadian  cloth  half  the  price  of 
an  imported  line  will  wear  three  times 
as  long.  I  know  it  from  actual  experi- 
ence," declared  a  buyer  for  a  consider- 
able firm  in  the  woollen  business.  "We 
are  paying  the  price  now  for  Canadian 
goods,  because  we  are  saying  to  their 
producers  'Only  show  us  goods  that  you 
can  deliver  and  we  will  pay  for  them 
gladly.'  That  is  one  good  effect  of  the 
wool    shortage." 


CHRISTMAS   NECKWEAR   TRADE 
HEAVY 

(Continued  from  page  23.) 
chosen  to  blend  with  the  popular  striped 
silk  collar,  and  so  combined  should  pro- 
duce a  very  nice  effect.  The  large 
shape  will  appeal  to  the  average  man 
who  often  would  not  buy  the  usual  tu- 
bular wash  tie.  This  latter  however  will 
not  disappear  from  the  market  but  will 
continue  to  fill  an  important  part  in  the 
tie  department  during  July  and  August. 

As  the  best  of  the  wash  ties  seen  are 
intended  to  retail  for  50c  and  some  may 
still  be  procured  that  will  leave  a  fair 
margin  at  25c  the  wash  tie  will  have 
the  added  virtue  of  reasonable  price. 
New  York  Neckwear  News 

New  York  also  reports  bright  colors 
selling  well,  with  a  certain  demand  for 
Roman  and  regimental  stripes.  Bow  ties 
are  also  being  looked  upon  as  a  feature 
of  the  late  Spring  and  Summer  business. 

The  heaviest  trade  at  the  holiday  time 
is  reported  to  have  run  along  the  lines 
of  the  brighter  patterns  and  what  neck- 
wear is  carried  over  is  of  the  more  sub- 
dued types. 
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Large  Stocks  of  the 

COMPLETE  "EMPIRE"  SERIES 

Ready  for  Shipment  at  Reasonable  Prices 


With  the  Wool  Market  becoming  more  and 
more  strained  it   will   pay   you  to  buy  now. 

LEOPOLD  FRANK 

Established  1885 

1   and  2  ADDLE  STREET,  Wood  Street,  London,  E.C.  2. 

Reserve  Warehouses:  20  Addle  Street,  8-10  Aldermanbury    Avenue,   E.C.    2,   and   elsewhere. 

The  Leading  Specialty  Firm  for  large  stocks  and  best  values.     Supply  through  Wholesale  and  Export. 

Cables,  Leopoldini,  London.  Code,  A. B.C.,  5th   Edition. 

Phone   Central   3804 
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MEN'S    WEAK    SECTION 


Brophey-Chester    Suspenders 

We   have  now    in    stock    ready  for   immediate 
shipment  the  Brophey-Chester  make 

French  Model  Suspenders 

These  are  made  with  freshly  woven  extra  heavy 

elastic    web,     and    the    indestructible    Chester 

buttonhole. 

We  guarantee  them  for  durability  and  service  to 

be  equal  to  the  best  imported. 

Price,  $4.50  per  dozen 

The  Brophey  Suspender  Co.,  Limited 

TORONTO 

Office  &  Factory:  472  Bathurst  St.  Salesrooms:  266  King  St.,  West 


Make  the  one  sale  count  for  two 

Formerly,  when  smock  and  overall  were  separate  garments  it 
needed  two  sales  to  outfit  a  man  for  work.  You  had  to  sell  him 
the  overall  and  then  the  smock. 

Now    with    our   One-Piece    Work 

Suit,  you  do  it  all  in  one  salf 
And  that  one  sale  is  easier 
than  either  of  the  former 
two  because  you  have  a 
garment  that  shows  real 
reasons  for  buying  to  every 
man  who  inspects  it. 


A  little  experience  with 
oin-  One-Piece  Work  Suit 
in  your  stock  will  con- 
vince you  that  it's  the 
most  satisfactory  to  -ell. 


^@Sfl|ffS^ 


The  J.   A.  Haugh    Manufacturing 
Company,  Limited 

TORONTO       -  CANADA 


MEN'S   WEAK   SECTION 


The  well-dressed 
man 


A  cleanable,  lin- 
en-like collar  that 
will  sell  to  the 
well-  dressed 
man  just  as  read- 
ily as  the  best 
linen  collar. 

The 
Arlington 

Challenge  Brand 

Collar 


Formerly  cleanable  collars  were 
regarded  as  being  peculiar  to  work- 
ingmen,  bul  the  high-grade,  linen- 
like  appearance  of  the  Arlington 
Collar  has  enlarged  the  selling  pos- 
sibilities of  this  line  so  as  to  eater  to 
the  more  exacting  requirements  of 
well-dressed  men  in  every  walk  of 
life. 

No  good  dealer  should  be  without  a 
good  supply  of  Arlington  Collars. 
-Made  in  the  newest  conservative 
styles  (  '  j  sizes)  with  stitched  edge, 
full  linen  finish. 


Every  man  in  town  is  a  good  prospect  when  j/< 
featim  the  Arlington.    Begin  now. 


The  Arlington  Co.  of  Canada,  Limited 


76  BAY  STREET 


TORONTO 


We  are  now  carrying  complete  stocks  at 


Montreal :    Read  Building 


Winnipeg:   Travellers  Bldg.,  Bannatyne  Street 
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The  Work  Glove 
that  Everybody  Wears 

Every  person  who  walks  into  your  store  is  a  live 
prospect  for  TAPATCO — the  Cotton  Work  Glove 
that  is  fast  supplanting  leather.  From  the  business 
man  who  looks  after  his  own  car  to  the  laborer  who 
handles  heavy  shell  billets  in  the  munition  factory, 
everyone  requires  protection  for  his  or  her  hands. 

The  low  cost  of  TAPATCO  Gloves,  together  with 
their  wearing  qualities,  recommends  them  to  all.  do 
matter  what  their  work  may  he.  TAPATCO  carries 
good  business  in  its  train,  and  good  profits. 
A.-k  your  jobber  to  ship  you  a  good  assortment. 
TAPATCO  Cloves  are  made  in  Gauntlet,  Knit  Wrist 
and  Band  Top  Styles,  in  heavy,  medium  or  lighl 
weights.  Leather  Tip,  Leather  and  Leatherette 
Faced  Gloves,  Jersey  Gloves  and  Mitts  in  Tan.  Slate 
and  Oxford. 

The  American  Pad  &  Textile  Co. 

CHATHAM,  ONTARIO 


IMMt 


These  men  will  want  RantKracR.  Co/Jars 

Higher  wages  and  better  working  conditions  consequent  on  a  shortage  of  labor  are  induc- 
ing thousands  of  men  to  forsake  unproductive  employment   and   take  up  manual   labor. 


All  these  "new  hand.-' 
lo  wearing  clean  collar 
on  the  new  job. 


tve  been  accustomed 

id  will  wish  to  do  so 


Sell  them  K*ntKracK  Collars  winch  look  like 
linen,  can  he  cleaned  in  a  jiffy,  and  wear 
splendidly.  They'll  he  pleased  and  satisfied 
with  the  service  |<antKracK  Sives' 

If  you  wish  to  make  the  most  of  your  displays    of  men's  ties  use  an  Onli-Wa  Tie  Holder.     It  is 
certainly  the  most  convenient  and  besides  displays  the  ties  much  better. 

The    Parsons    &   Parsons    Canadian    Company 
HAMILTON,  ONTARIO 
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and  now  give  your  store  a  chance 


How  a    Saskatchewan  merchant   sold 
$18,000  in  eleven  days  from  $35,000  stock. 

THE   answer  to   nearly    every  business  problem  is 
increased  turnover. 

You  get  increased  turnover  by  doing  more  business  on  less  stock:  mar- 
keting your  merchandise,  acquiring  more  customers  —  making  your 
stock  work. 

Mr.  A.  Bourassa  of  LaFleche,  Saskatchewan,  concluded  he  would  work 
less  and  make  more  money  if  he  made  his  business  work  harder — if  he 
eliminated  the  surplus  stock  and  slow-sellers,  and  drew  in  more  customers. 
To  accomplish  this  he  put  on  a  selling  drive  with  cash  receipts  as  fol- 
lows : 

Nov.   16th $3,562              Nov.  23rd $     803 

*'     17th 2,415                 "     24th 1,638 

"     19th 2,121                 "     26th 1,061 

"     20th 1,705                 "     27th 924 

"     21st      1,798                 "     28th  941 

22nd 1.047                     Total    $18,015 

An  Average  of  $1,636  per  day. 

The  same  merchandising  service  could  bring  equal  success  to  your  store. 
For  this  purpose  we  maintain  an  organization  of  retail  experts  who  spe- 
cialize in  stock-reducing,  customer-gaining  sales,  putting  new  life  into 
retail  business,  or  closing  out  stocks  entirely. 

We  number  among  our  clients  such  merchants  as  McLean  &  Garland  of 
W  mnipeg,  who  have  used  our  service  regularly  for  ten  years,  never  a 
sale  running  less  than  $20,000  in  ten  days.  We  sold  $20,000  for  J.  C. 
Begg  of  Hamilton,  Ontario.  We  closed  out  completely  an  $8,000  stock 
for  J.  W.  Baldwin,  Sault  Ste.  Marie,  Ontario,  realizing  a  fair  profit  net 
above  cost  and  expenses. 

W  rite  us  your  business  problem,  describe  your  situation,  and  let  us  tell 
\  on  about  our  service.  Your  correspondence  will  be  held  in  confidence, 
and  you  will  be  under  no  obligation. 

THE  T.  K.  KELLY  SALES  SYSTEM,  „,S^LJ|A. 
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Carhartt's 
Overalls 


for  all  the 
family 


Carry  a  full  assortment  of 
Carhartt  "Protective  Gar- 
ments" and  be  able  to  supply 
the  whole  family.  Every 
Carhartt  garment  carries  the 
Garhartt  guarantee. 

For  Men 

Carhartt's  Overalls 
Khaki  Work  Pants 
Cottonades 
Corduroys 

Also  work  gloves  in  sheep- 
skin, splits  and  horsehide. 

For  Women 

Khaki   and    Galatea    All- 
overs  and  Slipovers. 

For  Boys 

Khaki  Knickers  and 
Allovers. 

Full  supplies  of  all  lines  ready  for  immediate 
shipment.  Order  early  and  be  sure  of  good 
delivery. 

Hamilton  Carhartt 
Cotton  Mills,  Ltd. 

— Toronto  Unit — 
TORONTO      MONTREAL     WINNIPEG 
VANCOUVER  LIVERPOOL  (ENG.) 
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Spiers  was  licked! 

WHEN  Spiers,  representing  Cotton  \  Co.,  called  on  a  certain  Canadian  retailer 
to  solicit  business,  he  was  asked— "  Why  doesn't  your  firm  advertise  in  DRY 
GOODS  REVIEW,  my  business  paper?"  And  Spiers  replied,  "My  firm  doesn't 
believe  in  trade  newspaper  advertising."    Said  the  retailer— "Then  I  don't  want  to  do 
business  with  your  firm.    Your  firm  may  not  believe  in  advertising,  but  I  do,  and  I'm  the 
man  to  be  considered  if  you  want  my  business." 

The  Retailor  had  a  good  deal  to  say  to  Spiers.     Boiled  firm  in  other  ways.    Probably  it  doesn't  believe  in  adjust- 

lown    it  was  m&  complaints,  or  in  giving  me  the  sort  of  service  T  want 

"Your  firm  insults  my  intelligence.    I  pay  $2  a  year  to  and  insist  on  having.     I'm  afraid  of  your  firm    Spiers; 

have  DRY  GOODS  REVIEW     It  is  the  best  newspaper,  and  there  are  always  other  firms  keener  to  do  business 

from  a  business  point  of  view,  that  comes  to  me.  with  me  than  Cotton  &  Co.  are.    If  you  want  to  sell  me, 

.     .      _,,       ,  ,  Spiers,  link  up  with  a  house  that  gives  me  the  lnforma- 

1  read  the  advertisements  m  it.  They  have  a  news  value  ^  j^  &£,  ^  the  w&y  T  want  Jt  „ 

to  me.  and  I  am  their  debtor  in  manv  ways.     Since  war  _   .        .      ,   .  ,    "       .,         .       ,  .   ,  , 

broke  out,  and  coods  have  become  scarce.  I've  sent  mail-  Spiers  is  of  that  type  of  traveller  who  thinks  that  trade 

orders   to   a   number   of   these   firms.     Travellers   don't  newspaper  advertising  is  his  competitor,  not  his  assistant. 

call  on  me  as  frequently  as  formerly.     I  suppose  there  He  wants  all  the  credit  for  orders  secured.     He  thinks 

are  fewer  of  them,  and  I  know  its  harder  to  get  to  me.  that  he  can  command  more  money,  in  the  way  of  salary, 

since  mine  is  a  general  store,  off  the  main  line.    I  want  when  his  solicitations  and  successes  are  not  contributed 

the  advertisement*  of  firms  with   goods  to  sell,  and  I  to  in  any  way  by  trade  newspaper  advertising.     He  is 

want   them  published  in  DRY  GOODS  REVIEW.     I  somewhat  like  the  manager  who  wants  to  do  all  the  detail 

don't  want  =tuff  sent  me  in  an  envelope  through  the  mail,  ^ork  himself,  who  is  afraid  to  hire  a  good  man  for  fear 

•That's  expensive  for  one  thing:  and  it's  a  nuisance  for  he  uil1  supersede  him. 
another     I  want  a  business  firm's  proposals  to  me  in  the  *         *         * 

newspaper  I  take  home  with  me,  and  where  I  can  always  if  (his  little  story  of  Spiers  and  Cotton  &  Co.  has  any 

find  it  when  I  want  to  refer  to  it.  truth  and  point  in  it,  it  means  that  the  following  retail- 

"When  your  firm  says  it  doesn't  believe  in  trade  news-  ers'    newspapers   are   worth   considering   as   trade-influ 

paper  advertising.  I  have  to  regard  it  as  a  back-number  encers. 

Yearly  cost 

Minimum  Page 

Frequency.     Page  every 

Rate  issue 

DRY  GOODS  REVIEW    Monthly  $35  $    420 

MEN'S   WEAR    REVIEW'....         "  30  360 

BOOKSELLER  &  STATIONER         "  25  300 

SANITARY    ENGINEER Semi-monthly  16.70  400.80 

CANADIAN  GROCER    Weekly  24  1,248 

HARDWARE    &    METAL "  %  24  1,248 

Breaking  down  the  resistance  of  retail  buyers  by  warm-hearted  proposal-full  communications 
addressed  to  them  in  page  spaces  in  their  business  newspaper  is  cheap,  when  results  are  consid- 
ered, at  a  yearly  cost  of  $300-$! 200.  The  amount  to  spend  per  annum  depends  (1)  on  the  number 
and  accessibility  of  your  actual  and  potential  customers;  (2)  on  the  number  of  your  travellers; 
(3)  on  the  frequency  of  their  calls;  (4)  on  the  volume  of  your  annual  sales;  and  (5)  on  the 
nature  and  extent  of  your  opposition  (competitors). 

If  you  will  permit  us  to  work  out  a  definite  proposal  for  submission  on  its  merits  framed  in  the 
light  of  the  five  factors  noted  above,  please  write  us  without  fear  that  you  compromise  your 
fullest  liberty  of  action  and  decision. 

The  MacLean  Publishing  Company,  Limited 

Toronto,  Canada 


Also  at     Montreal 


Winnipeg       New  York       Chicago       Boston     and  London,  Eng. 
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DRESS  FABRICS 

AND  SILKS 


SILKS   THE  CHEAPEST  FABRIC  ON  THE  MARKET 

But  Shortage  of  209?    in  Manufactured  Goods  Expected  —  Some  Lively  Colorings 

Appear,  hut  Plain  and  Other  Staple  Shades  Lead — Some  New 

Lines  on  the  Market 


"V! 


'OU  cannot  talk  silks  too  strongly 
for  the  coming  Spring  and  Sum- 
mer," said  one  of  the  big  whole- 
salers to  DRY  GOODS  REVIEW.  "We 
are  looking  for  the  biggest  silk  busi- 
ness in  our  history  this  year.  As  you 
have  already  said  in  DRY  GOODS  RE- 
VIEW, crepes,  taffetas,  fancy  plaids  and 
stripes,  and  foulards  are  the  four  big 
ideas  to  keep  before  buyers  this  year." 


FANCY  STRIPED  STLKS 

Top  to  bottom:  (1)  There  are  six  tones 
from  rose  to  Burgundy  and  then  black  in 
this  graduated  satin  striped  taffeta.  (2) 
Pekin  blue  taffeta  with  grey.  (3)  Copen- 
hagen with  black  and  blues  from  navy  to 
Alice;  satin  stripes.  (1)  Myrtle  green  taf- 
feta with  two  kinds  of  grey  stripes.  (5) 
Grej  twilled  silk  with  rose,  Burgundy, 
black  and  white  stripes.  (6)  Changeable 
amethyst  and  green  taffeta  with  amethyst 
satin  and  fine  black-and-white  stripes. 
From  the  Tine  Tree  Silk  Mills,  Phila.  (7) 
Plaid  satin  featuring  peacock  blue,  cerise 
and  gold  in  its  make-up.  From  A.  S.  Rosen- 
thal,  New   York. 


And  this  is  the  story  told  almost  every- 
where. A  nice  quantity  of  satins  also 
are  selling  to  the  trade  at  present, 
mostly  fancy  messalines  for  separate 
skirts  or  in  good  quality  black  for  skirts 
and   coats. 

Champagne,    Blue   and    Grey    Still    Lead 

Some  brighter  colors,  in  taffetas  and 
crepes  are  coming  out,  mostly  in  plain 
shades,  although  navy,  the  new  blues, 
bisque,  champagne,  sand,  beige,  buff, 
beaver,  some  khaki,  silver  and  nickel 
grey,  taupe,  Burgundy  brown  the  last 
two  are  very  difficult  to  get  in  good 
tones)  and  Japan  blue  are  the  lines  on 
which  big  trade  is  being  done.  The 
fancy  silks  in  plaids  and  stripes  are 
brightening  up  somewhat,  a  little  more 
striking  contrast  appearing  than  was 
anticipated  earlier.  This  is  due,  it  is 
thought,  to  an  increasing  interest  in 
separate  silk  skirts,  but  foulards  are 
favored  most  in  the  navy  and  white  and 
black  and  white  designs  and  other  dark 
or  inconspicuous  light  shades.  There  is 
a  possibility  that  people  familiar  with 
fashions  at  the  Winter  resorts  will  be 
asking  for  red  and  white  foulards  or 
soft  satins,  but  their  requirements  will 
not  likely  be   large. 

Some  interesting'  Summer  goods  in 
tussahs,  with  small  foulard  or  delaine 
patterns,  are  beinjr  shown  and  taking 
well  with  buyers.  There  will,  no  doubt, 
be  quite  good  sale  for  these  and  Shan- 
tungs for  real  Summer  wear. 
20    Per    Cent.    Shortage   of    Manufacture 

Considering  the  extreme  height  of 
prices  of  other  fabrics,  silks  of  all  kinds 
really  are  least  distant  from  normal 
levels  of  anything  on  the  market.  The 
manufactured  product  for  1918  will,  it 
is  said,  be  20  per  cent,  short  owing  to 
the  decrease  in  supplies  of  coal  and  labor, 
in  lieu  of  the  high  rate  of  exchange  in 
Europe,  added  to  other  precarious  war 
conditions,  one  manufacturer  stated  to 
DRY  GOODS  REVIEW  that  we  shall 
have  to  look  to  New  York  for  practically 
all  our  Fall  silks,  and  this  manufacturer 


used  to  feature  French  and  Swiss  goods 
for  almost   his   entire    output. 
A  Waterproof  Taffeta 

A  Toronto  firm  has  the  agency  for 
sale  in  Canada  of  a  high  grade  U.  S. 
made  taffeta  with  a  cravenette  finish. 
The  manager  poured  a  glass  of  water 
on  the  silk  and  left  it  there  for  some 
time,  but  it  left  no  trace  when  run  off 
other  than  a  very  slight  wrinkle,  which 
was  easily  smoothed  out.  A  heavy, 
good  quality  taffeta  of  this  kind  will 
no  doubt  meet  with  ready  acceptance, 
since  its  uses  will  be  many  for  all 
seasons.  It  comes  in  a  full  range  of 
plain  colors,  and  will  retail  at  about 
$3.25  a  yard.  This  silk  is  claimed  to  be 
an  exact  reproduction  of  the  well-known 
English  cravenette  taffetas.  Another 
new  taffeta  goes  by  the  name  of 
"moneybak,"  since  it  is  guaranteed  to 
consumers  for  six  months'  wear.  Thii 
line  retails  at  about  $4.00  a  yard. 
Something  New  in  Japan 

Among  the  new  silks  which  are  ex- 
pected in  the  American  market  before 
very  long,  is  the  "Chine  Orient,"  a 
newly  created  fabric  decorated  with 
genuine  Japanese  designs.  It  is  pro- 
duced in  Yokohama.  The  name  is  a 
sufficient  description,  perhaps,  of  the 
fabric,  since  it  carries  a  suggestion  of 
rich  colorings  and  a  beauty  which  it  is 
difficult  to  describe.  So  far  as  known, 
none  has  yet  been  offered  in  this  coun- 
try, but  it  is  assumed  that  importations 
of  a  silk  as  rich  as  this  promises  to  be 
will  not  be  long  in  finding  their  way 
here. 


A  TORONTO    BUYER'S    REVIEW    OF 

THE  SILK  OUTLOOK 

What  Mr.  Hayes,  of  the  Robt.  Simpson 

Co.,  Thinks  of  Silks  for  1918 

"It  is  going  to  be  the  biggest  silk  sea- 
son we  have  ever  had,"  said  Mr.  Hayes, 
of  the  Robert  Simpson  Co.  "Taffetas, 
fancy  taffetas,  supple  satins  with  fancy 
stripes,   and   charmeuse   are  to     be     big 
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items  in  our  silk  department."  Bear- 
ing this  out.  the  silk  department,  al- 
ready spacious,  is  being  enlarged  to  take 

in  the  alcove  up  to  the  windows,  and 
fancy  silks  will  he  displayed  therein. 

The  big  demand  for  these  fancy  silks 
is  for  making  separate  skirts.  There  is 
a  certain  quantity  taken  for  combina- 
tion with  plain  materials  to  match,  for 
hut  it  is  for  skirts  that  the 
big  demand  comes.  They  are  easily 
made  at  home  hy  the  average  young  girl, 
and  so  she  likes  these  beautiful  silks, 
uue  we  been  able  to  get  such 
a  fine  variety  of  beautiful  silks  as  this 
year."  said  Mr.  Hayes.  Among  the 
newest  that  he  is  snowing  are  supple 
satins  with  triple  taffeta  stripes  a  tone 
lighter  than  the  background;  taffetas — 
usually  navy  blue — with  a  variety  of 
black,  green,  ruby,  violet,  etc.,  satin 
stripes  sometimes  with  the  addition  of 
white  hairline  stripes  which  are  very 
effective.  Another  soft  navy  satin  has 
large  crossbar  checks  of  dark  green  1%- 
inch  stripes.  Rich  color  combinations  in 
checks  and  stripes  are  very  good,  blues, 
greens,  taupe,  mole,  browns,  fawns,  and 
sand    predominating. 

Gingham   Checks   Approved 

"Gingham  checks  and  overchecks  will 
be  big  sellers,"  said  Mr.  Hayes,  "and 
there  is  also  strong  demand  for  plain 
and  changeable  taffetas,  with  navy, 
brown,  plum  and  much  grey  featured." 
Faille  cords  for  good  tailored  suits  will 
be  good  sellers  in  navy,  black,  grey  and 
purples.  Charmeuse  in  the  soft  weaves 
and  in  bright  sports  colors — not  glaring, 
but  attractive — will  be  sold.  Crepe  de 
Chines  and  Georgettes  in  shell  pink, 
coral,  rose  pink,  baby  blues,  the  dark 
street  colors  and  greys  are  exceedingly 
important  also. 

Europe  is   Represented 

"We  are  fortunate  in  having  some 
of  the  fine  silks  from  Europe.  They 
include  chiffon  taffetas,  faille,  peau  de 
soie.  radzimirs,  soft  duchesse  and  char- 
meuse satins,  Bengal ines,  cords  and  a 
few  moires  for  suits  and  coats. 

"Then  coming  to  the  Eastern  silks  we 
shall  keep  up  a  big  showing  of  striped 
and  fancy  shantungs,  wash  satins  in 
white  and  colors,  Kabie  crepes  and  silks 
for  undergarments  in  pastel  shades. 
Shantungs  are  cool  and  summery  for 
separate  skirts.  Chinese  and  Japanese 
Shantungs  in  natural  shades  are  excel- 
lent for  dresses,  middies  and  outing 
suits,  and  we  have  them  in  guaranteed 
qualities.  Wash  satins  are  used  a  great 
deal  for  neat  neckwear  on  Spring  suits 
and  dresses,  especially  the  navy  blues. 
Foulards  Promising 

"In  the  American  silks,  too,  we  expect 
to  do  a  big  business.  Foulards  will  no 
doubt  sell  better  than  ever  before  for 
all  the  American  houses  are  pushing 
them  strongly.  They  are  in  a  great 
variety  of  patterns  and  shown  on  many 
kinds  of  silk.  Pussy  willow  silks,  khaki 
kool  and  all  the  well  known  varieties  are 
■out   in   many   spot   and   oriental  designs. 


THREE  LEADERS  IN  SILKS 

A  new  plaid  satin  in  a  variety  of  color  combinations.  Note  the  small 
double  stripes  used  with  large  single  ones.  In  the  centre  is  a  foulard, 
tussah  in  small  black  and  rose  design  on  natural  background.  Third  is 
a  smart  foulard  silk  in  brown  with  purple  coin  spots  and  white  bar  clus- 
ters.    From   Belding   Paul    Corticelli,   Limited. 


Raw  silks  will  be  in  a  splendid  range  of 
colors  including  some  attractive  bright 
ones  for  dresses  and  suits.  Oyster  white 
is  especially  good." 

With  such  a  great  variety  of  ideas  in 
silks  and  the  satisfactory  wearing  qual- 


ities of  them  as  a  rule,  it  is  felt  every- 
where that  silk  departments  will  hold 
the  big  share  of  the  interest  of  the  pub- 
lic when  it  starts  to  buy  its  Spring  and 
Summer  apparel — and  indeed  it  has  al- 
ready begun. 


A  BUYER'S  REVIEW  OF  THE 

COTTON  GOODS  OUTLOOK 

A  Serious  Problem  Faces  Retailers — Little  Authoritative  Light 
on  What  to  Buy — Greatest  Certainty  in  Plain  Goods- 
Prices  of  Sheer  Cottons  Lower  Than  Heavy  Weaves 


"f^l"^  HE  wash-goods  situation  was 
never  worse  for  the  retail  buyer 
-■-  than  it  is  this  year,"  said  one  of 
Toronto's  well-known  buyers  to  DRY 
GOODS  REVIEW.  "We  have  less  from 
Paris  than  in  any  previous  year  and 
so  the  U.  S.  mills  are  left  quite  to  their 
own  resources  for  designs.  This  has 
thrown  them  into  an  excited  state  of 
getting  out  goods  in  variety  and  quanti- 
ties and  so  they  have  not  the  inspiration 
to  work  out  original  and  at  the  same 
time  attractive  and  saleable  patterns. 
There  is  such  a  heavy  call  upon  them, 
too.  for  goods  of  a  staple  nature  that 
they  <an  keep  busy  to  capacity  in  that 
direction  and  therefore  are  wisely  not 
going  into  the  production  of  expensive 
designs;  Last  year  they  went  every- 
where in  search  of  novelty — to  China, 
Japan,  Egypt,  South  America  and  else- 
where— and  the  results  were  bad.  This 
year  they  are  re-hashing  all  sorts  of  old 
effects,  and  a  buyer  must  use  his  own 
judgment  as  to  what  he  should  select. 
These     conditions     are   exceedingly   im- 


portant to  Canada  when  you  consider 
that  we  are  bigger  consumers  of  wash 
goods  than  any  other  country  in  the 
world. 

Ginghams,  Foulards,  Stripes 
"Of  one  class  of  design  we  are  pretty 
sure  for  1918,  and  that  is  ginghams. 
They  will  have  the  biggest  sale  of  all 
lines.  Foulards  will  come  in  the  mid- 
season  to  some  extent.  It  is  impossible 
to  tell  now  just  how  readily  they  will 
sell,  but  I  expect  a  lively  call  when 
Summer  arrives  for  this  type  of  cotton 
dress  goods.  It  is  my  opinion  that  the 
season   will   end   up   on    stripes. 

"So  far  our  biggest  business  has  been 
in  flowered  voiles.  Toronto  women,  you 
know,  have  tastes  of  their  own.  When 
you  tell  them  that  such-and-such  is  to 
be  the  vogue  this  year  they  say,  'Well! 
Then  I  shall  have  this  other.'  One 
range  of  flowered  voiles  this  season 
included  thirteen  colors.  Now  it  is  down 
to  three.  Silk  striped  voiles  are  going 
about    equally      well.        Foulards      were 
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never  money-makers.  Their  season  is 
too  short.  One  reason  for  voiles  and 
other  sheer  poods  being  out  in  such 
quantities  is  that  they  are  really  not 
high  in  price  compared  with  heavy 
lines. 

Cotton   Suitings  Good 

Neverthless,  owing  to  the  high  prices 
of  other  dress  materials  and- the  natu- 
ral liking  of  the  Canadian  woman  for 
cottons  in  the  Summer,  heavy  suiting 
and  linen  finished  cottons  will  sell  well. 
We  have  a  splendid  range  of  Palm 
Beach  suitings  coming  in  plain  colors. 
Colors  of  course  we  do  not  guarantee  at 
all.  The  only  safe  one  in  these  suit- 
ings is  the  natural  sand  shade.  Poplins 
will  be  very  good  again.  There  is  a 
range  of  these  in  tartan  plaids  which 
are  novel.  There  are  new  ratines  also, 
in  tweed  effects.  These  are  in  a  good 
firm  weave  and  retail  at  $1.00  a  yard. 
Pongee  linens,  to  be  had  at  50c  a  yard, 
will  means  big  business  this  year. 
Prints   Fifty    Cents! 

"Cotton  prints  in  staple  lines  which 
used  to  sell  at  10  to  15  cents  are  now 
25  cents,  and  will  be  cheap  in  three 
months  more  at  50  cents.  Shipments 
are  now  on  the  way  which  cost  us  50 
cents." 

A  glance  through  the  sample  book  of 
this  department  revealed  a  big  assort- 
ment of  cottons  in  both  colors  and  pat- 
terns. Plain  colored  voiles  in  pastel, 
sport  and  dark  suiting  shades  were  con- 
sidered one  of  the  leading  prospects. 
Small  all-over  conventional  patterns  are 
in  a  good  variety  including  light  and 
dark  effects.  Noticeable,  too,  are  the 
all-over  fruit  and  foliage  designs  in 
color  combinations  resembling  rich 
tapestries.  "We  can  never  get  enough 
of  dainty  small  flowered  effects,"  said 
the  buyer. 

Other  novelty  samples  noted  showed 
silk  and  cotton  chiffons  in  gingham 
plaids,  novel  silk  striped  voiles,  fine 
metallic  striped  voiles,  a  number  of  at- 
tractive effects  in  the  rose  and  grey 
color  scheme,  blue  or  green  grounds, 
with  small  and  medium  rose  patterns. 
Small    and    Frequent    Buying    Advised 

A  similar  class  of  goods  is  shown  in 
all  the  stores  at  present  and  a  similar 
uncertainty  as  to  the  nature  of  public 
fancy  for  the  coming  Summer  is  ex- 
pressed. The  above-mentioned  authority 
summed  up  the  situation  thus:  "Hand-to- 
mouth  buying  is  the  only  course  for  re- 
tailers to  take  this  year.  Last  summer 
there  were  nine  distinctive  turns  to 
fashion  in  cotton  goods,  and  it  may  be 
worse  this  year.  The  wTeather  will  have 
some  influence,  of  course,  but  the  lack 
of  the  guiding  hand  of  Paris  is  the 
most  upsetting  feature  in  the  trade. 
Buyers  have  a  very  difficult  problem 
before   them." 


supply  of  silk  goods.  It  is  a  curious 
anomaly  that  the  industry  for  which  she 
produces  no  raw  material  should  be  the 
one  textile  industry  in  which  the  United 
States  leads  all  other  countries,  both  in 
consumption  of  raw  material  and  in  the 
value   of   the   finished    product. 


GREY  AND  DULL  BUTE  VOILES  IN 
NEW   YORK 

Announcing  the  "debut  of  the  new 
dress  cottons  for  1918,"  Abraham  & 
Straus  state  that  voiles  are  easily  the 
favorite,  "there  being  so  many  of  them 


NEW  COTTONS 

The  plaids  are  in  Jena  poplin;  the  all- 
over  patterns  are  taffeta — both  command- 
ing much  attention  in  wash  goods  depart- 
ments. From  The  Eddystone  Manufactur- 
ing Company,  New  York. 

that  one  is  at  a  loss  where  to  begin 
to  describe  them."  They  pick  out  greys 
and  dull  blues  as  the  leading  colors. 
Abraham  &  Straus  impress  that  "at 
the  same  low  price  as  last  year,  29  cents. 
a  yard,"  voiles  can  be  had  in  no  less 
than  300  patterns.  From  there,  "the 
range  is  up  to  the  voiles  that  Rodier 
of  Paris  sends,  despite  the  war — bold 
plaids,  coin  spot  designs  and  other 
unique  weaves  at  $4.49  a  yard." 

This  is  what  the  same  store  says  about 
U.  S.  manufacturers:  "The  great  ma- 
jority of  the  wash  cottons  come  from 
our  own  American  looms,  which  have 
evolved  really  exquisite  designs  on  the 
sheerest  of  fabrics." 

Some  of  the  offerings  are  as  follows: 
Rodier's  voiles  in  dotted  and  plaid  ef- 
fects, other  French  embroidered  voiles, 
silk  and  cotton  foulards  in  dots  on  navy 
and  black,  also  allover  effects  on  light 
and  dark  grounds,  voile  elegante,  beau- 
tiful printings  in  dots,  floral  and  con- 
ventional effects,  beaux-arts  voiles, 
Irish  dimities,  small  sprigged  effects 
on  white  grounds,  sport  skirtings,  a 
highly  mercerized  poplin,  with  broken 
plaids  in  color  on  white  grounds,  shirt- 
ings of  fibre  silk  and  cotton,  striped 
effects,  plain  chiffon  voiles,  40  inch  in 
all  colors,  ginghams,  from  23  to  98 
cents  a  yard." 

Among  the  other  U.  S.  cottons  offer- 
ed are  grasa  cloth  in  all  the  wanted 
colors,  Rochambeau,  a  mercerized  pop- 
lin, Yokohama,  a  wool-finished  Japanese 
cotton  crepe  in  solid  colors,  Triconette, 
a  ribbed  fabric,  and  Chantilly,  resemb- 
ling linen. 


LEADS  IN  SILK  MANUFACTURE 

The  United  States  is  the  leading  silk 
manufacturing   country   of     the     world. 
She   produces   no  raw   silk,   yet     manu- 
factures   more    than    half    the      world's 
84 


"QUALITY    FIRST,"    SAYS    THE 
PUBLIC 

"IN  VIEW  of  the  shortage  of  materials 
and  the  high  prices,  the  feeling  of  the 
public  is  to  get  staple  colors  in  good 
staple  fabrics,"  said  the  head  of  one  of 
the  leading  Toronto  woolen  dress  goods 
departments.  Hence  the  steady,  strong 
demand  for  British  serges  above  all  else. 
"Women  know  by  now  that  good  ma- 
terials are  scarce  and  likely  to  get  more 
so,  and  they  are  asking  for  the  best  ma- 
terials with  the  idea  of  making  them  last 
for  a  couple  of  seasons,  and  so  they  do 
not  want  odd  colors,  fancy  designs,  or  a 
weave  that  is  likely  to  go  out  of  fashion. 
Everyone  wants  quality  now,  something 
durable,  warm,  fine,  and  of  good  appear- 
ance." 

There  is  a  fair  showing  m  the  stores 
of  Poiret  twill,  wool  poplin,  velours, 
tweeds  of  the  hopsack  order,  some  broad- 
cloth and  gabardine.  Cheviot  serges  and 
fine  Botany  serge  in  navy  blue  lead,  of 
course.  All  of  these  are  shown  for  suit- 
ings, and  the  serges,  with  San  Toy,  pop- 
lin, cashmere,  wool  crepe,  wool  jersey. 
Japanese  delaines,  silk  and  wool  mix- 
tures, crepe  cords,  Bengaline  cords  and 
Bedfords — in  fact,  everything  procur- 
able— for"  dresses,  which  emphasizes  the 
fact  that  buyers  have  taken  odd  lots  of 
whatever  the  market  offered.  In  wool 
jersey,  the  heather  mixtures — called  by 
some  "Bonnie  Brae" — continue  popular 
along  with  the  blues,  greys  and  fawns 
that  are  the  standards  in  all  fabrics  for 
this  year. 

Plaids  a  Feature 
In  the  lighter  weight  fabrics  plaids 
and  stripes — or,  in  the  case  of  delaines 
their  own  characteristic  patterns — are  to 
be  seen.  There  is  perhaps  more  novelty 
in  the  plaid  orders  than  elsewhere.  Next 
to  serges  the  biggest  business  of  the  sea- 
son is  likely  to  be  done  in  silk  warp  pop- 
lins. The  fillings  of  these  fabrics  is 
Egyptian  cotton,  which  takes  dyes  well, 
and  so  an  excellent  range  of  colors  is  to 
be  had  in  the  light  evening  shades,  the 
novelty  bright  effects,  and  in  the  staple 
street  suiting  colors.  In  addition,  there 
are  new  tartan  plaids  and  fancy  stripes, 
which  are  especially  good  for  separate 
skirts.  The  good  wearing  qualities  of 
poplins  and  the  reasonable  prices  of  them 
compared  with  all  wool  (they  sell  up  to 
about  $1.50  a  yard  in  the  plain  shades) 
make  the  demand  for  them  steadily 
stronger.  Wool  poplins,  too,  are  to  be 
had  in  a  new  range  of  plaids. 

Of  the  materials  enumerated  above, 
perhaps  more  novelty  is  to  be  found  in 
the  delaines  and  in  challis  than  in  other 
fabrics.  These  are  very  attractive  ma- 
terials when  obtainable  in  all  wool,  and 
are  to  be  had  in  novel  fine  stripes  as  well 
as   the   small   all-over  and   kimono   pat- 
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tern*  so  long  associated  with  them.  A 
"flamant"   or   deep    burnt    orange,   with 

hairline  of  black  is  perhaps  the  most 
••American  looking  of  these  Japanese 
goods. 

Novelty  Not  Strong 
Wool  Panamas,  Delhi  cloth,  bure.  bur- 
ella,  silvertones  in  velours  and  homespuns, 
and  some  other  more  or  less  new  weaves 
i  in  small  quantities  and  featur- 
ing the  new  blues  and  other  attractive 
colorings,  but  more  than  one  authority 
remarked  to  PKY  GOODS  REVIEW  that 
it  is  of  no  advantage  for  buyers  or  manu- 
facturers to  talk  up  individual  fancy 
names  this  season  when  the  public  feel- 
ing is  so  general  for  good  solid  fabrics. 
As  to  colors,  they  state  that  the  bright- 
er shades  are  chosen  oftenest  for  coats, 
navy,  ;jrey  and  fawns  being  favorites 
for  suits  and  dresses.  Of  the  three 
lighter  blues  of  this  year — Pekin.  pea- 
cock and  duck,  the  last  is  the  easiest 
to  match  up  with  other  fabrics  for  trim- 
mings, etc., — though  all  three  are  very 
delightful  shades. 

No  More  Heavy  Wool  Coatings 
The  prohibition  of  the  manufacture  of 
all  heavy  wool  coatings  for  next  winter 
is  likely  to  go  into  effect  and  already 
the  Canadian  manufacturers  are  entirely- 
sold  up  for  Fall  in  their  woolen  products 
so  that  there  is  every  indication  of  the 
woolen  fabrics  situation  being  more  a- 
larmin^  than  ever  before  by  the  Kail  of 
1918.  "No  manufacturer  in  England  is 
takin?  orders  for  future  delivery,"  said 
one  big  buyer.  "When  they  get  a  little 
wool  for  civilian  purposes  they  make  it 
up  into  the  most  convenient  fabric  and 
whoever  comes  along  gets  it.  There  is 
in  England  to  be  had  but  these 
small  st^ek  lots." 


LINEN   NEWS 
Flax   From  Canada  to  Help  Out — Steady- 
Increase  in  Prices  During  Past  Year 

The  following  report  from  the  "Drap- 
er's Record"  of  January  12,  will  be  of 
interest  to  linen  buyers.  It  refers  to 
Belfast,  Ireland. 

The  Flax  Control  Board's  order  provid- 
ing that  no  flax  or  flax  tow  yarns  may 
be  boiled,  bleached,  or  otherwise  treated 
without  a  permit  after  5th  inst.,  and  that 
no  flax,  flax  line,  or  flax  tow  may  be  put 
into  process  of  manufacture,  without  a 
permit,  after  January  12,  has  rather 
put  a  stopper  on  business  for  the  time. 
All  concerned  are  operating  with 
caution  until  it  is  seen  how  trade  will 
be  affected.  Considerable  power  is  vest- 
ed in  the  sub-committee,  but  as  this  is 
composed  of  experts,  it  is  hoped  the  ar- 
rangements made  will  not  unduly  inter- 
fere with   general  trade. 

Only  moderate  supplies  of  flax  have 
been  brought  into  the  flax  markets  dur- 
ing the  holiday  season.  Prices  realised 
were  as  before.  The  question  of  flax 
seed  is  a  pressing  one.  Farmers  have 
been  saving  a  portion  of  the  seed  of  the 
past  year's  crop,  and  supplies  are  ex- 
pected from  Holland  and  Canada.  In- 
ducements are  offered  to  farmers  to  in- 


crease   the   acreage   under   the  crop,   but 

they  will  need  to  be  able  to  obtain  the 
seed  required  in  good  time  to  make  the 
necessary   arrangements. 

Manufacturers  have  had  a  fair  number 
of  inquiries,  but  little  new  business  is 
being  booked  until  the  position  is  clear- 
er. With  the  government  having  first 
(hum  on  flax  fabrics  there  will  doubtless 
be  a  further  extension  in  the  production 
of  cotton  fabrics. 

Bleached  and  finished  goods  are  selling 
quietly  on  home  account,  and  there  is  a 
fairly    satisfactory   demand   on   shipping- 
account. 
Possible  Short  Time  in  the  Linen  In- 
dustry 

The  shortage  in  flax  supplies,  which  is 
becoming  steadily  more  acute,  has  given 
rise  to  considerable  anxiety  for  some 
time,   and    it   is    likely    that   short   time 


will  have  to  come  into  operation  in  all 
the  mills  and  factories.  The  recently- 
formed  flax  control  committee  has  the 
matter  under  consideration,  and  the 
members  are  conferring  with  repre- 
sentatives of  the  employers  and  of 
the  workers,  so  that  if  a  reduction  of 
hours  has  to  be  decided  upon  there  may 
be  the  minimum  of  hardship  and  distur- 
bance. 

Yarn   Values 
Values  of  continue  high.   The  compara- 
tive table  is  as  follows: — 

Per  bundle  of  60.000  yards  of  Grey  Yam 

25'3  40's  70\s-110,s 

Tow  wefts  Line  wefts  Fine  wefts 

H'17                              s.    d.  s.    d.  s.    d. 

Jan.    2    16     0  14     0  8     3 

July   31    19     0  19     6  11     9 

Oct.    9     22      0  22      6  13      6 

Dec.     18     26     6  25     6              

1918— 

Jan.    1     28      0  27      0               

Jan.    8    28     0  27     0              


DYE  SECRETS  CAPTURED 

Romantic  Quest  in  Switzerland — Intended  That  Entire  British 

Textile  Trade  Shall  Benefit — German.  Agents  Made 

Every  Attempt  to  Thwart  Investigations 


THE  London  "Daily  Mail"  prints  the 
following  interesting  account  of 
how  a  group  of  British  textile  man- 
ufacturers secured  the  secrets  of  the 
German  dye  industry.  Dry  goods  mer- 
chants will  be  keenly  interested  as  the 
dye  problem  has  been  probably  the  most 
serious  the  trade  has  had  to  face  since 
the  beginning  of  the  war. 

After  two  years'  persistent  effort,  a 
group  of  men  in  the  British  textile  trade 
has  succeeded  in  bringing  to  England 
from  Switzerland  the  secret  recipes  of 
the  great  German  dye  industry. 

This  is  a  capture  of  the  first  import- 
ance in  the  economic  war  against  Ger- 
many and  German  trade.  It  will  free 
the  British  textile  industry  and  scores  of 
other  important  industries  from  the 
bonds  of  Germany  .  It  means  that  when 
the  war  is  over  Great  Britain  will  be  in  a 
position  to  compete  equally  with  Ger- 
many in  the  matter  of  dyed  goods  in 
every  market  in  the  world. 

But  more  than  that,  the  aniline  dye 
industry  is  of  extraordinary  importance 
because  it  is  a  "key-industry,"  dominat- 
ing a  lanre  number  of  other  trades,  and 
of  vital  importance  in  war.  On  the  cheap 
supply  of  dyes  depend  our  textile  indus- 
tries with  an  output  of  more  than 
£200,000,000  a  year.  Her  dye  monopoly 
before  the  war  gave  Germany  an  export 
trade  in  fine  chemicals  of  £97,500,000,  ac- 
cording to  Professor  Grossmann.  It 
gave  her  an  almost  complete  monopoly  in 
the  large-scale  output  of  explosives, 
gases,  photographic  chemicals,  drugs,  and 
sources  of  power  derived  from  splitting 
up  petroleum  and  gas-tar  products. 

It  was  protected  by  elaborate  "camou- 
flage." Thus,  though  the  formulas  were 
sometimes  registered  in  this  country 
under    patents,    they    were    usually    so 


framed  as  to  be  dangerous  to  an  experi- 
menter. 

The  narrative  of  the  capture  of  these 
dye  recipes,  as  aold  yesterday  to  me  by 
the  man  who  has  been  chiefly  instru- 
mental in  carrying  out  this  bold  stroke, 
forms  one  of  the  most  remarkable  ro- 
mances of  the  war.  Great  risks  have 
been  run  and  thousands  of  pounds  spent. 

The  recipes  are  those  in  use  in  the  pre- 
mier dye  factories  of  Germany,  the  great 
Badische  works.  They  number  in  all 
257.  They  are  locked  up  in  the  safe 
keeping  of  a  bank  in  London. 

The  British  textile  merchants  who  have 
succeeded  in  capturing  the  recipes  to 
not  intend  to  form  a  monopoly  in  this 
country.  They  have  refused  tempting  of- 
fers from  capitalists.  It  is  their  inten- 
tion to  offer  the  recipes  to  the  British 
Government  for  use  in  already  establish- 
ed works.  Their  sole  desire  is  to  secure 
for  the  whole  of  the  textile  industry  of 
England  a  full  and  cheap  supply  of  fast 
dyes,  stable  and  true  to  color. 

At  the  present  moment  manufactured 
dyes  in  Great  Britain,  which  cost  from 
£50  to  £70  a  ton  before  the  war,  are  sell- 
ing at  from  £2,000  to  £2,400  a  ton.  It 
costs  5d.  a  yard  to  dye  flannel  scarlet, 
more  than  the  cost  of  the  material  itself 
before  the  war. 

The  knowledge  that  Great  Britain  has 
secured  these  recipes  will  be  a  great  blow 
to  the  German  dye  and  textile  industries 
and  should  be  a  notable  factor  in  per- 
suading the  manufacturers  of  Germany 
that  the  war  has  gone  against  them. 

Mr.  John  Leyland,  of  103,  Wood-street, 
London,  and  Mr.  Richard  Baldry,  of  4, 
Milk  Street  Buildings,  London,  are  the 
two  men  who  have  been  chiefly  instru- 
mental in  the  capture  of  the  recipes. 
(Continued  on  page  52.) 
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New  York  Salesrooms 

285  Fourth  Avenue 


FANCY  SILKS 

For  Immediate  Delivery 
New  designs  in  Taffetas  and  Ombre  Stripes 

Taffetas,  Crepe  de  Chines,  Foulards, Wash  Satins 

A   large  line,   interestingly  priced.     Also  Jersey  cloth  in  a  full   line  of  colors. 

SAMPLES  GLADLY  SUBMITTED. 
A  personal  inspection  while  in  New  York  cannot  fail  to  be  of  advantage  to  you. 

The  Pine  Tree  Silk  Mills  Company 

22nd  Street  and  4th  Avenue 


WAREHOUSES  :  CITY  WAREHOUSE : 

48-  50  Margaret  Street,  London,  W.,  England.  14  Old  Change,  London,  E.  C,  England 

R.  G.  MAXWELL  &  CO. 

MANUFACTURERS 
HAWICK,    SCOTLAND    and    LONDON,    ENGLAND 
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Ladies'  Costume  and  Mantle  Cloths 

We  specialize  for  the  Ladies'    trade    only,    with    the  latest  novelties  in 

( Jostume  and   Mantle  Cloth.-. 
We  also  make  large  quantities  of  our  Standard  qualities  for  stock,  com- 
prising   piece-dyed   Cheviot-.    Harris.    Donegal   and    Homespun    Mixture 

effects. 

All  Mantle  Cloths  in  mixture-  and  piece  dyes.  Blanket  and  Yelour  finish. 

various  weights  and  qualities,  so  thai  customers  can  have  good  delivorio- 

by  return 

Our  piece-dyed  Cheviots  being  all  pure  wool,  we  can  dye  any 

special  shade  for  school  or  other  contracts  with  quick  delivery. 

Special  Attention  Qioen  to  the  Shipping   Trade. 
ALL  COMMUNICATIONS  TO 

R.   G.    MAXWELL  &   CO.,    48-50   Margaret  Street,    London,    W.  I,   England 

Cables:   Goujbaa.   Wtsdo,  London.  'W<-p/iones:    Museum  2803-2804,  Bank  8276. 

ABC    Code.  5  th  Edition. 

New  York 
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Practically   Everything 
in  Cotton 


including  Prints,  Crepes, 
Galatea  s,  Shirtings, 
Ducks,  Curtain  Scrims, 
Drills,  Cotton  Blankets, 
Quilts,  Bed  Spreads, 
Bureau  Covers,  Sheets, 
Sheeting,  Pillow  Cotton 

Long  Cloths,  Cambrics, 
Art  Tickings,  White 
and  Gray  Cottons, 
Towels  and  Towellings, 
Bags,  Yarns,  Twines 
and  Rugs. 


Dominion 
Textile  Company 

LIMITED 

Montreal,  Toronto 
Winnipeg 
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On  Yellow 
Boards  Only 


There's  a  saving  in  buying 
direct  from  the  maker 


Recent  strong  advances  in  raw  silks  have  made  it  more 
advantageous  than  ever  for  merchants  to  buy  A.  (J.  !>. 
Fabrics.  These  fully  guaranteed  Georgette  Crepes, 
Crepes  de  Chine,  Chiffons,  Ninons  and  Novelties  are 
sold  only  direct  from  the  maker  to  you.     Not  only  are 

you  assured  greater  satisfaction  and  better  service,  but  yon  get  absolutely 

the  most  favorable  prices  possible. 

BUY  BIRECT-IT  PAYS 
LES  SUCCESSEURS  DE 

Albert  Godde,  Bedin  &  Cie. 


PARIS 


TARARE 


LYONS 


t  or  the    Children   as  well  as  for   their   Parents 


not  kept  indoors  by  a  six 


SHOWERPROOFS 

ARE  IDEAL 

OUTDOOR  WEAR. 

'"pHE  fact  thai  the  rain-repellent 
1  qualities  of  "CRAVENETTE" 
proofed  fabrics  are  obtained  without 
sacrificing  ventilation,  makes  them 
hygienic,  and,  therefore,  particularly 
suitable  for  Children's  Wear. 


LOOK 
LOOK    FOR 

THE  STAMP. 


Rec?  Trade  Mark 
proofed  by 


NO 

GUARANTEE 
WITHOUT. 


OBTAINABLE    FROM    LEADING 
IMPORTERS. 


® 


If  any  difficulty,  please  write  THE  CRAVENETTE  CO., 
Ltd.  (Dept.  6),  Well  Street,  Bradford,  Eng. 
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Give  Your    Furs    Distinction  by 

Providing  the  Linings 

Pre-eminent   in    the 

Silk  World 


Silks  de  Luxe    O 

The  New 

Printed  Pussy  Willow 
Silk  Linings 

ARE  THE  LEADERS  IN  THE  FASHION   REALM 


Inspirational  in  lustre,  original  and  artisic  in  design,  radiant  in 
color  and  unsurpassed  in  service. 

Their  wear  is  guaranteed  for  two  seasons. 

These  superior  linings  add  not  only  beauty  to  a  fur  garment, 
but  increase  its  selling  qualities  and  intrinsic  value  as  well. 

They    are  the    first  choice    of  the  leading  mode  makers  and 
followers  of  fashion  everywhere. 


H.  R.  Mallinson  &  Company 

"The  Neu   Silks  First" 
Pussj    Willow.    Khaki-Kool,    Indestructible  Voile,  Will  o'  the  Wisp 

(All  Trad,  Mark,  Registered  U.S.  Pattm  O/frt) 

Madison  Avenue        ::       31st  Street 
NEW  YORK 
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Fabrics  You  Can  Depend  Upon 

Sure  to  Sell,  Sure  to  Satisfy 

m 


^l^ii^lAliii 


The  productions  of  the  Calico  Printers'  Association,  Ltd.,  are  known  all 
over  the  world  for  dependability  and  a  unique  multiplicity  of  fabric  and 
design,  all  carefully  adopted  with  the  sureness  gained  by  long  experience, 
to  the  market  they  are  intended  to  supply. 


>figL§HMI 


ii   great   demand,   and   an   assured 


The  Cotton  Fabric  v 
the  Serge  Finish 


Aii  entirely  new  cloth,   already 

success. 

Cepea  Serge  is  a  heavy,  firm-textured  Cotton   Fabric  with  a  Serge 

finish,  used  for  Day  and  Night  wear  for  Ladies,  Men  and  Children. 

Guaranteed  unshrinkable  and  fast  in  colours.  Light  and  dark  grounds 
in  108  ways.  Stripes,  spots,  etc.,  and  plain  shades  in  black,  indigo,  navy,  blue,  pink,  helio, 
green,  brown,  etc.     Width  30  inches. 


s~>  5  carry   a   guar- 

crums 

thoroughly  re- 
liable print  of 
British  make. 
The  range 
comprises  a 
vast  assort- 
nent  of  colour- 
ings, Indigo, 
Red,  Black,  Butcher  Blue,  Blue-greys, 
Black-greys,  and  White  grounds,  Shirt- 
ings, Covers  and  Fancies.  Width  32 
inches.  With  Selvedge  mark  "Crum's 
Standard." 


urn  s 
Standard 
Prints 


y^      s^>  „A  dainty  attractive  ma- 

\yv£<3JjW^tcv[[il  containing  over 
50%  of  pure  Merino 
wool  and  constituting-  the  nearest  ap- 
proach to  ordinary  Wool  Delaine  on  the 
market.  Works  well,  washes  well,  wears 
well.  In  an  unusually  large  variety  of 
exclusive1  designs. 


(Mi 


is  a  super-fine 
voile  in  unique 
0  colourings,  of 
wide  width, 
silky  finish  and 
lll&  UP  to  date  de- 


From   Whole  salt  only.       In  case  of  difficulty  write  to: — 

Calico  Rintersllj  AssociafaoiuM 


St.  James'  Bldgs. 
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/ 


Wholesale  only: 
LISTER  &  Co.,  Ltd., 
Old  Change,   E.C. 


X 


:/• 


■{ 


For  all 
Purposes 

both  day  and  night.  Lista  is  the 
most  beautiful  of  Silk  Fabrics. 
It  is  soft  and  dainty.  wears  and 
washes  well.  British  built. 


See  latest  colourings 
and  designs. 

Sold  at  all  leading 
houses. 
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AVOIDING  GUESSWORK  IN  MILLINERY 

A  Milliner's  Prices  Must  be  Based  on  Facts — A  System  Which  is  Easy  to  Handle  and 
Accurate — Effective  Display  Does  Not  Demand  Quantity 


AT  the  very  threshold  of  the  Regent 
Hat  Shop  one's  aesthetic  sense  is 
gratified.  Unconsciously  almost, 
one  is  at  once  aware  that  the  common- 
place will  have  no  legitimate  abode  within 
for  a  color  scheme  of  soft  light  grey  with 
rich  amethyst  is  carried  out  to  a  nicety. 
The  walls  are  covered  with  grey  Japan- 
ese grass  paper;  the  woodwork,  furniture 
and  display  equipment  are  in  the  same 
tone.  The  lights  have  shades  of  pale 
lavender  silk  with  lavender  cords  and 
tassels  and  the  rugs,  cushions  and  hang- 
ings are  of  amethyst  velvet.  A  dressing 
room  is  fitted  up  at  the  front  of  the 
shop,  being  separated  from  the  show- 
room by  grey  curtains.  Boxes  covered 
with  the  wall  paper  are  kept  in  here 
for  veils  so  that  they  are  close  at  hand 
when  a  customer  wishes  to  see  their  effect 
with  her  new  hat.  The  moulding  shows 
a  neat  line  of  black  and  white.  On  the 
little  grey  desk  in  the  show-room  is  an 
amethyst  blotter  and  I  am  not  sure  but 
that  the  lady  who  sits  at  it  writes  with 
purple  ink  on  grey  stationery! 


Seven  Hats  in  the  Show-Room 

But  in  addition  to  it  being  an  attractive 
reception  room,  it  is  also  a  millinery 
show-room  which  one  beholds.  Let  not 
the  phrase  "millinery  show-room"  con- 
vey to  your  imagination  shelves  contain- 
ing factory-made  shapes  or  glass  cases 
with  quantities  of  riotous-colored  flowers! 
This  is  a  modern  hat  shop  we  are  ex- 
amining— a  well-arranged  one.  There 
are  a  couple  of  hats  there  by  the  long 
mirror,  two  more  beside  that  comfortable 
wicker  chair,  three  on  a  table  yonder. 
And  just  here,  can  you  concoct  in  your 
imagination  any  color  scheme  for  a  hat 
which  would  be  lost  or  marred  by  a  back- 
ground of  amethyst  or  of  grey?  The 
seven  hats  mentioned  were  all  that  were 
on  display  when  DRY  GOODS  REVIEW 
called  upon  Miss  Ashby  who  is  the  pro- 
prietress of  the  Regent  establishment.  Six 
of  them  had  fashionable  novelty  veils 
thrown  over  them.  "I  have  shown  as 
many  as  fifteen  at  once,"  said  Miss  Ash- 
by.  Compare  this  beautiful  parlor  hav- 
ing fifteen  hats  on  view  with  the  scores 


The  well-appointed  show  room,  in 
amethyst  and  grey,  of  the  Regent  Hat 
Shop,  described  in  the  accompanying 
article. 


of  shops  even  smaller  in  size  through- 
out the  land  where  there  are  fifteen  hats 
in  a  window  and  perhaps  fifteen  more 
on  a  table,  to  say  nothing  of  the  stands 
and  cases  one  bumps  into  in  getting 
to  that  table!  Would  you  who  are  in 
the  least  particular  about  how  you  dress 
not  rather  select  your  hat  in  the  more 
comfortable  and  happy  amethyst-and- 
grey  shop?  And  it  is  an  up-stairs  shop 
too,  with  no  display  window  at  all. 

Aim  is  to  Please 

"Have  you  any  definite  method  of 
reaching  new  people?"  asked  DRY 
GOODS  REVIEW. 

"Yes,  I  have  one  method  and  that  is 
to  please  my  customers.  That  method 
provides  me  with  all  the  business  I  can 
take  care  of.  Anything  else  is  secon- 
dary." 

Very  different  from  that  was  the  story 
told  DRY  GOODS  REVIEW  recently,  in 
a  rather  up-to-date  town  too.  The  mil- 
liner there  complained  of  the  towns- 
people going  to  a  nearby  border  city  for 
their  millinery.  She  had  shelves  of  un- 
trimmed  hats  all  alike;  coarse  lace  cur- 
tains on  the  windows  and  doors — and  this 
on  the  ground  floor  in  the  heart  of  the 
town!  Maybe  she  had  some  trimmed  hats 
on  display.  If  so  they  were  overlooked. 
"If  people  don't  like  what  I  have  they 
are  always  welcome  to  go  somewhere 
else,"  she  said — and  not  in  a  haughty 
tone  but  a  serious  one  with  dignity  and 
cold  reserve — resigned  but  uncrushed!  Is 
that  the  attitude  which  brings  busi- 
ness and  satisfaction  to  milliner  and  cus- 
tomer? Unfortunately  that  case  is  not 
really   exceptional. 

Accuracy  Essential. 

Before  the  war  Miss  Ashby  employed 
twelve  girls  in  her  workroom  but  condi- 
tions of  late  have  necessarily  meant  some 
adjustment  though  the  system  of  con- 
ducting the  business  continues.  Miss 
Ashby  has  been  in  business  for  over  ten 
years  and  has  not  done  so,  successfully, 
without  a  keen  appreciation  of  the  mon- 
sters most  liable  to  eat  up  profits.  It  is 
iust  that  point  wherein  most  milliners  in 
business  for  themselves  are  deficient 
They  have  no  accurate  cost  records  upon 
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which  to  base  the  price  placed  upon  each 
hat.  "The  milliner  who  looks  at  a  ha: 
and  says  T  guess  that  hat  will  have  to 
sell  for  $10.00,'  and  is  not  aware  that  it 
cost  her  §8.00  is  not  going  to  stay  in 
business  very  long  or  else  she  'will 
starve." 

At.  the  Regent  Hat  Shop  it  is  the 
stock-keeper's  work  to  keep  full  and  de 
tailed  charge  of  goods  coming  in,  allot 
merits  to  the  girls  in  the  workroom  ami 
records  of  balances  on  hand  available 
at  all  times.  The  girls  till  out  a  slip 
showing  the  amount  of  each  piece  of 
goods  as  they  use  it.  When  a  hat  is 
complete  a  workroom  list  is  filled  out 
iched.  A  facsimile  of  one  of 
these  blank  forms  is  reproduced  here- 
with. The  date  the  hat  is  finished  goes 
at  the  top;  below  is  filled  in  the  vari- 
ous materials  used,  giving  particulars 
as  to  the  amounts,  where  they  were  pur- 
chased, the  order  numbers,  colors  and 
prices  paid  to  the  wholesaler.  You  will 
notice  that  in  some  instances  the  lines 
are  repeated.  This  is  for  cases  where 
two  kinds  of  flowers  or  wings  or  ribbon, 
etc..  are  used  on  the  one  hat.  The  blank 
lines  are  for  new  materials  that  may 
come  on  the  market  from  time  to  time. 
Sundries  would  include  such  items  as 
buckram,  elastic,  lining,  etc. 

Each  hat  is  then  given  a  number.  Sup- 
posing the  numbers  start  at  150,  the  odd 
numbers  following  are  used  for  "orders" 
and  the  even  numbers  for  "stock."  Thus 
a  customer  bringing  in  her  own  hat  to 
be  retrimmed.  a  feather  added,  etc.,  would 
be  an  "order"  and  the  list  filled  out  giv- 
ing the  number  151.  153.  155.  etc.,  at  the 
bottom.  Another  customer  seeing  a  black- 
hat  on  display  wishes  one  just  the  same 
but  in  navy  blue.  The  hat  is  made  np 
entirely  in  the  workroom  and  is  there- 
fore "stock."  Its  number  would  be  150 
or  152.  etc.  This  number  is  then  written 
on  a  ticket  attached  to  the  hat  and  the 
selling  price  on  the  other  side  of  the 
ticket.     The  list  is  filed. 


NEW  SHAPES  IX   IlKill  CLASS  STRAWS 


Middle:      "Ms 
Garden"   hat:    wide 


uaraen  nai;  wide 
side  roll,  humpty- 
dumpty  crown; 
black   lisere. 

Left :       "Pearl  J& 

White"      model:  $"<. 

white    Milan    faced 


with  narrow  white 
Krosjrrain  ribbon: 
Irregular  roll,  bow 
in    front. 


Right  :  "I)  oily 
Varden"  white 
Milan  side-back 
view;  1  'o-inch  soft 
pencil  rolled  brim, 
turned  close  to 
left  Bide  of  crown. 
Wide  white  j;ro.s- 
jjrain  r  i  h  b  o  n. 
Three  models 
shown  by  the 
Cooper  Cap  Com- 
pany,  Toronto. 


There  are  four  files  one  for  "orders' 
and  one  for  "stock."  When  a  hat  is 
sold  the  name  and  address  of  the  pur- 
chaser is  added  to  its  list  which  is  then 
transferred  from  one  of  these  two  files 
to  either  an  "orders  sold"  or  "stock  sold" 
file. 

Thus  there  is  always  available  a  com- 
plete history  of  work  done,  the  number 
of  hats  sold  and  the  number  on  hand. 
Duplicate  hats  may  be  made  without  a 
big  search  or  guesswork  for  quantities 
required  and  from  what  wholesale  they 
are  to  be  had.  Miss  Ashby  or  an  assis- 
tant takes  stock  once  or  twice  every  week 
and  a  special  mark  is  used  on  the  list 
for  each  review  so  that  hats  are  not 
easily  "lost,  strayed   or  stolen"  and   in- 


formation as  to  the  kind  of  hats  selling 
more  or  less  readily  is  also  there. 

From  these  lists  a  mailing  list  is  kept 
and  revised  each  season.  Neat  little 
announcement  cards — sometimes  hand 
colored  ones — are  sent  out  at  various 
seasons  though  no  formal  openings  are 
held.  "Most  of  my  selling  is  done  by  ap- 
pointment," said  Miss  Ashby.  "Custom- 
ers get  to  know  you  and  it  is  the  head 
of  the  concern  they  want  to  see.  I  seldom 
have  anyone  else  to  wait  on  them.  My 
sister  assists  me  sometimes  and  between 
us,  even  in  the  busy  seasons,  by  meeting 
customers  by  appointment  we  are  able  to 
give  them  the  personal  attention  they 
desire.  Always  my  method  is  to  endea- 
vor to  please." 


A  FLASH  OF  RED  IN  NEW  YORK  MILLINERY 

Scarlet  is  the  Novelty  Note  of  the  Moment— French  Hats  Show  Checkerboard  Effects 
—More  Trimming  Shown  for  Spring,  Therefore  Better  Prices  Probable. 


NEW  YORK,  January,  1918.— Inter- 
est in  Spring  millinery  has  assum- 
ed more  concrete  form  during  the 
past  month.  The  reason  is,  of  course, 
that  the  Spring  millinery  is  showing 
bright,  attractive  ideas.  There  are  dis- 
tinctive notes  to  it  this  season  ever, 
though  variety  of  size,  shape,  material 
and  trimming  is  almost  unlimited.  The 
French  importations  still  bristle  with  ori- 
ginality and  beauty  of  line  and  coloring. 
It  has  been  noted  previously  that  new- 
blues,  greys  and  fawns  are  to  be  char- 
acteristic of  color  schemes. 

Various  Reds  Favored 

The  striking  note  of  the  moment  is, 
however,  the  flash  of  scarlet  or  British 
red.  Indeed  there  are  some  clever  mod- 
els developed  wholly  in  reds.  A  fine  Mil- 
an hat  is  all  red;  it  has  a  dented  crown 


and  a  brim  of  ruchings  of  pinked  taffeta. 
Another  dark  red  Milan  shape  has  a 
smart  red  wing  on  either  side  of  the 
crown.  Then  there  is  a  close-fitting 
band  of  red  velvet  with  a  crown  of  tulle 
and  high  velvet  bow  at  the  back;  red 
fan  ornaments.  A  bright  red  shape 
has  blue  and  red  wings  extending  across 
the  front  and  a  satin  poke  tufted  with 
grey  wool  and  without  trimming  has  a 
long  hemstitched  red  veil  weighted  with 
red  rosebuds. 

The  note  of  red  has  extended  to  the 
Southlands  also.  One  smart  tailored  cos- 
tume is  of  white  serge  stitched  in  red 
with  red  suede  belt;  the  white  shoes  are 
topped  in  red,  a  large  white  Panama  hat 
has  a  butterfly  bow  of  red,  and  white 
gloves  are  stitched  in  red.  There  are 
dinner  gowns  expressed  in  various  shades 
of  red,  usually  with  white  combined. 
43 


Brilliant  colors  have  quite  free  play 
in  the  south.  There  is  much  of  apple 
green,  bright  purples,  rose,  gay  blues 
and  cherry,  and  these  are  frequently  em- 
phasiseu  by  dashing  contrasts  with  black 
or  white. 

Checkerboards  in  Colors,  Black  and  White 

But  to  come  back  to  these  French 
model,  checkerboard  effects  are  favor- 
ites. These  may  be  developed  in  con- 
trasts— usually  a  color  with  black  or 
white — or  else  in  two  harmonizing  tones. 
For  instance  bisque  is  interwoven  with 
black,  grey  with  white,  coffee  with  nig- 
ger brown,  soft  beige  with  admiral  blue, 
or  apple  green  with  champagne  or  white. 
These  checkerboards  are  deve'oped  in  the 
body  straws,  ribbon  crowns  or  straw  or 
ribbon  trimming  motifs.  One  model  made 
of    olive    crepe   has    squares    around    its 
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crown  of  checkered  straw  in  green  and 
maize. 

Important  everywhere  must  be  the 
news  that  more  trimming:  is  seen  on  the 
best  models  than  for  some  seasons. 

Abundance  of   Small  Flowers 

There  seems  to  be  some  inclination  to- 
wards a  return  of  the  flower  toque,  made 
of  small  buds,  foliage  and  flowers  in  the 
modest  blue,  grey  and  tan  shades  chiefly. 
There  are  some  flower-crowns  of  a  simi- 
lar nature  and  also  summery  wreaths 
shown  on  picturesque  Leghorns,  chrysan- 
themum straws,  crepe  and  hair  hats. 
Both  of  these  are  charmingly  adaptable 
for  the  bustle  hat  which  really  seems  in 
greater  vogue  for  Spring  than  are  the 
hustle  frocks.  Poke  shapes  too  are  in 
strong  favor  both  in  dressy  and  tailored 
effects.  Germaine  has  produced  a  large 
black  Iisere  sailor  with  a  turned  edge. 
Around  the  crown  is  a  wreath  of  large, 
highly  glace,  but  almost  transparent 
leaves  in  a  new  leaf  green,  these  overlap- 
ping each  other,  the  under  leaf  being 
slashed  so  that  the  point  of  the  one  above 
isthrust  through  the  little  band  made  by 
the  double  slashing.  A  fold  of  white  sa- 
tin is  arranged  under  the  upper  edge  of 
the  band  and  softens  the  line  of  the 
crown,  since  designers  have  pretty  weli 
agreed  that  crowns  must  be  soft  to  be 
chic  this  season.  Three  good  sized  and 
rather  brilliant  American  Beauty  roses 
relieve  the  green  leaves,  one  rose  being 
placed  in  the  front  and  two  clustered 
at  the  side  and  toward  the  bacK. 
Feather   Fancies    Frequent 

There  are  many  novel  ideas  out  in 
feather  trimmings  and  these  may  be 
used  abundantly  though  often  with  sim- 
ple effect.  Glycerined  ostrich,  novel 
wings,  mounts  and  pompoms  have  an  im- 
portant place.       One  clever  little  toque  of 


beige  mouflon  braid  has  a  tiara  brim  of 
novelty  wings  in  tones  to  match.  An- 
other toque  with  a  tire  bulge  around  the 
crown  is  covered  with  owl  feathers  and 
an  owl  wing  gives  a  smart  line  in  front. 

French    Tarns    Again 

It  is  not  possible  to  attend  a  display 
of  French  hats  so  far  this  season  with- 
out encountering  one  or  more  tarns.  Paul- 
ette  &  Berthe  appear  to  have  scored  a 
success  with  their  indented  Milan  tarn,  for 
it  is  met  with  again  and  again,  some- 
times flower  trimmed  and  sometimes 
trimmed  with  jet  or  with  feathers.  There 
are  always  grey  hats  too.  One  soft  grey 
Milan  turban  has  a  one-sided  bandeau  of 
grey  ostrich  feathers  and  a  girth  of  grey 
grosgrain  ribbon  tied  in  a  bow  in  front. 

Soft  Effects  Have   the   Lead 

Comparatively  few  hats  are  made  on 
wire  frames  this  season.  The  straws 
are   soft  usually   and   cushion   brims   are 


ways.  One  little  hat  from  Anna,  of  Paris, 
is  made  in  French  blue  velvet  ribbon  an 
inch    in    width,    fagoted    together    with 


FOR  MISS  OR  MATRON 

Georgette   crepe   with    navy   satin    facing; 
rows  of  navy  wool  drawn  across  the  crown 
and  top  brim.     Band  and  streamers  of  wide 
navy   velvet   ribbon. 
From   Gage   Brothers  &   Company,   Chicago. 


The  picturesque  Leghorn 

with  ribbons   and   flowers 

is    attractive. 

preferred  to  anything  stiff  in  appearance. 
Curtains  apparently  falling  from  soft 
lacy  or  hand  decorated  brims,  collapsible 
satin,  Georgette  or  fancy  silk  crowns  are 
more  frequent  than  any  suggestion  of 
wire.  Huge  bows,  loops  and  wings  of 
Malines  add  a  touch  of  softness  where 
otherwise  the  effect  would  be  sometimes 
severe. 

Wide  Ribbons  for  Leghorns 

Even  large  bows  of  soft  wide  satin  rib- 
bon are  to  be  worn  by  some.  Large  Leg- 
horn hata  with  wide  ribbon  wrapped 
about  the  crown  and  tied  into  a  huge 
bow  at  the  back  have  already  been  seen 
with  fur  coats  and  sets.  These  Leghorns 
are  in  the  natural  color  with  navy  blue 
ribbons;  others  are  in  bright  greens  with 
white  bows,  and  some  with  matching 
green,  while  a  decidedly  fetching  hat 
was  of  pine  green  with  a  poinsetta  color- 
ed bow. 

Many  hats  are  made  again  of  narrow 
ribbons.  The  ribbon  radiates  from  the 
crown  centre  or  is  applied  in  diverse 
44 


LARGE   MUSHROOM 
SHAPE 

Crown  finished  at  top  in  lily  cup  drape, 
and  trimmed  with  a  long  silk  tassel.  Fawn 
or  brown  top  with  Copenhagen  blue  fac- 
ing, and  lily  center.  The  crown  is  the 
feature  of  this  hat. 
From   Gage   Brothers   &    Company,   Chicago. 

black  silk.  A  dainty  straw  sailor  in 
maize  has  alternate  stitchings  in  narrow 
velvet  ribbon  of  contrasting  color  and 
loops  of  it  at  the  side.  Ornaments  made 
of  one  to  two  inch  grosgrain  ribbons 
in  plain  and  fancy  colors  continue  very 
popular. 

The   New   Turban 

Another  idea  which  is  gaining  some 
prominence  is  the  Ali  Baba  turban,  an 
inspiration  from  the  Arabian  Nights. 
It  is  very  "Arabian"  in  effect  even 
through  it  is  shown  in  very  American- 
looking  fabrics.  One  model  has  the  "folds" 
of  the  turban  cleverly  imitated  by  the 
long  flues  of  ostrich  feathers  and  is  in 
in  brown  and  black  colorings.  Soft 
crepes,  silks,  straws  and.  other  materials 
bring  out  the  same  effect  in  other  models. 

To  conclude,  there  is  an  abundance  of 
Milan,  Iisere  and  chrysanthemum  braids; 
soft  silk  fabrics;  novel  feather,  flower 
and  ribbon  trimmings  and  varieties  of 
dignified,  also  lively  and  new  color  com- 
binations with  blues,  greys  and  fawns, 
the  characteristic  order,  and  reds,  greens 
and  bright  contrasts  constituting  the  no- 
velties. Crowns  continue  large  and  soft; 
ribbons  and  Malines  take  away  harsh 
lines.  More  trimming  is  seen  this  sea- 
son though  simplicity  is  effected.  As  a 
result  higher  priced  millinery  is  a  possi- 
bility for  1918.  It  remains  to  be  seen 
how  strongly  these  much-trimmed  cha- 
teaux will  appeal  to  the  consumer  when 
Spring  buying  becomes  the  lady's  past- 
time. 


REVELATIONS  IN  SPRING  MILLINERY 

Poque  Shapes,  Hustle  Hats  and  Oriental  Sailors  the  Features  of  the  Season — Browns, 

Blues,  Greys  and  Sand  the  Easter  Colors     Attention  is 

Centred  on  Early  Lines 


SPRING  millinery  is.  on  the  whole, 
very  pretty.  There  are  almost  none 
of  those  painfully  grotesque  crea- 
tions designed  to  start  people  talking. 
This  year  hats  are  practically  without 
exception  wearable  and  therefore  sal- 
\\  here  they  are  extreme  in  any 
feature,  one  may  usually  add  of  them — 
extremely  pretty.  Of  course,  these  col- 
umns have  mentioned  more  than  once  be- 
fore that  the  absence  of  Paris  influence 
is  felt.  While  we  lack  the  grotesque  ex- 
treme styles  we  also  lack  their  modified 
conceptions  which  used  to  give  us  vari- 
ety, art  and  novelty  at  every  turn.  How- 
ever, with  a  developing  versatility  in 
New  York  and  the  adaptability  and  prac- 
ticability of  our  own  people,  Canadian 
milliners  and  buyers  need  feel  no  qualms 
about  being  able  to  hat  our  people  be- 
comingly this  year.  And  there  are  after 
all  a  few  inklings  from  Paris! 

Just  now,  perhaps,  the  chief  source  of 
interest  is  the  ready-to-wear  merchan- 
dise. There  is  no  keen  interest  in  mid- 
summer millinery  with  the  thermometer 
registering  20°  below  zero!  The  most 
we  can  hope  for  is  moderation  enough 
to  enthuse  a  little  about  Easter,  for  it 
is  surely  coming  early  even  through  the 
bear  did  see  his  shadow  on  Candlemas 
Day.! 

Good  Staple  Straws 

As  to  kinds  of  straw  in  the  tailored 
hats  there  is  really  nothing  new.  Milan 
is  the  leader  of  the  high  grades,  as 
usual  and  there  is  much  of  lisere,  tagal 
and  hemp  shown;  some  three-end  Jap 
straws  and  a  noticeable  amount  of  chry- 
santhemum and  caterpillar  braids.  The 
last  two.  however,  may  perhaps  better 
be  classed  with  dressy  hats  with  the 
factory-made  tailored  models.  The  Mary 
Garden  hat  of  lisere  which  appears  in  ore 
of  the  illustrations,  has  a  wide  roll  at 
the  left  side  and  the  crown  curved  high 
on  one  side  into  what  is  called  the  hump- 
ty-dumpty crown.  There  are  smart  little 
three  and  four  cornered  walking  sailors 
with  soft  slightly  rolled  brims.  A  Milan 
siilor  called  "chin  chin"  has  the  crown 
brought  to  a  point  in  front,  variations 
of  it  show  a  black  Milan  under  brim 
with  crown  and  upper  brim  of  Mandarin 
yellow  three-end  Jap  braid.  The  3%- 
inch  brim  is  evenly  rolled  upward  all 
around. 

Note  the  Oriental  Influence 

The  "Fan  Tan"  is  of  fine  black  lisert. 
with  a  fan  effect  at  the  back.  "Theda 
Bara"  is  of  Mongolian  brown  Milan  with 
a  fancy  sand  color  grosgrain  band  and 
a  pencil  roll.  "Formosa"  is  of  purple 
lisere  with  a  high  side  to  the  crown  and 
a  purple  fan  motif  of  ribbon  on  it. 
"Solo"  has  a  Mandarin  yellow  crown  and 
white  brim. 

From  these  vou  see  that  the  Oriental 


influence  is  strong  again,  though  it  is 
more  effective  in  the  shapes  themselves 
than  in  anything  really  Chinese  or  Ja- 
panese in  the  trimmings,  like  those  which 
made  an  appearance  last  year.  Soft 
brims  are  quite  a  feature  of  Spring 
ready-to-wears.  This  is  produced  by 
double,  cushion  brims,  pencil  rolls  or  wide 
flattened  rolls  giving  a  semi-doubled 
brim,  and  they  are  seen  in  all  the  popu- 
lar braids.  One  attractive  little  sailor 
was  of  old  rose  Milan  with  self-toned 
ribbon  band;  the  brim  was  about  two 
inches  wide,  unstiffened,  double  and 
slightly  rolling  upward.  Another  of 
similar  shape  but  made  of  crimson  hemp 


A  FRENCH  MODEL 

Band  of  black  Milan,  crown  covered  with 
black  satin;  wing  trimming,  black  on  out- 
side and  pink  lined.  Band  of  black  satin 
under  chin,  with  pink  lining.  A  Vasselin 
Villetard  model,  imported  by  Vyse,  Sons 
&  Co. 


had  rows  of  black  hemp  radiating  from 
the  crown  sides  out  to  the  brim  edge 
where  they  were  an  inch  apart.  Pari- 
sian helmet  shapes,  poques  and  bustle 
hats  may  be  added  to  the  Oriental  sail? 
ors  as  the  leading  shapes  of  the  season. 
Many  others,  among  them  larger  and 
more  dressy  styles,  are  shown  of  course, 
corners,  long  points,  folds  and  high  turns 
are  characteristic. 

The  colors  of  these  tailored  hats  in- 
clude the  natural  white  of  Milans,  a  gen- 
erous amount  of  black,  especially  in 
lisere.  and  more  than  usual  in  all  these 
straws,  of  mongolian  and  nigger  browns, 
navy  blue,  purple,  heather,  sand  and 
grey;  some  duck  blues,  mallow,  alfalfa 
green,  khaki,  Burgundy  and  brass. 

Most  of  these  hats  have  grosgrain  rib- 
bon motifs  of  some  sort  or  just  plain 
bands  of  grosgrain  for  trimmings.  The 
ribbon  varies  from  one  to  three  inches  in 
width  and  matches  the  predominating 
color  of  the  hat.  The  motifs  are  very 
smart  in   fan   shapes,  stars,  many  close 


loops  and  novel  effects,  frequently  using 

two  or  three  yards  for  the  motif  alone. 

More  Trimming   This   Season 

Coming  to  those  models  showing  a 
little  more  of  the  milliner's  touch,  we  see 
the  same  kind  of  straws  mentioned  and 
in  the  same  colorings  but  in  a  greater 
variety  of  dressy  effects  and  more  pro- 
nounced trimming.  For  the  immediate 
season  the  straws  that  are  appearing  are 
ornamented  with  feather  mounts,  little 
wings  or  else  a  touch  of  velvet.  One 
smart  black  lisere  sailor  had  a  large  pen- 
cil edge  of  purple  velvet  and  rows  of 
purple  chenille  from  the  crown  out  over 
the  "pencil."  Soft  velvet  crowns  with 
strawberries  are  also  considered   smart. 

Easter  coming  early  it  is  unlikely  that 
anything  really  fancy  will  have  much  ac- 
ceptance. Models  with  silk,  ribbon  or 
wing  trimmings  will  have  greater  favor 
than  the  more  summery  flower,  fruit, 
Malines  or  hair  braid  trimmings. 

Typical  of  the  Easter  millinery  is  a 
little  black  lisere  shape  with  turban  brim 
The  crown  is  covered  with  wide  pearl 
grey  ribbon  and  the  same  is  doubled  and 
set  in  two  slightly  full  wide  "collars" 
flaring  upward  just  inside  the  brim.  Then 
a  high  crowned  brown  lisere  has  four 
little  fawn  ostrich  tips  standing  at  the 
back;  a  narrow  fawn  ribbon  band  is  the 
only  other  trimming.  A  smart  little 
bustle  hat  is  made  of  wine  colored  cater- 
pillar braid  with  a  wine  ostrich  mount 
at  the  back;  the  crown  and  upper  brim 
are  of  taupe  Georgette  crepe. 

Ribbon  crowns  are  in  evidence  again  in 
greater  variety  and  utilizing  more  ribbon 
than  ever.  In  fact  the  tendency  is  quite 
noticeable  this  year  for  more  trimming  to 
be  used  than  during  the  past  few  seasons 
This  will  have  to  bring  better  prices  of 
course  and  so  far,  the  report  is  that 
buyers  are  favoring  these  more  gener- 
ously trimmed  conceptions. 

Huge  Side  and  Back  Bows  Shown 

At  one  wholesale  there  were  several 
models  noted  which  were  trimmed  with 
twelve  inch  taffeta  ribbon.  One  model 
was  black  Milan,  high  crowned  with  a 
huge  loop  and  scarf  of  lemon  colored 
ribbon.  The  brim  facing  was  of  pea- 
cock blue.  Another  navy  blue  model  had 
an  immense  butterfly  bow  at  the  side  of 
navy  ribbon,  twelve  inches  wide.  These 
large  bows  are  a  feature  that  must  not 
be  overlooked  by  the  milliner  who  wants 
to  show  something  which  is  quite  a 
change  from  former  seasons  and  also  dis- 
plays   the   fine   quality   of  the   material. 

Another  feature  of  some  hats  which 
are  more  or  less  dressy  in  quilting.  The 
shapes  are  made  of  satin,  faille,  crepe, 
etc..  with  the  material  not  drawn  tight- 
ly.     Then    it   is   quilted   in   thread    of  a 
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contrasting  or  different  tone.  One 
pretty  model  was  of  rose  faille  with 
double  crossed  rows  of  navy  blue  stitch- 
ing; around  the  crown  were  three  rows 
of  quarter-inch  navy  ribbons  looped  to- 
wards the  front  with  mottled;  green 
"dice"  attached  to  the  ends. 

Cire  Ribbon  a  1918  Novelty 

Cire  ribbon  in  black  and  colors  is  pro- 
minent. It  is  used  in  loops,  tailored 
bands  or  for  the  whole  hat.     One  black 


A  PARIS  SPRING  HAT 

Wine-colored  Milan  with  crushed  roses 
in  dark  red  shades.  A  Germaine  model, 
imported    by    Vyse,    Sons   &    Co.,    Montreal. 

lisere  walking  hat  had  a  side-mount  of 
cire  loops  in  the  form  of  a  high  fleur- 
de-lis  which  was  quite  novel.  The  crown 
was  of  black  satin. 

Small  soft  straw  shapes  with  huge 
puffs  of  satin  in  front  are  new  this  sea- 
son and  selling  well.  Sometimes  the  puff 
seems  to  have  no  beginning  or  ending 
and  sometimes  it  resembles  a  cup  or 
lily  and  is  faced  with  a  contrasting  shade 
of  silk. 

Knitting  Needles  for  Trimming 

One  timely  novelty  noticed  wasi  a 
soft  sailor  shape  made  of  turquoise  blue 
faille  ribbon  and  for  trimming  there  were 
two  long  ivory  knitting  needles  evident- 
ly caught  in  the  act  for  one  held  the 
stitches  of  "something"  of  which  an  inch 
or  so  was  knitted  in  turquoise  wool,  a 
tiny  ball  of  the  wool  was  thrust  on  the 
other  needle. 

One  of  the  leading  wholesales  is  show- 
ing a  number  of  dressy  hat  and  bag  sets 
and  reports  them  selling  readily.  One 
set  was  of  rose  crepe  de  Chine;  the 
smooth  tarn  crown  of  the  hat  was  covered 
with  white  macrame  lace,  ribbon  flowers 
were  used  to  trim.  Another  set  was  of 
sand  colored  grosgrain  crocheted  to- 
gether with  three  rows  of  different  color- 
ed chenille — rose,  blue  and  gold.  A  third 
set  showed  a  Leghorn  hat  and  Leghorn 


borders  to  the  bag;  figured  crepe  de 
Chine  and  duck  blue  satin  were  also  uti- 
lized. 

Poques  are  the  Favorite  Shape 

Poques  may  be  considered  as  the  Queen 
of  May — and  even  of  March  and  April. 
They  are  the  favorite  shape  and  with 
bustles  coming  second  one  hardly  knows 
whether  to  climb  high  or  rest  low  for  the 
back  of  one's  hat.  The  poque  style  ac- 
companied by  long  ribbon  streamers  is 
very  picturesque.  These  more  dressy 
models  will  be  favored  for  Summer.  An- 
other important  idea  this  year  is  the 
high  crown  crushed  down  at  the  back, 
usually  accompanied  by  a  narrow  brim. 
For  the  past  season  or  two  soft  draped 
crowns  have  been  strong  but  they  have 
usually  been  caught  down  at  the  side 
with  an  ornament.  For  Spring  they  are 
low  at  the  back  and  high  in  front. 

Suggestions  for  Summer 

The  wholesales  are  catering  more  than 
ever  to  the  wise  milliners  who  place 
frequent  orders  in  preference  to  placing 
for  the  whole  season  in  February.  Con- 
sequently the  really  dressy  Summer  hats 
shown  now  are  comparatively  few.  Mil- 
liners are  agreed,  however,  for  the  pre- 
sent that  a  great  deal  of  hair  lace  and 
Malines  will  be  brought  out.  Some  at- 
attractive  Leghorns  will  be  shown  but  to 
a  less  extent  than  last  Summer.  "White 
Milans  will  be  extremely  good.  These 
will  be  combined  with  hair  lace  and  Ma- 
lines in  many  instances.  Leghorns  part- 
ly covered  with  fancy  silk  voiles  and 
crepes  are  pretty.  One  firm  is  using 
brightly    colored    fancy    crepe  de    Chine 


scarfs  to  cover  straw  shapes  with  good 
effect. 

Flower  Trimmings  Later 

Flowers  will  have  good  place  later 
on.  One  milliner  explained  that  instead 
of  the  little  close  bunches  used  last  year, 
the  flowers  will  be  trailed  out  more  this 
season,  used  in  delicate  wreaths  and  gar- 
lands but  still  of  the  small  order  chiefly 
and  in  the  beautiful  soft  French  color- 
ings. Flat  appliqued  effects  and  flowers 
hand-made  of  straw  will  also  be  seen. 
One  model  of  black  Georgette  had  bunch- 
es of  grapes  on  the  brim.  These  bunches 
were  made  by  different  colored  sealing 
wax  pressed  on  to  the  crepe.  Velvet 
foliage  was  appliqued  on  a  model  of 
ivory  chrysanthemum  and  finely  pleated 
blue  taffeta  had  a  dainty  wreath  of 
French  flowers  made  entirely  of  strung 
beads.  It  may  be  added  just  here  that 
plain  colored  taffeta  in  %-inch  close 
pleats  is  draped  to  form  many  smart 
crowns. 

Combinations  of  flowers  and  feathers 
are  shown  with  good  results.  Usually 
the  flowers  form  a  wreath  around  the 
upper  part  of  the  crown  and  from  un- 
der them  a  fringe  of  glycerined  ostrich 
stands  up  all  around.  Burnt  ostrich, 
glycerined  ostrich  and  burnt  peacock  in 
cinnamon  brown,  blues  and  greens  are 
mentioned  as  important  trimming  fea- 
tures for  both  now  and  later  on. 

A  last  glance  at  Winter  hats  revealed 
a  really  smart  idea — a  hat  covered  and 
softly  draped  all  of  cream  French  flannel 
and  trimmed  with  rows  of  little  square 
jet  buttons  and  a  jet  ornament  at  the 
side. 


AS  A  CANADIAN  SAW  PARIS 

For  Spring  Ornaments,  Ribbons,  Flowers  and  Wings  in  Order 

of  Season — Sand  and  Rose  Shades  Popular — Groupings 

of  Different  Flowers— Hats  Fairly  Small 

By   R.    D.    de   Grandpre. 


WHILE  all  kinds  of  necessities 
of  life  are  very  high  in  price, 
and  getting  scarce,  there  were 
no  signs  of  any  curtailment  in  millinery 
manufacture  and  styles  during  my 
vi.st  to  Paris.  Indeed  there  was  a 
strong  tendency  towards  colors:  not 
glaring  at  all,  but  the  new  soft  bright 
shades  that  are  being  shown — the  me- 
dium light  tones  of  marocain,  Afrique 
(rose),  ecorces,  Egyptien  and  fibre. 

For  the  most  part  the  shapes  shown 
so  far  are  small,  and  many  of  the  tur- 
ban order.  One  of  the  most  popular 
lines  is  a  very  effective  combination  of 
braid  and  satin.  Satin,  indeed,  will  be 
really  strong  for  Spring,  while  Milan 
braid  is  being  shown  for  the  very  good 
hats. 

Ornaments  and  Ribbons  First 
The  early  sales  will  be  of  ornaments 
and  ribbon  trimmings.     The  former  in- 
clude   beaded     designs,    many    in    light 
colors  but  the  majority  black.     The  rib- 


bons that  are.  used  run  up  to  40  lignes 
in  width,  and  will  sell  well  in  the  earlier 
period.  Flowers  will  start  in  then  and 
of  course  grow  much  stronger  later  on. 
A    rather   novel    idea   that    is   being   de- 


The  abrupt 
turn  upward  is 
char  acteristic 
of  tailored 
styles. 


veloped  is  a  combination  of  various 
kinds  of  flowers — in  the  one  group  will 
be  found  daisies,  roses,  forget-me-nots, 
etc. — in  some  very  pretty  combinations. 
Little  fruits  are  appearing  also  in  as- 
sorted groups. 

Wings  for  Month  of  May 

Last  of  all,  around  the  month  of 
May  wings  will  be  in  great  demand. 
White,  of  course,  will  be  the  leaders,  but 
sand  will  be  strong  also,  and  rose,  Egyp- 


M  I  I.LINERY 


Dry  Goods  Review 


tian  red,  and  fibre  will  be  strong.    Wings 
will  be  even  better  than  last  year. 
Some  Paris  Leaders 
Among    the    hats    I    saw    was    one    of 

black  Milan  straw,  with  crown  of  black 
satin  and  wing  of  black  outside  and  a 
lining  of  pink.  Under  the  chin  ran  a 
band  of  satin  of  black  and  pink  in  the 
same   manner. 

Another  smart  creation  had  a  band  of 
wine  colored  Milan  straw,  and  crown 
covered  with  crushed  roses  of  dark 
French  shades,  in  red  and  assorted 
shades  to  match  the  straw. 

Another  is  of  sand  colored  Milan  with 
crown  covered  with  white  satin  and 
trimmed  with  a  number  of  white  wingB, 
almost  like  a  cover  of  birds. 

In  spite  of  the  war  goods  are  very 
plentiful  in  the  millinery  line,  and  ship- 
ments from  Paris  will  be  fairly  Rood 
although  we  may  expect  considerable 
Manufacturing  is  going  on  in 
sound  of  the  German  guns,  as  at  Lune- 
ville. 


DYE  SECRETS  CAPTURED 

(Continued  from  page  35.) 

Associated  with  them  are  a  group  of  tex- 
tile merchants  like  themselves.  The  spe- 
culative element  has  been  carefully  bar- 
red from  participation  in  this  enterprise. 

"Those  engaged  in  the  business,"  said 
Mr.  Page,  of  Messrs.  Josolyne,  Miles, 
and  Co..  chartered  accountants,  28,  King- 
street,  Cheapside.  "are  all  textile  men 
and  have  only  one  end  in  view, 
which  is  the  good  of  the  whole  in- 
dustry and  the  country." 

Mr.  John  Leyland  yesterday  described 
the  manner  in  which  the  recipes  were 
discovered  and  captured: 

"Two  years  ago  I  heard  a  rumor  that 
there  was  a  man  in  London  who  could 
place  me  in  touch  with  a  chemist  in 
Switzerland  who  had  in  his  possession 
the  recipes  for  the  Badische  aniline  dyes. 
I  mentioned  the  matter  to  my  friend  Mr. 
Richard  Baldry,  and  together  we  decided 
to  follow  up  the  clue. 

a  result  of  our  inquiries  we  sent 
a  special  representative  to  Switzerland, 
who  soon  established  relations  with  the 
chemist.  He  reported  progress  to  us, 
and  we  then  went  to  the  government  and 
asked  to  be  placed  in  communication  with 
a  leading  dye  chemfst  who  could  be  trust- 
ed to  go  to  Switzerland  and  test  the 
sDecimens  made  by  the  Swiss  chemist 
We  were  allowed  to  borrow  Mr.  F.  M. 
Rowe,  M.Sc,  of  the  Manchester  School 
of  Technology,  who  has  concentrated  his 
energies  upon  the  question  of  dyes  and 
has  worked  in  the  Badische  factories. 

"Mr.  Rowe  went  to  Switzerland  and 
saw  the  Swiss  chemist.  He  made  several 
attempts  to  secure  a  laboratory  in  Switz- 
erland in  which  tests  of  the  recipes  could 
be  made.  Each  time  he  was  frustrated  by 
German  agents.  Finally  we  established 
our  own  laboratory  for  Mr.  Rowe  in 
Switzerland  and  were  ready  to  begin  the 
tests.  A  consular  officer,  by  the  kindness 
of  the  Foreign  Office,  was  detached  for 


the  purpose  of  watching  the  experiments 
and  certifying  the  correctness  of  them. 
"We  then  asked  the  Bradford  Dyers' 
Association  to  name  the  dye  which  they 
considered  to  be  the  most  difficult  to  pro- 
cure and  manufacture.  They  stated  that 
they  would  be  satisfied  if  Mr.  Rowe  pro- 
duced from  the  recipe  of  the  Swiss  chem- 
ist a  dye  known  as  Brunt-green,  an  apple- 
green  color. 

Apple-Green  Test 

"The  chemist  selected  this  recipe  from 
the  257  which  he  held  and  the  work  be- 
gan. As  soon  as  Mr.  Rowe  saw  the  re- 
cipe, speaking  from  a  lifelong  knowledge 
of  the  technical  science  of  dye-making, 
he  declared  that  the  recipe  was  useless 
and  that  he  had  been  sent  to  Switzerland 
on  a  fool's  errand.  The  chemist  asserted 
that  the  recipe  was  the  one  which  would 
produce  the  apple-green. 

"Mr.  Rowe,  having  first  tested  each  in- 
gredient separately,  proceeded  with  the 
experiment.  To  his  utter  amazement  the 
recipe  was  correct  and  the  dye  was  pro- 
duced. 

"Specimens  of  the  dye  in  all  stages  of 
manufacture  are  now  in  London.  They 
have  been  sent  to  us  as  they  were  made, 
each  sealed  with  the  consular  seal.  Be- 
fore sending  them,  Mr.  Rowe  reserved 
one-half  for  a  further  experiment.  He 
found  the  dye  anwered  all  tests  and  was 
indeed  a  true  and  fast  color  as  formerly 
produced  only  by  the  Badische  works. 
He  is  now  in  Manchester  working  out 
other  recipes  and  producing  by  degrees 
the  whole  range  of  colors  which  once 
could   only  be  obtained   in  Germany. 

Drugged  by  Hun  Agents 

"We  are  indebted  to  the  Foreign  Office 
for  placing  every  facility  at  our  disposal. 
In  fact  without  the  aid  of  the  Foreign 
Office  it  is  doubtful  whether  we  could 
have  got  the  samples  or  recipes  to  Eng- 
land. Our  agent  was  dogged  by  German 
agents  on  every  journey  he  made  to 
Switzerland.  His  baggage  was  stolen;  he 
was  drugged  and  assaulted  and  thrown 
into  the  gutter.  He  was  followed  once 
by  two  men  as  far  as  Havre.  He  re- 
ported the  facts  to  the  French  authori- 
ties and  they  succeeded  in  capturing  two 
undoubtedly  German  agents.  On  one  oc- 
casion he  was  travelling  with  a  diplo- 
mat whose  baggage  was  marked  with 
the  same  initial  as  his  own.  This  gentle- 
man's baggage  was  also  stolen  en  route. 

"While  the  German  agents  were  pay- 
ing these  attentions  to  our  representa- 
tive, the  recipes  and  samples  were  travel- 
ling securely  to  England  in  a  Foreign 
Office  bag.  They  are  now  safely  locked 
up  in  the  strong  room  of  a  bank  and 
beyond  any  danger  of  theft  or  recovery 
by   -he  Germans. 

"We  are  prepared  to  sell  the  recipes  to 
the  government  for  use  in  government 
dye  works,  and  to  allow  the  major  por- 
tion of  the  profit  to  go  to  the  nation  on 
the  understanding  that  the  dyes  will  be 
sold  freely  to  all  British  manufacturers 
who  require  them  in  their  industries. 
There  is  hardly  an  industry  in  England 
which  does  not  use  dyes  in  one  form  or 
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another.     They  are,  of  course,  essential 
to  the  textile  industries." 

I  was  shown  the  sealed  speci- 
mens of  the  apple-green  dye  which 
have  thus  come  to  England.  They  are 
tiie  tangible  evidence  of  this  extraordin- 
ary romance  of  industry  and  war. 


HINTS  TO  BUYERS 

AN  ELASTIC  STEP 

FOR  many  years  rubber  has  played  an 
important  part  in  footwear,  but  from 
England  comes  a  new  adaptation  of  this 
material.  This  is  in  the  form  of  a  rub- 
ber heel  that  will  fit  inside  any  shoe, 
and  thus  act  as  an  elastic  cushion.  The 
rubber  used  is  of  the  sponge  variety,  and 
will  not  "draw"  the  foot  as  other  rubber 
soles  and  heels  are  sometimes  known  to 
do.  This  new  style  of  rubber  heel, 
known  as  the  "Velvey"  sponge  rubber 
heel,  would  seem  to  have  the  advantage 
of  quick  and  easy  application  and  avoid- 
ance of  cobblers'  charges. 


A   NEW   WATERPROOF    HAT 

A  CELLULOID  hat  has  been  designed  in 
Boston.  It  is  guaranteed  strictly  water- 
proof. It  is  a  plain,  medium-sized  sailor 
consisting  of  two  layers  of  celluloid.  Be- 
tween the  layers  are  red  poppies,  daisies 
and  maiden-hair  fern.  The  flowers  and 
fern  show  through  the  transparent  cel- 
luloid and  furnish  the  decorative  touch. 
Snugly  protected  between  the  thin  cel- 
luloid sheets,  they  are  safe  from  the 
weather. 


A  REVERSIBLE  BANK  NOTE 

THERE  is  a  movement  on  foot  to  intro- 
duce a  bank  bill  that  can  be  read  either 
way  upside  down  or  reversed.  As  regards 
the  bills  now  in  use  each  bill  has  to  be 
placed  in  just  one  position  when  making 
up  a  deposit  right  side  up  with  care. 
Then  again  when  passing  one  of  the  pre- 
sent bills  over  the  counter  it  is  upside 
down  either  to  the  giver  or  receiver.  It 
will  be  interesting  to  note  what  favor 
this  new  movement  receives  from  the 
powers  that  be. 


NEW   FANCY   GOODS   FIRM 

The  Bell  Novelty  &  Fancy  Goods  Co., 
wholesalers  and  importers,  have  opened 
up  for  business  at  the  corner  of  Cum- 
berland and  Hargrave  streets,  Winnipeg 
They  will  handle  stationery,  toys,  an'' 
fancy  goods,  and  will  sell  throughout 
the  West.  The  firm  has  secured  a  Do- 
minion charter.  W.  Van,  treasurer,  was 
formerly  with  the  Consolidated  Station- 
ery Co.  F.  C.  Cook  is  secretary  of  the 
company. 


J.  Pickles,  of  Winnipeg,  is  manufac- 
turing a  child's  padded  sleigh  robe,  which 
he  calls  the  "Mother  Hubbard"  Padded 
Shoe.  The  article  is  designed  to  lace  up 
around  the  child,  and  in  shape  resembles 
a  shoe;  hence  its  name. 


Dry  Goods  /.'<  wi<  i 


MILLINERY 


WHOLESALE   MILLINERY 

SPRING  OPENING 

Pattern   Hats  and   Millinery  Novelties 
MONDAY,  25th  FEBRUARY 

and  following  days. 

INSPECTION    BY   THE    TRADE    CORDIALLY   INVITED. 

G.  GOULDING  &  SONS 


55  Wellington  Street  West,  Toronto 


WINNIPEG 


MONTREAL 


OTTAWA 


READY  FOR  EARLY  BUYERS  11th  FEBRUARY 


"If   It   Is   New, 
We  Make  It" 

Hundreds  of  newest  models 
to  select  from  in  many  differ- 
ent straws  and  combinations. 

Our  prices  in  spite  of  war 
conditions  have  remained 
surprisingly  low. 

A  call  on  us  will  convince  you. 

Montreal  Hat  Co.,  Limited 

"Everything   in   Ladies'    Hats" 
15   St.   Helen   Street 

MONTREAL 


TEA  TO  GO  HIGHER 

Mr.  General  Merchant: 

"The    Japanese    Government    will    ad- 
vance the  freight  rates  on  tea  from   18 
cents  to  25  cents  per  pound,     ihe  cheap- 
est tea  that  can  be  imported  on  that  basis 
would  be  from  40  cents  to  45  cents  per 
pound." 
Above  announcement  reached  grocers  and  general 
merchants  in  Canada  on  January  25th,  1918. 
"Cost  to  import  tea  at  present  would 
be    considerably     in    advance    of   selling 
prices.    The  future  will  likely  see  higher 
priced  teas." 
This  information  was  given  grocers  and  general 
merchants   in   Canada   on   January   4th,   1918,   three 
weeks  in  advance,  three  useful  weeks  to  the  general 
merchant  buying  tea. 

CANADIAN  GROCER  contained  the  items  quoted. 
You  may  be  sure  that  the  grocers  and  general  mer- 
chants who  pay  $3.00  a  year  for  CANADIAN 
GROCER  saved  far  more  than  $3.00  on  tea  alone;  and 
remember,  CANADIAN  GROCER  informs  them  as 
fully  on  all  grocery  markets. 

Your  impulse  now  to  have  CANADIAN  GROCER 
also  is  an  impulse  towards  profit.  Your  decision 
and  prompt  action  in  filling  up  this  coupon  will 
pay  you. 

The  MacLean  Publishing  Co., 

153  University  Avenue,  Toronto. 
Send  me- CANADIAN  GROCER  each  week.     Begin 
with   the  current  number.     I  will   pay  subscription 
price,  $3.00  per  year,  on  receipt  of  bill. 

Name 

DGR.    F.l.       Address 
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Dry  (roods  Review 


Dry  (loads  Review 


MILLINK  1!Y 


'  'See  the  Fish  Line  First 

The  Fisk  line  for  Spring  offers  the  widest  scope  of  selec- 
tion in  trimmed  millinery  and  millinery  merchandise. 

Our  large  and  complete  stocks  of  dependable  goods  con- 
tain every  requirement  of  the  dealer. 


Come  to  Chicago — 
and  to  Fisk's 

Dealers  unable  to  visit  the 
Chicago  market  will  find 
complete  showings  of  Fisk 
Millinery  on  exhibit  the 
following  Branch  Sales- 
rooms convenient  for  the 
Canadian  Trade. 

New   Y  ork 
411   Fifth  Ave. 


Cleveland 
Statler  Hotel 


D.    B.    risk   &   Company 

Creators  of  Correct  J^dilnnery 
225   North   Wabask  Ave.  Chicago 
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COLORS  OLD  AND   NEW 
STRAW       h 


What  is  the  Fastest  Selling  Specialty  in  a  Drug  Store? 
Every  Druggist  Answers  COLORITE 


WOMEN  everywhere,  young  and  old,  rich  and  poor  have  found  Colorite  just  the  thing  to  fill , 
felt  want. 
Millions  of  women,  through  the  aid  of  Colorite,  have  had  new  appearing  hats  at  little  cost.     It 
original  product  of  its  kind,  always  satisfies,  and  gives  the  retailer  no  come-back  except  for  more. 

The  demand  for  Colorite  in  the  past  few  years  has  increased  by  leaps 
and  bounds.  Every  effort  has  been  made  to  keep  up  with  this  ever 
increasing,  insistent  call  for  Colorite. 

We  have  installed  new  machinery  of  the  most  modern  type  in  a  new 
modern  factory  and  are  ready  to  produce,  pack  and  ship  Colorite  for 
1918  in  bigger  quantities  than  ever  before.  With  an  ample  stock  at 
Boston  and  our  distributing  branches  in  Chicago,  and  San  Francisco, 
we  expect  every  part  of  the  country  to  be  served  promptly. 
In  addition  to  the  more  than  a  million  women  who  already  know  of 
the  satisfactory  results  they  get  from  Colorite  and  who  will  accept  no 
substitute,  we  will  tell  millions  more  through  our  big  advertising  cam- 
paign in  such  nationally  famous  magazines  as  the  Saturday  Evening 
Post,  Ladies'  Home  Journal,  Delineator,  McCalls,  Woman's  Maga- 
zine, Designer,  Pictorial  Review,  Woman's  Home  Companion,  Good 
Housekeeping,  Sunday  Newspapers,  etc.,  etc. 

CARPENTER  MORTON   COMPANY    77 sudburyst,*^, boston, mass. 

ESTABLISHED  1840  Distributed  by 

Makers  of  Economy  Products  to  Modernize  Your  Home         ah  Canadian  wholesale  Druggists 


long 
s  the 


We  shall  insert  big  advertisements,  full  pages  in  both  (out  colors  and 
black  and  white  and  quarter  pages  in  a  long  list  ot  the  best-known 
advertising  mediums.  Link  your  store  to  this  big  Campaign  by  enter- 
ing our  Window  Display  Competition. 

A  Ford  Automobile  and  $200.  in  Gold  for 
attractive  window  displays  during  Colorite 
Week— March  25th  to  31st,  1918. 

1st  Prize  1918  Ford  Automobile  3rd  Prize  $50.  in  Gold 
2nd  Prize  $100.  in  Gold  4th  to  8th  Prize  $10.  in  Gold 

Bear  in  mind  that  the  women  who  know  Colorite  know  how  satisfac- 
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hatsandwill  buynoother.     Don'tlc 
Stick  to  Colorite  and  we'll  stick  to  yc 

Order  our  special  3  d 
rising  as  illustrated  on 

izen  assortment  containing  complete  store  adv 
opposite  page  from  your  jobber  today. 

Write  for  full  particu 
winning  display. 
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campaign  so  you  can  make  a  priz 
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FOOTWEAR  DDPT. 


WINDOW  SPACE  SELLS  GOOD  SHOES 

Ottawa  Store  Pays  Particular  Attention  to  Footwear  Department — Stock  Methodically 

Arranged — Window  Display  Freely  Used  —  Department  Occupies 

Prominent  Place  in  the  Store 


THE  shoe  department  of  L.  N. 
Poulin  &  Co.,  of  Ottawa,  has  fol- 
lowed the  rest  of  the  store  in  a 
record  of  a  steady,  continual  growth. 
Few  stores  have  increased  their  store 
space  during:  the  war,  partly  owing  to 
the  heavy  cost  of  construction  that 
would  add  greatly  to  the  capital  cost 
and  the  expense  of  the  extra  space,  and 
partly  to  the  inevitable  feeling  that 
caution  must  be  exercised  during  a 
period  that  is  bound  to  be  filled  with 
uncertainties,  and  show  unexpected  de- 
velopments. The  Poulin  store  added  a 
large  extension  to  their  old  premises 
through  the  demands  of  increasing  trade 
that  could  no  longer  be  restrict:.!,  war 
or  no  war.  With  the  larger  quarters 
the  shoe  department  was  adjudged 
worthy  of  a  generous  portion  of  the  ex- 
tra  floor  space. 

The  department  runs  along  the  left 
hand  side  of  the  ground  floor,  a  place 
of  honor  second  only  to  a  few  of  the 
center  aisle  positions  invariably  accord- 
ed to  ribbons,  fancy  goods,  neckwear, 
and  a  few  similar  lines  that  are  deemed 
the  most  appealing  to  transient  trade. 
Along  the  wall  are  located  lines  for 
women,  with  misses',  children's  and  in- 
fants' in  the  opnos;te  section.  While  a 
large  stock  is  kept,  the  department 
does  not  overload  and  endeavors  to  main- 
tain a  turnover  of  three  times  a  year. 

A  noticeable  point  about  the  depart- 
ment is  that,  as  a  rule,  the  boxes  sup- 
plied by  the  manufacturers  are  set  up 
in  the  shelves  with  the  well-known 
names  appearing  prominently  on  the 
outside.  The  manager,  R.  Shore,  has 
considered  the  theory  that  a  store  should 
sell  its  own  "lines."  replacing  the 
maker's  brand  name  by  its  own.  He 
says  he  "cannot  see  this";  on  the  con- 
trary he  believes  that  the  store  itself 
benefits  by  the  general  advertising  by 
the  big  firms,  and  that  women  (rather 
than  men)  are  accustomed  to  run  their 
eyes  along  the  shelves  in  search  of 
names  with  which  they  have  become 
familiar,  either  through  advertising,  or 
the  actual  wearing  of  the  shoes. 
Empty  Carton  Reversed 

When  a  box  is  emptied  by  a  sale,  the 


clerks  are  instructed  to  turn  it  upside 
down.  This  helps  two  purposes:  the 
stock  is  renewed  from  reserve,  and  if 
the  line  has  run  out,  new  goods  can  be 
ordered. 

On  each  box  there  is  an  invoice  num- 
ber like  the  following 

S/l 46/22 

In  this  case  "S"  refers  to  the  season 
of  the  year  in  which  the  goods  were 
bought,  a  half  year  or  yearly  period. 
In  this  case  "S"  would  be  the  last  half 
of  1917,  "R"  being  the  first  half.  A 
box  marked  "P"  would  mean  that  the 
goods  were  bought  in  the  last  half  of 
1916.  The  season  number  is  useful  in 
pointing  out  slow  stock  or  other  goods 
that  have  been  on  the  shelves  longer 
than  usual. 

The  number  146  is  the  page  of  the  in- 
voice book  in  which  the  particular  in- 
voice containing  these  goods  is  entered, 
and  "22"  is  the  line  on  that  page.  The 
notation  "S  146  22"  therefore  enables 
the  buyer  to  look  up  particulars  about 
any  line  in  stock,  when  he  can  find  the 
name  of  the  firm  they  were  bought 
from,  the  date,  cost,  etc.  This  is  a 
mark  that  could  be  used  for  anv  kind 
of  goods.  It  is  particularly  useful  if  a 
buyer  does  not  recall  at  the  time  the 
manufacturers'  name,  or  perhaps  the 
cost  of  the  goods,  or  the  number  he 
bought  at  the  time.  The  latter  infor- 
mation comes  in  helpful  if  he  is  order- 
ing a  new  stock  at  the  beginning  of  a 
season. 

Stock  Kept   According  to  Lines 

The  arrangement  of  the  different  lines 
on  the  "shelves  is  worked  according  to 
a  simple  system,  that  is,  kid  boots  are 
kept  together,  patent,  etc.  There  is  a 
subdivision  of  the  kids,  as  of  all  other 
lines,  that  is  followed  regularly  too,  kid 
button  are  on  top,  then  below  are  kid 
lace,  and  so  on.  When  it  comes  to  the 
patents  the  upper  ones  are  button  the 
next  lace,  etc.  In  this  way  the  staff 
are  thoroughly  acquainted  with  the  lo- 
cation of  any  particular  kind  of  kid  shoe, 
or  patent,  etc. 

Free    Use  of   Window    Space 

The   manager   believes   in   regular   ad- 
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vertising  ,and  in  window  space.  He  is 
allotted  so  much  a  week,  and  when 
seen  just  before  Christmas  considered 
himself  very  fortunate  because  in  ad- 
dition to  a  section  with  ladies'  shoes,  he 
was  given  one  for  Christmas  slippeis. 
Around  the  opening  of  school  special 
window  displays  are  made,  as  well  as 
extra   table    space   in   the   department. 

There  are  two  yearly  clean-ups,  one 
in  January  and  one  at  the  end  of  sum- 
mer, when  whites  and  pumps,  rubber 
shoes,  etc.   are   cleaned   out. 

Mr.  Shore  believes  in  price  tickets— 
with  some  exceptions.  On  the  average 
shoe,  "yes,"  he  said,  but  on  the  classy- 
new  shoe,  "no."  "If  a  lady  is  attracted 
by  something  she  sees  in  the  window, 
the  look  and  general  style,  she  will  come 
in  to  see  it  and  price  it.  If  we  put  a 
hi°h  price  on  she  might  siv  to  herself 
she  couldn't  afford  it.  When  she  has 
the  shoe  on,  and  it  suits  her,  we  are 
never  alarmed  about  the  price  being 
'too  high,' "  said  Mr.  Shore.  To  which 
theory  some  would  take  exception  and 
many  agree. 

In  fitting  the  store  tries  to  measure 
as  many  ladies  as  possible,  and  the 
clerk  asks.  "Would  you  like  to  be 
measured?"  Tact  must  be  employed 
in  this,  but  whenever  the  opportunity 
offers,  a  measurement  is  made,  so  as 
the   better   to    insure   satisfaction. 

L.  NT.  Poulin  &  Co.  have  a  thorough 
belief  in  the  place  of  a  shoe  department 
in   a   dry   goods   store. 


BOOTS  FROM  RABBIT  SKINS 

THE  following  item  appeared  in  the 
"Herald,"  Melbourne,  Australia,  October 
13,  1917.  It  would  appear  that  Mr. 
Bunny  who  for  many  years  was  the 
scourge  of  our  sister  colony  is  coming 
into  his  own  and  the  shortage  of  felting 
fur  is  making  his  poor  little  hide  daily 
more  valuable.  The  article  below 
speaks  of  a  still  further  use  that  the 
leather  itsfelf  can  be  put  to. 

Rabbit   skins  are  largely  used  for  the 
manufacture    of   cheap    furs,     but     they 
have    never   been    made    use    of   on    any 
(Continued   on  page  75.) 


KNITTED  GOODS 


WORKING  TOWARDS  STANDARD  SIZES 

Movement  to  Standardize  Entire  Underwear  Trade  —  Immense   Amount   of   Detail 
Involved  in  Investigation — New  Schedule  Now  Being  Tried  Out 


ONE  of  the  crying  evils  in  the  dry 
goods   business  to-day   is   the   me- 
thod   of  sizing  women's  and  chil- 
dren's  underwear,"   said   a   retailer   to   a 


DRY    GOODS    REVIEW    representative 
some  months  ago. 

Since  that  time  a  movement  has  been 
on    foot   that   will    it    is    hoped    entirely 


POPULAR  KNITTED  TOGS 

Soft  knitted  zephyr  wool  underskirts  with  sports  stripe  border  are 
selling  well  this  season.  They  are  liked  especially  for  skating  and  motor- 
ing purposes.  The  cap  to  match  is  a  favorite,  too.  Made  by  Louis) 
Schlesinger   &    Co.,   New    York. 
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overcome  this  difficulty  as  it  now  exists. 
One  or  two  of  the  large  buyers  in 
conjunction  with  a  number  of  the  lead- 
ing underwear  mills  decided  that  the 
matter  was  one  sorely  needing  attention. 
Under  the  old  system  various  methods 
of  sizing  were  in  vogue.  One  mill  would 
start  ladies'  vests  at  00,  0,  1,  2,  3,  etc., 
still  another  would  be  2,  3,  4,  5  and  6, 
while  other  would  give  sizes  that  pur- 
ported to  be  the  bust  measure.  To  add 
to  the  difficulty  one  maker's  garment  of 
certain  number  did  not  correspond  with 
another  maker's  even  though  marked  the 
same  size.  Thus  retailers  being  out  of 
size  4  of  a  certain  line  in  women's 
vests  might  reorder  that  size  from  an- 
other maker's  line  and  find  he  had  not 
sot  the  size  he  really  wanted  at  all. 

Constant  Source  of  Trouble 

Moreover  the  whole  matter  was  a 
source  of  constant  trouble  with  customers 
and  caused  endless  amount  of  returns 
and  exchanges.  Underwear  is  one  of 
the  lines  of  merchandise  that  for  sani- 
tary reasons  should  not  be  exchanged 
under  any  consideration.  When  however 
a  customer  having  bought  a  size  36  vest 
and  found  it  satisfactory  comes  back  to 
get  another  and  finds  that  this  while 
marked  36  all  right  is  far  too  small  is 
bound  to  return  same  and  incidentally 
will  often  either  openly  or  inwardly 
blame  the  merchant  for  the  mistake. 

Mail    Order    Houses    Hard    Hit 

Mail  order  houses  have  been  having 
endless  difficulty  over  this  matter,  hav- 
ing thousands  of  garments  returned  to 
them  every  season  for  no  other  rea- 
son than  incorrect  sizing. 

As  will  be  seen  this  is  a  matter  worthy 
of  thorough  consideration  and  every  mer- 
chant will  heartily  endorse  any  attempt 
to   solve  this  vexing  problem. 

Immense    Amount   of    Work    Involved 

When  investigations  were  commenced 
last  July  it  was  thought  the  whole  mat- 
ter could  be  straightened  out  in  two  or 
three  weeks.  Months  have  passed  by, 
however,  and  the  originators  of  the 
scheme  have  only  just  arrived  at  what 
they  believe  to  be  a  just  and  reasonable 
basis.  Even  yet  doubt  exists  as  to  whe- 
ther some  slight  changes  may  be  neces- 
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sary  and  for  this  reason  DRY  GOODS 
REVIEW  was  refused  permission  to 
print  the  schedule  agreed  upon.  Once 
it  is  finally  decided  however  these  figures 
will  be  given  to  our  readers. 

Some  of  the  Difficulties 

As  the  work  progressed  it  opened  up 
an  immense  field  of  possibilities,  tech- 
nicalities, differences  of  opinion,  preju- 
ind  just  objections.  Some  gar- 
ments having  more  elasticity  than  others 
required  different  treatment.  Others 
would  from  their  nature  take  up  more 
in  length  when  upon  the  body.  Still 
others  required  different  treatment  in 
the  size  of  armholes  or  length  of  sleeves. 

The  intention  is  to  have  the  new  size 


schedule  cover  all  styles  of  garments, 
to  include  length  of  sleeve,  width  of 
sleeve,  length  and  width  of  leg,  length 
to  crotch  in  combinations,  bust,  waist, 
and  skirt  length,  size  of  armhole  and  size 
of  cuffs,  and  all  these  were  to  be  reck- 
oned on  stretched  basis  as  well  as  actual 
basis  as  laid  upon  the  counter. 

A  little  thought  will  reveal  the  im- 
mense amount  of  detail,  experimenting 
and  bickering  that  all  this  involved,  and 
that  a  schedule  has  been  practically  a- 
greed  upon  by  the  interests  that  stand 
back  of  the  movement  is  a  sign  that 
there  was  a  genuine  determination  to 
carry  the  thing  through.  DRY  GOODS 
REVIEW  believes  that  this  is  one  of  the 
biggest  reforms    in   the   interest   of  the 


Canadian    dry   goods   business    that   has 
been  known  for  some  years. 

All  Manufacturers  Must  Come  In 

Of  course  all  manufacturers  have  not 
yet  fallen  into  line.  Once  the  standard 
size  schedule  is  adopted  and  figures 
published  it  will  be  up  to  the  retailer 
to  insist  that  the  house  with  whom  he 
does  business  conforms  to  the  new  order 
of  things  and  the  result  will  be  that 
mills  will  all  have  to  come  into  line.  It 
is  furthermore  the  intention  to  follow 
out  the  same  lines  in  other  garments 
such  as  sweater  coats  and  jerseys,  and 
hereafter  when  a  retailer  would  buy  a 
certain  size  of  these  garments  he  would 
know   what   he   was   getting. 


THE  SWEATER  COAT  IS  ESTABLISHED  IN  FASHION 


Jts   Adherence  to   New  Colors,  Outs  and  Trimmings    Keeps  it  Prominent 
Demands  Fine  Qualities — Wool  Sets  Again  the  Vogue  and 
Produced  in  Variety 


Public 


THE  sweater  coat  seems  to  have 
come  into  its  own  again.  This 
applies  more  to  women's  goods 
than  to  men's  where  the  improvement  in 
business  this  past  season  has  not  been 
noticeable  to  any  extent.  The  contrary- 
is  the  case  with  misses'  and  women's 
lines,  and  the  retailers  report  one  of  the 
best  years  in  the  history  of  sweater 
coats,  and  with  many  it  has  proved  to 
be  the  best.  For  a  similar  reason  they 
are  buying  fairly  heavily  of  next  Fall's 
lines,  and  are  looking  forward  to  the  com- 
ing Spring  and  Summer  with  confidence. 

Breaking    Away    From   Conventional 

Indeed,  a  marked  change  has  come  over 
the  women's  coat  business,  and  this  re- 
sult is  due  chiefly  to  the  happy  thought 
that  ran  contrary  to  the  theory  of  years 
that  a  sweater  coat  was  something-entire 
ly  different  from  the  rest  of  the  femin- 
ine attire  and  demanded  a  style  that  was 
distinct,  and  often  at  variance  with  the 
prevailing  modes  of  suits,  coats  and 
dresses.  So  it  followed  the  line  of  men's 
coats,  plain,  heavy  in  tone,  and  rather 
sombre  in  color.  Yes,  we  sell  more  male 
sweaters  to  women  than  special  women's 
lines,  was  the  statement  of  probably  the 
majority.  Result, — a  painful  one  to  us 
all, — one  coat  was  bought  this  year,  and 
no  more  by  the  same  person  for  two, 
three  or  even  four  years,  if  ever  again, 

Then  came  the  dainty  silk  coats;  at 
first  with  a  sprinkling  of  real  silk, 
before  prices  sent  these  soaring  up  to 
$30  to  840  or  even  $50  apiece,  but  now 
limited  almost  entirely  to  silk  fabric, 
which  by  the  way,  "stands  up"  a  great 
deal  better  than  the  real  article.  These 
silk  coats  broke  away  from  the  conven- 
tional lines  decreed  for  the  wool  sweater, 
and  there  appeared  the  attractive  sashes, 
and  the  flares,  and  the  V-neck  designs, 
and  last  of  all  the  sailor  collars.  At 
the  same  time  daintier  shades  were 
adopted,  almost  of  a  pastel  character, 
and  old  rose  and  Paddy,  Saxe  and  mauve, 


amber  and  maize  became  the  delight  of 
the  younger  shoppers.  Then,  the  em- 
broidered, buttons,  and  finally  the  vari- 
colored ones  to  match  the  body  color 
and  the  trimming.  And  with  it  all 
sorts  of  stripes,  and  trimming  contrasts 
were  introduced,  and  the  silk  sweater 
coat,  light  and  graceful,  following  cur- 
rent preferences  in  the  matter  of  shades, 
won  a  strong  place  as  a  sports  coat  for 
the  Summer  months.  This  place  is  still 
important  owing  chiefly,  buyers  claim,  to 
the  big  range  of  colors  procurable  and 
the  fashionable  and  frequent  changes 
provided. 

Wool  Cool  for  Summer 

It  remained  to  establish  the  woolen 
article  along  the  same  pathway,  and 
this  has  been  done,  and  more  for  next 
Fall  than  ever  before.  Not  only  for 
the  Fall,  but  the  Summer,  for  it  is  one 
of  the  discoveries  of  styles  for  the  Sum- 
mer of  1918  that  there  will  be  a  strong 
demand,  not  for  the  warm  looking  and 
warm  feeling  brush  coats,  but  for  the 
lightweight,  plain  knitted,  all-wool,  rose 
or  Saxe  or  mauve  or  other  delicate 
shades.  One  of  the  leading  buyers  in 
Canada  for  a  good  class  of  trade,  told 
DRY  GOODS  REVIEW  that  he  had  or- 
dered extensively  of  these  light  weight 
all-wool  coats  for  the  Summer  trade, 
and  he  is  one  who  could  not  get  enoutrh 
silk  coats  last  Summer  to  fill  the  demand. 
He  claims  that  the  beautiful  lines  that 
have  been  brought  out  for  next  season 
will  make  them  strong  sellers  in  com- 
petition with  the  silk,  particularly  as 
they  are  little  cheaper  and  fit  inside  a 
coat. 

A  retail  buyer  who  has  a  good  deal 
;f  experience  with  the  selling  of  these 
coats  has  found  that  girls  who  buy  this 
year  are  likely  to  come  back  again  the 
next  year;  it  is  becoming  a  yearly  habit 
with  the  constant  changes  in  the  styles 
of  these  coats.  This  feature  will  be  wel- 
comed as  placing  the  sweater  coat  busi- 
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ness  on  a  more  established  basis  than  it 
has  ever  been  before.  It  is  further  se- 
cured by  the  trend  of  trade  for  the  bet- 
ter class  lines.  The  high  prices  of  cot- 
tons make  the  union  garments  less  de- 
sirable and  also  the  fine  grades  of  wool 
provide  better  fit,  finish  and  style. 

Brushed  Not  as  Strong 

Inquiries  among  manufacturers  and  re- 
tailers alike  indicate  that  there  will  not 
be  the  almost  universal  demand  for  the 
brushed  coat  that  has  been  a  feature 
of  the  past  year  and  more  or  less  of 
the  previous  year.  One  reason  for  this 
is  the  usual  one,  that  a  run  on  a  certain 
style  one  year,  the  stronger  it  is,  the 
stronger  the  revulsion  the  next  season, 
especially  if  it  has  been  "cheapened." 
While  this  not  the  case  with  the  brushed 
sweater,  the  buying  for  next  Fall  has 
turned  a  little  from  the  brushed  to  plain 
knit  goods,  although  for  that  matter  tne 
majority  of  sales  so  far  have  been  the 
brushed. 

Do  Not  Wear  as  Well 

Another  reason  for  the  slight  disfavor 
into  which  the  brush  has  fallen,  manu- 
facturers say,  is  that  it  has  not  worn  as 
well  as  the  customer  expected.  This  is 
only  natural,  as  those  who  are  familiar 
with  the  process  of  "brushing"  know  that 
the  knit  fabric  is  simply  torn  out  or 
"teased,"  adding  an  apparent  thickness, 
but  in  reality  leaving  the  "body"  cloth 
much  thinner  than  it  was  originally.  Then 
the  brush  wears  off  in  due  time,  and 
leaves  the  coat  rather  of  a  mottled  ap- 
pearance. (Down  in  the  bottom  of  their 
hearts,  women  are  sensible,  no  matter 
how  fashion  may  for  a  season  lure  them 
off  the  pathway  of  value  and  utility.) 
Sailor   Collar   Remains 

The  sailor  collar  seems  to  have  a  legi- 
timate reason  for  its  existence,  apart 
altogether  from  the  fact  that  it  is  a  copy 
of  styles  in  woven  cloth.  The  experi- 
ence of  the  retailer  now  is  that  the  cus- 
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NOVEL   DEVEL- 
OPMENTS IN 
SWEATER 
COATS 

Left:  Rhubarb  wool  model 
in  popular  combination  with 
Nile.  Sailor  collar  has  deep 
tuxedo  front:  back  is  shir- 
red and  striped  at  waist. 
From  Monarch  Knitting  Co., 
Dunnville. 

Right:  All  in  the  one 
color,  Nile  green.  Brushed 
wool  sailor  collar,  belt- 
buckle,  and  cuffs  bordered 
with  plain-knit  bands.  The 
very  wide  belt  is  smart. 
Made  by  Acme  Glove  Works, 
Montreal. 


tomer    has    found    that    the    sailor    sits 
easily  inside  or  outside  of  the  coat. 

The  light  weight  wool  Summer  sweater 
coats  will  retail  this  year  at  $7  or  $8. 
The  best  heavy  lines  for  next  Fall  will 
be  $14  or  $15  with  an  average  price  for 
a  good  quality  of  about  $10.00 

Old  Rose  the  Leader  Again 

Discussing  with  the  DRY  GOODS  RE- 
VIEW the  result  of  sales  for  Fall,  a 
manufacturer  stated  that  old  rose  would 
be  the  best  seller  as  it  had  been  the 
past  season.  Next  he  thought  would 
would  come  Irish  green,  amber  and  Saxe. 
These  four  stood  easily  at  the  top  of  the 
orders.  There  were  a  few  slate  and 
mauve  sold  as  well,  but  the  demand  for 
grey  with  him  had  dropped  out  entirely. 
All  his  coats  for  next  Fall  would  be 
fitted   with  belts. 

Another  well-known  manufacturei 
placed  the  leading  colors  as  melon  pink, 
Nile  and  Copenhagen  with  rhubarb  and 
a  return  of  purple  as  good.  These  are 
practically  the  same  range  as  above  ex- 
cept for  the  purple.  The  new  peacock 
blue  in  pull-over  style  is  also  to  be  had 
and  a  novelty  was  noted  in  robin's  egg 
blue  with  melon  pink  trimmings.  "A 
short  time  ago  we  would  have  been 
hooted  at  if  we  had  shown  the  high  colors 
that  are  selling  to-day,"  said  one  manu- 
facturer, pointing  to  a  blue  sweater  coat 
with  brilliant  orange  borders  and  cuffs. 
White    Trimming    Soils 

The  first  mentioned  manufacturer  re- 
marked that  his  experience  this  season 
was  that  there  was  going  to  be  a  strong- 
er demand  for  all-plain  coats,  rather  than 
the  trimmed.  For  1917-18  he  had  used 
white  as  a  trimming  to  a  great  extent 
but  the  complaint  was  general  that  the 


white  soiled  too  easily  in  wearing.  Thus 
the  same  customer  would  be  looking  next 
time  for  a  garment  that  would  not  ha\e 
this  defect.  Some  makers  are  using 
darker  shades  of  wool  for  the  trimmings 
to  avoid  this  difficulty,  as  well  as  to 
give  the  effect  of  a  fur  trim  to  the  gar- 
ment in  some  cases. 

Darker    Trimmings 

One  manufacturer  stated  that  while 
last  season  practically  every  one  of  his 
coats  was  trimmed,  for  1918-19  at  least 
one-third  had  been  ordered  all  one 
color.  Where  the  darker  trimmings  are 
used  the  favorite  colors  are  dark  grey, 
seal  or  tobacco.  There  is  quite  a  sug- 
gestion in  these  cases  of  the  trimming  on 
fur  coats. 

Detachable  Collar,  Pro  and  Con 

One  firm  is  trying  out  the  detachable 
collar  with  the  idea  that  it  can  be  taken 
off  and  washed  without  disturbing  the 
coat  itself  with  the  darker  body.  While 
in  itself  the  detachable  collar  is  wel- 
comed there  is  a  feeling  among  some  re- 
tail buyers  that  it  does  not  sit  as  well 
as  the  shawl  or  sailor  collar  that  is 
knitted  on  to  the  body  of  the  sweater. 
There  is  a  flattening  at  the  point  where 
the  join  is  made.  After  all  the  real 
test  will  be  provided  by  the  customer. 
It  is  argued,  too,  that  the  cuffs  cannot 
be  made  detachable  in  the  same  way 
and  that  if  these  are  left  the  light  shade 
the  same  as  the  detachable  collar  the 
washing  of  the  one  leaves  the  other  still 
soiled  and  a  greater  contrast  with  the 
original  whiteness  than  it  was  before 
the  collar  went  into  the  wash  tub. 
Brushed  vs.  Plain 

An  estimate  was  made  by  one  mill  that 
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the  sales  for  last  Fall  of  the  brushed 
ran  ten  to  one,  and  that  next  Fall  the 
ratio  would  be  much  closer,  not  more 
than  three  to  one. 

Big  Demand  For  Sets 
The  demand  for  sets  promises  to  be 
keener  than  even  this  last  season.  Then 
the  makers  as  a  rule  found  it  impos- 
sible to  meet  the  demand,  and  the  early 
orders  bear  out  the  certainty  of  a  bigger 
sale  than  ever.  The  color  scheme  for 
these  is  naturally  the  same  as  for  the 
coats.  The  prices  on  these  have  advanced 
about  25  per  cent,  on  the  average.  While 
the  amount  of  wool  used  is  comparative- 
ly little  in  the  sets,  the  brushing  as 
an  extra  operation  adds  to  the  cost. 
Prices   run   between   $18  and   $36. 

Hard  Matching  Shades 

The  trouble  over  matching  shades 
promises  to  be  as  great  as  ever.  Many 
mills  state  that  they  cannot  depend  on 
receiving  two  uniform  shipments,  and  if 
the  set  is  to  match  the  coat,  the  same 
yarn  must  be  used.  Attempts  to  match 
up  later  with  succeeding  shipments  of 
yarn  are  rarely  successful.  Fortunately 
for  the  knit  goods  men  the  Canadian 
mills  in  several  cases  have  increased 
their  spinning  capacity,  and  the  manu- 
facturers are  not  so  dependent  as  they 
were  on  the  outside  mills  for  their  yarns. 
Prices,  of  course,  keep  on  rising.  A  man- 
ufacturer pointing  to  a  line  stated  it  had 
exactly  doubled  in  price,  while  the  wool 
had  gone  up  from  54  cents  to  $1.50  a 
lb.  since  the  war. 

Some   Novel   Patterns 

The  tartan  plaid  and  stripe  oramen- 
tations  for  sets  which  were  developed 
last   year   are    selling   well   again.     The 
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plain  colors   too  art-   liked  and   for  those 
who    want    "something   different"    there 

are  combination  patterns  of  broker, 
stripes  and  polka  dots:  lines  forming 
with  the  dots  in  the  corners  are 
effective  borders  across  the  ends  of  some 
numbers.  The  effects  are  varied  of 
course  by  the  use  of  different  color  com- 
binations and  novel  cuts  for  the  cap.-. 
Little  wool  brush  mounts  are  still  favor- 
ed for  caps  and  braided  or  crocheted 
cords  and  tassels  also.  Wool  military 
braid  trimming  is  a  smart  feature  with 
one  firm.  Melon  pink  and  apple  green 
on  white  grounds,  yellow  and  green  on 
white,  gold  and  blue,  gold  and  Coper.. 
Copen,  cold  and  black,  purple  and  gold, 
rhubarb  and  Nile,  etc..  are  among  the 
color  schemes. 


m    \K(ITY    OF    YARN    IN    GERMANY 

The  following  excerpt  is  from  the 
Vodsiache  Zeitung  of  Berlin  for  Novem- 
ber 7.  1917. 

To  the  many  war  troubles  of  our 
"Hausfraus,"  a  new  one  has  now  ap- 
peared. There  is  no  more  yarn.  Now 
that  the  cold  weather  is  beginning,  the 
"Hausfraus"  are  bringing  out  the  warm 
winter  clothing,  their  children's  things, 
and  overcoats,  and  generally  there  is 
some  mending  to  be  done.  The  last  few 
remaining  pieces  of  yarn  are  used  and 
then  begins  the  trouble.  The  cloth  and 
clothing  merchants  also  are  handicap- 
ped by  this  scarcity  of  yam. 


Combination  suit  with  popular 
neck  and  shoulder  cut  now  being 
made  in  wools  as  wellas  in  cotton 
and  mercerized  lines.  From  the 
Peerless  Underwear  Co., 
Hamilton. 


MANY  MILLS  SOLD  UP 

Show  no  Disposition  to  Obligate  Themselves  Into  the  Future 
Turning  Attention  to  [mproving  Style  and  Fit  of  Gar- 
ment— All  Knitting  Mills  Busy 


AS  announced  in  last  month's  issue 
of.  DRY  GOODS  REVIEW,  jobbers 
have  been  well  covered  by  the  un- 
derwear milling  representatives  solicit- 
ing: business  for  the  Fall  season.  As 
was  expected  all  mills  are  only  allotting 
a  proportion  of  orders  to  each  customer 
and  it  is  believed  in  nearly  every  in- 
stance they  are  all  already  booked  up 
to  the  extent  to  which  they  desire  to 
accept  business. 

A  DRY  GOODS  REVIEW  representa- 
tive was  permitted  to  see  the  order  book 
of  a  manufacturers'  azent  who  controls 
the  output  of  a  number  of  mills  for  On- 
tario. In  every  instance  so  many  thou- 
sand dozens  of  each  line  were  given  to 
him  as  his  limit  and  in  nearly  every  case 
he  had  already  sold  up  the  amount. 

The  worsted  yarn  shortage  is  still 
acute  and  prices  firm.  One  manufactur- 
er showed  where  he  could  have  resold 
just    a    small    shipment    at    a    profit    of 

1918    Allotment    of    Australian    Wool 

As  the  total  Australian  and  New  Zea- 
land allotment  for  1917  is  now  in  the 
country,  mills  are  interested  in  securing 
their  share  of  the  1918  allotment.  This 
will  be  about  eleven  thousand  bales  more 


than  that  of  the  previous  year  but  as  an 
offset  to  that  there  was  a  year  ago  a 
large  quantity  coming  direct  from  Great 
Britain  which  is  now  absolutely  shut  off. 
The  prices  that  are  fixed  for  the  new 
season's  supplies  will  be  about  5c  to  10c 
per   lb.    more   than   that   for    1917. 

It  is  felt  that  the  wool  agreed  upon 
should  be  sufficient  to  keep  all  Canadian 
mills  running  at  capacity  throughout  the 
year  1918.  The  difficulty  of  course  has 
been  and  still  is  that  of  transportation 
as  ocean  bottoms  available  to  bring  the 
clip  from  Australia  are  becoming  in- 
creasingly  difficult  to   obtain. 

Fuel  Saving   Regulations 

The  order  enforcing  the  two  day  shut 
down  of  all  Ontario  manufacturing 
plants  will  slightly  slow  up  production 
but  will  not  be  serious  unless  the  situa- 
tion demands  further  measures  with  a 
possible  one  or  two  days  a  week  shut 
down  throughout  the  balance  of  the  win- 
ter. 

British  underwear,  more  particularly 
in  men's  lines,  is  coming  forward  re- 
markably well  in  the  fine  cashmere  quali- 
ties. A  representative  of  one  of  the 
largest  British  mills  manufacturing  this 
class  of  goods  boasted  to  DRY  GOODS 
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REVIEW  the  other  day  that  his  firm 
had  delivered  to  the  last  twelfth  of 
a  dozen.  Cheaper  grades,  however,  made 
from  the  coarser  heavier  yarns  that  are 
suitable  for  military  purposes,  are  un- 
procurable and  Canadian  mills  will  have 
to  be  relied  upon  entirely  for  these. 

The  whole  knit  goods  trade  is  inter- 
ested in  the  standardization  of  sizes, 
discussed  in  another  article  in  this  issue 
of  DRY  GOODS  REVIEW  as  it  is  felt 
that  it  involves  one  of  the  most  needed 
reforms   in   the  trade. 

Serious  Shortage  in  U.S.A. 

In  the  United  States  the  situation  ap- 
pears much  worse  in  so  far  as  knit  goods 
are  concerned  than  that  which  exists  in 
our  own  country.  For  instance  prices 
paid  for  Australian  and  New  Zealand 
wools  at  recent  auction  sales  at  Boston 
will  equal  about  $2  per  pound,  scoured 
basis.  The  price  that  Canadian  manu- 
facturers will  have  to  pay  even  at  the 
higher  prices  promised  for  1918  will  not 
run  over  $1.50  per  lb. 

In  all  the  larger  buying  centres  in 
the  States  buyers  are  tumbling  over 
themselves  for  supplies  and  the  mills 
ioaded  up  with  government  business  are 
showing  a  marked  indifference  to  orders. 
It  is  estimated  that  war  office  demands 
have  consumed  70  per  cent,  of  the  nor- 
mal  production   of  the  country. 


UNDERWEAR 

1).  sspite  all  the  difficulties  of  the  mills 
in  procuring  suitable  raw  materials,  the 
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FOR    NEXT   FALL 

Showing  the  new  one-button  style  of 
combination  suit  for  women.  Made  by 
Zimmerman    Manufacturing    Co.,    Hamilton. 


proper  kind  of  labor,  machinery  and 
other  essentials  to  the  trade,  they  are 
endeavoring  to  meet  the  demands  of  the 
public  as  to  the  details  of  the  output. 
All  wool  garments  are  too  rare  and  high 
priced  to  reach  all  the  people  who  used 
to  indulge  in  them  and  yet  too  scarce 
for  all  those  who  still  want  them,  hence 
attention  has  been  centred  upon  produc- 
ing finer  qualities  of  cotton  underwear 
and  new  patterns  rendering  fit,  comfort 
and  convenience  more  perfect.  The  na- 
ture of  modern  fashions  is  perhaps  re- 
sponsible in  no  small  degree  too  for  the 
growing  tendency  among  certain  classes 
for  lighter  weight  goods  in  the  finer 
qualities  of  both  wool  and  cotton.  There 
are  other  devices  for  keeping  warm  than 
the  wearing  of  heavy  wool  underwear. 
There  are  spencers,  hug-me-tights, 
sweater  coats,  pull-overs,  knitted  skirts, 
Directoire  drawers  and  what  not. 

Some  Want  More  Wool,  Some  Want  Less 

On  the  other  hand  the  demand  is  by 
no  means  lessening  for  the  best  heavy 
woolen  underwear  for  women,  due,  say 
manufacturers,  to  the  increasing  number 
of  women  doing  heavy  and  out-door 
work.  Many  women  who  used  to  spend 
the  greater  part  of  their  winters  strict- 
ly indoors  are  now  out  to  Red  Cross 
meetings,  working  here,  organizing  there 
and  relieving  men  to  go  to  the  front  so 
that  they  have  to  face  all  the  rigors  of 
Winter.  They  wear  out  more  clothes 
than  they  used  to  and  require  heavy 
qualities. 

As  to  the  details  of  the  various  makes 
then,  there  are  some  alterations  noted 
in  both  heavy  and  lighter  lines.  For  in- 
stance the  familiar  shoulder  cut  designed 
not  to  fall  over  the  arm,  is  now  being 
made  in  woolen  garments,  since  there 
is  an  increasing  demand  for  woolen  com- 
binations having  low  neck  and  sleeveless 
Combinations  are   selling  perhaps  more 


readily    than    two-piece    suits    for    both 
Spring  and  Fall  wear. 

One-Button  Combinations 

One  firm  has  found  the  closed  crotch 
combinations  very  satisfactory  and  is 
now  making  these  in  all  Winter  lines — 
for  men,  women  and  children.  Good 
business  is  being  done  too  in  lines  spe- 
cially designed  to  fit  stout  figures.  Then 
there  are  the  new  one-button  combina- 
tions made  now  for  women  as  well  as 
for  men.  These  have  a  tapering  panel 
in  front  with  a  button  at  the  neck.  Be- 
sides being  more  convenient  these  are 
said  to  give  less  wear  to  the  garment 
in  taking  it  off  and  on,  and  of  course 
the  fewer  the  buttons  to  be  sewed  on 
the  more  attractive  is  the  article  for 
everybody.  These  combinations  are  made 
in  cotton  and  in  wool  with  long  or  elbow 
sleeves. 

For  children  there  is  big  sale  for 
the  vests  which  lap  over  with  ties;  having 
no  buttons  or  safety  pins  these  are  liked 
in  hospitals. 

There  is  good  favor  shown  to  Direc- 
toire tights.  These  are  knitted  of  fine 
cotton  in  white,  pink,  blue  and  black  and 
have  ribbon  covered  elastic  at  the  knees 
and  waist,  Pullovers  and  skirts  are  sell- 
ing for  next  Fall  in  white,  grey,  black, 
etc. 

Fine  Cotton  Goods  For  Summer 

For  Summer  there  is  especial  demand 
for  the  combed  Peeler  vests  and  combin- 
ations. These  are  offered  in  fine  quali- 
ties of  fourteen  needles  to  the  inch.  Silk 
and  mercerized  mixtures  are  also  good 
and  very  attractive  neck  and  shoulder 
trimmings  are  found  on  all  these  lines. 


HOSIERY 


among  the  trade  with  the  quality  of 
the  output  of  the  various  Canadian  mills. 
There  is  optimism  expressed  everywhere. 
It  is  notable  that  many  buyers  are  actu- 
ally asking  now  for  Ganadian  goods  and 
whether  it  is  the  cheaper  or  better  grades 
in  demand  it  is  claimed  that  the  output 
is  now  equal  to  anything  in  its  class 
ever  produced  in  Germany.  There  is 
.just  this  fact  to  be  kept  in  mind  that 
demands  exceed  the  supplies.  However, 
mills  expect  to  take  care  of  bigger  busi- 
ness than  ever  before  during  the  coming 
year  if  only  competent  help  is  not  en- 
tirely cut  off. 

Fibre  Silk  Off 

The  production  of  fibre  silk  hosiery 
seems  to  have  dropped  off  considerably 
during  the  past  year  and  for  this  most 
people  will  have  few  regrets.  The  wear- 
ing qualities  of  it  are  not  good  and  mills 
were  not  a  great  while  finding  this  out 
for  the  first  people  to  make  fibre  silk 
hosiery  were  the  first  to  drop  it.  Its 
prospects  looked  more  rosy  when  it  was 
first  made  because  then  expert  labor  was 
to  be  had.  Since  then  the  use  of  fibre 
silk  to  replace  other  scarce  materials, 
especially  real  silk,  and  the  necessity  of 
employing  unskilled  labor  increased  the 
price  and  reduced  the  quality.  The  only 
thing  the  mills  are  undertaking  now  are 
a  few  lines  of  the  pure  silk  which  they 
sell  at  $19  or  $20  a  dozen.  One  firm 
however,  is'making  one  new  line  of  arti- 
ficial silk  plated  over  cashmere  in  black 
and  white  only.  These  for  ladies  retail 
at  $2  to  $2.25  a  pair  and  for  men  at 
$1.25  a  pair. 

New  Wide  Tops 

Care  has  been  exercised,  however,  in 


Shortage  in  Cashmere   Lines   More  Evi- 
dent— Canadian    Lines    of    Standard 
Quality — One  or  Two  Novel 
Ideas  Introduced 

THERE  is  little  to  report  in  so  far  as 
the  general  hosiery  situation  is  concern- 
ed except  that  all  mills  interviewed  em- 
phasized the  scarcity  of  cashmere  lines 
even  though  Canadian  mills  are  speeding 
up  and  turning  out  immense  quantities. 
The  scarcity  of  fine  cashmere  yarns  is 
what  is  causing  the  most  concern.  These 
have  been  brought  almost  exclusively 
from  Great  Britain  and  Canadian  spin- 
ning plants  have  not  the  machinery  for 
spinning  the  real  fine  yarns  in  the  most 
instances.  Some  cashmere  yarns  have 
been  brought  in  the  past  year  from  the 
United  States  but  this  market  is  practic- 
ally shut  off  as  the  shortage  is  even 
more  acute  over  there  and  prices  are 
higher. 

Sold  Up  For  Present 
Hosiery  mills  that  sell  to  the  jobbers 
have  in  most  instances  booked  all  the 
business  that  they  are  willing  to  accept 
at  present,  preferring  to  play  safe  and 
not  accept  orders  for  more  than  two  or 
three  months  ahead. 

Regarding  both  underwear  and  hosiery 
there    seems   to   be   general    satisfaction 
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FINE  HOSIERY 

Illustrating  the  shapeliness  achieved  by 
a  small  fashioning  at  the  side  of  the  ankle 
and  another  higher  up,  giving  the  widened 
top.  Dark  brown  wool  cashmere  and  white 
pure  silk  were  selected  for  the  illustration 
from  the  lines  of  Mercury  Mills,  Limited, 
Hamilton. 
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the  efficient  production  of  cotton  and 
cashmere  hose.  There  is  one  line  of 
well-made  cotton  hose  to  retail  at  50 
and  75  cents;  these  are  favored  in  cream 
color  which  closely  resembles  "white" 
wool  cashmere  lines.  They  have  all  the 
iatest  improvements  of  being  seamless 
and  having  widened  tops  and  small 
fashion  at  the  side  of  the  ankle  replacing 
the  former  back  fashioning.  This,  the 
makers  claim,  allows  knitting  in  such 
B  way  as  to  eliminate  wrinkles  at  the 
ankles.  The  flare  at  the  top  is  quite  new 
and  a  decided  improvement.  These  de- 
tails are  also  to  be  had  in  cashmere  and 
pure  silk  lines.  Cashmeres  are  made  in 
black,  white,  grey  and  brown,  the  lasl 
being  especially  popular  both  now  and 
for  Fall.  191S.  Indeed,  the  stores  say 
they  cannot,  keep  supplied  with  brown 
cashmeres — no  doubt  owing  to  the  vogue 
for  brown  shoes.  The  silk  hose  are  made 
in  a  very  big  range  of  colors,  the  best 
selling  of  which  are  black,  white,  brown, 
pearl  prey  and  champagne  with  some 
demand  for  navy,  green  and  gunmetal. 
Fancies  may  be  said  to  have  very  meagre 
call. 

For  children  there  will  not  likely  be 
any  cashmeres  made  for  next  Fall.  Noth- 
ing will  be  offered  to  sell  at  75  cents. 


BATHING    SUITS 

The  comfort,  style,  tit,  wear  and  in  fact 
general  practicability  of  the  knitted  wool 
bathing  suit  have  secured  for  it  the 
approbation  of  the  swimming  public. 
Consequently  sales  of  it  are  increasing 
and  its  influence  is  felt  in  the  demand 
for  the  knitted  silk  'and  knitted  cotton 
garments  as  well.  Silk  is  so  high  in 
price  that  for  the  purpose  it  seems  to 
give  less  satisfaction  than  either  cotton 
or  wool. 

One  or  Two  Piece  Styles 
Most  of  these  knitted  suits  are  in  one 
of  two  styles.  There  is  the  suit  hav- 
ing bloomers  or  tights  usually  of  the 
same  material  as  the  outside  attached 
to  it  at  the  waist  and  there  is  the  two- 
piece  suit  which  is  a  little  newer.  This 
has  the  Annette  Kellermann  tights  in 
cotton  or  fine  wool  with  a  one-piece  slip- 
over dress  of  the  knitted  wool.  In  both 
of  these  styles  there  is  much  variety 
to  be  had  in  the  way  of  color  combina- 
tions, borders  and  other  details.  For 
example  in  the  one-piece  suits  the  bloom- 
ers may  be  straight  or  in  real  bloomei 
style  held  in  at  the  knee  with  elastic 
and  there  may  be  sleeves  or  not.  With 
the  two-piece  suits  the  over-dress  may 
have  a  belt  or  srirdie  or  be  left  plain 
and  it  may  be  slightly  fitted  in  various 
ways  or  be  quite  straight.  Sailor  collars 
are  the  present  choice  for  the  neck  fin- 
ish; they  have  been  added  to  the  knitted 
suits  during  the  past  season. 

Light   Shades   Selling   Better 

Quite  a  good  sale  is  reported  in  Canada 
for  the  light  and  bright  colors — more 
so  for  this  Summer  than  before  though 
navy  is  still  the  leader.  Any  amount  of 
dash  in  trimmings  is  liked.      Melon  pink 


THE  NEWEST  IX  KNITTED  BATHING  SUITS. 

Left:  Navy  one-piece  knitted  wool;  borders,  girdle,  side  gores  and  sailor  collar  in 
fancy  cardinal  and  white  stripes.  Made  by  the  Monarch  Knitting  Co.  Right:  Fine  navy 
wool  with  deep  orange  bands;  worn  without  belt;  Annette  Kellerman  tights.  From 
Zimmerman   Manufacturing  Co. 


with  white  borders,  gold  with  black,  mel- 
on with  black,  Copenhagen  with  black 
or  white  and  navy  with  almost  anything 
are  all  selling.     The  all-wool   suits  will 


retail  at  about  $7.50  to  $8.00  or  $10.00 
apiece,  which  is  not  a  great  deal  in 
advance  of  what  was  asked  for  them 
last  Summer. 


KNITTING  MILLS  GOSSIP 

Remarks    Dropped    Regarding    Presenl    Situation  —  Higher 
Prices  CJnanimously  Expected— Information  Here 

That  is  Worth  Studying 


THE  advances  on  raw  stocks  since 
we  sent  out  our  last  samples  are 
approximately  65  per  cent,  on  wool 
and  100  per  cent  on  cotton. 

United  States  Government  orders  are 
liable  to  very  materially  affect  the  finer 
lines  of  underwear  also  heavy  wool  socks. 
We  have  advanced  all  prices  for  next 
Fall  about  50  per  cent,  where  there  has 
been  no  manipulation. 
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Our  prices  will  overage  33  1/3  per  cent, 
higher  than  a  year  ago  and  from  77 
to  100  per  cent,  higher  than  those  pre- 
vailing  this    Fall. 

We  have  given  excellent  deliveries 
on  all  lines  with  the  exception  of  one 
or  two  which  were  made  from  imported 
yarns   which   were   held   up   in    England . 

Orders  from  the  American  and  Cana- 
(Continued   on   page  87.) 
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SMART—  TRAPPY—  INDIVIDUAL 

In    these    days    of    stiff    prices    the    consumer    expects     something    for     his     money.      "Bob     Long" 
Brand    goods    invito    sales    by    their    smart,    trappy,   individual   appearance.      There   are   brains   as  well 
as    the    best    of    materials    and    workmanship    in    the    make    up    of    every    Bob    Long    garment. 
Our    representative    has    your    name    on    his    schedule    and    will    be    along    in    due    time — wait    to: 
him,    or    drop    us    a    line.      He    lias    everything    in    knit   coods   in   all    the   colors   of   the   Rainbov\ 

R.  G.  LONG  &  CO.,  LIMITED 

TORONTO,  CANADA 
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Men's  Wear  Stores 

Finding  Ladies'  Hosiery 
Profitable 

The  number  of  men's  stores  handling 
Mercury  Ladies'  Hosiery  is  steadily  increas- 
ing, which  is  proof  that  the  trade  has  found 
the  handling  of  this  line  a  profitable  under- 
taking.   It  is  just  as  easy  to  sell  women 


Hosiery 


for  their  own  personal  use  as  it  is  to  sell  them  clothes, 
shirts  and  underwear  for  their  hoys. 

When  mothers  are  in  your  store,  any  good  salesman  can 
readily  interest  them  in  Mercury  Seamless  Hosiery,  par- 
ticularly if  he  draws  attention  to  the  narrow  ankle,  per- 
fectly turned  toe  ami  full-fashioned  calf — a  shapeliness 
that  is  permanent,  the  hosiery  being  knit  to  shape,  not 
stretched  into  shape  while  wet. 

No  need  to  point  out  the  high,  soft  finish  of  Mercury 
Hosiery.  The  women  will  recognize  that  feature  imme- 
diately and  the  sale  will  he  easily  made. 

Mercury  Fashioned  Hosiery  is  made  in  Black,  White, 
Grey  and  Brown,  Cashmere.  Lisle.  Mercerized  Lisle,  and 
Silk  Quality.  Our  big  new  plant  is  in  operation  and  we 
can  ship  promptly.  Have  our  traveller  show  you  ladies' 
hosiery  samples,  or  write  us  direct  for  quotations  and 
other  particulars. 


No  Seams 
up  the  Leg 


Mercury    Mills,   Limited 

HAMILTON,  CANADA 


Also  makers  of  Men's  High 
Grade  Hosiery  and  Men's, 
W  mil  e  n  '  s  and  Child  re  n  's 
Underwear. 
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Window  Dressing  Suggestion 


The  background  is  Rose  Velour  and  the  flooring  is  made  of  Velour  card- 
board To  match,  the  squares  being  8"  x  8". 

The  window  is  4  feet  deep  and  9  feet  wide. 

This  arrangement  is  bright  and  attractive.  Enough  material  is  used  to 
make  a  good  display,  yet  overcrowding  (a  very  common  fault)  is  avoided.  Note 
the  Batch  One-Button  Union  Suits. 

Look  for  Zimmerknit  Window  Suggestions  in  future  numbers  of  Dry  Goods 
Review.  An  expert  window  dresser  lias  been  engaged  to  prepare  these  sug- 
gestions for  Zimmerknit  dealers. 

Zimmerman  Mfg.,  Co.,  Limited,  can  a  da 
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Note  that 
Confidence! 


Notice  tlir  confidence  with 
which  the  saleswoman  selects 
a  "Peerless"  Undergarment 
for  (In-  inspection  of  (lie  par- 
ticular customer.  Its  very 
feel  and  appearance  of  qual- 
ity seem  t<>  inspire  her  to 
greater  heights  of  salesman- 
ship than  are  possible  with 
ordinary  underwear. 


Urge  your  salespeople  to  go  strong 
on  "Peerless."  It  will  help  their 
salesmanship  and  nett  you  many 
sales. 


The   Peerless  Underwear  Co. 

Limited 
Hamilton  Ontario 


REPRESENTATIVES: 

Ontario:  C.  and  A.  G.  Clark,  35  Wellington  St. 

West,  Toronto. 

British  Columbia:  J.  J.  Mackay,  504  Mercantile 

Bldg.,  Vancouver. 

Quebec:   Ernest  Hamel,    66    Rue  de   L'Eglise, 

Quebec. 

Maritime    Provinces:    E.    R.    Woodill,    21    Roy 

Bldg.,  Halifax,  N.S. 

Manitoba  and  the  West:  The  Hanley  &  MacKay 

Co.,  407  Hammond  Block,  Winnipeg. 

Montreal:  W.  A.  Kennedy,  201   Mappin  Webb 

Bldg.,  Montreal. 


Will  You  Get  Your  Share  of 
Circle-Bar  Business? 


Your  share  of  Circle- 
make  it. 


business  for  1918   is  as  big  as   you  want  to 


If  you  stock  well  in  Circle-Bar  Hosiery  and  bring  it  to  the  fore,  giving  it 
full  benefit  of  your  sales  organization,  Circle-Bar  will  respond  nobly.  It 
does  sell  because  its  high  qualities  are  easily  discernible  to  the  average 
buyer.  It  becomes  not  a  question  of  value  told  of,  but  value  seen — and 
anyone  believes  his  or  her  eyes  first. 


HOSIERY 


The  Circle-Bar  Knitting  Company,  Limited 

KINCARDINE,  ONTARIO 


FOR  WOMEN   1 

Cashmere, 

Silk,                 y 
Cotton.                   \ 

H  FOR  CHILDREN 

I     Cashmere,  Mercerized, 
Cotton. 
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DEPENDABILITY 

That's  what  keeps  them  moving 

There's  a  uniformity  of  quality  to 
A. B.C.  Hosiery  that  is  bound  to 
build  steady  business.  Every  pair 
is  dependable,  the  quality  is  a 
known  factor — and  when  a  man  or 
woman  finds  dependable  hose  in 
your  store  he  or  she  will  come 
always  to  you  for  hosiery. 

Stllwg  Agents: 
R.    L.  Baker    &    Company,  Toronto,  Ontario 
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ALLEN  BROS.  COMPANY,  LIMITED 

817  Gfrrard  Street  East  Toronto,  Ontario 
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THE    MALL  MARK    OF 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

First  in  tbe  Field  and  Still  Leading. 

Made  on  the  GRADUATED  PRINCIPLE, 

and  starting  with  TWO  THREADS  in  the 
TOP,  it  increases  in  WEA  R-RESISI ING 
PROPERTIES  as  it  descends  Thus  THE 
LEG  HAS  THREE  THREADS.  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A    HALF  HOSE 
FOR   HARD    WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE     AOME     OF    PERFECTION     IN     FOOTWEAR. 

To  b«  had  from  any  of  the   Leading  Wholesale 
Dry  Goods  House.*. 


7  iBB  jflgflfigtf 


•British,   Founded   1883" 


NOVELTIES 

FOR 

SPRING 

AND 

FALL 
1918 

Our  Travellers  have  left 
with  a  full  range  of  new 
lines  and  standard  goods 
for  the  season. 

We  have  made  all  provision  pos- 
sible in  these  times,  for  supplies. 

Our  agents  can  rely  on  our  best 
endeavours  in  the  execution  of 
orders,  which  should  be  placed  as 
early  as  possible. 


DR 


243  Bleury  St. 


rs 


SAMTAW  WOOLW  SYSTEM 
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MONTREA1 
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The 

Monarch-Knit  Salesmen 


are  out 


With  a  complete  new  line  of  ('lexer  "Monarch-Knit" 
idea-  in  Men'.-  and  Women's  Sweater  Coats,  Muffler 
Sets  and  fancy  knit  goods. 

The  "Monarch-Knit"  range  of  men's  and  boys' 
mackinaws  is  particularly  smart,  both  in  style  and 
color.  Yon  can  depend  on  "Monarch  Knit"  work- 
manship to  ,uive  yon  the  besl  finished  garments. 


More  Style  in  Women's 
Knitted  Coats 

Women's  Sweater  Coats  in  Monarch-Knit  for  1918 
are  real  •'creations."  Beautifully  fashioned  gar- 
ments in  a  variety  of  popular  color  combinations 
showing  thai  Catchy  individuality  which  is  a  surety 
of  sales 

The  accompanying  cul  is  one  of  our  more  staple 
models.     Be  sure  you  see  our  range. 


The  Monarch  Knitting 
Company,  Limited 

Manufacturers  of  Ladies    Silk   Knitted  Coats,   Men's,  Women'8 

and  Children's  Worsted  Sweater  Coats,    Fancy 

Knit  Goods,  Hosiery,  etc. 

Also  Hand  Knitting  Yarns  suitable  for  Knitting  Soldiers'  Sox,  etc. 

Dunnville,  Canada 
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KNITTED     GOODS 


Dry   (!<>,,, Is    l:<  nri 


Monarch-Knit 
Hosiery 
for  Fall 


When  you  are  looking 
over  samples  with  the 
Monarch-Knit  traveller 
and  admiring  the  beau- 
"Monarch  Knit"  will  match  tiful  finish  and  appear- 

ance, just  call  to  mind  that  Monarch-Knit  means  stand- 
ardized quality.  Just  remember  that  Monarch-Knit 
Hosiery  is  always  reliable  for  fit  and  wear. 

Then  think  of  how  thoroughly  the  Monarch-Knit  Hoisery 
Family  is  spreading  the  Gospel  of  Good  Hosiery,  im- 
pressing your  customers  and  making  it  easier  for  you  to 
sell  Monarch-Knit  Hosiery. 

Then  link  up  with  Monarch-Knit  for  1918. 


The  Monarch  Knitting 
Company,  Limited 

Manufacturers    of    Ladies'    Silk     Knitted   Coats.    Men's. 

Women's  and  Children'.-  Worsted  Sweater  Coats. 

Fancy  Knit  Goods,  Hosiery,  etc. 

Also  Hand  Knitting  Yarns  suitable  for  knitting 

Soldiers'  Sox.  etc. 


DUNNVILLE 


CANADA 
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'Monarch  Knit  Hosiery  Family' 


Dry  Goods  Review 


KNITTED   GOODS 
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Always 
the  same 


Your  customer  who  is  pleased  with  the  lit.  the  feel  and  the  unshrinkable 
wool  of  his  first  suit  of  Atlantic  Underwear  will  be  just  as  well  pleased  with 
every  suit  or  garment  he  buys.  "Atlantic"  quality  is  always  the  same — a 
full,  satisfying  value  that  can  be  relied  upon. 

Remember  that  second  sales  have  as  much  effect  on  steady  busi- 
ness as  do  first  sales.     Stock  "Atlantic"  for  1918  and  be  safe. 

E.    H.  Walsh  &    Company,  Toronto,  Ont. 

Selling  Agents  for   Quebec,    Ontario   and    Western    Canada 

ATLANTIC  UNDERWEAR  COMPANY,  LIMITED,  MONNC™ 


When   in   doubt  as   to 

when   or   where    to 

buy  anything 

Consult 
Dry  Goods  Review 

SPECIAL  SERVICE  DEPT. 


■-UANT  -  F|N|SH   EVERLAST^NG  ^THER^ 


IT'S   IN  THE  WATER 
MADE  IN  CANADA-ENGLISH  ft  FRENC  H  METHODS 


!•'  I 


DK  1M  II  T  M  E  NT 


Fur  Styles   Absolutely    Correct 

There  is  not  one  style  in  the  S.  &  T.  Line  of  Furs  that 
will  prove  a  sticker.  Every  model  has  received  the 
approval  of  Fashion  and  is  destined  to  meet  with  an 
enthusiastic  reception  when  shown.  Choose  the  choicest 
specimens  for  your  Fur  Department  from  the  S.  &  T. 
line — Ladies'  Furs   Exclusively. 

SANDHAM  &  THURSTON 

59-61    Wellington  Street,   West,  TORONTO 
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FUR     D E P A  R  T  M  E N  T 


Dry  (Hoods  Review 


What  will  your  Fur  Purchases 
total  next  season? 

See  the  "Moose  Head  Brand"  salesman  when  he's  in  your  town. 
Make  an  appointment  with  him  and  go  carefully  through  his  samples. 
Don't  let  him  get  by  without  showing  you  his  goods  for  he  has  in  his 
trunks  the  forerunners  of  Bigger  Fur  Business  for  1918-19. 

He  can  show  you  popular  pieces  at  popular  prices  and  exclusive  models 
for  your  better  trade. 

He  can  show  you  everything  that  will  be  selling  next  season. 

He  has  no  "slow"  styles,  quotes  no  exorbitant  prices  and  can  point  you 
to  greater  profits  on  furs  next  season. 

See  him!     It's  worth  your  while. 

L.  GNAEDINGER,  SON  &  CO. 

94  St.  Peter  St.  MONTREAL 

Manufacturer!  of 

Moose  Head  Brand  Furs  for  Sixty-five    Years 


FUR  DEPARTMENT 


WHY  FUR  SALES  THIS  YEAR  ? 

Songe  St.  Retailer  (Jives  Reason — lias  Been  a  Big  Season  For  Furs — Persian  Lamb 
Almost   Unprocurabl< — Mink   Expected  Back  Strongly  Next  Season 


WHY  hold  fur  sales  this  year 
with  all  furs  mounting  rapid- 
ly in  price?"  was  the  question 
that  a  DRY  GOODS  REVIEW  seeker 
after  truth  asked  a  leading  Toronto  fur- 
rier. 

"Well,  largely  from  a  matter  of  keep- 
ing up  turnover  during  the  dull  months," 
was  the  reply.  "But  do  not  think  that 
we  are  cutting  and  slashing  prices  on 
furs  this  year  as  has  been  done  in  the 
past.  We  are  giving  slight  reductions 
but  we  are  getting  a  profit  on  every 
sale.  We  are,  however,  emphasizing  to 
the  customers  the  values  that  furs  are 
to  these  slight  reductions  compared  with 
what  they  will  have  to  pay  next  year.'' 

This  seems  to  represent  the  spirit  of 
the  retail  fur  trade  throughout  the  coun- 
try. There  has  been  a  phenomenal  year's 
business  at  good  prices  and  good  profits 
and  while  there  is  a  little  sacrifice  of 
profits  for  the  January  and  February 
sales  there  is  no  disposition  to  reckless- 
ly slash  prices. 

Talking  about  big  business,  one  To- 
ronto retail  firm  claims  to  have  disposed 
of  3,000  Hudson  seal  coats  alone  during 
the  season.     Some  selling! 

While  any  attempt  at  this  early  date 
to  pronounce  upon  the  1918  sellers  is 
necessarily  more  or  less  guess  work,  both 
retailers  and  wholesalers  look  for  another 
coat  season  with  Hudson  seal  leading 
and  mink  coming  back  strong.  Persian 
iamb  will  be  almost  unprocurable  and 
will  be  between  75  per  cent,  and  100  per 
cent,  higher  in  price. 

Raccoon  coats  for  ladies  have  sold 
fairly  well  this  year  and  will  be  better 
next  year  if  the  high  prices  prevailing  do 
not  kill  the  sale.  A  No.  1  coon  coat, 
men's  size,  that  a  few  years  ago  would 
sell  for  $90  will  brins  next  Fall  $350 
and  the  cheapest  beaver  coat  of  anyways 
selected  furs  that  a  retail  buyer  could 
find  in  the  Montreal  wholesale  market 
was  held  at  $300.  These  prices  give 
some  idea  of  the  high  figures  prevailing. 

Long-haired  furs  for  sets  will  all  be 
good  again  without  doubt  though  foxes 
will  be  high  and  more  substitutes  may 
be  bought. 

Mink  is  expected  to  come  back  strong- 


ly. Its  splendid  wearing  qualities  can- 
not be  denied  and  those  who  have  ex- 
perienced the  rather  unsatisfactory  wear- 
ing qualities  of  some  of  the  furs  of  the 
past  season  will  be  more  inclined  to  go 
back  to  their  old  friend  mink. 

All  the  family  of  skunk,  wild  cat, 
lynx  and  fox,  dyed  or  natural,  will  have 
a  good  sale.  In  fact  the  season  com- 
ing will  be  a  festival  of  North  American 
furs.  European  supplies  will  be  limited 
owing  largely  to  the  unsettled  conditions 
in  Russia.  Australian  furs  will  also  be 
in  poor  supply  owing  to  the  transporta- 
tion difficulties.  Thus  all  North  Ameri- 
can   or   rather   Canadian   furs    will   have 


the  run  and  the  supply  is  expected  to 
be  hardly  adequate  to  the  demand  ow- 
ing to  the  scarcity  of  trappers.  Many 
of  these,  including  some  of  the  Indians, 
have  enlisted,  others  have  been  attract- 
ed to  other  occupations  owing  to  the 
high  scale  of  wages  now  available.  Those 
who  remain  at  the  game  should  reap  a 
hndsome  reward  this  year. 

In  this  connection  it  is  curious  to  re- 
member the  first  year  of  the  war  when 
the  government  had  to  give  the  North 
Ontario  Indians  extra  assistance  as  they 
were  unable  to  sell  their  catch  of  fur 
at  any  price,  furs  being  temporarily  a 
drug  on  the  market. 


FURS  BRING  HIGHER  PRICES 

St.  Louis  Sale  Held  January  22-25  Brings  Many  Buyers 
Higher  Prices  Paid  for  all  Furs — All 
Offerings  Gladly  Taken 


IF  the  prices  being  paid  for  the 
pelts  are  an  indication  of  the 
prices  that  Madame  will  have  to 
pay  for  her  furs  next  season,  and  of 
course  to  a  large  extent  they  are,  further 
stretching  of  the  dollar  bill  will  be  ne- 
cessary to  make  even  a  good  sized  roll 
of  them  sufficient  to  buy  even  the  lit- 
tlest neckpieces. 

On  January  22  to  25,  Funsten  Bros, 
of  St.  Louis  held  their  usual  January 
auction  sale.  A  large  number  of  buyers 
were  present  and  bidding  was  brisk. 
Every  lot  offered  was  quickly  snapped 
up  and  high  prices,  higher  than  those 
obtained  in  the  October  sale  by  20  per 
cent,  to  150  per  cent.,  were  paid  for  all 
varieties. 

Statistics  show  that  there  is  a  world 
shortage  of  about  30  per  cent,  below  the 
normal  supply.  In  addition  to  this  the 
civilized  world  went  fur  mad  during  the 
recent  season,  every  centre  in  England, 
France,  United  States  and  Canada  report- 
ing one  of  the  biggest  businesses  on  re- 
cord. One  has  only  to  look  around  any 
of  our  Canadian  streets  to  see  the  un- 
precedented  amount  of  fur  that  is  being 
worn. 
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Furs  offered  were  reported  to  have 
averaged  a  high  standard  of  quality  and 
as  Funsten  Bros,  have  developed  a  re- 
cord for  accurate  grading  there  was  little 
hesitation  in  the  bidding. 

The  prices  paid  represent  the  following 
rates  of  increase  over  those  prevailing 
in  October:  Alaska  sealskins,  15  per  cent.; 
blue  fox,  20  per  cent.;  caraculs,  un- 
changed; fitch,  unchanged;  marmots,  50 
per  cent.;  nutrias,  100  per  cent.;  kolin- 
sky, unchanged;  moles,  10  per  cent.; 
white  fox,  45  per  cent.;  cross  fox,  30 
per  cent.;  Russian  sables,  25  per  cent.; 
chinchillas,  25  per  cent.;  otter,  40  per 
cent.;  fisher,  25  per  cent.;  mink,  50  per 
cent.;  ermine,  20  per  cent.;  red  fox,  20 
per  cent.;  lynx,  30  per  cent.;  wild  cat, 
150  per  cent.;  raccoon,  40  per  cent.; 
skunk,  35  per  cent.;  beaver,  85  per  cent.; 
martin,  20  per  cent.;  muskrat,  20  per 
cent.;  seal  dyed  muskrats,  30  per  cent.; 
and  swift  fox,  70  per  cent. 

A  glance  over  these  figures  will  show  to 
a  certain  extent  at  any  rate,  the  furs  that 
will  be  most  affected. 


FUR     DEPARTMENT 
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IS    IT   BUT  THE   FIRST  STEP? 

Important  Announcement  by  the  T.  Eaton  Co.  re  Exchanges 

and  Returns     Will  There  Eventually  be  Still  Greater 

Restrictions?-  -Movement  in  This  Direction 


THE  announcement  reproduced  up- 
on this  page  that  has  appeared 
during  the  past  week  in  every 
advertisement  of  the  T.  Eaton  Co.,  To- 
ronto, is  a  decided  change  in  the  right 
•-.  One  prominent  Yonge  St.  re- 
tailer expressed  his  belief  that  it  was 
the  first  step  in  still  further  restrictions 
in  this  form  of  service  and  that  the  next 
step  will   be  an  absolute  refusal   to  ex- 


New  York  stores  are  giving  the  matter 
serious  consideration  and  some  attempts 
to  restrict  the  free  exchange,  C.O.D.  and 
on  appro,  business  that  is  eating  the 
vitality  out  of  many  a  large  business  are 
evidently  being  made.  Nearly  all  the 
stores  there  have  announced  a  seven  day 
limit  after  purchasing  for  returns  and 
it  is  reported  that  this  ruling  has  already 
resulted  in  a  great  reduction  in  returns. 


Exchanges  and  Refunds 

IMPORTANT  NOTICE 

Commencing  Monday,  February   11///  store  purchases  may   6< 
exchanged   in    th>   usual    u-,u\    at  the  Department  Exchange  Office 

//////>'//    /<-//    ihi;ix  from    dat(    of  purchaSl     if   iicr,,,n}utnic<l   In/    the    hill. 

■  !  then  bt  reason  to  exceed  the  ten-day  period,  or  should  the 
bill  bt  missing,  it  will  In  necessary  to  apply  for  exchange  at  the 
Adjusting  Bureau,  Bast  rm  nt. 


EIRE    LOSSES    UK  AW 
Several  large  Ontario  dry  goods  stores 
have  suffered  loss  from   lire  during   the 
present  winter.     The  month   of  Januarj 

was  particularly  unfortunate  in  this  re- 
spect. 

On  January  30,  the  departmental  store 
of  Ogilvie  Locheed  &  Co.  had  a  lire  which 
originated  in  the  dressmaking  depart- 
ment from  a  gas  jet  that  was  left  burn- 
ing. The  fire  was  confined  to  the  one 
department  but  loss  through  water  and 
smoke  will  amount  to  about  $6,000. 

On  Sunday  morning,  January  27,  the 
large  dry  goods  store  of  G.  B.  Ryan  & 
Co.,  of  Guelph,  was  completely  destroyed. 
After  a  hard  fight  the  firemen  succeeded 
in  saving  the  men's  wear  section.  The 
loss  in  this  case  will  run  to  $200,000. 
Mr.  Ryan  has  stated  that  plans  to  re- 
sume business  are  already  under  way. 


NEW   ADVERTISING   SCHEME 

W.  A.  Moir,  of  Hamilton,  president  of 
the  Canadian  Window  Trimmers'  Asso- 
ciation, has  been  employed  by  the  Zim- 
merman Manufacturing  Co.  to  set  up  a 
series  of  window  displays  featuring  un- 
derwear and  bathing  suits.  It  is  under- 
stood these  displays  will  be  photograph- 
ed and  used  in  the  advertisements  of 
the  Zimmerman  Co.  as  suggestions  to 
window  trimmers  in  the  stores  where 
their  goods  are  handled. 


change  under  any  consideration  certain 
lines  of  merchandise  that  for  obviously 
sanitary  reasons  should  not  be  ex- 
changed. 

When  retailers  all  over  the  country 
have  been  urged  to  restrict  the  "on 
appro"  system  and  to  refuse  to  ex- 
change some  perishable  forms  of  mer- 
chandise or  to  at  least  restrict  the  time 
period,  one  was  always  met  by  the  argu- 
ment, and  it  was  a  hard  one  to  refute, 
that  the  big  mail  order  houses,  partic- 
ularly the  T.  Eaton  Co.,  exchanged  with- 
out question  everything  and  anything, 
without  time  limit  and  no  questions  ask- 
ed. 

While  the  movement  so  far  inaugur- 
ated does  not  go  as  far  as  most  could 
wish,  nevertheless  it  is  undoubtedly  a 
step  in  the  right  direction  and  leads  to 
the  hope  that  further  reforms  may  be 
contemplated. 

In  these  days  of  sanitation  and  anti- 
septic treatments  one  of  the  biggest 
possible  causes  for  the  spread  of  infec- 
tious diseases  goes  on  unchecked  in  our 
business  life.  In  this  no  one  retail  in- 
stitution but  all  are  equally  guilty  and 
apparently  eauallv  powerless,  in  the  grip 
of  a  custom  that  is  as  deeply  established 
as  the  right  to  vote.  No  one  really 
knows  to-day  when  buying  a  suit  of 
underwear  in  any  retail  establishment 
whether  or  not  this  had  been  previously 
upon  the  person  of  some  one  loathsome- 
ly diseased. 

If  a  great  institution  like  the  T.  Eaton 
Co.  had  the  courage  to  break  loose  the 
shackles  of  this  deeply  inrooted  custom 
all  other  retail  institutions  would  gra- 
dually fall  in  line. 


FLANNELS,  BLANKETS,  HOSIERY 

Board  of  Control  of  Wool  Textiles  Reports  Forthcoming  Pr< 

visions— Standardization  of  All  Textile  Products  in  Great 

Britain— Production  For  Civilian  Use  Kept  Up 


STANDARDIZED  cloth  for  men's  and 
boys  suits — yes,  everyone  has  heard 
that  and  thousands  of  yards  of  same 
will  soon  be  off  British  looms  but  few 
realized  that  there  was  any  intention  to 
include  blankets,  hosiery  and  flannels. 

At  the  meeting  of  the  Board  of  Con- 
trol of  Wool  Textile  Production  held  at 
Bradford,  Eng.,  on  January  8  the  chair- 
man, Sir  Chas.  Sykes,  reported  that  the 
forthcoming  provisions  would  include 
these  other  staple  products  as  well  as  the 
pre-announced  suitings. 

Standard  Cloth  in  Process 

The  manufacture  of  the  standard  cloth 
is  already  well  under  way.  It  has  been 
found  necessary  to  raise  the  price  4d.  a 
yard  over  the  original  figures  submitted. 
Suits  made  from  this  cloth  will  be  re- 
tailed in  England  for  $13.80,  this  price 
allowing  the  retailer  24  per  cent,  on  cost. 
It  does  not  yet  seem  quite  clear  whether 
any  of  this  cloth  will  be  exported  or 
will  be  held  entirely  for  home  consump- 
tion. 

Dearth   of   Blankets 

The  government  demands  upon  the 
blanket  industry  have  been  so  great  that 
it  is  now  a  matter  of  the  utmost  difficulty 
to  supply  the  necessary  demands  of  the 
civilian  population  in  Great  Britain.  Un- 
less prompt  action  be  taken  it  is  realized 
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that  a  serious  position  will  arise.  Ac- 
cordingly a  scheme  is  being  evolved  to 
manufacture  four  sizes  only  of  blankets 
of  certain  standardized  quality  and  prices 
will  be  established  on  same  to  both  whole- 
saler and  retailer.  So  far  these  prices 
have  not  been  announced  as  the  neces- 
sary experiments  and  calculations  are 
not  completed. 

Standard  Elannels  Also 
The  same  thing  applies  to  flannels  and 
while  a  little  more  latitude  will  be  allow- 
ed here  a  maximum  of  34c  is  set  for  the 
cost  to  the  wholesaler  of  the  new  cloth. 

Hosiery  at  a  Near  Date 

Sir  Charles  further  stated  that  he  had 
under  consideration  a  scheme  for  the  pro- 
duction of  standard  hosiery,  but  that  the 
matter  was  of  great  complexity  and  he 
was  not  able  at  the  moment  to  report 
to  the  board  upon  it. 

This  makes  interesting  reading  to  Ca- 
nadian dry  goods  merchants  as  is  de- 
monstrates very  clearly  the  serious  con- 
dition of  the  woolen  textile  industry  in 
Great  Britain. 


On  January  9,  Elliot  &  Co.,  of  Peter 
borough,  suffered  nearly  total  loss.  In 
this  fire  a  Greek  living  over  adjacent 
restaurant  lost  his  life. 


GOOD  ADVERTISING 


mem 


ADVERTISE   THE    GOODS,  THE    PRICE,  THE   STORE 

Milton  Alexander,  Retail  Advertising  Counsel,  Detroit,  Tells  Toronto  Ad.  Club  Prin- 
ciples of  Successful  Retail  Store  Advertising— Basic  Appeal— Price  and  Value 
Comparison— Personality — Pictures— Proper  Display— Honesty 
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6 1  T""V  USINESS  is  not  just  business,  it  is  service  to 
mankind."  Enunciating  this  as  the  basic  creed 
of  all  merchandising  business,  Milton  Alexander, 
Counsel  on  Retail  Advertising,  Detroit,  got  into  the 
swing  of  a  constructive  address  on  "Retail  Advertising" 
before  the  Toronto  Advertising   Club   on  Tuesday. 

"The  business  of  the  retailer — satisfying  the  innumer- 
able requirements  of  an  over-exploited  public,"  he  said, 
"tends  to  elevate  the  standards  of  living,  and  make  life 


NORTHWAY'S    NORTHWAY     NORTHWAY'S 


Abundant  Opportunities  in  New   Hats 
and  North  way-Tailored  Suits  and  Coats 

And  throughout  every  section  of  the  big  store  many  tots  at  goods  and  garme_._ 
at  prices  much  below  their  present  worth  because  of  big  buying  for  cash  from  the 
best  markets  of  the  worW.  This  store  is  going  to  be  very  useful  to  you  through  its 
organized  system  of  big  buying. 

Why  not  save  when  you  can  get  dependable  goods  like  these? 

YARDAGE 
ITEMS 

HSSsSSrST  ilio 

~   'l2ic 
;^-"''50c. 
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Shop   Early    if  you  can 
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NORTHWAY'S    The  Northway  Co.,  Limited     NORTHWAY'S 


A    well    set    up   advertisement    that    can    be    copied   or   adapted    to 
their  requirements  by  other  dry  goods  dealers. 


purer,  better,  nobler,  and  generally  more  worth  while. 
Business  is  not  business:  it  is  service  to  mankind,  and  we 
see  in  the  development  of  this  idea  how  advertising  ideas 
have  left  a  clean-cut  impress  on  our  complex  modern 
life." 

Best  Business  in  Cities  of  Homes. 
In  illustration  of  this,  Mr.  Alexander  showed  that  the 
most  satisfactory  cities  to  do  business  in  or  to  advertise 
in  on  permanent  lines,  are  the  cities  where  people  can 
establish  homes,  and  to  the  system  of  selling  furniture  on 
the  instalment  basis  he  ascribed  more  beneficial  results 
in  service  to  mankind  than  perhaps  to  any  other  business 
idea. 

"The  cities  of  homes  are  the  centres  of  successful  re- 
tail advertising,"  he  said.  "Cities  of  tenements,  boarding- 
houses,  and  apartment  blocks  are  the  places  where  retail 
advertising  is  retarded,  and  business  wrestles  with  bad 
conditions." 

The   Chief   Error   in   Retail   Advertising. 

"One  of  the  chief  weaknesses  of  the  retail  advertiser," 
said  Mr.  Alexander,  "is  hi*  inclination  to  place  in  his  copy 
a  vast  amount  of  extraneous  matter  which  serves  no  use- 
ful purpose  except  to  tickle  the  vanitv  of  the  writer  and 
provide  valuable  material  for  the  family  scrap  book. 
The  retail  advertiser  who  fills  his  advertisement  with 
accounts  of  his  own  noble  achievements  is  like  the  old 
darky  who  used  to  talk  to  himself  because  he  always  liked, 
as  a  listener,  to  hear  a  good  speaker,  and  as  a  speaker  to 
have  an  attentive  audience.  The  public  is  not  interested 
in  your  business  success,  or  power,  or  progress,  but  in 
what  you  have  got  to  sell. 

The  "Clever"  Advertisement  Impotent. 

"Clever  advertisements  are  sometimes  the  most  impo- 
tent," said  Mr.  Alexander.  "Bright  ideas  don't  function 
unless  they  help  the  merchant  sell  his  merchandise.  1 
want  no  copy  of  mine  ever  to  be  commented  upon  as 
'What  a  clever  advertisement.'  I  had  much  rather  those 
who  read  it  would  think  simply  'That's  something  I  want 
to  buy.' 

"The  moment  attention  is  drawn  to  the  make-up  of  an 
advertisement  that  much  attention  is  withdrawn  from  the 
commodity  which  it  is  intended  the  reader  of  the  adver- 
tisement should  want  to  buy. 

Three  Advertising  Principles. 

"There  are  three  principles  in  writing  a  retail  adver- 
tisement," said  the  expert.  "The  first  is  to  state  clearly 
what  the  article  or  the  service  is. 

"The  second  is  to  state  what  the  price  of  it  is. 

"The  third  is  to  state  where  it  can  be  secured. 

"After  these  three  points  have  been  brought  out  force- 
fully and  well,  then  further  details  may  be  brought  out  if 
desired  in  more  leisurely  fashion. 


GOOD   ADVERTISING 
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Give  The  Price — Not  Over-Emphasized 
"Every  retail  advertisement  should  carry  the  price 
mark  of  the  poods,  for  through  that  and  that  alone  is  the 
public  given  an  idea  of  the  market  value  of  the  merchan- 
dise ottered.  There  is  a  genuine  danger  in  this,  remember. 
The  danger  lies  in  over-emphasis.  We  have  to-day 
watches  we  learned  to  know  as  "Dollar"  watches  retail- 
ing at  $1.25,  ami  many  other  instances  of  the  danger  of 
over-emphasis  of  retail  price  might  be  given. 

Discover  the  Basic  Appeal. 

"In  preparing  a  retail  advertisement  it  is  necessary  to 
discover  the  basic  appeal  of  the  merchandise  to  the  pros- 
pective purchaser,"  said  Mr.  Alexander.  "This  is  some- 
times easily  discoverable,  because  it  consists  in  simple 
appeal  to  the  senses.  For  instance  phonographs  sell  on 
their  tone  quality— appeal  to  the  sense  of  hearing.  Cloth- 
inn  sells  on  style— appeal  to  the  eye.  Mattresses  are  sold 
on  comfort— appeal  to  feeling.  Perfume  is  sold  by  its 
appeal  to  the  sense  of  smell.  Beverages  appeal  to  the 
taste,  and  so  on.  But  in  some  cases  it  is  much  more  diffi- 
cult to  discover  the  basic  appeal  of  the  goods,  and  there 
the  advertiser  has  to  emplov  the  greatest  skill  But  every 
article  possesses  some  quality  above  all  others  that  com- 
pete with  it.  and  to  discover  this  the  advertiser  must  con- 
centrate all  the  powers  he  can  use.  The  very  weaknesses 
of  some  things  are  the  sources  of  their  strength  of  appeal. 

Keep   Personality   in   Advertisement. 

"Some  retailers  in  preparing  advertisements  take  from 
them  all  their  personality  in  an  effort  to  make  them  clean 
and  dignified.  It  is  not  necessary  for  any  advertisement 
to  be  weak  in  order  to  be  clean  and  dignified,  any  more 
than  it  is  necessary  for  a  man  to  be  effeminate  in  order  to 
be  becomingly  dressed.  Readers  of  advertisements 
quickly  and  unconsciously  sense  the  lack  of  personality 
in  an  advertisement,  and  the  attempt  to  attain  dignity  at 
the  expense  of  strength. 

The   Appeal  of  Comparisons. 

"Comparative  prices  and  comparative  values  are  prim- 
arily appeals,  but  it  is  over-emphasis  of  this  feature  which 
has  produced  the  most  frequent  examples  of  fraudulent 
statements  in  advertising.  I  think  that  the  reason  for 
this  is  that  the  stating  of  comparative  prices  and  values 
is  the  easy  route  for  the  advertiser  to  produce  effect.  In 
sayinsr  this  I  don't  mean  to  defend  dishonest  use  of  com- 
parative prices  and  values,  but  to  point  out  that  when 
these  are  honestly  used  they  represent  the  very  strongest 
kind  of  selling  point. 

Pictures  Are  Remembered 

"We  all  know  something  about  the  great  pictures  by 
the  masters,  Rembrandt,  Gainsborough,  Turner  and  so 
on,"  said  Mr.  Alexander,  "but  what  do  most  of  us  and  the 
masses  remember  about  the  literary  celebrities  contempor- 
ary with  the  great  artists  ?  The  message  of  the  ages 
comes  down  to  us  through  the  picture,  and  I  believe  the 
time  is  coming  when  every  advertisement  in  the  columns 
of  the  newspapers  will  be  duly  illustrated.  In  this  con- 
nection it  is  false  economy  to  spare  the  cost  of  a  picture 
for  an  advertisement,  the  space  for  which  in  the  news- 
papers is  already  costing  a  good  deal  of  money,  if  the  use 
of  the  illustration  will  make  the  space  so  much  more 
effective  for  its  purpose. 

Advertisements  Not  "Printed  Salesmanship" 

"Advertisements  hive  sometimes  been  called  'Printed 
Salesmanship',"  said  Mr.  Alexander.  "This  is  not  the 
truth.  A  real  good  salesman  does  not  make  a  good  adver- 
tising man  in  every  case.  The  advertising  man  must  bring 
to  his  task  certain  very  definite  qualities  distinct  from 
salesmanship.  He  must  be  annreciative  of  art  and  illus- 
tration values.  He  must  be  able  to  write  English  force- 
fully and  fluently,  convincingly,  and  with  originality.  He 
must  be  able  to  judge  of  things  from  the  psychological 
viewpoint,  as  well  as  estimate  their  objective  value.     No 


man  can  pass  on  the  complex  advertising  problems  of  the 
day,  unless  he  can  bring  to  bear  on  them  these  qualities 
and  more. 

Secret  of  a  Fortune  by  Advertising. 

"An  old  man  who  had  made  a  fortune  by  advertising 
lay  dying.  His  wife  thought  he  might  like  to  have  a 
word  read  to  him  from  the  Bible.  She  asked  him  what 
text  he  would  like  to  hear. 

"  'The  text  isn't  very  important  so  long  as  it  has  plenty 
of  white  space  around  it  and  is  well  displayed,'  murmured 
the  old  advertiser,  true  to  his  first  principle  of  advertising 
success. 

Milton  Alexander  told  the  story  to  the  Toronto  Adver- 
tising Club,  and  left  the  many  retailers  present  to  note 
the  moral. 

"We  are  coming  to  a  time,"  he  said  further,  "when 
advertising  is  going  to  be  the  only  way  left  open  to  the 
retailer  to  achieve  success.  The  retailer  who  advertises 
shows  that  he  is  a  man  of  courage,  confidence,  and  energy, 
who  is  ready  to  accept  his  responsibilities.  The  retailer 
who  advertises  shouts  aloud  to  the  world,  'Here  am  I.' 
Thieves  don't  believe  in  visiting  cards.  It  is  only  honest 
men  who  dare  be  open  about  themselves.  Widely-known 
men  and  goods  don't  dare  to  misbehave  themselves.  If 
they  did  wise  men  and  knaves  would  not  hesitate  to  talk 
about  them. 

State  Advertising  Bureau. 

"Advertising  is  justified  if  only  by  its  share  in  win- 
ning the  war,"  said  Mr.  Alexander  in  conclusion,  "and  the 
national  governments  must  inevitably  establish  national 
departments  of  advertising  and  publicity,  not  only  in  the 
interests  of  national  publicity,  but  likewise  to  act  as  an 
advisory  and  supervisory  force  over  the  important  matter 
of  national  development  through  advertising." 

At  the  close  of  his  address  Mr.  Alexander  replied  to 
direct  questions  from  retailers  on  advertising  problems. 
The  questions  and  answers  are  given  on  another  page. 


QUESTIONS    ANSWERED    BY   MR.   ALEXANDER 

Q.  Here  is  a  special  case  of  a  merchant  who  uses  three- 
quarters  of  a  page  of  an  evening  paper  every  Friday  as 
against  competitors  in  the  same  line  who  are  using  smaller 
space,  but  more  frequently.    Which  is  better? 

A.  There  are  just  two  possibilities  of  psychological  in- 
ference from  that  proposition.  One  is  that  the  reader  of  the 
advertisement  might  take  it  from  the  size  of  advertise- 
ment that  the  store  was  a  large  one,  and  be  more  inclined 
to  patronize  it  accordingly.  On  the  other  hand  it  might 
react  against  him  as  giving  an  impression  of  extravagance. 

The  Right  Size  for  an  Advertisement 

The  right  size  for  any  advertisement  is  the  smallest 
possible  size  which  will  include  the  story  to  be  told  and 
still  dominate  the  page.  I  should  say  that  27  inches — that 
is  3  cols,  x  128  lines — is  sufficient  to  dominate  the  page  if 
properly  used. 

On  What  Days  to  Advertise? 

Q.  What  days  of  the  week  are  the  most  effective  for 
retail  advertising? 

A.  That  would  have  to  be  determined  largely  by  local 
conditions.  In  Detroit  the  best  days  in  their  order  for 
retail  advertising  in  the  daily  press  are:  1,  Friday  night; 
2,  Sunday;  3,  Thursday  night;  4,  Tuesday  night;  5,  Monday 
night.  Custom  has  a  good  deal  to  do  with  this.  Saturday 
is  a  general  shopping  day  in  view  of  the  Sunday  holiday 
which  causes  fresh  demands  to  be  created.  And  Monday 
brings  after-holiday  demands.  Saturday  and  Monday  will 
always  be  good  shopping  days. 
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VARIETY   IN    NECKWEAR 

Both  High  and  Low  Neckwear  is  Popular  for  Easter— Colored 

Gabardine  and  Stole  Collars  the  Newest  Notes — Vests 
and  Windsor  Ties  in  Demand 


EASTER  neckwear  promises  to  show- 
white  satin  and  a  great  deal  of 
cottons,  including-  sheerest  and 
heaviest  weights.  Laces  and  Georgettes 
of  course  for  jabots  and  sailor  effects 
continue  very  important  and  with  the 
great  variety  of  design  offered  and  the 
almost  constant  necessity  of  wearing  a 
dainty  collar  with  the  style  of  garments 
for  Spring  it  appears  that  neckwear  de- 
partments will  have  a  very  active  Spring- 
season. 

The  long  narrow  roll  effects  in  ivory 
satin  are  promised  much  vogue  with 
Spring  suits  and  dresses.  Many  of 
these  have  colored  revers  or  straps  with 
wooden  beads  or  buttons  for  trimming. 
Then  there  are  the  lily  or  lotus  flower 
satin  collars.  These  flare  high  and  out 
to  points  at  the  sides,  rolling  down  soft- 
ly in  front;  touches  of  soutache  braid  and 
black  or  white  buttons  are  smart.  This 
style  of  collar  is  to  be  worn  with  a 
blouse  having  a  neck  band.  Thus,  soft 
Buster  Brown  collars  both  high  and  flat 
in  satin  are  taking  well  with  the  younger 
set.  Hand  work  and  filet  lace  insets  on 
satin  and  wool  crepes,  fine  serge,  etc., 
also  belong  to  the  high  grade  neckwear 
of  the  moment.  It  is  thought  by  some 
that  the  foulard  silks  will  be  accepted 
for  neckwear  later  on. 

Sets  in  Colored  Gabardine 

There  are  some  extremely  smart  sets 
being  shown  for  Spring  suits.  They  are 
of  cotton  gabardine  in  novel  colorings 
such  as  maize,  rose,  green,  etc.,  in  shot 
effects  with  white.  They  are  smartly  cut 
and  trimmed  with  pearl  or  self-covered 
buttons.  Similar  fabrics  and  also  piques, 
plain  and  fancy,  are  made  into  ascots  and 
waistcoats  and  neat  little  collars  point- 
ed in  the  back,  all  of  which  styles  are 
approved  strongly.  The  colored  gabar- 
dines are  used  as  borders  on  white  col- 
lars with  smart  effect  too. 

Much   Organdy   Shown 

Organdies  will  be  very  prominent  for 
wear  with  Spring  suits.  Besides  follow- 
ing the  various  styles  noted  above  they 
will  be  shown  with  tiny  rufffes  and  pleat- 


ed frills  and  in  the  palest  tints  of  rose, 
blue,  lemon,  maize,  green,  lavender,  etc. 
New  York  adds  flowered  patterns  as  well 
Eatons  have  some  of  these  tints  in 
baliste.  One  small  sailor  model  is  of 
yellow  with  a  fine  cross-bar  cord  in  it. 

Following  the  French  fancy  for  stole 
collars  many  of  these  dainty  organdies 
are  made  up  into  stock  collars  with  stoles 


TWO  SMAET  COLLARS 

The  jabot  is  of  ivory  net  and  guipure 
lace  with  the  little  yoke  effect  which  is 
liked.      From    Westlake    Brothers,    Toronto. 

The  "Lotus  Flower"  is  of  white  satin 
with  white  soutache  braid.  There  are  tiny 
round  buttons  at  the  sides.  Made  by  Ladies' 
Wear,    Limited,    Toronto. 


from  six  to  ten  inches  deep  pleated  in 
the  centre  and  having  frills  on  either 
side  and  sometimes  tiny  buttons  down 
the  front.  These  will  be  very  charming 
with  the  tailored  cloth  or  silk  suits.  The 
same  style  is  also  made  in  net  and  lace. 
Vests  of  organdie  with  the  front  of 
the  throat  left  open  and  having  a  dash- 
ing tie  of  black  on  the  white  tailored 
vest  are  also  good.  Pique  vests  are 
shown  and  are  considered  important  for 
the  coming  Spring. 
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Call   for   Windsor  Ties 

A  couple  of  large  firms  report  an  al- 
most surprising  call  for  Windsor  ties  at 
present.  One  wholesaler  remarked  that 
he  had  sold  more  Windsor  ties  during 
January  than  he  did  during  the  first 
six  months  of  1917.  He  has  a  nice 
collection  of  them  in  fancy  prints,  spots, 
stripes,  plaids,  foulards,  borders  and  shot 
silks.  With  the  Buster  Brown  collars 
for  school  girls  these  ties  are  worn  with 
the  loops  tiny  and  the  ends  long.  When 
the  collar  is  of  pique  a  plain  colored  tie 
is  worn  and  with  satin  a  fancy  tie. 


VEILS 

The     Proper     Adjusting     of    a     Veil    is 

Essential  to  the  Satisfaction 

of  a   Customer 

NOW  that  the  best  selling  season  of  the 
year  for  veilings  is  close  at  hand  it  is 
essential  that  the  main  points  about 
veils  in  general  be  kept  in  mind.  First 
of  all  a  woman  buys  a  veil  for  one  of 
two  reasons — use  or  beauty.  There  are 
women  who  purchase  veils  to  "keep  the 
hair  in"  almost  regardless  of  any  other 
possible  attractions  which  the  veil  may 
have.  There  are  women  who  purchase  a 
veil  because  when  draped  over  a  wax 
figure  it  looks  bewitching  to  them  and 
there  are  others  to  whose  costuming  a 
veil  is  absolutely  essential — women  who 
regard  a  veil  in  itself  as  a  thing  of 
beauty  designed  to  enhance  the  appear- 
ance of  the  wearer.  For  this  last 
class  a  veil  must  be  useful  and  beautiful 
when  adjusted  to  the  final  purchaser. 
It  seems  safe  to  say  that  the  veil  which 
serves  this  intricate  purpose  is  the  one 
that  will  satisfy  all  classes  of  purchaser 
and  bring  back  the  careless  wearer  as 
well  as  the  more  fastidious. 

Art  May  Be  Achieved 

It  is  necessary  then  at  veiling  counters 
for  an  artist  to  be  somewhere  "in  the 
bush" — someone  who  is  thoroughly  aware 
of  the  very  best  manner  of  adjusting 
the  different  veils  to  the  various  types 
of  millinery  and  making  sure  that  the 
customer  has  some  idea  of  how  to  ad- 
just her  veil  with  pleasing  effect.  There 
are  ways  and  ways  of  putting  on  a  veil — 
as  anyone  who  has  seen  a  French  woman 
wear  a  veil  very  well  knows. 

The  Spring  is  usually  the  season  when 
there    is   best   sale   for  the   draped    one- 
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AN"    EASTER    VEIL 

Pearl  grey  mesh  with  grey  embroidered 
lower  section  and  grey  polka  dots  show- 
ing over  the  face.  Brought  from  Paris  by 
the  Thompson   I. ace  &    Veiling   Co..  Toronto. 


piece  veils  and  these  are  in  such  variety 
of  pattern  and  size  that  there  is  room 
for  real  art  to  be  displayed  in  the  select- 
ing and  wearing  of  the  mysterious  thing. 
For  instance  the  short  round-faced  girl 
will  see  her  tall  slender  sister  float  out 
in  a  wave  of  large  dotted  film  which 
hovers  out  from  her  neck  at  a  teasing 
distance  but  if  she  is  wise  the  chubby 
girl  will  select  a  style  that  will  sit 
closer  to  her  face  with  a  thread  run 
trailing  design.  This  serves  to  give  her 
a  trim  smart  appearance  that  she  could 
never  get  from  a  wide  circular  veil,  more 
especially  if  her  hat  be  inclined  to  a 
brim. 

Combination  of  Patterns 
So  many  artistic  conceptions  are  seen 
this  season  that  no  plain  little  hat  need 
appear  commonplace  if  it  is  only  ac- 
companied by  a  suitable  veil.  Some  of 
the  new  models  have  a  combination  of 
designs — one  to  show  over  the  lower 
part  and  blending  into  a  spot  or  more 
faint  design  over  the  face  and  hat;  others 
show  more  elaborate  work  for  the  hat 
portion  and  only  a  stray  motif  in  velvet 
or  cluster  of  spots  or  a  thread  boquet 
for  the  face.  And  there  is  almost  every 
width  from  the  nose  veil  to  the  deep 
hanging  scarf  veil.  Circular  veils  just 
hanging  from  the  edge  of  the  hat,  those 
covering  the  whole  hat,  oblong,  square 
and  semi-circular  designs,  are  all  ar- 
ranged for  Easter  selection.  Colors  in- 
clude black,  taupe,  tobacco  brown,  navy, 
wine,  silver  grey,  some  green  and  a  few 
white. 

A  new  veil  shown  in  New  York  is  the 
"Mermaid"  guaranteed,  waterproofed, 
chiffon  veil.  This  veil  serves  to  protect 
millinery  against  rain  or  dampness. 


HANDKERCHIEFS 

Attractive  Boxing  an  Important  Feature 
of  New   Goods 

IX  addition  to  the  attractive  pattern  and 
color  features  of  the  new  handkerchiefs 
which  were  described  in  last  month's 
DRY  GOODS  REVIEW,  the  1918 
Christmas  goods  are  to  be  most  charm- 
ingly boxed  or  encased.  Boxes  with  ar- 
tistic covers  are  offered  containing  one, 
two,  three  or  more  dainty  gift  hand- 
kerchiefs whose  qualities  are  not  offset 
by  the  "fine  feathers." 

Besides  boxes  there  are  neat  folders 
and  pretty  calendars  which  conceal  the 
newest  designs  and  finest  qualities  of 
handkerchiefs.  The  calendar  pad  is  at- 
tached to  the  mat  containing  a  picture 
or  clever  design.  An  undermat  is  held 
to  the  cover  by  a  silk  card  or  ribbon  and 
has  the  handkerchief  nicely  folded  and 
attached  to  it. 


Boxes    Pretty    Inside 

Inside  some  of  the  boxes  the  tie  rib- 
bons are  of  a  tint  to  match  the  box  and 
perhaps  a  very  tiny  rosebud  is  pinned 
Otl  to  emphasize  the  daintiness, 

New  Raised  Designs 
The  La  Rose  handkerchief  which  came 
out  last  year  and  sold  so  well  is  here 
again  and  along  the  same  idea  are  new 
designs  showing  little  buttons,  marguer- 
ites, holly  berries,  mistletoe,  all  in  raised 
effects.  Appenzell  and  Madeira  embroi- 
dery are  shown  again  in  designs  per- 
haps daintier  than  ever.  Colored  fine 
embroidery  is  in  good  variety.  Birds 
and  butterflies  are  especially  featured 
again.  All  these  dainty  effects  brought 
out  on  fine  mull  and  when  possible,  linen, 
mean  big  business  again  for  the  next 
Christmas  season. 

Beaudry,  Gauvreau  &  Cie.,  wholesale 
dry   goods,    Quebec,   have    dissolved. 


RECENT  ARRIVALS  IX  HANDKERCHIEFS 

Showing  (three  at  top  left)  some  of  the  new  raised  patterns  in  colored 
embroidery;  (three  lower  left)  fine  Madeira  embroidery,  from  Lace  Goods, 
Ltd..  Toronto:  (top  centre  and  right  three)  fine  linen  numbers  with  em- 
broidery and  printed  patterns  in  old  rose,  Nile,  navy  blue,  etc.  Lower 
right  two  and  centre,  printed  and  embroidered  patterns  on  soft  mercerized 
cotton.      Shown    by   Thompson    I. ace   &    Veiling   Co.,   Toronto. 
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Flat  Pocket-books 

AND 

Avenue  Bags 

ARE  IN  VOGUE 
See  the  latest  novelties  with  our  travelers 

MANUFACTURED  BY 

FLETT,  LOWNDES  &  CO. 

LIMITED 
144   FRONT  STREET  WEST,  TORONTO 
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How  We 

Help  You 


Sell  More 
I  Gossards 


TIIK  advertising  and  sales 
campaign  for  Spring  and 
Summer  has  been  adopted 
after  a  most  careful  analysis  of 
sales  and  advertising  conditions, 
and  is  well  directed  to  increase 
the  prestige  of  every  Gossard 
merchant. 

An  exceptionally  strong  appeal 
is  made  through  such  leading 
magazines  a  s  The  Canadian 
Borne  Journal,  with  full  page 
copy,  and  the  Saturday  Night, 
strengthened  by  page  copy  in 
The  Ladies'  Home  Journal  with 
its  large  Canadian  circulation. 

The  demand  for  Gossard  Cor- 
sets increases  daily.  Never  be- 
fore have  magazines  devoted  to 
fashion  so  exploited  front  Lacing 
corsets  as  they  do  at  present, 
and  fashion  experts  are  agreed 
that  Gossards  are  the  only  per- 
fect expression  of  the  front  lac- 
Lng  principles. 

With  unprecedented  care  we 
have  prepared  many  different 
business-producing  aids  for  your 


use,  and  our  Advertising  De- 
partment is  organized  to  co- 
operate in  every  way  with  every 
(Jossard  dealer.  Its  full  re 
sources    are    at    his    command. 

There  has  been  prepared,  under 
the  experienced  supervision  of 
our  Advertising  and  Art  Direc- 
tor, copy,  special  cuts,  motion 
picture  slides,  folders  —  an  in- 
numerable list  of  sales  and  ad- 
vertising helps  that  we  are 
ready  to  send  you  at  your  re- 
quest. 

Let  us  co-operate  for  the  biggest 
corset  season  in  history.  Condi- 
tions are  unquestionably  right, 
for  this  is  a  Gossard  season;  the 
Gossard  vogue  is  undisputed  and 
Gossard  supremacy  acknowl- 
edged by  all  who  are  best  in- 
formed. You  will  get  your 
generous  share  of  this  increased 
Gossard  business  if  you  will 
carefully  and  consistently  use 
the  Gossard  helps  offered  to  tie 
up  your  corset  department  with, 
our  national  campaign. 


The  Canadian  ff.  Iff,  (gossard  0.  uM/m 

284-286  KING  STREET  WEST,  TORONTO,  CANADA 

(jossard 


They  Lace  In  Front 
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Colonial  Maid  Dress  Fasteners 

know  when  to  hold  and  when  to  let  go 


The  only  Spring 

Fastener  made    in 

Canada  and  superior 

of  all  others. 


It's  all  in  the 

WIRE  SPRING 


STRONG-DURABLE-MADE 
OF  BRASS 


Four 
Sizes 

Nos. 

1-0-00- 

000 


Two 
Colors 
Black 

and 
White 


Guaranteed  satisfactory  in  every  way. 

Mounted ^on  showy  cards  of  one  dozen. 
Sell  on  sight.     Liberal  profits. 

Why  pay  duty  with  added  transportation  costs  and  delays  when  you  can 
obtain  a  superior  article  that  is  made  right  here  in  Canada? 

TO  BE  HAD  OF  ALL  LEADING  WHOLESALE  HOUSES. 

The  Colonial  Fastener  Co.,  Limited 

Sole  Manufacturers 
500  Parthenais  Street,  Montreal 
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SPECIALS 

that  will  make 

A  SELLING  EVENT 

in  your 

GLOVE  DEPARTMENT 


The  'money-making  three"'  for  which  the  shrewd 
buyers  have  shown  such  marked  approval  are : 

is  in  beautiful  white  kid  with  overseam  sewing,  two  domes,  largo  black 
and  white  -ilk  decoration.  This  is  a  particularly  dainty  glove,  the  overseam  sewing 
giving  an  air  of  distinction  that  is  very  catching. 

5g   I  is  in  Tan  Cape,   P.   X.   M.  sewing,  one  dome,  with  novel  black  silk  decora- 
tion.    This  is  going  to  prove  a  popular  seller. 

306]  \y  is  somewhat  of  a  novelty  in  grey  suede  with  a  band  of  white  kid  at  wrist. 
It  has  six-row  Mack  -ilk  decoration.  P.  X.  M.  sewn,  two  domes,  A  beautiful  glove 
that  will   please  the  most   fastidious. 

II.  B.  K  Gloves  are  designed,  packed  and  shipped  with  the  knowledge  ever  before  us 
that  the  easier  we  make  it  for  the  merchanl  to  sell  Ik  B.  K. Gloves  the  bigger  our 
business  will  grow,  so  we  make  every  effort  to  meet  or  to  anticipate  each  requirement 
that  make,  for  SALES  ATTRACTION  and  SATISFACTORY  SERVICE. 

Act  quickly. 


Hudson  Bay  Knitting  Co.,  Limited 

Montreal 
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All   the   Newest    Shades    for 

Fall,  1918 

Acme  Traveller.-  are  now  on  their  respective  territories  with 
samples  of  the  remarkably  complete  Acme  Line  for  Fall.  They 
arc  showing  Lined  and  Unlined  Gloves  in  Canes.  Suedes,  Mochas, 
Buckskin,  Doeskin  and  all  the  fashionable  shades  in  Washable 
Capes.  An  inspection  of  these  goods  will  convince  you  that  the 
Acme  Line  holds  unlimited  sales  possibilities  for  you. 

Gloves  for  Easter Immediate  Delivery 

Don't  leave  Easter  sorting  until  it  has  become  an  anxiety.  Put 
your  stock  in  shape  now  while  we  are  able  to  give  you  immediate 
delivery  on  Ladies'.  Children's  and  Men's  Gloves  in  Prix  Seam 
and  Half  Pique  Seam  in  Suede,  Doeskin.  Chamois  and  Washable 
Capes,  the  latter  include  all  the  newest  shades,  such  as  Newport, 
Champagne.  French  and  Battleship  Greys  and  the  staple  shades 
of  'Pan.  ' 

Order  quickly  while  stack*  arc  complete. 

ACME   GLOVE  WORKS,  LIMITED 

MONTREAL 
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The   Handkerchief  House  of  Canada 


Christmas 

Handkerchiefs 

1918 


Despite  unsettled  conditions  we  have  prepared 
for  Christmas,  1918,  a  truly  wonderful 
assortment  of  handkerchiefs. 

In  addition  to  a  complete  range  of  excellent 
values  ill  Plain  Linens  and  Lawns  we  are 
showing  our  famous  "La  Rose"  specialty. 
embroidered  in  tints  or  white:  other  new 
lines  such  as  "Marguerites,"  "Berries," 
"Buttons"  and  "Perle  Mulls" — all  very  exclu- 
sive styles  for  the  coming  season,  embroid- 
ered in  tints  or  white;  Madeira  effects  and 
handsome  bird  designs;  Hand  Embroidered 
Linens  and  Lawns  in  tints  or  white;  Initialed 
Linens  and  Lawns  for  Ladies  and  Gents — in 
a  word,  everything  in  handkerchiefs. 

Many  line-  are  boxed  for  Holiday  selling  in 
novel  embossed  boxes  of  exclusive  design,  one 
in  a  box — two  in  a  box — three  in  a  box — six 
in  a  box.  The  attractive  boxes  are  a  great 
help  to  sales,  purchases  of  three  or  six  hand- 
kerchiefs instead  of  one  being  the  rule. 

We  also  show  a  big  range  of  Kiddies'  Hand- 
kerchief- in  fancy  boxes,  besides  a  greal 
variety  of  tins  da-.-  of  goods  in  open  stock. 

Khaki  Handkerchiefs  in  all  grades,  and 
everything  in  Men's  Handkerchiefs. 

We  cannol  begin  to  give  you  any  idea  here 
of  the  variety  of  styles  we  are  showing,  hut 
when  our  traveller  calls  do  not  fail  to  see  the 
range  and  yon  will  realize  our  claim  as  "'Idle 
Handkerchief   House  of  Canada." 


The   LACE  GOODS  CO.,  Limited 

Importers  and  Manufacturers  Afjents 
Specialists  in  Handkerchiefs,  Laces.  Embroideries  and  Curtain  Goods 

64  Wellington  Street  West  TORONTO 
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The  complete  line  of  colors  (white,  black, 
grey,  tan,  chamois  and  mastic)  in  a 
variety  of  points  places  this  glove  in  a 
class  by  itself.  Newest  colors,  latest 
effects,  combined  with  fit,  comfort  and 
appearance  of  a  well-made  kid  glove 
make  this  made-in-Canada 

Washable  Chamoisette 

a  fast  selling  line,  productive  of  the 
greatest  satisfaction  to  your  customers. 


RICHARD   L.  BAKER  &  CO.,  Sole  Selling  Agents 

100  WELLINGTON  STREET  WEST,  TORONTO 


A  DOUBLE  SPRING  SNAP 

Why  not  carry  this  5c  Retailer?      Equivalent  to  many  higher 

priced  fasteners. 


Of  high  grade 
brass. 

Rust-proof. 


Made  in  3  sizes. 

In  BLACK  or 
WHITE. 


DUO-DURO  BIAS  FOLD  TAPE 

Made  of  the  finest  I. AWN  and  CAMBRIC,  in  widths  from  ' ',"  to  t"  in  6  and 
L2  yard  pieces  and  packed  in  Boxes  and  Cabinets  of  12.  24,  36,  72  and  1-14 
pieces  in  solid  or  assorted  widths. 

FREYDBERG  BROS,  Inc.,  37  W.  18th  St.,  New  York,  NY. 
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Trade  Marl 
Registration 
Applied  for. 


I 


T'S  the  quick  Notion  business 
getter  for  the  alert  merchant. 

A  labor  saver — sells  on  sight  to 
the  woman  who  looks  for  the 
practical. 

Sold  by  Leading  Wholesalers. 

The  American 

S|nap    Fastener     Co. 

225  Fifth  Ave.,  New  York 
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This  Book  Will  Help   Trim 
Your  Show  Windows 

"Show    Window    Backgrounds" 

By  GEO.  J.  COWAN 

Vice-President  of  the  Koester  School  of 
Window  Trimming 

This  is  the  most  useful  window  trimming  book 
ever  published  and  sells  at  only  $1.70  postpaid; 
a  price  that  makes  it  possible  for  every  window 
trimmer  and  merchant  to  possess  it. 

Every  background  design  is  drawn  in  such  a 
way  that  anyone  can  follow  out  the  idea  the  same 
as  a  carpenter  does  his  work  from  blue  prints. 
Every  detail  is  fully  illustrated  and  fully  de- 
scribed with  complete  text  matter. 

The  first  half  of  the  book  has  the  windows 
arranged  in  the  order  in  which  they  should  be 
installed,  thus  being  a  yearly  window  trimming 
program. 

The  following  partial  list  of  contents  will  give 
you  a  clear  idea  of  what  a  valuable  book  this  is: 
New  Year's  Windows.  Period      Decorations      in 

White  Goods  Windows.  backgr 

St.  Valentine's  Day  Windows. 
Spring  Opening  Windows. 


Easter  Windows 
Summer  Windows. 
Horse   Show  Windows. 
Fall  Opening  Windows. 
Carnival  Windows. 
Hallowe'en   Windows. 
Thanksgiving  Windows. 
Christmas  Windows. 


examples  of 

Greet;,  Moorish, 

Roman,  Italian, 

Gothic,  French, 

German,  Empire, 

Japanese  Colonial, 

Egyptian,         Mission,  etc. 
Sale  Windows, 
Bas    Relief    Backgrounds, 
Stencil    Backgrounds, 


and  a  great  variety  of  general  and  special  backgrounds, 
making  up  a  total  of  over  150  background  designs,  with 
a  great  number  of  small  detail  drawings.  Many  of  the 
drawings  are  in  colors. 

It  has  taken  over  ten  years'  continuous  work 
to  make  the  drawings  in  this  book  and  over  25 
years'  experience  in  every  phase  of  window 
trimming  to  equip  the  editor  with  the  practical 
knowledge  necessary  to  prepare  a  volume  of  this 
kind. 

This  book  Is  7  x  10  inches  in  size,  strongly 
bound  in  de  luxe  silk  cover  with  handsome 
art  design.  Over  250  pugcs  and  about  200 
Illustrations.  Sent  prepaid  only  on  receipt 
at    $1.60. 

The    MacLean   Publishing    Company,  Ltd. 

143-153   University   Avenue,    Toronto 


SLIP -PON    VEILS 


'JUST  SLIP  IT  ON" 


NO  TYING 


NO  PINNING 


NO  ADJUSTING 

Bonnie-B   SLIP-PON   VEILS 

are   Packed   in 
Sealed   Sanitary   Envelopes. 

SILVERBERG  IMPORT  CO. 


Australian  Trade 

Are  You  Interested? 

If  so,  The  Draper  of  Australasia  (pub- 
lished monthly)  can  provide  you  with  much 
valuable  trade  information.  It  is  the  organ 
of  the  drapery  and  kindred  trades  of  the 
Antipodes,  and  is  subscribed  for  by  all  the 
leading  firms  in  Australia  and  New  Zealand. 

Subscription     $2,50     Mailed  Free 

Specimen  Copy  will  be  supplied  on 
application 


Advertising  rates  may  be  obtained  and 
space  secured  by  communicating  with  our 
London  Office,  71  Queen  St.,  E.C. 


PUBLISHING  OFFICES: 


Melbourne, 

Sydney, 

London, 


Fink's  Buildings 

Post  Office  Chambers 

71  Queen  St.,  E.C. 
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Don't  miss  the  chance  to 
handle  our  latest  novelties 

Auto  Caps 
Sport  Hats 
Vanity  Bags 
Knitting  Bags 


We  are  manufacturing  a  full  range  in  these  well- 
selling  articles,  in  silk  and  cotton. 

ASK    YOUR    WHOLESALER    FOR    SAMPLES. 

STANDARD   HAIR   CO 

11    CATHEDRAL   STREET,    MONTREAL 


Form  a  Habit  that  makes 
Fast  Friends 


Once  a  woman  wears  P.  C.  Corsets  she  cannot 
be  easily  persuaded  to  change  to  new  brands. 
The  comfort,  poise  and  fit  of  P.  C.  Corsets, 
once  experienced,  form  a  habit  that  makes 
your  customers  fast  friends  to  these  corsets. 
But  this  is  not  all.  P.  C.  Corsets  correct  wrong 
habits  of  deportment  and  bring  out  the  natural 
beauty  of  the  figure,  and  where  faults  exist 
they  are  modified,  by  the  fine  points  of  P.  C. 
Corsets,  which  cannot  be  surpassed  for  appear- 
ance and  perfection  in  the  fine  art  of  Corsetry 
making. 

Your  salesladies  will  become  clever 
fitters  with  this  Brand  of  Corsetry 
and  their  reputation  will  bring  new 
customers  to  your  store. 


PRICES  ARE 

$  8.50 

$10.00         $12.50 

$15.00 

$18.00 

$24.00            and 

$30.00 

908     eaaxnif 

Parisian  Corset  Mfg.  Company,  Limited 

Quebec,  Que.,  Canada 
BRANCHES:  Toronro,  84  Bay  Street;  Montreal,  329  Craig  Street  West 


HOUSDFURNISHINOS 


UNIT  DISPLAYS  SELL  GOODS 

Artistic   Group   Displays   Feature   of  Peterborough   Drapery 

Department — Upholstered  Furniture 

Carried  on  the  Floor 


E  endeavor  by  artistic  unit 
lisplays  to  have  draperies  sell 
rugs,  rugs  draperies  and  both 
of  them  upholstered  furniture,"  said 
Mr.  Ross  of  Richard  Hall  &  Son,  Peter- 
borough, when  showing  his  spacious  dis- 
play of  draperies  and  upholstered  goods 
to  a  DRY  GOODS  REVIEW  represen- 
tative. 

"The  feature  of  the  success  of  this  de- 
partment has  been  the  space  and  atten- 
tion   given   to   unit   display." 

The    accompanying    illustration    gives 


better  than  words  can  do,  the  methods 
adopted. 

One  or  two  pieces  of  furniture  are 
engrossed  in  each  unit,  a  lounge,  a 
Chesterfield  and  a  couple  of  easy  chairs, 
upholstered  in  well  harmonized  cloths, 
are  placed  upon  a  rug  which  exactly 
suits  the  furniture.  Then  carefully  ar- 
ranged draperies  are  displayed  in  ar- 
tistic manner  around  the  edges  of  the 
group. 

The  man  who  attends  to  this  work 
must   of   course   know   his   business   and 


have  an  eye  for  the  artistic,  but  Mr. 
Ross  says  that  it  is  surprisingly  easy 
to  sell  a  purchaser  who  comes  after 
a  rug  the  draperies  that  will  harmonize 
with  same  and  very  often  a  piece  of 
furniture   as   well. 

R.  Hall  &  Sons  do  not  of  course  go 
in  for  a  regular  line  of  furniture,  hand- 
ling only  upholstered  lines  that  are  used 
as  an  adjunct  of  the  drapery  depart- 
ment. Frames  are  kept  in  stock  and  a 
staff  of  competent  upholsterers  are  em- 
ployed who  cover  furniture  to  order  and 
who  are  always  ready  to  quote  on  the 
price  of  a  window  drape  or  the  neces- 
sary work   on   a   whole  house. 

The  universal  living  room  that  is 
found  in  nearly  modern  house  has  been 
the  backbone  of  this  department,  and 
particular  attention  is  paid  to  fitting 
out  such  a  room  from  the  floor  up. 


SALES  HELPED  BY  TACTFUL  ARRANGEMENT 

The  drapery  department   of   R.  Hall  &  Son,  1'eterboro,  where  particular  attention  is  paid  to  upholstery  and  contracts  for  complete 

rooms  are  looked   for. 
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Window  space  is  freely 
used  by  this  department 
and  the  amount  of  space 
devoted  to  same,  half  of 
ond  floor,  would 
elearly  indicate  the  im- 
portance placed  upon 
this  end  of  the  business. 

In  common  with  others 
interviewed  where  live 
drapery  and  upholster- 
ing departments  have 
been  installed.  Mr.  Ross 
believes  that  same  is 
bi.tr  help  in  keeping 
trade  from  drifting  to 
city  stores  and  mail  or- 
der houses. 

If  a  customer  finds 
that  it  will  be  impos- 
sible to  get  her  uphol- 
stery and  drapery  wants 
skilfully  and  artistically 
handled  in  her  own 
town  she  will  make  a 
trip  to  a  large  city  such 
as  Toronto.  Montreal  or 
Winnipeg,  and  while 
there  it  is  certain  that 
she  will  buy  more  than 
just  these  lines,  but  will 
nine  chances  to  one 
leave  considerable 
money  in  nearly  every 
department  of  the  large  store,  money 
that  could  have  been  retained  in  her 
home  town  had  there  been  a  merchant 
there  awake  to  the  possibilities  of  a  pro- 
perly conducted  upholstery  and   drapery 


AN  ARTISTICALLY  ARRANGED   RAY  WINDOW 

Curtains,   pillows  and   hangings   in  shadow   cretonnes,  curtains  of  marquisette  with  filet  insertions. 
Shades    of    tint    cloth    made    to    blend    with    hangings.      Courtesy   of   Geo.   H.   Hees   &    Son. 


department  in  connection  with  his  store. 
Next   month    DRY    GOODS    REVIEW 
will    describe    a    similar    department    in 
another    Ontario    store. 


WINDOW  SHADES   UP  IN  PRICE 

Cheapesl   Grade  Now  $6.25   Per  Dozen — Some  New   Lines  of 

Tapestrv  Curtains — Swiss  Curtains  Nearly  Unobtainable 

—Upholstering  Cloths  Firmly 'Held 


cloths  that  poplins  and  similar  lines  have 
sold  better  than  the  real  sun  proof  cloths 
owing  to  the  ncher  colors  obtainable. 
Tapestry  High  in  Price 
All  verdure  tapestries  are  selling  well 
and  are  very  strongly  held.  One  large 
Canadian  buyer  recently  went  to  New 
York  on  a  buying  trip  for  his  upholstery 
department  and  came  back  without  pur- 
chasing a  yard  as  prices  in  New  York 
were  absolutely  out  of  line  with  prices 
prevailing  in  this  country. 


THE  unfavorable  rate  of  exchange 
coupled  with  difficulty  in  securing 
net  has  practically  shut  off  the 
urtain  supply.  Nottingham  how- 
ever is  producing  some  very  handsome 
designs  in  imitations  of  high-grade  hand 
made  curtains  and  these  are  finding 
ready  sale.  Supplies  are  coming  through 
fairly  freely  in  these. 

A  Canadian  manufacturer  has  pro- 
duced something  decidedly  new  in  tapes- 
try portieres.  The  old  familiar  tapestry- 
curtain  has  been  an  eye  sore  to  the 
trade  for  years.  They  certainly  were 
not  a  thing  of  beauty  and  the  two  or 
three  staple  colors  in  which  they  usually 
came  seemed  to  be  selected  for  their 
hideousness. 

The  new  curtains  come  first  of  all  in  a 
new  splendid  range  of  colorings  which 
include  a  royal  blue,  a  soft  rose,  a  seal 
brown  and  a  rich  myrtle  green.  The 
patterns  are  in  small  neat  designs  and 
the  material  appears  closer  woven  than 
the  old  style  curtain.  These  are  trimmed 
with  heavy  fringe  at  top  and  bottom 
and  silk  guimpe  at  sides  and  are  alto- 
gether very  salable  looking  even  though 


they  will  have  to  be  retailed  at  about 
$15  a  pair. 

These  curtains  will  be  in  the  hands 
of  the  wholesale  trade  in  March  or  April. 

Another  drapery  feature  that  is  hav- 
ing a  heavy  sale  is  the  made  up  chintz 
curtains  complete  with  valance  and  trim- 
med with  cretonne  edgings  to  match. 
These  can  be  had  in  any  chintz  design 
and  when  desired  can  be  made  to  order 
for  any  window. 

Blinds    Up    In    Price 

Blinds  advanced  on  January  1  to  $6.25 
per  dozen  for  cheapest  grade  from  $5.25 
the  price  for  the  past  12  months.  It 
is  hoped  that  further  advances  will  not 
be  necessary  for  some  time  although 
the  advance  from  $3.25,  the  pre-war  price, 
to  $6.25,  the  present  price  does;  not 
begin  to  represent  the  increase  in  cost 
of  raw  materials. 

Sun  Proof  Cloths  Scarce 
Guaranteed  sun  proof  cloths  are  very 
scarce.  At  least  one  United  States  firm 
that  used  to  specialize  on  this  material 
have  decided  to  withdraw  their  guaran- 
tees. 'Canadian  drapers  found  in  plain 
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dian  Governments  will  naturally  inter- 
fere with  production  for  the  general  trade 
next  year. 

Worsted  yarns  will  undoubtedly  be  in 
great  shortage  during  the  coming  year. 

We  were  offered  $500  to  cancel  a 
small  order  for  yarn  the  other  day. 

Buyers  should  more  than  ever  see  that 
they  are  getting  standard  size  garments 
when  buying.  Some  are  holding  down 
the  price  but  taking  it  out  of  the  gar- 
ments. 

Allotments  of  Australian  wool  for  Ca- 
nada for  1918  will  be  66  per  cent,  of 
1917. 

Transportation  difficulties  will  increase 
and  wool  will  in  consequence  be  still 
harder  to  procure. 

We  are  only  accepting  orders  to  a  lim- 
ited extent  but  will  probably  accept  fur- 
ther business  in  a  few  months  when 
prices  will  likely  be  higher. 

The  situation  as  regards  cashmere 
hosiery  is  serious.  It  is  safe  to  assume 
there  will  be  a  shortage. 

The  75c  to  $1.00  garment  for  next 
Fall  will  have  a  little  wool  in  it. 
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Turning 
Shoppers 
in  at 
your  door 


Increased  sales  always  follow  good  displays  of  Heesmade  win- 
dow goods.  The  distinctiveness 
of  Hees  designs  and  the  so-evident 
superiority  of  Hees  quality  exert  a 
wonderful  attraction  on  shoppers 
who  would  have  passed  by. 

We  offer  here  a  suggestion  for  a 
Heesmade  window  that  is  certain 
to  have  a  decidedly  beneficial 
effect  on  sales.  This  well-thought- 
out  arrangement  displays  to  best 
advantage  twenty-one  Heesmade 
products.  The  Diagram  shows 
you  which  goods  are  used.  If  you 
are  thinking  of  putting  in  such  a 
window  ask  us  to  describe  how 
this  good  one  was  set. 

Put  all  your  sales  problems  on 
Heesmade  goods  up  to  us.  We 
want  to  help  you. 


fix-tonne    Curtain^,    i  nine    flflO, 
Cretonne,    fl396. 
Cream    Lace   and    Insertion    Sha 
78. 

Cream    Lace    nn  I    l i  tion,    ran 

Scrim    Piece   <: Is,   (2272. 

No.    14,1,1    Winn..     Rose. 
Tapestry    Curtain.     No.    324. 
Alberta,    Acme    or    Colonial    VVi 
Verdure    Tapestry,    No.    133. 
Scrim     Piece    Roods,     No.    B206 
Novelty   Curtain,    No.    1(1866. 
Shadow   Cretonne,  No.   C19H. 

Novelty  ('mains.  No.  018*!. 
Novelty  Curtain-.  No.  01688. 
Verdure  Tapestry,   No.    1463. 

Seiim     Piece     C, If.     No-     IVJ195. 

No.    1601    Valance    foi     store    srii 
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Geo.  H.  Hees,  Son  &  Co.  Limited 


Factories : 

Davenport  Road, 

Pears  Avenue  and 

Bedford  Road, 

Toronto 


Head  Office  :  52  Bay  Street 
TORONTO 


Manufacture! s  of 

UPHOLSTERY  GOODS, 


Branches  : 
Montreal,  Winnipeg, 
Quebec,  Vancouver, 

Ottawa. 
Manchester,  England 


WINDOW  SHADES 

WOOD  AND  BRASS  CURTAIN   POLES, 


LACE  CURTAINS, 
TRIMMINGS,  ETC. 


IF   IT   IS  FOR   THE  WINDOW  WE  HAVE    IT 


II  OUSE  FT  UN  IS  II  INGS 
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DALY  &  MORIN,  LIMITED 

MANUFACTURERS,  IMPORTERS 
and  CONVERTERS 

Window  Shades  and  Shade  Cloths 
Drapery  and  Upholstery  Fabrics 

Art  Novelty  Curtains  and  Piece  Goods 

Swiss  Applique  Curtains  and  Door  Panels 
Drapery  and  Upholstery  Hardware 

Write  for   Catalogue 

TO  THE  TRADE  ONLY 


MONTREAL      S  VLESROOMS 
CORISTINE  BLDG.,  ROOM  27 


FACTORY  and  WAREHOUSE 
MONTREAL -I.ACHINE,  QUE. 


KING'S  CELEBRAED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 


Made  by 


JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian   Representatives:   CAMPBELL,   SMIBERT  &  CO.,  MONTREAL  and  TORONTO 
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The 

Oriental  Textiles  Co., 
Limited 


Oshawa,  Ont. 


Manufacturers  of 


Drapery  and 

Upholstery  Velours 

Ma  me  Velour 

Ypres 

A  Isace 

Vimy 

Lorraine 

Lille 

Courlrai 

WRITE  FOR  SAMPLES 

Salesrooms  : 

19  Manchester  Building 

33  Melinda  Street 

Toronto 


The  Keenest 
General  Merchant 

cannot  keep  posted  on  the  rapid 
Grocery  Market  changes  of  these 
days  just  by  comparing  travelers' 
prices.  Travelers  call  less  often 
now.  Grocery  markets  change  more 
often. 

General  merchants  everywhere  find 
in    CANADIAN    GROCER    the 

early,  regular  and  reliable  market 
information  they  require. 


"I  don't  know  what  I  would  do  without 
CANADIAN  GROCER,  especially  in 
these  days  when  prices  of  groceries  are 
changing-  every  week,"  writes  G.  H. 
Thompson,  Oil  Springs,  Ontario.  (He  has 
subscribed  to  CANADIAN  GROCER  for 
eighteen  years). 

"I  consider  CANADIAN  GROCER  worth 
all  of  $3.00  and  more  in  these  times  of 
changing  markets,"  writes  J.  A.  Quenne- 
ville,  Desaulniers,  Ont. 


CANADIAN  GROCER  will  come  to 
you  every  week  with  the  latest  market 
information,  and  much  more  that  you 
can  turn  into  money,  if  you  decide  t<» 
follow  the  "lines  of  action"  you  see 
here  ready  for  your  signature  right 
now. 


The  MacLean  Publishing  Co., 

153  University  Ave.,  Toronto. 

Send  me  CANADIAN  GROCER,  beginning-  with  cur- 
rent issue.  I  will  pay  you  subscription  price,  $3.00 
per  year,  on  receipt  of  bill. 

Name 

Address 

DGR.   Mar.   1. 


90 


E  QU]  1'  M  E  N  T      AND      DISP  L  A  Y 


Dry  doods  Review 


Your  Clerks 

Mr.   Merchant: 

To  secure  the  whole-hearted  co-operation  of  your  clerks  is  of  the 
utmost  importance  in  conducting  your  business. 

If  they  can  be  induced  to  give  the  maximum  of  productive  effort, 
they  will  be  a  valuable  asset  to  your  business.  To  secure  this  result, 
encouragement  and  the  proper  inducement  must  be  given. 

It  should  be  your  aim  to  get  your  clerks  to  view  the  business  from 
your  point  of  view;  to  place  before  them  any  or  all  of  the  information 
at  your  command,  which,  if  given  to  them,  will  net  returns. 

A  careful  investigation  reveals  the  fact  that  National  Cash  Re- 
gisters are  a  big  factor  in  determining  who  are  the  best  clerks.  They 
are  endorsed  by  thousands  of  clerks  and  merchants  in  all  parts  of  the 
world. 

Tear  off  the  coupon  and  mail  it  to  us,  we  will  send  you  valuable 
literature  on  store  systems,  free.  Talk  with  our  representative,  be- 
cause he  can  be  of  assistance  to  you  and  is  trained  in  store  efficiency. 

I    nO     IMotinnol    I     och     KOfTlcfov  Please  send   me  information   about  vour 

me  national  V/d&n  ivegi&ier  |  system  as  applied  t0  my  store 
Co,,  of  Canada,  Limited     '  Na™ 

HP  I     Address 

Toronto  , 

|      Business 
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SOME  DISPLAY  MEN'S  PROBLEMS 

Decorators  Pacing  a  Period  of  Conservatism  —  Many  New  Factors  Will  Enter  Into 
Display  Work — Store's  Success  Measured  in  the  Degree  of 

Co-operation  That  Exists 

By    C.   J.    Novak 


THE  display  man  is  facing  a  condi- 
tion to-day  of  conservatism,  and  as 
a  result,  there  are  many  new  fac- 
tors that  will  enter  into  his  work. 

The  display  man  to  be  successful  as  a 
sale6  promoter  must  look  for  the  abso- 
lute co-operation  of  the  sales  force  in 
order  to  keep  ahead  of  the  store's  past 
sales  records.  To-day  is  a  day  of  intensive 
specializing  in  store  life,  and,  only  as 
specialists  can  we  hope  to  grow  and 
achieve  success. 

The  department  store  of  to-morrow 
must  forge  a  close  link  between  the 
selling  force  and  the  store's  publicity 
to  attain  the  results  expected.  Weekly 
or  monthly  meetings  of  the  sales  force 
and  the  advertising  executives  would  be 
a  means  towards  an  end,  in  getting 
many  ideas  and  valuable  suggestions  that 
would  naturally  develop  due  to  the  new 
life,  spirit  and  encouragement  from  the 
old  rut  method  of  store  life. 


Most  any  display  man  will  agree  that 
there  is  a  lack  of  intelligence,  confidence 
or  co-operation  between  the  display  of 
the  merchandise  and  the  selling  of  same. 
But  does  the  average  display  man  try  to 
overcome  these  rough  spots  by  taking 
the  initiative? 

A  store  business  or  any  organization 
as  a  rule  reflects  the  attitude  of  its  exe- 
cutives and  by  good  example  and  good 
cheer  can  we  only  expect  the  same  to 
radiate. 

The  next  problem  for  the  display  man 
for  the  coming  year  is  his  appropria- 
tion. In  many  instances  it  has  been 
curtailed  but  still  the  same  results  are 
expected  from   the   show  window. 

If,  anything,  these  conditions  have  a 
tendency  of  bringing  out  or  developing 
new  creative  thoughts  or  ideas;  and  as 
a  result  make  a  man  more  thoughtful, 
more  resourceful  and  more  valuable  than 
ever  before.     In  a  great  many  instances 


less  expensive  materials  will  be  substi- 
tuted and  probably  more  decorations 
made  and  constructed  by  the  display  man 
himself. — From  the  Merchants'  Record 
and  Show  Window,  Chicago. 


GIVES  TIME  TO  U.  S.  GOVERNMENT 

THE  well-known  firm  of  Herzog's  Cloak 
&  Suit  Co.,  Inc.,  of  New  York,  of  which 
Mr.  Samuel  Herzog  was  president,  clos- 
ed on  January  1  and  will  remain  out  of 
business  for  the  duration  of  the  war. 
Mr.  Herzog  will  give  his  time  to  the 
government  and  this  despite  the  fact 
that  during  his  two  and  a  half  years  in 
business  Mr.  Herzog  has  won  pronounc- 
ed success  by  his  hard  work  and  sound 
business  basis.  Mr.  Herzog  has  many 
friends  and  some  relatives  in  the  trade 
in  Canada  who  will  appreciate  the  step 
he  has  taken. 


Splendid   Christmas  display  by   H.  C.  Macdonald   for   R.  Hall  &  Son,   Peterborough. 
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9  £s>plentrib  Scenic  pacfegrounb 


This  window  is  simply  a  plain  muslin  drop  background  with  any  wooded  or  park  scene  painted  upon  it. 
Tin  seem  shown  in  tin  drawing  is  good,  as  the  dark  foliage  is  placed  so  as  to  bring  out  the  design 
of  tht  fenct  prominently.  The  fence  is  cut  out  of  lumber,  almost  any  kind  will  do,  as  it  is  to  be  covered 
as  shown  i„  tht  drawing.  All  parts  of  the  fence  and  posts  are  tightly  covered  with  muslin  and  calci- 
mined  <i  part  white,  or  touched  up  when  desired  with  gilt.  This  fence  is  set  about  one  foot  from  the 
set  in,  background,  giving  distance  to  the  scene.  For  a  Summer  or  Spring  display  the  foliage  should  be 
in  bright  greens;  while  for  an  Autumn  display  the  foliage  would  be  best  in  rich  red,  yellow  and  brown 
tints. 

Whilt  mirror  sides,  as  shown,  would  be  very  good  for  this  style  of  window,  a  continuation  of  the  fence 
design  along  the  ends  of  the  window  would  do.  This  design,  when  used  with  a  display  of  women's 
apparel,  could  be  nicely  helped  out  with  a  rustic  seit  or  similar  setting. 


AX  IDKA  FOR  AN   EARLY  SPRING   DISPLAY 

An   excellent   "Palm   Beach"  display   by    Pairweather's,    Montreal,    showing  varieties   in   millinery,  accessories  and 

ready-to-wear   fashions.     Velours    curtains    behind    the    figures    soften  the  background   effect. 

The  three  groupings  are  very   effective. 


SOMETHING   NEW    FOR   THE   CARDWRITER 

A  Series  That  Will  Give  Ideas  and  Instructions  for  the  Cardwriter  Who  Has  Already 
Mastered  the  Rudiments  of  the  Work. 

By  R.  T.  D.  Edwards 


WE  now  enter  upon  the  second  les- 
son in  air  brush  work  and  before 
going  further  it  might  be  well  to 
state  for  the  benefit  of  those  who  may 
have  missed  the  previous  article  that  the 
next  few  lessons  are  to  be  devoted  ex- 
clusively to  air  brush  work — that  is  to 
say  the  use  of  the  air  brush  for  work 
on  show  cards  which  cannot  be  accom- 
plished by  the  ordinary  sable-hair  brush. 
Show-cards  made  in  this  way  lend  an 
air  of  distinction  to  a  window  display  or 
counter  decoration. 

So  many  pleasing  effects  may  be  pro- 
duced through  the  agency  of  the  air 
brush  that  one  can  truthfully  say  its 
possibilities  are  unlimited.  For  the  ex- 
quisite blending  of  various  colors,  for 
working  out  border  designs  with  stencil 
patterns,  for  composing  a  background 
or  for  the  making  of  floral  and  scenic 
designs  it  is  unrivalled.  So  many  and 
varied  are  the  uses  to  which  this  won- 
derful little  instrument  may  be  put  that 
in  the  hand  of  an  expert  it  becomes  a 
veritable  magic  wand  through  whose 
agency  are  evolved  countless  delightful 
creations  and  all  sorts  of  wonderful 
transformations.  Certainly  no  cardwrit- 
er can  afford  to  be  without  one.  Should 
you  happen  to  be  also  a  window  trimmer 
there  is  a  double  reason  why  you  should 
own  one.  The  window  trimmer  uses  it 
for  tinting  backgrounds,  flowers,  foliage 
and  groundwork.  Scenic  backgrounds 
can  also  be  made  with  it  and  these  are 
particularly  attractive  for  spring  or  fall 
openings  or  special  displays.  But  this 
is  a  digression,  that  branch  of  the  work 
being  a  subject  in  itself  and  one  which 
we  may  take  up  at  some  later  date.   For 


Good 

Warm 

Underwear 

NanyLines 
j  of  Cotton 


the  present  let  us  return  to  the  appara- 
tus itself. 

To  get  the  best  possible  results  from 
the  air  brush  it  must  be  kept  scrupul- 
ously clean.  You  may  remember  that  I 
laid  stress  on  this  point  in  our  last  les- 
son as  this  is  an  essential  which  we 
cannot  afford  to  overlook.  A  dirty  air 
brush  will  not  throw  a  fine,  even  spray, 
and  uneven  work  is  the  result.  This  is 
something  to  be  avoided.  The  ink  also 
must  be  kept  free  from  foreign  sub- 
stances if  you  do  not  want  it  to  corrode 
the  fine  passageways  it  has  to  traverse. 
A  careful  regard  for  these  two  points 
alone  will  save  you  from  many  failures 
and  much  unnecessary  trouble.  The  best 
method  for  keeping  the  ink  clean  is  re- 
presented in   Fig.  1. 

Here  is  shown  a  funnel  placed  in  the 
neck  of  a  clean  bottle.  Several  thick- 
nesses of  cheese  cloth  are  placed  over 
the  mouth  of  the  funnel;  pour  the  ink 
through  the  cheese  cloth.  This  will  re- 
move any  sediment  which  might  other- 
wise prove  troublesome. 

We  have  already  dwelt  on  the  many 
uses  of  the  air  brush  and  of  the  various 
styles  of  show  cards  that  can  be  made 
with  it,  from  the  quite  simple  to  the 
most  complicated  examples.  In  the 
last  lesson  was  explained  minutely 
the  ovaling  of  heavy  faced  letters.  This 
is  one  of  the  simplest  varieties  of  air 
brush  lettering.  In  this  lesson,  there- 
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fore,  we  will  take  up  another  variety 
of  simple  air  brush  work,  namely,  back- 
ground blending  and  clouded  effects. 
This  class  of  work  makes  very  effec- 
tive show  cards  and  is  very  easily  exe- 
cuted once  you  know  how.  Anyone  can 
do  it  with  a  few  instructions.  Of  course 
practice  with  the  air  brush  is  just  as  es- 
sential as  practice  with  an  ordinary 
brush,  therefore  it  is  best  to  spend  a 
good  deal  of  time  in  getting  background 
effects  before  attempting  to  make  a 
card. 

As  a  start,  therefore,  get  any  old 
white  cards  you  may  have  and  practice. 

First  let  us  call  your  attention  to  the 
air  brush  work  on  the  "Furnace" 
card.  This  is  a  clouded  effect  back- 
ground, in  the  centre  of  which  a  white 
card  is  mounted  on  which  is  placed  the 
lettering.  For  the  sake  of  reproduction 
the  lettering  on  this  card  was  done  with 
black  ink  on  a  white  card  but  for  a  show 
window  display  many  more  pleasing  ef- 
fects can  be  produced.  For  instance  a 
combination  light  blue  and  black  would 
make  a  very  striking  card.  Spray  the 
blue  sparingly  in  the  light  parts.  That 
would  Rive  you  a  heavy  clouded  effect 
over  a  blue  sky.  Be  very  careful  not  to 
get  any  of  your  color  on  too  heavy.  You 
must  use  your  own  judgment  in  this  res- 
pect but  practice  will  help  you  most. 
Make  your  work  dainty,  not  gaudy. 
There  are  many  other  color  combinations 
for  a   clouded   background   card,  for  in- 
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stance  a  two  tone  brown  effect  can  be 
worked  up  with  excellent  results.  Black 
with  a  slight  touch  of  violet  in  the  light- 
er parts  makes  a  good  card.  A  two  tone 
green  also  shows  up  well.  As  you  go  on 
with  this  work  you  will  find  many  more 
color  combinations  that  are  pleasing  to 
the  eye. 

The  "Canned  Eatables"  card  shows 
another  style  of  background  effect  but 
this  is  quite  as  easily  executed  as  that 
we  have  already  explained.  In  case  it 
is  not  already  clear  I  should  here  ex- 
plain that  the  centre  panel  on  all  these 
cards  is  mounted  after  the  air  brush 
work  is  completed.  It  is  not  necessary, 
therefore,  to  air  brush  the  entire  sur- 
face of  the  background  card.  The  mid- 
dle may  be  left  bare  but  be  sure  you 
work  sufficiently  close  to  it  to  prevent 
any  bare  places  from  showing  after  the 
panel  is  put  in  place.  The  first  card 
shows  the  air  brush  work  put  on  in 
angular    stripes.      These    can    be    made 


with  the  wide  spray  of  the  air  brush 
and  should  not  be  made  too  dark.  The 
background  card  is  cream  and  the  air 
brush  work  is  done  in  brown  of  a  sepia 
shade.  This  makes  a  pleasing  contrast 
with  the  light  grey  panel,  which  is  let- 
tered in  black  and  trimmed  with  white. 
This  is  only  one  of  the  many  color 
schemes  that  may  be  worked  out  on 
this  class  of  card.  Another  very  effec- 
tive combination  is  made  with  a  white 
background,  using  the  same  diagonal 
stripes  with  a  black  spray  and  putting  a 
second  stripe  of  blue  close  to  and  on 
the  under  side  of  the  black  stripes.  For 
these  colors  use  a  white  centre  panel. 
Pleasing  tones,  such  as  brown  with 
a  touch  of  yellow  for  the  diagonal  stripes 
and  a  cream  colored  panel  would  make 
a  very  suitable  card  for  present  dis- 
plays. 

The  spotted  background,  as  shown  on 
the  "Weather  Stripping"  card  is  a  very 
simple  one  to  make  as  you  will  soon  find 
out  when  you  come  to  try  it.  Many  col- 
or effects  can  be  used  here,  as  in  the 
case  of  the  cards  previously  mentioned, 
to  make  this  more  attractive.  The 
other  cards  demonstrate  to  what  extent 
this  idea  of  a  fancv,  air  brush  card  may 
be  developed.  They  were  purchased 
from  the  manufacturer  already  air 
brushed  and  are  exceptionally  well  done. 
Similar  effects  can  be  procured  by  usincr 
a  very  rough  surfaced  mat  board.  Hold 
the  air  brush  so  that  the  heavy  spray 
will  be  thrown  almost  parallel  with  the 
surface  of  the  card.  This  causes  the 
ink  to  be  thrown  on  the  one  side  of  the 
"miniature  hills"  and  not  on  the  other, 
thus  giving  it  an  embossed  effect.  To 
obtain  an  even  prettier  effect  use  a  very 
light  color  from  the  top  of  the  card 
down  and  a  very  heavy  color  from  the 
bottom  of  the  card  up.  This  adds  great- 
er depth,  in  appearance,  to  the  surface 
of  the  card. 

The  Alphabet 

The  lettering  lesson  this  month  is  a 
new  style  which  should  be  quickly  picked 
up  and  while  it  can  be  formed  speedily 
is  very  effective.  It  is  a  very  practical 
type  and  looks  well  when  used  on  com- 
pleted   show    cards    as    the    illustrations 


prove.  The  entire  alphabet  is  in  italics, 
being  all  on  the  slant,  and  in  most  cases 
is  a  square  faced  letter.  One  of  its  feat- 
ures is  that  it  is  of  brush  stroke  forma- 
tion which  means  that  each  stroke  is 
made  with  one  stroke  of  the  brush,  no 
second  stroke  being  required  to  complete 
it.  This  method  of  stroke  formation 
renders  this  a  quickly  made  alphabet 
and  therefore  a  good  one  to  use  in  the 
busy  times  that  are  coming.  Neverthe- 
less all  new  alphabets  require  a  good 
deal  of  practice  so  it  would  be  advis- 
able to  practise  each  of  these  letters  sev- 
eral times.  Follow  the  strokes  as  they 
are  numbered  and  make  them  in  the  di- 
rection in  which  the  arrows  point  and 
you  should  experience  no  difficulty  in 
mastering  this  type.  Remember,  prac- 
tice is  half  the  battle. 
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ONE -TON 
TRUCK 


COUNTRY-WIDE  interest  and  comment  have  followed  the  recent  appear- 
ance on  the  market  of  the  new  Ford  One-Ton  truck. 

It  is  now  possible  to  get  a  serviceable  commercial  car  of  one-ton  carrying 
capacity  that  also  embodies  the  desirable  qualities  of  Ford  sturdy  construction 
and  low  up-keep  expense. 

The  Ford  passenger  car  has  proved  itself  the  most  economical  and 
serviceable  automobile  in  the  world.  And  this  latest  Ford  model  differs  from 
the  standard  Ford  chassis  only  in  being  constructed  for  heavy-duty  service. 

The  frame  is  built  of  heavy  steel,  and  the  wheel  base  has  been  lengthened 
to  124  inches.  A  worm  drive  is  used,  and  rear  wheels  are  equipped  with 
solid  tires.  Front  tires  are  pneumatic.  The  standard  Ford  motor,  trans- 
mission and  ignition  are  embodied  in  the  truck. 

The  Ford  truck  is  supplied  as  a  chassis  only.  This  allows  the  purchaser 
to  equip  his  car  with  any  style  of  commercial  body  to  suit  the  individual  re- 
quirements of  his  business.  It  is  an  easy  matter  to  get  this  equipment,  for 
many  of  the  leading  body  builders  of  Canada  already  have  developed  standard 
bodies  of  the  various  styles,  made  specially  to  fit  £he  Ford  truck. 

Ford  service  has  contributed  in  no  small  way  to  the  reputation  of  the  Ford 
car  for  day-in-and-day-out  dependability.  This  same  universally  satisfactory 
service  is  available  to  owners  of  Ford  trucks— an  important  thing  to  consider. 

Realizing  that  a  Ford  model  of  the  popular  one-ton  capacity  would 
find  immediate  favor,  this  new  truck  is  announced.  Don't  fail  to  see  it  on 
exhibit  at  the  Ford  service  station  in  your  town. 


Price 


f.  o.  b. 
Ford,  Ont 


See  any  Ford  Dealer  in  Canada,  or  write  for  a  catalog 

Ford  Motor  Company  of  Canada,  Limited 

Ford,  Ontario 
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Afattl  Floor,  E.  B.  Crompton  &  Co.,  Brant  ford,  Ontario-    Note  the  Lamson  Cable  lines  connecting  each  depart- 
ment with   the   central  desk. 

"No  Question  In  Our  Minds" 

"Nothing  but  Lamson  was  thought  of  when  we  were  planning  our  new  cash  system." 
says  the  E.  B.  Crompton  Company,  of  Brantford,  Ontario. 

That's  how  the  executives  of  this  concern  feel  about  the  Lamson  Centralized  Cash 
System. 

Speaking  of  their  Lamson  Cable  System,  Mr.  C.  F.  Ramsay,  Vice-President  and 
Treasurer  of  the  Company,  says: 

"We  have  not  had  a  moment's  trouble  with  our  cable  system  since  installed.     It  is  100rv 

efficient,  and  amply  demonstrates  the  high  efficiency  of  Lamson  Service. 

"This  is  the  second  installation  of  your  System  that  we  have  purchased,  and  is  twice  the 

capacity  of  the  one  destroyed  in  our  fire  of  March,  1915.     This  shows  you  just  what  we 

think  of  Lamson  Service. 

"The  speed  and  efficiency  with  which  cash  is  handled  at  a  centralized  point  under  proper 

supervision  is  one  of  the  features  that  appeals  to  us  strongly. 

"In  actual  use  this  system  is  all  that  you  claim,  and  we  hardly  think  could  be  improved 

upon.     Another  feature;  while  not  perhaps  of  very  much  importance,  is,  nevertheless,  a 

point  worth  noting.     When  your  system  is  in  operation  it  adds  to  the  busy  atmosphere 

of  the  store.     This  is  very  noticeable  if  it  should  be  stopped  for  a  few  minutes  at  any 

time." 

Did  your  store  stand  the  Christmas  rush?  Did  your  customers  receive  the  protection, 
attention  and  quick  service  they  expected? 

Get  in  touch  with  the  nearest  Lamson  representative.  He  will  show  you  what 
Lamson  can  do  for  your  store.  Remember,  we  make  wire  line  cash  carriers,  wire 
line  parcel  carriers  and  pneumatic  tubes,  as  well  as  cable  systems.  We  have  a  system 
for  every  store — a  system  to  meet  your  particular  requirements.  Write  for  details 
to-day. 

THE  LAMSON  COMPANY 

Designers  <<,,,]  builders  of  automatic  conveying  systt  ms  for  saving  l>i/>nr  in  handling  cash,  papers  <ni<l  products 

in  stores,  offices,  and  industrial  plants. 

MONTREAL,  P.Q.  TORONTO,  ONT.  VANCOUVER,  B.C. 

General  Offices:     BOSTON,  MASS.,  U.S.A. 
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Solving  the  Help  Problem 

The  serious  effects  of  an  enforced  reduction  of  your  sales  staff  can  be 
minimized  by  the  installation  of  our  modern  cash  and  parcel-carrying 
systems.  These  efficient,  quiet,  wageless  store  helps  have  solved  tne 
problem  for  hundreds  of  merchants. 


Let  us  send  you  a  leaflet  that  tells  how  they  do  it. 

Gipe- Hazard  Store  Service  Co.,  Ltd. 


Write  for  that 
Leaflet  To-day 


13  SUMACH  STREET,  TORONTO,  CANADA 
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New  Fixtures 
Needed 

Many  fires  have  occurred 
during  the  past  two  or  three 
months  in  Canadian  dry 
goods  stores. 

This  means  that  new  fixtures 
and  equipment  will  be  need- 
ed to  re-equip  where  the 
flames  have  destroyed. 

Manufacturers  will  find  this 
an  additional  reason  for 
having  their  announcement 
appear  regularly  in  the 
Equipment  Section  of  DRY 
GOODS  REVIEW. 

Full  particulars  on  request. 
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Level,  Grade  and 
Perpendicular  Wire 
Cash  Carriers,  Par- 
cel Carriers,  Cable 
Carriers  and  Pneu- 
matic   Tubes. 


Is  it  a  pleasure  to  shop 
in  your  store? 

Women — and  men,  too — appreciate  beautiful  sur- 
roundings. They  prefer  to  shop  in  the  store 
where  attention  is  paid  to  decoration,  where  foli- 
age and  flowers  relieve  the  monotony  of  displayed 
goods.  It  is  a 
pleasure  to  shop  in 
such  a  store, 
there  is  an  atmo- 
sphere of  comfort 
and  welcome,  and 
one  feels  that  the 
management  has 
regard  to  the  feel- 
ings of  his  patrons. 
You  can  easily 
make  your 
store  the  ren- 
dezvous  of 
pleased  shop- 
pers by  judi- 
cious use  of  our 
decorative  helps. 
Artificial  Flow- 
ers, Plants  and 
Vines;  Window 
and  Store  De- 
corations; Na- 
tural Plants  and 
Ferns  Preserved.  Ask  us  to 
give  you  an  estimate  of  the 
cost  of  putting  your  store  in 
the  "beauty  class." 

L.  J.  A.  DEROME,  LIMITED 

36  West   Notre   Dame   Street  MONTREAL 


M.L.WILLINSKY&CO. 

Jobbers  and  Importers 
20-22  WELLINGTON  ST.  W.,  TORONTO 

Buyers  of  Silks,  all  kinds  of  Cotton  and 
Woollen  Goods,  Mill  Ends,  Clothing,  Boots, 
Men's  and  Ladies'  Underwear. 

Any  of  your  slow  sellers  we  can  use.  Let  us 
hear  from  you.     Keep  us  on  your  list. 

Bankrupt  Stocks  Bought. 
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the  NEW  HOUSE 
for  SERVICE 

Stationers  and  Fancy  Goods  Dealers  throughout  Canada 
will  do  well   to    link  up  with    this    House    for    191 8. 


A  COMPLETE  STOCK  OF 
FANCY  GOODS  LINES 

Imported  and  Domestic 

Toys    Dolls    Games 

BUY  THIS  BIG  LINE  FOR  1918  CHRISTMAS 
TRADE 

Our  travellers  are  now  on  the  road  for  immediate 
orders.  Our  mail  order  department  will  serve 
you  well  and  promptly. 

Pipes,  Smokers'  Sundries,  Perfumes, 
Drug  Sundries,  Hairbrushes,  Toilet 
Goods,  Photo  Frames  in  Metal,  Leather 
and  Ivory. 


Serving  Trays 
$2.25  to  $10.00 

Portable  or  Floor 

Lamps 
$3.00  to  $25.00 

Clocks 

$6.00  to  $10.00 


Silver-Plated 

Tea  Sets 

Bon-Bons 

Fruit   Bowls 

Cake  Plates 

$1.50  to  $10.00 


Melbaphone 
Phonograph 

Table  Models 
$30  and  $40. 

Cabinet  Models 

$50   $75  $150. 

BEST  ENGLISH 
RECORDS 

DOUBLE-DISK 

10-inch  75c. 

With  good  list  of  selections. 

The  Line  for  Profit 
and  Satisfaction. 


TORCAN   FANCY  GOODS   CO.,    Limited 

77  BAY  STREET,  TORONTO 


FANCY  GOODS 

NOTIONS  &  TOYS 


SPRING   RIBBONS 


Cire  Ribbons  the  Novelty  of  the  Season — Steady  Demand  for 
Grosffrains — Wides  Used  for  Fancy  Articles  Still 


THERE  are  many  beautiful  ribbons 
offered  for  all  classes  of  trade  and 
at  prices  accordingly  —  though 
there  have  been  several  advances  since 
last  Spring.  Some  wide  ribbons  are 
selling,  but  not  to  an  extent  sufficient 
to  cause  any  change  in  the  general  trend, 
of  trade.  The  wide  merchandise  is  chiefly 
for  fancy  work  purposes  though  some  is 
taken  for  sashes  and  millinery.  Paris 
has  been  showing  some  evening  gowns 
constructed  of  fine  laces,  nets  and  gor- 
geous wide  ribbons  but  these  are  really 
more  costly  than  the  rich  silks  in  vogue 
and  not  generally  considered  of  as  good 
effect  so  that  they  are  not  likely  to 
become  a  fad  very  soon. 

Cire  Ribbons  for  Hats 
For  milliners  the  novelty  of  the  sea- 
son is  the  cire  ribbon  which  comes  plain 
in  black  and  all  the  millinery  colors. 
Ribbon  wholesales  say,  however,  that 
they  have  no  desire  to  see  a  big  rush  for 
these  goods  on  account  of  the  process  of 
manufacture.  Fine  qualities  of  duchess 
satin  ribbons  are  drawn  between 
intensely  heated  wet  rollers  so  that  the 
ribbon  is  simply  burnt  and  killed.  It 
emerges  with  a  highly  glossy  appear- 
ance almost  like  patent  leather  but  it  is 
good  for  nothing  after  it  once  is  used  on 
a  hat  for  the  life  is  all  taken  out  of  it.  It 
seems  as  if  such  a  process  renders  the 
ribbon  impractical  to  buy  both  for  retail 
milliners  and  wholesales. 

Failles  the  Leaders 
The  big  end  of  the  ribbon  trade  con- 
tinues to  be  done  in  plain  failles  of  3 
to  16  widths.  Sand,  Copenhagen,  old 
rose,  navy,  ciel,  taupe,  silver,  emerald, 
black  and  a  fair  amount  of  khaki  are 
the  colors  which  the  wholesales  report 
as  selling  best  for  Spring. 

In  the  novelty  wide  ribbons  there  are 
beautiful  new  effects  offered.  One  of  the 
most  at^r-'ctive  is  a  seven-inch  moire 
ribbon  with  wide  cross  stripes  of  two 
tones  of  very  pale  blues  or  rose  tints 
with  a  narrow  stride  of  champagne  on 
a  white  ground.  There  are  also  beauti- 
ful qualities  of  Roman  striped  ribbons, 
with  the  stripes  running  lengthwise. 
These  worn  as  scarfs  on  Panama  or 
Leghorn   hats   and   tied   in   big  bows  at 


the  back  or  side  would  make  last  year's 
hat  decidely  new  and  attractive  in  ap- 
pearance. Rich  blues,  greens  and  reds 
with  black  and  gold  are  prominent  in 
these  ribbons,  and  they  retail  at  about 
$1  00  a  yard. 

Warp    prints    are    selling    well.      One 
firm  carries  thirty  designs  in  these,  in- 


NEW  RIBBONS 

Pale  stripes  of  rose  and  champagne  on 
white  moire.  Rich  Roman  stripes  in  blue, 
green,    red,    gold    and    black. 

Double  printed  ribbons.  Lavender  faille 
sash  ribbon  with  Dresden  and  also  jacquard 
pattern. 

Shown    by    Ribbons,   Limited,   Toronto. 


eluding  the  double  effect  of  two  ribbons 
joined  lengthwise  into  one. 

Velvet  Ribbons  for  Dresses? 
There  is  some  call  among  dressmak- 
ers for  a  big  yardage  of  narrow  vel- 
vet ribbons  for  dress  trimmings.  These 
are  No.  2  width  and  in  some  cases  as 
much  as  15  to  18  yards  are  utilized 
around  the  skirts.  This  trimming  is 
very  effective  with  the  fashionable  over- 
skirt  dresses;  the  narrower  drop  skirt 
showing  close  rows  of  these  ribbons  used 
as  braid  from  the  hem  to  the  depth  of 
the  overskirt. 

100 


Cotton  ribbons  have  received  mention 
in  both  England  and  New  York  circles 
but  Canadian  buyers  look  upon  them  with 
disfavor  so  far  for  ordinary  purposes. 
They  are  produced  in  many  fancy  effects 
and  novel  weaves  including  canvas  ef- 
fects, cotton,  etamine,  etc.  Then  there 
are  silk  weaves  showing  brocaded  pat- 
terns in  worsteds  and  twisted  cottons 
standing  out  in  relief. 


FRENCH    IVORY    FOR    1918 

Ivory   Only  Slightly  Advanced  in  Prices 

— Other  Requisite  Materials  High 

— Lines   Better  Graded 

THE  "French"  ivory  now  being  offered 
by  various  firms  promises  to  be  of  great- 
er interest  and  importance  to  buyers  for 
toilet  and  fancy  goods  departments  than 
ever  before.  The  ranges  are  better  grad- 
ed and  finer  qualities  are  to  be  had  than 
before  as  well  as  greater  variety  in  all 
grades.  One  firm  has  chosen  its  finest 
line  for  a  special  trade  mark,  every  piece 
in  that  range  is  claimed  to  be  a  "hand 
picked"  variety  and  flawless. 

While  prices  of  ivory  have  advanced 
very  little  over  last  year  the  accessory 
materials  required  for  the  various  ar- 
ticles have  in  almost  every  instance  in- 
creased in  cost  to  such  an  extent  that 
an  advance  has  been  necessary  in  the 
finished  lines.  Bristles  for  brushes  and 
plate  glass  are  perhaps  the  chief  causes 
for  price  adjustment. 

As  we  have  stated  in  recent  issues  of 
DRY  GOODS  REVIEW  the  tendency  in 
all  classes  of  brushes  used  without  han- 
dles is  to  have  a  smooth  flat  back  of 
light  weight.  There  are  some  attrac- 
tive elothes  brushes  in  this  type  and 
new  sizes  added  to  the  range  this  sea- 
son. With  handles  there  are  the  long 
oval  styles  with  solid  concave  back  and 
sides.  These  are  perhaps  more  practical 
for  the  bachelor  folk  who  have  to  brush 
their  own  shoulders. 

A  New  Style  of  Buffer 
The  newest  line  of  nail  buffers  has 
the  top  ivory  part  the  same  size  and 
shape  as  the  case  which  covers  the  cham- 
ois. This  high  solid  back  is  used  as  a 
handle  instead  of  the  little  centre  han- 
dles which  are  shown  on  last  year's  lines. 
The  chamois  is,  of  course,  removable. 

Some  people  are  very  partial  to  a 
hair  brush  having  the  bristles  set  in  a 
rubber  air  cushion.     For  these  demands 
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there  are  ivory  backed  brushes  built  on 
that  plan  and  they  may  be  had  with 
either  black   or  white   bristles. 

An  article  which  is  not  altogether  new 
but  is  practical  and  not  made  by  every 
firm  is  the  complexion  brush.  It  is  a  neat 
little  hand  size  with  flat  back  and  very 
soft,  tine  bristles — no  doubt  it  would  be 
an  acceptable  addition  to  the  average  toi- 
let  set. 

There  are  some  further  additions, 
mostly  in  new  sizes,  very  slightly  differ- 
ent however,  to  the  lines  of  tooth  brush 
holders,  shaving-brush  cases,  perfume 
bottle  cases,  picture  frames,  jewel  and 
trinket  boxes,  combs,  mirrors  and  trays 
All  lines  are  selling  well. 


HANDSOME    1918   LACES 

Altmans.    New    York,    Feature    Original 

Costumes  of   Lace 

A  VERY  interesting  exhibition  of  model 
gowns  was  held  for  one  week  during 
January  at  B.  Altman  &  Co.'s  store,  New- 
York,  "illustrating  the  artistic  use  of 
fine  trimming  laces,"  their  announcement 
read.  There  were  about  fifty  creations 
showing  many  types  of  fine  and  novelty 
laces  of  which  a  large  proportion  were 
made  in  the  United  States.  Most  were 
of  the  filet  type  but  d'Alencon,  Chantil- 
ly.  Venue  and  princess  laces  were  also 
represented.  A  unique  novelty  was  the 
wool  embroidered  laces  which  have  not 
appeared  for  some  fifteen  years.  These 
have  the  sheer  filet  mesh  with  the  de- 
signs emphasized  by  the  wool  work.  It 
is  claimed  that  the  wool  thus  utilized  is 
quite  useless  in  the  manufacture  of  wool 
garments. 

There  were  lingerie  frocks  of  organ- 
die with  only  a  limited  employ  of  lace 
edgin?s  and  medallions;  charming  semi- 
dress  frock-  of  pale  tinted  chiffon  draped 
over  lace  Houncings;  tea  gown  Empire 
effect  and  evening  frocks  in  all  lace  mo- 
del.-. White,  ecru  and  black  laces  all 
had  their  part  in  the  exhibit  and  besides 
the  wool  embroidered  laces  there  were 
novelty  effects  of  wool  embroidery  on  or- 
gandie. 

Bertha  effects  and  circular  drapes 
from  shoulder  to  shoulder  appeared  in 
a  lace  of  spider  web  mesh.  A  lovely 
color  scheme  was  achieved  in  circular 
medallions  of  wool  embroidery  about  a 
tunic  of  jrrey  net.  A  graceful  and  par- 
ticularly charming  and  feminine  effect 
was  in  a  tea  <rown  of  princess  lace  with 
graduated  ban*'-  of  lace  held  with  satin 
and  fluted  bands  on  the  underdress  and  a 
draping  of  deep  lace  in  arched  effect 
at  the  front,  a  little  garland  of  flowers 
at  the  short  waistline.  The  frock  is  over 
a  pale  pink  silk  but  a  fall  of  lavender 
chiffon  from  the  shoulders  at  the  back 
continued  in  train  effect.  An  elaborate 
and  effective  evening  gown  was  designed 
with  the  frock  itself  entirely  of  lace, 
a  pointed  train  drapin?  at  the  back  of 
pink  satin  silver  brocaded  was  caught 
to  the  front  of  the  skirt  with  a  wide 
pearl  ornament.  A  necklace  and  girdle 
were  also  of  hu?e  pearls. 

Black    Chantilly    was    combined    with 


black  chiffon  in  two  distingue  models  in 
one  a  wide  edging  alternating  with 
groups  of  tucks,  in  the  other  the  entire 
blouse  and  tunic  were  of  the  Chantilly 
barred  with  cords  of  black  and  colored 
satin. 

A  tunic  of  embroidered  filet  was  over 
black  satin  and  a  filet  sash  was  fringed 
in  gold.  Filet  medallions  and  Valencien- 
nes edgings  and  insertions  were  combined 
on  a  simple  organdie  frock.    Fine  flower- 


Leather  roll-case,  silk  lined,  ivory 

fittings. 

From   Julian   Sale  Leather  Goods  Co. 

ed  Venise  bordered  tunics  and  panels  of  a 
delicate  flesh  organdie  with  a  baby  blue 
girdle.  Wide  panelling  of  d'Alencon  was 
used    on    a    draped    flesh    chiffon. 

A  lace  dinner  gown  was  entirely  of 
another  type  filet  net  which  had  a  de- 
sign in  both  darning  and  embroidery,  the 
blouse  was  draped  over  the  shoulders 
and  pointed  draperies  were  on  either  side 
of  the  skirt,  a  jade  satin  and  peacock 
tulle  girdle  was  held  at  the  front  with 
a    rhinestone    ornament. 

Margot  lace  was  attractively  combined 
with  old  blue  chiffon,  forming  a  panel 
of  lace  at  the  back  and  a  collar  effect  at 
the  front.  Deep  flouncing  of  white  Chan- 
tilly rose  design  and  flesh  chiffon  was 
combined  with  a  two  color  moire  girdle. 

During  a  part  of  the  morning  and 
afternoon  each  day  of  the  exhibit,  cer- 
tain of  the  gowns  included  in  the  exhibit 
were  displayed  on  living  mannequins. 

Altogether  the  exhibition  pointed  out 
the  innumerable  attractive  possibilities 
and  importance  of  laces  for  the  coming- 
season.  The  gowns  were  specially  de- 
signed in  New  York  for  the  occasion. 


"BOBS"  PADS 

The  popular  mode  of  hair  dressing  for 
young  girls  shows  a  sort  of  curl  out 
over  each  ear.  This  is  called  the  "Bobs" 
and  for  it  a  small  pad  is  provided  for 
each  side. 
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NOTIONS    AND   NOVELTIES 

New   Contrivances  Which   Have   Arrived 

on    the    Market 

A  "ONE-PIECE"  KNITTING  NEEDLE 

A  new  knitting  needle,  made  all  in  one 
piece,  somewhat  in  the  shape  of  a  hook, 
is  being  offered  to  retail  stores.  It  is 
claimed  for  this  needle  that  it  is  en- 
tirely practicable,  and  that  it  permits 
the  work  to  be  done  faster.  It  is  really 
two  needles  in  one.  All  the  work  is 
done  on  the  one  needle.  There  is  never 
and  "other  needle"  to  get  lost.  It  is 
easier  to  handle;  knits  much  more  rapid- 
ly than  the  old  way,  and,  most  important 
of  all,  it  is  almost  impossible  to  drop 
stitches! 

"When  a  sweater  is  well-nigh  com- 
pletion its  weight  is  evenly  balanced  on 
the  new"  round  needle;  whereas  with 
the  old-style  set  of  two  needles  the 
weight  is  all  on  the  one  needle,  and  the 
effort  is  greater  to  keep  the  other  needle 
in  position  for  work. 

"The  new  needle  is  easier  to  work  with 
because,  being  all  in  one  piece,  the  needle 
takes  care  of  itself  in  so  far  as  it  is  al- 
ways in  proper  position. 

"Another  advantage  is  that  it  is  easier 
and  safer  to  carry  around  in  a  knitting- 
bag  as  it  takes  much  less  room," 


FILET   LACE   IN   CHINA 

Recognizing  the  demand  for  filet  laces, 
a  silk  company,  of  Chefoo,  North  China, 
have  made  arrangements  to  have  filet 
laces  made  in  that  province  in  addition 
to  other  types  which  their  workers  have 
already  been  producing. 


NEW  COMPANY   FORMED 

Alfred  C.  Gilbert,  of  the  A.  C.  Gilbert 
Co.,  New  Haven,  Conn.,  and  Thomas  E. 
Menzies,  of  Menzies  &  Co.,  Toronto,  Can., 


T.  E.  MENZIES  and  A.  C.  GILBERT 

President  and  Vice-President  respectively 
of  the  A.  C.  Gilbert-Menzies  Co.,  Toronto. 


have  obtained  a  charter  for  a  company  to 
be  called  the  A.  C.  G  lb  zies  Co., 

Ltd.,  which  will  be  located  in  Toronto. 
This  company  will  manufacture  many 
lines  of  toys  in  addition  to  handling  elec- 
tric fans  and  other  specialties. 

Thomas  E.  Menzies  is  to  be  president 
<-'nd  Alfred  C.  Gilbert  vice-president  of 
the  new  company. 


Dry  Goods  l!<  vi<  w 


FANCY    GOODS,    NOTIONS   AND   TOYS 


Needlework  Lines 


Crochet  Threads,  Stranded 
Threads,  Perle  Threads,  in  white 
and  all  colors. 

Knitting  Pin  Sets,  Wood  and 
Celluloid;  Knitting  Pins,  12  and 
15  in.,  Wood  and  Celluloid; 
Crochet  Hooks,  Hone  and  Steel. 

Children's  Stamped  Dresses, 
Gowns,  Corset  Covers,  Centres, 
Cosies,  Runners,  Cushion  Tops, 
etc. 

A  biji,  line  of  Children's  Ready- 
to- Wear  Summer  Dresses. 

Fingering-  Wools,  S  h  e  t'l  a  n  d 
Floss,  Novelty  Braids,  Instruc- 
tion Books  on  Knitting  and 
Crocheting. 

HAMBLY  &  WILSON 

77  Wellington  St.  W.,  Toronto 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND  EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 


New  York 


Bay  and  Wellington  Sts., 


Toronto,  Canada 


Smallwares,  Notions,  Jewelry 
and  Leather  Goods 

For  immediate  use  we  have  a  good  assortment  of 
Knitting  Needles  in  Wood  and  Celluloid,  all  lengths 
and  all  sizes:  9-inch,  4  to  sett;  12  and  15-inch,  2 
to  sett. 

Crochet    Hooks,    Bone    and    Steel. 

Celluloid  and  Metal  Bag  Handles,  oval  and  round. 

Abel  Morrall's  Needles,  Knitting  Needles  and 
Darners. 

White  Tape,  Mending  Wool  and  Pearl  Buttons. 

All  these  lines  are  difficult  to  procure  and  orders 
should   be  booked  early. 

Wrinch,  McLaren  &  Co. 

77  Wellington  Street  West  ::  Toronto 


Cased  or  Baled 

High-Grade  Cotton  Batting 

Extra  Handsome  rr  ±     r\     i-i 

Extra  Quality  ^^  p^ 

Order  Victory — -67  rolls  to  case 

The  Old  Reliable,  North  Star,  Crescent,   Pearl 

will  still  give  far  the  best  value  for  their  price  and 

can  be  had  125,  100,  80,  67,  or  50  rolls  to  bale 

or  case. 

ANY  WHOLESALE  HOUSE 


K  E.\  D  Y  -TO-W  E  A  R    C\  A  RM  E  NTS 


/>n/   Goods  Review 


A  Real  Live  Line 

OF 

COATS,  Ladies',  Misses', 
Children's 

SUITS,    Ladies' 
Misses' 

WAISTS,  Crepe  de 

Chine,  Georgette 

SILK  SKIRTS, 
Fancy  and  Plain 


ft  & 


ft 


Every  garment  re 
presents    the    ut- 
most   in    quality 
and     style     for 
the  price.  *^£ 

Let  us  show       **  £• 
you.  £  <>> 


A? 


ft 


<& 

& 

&& 


Special 


SIP 


^  4/ .•£    valu 


Here '  s  a  business 

getter  that  will  give 
you  a  line  on    A tlas' ' 


▼«cf 


No.  550— Embroid- 


ered,   Crepe    de 

j&  bj  tQ      Chine   Waist,    Lace 

Cfr  £? <£     Insertion  on  Collar  and 

Cuffs,  in    Maize,  Flesh 

and  White.  $2.75 


Samples  will  be  sent  on  request, 
express  prepaid. 


Our  representatives  are  now  in  their 
respective  territories. 

Ontario: 

N.  TAUB 

Quebec   and    Maritimes : 

L.  H.  BERNSTEIN 

Montreal: 

H.  L.  COLLE 
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COTTON 
DRESSES 


V 


j 


W 


^* 


Buyers  who| 
come  to  the 
Rosebud 
showrooms  for 
their  Cotton 
Dresses  have 
the  satisfaction 
of  knowing  that 
they  buy  from 
the  biggest, 
most  efficient 
and  progressive 
makers  in  the 
country. 

Styles,  values 
and  quality  of 
workmanship 
are  excelled  by 
no  line  made  at 
equal  price. 

The  Spring 
display  offers 
an  almost 
unlimited 
choice  of 
models  and 
fabrics. 

It  can  be  seen 
only  in  the 
Rosebud 
showrooms. 

For  Women 
^TiXisses  and  Slouts 

$1.50  to  $6.00 
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THE  FASHIONS  AS  SEEN  IN  NEW  YORK 

Clever   Skating   Costumes   at   Fashion   Show  —  Cold  Northern   Weather  Makes   the 
South  Popular  —  Sleeveless  Coats,  Sweaters,  Foulard  Silks,  Simple  Styles, 
the  Spring  Fashion  Notes  of  the  Hour 


NEW  YORK,  January,  1918.  Be- 
fore telling  you  about  Spring  and 
southern  things  I  must  tell  you 
about  the  astonishing  but  very  practi- 
cal skatintr  costumes.  These  were  at  the 
Hickson  Fashion  Show  for  the  Red 
Cross  at  the  Hotel  Biltmore.  One  suit 
was  mostly  white  and  of  a  military  cast. 
There  was  a  soldierly  white  coat,  trou- 
serettes  and  puttees.  The  four  large 
pockets  and  the  cuffs  were  edged  with 
black  velvet,  and  the  white  cap  pattern- 
ed after  an  R.F.C.  model  had  a  wide 
black  velvet  band.  There  was  also  a 
black  patent  leather  belt  and  a  strap 
the  same  slung  across  the  right  shoulder 
to  the  left  side  to  hold  the  patent  leather 
purse  easily  accessible.  Another  cos- 
tume was  in  green  velvet  with  short 
skirt  and  leggings  to  match,  brass  but- 
tons and  taupe  fox  at  snug  collar,  cuffs, 
and  abound  the  edge  of  the  bloused  and 
belted  coat.  A  black  and  white  check 
suit  trimmed  with  black  fox  was  also 
smart,  and  another  of  ruby  red  velvet 
with  sable.  The  smart  turban  hats 
were  invariably  draped  and  caught  down 
on  one  side.  The  check  costume  was 
accompanied  by  a  tarn  of  the  same 
material.  All  the  skating  boots  were 
very  high  and  of  white  buck. 
Many  People  Go  South 
But        let     them      skate      on,     happy 


creatures!  It  is  so  cold  that  we  must 
turn  our  attention  to  Spring  and  the 
south  for  a  time.  Many  people  have 
made  their  exodus  to  Palm  Beach  a 
month  earlier  than  usual  owing  to  the 
extreme  cold  up  here— and  then,  too, 
families  do  like  to  be  near  their 
soldier  relatives  who  are  stationed  in 
the  Southern  States.  Business  down 
there  is  prospering  briskly  I  hear.  In 
addition  to  the  above  reasons  it  is  part- 
ly due  to  a  cooling  atmosphere  having 
made  its  way  even — well  maybe  to  the 
very  equator — and  so  there  has  been  a 
rush  for  some  smart  suits  as  extras. 
But  nevertheless  also  the  ladies  are 
wearing  their  dainty  muslins  and  silks 
and  voiles  in  the  day  time.  One  smart 
southern  suit  of  blue  gabardine  has  a 
"waistlet"  falling  in  a  panel  from  the 
shoulders  and  embroidered  with  Indian 
beads,  over  this  the  short  coat  buttons 
once,  giving  an  apron  effect.  The 
sleeves  are  very  narrow  with  a  long 
cuff  forming  an  "L"  with  the  sleeve 
and  cut  in  one  with  it.  The  shawl  col- 
lar has  no  ending  for  instead  of  being 
cut  off  into  lapels  it  widens  out  into  a 
bolero  effect  and  enters  the  under  arm 
seam  with  a  little  fullness.  A  small 
straw  turban,  narrow  and  long  and  soft, 
is   worn  with   this   suit. 

A  clever  gardening  costume  is  copied 


SHOWN  IX  NEW  YORK 

Combination  of  materials  developing  a 

long  vest  idea.      Plain  tailored  effect 

for  motoring. 


from  the  garb  of  more  primitive  Ameri- 
cans than  we,  but  it  is  not  made  of 
skins.  This  time  it  is  a  straight  piece 
of  tan  linen  stitched  in  rose  and  green 
designs  (from  the  Flambeau  weavers) 
and    has   fringe   across   the   bottom. 

Simplicity  in  Fashions 

Simplicity  is  a  feature  of  most  of  the 
fashionable  costumes  for  the  south. 
Indeed  it  is  evident  in  all  the  new  styles 
whether  in  sheer  Summer  frocks  or  late 
Winter  costumes  for  more  or  less  or- 
dinary occasions.  A  smart  navy  serge 
dress  has  only  a  white  satin  vestee  and 
collar,  very  narrow  turn  back  cuffs  and 
some  rather  large  ball  buttons  to  re- 
lieve the  serge.  The  skirt  is  made  with 
a  half  tunic  knee  length  and  side  panels. 

Best  &  Co.  are  showing  a  novel 
straight  line  foulard  frock  in  red  and 
white  with  white  Georgette  beaded  apron 
panel  and  sleeves.  A  sash  of  the  fou- 
lard is  tied  behind.  Simple  two-inch  tucks 
in  twos  appear  on  the  skirt  of  a  dainty 
printed  chiffon  frock.  There  are  a 
couple  of  bead  motifs  on  the  ribbon 
belt  and  a  white  net  and  lace  collar  and 
vest.  Lower  part  of  sleeves  is  also  of 
the  net. 

Sleeveless    Coats    Increase 

The  sleeveless  coats  which  were 
brought  out  last  year  are  seen  in  greater 
numbers  this  season  already.  Velvet 
and  satin  are  the  favorite  fabrics  used. 
One  of  navy  satin  has  a  sash  with  deep 
fringe  at  the  ends  and  all  the  edges  of 
the  jacket  have  borders  of  satin  and 
gold  embroidery.  There  is  any  amount 
of  variety  to  these  jackets  and  they  are 
a  little  more  dressy  with  the  dainty 
silk  frocks  than  are  the  more  informal 
but  nevertheless  elaborate  silk  and 
hand-knit  wool  sweaters  which  were  so 
popular  last  year.  Sweaters  both  of  the 
slip-over  and  the  coat  style  are  still 
extremely  fashionable,  however,  at  the 
resorts.  One  new  cold  weather  model 
is  %  length,  of  heavy  brown  wool  with 
cuffs  and  an  uneven  band  of  blue 
serge;  a  huge  wool  collar  muffles 
warmly   about  the   neck. 

Giddings  are  showing  an  attractive 
hand-made    blouse    of    Japan    blue      and 


READY-TO-WEAR    GARMENTS 
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TWO  SMART  AND  VERY  WEARABLE  SPRING  DRESSES 

Made  by  Woolf  &  Shulhof.  New  York. 
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white  stripe  crepe  de  Chine.  With  it 
is  shown  a  soft  white  linen  stock  with 
square  jabot  finished  at  the  bottom  with 
a  ruffle  and  buttons  at  the  side.  There 
are  linen  cuffs  to  match.  A  charming 
hat  at  the  same  place  is  a  medium- 
sized  sailor  with  large  crown.  There  is 
a  close-fitting  band  of  Georgette  crepe 
around  it  and  the  same  for  the  under- 
brim.  At  the  top  of  the  band  on  the 
crown  is  a  wreath  of  rather  large  straw 
and  crocheted  wool  flowers  in  various 
colors,  black  velvet  at  the  brim  edge. 
A  Hat  of  Wide  Ribbon 

Another  attractive  chapeau  is  made 
entirely  of  wide  grosgrain  ribbon.  The 
hat  is  a  large  sailor  with  a  roll  brim, 
the  ribbon  being  applied  perpendicularly 
on  the  crown  and  from  the  base  of  the 
crown  and  the  brim  edge  in  alternate 
bands  of  tan  and  cerise,  fringe  and  flat 
loops  of  the  ribbon  on  one  side  are  the 
only  trimming. 

The  "most  military"  suit  yet  made 
its  debut  the  other  day.  The  belted 
coat  was  tut  in  full  military  style  ex- 
cept that  the  collar  had  deep  points  in 
front,  a  military  cape  hung  from  the 
shoulders  in  the  back,  the  skirt  was  so 
tight  that  it  appeared  like  trousers;  an 
R.  F.  C.  cap  was  the  crowning  item. 
Speaking  of  things  military,  Miss  Eve- 
lyn Greig,  of  the  "Oh  Boy"  company 
possess  a  "service  belt."  It  is  patent 
leather  and  shows  a  star  for  each  of 
her  soldier  connections. 

Pearls  Revived 

Pearls  have  returned  strongly  into 
fashion's  favor.  They  are  worn  with 
afternoon,  evening  and  semi-dress  day 
frocks  or  outfits.  The  lengths  range 
from  the  strands  which  touch  the  waist- 
line to  the  little  circlet  which  demurely 
drops  from  the  throat  and  fills  in  the 
tiny  decolletage  which  seems  to  have 
struck  a  popular  chord. 

Foulards   and   More   Foulards 

In- the  dress  department  at  McCreary's 
is  a  showing  of  Spring  merchandise. 
Spotted  foulards  combined  with  Georg- 
ette, also  some  serges  and  jerseys  are 
noticeable.  Striped  taffetas  with  Georg- 
ette, serge  braided  and  embroidered  and 
some  in  chemise  style  comprised  an- 
other group  and  there  are  some  com- 
binations of  printed  Georgettes  and 
chiffons  with  plain  fabrics.  One  is  a 
khaki  tricolette  in  Eton  effect  and  an- 
other is  a  striped  black  and  white  jersey 
with  white  crepe  de  Chine. 

"Wool    Scrim"   Frocks 

A  novelty  in  the  way  of  fabrics  is 
being  introduced  in  frocks  for  spring 
wear  by  Franklin  Simon  &  Co.  By 
them  it  is  called  wool  scrim  which  is 
a  basket  weave  wool  fabric  similar  to 
estamene. 

Models  in  this  newly  featured  fabric 
are  in  straight  line  coat  effects  in  navy 
and  brown  over  satin  of  the  same  shade. 
There  is  a  model  with  pleated  skirt  and 
steel  beaded  belt  with  a  vest  of  tucked 
organdie.  Wide  braid  is  used  down  the 
front,  around  the  bottom  and  for  the 
girdle.  There  are  two  chemise  effects, 
one    quite    plain    with    satin    girdle,    em- 


broidered at  the  top  and  the  other  em- 
broidered in  soutache  design  used  in 
zigzag  motifs  over  satin. 

A  model  in  blue  is  embroidered  in 
stripes  all  the  way  down  the  chemise 
overdress,  an  under  panel  of  black  satin, 
showing  at  front  and  back  of  the  skirt. 
The  shawl  collar  is  of  beige  Georgette 
with  edge  of  pleating  and  the  sash  and 
sleeves  are   of  satin. 

Tailored   French   Flannels 

Among  the  frocks  appealing  for 
Southern  wear  are  striped  French  flan- 


FOR  GARDENING 

A  pretty  cap,  apron  and  pair  of  sleeves 
of  cretonne  for  service  in  the  coming 
planting    season. 

nels  in  tailored  models,  white  striped 
with  black,  tan  or  lavender.  Pipings  and 
collars  are  of  braid  and  they  fasten  with 
huge  pearl  buttons.  The  different  sports 
silks  appear  in  a  variety  of  models. 
Sylvette  in  oyster  white  is  made  with 
coat  and  vest  blouse  and  the  skirt  with 
wide  pockets.  The  same  fabric  is  com- 
bined with  a  blouse  of  chiffon  and  panels 
are  doubled  up  in  pocket  effect  and  em- 
broidered  in  blue. 

Siam   Cloth 

Siam  cloth  is  in  a  straight  paneled 
frock  and  a  heavy  Shantung  has  three 
loops  in  each  of  the  four  narrow  panels 
and  a   collar  beaded   in  jet  fringe. 

Dark  green  duvetyn  at  Bonnewit  Tel- 
ler's  is   the  material   of  an  almost  fu!l 
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length  coat  suit  having  a  plastron  vest 
in  one  with  a  bell  chin  collar  of  Hudson 
seal.  Double  rows  of  fur  accentuate 
the    uneven    bottom    of   this    model. 

New  fibre  satin  skirts  are  priced 
around  $25  and  $.30.  More  elaborate 
ones  combined  with  diaphanous  Egyp- 
tian printed  chiffon  voiles  and  fur  trim- 
med  mounting  to  about  $40. 

A  new  corduroy  coat  is  in  jade  color 
with  beige  velour  collar,  belt  and  cuffs, 
self-stitched. 

Some    Novel    Blouses 

Bests  are  introducing  a  smart  tailored 
waist  with  a  long  pointed  collar,  neither 
high  nor  low,  which  fits  close  to  the 
neck,  for  wear  at  school  or  for  sports. 
It  comes  in  batiste  with  collars  and  cuffs 
of  fine  pique  and  broad  tucks,  in  linen 
with  fine  tucks,  and  in  plain  Habutai 
silk.  Handmade  French  lingerie  blouses 
are  favorites  as  usual. 

A  very  attractive  Georgette  blouse  is 
developed  in  a  soft  dull  shade  of  French 
blue,  which  is  almost  more  grey  than 
blue.  The  square  neck  of  the  blouse, 
and  the  quaint  side  opening  are  border- 
ed, by  a  little  band  of  white  Georgette 
embroidered  in  bonnaz  work  in  French 
blue. 

Misses'  Summer  Dresses 

Referring  to  the  new  misses'  dresses 
one   manufacturer   says: 

"We  try  to  keep  them  as  simple  and 
youthful  as  we  can  make  them,  we  take 
our  inspiration  for  detail  wherever  we 
can  get  it,  but  always  we  keep  the  style 
of  our  models  in  the  note  of  young  girl 
fashions.  The  waistline  is  a  little  bit 
above  the  normal,  but  at  the  same  time 
is   not  a  high  waist  line." 

This  house  specializes  in  white  cotton 
frocks,  but  many  of  them  are  trimmed 
in  color.  There  is  much  confidence  ex- 
pressed in  voiles  which  are  shown  in 
large  quantities,  but  there  are  also 
frocks  of  lawn  and  organdie,  the  latter 
fabric  is  not  expected  to  sell  as  well 
as  last  year  as  the  consensus  of  opinion 
is  that  it  is  not  as  satisfactory  for  a 
wash  frock. 

Bonnaz  embroidery  in   color  on  white 
is   used   in  both   cord   and   chain     stitch 
effect,  trimming  tunics,  peplums,  pleat- 
ed skirts,  vests  and  high,  plain  belts. 
Dainty    Voile    With    Colored    Trimmings 

White  voile  frocks  are  also  attractive- 
ly trimmed  with  colored  wash  fabrics, 
wide  stripes  of  pink  and  white  or  blue 
and  white  form  a  wide  shawl  collar  and 
stitched  bands  on  the  skirt  and  sleeve. 
Other  frocks  are  hemstitched  in  blue 
about  the  skirt,  apron  panels  and  Eton 
effect  blouse  with  tabs  over  the  girdle. 
Gingham  plaids  serve  as  trimming  for 
other  models  for  collar,  belt  and  cuffs, 
plaid  is  also  used  for  bindings  on  col- 
lar and  pockets  and  for  pleated  girdles. 

White  voile  is  also  shown  in  rather 
tailored  simplicity  in  a  pleated  chemise 
frock  with  soutache  edging  and  little 
knots  of  soutache  at  the  front. 

Filet  and  Venise  lace  is  said  to  be 
particularly  strong  this  season  and  they 
are  combining  filet  and  Valenciennes  in 
the   same  frock. 


Paris.  France,  February,  1918. 

THIS  month  I  will  deal  with  a  most 
fascinating  subject,  which  will  re- 
vive in  the  mother's  heart  some 
happy  memories,  while  her  daughter's 
eyes  will  glitter  with  the  joyful  thoughts 
of  coming  happiness.  I  mean  to  talk 
about 

Trousseaux 
Thai  word  alone  will  make  you  think 
at  once  of  a  heap  of  snowy  white  fluffy 
muslin  and  lace  and  ribbons  and  all  the 
dainty  nothings  which  have  such  a  large 
place  in  the  young  bride's  mind.  I  am 
afraid  1  must  disappoint  you  (for  a 
moment  only)  by  saying  that  the  pre- 
sent trousseaux  are  no  longer  entirely 
white. 

Here  and  there  among  the  classical 
nainsook,  cambric,  etc.,  we  shall  have  a 
few  sets  of  fancy  materials  such  as 
cotton  voile,  silk  voile,  schappe  silk 
pongee  and  crepe  de   Cbine. 

Cotton  voile  will  be  printed. 
The  main  part  of  the  set  will  have  a 
white  ground  with  dots  or  flowers  and 
the  trimmings  will  be  made  of  plain 
voile  in  the  shade  of  the  printed  motifs. 
You  have  a  sample  of  this  arrangement 
in  picture  No.  1. 

One  or  two  sets  would  be  sufficient  in 
a  trousseau,  for  they  require  great 
care  in  the  washing.  I  am  told  that 
they  clean  well  in  warm  water  with  a 
little   ammonia. 

Tinted  Silks  Used 
All  the  silk  materials  are  used  in  one 
or  two  shades  together;  they  require 
very  little  trimming-  When  two  shades 
are  used  you  find  pink  and  white,  pink 
and  military  blue,  pink  and  mauve, 
which  are  very  nice.  The  trimming 
-  of  a  band  in  one  of  these  shades 
edging  the  top  of  the  chemise,  making 
the  shoulder  straps,  and  the  ribbon, 
which  slightly  shows  the  waist  line, 
must  of  course  be  of  the  color  of  the 
trimming. 

Picture  No.  2  gives  an  example  of 
above  and  would  constitute  a  very  dressy 
set,  for  not  only  the  edging  but  also  a 
flower  motif  is  inserted  with  "point 
turc"  of  which  I  shall  speak  later.  In 
fine  cambric  of  two  shades  it  looks 
lovely   too. 

In  some  instances  we  have  embroi- 
dery motifs  in  color  on  a  white  ground, 
whether  the  material  be  silk  or  cambric, 
such  as  in  the  set  No.  3.  It  is  very 
simple,  all  straight,  with  some  flounces 
in  front  and  at  the  back  to  make  the 
garment  wide  enough.  Its  originality 
is    in  the   embroidered  band.     In   fact,  I 


SUMMARY 

A  departure  made  from  the 
classical  all  white.  Some  fancy 
fabrics  now  show  patterns  and 
tints. 

Combination  of  colors  fre- 
quent and  dainty  embroidered 
edges  finished  with  plain  hands 
of  net.  This  for  handkerchiefs 
a-  well  as  lingerie. 

Narrow  ribbons  used  double 
and  crossed  for  shoulder  strap-. 

Always  line  qualities  in  fab- 
rics, lace-,  ribbons  and  hand- 
work. 

Borders  of  black  eat-  are 
novel. 

Children'-  togs  are  practical 
and  easily  washable. 

Braiding  favored. 


would  recommend  that  shape  which 
every  industrious  lady  can  easily  make 
herself. 

No.  4  and  5  are  in  crepe  de  Chine 
white.  This  material  requires  even  less 
trimming  than  the  other  silk  fabrics; 
openwork   will   be   quite   sufficient. 

In  No.  4  we  have  "jours  croises," 
which  are  very  ornamental.  Notice  the 
way  the  ribbon  is  threaded,  quite  ori- 
ginal, isn't  it?  Just  look  at  the  boudoir 
cap   matching  the   set. 

Picture  No.  5  represents  another  set, 
with  "jours  echelle."  This  pattern  is 
very  nice,  but  one  must  be  very  careful 
in  drawing  out  the  threads,  as  it  must 
be  very  regularly  done,  or  the  work  is 
spoilt. 

Now  let  us  come  to  the  more  practical 
part  of  the  trousseau,  which  is  made  of 
nainsook    or    cambric. 

As  the  note  at  present  is  simplicity, 
we  shall  not  have  any  extraordinary 
shapes  nor  anything  over-trimmed. 
Borders  of  Net 
Rich  lingerie  is  made  of  fine  cambric, 
the  trimmings  are  net  inserted  as  in 
picture  No.  6,  that  is  edging  a  pointed 
festoon.  I  have  seen  that  festoon  in 
pink  or  mauve;   it  was   effective,  too. 

I  have  also  seen  some  white  net  edg- 
ing  a   black    combination    in     crepe     de 
Chine.     This  I  did  not  like  very  much. 
Some     handkerchiefs     have      also,      in 
place  of  lace,  a  band  of  net  at  the  hem. 
Picture    No.    7    is    interesting    on    ac- 
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count  of  the   frill  which  is  sewn   on  an 
embroidered  band  with  "point  de  feston." 

"Point    Turc" 

But  the  finest  openwork  trimming  is 
"point   turc." 

There  are  different  sorts  of  this 
stitching.  Sample  No.  8  shows  one, 
which  is  made  by  means  of  two  needles, 
one  very  thick  (No.  0  would  do)  to 
make  the  holes,  and  a  very  fine  one, 
with  very  fine  cotton  to  sew  with,  in 
the  same  way  as  when  making  a  hole  of 
"broderie  anglaise."  It  is  better  to 
edge  the  design  with  embroidery  cotton 
before  making  the  holes.  That  design 
is  very  dainty  with  its  tiny  plumetis 
motif  between  the  knots,  and  the 
original  festoon  for  edge.  This  set  is 
very  practical  and  might  be  the  basis 
of  a  dainty  trousseau.  You  notice  the 
tucks   at   the   waist  line. 

Nos.  9,  10,  11  are  samples  of  another 
kind  of  point  turc,  which  is  made  with 
a  thick  needle  and  very  thin  cotton. 
The  design  is  obtained  by  making  three 
stitches  in  the  same  hole,  then  going 
a  little  below  to  make  another  hole, 
then  coming  back  to  the  hole  above  in 
which  the  needle  is  put  to  make  an- 
other hole  close  by,  and  so  on. 

It  takes  rather  long  to  make,  but  it  is 
very  dainty.  In  fact,  all  the  fine  laces 
are  thus  inserted,  and  you  can  find 
some  nice  motifs  in  the  material  itself. 
In  No.  11  the  lace  and  "entre  deux" 
are  sewn  together  by  means  of  "cordon- 
net   stitch." 

No.  12  is  a  very  simple  set  which  can 
be  made  either  in  silk  or  cambric;  the 
trimming  is  only  a  hem  stitch,  and  the 
ribbon  is  laced  like  a  boot.  This  way 
of  adorning  lingerie  with  ribbon  is  very 
fashionable   now. 

New  Shoulder  Straps 
The  shoulder  straps  of  this  set  are 
new,  too,  as  w'ell  as  those  of  the  com- 
binations in  pictures  Nos.  14  and  15. 
They  consist  of  two  narrow  ribbons 
which  cross  each  other  on  the  shoulder, 
thus  avoiding  the  unpleasant  feeling  of 
the  straight  shoulder  strap  of  the  regu- 
lar Empire  chemise  falling  on  the  arm. 

Nos.  1.".,  14,  15  show  the  newest  type-; 
of  combinations,  petticoat,  corset  cover. 
Notice  the  corset  cover  in  points,  which 
is  very  convenient,  especially  when  low- 
necked  dresses  are  worn.  The  left 
combination  in  picture  No.  15  has  a 
corset  cover  made  of  four  handkerchiefs 
cut  according  to  the  figure;  see  the 
basque. 

Everywhere  "jours  echelle"   or  "jours 
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made lingerie  as  described  in  letter 
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eroisds"  or  "point  turc."  All  these 
combinations  are  in  crepe  de  Chine,  silk 
schappe.  pongee,  or  silk  voile.  There 
arc  also  a  few  in  very  supple  satin  or 
.    hut    not    many. 

No.  1(>  gives  a  fair  assortment  of  the 
boudoir  caps  which  are  now  an  indis- 
pensable part  of  a  set.  As  a  rule  it 
-  the  set.  as  far  as  the  trimming 
is  concerned.  All  those  shown  will  give 
you  art  idea  of  all  the  various  shapes 
from  which  1  find  it  difficult 
to  make  a  selection. 

Fine    Materials    Essential 

To  sum  up.  I   might   say: 

The  lingerie  of  the  present  time,  while 

simple,     is     very      elegant,    because    the 

lis    and    the    trimmings    are    rich. 

What    there    is    of     lace     is     real     val, 

"binche."   or   "venise." 

The  ribbons  are  very  fanciful.  The 
plain  tricotine  is  still  adopted  by  ladies 
who  are  particular  about  simplicity  (in 
my  opinion,  they  are  right,  for  that 
washable  ribbon  is  the  most  practical 
and  dainty  as  well),  but  really  fashion- 
able ladies  have  just  taken  a  fancy  for 
checked  faMle.  and  even  lame  ribbons. 
In  some  instances  they  have  narrow- 
ribbons  with  specks  of  cashmere  in 
olden  shades.  The  tiny  ribbons  shown 
in  my  previous  article  are  seen  in  the 
present    lingerie. 

The  shapes  are  simple.  Most  chemises 
are  Empire  shape,  the  waist  is  indicated 
by  a  ribbon  threaded  through  some  but- 
ton holes,  or  we  have  a  "bouillonne," 
which  is  verv  nice  too.  They  are  rather 
short  as  well  as  the  knickers,  which  are 
straight  and  fairly  wide. 
"Black    Cats" 

Among  the  fancy  1-Hmmings  I  just 
wish  to  mention  a  combination  of  pink 
crepe  de  Chine  which  was  adorned  on 
the  top  and  bottom  with  a  series  of 
black  cats  embroidered  in  "point  de 
chainette."  Surely  it  ought  to  bring 
good  luck,  if  according  to  the  saying 
black  cat   is   good   luck. 

This  idea  of  keepsakes  is  being  ex- 
tensively shown  in  the  present  hand- 
kerchiefs, which  are  very  fanciful.  Out- 
side  of  the   patriotic   silk   handkerchiefs 


we  have  some  in  cambric,  the  edge  o( 
which  is  pink,  green  etc.,  and  you  find 
in  one  comer  embroidered  "au  passe" 
a  duck,  or  a  favorite  bird  or  a  black 
cat.  playing  with  a  reel  of  pink  cotton, 
or  arspider   weaving  its   net. 

More  practical  handkerchiefs  have  a 
seal  embroidered.  One  looks  like  a  real 
seal,  the  letters  alone  are  in  material, 
not  embroidered,  the  remainder  being 
covered  with  plumetis  work.  Another 
has  embroidered  letters  and  square 
edge,  and  the  ground  is  made  in  red 
point  de  sable  "sand-stitching."  The 
edge  is  very  narrow  hemstitched.  The 
former  is  edged  by  a  "point  de  feston" 
and  could  have  a  band  of  net,  as  ex- 
plained   above. 

For  morning  wear,  ladies  have  some 
"matinees."  very  fluffy  where  an  ex- 
traordinary competition  of  lace  and 
ribbons  is  displayed.  The  shapes  are  of 
course  very  loose,  and  the  boudoir  cap 
matches  them.  It  is  very  nice  indeed 
to  see  a  lady  in  such  an  elegant  "neg- 
lige." they  are  in  some  cases  much  more 
attractive  among  their  lace  and  ribbon 
"fouillis"   than    in   any   other   dress. 

Children's  Lingerie 

To  finish,  I  will  just  say  a  few  words 
about  little  ones'  lingerie.  Everything 
must  be  practical  and  easily  washable. 
I  would  suggest  some  chemises  with  a 
round  yoke  of  Irish  lace  and  knickers 
with  just  a  band  of  the  same  lace  at 
the  bottom  of  each  leg.  A  tinv  fiat  bow 
to  complete,  and  our  baby  will  be  ele- 
gantly   although    simply   clad. 

Dressy  frocks  are  extensively  braided. 
The  shape  is  quite  straight  with  a  round 
yoke  going  below  the  shoulders  and  tiny 
fluffy   sleeves. 

The  idea  of  points,  as  in  mamma's 
combination,  can  be  used  for  little  ones' 
pinafore,  which  would  be  dressy,  with 
a  how  on  the  shoulder.  With  a  tucked 
cambric  waist  underneath,  it  would 
make  a  pretty  dress. 

Among  the  presents  to  be  made  to 
a  newly-born  baby  I  wish  to  point  out 
the  newest  idea,  which  consists  of  a 
pair  of  shoes  in  white  satin  covered  with 
braided  net.  It  is  extremely  dainty  and 
not  very  difficult  to  make. 


ENLARGED   READY-TO-WEAR 

A.  J.  Freiman's,  Ottawa,  moved  their 
mantle  department  during  January.  It 
now  occupies  the  whole  Mos'^rove  street 
front  of  200  feet  and  about  GO  feet  of 
the  Rideau  frontage.  They  advertise  it 
as  "the  largest,  best  equipped  and  most 
efficient  section  for  the  sale  and  display 
of  ladies'  ready-to-wear  in  all  Canada." 
Interesting  along  with  this  comes  the 
announcement  that  the  Women's  Cana- 
dian Club  of  Ottawa  will  hold  a  two- 
nights'  fashion  show  in  the  Freiman 
store  on  March  5  and  6.     All  the  seats 


will  be  reserved,  the  proceeds  to  go  to 
the  Soldiers'  and  Sailors'  Comfort  Fund. 
Mr.  Freiman  will  furnish  all  the  apparel, 
which  is  to  be  the  last  word  in  Spring 
and   Summer  styles. 


CHILDREN'S  WEAR 

More  than  ever  of  smocking  seems  to 
characterize  the  Summer  wash  dresses 
for  little  girls.  Deep  yokes  and  wide 
bands  of  it  appear  on  all  manner  of 
white  and  colored  dresses  and  in  one, 
two  or  three  colors.  High  waisted  frocks 
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or  else  the  full-length  coat  dresses  are 
leaders.  In  the  high  waisted  designs 
many  Eton,  bolero  and  jumper  models 
are  seen;  sometimes  these  are  all  cut  in 
one,  the  idea  being  brought  out  by  tucks 
or  novel  cutting,  but  the  two-piece  styles 
are  liked  about  as  well.  One  pretty  little 
white  pique  frock  has  a  bolero  effect 
with  underblouse  and  sleeves  of  tiny 
cross-bar  white  dimity.  Those  modeis 
whose  yoke  appears  to  come  down  loose- 
ly over  the  skirt  and  to  be  cut  with 
long  ends  which  tie  in  a  sash  behind 
continue  popular  also.  One  new  little 
serge  dress  in  the  first  samples  for  Fall 
is  in  navy  blue  and  has  a  plaid  round 
collar  cut  in  one  piece  with  a  sort  of 
top  yoke  which  passes  under  the  arms. 

A  very  attractive  Spring  frock  of 
cafe  ct  crcme  serge  has  its  collar, 
belt,  pocket  and  cuffs  bound  with  Kay 
blue  silk  braid.  "Little  girls  will  wear 
more  than  ever  before  of  silk  dresses 
•this  year,"  said  one  manufacturer.  "Taf- 
fetas, satins,  fancy  plaid  and  stripe  silks, 
crepe  de  Chines  and  Georgettes  are  all 
being  purchased  in  greater  numbers  than 
ever." 

For  a  young  girl  there  was  a  pretty 
frock  shown  of  "postman"  blue  crepe  de 
Chine  with  vestee  and  girdle  lining  of 
flesh  Georgette.  "Postman"  blue  is  not 
a  Canadian  term,  for  it  refers  to  this 
shade  of  blue  worn  by  the  New  York 
postmen  and  is  verv  similar  to  the 
Poilu  blue  of  our  French  Allies.  A 
good  deal  of  wool,  machine  and  hand 
silk  embroidery  and  braiding  is  shown 
on  the  "nice"  dresses  for  juniors.  One 
one-piece  green  serge  pleated  dress  had 
o-inch  "eyelets"  embroidered  with  wool 
where  the  girdle  passed  through. 


MUNICIPAL  BLOUSES  IN  GERMANY 

Textiles  for  clothing  for  women  and 
girls  are  now  said  to  be  so  scarce  in 
Germany  that  the  Berlin  authorities  have 
bought  a  large  quantity  of  blouses  from 
the  Imperial  Clothing  Commission  for 
sale,  through  the  retail  shops,  at  a 
maximum  profit  of  18  per  cent,  over  the 
wholesale   price. 


PENSION  PLAN  FOR  EMPLOYEES 

The  Canadian  Consolidated  Rubber  Co. 
of  Montreal,  are  announcing  a  pension 
plan  for  their  employees  that  would  ap- 
pear to  be  very  generous.  No  money  is 
held -back  from  the  pay  of  the  employees 
but  the  necessary  funds  will  be  supplie  I 
by  the  company  out  of  a  yearly  appro- 
priation. All  employees  that  have  been 
20  years  or  more  with  the  company  and 
have  reached  the  age  of  (30  or  65  accord- 
ing to  certain  conditions  will  be  eligible 
to  claim  a  pension  under  this  plan.  The 
amount  of  the  pension  is  to  be  based 
upon  the  salary  earned  by  the  p 
the  10  years  previous  to  hi  or  her  re- 
tirement. 


The  Dominion  Ostrich  Feather  Co. 
have  altered  the  interior  of  their  pre- 
mises and  have  fitted  up  a  neat  millinery 
showroom  and  workroom.  Miss  Urqu- 
hart,  formerly  of  the  Robt.  Simpson  Co., 
is   in   charge. 


PARIS  MAKES  SOME  CHANGE  IN  DRESSES 


Fullness  Gathers  Towards  the  Front — 
From    Hustle    Fashion — Serges   Have 


Silhouette    Not   Radically    Different,   Except 
Big  Sale — Bifurcated  Apparel  Coming? 


DESIGNERS  and  manufacturers  all 
over  America  awaited  the  arrival 
of  the  latest  modes  from  Paris 
with  the  eagerness  of  the  small  child 
for  Christmas.  Radical  changes  in  fash- 
ion were  hinted  at.  It  is  still  Christmas 
for  them,  for  every  once  in  quite  a  while 
costumes  make  their  way  to  these  shores 
and  then  in  a  trice  they  are  interpreted 
in  a  dozen  ways  for  the  American  pub- 
lic. 

There  have  been  novel  things  arriving 
but  so  far  they  have  been  of  such  de- 
signing as  not  to  render  our  Spring 
things   already   out   as   of   an   art   passe. 


There  are  a  few  characteristics  of  these 
new  Paris  things,  however,  which  it 
will  be  very  well  for  buyers  to  keep  in 
mind,  for  these  will  be  bound  to  in- 
fluence the  modes  of  a  season  hence. 

Some  New  York  publications  heralded 
the  new  gowns  as  depicting  an  entirely 
new  silhouette  but  really  after  examin- 
ing them  one  may  conclude  they  are  not 
so  very  different  after  all,  unless  one 
compares  them  with  our  most  extreme 
types.  For  instance,  a  gown  of  the 
real  bustle  type  would  surely  appear  on 
the  other  side  of  a  gulf  from  the  tendency 
of    these    Paris    frocks.      That    tendency 


SPRING   MODEL 

Novel  design  utilizing  silk  braid  and 
'ord  in  sleeve  and  side  nanels.  From 
Exclusive    Ladies'    Wear,    Limited. 


is  for  gowns  to  be  made  shorter  in  front 
than  behind,  with  tunics  of  a  similar 
trend  and  with  the  fullness  all  cqllected 
across  the  front  of  the  skirt;  bodices 
are  rather  closely  fitted  to  the  figure 
and  inclined  to  curve  in  at  the  waist 
line — which  is  somewhat  of  an  innova- 
tion for  Paris  who  has  rigidly  stuck  to 
straight  silhouettes  and  chemise  gowns. 
We  have  accepted  some  fitted  bodices  a- 
long  with  the  bustle. 

Combinations  of  Fabrics 

Another  very  prominent  feature  of  the 
Paris  styles  and  one  which  usually  takes 
well  with  Canadian  trade  is  the  combina- 
tion of  materials — wool  with  silk,  wool 
with  satin,  silk  of  two  kinds,  two  shades 
of  wool,  plain  with  fancy  material,  etc., 
all  hold  a  great  deal  of  interest.  Sleeves 
for  the  most  part  remain  long  and  rather 
narrow,  though  with  sheer  materials 
there  is  fullness.  Trimming  is  not  pro- 
fuse. In  fact  many  gowns  show  none  at 
all.  Embroidery,  fringe,  braid  and  touch- 
es of  wool  appear  in  some  instances  of 
course  and  also  some  novel  beads  and 
passementerie. 

Big  Sale  of  Serge  Dresses 

Coming  to  our  own  home  productions 
there  is  reported  everywhere  during  Jan- 
uary a  market  vogue  for  serge  dresses 
for  early  Spring.  As  to  their  styles  the 
details  described  last  month  still  cover 
the  field  pretty  thoroughly,  for  they  are 
of  a  practical  and  attractive  nature  and 
meeting  with  the  approval  of  buyers, 
ihe  wnite  satin  collars  are  very  pro- 
minent. Some  of  the  light  colored  gowns 
such  as  bisque,  buff,  beige  and  grey  show 
fancy  silk  effects  but  for  the  most  part 
white  or  ivory  satin  trimmings  are  liked. 
Apart  from  braid  and  buttons  there  is 
seldom  other  trimming  on  the  best  serge 
gowns.  They  show  original  ideas  in  side 
iastenings,  irregular  hems,  sloping  tunics 
and  surprising  neck  finishes. 

Silk  Dresses  Have  Big  Call 

Even  now  with  the  demand  for  serges 
and  other  Spring  weight  wools  so  keen, 
makers  of  silk  gowns  are  as  busy  as 
can  be.  They  are  making  up  dressy 
styles  for  immediate  sale  which  will  be 
good  all  through  the  Spring  season.  One 
mm  has  done  excellent  business  in  a 
misses'  gown  showing  a  Georgette  bodice 
and  taffeta  or  messaline  skirt.  Such  col- 
ors as  maize  and  navy,  bisque  and  brown, 
lemon  and  green,  etc.,  were  combined  and 
jumper  effects  also  long  waisted  loosely 
girdled  designs  were  among  those  offer- 
ed. Soutache  braid  was  used  to  trim. 
The  light  color  was  of  course  of  the 
sheerer  fabric  always.  One-tone  combin- 
ations of  satin  and  Georgette  are  also 
excellent  sellers.  One  model  in  mouse 
color  made  in  jumper  style  with  a  bustle 
tunic   is  very  attractive. 

Dresses  are  so  generally  approved  this 
year    that    every    variety    is    considered 
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®too  £l>tplisrtj  Summer  jfrock£ 


The  little  miss  wears  a  gingham  this 
year  because  she  likes  to.  It  is  stylish 
— especially  when  made  up  like  this. 
She  used  to  wear  it  because  she  had 
to.  It  is  so  practical  for  school  and 
play. 

B 


This  dainty  frock  is  fashioned  of  linen 
and  is  neatly  hand  embroidered.  The 
little  girl  likes  that  side  curve  to  the 
fastening  as  much  as  the  lady  who 
designed  it. 


courtesy   of    S.   Phillips   &    Son,   Inc.,    New    York. 


fashionable.  In  fact,  it  is  difficult  to 
tiiink  up  anything  and  call  it  original  for 
something  of  its  kind  is  sure  to  be  dis- 
covered somewhere.  Surplice  bodices  and 
vest  effects  both  sell  well,  though  the  lat- 
ter is  newer  for  Spring  wear.  Hats  and 
bags  to  match  will  complete  the  costume 
of  many  fashionable  ladies  this  Spring 
and   Summer. 

Buyer  Looks  for  Bifurcated  Fashions 

In  talking  with  a  well-known  Toronto 
buyer  recently,  DRY  GOODS  REVIEW 
was  impressed  with  his  opinion  that 
bifurcated  garments  for  women  are  a 
certainty  of  the  not  far  distant  future. 
"They  are  sensible,  practical  and  may 
be  designed  to  look  very  nice,"  he  said. 
"The  reason  that  women  have  refused  to 
wear  such  garments  as  bloomers  out- 
side the  gymnasium  is  that  they  felt  as 
if    their    limbs    were    uncovered.      But, 


provide  a  neat  puttee  or  a  legging  tc 
match  the  costume  and  I  believe  women 
would  wear  it  and  like  it  and  would  feel 
smartly  and  modestly  clothed.  The 
whole  trend  of  fashion  is  in  that  direction 
with  the  short  tight  skirts  now  being 
worn  in  New  York  and  the  uniforms 
necessary  for  the  various  types  of  work 
now  being  done  by  women.  Last  year 
the  overalls  came  along  and  have  been 
accepted  from  coast  to  coast.  I  believe 
that  bifurcated  garments  are  a  surety." 
Then  as  if  to  set  a  seal  upon  his  remarks 
along  comes  a  skirt  in  New  York  called 
the  "pantalette  skirt."  It  is  made  of 
red,  black  and  blue  ckecker  plaid;  a 
soft  belt  crosses  in  front  and  ends  under 
the  flare  tunic  which  is  longer  in  the 
back.  A  tapering  panel  or  apron  falls 
in  front  and  the  trousers  are  shirred  at 
the  ankles,  forming  ruffles.  In  our  New 
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York  correspondent's, letter  you  will  see 
too  that  the  leggings  suggested  by  the 
buyer  mentioned  above  have  already  ap- 
peared in  skating  costumes.  He  may  be 
right  in   his   opinion! 


FROM 


THE     ROYAL     SILK     DRESS 
AND  WAIST  CO. 

DRY  GOODS  REVIEW  regrets  that  the 
sketch  of  the  beautiful  gown  of  prunella 
satin  and  beaded  georgette  which  ap- 
peared in  the  January  issue  was  credit- 
ed to  the  wrong  firm.  The  dress  was 
made  by  the  Royal  Silk  Dress  and 
Waist  Co.,  of  Montreal,  and  this  name 
should  have  appeared  with  the  sketch. 


Geo.  Pollock,  dry  goods,  Quebec,  Que. 
suffered   fire   loss,   insured. 
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REGARDING  SUITS 

Paris  Has  Not -Yet  Changed  Our  Spring  Fashions  —  Skirts 
May  Grow  Narrower  With  Advancing  Season 


IN  between  the  numbers  on  the  well- 
filled  programs  of  "January  sales," 
which  have  become  part  of  the  vitals 
of  dry  goods  retailing,  and  stock-taking 
and  house-cleaning  and  rearranging  of 
the  stores  where  necessary,  buyers  have 
been  intro  '.uced  during  the  past  month  to 
the  materialized  conceptions  of  Spring- 
fashions  that  have  ranked  in  the  brains 
of  designers  for  the  past  three  or  four 
months.  January  retailing,  the  eager- 
ness of  the  public  to  buy,  the  variety 
and  attraction  in  the  styles  offered  and 
the  anxiety  to  secure  goods  while  they 
are  to  be  had  have  all  conduced  to  create 
a  satisfactory  and  optimistic  feeling 
throughout  the  trade.  Suits  are  sell- 
ins:  well  even  though  coati  have  a  re- 
markably important  place. 

The  main  features  of  suits  as  dealt 
with  in  last  month's  DRY  GOODS  RE- 
VIEW, as  well  as  in  previous  issues, 
hold  good  and  are  developing  without 
much  further  offered  in  the  way  of  fash- 
ion features.  It  was  thought  that  when 
models  came  out  from  Paris  in  January 
some  radical  change  might  be  made  but 
so  far  manufacturers  and  retailers  may 
rest  quite  assured  that  generally  speak- 
ing the  samples  offered  by  and  to  them 
are  authentic  for  the  Spring:  season. 
Paris  perhaps  shows  more  combinations 
of  materials  in  her  suits,  more  dress 
effects  in  her  collars,  and  narrower  skirts 
but  these  differences  are  not  decisive 
enough  to  render  our  productions  passe. 
Therefore,  we  shall  be  wearing  the 
plain  tailored  suits,  those  of  uneven 
length,  skirts  of  two-yard  width,  shawi 
and  fancy  collar  effects,  vests,  bustle 
ripples,  rather  narrow  suit-coat  sleeves 
and  all  the  other  items  of  interest  as 
already  seen.  The  Eton  suits  are  being 
shown  in  Canada  and  have  fairly  good 
sale  especially  in  misses'  sizes.  One  very 
attractive  suit  of  this  type  seen  at  a  To- 
ronto manufacturer's  recently  was  in 
navy  blue  serge  banded  at  the  edge  with 
2-inch  military  braid  and  long  silk  tas- 
sels  on   the   points   at  the   sides   of   the 


back;  rows  of  narrower  braid  were  set 
in  panels  with  buttons  and  on  the  sleeves 
to  match;  the  collar  had  a  point  in  the 
back. 

Tailored  Styles  Strong 

The  plain  tailored  slightly  fitted  suits 
are  liked  in  both  the  moderate  priced 
and  the  more  exclusive  modes.  One  firm 
reports  having  sold  more  of  a  strictly 
mannish  tailored  navy  blue  suit  during 
January  than  of  any  other  garment  at 
the  same  price.  Another  firm  has  done 
splendid  business  with  a  beige  wool 
poplin  made  like  the  other  model  de- 
scribed except  that  it  is  embellished  with 
a  high  grade  type  of  fine  embroidery  in 
grey  and  champagne  tones  and  a  little 
pointed-at-the-back  collar  of  checkered 
silk  in  blues,  yellows  and  reds.  The 
skirt  has  a  semi-panel  in  front  with 
buttons  at  the  side,  a  belt  and  a  little 
sloping  inset  pocket.  The  majority  of 
firms  state  that  the  retail  prices  of  suits 
in  which  biggest  business  is  being  done 
will  range  from  $35  to  $50. 

A  good  many  models  are  shown  with 
small  pleats.  For  misses'  these  fall  from 
a  straight  yoke  and  for  women  usually 
from  a  rounded  one.  Military  braid  for 
binding  and  trimming  is  being  shown 
a  great  deal.  Where  it  is  used  for  trim- 
ming it  seems  to  be  preferred  in  a  great 
many  rows  with  buttons  also,  rather  than 
just   a   couple   of   strips. 

Flaring  panel  effects,  longer  than  the 
front  edge,  are  shown  on  the  sides  of 
one  coat.  This  suit  had  its  'edges  all 
finished  with  braid.  Other  flares  extend 
from  the  back  into  long  points  at  the 
sides.  Vest  effects  are  even  better  with 
suits  than  with  coats  and  are  receiving 
a    good   deal    of   approval. 

Skirts   May   Grow   Narrower 

Skirts  continue  plain  and  straight  for 
the  most  part  and  of  2  to  2%  yard 
widths  though  if  New  York  and  Paris  are 
to  have  any  material  influence  as  the  sea- 
son advances  it  will  surely  be  felt  in  a 
more    narrowing    skirt   without   any   in- 


crease in  length.  Some  models  shown 
now  have  panels  caught  up  at  the  back 
or  sides  forming  lengthened  loops  and 
are  smart.  Such  additions  would  allow 
of  a  quite  narrow  skirt. 

BLOUSES 

Interest  Steadily  Increasing — Looks  Like 

a  Good  Season  For  Blouses 

"EVER  since  just  before  Christmas  in- 
terest in  blouses  has  been  steadily  warm- 
ing up  right  from  manufacturers  to  con- 
sumer," said  one  of  the  leading  Toronto 
buyers  to  DRY  GOODS  REVIEW. 
Georgette,  crepe  de  Chine  and  voile  re- 
main the  three  big  ideas  for  materials 
and  these  are  selling  splendidly  at  pre- 
sent in  all  the  varieties  offered.  The 
reversible  collars  which  seemed  to  take 
the  lead  during  the  Fall  are  quite  in  the 
background  just  now.  The  impression 
seems  to  be  that  when  a  lady  wishes  a 
high  collar  she  will  buy  one  separately, 
for  she  only  wants  them  for  street  wear 
and  they  can  be  worn  then  with  the  low- 
necked  blouses  just  the  same. 

The  round-necked  styles  are  really  the 
newest  though  of  course  certain  numbers 
of  high,  low  and  flat  are  taken.  Perhaps 
the  high  effects  are  more  frequent  in  cot- 
ton blouses  although  there  is  little  classi- 
fication to  be  made  in  this  regard. 

Novelty  for  Exclusive  Lines 

In  what  might  be  called  the  popular 
priced  blouse  there  is  very  little  de- 
mand for  novelty  hence  soft,  delicate 
effects  with  good  material  plainly  made 
and  trimmed,  perhaps  only  with  fine 
tucks  or  buttons,  are  the  best  sellers. 
Novelties  find  much  more  ready  sale  in 
the  higher  priced  lines;  as  an  instance 
one  firm  made  up  a  smart  blouse  in  a 
combination  of  black  with  white  Geor- 
gette and  soutache  braiding.  The  upper 
white  part  was  carried  down  to  the  waist 
in  front  in  vest  effect  and  cut  with  long 
sash  ends  which  tied  in  a  soft  bow 
at  the  back.  This  blouse  retailing  at 
ten  or  twelve  dollars  was  quite  popular, 
while  a  model  made  similarly  in 
navy  and  maize,  without  the  braiding, 
to  retail  at  about  seven  dollars  was  not 
fancied. 

Exclusive  models  showing  the  semi- 
open  shoulder,  or  with  the  neck  round- 
ing in  front  and  wide  at  the  sides,  utiliz- 
ing fine  laces  and  hand  work,  are  liked. 
One  new  model  has  a  collar  across  the 
front  similar  to  the  one  at  the  back-- 
narrow  in  depth  and  wide  with  extended 
points.  This  is  a  French  voile  blouse 
shown  at  Murray-Kay's.  Fine  tucks  and 
hemstitching  are  strong  features  in  a 
case  of  these  French  models. 
A   Paris  Idea 

One  manufacturer  has  imported  some 
clever  blouses  from  Paris.  One — the 
most  unusual  of  them— is  of  beautifully 
embroidered  white  crepe  de  Chine,  hav- 
ing the  effect  of  a  scarf  about  the 
shoulders;  this  is  produced  by  a  one- 
inch  tuck  across  the  back  and  carried  on 
into  the  kimona  sleeves  which  are  elbow 
length.     A  wide  soft  black  satin  girdle  is 
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FOR  SUMMER 
WEAK 

A  smart  frock  of  good 
quality  gingham  that 
will  appeal  to  the  aver- 
age woman.  Made  in  as- 
sorted   colors. 

Left:  A  comfortable 
warm  weather  dress  of 
cotton  voile  with  silk 
stripes,  trimmed  with 
niching. 

Right:  A  clever  design 
in  silk  finished  gingham 
with  satin  collar  and 
cuffs. 

Made  by  the  Rosebud 
Mfg.   Co.,    New    York. 


made  with  it.  Combinations  of  black  and 
white  are  shown  in  many  dressy  de- 
signs. 

Blou.-es  showing  the  soft  Buster  Brown 
collar  are  selling  to  the  younger  set 
very  well  but  some  firms  are  not  making 
them  because  of  their  somewhat  juvenile 
effect.  Bigger  business  is  done  in  styles 
which  are  suitable  for  any  type  of  wear- 
er. Two  or  three  authorities  remarked 
that  one  reason  for  the  popularity  of 
plain  voile  blouses  for  this  Summer  is 
the  tendency  for  wearing  a  fancy  silk 
skirt,  a  blouse  and  a  thin  hand-knit 
colored  slip-over  sweater-blouse  which 
makes  a  smart  outfit  and  naturally  does 
not  demand  a  delicate  dressy  waist. 
The  Coat-Smock  Strong 

Toronto  stores  are  anticipating  a  big 
demand  again  this  year — bigger  than 
ever,  in  fact — for  the  coat-smock.  This 
is  a  rather  late  development  and  is  at- 
tracting much  interest  among  buyers.  It 
is  made  with  long  sleeves  of  course  and 
in  other  ways  too  is  just  like  the  ordinary 
smock  except  that  it  opens  downs  the 
front    in    coat   style    and    may   be   worn 


loosely  belted.  Both  plain  and  fancy 
colorings  and  a  fair  amount  of  handwork 
are  allowed  on  these.  The  slip-over  styles 
will  also  be  good  sellers  this  Summer 
but  the  original  of  all  these — the  middy 
— in  its  strictest  cut  is  passe,  for  town. 

Both  in  cottons  and  silks  the  new  blues 
are  meeting  with  favor.  Chief  of  these 
perhaps  is  J-r^an  blue — the  capote  of 
last  >ear.  Some  bright  colors,  suit 
shades  and  fancies  are  selling  but  the 
pastels  and  white  are  leaders. 

Vests    and    Slipovers    in    N.Y. 

New  York  is  showing  some  very  at- 
tractive slip-over  blouses  which  are  sell- 
ing fairly  well  and  some  authorities  are 
anticipating  a  turn  towards  quite  bright 
colors  owing  to  the  long  run  in  flesh  and 
other  very  pale  tints,  but  "anything  that 
is  good  looking  is  also  good  style,"  they 
conclude. 

Two  attractive  novelty  blouses  are 
made  of  cool  lettuce  green  pussy  willow 
silk — one  of  them  in  a  slipover  style  with 
a  cunning  Peter  Pan  collar  of  the  same 
colored  silk,  and  deep  pleats  ft  either 
side  of  a  broad  vest  front.  The  other 
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fools  the  observer  into  believing  that  it 
is  a  slipover,  but  in  reality  has  its  open- 
ing hidden  beneath  a  deep  tuck,  at  one 
side  of  the  vest  front.  The  latter  is 
cut  into  a  slight  V  at  the  top  of  the 
neck,  with  the  regulation  little  placket 
and  buttoned  eyelets  that  appear  on  all 
slipovers  just  below  it.  The  collar  is  a 
long  rolling  affair,  extending  down  each 
side  of  the  blouse  almost  to  the  waist 
line.  The  front  of  the  vest  is  further 
crossed  by  two  wide  horizontal  tucks. 
One  of  the  novelty  Georgette  blouses 
for  wear  with  sports  skirts  is  made  of 
white  Georgette  printed  in  leaf  green 
coin  spots.  There  is  a  vest  and  a  long 
narrow  rolling  collar  of  plain  white 
Georgette,  which  are  trimmed  by  tiny 
pin  tucks  stitched  in  green  silk,  so  that 
the  effect  is  that  of  green  lined  white 
Georgette. 


N.  F.  Cahill,  women's  wear,  Ottawa, 
has    discontinued   business. 

Canada  Needle  Works,  Ltd.,  George- 
town,   Ont»,   have    obtained    charter. 
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CORSETS  AND  BRASSIERES 

Shortage    cf    Wool    Results    in    Need    of 

Perfect  Corseting — Novelties  of  the 

Month 

THE  necessity  for  conserving'  wool  is 
causing  some  changes  in  fashions  which 
will  no  doubt  be  emphasized  as  the  short- 
age continues.  Paris  and  New  York  are 
showing  some  very  narrow  skirts  and 
more  fitted  waists  and  of  course  wool 
cannot  have  a  fashion  of  its  own— there- 
fore narrowness  is  a  feature  no  matter 
what  the  fabric  of  the  costume.  With 
these  prospects  it  is  all  the  more  neces- 
sary that  women  be  perfectly  corseted. 

Longer  Modes  Coming 

The  first  change  that  the  new  influ- 
ence has  brought  in  corsets  is  a  length- 
ened skirt,  tops  remaining  low.  While 
the  tight  fitting  outer  garments  have 
not  yet  become  pronounced  in  Canada  it 
is  quite  probable  that  the  style  will  be 


here  some  time  and  it  is  interesting  to 
know  what  is  on  the  way.  Nevertheless, 
individuality  will  continue  the  key-note 
in  corset  fashions,  for  the  legion  of  vari- 
ations are  designed  for  real  people  and 
not  for  wax  models.  Light  boning,  sup- 
pleness and  innovations  in  the  way  of 
attractive  materials  are  the  features  of 
new  lines  generally.  These  are  provid- 
ed just  as  much  for  the  stout  figure 
as  for  the  slender,  all  of  whom  must  be 
first  of  all  comfortable  along  with  their 
good  appearance. 

Some  of  the  newest  fabrics  used  in 
fashionable  corsets  are  plain  pink  satins 
with  blue  stitching,  white  satin  brocaded 
with  morning-glories  (for  the  bride), 
rows  of  chiffon-lined  Cluny  lace  with 
satin  covered  bones,  etc. 

Various    Front-Laced    Effects 

One  popular  model  of  corset  in  the 
Canadian  trade  is  that  designed  for  the 
figure    inclined    towards    stoutness    with 


FOR  THE  TALL 
SLENDER  FIGURE 

Grace  is  the  feature  of  this  model. 
Neither  seams  nor  stiffening  press 
on  the  hips  and  no  natural  line  is 
broken.  The  material  is  flesh-colored 
brocaded  satin. 

From    the    Canadian    H. 


FOR  THE  TALL  STOUT 
FIGURE 

A  handsome  1918  corset  allowing 
natural  curves  with  freedom  of  move- 
ment and  perfect  fit.  Though  the 
bust  is  medium  low  it  is  full  and 
comfortable.  Note  the  curve  at  the 
waist  in  front,  eliminating  any  bulky 
appearance. 
W.   Gossard    Co. 


hips  larger  than  bust.  It  is  a  front- 
lace  style.  Then  there  is  the  medium 
stout  figure,  large  in  the  hips  and  ab- 
domen. For  this  there  is  a  front- 
laced  style — or  rather  side-front  laced 
to  the  abdomen  where  a  panel  is  inset 
the.  rest  of  the  way.  But  it  would  take 
pages  to  describe  the  numerous  models. 
There  is  this  satisfaction  to  corsetieres 
that  there  seems  little  need  of  turning 
away  any  customer  for  want  of  a  corset 
to  fit  her  style;  somewhere  there  is 
surely  a  corset  made  which  will  give 
her  satisfaction  and  the  successful  cor- 
setiere  will  find   it. 

Novel  Brassieres 

One  of  the  newest  brassieres  is  made 
of  fine  white  lawn  in  tiny  pleats  all 
around;  the  lower  and  upper  edges  are 
held  in  to  heavy  lace  which  fits  the  figure 
snugly.  There  are  ribbon  shoulder 
straps.  Another  novelty  is  the  surplice 
brassiere  made  of  all-over  embroidery 
edged  with  ribbon  run  lace;  shoulder 
pieces  are  cut  in  the  one  piece  and 
the  crossing  fronts  are  gathered  into 
pieces  which  tie  at  the  back.  Three  rows 
of  elastic  around  the  waist  give  free 
dom  in  a  lace  model  and  the  Cupid 
brassiere  is  so  called  from  the  pattern 
in  the  imitation  filet  lace  used  with  pink 
satin  in  another.  Tucked  net  makes  at- 
tractive borders  in  cotton  lace  and  satin 
models  and  the  French  idea  of  having 
double  crossing  shoulder  straps  is  very 
satisfactory. 


PAPER  SUITS  FOR  MEN  IN 
GERMANY 

Paper  trousers  are  now  said  to  be 
worn  bv  a  large  proportion  of  the  male 
population  of  Germany.  Whole  suits  for 
men  are  being  sold  which  contain  prac- 
tically no  fabric  except  paper.  The  de- 
mand for  paper  fabric  far  exceeds  the 
supply.  Collars  are  now  selling  in  Berlin 
for  nearly  75  cents  each  and  shoe  laces 
of  paper  yarn  are  15  cents  a  pair. 

Leather  is  becoming  almost  unobtain- 
able. Boots  with  wooden  soles  are  worn 
even  by  the  better  class,  and  fully  40  per 
cent,  of  the  soldiers  at  the  front  are 
wearing  wooden-soled  boots.  The  "stan- 
dard" shoes  that  are  sold  contain  only 
ten  per  cent,  leather.  In  many  cases  the 
uppers  are  made  out  of  old  ship's  sails, 
tent  awnings  and  impregnated  burlap. 
Paper  for  ordinary  purposes  has  be- 
come so  scarce  that  some  provincial 
newspapers  are  using  low-grade  colored 
papers. 


GLOVE  FAMINE  PREDICTED 

An  English  exchange  states:  "The 
scarcity  of  gloves,  which  has  existed  for 
some  time,  is  now  so  pronounced  that  a 
famine  is  predicted  by  the  trade. 

"Although  imports  of  fabrics  from 
America  and  Japan  have  increased,  they 
are  far  short  of  requirements,  and 
leather  is  almost  unobtainable.  The  pre- 
war price  of  a  pair  of  good  Cape  gloves 
was  4s.  6d.  It  is  now  18s.  6d,  and  by 
next  Winter  the  cost  will  be  25s. 


E  A  DY-TO-  W  E  All    G  A  R  M  E  NTS 
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NEWS  OF  SPRING  COATS 

"Cafe  et  Creme"  the  Leading  Color — Slightly   Raised  or  Long 
Sloping  Waists — Lines  Strictly  Straight 


JT  may  be  just  a  matter  of  policy  on 
the  part  of  manufacturers,  but  even 
now  after  a  month  and  more  of  Spring 
Belling  most  of  them  say  there  is  noth- 
ing to  indicate  any  trend  of  feeling  to- 
wards a  bigger  run  on  suits  than  coats 
ring  or  vice  versa.  Both  are 
selling  well  they  say.  or  if  one  salesman 
commits  himself  in  favor  of  coats  the 
next  one  you  meet  with  is  succeeding 
better  with  suits.  And  so  it  still  re- 
mains with  the  individual  buyer  and  the 
public  to  decide  what  is  wanted  and 
what  will  constitute  repeat  business.  It 
is  quite  probable  of  course  in  communi- 
ties where  automobiles  are  the  property 
of  the  majority  that  coats  will  find  big- 
sales,  to  say  nothing  of  the  number  of 
pedestrians  who  will  wear  a  dress  or  a 
fancy  silk  skirt  and  blouse  and  require 
a    smart    Spring    coat    therefore. 

i  ate  et    Creme.  s'il   Yous   Plait!" 

The  nature  of  buying  in  coats  has  tend- 
ed with  most  firms  towards  brighter 
colors  than  in  suits.  The  best  selling 
color  of  all.  however,  is  best  described 
by  "cafe  et  creme"  and  it  doesn't  matter 
much  what  quantity  of  cream  you  like 
in  your  coffee— it  can  be  pretty  closely 
matched  in  the  coats  that  are  shown.  Of 
course,  most  people  prefer  a  rather  gen 
erous  helping  of  cream — since  sugar  is 
restricted — and  it  is  the  same  with  thi* 
popular  color.  Some  tones  of  it  are  call- 
ed "Sammee";  some  are  close  to  khaki. 
Beige,  sand,  buff,  silver  grey,  peacock 
blue,  duck  blue.  Pekin  blue,  Kay  blue 
(just  a  little  livelier  than  Copenhagen), 
jade,  rhubarb,  strawberry,  coral,  sage. 
amethyst,  plum  and  of  course  navy  blue 
are  all  selling  quite  well — indeed  better 
than  manufacturers  can  supply  them, 
they   say. 

Some    Bedford   Cords   Shown 

Serge  is  the  material  offered  in  great- 
est numbers  and  therefore  it  may  be 
considered  the  best  seller.  Manufactur- 
ers who  have  any  supplies  on  hand 
of  Spring  weight  velours  are  finding 
them  snapped  up  quickly — but  the  fabric 
story  is  the  same  as  has  been  talked  of 
for  the  past  three  months.  The  condi- 
tion still  is — everything  in  wool  fabrics 
is  good  and  selling.  Bedford  cords  might 
perhaps  be  mentioned  as  a  late  revival 
which  is  liked,  wherever  it  is,  for  Spring. 

Vests  Favored 

The  vest  effects  are  taking  well  in 
cloth,  taffeta  and  satin  models.  Thus 
by  combining  materials  does  fashion 
camouflage  our  wool  poverty.  Straight 
lines  are  really  the  only  thing  for  coats 
and  the  belt  or  whatever  indication 
there  is  of  a  waistline  is  preferred  slight- 
ly high — giving  the  modified  "chicken" 
style — or  else  with  a  decided  slant  to- 
wards one  side  carrying  out  the  feature 
of  many  gowns  which  show  a  side- 
pointed  or  doubled-over  peplum  with  the 
waist  cut  slanting  in  matching  lines. 


Coats  cut  with  a  long  underarm  panel 
in  one  piece  with  belts  which  meet 
back  and  front  are  smart,  but  they  are 
never  drawn  in  at  the  waist.  Pleats 
and  tucks  also  provide  many  pretty  ef- 
fects. The  two-toned  coats  are  very  at- 
tractive whether  in  self  or  contrasting 
effects  and  they  are  smartly  trimmed 
and  fastened  with  buttons  showing  the 
same  two  tones.  Military  braid  is  used 
to  quite  an  extent  on  some  serge  and 
gabardine  models. 

Seme  Capes  in  New   York 

New  Y'ork  is  showing  some  capes 
again.  They  are  similar  to  those  produced 
last  year  except  that  the  latest  models 
have  the  cape  a  three-quarter  length  and 
a  detached  coat  front  reaching  to  the 
wrists.  Last  year  the  coat  front  was 
about  the  same  length  as  the  cape.  An- 
other tvpe  made  of  dark  grass  green 
bolivia  is  more  ripply,  almost  full  length 
and  fashioned  by  self  straps  which  cross 
in  front  and  form  a  belted  back.  Yarn  in 
two  tones  of  green  applied  with  running 
stitch  embroidery  which  strings  green 
wooden  beads  in  its  irregular  course 
about  shoulders  is  the  novel  way  of  en- 
hancing the  wrap. 

Canadian  manufacturers  do  not  find  de- 
mand enough  for  this  type  of  garment  to 
offer  any  among  their  samples  this 
Spring.  They  do  not  think  there  will  be 
a  real  vogue  for  capes  even  in  New  York. 

Sleeveless  separate  coats  of  high  color 
silks  or  velveteens  are  another  New  York 
note  for  Spring  which  is  not  strong- 
enough  to  impress  Canadian  manufactur- 
ers. They  accept  vests  but  not  the  vest- 
like coats — and,  after  all,  the  reason 
they  don't  is  because  the  garments  are 
not  wanted  by  more  than  a  very  occa- 
sional person — scarcely  that  at  this  stage 
of   the    season's    selling. 


SKIRTS 

Straight  Narrow    Lines  the   Main  Thing 

Even  Though  Camouflaged  by  Outer 

"Frills" 

AS  with  blouses  there  is  steadily  increas- 
ing interest  in  separate  skirts  for  Spring. 
You  will  see  in  the  fabrics  department 
how  keen  dress  goods  buyers  are  about 
novelty  materials  to  be  used  chiefly  for 
separate  skirts.  The  ready-to-wear  then 
will  be  bound  to  sell  in  pretty  fair  quan- 
tities if  separate  skirts  are  to  be  worn  and 
it  looks — as  was  intimated  in  last  month'* 
DRY  GOODS  REVIEW— as  if  they  will 
be  good,  increasingly  so  as  the  Summer 
advances. 

Straight  narrow  lines  are  the  outstand- 
ing features  of  the  very  newest  cuts  even 
though  draped  bustles,  rippling  cape* 
ending  in  long  side  points,  envelope 
tunics,  panels  and  pleats  may  succeed 
pretty  well  in  enveloping  the  narrow 
silhouette.  So  far  as  silks  are  con- 
cerned the  best  selling  styles  are  those 
of  simple  design  with  pockets  of  full 
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A   SPEING   MODEL 

A  coat  of  attractive  design  show- 
ing novel  sleeves,  youthful  back  and 
an  original  collar.  The  material  is 
velours  in  sand  color.  Made  by  the 
Acme    Cloak   &    Suit    Co.,   Toronto. 


soft  cut  resembling  the  dressy  silk  bags 
being  carried  by  everyone.  Some  cas- 
cade effects  are  attractive  also,  so  long- 
as  they  do  not  give  a  wide  side  impres- 
sion. One  evolution  of  the  bustle  was 
noted  in  a  novelty  striped  silk  skirt  made 
with  three  3-inch  puffs  from  waist  to 
hips  all  around. 

Clever  Cotton  Skirts 

These  same  styles  are  being  adopted 
in  cotton  novelty  fabrics  which  arc  very 
like  the  silks.  They  show  richly  colored 
plaids,  stripes  and  foulard  patterns,  the 
small  all  over  designs  of  the  soft  silks 
and  are  cleverly  mercerized  so  that  with 
their  smartly  made-up  styles  they  can- 
not be  told  from  silk  at  a  short  distance. 

The  plain-colored  and  white  wash 
skirts  seem  to  be  adhering  more  to  the 
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TWO  NEW  MODELS  OF  BLACK  CREPE  I)E 
CHINE 

Left,  roll  collar  is  faced  with  white  crepe  de  Chine;  front  of  bodice 
cut  high  to  form  close-fitting  collar  in  front.  Right,  collar  cut  wid&$ 
and  deep  in  front  to  form  a  panel  or  apron.  Between  rows  of  military 
silk  braid  are  bands  of  maize  crepe  de  Chine.  Made  by  Geo.  G.  Dunning 
Co.,  Toronto. 


tailored  styles  of  cloth  skirts,  featuring 
novel  flat  pockets  and  striking  belt  de- 
signs. They  have  some  fulness  at  the 
back  as  a  rule,  just  enough  to  give  an 
easy  hang  to  the  garment.  Military  ef- 
fects are  liked  on  these  lines  too,  espe- 
cially in  the  pockets. 

Striped  Gabardine  Models 

A  couple  of  firms  are  showing  what 
they  claim  is  the  newest  idea  to  be  taken 
up  in  New  York.  It  is  the  tailored  skirt 
made  of  striped  gabardine.  The  stripe  is 
a  white  hair-line,  one  inch  apart  on  a 
plum,  navy  or  black  ground.  These  models 
have  flat  pockets  with  long  rounded  tabs 
crossing:  and  secured  with  a  button.  The 
yoke  belt  does  not  meet  in  front,  but  has 
rounded  deep  ends  to  match  the  tabs. 
There  are  some  variations  in  the  details 
in  the  different  models  of  course. 

Basket  woven  pockets  and  deep  belts, 
sometimes  also  basket  woven,  are  fre- 
quent on  the  plain  satin  and  taffeta  skirts 
and  on  some  of  the  light  colored  spot 
silks  where  the  pattern  is  not  too 
"dense." 

These  styles  as  shown  among-  the  man- 
ufacturers now  are  really  the  prevalent 
ones  everywhere — even  down  at  Florida 
and  over  in  California.  Perhaps  the  most 
novel  idea  from  New  York  is  a  skirt 
with  graduated  horizontal  tucks,  but  in- 
stead of  them  being  widest  at  the  hem 
as  usual,  they  are  narrow  there,  widen- 
ing as  they  ascend.  This  is  probably 
an  inspiration  from  bustle  tunics  and 
narrow  effects  at  the  bottom   of  skirts. 

Spring    is    Coming    Inside,    Despite    the 
Low-down  Thermometer 

Though  the  snow  is  deep,  the  thermo- 
meter lower  than  coal  supplies,  and  re- 
tailers   everywhere    just    getting    their 


"bearings"  after  January  "sales,"  the 
harbingers  of  Spring  are  already  to  be 
found  in  the  shops.  They  have  not 
really  begun  their  Easter  or  Spring  an- 
nouncements yet  but  there  are  here  and 
there  interesting  messengers  telling  of 
what  is  to  follow. 

A  ramble  through  the  big  stores  at 
the  eleventh  hour  before  going  to  press 
revealed  much  of  interest.  At  Sellers- 
Gough  one  saw  a  trim  little  christie- 
crowned  lisere  sailor  with  a  wreath  of 
tiny  turquoise  wings  sitting  out  smart- 
ly: also  a.  white  satin  narrow-brimmed 
sailor  with  crushed  band  of  cire  ribbon 
brought  out  to  the  brim  edge  in  a  bow  at 
the   front. 

At  Eaton's  was  a  disnlay  of  new  separ- 
ate skirts  of  fancy  silks.  One  was  of 
navy  and  white  bordered  foulard,  the 
border  showing  on  the  full  tunic;  the 
lower  part  of  another  was  caught  in  at 
the  sides,  leaving  the  hem  very  narrow. 
A  dress  was  of  dirk  and  light  blue 
printed  Georgette  wit'i  laree  maple  leaf 
pattern,  it  had  a  real  ecru  filet  collar, 
deep  sailor  shape  at  the  back.  An  old 
rose  velours  coat  had  beive  trimmings 
with  same  two  tones  in  the  medium  sized 
buttons;  shawl  collar;  the  belt  was  of 
beige  with  two  buttons  and  had  stair- 
step fastening;  another  coat  was  in  bottle 
and  sage  greens,  three  buttons  on  each 
side  under  the  arms  rested  on  scallops. 
A  model  of  beige  silver-tone  velours 
had  half-inch  tucks  at  the  sides  and 
back  under  a  wide  belt;  chamois  colored 
trimmings.  Another  combination  was 
dark  brick  with  beige. 

A  buff  silk  sweater  had  crocheted 
shamrocks  of  the  same  tone  appliqued 
on  collar,  cuffs  and  ends  of  the  tie  belt. 

Simpson's  window  of  suits  with  hats 
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and  bags  or  parasols  and  bags  to  match 
attracted  much  attention.  The  accessor- 
ies featured  the  rich  fancy  silks.  A 
misses'  coat  of  peacock  blue  velours  with 
grey  used  for  half-inch  piping  was 
smart:  another  combination  was  navy 
and  sand.  A  Spring  suit  was  in  faint 
plaid  of  olive  green  and  fawn  serge, 
fawn  trimmings;  rows  of  olive  green 
buttons. 

Dineen's  have  a  smart  tailored  gown 
of  amethyst  serge  with  deep  white  satin 
roll   collar;   tunic   skirt. 

In  Holt  Renfrew's  window  was  a  "stun- 
ning" gown  of  navy  blue  Georgette  com- 
bined with  a  navy  satin  foulard  with 
all-over  gold  design;  the  foulard  gave 
the  effect  of  much  close  embroidery  and 
the  idea  was  carried  out  in  the  girdle 
where  there  was  "real"  gold  embroidery 
In  their  Rose  Room  was  a  stylish  looking 
navy  blue  serge  frock  with  accordeon 
pleated  pointed  panels  at  either  side,  a 
cape  collar  edged  with  narrow  black 
fringe,  small  white  satin  roll"  collar 
on  top,  from  under  which  lVk-inch 
serge  ties  crossed  over  the  front  panel 
of  the  dress  and  tied  loosely  behind. 

At  Stitt's  was  a  smart  little  round- 
crowned  turban  of  prune  colored  chry- 
santhemum braid;  the  crown  was  cov- 
ered   with    cire    grosgrain    ribbon;    two 


A  SMART  OUTFIT 

Tucked  shirt-waist,  spotted  silk  skirt 
with  basket-weave  belt — a  Paris  fancy. 
Shirred    silk    hat    with    tassels. 
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Ions  pin-heads  of  red  straw  out  in  front 
for  trimming.  Another  small  hat  of 
black  chrysanthemum  braid  had  a  circle 
in    the  crown   centre  of   PoUu    blue   grOS- 

grain.  a  straight  band  of  the  same 
around  the  tin  ban  brim  and  large  "hills" 
of  the   braid   at    intervals  around   it. 

Fairweather's  show  a  lemon  colored 
te  blouse  with  lace  and  embroi- 
dery. Beside  it.  by  way  of  suggestion, 
a  jabot  collar  of  lemon-colored  Georgette 
--a  practical  idea  for  a  set. 

At  Murray-Kay's  is  a  handsome  form- 
al evening  grown  of  black  silk  velvet 
and  cerise  panne  velvet.  The  cerise  is 
in  surplice  bodice  and  panel  down  back 
and  front,  wide  soft  black  belt,  skirt 
and  sides  of  bodice  trimmed  with  sequins 
and  jet;  black  tulle  sleeves.  A  case  show- 
ed rive  scarlet  hats,  one  of  fine  chrysan- 
themum braid  with  two  small  scarlet 
pompoms;  two  of  satin;  one  of  ribbon; 
one  of  black  straw  almost  covered  with 
solid  triangles  of  half-inch  red  velvet 
ribbon.  A  French  voile  blouse  has  a 
round  neck  in  front,  hemstitched;  at  the 
back  is  a  plain  hizh  turn-down  collar; 
pin  tucks,  lace  and  embroidery  trim  the 
oper. 

CASH    FOR  01. 1)   HATS 

Anions  the  innovations  for  which  the 
war  has  been  responsible  is  the  fact  that 
now  the  merchants'  old  style  felt  hats 
have  a  value.  Dubrule  Manufacturing 
Co..  a  Montreal  firm,  are  announcing  that 
they  will  buy  all  old  hats  regardless 
of  style,  color  or  quality.  The  great 
scarcity  of  fur  for  felting  purposes  has 
caused  the  discovery  of  a  process  by 
which  the  felt  from  these  old  hats  can 
be  used.  This  would  certainly  seem 
to  be  an  opportunity  for  the  merchant  to 
bring  out  those  old  stagers  that  he  has 
had  stored  away  in  his  garret  for  years 
and  get  what  he  c>n  for  them  "while 
the  getting  is  good." 


Lighting  Ontario  Store  Windows  Prohibited 

Necessary    Power    Conservation    puts    a    New    Demand    on 
Merchant's  Patience — Only  Such  Lights  as  Are  Essential 
Permitted — Will  ( Jive  New  Impetus  to  Early  Closing  Idea 


CORP.  F.  T.  GNAEDINGER 

who  has  been  awarded  the  Military  Medal 
for  gallantry  and  devotion  to  duty.  He 
enlisted  as  a  private  with  the  first  Cana- 
dian Railway  Troop.  He  is  a  son  of  F.  G. 
Gnaedineer,  of  the  firm  of  Gnaedinger,  Son 
&   Co.,   the   well    known    Montreal    furriers. 


THE  order  of  Sir  Henry  Drayton, 
Power  Controller,  that  became 
operative  on  January  8  last,  cur- 
tailing the  lighting  of  streets  and  un- 
necessary store  lighting,  has  been  made 
still  more  drastic  by  a  new*  ruling  that 
becomes  effective  on  February  5  that 
on  and  after  that  date  all  window  illu- 
mination throughout  the  Province  of 
Ontario  must  cease,  and  that  all  ex- 
terior and  entrance  lights  that  do  not 
provide  for  the  public  safety  must  also 
be    eliminated. 

These  instructions  are  binding  on  all 
communities  being  served  with  light 
from  power  generated  at  the  Niagara 
River.  In  other  words  on  the  bulk  of 
the    communities    in    the    province. 

Instructions  have  been  sent  out  that 
this  order  is  to  be  rigorously  enforced. 
This  order  does  away  with  one  of  the 
retailer's  best  advertising  features,  his 
windows.  This  is  going  to  work  some 
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hardship  to  the  merchants  as  a  whole, 
but  in  times  such  as  these  the  merchant 
has  been  and  still  is  ready  to  make  such 
sacrifices  as  may  be  needed,  and  this 
would  seem  to  be  one  of  the  necessary 
changes. 

Unquestionably  this  will  give  an  im- 
petus to  the  early  closing  propaganda 
that  has  been  growing  in  favor  in  every 
part    of   the    province. 


Mrs.  F.  A.  Robideau,  millinery,  Corn- 
wall,  Ont.,   suffered    fire    loss,    insured. 

Wm.  Mcintosh  &  Co.,  millinery  and 
dry  goods,  New  Glasgow,  N.S.,  has  dis- 
solved   partnership. 

Mr.  A.  A.  Kennedy,  has  joined  the 
firm  of  the  McRae  Manufacturing  Co., 
Toronto,  and  will  cover  Western  On- 
tario. Mr.  McConnell  will  transfer  from 
Western  Ontario  to  the  Maritime  Pro- 
vinces. 


Dry  Goods  Review 


!;  E  A  DY-TO-  W  E  A  R    GA  11  M  E  NTS 


t 


National  Garments 

Raincoats— Spring  Coats 

We  are  showing  a  large 
range  of  the  season's 
popular  cloths  made  in 
up-to-the-minute  styles. 
Let  us  prove  to  you  that 
we  are  correct. 

Travellers  are  now  out 
with  the  complete  range. 

Send  for  raincoat  catalogue 
and  swatches. 


\^X_A_<Q-..A  A.^kA.AA  A  AA^AA  A  A  A.  A  A  A  A.AA-A.AA  A  A  A  AAAl 


<^^&[^^ 


%-mm^m$>.    ■  BJ9®C8Rfi^jaa3i»-'     \rzhi»»heps®s 
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The  Greatest 

'9 

Waist  Value 


"X^ J  OW  at  this  time  when  prices 
*■  ^  generally  have  gone  soaring 
to  the  clouds  it  is  well  to  remember 
that  value  still  makes  the  same 
strong  appeal  to  the  majority  of 
your  customers. 

V  I  MS  well  in  this  connection  to 
-*-  know  that  no  greater  waist 
value  is  obtainable  than  is  offered 
in  the  Manhattan  $9  Line. 


N 


EW    Spring    Styles    are    on 
view.    Have  vou  seen  them? 


IV  /f  AKK  it  a  point  of  business  to 
*■*■*■  also  see  our  Twelve  Dollar 
Line.  The  big  Manhattan  value 
is  here  too. 

Manhattan  Waist   Co. 


520  St.  Lawrence  Boulevard 


Montreal 


Dry  Goods  Review 


KKADY-TO-  W  E  A  R    G  A  R  M  E  N  T  S 


Sell 

What's 
Selling 


Pick  your  leaders  in  coats  and  suits  for  Spring  from 
the  "Smart  Style"  range.  Every  garment  exhibits 
in  pleasing  manner  style  tendencies  that  will  be  most 

in  vogue  this  season. 

These  models  have  been  carefully  designed  to  im- 
prove sales  and  to  make  lasting  impressions.  The 
department  that  exhibits  a  comprehensive  range  of 
"Smart  Styles"  will  close  the  season  with  a  better- 
than-ever  sales  record. 


Maritime  Provinces  : 

H.  V.  Clemens, 

8  Keith  Building, 

Halifax,  N.S. 


V      Sommer  Bldg.,  268  Ontario  St.  West,  Montreal 


Province  of  Ontario : 
W.  J.  Brown, 

33  Richmond  West, 
Toronto,  Ont. 

Province  of  Quebec : 
A.  J.  Gendron. 


Western  Canada: 
Wm.  J.  Collett, 

Hammond  Block, 
Winnipeg,  Man. 


THE 

STANDARD 

BY  WHICH 


GOOD 

GLOVES 

ARE  JUDGED 


AN  EARLY  EASTER 

Easter  will  be  early  this  year. 

And  owing  to  increasing  difficulties  of  production  and  transportation,  we  advise 
early   orders  for  anything  you  may  require. 

Travellers  now  showing,  for  immediate  and  Fall  delivery,  Kid,  Suede,  Cape, 
Mocha,  Unlined  and  Lined  Lamb,  Fur,  Seamless  and  Wool,  also  Silk,  Fabric, 
and  Woolen  Gloves. 

Prompt  attention  to  mail  orders. 

DENT,   ALLCROFT   &    COMPANY 

128  BLEURY  STREET  :-:  MONTREAL 


120 


R  E A  D  Y -TO-  W  E A  R    G  A  R M  KNTS 
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SILK 
DRESSES 


V 


J 


The 

outstanding 
feature    of 
Rosebud     Silk 
Dresses  is  their 
unusual  good 
value. 

Compared  with 
other  lines  of 
equal  grade, 
style  and 
quality,  they 
easily  stand 
supreme 
because  of  their 
remarkably  low 
price  range. 

Especially 
practical  are 
our  models 
made  of 
Economy 
Foulard  which 
have  the 
attractiveness 
of  silk  and  are 
wonderfully 
durable. 

On  display 
only  at  the 
Rosebud 
showrooms. 

Taffetas,  Foulards, 
Qeorgettes 

$6.50  to  $16.50 

For  Women  and 
Misses 


This  Trad.  Mark 
Identifies  the 
Maximum  of 
Qualliu  and  Stule 


Al  the  lowest 
Prices  at  which 
Good  Petticoats 
Could  he  Sold 


Colored  Petticoats 

Largest  Variety     Greatest  Value 

Silks  from  $2.75  each,  up 

Cottons  from  $9  doz.,  up 

Tub  Silks  from  $2.25  each, 
up 

The  Spring  Line,  now  ready, 
demands  your  attention. 

THE  ARLINGTON 
SKIRT    MFG.   CO. 

15  East  26th  Street,  NEW  YORK 


STOP! 


Don't  place  that  1918  fancy  button  order! 
Don't  face  that  "mark-down"  agony  again  after 
next  season! 

Buy  less  "novelties"  and   please  your  customers 
more  than  ever — by  saying: 

"Yes,  we  will   make  buttons   in   colors  and  com- 
binations   to    match    your   garment   exactly — just 
choose  the  shape.'' 
MENKIN     BUTTON     COVERING     OUTFITS— 

$12  and  up. 
enable  you  to  make  scores  of  fancy  and  fashion- 
able shapes  "to  order." 

PROFITS   are   greater   on   every   dozen   than   on 
"stock"  novelties. 

Ask  About  Our  Sales   Promotion. 

S.  MENKIN,  Inc. 

145   West  28th  Street,  NEW  YORK 
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Canadian 

Converters' 

Children's  Wear 


This  model 

illustrates  a 

Girl's  Middy 

and 
Pleated  Skirt 


Our  range 

comprises 

a  large  variety 

of  styles 

and  materials 

suitable  for 

both 

Spring  and  Fall 


V*$mM 


Vritmfceae 


D  II  V    COOPS    REV]  E  w 


Brand 


WAISTS  OF  GEORGETTE  CREPE 

will  be  the  most  popular  lines  for 
Easter  selling  and  our  designers  have 

%  gotten  out  a  number  of 

striking    models   that 
will  prove  quick  sellers. 


* 


You  will  be  more  than  repaid 
by  a  call.  So  be  sure  to  put 
us  on   your  list. 

There  is  always  something 
new  to  show. 


Eastern  Representatives: 
WALKER    &    HAMILTON 
.'  W  HIRKS  BLDG. 
MONTREAL 

Manitoba  and  Saskatchewan: 

J.  S.  REID  and  F.W.  PORTER 

McARTHUR    BUILDING 

WINNIPEG 


STANDARD  LADIES' 
WEAR,  LIMITED 

COLLEGE    and    MARKHAM    STS. 

(TAKE  COLLEGE  OR   BATHURST  CARS) 

TORONTO 


SPRING,  1918 


LADIES'  CLOAKS,  SUITS  AND  SKIRTS 


Garments    of     rare    taste    and    beauty     both     in     design     and    material.       Business     makers     for    your     Ready-to- Wear    Depa 
See     the    range    now    in    the    hands    of    our   salesmen. 


520  ST.   LAWRENCE  BLVD. 


MONTREAL 
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Alphonse  Racine,  Limited 

The  Cosmopolitan  House 

with 

The  Biggest  Stocks 

is  getting 

Ready  with  Fall  Merchandise 

Complete  Assortments  in  all  Lines 


Extra   Special  Prices 
For  Delivery 


at  once 

May  25th 
June  15th 


Full  Requirements  of  Cloths  and  Accessories 

FOR 

OUR  FACTORIES 
to  guarantee  all  orders  taken 

FOR 

"Racine"  Working  Shirts.  "Life  Saver"  Overalls  and  Smox. 

"Hero"  Fine  Shirts.  "Samson"  Pants  and  all  other 

"Strand"  (Chemise  de  luxe)  lines  manufactured  by  us. 

EVERYTHING  IN  DRY  GOODS 

Alphonse   Racine,   Limited 

"THE  STAPLE  DRY  GOODS  HOUSE  OF  CANADA" 


60-80  St.  Paul  Street  West,  Montreal,  Canada 

Sample  Rooms: 
Ottawa,   Quebec,    Three  Rivers,   Sherbrooke,    Sydney,  N.S. 

Factories  : 

Beaubien   Street,    Montreal,   St.  Denis, 

St.    Hyacinthe. 


DRY    GOODS    UEVIEW 

IIIHiniMIIIIMMMIIIIMIIIIIIIIIIIIIIIIIIMMIIIIllMIIIIIIIIIIIIIIIIIMIII 


The  Problem 
of  Shortages 


A  most  important 
article  will  appear 
in  the  March 
(Easter)  Number 
on  Shortages  as 
experienced  by 
retailers.  The 
shippers'  side  of 
the  problem  will 
also  be  given. 

Every  one  of  the 
thirteen  depart- 
ments will  be 
featured  from  the 
standpoint  of 
E  aster   trade. 

One  of  the  most 
practical  issues  of 
the  entire  year. 
Watch  for  your 
copy. 


Dry  Goods  Review 

MONTREAL       TORONTO       WINNIPEG 


Finnie  Creations 
■for  Spring 

For  sheer  daintiness  Finnie  Neck- 
wear and  novelties  for  Spring  are 
unexcelled  anywhere. 

Beautiful  examples  of  designing, 
every  one — smart,  catchy  creations 
that  will  stand  out  in  any  stock. 

The  sales  value  of  a  good  showing 
of  Finnie  Goods  is  worth  consider- 
ing. They'll  get  business  in  the 
face  of  all  opposition  and  they'll 
bolster  up  sales  in  less  pretentious 
lines. 

Let  Finnie  Creations  lead  your 
Neckwear  Department  to  bigger 
profits  this  Spring. 

Have  you  seen  samples? 

A.BRUCE  FINNIE 
&  COMPANY 

Craig  and  Gosford  Streets 

MONTREAL 


iiimiiniiiiiiiiiiiiiiimiiimiiiiiii iiiiiiiiiiiiiiiiiini mm 
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The  Bentro-Knit  Range  for  1918 

In  the  complete   line  of   BENTRO-KNIT 

Sweater  Coats 
Pullovers 

Muffler  Sets 

Mitts  and  Gloves 

which  our  representatives  are  now  showing  are  many  novelties  of  interest. 
These  with  the  standard  lines  shown  by  as  in  past  seasons  make  up  a  range 
of  super-knil  goods  thai  is  sure  to  meet  with  your  approval. 

When  inspecting  the  Bentro-Knit  Line  lake  especial  note  of  the  quality  of  the 
yarns  and  the  way  they're  worked  up. 

The  Williams-Trow  Knitting  Company,  Limited 

STRATFORD,        -        CANADA 

Rep  resentatives : 

J.  M.  ROBERTSON  &  CO.        MOUAT  EOLL  &  CO.       J.  B.  TROW  &  CO.         A.  J.  SNELL         O'BRIEN,  ALLAN  &  CO. 

Toronto  Calgary  Montreal  Vancouver  Winnipeg 


DRY    GOODS    REVIEW 


The    Fabric    Fashions    of    the    Allied    Countries 


"  Rodier" 

Quality  Fibre 

Silk  Jersey 

Cloth 

in    different    weights 

fur  Coats,  Suits 

and  Dresses 


SCHREIBER'S  Stcmdwmc 

Fabrics 

Brushed  Angora  Knitted  Cloth 

A  Fluffy    "Stuff"    for   Coats,    Dresses   and   Trimmings 

Wire  or   Write  for  Swatches  and  Price*.' 


Silk 
Jersey  Cloth 

"The" 

Lustrously    Beautiful 
Knit  Cloth  for 
Ready-  to-Wear 


RUDOLPH  SCHREIBER 

JERSEY      HEADQUARTERS 


1140   Broadway  at    26th    Street,    NEW   YORK 
180   West  Adams  Street,  CHICAGO,  ILL. 


BUYERS'      GUIDE 


Condensed    Advertisements 


WANTED  —  CAPABLE  WINDOW  TRIM- 
mer  who  writes  own  cards  required. 
Apply  stating  age,  experience,  salary  ex- 
pected and  send  samples  or  photos  of  wor,; 
to  Johnstone  Walker,  Limited,  Edmonton, 
Alta. 


/COMMISSION  AGENTS  DOING  BUSINESS 
^  with  the  wholesale  and  manufacturers, 
would  like  to  hear  from  manufacturers  of 
lines  suitable  for  the  dry  goods  trade. 
Gilchrist   Bros..    5S    Front   St.    W.,   Toronto. 


TjlOR  SALE  AS  GOING  CONCERN,  DRY 
goods  and  men's  furnishing  business,  in 
progressive  country  town  in  B.C.  Owner  has 
good  reasons  for  selling.  Apply  Box  200,  Dry 
Goods   Review. 


AGENCY   WANTED 

TVrANUFACTURERS'  AGENTS  REPRE- 
senting  the  best  known  brand  in  their 
specialty  line,  and  calling  upon  both  men's 
and  women's  retail  trade,  are  open  for  another 
equally  high  grade  line  of  merchandise  for 
Western  Ontario.  Only  an  Al  proposition 
considered.  All  correspondence  treated  con- 
fidentially. Apply  Box  D..  Dry  Goods  Review, 
128   Bleury   St.,   Montreal. 


/1ENERAL  STORE  BUSINESS  FOR  SALE 
^  as  a  going  concern,  carrying  a  stock  of 
$2o,000.00.  and  doing  a  good  business,  situ- 
ated in  a  thriving  village  in  Western  Ontario, 
good  brick  building  also  for  sale,  or  to  rent. 
best  ltasons  for  selling.  Owner  will  leave 
$10,000.00  in  the  business  at  IS';  interest. 
Apply    Box    25.    Dry    Goods    Review. 


FRED  BIRKS 

COMMISSION  DRY  GOODS 

14  Phillip*  Square.  MONTREAL 

Representing 

HAMBURG    BUTTON  CO. 

Pearl  Buttons.  Jewellery  and  Novelties. 

NEW  YORK 

A.  L.  CLARK  &  CO..  INC. 

Notion  Specialties  and  Small  Wares. 

NEW   YORK 

WINTER    BROTHERS 

Jewellery   Novelties.    NEW  YORK 

STERN   SPECIALTY  COMPANY 

Art  Rubber  Novelties.  Etc..  NEW   YORK 


Canada  Veiling  Co.,  Ltd- 
TORONTO 

for 
Veilings,   Fancy  and  Mourning  Veils, 
Metal  and  CottonLaces,  Silk  or  Cotton 
Nets,    Ninons,   Crepes,    Embroideries. 


Bennett  &  Jennison 

Limited 

GRIMSBY,  ENGLAND 

Cables:    Novelties,  Grimsby 


Manufacturer    of    Polished    \Y™„]    Photo    Frames 
in    Rosewood,    Walnut,    Black,    Gil;,    etc. 
Sample  collections  available   against  payment  in 
London    or    Liverpool. 
The    largest    Frame    Works    in    Great    Britain. 


CANTON  AND 

OUTING  FLANNELS 

White  Goods   and    Prints 

Big  Stock  for  Spring  and  Summer 
Unusually  Attractive    Price,. 

GEORGE   ALBERT  &   CO. 

237  S.  5th  Street  PHILADELPHIA,  PA. 


When  You  Want    Boot 
and  Shoe  LACES 

I  have  in  stock,  both  bulk  and 
banded  in  pairs,  round,  tubular, 
flat,  all  colors;  also  Leather  Laces. 

E.  W.  McMARTIN 

45  St.  Alexander  Street         Montreal 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines, 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mache 
Novelties,  Electric  Lighted  Flower 
Bushes.  Write  for  our  104  page 
Catalogue.     It's  free  for  the  asking. 

The  Botanical  Decorating  Company 

(Incorporated.) 
504   South  Fifth  Avenue.  Chicago.  111. 


Keep  your  name  to  the  front,  so 
that  you  are  in  the  market  for  the 
business  that  is  going  and  for  the 
new  business  that  is  coming.  Dc 
not  let  the  world  think  that  yoi 
have  "gone  under." 
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1      PAPER 

jJLf  BALERS 

^T       *^M1 

All-Steel 

■InF^l 

"Fireproof" 

Made  in  12  sizes. 

Send  for  catalog. 

%~~&^&        Climax  Baler  Co. 

Hamilton         Ontario 

"Special  Lines" 

Dress  Goods,  Woollens, 
Linens,  etc.,  etc. 

Cash  Buyers  of  Stock 
Lots  Dry  Goods. 


Give  Us  a  Gall 


TO    BUY 

OR 
TOSELL 


G.  E.  Robinson  &  Go. 

Importers  ana     Commission  Merchants 

10  Victoria   Street 

Mappin  &  Webb  Building 

MONTREAL 

Tel.   Uptown  8553. 


If  you  have  a  business 
to  dispose  of,  or  are  in 
need  of  efficient  help, 
trv  a  Want  Ad.  in  DRY 
GOODS  REVIEW 
and  let  it  assist  you  in 
filling  your  needs. 
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Displaying     Neckwear    to    Advantage 


Strengthen  your  appeals  to  Easter  Shoppers 


i 


No.  L582   I' 


"> 


A. 

Mo.  1575) 

For 

Bathing 

Suits 

and 

Underwear 

displaying 
those  new  Bathing 
Suits  and  Under- 
wear or  for  dii— I'- 
ci  u  r  No.  1  5  T  1 
Venn?  de  Milo 
F  o  r  in  is  ideal. 
Dur-Enam  bust 
and  limbs,  white 
-  ey      ci Acred 

body. 


No.   ,574  V 

No.  590  Hanger 

T'.iis  hanger  for  waists,  sweater  coats 
or  dress<  - 


Here  arc  three  styles  of  Dur-Enam 
Collar  Forms  that  will  show  to  best 
advantage  your  beautiful  Easter 
Neckwear.      Firmly    mounted    on 

metal  bases  a  n  <l 
standards,  e  a  s  y 
t  o  k  e  e  p  (dean, 
n  a  t  u  r  a  1    flesh 


J^*        Show  your 
No1578        best    waists 
naturally 

The  extended  shoulders  on  our  No. 
L568P  Waist  Form  give  a  natural  drain- 
to  the  sleeves  which  adds  greatly  to  the 
appearance  of  the  waist.  This  form  will 
accentuate  the  beauties  of  your  Easter 
eoods.     Extension  standard. 


The  Latest  in  Skirt 
Forms 

No.  1571  is  our 
newest  skiri  form. 
It  is  covered  in 
white  jersey  cloth 
with      velvet      top. 

Mounted  on  ad- 
justable Limb  at- 
tachments.   Being 

naturally  shaped 
and  proportioned 
it  gives  the  correct 
hang  to  skirts  of 
the  sheeresl   mate- 


No.  L568  I' 


1 


w 


No.  1571 


Display  Model  No.  1  565 

Suitable  for  display.  Easter  <  towns.  Costumes, 
Dresses. 

CLATWORTHY  &  SON,  LIMITED,  TORONTO 

Manufacturers   of  Display    Forms   and   Fixtures,    161    King   St.   West 


I>  R  V    GOODS    RE  V  1  K  W 


STYLE  679  N— Kxtra  fine  quality  Japanese  crepe,  new  feature  bell-shaped 
sleeve;  plain  colored  collar;  hand  embroidery  on  collar  and  pockets;  fin- 
ished with  black  velvet  belt,  with  black  ribbon  at  neck  and  <t07  «  0 
sleeves;    furnished    in    green,    pink    and    blue;    sizes,    li    tu    II  «P^i  I     ,|oz 


Ctjiloren's; 
lour" 

A  Timely 
FASHION   SHOW 

of 

Spring  and  Summer 

Dresses 
for  Girls 

IN  SIZES 

2  to  16 

At  Our 

Showrooms 

Alex.  E.  Bass 
Mfg.  Co. 

1270  Broadway        1010  Arch  Street 

New  York,  N.Y.      Philadelphia,  Pa. 

4125  Jenkins  Arcade 

Pittsburgh,  Pa. 

FACTORIES: 

Philadelphia  Atlantic  City 
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SILK  AND 
WOOL  FABRICS 

The  ideal   war  time  economy  weaves 
for  women's  apparel! 

Combining  the  durability  of  wool  with 
the  style  adaptability  of  silk. 

Krepoplyn,  Crinkled  Silk  and 
Wool  Fabrics,  Silk  and  Wool 
Novelties,  Wool  Back  Satins, 
R&S  Silk  and  Wool  Poplins 


REILING  &  SCHOEN,  Inc. 

260  FOURTH  AVENUE,  NEW  YORK 
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R.  &  H.  SIMON  CO. 
Silk 

Manufacturers 

Mills:  Union  Hill,  N.J.     Easton,  Pa. 

Salesrooms :  N.W.  Corner  4th  Ave. 

and  20th  St.,  New  York. 


MANUFACTURERS    OF 


REGATTA 

DRESS  SILKS,  RIBBONS, 
Lining  Silks,  Tie  Silks,  Velvets  and  Plushes. 


REGATTA  BLACK  RIBBONS 


THE    STANDARD    BLACK    RIBBON    OF 
THE  UNITED  STATES. 
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Dominion  Rubber  System 
^_     Pension  Fund 

(pOMLNlOjJ 


Details    of  Pension     Plan    adopted    by 

Canadian  Consolidated  Rubber  Co. 

Limited,  for  its  employees. 


1  NAME  The  name  of  the  plan  is  Canadian 
*  r",,"t     c„.,s„; ,i.„cd  Rubber  Co.   Limited 

Pension  Plan. 

2  OBJECT     M*«    careful    consideration    of 

the  subject   and   an  examination 
.  in-,    the   Company  has 

;     the  following    plan    as    the   most   liberal 
for  employees  who.  by  long  and  faithful  service, 
honourable   retirement. 

3  DEFINITIONS     *■   In   tl,ese   regulations 

u  an    the   Canadian   Consolidated    Rubber 
i-d.  or  its  suco 

b.  "President"  and  "Board  of  Directors"  shall 
mean   the   President   and   Board   ol    Directors  of 

.'.my. 

c.  The  word  "Committee"  shall  mean  the  per- 

ipointed    by    the    Board    of    Directors    to 
re   the  Pension   Plan  in  accordance  with 

- 

d.  The    word    "employees"    shall    mean    those 

ilar  and  stated  compen- 

•  >;n   the  Company,  other   than   a   pension 

.iincr. 

c.  T!  •  rm  of  employment"  shall 

continuous   employment    in    the 

ol  the  Company,  or  any  company  or  com- 

.     thereto,    allied    with,   or    prede- 

and   shall   include  such 

her    commenced    prior    to    the 

in  or  not. 

f.  Tii  continuous    employment" 

i  my  continuously 

kind,  except  as  due  to  leave 

mporary 

•  of  reduction  of  force  or  lor  any 

1   such  cases  to  be  subject    to  the 

on    of    the    Company:       hut     when    such 

-  six  months  in  any  twelvi 

shall  be  deducted  in  computing 

the-   length   of  service.     In   any  other  case   t-han 

if  a  person  is  reemployed   alter 

i    break    in   the  continuity   of   this  service. 

red  .'s  a  new  employee. 

4.  PENSION  »•  I  ':  hall  be  a  committee 
rnMMirrrr  of  not  less  than  livenormore 
lulTII,M  '  *  tE-  appointed  by  the 

Board   of  Directors  to  serve  during  its  pleasure, 

all  be  called  the  r 
Committee  shrill  l>e  charged    with    the  administra- 

b.  The  Committee  shall  have  the  specific  powers 

■     granted    to    it.    or    that    may    be 

to  it  from  time  to  time  by  the  Board  of 

itions  to  or  deviations  from  the 

regulations  so  laid  down  shall  in  all  cases  be  subject 

to  the   approval   of  the   Executive  Committee  of 

the   Board  of  Directors  of  the  Company. 

c.  It  shall  determine  conclusively  for  all  parties 
all  questions  arising  in  the  administration  of  this 
plan. 

d.  It  shall  adopt  such  by-laws  and  rules  of  pro- 
cedure as  it  may  find  necessary,  subject  to  the 
approval  of  the   Board  of  Directors. 

red  to  employ  a  secretary 
and  such  other  assistants  as  may  be  required  in 
the  administration  of  the  plan. 


5.  PENSION  The  Company  shall  appropriate 
FUND  such  sums  of  money   from   time 

to  time  as  may  be  necessary 
in  administering  this  plan,  and  no  contributions 
will  be  required,  or  received  from  any  employees 
of    the    Company. 

6.  ELIGIBILITY  ,    a.     All     employees      of 

-  the  Company  engaged  in 
any  capacity  whatsoever,  and  wherever  located, 
are  eligible   to  a  pension  as  hereinafter  stated. 

b.  All  male  employees  who  have  reached  the  age 
of  sixty-five  years  and  whose  term  of  employment 
has  been  twenty  years  or  more,  and  all  female 
employees  who  have  reached  the  age  of  sixty  and 
whose  term  ol  employment  has  been  twenty  years 
or  more,  may  with  the  approval  of  the  Pension 
Committee  retire  from  active  service,  if  they  so 
desire  and  become  eligible  for  pensions. 

c.  All  male  employees  who  have  reached  the 
age  of  sixty  years  and  whose  term  of  employment 
has  been  twenty  years  or  mote,  and  all  female 
employees  who  have  reached  the  age  of  fifty-live 
and  whose  term  of  employment  has  been  twenty 
years  or  more,  may  at  the  di-cict  ion  of  I  he  Pension 
Committee  be  retired  from  active  service,  and 
become  eligible  for  pensions. 

7.  DISABILITY  At  lhr  discretion  of  the 
DrucinMC  Committee  and  with  the 
rtNblUNb  approval    of     the      Board 

of  Directors,  any  employee  who  has  become 
totally  disabled  as  a  result  of  sickness  or  injury, 
compensation  for  which  may  not  otherwise  have 
been  provided,  and  whose  term  of  employment 
has  been  fifteen  ye  irsor  more,  may  be  retired  from 
active  service  and  granted  a  pension.  If  a  pension 
is  granted  it  shall  be  for  such  period  as  the  Com- 
mittee may  determine,  and  it  at  any  time  during 
such  period  the  employee  recovers  sufficiently  to 
re  ;ume  active  ser\  i<  e,  the  pension  may  be  di  con- 
tinued by  ail  ion  of  the  Committee.  If  the  em- 
ployee re-en  1 1  is  I  he  service  of  t  he  Company  at  1  he- 
time    such    pension    is    discontinued    he    shall    be 

lo  a  pension  under  these  1 1  "illations,  and 
tin    pencil  of  absence  On  disability  pension  shall  be 

■  d  as  a  li  ave  ol  absence  and  not  a  break 
in  the  continuity  of  the  employee's  service. 

8.  AMOUNT   OF      a-     1'hL'    annual     amount 

of      such      |j.:isions    shall 
equal     one     per    cent,     of 
the  average  yearly  wage  for  the  ten  years  prior  lo 
retirement,  multiplied  by  the  number  of  years  em- 
ployed, but   such  pensions  shall  not  be  more  than 
■•  I  per  year,  nor  less  than  $240.00  per  year. 

For  example,    if  an   employee's  average  annual 

wage  for  ten  years  is  S1.(H>U.0<>  and  he  has  been  in 

ice  lor  thirty  years,  he  would  receive  P, 

of    SI.'-'  '    multiplied    by    thirty,    or 

u  or  $25.00  per  month. 

b.  In  case  of  special  difficulty  in  determining 
with  practical  accuracy  the  average  yearly  wage 
for  the  ten  years  prior  to  retirement,  the  Com- 
mittee may  at  its  discretion  take  some  smaller 
consecutive  number  of  years  for  the  purpose  of 
determining  a  fair  average  yearly  wage. 

9.  PAYMENT     Pensions    shall   be    paid    to 

t  h  e  pe  nsio  n  e  r  pei  onallj 

on  the  first  of  each  month  from  the  date  ol  retire- 
ment  until  the  death  of  the  employee,  inl 

>,r  such  reasons  as  are    described  in   this 


PENSIONS 


plan,  and  in  case  a 

male  or  female  pen 
minor  children,  th 
for  three  months  al 


■i  <l 


Hill 


pensioned 
i  employ.", 
payal 


tab- 


in  the  first  n 

other  legal  representative  of  the 
the  second  case,  to  be  applied 
olhei  property  Of  the  deceased, 
the  minor  children. 

10.  GENERAL 
PROVISIONS 

any  action  hereafter  taken  by  the  Hoard  of 
Directors   or    the    Pension    Committee    shall     be 

or  agent  of  the  Company  the  right  of  service, 
or   any   right   to   a  pension;    and  the   Company 

expressly  reserves  lis  right  and  privilege  to  dis- 
charge at  any  time  any  officer,  employee  or  agenl 
when  the  interests  ol  the  Company,  in  its  judg- 
ment, may  so  require,  without  liability  for  any 
claim  for  a  pension  or  other  allowance  other  than 
salary  or  wages   due   and   unpaid. 

b.  The  Board  of  Directors  may  annul,  alter. 
add  to  or  amend  in  any  way  any  and  all  of  the 
proMsions  contained  in  this  plan,  or  hereafter 
adopted  by  the  Hoard  of  Directors  in  respect  of 
this  plan,  and  may  at  any  time  set  aside  any  action 
taken   by   the   Pension  Committee. 

c.  The  Company  guarantees  that,  once  a  pen- 
sion has  accrued  to  a  particular  employee,  it  will 
continue  sui  h  pension  fm  the  life  of  the  particular 
employee  and  as  specified  with  lefen  nee  to  w  idow  i 
and  minor  children;  subject,  howevei  to  the  pro- 
visions and  com  hi  ions  ol  l  lie  n  gul.it  ions  laid  down 
by  the  Board  ol  Directors  or  the  Pension  Com- 
mittee. If  is  understood  that  Section  10b  given 
above  shall  not   affect  such  guaranty. 

d.  Assignment  of  pensions  under  this  plan  will 
not  be  permitted   or  recognized. 

e.  Pensions  may  be  suspended  or  terminated  in 
th  di  cretion  ol  the  Committee  in  cases  of  gross 
misconduct  or  of  any  conduct  prejudicial  to  the 
interests  of  the  Company. 

f.  Any  retired  employee  may.  by  first  obtaining 
the  appro\  alol  the  Committee,  engage  in  any  occu- 
pation or  wotk  which  is  not  prejudicial  to  the 
interest  t  ol  the  t  ompany.    Il  any  reined  employee 

shall  engage  in  any  thing  which  in  the  judgment"  ol 


h  re 


g.  Regular    employment     with    this    Company 

shall  suspend  the  right  of  a  retired  employee  to 
pen  lion  payment  during  the   period   he  continues 

in  such  employment. 

h.   In  case  any  pension  shall  be  payable  under 

the  laws  now  in  Ion  ,  .  m  heiealtei  en...  led.  o I  1 1  n ■ 
Dominion  of  Canada  or  any  Province  thereof  or 
any  State  or  Country,  to  any  employee  of  the  Com- 
pany under  such    laws,   the  ex.  ess  only,  il    any,  Ol 

the   amount    prescribed    in    this   plan    abo 

amount  of  such  pension  prescribed  by  law,  shall 
be   the   pension   payable  under  this  plan. 

11.  TIME  TO  This  plan  shall  taki 

TAKE  EFFECT    J:,nuary  lst-  l918> 


Canadian  Consolidated  Rubber  Co.  Limited 


Head   Offices 


MONTREAL 


FACTORIES     AT    MONTREAL.    GRANBY.    QUE..   ST.   JEROME.   QUE..   KITCHENER.   ONT..  ELMIRA,  ONT..  PT.   DALHOUSIE.   ONT., 

SERVICE    BRANCHES    AT    HALIFAX.    ST.    JOHN.    QUEBEC.    OTTAWA,    BELLEVILLE.    TORONTO.    HAMILTON, 

BRANTFORD.    LONDON.    KITCHENER,    NORTH    BAY.    FORT    WILLIAM.    WINNIPEG,    REGINA. 

SASKATOON.    EDMONTON.    CALGARY,    LETHBRIDGE,    VANCOUVER.    VICTORIA. 
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Beautiful 
Dress  Silks 


Fashion's  latest  ideas  and  novel 
effects  in  Foulards,  Taffetas, 
Crepes  and  Poplins. 

Stripes  and  Plaids  in  unusual 
color  combinations;  Gingham 
Checks    in    all    shades  —  a 
striking    novelty;    Foulard 
designs  in  simple  or  intri- 
cate color   schemes;  every- 
thing that  will  have  the  call 
this  Summer  is  here  now. 

Buy  early  and   be  certain  of  having  the 
goods  in  your  stock  when  the  season  is  on. 

Be/ding  Paul  Corticelli 

Limited 
Winnipeg  Vancouver 

We  make 

Corticelli  and  Beldings 
Spool  Silk.    Also   Ribbon-. 
Braids.Tapes  ami  Bindings. 


Dry  Goods  Review 


Vol.  xxx 


MARCH,   1918 


No.  3 


LEOPOLD  FRANK, 


I  he  leading  specialty  firm  i 
(  ables— Leopoldioi,  London 
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1    The  Empire 

|    Series  Represent  | 

the  World's 
1    Best  Value  in 

|    Woollen  Rugs  | 

|     HP  HEBE     is    no-  1 

|       -■-    thing    to    equal  j 

|     them     for     beaut}',  ( 

|     quality  and  value.  I 

=     Large     stocks     arc  | 

|     ready     for    imnie-  | 

j  Idiate    shipment    at  1 

|     prices  which  make  = 

|     them    ready   profit-  | 

j     able  lines  to  handle,  | 

WITH  THE  WOOL  | 

|     MARKET     BE-  § 

COMING   MORE  | 

|     AND       MORE  | 

E     STRAINED        IT  | 
|      TOLL  PAY  YOU 
|     TO  BUY  NOW. 

El  UN  UN  Hill :illlllllMllllllll|||l|l|# 


Established  1885 
1  and  2  Addle  Street,  Wood  Street,  London,  E.C.  2 

Reserve  Warehouses:    20   Addle   Street,   8-10  Aldei 

manbury  Avenue,  E.C.  '-'.  and  elsewhere. 

stiK'lo  and  best  values.      Supply  through  wholesale  and  export. 

Code—  A. B.C.  5th  Edition  Phone— Centra]  3804 


HK  MACLEAN    PUBLISHING  COMPANY,  LIMITED,   L43-153    UNIVERSITY    AVE.,   TORONTO 
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Sleeveless 

Coatees 


To  search  out  the  trend  —to  feature  something  new  — requires  the  co-ordinated  effort  of 

rare  creative  talent,  the  skill  of  artists  and  the  work  of  master  mechanics 

Medium-weight  Silvasheen  Jersey 

Colors  :  Rose,  Skv  Blue,  Corn,  Lime  Green  and  Helio 

Style  2119,  $6.50.     Contrasting  Jersey  trim  Style  2129,  $9.50.     White  Jersey  collar 

Style  2128,  $9.50.     Contrasting  plaid  trim  Style  2123,  $6.00.     Honeycomb  Jersey 

Style  2116    .     .     .     $7.50 

Kenvon  Gouts,  Suits  and  Dresses  are  featured  in  the  March  issues  of  Vogue,  Harper's  Bazaar,  Pictorial  Review  and  Delineator 

C.  KENYON  COMPANY,  Inc  Chicago 


NEW  YORK 
>  Building.  Fifth  Aa 


NEW  YORK 


Congress  and  Franklin  Streets 
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FOR  VALUES 

13e    Convinced   and    See    Our 

JLace  and  Embroidery  Ranges 

IN    STOCK. 

bilk    Sweater    Coats 

We  have  a  good  stock  in  women's  Silk  Sweater  Coats, 
which  you  can  buy  very  much  cheaper  now  than  in 
.June,  and  we  strongly  advise  placing  your  require- 
ments for  this  Summer's  trade  immediately. 

Women  s    Fleece    Hosiery 

lor  Fall  are  going  to  be  very  scarce.  We  have  a  big 
stock  on  hand  which  we  have  taken  in  this  Spring 
season  so  as  to  guarantee  deliveries  for  Kail. 

Woollens 

Prices  are  still  steadily  advancing  on  all  woollen  goods, 
with  no  prospects  of  any  let  up.  The  supply  of  pure 
wool  goods  is  becoming  extremely  limited. 

We  have  the  Largest  stock  we  ever  carried  of  medium 
•priced  pure  wool  Suitings,  Serges,  Vicunas,  etc.  Our 
range  of  Mantlings,  Plushes,  Coatings,  etc.,  will  be 
in  the  hands  of  our  travellers  on  or  about  the  15th 
March.  We  cannot  advise  the  trade  too  strongly  to 
place  their  orders  as  quickly  as  possible  for  the  lines 
required. 

We  have  the  largest  stock  of  CANVASES  in  Canada. 
ranging  in  prices  frm  121/1)C  to  25c,  in  Natural,  Black, 
and  White. 

Our   JVlail   Order    'Department   Shifts   on    Date    Order    Received. 

GREENSHIELDS    LIMITED 

VICTORIA   SQUARE  MONTREAL 

'EVERYTHING  IN  DRY  GOODS- 


DRY    GOODS    REVIEW 


YOUR   DEPENDABLE 
SOURCE  OF  SUPPLY 


No  matter  how  increas- 
ingly difficult  the  merch- 
andising situation  may  be 
our  customers  may  rest 
assured  that "  Our  Drummer" 
catalogue  will  continue 
to     be    their    one    most 

dependable  source  of  supply.  They 
may  know  that  it  will  name  the 
lowest  prices  at  which  reliable  goods 
may  be  sold  them.  Each  number 
of  this  catalogue  is  backed  by  stocks 
of  the  goods  it  advertises — stocks 
provided  by  the  world's  greatest 
buying   organization. 


BUTLER   BROTHERS 

Exclusive  Wholesalers  of  General  Merchandise 
New  York  Chicago  St.  Louis  Minneapolis  Dallas 
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DRESS  GOODS 


FOR    SPRING    AND   SUMMER 


You,  Mr.  Merchant,  must 
realize  the  almost  irresistible 
charm  of  new  and  delicate 
shades,  tastefully  embodied 
in  the  newest  cloths  and 
patterns. 

The  largest  and  most  com- 
prehensive stock  of  Dress 
Goods  and  Wash  Goods  we 
have  ever  offered  is  in  our 
warehouse  now. 

Come  into  our  warehouse, 
or  see  one  of  our  travellers, 
or   write    us    for   samples. 


John  M.Garland, Son  &  Co.,  Ltd. 

OTTAWA,  CANADA 

Wholesalers  of  Everything 
in  Dry  Goods 
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When  buying  Cotton  and  Lisle 
Thread  Hosiery  ask  for 

HAWLEYS 
HYGIENIC  BLACK 

There  is  no  better 
Dye  in  the  World. 

Every  Pair 

Warranted  Fast 
to  Wishing,  Hard  Wear 
and  Perspiration. 

,  Works  -  Hinckley,  England. 


For  Ideal  Lingerie 


use 


HORROCKSES' 


sheer  NAINSOOKS, 
dainty  embroidery  CAMBRICS, 
fine      MADAPOLAMS, 
reliable     LONGCLOTHS, 

or 
durable   FLANNELETTES. 


In  each  class  "HORROCKSES"  are 
known  as  the  standard  of  excellence. 
See"HORROCKSES,,ontheselvedqe. 


Atcnl    fur 
II   51    Calh 


THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will   always  hold    first    place    as  an   Edition   of 
Standard.  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 
It  has  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. 
Every  copy  of  The  McKinley  Edition  sold  means 
a  profit  of  over  150  per  cent,  to  the  dealer. 
The  McKinley  Edition  (Revised  for  Canadian 
Trade)  conforms  in  every  detail  with  Canadian 
copyright  laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Brin?er"  is  the  catalogues  bearing  the  dealer's 
imprint  which  are  supplied  with  this  Edition. 
These  catalogues  will  attract  more  customers  to 
your  store  than  any  other  medium  you  could 
employ. 

Write  us  for  samples  and  particulars  to-day. 

McKINLEY  MUSIC  CO. 

The  Largest  "Exclusively  Sheet  Music  House" 
in  the   World 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 

NkW  YORK  CITY:   145   W.  15th  STREET 


D R V    G 00 DS    R E V  I E W 


To  the  Buyer: 

DRESS  GOODS 


Cotton  Shepherd  Checks: 

Width,  30  ,  medium  checks,  price  i8^c  per  yard; 
O.677,  35  36",  about  44  yards,  check  3  sizes,  at  25c 
per  yard;  O.678,  40",  about  43  yards,  3  size  checks 
ar  37 !  2C  •  M.556,  38",  about  45  yards,  small  only  at 
37 '  2C  per  yard :  O.679,  50",  33  yards,  2  sizes,  at  45c 
per  yard. 

Union  Shepherd  Checks: 

K.712,  40",  45  yards,  2  sizes  at  60c;  1. 142,  46",  30 

yards,  5  sizes,  at  60c:  O.680,  52",  55  yards,  2  sizes 
ar  $1.00. 

Wool  Shepherd  Checks: 

K.284.,  54  ,  35  yards,  2  sizes,  heavy  suiting,  at  $1.15 
per  yard;  M.580,  46,  about  50  yards,  mid  only, 
heavy  suiting,  at  $1.75  per  yard. 

Cotton  Checks: 

M.557,  with  colored  stripes,  38  ,  about  45  yards, 
cardinal,  wine,  green,  blue  and  helio,  at  37/<jC  per 
vard. 


John  Macdonald  &  Co.,    Limited 

TORONTO 
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WINDSOR  PRINT  WORKS 

65-69  WORTH  STREET,  NEW  YORK,  U.S.A. 

MANUFACTURERS  OF  PRINTED  and  DYED  COTTON  FABRICS 
FOR  JOBBING  AND  CUTTING-UP  TRADE 

PERCALES,  FLANNELETTES,  WASH  FABRICS 

CANADIAN  AGENTS: 
John  Paterson,  309  Coristine  Bldg.,  Montreal;   Wilson  &  Paterson,  510  Empire  Bldg.,  Toronto 


These    advertisemenf    Cloth    Brushes    will    be    delivered    f.o.b. 
Liverpool    or    London    against    payment    in    London. 


30  doz.  60  doz. 

$2.25         $2.00  per  doz. 

This  price  includes  a  Celluloid  Tablet,  B%"  by  1"  printed  in 
two  colours,  fixed  in  the  back  of  the  Brush;  your  own 
sketch   or    wording. 

This  Cloth  Brush  is  made  of  pure  bristles,  and  is  of  best 
English  manufacture.  Quotations  for  larger  quantities  ob- 
tainable  of 

M.   NEUHAFER  &  LEVI,   Brush  Manufacturers, 
11    Fore  Street,  London  (England) 


ESTABLISHED  1849 


BRADSTREET'S 


Throughout  the  Civilized  World. 


Calgary,  Alta. 
Edmonton,  Alta. 
Halifax,   N.S. 
London,  Ont. 


OFFICES    IN    CANADA: 

Ottawa,   Ont. 
St.  John,  N.B. 
Vancouver,    B.C. 
Victoria,  B.r. 
Hamilton,    Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto.  Ont. 
'Vinnipeg,   Man. 


THOMAS    C.    IRVING,    &s£  «&■„■■£ 


TORONTO,  CANADA 


Ml 

DC 

|P§ 

m  MILLS  LI 

Ml' 

rm 

l;!J 

yj? 

DYERS  - 

BLEACHERS  -  FINISHERS 

U, 

lc-4 

,      %J 

sSal^JriMM  gfljH 

Ihi 

-_ 

SSs 

^-aBM^M'Wl'  --fl^j 

C°Lo„, 

*veH 

BF,"-UANT- 

FINISH    EVERLASTING—™ 
T'S   IN  THE  WATER 

ebe's  a 

>orj! 

MADE  IN  CANADA- ENGLISH  a  FRENC  H  METHODS 

HHONK 

""' 

J  —"' 

)NE   59B6,  5 

i,p"in""d'"' 

SIMON,  MAY  &  CO. 

NOTTINGHAM,  ENG.  CALAIS,  FRANCE 

Established  1849 

Manufacturers  of  Laces 
and  Plain  Trimmings 

Canadian  Agents: 
TORONTO— Williams  &  Paton,  Empire  Building 
MONTREAL— John  McBoyle,  43  St.  Sacrament  St. 

To   the   Making-Up   and   Wholesale   Trade  only 
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GOOD  TAILORING  IS  LABOUR  LOST 
IF     THE     CLOTH    IS     ILL    SHRUNK 


l--<tyW 


MAKE  SURE  IT  IS  SHRUNK 


AND  WELL  SHRUNK     ::     AND  KNOW  BY  WHOM. 


THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS  FIRM   OF  LONDON   SHRINKERS— BEST   OF  ALL   ON  THE   STAMP   OF 

JENNENS,     WELCH    &    Co.,    Ltd., 

Cloth  Workers    and    Shrinkers,  and    Proprietors  of    the  Famous  "JENNWEL"  Waterproof  Finish 

LONDON,   HUDDERSFIELD   and   BRADFORD,  ENGLAND. 

WHEN  ORDERING  ENGLISH  CLOTHS.  SAY  "TO  BE  SHRUNK  BY  JENNENS,  WELCH  &  CO..  Ltd." 
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SUPREME 


Twenty-four  years  of  hourly  testing 
by  literally  hundreds  of  thousands  of 
women  has  proved  beyond  a  shadow  of 
doubt  that 

SERPENTINE 
CREPE 

is  the  only  cotton  crepe  made  that  absolute- 
ly retains  its  crinkle  until  the  cloth  is  worn 
out.  This  unequalcd  product  of  American 
looms  has  successfully  withstood  the  most 
strenuous  competition  of  the  world's  cotton 
fabric  makers,  and  to-day  stands  supreme. 
Every  imitation  crepe,  from  either  for- 
eign or  domestic  sources,  has  been  com- 
pelled largely  to  retire  from  this  market, 
because,  on  occount  of  its  positive  merits, 
Serpentine  Crepe  is  preferred  by  every  per- 
son who  once  becomes  acquainted  with  it- 
May  we  therefore  suggest,  Mr.  Dealer, 
that  you  take  care  to  note  that  every  piece 
of  crepe  you  receive  bears  the  words  "Ser- 
pentine Crepe"  on  its  selvage.  It  is  your 
only  and  sure  protection  against  selling  a 
crepe  that  is  certain  to  cause  dissatisfac- 
tion among  your  customers. 

New  Styles 

Our  new  swatch  book   is  ready 
and  yours  for  the  asking. 

PACIFIC 

LAWRENCE,  MASS. 

LAWRENCE  &  CO.,  Selling  Agents 

BOSTON    NEW  YORK    PHILADELPHIA 

CHICAGO    ST.  LOUIS    SAN  FRANCISCO 

LONDON.  ENGLAND 
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DKY    GOODS    REVIEW 
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VALUE 


Stocked  by  all  leading 

Storekeepers, 

Drapers,  etc.,  etc. 


SOLE  AGENT : 

R.    TAYLOR,  Toronto 

Manufacturers : 

H.  W.  LAKE,  LIMITED 
LONLX)N,  ENGLAND 


DIIY     GOODS    REVIEW 


Established    1836 


OUR   TRADE-MARK 

"Virtute  et  Lahore" 


"Virtue  and  industry" 
is  an  appropriate  sum- 
ming- up  of  the  prin- 
ciples which  have  di- 
rected our  aims  as 
spinners  and  manu- 
facturers since  1836. 
Every  RIGG  produc- 
tion is  a  tangible  ex- 
pression of  the  motto, 
and  therefore  has 
world-wide  reputation 
as  being 

THE 
STANDARD 
PRODUCT 
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of  known  quality. 

Because  we  purify  our  own  select  raw  cot- 
ton and  spin  and  weave  it  ourselves  by 
modern  methods,  we  know  positively  that 
our  sheets  are  of  the  finest  quality  possible. 
There  are  RIGG'S  SHEETS  in  use  to-day 
that  have  seen  20,  30,  even  40  years'  ser- 
vice, making  it  well  worth  while  to  avoid 
imitations  and  to  insist  on  RIGG'S. 

Sheets  bearing  the  "RIGG"  Selvedge 
stamp  are  of  guaranteed  wear,  and  will  not 
roughen,  shrink  or  lose  colour.  They  are 
made  of  pure  cotton — no  fillings.  See  mark 
''RIGG'S  MANUFACTURE"  on  Selvedge. 
Avoid  imitations. 


AGENTS: 

SOUTH  AFRICA— W.  J.  SOMERVILLE,  Duncan's  Chambers,  Cape  Town. 

SOMERVILLE  &  PRICE,  Anstey's  Buildings,  Johannesburg. 

J.  C.  STACE,  1  Britannia  Street,  Port  Elizabeth. 

A.  W.  ALLAN,  Imperial  Buildings,  Durban. 
SYDNEY  — F.  M.  MANTON,  72%  King  Street,  Sydney. 

NEW  ZEALAND— J.  DUNLOP,  Lower  High  Street,  Dunedin. 


NOTE— 


We  will  consider  application  for  SOLE  CANADIAN  AGENCY 
from  a  foremost  house  in  Canada  with  no  competing  line. 
Applications  must  be  accompanied  by  references  and  contain 
fullest    particulars    of    distributing    facilities,    territory,    etc. 


RIGG  BROTHERS 

LIMITED 
Spinners   and  Manufacturers 

6  Mosley  Street 
MANCHESTER 

Cables:     "RIGG   BROS.,   MANCHESTER" 

Makers  of  the  original  '^Two  Boys"  Sheets  and  Sheetings 


Though    Rijre's    vouch    for    the   value    of    all    their   sheets, 
only   those  of   highest-grade   quality    are  selvedge   marked. 
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S6LLING 

M  CLARICSON&Co 

7  BRAZGNNOSe  ST   MANCHESTER 


AT    YOUR.    SERVICE. 
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The  Wealth  of  the  West  increases 


ih    to    include    the    G  i 
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uzation    that 


British    Manufactu 

after    the    war. 
Remember.     W'e-tei 

spenders. 

Cultivate    this    fertile    Held    bj 

Stood    results,    as    our    record    shows. 

We    are    open    to    represent    a     few    firms    of    good    standing     wishing     t 
develop  their  business    with   the   Wholesale  or  Retail   dry  goods,  men's 
or   women's   ready-to-wear   trade. 

HANLEY  &  MACKAY  COMPANY 

407   Hammond   Building,  Winnipeg 


CASED  OR  BALED 

High-Grade 
Cotton  Batting 

Extra  Handsome      Extra  Quality     Moderate  Price 

Order  Victory — 
67  rolls  to  case 


The  Old  Reliable,  North  Star,  Crescent, 

Pearl  will  still  give  far  the  best  value  for 

their  price  and  can  be  had  125,  100,  80, 

67,  or  50  rolls  to  bale  or  case. 


ANY  WHOLESALE  HOUSE 


Liddell's 

Gold  Medal 

Irish  Linens 


appeal  to  the  critical  hous<  - 

wife's  artistic  instincts.  Every 
good  housewife  prides  her- 
self on  tlic  appearance  of  her 
stock  of  linens — that's  why 
Liddell's  "Gold  Medal"  is 
always  such  a  favorite. 

See  what  this  line  offers  in 
Irish      Hand      Embroidered 

Novelties  in  Bed  Spreads, 
Sheets.  Pillow  Cases,  Baby 
Cases,  Doylies,  Tea  and 
Lunch  Sets.  Cosy  Covers, 
Handkerchief  Cases,   etc. 


R.    H.    C  O  S  B  I  E 

LIMITED 

Irish    Linen    Agency 

22  West  Wellington  St. 

TORONTO 


When  in  doubt  as  to  when  or  where  to  buy  anything 


CONSULT 

Dry  Goods  Review 


SPECIAL  SERVICE  DEPT. 
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Your   sure   protection   against   lost   sales   is   to 
have  the  goods  you  will  be  asked  for. 

EASTER  TRADE 


Handkerchiefs 

Veilings 

Feather  Boas 

Feather  Stoles 

Ladies'  Collars 

Ribbons 

Laces  and  Embroideries 


Pillow  Shams  and   Runners 

Windsor  Ties 

Perfumes 

Toilet  Articles 

Mercerized  Mending  Cotton 

Cotton,  Silk,   Lisle  and 

Mercerized  Hose 


The  W.  R.  BROCK  COMPANY  (Limited) 

=  Wholesale   Dry   Goods  = 

MONTREAL 


TORONTO 


CALGARY 


\ 
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CARPETS  AND  RUGS 
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WE  have  complete  ranges  of  Carpets  and  Rugs  of  every 
description  for  the  Spring  Season  of  1918.    The  prices  are 
the  lowest  possible,  in  fact,  surprisingly  Low,  the  state  of 
the  market  considered,  and  yon  know  price  conditions  are  ever 
upward  in  these  days. 

Having  protected  the  trade  to  the  best  of  our  ability,  we  are 
fully  persuaded  that  our  values  will  compare  favorably  with  the 
best  obtainable  from  any  source. 

The  following  attractive  lines  are  in  stock  ready  for  imme- 
diate delivery. 

5000  Tapestry  Squares  -.'■-,.  21/£x3  up  to  4x5 

200  Brussels  Squares     -  -       -       -  -  2%  x  3  up  to  3  x  4 

1000  Wilton  Squares      -  -       -  2%  x  3  up  to  3x4 

500  Seamless  Axminster  -       -       -  -  2x3  up  to  3x4 

300  Seamless  Brusselette  -       -  2      x  3  up  to  3  x  4 

300  Seamless  Wool  and  Fibre  Rugs  -  2x3  up  to  3x4 

1000  Axminster  Mats     -  -       -       -  -  27x54 

500  Opal  Velvet  Mats    -  -       -  -  27  x  60  and  36  x  72 

LETTER   ORDER   DEPARTMENT  ALWAYS   AT  YOUR   SERVICE 

TheW.R.  BROCK  COMPANY  (limited) 

Warehouse— South  West  Corner  Bay  and  Wellington  Streets 

TORONTO 


DRY    GOODS    REVIEW 


ADDING  iMACHINES  TO  SAILS  FOR  SHIPS 


WHEN  you  become  a  subscriber  bo  "The  Revie 
Review''  receives  letters  from  subscribers  stati 
know  where  they  can  be  procured.  We  have  t 
novelty  lines,  etc..  and  our  Service  Department  is  at 
possible  assistance  to  our  readers,  and  requests  for  i 
below  and  use  it  when  you  would  like  us  to  give  you  i 
recei\  ed  and  answered  during  the  month  of  September. 

ADDING  MACHINES 

Peterborough,  (hit. — <a,>  you  give  us  somt 
information  as  t<>  where  »',  can  procun  a  medi- 
um-priced  adding  machim  f  <>ni  that  adds  only 
will  <!>>. 

Answer — This  enquirer  was  referred  t<>  the 
following  firms:  The  Burroughs  Adding  Ma- 
chine Co.,  Felt  &  Tamant  Mfg.  Go.  and  tin 
Dalton  Adding  Machint  Co.,  of  Toronto;  the 
Wahl  Adding  Machim  <'<>.,  Chicago,  111.:  the 
Barret  Adding  Machint  Co.,  annul  Rapids, 
Mich.,  and  tin  Adder  Machim  Co.,  Wilkes- 
barrt .  /'". 


w"  this  is  pari  of  the  service  you  buy.  Every  day  "The 
ng  that  they  want  to  secure  certain  goods  hut  do  not 
acilities  for  procuring  information  about  new  goods, 

your  disposal  al  all  time--.  Wo  are  glad  to  he  of  an\ 
nforniation  are  mosl  welcome.  Cut  out  the  coupon 
uformation.    The  following  arc  a  few  of  the  inquiries 


and  sin    might    have    difficulty    getting  same 

from    tin     mi/Is,   the  following   names  were  sny- 

gested:  Tin   /,'.  Forbt s  <  'o.,  Hespeler;  the  Bon- 
'ner-Worth     Co.,    Peterborough;    the    Guelph 
Worsted  Spinning  Co.,  Guelph. 


SAIL  CLOTH 

Sorel,  Que.  -When  can  w<  prooun  sailcloth 
mitatbh  for  largt  vesst  Is? 

.1  nswt  r — This  >  nquin  r  was  referred  to  many 
of  tin  dry  goods  jobbers  who  stock  Savannah 
duck  In  •"><>-/,..  width.  If  wider  width  is  needed, 
samt  nmihtl,  procured  for  him. 


VELVETEEN  BOXES 

Drayton,  Ont.—  When  can  wt  procure  card- 
board stock  boxes  suitable  for  velvete<  nsf 

Answer — The  following  wen  among  tin 
names  submitted:  The  Canada  Paper  Box  Co., 
Montreal;  thi  Treed  Paper  Box  Co.,  Montreal; 
tl.i  Dominion  Paper  Box  Co.,  Toronto;  Kilgour 
Urns..  Toronto;  tin  Rudd  Paper  Box  Co.,  Tor- 
onto; tin   Telfer  Mfg.  Co.,  Toronto. 


SHOW  WINDOW  VALANCES 

Napanee,  Ont— Where  can  we  obtain  val- 
ances for  show  windows  with  monogram,  etc.? 

I  swer — This  enquirer  was  referred  to  Geo. 
II  //<<•-■.  Son  &  Co.,  Tomnfd.  and  Delfosst  & 
Co.,  Montn  al. 


CANADIAN  YARNS 

Auburn,  Ont.— When  cdn  I  obtain  good 
Canadian  yarns  direct  from  the  mills? 

Answer— While  this  subscriber  was  "muni 
thai  tin  ii  was  a  great  scarcity  of  knitting  yarns 
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CARPET  WARP 

New    Westminster,   B.C.- 
tniii  carpet  warp? 

Answer'— On    making    enquiry    no  shortage 
was  found  in  this  product  and  this  subscriber 

was  referral  to  his  nearest  jobber. 


COLLAR  BUTTONS 

Winnipeg,  Man. —  Where  can  we  obtain 
collar  tuitions  direct  from  the  manufacturer  for 
jobbing  purpose*?  We  are  particularly  inter- 
ested in  those  in  glass-covered  boxes. 

A  nswer—  There  is  a  decided  shortage  of  collar 
tuitions  at  tin  present  time.  There  are  no  Cana- 
dian manufacturers  of  anything  but  celluloid 
lines.  The  followino  United  States  names  were 
submitted:  King  foliar  Button  Co..  New  York; 
Chas.  M.  L<  n/.  New  York;  Rothschild,  Bros.  & 
Co.,  New   York:    Durand    &    Co..  New   York; 

lh  r,  r,  u.e  &  Co.,  Providence,  R.7.;  W.  M.  Lutlnr 
&  Sons.  I'roriih  nee.  R.I. 


COLOR  CARDS 

Fort  William,  Ont. —  Where  ran  wt  obtain 
copy  of  Spring  color  card? 

Answer — This  enquirer  was  informed  that 
these  could  be  purchased  through  Dry  Goods 
Review.. 

C.W.T.A. 

Fort  William.  Ont. —  Who  is  the  present  sec- 
retary of  the  Canadian  Window  Trimmers' 
Association  ' 

Answer  -While  the  C.W.T.A.  has  practically 
ceased  all  active  operations  until  the  dose  of  tin 
war,  hi  believe  F.  -I .  Thompson,  now  with 
Stanley  Mills  &  Co.,  II amilton,  is  still  secretary. 
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THE  ORGANIZATION  OF  A  STORK 


HENRY    MORGAN   i 

&  CO.  1 

MONTREAL         I 


THE  FIRST 

OF  A 
SERIES 


MONTREAL,  February.  (Special). 
— It  was  an  imaginary  conversa- 
tion so  far  as  the  actual  indivi- 
duals of  the  moment  were  concerned, 
that  a  director  of  Henry  Morgan  &  Co. — 
'"ounded  in  1854 — used  in  an  effort  to  re- 
produce for  the  DRY  GOODS  REVIEW 
a  concrete  picture  of  what  Morgan's 
meant  to  the  public  mind. 

"If  you  want  the  best,  you  must  go 
t<«   Morgan's." 

but  you   may  have  to   pay   more 
there." 

"Possibly  so.  but  'the  best'  always 
roits   more." 

So   it   is   that     the    "Colonial     House,'" 
Morgan  ik.  Co.,  has  endeavored  to 
establish  a  name  through  nearly  fi4  years 
of  merchandising-. 

"This  principle,"  the  director  went  on, 
young  and  enthusiastic  as  he  was.  "must 
underlie  the  buying  of  our  men.  The 
article  must  be  the  best  of  its  line  in 
the  market;  not  what  looks  best:  not 
what  would  enable  us  to  give  a  competi- 
tive price  with  a  rival  house;  not  one 
that  is  inferior  but  would  sell  just  as 
well,'  because  we  ourselves  would  know 
it  was  not  the  best.  Our  purpose  is  not 
the  huilding  up  of  a  business  for  to-day 
or  to-morrow:  it  is  the  continuation 
through    an    indefinite    period    of    year-." 


He  went  on  to  argue  that  there  was  no 
middle  course:  "You  either  adhere  to  the 
best  principles  of  business,  or  you  don't."' 

This  article,  however,  must  restrict 
itself  chiefly  to  the  matter  of  "systems" 
used  in  connection  with  the  administra- 
tion of  the  Morgan  store,  rather  tnan 
with  the  selling  or  the  personal  end.  A 
very  brief  general  survey  of  the  store 
must  suffice.  And  by  the  store  is  in- 
cluded the  "factorv;"  unique,  in  the 
DRV  GOODS  REVIEW  is  aware,  in  the 
history  of  the  Canadian  trade.  For  the 
factory  enables  the  firm  to  figure  on  a 
house  complete:  stone  work,  woodwork, 
plumbing,  painting,  furnishing,  every- 
thing. They  would  even  move  the  pros- 
pective householder,  bag  and  baggage, 
into  that  house.  Particularly  highly  re- 
garded is  the  factory  for  the  production 
of  period  furniture.  In  this  Morgan's 
have  established  a  reputation  that  ex- 
tends from  east  to  west,  and  probably 
no  store  in  Canada  contains  as  e'aborate 
a  display  of  furnished  suites  as  this 
store.  In  close  connection  is  the  "con- 
tract" department  of  the  draperies  and 
wallpaper  sections,  but  this  like  other 
individual  departments  must  await  an 
opDortunitv   for   future   treatment. 

The  extensive  development  of  the  busi- 
ness  forced  the  building  of  an  "annex,'' 
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which  is  cut  up  slightly  on  one  side 
through  a  common  trouble  of  expanding 
stores — the  refusal  of  several  other  busi- 
nesses to  vacate.  Pressure  of  space,  too, 
in  the  main  enforced  the  development  of 
the  balcony,  a  double  use  of  available 
space.  This  has  led  to  a  "Juvenile"  de- 
partment over  a  section  of  the  ready-to- 
wear  department:  the  lower  part  being 
utilized  for  a  beautiful  series  of  glass 
cabinets   for  the  finer  garments. 

On  the  ground  floor  the  equipment 
rises  rather  higher  than  the  most  modern 
tendency  seems  to  favor,  but  it  serves 
to  provide  a  "substantial"  air  that  fits 
the  Morgan  establishment.  On  the  left 
of  the  main  entrance  is  the  drug  and 
toilet  department,  with  its  own  door 
leading  to  the  street  which  remains  open 
later  than  the  rest  of  the  store. 

Next    this    are    smallwares    and    fancy 
goods;  back  of  these  gloves,  hosiery  and 
underwear;  and  the  rest  of  the  original 
store  is  taken  up  with  stationer; 
photo  supplies,  etc. 

On  the  right  of  the  entrance  are  laces, 
handkerchiefs,  ribbon-:  dres  goods, 
silks,  linens,  patterns,  with  leather  goods 
and   neckwear  down   the  center. 

In  the  "annex"  are  men's  furnishings, 
men's  clothing,  men's  shoes,  ladies'  3hoes, 
and  bo;       ■      nt. 


DRY     GOODS    REVTKW 


Second  floor — Ready-to-wear,  millinery, 
in  front,  silverware,  china,  glass,  hard- 
ware, with  toy  department,  baskets,  etc., 
in  gallery. 

Third  floor — House  furnishings  and 
furniture. 


DRIVER'S  RKPORT 

D.      J- 

■r 

X.               d™n.  * 

r„F,.,„„  ,,„,„ 

On, on. 

Oiorbrooka. 

-*■*- 

-1-7-* — 

IXiroOcr— 

E"'"r- 

111  Hon 

n*V" 

lorn.  Av.. 

Bishop. 

Mpath. 

Linton  rut>:      t 

l»     if 

Slmpaon 

Stanl.y  FUta.    S ', 

7 

lie  O-gor 

Boll.™  rl«».    J 

-»>»<- « 

t     4l»bi_ 

»y 

NB 

•-»■— 

*-- «*"— * 

Sample    driver's    report    sheet    used    by    H. 
Morgan    &     Co.,    and    described     in    accom- 
panying article. 

Fourth  floor — More  furniture,  French. 
room,  trunks  and  valises,  electrical  sup- 
plies, and  office. 

Fifth  floor — Infants'  department, "'ait 
department,  lunch  room   and  rest  room. 

THE  DELIVERY  SYSTEM 

THE  delivery  system  of  Morgan's  is 
a  combination  of  motor  cars  and 
horses.  Cars  are  used  for  outlying  dis- 
tricts where  time  is  gained  in  the  unin- 
terrupted run  before  deliveries  begin  and 
again  on  the  return  to  the  store.     In  the 


downtown  and  close-by  residential  dis- 
tricts it  is  found  that  horse  delivery  is 
little  inferior  to  the  car  either  in  time 
or  in  cost. 

There  are  three  main  deliveries  a  day, 
at  8,  12  and  4  o'clock.  In  addition  there 
are  deliveries  of  the  heavier  goods  such 
as  furniture,  carpets,  linoleums,  etc., 
twice  daily,  at  8  a.m.  and  2  p.m.  Then 
there  are  special  deliveries  for  rush 
orders  as  in  every  store. 

Streets   Typed  on   Sheets 

When  the  parcels  are  collected  they 
are  distributed  among  the  "bunks"  that 
are  set  apart  for  each  driver.  A  simple 
but  excellent  idea  is  worked  out  in  con- 
nection with  the  sheets  that  are  drawn 
up  for  the  drivers:  the  names  of  the 
principal  streets  of  each  delivery  sec- 
tion are  typed  on  the  sheets,  and  the 
apartment  houses  are  mentioned  spe- 
cially. Then  the  numbers  alone,  not  the 
customers'  names,  are  marked  down   as 

Claremont,  39,  254,  361 

The  use  of  the  typewriter  makes  the 
writing  more  legible  than  in  the  ordinary 
sheets  where  pencil  is  generally  used, 
and  as  these  sheets  are  prepared  be- 
forehand, and  the  parcels  are  represent- 
ed simply  by  the  numbers  opposite  the 
street  names,  much  time  is  saved  in  pre- 
paring them.  A  sample  is  shown  here. 
If  a  C.O.D.  parcel  is  to  be  delivered  at 
361  Claremont,  this  is  indicated  simply 
by  Claremont,  361,  c.o.d.,  $8.75.  In  the 
outlying  districts  the  full  list  of  streets 
is  not  marked  down,  as  deliveries  on 
each  do  not  occur  so  frequently. 

"Cleaning  Up"  Each  Day 

If  the  driver  cannot  deliver  the  parcel 
during  the  same  day,  he  marks  the  name 
and  address  on  the  back  of  his  sheet,  and 
they  are  added  to  his  list  for  the  next 


ONE   OF   THE    MAIN    CORRIDORS 

This   illustration   gives  some   idea  of  the   high-class   appearance  of   the   Morgan, 
store.     The  entrance  to  the  special   Infants    Department   is  to  the   left. 
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day,  so  that  each  day  is  "cleaned  up." 
If  he  cannot  get  the  customer  the  second 
day,  he  notifies  the  office,  and  a  phone 
call  or  other  inquiry  is  made.  If  the 
parcel  is  not  wanted  then,  or  cannot  be 
delivered,  it  is  sent  to  the  receiving  room 
and  finds  its  way  back  by  regular  chan- 

N9.  c* 


CALL  TICKET. 


Cdl  at  I 
fcidrass. 


No. 


MESSENGER'S  RECEIPT. 


This  is  a  piece  of  thin  cardboard  handed 
to  the  driver  when  a  call  has  come  in  for 
goods — sent  out  on  approbation,  say — to  be 
returned.  The  lower  part  is  perforated  and 
given  to  the  customer  as  her  receipt.  Note 
place  on  both  for  detailed  description  of 
goods,  so  that  there  may  be  no  confusion 
or  mistake. 


nels   to   the    department  where   the   sale 
was  made,  and  goes  back  into  stock- 

C.O.D's    in    Envelopes 

In  the  case  of  C.O.D.  parcels  an  enve- 
lope is  attached  to  the  parcel  with  the 
letters  "C.O.D."  in  red  ink,  to  make  them 
more  prominent.  Inside  is  the  customer's 
bill,  in  pink,  which  the  driver  receipts 
when  payment  is  made.  Many  customers 
prefer  this  method  to  the  usual  one  of 
pasting  the  bill  on  the  parcel  or  a  tag. 
A  duplicate  of  the  C.O.D.  charge  is  on 
file  in  the  delivery  department,  and  the 
collections  of  the  drivers  are  checked  up 
with  these. 

At  the  bottom  of  the  driver's  report  is 
a  note:  "N.B. — If  any  returns,  report  on 
back  of  this  slip."  This  note  refers  both 
to  parcels  that  are  refused,  usually 
C.O.D. 's,  or  to  goods  handed  the  driver 
that  the  customer  wishes  to  exchange 
or  return.  All  these  go  to  the  receiving 
room,  and  are  dealt  with  there. 

As  the  parcels  come  down  to  the 
delivery  room  they  are  entered — names 
and  addresses,  in  the  delivei-y  book,  and 
then  in  the  driver's  sheets.  On  these 
sheets  there  are  also  marked  down  the 
date  and  the  number  of  the  trip,  first, 
second  or  third. 
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HENRY  MORGAN  &  CO.,  Limited 

BLUNDER  SLIP 

No.  Dace 


No. 

Error 

X 

l 

Warning  :'or  Lomiwm 

2 

Wrong  Address 

3 

Error  Sale*  Cheek 

4 

"      Charge  Check 

5 

"      Credit  C/iccfc 

6 

"      Transfer  Slip 

7 

Tim 

3 

Absence  without  Leave 

9 

Error  C.O.D. 

10 

"      on  Tally 

EVERYONE  LISTED 

This  is  :i  copy  of  a  slip  thill  an  em- 
ployee is  asked  to  sign  if  a  "blunder" 
has  been  made  in  any  of  the  particu- 
lars mentioned  above,  or  others.  The 
main  object  is  not  in  the  way  of  a 
penalty,  hut  fur  corrective  purposes. 
Tor  instance,  an  employee  may  be 
careless  and  trust  to  her  memory  in 
marking  down  the  address  of  Mrs.  John 
Wilson,  and  put  it  at  "2fi,S"  Sheibrooke, 
instead  of  "286."  The  parcel  might  be 
left  at  the  wrong  address,  the  cus- 
tomer phone  up  to  complain  she  had 
not  received  the  parcel,  a  special  mes- 
senger sent  to  26S.  back  to  the  office, 
and  then  back  to  2S6.  The  whole  epi- 
sode is  an  expensive  affair  for  the 
store,  besides  very  annoying  for  a  cus- 
tomer. In  such  a  case  the  clerk  is 
brought  in  to  see  the  assistant  super- 
intendent of  the  store,  and  signs  the 
slip  if  she  is  to  blame.  These- are  kept 
in  envelopes,  one  envelope  for  each 
clerk,  and  the  total  number  recorded 
for  each  month  and  then  the  year,  with 
the  corresponding  number  of  the  pre- 
vious year.  If  a  clerk  persists  in  these 
'blunders"  her  application  for  a  salary 
increase  may  be  endangered  in  the 
granting.  So  with  other  "blunders," 
such  as  wrong  totals,  etc.  The  system, 
it  is  understood,  has  resulted  in  a 
marked  lessening  of  "blunders"  which 
are  not  only  often  costly,  but  in  most 
cases   are   irritating   to  the  customer. 


Name 


RETURNED  GOODS 

ONE  point  where  the  majority  of 
store?  are  lax  is  in  the  handling  of 
goods  that  are  returned.  Often  they 
are  brought  in  by  the  driver,  or  the  cus- 
tomer, and  no  accurate  track  is  kept  of 


HENBY  MORGAN 
fc?  CO  -LIMITED 


SAVE  BRtAD  On 
otic*  a  day  by  the  [ 
«nu  *  >utc  of  17  shrploads  i 


Overskirts   are   Featured   in 

The  New  Separate  Skirts 

For  Spring— Just  Arrived 

Have  you  seen  the  new  Spiral  Overdraping"' 
II  s  Ihe  smartest  of  all  the  Spnnaslyle  departures 
and.  as  featured  in  bright  PUid  TaBelas.  s«ll  appeal 


For    Ch.ll   Winter   Days 

Sweaters— 3  Strong  Lines 

All  Made  of  Pure   Wool 

Moderately  Priced 

vr-    /        /~_  Particularly  smart  (or 

^  .wl,  ,™«S-WT  S./s» 


A    typical    Morgan    advertisement. 


the  goods  to  see  that  they  reach  the  pro- 
per department  and  a  receipt  given  for 
this  return;  often  the  customer  is  not 
credited,  and  has  to  protest  later  about 
a  charge,  because  there  is  no  link  be- 
tween the  business  office  and  the  goods 
that  come  in.  Often,  again,  a  customer 
must  repeat  a  phone  request  for  a 
driver  to  call  for  the  parcel.  All  this 
hurts  her  relations  with  the  store,  and 
militates  against  a  continuance  of  her 
buying.  The  Morgan  plan  leaves  no 
room    for    slips    of   this    kind. 

1.— The  first  step  is  the  call  slip. 
A  pad  of  these  is  placed  in  each  depart- 
ment, and  as  soon  as  a  message  comes 
in  for  a  parcel  to  be  called  for  the  name 
and  address,  and  if  possible,  a  descrip- 
tion of  the  goods — to  make  the  driver's 
call  more  definite — is  written  down,  also 
the  number  of  the  clerk  who  received 
the  call  and  the  number  of  the  depart- 
ment. 

2. — This  call  slip  is  sent  down  to  the 
receiving  room  and  first  receives  a  num- 
ber, all  being  consecutive,  as  is  shown  in 
the   illustration. 

3. — The    particulars    of    the    call    are 

entered  in  a  large  book,  ruled  as  follows: 

Call  No.,  Clerk  No.,  Name,  Address, 

Goods    Returned    (Description),    Date, 

Where  Sent  (dept.),  Driver's  Signa- 
ture, Remarks. 

This,  of  course,  is  not  filled  out  com- 
pletely until  the  goods  are  back  in  stock 
again. 

4. — A  duplicate  of  the  call  is  sent  on 
to  the  delivery  department  on  thin  card- 
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{.mounting  for  Thurtday  Friday  and  Satin-day 

Mn,  :;,,/,  ui,  and  W'i 

Special  Purchase  of  Blouses 

Giving  $2.75  Values  for  $1.50 

Voile,  Lawn  and  Organdie  Blouses  in  8  Styles  .  Jabot  I  rill 
I  mbroidered  Fronts  and  fine  Lace  Trimmings.  Whiti  ind 
•  II  colon    Valued  to  $2.75  -  Special.  $1.50 

75  Silk  Blouses  -  Special,  $3.75 

Crepe  de  Chine  and  Georgette  Blouses  in  this  Season's  Sty. 
Regular  Stock.  Copcn,  Brown,  Taupe 
alues  to  $7.50  .  Very  Special  at  $3.75 


Selected 

ill  and  Whi 


NIOH KiOVVNS  -  90c 
I  ambrii      Nightgowns   in  all 

Stj  lea  -  high,  or  low  neck,  long 


sl„,r 


3pe- 


12  Dozen  Lingerie  Blouses  -  $2.50 

/oile  and   Organdie    Blouses   in    New  York  Styles.  Sizes  U 
o  44.  Special,  $2.50 

Fine  Summer  Lingerie 

CHi-MlSES  -  $175 
12     Dozen    New    York  made 
Envelope  Chemises  of  finest 
Nainsook  Several  Styles.  Spe. 
cial  at  $1.75 

Second  Floor 

Henry  Morgan  &  Co.  Limited 

Advertising  by  Postcard 

This  is  a  reproduction  of  a  post  card 
that  was  sent  out  to  a  mailing  list  in  Mont- 
real, announcing  a  special  sale  of  blouses 
ind  Summer  lingerie.  The  card  looks  more 
substantial   and   personal   than   a   circular. 

board  and  entered  there  in  the  sheet  of 
the  driver  in  the  proper  district.  The 
drivers  uses  this,  giving  the  lower  half — 
which  is  perforated — to  the  customer  as 
a  receipt. 

5. — When  the  goods  are  returned  by 
the  driver,  a  new  entry  is  made  in  the 
book   referred    to   above    and   the   parcel 


Hfury  itlurg.-.n 
*  Cfo.  tlo. 

(Ultra  Morgan 

Mniry  JMoraau 
•  (>.  <to. 

SPECIAL  SALE 5 

TUESDAY 

SPECIAL  SALES 

F«  th»  <l>y 
MONDAV 

SPECIAL  SALES 

f~t»j,d., 

TUtSOAr 

ItXt't  hols 

Ulcws'iOlJltii 

TsrwmmCimts 

ettcmeal 

Slllt  Dnstrmru 

Hoojt  ixjumsmi 
IHct'i  DuMmm! 

Wmat  IhHrtant 

fjrsrt  rxwroBtw 

-saar- 

ntrioo. 
*x*i  M4  tustttrv 

HIMBatu  Bosmwsl 

'"":_.'."°"" 

'"°z::!,*°"" 

Samples  of  small  cards  handed  out  to 
customers  when  entering  the  store,  call- 
ing their  attention  to  the  day's  specials. 

is  then  placed  in  a  "bunk"  for  conveni- 
ence in  distributing  to  the  proper  de- 
partment of  the  store  where  the  goods 
were  bought  originally.  There  is  a  bunk, 
for  instance,  for  second  floor,  another 
for  mantles  and  coats,  a  third  for  toys 
and  sporting  goods,  one  for  the  firsl 
floor,  the  first  floor  annex,  etc.  This 
saves  sorting  out  when  the  boy  takes 
them  back  in  his  cart,  accompanied  by 
the  credit  man. 

(Continued  on   page  24.) 


THE  COMMISSION  PLAN  OF  A  TOLEDO  STORE 

Details  of  a   Remuneration  System   Adopted  by   LaSalle  &  Koch  —  Average  Selling 

Cost  in  Each  Department  Taken  as  Basis     Examples  Given  of  Practical  Ap- 

•  plication — Beneficial  Results  Repotted 


THE  article  appearing-  m  February 
issue  of  DRY  GOODS  REVIEW 
entitled  "Building  an  Esprit  De 
Corps,"  excited  considerable  interest. 
And  it  is  evident  that  retailers 
everywhere  are  studying  the  problem 
of  some  method  of  remuneration  of  the 
selling  force  based  upon  some  practical 
scheme  that  will  really  do  justice  to 
everyone  concerned. 

Very  opportunely  DRY  GOODS  RE- 
VIEW received  a  booklet  the  other  day 
describing  the  "Commission  Plan  of 
Lasalle  and  Koch."  This  firm  conduct- 
ing a  large  departmental  store  in  Toledo, 
Ohio,  has  had  this  system  in  operation 
for  some  time  and  are  satisfied 
that  they  have  achieved  the  desired 
end.  It  is  also  believed  that  the  com- 
mission plan  now  being  adopted  by  the 
T.  Eaton  Co.  is  based  very  largely  upon 
the  one  here  described,  at  least  in  its 
essential  points.  The  •  leading  features 
in  the  booklet  referred  to  are  given  here 
and  DRY  GOODS  REVIEW  believes  the 
matter  is  well  worthy  of  careful  con- 
sideration. 

Realized  the   Need  of  Stimulation 

Several  years  ago  an  executive  real- 
ized the  need  for  a  plan  of  remuneration 
of  salespeople  in  a  department  store 
more  individualized  and  therefore  more 
stimulating  than  the  straight  wage. 
Doubtless  other  executives  realized  this 
need  also  but  this  particular  man  set  out 
to  find  his  ideal  plan.  This  plan  he 
based  upon  one  idea  that  there  is  only 
one  thing'  vour  competitor  cannot  buy 
and  that  is  service.  The  salesforce  can- 
not be  trained  to  give  good  service  by 
the  use  of  books  or  propaganda  but  must 
be  trained  by  constant  work  within  the 
store. 

Decided  Upon  Commission   Plan 

He  thought  about  the  situation  a  good 
deal  and  decided  that  what  he  wanted 
was  some  sort  of  a  commission  plan. 
This  plan  should  show  what  each  indi- 
vidual was  worth  and  pay  that;  and  it 
should  also  show  how  this  amount  could 
be  increased  by  more  careful  and  intelli- 
gent salesmanship.  The  idea  behind  his 
plan  is  the  big  human  idea  of  giving 
people  all  they  are  worth  and  helping 
the  community  along  in  a  truly  demo- 
cratic   way. 

Good  Reasoning  Here 

He  reasoned  that  the  whole  theory  of 
running  a  successful  business  is  adapt- 
ing to  the  employees  those  things  that 
appealed  to  the  executives.  Executives 
must  have  all  the  facts  and  figures  per- 
taining to  administration  at  their  fing- 
ers' ends  to  be  of  value  to  the  stock- 
holders   and    in    the    same    way    the    em- 


ployees   should    know    the    facts    and    fig- 
ures  concerning   their   part   of  the   busi- 
ness so  that  they  can  be  to  the  highest 
degree   valuable   to  the   executives. 
Establish    a    Daily    Sales   Quota 

Therefore  he  decided  upon  what  seem- 
ed  the  most  attractive  plan,  a  system 
which  would  establish  an  essential  daily 
quota  and  give  a  commission  on  all  sales 
beyond  that  quota.  In  this  way  the 
thinking  capacity  of  the  employees  could 
be  broueht  into  play.  Moreover  with  a 
system  of  commissions  each  salesperson 
can  see  his  or  her  position  daily  fortified 
and  made  secure,  and  can  know  whether 
he  is  in  the  race  or  losing  ground.  This 
is  the  key  to  the  whole  business. 


\i  i       6  and  5 

Boys'    furnishings    5 

Buttuns     6   and    •-. 

Carpets,    rugs    and    linoleums .">   and   2 

China,    house    furnishings    5  and  5 

Coats  and  suits    3  and  3 

Colored    dress    goods    I,   and   5 

Corsets     5  and  4 

Curtains      ."i  and   .'■ 

Dresses     3  and   3 

Furniture     3  and  2 

Furs     3  and  2 

Gloves     r>   and   -I 

Handkerchiefs    5  and  5 

Hosiery    I  and  A 

Infants'    wear    5  and  5 

Jewelry     6  and  5 

Knit  underwear    5  and  4 

Leather   goods,    umbrellas    6  and  5 

Linens     5  and  4 

Men's    clothing    ">  and  5 

Men's    furnishings    .">  and  5 

Muslin    underwear    5  and  5 

Millinery    6  and  5 

Neckwear    fi  and  5 

Notions     li  and  6 

Petticoats     5   and   ."> 

Fiibbons      li   pnd    :» 

Shoes     G  and  5 

Silks    1  and  3 

1'oilets     •".  and    I 

Trimmings     .">  and    1 

vVaists     •")  and   4 

Wash    goods,    domestics    ■">  and    1 

This  schedule  shows  the  proved  selling 
cost  in  each  department  of  the  Lasalle  & 
Koch  store,  and  the  second  percentage 
figure    gives    the    bonus    percentage    paid. 


Kates  of   Commission   Vary 

The  rates  of  commission  necessarily 
vary  in  the  different  departments  for  it 
is  obvious  that  the  same  rate  would  not 
hold  for  two  departments  so  radically 
different  as  for  instance  furniture  and 
notions.  These  rates  were  based  on  ac- 
curate information  of  the  costs  of  sell- 
ing in  this  store  for  the  last  three  years 
and  the  costs  of  selling  in  several  other 
organizations,  modified  to  fit  the  particu- 
lar conditions  existing  in  the  depart- 
ments such  as  location,  size  and  light, 
The  rates  arrived  at  for  this  stoi-e  are 
given  in  a  panel  on  this  page.  They  are 
not  yet  perfected  for  the  rate  must  be 
such  that  some  person  in  each  depart- 
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ment  is  capable  of  earning  commission 
on  that  basis,  and  as  a  matter  of  fact 
there  are  two  or  three  departments  in 
which  as  yet  nobody  has  earned  any.  Buj 
inasmuch  as  these  rates  would  have  to 
be  modified  for  any  organization  in  any 
case,  it  is  a  matter  which  need  not  be 
discussed  at  any  length  as  each  merch- 
ant would  have  to  work  out  his  own 
schedule.  It  will  be  noticed  the  percent- 
age in  the  first  column  is  rrlade  larger 
than  that  in  the  second  in  most  cases. 
This  was  to  make  it  easier  to  reach  the 
daily  quota  and  thus  earn  extra  money 
on  commissions.  In  this  way  the  sales 
people  are  encouraged.  It  will  also  be 
noticed  that  in  this  particular  store  41.2 
per  cent,  of  the  departments  have  the 
same  rate  of  selling  expense  and  that 
all  these  departments  are  largely  de- 
partments carrying  staple  merchandise 
or  merchandise  without  great  style 
changes. 

Commission  Paid  By  Manager 

The  commission  is  figured  out  in  the 
office  and  is  paid  out  each  month  per- 
sonally by  Alfred  B.  Koch.  This  paying 
of  commission  is  an  event  that  both  Mr. 
Koch  and  the  earners  look  forward  to 
eagerly  as  it  keeps  alive  the  personal 
touch,  strengthens  the  loyalty  of  the 
staff,  and  creates  an  opportunity  for  dis- 
cussion of  past  achievement  and  future 
possibilities.  Often  girls  and  men  who 
have  not  earned  commission  talk  over 
their  prospects  with  Mr.  Koch. 

How   to   Handle   Failures 

When  a  salesperson  does  not  sell  his 
or  her  quota  and  so  falls  below  the 
amount  required  to  earn  the  regular  sal- 
ary, the  amount  is  paid  just  the  same 
but  the  record  shows  how  great  the  defi- 
cit is  and  when  the  next  month's  com- 
mission is  reckoned  the  shortage  is  de- 
ducted from  the  overage  and  the  com- 
mission paid  accordingly.  If,  however, 
the  same  salesperson  continues  to  regu- 
larly fall  below  the  required  quota  he 
or  she  is  either  tried  out  in  some  other 
department  or  dismissed.  In  this  wa\ 
incompetents   are    weeded    out. 

Treatment  of  Absentees 

In  case  of  absence  without  pay  the 
quota  sales  for  the  period  of  absence  are 
deducted  from  the  full  quota  for  the 
week  or  month,  thus  reducing  the  re- 
quired amount  in  proportion  to  the  time 
lost.  In  case  of  absence  with  pay  the 
full  quota  must  be  made  up,  exactly  as 
though  the  individual  had  worked  full 
time. 

Returns  Are  Subtracted 

Returns  are  of  course  subtracted  from 
the  sales  total  so  it  pays  the  salespeople 
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in  actual  dollars  ami   cents   to  use  pood 

salesmanship  ami  sell  goods  in  such  a 
manner  that  they  will  stay  sold.  A 
salesman  or  saleswoman  of  the  highest 
type  does  not  always  sell  merchandise 
but  they  do  sell  satisfaction. 

Given  a  Second  Chance 

If  a  girl  gets  too  deeply  into  the  red 
column  and  Mr.  Koch  sees  that  she  is 
getting  discouraged  ami  is  not  doing 
herself  or  the  department  justice  be- 
cause she  feels  that  she  can  never  re- 
turn to  the  commission  earnings  basis, 
he  has  a  good  talk  with  her.  wipes  off 
the  old  record  and  lets  her  start  again 
with  a  clean  slate.  When  this  fresh 
start  is  given  the  effect  is  marked;  the 
girl  will  either  take  a  new  lease  of  life 
and  will  begin  once  more  to  earn  to  her 
own  and  the  firm's  satisfaction  or  she 
will  prove  conclusively  that  she  is  not 
worth  bothering  with  and  will  be  dis- 
missed. 

The  list  of  the  actual  cost  percentage 
of  each  person  in  the  department  is 
given  weekly  and  monthly  to  each  de- 
partment manager.  By  this  scheme  the 
manager  is  able  to  make  an  accurate 
judgment  of  their  value  to  him  as  he  is 
of  course  also  aware  of  the  amount  of 
stock  work  that  each  one  does  and  takes 
this  into  his  consideration. 

In  addition  to  the  records  kept  by  the 
management  and  the  department  heads 
each  girl  and  man  is  encouraged  to  keep 
his  or  her  own  records,  and  is  able  to  tell 
thereby  what  she  must  sell,  what  she 
has  sold,  and  the  number  of  returns  she 
has  had. 

Difficulties  of  the   First  Year 

For  the  first  year  the  system  was  in 
force  it  did  not  work  out  as  satisfac- 
torily as  had  been  hoped.  Mr.  Koch 
first  thought  that  his  percentages  must 
be  wrong,  and  he  went  over  these  care- 
fully and  talked  to  others  about  them. 
He  studied  the  situation  in  detail  and 
came  to  the  conclusion  that  some  meth- 
od of  training  help  along  the  lines  of 
efficient  salesmanship  was  necessary  and 
be  therefore  installed  an  educational  de- 
partment and  almost  at  once  the  results 
began  to  come.  This  proved  to  him  con- 
clusively that  educational  work  is  essen- 
tial to  the  development  of  the  staff. 

In  some  departments  there  was  a  wide 
variation  of  salary.  The  explanation  of 
how  this  adjusted  itself  is  shown  in  the 
following  example.  There  were  three 
girls  in  one  department.  Mary,  Helen 
and  Esther,  Mary  was  quite  young  and 
pretty  green  but  a  hustler;  Helen  was 
about  the  average;  Esther  had  been  with 
the  store  so  long  that  every  one  includ- 
ing herself  thought  that  if  she  left  the 
organization  would  disintegrate.  Mary 
was  getting  $6  per  week,  Helen  $9,  and 
Esther  S12.  Mary  was  selling  on  an 
average  $33  per  day,  Helen  $19  and 
Esther  S20.  Thus  Mary  was  costing  the 
house  3  per  cent.,  Helen  8  per  cent,  and 
Esther  10  per  cent.  Now  8  per  cent,  is 
bad  enough  but  10  per  cent,  is  out  of  all 
reason.     The   manager  decided   that  the 


average  cost  for  the  department  should 
be  5  per  cent.  That  meant  that  Mary 
would  have  to  sell  $20  per  day  which 
she  was  already  beating;  Helen  must 
bring  in  $30  which  she  would  have  to 
hustle  for;  and  Esther  must  show  $40 
just  double  her  present  capacity.  He 
did  riot  talk  percentao-e  to  the  girls  at 
all,  just  asked  them  "Can  you  sell  such 
or  such  amount?"  The  answer  invari- 
ably was  that  they  could,  or  that  they 
were  selling  twice  as  much  as  that  now. 
This  brought  to  light  a  curious  fact  that 
girls,  not  on  a  commission  basis,  think 
they  are  selling  a  great  deal  more  than 
they  are  as  a  rule.  He  put  in  the  com- 
mission system  on  a  five  per  cent,  basis. 
The  result  was  that  Mary  earned  more 
than  her  share,  earned  commission  and 
eventually  increased  her  drawing  sal- 
ary; Helen  became  capable  of  her  thirty 
dollars  per  day  and  sometimes  v\ent  over 
the  edge  a  little  so  both  these  girls  were 
costing  around  the  5  per  cent,  mark; 
but  Esther  never  did  better  than  IV2  per 
cent,  and  eventually  she  will  have  to  be 
dropped,  as  she  is  keeping  up  the  sell- 
iii"-  expense  of  the  whole  department. 

The  objectionable  e'ements,  typified  by 
so  called  grabbers — those  who  grasp  at 
every  customer  and  even  steal  other 
girls'  sales — and  the  slack  stock-keepers 
can  be  governed  by  discipline. 

When  a  girl  has  arrived  at  the  top 
notch  in  one  department,  short  of  the 
buyer's  position,  she  is  moved  to  another 
department  where  the  field  is  larger  and 
she  will  have  greater  opportunity  to  fur- 
ther advance  herself. 

Some  Cases  Treated  Differently 

Since  this  commission  is  an  individual 
thing,  certain  individual  cases  have  to 
b~  treated  on  their  merits.  For  example 
there  is  the  case  of  the  girl  who  suppos- 
edly sells,  but  who  in  reality  is  forced 
to  put  in  a  good   share   of  her   time   at 


slock  work.  She  has  a  special  arrange- 
ment by  which  she  devotes  half  her  time 
to  stock  and  half  to  selling  and  commis- 
sion  is  paid  upon  a  half  quota. 

When  an  employee  wants  an  increase. I 
salary  the  record  is  looked  up  and  it  is 
evident  at  once  whether  she  can  stand 
the  increase  or  whether  she  is  being  paid 
all  she  is  earning.  This  naturally  elim- 
inates much  guess  work  when  a  raise  is 
asked  for. 

Summary   of    Results    Gained 

To  sum  up  the  results  of  the  commis- 
sion system,  which  the  store  in  question 
thinks  are  splendid,  a  feeling  of  per- 
sonal interest  is  built  up  and  the  capacitv 
of  the  individuals  and  in  consequence  of 
the  departments  they  represent  is 
heightened.  The  realization  that  salary 
increase  depends  on  individual  effort  and 
productivity,  instead  of  a  careless  and' 
inaccurate  valuation  by  a  possibly  preju- 
diced superior  and  that  it  comes  as  soon 
as  earned  is  most  beneficial. 

The  salespeople  become  more  alert  and 
more  intelligent.  They  begin  to  take  an 
interest  in  the  administrative  end  of 
their  department.  Further  this  system 
did  give  the  store  an  extra  turnover 
from  the  start  for  the  salespeople 
learned  to  pick  good  sellers  and  objected 
to  merchandise  that  did  not  move  easily. 
Where  commission  was  slow  to  come  the 
girls  analyzed  the  department  for  them- 
selves. They  came  to  Mr.  Koch  and  told 
him  they  could  not  learn  because  of  some 
way  that  their  particular  department 
was  handicapped  and,  while  their  reasons 
were  not,  of  course,  always  sound,  they 
often  led  to  investigations  that  in  some 
instances  led  to  the  dismissal  of  the 
managers  of  departments.  The  system 
promotes  intelligent  salesmanship  which 
is  one  of  the  great  needs  of  the  present 
day  department   store. 


INTERESTED  IN  SALESMANSHIP 

Retailers  Write  as  to  Methods  Adopted  For  Improvement  of 

Help— Matter  Evidently  One  That  is 

Interesting  to  All 


FOLLOWING  up  the  article  entitled 
"The  Efficiency  Department  in  one 
of  Canada's  Greatest  Stores," 
which  appeared  in  January  issue  of  DRY 
GOODS  REVIEW,  a  number  of  prom- 
inent retailers  were  asked  what  steps 
if  any  they  had  taken  along  these  lines. 
Several  of  the  answers  received  are 
worthy  of  notice  here  as  they  show  that 
interest  in  the  matter  of  education  of 
the   salesforce   is  very  great. 

Smallman  &  Ingram,  London,  Ont." — 
"We  were  very  much  interested  in  your 
article  in  January  issue  on  'The  Ef- 
ficiency Department  in  one  of  Canada's 
Greatest  Stores,'  and  in  reply  to  your 
letter  the  following  is  an  outline  of  what 
we  have  done  in  this  regard. 

"Some  few  years  ago  we  had  classes 
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for  our  complete  staff  which  were  very 
successful.  A  little  later  we  had  an- 
other week's  course  for  the  staff  given 
by  an  expert  from  the  United  States. 
After  that  one  of  our  directors  had 
numerous  classes  for  the  junior  help  at 
various   seasons   throughout  the    year. 

"We  found  there  was  great  benefit  in 
even  this  much  and  came  to  the  con- 
clusion five  or  six  months  ago  that 
we  should  have  an  instructress  of  our 
own  and  have  classes  regularly.  With 
this  end  in  view,  we  secured  thi 
vices  of  a  former  school  teacher  who 
now  has  classes  of  about  seventy-five 
to  eighty  of  our  junior  help  and  we 
have  every  confidence  that  this  experi- 
ment will  be  a  success.  Classes  are 
(Continued  on    ;   1 


THE  MARKETS  AT  A  GLANCE 

COTTON  has  remained  fairly  steady  during  the  month  with 
slight  strength  apparent  during  the  Last  week  in  February. 
Reports  of  increased  acreage  vie  with  reports  of  crop  dam- 
age to  keep  market  unsettled.  Between  31c  and  32c  remains,  how- 
ever, the  average  price  for  cotton.  In  fact  the  fluctuations  have 
been  so  slight  for  the  past  three  months  that  it  might  almost  appear 
thai  a  level  had  been  struck. 

In  the  wool  markets  the  announcement  of  the  Wool  Com- 
mission that  it  is  hoped  to  increase  imports  of  both  "tops"  and 
fine  yarns  is  of  great  importance  as  there  has  been  real  shortage 
in  these  lines.  Prices,  of  course,  being  Government  controlled,  do 
nol  vary. 

Raw  silks  have  remained  stationary  but  manufactured  goods 
arc  very  linn  with  considerable  advances  registered  in  most  lines. 
Great  scarcity  is  reported  to  exist  in  fancy  broad  silks,  particu- 
larly in  plaids  and  stripes  suitable  for  skirts,  and  production  is 
much  hampered  owing  to  shortage  of  skilled  help. 

There  is  nothing  new  in  the  linen  situation  except  reported 
shortage  of  seed  for  the  coming  season.  Russian  crops  can  no 
longer  he  considered  as  a  factor  and  the  Government  requirements 
will  absorb  all  but  8,500  tons  of  the  last  crop.  Higher  prices  and 
continued  scarcity  of  all  linen  cloths  is  the  obvious  result. 

Needles  and  pins  are  both  in  very  short  supply.  Retailers 
are  warned  that  the  situation  in  regard  to  these  is  serious  and 
there  is  no  relief  in  sight.  No  advance  has  yet  materialized  on 
cotton  threads  but  silk  sewing  thread  is  up  3c  per  dozen.  Cotton 
tapes  have  also  advanced  about  25%  and  all  5c  bunch  tapes  now 
must  retail  for  10c. 

The  boot  and  .shoe  trade  is  still  inclined  to  drag  slightly  with 
prices  steady.  New  rubber  lists  just  issued  show  advances  of  about 
15%  over  preceding  year.  Felt  shoe  factories  report  year's  pro- 
duction pretty  well  sold  up  even  at  prices  prevailing. 

Business  generally  has  been  only  fair.  Weather  conditions 
have  not  been  conducive  to  help  any,  but  the  next  two  or  three 
weeks  is  expected  to  see  an  awakening  of  Spring  trade. 


COTTON  STEADY 

Seems    to    Have    Struck    Level — Largely 
Increased    Acreage    Indicated — Gov- 
ernment   Control    not    Probable 

COTTON. — During  the  month  that  back- 
bone of  the  textile  trade,  raw  cotton,  has 
shown  but  little  life.  There  have  been 
the  usual  market  fluctuations  of  a  frac- 
tion of  a  cent  but  spot  figure  is  still 
around  31c.  Futures  have  developed  a 
weak  tendency,  most  months  selling  be- 
low 30  c. 

Possibly  the  prospects  of  a  somewhat 
increased  acreage  for  the  coming  year 
has  much  to  do  with  that.  This  follows 
a  report  that  labor  conditions  would 
cause  a  shrinkage  in  the  acreage  devoted 
to  cotton.    Investigations  that  have  since 


been  inaugurated  would  seem  to  indicate 
that  this  is  not  so  and  that  on  the  con- 
trary the  increase  will  be  considerable 
particularly  in  the  states  of  Texas  and 
Oklahoma.  Some  states  report  that  the 
increase  will  be  10  per  cent,  to  15  per 
cent,  while  others  expect  a  slight  falling 
off. 

The  matter  of  government  control  of 
the  cotton  crop  is  meeting  with  con- 
siderable opposition  all  along  the  line 
and  it  is  more  than  likely  there  will  be 
nothing  materialize  along  this  line. 

To  sum  up,  raw  cotton  appears  to  have 
struck  a  level  that  it  may  hold  for  quite 
a  while.  If,  as  the  season  advances,  it 
becomes  apparent  that  there  will  be  a 
largely  increased  crop  prices  may  even 
recede  a  few   cents.     There   seems  little 


reason  to  anticipate  a  further  advance  at 
present. 

New  lists  issued  February  18th  by 
the  cotton  mills  show  still  further  ad- 
vances. These  will  average  25  per  cent, 
to  40  per  cent,  over  the  lists  issued 
August  20,  '17.  Of  course  part  of  these 
advances  have  been  covered  by  supple- 
mentary lists  issued  from  time  to  time 
during  the  past  six  months. 

Flannelette  blankets  are  possibly  the 
most  affected,  the  increase  in  mill  prices 
averaging  between  40  per  cent,  and  42 
per  cent.  There  is  also  a  decided  short- 
age in  these  at  present,  all  jobbers'  stocks 
being  low  and  delivery  from  mills  much 
retarded. 

Canadian  deliveries  on  all  staple  cot- 
tons are  backward.  One  of  the  large  Can- 
adian mills  being  still  partly  incapaci- 
tated on  account  of  a  fire  in  power  house 
some  time  ago  does  not  help  the  situa- 
tion. 

No  English  cottons  are  coming  for- 
ward except  balances  of  back  orders 
which  are  filtering  through  in  small  lots. 

MORE  TOPS 

Wool   Commission   Arranging   for    Better 

Supply      of      Tops  —   Not      Known 

Whether  Government  Will  Take 

Over  Canadian  Clip 

WOOLS.— The  work  of  the  British  Wool 
Commission  in  allotting  the  1918  clip  of 
Australian  and  New  Zealand  wools  has 
been  largely  completed  and  each  mill 
knows  now  pretty  well  what  can  be  ex- 
pected in  the  way  of  raw  supplies.  There 
seems  no  possibility  now  but  what  there 
will  be  plenty  of  wool  for  the  woolen 
industry  in  Canada.  The  worsted  indus- 
try, however,  which  requires  combed 
wool,  in  the  form  of  "tops"  is  not  quite 
so  assured  of  supplies.  These  are  near- 
ly altogether  imported  from  the  Old 
Country  and  the  supply  has  been  some- 
what insufficient  during  the  past  year. 
One  of  the  duties  of  the  Wool  Commis- 
sion during  the  past  few  months  has 
consisted  of  "robbing  Peter  to  pay  Paul" 
or  in  other  words  taking  from  the  mill 
that  had  plenty  and  giving  to  the  one 
that  was  short.  Mr.  Hodgson,  the  Tor- 
onto representative  of  the  commission, 
believes,  however,  that  this  shortage  is 
about  to  be  definitely  relieved  as  ar- 
rangements have  been  made  to  have 
further  supplies  allowed  to  come  through 
from  Great  Britain. 
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There  has  boon  considerable  lack  of 
understanding  on  the  part  of  the  laj 
mind  as  to  why  this  shortage  of  "tops" 
existed;  why  the  Canadian  mills  did 
not  instal  their  own  machinery.  It  ap- 
pears there  are  Beveral  reasons  for 
this.       The     main     one     can     be     outline.! 

i  :u>  combing  industry  for  prac- 
tically the  world  has  been  located  in 
Bradford.    England.      Immense    combing 

plants  have  been  located  there,  handled 
rts  that  have  given  their  life  to 
this  one  study.  In  consequence  one  plant 
will  specialize  on  Australian  wools,  one 
on  New  Zealand  wools,  and  one  on  Cape 
Each  of  these  experts  can  get 
the  best  results  out  o(  the  style  of  wool 
that  they  are  accustomed  to.  These 
combing  plants  do  the  work  on  commis- 
sion basis  and  all  the  big  worsted  indus- 
tries of  Britain  have,  with  one  or  two 
exceptions,  scrapped  their  own  combing 
plants  ami  turned  this  work  over  to 
these  specialists.  Then  this  industry  has 
had  no  protection  in  Canada  and  in  con- 
sequence it  has  been  cheaper  in  every 
way.  apart  from  the  better  results  ob- 
tainable, to  brinir  tops  from  England. 
The  war.  the  military  demands  and  the 
consequent  x-port  restrictions  from  the 
Old  Country  have  of  course  resulted  in  a 
partial  stoppage,  at  one  time  a  nearly 
total  stoppage,  of  this  supply. 

Canadian  mills  faced  with  this  fact 
have  in  one  or  two  cases  decided  to  in- 
stall their  own  combing  plants  but  they 
have  been  prevented  from  doing  so  by 
the  fact  that  the  machinery  is  not  avail- 
able. Added  to  this  there  is  the  diffi- 
culty in  getting  skilled  operators.  Men- 
tion has  already  been  made  of  the  com- 
bers who  specialize  on  different  sorts  of 
wools.  As  an  example  of  what  this 
means  a  shipment  of  40  bales  of  Cape 
wools  was  split  in  half  and  200  bales 
sent  to  a  Bradford  combing  mill  which 
specialized  on  Cape  wools.  The  other  200 
bales  were  shipped  in  fleece  form  to  a 
United  States  mill  that  had  installed  its 
own  combing  facilities.  The  British 
comber  got  fully  10  per  cent,  more  top 
out  of  his  portion  than  the  American. 
Then  too  there  is  no  doubt  when  war  and 
war  conditions  are  a  thing  of  the  past,  as 
they  will  be  eventually,  it  will  again  be 
more  advantageous  to  import  British 
tops.  This  is  another  reason  that  makes 
Canadian  mills  rpluctant  to  invest  money 
in  combing  machinery. 

YARNS 

Hope  for  Improvement  in  Tine  Yarn  Sit- 
uation— Wool    Commission    Working 
to    That    End 

YARN'S. — The  wool  commission  is  also 
working  for  a  better  supply  of  fine 
yarns  such  as  are  necessary  for  cash- 
mere hosiery.  There  has  been  a  pro- 
nounced shortage  of  these  and  the  prices 
on  many  lines  of  hosiery  have  been  most 
indefinite  on  that  account.  Announce- 
ment is  made,  however,  that  some  im- 
provement may  be  expected  in  this  re- 
gard as  Britain  is  increasing  the  allow- 
ance for  Canada. 


A  SHORT  CROP 

Only     8,500     Tons     Flax     Available     for 

Civilian      Use — Shortage      of      Good 

Seed     for     Coming     Season 

LINENS. — The  linen  story  is  repetition 
ami  again  repetition.  Government  re- 
quirements an-  expected  to  consume  16,- 
000  tons  out  of  a  total  of  24,500  tons  of 
(lax  constituting  the  last  Irish  crop.  This 
leaves  only  8,500  tons  as  a  world  supply 
for  civilian  purposes  for  the  present 
political  situation  practically  excludes 
any  possibility  of  expecting  any  Rus- 
sian  supplies. 

Added  to  this  there  is  a  great  short- 
age of  seed  for  the  coming  sowing.  This 
would  have  been  still  more  pronounced 
only  for  a  Government  mandate  that  at 
least  Vs  of  the  crop  must  be  saved  for 
seed  purposes.  Experts,  however,  state 
that  one-fifth  should  have  been  saved  in 
order  to  insure  the  same  acreage  as  for 
the  past  year.  Then  it  is  feared  that 
the  seed  saved  is  in  a  large  proportion 
of  rather  inferior  quality. 

Altogether  it  would  appear  that  there 
would  be  still  further  dwindling  in  sup- 
plies and  still  further  increases  in  linen 
prices. 

LINOLEUMS 

No     Change     in     Linoleum     Prices — Ad- 
vances   Expected    During    Month    of 
March — Congoleum    Rugs   Up 
about   10  Per  Cent. 

LINOLEUMS.— There  hnve  been  no  fur- 
ther advances  on  oilcloth  and  linoleums 
although  it  is  confidently  expected  by 
the  jobbing  trade  that  same  will  be  an- 
nounced some  time  during  March.  Felt 
base  rugs  advanced  about  10  per  cent, 
during  the  month  and  are  very  firmly 
held    at    that. 

Carpet  manufacturers  have  withdrawn 
all  lists  for  the  present  pending  the  ad- 
justment of  difficulties  over  getting  sup- 
plies of  jute  and   worsted   yarns. 

BOOTS  AND  SHOES 

Trade    Still    Quiet— Felt    Shoe    Factories 

Sold    to    Capacity — New    Rubber 

Prices    Out 

BOOTS  AND  SHOES.— Shoe  houses  re- 
port business  still  a  little  quiet  with  re- 
tailers buying  pretty  much  from  hand  to 
mouth.  Prices  remain  fairly  steady  and 
although  leather  is  slightly  weak  other 
expenses  have  increased  that  more  than 
cover  any  slight  reduction  in  this  ma- 
terial. Shoe  manufacturers  point  out 
that  shoes  have  only  increased  in  price 
about  50  per  cent,  from  normal  whereas 
woolens  and  cottons  are  up  100  per  cent, 
to  300  per  cent,  in  some  instances. 

The  new  rubber  lists  that  are  just  out 
are  on  practically  the  same  basis  as  the 
lists  issued  on  January  12.  There  is  an 
advance  over  the  prices  .of  a  year  ago 
that  probably  averages  35  per  cent,  but 
is  very  irregular.  Men's  fine  self  acting 
overs  will  be  $1.08  for  the  coming  year, 
an  advance  of  only  10  per  cent,  over  the 
price  of  98c  of  a  year  ago.  Then  again 
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heavy  leather  top  lines  are  in  some  in- 
stances unchanged  while  jersey  top 
lines  show  nearer  25  per  cent,  advance. 
Felt  boot  manufacturers  report  prac- 
tically all  the  year's  output  already  cold 
in  spite  of  the  high  prices  asked.  Most 
factories  have  had  supplies  of  wool  on 
hand  or  they  claim  that  they  would 
have  been  compelled  to  shut  down  ow- 
ing to  scarcity  of  the  right  kinds  of 
wool    and    the    prices    prevailing. 

NEEDLES  SCARCE 

Small    Shipments    Sold    on    Arrival — Pin 

Market    Swept    Bare — Tapes 

Up  in  Price. 

SMALLWARES— The  needle  situation  is 
reported  to  be  very  bad.  Meagre  sup- 
plies are  coming  through,  but  the  de- 
mand is  so  great  that  jobbers  hardly 
have  these  on  their  shelves.  Retailers 
are  cautioned  that  they  should  limit 
customers,  purchases,  and  do  all  pos- 
sible to  conserve  present  stocks  as  there 
is  no  relief  in  sight. 

Pins  also  are  simply  non  est.  The 
one  Canadian  mill  operating  is  swamped 
with  business,  and  the  quantity  of  Eng- 
lish pins  coming  through  is  but  a  drop 
in   the  bucket. 

Tapes  are  another  line  of  notions 
to  lately  register  an  advance.  This  is 
equal  to  about  25  per  cent.,  and  is 
handled  in  bundle  tapes  by  reducing 
lengths.  Rolled  tapes  are  however  ad- 
vanced, the  5c  line  now  retailing  for 
10c. 

SILK   THREADS   UP 

Cotton  Thread  Still  Unchanged — Rumors 

That   Advance   is  Imminent — Silk 

Threads  AH  Advanced 

THREADS.— The  rather  expected  ad- 
vance in  cotton  threads  has  not  mater- 
ialized. Whence  this  rumor  came  from  it 
is  hard  to  trace,  but  jobbers  believe 
there  is  some  foundation  to  it.  Mean- 
while cotton  thread  is  $8.40  per  gross. 
All  silk  threads  advanced  during  the 
month.  The  standard  spool  of  sewing 
silk,  once  50  yards,  and  some  time  ago 
reduced  to  40  yards,  is  now  48c  per 
dozen,  an  advance  of  only  3c,  but 
reducing  the  retailers,  profit  5  per  cent, 
on  his  sales.  This  kind  of  advance  seems 
particularly  unfortunate  as  the  retailer 
cannot  advance  his  price  and  simply 
loses   this   much   profit. 

HIDES  WEAK 

Heavy    Hides    in      Good      Demand — Low 

Grade  Very  Weak — Mostly  Latter 

Coming  Forward 

HIDES. — While  the  hide  market  is  nom- 
inally very  weak  there  is  a  good  demand 
for  heavy  packer  hides,  such  as  can  be 
used  for  military  purposes.  The  trouble 
is  there  are  few  of  these  coming  to  hand, 
most  of  the  offerings  being  low  grade 
stock  of  which  there  is  a  glut  on  the 
market.  Dealers  are  paying  from  12c 
to  14c  for  country  hides  at  the  present 
time. 
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THE  ORGANIZATION  OF  A  STORE 

(Continued  from  page  19.) 
6- — Then  a  credit  form  is  made  out,  a 
blue  slip,  as  follows: 

CREDIT  FORM 

Returned    from 

Wept    Clerk 

2  Persian   rugs  at   $30  $60.00 

KI22364 

Clerk's  Signature 

who  received   goods   back 

A.C. 
It  will  be  noticed  that  on  this  credit 
form  there  is  the  signature  of  the  clerk 
in  the  department  who  receives  the 
goods,  which  is  a  receipt  for  the  receiv- 
ing department,  and  completes  the  trans- 
action for  them. 

Another  little  point  is  worth  noting, 
5i  matter  of  convenience  and  of  checking 
up.  The  credit  form  is  numbered  just 
like  the  ordinary  sales  slip,  say  022364. 
This  number  is  marked  down  on  the 
original  call  slip,  so  that  if  there  is  any 
dispute  over  the  transaction  the  dupli- 
cate of  the  credit  form  can  be  referred  to 
at  once  as  it  is  in  a  stub. 

8. — But  the  customer  who  sends  back 
the  goods  must  be  protected;  thus  the 
credit  slip,  with  full  particulars,  is  sent 
on  to  the  office,  given  to  the  proper 
ledger  keeper,  and  the  customer  credited 
with  the  value  of  the  goods. 
*  * 

COMPLAINT    DEPARTMENT 

IN  this  store  where  for  over  half  a 
century  a  careful  study  of  methods 
has  been  made  for  the  purpose  of  devis- 
ing smooth  running  machinery  that 
would  at  once  secure  the  maximum  of 
satisfaction  for  the  customer  and  con- 
serve the  interests  of  the  store,  a  rather 
novel  system  has  been  introduced  in  the 
form  of  a  complaint  department.  This 
is  more  far-reaching  than  the  name 
might  imply,  and  includes  correspond- 
ence for  the  various  departments  of  the 
store,  and  the  mail  order  section  as  well. 
In  most  stores  if  a  customer  wishes 
to  return  goods  she  has  bought  she 
deals  with  the  head  of  the  department 
itself,  dress  goods,  ready-to-wear,  house 
furnishings,  etc.  Often  a  clerk  in  the 
department  where  the  goods  were  bought 
takes  them  to  the  manager  and  he  O.K.'s 
the  acceptance.  Here  there  is  a  special 
department  for  this  purpose,  and  with 
few  exceptions  returned  goods  pass 
through  the  manager  of  complaints.  It 
may  be  that  a  pair  of  patent  leather 
shoes  have  cracked;  or  a  lady  has  bought 
a  dress  length  of  silk  and  it  did  not  wear 
as  well  a-  she  expected;  the  complaint 
manager  decides  what  will  be  done.  The 
theory  of  an  "outsider"  acting  as  a 
mediator  between  the  department  and 
the  customer  is  that  he  will  have  no  in- 
teresl  either  way.  A  department  buyer 
may  object  to  a  $10  pair  of  shoes  com- 
ing back  that  may  have  to  be  charged 
in)  in  full  against  his  profits,  and  might 
refuse  to  take  the  goods 


back;  the  complaint  manager  looks  at 
the  matter  from  the  point  of  view  of 
customers  as  well  as  the  store.  Of  neces- 
sity he  cannot  be  supposed  to  have  a 
technical  knowledge  of  the  goods,  and 
the  merits  from  this  standpoint  of  the 
customer's  plea,  but  in  this  case  the  buy- 
er is  consulted,  and  his  judgment  natur- 
ally carries  weight.  On  the  other  hand, 
the  system  enables  the  store  to  keep  in 
touch  with  the  extent  to  which  goods 
are  returned  in  the  various  departments, 
and  the  blame  for  an  excess  of  this  can 
be   apportioned. 

When  goods  are  returned  and  new- 
goods  are  given  the  customer,  the  old 
ones  are  returned  to  stock,  or  set  aside 
for  special  sales,  and  a  new  slip  is  made 
out  in  which  the  goods  are  made  a 
charge  against  the  complaint  depart- 
ment. In  turn  these  are  charged  back  to 
the  department  concerned  every  month 
or  so. 

Discount  of  20  Per  Cent. 

While  there  is  every  desire  to  satisfy 
the  customer  there  is  a  rule  that  cut 
goods,  if  there  is  no  fault  on  the  part 
of  the  salesman,  bear  a  discount  of  about 
20  per  cent.  This  discount  goes  to  the 
credit  of  the  department,  but,  of  course, 
is  wiped  out  as  a  rule,  and  more  often 
than  not  by  the  cut  in  the  price  of  the 
goods   that  usually  follows. 

Correspondence   Also   Handled 

Another  branch  of  the  duties  of  the 
manager  is  to  attend  to  the  correspond- 
ence of  the  different  departments. 
Buyers,  for  instance,  send  their  replies 
through  this  department,  and  they  are 
typed  and  usually  signed  by  tli?  man- 
ager of  the  complaint  and  correspond- 
ence department  himself. 

"Sympathetic"  Grouping 

There  is  an  interesting  system  of 
grouping  of  what  may  be  called  "sympa- 
thetic" departments  in  the  Morgan  store. 
with  a  manager  in  charge  of  several.  At 
the  head  of  all  the  buyers  is  the  merch- 
andise manager.  While  the  merchandise 
manager  has  the  right  to  interfere  with 
any  particular  purchase,  this  prerogative 
is  seldom  exercised,  and  in  the  main  the 
control  is  directed  rather  to  the  total 
purchases,  to  the  fitting  in  of  the  figures 
to  sales,  prospects  for  the  new  season, 
and  the  general  plans  and  appropria- 
tions of  the  store.  At  all  times  the  pur- 
pose is  that  the  individual  manager-buy- 
ers-shall   be    left    i'voo    to    develop    their 

own  initiative. 

*     *     * 

PROFIT  SHARING   PLAN 

THERE  is  a  profit-sharing  plan  that 
has  been  developed  in  connection  with 
the  store  that  may  commend  itself  to 
others.  This  may  be  divided  into  two 
parts,  the  nominal  shares,  and  the  long- 
service  bounties.  The  first  are  worked 
out  on  the  following  plan: 

Every  employee  on  entering  the  busi- 
ness has  a  number  of  nominal  shares 
placed  to  his  name,  the  number  alloted 
being  based  on  the  salary  he  receives, 
and  on  these  he  draws  dividends  as  they 


are  declared  each  year.  He  must,  how- 
ever, serve  one  fiscal  year  from  the  time 
he  enters  the  employ  before  he  is  en- 
titled to  a  dividend.  Upon  leaving  the 
store's  employ  the  shares  are,  of  course, 
of  no  value,  and  become  null  and  void. 

To  managers  of  departments,  foremen, 
and  those  holding  more  important  posi- 
tions, 25  to  100  shares  are  allotted  ac- 
cording to  circumstances;  thus  everyone 
becomes  interested  in  the  whole  house  as 
well  as  in  his  own  department. 

Every  year  there  is  placed  to  the 
credit  of  each  employee  in  the  long  ser- 
vice ledger  a  percentage  (which  is  the 
same  as  the  dividend  paid  to  actual 
shareholders)  on  his  salary.  For  in- 
stance, if  his  salary  is  $900,  and  the  divi- 
dend 6  per  cent,  then  $54  is  credited. 
These  yearly  amounts  accumulate  inter- 
est at  5  per  cent,  per  annum,  they  are 
non-seizable  and  are  payable  only  on  the 
conditions  stipulated  in  the  deed  of 
trust.  If  an  employee  leaves  before 
serving  seven  years,  he  receives  nothing; 
after  seven  and  up  to  fourteen  years, 
one-third  of  the  amount  accrued  at  the 
time  of  leaving;  after  14  years  and  up 
to  21,  two-thirds,  and  after  21  years,  the 
whole  amount.  Should  an  employee  on 
reaching  the  age  of  65  desire  to  with- 
draw from  service  he  is  entitled  to  the 
full  amount  to  his  credit,  irrespective  of 
the  number  of  years  engaged.  In  the 
case  of  death  the  amount  is  paid  to  the 
beneficiary. 

Among  the  privileges  of  the  store  are 
free  legal  advice,  free  medical  attend- 
ance and  free  medicine,  while  half  pay 
is  allowed  in  the  case  of  sickness.  A 
sum  has  been  set  aside  to  be  used  in 
extreme  cases  of  misfortune. 

In  addition  the  buyers  of  departments 
or  managers  are  given  a  bonus  on  the 
earnings  of  the  department,  a  matter 
that  is  arranged  between  the  interested 
pai'ties. 

WOOLWORTHS  INCREASE 
BUSINESS 

FOR  the  year  ending  December  31st, 
1917,  the  Woolworth  Company  show  an 
increase  both  in  profits  and  sales  over 
that  of  the  preceding  year.  The  total 
sales  were  $98,102,858.  as  compared  with 
$87,089,271  in  1916.  The  net  income 
amounted  to  $9,252,349  as  against  $8,- 
713,455  the  preceeding  year.  After 
allowing  for  the  7  per  cent,  dividends  on 
the  preferred  stock  there  remains  earn- 
ings of  eciual  to  16.72  per  cent,  on  the 
common  stock. 

Pattenick  Bros.,  dry  goods,  Bowman- 
ville,  Ont.,   has  dissolved. 

North  way  Co.,  Ltd.,  dry  goods,  Chat- 
ham, Ont..  has  been  succeeded  by  North- 
way   Rush   Co. 

F.  W.  Cote,  dry  goods,  Quebec,  has 
sold  out. 

The  Penman  mill  at  Port  Dover  suf- 
fered a  partial  loss  from  fire  on  Febru- 
ary l.r>.  The  previous  day  the  large 
cement   dam   had    given    away. 

Surprise  Store.  Ltd.,  women's  clothing. 
Montreal.   Que.,  has   suffered   fire   loss. 
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DA  YLIGHT  SA  V1NG  THIS  YEAR 

AT  'THE  time  of  going  to  press  it  appears  almost 
a  certainty  that  the  Daylight  Saving  Bill  will 
become  law  in  the  United  States.  This  being  the 
case,  it  is  only  Logical  to  expect  that  Canada  should 
fall  in  line.  The  chief  objection  in  the  past  that  has 
been  heard  iii  regard  to  this  move  has  been  the  fear 
of  confusion  over  time  differences,  on  railway  time 
tables  and  so  forth  with  our  nearest  neighbors.  Once 
the  change  becomes  effective  across  the  border,  this 
9ame  argument  becomes  a  boomerang  that  turns 
upon  the  objectors  and  defeats  them  with  their  own 
words. 

It  would  appear  that  the  time  is  mosl  opportune 
to  give  the  suggested  innovation  a  thorough  tryout. 
The  longer  daylight  hour-  will  be  particularly  bene- 
ficial to  the  dry  goods  merchant,  closely  confined  a> 
he  i<  to  stores,  often  but  too  poorly  lighted  and  ven- 
tilated. It  is  hard  to  understand  why  any  real 
opposition  should  now  develop,  and  DRY  (!()()DS 
REVIEW  believes  that  one  year  with  the  law  effec- 
tively enforced  will  be  sufficient  to  silence  all  "con- 
scientious objectors." 

There  is,  however,  one  point.       Proper,  due  notice 

should  be  given  before  the  law  becomes  effective,  so 
that  the  people  may,  through  newspaper  announce- 
ments, become  educated  to  the  idea.  In  country 
communities  in  particular  the  trade  would  experience 
■on-iderahle  dissatisfaction  and  possibly  loss  of  busi- 
oess  if  the  change  Was  sprung  upon  the  country 
without  due  notice  Several  of  the  recent  moves 
from  Ottawa  can  well  be  criticized  along  these  lines, 
particularly  the  announcement  of  the  two  heatless 
day-  Coming  as  one  of  these  did,  upon  a  Saturday, 
the  country  people  jM  many  communities  not  having 
been  sufficiently  prepared  and  educated,  came  to 
town  as  usual  to  do  their  shopping,  only  to  find  the 
-ton-  closed.  This  inevitably  meant  loss  of  busi- 
th<  dry  goods  trade,  some  of  it  irretrievably 
While  the  trade  i-  ahsolutely  willing  to  walk 
hand  in  hand  with  the  Government  in  all  moves  cal- 
culated to  aid  in  winning  the  war,  there  is  naturally 
a   feeling  that   their  interest   should   be  considered 
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nh 
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take. 


where   sa 
issue  at 

Let  us  give  daylight  saving  a  good  workout,  but 
let.  due  warning  be  given  so  that  the  merchants  may 
have  their  clientele  thoroughly  educated  before  the 
change  becomes  effective. 


LESSENING  NUMBER  OF  RETURNS 

CONSIDERABLE  interest  has  been  aroused  over 
the  recent  announcement  of  the  Eaton  Co. 
regarding  time  restrictions  upon  returns  and 
exchanges.  It  is  not  yet  apparent  that  any  change 
will  be  made  in  method-  of  handling  the  mail  order 
end  of  the  business,  and  it  is  probable  that  retailers 
throughout  the  country  are  more  interested  in  this 
phase  of  the  matter.  Nevertheless  the  move,  insuffi- 
cient as  we  feel  it  to  be,  is  a  move  in  the  right  direc- 
tion, and  would  seem  to  show  the  Eaton  Co.,  powerful 
a.s  they  are  and  immense  though  their  turnover  may 
be,  are  feeling  to  some  extent  at  any  rate  the  neces- 
-ity  of  educating  the  public  to  the  fact  that  the 
return  and  exchange  practice  should  be  considered  a 
little  more  in  the  light  of  a  privilege. 
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/  .  8.  DYE  EXPORTS 

OTW  ITU  STANDING  the  constantly  increas- 
ing demands  of  the  domestic  market  and  the 
handicap  caused  by  munition  manufacturers  draw- 
ing more  and  more  largely  on  the  available  supply 
of  toluol  and  other  coal-tar  derivatives  vitally  'essen- 
tial as  raw  material  for  the  dyestuff  industry.  United 
State-  exports  of  aniline  colors  during  September 
-how  a  gain  over  the  preceding  month  of  $66,800,  or 
21.8  per  cent,  according  to  a  statement  issued  by 
the  Bureau  of  Foreign  and  Domestic  Commerce  of 
the  Department  of  Commerce.  September  export- 
by  customs  district.-  indicate  thai  $261,454,  or  over 
two-third-  the  total  value  of  all  aniline  color-  shipped 
abroad,  passed  through  New  York;  $47,913  through 
the  Massachusetts  district,  $6,515  through  wesl  cbasl 
districts,  $1,630  across  our  Mexican  border,  and  the 
remainder  through   districts  adjacent    to  Canada. 

This  satisfactory  situation  will  do  a  little  to  re- 
li(  \e  the  anxiety  of  manufacturers  of  and  retailers 
in  hats. 
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MENS  AND  BOYS' 

DEPARTMENT 


NOW  IS  THE  TIME  TO  KILL  THIS 

Department  of  Militia  and  Defence  Indicates  Intention  to  Issue  Civilian  Clothes 
Returned  Men — Means  Waste  of  Country's  Money  and  Grave  Injustice 
to  Men's  Wear  Merchants 


to 


THE  Government,  or  the  Depart- 
ment of  Militia  and  Defence  of  the 
Government,  have  in  mind  supply- 
ing- returned  soldiers  with  civilian 
clothes.  This  was  tried  before — in  the 
early  days  of  1917.  Then  the  suits  given 
were  said  to  cost  only  $11,  and  a  Gov- 
ernment bought  suit  at  $11  probably 
was  not  very  high  quality.  Anyway,  the 
rumor  then  spread  that  returned  men 
were  throwing  these  outfits  away,  or 
selling  them  for  a  dollar  or  two.  Com- 
plaints   were   made   and    the   policy   was 


given  over,  in  its  place  a  certain  sum 
of  money  being  given  each  soldier  upon 
his  discharge,  this  to  make  sure  he 
would  have  available  the  funds  neces- 
sary to  secure  a  civilian  outfit. 

Inquiry  Made 

Recently  DRY  GOODS  REVIEW 
heard  rumors  that  again  the  Govern- 
ment— through  the  Department  of  Milit- 
ia and  Defence — was  planning  to  equip 
soldiers.  The  scheme,  as  the  rumor 
came     to   DRY   GOODS   REVIEW,    was 


H.Q. 54-21-15-3. 


E.R. 


^Department  of  iHtlttia  anb  ©efenee, 

<S>ttatoa,  Canaba, 

Febrtary  22nd,    1918. 

The  Editor, 

The  Men's  Wear  Review, 

143-153  University  Avenue, 
Toronto,   Ont. 

Dear  Sir:- 

With  reference  to  your  letter  of  February  18th  ad- 
dressed to  this  Department,  I  might  say  that  the  question 
of  the  issue  of  civilian  clothing  to  soldiers  on  discharge 
is  now  being  carefully  gone  into  and  it  is  expected  that  in 
the  near  future  we  will  be  in  a  position  to  issue  to  them 
a  complete  outfit  of  first  class  clothing,  including  an 
overcoat  and  cap. 

Yours  pfuly, 


Surgeon-General, 
Deputy  Minister, 


to  give  each  soldier  a  suit,  overcoat  and 
cap,  and  the  sum  mentioned  to  be 
spent   for   the   complete    outfit   was    $13. 

On  February  18  a  letter  was  sent  the 
Department  of  Militia  and  Defence,  and 
just  as  the  last  forms  are  going  to  the 
press  an  answer  was  received  which  is 
reproduced   herewith. 

This  letter,  in  reply  to  the  inquiry  of 
DRY  GOODS  REVIEW,  makes  it  seem 
clear  that  a  move  to  clothe  returned  men 
in  civilian  outfits  is  contemplated.  Says 
the  department's  letter:  "It  is  expected 
that  in  the  near  future  we  will  be  in  a 
position  to  issue  to  them  (the  soldiers)  a 
complete  outfit  of  first-class  clothes,  in- 
cluding   overcoat    and    cap." 

DRY  GOODS  REVIEW  feels  such  a 
move  would  be  in  the  interests  of  no 
one,  unless  it  were  the  contractor  or  con- 
tractors who  received  the  order  for 
these  "complete  outfits  of  first-class 
clothing."  Perhaps,  seeing  that  patron- 
age is  dead,  there  would  be  no  great 
benefit  even  to  the  contractors. 

There  certainly  would  be  a  hardship 
wrought  on  the  men's  wear  trade.  It 
seems  that  this  trade  should,  therefore, 
make  strong  presentations  of  its  side  of 
the  case  to  the   Dominion   Government. 

Briefly — Clothing  of  the  soldiers  as  is 
suggested  in  this  letter  would  achieve 
one    or    more    of   the    following   results: 

If  the  clothes  were  poor  as  to  ma- 
terials, workmanship  and  fit,  they  would 
be  giving  practically  no  service  to  the 
soldiers,  and  they  would,  therefore,  be 
simply  a  great  cause  of  wasting  money 
— this,  moreover,  at  a  time  when  econ- 
omy  is   everywhere   urged. 

If  the  clothes  were  all  alike  the  re- 
turned soldiers  would  simply  be  step- 
ping out  of  one  uniform  into  another, 
but  poorer  one.  All  who  know  men  who 
have  come  back  know  how  these  men 
delight  to  get  into  "mufti,"  because  this 
is  different.  This  knowledge  makes  it 
seem  very  certain  that  many  of  these 
uniform  civilian  suits  would  be  worn 
little,  if  at  all.  Thus,  not  only  would 
money  be  wasted — a  part  of  the  Vic- 
tory Loan  perhaps — but  wool,  so  scarce 
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at   the   moment   and   so   badly    required, 
would    be    squandered. 

Government  in  Competition 

On  the  other  hand,  it  the  "complete 
outfit*  of  first-class  clothing"  wore  real- 
ly good,  it  would  mean  practically  that 
the  Government  was  going  into  the 
clothing  business — was  picking  out  its 
evtotomers,  picking  out  a  small  body 
of  preferred  manufacturers  to  till  its 
orders — this,  of  course,  to  the  great 
disadvantage  of  all  the  men's  wear  re- 
tailers handling  clothing,  and  to  the 
oonaequent  disadvantage  of  the  great 
majorit)    of    the    manufacturers. 

MEN'S  WEAB  REVIEW  is  so  closely 

allied  to  the  men's  wear  trade  that  it 
-  to  say  too  much  on  this  sub- 
ject yet  it  will  surely  be  conceded  by  all 
that  the  men's  wear  trade  has  play- 
ed the  frame  since  this  terrible  war 
commenced. 

ints  have  seen  their  customers 
walk  past  in  khaki — customers  for  cloth- 
ing  no    longer.      The    men's    wear    trade 


suffered,    though    it    faced    the   situation 

in  the  right  spirit,  found  new  sources 
of  trade  and  won  out.  Still,  if  anyone 
is  to  have  the  privilege  of  supplying 
civilian  clothes  to  the  returned  men 
shouldn't  it  be  the  men's  wear  mer- 
chants-,—the  merchants  from  whom  the 
soldier  used  to  buy  in  the  old  days? 
From  this  merchant  the  soldier  will  get 
what  he  wants;  will  get  the  best  in  style 
and  lit.  .Moreover,  he'll  get  the  fairest 
of  fair  treatment),  probably  including 
a  discount. 

This  matter  of  the  Government  at- 
tempting to  clothe  the  returned  men 
hasn't  been  determined  upon  yet — at 
least  so  the  Department  of  Militia  and 
Defence's  letter  would  indicate.  The  idea 
should  be  killed  in  its  infancy.  It  seems 
impossible  for  such  a  scheme  to  work 
out  in  the  interests  of  the  greatest  num- 
ber. Let  the  Government  give  each  dis- 
charged man  the  money  the  clothes  will 
cost.  That  sum  he  could  put  into  pur- 
chasing his  civilian  outfit,  thus  neither 
monev  nor  wool  would  be  lost. 


LITTLE  BOYS'  MILITARY  SUITS 

Cloth  Conservation  Does  Noi  Affect  This  Department  of  the 

Clothing  Business  Quite  so  Seriously,  But  Influence  of 

Wool  Shortage  Will  Still  be  Noticed 


CLOTHES  conservation,  as  mention- 
ed in  last  month's  issue,  does  not 
affect  boys'  clothes  to  the  same 
extent  that  it  affects  men's  wear,  but  its 
influence  is  still  present. 

Two  new  suit  styles  for  little  boys 
from  3  to  8  years  of  age  are  known  as 
"Zimmers."  Some  twenty  to  twenty- 
five  cloths  will  be  available  for  these, 
and  there  will  be  quite  a  variety  to  the 
little  touches  that  will  be  embodied  in 
the  different  suits  for  boys  of  tender 
years. 

The  Military  Effects 
The  military  effects  are  well  defined 
and  very  much  to  the  fore.  This  is 
shown  in  the  double-breasted  coat.  With 
the  diagonally-cut  front  buttoning  well 
over  there  is  warmth  and  comfort  for 
the  wee  laddie,  and  the  effect  is  very 
dressy. 


Little  hoys  "Zimmer"  style  suit  showing 
the  military  influence  predominating  in  1918 
styles  for  small  boys.  Shown  by  Freedman 
&    Co..    Montreal. 


Shoulder  Tabs,  Buttons 

The  little  shoulder  tabs  give  a  neat- 
ness to  the  coat  that  is  added  to  by  the 
placing  of  two  buttons,  one  at  either  ex- 
treme of  the  tab.  The  straight  military 
collar  is  effective,  and  this  is  kept  in 
place  by  the  use  of  a  little  hidden  hook 
and  eye.  Thus,  when  the  coat  is  worn 
the  collar  remains  well-placed  and  neat. 

Two  rows  of  buttons,  four  in  each  row, 
are  placed  proportionately  from  the 
shoulder  to  the  level  of  the  pocket  top. 
The    military    idea    is    thus    emphasized. 

Pockets   and    Belts 

Pockets  are  a  distinctive  improvement 
and  are  of  the  military,  hanging  style — 
a  miniature  of  the  pockets  on  the  regu- 
lar army  officer's  coat.  A  well-propor- 
tioned flap  is  used,  and  a  centre  button 
makes  a  finished  effect  to  the  garment 
when   added   to  the   other  features. 

Belts  are  comnlete,  and  are  loose  and 
held  in  place  by  the  regular  belt  loops 
placed  at  well-divisioned  noin+s,  two  iti 
front  and  two  .iiist  behind.  The  buttons 
are  another  added  feature  --  well  as 
serving  the  essential  nurnose  of  holding 
the  belt  in  place.  These  are  similar  on 
the  various  coats. 

Sleeves — Collars — Pleats 

Sleeves  are  varied.  They  are  of  ample 
size  and  on  some  an  imitation  cuff 
makes  for  a  neatness  that  adds  to  the 
general  advantages  of  these  new  styles. 

Collars  are  used  on  some,  and  the  one 
shown  is  trimmed  with  soutache  braid. 
On  the  greys  this  looks  very  effective, 
and  the  sailor  collars  are  trimmed  with 
this  as  well  as  the  dickie.  The  latter  is 
trimmed  with  the  braid,  and,  being  V- 
shape,  it  is  held  in  place  by  the  use  of 
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three  buttons,  one  placed  below  the  > 
of  the  coat  when  buttoned  and  one  on 
either  side  back  of  and  beneath  the  col 
lar. 

Plaited  sleeves  are  featured  on  some 
of  the  coats,  and  the  one  illustrated  has 
a  buttoned  end  so  that  it  may  be  com- 
Fortablj  fastened  after  the  coat  is  put 
on.  The  cufT  effect  is  retained  although 
this  is  confined  to  the  effect  only,  actual 
cuffs   not  being   featured. 
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Little  boy's  new  style  suit  for  1918  sea- 
son, showing  the  pleasing  pleated  effect 
which  proves  that  wool  conservation  cannot 
prevent  the  little  fellows  from  having  their 
frills.   Shown  by  Freedman  &  Co.,  Montreal. 

The  front  and  back  of  this  suit  is  of 
pleasing  pleated  effect,  and  the  illustra- 
tion will  convey  a  good  idea  of  this. 
The  Pockets 

Variety  has  been  considered  in  the 
matter  of  pockets,  and  these  are  of  the 
slash  variety,  being  arranged  in  the 
oblique  and  piperstem  style  in  some 
cases.  The  styles  for  the  young  man  are 
followed  quite  closely  in  this  respect. 
A  variety  of  pique  collars  is  afforded, 
and  these  are  detachable.  Silk  cord  or 
tie  may  be  worn  with  these  sailor  suits. 
Pants  or  Knickers 

For  these  suits  there  will  be  no 
bloomers,  the  straight  knicker  being 
used  with  all  coats.  They  will  be  of  the 
usual  length  and  styles  will  be  about  the 
same  as  have  always  obtained  for  these. 

Suits  such  as  these  will  retail  at 
from  $5  to  $10,  and  they  will  be  available 
to  the  trade  in  the  near  future. 

FIRE  LOSSES  OF  THE  MONTH 

The  large  departmental  store  of 
Weseloh,  Goudie  &  Co.,  Kitchener,  Ont., 
was  almost  completely  destroyed  by  fire 
on  Saturday  evening,  March  2,  only  the 
wing  containing  the  gent.'s  furnishing 
and  grocery  departments,  which  faced  on 
Frederick  Street,  being  saved. 

The  fire  broke  out  at  9.10  p.m.,  while 
business  was  in  full  swing,  and  the  store 
filled  so  rapidly  with  dense  smoke  that 
customers  and  clerks  had  to  flee  for  their 
lives.  Some  of  the  clerks  had  to  leave 
wraps  behind  them. 

The  grocery  and  gent.'s  furnishing  de- 
partments will  be  reopened  almost  im- 
mediately, and  the  building  owned  b\ 
Mr.  Weseloh  will  be  rebuilt  at  once. 
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NECKWEAR  TRADE  HEAVY 

An  Increasing  End  of  the  Men's  Wear  Business — More 
Anything  Else  Can  be  Sold  by  Display — Some 
Fiftv  Cent  Lines  Still  Procurable 


Than 


NECKWEAR     houses     are     loaded 
with  business.     Easter   lines   arc- 
to   the   fore,   and   universally   one 
hears  the  report  that  business  is  good. 

Considerable  50c  stuff  is  still  to  be 
had,  hut  retailers  ate  falling  over  them- 
selves to  get  hold  of  it,  and  manufac- 
turers are  not  pushing  same  as  they 
realize  that  the  supply  is  limited  and 
there  is  little  prospect  of  continuing  to 
secure  suitable  lines  to  sell  at  this  fig- 
ure. 

Pnnts.  prints,  prints,  and  still  more 
prints,    and    mighty    handsome    patterns 


the  present  time  a  cost  of  about  25  per 
cent.  Then  submarine  insurance  and 
other  charges  make  the  cost  of  laying 
down  between  40  per  cent,  and  45  per 
cent.  Added  to  this  there  is  very  little 
procurable  at  any  price.  What  is  be- 
ing  shown  is  of  the  high  grade  pure  silk 
at  very  high  prices.  Cotton  is  at  a 
premium  in  Switzerland,  and  artificial 
silk  likewise  and  only  the  pure  silk 
cloths  can  be  made.  Then  the  dye  diffi- 
culties are  very  great  in  European  coun- 
tries at  the  present  time,  and  putting 
everything  together  the  Swiss  silk  situ- 
ation is  truly  impossible." 

A  noticeable  feature  of  the  Spring 
trade  is  the  demand  that  is  developing- 
for  batwin<rs.  Once  a  man  has  learned 
to  tie  one  of  these  ties  satisfactory  he 
is  usually  a  strong  advocate  of  the  bow- 
tie.  While  at  one  time  this  demand  was 
almost  exclusively  for  Summer  trade 
only,  lately  more  and  more  well-dressed 
men  have  adopted  the  "batwing"  for  a 
year-around  tie.  Retailers  mav  safely 
stock  well  of  these  for  the  coming  sea- 
son. 

New  York  reports  that  handkerchief 
designs  in  coloring  that  "fairly  shriek" 
will  be  p-ood  when  the  season  opens  up. 

Canadian  demands  are  reported  to  be 
having  a  noMcesble  effect  upon  supplies 
of  New  York  silks.  A  New  York  trade 
journal  warns  its  subscribers  that  this 
drain  must  not  be  too  lightly  considered. 


<>n«'    of    the    novelty    Japanese    crepe    de- 
signs  by    A.   T.   Reid   Co. 


they  are,  too.  Printed  satin  crepes, 
failles,  foulards  and  grenadines  are  all 
good. 

One  range  of  handsome  Japanese 
crepes  in  decided  Japanese  designs  and 
colorings,  largely  in  light  grounds,  is 
reported  to  be  selling  freely.  These  re- 
tail at  $1  and  75c,  and  are  being  bought 
in  large  quantities  by  some  of  the  spec- 
cialty  stores. 

A  King  street  store  shows  a  window 
full  of  these,  and  the  Japanese  effect  is 
heightened  by  the  use  of  fancy  vases, 
brae   and   Japanese  draperies. 

The  United  States  and  Japan  are  the 
only  sources  of  supply  at  present  for 
neckwear  silk  with  the  first-named 
largely  in  the  lead.  Swiss  silks  are,  as 
one  manufacturer  puts  it:  'Impossible, 
and  not  only  impossible,  but  also  unpro- 
curable. They  are  impossible  owing-  to 
the  cost  of  laying  down  in  this  country. 
There  is  first  of  all  the  unfavorable  rate 
pxchange    which    represents   at 


A     novelty     Grenadine     in     high     colored 
prints  shown  by  King  Neckwear  Co. 


WATERPROOFS 

WATERPROOFS.  Waterproof  houses 
report  practically  no  imported  goods, 
either  British  or  United  States,  coming 
to  hand.  Some  will  go  so  far  as  to  say 
that  when  present  stocks  are  sold  out 
they  do  not  know  where  they  will  go  for 
supplies.  Meanwhile  there  are,  however, 
considerable  stocks  in  the  country  apart 
from  the  products  of  the  Canadian  man- 
ufacturers. There  are  no  price  changes 
reported  during  the  month. 


FALL  HAT  PRICES  SOON 

Manufacturers   Hesitating   to   Set   Figure — Quality    Will    he 
Featured  This  Season  as  Styles  Will  be  Staple 


THERE  is  little  of  definite  infor- 
mation to  give  this  month  in  the 
hat  situation  except  that  prices 
are  coninually  climbing  and  he  fur 
shortage  becoming-  still  more  pro- 
nounced. As  a  feature  of  this  the 
amount  that  is  being  used  by  the  United 
States  Government  for  hats  for  their 
millions  of  soldiers  is  worthy  of  con- 
sideration. It  seems  that  there  simply 
is  not  enough  fur  in  the  world  to  meet 
this  extra  demand  along-  with  the  usual 
civilian  requirements.  This  fur  shortage 
is  making-  the  United  States  manufactur 
ers  wonder  if  some  use  cannot  be  made 
of  Vie  ubiouitous  American  bunny 
There  are  millions  of  wild  rabbits  in 
America  and  at  one  time  their  fur  was 
freely  used  in  hat  manufacture  but  it 
has  proved  to  be  hard  to  work  well  into 
the  felting.  Difficulty  is  experienced  in 
the  sizing-  and  the  felt  is  liable  to  come 
out  grainy.  Now.  however,  the  shortage 
of  the  impoi-ted  article  is  bringing  the 
home  grown  varietv  into  popularity  and 
t!ie   price  of  the  sk;"s  has  advanced  ra- 


pidly. The  cotton-tail  is  the  best  variety 
for  hat  fur  and  next  to  this  comes  the 
jack-rabbit. 

Fall    Prices   Not    Yet    Named 

Wholesalers  have  not  yet  received 
samples  for  Fall  and  are  unable  in  con- 
sequence to  quote  prices.  Canadian  man- 
ufacturers are  apparently  each  reluctant 
to  name  a  price  and  start  the  ball  roll- 
in";  but  it  is  almost  certain  that  some- 
thing definite  will  be  known  in  another 
couple  of  weeks.  There  is  no  doubt  of 
one  thing  and  that  is  that  there  will  be 
a  considerable  increase.  It  is  thought 
that  the  cheapest  hat  produced  in  Can- 
ada will  likely  be  about  $25  although 
there  are  some  who  will  put  this  figure 
at  $27.  At  any  rate  the  retailer  will 
find  little  stock  that  can  be  retailed  for 
less  than  $3.50  and  possibly  $4  will  he 
the   popular   low    priced   hat. 

Trade    Demands   Good    Hats 

All  retailers  interviewed  exnressed 
their  experience  in  the  present  demand 
for   high   grade   hats   and   most   of  them 
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feel  that  $6  linos  will  be  the  big  sellers. 

Hatters   thus   fool   assured   that   the  com- 
i  on  will  be  a  good  one  in  so  far 
as  volume   of  sales   is  concerned,  as   it 
er  running  up  a  big  day  on  $6  hats 
is  Oil  $2  hats  even  it"  there  is  con- 
siderably   less    of    them    sold.      The   fact 
is    the   cheaper   quality    hat    of     to-day 
does    not    satisfy    the    well    dressed    man 
and  he  will  buy  quality  all  the  more  will- 
ingly when  styles  have  become  aa  stabil- 
as  they  have  at  present. 

little  Change  in  Styles 
This  brings  up  the  question  of  styles. 
There  will  be  little  change.  The  crease 
crown  staple  shape  of  the  last  season's 
dimensions  will  constitute  95  per  cent,  of 
the  business  done.  The  novelty  features 
will  be  in  the  bands — such  a.-  two-tone 
effects  and  sash  styles.  New  York  re- 
ports  that  there  will  be  a  large  demand 
or  Fall  in  velours  and  rough  effects 
generally. 

Hard  hats  continue  to  be  a  merely 
Staple  seller  with  the  limited  clientele 
which  will  always  continue  to  demand 
these.  There  is  also  little  change  in  the 
style  of  these  though  possibly  a  little 
more  roll  will  be  seen  in  some  of  the 
brims. 

Importance  of  Caps 
With  caps  retailing  around  $2.50  to 
$3  these  have  become  an  important  sec- 
tion of  the  hatters'  business.  It  is  no- 
ticeable that  exclusive  hatters  are  giv- 
ing up  considerable  space  to  this  line 
at  present.  "Time  was,"  said  a  lead- 
ing  Toronto  retailer,  "when  the  only 
man  who  bought  a  cap  was  the  one  who 
could  not  afford  a  hat  but  this  is  en- 
tirely changed  now.  Young  men  buy- 
caps  for  their  stylish  appearance  and 
will  often  pay  as  much  or  more  for  one 
as  they  would  for  a  hat." 

Spring  Deliveries  Slow 
Deliveries  are  still  dragging  on  Spring 
lines.  A  Toronto  jobber  who  specializes 
in  British  lines  states  that  he  is  having 
troubles  all  his  own  these  days  answer- 
ing  the  telephone  and  dictating  letters 
trying  to  soothe  the  impatience  of  his 
trade.  "It  is  unusually  hard  to  do  this 
-eason,"  he  said,  "as  we  know  no  more 
than  the  customers  themselves  when  we 
will  get  the  goods  as  the  first  intima- 
tion  we  get  is  the  bill  of  landing  upon 
their  arrival  in  Halifax.  In  the  old  days 
we  always  knew  what  boat  they  were 
coming  on  and  so  forth  and  could  keep 
_-ood  track  of  their  whereabouts 
and  have  some  definite  information  to 
but  this  is  all  changed  now." 
rect  import  orders  are  being 
handled  first  by  the  British  manufactur- 
ers there  is  very  little  jobbing  stock  on 
hand. 

An  interesting  feature  of  the  hat 
trade  is  the  attempt  of  a  number  of 
United  States  hatters  to  create  a  de- 
mand for  men's  hats  among  the  young 
women  and  thus  partially  fill  the  gap 
in  the  trade  caused  by  the  enlistment 
of  their  young  men  customers.  While 
Canadian  girls  are  usually  a  little  con- 
servative along  just  such   lines  as  this  it 


will  be  interesting  to  note  whether  any 
success   greets   this   attempt. 

Although  the  prospect  for  the  Spring- 
hat  trade  is  favorable  from  the  retailer's 
viewpoint.  Efforts  should  decidedly  he 
made  to  sell  quality  hats  that  will  give 
satisfaction.  The  opportunity  is  a  splen- 
did one  to  educate  the  trade  away  from 
the   method   of  buying  to  a  price. 


WEBS  ADVANCE 

Advances  of  10  Per  Cent,  to  20  Per  Cent. 

on  Elastic  Webs — Suspenders  Likely 

to    Advance    in    Near    Future 

Sl'SI'ENDERS.— Prices  oh  all  suspen- 
der webs  are  advancing  very  materially. 
One  line  of  good  quality  that  was  sold 
at  !)'u-  was  advanced  during  the  month 
to  l)7sc.  A  cheaper  grade  that  was  6c 
showed  still  greater  advance  as  it  is  now 
held  at  T'sc.  Suspender  manufacturers 
in  consequence  feel  that  it  will  be  neces- 
sary for  them  to  further  advance  prices 
in  the  near  future.  Of  course,  it  is  hard- 
ly necessary  to  state  that  all  other  ma- 
terials besides  the  webbing  have  gone 
up,  and,  one  of  the  most  important  of 
all,  labor  demands  are  insistently  heavy. 
In  the  face  of  all  th;s  there  are  main- 
lines of  suspenders  on  the  market  at 
prices  that  prevailed  two  or  three  years 
ago  but  advances  may  be  expected  at 
any  time   now. 


OVERALLS  UP 

Prices  on  Overalls  Advance  50c.  Further 

Advance  on   March   1 — Will   be 

$27  by  Fall? 

OVERALLS.— As  predicted  in  last 
month's  issue  of  MEN'S  WEAR  RE- 
VIEW, overalls  were  advanced  50c  per 
dozen  on  February  1.  There  will  be  an- 
other advance  on  the  first  of  March  that 
will  take  effect  with  pretty  nearly  all 
standard  lines  that  will  bring  the  pries 
to  $24  per  dozen,  or  $2  each  wholesale. 
It  is  believed  that  this  is  not  all,  but  that 
each  month  for  a  while  will  see  an  ad- 
vance as  manufacturers  freely  state 
that  they  expect  overalls  to  be  $27  by- 
Fall. 

The  cheapest  line  that  is  of  any  value 
that  apparently  is  on  the  market  is  he'd 
at  $20,  an/1  this  line  will  be  advanced 
to  $22.50  in  the  very  near  future. 


NO  ANNOUNCEMENT 

Expected  Advance  Not  Yet  Materialised 

— Big   Soft  Coll   r   Season 

Predicted 

COLLARS. — The  expected  advance  in 
collars  has  not  materialised  as  yet,  but 
there  seems  little  reason  to  doubt  but 
that  it  will  be  here  in  the  very  near  fu- 
ture. As  one  agent,  closely  in  touch 
with  the  situation,  said,  "It  may  not  tike 
place  until  August  or  it  may  take  place 
any  time,  but  I  am  firmly  convinced 
that  the  advance  will  come,  and  it  may 
be  quite  considerable.  When  it 
sidere'd  that  collars  have  only  advanced 
izen  to  $1.35  since  the 
29 


commencement  of  the  war,  and  when  all 
other  advances  in  raw  material,  labor, 
and  so  forth  are  considered  I  think  we 
shou'd  congratulate  the  collar  manufa.  - 
turers  for  holding  their  prices  down  as 
long  as  they  have." 


MONTREAL  COTTONS'  YEAR 

Montreal,  Feb.  27. — The  annual  meet- 
ing of  the  Montreal  Cottons,  Limited, 
was  held  at  noon  to-day,  Mr.  S.  H. 
Ewing,  president,  in  the  chair.  The 
financial  statement  showed  gross  profits 
$492,720,  and  after  deducting  bond  in- 
terest, war  tax,  patriotic  fund  and  the 
usual  dividends,  $89,175.01  was  carried 
forward  to  the  credit  of  profit  and  loss 
account,  against  $116,782  the  year  be- 
fore. The  president  in  his  address  said: 
"The  general  business  of  the  company 
has  been  very  satisfactory.  The  company 
is  daily  adding  new  automatic  ma- 
chinery, which  will  ensure  the  largest 
possible  production  and  will  tend  to. 
overcome  difficulties  arising  from  the 
scarcity  of  labor  now  existing  and  likely 
to  continue." 

INTERESTED  IN  SALESMANSHIP 

(Continued  from  page  21.) 

held    every    morning,    the    juniors    being- 
divided    into    four    classess. 

"We  have  not  gone  far  enough  to 
reallv  give  an  outline  of  the  work,  but 
if  you  are  interested  later  we  will  be 
glad   to   do   so." 

Chrrles  Ogilvy  Limited,  Ottawa. — 
"Replying  to  yours  of  January  28  we 
have  not  yet  evolved  any  very  satis- 
factory method  for  solving  the  matter 
your  letter  refers  to  but  we  are  deeply 
inferesfed  in  the  question  and  are  con- 
tinually looking  for  light.  While  we 
are  trving  various  methods  which  have 
helped  us  partially  solve  the  question, 
yet  we  have  nothing  definite  to  offer  at 
present." 

McLaren  &  Co.,  Limited,  St.  Cath- 
arines, Ont. — "Replying  to  your  letter  re 
'The  Ffficiency  Department  in  One  of 
Canada's  Greatest  Stores,'  would  say- 
that  we  have  subscribed  recently  for 
the  'Graphic  Instructor  Service'  and 
have  commenced  holding  a  meeting  of 
ha'f  the  staff  one  morning  and  half  the 
following  morning  of  each  week  to  in- 
struct them  the  best  we  can  on  .- < >  1 1  i  n j_> 
and   so   on. 

"We  feel  quite  certain  that  it  will 
do    them    a    lot    of    good." 

Finch  Bros.,  Hamilton. — "Replying  to 
your  letter  would  sav  that  while  we 
have  never  as  yet  tried  out  anv  plans 
along  these  lines  we  approve  of  everj 
line  in  the  article  as  we  consider  there 
is  nothing  in  any  store  so  necessary  as 
good,    service." 

G.  B.  Ryan  f-  Co.,  Owen  Sound,  Out.— 
"It  was  with  irreat  interest  that  we  read 
your  artie'e  entitled  'The  Efficiency  I  ><■- 
partment  in  One  of  Canada's  Greatest 
Scores.'  This  article  should  be  a  greal 
strength  to  the  retailers  throughout  the 
country  and  should  tend  to  broadei 
Dolicies  in  many  ways. 
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Business  that  comes  to  you 

TAPATCO — the  Cotton  Work  Glove — requires  little  effort  on  your  part  to  sell. 
Sour  customers,  all,  at  least,  who  work  with  their  hands,  arc  coming  more 
and  more  to  realize  the  necessity  of  protecting  their  hands.  It  is  fast  becom- 
ing "the  thing"  to  wear  Tapatco  Gloves  at  work.  Whenever  introduced  by 
one  worker  into  a  shop  they  soon  become  the  "Fashion,"  which  means  con- 
tinued unsolicited  business  \'<>r  the  st<  re  which  sells  "TAPATCOS." 
Stock  "TAPATCOS."    You  will  soon  have  a  lively  Work  Glove  business. 

TAPATCO  Gloves  arc  made  in  Gauntlet,  Knit,  Wrist  and  Hand  T< 
Styles,  in  heavy,  medium  or  light  weights.     Leather  Til 
Leather  and  Leatherette  Faced  Gloves,  Jersey  Glovi 
and   Mitts  in  Tan,  Slate  and  Oxford.' 


Brophey-Chester  Quality 


The  webbing  used  in  the  manufacture  of  Brophey-Chester 
Suspenders  is  the  best  the  market  affords.  We  pay  particu- 
lar attention  to  the  rubber  used  in  this  web.  Only  the  best 
fresh-cut  heavy  rubber  is  good  enough  for  Brophey-Chester 
Suspenders.  Our  web  is  not  woven  merely  for  appearance 
sake,  but  to  give  the  utmost  service  to  the  wearer.  You  are 
sure  of  satisfied  customers  if  you  stock  the  Brophey-Chester 
brand,  the  quality  is  there. 

Brophey  Suspender  Co.,  Limited 


Office  and   Factory 
472   Bathurst  Street 


Toronto 


Salesrooms 

2GG    King   Street    W 
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From  the  standpoint 
of  appearance 

The  Arlington  Challenge  Brand 
Collar  compares  so  very  favorably 
with  the  newly-laundered  linen  col- 
lar that  men  who  pride  themselves 
upon  the  correctness  of  their  dress 
now  wear  this  linen-like  cloanable 
collar  regularly.  Then  of  course 
there  is  an  army  of  men  to  whom 
such  an  economical  collar  is  a 
necessity.  And  there's  an  Arling- 
ton shape  to  please  every  taste  and 
a  size  to  fit  every  neck.  Are  yon 
an  Arlington  dealer? 


The  Arlington  Co.  of  Canada 

Limited 
76  BAY  STREET,  TORONTO 

We  non;  can)   complete  stocks  at 
Montreal:  Read  Bld<j.  and  Winnipeg:  Travellers  Bid?.  Bannantyne  St 
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Carhartt 
Overalls 


Clothes  Protection  for 
Men,  Women  and 
Children 


A  full  assortment  of  Car- 
hartt garments  enables  you 
to  capture  and  hold  overall 
business  of  every  descrip- 
tion. The  whole  family  can 
be  supplied  from  this  guar- 
anteed line. 


For  Men 

Carhartt  Overalls/ Khaki  Work 
Pants,  Cottonades,  I  Corduroys, 
Also  work  gloves  in  sheepskin, 
splits  and  horsehide. 

For  Women 

Khaki  and  Galatea  Allovers  and 
Slipovers. 

For  Boys 

Khaki  Knickers  and  Allovers. 

Stocks  are  now  complete  and 
ready  for  immediate   shipment. 

Let  us  have  your  order  early  so 
that  we  can  give  you  our  best. 
service. 

Hamilton  Carhartt 
Cotton  Mills  Ltd. 

—Toronto   Unit — 
TORONTO     MONTREAL    WINNIPEG 
VANCOUVER         LIVERPOOL  (ENC) 
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Cjood  Looking —  C/eanab/e  —  Economical 

The  only  difference  between  the  KantK*acK  Collar  and  the  laundered  linen  model  is 
;h<  fact  thai  the  KANTf<RAcf<  is  cleanablt  -just  a  little  soap  and  water  makes  ii  good  as 
new  and  ready  for  immediate  use. 

Otherwise  the  KantKRACK  Collar  is  the  same 

.-I-  the  linen  one.  The  full,  linen-like  appear- 
ance, the  pleasing  standard  styles  and  the 
wise  variety  of  sizes— all  combine  to  make 
KantKRACK  lb"  most  popular  cleanable 
'o  c  illar  on  the  market. 

Sell  those  new  Spring  Ties  on  an  Onli-Wa  Tie   Holder.     Convenient  and  Sales-Creating. 

The    Parsons    (k?   Parsons    Canadian    Company 
HAMILTON,  ONTARIO 


When  you  want  to  sell  or  buy  any- 

thing, use  the  condensed  ad  columns  of 

Dry  Goods  Review 

You  can  talk  across  the  continent  for 

two  cents  a  word. 

Dry  Goods  Review 
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BOB  LONG 

Isn't  Satisfied 

simply  to  get  his  Overalls,  Shirts,  and  Gloves  on  your 
shelves.  He  wants  to  move  them  for  you.  Hence  the 
tremendous  advertising  campaign  for  1918  which  will 
appear  in  the  following  papers — 


PLACE.  PAPER. 

Alexandria     News 

Ailsa    Craig     Banner 

Alexandria      Times 

Alliston     Herald 

Almonte     Times 

Arthur      Enterprise-News 

Arnprior    Watchman 

Atwood     Bee 

Ayr    News 

Alviston     Free    Press 

Aberdeen     Times 

Acme     Sentinel 

Alameda     Dispatch 

Alderson     News 

Alix     Free    Press 

Allan      Tribune 

Alliance     Times 

Alsask     News 

Aneroid      Magnet 

Asquith     Empire 

Avonlea      Advocate 

Belmont    Enterprise 

Belleville     Intelligencer 

Brantford     Expositor 

Brighton     Ensign 

Brandon    Sun 

Bowmanville     Review 

Bridgeburg     Review 

Beaverton     Express 

Bracebridge    Gazette 

Bancroft     Times 

Buckingham      Post 

Birtle    Eye    Witness 

Brussels     Post 

Blenheim     News-Tribune 

Bowmanville    News 

Burk's    Falls     Arrow 

Bothwell      Times 

Bracebridge      Herald 

Brigden      Progress 


PLACE. 


PAPER. 


PLACE. 


PAPER. 


PLACE. 


PAPER. 


My  Dad  Wears  'Em 


Burlington      Gazette 

Bruce    Mines     Spectator 

Bowmanville     Statesman 

Bradford      Witness 

Bobcaygeon      Independent 

Baldur     Gazette 

Banff    Crag    and    Canyon 

Banff Rocky     Mountain     Courier 

Bassano     Mail 

Battleford     Press 

Battleford     Herald 

Bawlf     Sun 

Bellevue     Times 

Belmont     News 

Bengough     News 

Biggar     Independent 

Big    Valley    News 

Binscarth     Express 

Birch     Hills     Gazette 

Blaine     Lake Advertiser 

Blairmore      Enterprise 

Boissevain      Recorder 

Bow    Island Review 

Bredenbury      Sun 

Broadview     Express 

Brock     News 

Brooks     Bulletin 

Brownlee     Standard 

Burdett    Times 

Cobalt      Nugget 

Calgary     Herald 

Calgary ..  .Farm   and    Ranch   Review 
Clinton      News-Record 

Cannington     Echo 

Campbellford     Herald 

Carman     Leader 

Colborne     Express 

Collingwood     Enterprise 

Coaticook     Observer 

Coppercliff     Express 

Chesley     Enterprise 

Campbellford     News 

Chatsworth     News 

Coldwater     /.Planet 

Cookstown      Advocate 

Cabri     Clarion 

Cadillac      Item 

Canora     Advertiser 

Carberry      News-Exoress 

Cardston      Globe 

Carlyle     Herald 

Carmangay     Sun 

Carnduff     Gazette 

Carstairs     Journal 

Cartwright     Review 

Castor     Advance 

Central     Hutte Beacon 

Chauvin     Chronicle 

Chinook      Advance 

Claresholm     Review- Advertiser 

Clairmont      Independent 

Olive     News-Record 

Cochrane     Advocate 

Coleman      Bulletin 

Conquest      Enterprise 


Consort      Enterprise 

Coronation      Review 

Courtney     Review 

Craik Weekly     News 

Creston      Review 

Crossfield     Chronicle 

Crystal     City Courier 

Cupar     Herald 

Cut     Knife Grinder 

Cypress    River Western    Prairie 

Danville     Times 

Dunnville    Gazette 

Dresden    Times 

Dunnville Reform    Press 

Durham     Review 

Dauphin     Herald 

Davidson     Leader 

Daysland     Press 

Delburne     Progress 

Delia     Echo 

Delisle      Advocate 

Deloraine      Times 

Didsbury     Pioneer 

Dominion    City    Echo 

Diumheller     Review 

Dryden Observer   and    Star 

Dundurn      Enterprise 

Edmonton     Journal 

Eganville     Enterprise 

Exeter      Advocate 

Englehart     Courier 

Embro      Courier 

Exeter     Times 

Elora     Express 

Erin     Advocate 

Elmira      Signal 

Earl    Grey     Coronet 

East    End Enterprise 

Elbow     Graphic 

Elkhorn     Mercury 

Elrose    Review 

Emerson     Journal 

Empress     Express 

Erskine     Review 

Esterhazy     Observer 

Estevan      Progress 

Eston     Press 

Estuary      Review 

Expanse    Advertiser 

Eyebrow     Herald 

Frederirton      Gleaner 

Fort     William Times-Journal 

Fenelon     Falls Gazette 

Fort    Erie     Times 

Florence    Quill 

Flesherton    ." Advance 

Fordwich     Record 

Fillmore      Press 

Fleming     Review 

Foam    Lake Chronicle 

Forestburg     Advance 

Fort    Saskatchewan Conservator 

Fox  warren     News 

Gait     Reporter 

Goderich     Signal 


Gore     Bay Recorder 

Gananoque     Reporter 

Gorrie     Vidette 

Glencoe      Transcript 

Gravenhurst     Banner 

Grand    Valley Vidette    and    Star 

Galahad     Mail 

Gainsboro     Post 

Gilbert    Plains Maple    Leaf 

Gladstone     Age 

Gleichen     Call 

Glenboro     Gazette 

Golden     Star 

Grand     View Exponent 

Grande    Prairie    Herald 

Granum     News 

Gravelbourg     Enterprise 

Greenwood     Ledge 

Grenfell     Sun 

Griffin     Gazette 

Gull    Lake    Advance 

Hamilton      Herald 

Hamilton    Spectator 

Halifax    Echo 

Halifax     Herald 

Harriston     Review 

Huntsville     Forester 

Hepworth     Progress 

Ha  wkesbury      Echo 

Hagersville    News 

Havelock     Standard 

Highgate      Monitor 

Haileybury      Haileyburian 

Hamiota     Echo 

Hanley    Herald 

Hardisty      Mail 

Harris      Herald 

Hartney     Star 

Hawarden     Pioneer 

Herbert    Herald 

Holden      Herald 

Houghenden     News 

Iroquois     News 

Imperial     Review 

Indian    Head News 

Irma     Times 

Kingston      Bulletin 

Kingsville    Reporter 

Kincardine     Review 

Kamsack     Times 

Keewatin    Enterprise 

Kenora      Examiner 

Kerrobert    Citizen 

Killam     NewB 

Kincaid     Star 

Kindersley     Clarion 

Kindersley     Expositor 

Kinistino     Representative 

Kisbey     Standard 

London     Advertiser 

London     Free    Press 

London Farmers'     Advocate 

Lethbridge     Herald 

Lucknow     Sentinel 

Lachute    Watchman 


If  your  stock  of  Bob  Long  Overalls,  Shirts,  and  Gloves  is  not  ample 
to  ensure  your  cashing  in  on  this  campaign    mail  or  wire  your  order  to 
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Toronto  -:-  Canada 
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BOB  LONG 

/$•   Using  a/1  the  Papers 

TO  HELP  HIS  DEALERS 


PLACE 


PAPER. 


I'l.ACK 


PAPER. 


•LACE. 


PAPER. 


I'l.ACK. 


PAPER 


l.aketield     News 

1  .iiiMti     Sun 

La    Fleche    Advocate 

Lake    Saskatoon Journal 

Umpnun      Enterprise 

Landis     Record 

Lamcham     Weekly     News 

Langruth     Herald 

Lashburn     Comet 

Uwson     Post 

Leader     Enterprise 

l.ediu-     Representative 

Lemberg     Star 

Liberty    Press 

Limerick     Leader 

Lloydminster      Times 

Loneburn      Herald 

Lougheed     Express 

Loverna     Borderline    Budget 

Lumsden     News-Record 

Luseland     Despatch 

Moncton      Transcript 

Medicine     Hat     News 

Moose   Jaw    News 

Moose    Jaw     Times 

Montreal     Star 

Montreal.  ..  .Family     Herald 

and    Weekly    Star 
Montreal.  .  Witness    and    Canada 

Homestead 

Merrirkville     Post 

Markdale     Standard 

Milverton     Sun 

Mara     Monitor 

Merlin    Standard 

Mildmay    Gazette 

Mo-,  ford    Express 

Milton     Reformer 

Magog     Enterprise 

Marmora     Herald 

Midland     Argus 

Meaford      Mirror 

Markham     Economist 

Monkton     Times 

Morrisburg      Leader 

Millbrook     Reporter 

M  inden Echo 

Midland    Fress    Press 

Macgregor     Herald 

Macklin      Times 

MacLeod     News 

Macoun      Post 

Manitou    Western    Canadian 

Manor     Advocate 

Manville     Empire 

Maple    Creek     News 

Mary-field     News 

Mawer     Tribune 

Melfort    Moon 

Melfort     Journal 

Melita    New   Era 

Melville     Canadian 

Meyronne     Independent 

Miami     ....". Herald 

Midale    Enterprise 

Minto     Packet 

Monitor    News 

Moosomin     World-Spectator 

Morris    Herald 


Nev 


Morse    

Mortlach     Canadian 

Mossbank     Community    News 


Munson     Mail 

New    Liakeard    Herald 

New    Liskeard    Speaker 

New    Hamburg    Independent 

Nelson      News 

Norwood     Register 

North      Hay      Dispatch-Tribune 

Nanton     News 

Ninette     News 

Ninga    News 

Nokomis    Times 

Ottawa      Journal 

Ottawa     Farm    Journal 

Orangeville     DufTerin     Post 

Orono     News 

Orangeville     Sun 

Oakville    Record 

Owen   Sound    Advertiser 

Oakville     News 

Oak    Lake    News 

Oak   River   Post 

Oakville     Standard 

Olds     Gazette 

Outlook      Outlook 

Oxbow     Herald 

Oyen     News 

Peterboro     Examiner 

Peterboro      Review 

Peterboro Farm    and    Dairy 

Peterboro.  .Canadian      Horticulturist 

Port    Arthur    News-Chronicle 

Port     Burweil Enterprise 

Powassan     News 

Palmerston     Spectator 

Paisley     Advocate 

Parry    Sound    North    Star 

Paris     Review 

Penetanguishene      Herald 

Pickering     News 

Plattsville     Echo 

Preston     Progress 

Port   Perry    Star 

Prescott      Journal 

Parkhill      Gazette-Review 

Port   Hope    Times 

Port   McNicholl    News 

Peace    River     Record 

Pelly      News 

Pennant     Observer 

Pense    Herald 

Perdue      Witness 

Pilot    Mound Sentinel 

Ponka     Herald 

Plumas     i .  .  .  Standard 

Provost     News 

Quebec     Telegraph 

Quebec     Le    Soleil 

Qu' Appelle      Progress 

Ridge  way     Herald 

Richmond     Times 

Regina      Post 

Richards     Landing Herald 

Ridgeto  wn     Dominion 

Ridgetown      Plaindealer 

Russell      Leader 

Richmond    Hill Liberal 

Rodney     Mercury 

Radisson      News 

Radville     News 

Rainy    River     Gazette 

Rapid    City    Reporter 

Rivers      Gazette 


Riverhurst     Courier 

Roblin     Review 

Robsart      Messenger 

Rocanville     Record 

Rocky    Mountain     House Capital 

Roland     News 

Rosetown     Eagel 

Rosthern     .  .• Enterprise 

Rouleau     Enterprise 

Russell     Banner 

St.    Catharines    Standard 

St.    Thomas     Journal 

St.    Thomas    Times 

S.    Ste.    Marie    Star 

Stratford     Herald 

Sherbrooke     Record 

St.   John    Times-Star 

Sydney     Post 

Saskatoon      Star 

Seaforth      News 

Staynor     Sun 

Shawville     Equity 

Shelburne     Free     Press 

South    Porcupine    Herald 

Stirling      News- Argus 

Smith's    Falls     Record 

Stouffville     Tribune 

Streetsville     Review 

Shelburne    Economist 

Scott     Herald 

Sedgewick     Sentinel 

Selkirk     Record 

Semans     Gazette 

Shaunavon     Standard 

Shellbrook     Chronicle 

Shoal    Lake    Star 

Simpson     Lance 

Sintaluta     Times 

Souris     Plaindealer 

Speers     News 

Spirit     River     Echo 

Stavely     Advertiser 

St.    James     Leader 

Stonewall     Argus 

Stoughton     Times 

Strassburg     Mountaineer 

Strathmore      Standard 

Strome     Dispatch 

Sussex    Maritime    Farmer 

Swan    River    Star 

Toronto     ....Canadian     Countryman 

Toronto    Industrial    Banner 

Toronto    Farmers'   Magazine 

Thorold     Post 

Tiverton     Watchman 

Tottenham    Sentinel 

Tweed     Advocate 

Tavistock     Gazette 

Teeswater     News 

Thedford    Tribune 

Toronto     Record 

Tara     Leader 

Thornbury     Herald-Review 

Toronto    Jack   Canuck 

Toronto     Truth 

Trenton      Advocate 

Taber     Times 

Tisdale Carrot    River    Recorder 

Tofield    Advertiser 

Tompkins     Progress 

Treherne    Times 

Tribune      Advocate 


What    Papers    Do    Your   Customers    Read? 

You    will    find    them    in    this    List! 
Be    sure    vour    stock    meets    the    demand. 


Trochu    Tribune 

Turtleford      Record 

Tugaske     rG.lobt" 

Uxbridge     Times 

Uxbridge     Journal 

Unity    Courier 

Vancouver' Province 

Victoria    Harbor     Record 

Victoria   Harbor    Era 

Verdun    Echo 

Vanderhoof     Herald 

Vanguard    News 

Vegreville     Observer 

Vermillion      Standard 

Verwood    Gazette 

Viceroy     Ncws 

Viking     News 

Viscount    Sun 

Winnipeg     Free    Press 

Winnipeg Grain   Growers    Guide 

Winnipeg    Nor'-West   Farmer 

Winnipeg.    Can.    Thresherman 

and   Farmer 
Winnipeg.  ..Western   Home  Monthly 

Winnipeg     Mirror 

Winchester     Press 

Walkerton      Times 

Wheatley    Journal 

Windsor    Times 

Waubaushene     Advocate 

Wellesley     Maple    Leaf 

Woodville    Advocate 

Warkworth      Journal 

Whitby     Chronicle-Gazette 

Westport     Mirror 

West   Lome    -Sun 

Wroxeter     ,rNe,?I 

Wadena     He<r?ld 

Wain  wright     Star 

Wakaw     Recorder 

Wapella     ■■} °*\ 

Watrous      Signal 

Wawanesa     Independent 

Welwyn     Herald 

Wetaskiwin    Free    Press 

Weyburn      Hera  d 

Whitewood    Herald 

Wiikie    ;-pJe9! 

Windthorst    Independent 

Wolseley     .New. 

Woodrow     Advance 

Wynyard    Aiva"?! 

Yellow   Grass   Herald 

Yorkton     ;Pre9^ 

Young     •   Journal 

Youngstown      Plaindealer 

Zurich     H<?rald 


My  Dad  Wears  'Em 
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GOOD  ADVERTISING 


SOME  RETAIL  ADVERTISING  A  WASTE  OF   MONEY 

How  Much  Should  Advertising  in  the  Local  Newspaper  Cost  in  Proportion  to  Sales? 
Opinion  of  a  Recent  Retailers'  Convention — Where  Even  Low  Cost  Newspaper 
Advertising  is  Run  at  a   Loss — The  Only  Kind  of  Advertising  That  Pays 


AT  a  recent  convention  of  retail 
merchants  held  in  Hamilton,  OnL, 
this    question    was    asked: — 

"How  much  should  I  spend  in  adver- 
tising in  my  local  newspapers  ?  I  have 
not  used  them  before.  About  what  per- 
centage of  sales  should  my  advertising' 
cost    me?" 

There  was  a  consensus  of  opinion  in 
favor  of  from  one  to  three  per  cent  on 
sales  as  the  practical  reply  to  the  ques- 
tion. 

This  would  mean  that  a  merchant 
whose  turnover  amounted  to  $H0,000  a 
year  might  be  spending  from  $800  to 
$900  a  year  on  advertising  in  his  local 
press    with    profit. 

He  might  be  spending  less  than  that 
and  losing  by  it  without  knowing  of  his 
loss. 

More    Counts   Than    The   Cost 

In  advertising  to  bring  results  to  a  re- 
tail business  of  any  kind  more  than 
just  the  cost  counts.  A  retailer  may 
complacently  regard  a  turnover  of  $30,- 
000  per  year,  and  an  advertising  ex- 
penditure of  from  $300  to  $1)00  per  year 
and  say  to  himself  "I  am  keeping  with- 
in the  limits  set  at  that  convention  of 
retailers  in  Hamilton.  My  advertising- 
is  not  costing  me  more  than  the  other- 
fellow's.  I  am  all  right  as  regards  ad- 
vertising." 

And  yet  that  retailer  may  be  all 
wrong  as  regards  advertising.  Every 
cent  of  his  advertising  appropriation 
may  he  a  lazy  cent  only  half  or  one 
third,  or  one  quarter  employed.  Some 
of  his  cents  may  be  absolutely  idle,  ab- 
solutely wasted  in  valueless  advertis- 
ing. And  all  the  time  his  appropriation 
may  be  well  within  the  one  per  cent  or 
the  three  per  cent,  limit  on  sales.  He 
may  be  spending  only  one  tenth  of  one 
per  cent,  on  sales  and  still  losing  money 
on  advertising.  Very  often  the  man 
whose  advertising  appropriation  ex- 
ceeds the  one  to  three  per  cent,  limit  is 
less  money  in  advertising  than 
the  man  who  is  timidly  spending  only 
a   tenth   of  one   per   cent. 

The  merchant  spending  the  larger 
percentage  on  advertising  may  be  adver- 


tising effectively  if  perhaps  extrava- 
gantly; the  merchant  spending  the  trifl- 
ing percentage  may  be  advertising  inef- 
fectively though,  he  may  think,  econ- 
omically. 

More  than  the  cost  counts  in  adver- 
tising. 

Almost  invariably  the  merchant  who 
is    a    grudging    spender   as   regards   local 


|  RITCHIK>Tp 


Thrifty  Women  Will  Surely  7 ake  Advantage 
of  These  Thanksgiving 

Hosiery  Savings 


HOLIDAY  GLOVES 


Black  and  White 
Cashmet  e  Hose  60c  pr. 


Ladies '  and  Children s 

Underwear 

attractively    Priced. 


Ritchie  sr: 


Sample  of  hosiery  and  knit  goods  ad  used 
by  the  Ritchie  Co.  This  is  a  well  balanced 
advertisement    that    will    sell    Roods. 


newspaper  advertising,  who  simply 
"sticks  in  an  advertisement,"  to  oblige 
the  newspaper  proprietor,  lets  it  stand 
unchanging  from  month  to  month  and 
grins  regretfully  or  groans  when  he  has 
to  pay  the  bill,  is  really  getting  hardly 
any  good  out  of  his  advertising  expendi- 
ture whether  it  be  one  per  cent,  or  one 
tenth  of  one  per  cent,  of  his  turnover 
This  sort  of  advertisement  is  a  fair 
sample  of  the  kind  of  advertisement 
referred    to. 

JOHN    SMITH 

Ladies'   &   Gents'   Outfitter 

Quality  and   Service. 

Come  in  and  see  our  Range. 

Beyond  the  fact  that  this  announce- 
ment keeps  the  public  informed  that 
John  Smith  is  a  ladies'  and  gents'  out- 
fitter, the  advertising  value  of  the  ex- 
penditure laid  out  on  it  is  practically 
nil.  The  fact  that  John  Smith  calls 
himself  a  "Gents'"  outfitter  throws 
doubt  in  the  minds  of  the  class  called 
"High  Class  Trade"  as  to  the  question 
of  "Qualitv  and  Service"  to  be  expected. 
The  fact  that  John  Smith  has  a  welcome 
for  those  who  would  like  to  see  his 
range  has  a  certain  kind  of  qual- 
ity about  it  which  may  bring  a 
quiet  humdrum  customer  in  once  in  a 
while,  but  as  advertising  it  is  not  near- 
ly informative  enough  to  spend  money 
on.  Now  if  John  Smith  happened  to  be 
a    hardwareman    and    had    said: 

"Come  in  and  see  our  ranges" 
his  advertisement  would  have  been  quite 
noticeably  better  value  for  his  money 
Why?  In  the  reason  why  you  will  dis- 
cover a  sound  principle  of  remunerative 
newspaper  advertising  for  any  retail 
business. 

Fix   Peoples'   Minds'  on    Facts 

In  connection  with  the  ladies'  and 
gents'  outfitting  business  the  word 
"range"  means  just  everything  and  just 
nothing  at  all  to  the  average  person's 
mind. 

In  the  word  "range"  as  applied  to  the 
hardware  business  there  is  a  definite 
picture  of  something  substantial,  an  ar- 
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Dry  Goods  Review 


ray  of  neat  nickel  led  and  efficient  look- 
ing  kitchen  ranges.  Any  man  and 
ever;  woman  reading  the  advertisement 
on  that  understanding  would  get  a  good 
clear  idea  that  John  Smith  was  in  busi- 
sell  ranges,  had  something  worth 
showing,  and  was  ready  to  welcome 
visitors  to  his  store.  This  is  an  idea 
always  worth  getting  into  posible  cus- 
tomers' heads  if  a  man  is  out  to  sell 
ranges,  and  it  is  worth  paying  a  little 
to  a  newspaper  to  convey  that  idea  to 
the  community  at  large.  Hut  merely 
at  far  is  not  by  any  means  ef- 
fective and  worth-while  advertising  up 
to  the  value  of  say  even  one  per  cent. 
of  tarn-over. 

Your  Advertisement  Must  Work  for  you 
When  you  have  goods  to  sell,  and  go 
in  for  advertising  space  in  the  local 
paper  to  help  you  sell  them,  pet  away 
for  ever  from  the  idea  that  you  are 
conferring  a  favor  on  the  newspaper  by 
advertising.  If  the  proprietor  of  the 
local  paper  is  evidently  glad  to  have 
your  advertise  with  him.  you  may  like 
to  think  that  you  are  to  that  extent 
keeping  up  home  industry,  but  the  only 
way  your  advertising  can  ever  really 
benefit  your  loeal  paper  is  by  bringing 
you  results  in  good  profitable  business. 
To  make  it  do  that  is  very  much  your 
business.  The  loeal  paper  will  probably 
print  anything  you  write  down  for 
them  to  print,  and  you  may  even  find 
a  strong  disposition  on  the  part  of  the 
foreman  printer  to  want  you  to  run  an 
advertisement  which  needs  no  change  of 
type  from  week  to  week,  or  from  month 
to   month,   or  even   from   year  to   year. 

The  kind  of  advertisement  the  fore- 
man printer  on  some  local  newspapers 
really  delights  in  is  run  by  some  hank.-. 
It  comes  in  the  form  of  an  electro  cut 
with  just  the  name  of  the  bank,  and  of 
its  manager  set  forth  in  clear  type,  and 
a  few  figures  showing  assets,  and  a 
word  or  two  saving  that  savings  bank 
deposits  are  accepted  from  a  dollar  up, 
and  that  the  safest  way  to  send .  money 
is  by  means  of  the  bank  money  orders 
of  that  particular  bank.  These  adver- 
tisements cannot  be  changed  even  if  the 
printer  wanted  to  change  them.  They 
run  the  same  week  after  week.  They 
may  do  for  banks.  They  won't  do  in 
retail    business. 

Make  Your  Words  Worth  While 
There  is  no  real  money  value  to  your 
business  in  an  advertisement  which  you 
never  change.  You  pay  for  space  in 
which  to  print  your  business  message. 
If  your  message  is  stale  and  flat  it 
will  also  be  unprofitable  to  you  and  to 
everybody  else.  Your  advertisement 
must  be  interesting,  new,  fresh,  bright, 
bringing  an  idea  of  benefit  to  its  read- 
ers, and  then  it  will  bring  profit  to  you. 
You  must  change  your  message  fre- 
quently, and  make  every  word  of  it 
count    as    a    sales-getter. 

Unless  you  are  to  get  business  from 
your  advertising,  and  steady  business, 
and  new  business,  and  plenty  of  busi- 
ness,   you    may    just    as    well    give    the 


Alnntf 


%  Hudson's  ^BaV^m pan/ 

Spring  Coat  and  Suit 
Fabrics 


Blaik    W.. 


Fine  Old 
English 


Making  Use  of  Dry  Goods  Review  Cover 

We  are  in  receipt  of  a  newsy  booklet  on  Spring  fabrics,  issued  by  A.  E.  Dunn,  with 
Calgary  branch  of  the  Hudson  Bay  Co.  The  reading  matter,  10  pages  in  all,  is  taken 
up  with  a  description  of  the  season's  fabrics  in  silk,  cotton  and  wool.  The  cut  will 
give  an  idea  of  the  layout.  It  will  be  noticed  that  the  cover  design  of  January  issue 
of  DRV  GOODS  REVIEW  was  reproduced  for  the  cover  of  this  booklet.  This  is  one 
of  the  ways  that  DRY  GOODS  REVIEW  can  be  of  assistance  to  subscribers.  Another 
«raj    is   using  illustrations  to  decorate  show  cards. 


money  you  propose  to  spend  on  ad- 
vertising to  the  nearest  charity,  and 
don't  trouble  your  local  newspaper  to 
set  up  any  advertisement  for  you  at 
all.  It  won't  help  you  to  have  an  ad- 
vertisement inserted  that  is  just  going 
to  fill  space  (for  which  you  are  pay- 
ing) and  bring  you  no  results.  It  won't 
help  your  local  newspaper  to  have  that 
kind  of  advertisement  from  you  any- 
more than  it  would  help  your  business 
to  have  a  customer  buy  a  pair  of  boots 
from  you  that  she  never  could  possibly 
wear,  and  had  to  keep  them  in  the 
parlor  for  her  lady  friends  to  look  at. 
There  are  four  essential  things  that 
your  advertisement  must  do  and  do 
every  day  if  it  is  to  bring  you  busi- 
ness, and  earn  its  right  to  appear  in 
the   local    newspaper. 

1.  It  must  arouse  the  interest  of  all 
who  see  it.  If  you  use  the  same  oid 
copy  day  after  day  and  week  after  week 
your  advertisement  will  certainly  not 
arouse  any  interest   in  anybody. 

2.  It  must  hold  the  interest  steadily. 
Again  if  you  use  old  stale  copy  left 
in  the  paper  for  a  long  time  your  ad- 
vertisement cannot  hope  to  hold  in- 
terest. 


•'!.  It  must  arouse  in  the  readers 
whom  it  interests  the  desire  to  possess 
the    goods    advertised. 

Once  again,  old  stale  copy  will  not 
do  this  unless  you  are  willing  to  run 
steadily  over  your  firm  name  an  an- 
nouncement like  this: — 

"Five  Dollar  Gold  Pieces  on  Sale 
Daily  for  Four  Dollars."  Even  if  you 
did  that,  the  chances  are  the  desire  to 
possess  the  goods  advertised  would  be 
overcome  by  doubts  as  to  the  truth  of 
the  advertisement  and  you'd  not  only 
lose  on  every  sale,  but  you'd  lose  on 
every  doubt  that  arose  that  which  is 
worth  more  to  you  than  money,  namely 
the   reputation   of   your   store. 

4.  Your  advertisement  must  awake 
action  in  the  mind  of  every  reader.  It 
must  tell  them  what  to  do  and  where 
to  go  to  get  hold  of  the  goods  they 
desire   to   possess. 

People  buy  newspapers  to  get  news, 
and  you  can  make  the  news  about  your 
goods  so  interesting  and  so  attractive 
to  them  if  you  choose  to  take  the 
trouble  that  they  will  never  overlook 
your  advertisement  any  more  than  they 
overlook  the  local  news  items,  births, 
and    marriages. 


DRESS  FABRICS 

AND  SILKS 


TORONTO  STORES  HOLD  FABRIC  DISPLAYS 

Toronto  Stores  Make  Extensive  Showings  of  Suitings  and  Dress  Materials — Silk  Sea- 
son  Evidently  Expected  With  Fancy  Foulards  Leading  —  Habutai  in  Plain 
Colors  and  Foulard  Patterns  For  Lower  Priced  Silks 


DURING  the  last  week  of  February 
the  Toronto  departmental  stores 
concentrated  their  efforts  upon 
their  Spring-  fabric  displays.  The  second 
flat  of  both  the  Eaton  and  Simpson 
store  were  given  over  largely  to  these 
departments  and  very  comprehensive 
ranges    were   displayed. 

Jersey    Cloth    Shown   as    Leader 

In  suitings  and  woolen  fabrics  it 
would  appear  that  a  large  range  can 
still  be  obtained  if  the  customer  is  will- 
ing to  pay  the  price.  Jersey  cloth  is 
being  shown  as  a  leading  material,  and 
will  evidently  have  a  large  sale.  One 
of  the  new  cloths  displayed  was  one 
termed  "Silver  Seal"  cloth  in  velours 
finish  plaid  effects.  Very  rich  and  hand- 
some were  these  cloths  and  although 
they  retailed  at  $9  per  yard  were  re- 
ported to  be  moving  well. 

All  staple  bread-and-butter  cloths 
were  shown  in  a  good  range  of  shades; 
Chiffon  broadcloths;  Venetian  broad- 
cloths; Fricatines,  gabardines,  poplins 
and    of    course    serges. 

The    "Sammy"    Sand    Shade 

While  all  shades  were  freely  shown, 
there  was  considerable  inclination  to 
specialize  on  the  new  sand  shade  which 
will  be  known  in  our  neighboring 
country    as    "Sammy." 

Silks    Prominent    in    Displays. 

It  was  in  the  realm  of  the  slithery, 
sheeny  silks,  however,  that  the  beauty  of 
the  displays,  was  most  noticeable.  It  is 
evident  that  all  stores  covered  expect 
a  large  portion  of  their  dress  goods 
sales  to  be  in  silks  and  there  will  be 
no  limit  in  the  range  that  the  customer 
will   have  to  pick  from. 

The  showy  numbers  are  the  fancy 
stripes  and  plaids  in  taffetas  and  mes- 
salines,  and  the  extremely  varied  range 
of   brilliant    foulards. 

Will   Foulards  Take? 

The  trade  is  curious  to  see  how  tho 
Canadian  public  will  take  hold  of  these 
latter    fabrics.      Foulards,    although    of- 


ten big  sellers  in  the  United  States, 
have  never  been  a  favorite  with  the 
ladies  of  this  country.  This  season, 
however,  it  appears  that  there  is  good 
reason  for  expecting  them  to  come  into 
their  own.  For  one  thing  the  patterns 
are  more  varied  and  brilliant;  beautiful, 
designs  are  common.  Then  again,  the 
price,  $3.50  per  yard  for  the  better 
qualities,  gives  them  a  dignity  all  their 
own  as  the  higher  priced  goods  ap- 
parently are  the  sellers. 

Habutais    for    Cheaper    Silks 

For  the  purchaser  of  moderate  income 
habutais  will  fill  a  welcome  gap.  These 
are  taking  the  place  of  paillettes  and 
similar  silks  to  a  very  large  extent  in 
the  plain  colors.  They  are  also  coming 
in  a  splendid  range  of  printed  patterns, 
resembling  in  many  instances  the  higher 
100  per  cent  cotton  within  the  next  few 
damasks,  but  the  supplies  of  the  latter 
priced  foulards.  Then  in  stripes  in  the 
lighter  colors,  on  white  grounds  they 
are    having    big    sales    for    blouses. 

Other  materials  freely  shown  were 
Shantungs,  in  which  a  weave  called 
"crinkled  Shantung"  held  a  prominent 
place,  silk  voiles,  gingham  patterns  in 
taffetas,    and  silk  jerseys. 

Poplins    Always    Good 

Poplins  in  plain  and  fancies  are  as 
usual    heavy    sellers.  One      splendid 

range  of  these  made  in  union  of  silk  and 
cotton    in    plaid    and    stripe    effects    was 


reported  to  be  selling  freely  for  se- 
parate skirts.  Union  poplins  in  plain 
colors  selling  around  $1.50  per  yard,  are 
probably  the  leading  sellers  in  lower 
priced   silks. 

Crepe-de-Chines  and  Georgettes  are 
of  course  still  good,  particularly  the  lat- 
ter. It  will  remain  the  leading  blouse 
material. 

Wandering  into  the  wash  goods  de- 
partments one  could  not  but  be  struck 
with  the  preponderance  of  two  fabrics, 
ginghams  and  voiles.  These  latter  come 
in  a  very  varied  range.  Gingham  pat- 
terns are  among  the  novelties  and  very 
dainty  they  look  upon  the  fine  sheer 
fabric.  The  popular  price  in  cotton 
voiles  would  appear  to  be  about  $1.25  re- 
tail, which  is  certainly  putting  the  wash 
dress  goods  department  in  the  lime- 
light. 

Cotton  whipcord  effects  in  subdued 
overplaids  are  among  the  newer  fabrics. 
Crinkle  cloths  somewhat  resembling  the 
old  seersuckers  are  also  freely  shown. 
One  rather  noticeable  feature  was  a 
table  of  stripe  sport  suitings  so  popular 
the  last  two  summers  for  39c  per  yard. 
This  would  seem  to  be  conclusive  evi- 
dence that  their  day  was  irretrievably 
past. 

Large  ranges  were  also  shown  of 
union  silk  and  cotton  cloths  in  bright 
patterns.  These  are  the  "thin""  for 
lining  of  coats  and  suit  coats  and  there 
appears  to  be  no  limit  to  the  extra- 
vagance   of    pattern. 


SCARCITY  IN  FANCY  SILKS? 

Leading  Jobber  Believes  That  This  Will  Shortly   Devel< 
Silk  Deliveries  Poor  Just  at  Present  With  No 
"Spot"  (ioods  to  be  Picked  up 


»P  — 


RETAILERS    who     have     not    pro- 
tected  themselves    in   fancy   silks, 
plaids    and    stripes,    such    as      are 
selling  so  freely  for  separate  skirts,  will 
find  a  market  swept  bare  of  supplies  if 
they  do  not  act  quickly." 
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This  is  the  opinion  of  one  of  Toronto's 
silk  jobbers.  He  backed  up  his  state- 
ment by  showing  how  ranges  that  a 
week  before  had  contained  12  to  15  pat- 
terns were  down  to  2  or  3  and  also 
showed  letters  from  United  States  manu- 


DRESS    FABRICS 


Dry  Goods  Review 


Silky  from  A  ew  York 


I'pper  left  and  lower  right  patterns  are  two  numbers  of  the 
popular  "Pussy-Willow"  silks.  The  lower  left  is  a  "Khaki-Kool" 
in  rose  and  Alice  blue.  The  pattern  at  upper  right  of  cut  is  a 
sample  of  the  special  weave  of  raw  silk  known  as  "Amphora." 
From   the  range  of  H.   R.  Mallinson  &  Co.,  New   York. 


So))ie  of  the  New  Silks 

The  three  patterns  to  the  left  are  samples  of  the  fancy  stripes 
so  popular  at  the  present  time  for  separate  skirts.  The  large  pat- 
tern to  the  right  is  one  of  the  union  silk  and  cotton  cloths  that 
are  being  used  extensively  for  lining  purposes.  From  the  range 
of  A.  S.  King  &  Co.,  Toronto. 


facturers  stating-  that  they  could  not 
accept  orders  on  these  lines  for  immed- 
iate delivery  as  thev  were  vastly  over- 
sold. 

Habutais  Will  be  Good. 
Next  to  fancies,  jobbers  report  heavy 
sales  in  Shantungs,  crepe  de  Chines, 
poplins  and  all  kinds  of  wash  silks  and 
*atin*.  Habutais  in  plain  and  fancy 
were  having  splendid  sale  as  this  silk  is 
the  only  one  that  can  fill  the  demand  for 
a    popular    priced    fabric. 

Doubt   Expressed   About    Foulards 

Foulards  while  freely  shown  in  cits- 
stores  are  not  looked  upon  very  kindly 
by  the  jobbing  houses  in  so  far  as 
country  and  small  town  trade  is  con- 
cerned. It  is  pointed  out  that  foulards 
have  had  heavy  runs  before  in  the 
States  and  the  Canadian  trade  has  not 
taken  kindly  to  same. 

In  this  connection  it  is  pointed  out 
that  taffeta  is  being  lightly  thought  of 
in  New  York,  while  Canadian  business 
done  in  this  popular  silk  is  still  very 
heavy  and  there  is  every  reason  to  be- 
lieve that  it  will  remain  so.  Deliveries 
on  silks  are  reported  very  poor  at  the 
present  time.  The  "heatless"  days  in 
the  neighboring  republic,  plus  the 
freight  embargoes  and  congestion  has 
slowed  up  production  very  considerably 
in  the  Patterson  silk  district.  In  con- 
sequence several  jobbers  report  depleted 
stocks  in  some  lines. 

Prices  Hold  Firm 

Prices  on  all  silks  are  very  firm.  Al- 
though raw  silk  has  remained  steady. 
Manufacturing  and  dye  costs,  however 
continue  to  advance  and  during  the 
month    mills    have    announced    advances 


on  the  finished  products  that  have  varied 
from    3    per  cent,   to   10    per   cent. 

While  Swiss  silks  are  entirely  off  the 
market  owing  to  exchange  conditions, 
some  French  silks  are  still  coming 
through.  It  is  a  question  though  wheth- 
er same  can  be  profitably  imported 
much  longer,  as  the  prices  compare  un- 
favorably with  U.  S.  goods  and  the 
spread  is  continually  widening. 

Report  of  Import  Restrictions 

There  was  quite  a  flurry  in  the  Unit- 
ed States  silk  markets  when  it  was  re- 
ported   that    restrictions    were    going    to 


be  placed  upon  the  importation  of  raw 
silks.  At  the  time  of  going  to  press 
this  appears  to  be  pretty  much  of  an 
improbability  but  if  anything  along  this 
nature  does  materialize  it  will  of  course 
mean   higher   prices   immediately. 

All  silk  houses  report  heavy  sales  in 
union  cloths  in  fancy  Jacquard  weaves 
and   in  bright   patterns   for   coat  linings. 

Satins  are  of  course  big  sellers,  espec- 
ially the  wash  variety.  Regular  satins 
will  be  used  freely  for  coats  and  in  com- 
bination with  woolen  fabrics,  for  dresses 
etc. 


STRUGGLE  FOR  LINEN  SUPPLIES 

Further  Particulars  as  to  the  Irish  Linen  Situation — Only  8,500 

Tons   Raw   Flax   For  Civilian   Requirements — Shortage 

of  Seed  For  the  Next  Season's  Requirements 


IN  the  days  of  our  grandfathers  linen 
was  regarded  as  the  aristocrat  of 
fabrics.  The  housewife  prided  her- 
self upon  her  linen  closets  as  much  as 
the  bookworm  dotes  upon  his  library. 
Surely  this  product  of  the  Irish  looms 
has  even  more  claim  to  distinction  in 
the  present  clay  with  prices  300  per 
cent,  above  normal  and  even  the  poorest 
grade  of  household  cloth  priced  $1  per 
yard. 

While  this  matter  has  been  discussed 
and  rediscusse4  in  these  columns  it 
would  seem  worthy  of  note  that  Belfast 
letters  continue  to  emphasize  the  in- 
creasing scarcity  of  linen.  It  surely 
stands  to  reason  without  the  growing  of 
flax  you  cannot  have  linen.  The  Rus- 
sian crop  cannot  be  considered  at  the 
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present  time.  The  political  situation  is 
such  that  even  if  a  crop  were  to  be  har- 
vested it  is  much  more  likely  to  reach 
German  than  Belfast  looms.  The  Irish 
grown  crop  is  harvested  and  is  gradual- 
ly coming  to  market.  Those  who  are  ex- 
perts upon  the  matter  and  who  are  not 
often  astray  estimate  total  amount 
as  24,500  tons.  Of  this  the  Government 
requirements  are  known  to  be  16,000 
tons,  leaving  but  8,500  tons  for  civilian 
use. 

Belfast  Manufacturers  Aroused 
This  constitutes  approximately  the 
world  supply  as  the  amount  obtainable 
elsewhere  is  infinitesimal.  The  situation 
has  served  one  purpose.  It  has  awaken- 
ed the  Belfast  linen  manufacturers  to 
(Continued  on  page  51.) 
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A  Typical   Kelly  Sale 


Look  at  this  sale,  please ! 

Note  the  absence  of  glaring  signs  or  vulgar  display  of  any  sort.  All  of  the 
advertising  and  publicity  methods  were  similarly  clean,  wholesome  and  digni- 
fied, yet  their  efficiency  is  proven  by  the  crowds  who  came  in  such  numbers 
that  even  this  large,  roomy  store  could  not  handle  them.  It  is  a  clean  sale, 
with  a  cleanliness  that  is  typical  of  Kelly  Sales  Service. 

The  T.  K.  Kelly  Sales  System 


Minneapolis,  Minnesota,  U.S.A. 
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Give  Your    Furs    Distinction  by 

Providing  the  Linings 

Pre-eminent   in    the 

Silk  World 


^    1    Silks  deLuxe 

The  New 

Printed  Pussy  Willow 
Silk  Linings 

ARE  THE  LEADERS  IN   THE  FASHION    REALM 


Inspirational  in  lustre,  original  and  artisic  in  design,  radiant  in 
color  and  unsurpassed  in  service. 

Their  wear  is  guaranteed  for  two  seasons 

These  superior  linings  add  not  only  heauty  to  a  fur  garment, 
hut  increase  its  selling  qualities  and  intrinsic  value  as  well. 

They    are  the    first  choice    of  the  leading  mode  makers  and 
followers  of  fashion  everywhere. 


H.  R.  Mallinson  &  Company 

"The  New  Silks  First" 
Pussy  Willow.    Khaki-Kool,    Indestructible  Voile,  Will   o'  the   Wisp 

[Ail  Trad,  Marks  Rerntrrrd  U.S.  Patent   0§,e) 

Madison  Avenue  31st  Street 

NEW  YORK 


1 1  Ml Ill  III  II IIMI  Mllllllllllllllll I IMIIIIMIIIIIIIIIIIIIIIIIIIIIIIMI II  III  IIII1III  MM  Illl  Illl  I  III  III  III II 

1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 II 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1  i  1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 HUH  HI  '||  mi  I Mill MMMM 


Dry  Goods  Rt  vit  u 
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R.  G.  MAXWELL  &  CO. 

MANUFACTURERS 
HAWICK,    SCOTLAND    and    LONDON,    ENGLAND 
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Ladies'  Costume  and  Mantle  Cloths 


WAREHOUSES : 
48  -  50  Margaret  Street,  London,  W.,  England. 


it'J.c  'i£  ''.'.' ''."'  -.'-  -.''-  -.'- -*.•■'  -J-  -L'-IL1-  3JC-35  ?JIM?5I^I5^-i55ySMlS^!S2K 


CITY  WAREHOUSE : 
14  Old  Change,  London,  E.  C,  England 


We  specialize  for  the  Ladies'    trade    only,    with    the  latest  novelties  in 

Costume  and   Mantle  Cloths. 
We  also  make  large  quantities  of  our  Standard  qualities  for  stock,  com- 
prising  piece-dyed   Cheviots,   Harris,   Donegal   and  Homespun   Mixture 

effects. 

All  Mantle  Cloths  in  mixtures  and  piece  dyes.  Blanket  and  Velour  finish, 

various  weights  and  qualities,  so  that  customers  can  have  good  deliveries 

by  return 

Our  piece-dyed  Cheviots  being  all  pure  wool,  we  can  dye  any 

special  shade  for  school  or  other  contracts  with  quick  delivery. 

Special  Attention  Qiven  to  the  Shipping   Trade. 
ALL  COMMUNICATIONS  TO 

R.  G.   MAXWELL  &   CO.,    48-50   Margaret  Street,    London,   W.  1,   England 

Teltphonet:    Museum  2803-2804,  Banh  *276. 
Cape  Town 


A. B.C.  c*Jc.5thEditu 
New  York 


SYCURA 

the  Ideal  Flannel  for  Men's  Wear 

This  cloth  is  a  delightfully  soft  finish,  and  pro- 
duced in  40  attractive  designs.  Sycura  is  spe- 
cially suitable  for  Gents'  Shirts,  Nightshirts 
and  Pyjamas,  as  it  will  not  shrink,  and  the 
colours  arc  guaranteed  fast.  All  Gents'  Outfit- 
ters should  stock  this  tested  flannel  with  a  repu- 
tation of  a  quarter  of  a  century. 

Pattern  range  and  feelers  are  sent  free  of  charge. 
SOLE   PROPRIETORS: 

The  Lanura  Co.,  Ltd.,  Leeds,  Eng. 

AGENT  FOR  CANADA. 
Mr.  J.  E.  Ritchie,  591  St.  Catherine  St.  W.,  Montreal 
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Dry  Goods  R<  view 


Practically  Everything 
in  Cotton 


Cotton  Prints,  Crepes,  Galateas, 
Shirtings,  Ducks,  Scrims,  Drills, 
Blankets,  Quilts,  Spreads,  Sheets, 
Pillow  Cotton,  Cambrics,  Art 
Tickings,  White  and  Gray 
Cottons,  Towels  and  Towellings, 
Bags,  Yarns  and  Twines. 


Dominion 

Textile 
Company 

LIMITED 

Montreal,  Toronto 
Winnipeg 
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DRESS     FABRICS 


For  the    (children   as  well  as  for   their    Parents 


OBTAINABLE    FROM    LEADING 
IMPORTERS. 


SHOWERPROOFS 

ARE  IDEAL 

OUTDOOR  WEAR. 

'T»HE  fact  that  the  rain-repellent 
1  qualities  of  "CRAVENETTE" 
proofed  fabrics  are  obtained  without 
sacrificing  ventilation,  makes  them 
hygienic,  and,  therefore,  particularly 
suitable  for  Children's  Wear. 


LOOK    FOR 
THE  STAMP. 


Rec?  Trade  Mark 

proofed  by 

The  4nmiidk  C?  LI- 


NO 

GUARANTEE 
WITHOUT. 


If  anydifficulty,  please  write  THE  CRAVENETTE  CO. 
Ltd.  (Dept.  6).  Well  Street,  Bradford,  Eng. 
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"  The  Mohair  of 
Maximum  Merit" 

is  also  the  Mohair  of  maximum  utility — 
Every  Season  is  a  Mohair  season 
Every  Style  is  a  Mohair  style 
Every  Occasion  is  a  Mohair  occasion 

— and  B  D.  A.  Mohair  responds  to  the  needs  of 
travel,  outing,  street,  afternoon,  mountains,  sea- 
shore and  country. 

Make  it  your  1918  Dress  Goods  Department 
standby. 

The  Bradford  Dyers  Association,  Limited 

OF 
BRADFORD,  ENGLAND 

ii  i  ii  nun  in  ii  inn  ii  mi  ii  ii  minimi  n  imr 
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Wholesale  only: 
LISTER  &  Co.,  Ltd., 
Old  Change,   E.C. 

Agents : 

HENDERSON  &  SMYTH, 

Toronto  and  Montreal. 


\ 


V 


,y 


For  all 
Purposes 

both  day  and  night,  Lista  is  the 
most  beautiful  of  Silk  Fabrics. 
It  is  soft  and  dainty.  wears  and 
washes  well.  British   built. 


tlSTA 

See  latest  colourings 
^and  designs. 

Sold  at  all  leading 
houses. 
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DRESS     EABRICS 


On  Yellow 
Boards  Only 


Buy  direct  from  the  maker 
and  save  money 


TDK  big  advantage  of  buying  A.GB  Fabrics 
— which  are  sold  direct  from  the  maker  to 
you — has  been  emphasized  still  more  strongly 
by  the  recent  advances  in  the  prices  of  raw  silks. 

AGB    lines   include   Georgette   Crepe.   Crepe   de 
Chine,  Chiffons,  Ninons  and  Novelties. 


Satisfaction 


and     Better     1' 


assured  you  when  you  buv  AGB  goods. 


Albert  Godde,  Bedin  &  Cie, 

PARIS  TARARE  LYONS 

64  Wellington  Street  W.,   Empire  Bldg.,  Toronto 


ESTABLISHED  1803. 


John  Hall,  Limited 

1  1  Mosley  Street,  Manchester 


Manufacturers  of 

Bedford  Cords,  Piques, 
Marcellas,  Welts,  etc., 

White  and  Colored-woven 
Cotton,  Mercerised  and 
Artificial  Silk  Vestings. 

Cable  Address  "CZARINE"     ABC  Code  -Fifth  Edition. 


YOU  CAN  SELL  WITH  CONFIDENCE 
IF  YOU  HAVE  THIS  MARK  ON  YOUR 

SHIRTINGS 


There  is  an  enormous  range  of  fine  designs,  and 
you  are  sure  to  find  just  the  one  you  want! 

The  SHIRTINGS  include  Zephyrs,  Cheviots,  Silk 
and  Cotton,  Fancy  Mattes,  Ceylons,  All-wool  and 
Union  Taffetas. 

The  Dress  Goods  include  the  ORIGINAL  SCOTCH 
GINGHAMS  and  latest  novelties  in  Voiles  and 
Crepes. 

David  &  John  Anderson,  Limited 

ATLANTIC  MILLS,  GLASGOW 

REPRESENTED  IN  CANADA  BY 

GREENSHIELDS,  LIMITED,  MONTREAL 
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Fabrics  You  Can  Depend  Upon 

Sure  to  Sell,  Sure  to  Satisfy 


The  productions  of  the  Calico  Printers'  Association,  Ltd.,  are  known  all 
over  the  world  for  dependability  and  a  unique  multiplicity  of  fabric  and 
design,  all  carefully  adopted  with  the  sureness  gained  by  long  experience, 
to  the  market  they  are  intended  to  supply. 


The  Cotton  Fabric  v 
the  Scrffc-  Finish 


Ins  U:1X s_    Stripes, 


broi 


An  entirely    new   cloth,   already    in   great   demand,  and  an  assured 

Cepea  Serge  is  a  heavy,  firm-textured  Cotton  Fabric  with  a  Serge 
finish,  used  for  Day  and  Night  wear  for  Ladies,  Men  and  Children. 
( ruaranteed  unshrinkable  and  fast  in  colours.  Light  and  dark  grounds 
spots,  etc.,  and  plain  shades  in  black,  indigo,  navy,  blue,  pink,  helio, 


etc.     Width  30  inches. 


C*  carry   a    guar- 

rnm  s      antee  as  a 
1     3  thoroughly  re- 

liable print  of 
British  make. 
The      range 

PA comprises        a 

nntS  vast     assort- 

nent  of  colour- 
ings, Indigo, 
Red,  Black,  Butcher  Blue,  Blue-greys, 
Black-greys,  and  White  grounds,  Shirt- 
ings, Covers  and  Fancies.  Width  32 
inches.  With  Selvedge  mark  "Crum's 
Standard." 


rum  s 
Standard 
tints 


v->i  /-»  „  .A  dainty  attractive  ma- 
{^1^3JLX\J&^vyv^  containing  over 
509?  of  pure  Merino 
wool  and  constituting  the  nearest  ap- 
proach  to  ordinary  Wool  Delaine  on  the 
market.  Works  well,  washes  well,  wears 
well.  In  an  unusually  large  variety  of 
exclusive  designs. 


Vc 


is  a  super-fine 


Ol 


/l        voile  in  unique 
£    Cl(*    colourings,     of 


& 


irte 


wide  width, 
silky  finish  and 
up  to  date  de- 
signs. 


From    Wholesale  only.       In  case  of  difficulty  write  to: 


Calico  IRinters jpji  Associationltd 


St.  James'  Bldgs. 


MANCHESTER 
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JSP0R|U5SAH 


Sportussah  is  steadily  increasing  in 
popularity. 

Its  richness  and  adaptability,  its  com- 
parative inexpensiveness  and  its 
durability  make  it  particularly 
appropriate  for  war  time  wear. 

This  year,  as  last,  Sportussah 
promises  to  be  one  of  the  most  fav- 
ored silk  fabrics  for  sport  apparel  of 
every  description. 


REILING  &  SCHOEN,  Inc. 

260  FOURTH  AVENUE,  NEW  YORK 
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HOUSE      F  QRNISHINGS  Dry  Goods  R<  view 


J.  B.  Henderson  &  Company,  Limited 

Stock  Lines  at  Prices  Much  Below  the  Market 

Ecru  and  Arab   Hemstitched  Bunglow  Nets. 

Madras.  Marquisettes. 

Colored    Madras    in    all    the  Plain,  H.S.  and  Cable  Voiles 

wanted   shades,  plain    and  and  Scrims. 

Hemstitched  edges.  Casement  Cloths. 

Cretonnes  and  Printed  Repps  Novelty  Curtains. 

in  an  infinite  variety.  Muslins. 

Shadow  Taffetas.  Repps. 

Agents:      Wm.  Strang  &  Son,  Glasgow;      Morse  &  Sprinkle,  N.Y.  (Mayflower  Curtains) 
Alyta   Motifs      (A  decorative  art.) 

MAIL    ORDERS    SOLICITED. 

439  King  Street  West  -  TORONTO 


MONEY  MADE  AND  MONEY  SAVED  IN  DRYGOODS 

Mr.  General  Merchant: — 

"CANADIAN  GROCER"  keep.-  you  informed  early  and  accurately  on  market  changes  in  all 
v.our  grocery  lines.  How  about  your  dry  goods  business?  Wouldn't  the  same  sort,  of  market  service 
for  that  line  pay  you?  You  can  have  it  for  two  dollars  a  year  in  DRY  GOODS  REVIEW.  Here's 
what  other  merchants  have  found  out  about  it: — 

T    find    DRY    GOODS    REVIEW    wry    helpful    in    determining    coming   prices.      It    is   therefore   a   good   guide 
in    baying." 

R.     I..     Black.     Fredericton.    N.B. 
"We    have    got    -ingestions    from    DRY    GOODS    REVIEW    worth    many    times    its    subscription    price.      We 
would   not   like   to   do   business   without   it." 

Lewis,     Bros..     General     Merchants,     Richmond,     Ont. 
"DRY    GOODS    REVIEW    pays    for    itself    many    times  during   the   year." 

Mackenzie    &    Co.,    General    Merchants,    Thedford.    Ont. 
"I    would    not   be    without    DRY    GOODS    REVIEW    as   long   as    I    am    in    business." 

1".    .1.     Ramsey,     General     Merchant.     Dunnville,     Ont. 
"Any    measure    of    success    attending    mv    drv    (foods    department    1    attribute    largely    to    information    and 
knowledge    gained    by    careful    reading    of    DRY    GOODS    REVIEW." 

F.     M.     McRae.     The     White     Store.     Baddeck,     N.S. 

Many  more  of  these  might  be  given,  but  these  you  see  are  sufficient  to  show  you  that  there's  money  for 
you  in  DRY  GOODS  REVIEW.  Make  this  good  investment  to-day.  Pick  up  your  pen  and  do  it  right  now.  A 
simple  action  but  businesslike  as  any  buying  you  do,  anl  it  will  bring  you  big  returns  for  your  outlay.  Here's 
the  form.    Your  pen  is  handy.    Xow  is  the  time  to  do  it. 

D.GJR.-3-18.  1918 

MACLEAN  PUBLISHING  CO., 

143-153  University  Avenue,  Toronto. 
Enter  my  name  as  a  subscriber  to  DRY  GOODS  REVIEW  beginning  with  the  January  SPRING  number.     I 
will  send  subscription — two  dollars — on  receipt  of  bill. 

Name 

Address 

Mail  This  in  Open  Envelope  With  One  Cent  Stamp. 
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HOUSEFURNISHINGS 


WALLPAPERS  FOR  SEASON  OF  1918 

While  the  High  (Mass  Taste  Will  Have  Chintzes,  Tapestries, 

and  Shadow-cloth  Effects,  Stripes  Will  go  Strong  in  Poul- 

lar  Priced   Papers — All-over  Patterns  Not  so  Strong 


WALLPAPERS  for  1918  are  strong 
on  stripes.  In  all  the  more  popu- 
lar showings  striped  effects  are 
likely  to  predominate.  There  are  some 
bold  striped  effects  amongst  the  1918 
styles,  and  many  lighter  stripes.  Silvery 
stripes  varied  with  blue  and  pink  tinted 
stripes  are  being  used  in  popular  priced 
wall  papers.  In  association  with  the 
stripes  there  will  be  found  floral  motifs, 
in  some  cases  very  tiny.  Roses  are  still, 
as  ever,  the  most  popular  decorative  flow- 
er, and  will  be  found  developed  in  all  the 
usual  colors  from  the  natural  pinks  and 
reds  to  the  conventional  blues,  greens, 
and  browns.  Sprays  of  roses  with  leaves 
appear  between  stripes,  and  in  some 
cases  are  worked  into  the  broader  stripes 
themselves. 

Black  Stripes 

There  are  some  black  stripes  on  cream 
or  white  ground.  These  are  shown  in 
both  broad  and  narrow  stripe.  It  is  ad- 
mitted that  no  very  great  demand  exists 
for  black  and  white  effects  now,  but  there 
was  for  a  short  period  a  fashion,  or  fad, 
for  these  and  a  few  will  probably  be  sold 
here  and  there  throughout  Canada  still. 

In  some  of  the  newest  floral  friezes, 
however,  traces  of  the  black  and  white 
stripe  idea  are  found  very  effective.  The 
stripes  come  in  above  the  main  floral 
work  of  the  frieze  contrasting,  sharply 
with  the  colors  of  the  flowers.  The  main 
paper  of  the  room  using  such  friezes 
would  be  a  simnle  stripe  effect,  broad 
light  toned  brown  bands  or  stripes  varied 
with  equal  width  white  stripes.  In  the 
trimmer  for  this  scheme  of  striped  paper 
and  frieze  the  black  stripes  will  also  ap- 
pear just  visibly  and  no  more,  at  the  low- 
er edge  below  the  flowers  of  the  trimmer. 

An  interesting  point  about  the  use  of 
black  and  white  in  wall  papers  is  that  the 
taste  for  the  pronounced  black  and  white 
effects  first  seen  developed  from  movie 
picture  scenic  effects.  Because  of  their 
photographic  qualities  probably  bold 
black  and  white  decorations  were  used  in 
many  movie  scenes,  and  the  public  "took 
hold." 

Florals    for    Bedrooms 

While  what  are  known  as  "all-over" 
patterns  are  not  exactly  in  the  lead  at 
present,    and    are    in    fact   away    behind 


stripes  in  popularity,  there  are  still  some 
showings  of  these,  and  they  will  he  used 
to  a  certain  extent.  Floral  designs  will 
be  used  mostly  in  bedrooms.  Foliage  and 
conventional  wall-papers  will  be  found 
chosen  mostly  for  living  rooms,  halls,  and 
dining  rooms.  The  exclusive  taste  in 
Canada  is  going  in  for  chintz  papers  for 
bedrooms  and  imported  tapestry  effects 
in  imitation  shadow-cloth  style  with  a 
white  over-print  in  some  cases.  For  the 
most  exclusive  taste  very  high-priced 
papers,  reproductions  of  famous  tapes- 
tries in  France,  are  being-  shown.  Metal- 
lic effects,  old  silver,  and  blue  are  found 
amongst  the  high-priced  papers,  but 
silvery   metallic   effects   and    gold   effects 
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1 1 mid  Embroidered  Curtain 

A  handsome  new  curtain  of  jewel  cloth 
with  filet  lace  and  motifs  of  artistic  design 
inset  by  hand-buttonholing.  Hand  embroid- 
ered garlands  in  pink,  blue  and  green. 
Table  cover  and  scarf  may  be  had  to  match 
for  a  boudoir  set.  From  Jennings  &  Wil- 
son,  Toronto. 
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are  being  shown  also  quite  considerably 
in  the   medium-priced  papers. 

In  some  of  the  handsome  tapestry  ef- 
fects heavily  massed  trees  with  glimpses 
of  scenery  showing  shadowy  houses,  and 
the  suggestion  of  rivers  and  mountains 
may  be  found.  Large  ferns  in  a  broad 
bold  all-over  pattern  appear  in  other 
showings,  printed  on  a  ground  repre- 
senting woven  material,  and  carried  out 
in  dark  blue,  brown,  and  metallic  reliev- 
ing touches. 

The    Enemy    Circumvented 

Amongst  the  tapestry  effects  are  the 
"Soirettes"  in  soft  grays  and  rose  colors 
shadowed  delicately.  These  were  form- 
erly imported  from  Germany;  now  they 
are  being  made   in   Canada. 

Leaves  are  having  their  share  of  popu- 
larity. Some  fine  designs  in  conventional 
leafage  are  being  shown  for  1918.  One 
of  these  representative  of  the  style  is  in 
two-tone  effect,  the  leaf— a  sort  of  maple 
leaf,  though  conventionalized  —  being 
carried  in  all-over  pattern  picked  out 
in  gold,  and  shadowed  in  bold  masses 
which  develop  to  the  eye  at  a  distance. 
The  frieze  to  go  with  this  paper  is  a 
larger  rendering  of  the  same  leaf  and 
done  in  colors.  Good  strong  browns, 
blues,  reds  and  greens  are  used.  Or  the 
design  may  be  in  lighter  toned  hues  In 
which  case  the  pinks  come  into  play. 
Pink  in  wall-papers  invariably  makes  for 
popularity. 

The  Color  Situation 

It  is  difficult,  since  the  war  began,  by 
the  way,  to  get  the  best  pinks  and  rose 
shades  in  wall-paper.  These  were  ob- 
tained in  their  best  purity  from  the 
eocene  dyes  which  came  from  Germany. 
So  far  outstanding  success  in  the  manu- 
facture of  these  has  not  attended  the 
efforts  made  in  the  United  States  to  pro- 
duce them.  Pinks,  rose  tints,  and  the 
kindred  hues  are  obtained  from  Para  reds 
now.  They  lack  something  of  the  quali- 
ties of  the  other  kinds,  but  possess  rea- 
sonably good  qualities  as  substitutes, 
and  only  the  expert  in  colors  could  de- 
tect the  difference. 

Colors  of  all  kinds,  more  or  less,  and 
the  bronzes  have  advanced  considerably 
since  the  war  as  is  well  known.  In  the 
wall-paper  manufacturing  business  the 
bronzes  are  fully  350  per  cent,  more  cost- 
ly now.  The  colors  average  about  200 
per  cent,  higher  in  price.  Greens  are 
more,  yellows  less  affected,  pinks  as  stat- 
ed previously. 

There  have  been  oriental  influences  at 
work   on   the   mind  of  Dame   Fashion    in 
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wearing  apparel,  and  in  wali 
papers  these  have  found  a  faint 
reflection.  Some  Chinese  pattern 
wall  papers,  not  pronouncedly 
Chinese,  but  containing  unmis- 
takably the  Oriental  idea,  have 
been  found  going  fairly  well. 

Then  as  a  surprise  to  the  manu- 
facturers, an  Indian  effect,  em- 
bodying bright  vivacious  coloring 
in  boh)  flat  geometrically  shape.: 
patterning  was  found  to  suc- 
ceed well  in  point  of  selling 
power.  This  is  a  novelty  in  its 
way.  and  novelties  since  the  war 
have  been  extremely  reluctant  to 
appear  on  the  Canadian  market 
for  wall  papers. 

In  association  with  this  Ka.-i 
ern  influence  may  be  mentioned 
the  favor  in  fairly  exclusive 
circles  which  is  found  for  Japan- 
ass-cloth  papers,  the  imita- 
tions or  reproductions  in  paper 
of  the  high-priced  wall  coverings 
fashionable  in  America  and  else- 
where. These,  with  frieze-border 
and  trimmer  in  plain  severe  line 
and  mass  patterns  and  carried 
out  in  soft  browns  and  yellows 
are  handsome  wall  coverings. 
They  possess  a  curious  opening 
for  objection  on  the  part  of  the 
user.  That  is  that  the  joining 
of  them  when  the  paper  is  up  are 
apt  to  show  a  little  decidedly. 
Now,  although  these  joinings 
show  infinitely  less  positively 
than  do  the  joinings  of  the  actuai 
Japanese  grass-cloths  costing 
dollars  a  yard,  yet  it  is  hard  to 
convince  ordinary  customers  who 
raise  this  objection,  and  con- 
sequently these  Japanese  crass-cloth  imi 
t.ttions  are  likely  to  be  amongst  the  ex- 
clusive idea  papers. 

"Life"  and  a  Little  Flitter 


Canadian  customers  for  wall-paper  are 
always  apt  to  demand  in  the  wall-papers 
they  fancv.  the  quality  which  manufac- 
turers call  "life."  A  touch  of  good  red 
makes  for  decision  in  the  buying  of  wall- 
Flowers  must  have  the  right  de- 
gree of  brisk  lively  realism  about  them  if 
in  natural  tints,  and  must  somehow  con- 
vey the  same  impression  of  life  and  vigor 
even  if  conventional.  Brightness,  and  re- 
freshing effect  on  the  eye  gx>  towards  giv- 
-  quality  of  life  which  is  sought 
for  in  wall-papers  that  are  to  sell.  The 
1918  showings  possess  in  many  cases  this 
quality  to  a  high  degree. 

There  is  something  known  as  "a  little 
flitter"  which  helps  a  wall-paper  im- 
mensely in  effect.  A  bold  leaf  frieze  in 
handsome  ruddy  brown  hues  with  the 
leaves  outlined  in  gold,  and  "a  little  flit- 
ter"—scintillating  frost-stuff  dusted  on 
where  the  lights  shine  up  in  the  design — 
makes  a  fine  wall  paper.  The  frieze 
above  a  plain  oatmeal  paper  with  a  small 
leaf  trimmer  along  the  base  is  one  of  the 
1918   showings. 

Bathroom  papers  present  the  usual  re- 


The  Corinthian 


A  unique  run  effect  which  conies  in  appropriate 
colorings,  enhanced  by  a  ready-cut  border  and  bands 
of    strapping-      From    the    Staunton    line    for    1918. 


freshing  cleanliness  of  appearance  for 
the  incoming  season,  and  sanotiles  in 
various  patterns,  washable  though  with 
matt  surface,  are  shown.  A  bold  design 
for  bathroom  paper  represents  a  huge 
sea-green  wave  curling  over  beneath  a 
sky  with  white  cloud-.  This  is  a  very 
refreshing  effect,  and  with  it  goes  an- 
other with  smaller  waves  and  sea-gulls 
flying  airily  amongst  them.  Birds,  by 
the  way,  have  had  a  certain  vogue  in  the 
United  States  in  all  kinds  of  wall-papers 
but  are  not  likely  to  find  any  remark- 
able favor  in  Canada  at  present.  Marble 
effects  for  bathroom  papers  continue 
popular,  and  a  tiled  effect  known  as  a 
plain  "butcher"  paper  worked  ouq  in 
simple  blue  and  green  for  varnishing 
has  been  a  successful  line  it  is  said. 

Nursery    Papers 

Nursery  papers  are  prettier  than  ever 
for  the  1918  season.  They  embody  the 
nursery  rhyme  papers  showing  the  whole 
story  of  a  nursery  rhyme  in  a  frieze,  also 
cat  and  dog  frolics,  and  the  doings  of 
dolls,  Dutch  and  otherwise.  A  dainty 
nursery  effect  is  produced  in  clear  cream 
colored  paper  with  characters  from  the 
fairy  tales  placed  as  cut-outs  upon  the 
surface  at  regular  intervals.  The  color- 
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ings  are  strong  and  bright.  The 
resull  is  a  fascinating:  nursery 
paper. 

Friezes  of  all  kinds  for  the 
1918  season  are  cut-out  friezes. 
The  picture  moulding  now  goes 
to  the  very  top  of  the  wall  as 
close  to  the  ceiling  as  will  permit 
of  the  use  of  picture  hangers. 
The  lower  edge  of  the  frieze  cut 
out  at  the  factory  gives  a  much 
richer  effect  than  if  the  frieze 
were    finished   by   the   moulding. 

Prices  of  wall  papers  are  na- 
turally a  good  deal  higher  now, 
but  not  as  much  higher  as  the 
advance  in  cost  of  raw  materials 
would  suggest.  Paper  for  in-- 
stance  is  no  less  than  130  per 
cent,  higher  in  price  than  it  was 
last  year.  The  manufacturers' 
bill  for  sizing  works  out  to  200 
per  cent,  more  than  last  year. 
The  increases  in  bronze  and  col- 
ors have  been  mentioned.  Wrap- 
ping papers  and  cordage  are 
higher;  the  Kraft  papers  300  per 
cent,  up;  cordage  75  per  cent. 

Yet  the  product — finished  wall 
papers — has  advanced  only  about 
fifty  per  cent.  The  lowest-priced 
grounded  papers,  formerly  cost- 
ing 4%  cents  a  roll  of  8  yards  to 
the  retailer,  are  now  TV2  cents. 
Gilt  papers,  which  before  the  war 
sold  at  6%  cents  a  roll,  are  now 
9  cents  a  roll.  Other  lines  are 
proportionately  advanced. 


STRUGGLE    FOR    LINEN 

(Continued  from  page  39.) 
the  danger  of  depending  upon 
one  country's  fields  for  their  raw 
supplies. 
Authorities  assert  that  the  present 
shortage  in  linens  is  indicative  of  what 
we  may  expect  for  years  to  come,  peace 
or  no  peace.  There  is  no  provision  for 
any  increased  sowing  for  the  coming 
year  and  it  is  doubtful  if  there  would 
have  been  any  seed  had  not  the  Gov- 
ernment insisted  last  Spring  that  one, 
eighth  of  the  flax  of  the  Irish  crop 
should  be  saved  for  next  Spring's  sow- 
ing. But  it  is  known  that  at  least  one- 
fifth  should  have  been  saved  in  order 
that  the  same  acreage  could  be  cultivat- 
ed. And  in  addition  that  seed  which  has 
been  saved  by  the  Irish  farmer  has  been 
rather  the  poor  useless  variety  than 
the  rich,  virile  and  full  bodied  seed. 
Therefore,  it  can  easily  be  seen  that 
conditions  bad  enough  as  they  are  this 
year  will  be  worse  in  the  year  to  come. 
The  needs  of  the  Government  and  the 
Allies  are  so  increasing  that  more  and 
more  looms  are  being  taken  over  for 
War  Office  work.  It  is  considered  not 
improbable  that  the  few  looms  still  up- 
on civilian  order.-  may  receive  notice 
that  their  period  of  respite  is  over. 


The  leading  milliners  of  Campbellford, 
Out.,  have  decided  to  sell  for  cash  only 
after  March  1,  1918. 
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"OVER  THE  TOP" 

The  preliminary  showing  of  the  new  range  of  "Dalmor," 
marquisette,  scrim  and  novelty  curtains,  demonstrated  that 
once  again,  we  have  "gone  over  the  top."  Our  new  191 8 
designs  have  made  the  biggest  hit  yet.  The  year  1917  was  a 
record  one  for  us  and  the  new  range  bids  fair  to  make  this 
year  even  better.  Profit  for  the  merchant  on  curtains  is 
based  on  quality,  reliable  construction  and  designs  that  have 
a  "kick"  in  them.  This  combination  you  will  see  in  the  new 
range,  to  be  shown  in  all  provinces  by  our  representatives 
about  March  15th 

DALY  &  MORIN,  limited 

MONTREAL 

MADE  IN  CANADA,  BY  CANADIAN  LABOR.  FOR  CANADIAN  NEEDS 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made  by 

JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian  Representatives:   CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 
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Business  Houses  by  the  Hundred 

Buy  "Confidential  Circulars     for  Dollars 

When  Cents  Would  Buy  Far  More  Facts 


Waldon  Fawcett,  Washington  Correspondent,  writes  as  follows  in  The  Fourth 
Estate: 

"Hundreds  and  thousands  of  business  houses  in  all  lines  of  trade  are 
to-day  paying  tees  of  $25.00  and  $50.00  and  upwards  to  'business  cor- 
respondents,' 'information  bureaus,'  etc.,  located  in  Washington, 
which  do  not  supply  in  their  weekly  printed  or  mimeographed  'confi- 
dential' letters  a  tit  In  of  the  information  obtainable  through  TRADE 
PAPERS  at  a  traction  of  the  price." 

THE  MACLEAN  PUBLISHING  COMPANY  own  and  publish  the  most 
comprehensive  group  of  Trade  and  Business  Newspapers  in  Canada.  The 
paper  you  are  reading  now  is  one  of  the  group.  The  complete  list  with  their 
subscription  cost  per  year  is  as  follows: 

Til  E  FINANCIAL  POST  (Weekly)    $  3.00  Per  Year 

HARDWARE  AND  METAL  (Weekly)   ....  3.00    "  " 

( \\  XADIAN  GROCER  (Weekly)   3.00    "  " 

DRY  GOODS  REVIEW  (Monthly)  2.00"  " 

MEN'S  WEAR  REVIEW  I  Monthly)   2.00    "  " 

BOOKSELLER  &  STATIONER  (Monthly) .  1.00    "  " 

PRINTER  AND  PUBLISHER  (Monthly)  . .  2.00    "  " 

SANITARY  ENGINEER  (Semi-Monthly)...  1.00    "  " 

CANADIAN  MACHINERY  (Weekly)    .'....  3.00"  " 

POWEE   HOUSE   (Monthly)    * 1.00    "  " 

CANADIAN  FOUNDRYMAN   (Monthly)    ..  1.00    "  " 

MARINE  ENGINEERING  (Monthly)   .... .  1.00    "  " 

FARMERS' MAGAZINE  (Semi-Monthly) ..  .  1.00    "  " 

MACLEAN'S  MAGAZINE  (Monthly)   .'.   ...  2.00    "  " 

$26.00 

An\  single  issue  of  any  one  of  the  above  newspapers  most  certainly  contains  far 
more  information  for  the  business  man  concerned  than  could  possibly  be  put 
into  the  most  voluminous  circular  ever  mimeographed  or  printed.  To  subscribe 
to  the  whole  list  would  cost  you  only  $26.00  a  year.  And  yet,  as  Waldon  Fawcett 
intimates,  thousands  of  business  houses  are  still  paying  $50.00  and  upwards  for 
weekly  mimeographed  circulars  containing  not  a  tithe  of  the  business  news  given 
in  any  single  issue  of  any  one  of  THE  MACLEAN  BUSINESS  NEWS- 
PAPERS. 


THE  MACLEAN  PUBLISHING  COMPANY,  LIMITED 

153  UNIVERSITY  AVENUE.  TORONTO 


Dry  (•nods  Review 


HOUSE      V  V  \l  X  I  s  I II  N  GS 


Oriental  Textiles  Co.,  Ltd. 


Oshawa,  Ont. 

Manufacturers  of 


Drapery  and 
Upholstery  Velours 
Marne  Velour 
Ypres 
Alsace 
Vimy 
Lorraine 
Lille 
Courtrai 
WRITE  FOR  SAMPLES 

Salesrooms  : 

19  Manchester  Building 
33  Melinda  Street  Toronto 


The  Keenest 
General  Merchant 

cannot  keep  posted  on  the  rapid 
Grocery  Market  changes  of  these 
days  just  by  comparing  travelers' 
prices.  Travelers  call  less  often 
now.  Grocery  markets  change  more 
often. 

General  merchants  everywhere  find 
in  CANADIAN  GROCER  the 
early,  -regular  and  reliable  market 
information  they  require. 


"I  don't  know  what  I  would  do  without 
CANADIAN  GROCER,  especially  in 
these  days  when  prices  of  groceries  are 
changing  every  week,"  writes  G.  H. 
Thompson,  Oil  Springs,  Ontario.  (He  has 
subscribed  to  CANADIAN  GROCER  for 
eighteen  years). 

"I  consider  CANADIAN  GROCER  worth 
all  of  $3.00  and  more  in  these  times  of 
changing  markets,"  writes  J.  A.  Quenne- 
ville,  Desaulniers,  Ont. 


CANADIAN  GROCER  will  come  to 
you  every  week  with  the  latest  market 
information,  and  much  more  that  you 
can  turn  into  money,  if  you  decide  to 
follow  the  "lines  of  action"  you  see 
here  ready  for  your  signature  right 
now. 


The  MacLean   Publishing  Co., 

153  University  Ave.,  Toronto. 

Send  me  CANADIAN  GROCER,  beginning  with  cur- 
rent issue.  I  will  pay  you  subscription  price.  $3.00 
per  year,  on  receipt  of  bill. 


Name. 


Address. 
DGR.  Mar.   1. 


HOUSE      FURNISHING 


Pri/  Goods  Review 


We  make 

the  Lace 

Curtains 

and 

Cretonne 

hangings 

shown  in 

these 

pictures 


\T\  I 


Illustration  of  simple  treatments 
of  Windows.  Do  you  notice  how 
the  Insertions  improve  the  appear- 
ance of  the  Window  Shade  from 
the  inside?  From  the  outside  the 
Window  Shade  is  even  more 
noticeable.  We  are  just  getting 
out  illustrations  of  Laces  and 
Insertions  to  suit  every  design  of 
Window,  large  or  small.  We 
want  you  to  have  these  to  help 
your  housefurnishing  department 
make  sales.  Won't  you  write  for 
it? 


Geo.  H.  Hees,  Son  &  Co.  Limited 


Factories  : 

Davenport  Road, 

FYar-  Avenue  and 

Bedford  Road. 

Toronto 


Head  Office  :  52  Bay  Street 
TORONTO 

Manufacturer s  of 

UPHOLSTERY  GOODS, 


WINDOW  SHADES 

WOOD  AND   BRASS  CURTAIN    POLES 


Branches  : 
Montreal,  Winnipeg, 
Quebec,  Vancouver, 

Ottawa. 
Manchester,  England 

LACK  CURTAINS, 
TRIMMINGS,  ETC. 


II    IT   IS  FOR   THE  WINDOW  WE  HAVE    IT 
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FANCY  GOODS 

NOTIONS  &  TOYS 


A  WIDE  FIELD  IN  ART  NEEDLEWORK 

A  Modest  Bag,  an  Embroidered  Curtain,  Darning  With  French  Dots  to  Outline  Arc 
the   Novelty   Notes  of  the   Hour — Lamp  Shades  Have  Become   Important 


WITH  the  approach  of  Spring-  in- 
terest is  again  reviving  in  many 
branches  of  fancy  work.  Bags, 
fancy  sweaters,  soldiers'  requisites,  fresh 
cushions  for  sitting  room,  boudoir, 
verandah,  and  canoe,  lamp  shades,  little  - 
Easter  remembrances  in  the  way  of 
embroidered  guest  towels,  crocheted 
slippers,  camisoles,  etc.,  fresh  boxes  for 
the  Easter  gloves,  dainty  hand-worked 
frocks  for  little  tots,  are  all  evolving  out 
of  the  swarms  of  ideas  in  the  minds  of 
women  and  girls  and  fingers  are  in- 
creasing in  nimbleness  as  the  few  days' 
thaw  impresses  the  approach  of  the 
season   of  new  life. 

Bags  Continue  in  Vogue 
Bags  continue  to  be  one  of  the  strong 
leaders  for  art  departments  for  alonu 
with  a  great  variety  of  made  up  bags 
shops  are  showing  all  manner  of  fabrics 
and  trimmings  from  which  customers 
delight  to  construct  their  own  bags.  One 
finds  now  in  art  departments,  tables 
laden  with  remnants  from  all  over  the 
stores— chintzes,  rich  velours,  and  bro- 
cades, fancy  silks,  draperies,  velvets, 
fancy  cottons,  laces,  nets,  fancy  woolen 
fabrics,  felt,  homespuns,  linens,  em- 
broidered motifs,  braids,  pendants  and 
tassels,  novelty  buttons  gold  and  silver 
galoon,  beads,  fruit,  foliage,  garlands, 
ribbons,  etc.,  together  with  scores  of  the 
varied  shapes  and  styles  of  handles  and 
frames.  Furs  of  various  kinds  which 
were  used  with  a  number  of  the  smaller 
Winter  bags,  usually  with  a  silk  upper 
half  are  being  replaced  in  some  cases 
by  feathers  both  gay  and  subdued — and 
what  could  be  more  suitable  with  the 
tailored  suit  and  feather  trimmed 
chapeau?  Sequins  too  make  an  effective 
lower  half  of  some  of  the  smart  bags. 

One  of  the  prettiest  new  bags  of  mod- 
est pretensions  is  considerably  smaller 
than  the  huge  affairs  inaugurated  last 
Fall.  It  is  built  on  the  same  design, 
being  fashioned — in  one  instance — of  a 
deep  violet  figured  silk  poplin  lined  with 
sateen  to  match  and  shirred  on  to  brass 
rods;  strap  handles  are  made  of  the  silk 
with  a  strip  of  narrow  gold  braid  in  the 
middle  and  also  around  the  edges  of  the 
bag.      The   rods    are    about    eight    inches 


long  and  the  bag  of  a  proportionate  size, 
which  bids  fair  to  meet  with  even  more 
favor  than  the  large  affairs  unless  one 
happens  to  be  carrying  a  very  bulky 
piece  of  knitting. 

Purse  Frames  for  Some  Large  Bags 

There    is    quite    a    little    tendency    for 

fabrics   to   be   made   up   on   purse  frames 

now,    even    in    those    models    which    are 

larger  than  the   usual   hand-bag  variety. 

New  York  is  showing    a    new  "service" 


A  Pretty  Easter  Bag 

of  fancy  plum-colored  silk  faille  lined  with 
sateen  to  match.  The  hrass  rods  are  eitfht 
inches  long,  makins  a  bag  of  modest  size. 
Openings  and  handles  are  banded  with  'i- 
inch  metalic  (fold  trimmings.  Made  bj  the 
Western    Leather    Goods   Co..   Toronto. 

bag  developed  in  a  lustrous  finished 
satin,  to  match  the  sports  skirt.  It  is 
shown  in  all  the  shades  that  are  used 
for  satin  skirts  and  is  quite  large  enough 
to  carry  knitting  and  other  necessities 
for  afternoon  tours. 

Knitted    Knitting   Bags 

Another  bag  which   is  becoming  popu- 
lar in  several  of  the  Canadian  as  well  as 
United   States   stores  is   of  regular  knit- 
56 


ting  bag  size  and  is  itself  knitted  in 
colors.  Thick  mercerized  cottons  are 
used  for  these  and  they  are  lined  and 
fastened  to  handles  similar  to  the  fabric- 
bags.  These  bags  are  very  effective  and 
wear  well.  They  are  also  very  easy  to 
knit  since  the  plain  stitch  used  for 
soldiers'  scarfs  is  used.  Fancy  Roman 
stripe  effects  are  preferred.  These  mer- 
cerized cottons  are  being  used  more  and 
more  frequently  for  knitting  fancy 
sweaters  though  people  are  still  calling 
everywhere  for  the  gay-colored  fine 
wools. 

But  to  return  to  bags.  Paris  has  re- 
cently taken  up  a  bag  brought  out  by  an 
English  shop.  It  is  of  velvet  with  velvet 
covered  frame  but  instead  of  the  con- 
ventional ball  clasps  a  novel  buckle  clasp 
is  used.  It  is  placed  on  one  side  of  the 
bag  extending  just  above  the  centre  of 
the  frame  and  must  be  lifted  up  from 
its  lower  edge  to  open  the  bag.  The 
buckle  is  usually  of  rhinestones  or  jet 
and  is  very  attractive.  Another  velvet 
bag  is  almond  green  with  geranium 
motifs  appliqued  in  darker  green  velvet 
for  the  foliage  and  faded  dark  red  velvet 
for  the  flowers. 

Silken    Lamp    Shades 

Fancy  lamp  shades  have  come  to  oc- 
cupy almost  as  large  a  place  in  some 
stores  as  the  sections  devoted  to  needle- 
work supplies.  Indeed  most  of  the  ma- 
terials mentioned  above  for  fancy  bag? 
are  used  also  for  lamp  shades  but  art 
silks  in  plain  and  fancy  colorings  are 
used  most  frequently.  There  are  r-ome 
very  attractive  bird  and  butterfly  silks 
used  and  sometimes  a  round  puffy 
cushion  of  the  same  material  is  made 
up  to  match.  All  sizes  and  shapes  of 
wire  frames  are  selling  well.  Little 
candle  shades  covered  with  delicately 
tinted  silks  are  of  as  much  interest  to 
the  art  sewer  as  are  the  imposing  ped- 
estal lamps.  Fringes,  gold  trimmings, 
beads,  lace  and  embroidery  motifs  con- 
stitute the  usual  lamp  shade  trimmings. 
A  number  of  the  stores  have  a  busy  de- 
partment for  making  up  lamp  shades  to 
order  but  many  clever  women  are  learn- 
ing to  make  their  own   shades. 
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Dry  Goods  Review 


Crocheting  is  only  second  in  import- 
ance to  knitting  these  days.     There  are 

dainty  boudoir  slippers  crocheted  in  rose 
and  other  lacey  patterns  of  pink  silk  or 
mercerized  cotton  threads  and  lined  with 

blue  satin.  A  combing  jacket  is  made 
of  strips  of  pale  blue  grosgrain  ribbon 
i  together  with  thread  of  the 
same  shade  and  a  dainty  boudoir  cap  was 
wrought  in  pink  with  a  lining  of  lavender 
was  made  of  very 
narrow  baby  ribbon.  Thread  crocheted 
covers  are  made  for  silk  covered  dress 
hangers,  pin  cushions  etc.,  and  crocheted 
insertions  and  laces  continue  in  favor  for 
pillow  slips,  towels,  yokes  for  camisoles, 
gowns  and  other  intimate  garments. 

Some  new   day  slips  and   envelopes   for 

pillows    have    hemstitched    scallops    into 

which    a    lace    edge    is    crocheted.       This 

a    good    firm   edge   and    a    pretty 

one. 

In  stamped  goods  for  embroidering 
the  leading  articles  continue  to  be  in- 
fants' and  children's  voile  and  pique 
towels  and  brown  linen  (or  linen 
finished)  pieces.  One  of  the  newest 
ideas  offered  is  a  pair  of  curtains, 
bureau  scarf  and  pin  cushion  to  match. 
These  are  made  up  in  jewel  cloth  with 
filet  lace  insertion  and  edge  and  suit- 
able motifs,  the  same  hand-buttonholea 
in;  around  the  motifs  an  artistic  gar- 
land  is  stamped  to  be  embroidered  in 
colors.  Nothing  more  attractive  in  this 
line  has  been  offered  for  some  time;  of 
course,  the  prices  are  in  keeping  with  the 
grade  of  the  goods.  The  curtains  will 
retail  at  about  $21  a  pair  stamped  and 
$36  embroidered.  One  of  these  curtains 
is  illustrated  in  the  House  Furnishings 
Department    of   this    issue. 

The  latest  development  in  towels  and 
centres  show.-  them  stamped  to  be 
darned  and  then  outlined  with  French 
dots.  The  effect  is  very  dainty  when 
done  in  colors  and  the  work  easy  and 
more  speedy  than  the  fine  padded  em- 
broidery. Especially  is  the  darning 
easy  when  the  huck  towelling  is  used  and 
the  pattern  stamped  carefully  so  that 
the  darning  may  follow  the  long  threads 
of  the  fabric.  Needles  are  more  difficult 
than  ever  to  obtain  and  the  prices  mount 
higher   and    higher. 


Popular  New  Things 


The  buckles  and  slides  are  celluloid  in  mother  of  peari,  navy  blue  and  red; 
liked  for  dress,  suit  and  coat  belts.  The  silk  and  metallic  drops  are  also  new. 
These  are  all   made   by   the   Moulton    MfR.   Co.,   Montreal. 


The    bonnet    and 
ind   hand   embroider) 


kiddy's    hat    are    in 
.   and   are   silk-lined. 


white 
From 


silk    faille    with    \ncr    hemstitchin 
R.   I).  Fairbairn  &   Co. 


The  latest   in  knitting  bags  are  also   pictured.     They   are  knitted   of  heavy   mer- 
cerized cotton,  showing  smart  stripes  and  trimmings.     Shown  by  Jennings  &  Wilson. 

Below    is  a   safety   for  the   large   sizes   of  knitting   needles   now   so   much   in   use. 
It  is  of  navy  and  white  "ivory,'    with  cord  elastic.     From  Boyd,   Brummell  &  Co. 


TOILET 


ARTICLES 
GIFTS 


AS   EASTER 


The  Spring  is  a  Good   Season 

Department — Lines  Are 

Suggestive  Displaj 

ASSOCIATED  with  Easter  and 
Springtime  is  always  the  thought 
of  flowers,  sweet  perfumes,  reju- 
venated homes,  cleanliness,  fresh  cloth- 
ing, in  fact  an  all-round  endeavor  to 
polish  up.  Each  season  women  and 
young  girls — yes,  and  men  too — are  be- 
coming more  impressed  with  the  advan- 
tages resulting  from  attention  to  the  de- 
tails of  personal  appearance.  Much  of 
the  aversion  held  by  many  women  to  the 
use  of  artificial  aids  to  beauty  has  been 


to   Push  Gift-Giving  in   This 
Attractively  Put  Up— 
s  Bring  Business 

overcome,  and  hundreds  of  articles  which 
were  once  classed  as  luxuries,  only  to 
be  used  by  the  very  wealthy,  are  now- 
deemed  to  be  actual  necessities  by  the 
average  woman  with  no  claims  to  wealth. 

Ivcry   and    E'erfumes    Important 

As  a  result  toilet  goods  departments 
have  grown  materially  in  importance, 
and  Easter  vies  with  Christmas  in  the 
extent  of  business  done.  Buyers  who 
do  not  make  a  serious  endeavor  to  make 
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a  big  increase  in  their  sales  during  the 
Easter  shopping  season  are  missing'  an 
important  opportunity.  Gift  giving  may 
be  encouraged  with  much  success  in  this 
department,  for  it  is  a  season  which  has 
not  attained  the  stage  of  exchange  of 
presents  among  friends  or  relatives. 
Why  not  suggest  in  your  advertising  that 
a  delightful  surprise  in  the  way  of  an 
Easter  gift  would  be  in  order  for  that 
person  who  did  you  a  favor  the  other 
day?  Or,  "treat  yourself  to  a  new  piece 
of  ivory  for  your  set."  There  are  novel 
things  such  as  ivory  collapsible  or  one- 
piece  drinking'  ■"■ins  to  be  had;  some  in- 
teresting new  designs  in  boudoir  clocks; 
new  picture  frames  and  no  end  of  novel 
things  for  the  baby.  One  firm  is  patent- 
ing a  new  design  which  will  be  very  at- 
tractive  in   set." 

Perfumes   mount     high      in     sales     at 


Dry  Goods  Review 
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Easter  if  given  a  fair  chance.  A  sug- 
gestion to  offer  says:  "Even  though 
prices  are  high,  one  is  able  to  carry 
about  the  odor  of  fresh  flowers  for  less 
money  and  longer  time  than  a  single 
bouquet  would  allow." 

Timely   Displays  Essential 

As  more  gifts  are  purchased  by  sug- 
gestion than  by  any  other  means,  it  is 
up  to  the  buyer  to  see  that  perfumes  and 
other  toilet  articles  are  suggested  to 
customers  as  suitable  gifts.  A  daintily 
put  up  bottle  of  perfume  is,  in  the  ma- 
jority of  cases,  in  better  taste  than  a  gift 
item  of  candy,  flowers,  or  books,  which 
may  be  presented  at  any  time.  The 
average  woman,  particularly  the  woman 
of  refinement,  will  appreciate  it  to  a  far 
greater  extent. 

In  order  to  get  the  benefit  of  the 
Easter  trade  an  extra  featuring  of  the 
fancy  lines  of  toilet  goods  should  be  done 
during  the  ten  days  preceding  Easter; 
if  this  is  done  with  judgment  and  sug- 
gestive show  cards  prominently  shown, 
the  revenue  from  this  department  should 
be  considerably  increased.  In  order  to 
do  this  it  is  not  necessary  to  purchase* 
any  extra  quantity  of  goods;  on  the  con- 
trary, it  is  more  than  likely  that  a  good 
showing  can  be  made  from  the  fancy 
articles  left  over  from  the  holidays. 
Toilet    Soaps    Made    Attractive 

The  manufacturers  of  toilet  soaps,  too, 
are  spending  large  sums  of  money  in  im- 
proving the  appearance  of  their  pack- 
ages, many  of  them  going  to  considerable 
expense  in  employing  artists  and  de- 
signers for  original  sketches  and  designs 
for  wrappers  and  boxes.  The  result  of 
this  has  been  that  many  packages  of 
toilet  soaps  are  really  beautiful  and  ar- 
tistic, and  a  pleasure  to  handle.  The  use 
of  a  good  toilet  soap  will  give  an  added 
consciousness  of  one's  refined  appear- 
ance when  decked  in  new  Easter  apparel. 

There  is  no  reason  why  the  toilet 
goods  department  should  not  justify  its 
existence  in  an  important  location  by 
rolling  up  a  good  Easter  profit. 


JEWELRY 


The  Newest  Fad  is  Ivory  Pins 

Demand  for  earrings  keeps  on  increas- 
ing to  such  an  extent  that  manufacturers 
are  scarcely  able  to  make  them  up  fast 
enough.  The  favorite  type  just  now 
has  the  fancy  drops  of  delicately-colored 
pearls,  and  there  are  many  fancy  novel- 
ties in  brighter-colored  composition, 
black  and  white  effects,  jets  and  gold  fili- 
gree, all  of  which  seem  to  be  losing  none 
of  their  sale. 

Pearl  necklaces  continue  in  steady  de- 
mand, while  the  fancy  bead  novelties 
have  dropped  off  considerably  during  the 
past  few  months.  Imitation  jet  guards 
are  selling  briskly,  especially  the  small, 
dull-finished  numbers  worn  mostly  with 
mourning  costumes.  Mourning  pins  have 
fairly   steady  call. 

A  new  kind  of  popular-priced  jewelry 
has  but  recently  come  on  to  the  market. 
So  far  the  chief  form  of  it  is  the  jabot 
pin;  beauty  pins  to  match  accompany 
some  of  the  designs.  This  new  line  is 
made  of  "Persian"  ivory,  and  comes  with 
natural,    grey,    mottled    and   jet   finishes 


set  with  colored  stones  or  brilliants.  The 
black  pins  are  carved  showing  the  inner 
natural  color  ivory  in  dainty  effects. 

Metal  change  purses  seem  to  be  drop- 
ping off  considerably,  giving  place  to  the 
silk  bags  for  the  most  part.  Novelty 
gate  top  bags  with  a  "ruffle"  of  silver 
mesh,  and  the  bag  proper  of  silk  are 
offered. 


TRIMMINGS 

Braids  and  Celluloid  Buckles  the  Chief 
Items  for  Spring  Trimmings — Much 
Home  Sewing  Being  Done 
AMONG  the  best  selling  lines  of  trim- 
mings offered  for  Spring  apparel  are 
plain  military  braids  for  binding  and 
braiding.  These  are  mostly  in  the  nar- 
row widths  of  %,  y%,  or  1  inch,  though 
just  to  be  different  some  gowns  and  suits 
utilize  wider  styles.  One  navy  blue  serge 


New  Designs  in  Ivory 

The  feature  of  these  1918  clocks  is  that 
the  faces  are  set  in  with  an  ivory  rim  so 
that  no  metal  shows.  From  the  Arlington 
Co.  of  Canada. 


suit  noted  the  other  day  had  military 
braid  6  inches  wide  for  trimming. 

Soutache  braiding  and  embroidery  in 
silk  twist,  combined  with  a  natty  little 
stitching,  which  was  so  much  in  favor 
last  season,  will  be  a  strong  feature.  The 
stitching  is  made  by  inserting  a  narrow 
braid  in  the  shuttle  of  the  machine,  and 
machining  on  the  wrong  side  of  the  ma- 
terial. 

The  large  tassel  has  given  place  to  a 
smaller  size  more  suited  to  the  smaller 
hand  bags,  and  a  great  variety  of  fancy 
drops  composed  of  metal  and  beads  have 
been  introduced  for  use  on  millinery, 
juits  and  dresses. 

The  most  stviking  feature,  perhaps,  is 
the  introduction  of  colored  celluloid 
buckles,  to  replace  the  more  expensive 
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pearl  ones  and  shaded  to  match  the  ma- 
terial on  which  they  are  used.  They  are 
lighter  in  weight  and  of  smaller  design 
than  the  buckles  which  were  so  favored 
in  the  Fall. 

The  imitations  of  mother-of-pearl  are 
effective  and  so,  too,  the  red,  blue,  and 
other  smart  shades,  and  they  sell  at 
about  a  quarter  of  the  cost  of  the  pearl 
buckles.  They  come  in  clasp  styles  and 
slides.  Some  novelty  buttons  are  shown 
in  the  exact  shape  of  trench  helmets. 
These  come  in  various  sizes  and  col- 
orings. 

With  manufacturers  taking  up  these 
lines  in  good  quantities  there  is  no  doubt 
a  fair  demand  will  be  made  upon  retail- 
ers for  similar  trimmings.  Dressmaking 
classes  continue  very  popular,  and  dress- 
makers and  tailors  say  they  are  "swamp- 
ed" with  Easter  and  later  Spring  work; 
and  this  is  not  only  the  case  in  large 
cities,  but  smaller  towns  as  well.  Indus- 
trial and  technical  night  classes  are  oper- 
ating in  every  town  of  "high  school"  size 
and  in  some  smaller  ones  as  well,  and  the 
result  is  bound  to  be  a  continued  demand 
for  "raw  materials." 


LEATHER  GOODS 

Small    Flat  Purses    Smart  for  Easter — 
Patent  Leather  Belts  Reviving 

IN  leather  goods  the  Easter  demand 
seems  strongly  to  be  for  fiat  purses  and 
avenue  bags.  The  fashionab^  cuior.,  of 
Ei'iter  ready-to-wear  this  year  are  such 
as  can  be  matched  easily  in  leather, 
hence  many  purses  are  selected  in  grey, 
Ian,  mastic,  putty,  etc.  Some  blues  are 
selling,  but  navy  in  leather  goods  seems 
to  have  less  demand  than  usual,  possibly 
because  this  year's  blues  do  not  harmon- 
ize with  navy,  and  the  greys  and  tans 
are  suitable  for  any  costume.  One  of 
these  two  shades  is  usually  found  some- 
where in  the  make-up  of  a  costume, 
hence  the  big  sale  of  these  leathers  and 
of  black,  of  course.  Some  new  Easter 
purses  have  a  loosely  pleated  panel  in 
the  flap,  which  provides  a  little  more 
dressy  finish  than  the  usual  plain  flat 
flap.  These  are  in  the  favorite  size,  6% 
in.  x  2V2  in. 

The  Knitting   Bag  Purse 

The  wide  acceptance  of  knitting  bags 
has  brought  about  a  demand  for  a  small 
purse  of  good  quality.  "Women  carry  a 
knitting  bag  and  do  not  want  to  be 
bothered  with  a  second  bag  for  car 
tickets,  change,  etc.,  and  yet  it  is  neces- 
sary to  have  some  handy  receptacle  for 
these  small  necessities,"  said  one  of  the 
leading  manufacturers  to  DRY  GOODS 
REVIEW.  "For  that  reason  we  find  a 
small  purse,  well  made  and  of  good  ma- 
terials, is  very  popular."  This  little 
purse  is  lined  with  fancy  silk  and  made 
of  pin  seal  or  morocco,  and  retails  at  $2 
to  $2.50.     It  measures  2%  in.  by  4  in. 

Large  Bags  for  Exclusive  Custom 

Recently  New  York  has  started  show- 
ing some  very  large  avenue  bags — that 
is,  flat  purses,  with  handles  and  several 
inner  compartments.  Some  of  these  are 
being  shown  here,  but  the  sale  will  not 
probably  be  large  this  season  because — 
(Continued  on  page  73) 
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TIME  LIMIT  FOR  EXCHANGES 

Baton     Announcement     of    Certain     Exchange     Restrictions 

Arouses   Interest — Views  of  a   Number 

of  Retailers  ( !iven 


TSE  announcement  that  the  T. 
Eaton  Co.  are  taking  some  steps 
to  restrict  the  returned  poods  evil 
by  limiting  the  time  between  purchase 
and  return  as  announced  in  the  Febru- 
ary issue  of  DRV  GOODS  REVIEW  has 
aroused  a  great  deal  of  interest  all  over 
the  country.  The  trade  generally  feels 
that  this  firm  has  made  it  very  hard  for 
other  retailers  to  take  any  decided  stand 
on  this  matter  owing  to  the  very  gener- 
ous attitude  they  have  always  adopted  in 
this  regard  towards  their  trade. 
Retailers'  Views  Sought 
DRY  GOODS  REVIEW  sent  out  let- 
ters to  a  number  of  retailers  asking 
them  if  they  were  taking  any  steps  to 
restrict  returns  and  how  they  were  going 
about  it.  It  was  found,  that  out  of 
twenty  answers  received  only  five  set  a 
time  limit  on  returns  although  several 
others  admitted  that  they  should  do  so. 
Six  more  limited  the  time  on  specified 
goods  and  four  will  not  accept  back 
goods  out  of  season. 

Of  this  same  20  only  seven  insist  upon 
original  sales  slip  beinn  returned  with 
goods.  Three  more  state  that  they  pre- 
fer to  have  this  done  but  do  not  insist 
upon  it,  while  the  other  ten  have  made 
no  restrictions  in  this   regard. 

Sal< -people    Not    Checked    Up 

Another  question  that  was  asked 
was  whether  any  track  was  kept  of  the 
number  of  returns  as  regards  each  sales- 
person so  that  it  could  be  traced  whether 
or  not  faulty  selling  was  at  the  bottom 
of  a  lot  of  exchanges.  Of  these  twenty 
referred  to  only  two  make  any  such  at- 
tempt. These  two  know  exactly  what 
percentage  of  each  clerk's  sales  come 
back  and  it  would  seem  that  this  would 
be  very  valuable  information  to  have. 

All   Refuse  to  Exchange  Some  Lines 

Practically  all  refuse  to  accept  for  ex- 
change certain  lines  of  goods  such  as 
hair  goods,  damaged  goods,  yardage 
goods  that  are  cut  from  ihe  web,  and  so 
forth.  All  agree  that  time  restrictions 
such  as  Eatons  are  no>v  putting  into 
force  will  be  instrum.cn' a'  in  reducing 
the  number  of  returns  very  consider- 
ably. We  quote  below  from  several  of 
the  replies  received. 

W.  E.  Preston  Co.,  Midland,  Ont.  "We 
try  to  urge  prompt  returns  but  do  not 
quarrel  with  any  customer  over  this. 
While  we  like  to  have  original  sales 
slips  returned  with  goods  we  will  ex- 
change without  if  satisfied  the  goods 
were  originally  bought  from  us.  We 
will  not  exchange  hair  goods  or  any 
soiled  goods." 

I.  E.  Pedlow,  Renfrew,  Ont.  "The 
writer  can  well  understand  the  attitude 
of  the  department  stores  along  this  line 

and     is    delighted     to    know     that    these 


institutions  are  forced  as  a  matter  of 
self  preservation  into  discarding  a  prac- 
tice that  has  long  since  been  eliminated 
from  the  methods  obtaining  in  every 
properly  conducted  business  on  the  con- 
tinent of  America  and  elsewhere.  Mat- 
ters of  hygiene  if  nothing  else  have  sug- 
gested, if  not  demanded,  long  since  that 
retailers  discontinue  a  system  possess- 
ing so  many  unfavorable  aspects.  As 
you  have  pointed  out  in  your  articles  the 
writer  believes  that  a  great  amount  of 
exchanges  are  caused  by  inferior  poorly 
trained  help  and  poor  salesmanship 
which  produces  in  the  long  run  a  stock 
of  merchandise  that  is  little  better  than 
second  hand  junk.  We  do  not  exchange 
any  merchandise  excepting  on  very  rare 
occasions  and  then  only  for  some  sub- 
stantial  reasons." 

J.  A.  Stewart,  Exeter,  Ont.  "The  pub- 
lic are  treated  far  too  well  on  the  mat- 
ter of  exchanges  and  we  think  that  the 
department  stores  have  been  largely  to 
blame  for  that." 

John  Groves,  Gravenhurst,  Ont. 
"People  in  the  country  think  we  should 
exchange  everything  because  the  mail 
order  houses  do  it.  We  will  not  exchange 
yard  goods  after  they  have  been  cut  off, 
kid  gloves  after  they  have  been  tried  on 
or  any  other  damaged  goods." 

Laidlaw  and  Son,  Kingston,  Ont.  "We 
will  not  exchange  ladies'  underwear  or 
neckwear.  We  believe  this  move  on  the 
part  of  Eatons  will  have  a  beneficial  ef- 
fect upon  returns.  It  is  a  wise  move  and 
most  reasonable." 

"F.  M.  Stafford,  Sudbury,  Ont.  "Think 
many  merchants  in  Canada  take  their 
cue  from  the  large  departmental  and 
mail  order  houses  and  think  the  stand 
the  T.  Eaton  Co.  have  taken  will  help 
smaller  merchants  to  be  more  particular 
as  the  habit  of  returning  goods  is  very 
much  abused." 

.1.  H.  Frise,  Brighton,  Ont.  "This 
move  should  stop  a  lot  of  goods  bein^ 
taken  out  on  approval  with  intention  of 
being  used  later.  I  know  of  an  instance 
where  a  large  mail  order  house  took 
back  a  pair  of  corsets  after  they  had 
been  out  of  the  store  for  five  years  and 
they  refunded  the  money  for  same." 

G.  Millward,  Port  Hope,  Ont.  "We  set 
one  week  as  a  limit  and  will  not  accept 
back  any  goods  that  are  not  in  a  good 
state  of  repair." 

Chas.  Ogilvy  Limited,  Ottawa.  "We 
will  not  exchange  any  toilet  goods,  worn 
or  otherwise  damaged  goods.  Cut  goods 
are  subject  to  deduction  according  to 
length.  Each  case  is  handled  on  its 
merits." 

John  Simpson  &  Son,  Alexandria,  Ont. 
"Goods  sold  in  town  must  be  returned 
to  us  inside  of  twenty-four  hours.  Goods 
sold  to  parties  outside  the  town  must  be 
returned  within  three  days.  With  the 
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exception  of  wearing  apparel  not  tried 
on  in  the  store  we  exchange  no  goods 
sold  in  town.  We  have  no  trouble  as  al- 
most everyone  with  whom  we  do  busi- 
ness understands  our  methods.  We  do 
not  refuse  to  exchange  goods  because 
sale  slip  is  not  brought  in  but  we  pre- 
fer having  it  brought.  Each  clerk  is 
credited  with  his  or  her  sales  daily  and 
all  goods  sold  and  returned  are  charged 
to  the  clerk  making  the  sale.  We  know 
just  what  percentage  of  each  clerk's 
sales  come  back.  We  are  confident  that 
the  restrictions  mentioned  will  limit  the 
number  of  returns  as  we  know  from  our 
own  experience  that  where  there  is  no 
time  limit  goods  are  often  purchased  by 
people  who  have  no  intention  of  keeping 
same." 

The  Robinson  Co.,  Napanee,  Ont.  "We 
have  no  definite  time  specified  for  re- 
turns, same  depend  upon  nature  of  trans- 
action. Sale  goods  must  be  exchanged 
within  a  day  or  so  of  purchases,  other 
returns  decided  by  store  manager.  As 
far  as  possible  we  insist  upon  customer 
bringing  original  sales  slip  but  if  de- 
partment manager  thinks  it  advisable 
merchandise  will  be  exchanged  without 
slips.  It  is  questionable  in  our  minds 
whether  this  new  move  will  reduce  ex- 
changes but  it  will  educate  the  public  to 
the  importance  and  necessity  of  return- 
ing merchandise  at  once.  Such  restric- 
tions will  also  have  influence  with  cus- 
tomers deciding  on  merchandise  while 
buying  at  store  rather  than  at  home, 
thus  doing  away  to  a  certain  extent  with 
unnecessary   deliveries." 

I.  L.  Mathews  Co.,  Port  Arthur,  Ont. 
"This  movement  will  be  educational, 
make  customers  consider  and  to  this  ex- 
tent will  be  beneficial." 

White  &  May  Co.,  St.  Mary's,  Ont. 
"We  insist  that  goods  sent  out  on  ap- 
probation be  returned  within  a  reason- 
able time.  Our  returns  for  goods  ac- 
tually sold  have  not  reached  large  pro- 
portions but  they  are  on  the   increase." 

F.  A.  Dykeman  Co.,  St.  John,  N.B. 
"We  deal  with  each  case  entirely  on  its 
merits.  If  goods  brought  back  are  in 
the  same  condition  as  when  taken  out 
and  are  not  damaged  in  any  way  and  a 
fairly  good  reason  given  for  the  ex- 
change we  always  meet  the  wishes  of 
the  customers.  We  have  on  our  sales 
slips  the  following.  "In  case  of  error 
present  this  slip"  and  if  there  is  any 
doubt  as  to  whether  the  goods  are  ours 
we  refuse  to  exchange  without  the  slip. 
We  have  discouraged  approbation  busi- 
ness for  the  last  three  years  and  have 
practically  eliminated  it  from  our  busi- 
ness and  believe  that  we  make  more 
sales  by  encouraging  people  to  buy  on 
the  premises.  We  will  not  exchange 
underwear  or  hair  goods  of  any  descrip- 
tion. 

"Furthermore  we  believe  that  the  cus- 
tom of  sending  goods  out  on  approba- 
tion is  a  most  serious  one  and  altogether 
unnecessary.  Here  is  a  concrete  ex- 
ample of  its  danger.  A  coat  from  a 
large  store  in  this  city  was  sent  to  a 
(Continued  on  page  73) 
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IMPORTERS  and  MANUFACTURERS 

Art  Needlework, and  Fancy  Goods 

"Peri-Lusta"  *  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND  EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 


932-938  Broadway  New  York 

Canadian  Showroom  and 

Bay  and  Wellington  Sts., 


Toronto,  Canada 


R 

AfWeyerstall    &  Co. 

Jg^^pQu.tior\  Manufacturers   Toronto. 


UTTON 


All    styles    and    all    qualitie 
in  any  quantity.    We  have  a 
the    latest    ideas    as    well    b. 
all    staple    lines.         We    give 
prompt,    careful     service    at 


We    are    showing    for    immediate  delivery  a 

complete  assortment  of  Bag-  Handles  in 

wood  and  celluloid. 

Gross  prs. 

Wood,   in   plain   bar  effect,    11  and   16  inches $  'J.00 

Wood,    button    end.    10    and    12    inches i:>.00 

Round    wood    hoops      I,    5.    (i.    7-inch    9.0) 

Oval  wood  hoops,    r  .  \  i;  ire]-,   ' 15.0') 

Oval   wood    hoops,    6   x    12    inch    21. DO 

Dozen  Drs. 
Celluloid   bag    rods,    10.    12,    14-inch,    white   col.   ends        4.00 
Celluloid    rings,   small   size,  colors  shell,   amber,  prey, 

green   and   eo'ors  fssorted,   oval   and   r  iund 4.01 

Stirrup    shaped    hnnd'es.    all    colors     4.00 

Celluloid   rings.   6-inch,   all   c  >!ors    6   03 

Cellu'oid    rings     9-ineh    shell    onlj     P. 00 

Cap   shaded   celluloid   handles    it. 00 

These  lines  are  the  popu'ar  gr»o-s  at  present,  and  we  are 
well  prepared  to  look  after  your  requirements  in  this 
department. 

Wrinch  McLaren  &  Co.  77  ^onto54'  w" 


M.L.WILLINSKY&CO. 

Jobbers  and  Importers 

20-22  WELLINGTON  ST.  W.,  TORONTO 

Buyers   of   Silks,   all   kinds   of  Cotton    and 

Woollen  Goods,  -Mill  Ends,  Clothing,  Boots, 

Men'-  and   Ladies'  Underwear. 

Any  of  your  slow  sellers  we  can  u.-e.     Let  US 

hear  from  yon.     Keep  US  on  your  lid. 

Bankrupt  Stocks  Bought. 

"Julian  Sale"— Fine  Leather  Goods 

Strap 
Handle 
Purses 

Keep  your  stock  right  up  to  die  minute  with  the  newest  lint-  of  Leather  Goods.  <  >ne  of  the 
most  popular  things  to  lie  well  sorted  with  is  the  strap  handle  purse— and  a  sorting  order 
now  of  the  "Julian  Sale"  lines  will  meet  every  demand. 

We  are  featuring  strap  handle  purses  in  the  colored  leathers — grey — brown — blue — green — 
tan — purple,  and  other  shades — mostly  in  the  soft  leather- — beaver  calf  and  tapir  lamb— a 
big  assortment  of  black  a-  well  in  morocco  and  grain  leathers. 


A  special  Spring  n  ivelty  in  "Vashette"  (patent  leather),  in  plain  and  grained  effects. 

rs    mid    patterns.      Made    with 


SILK    BAGS— the  vogue  ^i'  the  hour— big   variety    in   co 
tassels.     A  seasonable  novelty. 

WRITE  — PHONE  -OR    WIRE 


THE  JULIAN  SALE  LEATHER  GOODS  CO.,  limited 

SAMPLE  ROOMS-  WHOLESALE  AND  FACTORIES 
600   KING   STREET  WEST,   TORONTO 


D  R  ESS    F  A  B  i;  I  CS 


/>r//  Goods  Review 


Here's  the  stock— and  the  service 


Any  Stationery  or  Fancy  Goods  business  will  bene- 
fit through  dealing  with  this  house.  We  have  the 
goods  that  you  can  sell  and  can  give  you  the  very 
best  of  service. 


Our  stock  of  Importedand 
Domestic 

Toys,  Dolls 
and  Games 

is  particularly  complete  and  in- 
cludes many  novel  features  that 
will  bring  customers  to  your  coun- 
ters. Book  your  order  now  for 
Christmas,  191 8,  trade. 

We  have  a  grand  array 
of  Pipes,  Smokers'  Sun- 
dries, Perfumes,  Drug 
Sundries,  Hair  Brushes, 
Toilet  Goods,  Photo 
Frames  in  Metal,  Lea- 
ther and  Ivory. 

Serving  Trays,  $2.25  to  $10.00; 
Portable  or  Floor  Lamps,  $3.00  to 
^25. 00;  Clocks,  $6.00  to  $10.00. 

Silver-Plated  Tea  Sets,  Bon-Bons, 
Fruit  Bowls,  Cake  Plates,  $1.50  to 
$10.00. 


{([Tddie-JTar 


PATENTED    APRIL 


KIDDIE-KAR 

No.  2,  $18  a  dozen 
No.  3,  $24  a  dozen 
No.  4,  $30  a  dozen 

Trade  discount,  33%%  off. 

Best  English  Records 

A  large  list  of  good  selections 
—a  profitable  and  satisfactory 
line.      Double-Disk    fen-inch 
Records  75c. 


Our  mail  order  department  is  noted  for  prompt    and    careful    service. 
Let  them  help  you  to  fill  up  your  stock. 

TORCAN  FANCY  GOODS  COMPANY,  LIMITED 


77  BAY  STREET 


The  House  of  Service 


TORONTO 


rOOTWDAR  DDPT 


NEW    RUBBER   PRICES   OUT 

List  of  February  25,  1918,  But  Little  Advance  on  One  of  Month 

Ago — Advances  of  15sv    to  40c.*    on  Lists 

of  One  Year  Ago 


THE  lists  issued  February  25,  1918, 
by  the  rubber  companies,  while 
showing  heavy  advances  over 
those  prevailing  a  year  ago,  were  prac- 
tically a  duplicate  of  lists  issued  a  little 
over  a  month  ago,  when  the  advances 
were  covered  for  the  sorting  trade. 
While  there  are  advances  all  along  the 


line,  these  are  very  irregular.  Leather 
tops,  for  instance,  owing  to  the  decline 
in  leather  prices,  do  not  show  any  ad- 
vance at  all  in  most  instances,  while  the 
heaviest  increases  are  noticed  in  over- 
shoes and  Jersey  top  rubbers. 

Manufacturers    point    out   that   there 
have      been,      comparatively      speaking, 


If    standard    shoes    become    compulsory. 


small  advances  in  rubber  footwear,  when 
it  is  remembered  that  cotton  forms  an 
integral  part  in  their  make-up.  While 
raw  rubber  has  not  advanced  in  price,  it, 
after  all,  forms  a  small  part  in  the  cost 
of  rubber  footwear  manufacture. 

Labor  and  cotton  enter  even  more 
largely  into  consideration,  and  these 
have  both  advanced  tremendously. 

The  average  retailer  will  have  re- 
ceived their  1918  rubber  lists  ere  this 
issue  of  DRY  GOODS  REVIEW  reaches 
them,  but  for  the  benefit  of  those  who 
may  not  have  received  same  we  give  a 
partial  list  of  common  lines  comparing 
the  two  prices. 

1916.  1917. 

T-in.    leather    top.    black     $3    15  $3  15 

Laeeit   lumberman,    duck    2   15  2  30 

Men's    plain    overs    0  90  1  00 

Boy's    plain    overs    0  73  0  82 

Youth's    plain    overs     0  62  0  70 

Women's    plain    overs    0  68  0  75 

Manitoba,    high    overshoes    2   85  3  40 

1    Buckle    cash,    excluders    1   90  2  25 

Men's    Jersey    storm    rubbers    1    30  1  60 

Men's    fine    overs    0  98  1  08 

Women's    fine    croquets    0  68  0  75 

Felt  Houses  Sold  Out 

Felt  shoe  manufacturers  report  un- 
usually satisfactory  business  in  spite  of 
the  high  prices  that  it  was  necessary  to 
ask.  At  least  one  organization  reports 
that  their  season's  output  is  sold,  and 
that  they  will  have  nothing  to  stock  for 
sorting  purposes.  All  others  state  that 
sorting  stocks  will  be  extremely  low. 

These  manufacturers  claim  that  it  is 
becoming  increasingly  difficult  to  get 
wool  suitable  for  felting,  and  if  it  were 
not  for  the  fact  that  all  are  working 
upon  reserve  stocks  bought  at  figures 
considerably  below  the  present  market 
prices  would  have  to  be  raised  so  abnor- 
mally high  that  it  might  be  better  to 
shut  down  altogether. 

One  of  the  results  that  has  been 
achieved  by  this  scarcity  has  been  the 
reduction  in  number  of  lines  sampled. 
Dozens  of  absolutely  unnecessary 
models,  considering  that  the  line  is  a 
utility  line  not  meant  for  style,  were 
brought  out  in  past  seasons,  and  com- 
petition compelled  retailers  to  stock 
more  or  less  of  them  all,  thus  increasing 
their  stock  of  felt  shoes  out  of  propor- 
tion to  the  possible  turnover.  Retailers 
will  welcome  the  reduction  in  the  range. 
Business  Still  Quiet 

Footwear   business    generally    is   still 
below  normal,  although  gradually  show- 
ing  improvement.     Jobbers   on   an  aver- 
age   report   better    conditions     than    the 
(Continued  on  page  73) 


MlLL/INEEY 


THE  RETAIL  MILLINERS'  STYLE  SHOW 

More  Trimmings — Wings,  Flowers  and  Ribbons  Bespeak  a   Millinery    Season  —  Aii 
planes.   Flat   Miniature  Birds  and  Tiger  Fillies  Among  the  Novelties  Offered 


NEW  YORK,  February,  1918.— 
Over  1,300  persons  gathered  at 
the  Hotel  Astor  to  witness  the 
second  fashion  show  of*  the  Retail  Mil- 
linery Association  of  America.  In  ad- 
dition to  a  display  of  children's  hats 
worn  by  Madge  Evans  of  moving  pic- 
ture fame  there  were  three  classes  of 
hats  and  other  fashions  on  view. 

A  Cherry  Lisere  Wins 
A  comprised  hats  selling  at 
•  12  a  dozen.  The  first  prize 
model  was  a  small  poke  of  cherry  lisere 
with  a  barrel  crown  and  two  navy  wings 
laid  on  the  brim  in  back  extending  out 
on  either  side. 

The  second  prize  went  for  a  black 
lisere  box  turban  with  a  square  of  quills 
laid  out  from  the  crown  tip  and  a  shoe 
polish  ribbon  around  the  crown  base. 

The  third  prize  was  for  an  oblong 
turban  of  black  Jap  straw  with  a  high 
shield  coming  out  of  the  cuff  in  front 
and  through  this  were  placed  two  black 
quills  one  pointing  upward  and  the  other 
down  over  the  eyes. 

v    Turban    and    a    Tricorne 

B  showed  hats  selling  from 
$48  to  $78  per  dozen,  and  in  this  class 
the  first  prize  was  divided  between  a 
snug  little  oblong  turban  fitting  down 
closely  over  the  eye-  and  covered  en- 
tirely with  little  glazed  Burgundy 
leaves;  up  from  the  center  front  came 
a  long  curving  quill  with  the  whip  end 
rising  high  above  the  crown  center  and 
a  black  lisere  tricorne,  long  from  side  to 
side  with  the  graduating  brim  edged  in 
black  ostrich  banding  and  two  long  jet 
pins  stuck  through  the   side   front. 

The  second  prize  in  this  class  was 
awarded  to  a  high,  long  turban  of  black 
lisere  with  large  bullet  shaped  jet  bead 
ornament  high  on  the  upturned  side 
brim;  the  crown  was  of  burnt  ostrich, 
giving  it  a  decidedly  Hawaiian  effect. 

The  third  prize  was  for  a  five  end 
Milan  medium  shape  with  an  exagger- 
ated cushion  brim  coming  almost  on  a 
level  with  the  crown  tip  and  looking 
very  much  like  a  Japanese  hat.  On 
this  cushion  was  a  trimming  of  several 


rows  of  white  satin  folds  going  around 
the  hat  and  a  large  black  quill  laid  flat 
along  the  cushion  on  the  low  side. 

The    Chronic    Small    Size 

Announcement  was  made  that  many 
hates  were  in  such  small  sizes  that  the 
models  were  unable  to  wear  them.  The 
hope  was  expressed  that  this  announce- 
ment might  remedy  an  evil  long  com- 
plained of  by  buyers. 

Red,    Beige    and    Turquoise 

All  shades  of  bright  red  and  beige 
were  in  evidence.     They  were  used  alone 


F  as hio n 's  Favorite 

Dame  Fashion  loves  a  poke  hat  this  year. 
Even  the  tailored  Italian  military  turban 
takes  on  a  poke  effect.  With  its  smart 
feather  pom-pom  one  must  admit  fashion 
has  taste.  Model  from  the  Dominion 
Ostrich  Feather  Co.,  Toronto. 
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and  in  combination  with  navy,  black  or 
grey.  Turquoise  blue  was  also  promin- 
ent, especially  with  Leghorns  and  sports 
hats.  Flowers  and  ribbons  were  chosen 
for  the  large  floppy  Leghorns.  Bustle 
hats  were  absent.  Milans  were  the  most 
prominent  for  the  better  hats,  while 
lisere  made  up  the  strictly  tailored 
models;  rough  Jap  straws  pressed  flat 
made  up  into  smart  sports  hats  were 
especially  pretty  in  the  bright  colors, 
and  the  Leghorns  in  the  garden  type. 

There  were  no  awards  in  class  C  which 
was  composed  mostly  of  small    models. 

Wings  Laid  Flat 

Wing  trimmings  were  much  in  evi- 
dence £nd  decidedly  good  looking.  The 
shapes  were  generally  quite  wide,  sud- 
denly developing  a  sharp  pointed  end; 
there  is  hardly  a  doubt  but  that  the 
smartest  use  of  these  wings  is  when  they 
are  laid  flat  on  the  brim  both  upper  and 
under,  projecting  far  out  on  either  side 
and  placed  across  the  back  brim. 

Dressy    Trimmed    Hats 

Some  exhibits  went  very  strongly  into 
flowers.  Even  the  flower  turban,  which 
was  relegated  to  the  background  for  sev- 
eral seasons,  was  given  a  new  lease  of 
life.  A  large  black  or  midnight  blue 
Milan  had  a  rose  velvet  crown  and  fac- 
ing, and  a  single  velvet  rose  resting  on 
the  wide  brim.  On  a  large  hair  hat  a 
cluster  of  about  four  small  American 
Beauties  rested  on  the  brim  edge,  a 
little  to  the  right. 

Joseph's  message  to  the  millinery 
trade  should  bring  joy,  for  his  display 
particularly  emphasized  the  fact  that 
women  this  Summer  are  to  play  a  fem- 
inine role  and  dress  accordingly  in  the 
daintiest  of  materials  and  the  most  allur- 
ingly feminine  lines  and  that  conse- 
quently the  demand  must  be  for  dressier 
hats. 

The  models  were  of  the  dashing  type 
which  is  rather  characteristic  of  thi-> 
house.  Many  of  them  were  black  with 
arrangements  of  paradise.  This  type 
of  hat  is  considered  in  excellent  taste 
with    restaurant    and    afternoon  gowns. 
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Among  the  novelty  hats  offered  else- 
where is  "The  Pagoda,"  also  a  turban 
called  "La  Camouflage."  It  has  a  lisere 
crown  with  Marines  turban  brim  and  the 
crown  camouflaged  with  Malines.  The 
crown  reaches  a  peak  at  its  centre  and 
has   a   long  tassel   attached  to  it. 

One  buyer  has  brought  back  froi'.i 
I 'a  lis  some  flat  birds;  these  are  exact 
duplicates  of  the  natural  bird  only  in 
miniature  and  are  very  good  looking 
when  appliqued  on  the  hat.  There  are 
tiny  parrots,  storks  and  pheasants  that 
are  marvellously  true  to  life. 

One  hat  is  of  airplane  inspiration,  k 
has  the  pointed  wings  split  so  that  they 
may  overlap  the  brim.  The  tiger  lily 
hat  is  another  of  the  novelties.  A 
beautiful  moderately  broad  brimmed 
black  Milan  is  devoid  of  trimming  ex- 
cept, and  the  exception  is  a  notable  one, 
for  a  slender  line  of  jet  beads  which 
outlines  the  double  fold  of  the  brim 
and  ai  sunset  colored  paradise  plume 
which  sweeps  from  front  to  side  of  the 
brim.  This  is  a  notable  exception  to 
the  trend  of  the  season. 

Opinion  is  quite  general  that  this 
year  is  to  see  a  big  flower  vogue. 
"Buyers  who  have  had  years  of  experi- 
ence and  are  impartial  in  their  judg- 
ment all  agree  on  this  score,  just  as  thev 
do  that  everything  points  to  a  good  mil- 
linery season,"  said  one  flower  man. 


An  Easter  Chapeau 


The    abrupt    turn    upwards   just    at    the    psychological    corner    and 
softened  by  the  curled   feather  mount   gives  character  to  this  clever 
model. 


THE  LAST  WORD  IN  EASTER  MILLINERY 

ipects  Cheery   For  an  Excellent  Millinery  Year — More  Trimming  Thau  Last  Year 
Means  More  Trimmed  Hats  Selling — Spikey  Effects  Prominent — Pos- 
sibility of  a  Flower  Summer 


THE  weather  and  conditions  gen- 
erally could  scarcely  have  been 
more  propitious  for  an  excellent 
millinery  season  than  they  have  been 
during  the  past  month.  Everywhere 
there  has  been  real  interest  taken  in 
Spring  things.  Even  the  coming  of 
March  winds  and  storms  was  herald- 
ed as  a  guarantee  that  the  severely  cold 
weather  was  over  and  therefore  Spring- 
bonnets    were    in    order. 

Wholesalers  and  buyers  think,  too, 
that  the  early  Easter  will  make  two 
good  and  distinct  millinery  seasons  be- 
cause people  are  eager  to  buy  now  for 
Easter  but  it  is  too  early  to  purchase 
a  hat  that  will  he  suitable  for  summer. 
Another  favorable  feature  in  the  trade 
which  we  have  mentioned  before  is  the 
increased  amount  of  trimmings  charac- 
teristic of  hats  this  year.  These  are 
bringing  in  better  prices  and  buyers  are 
paying  the  prices  asked  with  very  little 
objection.  The  retail  trade  so  far  goes 
to  show  that  women  too,  are  buying 
trimmed  hats  and  paying  the  prices 
asked.  They  realize  that  the  increased 
trimming  necessitates  higher  prices. 
Less    Home    Trimming    This    Year 

"It  is  going  to  be  more  difficult  than 
for  some  seasons  past  for  women  to  do 
their    own    trimming    this    year,"      said 


more  than  one  authority  in  the  trade 
to  DRY  GOODS  REVIEW.  Last  year 
when  the  bulk  of  millinery  was  little 
more  than  a  blocked  shape  with  a  band 
of  grospgrain  or  a  single  ornament, 
women  could  do  their  own  trimming 
and  the  results  would  be  indistinguish- 
able from  the  finished  hat  in  a  show 
window.  This  year,  however,  not  one 
wing,  but  several  are  used;  if  quills 
are  to  be  the  ornamental  feature  there 
are  anywhere  from  two  to  six  or  eight 
on  a  hat;  wide  ribbon  trimming  has 
always  been  the  fairy's  wand  of  the 
professional  and  it  is  shown  more  even 
on  tailored  hats  this  season  than  for 
some  time;  tulle  too  is  used  a  great  deal 
and  in  ways  and  byways  known  only  to 
the    real    milliner. 

All  these  tendencies  point  strongly 
to  a  rousing  millinery  year  and  so  it  is 
an  excellent  season  for  milliners  to 
freshen  up  their  surroundings,  keep 
their  show  windows  live  and  attractive 
and  make  a  real  drive  for  business  not 
only  at  Easter  but  during  all  the  rest 
of  the   year. 

Much    Feather    Trimming 

Feather    trimmings    are    the    mode   for 

hats    for    immediate    wear.    Perky    little 

hats  tilted  up  on  one  side  , youthful  pokes 

which      cast    a    mysterious    shadow    over 
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the  "window-s  of  the  soul"  and  dignified 
tailored  models  all  have  their  wings  of 
one  type  or  another — they  are  in  fact 
termed  "Heavenly"  by  some  of  the  Sat- 
urday afternoon  shoppers. 

In  company  with  the  strong  vogue  for 
shiny  straws  and  even  for  patent 
leather  hats  but  chiefly  for  lisere — most 
of  the  quills  and  wings  are  also  glazed, 
or  lacquered,  having  a  patent  leather  ef- 
fect. Then  there  are  also  quantities  of 
glycerined  ostrich,  numidi  and  similar 
spiky  palms,  mounts  and  bands.  One 
strong  novelty  note  is  glycerined  vul- 
ture trimming.  This  is  used  in  pom- 
pams  set  in  Hawaiian  looking  clusters 
all  over  the  tops  of  crowns  or  on  brims. 
It  is  shown  in  sand  color,  greys,  gold, 
blues,  black,  etc.,  but  black  is  per- 
haps selling  best. 

The  cire  ribbon  described  last  month 
is  selling  well  on  the  early  hats.  It  is  a 
further  species  of  the  order  of  things 
shiny.  Another  development  of  the 
"spiky"  trend  is  a  new  braid  called 
"porcupine."  It  is  somewhat  similar  to 
chysanthemum  braid  but  the  bristles  are 
longer,  varying  from  ^4  to  %  of  an  inch, 
and  are  shiny.  This  braid  is  used  in 
rich  purples,  plum,  black,  blues  and 
other  favorite  shades. 

Then  there  are  the  hats  woven  by  our 
own    soldiers    in    the    convalescent      hos- 
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pitals.  Very  proud  these  men  are  of 
their  fine  work  in  creating  fashions 
which  are  the  dernier  cri  for  the  up-to- 
date  Canadian  women,  and  o{  course  the 
women  are  proud  of  this  real  Canadian 
art.  The  Hindoo  turbans  mentioned  last 
month  are  being  made  of  soft  raffia  tex- 
tiles woven  by  the  soldiers,  and  now 
New  York  is  sending  up  orders.  The 
fabric  has  been  termed  the  most  beauti- 
ful of  many  seasons.  It  has  a  dull  satin 
lustre  which  has  rarely  been  seen  and 
is  turned  out  in  exquisite  colorings 
which  cannot  be  had  elsewhere  for  love 
nor  money.  There  is  a  certain  soothing 
monotony  in  weaving  which  makes  it 
possible  for  many  men  who  are  unable 
to  do  any  other  kind  of  bed  work. 

Fruit    Now,    Flowers    Later 

Foliage  and  fruit  are  having  a  good 
showing  for  present  wear,  both  in  Can- 
ada and  the  U.  S..  but  will  be  in  greater 
supplies  later  on.  Novelty  foliage  is 
glazed   with   very   attractive   effects   and 


whether  the  Summer  will  be  considered 
really  a  flower  season.  Some  of  the 
larger  flowers  are  shown  attractively  on 
a  few  models.  They  are  usually  placed 
around  the  crown  or  on  top  of  it,  and 
are  softly  draped  with  Malines.  One 
model,  a  poke  shape  of  Spring  green 
chrysanthemum  straw  had  tan  roses 
about  3  inches  wide  around  the  crown 
and  veiled  with  Spring  green  Malines 
tied  in  a  bow  at  the  back.  Another  nigger 
brown  hemp  hat  had  a  whole  crown  of 
asters  loosely  veiled  with  brown  Malines 
and   trimmed   with  brown   cire   ribbon. 

Small  bunches  of  dull  but  richly  shad- 
ed grapes  are  being  used.  One  smart 
little  bustle  hat  of  electric  blue  chry- 
santhemum straw  had  two  bunches  of 
these  grapes  to  match  the  straw  with  a 
touch  of  foliage  and  blue  faille  ribbon 
to  till  in  at  the  back.  A  number  of 
smart  models  show  tiny  flowers  applied 
in  a  row  at  the  brim  edge  or  at  the  base 
of  the  crown  and  a  single  long  stem 
from    each    stretched    straight      on      the 
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Satis  and  hair  lace  will)  "spiky1  mount  and  a  scalloped  brim  in  a  round  frame 
make  up  the  becoming  restaurant  hat.  One  of  the  smartest  feather  trimmings  is 
shown  on  the  clever  tailored  model  of  lisere.     Two  of  Gage  Brothers'  latest  creations. 


much  of  the  fruit  this  year  is  made  of 
painted  silk  or  else  of  soft  rice  paper 
highly  glazed.  This  makes  a  very  light 
weight  fruit  which  may  be  used  in 
quantities.  Some  crowns  are  entirely 
covered  with  cherries  and  foliage  or 
foliage  alone  and  yet  the  hat  is  extreme- 
ly light  to  wear.  It  is  the  opinion  of  a 
number  of  wholesalers  and  also  of  a 
number  of  the  leading  buyers  that  flow- 
ers are  to  be  worn  a  good  deal  this 
Summer.  The  tendency  still  seems  to  be 
chiefly  for  the  small  conventional  bo- 
quets  and  floral  ornaments  in  rather  sub- 
dued colorings,  however,  and  that 
class  of  flower  is  seldom  used  in  quanti- 
ties on  one  hat.  Paris  is  showing  a  lot 
of  flowers  and  New  York  also  a  fair 
quantity    but    even   then    it    is      doubtful 


brim  or  crown  forming  what  appears  to 
be  fine  stripes. 

Sheer  Hats  Being  Shown 
For  dressy  wear  at  present  and  also 
for  later  on  there  are  many  very  at- 
tractive creations  of  sheer  materials. 
Narrow  straw  braid  or  narrow  bands 
of  satin  are  used  in  cross  bars  or  plaid 
stripes  usually  in  the  same  color  as  the 
hat  or  else  a  delicately  contrasting 
shade,  and  the  shape  is  made  of  Geor- 
gette or  Malines.  Hair  lace  edges  are 
again  popular  on  Milan  shapes.  Some 
novel  contours  are  effected  by  varying 
the  width  of  the  lace  and  flaring  it 
slightly  outward  on  an  upturned  brim. 
These  "cup"  or  "collar"  ideas  appear  in 
Malines,  taffetas  and  satin  as  well  as  in 
the  hair  lace.  A  few  ornaments  are  used 
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chiefly  jot,  with  Malines,  but  real  trim- 
mings requiring  the  milliner's  art  are 
more  frequent. 

In  dressy  Summer  creations  one 
wholesale  is  showing  a  charming  model 
for  misses.  It  is  fashioned  of  pale 
blue  batiste  and  pink  roses.  Another 
Leghorn  hat  is  almost  completely  hidden 
by  shell  pink  faille  cut  into  petals  some- 
what like  a  water  lily  though  the  petals 
are    fewer    and    larger.  Each    one    is 

bound  with  figured  crepe  and  the  brim 
is  faced  with  it. 

Original    Sets    Selling 

A  great  deal  of  crepe  is  used  for 
scarfs,  veilings  and  sets.  One  aristo- 
cratic looking  set  was  made  of  taupe 
brown  combined  with  French  blue.  The 
hat  was  a  poke  shape  of  brown  cater- 
pillar braid  and  faced  and  trimmed  with 
the  blue  crepe.  The  scarf  was  of  the 
taupe  brown  crepe  on  one  side  and  blue 
on  the  other  with  the  ends  caught  into 
hand  made  brown  balls.  Sets  are  said 
to  be  selling  well  especially  where  they 
show  originality  in  their  color  scheme, 
design,  trimming  etc.  Frequently  this 
includes  a  parasol  and  bag.  One  millin- 
ery manager  mentioned  to  DRY  GOODS 
REVIEW  that  novelty  parasols  design- 
ed in  his  own  department  with  a  hat 
and  bag  to  match  sell  much  more  read- 
ily than  any  of  the  novelty  separate 
parasols  in  the  umbrella  department. 
One  mourning  set  offered  is  much  more 
attractive  than  the  average  mourning 
idea.  The  hat  is  a  large  sailor  shape 
of  satin  and  Malines  with  crepe  bands 
and  trimming  of  amethyst  satin  "ap- 
ples" tied  with  black  thread.  The  bag 
is  of  back  satin  with  rods  and  satin 
handles  and  is  lined  with  amethyst  satin 
and  trimmed  with  "apples"  to  match 
the  hat. 

The  Poke  Hat  has  Many  Varieties 

In  a  couple  of  wholesalers  was  noted 
a  jockey  poke.  These,  like  the  quilted 
satin  crowns,  may  or  may  not  have  a 
run.      They   are    among   the   novelties. 

As  to  Colors 

Colors  throughout  continue  "Frenchy." 
They  are  modest  though  frequently 
brightened  by  a  flash  of  scarlet,  Paddy 
green,  Spring  green,  salmon,  coral,  pea- 
cock blue,  etv.,  khaki,  sand,  mastic, 
grey,  blues,  browns  and  champagne  are 
the  types  of  colors  favored.  A  good  deal 
of  purple  is  offered  but  it  is  shown  in 
its  most  impressive  phases  when 
crowning  the  snowy  coiffure  of  a  matron. 
French  wireless  or  navy  blue  with  a 
touch  of  British  red  or  crimson  is  a  new 
and  fast  becoming  popular  note  in  mil- 
linery and  also  in  frocks.  It  is  a  com- 
bination which  is  quite  generally  becom- 
ing and  is  smart  and  bright  without  be- 
ing garrulous.  High  grade  natural 
milan  with  black  velvet  and  black 
numidi  make  up  one  of  the  smartest  hat3 
offered.  The  brim  is  upturned  and  the 
shape  small  with  the  numidi  mounts 
standing  up  at  the  back  in  a  dignified 
manner.  It  is  thought  by  some  that  the 
Milan  with  black  velvet  and  black 
prominent  during  the  Summer. 
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New  Department  New  Ideas  New  Styles 

The  Dominion  Ostrich  Feather  Co.,  Ltd 

Designers  and  Makers  of 

Tailored  and  Trimmed  Hats 

7H  WELLINGTON  STREET  WEST,  TORONTO 
Our  Styles  meet  the  popular  demand  for  salable  hats  from  $42.00  per  dozen  up. 

IMMEDIATE  DELIVERY. 

Montreal  Representative:  H.   B.  TAYLOR,  202  Mappin  Building 


WHOLESALE   MILLINERY 

EASTER  DISPLAY 

Pattern  Hats  and  Novelties 

For  the  convenience  of  Buyers  we  intend  making  a 
display  of  Trimmed  Hats  on  Monday,  iSth  March,  and 
each  succeeding  Monday  during  March  and  April.  Inspec- 
tion by  the  Trade  cordially  invited. 

Stock  fully  assorted  in  all  departments. 

G.  GOULDING  &  SONS 

55  Wellington  Street  West,  Toronto 

WINNIPEG  MONTREAL  OTTAWA 


WINNING  THE  BUYER'S  FAVOR 

npHE  best  possible  buyer  is  not  made  an  actual  buyer  at  a  single  step  It  is 
**■  one  thing  to  win  the  buyer's  favor  for  an  article  and  another  to  make 
adjustments  incident  to  closing  the  sale.  Winning  the  buyer's  favor  is  the 
work  of  trade  paper  advertising.  Under  ordinary  conditions  it  should  not  be 
expected  to  do  more. 
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WHAT  THE  NECKWEAR  HOUSES  ARE  SHOWING 

Selection  of  Neckwear  Demands  ('are  This  Season — Variety   Great  in  Flat  and  Roll 

Collars  and  Waistcoats — Smaller  Sizes  Keep  Prices  Moderate — Sand  and 

French  Blue  Leading  Colors 


Ei 
: 


iASTER       neckwear 
has  attained  an  in- 
dividualistic       role 
almost   equal   to   that   of 
millinery.  This    year 

g/Mi&y    |\         more     than    ever   before 

■  A        I    V    will  a  woman's  taste  be 

■  V        L    ^   expressed    in    her    selec- 
tion of  neckwear  as  well 

as  in  her  millinery.  Especially  does  this 
hold  true  during  this  season  of  the  non- 
elaborate.  Only  rarely  will  the  best 
dressed  women  appear  in  very  high 
priced  neckwear  and  then  it  will  be  due 
to  rare  and  hand  made  laces  rather  than 
to  any  unusual  amount  of  material  or 
trimming  produced  in  the  factory.  Smal- 
ler sizes  of  collars  than  last  year  mean, 
on  the  whole,  lower  prices  and  larger 
sales.  Along  with  that  factor  is  the 
prevalence  of  dainty  cotton  materials 
and  fancy  silks  and  satins  which  have 
more  body  and  are  therefore  more  eas- 
ily and  quickly  made  than  the  large 
draped  and  fancy  designs  in  Georgette 
crepe  which  were  featured  a  year  ago. 
Georgette  still  is  popular  of  course,  but 
in  considerably  smaller  effects  than 
formerly. 

Vests    Featured 

The  one  type  of  product  shown  by 
all  the  neckwear  houses  and  in  a  strik- 
ing variety  in  each  one,  is  the  waistcoat 
varying  to  the  vestee.  They  report 
good  business  being  done  in  these  lines. 
The  Canadian  trade  is  not  keen  about  a 
fancy  high-priced  article,  but  the  model 
of  pique,  faille,  silk  or  cotton  poplin, 
white  satin,  linen  finished  cotton 
Palm  Beach  cloth,  etc.,  is  readily  taken 
up.  The  collar  finishes  on  these  vests 
are  legion.  Flat  sailor  collars,  Eton  or 
Buster  Brown  styles,  Tuxedoes,  roll  and 
shawl  designs  and  some  reversible  ef- 
fects are  all  prominent;  one  model  com- 
bines the  cowboy  collar  with  a  vestee 
with  Kood  results  in  white  satin.  A 
few  of  these  vests  are  belted  but  most 
of  them  are  not.  There  are  smart 
points,  scallops  or  straps  with  from 
tiny  to  large  pearl  buttons  to  fasten, 
and    some    numbers    feature    clever    little 


pockets.  Apart  from  a  favoritism  for 
pongee  shade,  vests  are  usually  in 
white. 

"Stocks    are    Dead" 

More  decided  than  last  month  is  the 
opinion  "stocks  are  dead."  The  only 
models  shown  on  that  order  are  the 
French  plastrons  or  stole  collars  des- 
cribed last  month  and  of  these  the  num- 
bers sold  are  very  small  compared  with 
fiat  and  roll  effects  and  vests.  They 
are,  nevertheless  quite  smart  looking 
with  their  bit  of  dainty  coloring  and 
perhaps  a  band  and  tailored  bow  of  nar- 
row black  satin  ribbon.  It  would  be  a 
decided  surprise  to  almost  every  manu- 
facturer if  with  the  donning  of  Easter 
suits  and  coats  women  asked  for  a 
dainty  jabot  just  to  keep  the  early 
breezes  from  their  throats — and  a  jabot 
is  quite  permissible  with  a  set  of  furs 
when  it  is  not  favored  with  fur  and 
heavy    cloth    coats. 

Color  for  Early   Spring 

With  their  Spring  displays  the  shops 
are  all  showing  a  plentiful  array  of  color 
in  sets  and  the  narrow  flat  and  roll 
neckwear.  The  usual  run  of  pink,  old 
rose,  sky,  French  blue,  lemon,  maize, 
sand,  grey,  lavender,  etc.,  are  shown 
but  of  these  sand,  French  blue  and  old 
rose  seem  to  have  the  lead  in  the  order 
named.  Sand  colored  organdie  and 
batiste  are  indeed  quite  the  newest  in 
popularity.  There  is  a  very  fine  quality 
of  plain  soft  cotton,  closely  woven,  call- 
ed Peter  Pan  cloth,  which  is  used  in 
colors  and  white  also.  Picoted  in  black 
it  is  smart.  Some  models  seen  in  this 
cloth  were  in  sailor  cut  with  cuffs; 
others  cut  narrow  had  a  point  in  the 
back. 
Novel    Trimmings   and    Combinations 

One  novelty  of  the  season  is  worsted 
trimming  on  satin  collars.  The  yarn 
is  either  machine-stitched  on  like  braid, 
or  feather  stitched.  Navy,  French  blue, 
cherry  or  old  rose  on  sand  colored  satin 
is  novel  and  effective.  One  model  in 
this  order  was  sailor  shape  with  a  nar- 
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THE  PAGE  OPPOSITE 
indicates  something  of  the  variety  in 
vogue.  1.  Set  in  white  Peter  Pan  cloth  with 
top  pieces  of  salmon  pink;  picoted  in  black. 
Made  by  F.  C.  Daniel  &  Co.  2.  Lilac  colored 
organdie  with  buttonhole  bound  in  white. 
From  Rogers,  Frankfort  Co.  3.  Hemstitch- 
ed pique  vest;  pearl  buttons.  Made  by 
T.  H.  Birmingham  &  Co.  4.  Sand  colored 
satin  with  white  top  collar;  French  blue 
worsted  trimming.  From  A.  T.  Reid  Co. 
5.  Clever  double  cut  new  model  of  automan 
cord.  Shown  by  Sterling  Lace  &  Novelty 
Co.  6.  Handsome  silk  Maltese  lace  in  new 
pattern.  Shown  by  Canada  Veiling  Co. 
7.  White  silk  faille,  silk  braid  edging;  tiny 
silk  buttons.  From  A.  Bruce  Finnie  &  Co., 
Montreal.  8.  Ivory  crepella;  filet  edging 
and  butterfly  insets  front  and  bank.  From 
Novelty  Lace  &  Veiling  Co.  9.  Vestie  of 
white  taffeta  and  net;  pearl  buttons.  Shown 
by  Westlake  Bros.  10.  A  new  satin  model 
with  lace.  Made  by  Ladies'  Wear,  Limited. 
11.  Vest  of  French  blue,  linen  finished  cot- 
ton. Made  by  A.  &  T.  Hall  Co.,  Ltd.  12. 
Vestie  with  cowbov  collar  attached;  white 
satin.  From  R.  D.  Fairbaim  &  Co.  13.  Fine 
wale  soft  finished  pique  vest.  Made  by 
Flett,  Lowndes  &  Co.  14.  Automan  cord 
soft  mercerized  cotton  vest.  Made  by 
Phoenix    Novelry   Co. 


row  round  roll  top-collar  of  white.  Cuffs 
are  made  to  match  in  some  cases.  Many 
tie  models  are  shown  in  French  blue 
satin. 

Colored  revers  on  satin  collars  are 
good;  so  too  are  fancy  silk  collars  in 
ginghams  or  foulards  with  white  satin 
revers.  One  smart  model  of  gingham 
silk  is  in  vest  effect,  lined  with  white 
satin.  It  is  cut  straight  so  that  when 
worn  there  is  a  narrow  roll  of  the  white 
showing.  One  of  the  new  soft  tie  col- 
lars is  white  satin  on  one  side  with 
peach  colored  crepe  de  Chine  on  the 
other  and  either  may  be  considered  the 
outside.  Plain  roll  sets  in  richly  colored 
Baronet  satin  are  among  the  newest 
productions  and  are  very  attractive. 
This  satin  is  very  soft  and  very  glossy. 

In  the  more  fancy  flat  collars  several 
are  made  up  with  white  taffeta  and  lace. 
Pointed  effects,  Tuxedos  and  vestees 
with  net  combined  are  shown.  The  lace 
favored  is  a  filet.  There  are  some  attrac- 
(Continued   on   page  70.) 
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WHAT  THE   NECKWEAR   HOUSES 
ARE    SHOWING 

(Continued  from  page  68.) 

tive  models  too  in  satin,  crepella,  Geor- 
gette, moire,  Sammy  cloth,  etc.,  with 
lace  edging  and  sometimes  dainty  little 
butterfly  or  floral  motifs  inset.  Small 
silk  tassels  or  crocheted  drops  make 
attractive  additions  in  a  few  numbers. 
White  embroidery  designs  ornament 
some  of  the  fine  pique  sets.  Puritan 
shawl  effects  in  net  and  other  sheer 
materials  show  some  indication  of  re- 
vival   for  wear  with  dresses. 

Now  that  organdie  neckwear  is  so 
much  favored  again  it  is  rather  unfort- 
unate that  the  fine  Swiss  embroidered 
goods  are  almost  absent.  Owing  to  bad 
delieveries  from  Europe  Swiss  firms  are 
not  showing  their  high  priced  novelty 
lines  to  the  Canadian  trade.  They  say 
that  manufacturers  here  turn  out  goo;!s 
so  closely  in  accord  with  style  centres 
that  the  delays  in  European  goods  inter- 
fere with  their  sale  as  fashionable 
goods.  Therefore  only  strictly  staple 
things  are  to  be  had. 

New  York  Novelties 

Latest  reports  from  New  York  and 
Palm  Beach  speak  strongly  in  favor  of 
novelty  fabrics  and  colorings.  One  Fifth 
avenue  shop  is  featuring  black  and  white 
combinations.  Waistcoats,  collars  and 
cuffs  and  Ascots  are  shown  in  white 
Baronet  satin  dotted  in  large  black  coin 
spots.  Some  white  sets  are  lined  with 
black.  The  only  trimmings  used  are 
black  and  white  ball  buttons.  Another 
collection  shows  hand-crocheted  collars, 
embroidered  and  colored  in  the  deeper 
shades. 

A  collar  with  one  side  of  white  and 
the  other  of  dark  blue,  and  a  pique 
stock  with  Ascot  scarf  of  pink  organdie 
are  among  the  novelties  in  organdie. 
The  first  is  a  flat,  small  shape,  split 
at  the  back  and  front  and  falling  into 
small  points.  One  side  is  of  white  or- 
gandie embroidered  in  dark  blue  dots, 
the  other  of  blue  organdie  dotted  in 
white. 

Scarfs  as  Vests 

Another  New  York  idea  is  to  utilize 
long  fancy  printed  crepe  scarfs  as  vests. 
They  are  placed  around  the  shoulders 
with  the  edge  rolled  back  to  form  a 
shawl  collar  over  the  jacket,  crossed 
in  front  and  tied  in  loops  at  the  back. 
This  is  considered  especially  smart  with 
the  Eton  suits  where  the  back  tying  is 
visible. 

Belted  Vests 
One  new  vest  is  cut  on  mannish  lines 
fastening  at  the  back  with  a  silk-cover- 
ed buckle.  Polka-dot  sport  satin  is  the 
material  used,  and  it  is  shown  with  a 
short  Eton  jacket. 

The  narrow  belt  is  featured  on  an- 
other model  in  a  white  and  reseda 
green  basket  weave,  this  one  cut 
straight,  with  flat  collar  and  string 
of  buttons  covered  in  green  crash. 
The  ground  of  this  cloth  is  white 
with    large   squares   marked    off  by   linos 
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of  green,  so  that  the  general  effect  is 
one  of  lightness. 

This  same  effect  is  seen  in  beltless 
waistcoat,  striped  in  salmon  shade, 
with  flat  collar  and  two  tiny  tri- 
angular   pockets. 

A  sort  of  Shantung  weave  in  the 
pongee  shade  has  been  combined 
with  white  in  such  a  way  that  the  re- 
sult is  a  reversible  waistcoat.  As  it 
is  displayed,  the  body  of  the  waist- 
coat is  pongee  color,  with  narrow 
shawl  collar  of  white  and  three 
white  covered  buttons.  The  cuffs  to 
match  carry  out  the  idea. 

Lemon  organdie  sets  bordered  in 
brown  blacks  or  lavender  crossbar 
edged  with  white  shirring  are  liked.  A 
deep  round  net  collar  with  pointed  ends, 
at  Bonwit  Teller's  is  hand  embroidered 
in  a  leaf  and  Anglaise  pattern  with  a 
scalloped    hand   done    edge.   Cuffs   match. 


New  Easter  Purses 

Above:  Strap  handle  purse  in  soft  grey 
leather  with   novel   pleated   flap. 

Below:  The  new  pin  seal  purse,  silk 
lined.  Convenient  small  size  for  carrying  in 
knitting  bags.  Made  by  the  Julian  Sale 
Leather  Goods  Co.,  Toronto. 


Guimpes  which  have  sleeves  are  a 
novel  feature.  They  are  the  result  of 
the  sleeveless  jacket  mode.  Net  and  or- 
gandie are  used  to  make  them  and  the 
sleeves   are    especially   decorative. 

A  "bodice  shield"  is  a  new  idea  in 
white  satin.  This  is  a  square  of  tucked 
satin  designed  to  fill  in  the  front  of  a 
dress,  held  in  place  by  narrow  should- 
er straps  of  satin  that  join  it  to  a  net 
backpiece.  It  is  for  wear  with  dresses 
that  are  collarless  or  collared  in  self 
material;  there  are  cuffs  of  satin. 

Notwithstanding  the  many  novel- 
ties shown,  emphasis  is  laid  on  the 
tailored  linen  shapes,  which  are  re- 
ported in  steady  demand.  These  are 
stiff  collars  of  linen,  made  without  trim- 
ming of  any  sort. 
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RIBBONS  IN  NEW  ROLE 
Narrow  Goods  Offered  for  Knitting  In- 
stead of  Wools 
A  NEW  YORK  firm  is  endeavoring  to 
impress  upon  the  trade  and  upon  the 
public  the  splendid  results  which  are  to 
be  had  from  the  use  of  narrow  silk  rib- 
bons for  knitting  instead  of  wool.  He 
has  on  exhibition  sweaters  in  dark  red, 
purple,  green,  yellow  or  gold.  They  are 
sleeveless,  two  of  them  slip  overs,  one 
decorated  about  the  neck  with  white  fur, 
and  the  others  are  coat  style.  Some 
have  belts,  one  has  a  sash  and  another 
is  plain.  The  coat  style  have  pockets. 
These  garments  were  knit  with  needles, 
the  same  as  yarn  is  knit,  and  they  re- 
quired from  600  to  900  yards  of  baby 
ribbon,  some  No.  1  and  some  No.  lYz.  _ 
A  number  of  caps  are  shown,  knit 
from  the  same  size  ribbons,  and  the  work 
is  done  the  same  as  similar  caps  are 
knit  from  yarn.  One  is  purple  and  an- 
other pink,  and  both  are  finished  with 
a  tassel.  They  are  the  familiar  skating 
style,  with  roll  sides. 

A  pair  of  children's  slippers  in  pink 
ribbon,  with  leather  soles,  is  shown  knit 
from  No.  1  ribbon,  but  it  was  impossible 
to  say  how  many  yards  were  required  to 
make  them.  A  pair  of  baby's  shoes  knit 
from  pink  ribbon,  without  leather  soles, 
are  included. 

A  black  sash  about  three  inches  wide, 
of  No.  1  ribbon,  is  finished  with  fringe 
and  is  suitable  for  wear  with  any  sweat- 
er to  which  black  will  add  a  desirable 
touch. 

Lamp  mats,  doilies,  table  covers,  or, 
in  short,  any  article  which  can  be  knit 
or  crocheted  of  wool  can  be  made  from 
these   narrow  ribbons. 

Since  the  cost  of  this  ribbon  is  ap- 
proximately two  cents  a  yard  at  retail 
over  there  it  is  easy  to  tell  the  inquirer 
about  what  a  sweater  will  cost. 
Fewer  Ribbon  Hats 
While  a  number  of  the  ribbon  hats  are 
seen  again  this  year  the  millinery  trade 
is  not  pushing  them  because  of  the  lit- 
tle or  no  trimming  required  with  them. 
Milliners  prefer  a  hat  to  be  in  vogue 
which  exhibits  some  real  millinery  art 
and  the  general  tendency  is  in  that  direc- 
tion this  year. 

PARASOLS 
Some   Attractive   Sun-and-Shower   Num- 
bers Shown 

NOVELTY  parasols  have  never  meant 
big  business  to  the  Canadian  trade.  This 
year  they  are  selling  up  to  their  usual 
mark  but  the  type  that  is  the  safest  buy 
usuallv  is  the  one  that  serves  for  sun 
and  rain  alike  and  for  formal  as  well  as 
informal  occasions.  There  are  a  few 
numbers  being  shown  of  the  favorite 
summer  dress  silk— foulard— and  some 
vejry  pretty  ones  in  matched  sets  of 
parasol,  hat,   scarf  and  bag. 

Of  the  more  popular  type  there  are  at- 
tractive numbers  in  dark  plaid  silks 
which  are  conservative  in  colorings  and 
quite    dignified    enough    to    be    in    good 


Canadian  taste.  A  navy  blue  and  green 
model  is  pretty  with  its  ivory  tips  and 
bakalite  handle  in  matching-  colors. 
Plain  colored  silks  of  pood  heavy  water- 
proof quality  with  a  neat  narrow  strip- 
ed border  are  also  good.  The  bakalite 
handles  are  exceedingly  smart  with  their 
silk  cord  ribbon  or  self  carriers  and  their 
good  color  range.  The  natural  wood 
handles  are  also  liked. 

New   York  Novelties 

^  Some  of  the  smart  parasols  in  New 
York— which  are  claimed  to  sell  best 
in  the  highest  grades— show  novelty 
silks  combined  with  plain  silks— for 
instance,  there  are  silks  in  many  dif- 
ferent varieties  of  coloring  showing  cur- 
ious little  Japanese  scenes;  these  are 
used  for  the  main  portion  of  the  cover- 
ing with  a  deep  four  or  five-inch  border 
of  plain  silk  in  the  color  which  predom- 
inates in  the  scene.  These  plain  borders 
are  relieved  by  a  fringe  around  the  edge 
that  is  perhaps  an  inch  in  depth.  This 
combination  is  in  many  cases  reversed, 
or  there  may  be  a  large  and  individual 
plaid  used  for  the  main  portion  with  the 
plain    border   hemstitched    to   it. 

Some    Have    Fancy    Linings 

The  new  silks  that  imitate  the 
Batik  prints  are  also  seen  in  these 
parasols  to  good  effect;  and  the  new 
gingham  checks  are  shown  with  plain 
borders,  or  Scotch  gingham  or  tartan 
plaids  with  white  gros  de  Londres  bord- 
ers. Pongee  silks  are  used  to  accom- 
pany the  sports  suit,  with  a  gav  foulard 
lining.  There  is  also  much  ribbon  used. 
That  is,  the  dominant  tone  of  the  para- 
sol whether  it  is  green  or  red  or  blue  is 
repeated  in  the  brocade  or  flower  of  the 
ribbon.  Tiny  ruffles  and  flutings  are 
also  shown  on  these  and  a  few  show 
fancy  linings. 

The  sticks  are  in  the  natural  wood 
for  the  most  part  with  the  armstrap 
leather  handle  still  predominating 
over  the  crook  and  fancy  top  han- 
dles; the  heavy  wood  "ferrules  are 
quite  the  smartest  stick  finish  and 
still   continue   in   favor. 


GLOVES 

No    Hope    of    Glove    Situation    Easing— 

Few  Quotations  to  Be  Had  for 

Fall   Goods 

THE  outlook  in  the  glove  world  seems 
to  be  more  hopeless  than  ever.  France  is 
Riving  no  quotations  on  goods  for  next 
Fall  or  for  Sprinjr,  1919.  Manufacturers 
there  have  not  yet  received  the  skins 
for  making  up  their  Fall  orders.  Any 
orders'  which  they  are  accepting  there- 
fore leave  the  price  to  be  fixed  at  the 
time  of  delivery.  Deliveries  are  very 
bad  and  goods  that  are  arriving  are  ab- 
solutely staple  lines.  There  are  no 
new  styles. 

More  and  more  the  onus  of  supplving 
demand  rests  with  Canadian  and  U.S. 
manufacturers  and  they  too  have  the  ut- 
most difficulty  in  getting:  sufficient  quant- 
ities of  supplies  and  in  turning  out 
enough  goods  to  take  the  edge  off  de- 
mands.    Here  too  it  is   found  necessary 
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to  refuse  to  accept  orders  for  ordinary 
Fall  delivery  on  goods  not  yet  manufac- 
tured. 

Duplex  Gloves  for  Fall 
Business  under  these  conditions  of 
course,  keeps  up  well  and  mills  are  work- 
ing on  Fall  lines  to  the  extent  that  they 
are  able  to  get  materials.  There  is  a 
line  of  duplex  chamoisette  gloves  beirit? 
made  which  promise  to  be  popular.  It 
is  made  in  black,  white,  mastic,  pongee. 
grey  and  chamois  colors  with  self  or 
other  harmonizing  lining.  Fabric  gloves 
both  in  Canada  and  the  U.S.  are  growing 
in  importance  and  especially  are  buyers 
asking  for  heavy  goods  owing  to  the 
severe  Winter  just  past. 

For  the  immediate  months  there  is  a 
revival  of  demand  for  white  kid  gloves 
and  also  an  even  increased  call  for  silks. 
The  latter  will  of  course  be  the  big  line 
for  Summer  and  buyers  should  show  an 
early  anxiety  to  get  their  orders  in  in 
time  for  this  business.  The  colors  in 
silk  (doves  for  Easter  and  later  which 
will  be  most  popular  will  be  the  quiet 
ones— white,  black  and  grey  each  with 
self. embroidery;  some  contrasts  will  sell 
but  the  tendency  is  as  mentioned.  Tan 
brown,  sand  and  navy  will  also  sell 
readily. 

There  are  some  U.S.  novelties  offered 
in  automobile  gloves,  gauntlets,  long 
slip-on  wrists  with  back  wrist  strap,  and 
combinations  of  materials  showin?  con- 
trasting back  and  palm. 

Japan   Quotes    Low    Prices 

Japan  is  putting  forth  some  efforts  to 
capture  glove  trade.  Samples  of  cotton 
and  fleeced  fabric  gloves  have  been  re- 
ceived for  which  prices  quoted  are  con- 
siderably lower  than  for  the  domestic 
goods,  despite  all  the  added  charges  for 
the   distance   of  this   market. 

Glove  prices  generally  in  the  U.S.  for 
Fall,  so  far  as  quotations  are  made,  are 
said  to  be  about  25  per  cent,  higher  than 
last  year,  and  50  per  cent,  more  than 
the  year  1916.  U.S.  mills  are  reported 
cutting  down  orders  50  per  cent.     Some 
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buyers  who  in  the  past  placed  their 
Fall  orders  in  March  made  known  their 
wants  early  in  February  this  year,  real- 
izing the  unusual  conditions  in  the  trade. 


VEILINGS 
Variety  in  All  Types  Indicates  Confi- 
dence in  Veiling  Vogue — Some 
Oriental  Coloring 
VEILINGS  are  receiving  a  good  deal  of 
attention  these  March  days.  A  goodly 
number  of  the  first  straw  hats  being 
worn  are  small  and  tailored— some  smart 
sailors  among  them — and  are  just  the 
type  to  be  perfected  by  a  veil.  The 
sailor  hats  are  frequently  accompanied 
by  swinging  veils  either  in  one-piece 
«tyle  or  the  yardage  goods.  The  snug 
slip-on  veils  are  worn  with  any  type  of 
hat  except  perhaps  the  lacy  dressy  type. 
They  have  been  selling  at  from  3  for  25c 
to  25c  apiece;  now  a  new  line  is  offered 
at  50c  retail,  which  is  of  firmer  mesh 
rnd  in  several  of  the  new  scroll  and  spot 
uatterns  which  are  liked  so  much.  These 
better  grade  veils  are  proving  quite 
popular.  This  is  what  Simpson's  say  re- 
garding some  of  their  new  slip-ons: 

"One  stunning  little  veil  for  the  close- 
fitting  hat  has  the  elastic  around  the 
top  instead  of  the  bottom— is  drawn 
around  the  crown,  made  secure  with  a 
dome  fastener,  and  falls  in  pretty  drape 
over  the  face.  Made  of  Shetland  net  in 
colors  of  grey,  navy,  purple  and  black. 
Price  75c. 

"Another  fits  under  the  hat  as  usual, 
but  is  made  from  large  silk  net  mesh  in 
grey,  greens,  navy,  white,  purple  and 
black.     Price   35c." 

Mahon's  Limited,  Halifax,  N.S.,  have 
some  interesting  veil  news  regarding 
"the  little  hug-me-tights  with  elastic  top 
and  bottom.  They  fasten  in  the  back 
with  a  snap  and  always  'stay  put.'  In 
navy  and  white,  they  come  priced  at  85c 
and  95c.  With  elastic  top  only,  comes  a 
little  shaped  veil  in  black.  The  center  is 
in  plain  mesh,  the  sides  are  in  lacy  pat- 
tern.    These   are   75c." 

Tiny  nose  veils  are  made  from  an  ex- 
tremely fine  hexagon  mesh.     They  have 
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dainty  scalloped  edges,  finished  with 
cunning  little  velvet  dots,  and  are  very 
trig  with  the  small  hats.  These  come 
in  the  usual  run  of  colors,  black,  brown 
and  navy. 

Some  quite  unique  patterns  are  being 
featured  in  the  larger  veils  and  veiling. 
Fine  meshes  in  filet,  crackle  and  hexagon 
have  striking  scroll  designs  in  patterns 
of  large  figure.  Sometimes  large  em- 
broidered spots  in  rows  are  connected  by 
scrolling  forming  deep  conventional  bor- 
ders. The  fancy  clusters  of  spots  are 
still  among  the  best  sellers,  especially 
when  the  groups  are  not  too  close  to- 
gether. The  Oriental  influence  on 
colors  and  designs  is  evident;  so,  too,  are 
patterns  reproduced  from  old  laces. 

A  large  drape  veil  is  of  fine  black 
hexagon  mesh,  with  side  borders  in 
needle-run  scroll  design.  The  tiny  bor- 
der that  runs  just  below  the  chin  is  em- 
broidered with  butterflies  in  exquisite 
tones  of  blue,  jade  green  and  gold. 

Another  drape  veil  is  of  navy  hexagon 
mesh  with  a  similar  needle-run  scroll  de- 
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FANCY  NOVELTIES 

A  new  French  contribution  to  dainty 
things  for  women  is  a  silk  garter  which, 
instead  of  pursuing  its  way  in  an  endless 
circle,  is  left  in  a  straight  piece 
with  ribbon  ties  to  match  the  color  of 
the  elastic.  Milady  is  thus  saved  the 
ancient  annoyance  of  having  to  slide  the 
garter  all  the  way  from  knee  to  toe  to 
remove  it — and  the  new  method  acts  less 
severely  upon  the  elastic  too.  Some  of 
these  new  garters  have  tiny  rose  bud 
trimmings  and  the  elastic  is  in  black, 
white,  pink,  blue,  yellow,  mauve,  etc. 

Another  new  garter  is  shirred  in 
regular  round  shape  from  which  is  sus- 
pened  a  lace  flounce  that  falls  below  the 
knee,  having  the  appearance  of  an 
abbreviated  pantalette.  Dainty  sachet 
puffs  are  made  in  silk  and  lace  to  match 
the  garter. 

New  little  Bunny  slippers  are  sup- 
posed to  bring  luck  to  the  baby  feet.  They 
are  made  of  white  corduroy  trimmed  in 
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pink  or  blue  and  have  a  head  and  long 
ears  in  front  and  a  stubby  tail  of  real 
fur  at  the  heel. 

Five  little  vases  brought  from  Japan 
show  the  different  stages  in  the  making 
of  a  fine  piece  of  cloisonne.  The  tracing 
of  the  design  in  copper  wire  on  the 
rough  mould,  the  inlaying  of  the  enamel, 
on  to  the  final  burnishing — all  these  pro- 
cesses are  revealed. 

There  are  new  "Safeties"  for  the  large 
sizes  of  knitting  needles.  The  dome- 
shaped  caps  are  made  of  ivory  in  black 
and  white  or  one  color  alone  and  con- 
nected by  white  cord  elastic,  after  the 
manner   of  those    illustrated. 

Just  at  present  the  best  selling 
"tortoise"  handles  for  knitting  bags  are 
those  with  "beam"  corners  rather  than 
the  cylindrical  shape.  These  "square" 
handles  may  be  had  in  round,  oval,  tri- 
angular and  various  other  outlines! 
There  is  also  a  big  call  still  for  the 
metal  frames  to  be  covered  with  gold 
galoon,  etc. 

Murray-Kay's  are  showing  some  at- 
tractive flouncings  in  silk  and  cotton  nets 
in  various  light  shades  and  white.  They 
are  wide  enough  for  skirt  lengths;  some 
have  gradually  pleated  ruffles  hem- 
stitched to  the  body  net  and  picoted 
while  others  have  bands  of  satin  ribbon 
hemstitched  on,  and  in  the  same  color 
tone  as   the   net. 

There  are  some  hand-carved  natural 
wood  "British  Lions"  selling  at  Simp- 
son's at  50  cents. 

A  "Democracy"  belt  is  just  now  being 
shown  in  New  York.  It  is  made  of 
khaki  grosgrain  ribbon  with  brass  mili- 
tary buttons  and  has  flap  pockets  on  the 
belt  as  well  as  a  purse  pocket  suspended 
at  the  left  side. 


sign  and  a  floral  under-chin  border  in 
navy  and  pastel  blue. 

Saxe  blue  with  much  embroidering  in 
blue  and  a  chic  under-chin  leaf  border  of 
Saxe  and  gold  is  another  novelty. 

A  circular  veil  in  black  hexagon  mesh 
has  an  all-round  flowered  border  em- 
broidered in  Royal  blue,  rose,  turquoise 
and  gold. 

Apart  from  these  unusual  numbers  the 
colors  in  strongest  vogue  are  black  and 
taupe.  Purple,  brown,  navy  and  pearl 
grey    are   also   prominent. 

The  latest  New  York  production  is  the 
"aviatrix"  veil.  It  is  of  plain  hexagon 
mesh  without  any  pattern  and  is  cut  to 
be  worn  draped  around  the  hat  with  the 
front  piece  down  over  the  face  or  thrown 
back  over  the  crown.  When  worn  down 
it  may  be  left  loose  in  apron  style  or  it 
may  be  confined  by  the  long  ends  which 
are  thrown  around  the  neck  like  a  scarf. 
It  appears  to  be  a  good  motoring  idea. 

Chiffon  is  said  to  be  selling  better  this 
year  than  for  several  years  back.  It  is 
reviving  for  motor  hat  ties  and  other 
purposes  and  such  colors  as  champagne, 
pink,  sky,  white  and  black  have  quite  a 
brisk  call.  One  wholesaler  reports  that 
his  stock  has  .moved  rapidly  this  season 
and  that  he  is  right  out  of  some  lines  of 
French  goods  which  he  has  carried  since 
bffore  the  war  began. 


TORONTO  PAPER  ADMITS  ERROR 

Jn  Form  of  Interview  With  Store  Manager,  Toronto  "<  ;l<>l>o', 

Recants  Statement— Practice  of  Making  Unjust  Attacks 

Upon  Retail  Trade  Must  Cease 


THE  article  in  the  February  issue 
of  DRY  GOODS  REVIEW  entitled 
"A  Serious  Menace  to  Retailers," 
in  which  the  Toronto  Globe  was  criticized 
for  a  statement  on  its  "Woman's  Page" 
which  was  decidedly  derogatory  to  the 
interests  of  the  retail  dry  goods  trade, 
caused  this  paper  to  recant  the  state- 
ments referred  to,  the  same  being  done 
in  the  form  of  an  interview  with  John 
O'Connor,  manager  of  Murray-Kay's, 
Limited,  Toronto.  In  this  statement  the 
Globe  says:  "In  turn  the  REVIEW  is  not 
in  strict  accordance  with  the  facts,"  but 
very  wisely  makes  no  attempt  to  back 
up  this  remark. 

DRY  GOODS  REVIEW  has  no  quarrel 
with  the  Toronto  Globe  or  any  other  of 
the  daily  papers  of  our  country  save 
when  an  attempt  is  made,  as  in  the  ar- 
ticle referred  to,  to  pander  to  the  social- 
istic element  at  the  expense  of  the  re- 
tailers  of  the   country. 

The  dry  goods  retail  trade  is  having 
a  troublesome  road  to  follow  at  the  pre- 
sent time.     The  retailer  is  the  one  upon 
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whose  head  the  consumer's  wrath  falls 
when  prices  advance.  Manufacturers 
and  jobbers  may,  and  often  do,  advance 
prices  with  the  markets,  but  the  retailer 
usually  advances  his  prices  only  when 
the  increased  cost  of  his  purchases  com- 
pels  him   so  to  do. 

In  addition,  when  labor  goes  up  in 
price  the  manufacturer  tacks  the  extra 
cost  on  his  merchandise  and  he  is  noth- 
ing out.  Retailers,  however,  are  forced 
to  increase  the  wages  of  their  help  but 
cannot  get  this  back  in  increased  profits 
but  must  swallow  the  loss. 

The  majority  however  are  bravely 
bearing  the  burden  that  war  conditions 
have  thrust  upon  them  and  are  not  cry- 
ing for  sympathy  from  any  one  but,  as 
the  recognized  mouthpiece  of  the  Cana- 
dian drygoods  trade,  DRY  GOODS  RE- 
VIEW does  not  intend  in  the  future  that 
the  daily  press  shall  make  misleading 
and  unfounded  statements  that  will  tend 
to  aggravate  the  difficult  conditions  re- 
ferred to  without  being  called  upon  to 
prove  or  retract  same. 
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TIME  LIMIT  FOR  EXCHANGES 

(Continued  from  page  59.) 

home  whore  there  was  tuberculosis. 
When  the  coat  came  in  the  house  the 
one  that  was  suffering  from  tuberculosis 
called  out  to  see  the  coat  and  in  the  act 
of  the  her  being  raised  up  to  examine  it 
a  violent  spell  of  coughing  was  started. 
The  coat  was  thrown  on  the  bed  right  in 
front  of  the  one  coughing  and  remained 
there  during  the  spell.  It  was  after- 
wards returned  to  the  store  referred  to. 
Think  of  the  person's  danger  who  might 
ultimately  purchase  this  garment." 

Word  Bros.  Co..  Ltd..  Halifax,  N.S. 
"Each  sales  person  is  required  to  sign  a 
check  slip  which  is  forwarded  to  the 
office  for  record.  We  are  thus  able  to 
keep  in  touch  with  the  number  of  re- 
turns that  each  clerk  is  responsible  for." 

Sussex  Mercantile  Co.,  Sussex.  N.B. 
"We  decide  each  case  on  its  own  merits. 
If  unreasonable  either  in  time  or  condi- 
tion the  return  is  turned  down.  We  will 
change  yard  goods  cut  off  the 
piece  or  special  sales  goods.  The  re- 
turn of  goods  is  a  small  affair  with  us 
at   present." 


LEATHER    GOODS 

(Continued  from  page  58.) 
so  say  the  makers— the  fine  leathers  are 
of  such  a  price  as  to  bring  this  type  of 
bag  within  the  reach  of  only  a  few- 
people.  If  produced  in  cheaper  materials 
it  would  be  much  less  attractive,  and  the 
tendency  at  present  among  the  majority 
of  customers  is  to  produce  a  smart  ar- 
ticle made  of  good  materials.  The  aver- 
age woman  would  rather  have  a  good 
small  purse  than  a  large  cheap  one,  and 
so  the  bulk  of  business  is  being  done  in 
the  high  grade  small  flat  purse. 
As  to  Leather  Belts 
.re  perhaps  the  biggest  manufac- 
turers of  belts  in  Canada  when  belts  are 
selling,  and  when  they  are  not  we  drop 
them  almost  entirely,"  said  a  Toronto 
manufacturer  to  DRY  GOODS  RE- 
VIEW. "There  is  at  present  just  a  little 
tendency  for  the  2-inch  patent  leather 
belt."  he  added.  "It  is  for  wearing  with 
blouses,  smocks,  sport  coats,  etc,  and  a 
narrower  width  for  children's  dresses, 
which  sells  steadily.  These  belts  are  to 
be  had  in  the  patent  leather  cloth  and 
also  in  a  nice  grade  of  real  patent 
leather  of  pliable  quality.  Black  glazed 
metal  buckles  are  usually  shown  with 
them.  A  few  novelties  are  visible, 
usually  in  white  or  grey  leather,  with 
some  scarlet,  green,  blue,  or  other  con 
trasting  trimmings.  One  number  in 
crrey  had  white  binding  and  white  patent 
buttons;  others  have  basket-woven  bands 
m  black  or  a  color  with  white,  which  are 
striking  and  smart  for  sport  wear." 


NEW    RL  BRER    PRICES   OUT 

(Continued  from  page  62.) 
manufacturers,  who  go  direct  to  the 
trade,  as  retailers  are  apparently  buying 
very  close  to  the  wind.  Then  some  are 
undoubtedly  still  heavily  stocked.  There 
is  a  rather  noticeable  inclination  on  the 
part  of  the  retail   trade  to  sell  at  closer 


worn    with    distinction    at    any 


DRY  GOODS  SUGGESTIONS  FOR  EASTER  SHOW  CARDS 
"Do  not  h,   content  with  thi   'fine  feathers.'     Be  well  groomed 
Visit  our  toilet  goods  section." 

".I  gift  of  French  ivory  would  h<  in  good  taste." 

"Flowers  are  costly.      Why  not  giv<   her  a  botth    of   good   per- 

-  You  may  'tread  on  th(  tail'  of  thest  Irish  Serge  Coats;  tin  y  were 
madt  to  stand  oli  nty  of  wear." 

"A  veritabh  snowdrift  of  dainty  handkerchiefs." 
"With  Easter  Fineru   add  Dainty  Lingerie." 
"Beautiful  models  that  can    be 

"Tins,   lovely  semi-dress  hats  merit  a  special  viewing." 

"New  Spring  fabrics;  the  latest  weaves,  colorings  and  designs." 

"Charming  new  creations  in  Spring  Blouses." 

"The  soft  little  touch  of  becomingness   so    essentially    feminine 

may  l»  easily  attained  by  tin  wearing  of  any  one  of  these  chic  neck- 

w<  ar  conceptions." 

"Umbrellas  you  will  not  want  to  leave  in  the  church  porch." 
"Know  ('orxct  Comfort — Yon  con  get  if  from   visiting  our  Cor- 

setiere." 

"Cool,  loose-fitting  underwear  as  comfortable  as  brothers." 
"The  display  magnificent  of  the  new  silks  and  wash  goods." 
-camisolrs  of  Georgette,  of  Crepe  de  Chine,  of  Dresden  Silk   of 

chiffon." 

"Rich  Serpentine  Crept    one  of  the  season's  proper  materials." 


margins,  and  lower-priced  shoes  are  dis- 
played in  most  of  the  city  stores  than 
could  be  procured  a  year  ago. 

While  hides  are  very  weak  at  the  pre- 
sent time,  leather  holds  its  own  fairly 
well.  It  is  pointed  out  that  the  hides 
that  are  coming  on  to  the  market  at  the 
present  time  are  not  of  the  desirable 
kind,  being  on  an  average  a  very  low 
grade,  and  this  explains  the  low  prices 
being  paid  for  same. 

Altogether  the  shoe  business  looks  to 
be  in  for  a  gradual  resumption  of  better 
business,  with  prices  holding  about  pre- 
sent levels  on  most  lines. 


PETERBORO'    STORE    CHANGES 
HANDS 

ONE  of  the  largest  realty  transactions 
recorded  in  Peterboro'  for  some  years 
was  completed  on  March  7,  w^hen  it  was 
announced  that  the  large  Turnbull  de- 
partmental store  had  been  purchased  by- 
Richard  Hall  &  Son.  At  the  time  of  go- 
ing to  press  full  details  are  lacking,  but 
it  is  supposed  the  deal  included  stock, 
fixtures  and  real  estate.  Richard  Hall 
&  Son  become  by  this  deal  proprietors  of 
one  of  the  most  modern  mercantile 
buildings   in  the  province. 


than  Milan  but  a  good  imitation  of  it 
are  the  blocked  straws  of  the  season. 

In  fabrics  a  fine  silk  faille  has  the  pre- 
ference. Shirring,  lace  and  touches  of 
hand  embroidery  render  these  models  ex- 
tremely dainty.  Batiste,  organdie  and 
pique  are  also  to  be  popular  again  for 
Midsummer.  A  few  unusually  dainty 
models  are  constructed  all  of  tiny  rows 
of  ruffled  lace  and  have  little  ribbon 
flowers  or  rosebuds  tucked  in  here  and 
nestling  there  in  a  most  suitable  man- 
ner. 

There  are  many  little  poke  shapes  of- 
fered especially  in  the  soft  hand  sewn 
straw  models.  Soft  silk  crowns  and  fac- 
ings, flowers  and  bunches  of  loops  of 
soft  wide  ribbons  or  streamers  of  nar- 
rower ones  make  effective  trimmings  on 
these    "beautifullest   ever"   models. 


HATS  FOR  THE  KIDDIES 

THERE  is  a  good  live  demand  reported 
for  the  better  grade  of  hats  and  bonnets 
for  kiddies.  Fine  qualities  in  all  styles 
are  selling  more  readily  than  the  lower 
grades.  Smart  little  adaptations  of  rib- 
bon, fruit  and  flowers  make  the  straw 
shapes  more  readily  saleable  than  a 
plain  straight  band  and  the  block  shapes 
themselves  take  on  a  number  of  tris; 
little  curves  and  dents  and  rises  which 
provide  a  good  deal  of  character.  Milan, 
lisere,  and  two  and  three  end  Jap  and 
other  straws  which  are  less  expensive 
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NOVELTY  SHOES  AT  PALM  BEACH 

A  SOUTHERN  shoe  house  has  a  display 
of  some  attractive  shoes  and  pumps. 
High  shoes  of  white  medium  value  pique 
with  leather  vamp  and  heel,  also  a  nov- 
elty silk  and  cotton  brocade  in  all  white, 
gray  and  white,  maize,  lettuce  green,  or 
black  and  white.  The  heel  may  be  of 
leather  or  both  heel  and  vamp  the  same. 
A  variety  of  pumps  also  show  the  use  of 
these  fabrics  in  substitution  of  leather. 
High,  white  kid  and  white  Oxfords  are 
generally  accepted,  however. 


"Commerce  Reports"  states  that  wood 
is  being  used  extensively  to  replace 
ivory,  celluloid,  etc.,  in  Germany  and 
that  excellent  toilet  combs  arc  made 
from  thinly  cut,  faultless  birch  and 
beechwood.  They  are  light  in  weight, 
cheap  and  clean,  and  seem  perfectly  sat- 
isfactory. The  new  "war"  combs  include 
ornamental  features  which  are  carved 
and   sometimes  painted. 
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DRESS    ACCESSORIES 


Gossard  Corsets  Help 
All  Your  Departments 

You  selected,  or  will  select,  Gossards  for  your  corset  line  because 
Gossards  are  the  best  advertised,  the  most  highly  esteemed 
among  women,  and  because  they  are  the  easiest  and  fastest  to 
"turn  over." 


But  if  you  failed  to  consider 
what  Gossard  Corsets  do  for 
other  departments  of  the  store 
you  have  left  one  of  the  most 
important  facts  out  of  con- 
sideration, because  Gossards 
help  sell  merchandise  far 
removed  from  the  corset  de- 
partment. 

Managers  of  big  stores  recog- 
nize that  Gossard  customers 
are  among  the  biggest  assets 
of  their  stores  and  owners  of 
small  stores  always  come  to 
appreciate  that  a  Gossard  cus- 
tomer is  more  than  the  pur- 
chaser of  a  good  corset. 


For  the  Gossard  customer  is 
not  a  transient.  She  goes  back 
to  the  same  store,  season  after 
season.  She  wants  her  new 
ideal  figure  type  Gossard  and 
she  will  not  be  diverted  to 
some  imitation  of  the  original 
front  lacing  corset.  She  buys 
other  things  besides  Gossards, 
and  the  Gossard  store  becomes 
her  trading  centre. 

Your  store's  most  valued  cus- 
tomers will  prove  to  be  the 
women  who  purchase  their 
Gossards  regularly  in  your 
corset  section. 


You  understand,  too.  the  prestige  that  comes  to 
your  store  from  all  the  excellent  national  advertis- 
ing of  Gossard  Corsets — the  advantages  to  your 
store  of  tying  up  locally  with  the  big  magazine  and 
newspaper  advertisements  of  Gossards. 

The  Canadian  ff?W- (gossard  (p.  umh& 

284-286  King  Street  West  :-:  Toronto,  Canada 


fiosWrd . 

Th<zyLacc  In  Front 
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I)  R  ESS     ACC  JOSS  OR  IES 


The  Handkerchief  House  of  Canada 


Specializing 

in 

Handkerchiefs 

Laces 

Embroideries 

Curtain  Goods 


With  our  carefully  selected  stock  of  merchandise  we  are  able 
to  give  you  exceptionally  quick  and  accurate  service  on 
orders  for  immediate  delivery  of: — 


Curtain  Nets 
Scrims 
Marquisettes 
Chintzes 
Shadow  Cloths 


Contracts  for  these  goods  were  made  months  ago  when  prices 
were  considerably  lower  than  at  present.  It  is  therefore  to 
your  advantage  to  order  at  once  while  assortment  is  good  at 
these  favorable  prices. 

When  our  traveller  calls  it  will  prove  decidedly  to  your  own 
interest  to  see  his  range  of  samples. 

DRESS  VOILES.  We  have  some  exceptionally  Kood  values  in  these  lines, 
comprising  Plain  White,  Fancy  While  and  a  Rood  assortment  of  Fancy 
Tinted    Effects.      Make    a    point    of    seeing    these. 


The  LACE  GOODS  COMPANY,  Limited 

Importers  and  Manufacturers  Agents 


64  WELLINGTON  STREET  WEST 


TORONTO 


Twfe 


17V 


Washable  Suede  Finish 


No.  100 -Fine  Suede 
also  made' 
Mastic 


finish,  White,  Reindeer  point, 
i   Black,   Grey,  Chamois  and 


Fit  like  kid,  wear  like  kid,  look  like  kid,  wash  better  than 
kid  at  half  the  price  of  kid.  There  is  not  a  woman's  or 
man's  hand  that  will  not  look  neat  clothed  in  a 

Q^IFF/^C  GLOVE 
A  wide  range  of  colours.    A  wider  range  of  points  and 
fancy  effects. 


RICHARD  L.  BAKER  &  CO.,  Sole  Selling  Agents 

100  WELLINGTON  STREET  WEST,  TORONTO 
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FRENCH  VEILS  AND  VEILINGS 

in  Black,  Taupe  and  Purple 

ELASTIC  VEILS     "SPORT"  VEILS 
"MYLADY"  HAIR  NETS 

GOLD,    SILVER,    OLD    GOLD    TASSELS 
ALSO    SILK    AND    CHENILLE    TASSELS 

SEE    OUR     1918     HANDKERCHIEF    LINE 

Mail  orders  receive  prompt  attention 
The  Thompson   Lace  &  Veiling  Co. 

York  and  Wellington  Streets,  Toronto 
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DRESS     ACCESSORIES 


The  leading  Glove  for  over  Two 
Hundred  Years 


WELL  MADE  AND  WELL 
ADVERTISED 


Easy  to  sell,  and  sure  in  satisfaction. 


HAVE  YOU  YOUR 


EASTER 

REQUIREMENTS  complete,  as  there  is  bound  to  be  a  big  demand? 

Be  sure  you  are  getting  your  share  of  that  great  patronage  that  invariably  follows  DENT'S 
Our  salesmen  are  now  showing  samples  for  immediate  and  Fall  delivery,  in  Kid,  Suede, 
Cape,  Mocha,  unlined  and  lined  Lamb,  Fur,  Seamless  and  Wool,  also  Silk,  Fabric  and 
Woolen  Gloves. 

MAIL  ORDERS  RECEIVE  PROMPT  ATTENTION 

DENT,   ALLCROFT   &   COMPANY 

128  BLEURY  STREET,  MONTREAL 
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Colonial  Maid  Dress  Fasteners 

know  when  to  hold  and  when  to  let  go 


The  only  Spring 

Fastener  made    in 

Canada  and  superior 

of  all  others. 


It's  all  in  the 

WIRE  SPRING 


STRONG-DURABLE-MADE 
OF  BRASS 


Four 
Sizes 

Nos. 

1-0-00 

000 


Two 
Colors 
Black 

and 
White 


Guaranteed  satisfactory  in  every  way. 

Mounted  on  showy  cards  of  one  dozen. 
Sell  on  sight.     Liberal  profits. 

Why  pay  duty  with  added  transport  ation  costs  and  delays  when  you  can 
obtain  a  superior  article  that  is  made  right  here  in  Canada? 

TO  BE  HAD  OF  ALL  LEADING  WHOLESALE  HOUSES. 

The  Colonial  Fastener  Co.,  Limited 

Sole  Manufacturers 
500  Parthenais  Street,  Montreal 
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v: i'--^.^4:{': 


Ribbons 
for 

Easter 
Business 


Select  your  Easter  ribbons  now.  A  strong  demand  has 
arisen  for  all  makes  of  ribbon.  Fashion  shows  Ribbons 
largely  used  on  Millinery,  Dresses,  etc. 

A  scarcity  of  merchandise  will  most  likely  be  realized 
before  the  Spring  season  runs  out;  therefore,  make  your 
purchases  early. 

We  have  in  stock  to-day  a  complete  range  of  Fancies, 
Plain  satins  and  taffetas,  both  narrow  and  wide,  grosgrains, 
velvets,  etc. 

Samples  gladly  submitted. 

RIBBONS   LIMITED 

55  Bay  St.,   Toronto 
MONTREAL  BRANCH 

Cartier  Bldg.,  Cor.  Notre  Dame  &  McGill  Sts. 
SILKS   LIMITED 

Selling  Agents  for   Western  Canada 


6" 


D  K  ESS    A  CC  ESSO  I!  I  ES 


Dry  Gdodi  ffobi&a 


Canada  Veiling  Company,  Limited 

Extend  To  The  Trade 

Easter   Greetings 

And  Wish  To  Inform  You  That  They  Have  In  Stock 

Plain  and  Spotted  Veilings  and  Veils 

In 

Taupe,   Purple,   Nigger,   Black, 

White,  Brown,  Navy,  Grey, 

Mixture,  Magpie,  Jackdaw, 

Combination  Colors,  Green,  Saxe. 

Malines 
Black  and  Colors,  1 8  1  -2c  yd. 

Georgette  Crepes 

Ninons,  Crepe  de  Chines,  Chiffons 

Laces 
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'THE    EXCLUSIVE    NECKWEAR    HOUSE" 

Birmingham's 
Easter  Neckwear  Novelties 


4921 —  Vestee,  made  of  gingham  silk,   satin  lined, 

per  doz $27.00 

B4920 —  Set,  made  of  "Baronnette"  Satin,  in  colors 
old  rose,  maize,  white  over  pink,  and  gold, 
price  per  doz $33.00 


T.  H.  BIRMINGHAM  and  CO.,  LIMITED 

93  TO  99  SPADINA  AVEVUE,  TORONTO 


hi;  ESS     ACCESSORIES 
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^       m 

»      Fine    pique,    sailor    back,    with    new    cowboy    knotted    ends    in 
front.      Hemstitched    with   picot    edge. 

Timely  Ideas  that 
create  sales 

Finnic    Neckweai     while    very 
correct  and  verj  close  to  Fash- 
ion's dictates  is  distinctly   un- 
usual. 

1  designs  and  styles  arc  jusl  whal 
-    selling  but    the    manner   of 
handling  design  and  interpret- 
ing style  is  pleasingly  original. 

Finnic   Models  somehow    scon 
"different."    They  stand  out  in 

a  neckwear    stock    and  by  the 
power  (if  expressed   ideas  draw 
cmwd-  to  the  Neckwear  Count.'  r. 

If  vou  have  not  seen  samples 
for  Spring,  send  us  a  hurry-up 

note.      "We'll    send   them    righi 
along. 

A.BRUCE  FINNIE 
&  COMPANY 

Craig  and  Gosford  Streets 

MONTREAL 

Notion  Items  in  Demand 


UDSPMNC 


^AS7£/VEP 


-mw 


IN 
THESE    @ 

SIZES      00O 


BLACK 

OR 

WHITE 


A  Fastener 
That  Snaps 

$3.25  Great  Gross 

The  GUDSPRING  is  universally  used  by  the  most 
critical.  It  has  double  springs  and  equal  to  many 
fasteners  that  retail  at  10c.  Can  be  sold  at  5c 
per  dozen  with  a  good  margin  of  profit.  Made  in 
3  sizes  as  illustrated  above — in  Black  or  White. 
Put  up  3  dozen  on  a  perforated  card  and  packed  6 
gross  in  a  box.    Sent  subject  to  approval. 

Ef f-Bee  Soutache  Braid 
^    liilllllllllllllllllllllllllWIIIIWIIHIIIWIIIIIIIIIIllllll^ 

Made  in  all  the  latest  shades.  Put  up  in  boxes  of 
12  pieces  at  12  yards  each,  assorted  or  solid  colors 
at  $1.50  Gro.  Yds.  Or  in  a  Cabinet  of  72  pieces 
6  yards  each  assorted  at  $5.00  Cabinet. 

Present  Fashions  Demand 
FLAT  BRAIDS,  in  all  widths  and  colors. 
Sign  the  following  blank  and  one  of  our  latest 
catalogues,  describing  other  interesting  items  will 
be  sent  free  of  charge. 


Send  me  your  latest  catalogue  called  "  NOTIONS  ON 
NOTIONS"  free  of  all  obligations,  as  offered  in  Dry 
Goods  Re\iew. 

Name 


Address 


FREYDBERG  BROS,  nc, 

38  West   18th  Street, 
NEW  YORK,  N.Y. 
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Be  the   Up- to- Date  Store 
with  a 

MADE-TO-ORDER 

BUTTON    COVERING 

DEPARTMENT 

For  Customers  Who  Buy  Their 
Dress  Goods  at  Your  Counters. 

Every  woman  who  buys  dress  goods  will  be 
pleased  if  you  can  make  her  "something 
different"  in  the  way  of  a  trimming  for  the 
garment  she  is  having  made. 

Our  circular  tells  the  way  a  button  covering 
department  is  bound  to  pay.  Ask  us  the  cost 
of  starting  the  Menkin  "Fully  Equipped"' 
way. 

S.  MENKIN,  Inc. 

147  West  28th  Street,  NEW  YORK 


BRAIDS 

TASSELS 

BUCKLES 
SOUTACHE 

We  make   them  in  all  leading 
fashionable  colours. 

Also 

'  Braided  Floss,"  or  "  Stitching,"  all  colours 

and  Metal  "  Bullion."  for  Embroidery 

purposes. 

THE  MOULTON  MFG. 
CO.,  LIMITED 

236  Craig  St.  East                             Montrea 
REMOVING  May  1st  to  No.  4  Inspector  St 

I 

Bonnie-B 
SLIP-PON  VEILS 

Under  the  Chin  and  Over  the  Hat  the  Silk 
Elastic  Holds  it  Snugly  in  Place. 

From  Paris  comes  the  beautiful  Ronnie-B 
Veil — so  chic,  so  becoming,  so  new!  So  easy 
to  slip  on.  So  comfortable!  No  tying — no 
pinning — no  loose  ends  to  blow  in  the  wind 
— no  ugly,  lumpy  knots.  The  silk  elastic 
holds  it  firmly. 

Beautiful  colorings  and  patterns  with  newest 
Frencb  scroll  and  flower  designs  in  chenille 
and  .-ilk  embroidery. 


'JUST  SLIP  IT  ON 


NO    TYING 


NO  PINNING 


NO  ADJUSTING 

Bonnie-B    SLIP-PON  VEILS 

are   Packed  in 
Sealed   Sanitary   Envelopes. 

SILVERBURG  IMPORT  CO. 


TORONTO 
156   Yonge  Str< 


NEW  YORK 
239  4th   Avenue 


PATENT  BELTS 

in  coat  lengths  are  hijj  sellers  this  season. 
They  are  made  in  the  following  widths: 


Black,    White    and 

Rec 

24  to  30   inch 

32  to  36  inch 

24  to  30   inch 

32   to  38    inch 

32   to  38   inch 

32  to  38   inch 

32  to  38   inch .... 

32  to  38   inch 

32  to  38   inch.  .  .  . 
32  to  38  inch .... 
25    cents    a    doz. 

Doz. 
..    $2.00 
.  .      2.25 

Black    only     

Red   and    White    . 

Black      

Red   and    White    . 
Above    38    inch 

i,l,l 

.  ..      4.00 
.  .  .      4.50 
.  .  .      5.25 
.  .  .      6.50 

THE  WESTERN   LEATHER   GOODS 
COMPANY,   LIMITED 

Manufacturers  of  Fine  Leather  Goods 
1191    BATHURST  STREET  TORONTO,   ONT. 
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n  K  y    cood 


K  E  \'  I  E  W 


'We  Are  Oversold 


5> 


ONCE  upon  a  time  a  certain  manufacturer  was  urged  by  his  retailers  to 
cut  out  his  advertising  in  consumer  mediums  because  it  was  embarras- 
sing them.  This  manufacturer  was  disposed  to  listen  to  his  retailers  be- 
cause his  product  was  heavily  oversold.  He  half-welcomed  the  chance  to  save 
the  money  he  was  spending  on  consumer  advertising  in  national  mediums. 

So  he  cut  out  his  consumer  advertising. 

Then  arose  a  competitor — a  new  man  in  the  field.  He 
went  to  the  retail  trade  and  got  orders  easily,  for  he 
was  in  a  position  to  make  immediate  deliveries.  He 
made  a  good  article,  and  it  was  a  "cinch"  to  open  up 
connections  with  the  retail  trade.  He  got  in  strong 
and  permanently,  and  to-day  he  is  a  formidable  rival 
to  the  manufacturer  who  ceased  his  selling  propa- 
ganda. 

That  oversold  manufacturer  admits  that  he  has  had  a 
lesson  for  life.  If  retailers  were  to  say  to  him  to-day 
— "Please  cut  out  your  consumer  advertising.  You 
can't  meet  the  demand  you  have  created  and  the 
public's  insistence  for  your  article  is  causing  us  to 
lose  sales" — if  retailers  said  this,  and  they  have  said 
it,  this  manufacturer  has  his  reply  all  ready.  It  is — 
"Never  again!  I  stopped  once,  and  I  opened  the 
door  to  a  new  maker.  It  has  cost  me  many  times 
what  I  thought  I  was  saving  to  hold  my  own  and  to 
recover  what  I  lost.  I  learned  something  three  years 
ago  when  I  yielded  to  the  temptation  to  cut  out  my 
consumer  advertising,  and  in  future  I'll  keep  on 
advertising  to  the  public  even  though  I  may  find 
myself  heavily  oversold." 

To-day  hundreds  of  manufacturers  are  oversold. 
Some  have  cut  out  their  consumer  advertising.    Some 

IF  the  firms  who  are  oversold,  and  the  firms  who  have  lost  something  of  value  because  of  the 
stoppage  of  their  advertising,  find  in  the  foregoing  any  message  to  them,  let  us  say  to  them 
that  they  can  do  influential  advertising  of  a  national  sort,  effective  on  both  consumers  and 
distributors,  by  the  use  of  two  national  mediums— MACLEAN'S  MAGAZINE  and  FARMERS' 
MAGAZINE     The  cost  of  strong  campaigns  in  each  of  these  magazines,  and  in  them  both,  is  a.* 
follows : — 


have  kept  up  their  publicity  campaign  with  little  or 
no  diminishment.  These  consistent  and  persistent 
advertisers  are  not  regretting  their  policy.  Some 
of  the  others  are,  and  they  admit  freely  their  error. 
They  are  finding  that  the  lost  momentum  and  the 
new  competition  which  has  arisen  will  require  a 
doubling  and  tripling  of  future  advertising  and  sell- 
ing effort  to  get  back  to  old  positions. 

When  war  contracts  were  easy  to  get  and  looked 
plums,  many  manufacturers  dropped  making  their 
usual  line  and  went  in  for  the  fortunes  which  they 
thought  could  be  made  in  a  few  months.  If  you  ask 
some  of  these  manufacturers  to-day  what  they  think 
of  their  cessation  of  making  their  usual  line  for 
which  a  big  consumer  demand  had  been  created  at 
great  cost  by  national  advertising,  and  which  retail- 
ers were  glad  to  distribute,  because  selling  it  was 
easy,  you  will  be  told  by  those  frank  enough  to 
make  honest  confessions,  "We  made  a  mistake.  We 
are  finding  it  harder  now  to  get  back  to  our  old  place 
with  the  retailers  and  the  public.  We  have  lost 
ground.  We  regret  the  mistake  we  made.  It  will 
cost  us  much  money  to  get  back  again,  and  in  the 
meantime  retailers  and  the  public  have  learned  to 
buy  others'  merchandise." 


Number  of 

Cost  of 

of  issues 

Minimum 

page  in 

Circulation 

per  year 

page  rate 

every  issue 

MACLEAN'S   MAGAZINE    . 

55,000 

12 

$147.00 

$1,764.00 

FARMERS'  MAGAZINE    ... 

30,000 
85,000 

24 
36 

75.60 
$222.60 

1,814.40 

Both  Magazines 

$3,578.40 

It  means  about  $300  per  month  to  cover  urban  and  rural  Canada.  Let  it  be  remembered  that 
S.'.OOO  circulation  in  Canada  is  the  equivalent  of  1.700,000  in  the  United  States  with  its  20-times 
larger  English-speaking  population.  That  is.  using  MACLEAN'S  and  FARMERS'  in  combina- 
tion gives  an  advertiser  a  circulation  in  Canada  comparable  to  that  of  the  Saturday  Evening  Post 
and  with  that  of  the  Ladies'  Home  Journal  in  the  United  States. 

We  invite  correspondence  from  all  oversold  manufacturers  and  others  who  want  to 
break  back  into  the  public's  favor.  We  would  like  the  privilege — and  solicit  it — of 
talking  over  with  them  the  whole  matter  of  national  advertising,  looking  forward  to  the 
preparation  of  a  specific  proposal  based  on  their  own  special  problems  and  conditions. 
And  so  we  ask  you  to  address  a  letter  of  enquiry  to  the  General  Manager  of 


The  MacLean   Publishing  Co.,  Ltd.,  Toronto,  Canada 

With  branches  at  :      Montreal.      Winnipeg.       New  York,      Chicago,      Boston      and  London,    England 


KNITTED  GOODS 


IS  THERE  IMPROVEMENT  IN  HOSIERY  SITUATION? 


Report  That  "Tops"  and   Fine  Yarns  Will  be  Released  in  Heavier  Quantities 
Present  Situation  Still  Serious — Hosiery  Shortage  Acute  in  the  States 


At 


THE  situation  in  .so  far  as  finer 
grades  of  wool  and  cashmere  hos- 
iery are  concerned  has  been  ser- 
ious indeed.  Manufacturers  showed  no 
disposition  to  accept,  orders  except  in 
limited  quantities  and  at  prices  running 
from  75  per  cent,  to  100  per  cent,  in 
advance  of  a  year  ago.  Several  of  the 
larger  manufacturers  reported  tnem- 
selves  as  already  sold  up  for  the  season. 
Others  would  take  absolutely  no  advance 
orders  .contenting  themselves  with  hand 
to  mouth  business.     Children's  and  mis- 


ses' cashmere  lines  have  been  particular- 
ly  hard   to   obtain. 

The  difficulties  have  been  two;  short- 
age of  fine  count  hosiery  yarns  and 
shortage   of  knitting  needles. 

Improvement    in    Yarn    Situation 

There  is  some  hope  that  there  is 
partial  relief  in  sight  in  so  far  as  the 
yarns  are  concerned.  H.  Hodgson, 
Toronto  representative  of  the  British 
Wool  Commission,  reports  that  steps  are 
being   taken  to  increase   the   amount   of 


A 

Stylish 
Pullover 

This  sweater  as 
well  as  the  one 
illustrated  on  page 
117  of  our  Febru- 
ary issue  are  from 
the  range  of  Wil- 
liams -  Iron  Com- 
pany, Stratford. 


fine  "French  process"  yarns  allowed  to 
be  exported  to  Canada.  He  believes  that 
there  will  be  relief  noticeable  very  soon, 
while  admitting  that  the  shortage  at 
the  present  time  is   serious. 

Needle   Situation    Bad 

In  so  far  as  the  needle  situation  is 
concerned  it  appears  that  there  is  little 
relief  in  sight.  Japanese  needles  have 
been  imported  to  a  considerable  extent 
for  the  past  six  months  but  there  are 
varying  reports  about  them. 

Some  manufacturers  have  expressed 
themselves  as  well  pleased  and  other 
comments   are   adverse. 

The  United  States  supply  has  been 
continually  increased  but  demands  for 
Government  purposes  have  been  so 
great  that  there  is  little  surplus  for  the 
civilian  business.  Under  these  circum- 
stances Canadian  manufacturers  cannot 
expect  regular  supplies  from  this  source. 

One  large  underwear  manufacturer 
recently  told  a  DRY  GOODS  REVIEW 
representative  that  he  was  sure  there 
were  machines  lying  idle  in  every  knit- 
ting mill  in  the  country  on  account  of 
the  shortage  of  needles. 

Worse  in  U.  S.  A. 

In  the  States  the  hosiery  shortage 
seems  to  be  even  more  acute  than  here. 
Manufacturers  in  many  cases  did  not 
formally  open  their  line  for  Fall  busi- 
ness, being  filled  up  with  Government 
orders,  and  adhering  strictly  to  a  policy 
of  contracting  for  only  three  months 
ahead. 

Recent  buying  visits  of  Government 
agents  are  believed  to  have  absolutely 
cleaned  up  all  stocks  of  wool  socks  that 
remained  in  jobbers,  or  factors,  hands. 
In  addition  Government  requirements 
are  taking  fully  70  per  cent,  (some  re- 
ports say  75  per  cent.)  of  all  factories, 
output. 

A  large  New  England  hosiery  manu- 
facturer recently  stated  that  he  owed 
the  Washington  Government  about  100,- 
000  pairs  of  hosiery.  He  said  shortage 
of  coal  had  held  him  back  and  in  ad- 
dition he  had  been  unable  to  get  any 
deliveries  of  cotton  yarn  during  the 
month  of  January. 


KNITTED    (1  O  0  D  S 


Dry  Goods  Revit 


GOOD  SWEATERS 
SELLING 

Manufacturers  Report  Little  Demand  for 

Cheaper    tirades — Retailers      Buying 

Fairly  Freely,  But  Jobbers 

Well  Stocked 

Xt'W  thai  sweater  manufacturers  have 
hail  their  representatives  on  the  road 
soliciting  business  for  Fall  for  nearly 
two  months  they  are  in  a  position  to 
better  feel  the  pulse  of  the  market.  All 
D  one  thing.  The  cheap,  all  cotton 
or  partly  cotton  sweater  is  not  wanted. 
Retailers  are  buying  the  better  qualities 
and  if  style  and  quality  is  there,  price 
seems  to  be  of  very  little  consideration. 
-  that  are  making  advance 
showings  of  Spring  sweater  coats  are 
not  featuring  silk  sweaters  as  strong- 
ly as  formerly.  In  Murray-Kay's.  Tor- 
onto, where  a  prominent  part  of  the  first 
triven  over  to  this  line,  practical- 
ly all  coats  shown  were  fine  wool  qual- 
ities, hand  knit,  or  brush  knit.  The  one 
thing  that  will  keep  up  the  sale  of  the 
silk  sweater  coat  is  the  variety  of  color- 
ings obtainable.  These  are  much  more 
varied  than  those  shown  in  wool  ranges 
and  the  beautiful  effects  that  may  be 
achieved  in  combinations  are  responsible 
for  much  of  the  silk  sweater  business  of 
recent  years. 

Jobbers  are  reported  to  be  buying 
sweaters  in  limited  quantities  while  re- 
tailers are  buying  heavier  than  they  did 
a  year  ago. 

Shetland  sweaters  will  undoubtedly  be 
good  for  Spring  business  although  it  is 
doubtful  if  Canada  will  take  to  them  as 
kindly  as  New  York  has  done. 

In  silk  sweaters  a  new  trimming  Is 
seen.  This  is  done  by  means  of  a  new 
invention,  a  machine  that  imitates  cro- 
chet work  and  may  be  combined  with 
embroidery  knitted  on  the  sweater.  Some 
splendid  results  are  said  to  be  obtained. 

Among  the  new  sweaters  noticed  in 
Toronto  stores  the  following  are  worthy 
of  mention.  An  attractive  slip-over 
sweater  is  made  of  dark  brown  alpaca 
wool  and  is  closely  knitted,  with  a  tightly 
belted  waist  line.  The  collar  is  sailor 
style  with  brushed  finish,  and  has  the 
appearance  of  being  hand  done.  Another 
is  a  sweater  of  dark  gray  Angora,  fair- 
ly heavy  weight,  with  a  big  sailor  collar 
and  cuffs  bordered  by  a  Roman  striped 
border  in  light  colors  of  rose,  green  and 
gold.  Sleeveless  models  are  being  shown 
in  some  stores  and  are  apparently  re- 
ceiving some  attention.  These  come  in 
both  coat  and  slip-on  styles.  Both  plain 
and  fancy  knit  effects  are  seen,  with  the 
usual  combinations  of  the  two  being  often 
effectively  used. 

*     *     * 

Something  absolutely  new  in  sweaters 
is  being  launched  by  the  manufacturers 
of  narrow  silk  ribbons.  These  will  be 
hand  knitted  and  instead  of  yarn,  the 
narrow  silk  ribbon  will  be  used.  To 
stimulate  this  project  among  women,  for 
is  is  entirely  a  woman's  style,  the  ribbon 
manufacturers  will  put  up  the  narrow 
ribbons  on  large  spools  instead  of  small 


A 

Novel 

Sweater 

Illustrating 

many  innovations 
in  wool  sweater- 
coat  fashions.  The 
small  roll  collar, 
side  fastening, 
dropped  pockets, 
smart  straight  belt 
and  simple  but 
effective  border  de- 
sign all  provide 
irresistible    charm. 


paper  cards  as  heretofore.  Samples  of 
this  new  style  of  sweater  have  appeared 
in   some   New   York   stores. 


They  are  reported  to  make  most  hand- 
some and  stylish  appearing  garments 
and   are  retailing  from   $7  to   $15   each. 


BUYING  UNDERWEAR  LIGHTLY 

Many   Believed   to   be   Fairly   Well    Stocked  —  High   Prices 

Undoubtedly  Holding-  Some  Back — Slight  Price 

Concessions  Taken  Advantage  of 


JOBBERS  report  that  so  far  the  busi- 
ness placed  by  the  retailers  for  next 
Fall's  underwear  has  not  been  heavy 
or  indeed  hardly  up  to  expectations. 
There  are  several  theories  advanced  as 
to  the  possible  reason  for  this  attitude 
being  adopted,  but  undoubtedly  in  some 
cases  retail  stocks  are  fairly  heavy  and 
in  these  cases  the  merchants  are  adopt- 
ing the  advice  continually  given  in  the 
columns  of  DRY  GOODS  REVIEW  to 
buy  only  certain  requirements  as  spec- 
ulation time  is  over. 

On  the  other  hand  there  are  doubtless 
numbers  of  retailers  who  hesitate  to 
buy  on  account  of  prices  asked,  even 
though  they  know  they  will  need  the 
goods  later  on.  This  theory  is  strength- 
ened by  the  fact  that  several  jobbers  re- 
port that  one  or  two  lines  which  for 
some  clearing  reason  were  offered  at 
slight  price  concessions  were  eagerly 
grabbed  up  by  the  buyers. 

To  those  buyers  whose  stocks  are  low 

and    who    will    have    to    buy    sooner    or 

later,   there   would   not   appear,  by   any 

chance,   to   be   much   to   be    gained     by 
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waiting.  There  will  undoubtedly  be 
difficulties  arise  about  getting  deliv- 
eries on  some  lines,  althought  it  is  pos- 
sible that  this  will  apply  more  to  the 
finer  grades  requiring  imported  yarns 
than  to  the  heavier  grades  of  which 
at  present  there  seem  to  be  good  stocks 
in    jobbers'   hands. 

As  to  prices,  nothing  that  has  trans- 
pired can  give  grounds  for  hope  that 
present  prices  can  be  shaded  later  on. 
The  strength  of  the  raw  markets  con- 
tinues. Cotton  has  tightened  up  slight- 
ly in  the  last  few  days  and  considerable 
advance  is  not  at  all  improbable  if  the 
reports  of  crop  damage  prove  to  be  at 
all   serious. 

The  Australian  and  New  Zealand 
wool  for  1918  will  cost  from  5c  to  10c 
per  lb.  more  than  in  1917  and  in  addition 
manufacturing  costs,  including  the 
heavy  item  of  labor,  are  on  the  contin- 
uous   advance. 

Retailers  therefore  would  seem  to  be 
well  advised  to  cover  known  require- 
ments immediately  if  same  has  not  been 
done. 
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Ballantyne  Knitted  Wear 


BEAUTIFULLY  fashion- 
ed knitted  garments  that 
display  fashion  tendencies 
in  most  pleasing  form — snappy, 
novel  effects  in  collars,  cuffs, 
belts,  caps  and  toques — all  the 
newest  "wrinkles"  that  make 
for  a  better  line  and  bigger  sales 
— this,  in  part,  is  the  Ballantyne 
line  for  1918. 

Representatives  are  now  show- 
ing an  attractive  range  of  Knit- 
ted Coats,  Caps,  Toques,  Muf- 
flers, Mitts,  Gloves,  Men's  and 
Boys'  Jerseys,  Children's  Suits 
and  Hosiery. 


R.  M.  BALLANTYNE,  LIMITED 


STRATFORD 


ONTARIO 


K  N  1 TT ED    GOODS 


Dry  floods  Review 


Build  Up 
Your  Business 


fcfc 


Buster  Brown' 
Stockings  for  Boys 

Built  for  wear  first  of  all — long-fibre  cotton,  three-ply  heel  and  toe; 
double  elastic  leg,  narrowed  foot  and  ankle.  Stands  the  wear  better 
than  the  mother  dare  hope. 

V  handsome  stocking,  well  finished,  selling  very  well  at  a  good  profit  to 
the  dealer. 

Everybody  knows  "Buster  Brown."  The  name  helps  yon  to  sell  the 
stockings. 

Sizes  5  1"  L0y2  in  black  and  tan. 

1  dozen  pairs  to  the  box. 

"Buster  Brown's" 
Sister's  Stockings  for  Girls 

Made  to  till  a  demand  similar  to  the  Buster  Brown  Line. 

Fine   quality    two-ply    English    mercerised    lisle   yarn,    very    dainty    in 

appearance — look  like  silk. 

Sizes   iy2  to  H). 

Black,  Link  Blue,  White  and  Leather  Shade  Tan. 

1  -j  dozen  pair-  to  box. 

Every  dealer  in  hosiery  should  carry  both  these  lines — great  business 
builders  and  very  profitable  to  handle. 

Order  From  Your  Wholesaler 

QTije  CI)tpmanHolton  Hmtttng  Co.,  limtteb 

largest  Hosier?  iflanufacturers  in  Canada 

Hamilton,  Ontario 

MILLS  AT  HAMILTON  AND  WELLAND,  ONTARIO 

Sole  Selling  Agents  :  Branch  Offices  : 

E.  H.  WALSH  &  CO.,  Ltd.,  Toronto  MONTREAL  AND  WINNIPEG 

EVERY  PAIR  OF  HOSE  PROTECTED  BY  THIS  TRADE  MARK. 
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Snappy,  Distinctive 
Monarch- Knit  Sweaters 


There's  plenty  of  style  as  well  as  comfort,  fit 
and  long  wear  in  Monarch-Knit  Sweater 
Coats  for  Men  and  Boys.  An  especially  popu- 
lar model  is  the  Monarch-Knit  Mackinaw,  the 
pleasing  color  effects  possible  in  this  style 
having  caught  the  public  fancy. 

The  finish  of  "Monarch-Knit"  garments  is  as 
dependable  as  the  style  is  pleasing. 


Clever  Ideas 
that  sell 
Women's 
Knitted  Coats 


The  beautifully-fashioned  garments  being 
shown  in  the  Monarch-Knit  range  for  1918 
will  draw  crowds  to  your  counters  when  the 
season  is  on.  Plenty  of  variety  in  design  and 
color  give  distinction  to  the  line  and  form 
attractions  that  are  irresistible. 

Be  sure  you  see  the  full  range.  You'll  find  it 
interesting — and  profitable. 

The    Monarch    Knitting 
Company,    Limited 

Manufacturers  of  Ladies'  Silk  Knitted  Coats,  Men's,  Women's  and 
Children's  Worsted  Sweater  Coats,  Fancy  Knit  Goods,  Hosiery,  Etc. 
Also  Hand  Knitting  Yarns  Suitable  for  Knitting  Soldiers'  Sox,  Etc. 

Dunnville,  Canada 
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Your  Customers  Know  the  Monarch-Knit  Family 


Since  Monarch-Knit  Hosiery  is  as  perfect  in  quality  and  fit  as  hosiery  can  he  it  is  our  aim  to  make  that  fact 
known  in  every  home  in  Canada.    That  is  the  reason  for  the  Monarch-Knit  Family. 


The  value  of  the  Monarch-Knit  Family,  to  you. 
Mr.  Merchant,  lies  in  the  fact  that  the  very  people 
who  are  in  your  -tore  every  day  arc  rapidly  becom- 
ing l>cttcr  acquainted  with  this  group.  Its  constant 
reappearance  in   magazines  and  periodical-  is  en- 


gendering a  public  interest  in  Monarch-Knit 
Hosiery  that  is  reflected  in  sales. 

By  linking  up  your  store  with  Monarch-Knit 
advertising  you  arc  aide  to  offer  your  customers 
Hosiery  with  which  they  feel  well  acquainted  and 
which  they  really  wish  to  buy. 


Our  traveller-  are  now  showing  the  complete  range  of  sample-  in  silk.  Mercerized,  Cotton  and  Cashmere  for 
Men.  Women  and  Children. 

The  Monarch  Knitting  Co.,  Limited 

Manufacturers  of  Ladies'  Silk  Knitted  Coats,  Men's,  Women's  and 
Children's  Worsted  Sweater  Coats,  Fancy  Knit  Goods,  Hosiery,  Etc. 
Also  Hand  Knitting  Yarns  Suitable  for  Knitting  Soldiers'  Sox,  Etc. 

Dunnville,  Canada 
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Quick  appreciation   means   quick  sales 

Avoid  putting  too  much 
strain  on  salesmanship. 
Let  your  salespeople 
have  the  sales  assistance 
of  "Peerless."  It  helps 
wonderfully. 


REPRESENTATIVES: 

Ontario:  C.  and  A.  G.  Clark,  35  Wellington  St. 

West,  Toronto. 

British  Columbia:  J.  J.  Mackay,  504  Mercantile 

Bid".,  Vancouver. 

Quebec:    Ernest    Hamel,    66    Rue    de    L'Eglise, 

Quebec. 

Maritime    Provinces:    E.    R.    Woodill,    21    Roy 

Bldg.,  Halifax,  N.S. 

Manitoba  and  the  West:  The  Hanley  &  MacKay 

Co.,  407  Hammond  Block,  Winnipeg. 

Montreal:   W.  A.  Kennedy,  201   Mappin  Webb 

Bldg.,  Montreal. 


The   Peerless  Underwear  Co. 

Limited 
Hamilton  Ontario 


ABC   HOSIERY 

will  build  you  bigger 
business 


Because  the  quality,  the  well  known 
hiKh-ijrrade  dependability  of  ABC 
attracts  the  custom  of  every  careful 
hosiery  buyer— man  or  woman.  And 
this  superior  quality  will  keep  them 
coming  once  they  know  you  handle 
ABC.  For  that  new  stock  «et  in 
touch     with     the 

Stlling  Agenls  : 

L.  Biker    &    Company,  Toronto,  Ontario 


rv'2,ill|lU!,llll«»,lllll«»l|lllll«l|llll,Ufil>ll,*l|ll|l«l|l>'!.= 


ALLEN  BROS.  COMPANY,  LIMITED 

817  Girrard  Street  East  Toronto,  Ontario 


MMtttlrnm^ 


Registered  No.  Ml.w 


THE    HALL  MARK    OF 

Maximum  Comfort  and 
at  Minimum  Cost. 

First  in  the  Field  and  Still  Leading. 

Made  on  the  GRADUATED  PRINCIPLE, 

and  starting  with  TWO  THREADS  in  the 
TOP.  it  increases  in  WEAR-RESISTING 
PROPERTIES  as  it  descends  Thus  THE 
LEG  HAS  THREE  THREADS.  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
here  they  are  most  needed  IN  THE 
making  it  essentially 

A    HALF  HOSE 
FOR  HARD   WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE     AG  ML     OF    PERFECTION    IN    FOOTWEAR. 

To  be   had  from  any   of  the   Leading   Wholesale 

Dry  Goods  Houses. 
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Avon  Knit 

for  1918 


The  Avon  Knit 

Range  Comprises 

Mitts 
Gloves 
Toques 

Hosiery 
Sweater  Coats 
Mufflers 

Skating  Sets 
Children's  Suits 

and   other  knitted    lines. 


Our  Selling  Repre- 
sentatives are  now 
showing  our  complete 
range  for  Fall  and 
Winter  1918.  An 
inspection  of  these  lines  will 
reveal  the  fact  that  AVON 
KNIT  quality  of  material 
and  workmanship  has  been 
maintained  despite  adverse 
conditions.  Of  course,  we  have 
had  to  adjust  prices,  but  having 
secured  raw  materials  at  prices 
much  below  present  quotations 
the  advance  does  not  fall 
heavily   upon  you. 

Prices  will  be  consi- 
derably higher  soon, 
so  it  is  advisable  to 
purchase  early. 


AVON  HOSIERY 

LIMITED 


STRATFORD 


CANADA 


RICHARD   L.   BAKER   &   CO. 

100  Wellington  St.  West,  Toronto 


SELLING    AGENTS 
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FOR  MEN 

In    Cashmere, 
Silk,  Cotton. 


Circle-Bar  Hosiery 
for  the  whole  family 

The  complete  circle-Bar  Line 
gives  good  opportunity  of  devel- 
oping sales. 

For  instance,  a  sale  to  a  mother 
can  often  be  enlarged  to  include 
Hosiery  for  the  children  or 
"Men     folks."        The    woman 


HOSIERY 


FOR  WOMEN 

In 

Cashmere, 

Silk, 

Cotton. 


FOR  CHILDREN 

Cashmere,  Mercerized, 
Cotton. 


who  is  satisfied  to  buy  "Circle-Bar" 
for  herself  will  be  just  as  pleased  to 
buy  Circle-Bar  for  her  family. 

Instruct  your  sales  people  to  develop 
"Circle-Bar"  along  family  lines. 

The   Circle -Bar   Knitting 
Company,  Limited 

KINCARDINE,  -  ONTARIO 


Will  He 
Buy  Again? 


That  disturbing  question,  "Will  he  buy  again?"  is  certain  of  satisfactory 
answer  if  it's  Atlantic  Underwear  you're  selling  him,  ••Atlantic"  has  all 
the  qualities  expected  of  good  wool  underwear — warmth,  softness,  ability  to 
stand  frequent  washings  without  loss  of  shape  or  reduction  of  size,  and  lit. 
Make  sure  of  repeat  sales  by  selling  Atlantic 
Underwear. 

E.   H.    Walsh   &   Company,   Toronto,   Ont 

Selling  Agents  for  Quebec,   Ontario  and   Western  Canada 

ATLANTIC   UNDERWEAR   COMPANY,  LIMITED,  M0S,C™- 
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Bentro  Knitwear 


recognizes  no 


i  i 


** 


season 

Bentro  Knitwear  has  become  an 
all-year  seller.  The  lightweight 
"beauties"  of  the  Bentro  Line  sell 
just  as  readily  and  steadily  in  the 
sunny  summertime  as  do  their 
heavier  "sisters"  when  snow  and 
ice  are  with  us. 

This  Spring  and  Summer  will  see 
Bentro  Coats  and  Jerseys  every- 
where. The  wondrous  variety  of 
styles,  weaves  and  colorings  make 
them  possible  for  every  outing 
occasion. 


Then  when  Autumn  and  Winter 
come  again  Bentro  "heavies" 
will  come  into  action  once 
more.  The  fine  yarns,  the  catchy 
styles,  the  beautiful  color  com- 
binations of  Bentro  Knitwear 
make  irresistible  appeal  to 
women  of  all  classes. 
The  surest  method  of  pleasing 
all  your  patrons  is  to  show  a  full 
range  of  Bentro  Knitwear. 

MITTS      GLOVES      CAPS       SCARFS 
SKATING-SETS         COATS 

Wait  for  the  BENTRO  LINE 

The    Wiliiams-Trow    Knitting 

Co.,  Limited 

STRATFORD,   CANADA 

Representatives  : 
J .   M.    Robertson  &  Co.  Mouat  Eoll  &  Co.  J.  B.  Trow  &  Co. 

Toronto  Calgary  Montreal 

A.    J.    Snell  O'Brien.    Allan     &    Co. 

Vancouver  Winnipeg 
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The  Popular  Underwear 
for  Men 


Whether  it  be  in  Scotch 
Knit,  Heavy  Wool  Rib  or 
Fine  Elastic  Combinations, 
or  in  the  old  reliable  two- 
piece  suit  St.  George 
Unshrinkable  Underwear 
makes  instantaneous  friends 
with  men.  Aside  from  the 
evidence  of  careful  work- 
manship and  high-class 
yarns,  the  reinforced 
shoulders  and  closed  crotch 
in  the  combinations  appeal 
as  desirable  wear  and 
comfort-giving  features. 

St.  George  Brand  gives  you 
a  reliable  line  of  different 
weights  and  styles,  enabling 
you  to  meet  the  require- 
ments of  any  man. 


The  Schofield  Woolen  Co 


LIMITED 

Oshawa,   Ontario 
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1    Zimmerknit  Window  Trimming    | 
]  Suggestion  No.  2 

~  tin 


A  Bathing-Suit  Window-trim  prepared  by  Mr.  \Y.  <;.  Moir,  President  of  the 
Canadian  Association  of  Display  Men.  as  a  suggestion  to  Zimmerknit  dealers. 
Green  silk  plush  is  used  as  a  flooring,  and  the  standards  are  backed  with  gold 
paper. 

A  hot  Summer  always  folh.ws  a  cold  Winter  according  to  the  weather  prophets, 
and  Bathing  Suits  will  he  in  active  demand.  Zimmerknit  Bathing  Suits  are 
unusually  attractive  in  design.  The  material  and.  workmanship  are  of  the  qual- 
ity that  has  made  the  trade-mark  "Zimmerknit"  synonymous  with  excellence. 


Zimmerman  Mfg.  Co.,  Limited,  ca 


AMILTON 
N  A  DA 
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Success  and  Your  Associates 

ALWAYS  associate  with  men  who  are  earning  more  money  than  you  are.  Such  is 
the  advice  given  by  a  man  whose  name  is  known  the  world  over  for  his  own  suc- 
cess and  the  business  which  he  created.  It  is  good  advice  of  a  certainty,  but  we  are 
not  urging  that  it  is  the  best  advice.  At  the  same  time  it  is  wise  to  associate  with  better  or 
bigger  men  than  you  are  yourself,  because  you  are  likely  to  be  lifted  up  to  their  levels. 

Most  of  us  would  probably  like  to  be  the  intimates  of  J.  P.  and  had  absorbed  many  facts  about  Canada.     He  surprised  his 

Morgan,  or  of  John  D,  or  of  Chai-lie  Schwab,  or  Canny  Andrew.  American    traveling    companions     with     his    positive,    well-in- 

If  we  had  a  speaking  acquaintance  with  John  Wanamaker,  or  formed  and  wide  knowledge  of  Canada.     When  the  company 

Lord  Beaverbrook,  or  Lord  Shaughnessy,  and  with  other  dis-  reached   Albany,  the   Canadian  was   persuaded   to   attend   the 

tinguished  and   successful  men,  we  would  take  comfort  from  ceremonies,  and  was  introduced  as  the  man  who  knew  all  about 

the  fact.  Canada.     The  Governor  was  interested  in  Canada,  and  said  so, 

and  the  little  Canadian  found  himself  telling  the  story  of  Can- 

And  most  of  us  would  feel  rather  small  and  uncomfortable  if  ada  very  f  rd/^ly.  to  *  vei,7  .attentive  listener,   much   to   the 

we  were  placed  beside  President  Woodrow  Wilson  at  a  dinner  amusement  of  his  friends  who  introduced  him. 
table,  or  beside  Sir  Robt.  Borden,  Sir  Herbei-t  Holt  or  Thomas 

Findley.     And  the  reason  would  probably  be  that  we  know  so  This  man  made  a  hit  on  that  journey,  and  many  friends.     One 

little  of  the  knowledge  that  really  counts.  If  these  great  men  of  the  company  gave  him  a  stock  market  tip  worth  a  fortune, 
engaged  us  in  conversation  we  would  probably  find  ourselves 

knowing  very  little  about  the  things  that  matter.  The  point  of  this  story  ig.  YoUj  ag  a  Canadiail)  can  make  your. 

self   informed   very   fully   and   intelligently   if   you   become   a 

This  will  illustrate  the  point:  regular  reader  of  THE  FINANCIAL  POST.     You  can  make 

yourself  a  worthy  companion  and  intimate  of  presidents  and 

Here's  a  true  story.    A  Toronto  manufacturer  found  himself  on  magnates      The  world  likes  to  listen  to  men  who  know  some- 

a  train  going  to  Albany  in  company  with  a  number  of  dis-  thing  well    and  who  can  talk  interestingly  and  informingly  on 

tinguished  Americans  about  to  attend  the  inaugural  ceremonies  tne  subJect  ol  their  study. 
of   a    State    Governor.      A    washout   led   to   a   delay,    and    the 

Canadian  was  thrown  into  close  association  with  senators  and  You  can  become  worth  listening  to  if  you  know  your  Canada 

congressmen  and  prominent  lawyers.     They  bantered  the  little  well.     And  you  can  get  the  kind   and  amount  of  knowledge 

Canadian  about  Canada.     He  had  the  pluck  of  a  bigger  man.  concerning  Canada  which  will  make  you  interesting  to  others 

He  had  been  a  constant  reader  of  THE  FINANCIAL  POST,  if  you  will  read  THE  FINANCIAL  POST  regularly  each  week. 

TF  you  read  THE  FINANCIAL  POST  REGULARLY  you  will  find  yourself  keep- 
A  ing  company  with  the  highest  paid  staff  of  editors  engaged  on  any  publication  in 
Canada — trained  men  who  know  how  to  make  others  know  what  they  know  and  learn. 

You  will  rind  yourself  living  in  a  most  interesting  world — the  great,  throbbing  world  of  busi- 
ness. You  will  have  your  thoughts  tremendously  stimulated  and  helpfully  directed.  You 
will  find  yourself  becoming  a  fit  table  companion  for  big  men  —  this  because  you  will  have 
knowledge  of  a  quality  that  will  keep  you  from  shame. 

What  is  it  that  keeps  you  and  THE  POST  separated?  It  cannot  be  its  subscription  price 
of  $3.     Probably  it  is  because  you  are  not  very  well  acquainted  with  this  paper. 

We  are  going  to  put  it  to  you  this  way :  If  you  have  the  desire  to  be  worthy  of  association 
with  big  men,  then  prepare  yourself  for  such  association  by  reading  THE  POST,  and  to 
make  acquaintance  easy,  we  provide  the  coupon  below.  It  offers  you  THE  POST  for  four 
month?  for  a  dollar  bill. 

The  MacLean  Publishing  Company,  limited, 

143-153  University  Avenue,  Toronto. 

Send     —  THE  FINANCIAL  POST  for  four  months  for  One  Dollar.    M enclosed 


to  be  remitted 
(Signed) 


D.G.R. 
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Do  You   Know  Anything? 

About 

Racine's  Hosiery  Department? 

Do    You   Sell    Anything? 

at 

25c,  35c,  39c,  50c,  65c,  75c,  85c,  and  $1.00 

in   Cashmerino  and  Cashmere  Hosiery 
Ladies'  and  Children's,  Boys'  and  Girls'. 

Do    You    Want    Anything? 

in  a  Better  Quality,  a  Better  Range,  a  Better 
Price,  to  sell  at  each  of  the  above  prices? 

"SHEPHERDESS"  HOSIERY  WILL  MAKE  THIS  DEPARTMENT 
IN  YOUR  STORE 

A  LIVE  ONE 

WILL  YOU  WRITE  US  FOR  SAMPLES? 

WILL  YOU  HAVE  OUR  TRAVELLERS  CALL? 

WILL  YOU  VISIT  OUR  WAREHOUSE? 

SPECIAL  PRICES  FOR  DELIVERY  JUNE  15TH 

EVERYTHING  IN  DRY  GOODS 

Alphonse   Racine,   Limited 

"THE  STAPLE  DRY  GOODS  HOUSE  OF  CANADA" 
60-80  St.  Paul  Street  West,  Montreal,  Canada 

Sample  Rooms: 
Ottawa,   Quebec,    Three  Rivers,   Sherbrooke,    Sydney,  N.S. 

Factories  : 
Beaubien   Street,   Montreal,   St.  Denis, 

St.    Hyacinthe. 


EQUIPMENT*  DISPLAY 
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A  Novelty  Spring  Opening  Window 


This  window  which  was  effectively  used  in  last  year's  Spring  openings  has  some  excellent  features.  The 
wall  color  was  mauve  in  two  tones.  The  suggestion  of  a  stairway  would  seem  particularly  appropriate  for 
ready-to-wear.      Designed    by    Messrs.    Norton    &    Lemke,  for  the   Arcade,   Hamilton. 


Splendid  Use  of  a  Corner  Window 


There  is  a  lifelike  character  to  this  Spring  display  that  must  have  attracted  attention.  The  background  was 
done  in  French  grev  with  old  rose  stencilling  relieved  with  old  rose  velours  curtains.  The  floor  was  in  the  popular 
diamond    design,    alternating    rose    and    grey.      Designed    by   T.  A.   Peachey   for   R.  H.  Williams  &   Sons,   Regina. 

100 
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&n  Cffectibe  Carter  gCrtm 

This  design  was  planned  primarily  with  the  view  of  leav- 
ing sufficient  window  space  for  the  display  of  several  richly- 
gowned  figures  or  the  choicest  hats  from  the  millinery 
department.  At  the  Easter  season  one  has  so  many  beautiful 
things  to  display  that  the  window  space  is  all  too  small,  and 
must  be  economized  as  much  as  possible.  The  background 
prober  is  com  posed  of  two  huge  sunbursts  radiating  from  the 
two  stars  as  seen  in  the  drawing,  the  stars  to  be  made  as  bril- 
liant as  possible  with  electric  lights  and  strands  of  beautiful 
shimmering  tinsel  to  radiate  from  stars  in  the  folds  of  the 
sunbursts.  Built  out  from  the  background  is  the  represen- 
tation of  a  wall  on  the  centre  of  which  rests  a  large  oval 
through  which  a  fairy  is  seen  pouring  eggs  from  a  horn  of 
plenty  into  either  a  gilded  basket  or  a  huge  nest. 

The  quarter  circles  upon  which  the  word  Easter  appears 
are  covered  with  muslin  and  calcimined  pure  white,  then  the 
word  Easter  and  the  design  shown  in  the  illustration  are  put 
on  with  stucco  in  bas-relief  and  gilded.  A  large  papier- 
mache  egg  with  top  crushed  in,  holding  a  large  bunch  of 
Easter  lilies,  is  on  each  post  at  the  sides  of  the  window.  The 
rabbits  are  cut  out  from  the  heaviest  pure  white  cotton 
flannel. 


Something  New  for  the  Cardwriter 

A  Series  That  Will  Give  Ideas  and  Instructions  for  the  Cardwriter  Who  Has  Already 
Mastered  the  Rudiments  of  the  Work. 


By  Robt.  T.  W.  Edwards 


TO  get  away  from  the  usual  run  of 
our  show  card  lessons  we  are  going 
to  give  in  the  next  few  lessons  the 
ideas  as  worked  out  by  other  Toronto 
show  card  writers  as  well  as  our  own. 
The  actual  work  we  will  do  but  the  lay- 
out and  form  of  lettering  will  be  gleaned 
from  the  work  of  Toronto's  best  card- 
writers — men  whose  cards  appear  in  the 
best  stores. 

If  you  are  familiar  with  Toronto  and 
have  noticed  the  style  of  show  card 
which  has  been  prevalent  up  to  a  year 
ago  and  compare  it  with  those  which  are 
being  displayed  at  the  present  time,  you 
will  notice  an  almost  complete  change  of 
layout,  design  and  lettering.  Never  in 
the  existence  of  this  city  has  there  been 
such  a  remarkable  revolution  of  style  as 
the  last  year  brought  forth.  Apparently 
the  reason  for  this  is  that  new  blood  has 
come  into  the  city  and  has  brought  with 
it  fresh  ideas — ideas  which  appealed  to 
the  local  cardwriters  for  their  origin- 
ality and  artistry.  Not  only  did 
they  appeal  to  the  cardwriters,  but 
to  the  many  firms  who  buy  show 
cards  for  their  own  use.  The  ideas 
of  the  local  card  writing  world 
were  diverted  into  a  new  channel,  and  no 
wonder,  for  this  new  style  commended  it- 
self to  both   public  and   cardwriters — to 


the  former  on  account  of  its  artistic  ap- 
pearance, to  the  latter  for  its  simplicity. 

One  of  its  most  noticeable  features  is 
the  absence  of  air  brush  work.  Previous 
to  this  most  cardwriters  seemed  to  think 
the  sign  of  the  air  brush  had  to  appear 
on  all  cards  of  a  fancy  nature  but  this 
new  style  now  prevalent  has  proven  that 
with  a  good  knowledge  of  handling  colors 
one  can  get  very  satisfactory  results 
without  it. 

Undoubtedly  it  is  a  good  thing  for  the 
card  writing  profession  that  this  has  oc- 
curred as  the  public  were  becoming  sat- 
iated with  the  sight  of  cardL  plastered 
with  elaborate  air  brush  designs.  The 
idea,  like  many  another,  was  overdone. 
Now  it  will  be  used  sparingly  by  the 
best  cardwriters  and  will  therefore  have 
a  tendency  to  uplift  the  value  of  both 
air-brushed  and  hand-worked  show  cards. 

At  first  glance  this  show  card  lesson 
may  seem  familiar  to  the  student  who  has 
followed  this  series  carefully  but  on  a 
closer  inspection  the  difference  will  at 
once  become  apparent. 

In  the  first  place  there  are  fancy  let- 
ters to  be  used  in  making  up  words 
which  are  to  feature  on  the  show  card. 
These  words  must  be  used  sparingly — 
say  not  more  than  two  or  three  words  to 
each  card.    The  rest  of  the  reading  mat- 


ter should  be  put  on  in  a  less  conspicu- 
ous form.  This  will  tend  to  make  the 
entire  card  more  readable  and  attractive 
than  would  be  the  case  were  all  the  words 
on  it  made  of  fancy  colored  type.  Above 
all  things  don't  overdo  your  work.  Al- 
ways leave  a  wide  background  on  the 
cardboard  as  it  is  this  which  makes  the 
letters  stand  out. 

The  main  feature  of  this  lesson  is,  of 
course,  the  lettering  so  we  will  turn  our 
attention  to  studying  its  formation  and 
color  combination. 

First  let  us  look  at  the  chart.  Here 
we  have  an  upper  and  lower  case  al- 
phabet. This  letter  formation  is  a  free 
and  easy  style  and  one  that  is  not  hard 
to  learn.  Practice  is  the  main  thing. 
The  ends  of  the  letters,  as  you  will  ob- 
serve, are  all  finished  round  and  are 
therefore  easy  to  do.  The  letters  are  not 
of  brush-stroke  formation,  as  in  many 
previous  lessons,  but  can  be  made  by 
either  outlining  the  work  with  a  small 
brush  and  filling  in  the  centre  or  can  be 
made  with  a  wider  brush  which  will  make 
the  width  of  any  of  the  letters  with  two 
strokes  and  therefore  avoid  filling  in. 
You  can  try  both  ways,  the  result  will 
be  the  same. 

You  will  notice  that,  while  the  alpha- 
bets are  all  the  same  formation  each  line 
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has  been  treated  with  different  forms  of 
shading.  This  will  give  you  some  idea 
of  where  the  shades  are  applied. 

There  is  one  thing  which  should  be  ex- 
plained before  going  further  and  that  is 
that  the  best  results  are  obtained  by  us- 
ing tinted  or  pastel  shaded  cardboard 
such  as  creams,  pale  gray,  light  browns, 
m  fact  all  light  shades  of  cardboard  can 
be  worked  into  attractive  show  cards  pro- 
viding the  proper  colors  are  used  for  the 
letter  formation.  The  reason  that  tlu 
tinted  board  can  be  used  with  better  ef- 
fect is  that  white  can  be  used  as  a  letter 
or  a  "high  light"  thus  giving  you  more 
scope  for  variety. 

The  rirst  line  of  the  alphabet  shows  a 
white  letter  with  a  black  shade  and  a 
nariow  brush-stroke  of  orange  over  the 
top  of  the  letter.  Other  color  combina- 
tions can  be  used.  If  your  card  is  dark 
blue  use  a  black  shade  with  a  pale  blue 
letter  and  a  medium  shade  of  blue  for 
the  over  stripe.  Dark  cardboard  is  best 
for  a  white  letter. 

The  second  line  shows  the  shading  used 
in  a  different  manner  to  the  first.  The 
body  of  the  letter  is  dark  red  with  a 
narrow  white  line  on  the  high  light  side 
and  a  narrow  black  line  on  the  shadow 
side  of  the  letter.  Here  also  can  be  used 
many  different  colors.  You  can  make  this 
an  entire  combination  of  blues.  A  royal 
blue  letter  with  a  pale  blue  high  light 
and  a  dark  blue  shadow  line  on  a  cream 
colored  surface  makes  an  excellent  card. 

The  third  line  is  a  solid  black  letter 
with  a  French  gray  shade.  This  is  jusc 
to  show  what  a  solid  black  letter  looks 
like.  The  kind  of  shade  used  to  make 
any  letter  stand  out  entirely  depends  up- 
on the  color  of  the  surface  you  are  work- 
ing on.  For  instance,  don't  use  a  gray 
shade  over  a  cream  cardboard.  The  pale 
shading  colors  must  harmonize  with  the 
surface  color  of  the  card. 
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The  last  line  of  the  chart  shows  a  pale 
blue  letter  with  a  darker  blue  on  the 
upper  and  right  hand  side  and  a  black 
shadow.  This  will  work  up  splendidly  on 
a  misty  gray  or  cream  colored  card. 

Do  not  use  any  but  opaque  colors  for 
this  work  and  those  must  be  thoroughly 
mixed  and  inclined  to  be  thick  rather  than 
otherwise.  Transparent  colors  are  abso- 
lutely worthless. 

As  stated  before  this  is  only  one  form 
of  letter  treated  in  this  manner.  Many 
other  new  forms  will  be  gone  into  later. 

Fig.  No.  1  shows  a  dozen  other  varieties 
of  letters  from  which  whole  alphabets 
can  be  worked  up.  These  are  just  given 
to  show  what  a  variety  of  fancy  letters 
can  be  made. 

"P"  shows  a  brown  round-end  letter 
with  a  darker  brown  outline,  outside  of 
which  is  an  outline  of  white.  Black  and 
white  shadow  and  high-light  lines  are 
on  the  face  of  the  letter. 

The  E  shows  a  white  letter  with  a  black 
shadow  with  a  light  green  brush  stroke 
line  on  the  face  of  the  letter.  This  letter 
can  be  worked  out  with  different  shades 
of  blue. 

"A"  shows  an  excellent  letter  forma- 
tion for  this  work.  It  is  a  light  brown 
letter  with  a  black  shadow  and  a  white 
high-light  line. 

"S"  is  a  good  letter  to  be  used  on  a 
white  card.     Black  for  the  letter  with  a 


high-light  of  cream.  Use  a  pale  cream 
shade. 

"H"  shows  a  very  dainty  form  of  let- 
tering and  one  that  can  be  used  on  a  high 
class  card  with  good  effect.  Many  color 
schemes  can  be  contrived  with  this  letter. 
Try  a  green  tone.  Use  a  pale  green  let- 
ter shaded  with  a  darker  green.  The 
letter  is  outlined  in  white. 

"G"  is  a  letter  to  match  the  "S"  in 
formation.  Various  colors  can  be  used 
here. 

"R"  shows  another  form  of  letter  which 
is  good  for  this  work. 

"T"  is  a  thick  and  thin  without  any 
spurs. 

"D"  is  a  heavy  spurred  white  letter 
with  a  dark  outline  and  a  pale  blue  brush 
line  shade. 

"K"  makes  another  nice  form.  Tnis 
is  a  heavy  spurred  letter  of  dark  blue 
with  black  shade  and  a  white  line  on  tfte 
letter. 

"W"  shows  another  form  of  letter 
which  has  all  the  shading  on  the  face 
of  the  letter. 

"M"  is  of  a  fancy  Roman  formation. 

The  completed  cards  shown  here  are 
only  a  few  of  the  many  designs  that  can 
be  made  by  following  the  method  just 
explained.  They  are  made  by  using  the 
same  letter  formation  as  illustrated  in 
the  chart.  You  will  notice  that  the  large 
exanse  of  background  which  is  shown  and 
which  has  the  effect  of  giving  greater 
prominence  to  the  lettering. 


L.  E.  Stanley  and  Company,  Ltd.,  has 
been  incorporated  at  Ottawa  with  a  cap- 
ital of  $40,000  to  carry  on  general  re- 
tail store  business  in  dry  goods,  cloth- 
ing, etc.  L.  E.  Stanley,  N.  Gillespie, 
Wm.  Gillespie,  Chas.  Lapensee  and  J.  H. 
Ayotte  are  the  provisional  directors  of 
the  company. 


T1ew( 
E&ster  Gifts 
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New  Easter 
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Dry  Goods  Revit  w 


EQU  I  P  M  E  N  T      A  X  I)      KISIM.A  Y 


For  Ton  Trucking  Purposes 


$750 

F.  O.  B. 

FORD,  ONT. 


Supplied  as 
chassis    only 


BUSINESS  men  everywhere  who  have  hauling  or 
delivering  problems  to  consider — whether  operating 
a  wholesale  business,  a  retail  store,  or  a  farm — will  wel- 
come the  arrival  of  the  Ford  One-Ton  Truck. 

Heretofore,  the  Ford  user  who  wanted  to  carry  loads 
up  to  a  ton  found  it  necessary  to  get  one  of  several  special 
attachments  or  extensions  which  were  on  the  market. 
Now  the  standard  Ford  truck  is  available — a  car  that  can 
withstand  the  drudgeries  of  commercial  use,  and  yet 
lacks  superfluous  weight,  and  is  easily  handled. 

The  truck  differs  from  Ford  passenger  cars  in  that  it  is 
specially  designed  throughout  in  proper  pattern  and 
strength  for  heavy-duty  service.  It  has  a  final  drive  of 
the  worm  gear  type,  so  that  all  gears  are  enclosed.  Rear 
wheels  are  equipped  with  solid  tires.  Front  tires  are 
pneumatic.  Standard  Ford  motor,  transmission  and 
ignition. 

The  largest  truck  and  automobile  company  in  the 
British  Empire,  with  an  organization  of  more  than  700 
Canadian  dealers  stands  back  of  every  Ford  truck 
purchased. 


See  any  Ford  Dealer  in  Canada,  cr  write  for  a  catalog 

Ford  Motor  Company  of  Canada,  Limited 

Ford,  Ontario 
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EQ  l'  I  V  M  I'.  NT     AND      DISPL  A  Y 


Dry  floods  Review 


A  Machine  that  Saves  Time 

No  merchant  should  do  the 
work  a  machine  can  do  for  him 

A  National  Cash  Register 
does  15  important  things  in  3 
seconds.  It  would  take  many 
minutes  to  do  them  by  hand — 
yet  no  merchant  can  afford  to 
be  without  the  protection  and 
information  they  give.  A  Na- 
tional Cash  Register — 


The    National   Cash   Register  Co.  of 
Canada,  Limited,  Toronto. 

I  would  like  to  know  how  a  National  Cash 
Register  enforces  system  in  business,  how 
it  prevents  carelessness,  how  it  stops  mis- 
takes, how  it  would  save  me  money.  I 
understand  that  this  places  me  under  no 
obligation. 

Name    

Address    

Business No.  of  Clerks 


Prevents  disputes  and  stops  losses. 
Prevents  carelessness   and   forgetful- 

ness. 
Increases   the   merchant's   trade   and 

profits. 
Makes  better  clerks  by  showing  what 

each  does. 
Saves  clerk  hire  by  speeding  up  sales. 
Protects  you  against  the  mistakes   of 

new  clerks. 
Lowers  costs  by  increasing  take-with 

sales. 
Gives    quick    service,    and    prevents 

overtime  work. 
More  than  pays  for  itself  out   of  the 

money  it  saves. 

A  demonstration  of  the  register  best  suited 
to  work  your  business  will  prove  these  state- 
ments. Let  our  salesman  show  it  to  you. 
This  will  place  you  under  no  obligation. 

The    National    Cash    Register 
Co.  of  Canada,  Limited 


Dry  (ioods  Review 


KQ  U  I  I'M  E  NT     A  N  I)     I)  I  S  P  L  A  Y 


This  is  the  way  to  solve 
the  help  problem 


The  increasiriK  scarcity  of 
labor  makes  it  essential 
that  every  live  dealer 
should  be  equipped  with 
this  modern  cash  and  par- 
cel carrying  system.  Here 
you  have  efficient,  iiuiet 
wasteless  store  help  that  is 
"on  the  job"  ah  day  and 
every    day. 

Gipe  Hazard 
Store  Service 

Co.,  Ltd. 

113  Sumach  St.,  Toronto 


Our  free   leaflet  explains 

we  mail  you  a  copy? 

Level,    Grade    and    Perpendicular    Wire    Cash 

Carriers,   Parcel  Carriers,  Cable  Carriers  and 

Pneumatic  Tubes. 


As  necessary  as  a 
Sewing    Machine 

Everyone  of  your  customers 
who  does  her  own  sewing, 
once  she  has  had  its  advan- 
tages explained,  will  be 
desirous  of  owning  a 

"Perfection"  Adjustable 
Dress  Form 


She  will  then  be  able  to  fit 
any  style  of  dress  by  simply 
adjusting  the  form. 

There  is  a  big  profit  for  you 
on  each  sale,  and  as  this  form 
makes  home  sewing  easier  it 
results  in  increased  sales  of 
dress  fabrics,  and  acces- 
sories. 

Ask  us  for  prices  and  illus- 
trated folder. 


ADJUSTABLE  DRESS 
FORM   COMPANY 

OF  CANADA,  LTD. 

159  King  St.   West.        TORONTO 


s 


Displaying 

t   Girls'  Dresses 

and  Coats 


over  our  Girls'  Display  Form 
No.  52E  is  the  certain  way  to 
more  sales.  This  naturally- 
shaped  form  accentuates  the 
beauties  of  the  garment  dis- 
played, and  gives  a  correct  in- 
dication of  how  it  will  appeai- 
when  being  worn. 
This  form  is  made  in  all  sizes 
of  girls'  figures  and  is  the  very 
latest  model.  Bust,  shoulders 
and  neck  are  of  washable 
enamel  that  can  easily  be  kept 
clean  and  new;  body  is  cov- 
ered    with     fine    Jersey    cloth 

and   mounted   on   round    standard   and   circular 

base. 

Prices  on  this  form  will  prove  very  interesting. 

Write  for  them  to-day. 


DALE  WAX  FIGURE  COMPANY 

1 09  Ring  Street  East,  Toronto 

MONTREAL  OFFICE: 
J.   Bogat,  142  Bleury  Street 


SAY  YOU  SAW  IT  IN  DRY  GOODS  REVIEW 


DRY    GOODS    REVIEW 


Letting  You  Into  A  Secret 


^^J 'HEY  were  talking  about  things  in  general — Jones  and  Brown.  But  it  was  easily  seen 
i  c  jby  -lours  that  Brown  talked  with  a  positiveness  and  definiteness  lacking  in  himself. 
^^^Brown  evidently,  had  real  knowledge  about  things  and  this  gave  him  an  assurance  lack- 
ing in  Jones.  Jones  found  himself  talking  in  generalities,  and  he  had  the  sense  to  know  that 
what  he  had  to  say  wasn't  very  convincing.  In  the  end  he  spoke  up.  "Brown,  tell  me,  where 
dn  yon  get  your  information?  You  talk  like  one  who  knows.  Von  use  facts  to  fortify  your 
opinions,  and  you  seem  to  have  a  wealth  of  information  about  things  Canadian.  What's  the 
secret  of  your  greater  confidence  and  knowledge?" 


Ami  Brown  said:  "I'll  tell  you,  Jones,  how  I  have  strengthened 
myself  in  confidence  and  knowledge,  as  you  put  it.  I  read  my 
newspaper  in  a  new  way  now,  and  I  make  it  a  point  to  know  a 
good  deal  about  Canada,  the  land  of  my  birth,  residence  and 
affection. 

"For  years — until  I  was  forty — I  read  newspapers,  as  many 
others  do — pretty  thoroughly.  I  read  about  accidents,  and 
meetings  and  fires,  and  everything  else.  One  day  I  woke  up, — 
was  wakened  up,  to  tell  the  truth — to  discover  that  I  was  just 
frittering  away  time  when  I  read  everything. — Then  I  deter- 
mined to  concentrate  my  interest  on  matters  Canadian — the 
things  about  Canada  that  really  matter. 

"I  wanted  direction.  I  needed  a  focal  point,  as  it  were.  What 
should  be  skipped,  and  what  should  be  read  closely?  I  was 
floundering.  I  am  not  much  of  a  politician,  and  I  abominate 
party  politics.     I  wanted  to  see  things  fairly. 

"Then  one  day  I  made  the  acquaintance  of  THE  FINANCIAL 
POST.  It  seemed  to  me  to  give  me  the  direction  I  needed.  I 
found  it  was  sifting  things  for  me,  and  giving  current  affairs 
their  right  proportioning-.  At  any  rate,  it  was  a  new  kind  of 
newspaper  to  me,  and  I  read  it  with  zest. 

"I  am  a  business  man,  and  business  in  its  larger  aspects  is 
the  special  field  of  THE  FINANCIAL  POST.  I  found  the  paper 
written  in  a  readable  way,  and  that  it  has  a  breadth  of  inter- 
est pleasing  to  me.  So  I  subscribed  for  THE  POST,  and  every 
Saturday  and  over  the  week-end  this  paper  is  pretty  thor- 
oughly read  by  me. 

"I  find  that  the  reading  of  this  paper  helps  me  get  out  of  my 
daily  newspaper  the  meat  in  it.  As  a  matter  of  fact,  I  read 
my  daily  newspaper  and  other  papers  with  a  new  and  informed 
interest  which  makes  my  reading  a  profitable  thing. 
"I  r^ad  somewhere  that  an  hour  a  day  spent  on  any  subject 
would  make  a  man  master  of  that  subject  in  10  years.  Well, 
I  do  not  know  that  I  am  seeking  to  be  a  master  of  Canadian 


affairs,  but  I  do  know  that  for  the  past  two  years  or  so  I  have 
been  having  a  new  joy  in  life.  I  am  really  trying  to  know  my 
Canada. 

"I  clip  a  good  deal,  and  my  scrap  book  on  Canada  is  a  treasure 
house  for  me,  I  collate  the  material  I  put  in  that  book,  and 
whenever  I  want  to  read  up  any  particular  subject,  I  have 
before  me,  gathered  up,  a  surprising  amount  of  material 
obtained  from  many  sources. 

"I  take  luncheon  at  the  Club  daily.  There  are  eight  of  us  who 
gather  daily  at  the  same  table.  One  is  a  wholesaler,  another 
is  a  banker,  another  a  publisher,  another  a  manufacturer,  an- 
other a  manufacturers'  agent — and  so  on.  We  have  a  repre- 
sentative gathering. 

"We  talk  about  many  things,  and  about  Canada  most  of  all.  I 
take  great  satisfaction  from  the  knowledge  that  I  am  able  to 
hold  up  my  end  of  the  conversation.  To  tell  you  the  truth,  it 
is  this  reputation  that  spurs  me  on  to  keep  myself  brushed  up 
all  the  time.  I  own  up,  also,  to  practising  a  little  subtlety.  I 
guide  the  conversation  in  the  direction  of  a  subject  that  I  am 
well  informed  on,  and  then  I  bide  my  time,  letting  others 
wrestle  with  it  until  they  have  told  all  they  know.  Then  is  my 
chance,  and  I  am  able  to  say  something  useful  to  a  company 
that  is  attentive. 

"Jones,  if  you  want  to  improve  the  quality  of  your  information, 
read  purposefully,  objectively.  Cut  out  the  reading  of  every- 
thing under  the  sun.  You  are  a  business  man,  the  same  as  I 
am.  Why  not  read  definitely  along  the  line  of  business?  You 
will  find  it  a  most  pleasurable  kind  of  reading,  and  you'll 
find  that  you  will  acquire  the  sifting  mind  which  will  enable 
you  to  pass  over  a  lot  of  stuff  of  no  value  to  you,  and  seize  on 
material  of  real  value. 

"I  recommend  THE  FINANCIAL  POST  as  a  paper  that  will 
give  your  reading  direction.  It  has  helped. me  much,  and  I 
believe  will  help  you.     At  any  rate,  it  is  easy  to  try  it  out." 


IF  JONES  wants  to  try  out  THE  FINANCIAL  POST  he  can  have  it  go  to  him  by  mail  for  four  months  for 
a  dollar  bill.  One  thine  that  ought  to  impress  and  please  Jones  is  that  THE  POST  is  not  a  one-man  paper.  It 
i-  produced  by  many  men.  each  a  surpassingly  well-informed  man  on  the  subject  he  writes.  One  man  writes 
on  matter^  pertaining  to  agriculture,  another  on  the  iron  and  steel  industry,  another  on  the  food  problems  and 
milling  and  cereal  subjects,  another  of  insurance,  another  on  textile--,  and  so  on.  The  special  contributed  articles 
which  are  a  regular  feature  of  THE  POST  are  by  author- 

■r  by  men  of  position.  P.esides  which.  THE  POST  ) 
surveys  many  fields  of  interest,  and  this  survey  is  world- 
wide. Tt  is  a  meat ful  paper,  in  very  truth,  and  assures 
who  read  it  regularly  an  amount,  kind  and  quality 
of  reading  not  commonly  found  in  a  single  newspaper. 
Tf  you  would  make  your  daily  reading  take  on  a  now  in- 
terest and  value,  we  suggesl  that  you  should  sign  and  for- 
ward the  coupon  opposite. 


THE  MACLEAN  PTTJ  TSJTTNO  CO.,  LTD., 

143-153  University  Avenue,  Toronto 
Send  me  THE  FINANCIAL    POST    for 
E^&  &Ve0,£,7.ar.        I  will  remit  on  receipt  of  bill 
in  the  usual  way. 
D.G.R.  


The  MacLean  Publishing  Company,  Limited 


143-153  University  Avenue,  Toronto 


SALESMANSHIP 


CONCERNING  EDUCATION  IN  WANAMAKER  STORES 

The  Most  Elaborate  Store  Educational  System  in  the  World  Evolved  by  Studying  Its 

Own  Affairs  From  a  Small  Beginning — And,  Like  the  Angels,  it  Feared 

to  Rush  in  Suddenly 


Uteri  by  a  staff 


in  hi  r  of  Dry  Goods  Review  afte  r  cm 
Education  in   Wanamaker's 


Interview  with  Mr.  II".  D.  Earnest,  Director  of 
New   York  store  . 


WHY  do  people  come  to  New 
York  or  go  to  Philadelphia  to 
examine  the  Wanamaker  store 
systems?"  enquired  Mr.  William  D. 
Earnest  when  interviewed  by  a  staff 
member  of  DRY  GOODS  '  REVIEW. 
"There  is  only  one  John  Wanamaker 
and  it  takes  a  John  Wanamaker  to  op- 
erate the  Wanamaker  system.  Methods 
adoDted  in  his  stores  are  the  results  of 
individual  conditions  which  may  or  may 
not  be  met  with  in  any  other  store," 
said  Mr.  Earnest.  Even  though  he  has 
been  at  the  head  of  the  educational  sys- 
tem of  the  New  York  Wanamaker  store 
for  some  years,  and  previously  was  with 
the  Philadelphia  store,  Mr.  Earnest  mo- 
destly — and  proudly — attributes  the 
wonderful  success  of  the  organizations 
to  the  exceptional  personality  of  Mr. 
John   Wanamaker. 

The    Human    Element 

In  discussing  why  the  systems  in 
these  stores  have  worked  out  so  well 
and  have  become,  the  most  elaborate 
store  educational  organizations  in  the 
world,  Mr.  Earnest  mentioned  several 
important  factors  in  their  development. 
First,  he  believes  the  results  show  that 
no  one  in  the  world  has  exercised  such 
a  keen  and  sympathetic  insight  into 
human  nature  as  has  Mr.  Wanamaker; 
the  educative  work  is  based  on  an  ap- 
preciation of  the  humanism  rather  than 
of  the  machinery  of  employees.  For 
that  reason  the  department  is  always 
ready  to  adapt  itself  to  new  conditions 
which  may  arise  within  or  without  the 
stores  and  affect  the  lives  of  their 
people. 

Attending   to   One's   Own    Affairs 

Another  important  factor  in  strength- 
ening the  Wanamaker  system  is  that 
they  go  slowly.  When  Mr.  Earnest  took 
over  the  directorship  of  the  educational 
work  in  the  New  York  store  some  of 
his  new  friends  expected  that  a  huge  or- 
ganization   similar    to    the    Philadelphia 


system  would  be  set  in  action  immed- 
iately, but  the  Wanamaker  idea  was 
different.  "For  two  years  I  did  nothing 
so  far  as  the  store  could  see,"  said  Mr. 
Earnest.  "I  was  simply  studying  New 
York,  and  the  New  York  store.  Methods 
which  apply  in  Philadelphia  are  not  the 
best  for  New  York.  Each  store  must  in- 
vestigate thoroughly  what  its  own  re- 
quirements are  and  if  it  goes  at  its  own 
case  honestly  and  sincerely,  that  will 
point  out  the  road  to  success  much  more 
clearly  than  running  hither  and  thither 
to  see  what  somebody  else  is  doing." 

Small  Things  Not  Overlooked 

The  fact  that  the  Wanamaker  edu- 
cational system  has  worked  out  so  ela- 
borately bears  testimony  to  the  thorough- 
ness of  the  study  which  is  put  into  it 
and  the  attention  given  to  details.  It 
is  interesting  to  note  the  breadth  of  the 
scheme  for,  as  everyone  knows,  it  was 
all  begun   in   a   very  small   way. 

In  both  the  Philadelphia  and  the  New 
York  stores  there  is  now  a  "John  Wana- 
maker Commercial  Institute,"  operated 
with    full    academic    accoutrements. 

An  extract  from  the  1917  "Annual"  of 
the  institute  will  give  an  idea  of  the 
field   concerned: 

The  John  Wanamaker  commercial  In- 
stitute is  the  body  of  the  younger  em- 
ployees of  the  John  Wanamaker  Stores, 
organized  for  educational  purposes.  It 
was  established  twenty-seven  years  ago 
and  is  now  upon  a  thoroughly  organized 
basis,  offering  free  instruction  in  com- 
mon school  branches  together  with  ele- 
mentary business,  musical,  social,  phy- 
sical and  military  training. 

This  Institute,  we  believe,  was  .  the 
pioneer  in  bringing  education,  social, 
and  civic  training  into  a  business  organ- 
ization of  its  character.  That  its 
principles  are  sound  and  its  organ- 
ization practical  and  useful  is  shown  by 
the  fact  that  to-day  not  only  other  busi- 
ness institutions  are  following  its  ex- 
ample, but  that  our  public  school  system 
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is  placing  "Continuation  Schools"  at 
public  expense  in  certain  stores  in  large 
cities,  these  schools  being  moulded  after 
the  Wanamaker  Institute.  Also  that  to- 
day, in  the  demand  for  national  prepar- 
edness, there  is  an  insistent  cry  for  mili- 
tary training  in  our  educational  institu- 
tions along  the  lines  laid  down  in  this 
Institute,  also  twenty-seven  years  ago. 

Academic    Department 

The  academic  department  embraces  a 
boys'  branch  of  six  grades,  and  a  girls' 
branch  of  four  grades.  The  senior  boys' 
branch  holds  its  sessions  on  Tuesday  and 
Wednesday  evenings,  from  6  to  9  o'clock, 
supper  being  supplied  to  the  pupils.  The 
junior  boys'  and  girls'  branches  hold  their 
sessions  every  weekday  morning,  from 
8.30  to  10.15  o'clock.  '  Three  alternate 
mornings  a  week  are  allowed  to  each  boy 
and  girl.  The  school  year  usually  begins 
September  15  and  ends  May  29. 

The  faculty  consists  of  eighteen  ex- 
perienced teachers,  men  and  women,  who 
study  the  problems  of  business  training 
first  handed. 

The  course  of  instruction  embraces 
the  following  subjects:  spelling,  pen- 
manship, English,  arithmetic,  corres- 
pondence, business  methods,  business 
geography,  business  law,  stenography, 
typewriting,  ethics,  literature,  civics, 
history,  current  events,  bookkeeping, 
vocal  and  instrumental  music,  public 
speaking,  physical  and  military  training. 

A  post  graduate  course  is  being  work- 
ed out.  Three  subjects  have  already 
been  begun. 

"General  Science"  is  a  study  of  the 
subjects  of  heat,  light,  mechanics,  hy- 
draulics, sound,  etc.,  with  direct  applica- 
tion to  store  and  home  life. 

"Materials  of  Commerce"  deals  with 
the  materials  entering  into  the  manufac- 
ture of  the  articles  which  are  sold  in  the 
store.  They  are  studied  in  the  raw  state 
through  all  the  stages  of  manufacture 
to  the  finished  product,  thereby  familiar- 
( Continued  on  page  126.) 


BIG  ADVANCES  IN  MOST  FURS 

[ncreases  of  20,  25  and  30  Per  Cent.  Common  at  St.  Louis  and 

New  York  Auction  Sales   -Muskrat  From  40  to  60  Per 

Cent.  Up,  and  Opossum  Also     Pox  1  las  Fair  Advance 


IF  there  was  any  wandering  expecta- 
tion of  a  decline  in  the  prices  of 
furs,  which  have  been  advancing 
constantly  the  last  couple  of 
this  was  dispelled  by  the  quota- 
tions at  the  St.  Louis  and  New  York 
sales,  which  have  now  become  the  criief 
markets  for  Canadian  manufacturers. 
with  Europe  practically  cut  off  through 
difficulties  of  transportation.  In  nearly 
every  line  the  sales  brought  higher  pric- 
ery  sharp  advances. 
A  report  from  New  York  says  that  that 
sale  established  a  new  price  level. 
"which  in  view  of  the  shortage  of  the 
catch  and  the  prosperous  condition  of 
the  country  in  general  we  believe  to  be 
fully  justified  and  to  indicate  that  even 
higher  prices  may  be  reached  on  many 
articles  at  the  next  sale."  The  result 
of  these  advances  will  be  seen  in  the 
prices  of  manufactured  goods  for  next 
Fall. 

Fox  did  not  show  a  heavy  advance, 
but  muskrat  soared  40  to  50  per  cent. 
and  on  some  lots  even  higher.  Opossum 
was  in  the  same  class,  and  there  was 
an  extremely  lively  demand.  Skunk 
was  one  of  the  most  active  skins  and 
went  up  35  per  cent.  Mink  and  wolf 
owed   up   strong. 

At  the  St.  Louis  sales  of  Funsien 
Bros.,  the  highest  advance  of  all  took 
place  in  nutria  which  registered  an 
even  100  per  cent,  rise  over  the  pre- 
vious price.  Marmots  went  up  50  per 
cent.:  Japanese  marten,  40  per  cent.; 
squirrels,  60  per  cent.;  Australian  opos- 
sum was  40  per  cent.  up.  and  ringtail 
opossum   90  per  cent. 

Among  the  skins  that  registered  an 
advance  of  about  30  to  35  per  cent, 
were  wallaby,  lynx,  lynx  cats,  wolf,  grey 
fox,    flying    squirrel. 

Those  that  advanced  20  to  25  per 
cent,  included  blue  fox,  Chinese  mink, 
tiger  cat.  baranduki.  Japanese  mink, 
South  African  fox,  American  ermine, 
red    fox. 

Those  in  the  15  per  cent,  list  were 
Alaska  seal  skins,  better  grades  of  sil- 
ver fox.  Australian  red  fox,  karagon 
fox. 


Ten  per  cent,  increases  were  shown 
by  Russian  ermine,  Japanese  seal  skins, 
dressed,  dyed  and  machined;  North-west 
coast  seal  skins,  guanacos. 

At  the  New  York  sales  there  were 
over  400.000  muskrat  skins  sold  at  the 
heavy  advance  of  60  per  cent.  The 
price  is  attributed  both  to  the  strong 
demand  and  the  apparent  shortage  of 
the  present  collection.  The  muskrat 
shows  no  lessening  in  the  demand  both 
in  the  natural  form  and  in  that  of  Hud- 
son seal. 

In  mink  53,000  skins  were  sold.  In 
these  the  Northern  sold  very  high,  60 
per  cent,  advance,  while  the  South-wes- 
tern went  for  25  per  cent.  more. 

In  skunk  63,000  pelts  were  disposed  of 
at  an  advance  of  about  20  per  cent.  It 
was  reported  that  the  quality  was  better 
than  usual  at  this  time  of  the  year  ow- 
ing to  the  weather  conditions  and  the 
restrictive  game  laws.  "The  demand 
for  this  article  among  consumers  ap- 
parently justified-  the  speculative  mar- 
ket that  had  developed  earlier  in  the 
season." 

Blue  fox  was  20  per  cent,  higher,  most 
of  them  Greenlands.  The  pale  skins 
brought  comparatively  the  better  price. 
There  were  over  1,000  skins  but  the 
market  absorbed  them  readily. 

Cross  fox  was  10  p.  c.  up.  Principally 
North-western  Canada  skins,  which  were 
in    excellent    demand. 

In  grey  fox  over  5,000  skins  were 
sold   at   an   advance   of  40   per   cent. 

Red  fox  went  up  20  per  cent.  There 
were  nearly  ten  thousand  skins,  chiefly 
Canadian  and  American  with  a  few 
Russian.     All  sold  at  satisfactory  prices. 

Silver  fox,  471  skins,  15  per  cent, 
more. 

White  fox,  1,329  skins,  15  per  cent, 
higher.  A  rather  poor  collection  of 
Alaska  and  Russian  skins. 

Australian  fox.  5,050  skins,  25  per 
cent,  higher.  All  grades  in  good  de- 
mand. 

Ermine,  32,000  skins,  25  per  cent, 
higher,  mixed  offering  with  a  fair  per- 
centage  of  Russian. 

Fisher,    25    per   cent,   higher.      Chiefly 

109 


North-western  which  were  keenly  com- 
peted for,  and  fetched  very  satisfactory 
prices. 

Chinese  civet  cat,  2,050  skins,  15  per 
cent.  up. 

Kolinsky,  20  per  cent.  up.  A  mixed 
collection  of  Russian  and  Korean  skins 
numbering    over    13,000. 

Lynx,  10,000  skins,  20  per  cent.  up. 
Good  collection  of  Canadian  and  Alask- 
an. "Although  this  article  had  been 
somewhat  neglected  during  the  late 
Fall,  an  improved  demand  developed, 
which  was  sustained  throughout  the 
whole  offering." 

Marten,  3,826  skins,  up  15  per  cent. 
Alaska,  Hudson  Bay  and  British  Colum- 
bia skins,  the  dark  ones  being  in  special 
demand. 

Mole,  over  180,000  skins,  10  per  cent, 
up.  Principally  Scotch  with  a  few  lots 
of  Dutch. 

Otter,  1,392  skins,  Northern,  20  per 
cent,  higher;  Southern,  40  per  cent. 

Raccoon,  35,000  skins,  Northern,  15 
per  cent.;  South-western,  35  per  cent. 
Maz-ket  was  prepared  to  take  a  larger 
offering. 

Russian  sable,  278  skins;  average  col- 
lection of  Kamtschatka  skins  which 
met  with  ready  sale. 

Squirrel,  48,000  skins,  40  per  cent  up 
in  spite  of  rather  poor  quality  of  the 
collection. 

Wolverine,  75  per  cent.  higher. 
North-western  Canadian  collection 
"which  brought  exceptionally  high  pric- 
es due  to  a  speculative  demand  for  ship- 
ments abroad." 

Wolfe,  16,000  skins,  North-western,  25 
per  cent,  higher;  South-western  10  per 
cent,  higher.  This  collection  excited 
brisk  competition  and  was  bought  al- 
most  entirely   by   manufacturers. 

One  of  the  largest  of  Canadian  manu- 
facturers speaking  to  DRY  GOODS 
REVIEW  in  reference  to  the  London 
markets,  which  before  the  war  fixed 
conditions  including  prices  for  Canada 
and  the  United  States  as  well,  stated 
that  at  present  the  London  sales  were 
no  criterion  to  this  country.  "Original- 
ly the  biggest  buyers  at  these  sales 
were  Germans,  and  now  prices  are 
governed  by  continental  consumption, 
with  the  greatest  number  of  the  buyers 
cut  off." 
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FUR     DEPARTMENT 

FURS 


1919 


It  is  seldom,  if  ever  before,  that  a  range  of  fur  samples  of 
such  beauty  and  high  standard  has  been  offered  to  our  Cana- 
dian buyers  as  the  Gnaedinger  range  for  the  season  1918-19. 

We  have  caught  the  correct  interpretation  of  the  world's 
leading  style  artists  and  illustrate  this  in  our  adaptation  of 
these  ideas  in  our  designing. 

Moose  Head  Brand 
Furs 

will  maintain  their  standard  for  quality,  as  in  years  past. 
You  cannot  procure  anything  better,  nor  any  furs  so  well 
thought  of  by  the  buying  public. 


Quality 


L.  Gnaedinger 
Son  &  Co. 


90-92-94  St.  Peter 

Street 
Montreal,  Quebec 


Established  1852, 


D  R  V    G  0  0  DS    K  !•'.  V  1  E  W 


R.  &  H.  SIMON  CO. 


Silk 

Manufacturers 

MILLS: 

Union  Hill,  N.  J. 
Easton,  Pa. 

SALESROOMS: 


N.  W.  Corner  4th  Ave.  and 


20th  St.,  New  York 
MANUFACTURERS  OF 


REGATTA 


Dress  Silks,  Ribbons,  Lining  Silks,  Tie  Silks,  Velvets  and  Plushes 

REGATTA  BLACK  RIBBONS  THE  %T^rs™0N  OF 


/gMT^£^^ 


Bostonian  Cream.  Put  up  in  Brown,  Gray,  Cord 
Tan  and  all  the  popular  colors.  The  ideal  cleaner 
for  kid  and  calf,  both  glazed  and  unglazed. 

Nobby  Brown  Paste  for  Brown  shoes,  also  Nobby 
Brown  combination.  • 

Peerless  Oxblood  combination  for  red  shoes,  also 
Peerless  Oxblood  paste. 

Quick  White  Liquid  Canvas  Dressing. 

Albo  Cake  White  Canvas  Dressing. 

Top-Xotch  White  Leather  Dressing. 

Rival  Gloss,  Self-Shining  Dressing. 

Ask  your  dealer  or  write  us  for 


Whittemores  /Shoe  Polishes 


Easter   Requirements 

Easter  is  early  and  Neckwear  required  will 
be  wanted  immediately. 

We  carry  in  stock  a  large  range  of  Tuxedo 
and  Hat  effects  in  silks,  piques  and  organdies'; 
also  the  fluffier  jabots. 

Easter  fashions  bring  large  demands  for 
laces  and  veilings — our  stock  comprises 
many  numbers  of  both  in  latest  styles. 

Are  you  needing  handkerchiefs  for  Easter 
trade'.''  We  have  them  in  colored  and  white 
embroidery,  for  immediate  delivery. 

Letter  orders  have  special  attention. 

WESTLAKE  BROTHERS,  Limited 

24   Wellington    St.   West,   Toronto 
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Canadian 

Converters' 
Dresses 


Complete 

New  Range 

of 
Dresses 

Now  Ready 

for 
Inspection. 


Smart  Styles 

for 

Midsummer 

Wear. 


Style  2096-D 


WAm 


VK<mMea£ 


M;Y    D 
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Dur-Enam    Washable    Display    Forms    Make 
Displays  Doubly  Effective 


L 


1 


No.    1578 

Waist  Forms 

Adjustable    Belt 


No.  107".  A.  Washable  Dur- 
Enam  Neck  and  Bust,  lower 
part  of  form  covered  in  white 
Jersey  cloth,  adjustable  velvet 
belt,  form  mounted  on  extension 
standard  and  7-inch  round  base, 
finish  as  desired.  No.  1075A  P 
The  same  as  above,  but  mounted 
on  our  square  pyramid  base  with 
felt    c-ivered    bottom. 


Making  Neckwear  Attractive 


Neckwear  displayed   over    Dur-Enam   Collar    Forma    has  an    added   attraction    thai    creates    sales. 

Nos     1578,    1582   1'   Collar   Forms     Dur-Enam   tops    with  metal    bases   and   standards.     Nos.    1578   P   and 

1579    I'    are    mounted    on    the    same    base    as    No.     1582    P,  No.    1582    is    on    the    same    base    as    shown    on 
No.    1678. 


Waist,  Dress  and  Sweater 
Coat  Hangers 

Correctly     shaped    and     perfectly     smooth; 
will   not   injure  delicate   garments. 
Nn.   515]    thin   hardwood  hanger  for  waists 
or  dresses.     Smooth  as  silk,  nicely  finished. 


Extended  Shoulder  Waist  Form 

Give  correct  drape   to  sleeves  making  the  waist  appear 
reater    advantage. 

1568  Extended  Shoulder  Waist  Form  Dur-Enam 
finish.  Pyramid  felt-hound  base  and  square 
standard,  metal  parts  finished  as  desired 
No.  1568  A  is  mounted  on  round  base  and 
round    standard. 


P 


The  Most  Correct  Skirt  Form 


skirts    no    mattei 


No.     1")T2     Top     made    of     washable     Dur-Enam. 
covered     in     white     Jersey     cloth     mounted     on     ! 
round    base    and    extension     standard.       Made     ir 
sizes      2  1-inch      and      2." '..-inch      waist      m 
1572    I.  -The    same    as    above,    but   mounted    on    ] 


For  Dresses  and  Cloaks 


S* 


Naturally  pi 
Enam  bust. 
with   Jersej 


No.   1590.     The  sam< 
ed    on    9-inch    spun 


inch    spin 


CLATWORTHY  &  SON,  LIMITED, 


TORONTO 


Manufacturers  of  Display  Forms  and  Fixtures,  161   King  St.  West 
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BEADYTO-WEAB 


EASTER  TOGS  BEING  SHOWN  IN  NEW  YORK 

Variety  of  Wraps,  Including  Capes,  Do  Not  Skimp  Cloth  —  Waistcoats  and  Narrow 
Skirts  Characterize  Suits — Fancy  Silks  For  Gowns 


NEW  YORK,  February,  1918: 
Everyone  is  keenly  interested 
now  in  fashions  for  Spring  and 
Summer — even  though  the  weather  man 
would  have  us  believe  that  we  shall  have 
to  wear  Winter  wraps  far  many  weeks 
yet.  But  hope  springs  eternal  in  the 
human  breast  and  so  we  chatter  gaily 
of  Leghorns  and  muslins  and  bathing 
suits.  First  of  all  though,  her  Easter 
garments  and  indispensable  small  things 
are  being  taken  into  Milady's  serious 
consideration. 

Spring   Wraps 

Women  have  been  burdened  with  the 
weight  of  winter  clothing  so  many  end- 
less weeks  that  their  souls  dwell  with 
an  ever  present  longing  on  the  joy  of 
slipping  into  a  light  weight  wrap. 
Fashioned  of  various  woolen  fabrics,  of 
silk  and  satin,  luxurious  of  line  but 
sober  of  color,  these  coats,  capes  and 
wraps  suggest  a  delightful  time  when 
there  will  be  plenty  of  warm  sunshine 
but  just  a  hint  of  chill  in  the  air. 

Silks  and  satin  are  exploited  largely 
in  the  fabrication  of  these  new  coats 
so  too  are  woolen  materials,  all  built  on 
lines  which  spell  simplicity,  but  a  sim- 
plicity often  acquired  at  a  large  and 
expensive    employment    of   cloth. 

Colors,  with  a  few  exceptions,  continue 
to  pursue  the  sober  and  neutral  course. 
They  represent  an  interesting  revival  of 
the  sad  colors  of  the  Puritans — grey, 
taupe,  tan,  beige,  mastic,  tobacco  brown 
and  an  indefinable  greenish  grey.  Black, 
navy  blue  and  a  medium  grey  blue  are 
shades  of  a  sufficiently  discreet  charac- 
ter to  be  classed  as  neutral. 

Of  the  materials  used,  satin,  weighty 
and  supple,  a  soft  but  substantial  corded 
silk,  called  variously  faille  or  bengaline, 
and  a  heavy  crinkled  silk  called  holiday 
silk  comprise  most  of  the  silken  stuffs, 
though,  of  course,  Shantungs  and  silk 
crepes  are  freely  used  in  the  makeup  of 
the  more  summery  type  of  coat. 

The  list  of  woolens  used  in  the  fash- 
ioning of  coats  is  of  a  surprising  lati- 
tude, considering  the  scarcity  of  ma- 
terials. Evora  cloth,  thick  but  soft  and 
light,  is  more  often  seen  in  shades  of 
blue.      Velours    de   laine    monopolize   the 


most  indescribable  of  the  neutral  shades, 
tricotine,  cheviot  and  serge  are  used  in 
navy  blue,  tan  or  grey,  wool  jersey  and 
tricolette  coquette  with  brighter  colors, 
and  Delhi,  a  basket  weave  cloth  which 
closely  resembles  burella,  commits  itself 
freely  to  shades  of  depth  and  richness. 
Besides  these  there  is  Duvet  militaire,  a 
new  military  covert  cloth  which  is  work- 
ed up  into  service  coats  of  an  exceeding 
smartness.  One  of  the  most  striking 
new  coats  is  of  black  satin  with  a  wide 
white  satin  Victorian  ruff  effect  coming 


A  New  York  Idea 

This  suit,  not  satisfied  with  a  vest,  must 
also  have  a  vestee.  Its  patent  leather  belt, 
tucked,  loose  irregular  panels  and  novel 
cuffs  are   points   to  be  noted. 

114 


down  to  the  bottom  of  the  coat  in  front; 
there  are  white  satin  cuffs  and  a  belt  of 
jet  beads  in  black  velvet. 

The  use  of  fur  and  embroidery  is  one 
of  the  most  interesting  features  of  eany 
season  garments. 

Floss  embroidery  in  purled  and 
chainette  stitching  and  often  mingled 
with  a  tinsel  thread  is  applied  in  a 
successful  manner  to  both  satin  and  wool 
coats.  On  the  neutral  toned  woolen 
stuffs  embroidery  of  this  type  is  usually 
in  a  darker  shade  of  the  color  of  the 
cloth  and  is  quietly  effective,  especially 
when  the  glint  of  gold  or  silver  thread 
is  allowed  to  appear. 

Picturesque  Capes 

Capes,  which  always  appeal  to  an  ad- 
miring if  limited  public,  have  been  repre- 
sented by  a  number  of  charming  models 
of  the  simplest  type. 

Picturesque  capes  of  Delhi  in  green 
and  tan  have  been  produced  by  one  mak- 
er which  suggest  the  seashore  and  the 
country,  and  an  unusual  and  interesting 
cape  is  shown  of  deep  purple  silk  jersey 
gathered  full  and  banded  at  the  bottom 
with  a  wide  border  of  castor  brush  wool, 
of  which  latter  material  the  immense 
collar  with  tassels  at  each  corner  is  also 
made. 

A  coat  dress  of  tan  gabardine  has  pip- 
ing of  black  satin  in  collar  and  cuffs. 
Black  satin  is  used  to  face  the  inside  of 
the  cup-like  pockets.  A  "springy"  suit 
dress  is  of  navy  taffeta  in  Eton  effect 
with  wide  collar  and  coat-lining  of  plaid 
taffeta.  A  trellis  work  of  silk  braid  and 
beads  covers  the  front  of  the  waist.  A 
pleated  pointed  tunic  is  full  at  the  sides: 
taffeta  covered  buttons  trim  the  cuffs  of 
the  loose  sleeves,  etc.  These  one-piece 
suits,  coat-dresses  and  dress-coats  as 
well  as  the  fabric  combinations  will  be 
worn  a  great  deal  this  Spring  when  a 
woman  wishes  to  appear  well  dressed 
and  yet  not  be  at  the  inconvenience  of 
donning  several  separate  articles. 
New  Suit  Ideas 

An  ingenious  and  attractive  little 
sports  suit  boasts  of  a  short  cape  in- 
stead of  a  coat.  Tn  beige  jersey  edged 
with  a  narrow  band  of  white  the  straight 
skirt  is  topped  by  a  circular  cape  which 
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SI  IT   OF   UNUSUAL   DE8IGN    B  IS 
AIR     OF    SVPERIOKITY. 

Suit  oj   tan  tricotine  with  an 
underskirt  >i»<l  vest  of  tan.    The 

runt   is  cut   most  Unusually  and  18 

of  o  style  oil  it*  o,ro.  77/<<  hot- 
toned  boil-  effect  is  most  distinc- 
tive.  Tin-  embroidery  is  satin 
soutache  and  runs  from  button 
to  button. 


MARTIAL    CUFFS    A    FASHION     IN 
SPRING    COATS. 

There  is  one  feat  ore  <»/  the 
Sprint/  routs  that  is  found  in 
diversified  forms  in  practically 
all  of  the  different  styles.  The 
cuffs  and  collar  usually  have  the 
martial  air.  This  coat  of  navy 
trie, tine  has  Itutje  military  cuffs. 
The  collar  is  o)  gray  gabardine. 

Theivaist  is  col  no  unUSUal  lines. 

The  buttons  are  of  bone. 
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reaches  to  the  hips.  There  is  a  monk's 
collar  which  fastens  at  one  side  and 
enough  fulness  to  admit  of  one  end  of 
the  cape  being  thrown  over  the  shoulder. 
Leather  belted  semi-military  coats  of 
covert  cloth  or  of  army  colored  jersey 
are  exploited.  These  are  double  breasted 
and  have  lapels,  laid  out  collar  and  bel- 
lows pockets  with  the  rather  extreme 
touch  of  having  the  leather  belt  stencill- 
ed to  hold  tiny  steel  tubelike  slides;  but 
on  the  whole  anything  of  a  military 
character  has  been  religiously  avoided  in 
the  output  of  new  designs  for  either 
cloaks  or  dresses.  Suits  tend  to  carry 
out  wool  conservation  more  than  coats 
for  there  are  many  combinations  of  ma- 
terials  and   skirts   are   quite   narrow. 

Waistcoat  in  Vogue 

Suits  developing  novel  turns  in  vest 
and  waistcoat  styles  are  perhaps  the 
most  numerous  in  all  the  collections  ex- 
hibited so  far.  Bolero,  Eton,  plain  man- 
nish tailored  and  many  loose  sports 
models  all  rely  for  distinction  upon  the 
vest  idea.  One  clever  creation  is  of 
rose  gabardine  made  in  round  cut-away 
with  wide  armholes;  rounded  revers; 
small  pockets  made  in  the  belt;  a  vest  of 
black  satin  straight  and  unfitted  with 
no  fastenings  visible;  there  is  a  checker- 
board belt  of  tan  and  rose  embroidered 
in  black.  Another  suit  in  tan  tricotine 
has  an  underskirt  and  vest  of  tan  satin; 
there  is  a  buttoned  back  effect  on  the 
coat  and  satin  soutache  embroidery;  the 
loose  panels  of  tricotine  on  the  skirt  are 
also  embroidered;  the  jacket  is  made 
reversible,  it  may  button  across  the  vest 
at  the  wide  belt  or  may  be  buttoned 
back  on  either  ^ide.  One  suit  of  tan 
gabardine  has  eleven  rows  of  braid  on 
the  bottom  of  the  loose  coat  and  five 
rows  on  the  sides  of  the  skirt  and  on 
the  flare  sleeves;  navy  taffeta  is  used  in 
sleeves  and  collar  and  the  panel  of 
the  skirt  is  lined  with  navy  taffeta. 

A  navy  serge  suit  is  accompanied  by 
a  copper  colored  serge  embroidered  vest 
with  a  sailor  collar;  there  is  a  narrow 
belt  on  the  vest;  the  skirt  is  slightly 
peg-top  in  contour  as  is  usual  with  this 
Spring  suits. 

A  novel  sports  suit  of  serge  has  the 
jacket  made  like  a  coat  smock  with  the 
belt  running  through  a  casing.  It  is 
smartly  trimmed  with  white  buttons. 

Many  Attractive  Addresses 

There  are  endless  numbers  of  irres- 
istible dresses  in  the  Spring  collections 
— charming  in  both  design  and  fabric. 
Quilted  satins  are  a  novelty  which  at- 
tract limited  numbers  of  buyers.  The 
quilted  gown  with  hat  and  perhaps  bag 
to  match  is  rather  smart.  The  quilting 
of  course  may  follow  some  artistic  de- 
sign usually  used  for  braiding,  while 
some  models  are  shown  in  the  plain 
square  or  diamond  crossing.  Bulgarian 
embroidering  appears  on  some  of  the 
popular  neutral  colored  materials.  One 
sown  is  of  beige  serge  with  torpedo 
sash  collar,  fringed  sashes  at  the  sides 
tied  loosely  and  a  panel  at  the  front 
and  back  showing  Bulgarian  embroidery, 


Some  New  York  Lines 

A  coat  of  brown  homespun,  a  cape  of  navy  blue  satin,  a  cloak  of  velours  de  laine. 


also  two  wide  tucks  towards  the  bottom, 
the  flaring  cuffs  are  just  touched  with 
embroiderery  while  above  them  a  deep 
cuff  effect  is  produced  by  means  of  very 
fine  tucks. 

More  and  more  models  are  appearing 
in  foulards  and  the  foulard  chiffons  and 
voiles  for  Summer.  They  are  usually 
made  with  softly  draped  irregular  tunics 
and  a  touch  of  white  in  satin,  Georgette 
or  organdie.  The  fancy  stripe  and  plaid 
silks  and  gingham  checks  have  also 
reached  the  stage  of  pronounced  popu- 
larity. According  to  the  news  that  has 
come  over  concerning  the  Paris  collec- 
tions there  is  a  tendency  to  get  away 
from  the  loose,  wide  waisted  chemise 
frock.  The  new  silhouette  is  to  be  snug 
and  slightly  fitted  in,  an  effect  which 
is  often  brought  about  by  wide  girdles. 
Sleeveless  Jackets  to  be  Worn 

In  many  instances  these  fancy  frocks, 
especially  the  sheer  cotton  ones,  will  be 
accompanied  by  sleeveless  jackets  of 
velveteen,  satin  or  some  other  light 
weight  plain  colored  usually  dark  fabric. 
Taffeta  dresses  are  expected  to  return 
strongly  later  on;  they  are  not  conspicu- 
ous at  present.  Among  the  taffeta 
frocks  seen  are  certain  models  combined 
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with  Georgette,  but  perhaps  more  in- 
teresting are  those  in  which  taffeta  is 
combined  with  wool.  Navy  blue  taffeta 
is  made  up  with  plaid  wool,  also  with 
black  broadcloth  soutache  braided. 
For  Bathers 

The  latest  convenience  for  beach 
devotees  is  the  floating  mattress.  It 
is  made  on  the  water-wing  idea  but  is 
as  long  as  a  canoe  and  narrow  so  that 
one  can  easily  get  a  grip  on  it  for  breast- 
ing the  waves.  Striped  silk  bathing 
suits  are  popular  this  year  but  for 
those  who  like  to  be  unique  there  is  a 
one-piece  model  black  velvet  with  cerise 
satin  bloomers  and  buttons  the  same  for 
trimming;  there  are  long  silk  tassels  at 
the  side  points  on  the  dress-hem. 

A  novel  one-piece  suit  of  black  satin 
has  blue  worsted  heavily  embroidered 
forming  jumper  straps,  belt  and  bloomer 
bands  and  a  finish  at  the  square  neck. 
Checkerboard  sash  and  armlets  are 
striking  trimmings  on  another  black  satin 
bathing  costume  worn  at  Palm  Beach; 
it  was  accompanied  by  a  polka  dot  silk 
can.  Another  suit  of  gingham  striped 
taffeta  has  a  white  moire  buckled  belt: 
the  skirt,  knickers  and  cap  are  banded 
in  white  also. 
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20  Avenue  Secret. m.  Pari.-. 

C CONTINUING      my     talk     of     last 
month  about  "Trousseaux,"  1  will 
^   entertain  you  to-day  with  another 

ng  topic:  I  mean  to  describe  to 
you    what    a    French    home    is    like    now- 

•  for  "Monsieur's"  study,  whose 
furniture  will  be  of  dark  oak  or  ma- 
hogany, and  will  have  no  other  adorn- 
ment outside  of  a  few  small  bronze 
statues  and  a  "Galle"  vase  with  a  few 
lowers,    the    whole    house    will    be    very 

A  meal  is  a  great  deal  more  savoury 
if  taken  in  a  bright  dining  room  of  clear 
oak,  or  lemon  tree,  or  natural  walnut 
wood;  the  style  of  the  furniture  is  very 
much  inclined  to  be  Dutch  or  "art  nou- 
veau."  The  cupboard  has  its  top  largely 
made  of  glass,  which  shows  the  dainty 
patent  silver  coffee  or  tea  set,  which  was 
received  as  a  wedding  sift- 
On  the  cupboard  and  the  sideboard  you 
'rave  a  cloth  made  of  fine  linen,  elabor- 
ately adorned  with  "filet,"  Cluny  lace 
and  embroidery. 

A  Runner  for  Dining  Table 
The  staple  broadcloth  table  cloth  is  re- 
placed at  present  by  a  "chemin  de  table," 
.-imilar  to  the  cloths  described  above. 
This  arrangement  shows  up  the  fine 
wood  the  table  is  made  of. 

Some  people  still  stick  to  the  whole- 
some linen  table  cloth,  with  napkins  to 
match,  but  there  is  a  tendency  towards 
replacing  these  by  some  embroidered 
round  pieces  put  under  the  plates,  the 
glasses,  in  fact,  under  every  piece  of 
ware  that  is  on  the  dinner  table,  and  the 
brightness  of  the  glasses,  plates,  and  so 
on,  on  a  table  laid  that  way,  has  a  splen- 
did effect  on  the  guests'  appetites  and 
spirits,  which,  as  we  all  know,  is  most 
important,  especially  for  a  young  mar- 
ried couple  who  want  to  take  their  place 
in  the  high  life. 

Originality  in  the  Drawing  Room 
As  regards  the  drawing  room,  there  is 
nothing  very  definite;  it  all  depends  on 
the  people  and  the  station  of  life  one  is 
in.  In  some  cases  it  is  necessary  to  have 
the  staple  drawing  room  furniture,  with 
its  armchairs,  chairs,  sofa,  piano,  playing 
table.  Other  people  prefer  arranging 
their  drawing  room  according  to  their 
fancy.  If  they  have  some  taste  they  are 
sure  to  obtain  a  nice  result,  which  will 
have  the  privilege  of  originality. 

Anyway,  even  in  the  former  case  it  is 
always  possible  to  break  the  monotony 
of  the  prim  and  proper  drawing  room  by 
means  of  cushions,  fancy  flower  pots.  etc. 


SUMMARY 


is     n 
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borne  interesting 
housefurnishings  a 
arrangement. 

Cushions  express  taste  and 
thought.  Colored  cut-outs  are 
decorative  for  them.  Lame  ami 
brocade  used,  also  rococo  em- 
broidery. 

Macrame  "Cantoniere"  for 
the  bay  window, 

Net  and  lilt't  lace  favored  for 
the  bedroom. 

Spring  fashion-  in  fabrics  ami 
trimmings  include  jet  and 
fringed  effects;  gold  and  silver 
brocade.  Jersettine  for  Sum- 
mer dresses. 

Evening  frock-,  blouses,  chil- 
dren's dresses  ami  pyjamas  air 
(if  silk  muslin  ami  silk  voile. 

Wool  mixtures  necessary  for 
tailored  garments.  Trical.ua, 
PoplaJga  and  Piquellaine  the 
newest  productions. 


Interesting  Cushions 

In  the  cushion  line  you  find  plenty  of 
room  for  using  your  innermost  taste.  If 
you  have  been  thoughtful  enough  to  keep 
the  bits  of  materials  that  were  left  over 
from  evening  dresses,  coats,  etc.,  you 
can  make  some  cushions  or  little  table 
cloths  quite  inexpensive,  yet  very  dainty. 
For  instance,  in  a  piece  of  black  velvet 
or  broadcloth  you  cut  a  big  cat,  which 
you  sew  on  red  satin,  with  point  de 
chainette;  then  you  cut  the  satin  in  the 
shape  you  want  it  to  be,  and  you  get 
something  amusing,  which  I  venture  to 
say  will  have  a  great  success.  Now  you 
could     as    well    have    large    flowers     or 
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motifs  instead  of  a  cat.     These  sorts  of 
cushions  are  very  exective. 

A  piece  of  lame  or  brocade  would  come 
in  useful  for  the  same  purpose,  especially 
as  you  need  only  have  the  right  side  in 
the  beautiful  material. 

Rococo   Embroidery    Reviving 

There  is  a  feeling  just  now  about  the 
teturn  to  fashion  of  "rococo  embroidery." 
With  this  trimming  you  get  some  lovely 
cushions,  for  the  tiny  ribbon  used  for 
that  kind  of  work,  being  in  various  colors 
gradually  shaded  and  the  motifs  "en  re- 
lief," are  pretexts  to  any  amount  of  ar- 
rangements. 

If  you  are  very  industrious  and  like 
embroidery  work  and  lace  making  you 
can  make  some  lawn  embroidered 
cushions  and  add  to  their  prettiness  by 
putting  a  tiny  "rococo"  garland. 

I  have  seen  many  of  these  in  this  man- 
ner and  they  looked  very  charming.  They 
are  also  used  as  pin  cushions  or  handker- 
chief "sachets,"  and  have  a  great  place 
in  the  dressing  room,  which  is  one  of  the 
most  dainty  corners  of  a  lady's  apart- 
ment. 

The  sitting  room,  or  "boudoir,"  allows 
more  fancy  than  the  drawing  room,  for 
its  recesses  are  only  open  to  the  most 
intimate  friends. 

Macrame  and  a  New  "Cantoniere" 

What  would  you  think  of  a  sitting 
room  entirely  adorned  with  macrame 
work?  I  have  seen  so  many  things  made 
of  that  curious  Arabian  lace  that  I  can 
see  very  plainly  a  most  lovely  room,  as 
follows: 

The  walls  would  be  covered  with 
"toile  de  Jouy,"  which  designs  are  so 
fresh.  The  bay  window  would  have  no 
curtains,  or  very  thin  net  ones,  but  its 
entrance  would  be  partly  masked  by  a 
kind  of  "cantoniere,"  made  of  one  wide 
fringe  at  the  top,  say,  half  a  yard  wide, 
and  on  each  side  a  panel  of  the  same 
width,  going  from  the  ceiling  down  to 
the  floor.  It  weuld  be  in  macrame.  I 
like  this  kind  of  lace  because  it  is  most 
varied;  in  fact,  to  be  perfect,  there 
should  never  be  two  rows  in  the  same  de- 
sign. Some  beads  can  be  inserted  here 
and  there  to  make  it  more  brilliant  by 
the  variety  of  shades.  Some  people  like 
to  mix  some  crochet  work  made  with 
string  or  macrame  cord  with  a  ma- 
crame fringe  or  motifs,  which  look  very 
pretty,  too. 

The  fire  screen,  lamp  shades,  flower 
pot  covers,  work  box  would  all  be  in  ma- 
crame; so  would  be  a  few  cushions,  lined 
with  silk  in  the  slw'e  of  the  wall  cover; 
also   the   piano   stool,   and   even   the   few 
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photos  on  the  piano  might  be  framed  in 

the  same  manner.  The  lady's  dress 
should  match,  as  often  as  possible,  the 
shade  of  the  room,  and  I  feel  sure  the 
ensemble  would  be  nice. 

Brass  and  Filet  for  the  Bedroom 
Of  the  bedroom,  I  will  just  say  that  in 
many  cases  the  whole  furniture  is  made 
of  brass,  and  the  wardrobe  is  then  one 
of  those  ancient  lovely  carved  waxed  oak 
"Armoires  Normandes,"  that  have  been 
sought  for  so  eagerly  by  amateurs  that 
they  are  hardly  procurable  now  even 
with  gold. 

The  bed  cover  and  curtains  are  made 
of  net  "point  d'esprit"  or  plain  with  filet 
insertions  and  Cluny  lace. 

The  present  tendency  is  very  much  to- 
wards filet,  and  I  have  seen  some  cur- 
tains entirely  made  of  embroidered  filet. 
If  the  designs  chosen  are  nice  (generally 
some  allegorical  subjects  are  reproduced' 
in  that  kind  of  lace)  the  result  is  good, 
as  such  curtains  look  pretty  and  are 
strong. 

Spring  Fashions 
Let  us  see  now  what  is  coming  out  for 
Sprine:.  I  am  afraid  the  couturiers  are 
in  no  hurry  to  give  us  any  hint,  for  so 
far  nothing  very  special  has  been  shown. 
Does  it  mean  that  an  entirely  new 
fashion  is  in  process?  I  shan't  be  able 
to  tell  you  before  next  month. 

As  regards  the  materials,  gold  and  sil- 
ver cloth  are  still  extremely  fashion- 
able; when  plain,  they  are  -veiled  with 
black  Chantilly  lace,  which  is  exceed- 
ingly rich  and  not  gaudy.  I  have  seen 
some  hats  also  made  with  this  arrange- 
ment. 

Much  Jet 
Evening  dresses  are  mostly  in  silk 
muslin,  with  plenty  of  "paillettes,"  or  jet 
and  head  dresses  are  generally  made  of 
a  band  of  the  same  material.  In  some 
instances  when  jet  is  used  the  bottom  of 
the  skirt  (which  is  always  short)  is 
edged  by  a  fringe  of  jet.  As  a  matter  of 
fact,  even  wedding  gowns  are  short,  the 
train  being  obtained  by  the  veil,  which  is 
unusually  long. 

For  blouses  and  Summer  dresses  I  also 
wish  to  point  out  to  you  the  Jersettine, 
as  per  enclosed  samples,  which  is  a  silk 
and  cotton  mixture,  strong  and  effective. 
You  also  see  gold  and  silver  brocade 
used  in  connection  with  silk  muslin. 
Silk  voile  is  much  in  favor,  too,  and  the 
few  enclosed  samples  give  you  an  idea 
of  the  newest  patterns  of  striped  silk 
voile.  These  might  well  be  used  for 
lingerie  fancy  sets,  to  replace  the  dots 
and  flowers  we  have  seen  last  year.  What 
would  you  think  of  a  nvjama  made  of 
this  silk  voile?  And  I  think  many  Sum- 
mer blouses  and  dresses,  and  also  some 
children's  frocks,  will  be  seen  in  this  ma- 

With  regard  to  the  woollen  materials, 
the    change    is    more     striking,    for    the 

manufacturers    have    had    to    face    som" 
very  serious  difficulties  due  to  the  situa 


Paris  Spring  Dress  Fab 


rics 

At  the  right  are  striped  silk  voiles,  white  grounds  with  stripes  in  amethyst, 
sapphire,  medium  blues,  -old  and  "Egyptian"  red.  From  top  to  bottom  the  suiting 
fabrics  at  the  left  are  Tricalga  (in  sand  shade),  Jersettine  (in  banana),  Piquellaine 
(in  silver  grey),  Poplalga  in  mastic.  Patterns  actual  size  of  fabrics.  Sent  from  Paris 
to  Dry  (,oods  Review. 


tion:  shortage  of  wool,  restrictions  in 
the  consumption,  and  so  on,  which  have 
induced  them  to  use  wool  in  connection 
with  other  textile  goods.  We  had  already 
an  instance  of  this  m  the  Casha,  which 
I  sent  you  some  months  ago,  in  which 
some  goat's  hairs  were  woven. 

The  Tricalga,  as  enclosed  pattern,  is 
made  in  a  similar  way;  notice  its  jersey 
aspect. 

The  Poplalga  herewith  is  a  mixture  of 
silk  and  wool.  Many  materials  will  be 
made  of  these  two  product-. 

Piquellaine  is  rather  pretty,  and  will 
mike  some  nice  costumes,  a  mattsr  about 
which  I  will  deal  in  my  next  letter. 


VISITED  TORONTO 

Following  is  a  list  of  those  who  at- 
tended the  training  course  for  corset- 
ieres  held  in  the  Canadian  H.  W.  Gos- 
sard    Building,    Toronto,    last   month: 

Miss  A.  Royce,  of  Ritchie  & 
Co.,  Belleville;  Mrs.  J.  Moore,  of 
H.  J.  Daly  Co.,  Ottawa;  Miss  A. 
Charbonneau,  of  A.  J.  Frieman's,  Ot- 
tawa; Miss  H.  Moore  and  Miss  A.  Rose, 
of  ("has.  Ogilvy's,  Ottawa;  Miss  A. 
O'Reilly,  of  Chas.  Austin  Co.,  Chatham; 
Miss  McCuffe,  Toronto;  Miss  A.  M. 
Simonds,  Digby,  N.S.;  Miss  B.  Proulx. 
of  Ogilvy's,  Montreal;  Miss  M.  Stortz,  of 
Harry  Thorpe's,  North  Bay;  Miss  M. 
Foote,  of  J.  Wickett  &  Son,  Port  Hope; 
Miss  M.  Johnston,  of  Richard  Hall  & 
Son,  Peterborough;  Miss  I.  M.  Howe,  of 
Havelock;  Miss  N.  Davies,  Miss  E.  Nash, 
Miss  E.  Tymon,  of  Geo.  Vickers,  Barrie; 
(Continued  on  page  125.) 
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CONVENTION  OF  CORSETIERES 

Anatomy,   Corset    and    Brassiere    Fitting,    Salesmanship   and 

Ideals.  All  Considered  in  Detail 


TilK  splendid  enthusiasm  which  pre- 
vailed at  the  convention  for  tin 
training;  of  corsetieres,  held  in  lo- 
ronto,  February  11th  to  15th,  is  indica- 
•  the  value  and  importance  of  such 
gathering.  Mrs.  Carrie  MacMichael, 
who  conducted  the  course,  made  it  both 
comprehensive  and  thorough,  providing 
for  the  practical  and  idealistic  aspects  of 
the  work,  with  a  good  deal  of  sociability 
thrown  in. 

By  diagrams  and  a  manikin  she  show- 
ed the  bony  structure  of  the  human 
frame  and  the  placing  of  the  muscles  and 
organs,  urging  as  the  first  point  in  fitting 
d  corset  the  keeping  of  every  organ  in 
its  proper  place.  The  perfectly  poised 
body  must  have  every  organ  in  its  place 
and  every  muscle  doing  its  proper  work. 
Explaining  the  adjustment  of  the 
corset,  the  speaker  said  the  tightest  line 
<hould  be  under  the  hip  bone  and  above 
the  thigh  joint,  then  there  will  be  no 
pressure  and  no  constriction  of  muscles. 
If  it  is  not  so  adjusted  the  line  of  anchor- 
age slips  to  the  soft  central  line  of  the 
where  there  is  least  resistance, 
on  to  the  question  of  fitting, 
Mrs.  MacMichael  showed  how  the  whole 
poise  of  the  body  might  be  corrected  by 
a  properly  fitted  corset. 

Later  in  demonstrating  brassiere. -.  il 
nted  out  that  the  brassiere  does 
for  the  upper  part  of  the  body  what  the 
corset  does  for  the  lower  part,  and  there- 
fore must  be  as  carefully  fitted.  It  is 
iry  for  the  slender  figure  as  well 
as  the  stouter  one,  especially  with  the 
long  top  corsets.  It  is  essential  that  the 
corsetiere  be  thoroughly  acquainted  with 
her  merchandise,  in  order  to  select  from 
the  scores  of  styles  the  one  that 
to  suit  her  customer  best.  The  sum  of 
knowledge  of  merchandise  and  an  in- 
terest taken  in  the  customer  is  a  good 
sale. 

Corse!  Selling 
In  the  actual  selling  of  a  corset 
psychological  facts  must  be  taken  into 
consideration.  For  instance.  "Size  up  a 
woman  for  what  you  think  she  will  pay 
for  a  corset  and  then  show  her  a  better 
one."  said  Mrs.  MacMichael.  "The  aver- 
age woman  is  glad  to  have  you  have  a 
good  opinion  of  her.  Never  ask  a  cus- 
tomer what  price  she  wants  to  pay  for 
her  corsets.  Put  on  a  good  corset  first, 
then  try  with  tact  and  skill  to  meet  her 
pocket-book  and  prejudices,  always  keep- 
;nsr  in  your  own  mind  the  idea  of  the 
comfortable  feeling  and  satisfaction  of 
the  first  corset.  Have  a  bull's-eye  to 
aim  at  for  every  customer  and  never 
waver;  but  don't  let  her  know  it.  Get 
repeat  customers  and  avoid  exchange. 

"As  to  size,  it  is  better  to  begin  with 
one  a  little  too  large  rather  than  one  too 
small;  it  adjusts  the  body  more  com- 
fortably for  the  smaller  corset  when  the 
latter  is  put  on,  so  that  the  body  feels 
much  better  than  if  corseted  with  the 
small  size  immediately  after  wearing  an 
old  corset. 

"In  fitting  a  corset  develop  your  artis- 


tic  sense  in  bringing  out  the  best  curves 
of  your  customer.  Do  not  handle  your 
customer.  This  is  very  important.  Fas- 
tidious women  do  not  like  to  be  smoothed 
down  and  patted.  Do  not  touch  your  cus- 
tomer any  more  than  is  absolutely  neces 
sary.  If  the  corset  is  properly  fitted  it 
will  speak  for  itself  without  any  em- 
phasis in  the  way  of  handling  by  the 
corsetiere." 

Obstacles  in  the  Way 

Some  customers  are  rigid  in  their  par- 
tiality towards  a  certain  price  or  style  of 
corset  when  they  might  find  much  better 
satisfaction  in  a  newer  model  and  better 
quality.  They  must  be  dealt  with  care- 
fully. One  delegate  remarked  that  she 
had  fitted  a  customer  one  day  with 
twelve  pairs  of  back-lace  corsets,  and 
finally  persuaded  her  to  try  on  a  front- 
laced  model.  This  woman  was  large  be- 
low the  waist,  but  the  new  corset  gave 
her  a  much  better  appearance,  since  it 
laised  the  fullness  slightly  and  gave  her 
support.  She  was  delighted  with  the  re- 
sults. "That  was  expensive  salesman- 
ship," remarked  Mrs.  MacMichael,  "but 
it  pays  when  the  customer  is  so  well 
pleased  that  she  remains  a  customer." 
The  delegates  agreed  that  front-laced 
corsets  are  increasing  steadily  in  popu- 
larity, even  in  the  cheap  lines. 

"Correct  poise,"  continued  the  speaker 
in  another  session,  "is  very  important. 
A  well-poised  body  means  a  well-bal- 
anced mind.  Less  than  one-tenth  of  the 
brain  cells  and  only  30  per  cent,  of  the 
physical  possibilities  are  developed  in 
the  average  person.  Health  of  body  and 
mind  mean  everything  to  a  business 
woman,  especially  now  when  so  much  is 
required  of  her. 

"There  isn't  any  happiness  that  you  can 
get  that  is  equal  to  that  resulting  from 
a  consciousness  of  self-improvement.  The 
amusement  park,  with  its  shoot-the- 
shoots,  figure  eights,  whirlygigs,  etc., 
attracts  you.  because  you  get  the  sensa- 
tion of  passing  through  the  air  quickly. 
The  force  comes  from  without.  Why  not 
get  that  thrill  from  a  force  within?  Use 
your  own  muscle.  Many  people  are 
simply  letting  themselves  be  shoved 
«long.  There  isn't  one  delegate  here  who 
is  not  capable  of  making  herself  a  de- 
finite force.  Don't  be  content  with  or- 
dinary things  or  ordinary  salaries.  Do 
the  thing  vou  like  to  do.  and  do  it  thor- 
oughly. Find  out  all  you  can  about  its 
smallest  details.  Read  your  trade  papers; 
keep  the  articles  that  appeal  to  you-  in- 
sist on  it — and  make  use  of  them.  Busi- 
ness life  offers  you  the  pleasure  of  pro- 
gress. Don't  wait  for  someone  to  give 
you  a  bump." 

Advises  Store  Clubs 

Referring  to  self-improvement  and  the 
advisability  of  forming  clubs  in  their 
own  stores.  Mrs.  MacMichael  dwelt  upon 
the  necessity  of  good  appearance,  clean- 
liness, etc.  "There  isn't  a  detail  of  a 
woman's  personal  appearance  that  isn't 
\  aluable,  and  she  must  exercise  her  mind 


as  carefully.  1  have  chosen  corsets  be- 
cause they  appeal  to  me.  I  can  exercise 
my  mind  in  innumerable  ways.  Initiative 
and  force  can  be  developed  likewise  in 
gloves,  hosiery  or  whatever  department 
offers  you  a  special  appeal.  Do  you  feel 
a  sense  of  responsibility  for  the  success 
of  the  store  as  much  as  does  the  man  at 
the  head  of  it?  You  ought  to.  There  is 
a  way  to  overcome  every  difficulty.  Don't 
let  your  department  be  the  weakest  link 
n  the  chain.  .  .  .  The  manner  in  which 
you  increase  your  sales  is  what  is  im- 
portant to  you.  .  .  .  Increased  profits 
should  be  the  basis  of  increased  salaries. 
A  system  should  be  provided  in  every 
store  whereby  a  girl  is  able  to  keep  tab 
on  herself  and  know  exactly  what  she  is 
worth  to  her  store." 

There  were  many  other  golden  words 
of  practical  use  in  this  talk  which  will 
no  doubt  be  acted  upon  with  good  results 
in  many  quarters. 

Advertising  Your  Department 

Mr.  Rook,  of  the  Canadian  "Home 
Journal,"  and  vice-president  of  the  Can- 
adian Advertisers'  Association,  gave  a 
talk,  bringing  out  the  importance  of  ad- 
vertising and  the  most  effective  method.-, 
for  a  corset  department  to  use.  He  ad- 
vised corsetieres  to  jot  down  ideas  just 
as  they  get  them  fresh  from  a  customer, 
from  passing  remarks,  from  a  moment's 
inspiration,  or  any  of  the  numerous 
sources  open  for  the  alert  mind.  Having 
copy  written  out  and  ready  for  the  "ad" 
man  is  the  most  effective  way  of  secur- 
ing the  space  for  which  all  departments 
are  eager.  The  matter  should  be  "talka- 
tive" and  not  high-flown.  It  should  em- 
body fashion  notes  for  the  new  seasons 
and  at  other  times  be  generally  educa- 
tive. 

Miss  Story  and  Miss  Whalley,  fashion 
editors  of  "Women's  Wear"  and  DRY 
GOODS  REVIEW  respectively,  also  ad- 
dressed the  convention.  Miss  Story 
dwelt  on  the  importance  of  taking  the  in- 
itiative. The  saleswoman  progresses 
best  who  regards  her  work  as  a  "job" — 
rather  than  a  position  measured  by  the 
clock.  A  real  "job"  will  fill  a  girl's 
whole  time,  and  she  will  keep  on  the 
qui  fire  for  it.  She  will  not  be  content 
to  do  just  what  she  is  told  to  do  and  then 
wait  for  her  next  orders,  but  will  use  her 
own  intelligence  to  make  both  her  work 
and  herself  expand  in  importance.  By 
so  doing  she  is  able  to  avoid  big  losses 
sometimes.  Reading  of  the  right  sort 
is  essential.  Miss  Whalley  pointed  out 
some  of  the  opportunities  for  the  woman 
in  business  which  a  broadened  idea  of 
her  place  begets.  The  experienced  woman, 
too,  can  do  much  to  regulate  the  difficul- 
ties of  the  commercial  world  and  of  soci- 
ety by  the  influence  wThich  she  is  able  to 
have  over  the  younger  girls  fresh  from 
school  who  do  not  realize  that  they  too 
are  important. 

The  delegates  and  lady  speakers  were 
guests  of  Mrs.  MacMichael  at  a  jolly 
theatre  party  on  the  evening  of  St. 
Valentine's  Day.  Mrs.  MacMichael  was 
the  recipient  of  a  beautiful  bouquet  of 
roses,  and  her  assistant,  Miss  Johnstone, 
one  of  sweet  peas  from  the  delegates 


REVIEW  OF  THE  SPRING  OPENING  WEEKS 

What  Some  of  the  Leading  Stores  Have  Offered  Their  Patrons  —  A  Splendid  Easter 

Season  Now  in  Full  Swing — The  Slender  Silhouette  Supreme — Variety  of 

Colors  All   Generally  Wearable 


THE  month  of  March  will  doubtless 
be  an  inspiring  though  engross- 
ing one  for  retailers.  Through 
their  advertising  campaign  during  Feb- 
ruary they  have  piped  the  magic  tunes 
which  drew  the  public  after  them  and 
the  first  week  in  March  has  witnessed 
marked  enthusiasm  in  the  Spring  open- 
ings from  coast  to  coast.  Usually  it  was 
with  a  hint  of  resignation  in  their  tones 
that  women,  after  examining  price 
tickets,  imbibed  a  draught  of  air  as  the 
only  priceless  thing  in  the  stores  and 
breathed  out  "such  prices!"  But  satis- 
faction is  everywhere  expressed.  Littie 
wonder  when  the  variety  is  so  great  and 
even   extreme   things   fascinating! 

Perhaps  more  noticeable  this  Spring 
than  for  some  time  has  been  the  tend- 
ency to  stick  to  fashions  of  the  em- 
mediate  season  in  the  formal  openings. 
A  year  ago  manufacturers  were  working 
almost  entirely  on  silk,  sports  and  wash 
suits  and  late  Summer  dresses  and  some 
were  even  preparing  their  coat  samples 
for  Fall.  No  doubt  it  is  owing  to  the 
difficulties  of  getting  supplies  and  de- 
liveries, and  also  partly  to  the  early 
Easter  which  makes  a  bigger  call  for 
cloth  garments,  that  little  is  heard  yet, 
even  among  manufacturers,  about  ap- 
parel for  so  advanced  a  time  as  Mid- 
summer. Apart  from  separate  skirts, 
sports  coats  and  sweaters,  interest'  in 
ready-to-wear  is  still  centred  largely 
upon  early  Spring  merchandise.  There 
seems  to  be  a  unified  endeavor  through- 
out the  trade  to  make  the  most  of  the 
Easter  season  and  then  a  drive  for  a 
second  season  later.  The  weather  during 
the  past  two  Summers  having  proved  so 
surprising  is  also  responsible  for  a  little 
backwardness  in  prognostications  for 
Midsummer  features.  Manufacturers 
find  it  necessary  to  take  into  considera- 
tion the  vagaries  of  Old  Sol. 

Balmy    Air    Helps    Openings 

That  estimable  power  did  his  bit  dur- 
ing opening  week  to  impress  upon  people 
the  fact  that  Spring  and  new  togs  are 
inevitable,  for  despite  the  few  storms 
and  rains  there  is  now  a  warmth  be- 
tween times  that  will  surely  allow  of 
no  more  really  icy  blasts. 

Retailers  are  now  familiar  with  the 
varieties  of  styles  which  DRY  GOODS 
REVIEW  has  been  describing  in  detail 
during  the  past  few  months  and  it  now 
remains  only  to  discuss  some  of  the 
striking  novelties  of  the  moment  and  the 
types  of  garment  which  have  been  feat- 
ured in  the  busy  Canadian  centres.  There- 
fore a  resume  of  the  various  openings  is 
in    order. 

Everywhere  this  year  suits,  coats  and 
dresses  seem  to  have  received  about 
equal   attention   in   displays   and   a   good 


A  Summer  Sports  Coat 

A  development  of  the  smock  is  this  smart 
outing  coat  of  satin  striped  pongee  with 
natural  shade  bands  on  collar,  cuffs  and 
pockets.  Made  by  the  Hampton  Mfg.  Co., 
Montreal. 


array  of  colors  prevails.  There  is  per- 
haps a  slightly  more  marked  tendency  on 
the  part  of  customers  to  buy  suits  at 
present.  Nevertheless,  it  is  thought 
that  coats  will  mean  all  the  business 
that  has  been  expected  of  them  by  the 
time  warm  weather  is  established. 

Society  Parades  at  Ottawa 

Among  the  special  opening  features 
this  year  at  Ottawa  was  a  Spring  style 
pageant  held  in  Murphy-Gamble's  tea 
room  two  afternoons.  It  was  under  the 
auspices  of  the  I.  O.  D.  E.  Tea  was 
served  and  75c  admission  charged  to  aid 
the  Prisoner-of-War  Fund.  The  living 
models  displayed  with  naturalness  and 
simplicity  the  beautiful  garments,  elim- 
inating everything  of  the  manikin  ef- 
fect. The  event  was  opened  with  an 
interpretation  of  Mendelssohn's  "Spring 
Song"  by  flower-laden  children  and  solo 
dancers.  Then  came  the  suits,  coats,  and 
sport  clothes  and  finally  a  display  of 
lingerie  to  the  strains  of  "A  Perfect 
Day."  The  participants  were  some  of 
Ottawa's  best  known  women. 

This  is  what  the  store  says  of  its 
tailor-mades: 

"The  new  suit  coats  show  much  diver- 
sity of  outline.  Some  are  rounded  at  the 
openings  like  a  cutaway.  More  are 
aslant;  others  are  in  straight  lines.  The 
predominating  tones  are  sand,  reseda 
green,  battleship  grey,  navy  or  soldier's 
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blue  and  black.  The  use  of  military 
braid  as  a  trimming  is  an  outstanding 
feature.  Otherwise  they  are  of  a  quiet 
elegance  and  striking  simplicity.  The 
fabrics  are  serges,  gabardines,  cords, 
wool  failles  and  the  homespun  and  can- 
vas cloths  that  are  called  by  a  new 
term — Silvertone. 

"Skirts  are  somewhat  narrower,  and 
coats  show  both  long  straight  line  pleats 
and  flounce-like  ripples.  There  is  gen- 
erous— even    lavish — variety." 

A  Ten-Act  Entertainment 

At  Freiman's,  Ottawa,  also,  a  fashion 
show  was  given  with  the  capital's  society 
women  participating — from  the  Women's 
Canadian  Club — in  an  endeavor  to 
swell  the  Comforts'  Fund  for  soldiers 
and  sailors.  This  was  held  on  February 
26  and  27.  A  comprehensive  program 
of  ten  acts  included  an  Easter  parade, 
showing  Fifth  Avenue  on  an  Easter 
Sunday  morning;  a  millinery  parade; 
various  costumes  worn  by  women  war 
workers;  a  Japanese  Tea  Garden  depict- 
ing an  evening  in  the  "Land  of  the 
Kimono;"  a  military  wedding;  recrea- 
tion and  sport  apparel  at  Palm  Beach; 
a  comedy  "The  Model  Wife  Shop;" 
negligees  and  lingerie;  a  cabaret  show- 
ing evening  gowns  and  wraps,  and 
grand  march  giving  a  fashion  ensemble. 

About  women's  and  misses'  Spring 
coats,  Freiman's  say: 

"They  come  in  a  wide  selection  of  the 
season's  newest  materials,  such  as  hop- 
sack,  velours,  serges,  whipcord,  broad- 
cloth, garbardine,  chinchilla,  silvertone, 
tweeds,  cheviots,  basket  cloth,  checked 
tweeds,  silk  moire,  taffeta  silk,  panne 
velvets,  and  satins.  Their  dresses  are 
made  of  all-wool  serge,  crepe  de  Chine, 
Georgette  crepe,  charmeuse,  satin, 
messaline,  taffeta,  Jersey,  poplins,  cor- 
duroy, and  velvets  with  trimmings  of 
beads,  embroidery,  ornaments  and  seal. 
•  "Crepe  de  Chine,  plaid  silk,  and  striped 
silk  are  greatly  in  vogue  for  skirts. 
Satin  skirts  with  fancy  pockets  or  silver 
cloth,  Jersey,  silk  poplin,  charmeuse, 
serges,  or  taffeta  silk  skirts  are  also 
worn  extensively." 

What  Montreal  Says 

Away  from  the  capital  city  there  was 
less  elaboration  in  the  openings  gener- 
ally though  keen  interest  was  taken  in 
the  exclusive  as  well  as  all  the  other 
creations.  Murphy's,  Montreal,  informed 
their  patrons  that: 

"Modish  materials,  original  styles,  the 
favored  colors,  unapproachable  good 
quality  and  perfect  tailoring  are  the  out- 
standing features  of  Spring  suits,"  and 
that  "among  young  women  there  is  a 
special  call  for  coats  of  covert,  serges 
and   tweed   made   with   pleats,  belts   and 
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A  Work  of  Art 

Spring  costume  of  rich,  supple  black- 
satin  in  bolero  style  with  draped  and  tas- 
seled  collar.  The  waist  effect  is  of  white 
satin  and  may  be  buttoned  high  to  the 
throat:  it  is  made  in  one  piece  with  the 
jacket.  From  Junior  and  Misses'  Costume 
Co.,    Toronto. 


Apple  Blossom  Pink 

Georgette    blouse    with    the    white  satin 

collar    that     everybody     likes;     white  satin 

bands  on  sleeves;   bound  buttonholes.  Made 
by    Maxwell    Waist    Co.,    Toronto. 


various  types  of  collars.  Heather,  Pekin 
blue,  tan,  beaver,  brown,  navy  are  the 
most  adopted  shades."' 

In  dresses  they  featured  taffetas,  foul- 
ards, crepe  de  Chine,  novelty  silks  and 
serges.  They  are  made  with  bustle 
backs,  taperin?  skirts  and  chenille  em- 
broidery. One  model  of  taupe  crepe  de 
Chine  was  embroidered  with  heavy  silk 
and  little  wooden  buttons  dyed  to  match 
in   sunburst   design.     Beneath   the   small 


over-collar  of  white  Georgette  was  a 
large  crepe  collar  of  self  material. 
Bronze  shade  taffeta  was  the  feature  of 
another  gown  having  a  stiff  frill  stand- 
ing out  under  the  chin,  the  front  was 
plain,  embroidered  with  chenille  and  Kold 
thread  and  little  gold  balls  on  the  belt 
and  sleeves.  A  tunic  was  caught  into  ;■ 
bustle  effect. 

Among     the     outstanding     items      at 
Morgan's,     Montreal,     were     the     wash 
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dresses  for  girls,  white  pique  of  fine 
quality,  with  hand  smocking  and  silk 
embroidery  were  shown,  many  in  the 
smart  two-piece  tunic  style.  Women's 
serge  gowns  for  Spring  street  wear 
were  also  prominent. 

At  Almy's  were  some  handsome  crepe 
de  Chine  and  silk  lingerie  also  hand- 
made French  and  Philippine  displays 
which  proved  interesting  to  the  fashion- 
seeking  public. 
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the    back    under    a 


An   Item   for  the  Business  Woman 

Goodwin's  made  a  very  practical  re- 
mark in  one  of  their  advertisements.  It 
referred  to  the  business  woman — a  class 
which  consumes  a  great  deal  of  ready- 
to-wear  and  for  whom  there  is  little  pro- 
vided in  the  way  of  special  designing. 
Just  here,  DRY  GOODS  REVIEW  would 
like  very  much  to  be  able  to  discuss  "fash- 
ions for  the  business  woman"  as  well  as 
"afternoon,"  "evening"  and  "street" 
costumes.  So  far,  however,  they  are 
only  incidental  in  the  manufacturing 
trade  but  they  are  a  growing  definite 
ground  of  appeal.  The  item  mentioned 
reads : 

"The  bad  walking  ruins  their  expen- 
sive one-piece  dresses;  therefore  a 
simple  well-cut  skirt  is  just  what  is  re- 
quired. To  meet  this  need  we're  dis- 
playing- skirts  in  grey  tweeds,  very 
simply  cut  and  undeniably  smart  in  ap- 
pearance. 

"They  have  two 
slightly  gathered  in 
button   trimmed  belt." 

Another  item  runs: 

"Some  of  the  new  separate  coats  have 
big  collars  of  gay  silks,  occasionally 
with  touches  of  embroidery  in  harmon- 
izing silks  on  the  cloth  revers.  Robin's 
egg  blue  has  returned  as  a  Spring  color, 
and   is   much  used  for  millinery." 

Halifax  Interests 

With  regard  to  their  new  Spring- 
smocks      Wood      Bros.,      Halifax,      say: 

"They  are  smocked  on  the  front  panel, 
introducing  color  embroidery.  This  is 
squash  and  Pekin  blue  on  the  white 
grounds,  white  and  Pekin  blue  on  the 
rose  grounds,  white  and  Pekin  blue  on 
the  clay  grounds.  And  there's  one  with 
rose  petal  and  white  embroidery.  These 
smocks  button  down  the  centre  front, 
have  swagger  pockets,  white  sashes  and 
shoulder  collars. 

"In  blouses,  stripes  are  the  thing.  A 
blouse  that  makes  the  most  of  this  form 
of  color  treatment  is  shown  in  silk  and 
is  fastened  in  front  with  one  large  but- 
ton as  big  as  a  saucer — as  big  as  the 
eyes  of  the  dog  who  guarded  the  treas- 
ure in  Andersen's  Fairy  Tales.  The  col- 
lar is  Tuxedo  type — the  reigning  favor- 
ite. The  candy  stripe  is  shown  in  an- 
other blouse,  the  stripe  being  a  combin- 
ation of  pink,  blue,  black  and  white; 
with  collar  that  can  be  worn  high  or 
low.  The  wider  the  stripe,  the  smarter 
the  style.  The  acme  of  fashion  is  there- 
fore a  silk  blouse  with  very  broad  stripes 
with  turn  back  cuffs." 

Early    Showings   in   the   West 

Tripping  across  the  continent,  Easter 
fashion-news  is  the  chief  topic  on  the 
Pacific  coast  also.  Angus  Campbell, 
Ltd.,  Victoria,  B.C.;  had  an  advance 
showing  of  suits  on  February  17,  show- 
ing also  blouses  and  Spring  coats  with 
special  attention  given  to  tweeds  and 
Burberry's. 

Regarding  Spring  suits,  Spencer's, 
Victoria,  called  special  attention  to: 
"Smart  novelties  in  fancy  plaids, 
checks,    also    the    plainer    cloths    in    the 
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new  "Rookey"  and  American  Beauty 
shades.  Also  a  range  of  very  handsome 
models  in  navy  blue  and  black  serges. 
The  new  styles  feature  smaller  collars, 
ripple  back  coats,  giving  the  bustle  ef- 
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feet.     Braid  trimmings  extensively   used, 
also  fancy  buttons  and  buckles." 

The  new  pointed  collar,  they  say,  is 
the  outstanding  style  feature  of  waists. 
It  has  a  long  front  with  a  deep  point; 
at  the  back  it  may  be  round  or  square 
(sailor).  It  is  shown  in  Georgette  and 
silk  crepe  de  Chine. 

Cotton  Blouses  and  Petticoats 

Lingerie  blouses  at  Drisdale's,  Van- 
couver, feature  Swiss  embroidery  fronts, 
embroidered  organdie,  fine  tucking,  imi- 
tation filet  lace,  pretty  hemstitched  ef- 
fects, etc.     These  were  priced  at  $4.50. 

The  same  store  offered  petticoats  of 
fine  quality  cotton  repp  with  scalloped 
edge,  drawstring  at  waist,  at  $2.00. 

An  afternoon  gown  of  taffeta  was 
featuring  the  cross-over  bodice  and 
draped  skirt;  colors  myrtle,  brown,  navy 
and  black. 

Children's  Spring  Coats 

The  Hudson's  Bay  Company  had 
Spring  displays  throughout  the  store 
beginning  February  25.  A  special  dis- 
play of  children's  coats  showed:  "Fine 
French  wool  serges,  cheviot  serges, 
Poiret  twills  and  mixed  wool  tweeds,  in 
colors  of  Saxe,  Belgium  and  China  blues, 
grey,  stone,  taupe,  navy,  royal,  myrtle, 
nigger  brown,  scarlet,  black  and  cardinal. 
One  very  attractive  line  is  made  of  a  fine 
serge  in  shades  of  Saxe,  navy,  drab, 
myrtle  and  nigger  brown — full  length, 
with  turn-down  collar  trimmed  with 
over-collar  of  Oriental  silk,  novelty  but- 
tons, belt  at  waist,  fancy  stitched  cuffs 
and  two  pockets." 

Holt,  Renfrew's,  Winnipeg,  held  their 
Spring  openings  at  the  same  time.  Then- 
general  comment  on  the  Spring  modes 
was:  In  the  new  styles  there  is  little 
to  be  seen  of  the  extreme,  the  bizarre; 
elegant  simplicity  reigns  supreme  in 
modes  new,  dignified  and  different. 

The  general  tone  color,  outside  of 
sports  wear,  is  quieter — navy,  tan  and 
»-rey  shades  predominating  in  the  suits 
and  coats. 

The  Hudson's  Bay  Co.  at  Winnipeg, 
began  their  special  display  on  March  2. 
They  featured:  Smart  suits  in  tailored 
and  semi-tailored  models.  These  had 
military  braid,  shawl  collars,  vest  effects, 
groups  of  pleats,  box  pleats,  and  a 
variety  of  belts.  Splendid  utility 
coats — others  for  dress  occasions,  made 
of  Donegal  tweeds  and  smart  mixtures. 
Homespuns  in  shades  of  grey,  featuring 
pleats,  narrow  belts  and  the  new  collar. 
Delhi  cloth  in  shades  of  clay,  tan,  hague 
and   Quaker  grey. 

"Silk  dresses  featuring  novelty  plaids 
and    stripes     with     a    clearly    suggested 


For  Stylish  Misses 

An  Eton  frock  of  gingham  taffeta  with 
blouse  of  Georgette  crepe.  A  new  idea  of 
what  a  jumper  dress  should  be — pleated 
cream  Shantung  and  blue  serge  matk  in  a 
straight  slip.  A  novel  way  to  give  a  waist 
and  cuff  effect  is  to  make  tucks  in  pretty 
groups.      Girls    like    the    "in-and-out"   belts, 
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The  Smock  Frock 

The  little  yirls  will  all  he  wanting  to 
wear  this  cool  and  stylish  dress  when  the 
hot  Summer  ila.vs  are  here.  Linen  finished 
cotton  with  prettj  cretonne  for  collar  and 
belt  are  used  here,  but  Shantung,  pique, 
foulard  or  an\  of  the  dainty  Summer 
fabric-    would    look    well. 


note   of  youthfulness.     Taffeta,   crepe   ile 
Chine  and  charmeu.se  all  featured. 

'•.New  skirts  in  plaid  and  stripe  silk.-. 
All-wool  serges,  Donegal  tweeds  and 
homespuns." 

Parade  of  Mannequins 
Eaton's  at  Winnipeg  and  Toronto  had 
a  formal  four-day's  opening,  .March  4.  5, 
6  and  7,  when  fashions  were  reviewed  by 
living  mannequins  and  wax  figures. 
Each  of  the  main  lines  of  ready-to-wear 
was  exhibited  in  variety.  In  Winnipeg 
they  called  attention  to  the  fact  that 
navy  blue  this  year  is  not  only  "correct,'' 
it  is  highly  fashionable.  Many  of  their 
cleverest  and  most  exclusive  suits  for 
misses  and  women  were  in  navy.  The 
materials  were  tricotine,  Poiret  twill, 
irabardine,  mer's  wear  serges,  featuring 


nannish  vests,  tight  sleeves,  silk  braid 
tindings,   military    braid,   strapping   and 

oops,  hooked  belts,  sash  belts  and  nar- 
■ower  skirts.  Bright  patterned  silk  lin- 
ngs   wen-  numerous. 

The   Smart    Blouses 
The    novelty    plaid    silk    skirts    demand 

blouses  in  shades  to  harmonize;  some  of 

[he    new    blouses   are    thus   described: 

There  an-  embroidered  models  of  sea 
gull  grej  that  tone  perfectly  with  the 
new    waistcoated   suit-   of   that    shade. 

An  apple  green  model  prettily  pin 
tucked  is  designed  for  association  with 
'he  more  vivid  ami  youthful  plaids. 

A  misty  grey  Georgette  embroidered 
in  turquoise  beads  and  embroidery  seems 
to  demand  a  skirt  of  taffeta  in  its  own 
shade. 

Of  Nile  green  is  a  pintucked  model 
which  uses  white  crochet  buttons  as  a 
hint  that  a  white  skirt  would  be  quite 
acceptable. 

In  tlie  paler  shades  are  many  varieties 
of  coral,  maize,  green  and  pink  em- 
broidered in  delicate  shades  of  color  or 
usin^  a  contrasting  color  as  vest  and 
trimming. 

They  are  as  diversified  as  they  are 
dainty,  all  fashioned  with  one  object  in 
view — complete  harmony,  or  piquant 
contrast,  with  the  suits  and  skirts  of  the 
new    season. 

The    Toronto  Displays 

In  Toronto,  as  elsewhere,  while  there 
were  preliminary  showings  of  Spring 
at  rivals  for  several  weeks  beforehand, 
the  formal  opening  began  on  March  4th. 

A  description  of  some  specific  models  at 
the  various  shops  will  serve  best  to  give 
an  idea  of  what  the  season  lias  to  offer. 


SUITS 


AT  EATON'S  was  a  navy  blue  Delhi 
cloth  with  edgings,  collar  and  girdle  of 
steel  grey  artificial  silk  jersey  (some 
times  called  silk  stockingette) ;  lit- 
tle %-inch  squares  of  the  cloth  were  cu1 
out  alternately  in  rows  with  the  jersey 
showing  through,  forming  a  border  ef 
feet;  there  were  long  tassels  of  grej 
suide.  Another  suit  of  this  jersey  was 
trimmed  with  navy  blue.  A  grey  wool 
jersey  suit  was  trimmed  with  rows  of 
grey  soutache.  One  unique  model  was 
of  khaki  wool  jersey  with  fine  embroid- 
ery in  navy  and  khaki  covering  the 
whole  upper  portion  of  the  coat  and 
sleeves;  the  collar  cut  in  the  shape  for 
a  very  narrow  roll  was  left  standing, 
the  embroidery  design  extending  to  its 
edge.  A  box-coated  suit  was  in  navy 
with  sand  colored  high  necked  vest  and 
navy  satin  bow  tie  with  long  ends.  A 
navy  serge  suit  had  a  black  satin  collar 
cut  to  be  tied  in  a  cowboy  knot. 
AT  SIMPSON'S  was  a  sand  colored 
tricotine  suit  with  navy  silk  vest  and 
white  satin  Buster  Brown  vestee.  An 
Eton  suit  in  same  color  and  material  had 
narrow  band  trimming  in  emerald  satin 
with  sand  soutache.  A  misses'  bustle 
suit  was  in  a  light  grey  and  coral  plaid. 
There  were  a  number  of  the  short  box 
suits,  Etons,  boleros  and  rippling  effects 
with  novel  fastenings,  fancy  silk  vests 
and  braid  trimming. 

AT  FAIRWEATHER'S  was  a  tailored 
model  of  grey  tricotine  with  grey  silk 
braid  edging  and  a  vest  of  grey  silk 
having  a  rather  wide  and  deep  tuxedo 
collar. 

MURRAY-KAY'S  showed  a  beautiful 
misses'  suit  of  ivory  serge  with  floating 


Epauletted  Shoulders  Give  Martial  Touch 


The  epauletted  shoul- 
ders produced  by  in- 
sertions of  crocheted 
lace  give  a  martial 
touch  to  this  pretty 
blouse.  It  is  a  novel 
creation  of  Georgette 
crepe,  with  the  neck 
and  sleeves  finished 
by  a  hemstitched  bias 
fold. 
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panels  which  with  the  large  square 
pockets,  cuffs,  collar  and  belt  were  fine- 
ly embroidered  in  a  deep  all-over  de- 
sign in  crimson. 

COATS 

In  coats  there  is  one  range  which  is 
in  a  class  by  itself  as  to  both  style  and 
fabric  and  is  popular  with  all  the  stores 
that  carry  it.  That  is  the  tweed  outing 
coat  and  more  especially  the  Burberry 
models. 

These  coats  are  in  various  colors  and 
light  weights  of  Connemara  and  Scotch 
heather  mixture  wool  tweeds.  The 
sleeves  are  usually  raglan  and  with  the 
new  "Trilocker"  belt-fastening  copied 
from  the  officer's  top  coat  there  are  no 
buttons.  The  smartness  of  these  coats 
is  quite  evident  in  the  illustration.  They 
are  featured  by  Eaton's,  Holt,  Renfrew's, 
etc. 

Another  coat  item  evident  at  the 
opening  is  that  the  new  velours  which 
are  used  for  trimmings  and  sometimes 
for  whole  coats  are  very  like  suede  in 
appearance  and  have  a  fine  close  pile, 
quite  different  from  the  velours  de  laine 
with  which  the  past  couple  of  seasons 
have  familiarized  us.  Eaton's  are  show- 
ing one  of  these  in  taupe,  the  mannequin 
wore  it  with  a  cherry  silk  hat.  Simp- 
son's had  an  attractive  number  in  beige 
tricotine  with  collar  and  cuffs  of  this 
suede-like  fabric  in  peacock  blue. 

SLEEVELESS    COATS    HAVE    SOME 
ACCEPTANCE. 

Sleeveless  coats  have  made  their  ap- 
pearance in  practically  all  of  the  sports 
displays  and  buyers  claim  that  there  is 
a  good  deal"  of  interest  in  them  among 
people  who  indulge  in  sports  outfits. 
They  are  shown  in  black,  navy  and  other 
velveteens,  wool  jerseys,  etc.,  some- 
times effectively  bound  with  white 
braid. 

MILITARY  COATS 

The  military  influence  is  quite  strong 
in  outing  coats;  a  great  many  are  in 
khaki  color  coverts,  tweeds,  gabardines, 
etc.,  with  military  belts  and  pockets. 
One  novel  number  was  fastened  at  the 
side-front  and  had  one  huge  flat  pocket 
at  the  centre  front.  Some  of  these  coats 
have  an  equestrienne  appearance,  being 
belted  in  to  the  figure  or  even  cut  fitted. 
These  worn  with  "plug"  hats  are  quite 
a  fad  among  some  smart  sets.  The 
Russian  effects  still  have  some  admirers. 
One  smart  coat  in  navy  blue  serge 
was  in  Russian  blouse  style  with 
straight  hanging  skirt  part;  the  collar, 
cuffs  and  belt  were  formed  of  5-inch 
military  braid,  the  belt  having  a  flat 
bow  of  it  at  the  back.  Another  inter- 
esting coat  at  Eaton's  was  of  brown 
satin,  fastened  at  the  side  and  with 
the  front  extended  into  a  sash  tied  at 
the    side. 

Murray-Kay's  showed  a  Georgette 
model  of  navy  tricotine  with  a  Vic- 
torian shawl  collar  of  a  soft  heavv 
fancy-stripe  cherry  and  white  crepe  silk 
cut  in  front  in  full  length  of  the  coat. 
A    striking    gold    color   jersey,   thick    and 


soft,  resembling  velours,  had  a  dark 
purple  shawl  collar  and  cuffs  of  the 
same  material.  There  is  quite  an  array 
of  jersey  wool  coats  in  cherry,  pea- 
cock, old  rose,  gold,  sand,  and  other 
popular  tones.  The  navy  and  sand 
and  navy  and  cherry  combinations  are 
featured  everywhere. 

UNDERSKIRTS 

IN  KEEPING  with  the  narrow  skirts 
underskirts  are  being  made  in  narrower 
lines  also.  Some  new  models  are  shown 
in  the  fancy  striped  taffetas.  These  are 
of  course  to  accompany  the  Easter  suit. 
Changeable  taffetas  continue  in  big  de- 
mand, and  there  is  decided  approval 
given  to  the  numbers  made  with  silk 
jersey  tops  and  deep  silk  ruffles.  Habu- 
tai  silk  in  white  and  colors  is  popular. 
These  and  the  jersey  tops  are  said  to 
give  much  better  wearing  satisfaction 
than  anything  that  can  be  had  in  taf- 
feta at  a  similar  price. 

DRESSES 

A.MONG  the  imported  and  more  exclu- 
sive dresses  there  is  a  strong  Oriental 
influence  detectable.  Characteristic 
touches  from  Egypt  to  Japan  are  evi- 
dent in  the  flowing  sleeves,  loose  bo- 
dices, including  long-waisted  styles, 
tunics,  floating  panels,  irregular  lengths, 
color  and  fabric  combinations  and  rich 
silks.  Less  elaborate  models  use  these 
ideas  in  moderation  so  that  one  does 
not  so  readily  class  them  as  being  any- 
thing but  strictly  "ours."  Foulards, 
taffetas,  gingham  silks  and  plaids,  sum- 
mery nets  and' laces,  pongee.  Georgette, 
crepe  de  Chine,  voiles  both  silk  and  cot- 
ton, were  all  offered  in  novel  and  at- 
tractive designs  with  simplicity  marked. 

At  Dineen's  is  a  navy  taffeta  dress 
with  three  bias  ruffles  at  the  top  front 
of  the  skirt  and  a  tunic  at  the  back. 
A  white  crepe  de  Chine  two-piece  cos- 
tume has  the  collar,  cuffs  and  belt  in 
some  material  with  a  pompadour  pat- 
tern in  blue. 

Three  attractive  gowns  at  Hojt,  Ren- 
frew's are  of  sheer  materials.  One  is 
corn  flower  blue  Georgette,  one  of  the 
new  salmon-pink — -these  two  simply  and 
daintily  beaded  in  white,  the  third  is  a 
silk  voile  in  navy  and  white  all-over 
pattern.  A  misses'  dress  is  of  taupe 
taffeta  with  Buster  Brown  collar  of  or- 
gandie; black  tie,  navy  with  red  and 
French  and  Lucille  blue  with  cherry  arc 
also  shown.  All  the  stores  have  plen- 
teous models  of  pearl  grey,  sand  and 
champagne  colored  taffeta. 

Fairweather's  had  a  pretty  frock  of 
black  and  white  gingham  check  taffeta 
made  with  a  three-tier  skirt,  coat  la- 
pels to  the  waist  on  the  bodice  and 
round-necked  vestee  of  Lucille  blue 
tucked  Georgette. 

A  French  blue  tricotine  gown  at  Mur- 
rav-Kay's  had  in  combination  sand- 
colored  khaki  rose  with  blue  embroi- 
dery. Wool  jersey  dresses  were  also 
in  evidence  in  simple  straight  line  mod- 
els.     A    dark    plaid    taffeta    frock    was 
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made  with  an  apron  front  on  the  skirt; 
the  bolero  bodice  was  tied  in  a  large 
sash  bow  at  the  back.  A  navy  taffeta 
for  a  girl  of  twelve  was  also  cut  with 
a  larke  bustle  bow.  A  black  taffeta 
short  sleeved  gown  had  art  silk  stock- 
inette, described  above,  to  trim.  Quite 
a  number  of  afternoon  dresses,  especi- 
ally among  the  French  importations, 
were  short-sleeved.  Chicken  dresses  for 
young  girls  are  leaders — especially  with 
a  pique  or  organdie  Buster  Brown  col- 
lar. These  are  used  on  taffetas  as  well 
as     serges.       Foulard      ties      are     liked 


ith   them. 


SKIRTS 


THE  NOVELTY  of  the  season  in  fancy 
separate  skirts  seems  to  be  baronet 
satin.  This  satin  is  fibre  silk  and  linen 
mixture  with  the  silk  appearing  almost 
entirely  upon  the  right  side  .giving  an 
unusually  glossy  surface.  It  is  very 
supple  and  comes  in  most  of  the  leading 
shades  as  well  as  some  striking  pat- 
terns. The  black  and  white  designs  are 
the  most  effective.  One  model  in  white 
has  a  deep  border  of  4-inch  black  blocks, 
diamond  position,  just  far  enough  apart 
to  leave  narrow  white  stripes  between. 
Another  had  huge  black  round  spots  far 
apart.  Most  of  these  skirts  are  made 
straight,  fairly  narrow  and  with  a  wide 
soft  girdle.  A  few  have  pockets  and 
others  have  large  separate  bags  of  the 
same  material.  Pleated  skirts  of  nov- 
elty serges,  gabardines,  etc.,  are  fea- 
tured also.  One  model  had  plain  one- 
inch  stripes  of  black,  French  blue  and 
maize.  It  was  cut  straight  and  pleated 
so  that  the  maize  stripes  were  invisible 
except  when  the  pleats  fell  open  in 
wearing.  Another  black  model,  box- 
pleated,  had  a  wide  border  made  by  rows 
nf  military  braid  in  two  widths. 

Fancy  plaid  and  stripe  silk  models 
showed  pockets,  tunics,  floating  panels, 
etc. 

Wash  skirts  were  made  in  all  the 
modes  adopted  by  other  materials  .  The 
big  range  offered  in  all  grades  indi- 
cates a  general  feeling  that  separate 
skirts  will  sell  well  this  year. 

BLOUSES 

IMPORTED  blouse  models  further  dis- 
play attractive  Oriental  touches,  especi- 
ally where  vest  effects  are  used.  Some 
of  these  are  solidly  embroidered  in  tap- 
estry or  scroll  designs  and  a  variety  of 
suitable  colorings  which  are  purely  Ori- 
ental. Most  of  these  blouses  are  in  rich 
colorings,  especially  for  wearing  with 
the  tailored  costumes.  Golden  browns, 
taupe,  blues,  grey,  steel,  plum,  etc., 
were  shown.  Exquisite  French  blouses 
also  had  a  prominent  place  at  the  open- 
ings. Voiles,  mulls,  and  a  few  hand- 
kerchief linen  were  hand-embroidered 
and  had  hits  of  real  lace,  hemstitch- 
ing, etc.,  to  perfect  them.  Dainty  mod- 
:1s  of  Georgettes  continue  to  be  the  big 
numbers  in  the  blouse  trade.  Wide  Jap- 
anese necks,  fine  tucks,  draped  and  novel 
collars,  vest  and  vestee  effects  and  deli- 
cate colorings  continue  to  be  the  salient 
features. 
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LADY    DUFF-GORDON    SHOWS 
FASHIONS. 

LADY     DUFF-GORDON,    the    Canadian 

by  birth,  who  designs  the  Lucille  cos- 
tumes, appeared  with  a  fashion  review 
at  Shea's  Theatre  in  Toronto  early  in 
March,  tor  patriotic  purposes.  She  had 
twelve  mannequins  who  displayed  the 
gowns  for  all  times  and  occasions. 
Some  features  of  the  display  were  the 
rich  and  elaborate  colorings  and  fab- 
rics: very  narrow  skirts,  tunics,  panels, 
long  trains  and  drapes;  combinations  of 
several  materials  ami  colors  in  one  cos- 
tume: corsetless  figures,  scanty  and 
transparent  underskirts:  much  brocaded 
ami  satin:  laces;  a  slender  sil- 
houette which  seemed  to  lean  back- 
wards; short  skirts,  pantalettes,  Russian 
boots.  Yellows,  name,  cerise,  blues, 
greens,  cherry,  etc..  figured  prominently 
in  colors.  In  boudoir  garments  night- 
gowns were  entirely  replaced  by  py- 
pamas  in  two-piece  straight  effects,  and 
also  the  full  bloomer  ruffled  styles. 
Negligees  also  featured  pyjamas. 


ripal  and  red  as  secondary  blends.  Lint 
is  a  light  shade  with  principal  color 
of  grey  and  principal  blend  of  yellow 
in    it. 

Drab  is  two  shades  darker  than 
lint. 

Guinea  hen  is  four  shades  darker  than 
lint. 

Carnation  is  a  light  shade  with 
red  as  principal  color  and  a  little 
grey    as    blend. 

Amaryllis  is  a  dark  shade  with  red 
as  a  base,  white  as  principal  blend  and 
violet    as   secondarv   blend. 
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FALL  COLOR  CARD     ■ 


First    News  lor  Fall  Tells  of  New  Colors 

— Several    Staple    Shades    Favored 

and   Some  New   Ones  to  Be 

Featured. 

THK  FALL  seasonal  color  card  of  the 
American  Textile  Color  Card  Associa- 
tion has  just  been  issued  to  its  mem- 
An  authority  who  has  examined 
the  card  considers  it  the  best  one  yet 
issued,  providing  as  it  does  for  milli- 
nery, woolen,  worsted,  silk,  ribbon,  hosi- 
ery, etc.,  interests,  with  equal  attention. 
Another  feature  is  a  note  of  conserva- 
tion. There  are  44  shades,  of  which 
fully  half  were  taken  from  the  Stan- 
dard Color  Card  and  from  previous  sea- 
son cards.  This  was  done,  according 
to  the  official  explanation,  to  prevent 
the  flooding  of  the  market  with  too 
many  new  shades  which  under  present 
conditions  was  not  considered  desirable. 
The  shades  taken  from  the  Standard 
Card  and  previous  season  cards  are: 
Peacock,  wine,  port,  burnt  wood,  ambu- 
lance, emerald,  hunter,  myrtle,  helio- 
trope, egg  plant,  marine,  navy  (two 
shades),  cherry,  American  Beauty,  plati- 
rum.  violet,  petunia,  urape.  wren,  seal, 
old  china  and  Japan  blue. 

The    New    Colors    for    Fall. 

Taking  up  the  new  colors  found  in 
the  card  in  the  order  of  their  appear- 
ance, the  first  one  is  called  Olympia. 
This  is  a  dark  rich  turquoise  with  blue 
as  principal  color  and  an  admixture  of 
green. 

Merle  is  a  dark  peacock,  being  four 
.-hades  darker  than  the  former 

Twine  is  a  light  shade  with  yellow 
as  principal  color  and  green  as  a  blend. 

Goat  is  two  shades  darker  than 
twine. 

Bark  is  four  shades  darker  than 
twine. 

Phlox  is  a  medium  dark  shad'-  with 
red     as     principal    color,     blue    as    prin- 


Cannon  is  one  shade  darker  than 
rail. 

African  is  a  very  dark  shade  with 
a  base  of  yellow,  and  principal  blend 
of  grey  and  secondary  blend  of  orange. 

Best   Colors   for   Various    Branches   of 
Trade. 

According  to  the  opinion  expressed 
in  the  trade,  the  following  list  of 
shades  mentioned  in  their  order  of 
ipeparance,  picked  from  the  Fall  card, 
is  considered  approximately  best  for 
the  respective  branches. 

For  millinery  the  best  shades  con- 
sidered are  Olympia,  merle,  twine, 
goat,  bark,  Pacific,  Baltic,  Atlantic, 
American  Beauty,  grape,  seal,  Japan 
blue. 

For  silks  and  woolen  dress  goods, 
standard  staple  colors,  besides  the 
customary  navy,  are  believed  to  in- 
clude, twine,  goat,  bark,  Guinea  hen, 
Atlantic,  bear,  rodent,  grape,  seal  and 
Japan  blue.  One  of  the  best  shades 
is  merle.  For  woolens  especially  the 
shades  called  bear  and  rodent  are  con- 
sidered winners. 

For  the  hosiery  people  are  twine, 
goat,  bark,  lint,  drab,  Guinea  hen, 
cub,  bear,  rodent,  platinum,  rail,  can- 
non,  seal. 


FOR  SKIRTS. 

A  NEW  cloth  said  to  be  especially  ad- 
apted for  skirts  is  a  Venetian,  called 
"Brighton  Satin."  The  makers  claim 
that  it  is  different  from  all  other  cloths, 
being  more  lustrous  and  so  con- 
structed that  it  does  not  wrinkle  and 
crease  easily.  It  is  made  in  ail  the  new- 
est shades   and  black. 


REMOVAL   OF    PERRIN    FRERES 
&   CO. 

THE  firm  of  Perrin  Freres  &  Co.,  now 
at  28  Victoria  Square,  Montreal,  will 
move  on  May  1  to  larger  and  more 
convenient  quarters  in  the  Sommer 
Building,  37  Mayor  Street.  In  addi- 
tion to  sample  rooms  these  will  pro- 
vide them  with  a  large  amount  of  stor- 
age space  as  well.  This  firm,  besides 
handling  Perrin  gloves,  are  the  Cana- 
dian agents  of  the  "Kayser"  glove,  and 
"Radium"    hosiery. 


little   ideas"   in   Spring  and   Summer 
fashions. 


Pacific  is  a  light  shade  with  a  base 
of  green  and  blue  as  principal  blend 
and   grey  as   secondary  blend. 

Baltic  is  two  shades  darker  than 
Pacific. 

Atlantic  is  four  shades  darker  than 
Pacific. 

Cub  is  a  light  shade  of  grey  with  a 
blend    of    green. 

Bear   is   two  shades   darker  than   cub. 

Rodent  is  four  shades  darker  than 
cub. 

Rail  is  a  medium  dark  grey  with  ? 
blend    of   white. 
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VISITED  TORONTO 

(Continued  from  page  118.) 
Miss  L.  Hooper,  of  A.  H.  Lofft  &  Co.,  St. 
Mary's;  Mrs.  A.  J.  Langley,  Welland; 
Mrs.  F.  Burton,  Toronto;  Miss  Olive 
Halford,  of  G.  W.  Robinson's,  Hamilton; 
Miss  Maude  Van  Alstyne,  of  the  Robin- 
son Co.,  Ltd.,  Napanee;  Miss  Cooke,  To- 
ronto; Miss  A.  Law,  Dundas  &  Flavelle, 
Lindsay;  Miss  A.  Walter,  Weseloh- 
Goudie,  Kitchener;  Miss  E.  Atkinson, 
McLaren  &  Co.,  St.  Catharines;  Mrs.  «■ 
Woof,  J.  Sutcliffe,  Trenton;  Miss  J.  H. 
Ferguson,  Smallman  &  Ingram,  London; 
Miss  M.  McAllan.  Wrhite  &  Co.,  Wood- 
stock; Miss  C.  R.  Zimmerman.  I  II 
Smith  &  Co.,  Windsor;  Mi<^  M 
G.  P..  Ryan's,  Owen  Sound;  Miss  H.  Mc- 
Lean, C.  C.  Best's,  Collins-wood. 
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Gowns  That  Are  Pretty  And  Wearable 


A  frock  of  quilted  navy  blue  taffeta,  one  of  mastic  satin  and 


of  embroidered  tul 


A  Summer  Model 

A  novel  design  in  a  white  wash  skirt.  The 
loops  are  indications  of  where  the  inset 
pockets  are.  Made  by  the  Wright  Skirt  Co., 
Toronto. 


SUMMARY  OF  FEBRUARY   PARIS  OPENINGS 

Radical  Change  in  Silhouette  From  Last  Year  —  Straight  Lines  Characteristic 
Skirts  Narrow  and  (5  to  8  Inches  From  Ground — Youthful  Note  Retained 
— Tendency  For  Short  Sleeves 


THE  ZIMMERMAN  collection  retains 
straight  lines  with  fullness  still  further 
eliminated.  The  normal  waistline  is  in- 
dicated either  by  the  cut  of  the  model 
or  a  girdle;  collars  are  rather  high  and 
open  and  sleeves  are  long  sometimes 
with  a  long  pointed  cuff  coming  down 
over  the  hand.  Tailored  coat  dresses 
are  featured.  One  model  of  piquellaine 
in  sand  color  shows  a  plain  skirt  of 
crepe  de  Chine  with  wide  border  of  the 
heavier  fabric;  the  jacket  is  closed,  of 
medium  length  and  has  a  wider  girdle 
of  reddish  brown  Liberty  satin  knotted  at 
the  back.  Taffeta  frocks  are  shown 
with  jackets  to  match  for  afternoons. 
Combinations  of  materials  are  promin- 
ent. Rather  subdued  colorings  are 
characteristic  with  grey  and  grege  hav- 
ing preference.  Yarn  embroideries  on 
these  shades  and  navy  brighten  up  the 
effects.  Waistcoats;  foulard,  cape-coats, 
dignity  and  simplicity  are  perhaps  the 
striking  notes  this  season. 


Paquin's  new  dresses  show  sleeves 
which  end  above  the  elbow.  Embroideries 
predominate  over  laces.  Dinner  gowns 
show  a  profusion  of  jet  and  luxurious 
metal  cloths.  Checked  woolens,  mohair, 
a  great  deal  of  Rodier's  toile  de  laine 
taffeta  and  satin  in  beige,  navy,  petunia 
red  and  coq  roche  are  used  for  suits  and 
afternoon  dresses. 

Sleeves 

Afternoon  and  evening  gowns  through- 
out  favor   elbow    sleeves;    many   jackets 
are  sleeveless.     Some  gowns  have  short 
sleeves  and  high  vestee  collars. 
Girdles 

Girdles  are  very  important.  Some 
houses  show  them  only  at  the  back; 
others  show  cordeliere  effects,  sashes 
with  knee-length  ends,  wide  soft  effects 
tied  loosely  at  the  side.  Crossed-over 
jumper  straps  are  seen. 
Jackets 

Suit  jackets  vary  in  length  from  medi- 
um   to    long.       Simple    effects    frequent. 
126 


Some  narrow  belts  are  shown,  many 
waistcoats  in  plain  and  very  fancy  and 
contrasting  effects,  sometimes  elaborate- 
ly embroidered.  Buttons  are  the  favored 
trimming  and  match  the  color  of  the 
material.  Galalith  and  wooden  buttons 
are  seen  most,  as  a  rule  trimming  is 
simple  or  entirely  absent  except  for  but- 
tons. 

Skirts 

Few  draperies  appear  on  skirts.  They 
are  all  narrow  and  have  loose  panels, 
tunics,  pleated  aprons.  A  few  slightly 
draped  at  the  sides  below  the  knees,  and 
held  in  at  the  hem.  Zuave  effects  in 
skirts  are  shown  with  little  Zuave  jack- 
ets. Six  to  eight  inches  from  the  ground 
usually.  Those  for  evening  gowns  some- 
times longer. 

Gowns 

Lace  is  one  of  the  strongest  new 
notes.  Longer  and  graceful  slender 
lines  retained.  Jenny  shows  evening 
decollete    high    in    front   and    low    at   the 
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New  York  Likes  Th 


CSC 


A  Coat  With  Manx  Attractio 


Sleeveless   coats   of   satin,   tweed,   velveteen    and    embroidered 


}>S 


velour    dela 
not    crush   1 


Their    claim    to    practicability    is    that 
•sleeves  of   the   immaculate   blouse. 


they    do 


I  or  Instance,  it  conserves  serge  by  combining  with 
it  satin  in  a  discreel  manner.  The  shawl  collar.  cults. 
belt  and  clever  side  parts  arc  of  nav>  serge  with  a 
dressy  touch  of  embroidery,  while  black  satin  supplies 
all  else  that  might  be  lacking.  From  the  National  Rub- 
ber   (  ii.    of    Canada. 


back.  Others  are  straight  or  rounded. 
Normal  waistline  indicated  usually, 
swatched  draperies,  tunics  and  girdle.-;. 
Some  ribbon  sashes  are  shown  crossed 
and  knotted  at  the  side  for  girdles; 
narrow  ribbons  in  bright  colors  used  for 
trimming.  Agnes  endorses  moire  as 
well  as  metallic  and  Roumanian  em- 
broidered ribbons  for  bordering  tunics 
and  <ashes:  Jet  trimmings  are  frequent. 
For  evening  wear  net  scarfs  are  seen 
wound  around  the  sleeveless  arms  or 
forming  short  skirts  and  trains.  Many 
nore  elaborate  trimming 
but    with    the    silhouette 


dresses    show 
than    formerly 
the  same. 


Wraps 

Sleeves  and  big  soft  collars  for  woolen 
wraps;  some  narrow  belts.  Capes  are 
featured  by  Georgette,  Agnes,  Brandt, 
etc.,  sometimes  for  day  wear,  sometimes 
for  evening.  The  former  are  of  beige 
velours  de  laine  trimmed  with  gold  em- 
broidery, broadcloth,  taffeta,  plain  black 
and  navy  foulard  trimmed  with  lighter 
shades.      etc..      some      without      lining; 


straight     lines.        Metal    broche,     satins, 
etc.,  are  used  for  the  evening  capes. 

A  coat  of  black  velvet  is  trimmed  with 
bands  of  pink  velvet  appiqued  on  silver 
salambo.  Another  spangled  in  jet  is 
lined  with  silver  salambo  and  trimmed 
with    black    velvet. 

Touches    of    Novelty 

Brandt  show  a  number  of  compose 
dresses  with  jacket  to  match,  the  upper 
part  of  the  dress  being  of  Georgette 
crepe  or  satin. 

Woolen  and  silk  embroideries  in 
Chinese  designs;  small  ostrich  tips  re- 
placing flowers  for  evening  wear,  chin 
collars  of  tulle,  white  jet  trimmings,  wide 
srirdles  of  turquoise  end  gold  salambo  on 
black  satin  gowns,  the  prominent  use  of 
coral  pink — these  are  among  the  strik- 
ing   novelties    in   the    collections. 

The  absence  of  novelty  fabrics  and 
the  predominance  of  serge  and  navy, 
beiee  and  grey  shades  are  noteworthy. 

The  big  stores  in  Paris  are  showing 
interesting  Spring  blouses.  Salmon  pink 
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•is  the  new  color  note  at  the  Louvre  in  ■ 
the  sheer  dainty  fabrics.  Long  sleeves 
dominate  though  a  few  very  dressy 
models  have  elbow  length  and  seven- 
eighth  length  sleeves.  Necks  are  usually 
V-shape;  waistcoat  effects  are  popular. 
Yet  embroidery  and  tassels  on  brighl 
colored  mousseline  de  soie  is  ultra  smart. 
Sash  effects  are  liked  better  than  the 
scarf  collars. 

Materials. 
-  Agnes  showed  checked  suitings,  serge, 
some  jersey  and  much  charmeuse, 
crepe,  satin  and  Georgette;  only  small 
quantities  of  taffeta  and  fancy  and  polka 
dotted    foulards. 

Bernard  favored  solid  colored  woolens 
in  beige  and  gray,  wool  serge  and  jersey 
in  navy  blue  as  well  as  in  fine  stripes  of 
white  and  black;  cotton  jersey  in  light 
shades  for  snorts  jackets  fastened  at 
the  bottom  like  a  sailor's  peajacket : 
jackets  of  wool  jersey  in  britrht  shades 
combined  with  plaited  skirts  of  cream 
colored    heavy   wool. 

For  afternoon  wear  models  are  shown 
consisting  of  nale  gray  garbardim 
cote   and    satin    skirt   of   a    littli 
shade.      A    model    shows    a    na\ 
jackei    without  any  sleeves  with  a  navy 
satin    dies-.      Coats    of   black    satin    are 


Dry  floods  Review 
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also  made  to  complete  dresses  made  of 
satin  or  mousseline  in  rose  shade,  com- 
bined with  gold  lace. 

At  Maison  Georgette  navy  serge  is 
the  leading  fabric  for  tailleurs.  Silk 
jarseiy,  foulard  and  taffeta  combined 
with  Georgette  crepe  are  used  for  af- 
ternoon dresses.  All  the  coloring-  is 
subdued  with  black  and  white  promi- 
nent. Lace  tulle  and  satin  for  dinner 
gowns. 

Brandt's  costumes  show  satin  com- 
bined with  serge  or  gabardine,  also 
satin  and  crepe  Georgette,  sand,  coral, 
black  and  blue  are  favored  shades  and 
combinations  of  black  with  grey,  white 
or  Chinese  blue.  Kvening  gowns  are 
of  gold  salambo  veiled  in  lace  or  black 
tulle   or   entirely    of  gold   cloth   or  blue. 

In  the  Bulloz  collection  is  much  navy 
serge  with  black  satin;  little  taffeta  or 
foulard,  but  much  charmeuse,  satin  and 
tulle,  a  great  deal  of  lace,  especially 
Chantilly  and  metal  threaded  net  laces. 
Some  printed  chiffons,  fancy  satins  and 
foulards  and  Roman  striped  woolen 
fabrics  for  trimmings  are  all  that  is 
seen  in  the  way  of  novelty  materials. 

Jenny  emphasizes  navy  serge  dress- 
es trimmed  with  jet;  gabardine  and  taf- 
feta in  navy;  satin,  Georgette,  tulle, 
some  dotted  foulard;  gold  broche  for 
evening.  Leading  colors  are  navy,  beige, 
grey  and  canary.  Warm  weather  frocks 
are  of  cotton  voile  and  Madras  with  or- 
gandie; Chantilly  appears  on  dinner 
gowns;  gowns  of  charmeuse  have  long 
collars  and  panels  of  tulle;  satin  is  com- 
bined with  mousseline  and  gold  salambo 
with    gold    lace. 

The  Martial-Armand  elaborate  tailor- 
ed models  use  navy  charmeuse  with 
waistcoats  of  djersella  matelasse;  navy 
serge  with  white  or  silver  lame  djer- 
sella; black  serge  with  gold  lame,  rose 
serge  on  a  voile  ground  or  again  mottled 
cotton  etamine  over  a  twill  foundation 
Chine  for  afternoon  gowns  also  mouse- 
line  de  soie  over  navy  and  white  foulard 
or  taffeta.  Evening  gowns  show  taffeta, 
gold,  salambo,  embroidered  mousseline, 
satin,  tulle  Chantilly  with  gold  and  jet 
trimmings. 


DRY  GOODS  MAN  HONORED 

JAMES  GRAY,  of  Gray's  Limited,  Lon- 
don, Ont.,  has  received  the  appointment 
of  divisional  representative  for  London 
division  of  the  recently-created  conser- 
vation publicity  section  of  the  Canada 
Food  Board. 

The  object  in  creating  the  section  has 
been  for  the  purpose  of  securing  the  co- 
operation of  all  retail  merchants 
throughout  Canada  in  the  matter  of 
educating  the  people  in  conservation 
of  foods,  elimination  of  waste,  and  stim- 
ulation of  home  or  garden  production  by 
window  displays,  educative  phrases  in 
their  advertising  and  placing  of  pamph- 
lets in  parcels,  etc. 

Mr.  Gray,  as  divisional  representative 
for  London  division,  will  be  responsible 
for  organizing  a  territory  that  will  in- 
clude practically  the  whole  Western  On- 
tario peninsula. 


Shown  at  the  Openings 

One  of  the  swagger  new  Burberry  coats  with  buckled  belt  and  smart 
Hare.  There  is  no  other  fastening  than  the  belt,  and  the  front  edge  i;t 
widened  to  side  effect  at  the  waist.  The  sailor  is  one  of  this  year's  smart- 
est—a fine  sand-colored  Italian  Milan,  slightly  rolled  at  the  side,  tailored 
grosgrain  band.     By  courtesy  of  the  T.  Eaton  Co.,  Limited. 


CONCERNING    EDUCATION   INWAN- 
AMAKER  STORES 

(Continued  from  page  108) 
izing    the    pupil    with    the    history,    the 
romance  and  the  development  of  the  pro- 
duct he  handles. 

Stenography  is  taught  with  the  object 
of  training  girls  for  amanuenis  positions 
in  the  store.  Sessions  are  held  on  four 
evenings  of  each  week. 

Promotions  in  all  branches  of  the 
institute  are  governed  by  the  proficiency 
of  the  pupil.  General  promotions  take 
place  in  September  and  January  of  the 
school  year.  Pupils  entering  any  of  the 
schools  are  examined,  and  graded  upon 
the  results  of  the  examination. 

Diplomas  are  awarded  to  pupils  upon 
a  satisfactory  completion   of  the  course. 

As  a  reward  for  the  successful  com- 
pletion of  the  course,  the  graduating 
class  of  the  senior  boys'  branch  is  taken 
on  a  four  (4)  days'  trip  to  Washington, 
D.C.  They  make  a  careful  study  of  the 
Capitol  and  its  instiutions  throughout 
the  year,  so  that  when  they  arrive  there, 
every  building,  monument  or  painting 
tells  them  a  story  of  this  nation's  de- 
velopment and  greatness.  When  the 
pupil  leaves  for  home  he  is  "glad  to  be 
a  part  of  this  great  country." 
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There  are  also  summer  camps,  alumni 
associations,  a  beneficial  association,  a 
medical  department,  a  credit  union  in- 
corporated under  banking  laws,  an  ath- 
letic association  which  has  a  club-house 
at  Bath  Beach,  a  looking  forward  club 
for  the  women  of  the  New  York  store 
covering  education,  recreation,  vacation 
and  war  relief  interests. 

A    Generous    Policy 

While  the  work  of  the  Commercial 
Institute  is  compulsory  for  all  the  young- 
er employees,  coercion  is  not  a  principle 
of  the  Wanamaker  stores.  It  never  is 
where  a  man  of  sympathetic  tact  is  the 
dominating  spirit.  The  management  of 
the  store  in  question  aim  to  make  the 
lives  of  their  employees  a  progression 
in  so  far  as  progress  involves  all-round 
self-improvement,  happiness  and  an  in- 
creasing ability  to  assume  responsibility. 
Naturally  in  a  store  so  large  dealing 
with  people  of  all  classes  there  are  many 
employees  who  come  and  go  without  re- 
ceiving any  apparent  impression  from 
the  advantages  of  the  store  and  many 
disappointments  occur.  In  the  many  cases 
of  employees  who  remain  any  length  of 
time,  however,  the  results  are  such  as 
to  justify  the  ideals  of  the  store. 


MANY  RETAILERS  ENDORSE  DAYLIGHT  SAVING 

Views  of   Business   Mm    Unanimously    Favorable — Pressure  Should  be   Broughl   to 
Hear  to  Force   Bill  Through — Due  Notice  Should  be  Given    Public 


IN  view  of  the  fact  that  daylight  sav- 
ing legislation  is  on  the  point  of  be- 
ing  enacted  in  the  United  States,  and 
that  similar  action  may  be  taken  in  the 
near  future  by  the  Government  at  Ot- 
tawa. DRY  GOODS  REVIEW  felt  it 
would  be  wise  to  get  the  opinions  of 
the  dry  goods  trade  as  to  the  practica- 
bility  and   desirability   of   the   move. 

In  consequence  letters  were  sent  to  re- 
presentative merchants  requesting:  an 
immediate  answer  from  them  on  this 
important   issue. 

At  the  time  of  going  to  press  all  ans- 
wers were  not  to  hand  but  what  had  ar- 
rived showed  an  unparalleled  unanimity. 
As  one  voice  the  dry  goods  merchants  of 
Canada  call  for  immediate  "daylight 
saving"  legislation.  This  can  be  made 
more  convincing  if  the  actual  letters 
of  a  number  are  quoted  and  herewith 
are  appended  some  of  the  answers  re- 
ceived. 

Oundas  &  Flavelle,  Lindsay;  "In  re- 
ply to  yours  of  March  1.  would  say  that 
at  a  meeting  of  the  Board  of  Trade  of 
Lindsay,  a  resolution  was  passed  un- 
animously endorsing  the  daylight  saving 
bill  and  telegrams  to  this  effect  were 
sent  to  both  the  Premier  and  Major 
Hartt,  who  introduced  the  bill  into  the 
House.  We  are  heartily  in  favor  of  this 
provided  it  has  a  Dominion  wide  enforce- 
ment." 

Goodwin's  Limited,  Montreal;  "Ans- 
wering your  letter  of  March  1,  regard- 
ing the  'daylight  saving  bill,'  we  are 
very  much  in  favor  of  the  bill  being 
passed  in  Canada." 

The  Arcade  Limited,  Hamilton;  "As 
you    may   possibly   know   "daylight    sav- 


ing" was  tried  out  in  Hamilton  two 
years  ago.  From  our  standpoint  we 
found  it  very  satisfactory.  Our  em- 
ployees wore  enthusiastic  regarding  the 
scheme  and  we  see  no  reason  why  it 
would  not  be  entirely  satisfactory  to  all 
concerned  if  universally  adpoted  on  the 
North   American   continent." 

The  Robert  Wright  Co.,  Brockville, 
Ont.J  "Replying  to  yours  of  March  1, 
would  say  that  we  are  strongly  in  favor 
of  a  Dominion  enactment  re  daylight 
saving.  Would  also  say  that  we  have 
found  shorter  hours  very  satisfactory. 
In  February  local  merchants  closed  at 
5  o'clock  every  day  except  Saturday  and 
on  Saturday  at  9  p.m.,  or  one  hour  less 
each  day.  This  with  the  two  days  closed 
by  Fuel  Controller  made  five  days  less 
than  last  year,  yet  we  had  a  substan- 
tial increase  in  business  over  last  Feb- 
ruary and  in  addition  had  a  big  reduction 
in  light  and  fuel  bills." 

T.  S.  Ford,  Co.,  Mitchell,  Ont.;  "Your 
enquiry  re  daylight  saving  to  hand.  If 
it  becomes  law  in  the  United  States  we 
think  our  Government  should  follow 
suit.  In  any  case  we  favor  a  Domin- 
ion daylight  saving  bill." 

The  G.  W.  Robinson  Co.,  Hamilton: 
"Re  the  daylight  saving  bill  might  say 
we  strongly  endorse  the  movement  as 
the  short  time  we  had  it  in  vogue  here 
a  couple  of  years  ago,  we  found  it  very 
satisfactory." 

Wm.  Geddes  Co.,  Strathroy;  "This 
town  voted  in  favor  two  years  ago 
though  there  was  some  objection  from 
the  seven  o'clock  men.  The  bill  is  right 
and   would   do  good   in   our   opinion." 


W.  W.  Wilkinson  Co.,  Gait,  Ont.;  T 
have  never  lived  anywhere  where  day- 
light saving  was  in  operation  but  it 
looks  to  me  to  be  a  splendid  idea  from 
almost  every  standpoint  and  I  am 
strongly  in  favor  of  it  having  a  good 
thorough  trial  anl  hope  the  Government 
will  put  it  in  force  this  year." 

John  Carruthers,  Orillia;  "In  reply  to 
yours  re  daylight  saving  I  might  say 
that  it  could  easily  be  arranged  for  the 
stores  to  close  any  day  but  Saturday  at 
4  p.m.  or  5  p.m.  This  would  give  people 
who  want  to  help  in  the  way  of  garden 
production  a  chance  to  do  so.  We  in 
Orillia  have  been  closing  the  last  few 
Summers  at  5  p.m.,  but  only  the  first 
Summer  did  we  open  an  hour  earlier.  It 
would  be  better  for  us  to  open  an  hour 
earlier  and  close  at  4  p.m.  during 
June,   July,    August    and    September." 

.las.    R.    Inksater,    Paris,    Ont.;    "I    am 

and  always  have  been  strongly  in  favor 
of  the  scheme  and  trust  to  see  it  adopt- 
ed in  Canada  and  the  United  States  this 
year.  Given  a  good  fair  trial,  interna- 
tional in  its  scope,  and  it  would  soon  be- 
come a  popular  measure.  Here's  hoping 
that  it  will  be  in  operation  this  year." 

The    Robinson    Co.,      Napanee,      Ont.; 

"We  are  very  much  in  favor  of  it  and 
always  have  been.  It  will  help  to  im- 
prove the  health  of  employees  by  af- 
fording them  opportunities  for  recrea- 
tion duing  daylight  hours,  after  work, 
conserving  light  and  fuel,  and  opening 
the  way  for  further  speeding  up  indus- 
try should  it  become  necessary  because 
of  the  war." 


The  type  of  influence  which  Mr. 
Wanamaker  desires  to  exercise  and  be 
exercised  among  his  people  may  readily 
be  gathered  from  the  wording  which  ap- 
peared on  neat  cards  throughout  the 
store  during  the  busiest  of  all  seasons. 
Surely   it   is   irresistible: 

THE   FLOWERS  OF   COURTESY 

They  are  beautiful  and  are 
growable  in  every  home,  store 
and   school. 

They  can  be  kept  in  bloom 
Winter    and    Summer. 

Sometimes  they  are  very  small 
but   invariably  they  give  pleasure. 

The  pity  of  it — that  courtesies 
should  ever  be  neglected  or  for- 
gotten ! 

JOHN    WANAMAKER 
Christmas   1917. 


SILVER    ANNIVERSARY 

We  are  in  receipt  of  a  handsom  book- 
let from  L.  Steinthal  &  Bros.,  New  York, 


issued  in  honor  of  their  twTenty-fifth  an- 
niversary. Artistic  sketches  in  three 
colors  give  fanciful  ideas  of  their  "hats 
of  character"  for  babies  and  misses. 


ON  LINENS 

The  H.  S.  Falls  Co.  of  Simcoe,  have 
sent  out  a  folder  giving  "A  Few  Facts 
About  Linens."  It  points  out  why  fine 
linens  are  so  scarce  and  therefore  why 
those  on  hand  should  be  preserved.  The 
washing  and  care  of  linen  is  discussed 
and   methods   of  removing  stains. 


MILLINERY 

From  Gage  Brothers  &  Co.,  Chicago, 
comes  the  February  chapter  of  the 
1918  calendar.  It  illustrates  one  of  their 
hats  in  two  colors  and  is  accompanied 
by  a  set  of  four  large  folders  on  white 
coated  paper  with  many  half-tones  of 
Spring  ready-to-wears  and  more  dressy 
hats. 
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The  Novelty  Lace  &  Veiling  Co.,  issued 
a  large  coated-stock  two-color  fashion 
plate  illustrating  buckram  hat  shapes 
and  flower  trimming  for  1918.  It  is 
folded   in  one-twelfth   size   for  mailing. 


SPRING  FABRICS  FOLDER 

A.  E.  Dunn,  piece  goods  buyer  for  the 
Calgary  store  of  the  Hudson  Bay  Co., 
has  sent  in  a  copy  of  booklet  prepared 
by  this  firm,  announcing  their  showing 
of  Spring  fabrics.  Elsewhere  in  this 
issue  this  is  reproduced  in  part.  The 
cover  is  very  artistic  and  the  reading 
matter  of  which  there  is  ten  pages  is 
crammed  full  of  good  pungent  news  of 
the  various  dress  fabrics. 


GOES  TO  THE  SOUTH 

Miss  Lena  Wells,  formerly  buyer  of 
millinery  for  the  Hudson  Bay  Co.  stores 
in  Calgary,  is  now  in  charge  of  the  store 
and  buying  millinery  for  W.  A.  Burdine 
&  Sons,  Miami,  Florida. 
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i;  E  A  DY-.TO-  W  !•:  A  !;     G  A  R  M  ENTS 


will  give  you  that  something 
different  that  all  progressive 
merchants    are    looking    for. 


I 


EVERY  WEEK  SEES  NEW 

IDEAS  ADDED  TO 

THE  RANGE 


our  traveller  has  not  called 
Write  for  samples. 


Standard  Ladies  Wear, 

LIMITED 

College  and  Markham  Streets 
TORONTO 


An  "IN  STOCK" 

ready  for 

"IMMEDIATE  DELIVERY" 

SALES-MAKER 


Style  No.  220 — An  unusually  attractive  -kin. 
Made  of  all-silk,  striped,  will,  fancy  Dockets 
and  belt,  and  finished  with  fancv  buttons. 
Price,  $5.00. 

We  arc  showing  these  -ilk  skirts  in  thirty 
different  designs.  Yon  will  find  them  -man. 
stylish  well-fitting  garments,  giving  r.he 
maximum  amount  of  wear. 

Let  us  send  you  samples,  express 
prepaid,  or  see  our  travelling  rep- 
resentatives. 

Ontario:  Maritimes  :  Quebec:  Montreal; 

N.  Taub  L.  H.  Bernstein         H.  Girard  H.  L.  Colle 

The  Atlas  Garment  Mfg.  & 
Trading  Co. 

Lagauchetiere  and  Alexander   Sts. 
MONTREAL,  QUE. 
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Put  the  Microscope  on  Brassiere  Fabrics! 

"MODEL"  Stands  the  Test,  80x80! 

During  the  memorable  year  of  1918  your  customers  are  going  to  be  mighty  inquisitive  about  materials, 
manufacture,  fit,  style  and  wear.  They'll  expect  more  from  their  dealers  and  buy  with  greater  caution 
than  ever  before  in  the  history  of  merchandising. 

As  an  example  of  MODEL  supremacy  in  materials  alone,  take  our  FIFTY  CENT  BRASSIERE  (White) 
and  compare  it,  inch  for  inch  and  thread  for  thread,  with  any  competing  brand. 

Notwithstanding  the  widespread  tendency  to  cheapen,  we  are  still  using  80  x  80  fabrics,  which  means,  as 
you  know,  that  every  square  inch  of  batiste  is  (by  actual  count)  80  threads  both  ways  (warp  and  filling) 
instead  of  68  x  72,  or  72  x  72,  or  72  x  76,  as  frequently  happens. 

The  same  clear  superiority  and  firm  refusal  to  allow  any  deterioration  of  fabric  quality  extends  to 
".MODEL"  Binding,  Cotton  Threads,  Tapes,  Ribbons,  Hooks  and  Eyes — and  all  parts  of  Model  Bras- 
sieres. 

Samples  or  Salesman  upon  request. 

200  Fifth  Avenue,  New  York 

Main  Factory  Branch  Factory 

782-796  Wythe  Ave.,  Brooklyn,  N.Y.  Valley  Stream,  Long  Island 

OTHER   OFFICES 

Chicago,  North  American  Bldg.  Montreal,  Mappin  Bldg. 

Boston,  Blake  Bldg.  Buenos  Aires,  Calle  Cardoba  784 

San  Francisco,  742  Market  St.  Paris,  Rue  de  la  Paix 

Amsterdam,  Holland,  de  Ruyterkode  108 
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Waterproof  Clothing  of  Highest  Quality 
FOR   MEN,  WOMEN  AND  CHILDREN 


Overcoats,  Gaberdines  and  Nove 
YES  ;  OUR  SERVICE   PAYS  ! 

Don't   tie   your   Profits  up   at 

the  end  of  the  season  in  out 
of  date  garments.  Buy  often 
by   mail. 

Start  the  season  right  and 
you  will  finish  right;  then 
keep    right. 


Starting  a  new  season  with 
out  of  date  styles  means  less 
profit  and  a  bad  impression 
to    your    customer. 

Be  a  leader  of  new  styles ; 
your    customers    will    follow. 

Your  patrons  are  fully  post- 


ed from  the  standard  fashion 
periodicals     weeks     ahead. 

So  rapid  is  Dame  Fashion 
that  the  keen  eye  of  the  deal- 
er must  be  fully  watchful  to 
keep  pace  with  the  eager  de- 
mand  of   his   trade. 

Style  is  almost  everything 
in  selling  garments  to-day. 
making  it  necessary  to  buy 
often  from  the  new  models  as 
they    come    forward. 

In  keeping  with  keen  Mod- 
ern Business  as  well  as  our 
salesmen        calling        on        you 


ordering  by  Mail  is  just  like  having    a    reserve 

A.  MadNTYRE  BRUCE     ^r" 


Spring  and  Fall.  WE  HAVE 
A  PROMPT  MAIL  ORDER 
SERVICE,  conducted  by  an 
expert,  who  has  all  the  new 
styles    at    his    finger    tips. 

We  specialize.  We  can  help 
you  to  increase  your  trade 
and  profits.  Earnestly  re- 
questing a  trial  order  from 
this  department,  which  will 
have  our  prompt  and  careful 
attention.  And  then  -you  will 
naturally  continue  our  ser- 
vice. Write  for  sample  gar- 
ments or  catalogue. 
stock    without    holding    charges. 

■     ST.  THOMAS,  Canada 


w 


Haugh  Brand 
COVERALLS 

For  Kiddies 

These  serviceable  little  garments 
provide  the  most  practical  means 
of  saving  children's  clothes  and 
preventing  the  huge  piles  of  wash- 
ing that  are  the  bane  of  the  young 
mother. 

Carefully  made  of  neat,  strong- 
materials,  they  will  give  much 
satisfactory  service.  Buttons  are 
particularly  well  sewn  to  stand  the 
tumblings  of  the  little  wearers. 

In  sizes  for  2,  3,  4,  5  and  6  years. 

J.  A.  Haugh  Mfg.  Co. 

LIMITED 
658  King  Street  West,  Toronto 


SILK    COATS   AND   SUITS 

BEAUTIFUL  ASSORTMENT 

POPLINS  and  TAFFETAS 

Goods  which  will  make  your  sales  easier  and.  your  customers  well    pleased. 

520  ST.   LAWRENCE  BLVD.  ....  MONTREAL 


K  E  A.  D  Y  -  T  0  -  W  E  Alt    ( I  A  K  M  E  N  T  S 
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COTTON 
DRESSES 


FOLLOW  the  leaders. 

Knowing  where  to  go 
is  quite  as  important  as 
knowing  what  to  buy. 

Experienced  buyers 
go  to  the  Rosebud 
showrooms  first,  for 
Cotton  Dresses.  They 
know  they  are  certain 
always  to  find  more 
good  styles  and  more 
decided  values  in  the 
Rosebud  line  than  any- 
where else  in  New 
York. 

Follow  the  leaders 
who  know — and  visit 
the  largest  and  most 
efficient  cotton  dress 
house  in  New  York  if 
you  want  the  newest, 
the  smartest  and  the 
best  styles  obtainable 
within  the  popular  price 
range. 

For  W omen,  Misses 

and  Stouts 

$1.75  to  $6.00 

Wash   Skirts 

$9.00  to  $45.00  dozen 

ROSEBUD  MFG. CO. 

Qualit)    Merehandut  Economically  Produced 
37-4.'<  WEST  26th   STREET,    NEW    YORK 
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READY-TO-  W  E  Al!    GAR  M  E  NTS 


National  Brand  Garments 

National  Spring  Coats 

The  profitable  garment  must  be  a  good  garment,  it  must  satisfy  the 
wearer  not  only  when  she  buys  it  but  in  the  service  it  renders.  Jn 
National  coats  you  have  that  combination. 

National  Raincoats 

We  are  specialists  in  manufacturing  raincoats,  our  staff  are  trained 
men  and  we  are  confident  that  a  garment  when  sold  stays  sold,  no  come- 
backs.    We  are  showing  a  large  range  of  the  newest  styles  and  materials. 

National  Rubber  Co.  of  Canada 

Head  Office  and  Factory: 

207  St.  Catherine  St.  W., 


TORONTO  :  33  Richmond  St.  W. 
S.   M.   Hansher,  Rep. 


Show  Rooms 


Montreal,  Que* 

WINNIPEG  :  61   Albert  St. 
C.  Coppelman,  Rep. 


Correct  Boning  ensures  comfort 


llTHMJ.hhr* 

The  graceful  contour  of  P.O.  Corsets  is  main- 
tained by  canvas-encased,  flexible  steel  straps. 
There  is  just  sufficient  of  this  "honing,"  cor- 
rectly placed,  to  ensure  the  gentle  moulding  of 
the  figure  without  causing  any  discomfort  what- 
ever. 

P.C.  Corsets  give  with  correct  style  that  free- 
dom of  movement  demanded  by  the  busy  woman 
of  to-day. 

Prices  are  $9.00,  $10.00,  $12.50,  $15.00,  $18.00,  $21.00,  $24.00, 

$27.00  and  $30.00. 

Get  acquainted  with  P.C.  Brassieres— they're  good  for  business. 
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Parisian  Corset  Mfg.  Company,  Limited 

Quebec,  Que.,  Canada 
BRANCHES:  Toronto,  84  Bay   Street;   Montreal,  329  Craig  Street  W. 


R  E  A  D  Y-TO-  W  E  Al!    G  A  R  M  E  NTS  /'///  (.*<W*  Review 


7A* 

Supreme 
Waist  Value 

at  $9 


For  value  that  is  as  evident  to  your  customer  as  it  is  sincere  and 
real  the   Manhattan  $9  line  stands  supreme. 

Fetchingly  designed,  well  finished  and  of  excellent  materials  these 
popular  priced  waists  show  a  sales-developing  power  far  above 
the  average. 

Let  us  know  if  you  have  not  seen  the  new  Spring  styles — and 
ask  us  also  about  our  strong  $12  line. 

Manhattan  Waist  Company 

520  St.  Lawrence  Blvd.,  Montreal 


I  fry  Goods  Review  RE  A  DY-TO-  W  E  A  R    GARMENTS 


Individuality— Distinctiveness 

We  announce  with  gratification  that  for  the  coming  Spring'  and 
Summer  season  we  have  prepared  a  collection  of  dresses  and  waists 
in  most  of  the  new  materials. 

Foulards,  Stripes,  Checks,  Taffeta,  Crepe  de  Chine,  Georgettes, 
Fancy  Cottons,  etc.,  embodying  the  most  recent  styles  with  youthful 
lines,  in  the  newest  shades  prevailing,  the  finest  example  of  the  dress- 
maker's art.  Moderately  priced,  insuring  best  workmanship  and 
faultless  fit. 

We  particularly  call  attention  to  our  Misses'  garments  (not  wo- 
men's reduced  sizes)  but  specially  constructed,  young  looking  styles 
that  will  prove  very  profitable  t  >  your  ready-to-wear  department. 

Our  representatives  are  now  on  the  road.  We  ask  for  them  the 
privilege  to  show  you  our  line. 

The  Royal  Silk  Dress  &  Waist  Company 

Manufacturers  of  High-Class  Silk  Wear 
1278   ST.  LAWRENCE   BOULEVARD,    MONTREAL 


\7  ¥7         ■  f\  •  to  bring  best  results  should  be 

IOUr    LaSter    UpGIling      graced  by  a  few  catchy  models 

°      from  the  "Smart  Style"  range 
for  Spring. 

"Smart  Style"  Coats  and  Suits  instantly  gain  favor  wherever  displayed, 
and  they  hold  that  favor  through  genuine  value  and  worth. 

Easter  selling  can  be  materially  improved  by  giving  "Smart  Style"  the 
"place  of  honor"  in  your  Eeady-to-Wear  Department. 

"Have  you  seen  our  Silk  Range"? 

V   Sommer  BIdg.,  268  Ontario  St.,  West,  Montreal 

Province  of  Ontario 

Maritime  Provinces:  W.  J.  Brown,  Western  Canada: 

H.  V.  Clemens,  33  Richmond  West,  Wm.  J.  Collett, 

8  Keith  Building,  Toronto,  Ont.  Hammond  Block, 

Halifax,  N.S.  Province  of  Quebec :  Winnipeg,  Man. 

A.  J.  Gendron. 
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N°    S 


This  mark  on  the  end  of  a 
box  of  Ladies'  Waists 


To  merchants,  who,  by  experience,  know  what  Mack  Brand  Waists  can  do 
to  revive  and  strengthen  waist  -lock.-,  the  Mack  Brand  on  the  end  of  the 
box  stands  as  a  surety  of  -ale<  and  a  guarantee  of  profits. 

Their  experience  ha.-  taught  that  the  waist.-  within  the  box  can  siiceesd- 
fnlly  compete  with  any  other  line  in  price,  materials  and  styles.  They 
know  that  the  Mack  Brand  never  shielded  an  inferior  garment  or  a  slow 
seller. 

They  know  further  that  the  woman  who  is  so  quickly  induced  to  buy  her 
first  Mack  Brand  Waist  can  only  be  satisfied  thereafter  with  waists  of  this 
same  make. 

Mack  Brand  Waists  are  made  in  Crepe  de  Chine.  Silks.  Voiles,  Cottons 
and  Wash  Fabrics. 

McCUTCHEON  WAIST  CO.,  LIMITED 

323    ST.    JAMES    ST.  Winnipeg  Office  : 

PERCIVAL  R.  B.  JONES 


Vancouver  Office: 

GEO.  STRACHAN 

906  Welton  Block 


MONTREAL 


Hammond  Sample  Rocr 
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THE    HISTORY    OF    A    KIMONO 

A    Visit    to    the    Large    and     Modern    Factory    of     the    Kassah 
Kimono  Company  of  Montreal 

WHAT   store   has   not   noticed   the   eagerness   with   which   women       they     retain     the     Oriental     charm     and     beauty     in     the     material 
are   adopting  the   Dainty  Kimono?  ln<j  design,  in  soft  silks  of  crepe  de   Chine  or  Jap,  in   wool  challies 

Only   those   that   have   failed   to   stock   them  and   display   them       or   cotton   crepe,   with    their   rich    hand   embroidery   and   their   satin 
in    all    their   beauty    in    their   windows    and    their    department.  ribbons,    but    the    making    is    done    under    the    most    modern    and 

The  vogue  of  the   Kimono   the  last  few  years  has  been   one  of  the        strictly    sanitary    conditions    that    can    be    witnessed    anywhere    in 
outstanding    features    of    the    Ready-to-Wear    business,    something       the   land. 

like   the   rush   to   popularity   of   the   middy.  Eastern   Wares;   Western  Make 

But    the    Richness    and    Beauty    and    Soft    Clinging    Lines    of    the       EnteJf    the    factory    and    it    looks    like    a    far    call    from    the    East: 

brightly  lighted  with 
white  walls  and  glossy 
floor,  that  shows  little 
trace  of  the  "clippings" 
of  the  busy  scissors; 
roomy  tables  for  the 
operators;  orderly  ar- 
rangements of  depart- 
ments after  the  most 
efficient  methods;  here 
the  cutting-out  tables 
with  up-to-date  electric 
cutters,  machinery  for 
t  h  e  half  -  dozen  pro- 
cesses in  s  t  i  tching, 
hemstitching,  button- 
holing, and  so  forth. 
Here  are  a  group  of 
girls  employed  in  the 
beautiful  hand-worked 
embroidery  that  adorns 
the  Kimono;  here  is 
the  iitting  department 
where  each  garment  is 
tried  on  a  model  to 
verify  its  size  and 
made  an  absolute  fit, 
from  the  lowest-priced 
to  the  highest.  There 
is  the  inspection  table 
where  the  slightest  de- 
fect is  remedied  and 
the  electric  ironer,  the 
last  phase  before  the 
garments  are  folded 
away,  assorted  and 
packed  in  boxes;  a  fac- 
tory replete  with  sani- 
tary and  efficient  me- 
thods; Eastern  wares 
and  Western  making. 
Adjoining  is  a  bright 
and  spacious  Show 
Room,  where  orders  for 
hundreds  and  thou- 
sands of  dollars  worth 
of  goods  are  received 
from  buyers  from  all 
over  Eastern  and  West- 
ern   Canada. 

Silken  Underwear 
And  not  Kimonos  only, 
but  just  as  dainty, 
shimmering  soft  silken 
underwear,  bedecked 
with  delicate  shaded 
ribbons  running 
through  as  pull  strings 
a   new   line   and   a   won- 


Kimono  as  shown  to 
the  trade  to-day  carry 
a  different  appeal  to 
womankind  than  the 
middy  to  the  more 
athletic,  out-of-doors 
tastes  of  the  juniors 
and    misses. 

It  is  the  most  comfort- 
able, lazy,  graceful  and 
negligee  sort  of  gar- 
ment imaginable,  whose 
beauty  designs  sell  on 
sight  to  merchant  and 
fair    customer    alike. 

Kimonos  as  a  Chief 
Attraction 

A  big  woman's  store  in 
Montreal  was  anxious 
to  build  a  big  turnover 
for  the  first  day  of 
March,  by  special  offer- 
ings that  would  tempt 
women,  and  its  three 
chief  attractions  were 
KIMONOS,  Silk  Under- 
wear  and   Waists. 

There  is  a  rather  mys- 
terious charm  about 
the  Kimono,  a  sense  of 
the  Oriental  about  it 
that  harmonizes  these 
days  with  the  Oriental 
movement  in  our 
Housefurnishings.  The 
firm  of  G.  &  S.  Kassab, 
Montreal,  known  best 
perhaps  as  the  Kassab 
Kimono  Co.,  in  a  period 
of  ten  years  have  built 
up  a  business  where 
sales  have  run  into 
hundreds  of  thousands. 
When  they  started  with 
a  couple  of  machines  in 
a  small  room,  they 
were  introducing  the 
making  of  the  Kimono 
into  Canada;  and  these 
pioneers  have  grown 
year  by  year,  until  now 
they  occupy  large  quar- 
ters in  the  Sommer 
Bldg.,  where  so  many 
high-class    lines    are 

turned    out    daily    for    the    Merchants    of    Canada.      Many    dozen    of     or   fashioned    into    smart   little   bows,   this, 
these   Kimonos   issue   forth   from   morning  until   closing  every  day,      derfully   popular   line   as  well  with   the   Kassab  firm;    and   then   the 
and    with    difficulty    they    are    able    to    supply    the    rapidly    growing      more   sedate    bath-robes   of   eiderdown. 

demand.  All    are    recognizable    by    the    trade-mark    of    the    Maple    Leaf    of 

There    is   a    striking   combination    in    the   making   of   their   Kimono;       Canada   with    a   capital   "K"   stamped    in   red   across    it. 
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ACME    GLOVE   WORKS,   LIMITED 

MONTREAL 


DRY    GOODS    REVIEW 


V--  -— _  -^izr :■■■;■■::  w////////////////w^^ 


"HOW  TO  GET  THE  INFORMATION 
THE  CUSTOMER  WANTS" 

Fourth  Address  by  Frank  Stockdale. 


IN  THIS  Fourth  Lecture,  Frank  Stockdale,  the 
Advisory  Counsellor  on  business  system  for  the 
United  Advertising  Clubs  of  the  World,  out  of  his  ex- 
tensive study  of  business  formulates  some  ideas  for 
finding  out  what  the  purchaser  wants  to  knoiv  about 
the  goods,  and  how  this  information  may  be  effective- 
ly used  in  building  business.  This  lecture  is  perhaps 
the  high  water  mark  of  the  series.  Behind  every  sell- 
ing argument  there  is  some  information.  Is  this 
information  a  help  or  a  hindrance  to  that  sale?  This 
is  the  question  that  Mr.  Stockdale's  address  will  settle 
for  you. — Editor's  Note. 

THE  securing  of  information  which  is  generally 
wanted  bj-  the  customer  either  in  advertise- 
ments or  from  the  sales  clerk,  and  the  dissem- 
inating of  that  information  in  such  a  manner  as  to 
bring  maximum  results  in  the  sale  of  merchandise, 
was  the  subject  matter  of  Mr.  Stockdale's  fourth 
address  entitled  "How  to  Get  the  Information  the 
Customer  Wants." 

"Who  wants  to  secure  this  information — the  ad- 
vertising man,  the  sales  person,  the  travelling  sales- 
man, the  manufacturer,  the  window  trimmer,  the 
man  who  displays  merchandise  in  the  store?  All 
these  want  information  for  the  customer,"  said  Mr. 
Stockdale. 

Pointing  out  that  advertising  applies  to  all  forms 
of  selling,  Mr.  Stockdale  repeated  the  statement  of 
L.  YV.  T Till  of  the  Great  Northern  Railway  at  the  St. 
Louis  Convention  of  the  Associated  Advertising  Clubs 
of  the  World  to  the  effect  that  "anything  desirable  is 
advertisable  just  as  anything  desirable  is  salable." 

"I  think  we  assume  too  often  that  the  customer 
does  not  need  any  information.  That  is  one  of  the 
greatest  mistakes.  We  make  it  unconsciously  but  we 
act  as  if  the  customer  did  not  need  it.  Recently  the 
question  came  up  as  to  whether  coal  was  advertis- 
able. The  suggestion  was  made  that  people  had  lie- 
gun  to  think  of  coal  in  terms  of  heat  units.  People 
had  begun  to  realize  that  there  are  tons  of  coal  and 
tons  of  coal,  the  same  as  we  used  to  think  a  margin 
of  30  per  cent,  was  a  margin  of  30  per  cent.  We  are 
gradually  getting  over  all  these  things.  They  found 
a  salient  thing  to  advertise  about  coal.  When  you 
buy  coal  for  your  residence  you  buy  it  for  warmth 
and  so  there  is  a  chance  for  people  to  sell  warmth 
and  that  is  coal  satisfaction." 

Taking  milk  for  an  example,  Mr.  Stockdale  asked 
if  this  product  was  advertisable.  ITe  mentioned  sani- 
tation, but  added  that  this  was  only  advertising  ser- 
vice which  goes  with  the  milk.  "Is  there  anything 
you  don't  know  about  milk?"  asked  Mr.  Stockdale, 
stating  that  a  certain  milk  company  found  it  worth 
while  to  use  a  whole  page  in  the  Saturday  Evening 
Post  to  advertise  milk. 


"There  were  just  two  things  advertised  about  that 
milk  and  these  two  things  were  that  the  milk  was 
nourishing  and  that  it  was  cheap.  Milk  does  the 
work  and  it  does  it  at  low  cost — a  good  basis  for 
milk  advertising.  That  is  the  same  way  to  advertise 
coal,  and  that  is  what  the  customer  wants  to  know." 

Turning  to  the  question  as  to  what  kind  of  infor- 
mation the  customer  wants,  Mr.  Stockdale  brought  to 
the  attention  of  the  gathering  a  method  followed  in 
Gimbel  Bros.'  store  of  New  York. 

"They  went  down  into  their  trunk  department 
and  found  they  were  selling  lots  of  trunks  to  women. 
They  wanted  to  find  out  what  women  wanted  to  know 
about  trunks.  In  too  many  cases  we  decide  what  the 
customer  should  know  and  hand  it  out  to  them.  You 
will  be  surprised  when  you  find  what  the  customer 
wanted  to  know  about  trunks.  Ninety  per  cent,  of 
the  buyers  wanted  to  know  'whether  the  locks  were 
strong.' 

"They  next  wanted  to  find  out  what  the  customer 
wanted  to  know  about  children's  suits.  Did  they  ask 
about  the  material,  or  colors?  Partly,  but  the  great 
majority  asked  'are  they  hard  to  iron?'  Every  woman 
who  has  to  do  that  job  considers  it  a  logical  question." 

Turning  to  the  men's  suit  department,  Mr.  Stock- 
dale  stated  that  the  majority  of  customers  wanted  to 
know  "whether  the  suits  would  hold  their  shape  or 
not." 

"It  is  evident  we  have  to  get  down  to  a  rather 
minute  analysis,"  said  Mr.  Stockdale. 

"Talking  to  customers  over  the  counter  we  too 
often  use  technical  terms  understood  by  the  trade  and 
not  understood  by  the  public.  One  of  the  keenest 
managers  of  a  retail  store  is  Miss  Ennis  of  The 
Emporium,  San  Francisco.  When  she  talks  about 
hosiery  she  calls- them  stockings,  and  when  she  talks 
about  millinery  she  calls  them  hats.  She  gets  away 
from  technical  expressions  and  she  keeps  all  her  ad- 
vertising right  down  to  common  expressions. 

"In  silks,  the  customer  buys  color  and  they  want 
it  every  time,"  said  Mr.  Stockdale. 

At  this  point  he  outlined  several  points  which 
he  regarded  as  fundamental  principles  in  connec- 
tion with  advertising  and  selling.  These  points  were 
as  follows: 

1.  "All  selling  arguments  whether  on  paper  or 
across  the  counter  should  lie  as  simple  as  can  be  made 
instead  of  bombastic. 

2.  "They  should  be  as  specific  as  possible  instead 
of  generalities. 

3.  "Should  be  positive  instead  of  negative.  Don't 
tell  them  what  the  merchandise  'is  not.'  One  of  the 
big  business  men  in  the  U.  S.  gave  me  this  point  and 
in  all  his  sales  talk,  no  matter  how  many  knockers 
there  are,  his  advertisements  are  always  absolutely 
positive. 

4.  "Get  real  information  into  advertising — real 
facts  rather  than  opinions.     Don't  tell  the  customer 
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what  you  think  of  the  product  but  give  facts.  In 
Belling  an  article  in  the  store,  start  your  sales  talk 
with  the  customer's  interest,  not  your  own.  Start 
with  the  'you'  appeal. 

Mail  order  houses  certainly  have  the  best  retail 
advertising.  They  invariably  start  with  the  'you' 
idea,  addressing  the  customer  and  emphasize  his 
particular  use  of  the  merchandise. 

5.  "Understate  rather  than  overstate  in  selling. 
That  is  the  way  to  keep  merchandise  'sold.' 

6.  "There  are  certain  things  about  merchandise 
thai  are  fundamental.  These  should  be  repeated 
until  they  stick  in  people's  minds.  News  may  be 
changed  but  don't  try  to  find  a  new  fundamental 
fact. 

7.  "Real  ability  is  liked  by  customers.  One  mer- 
chant said  T  believe  people  like  ability  in  the  mer- 
chant just  as  well  as  in  the  family  physician  or  the 
attorney.  They  like  to  regard  the  merchant  as  an 
authority  on  his  merchandise.' 

8.  "Sales  talk  and  advertising  should  he  planned 
instead  of  hit-and-miss." 

Illustrating  some  of  the  foregoing  points  as  re- 
gards retail  advertising  Mr.  Stockdale  stated  that  of 
200  advertisements  which  he  recently  judged  in  a 
prize  winning  contest  at  the  Pacific  Coast  Advertising 
Convention.  \\'.\  contained  the  word.  "Reduced," 
either  expressed  or  implied. 

"Whether  you  are  selling  over  the  counter  or 
through  advertising,  if  you  are  selling  on  this  plan 
your  salary  is  not  as  large  as  it  might  be,"  said  Mr. 
Stockdale,  taking  issue  with  this  form  of  advertis- 
ing. 

"It  does  not  take  advertising  ability  to  write 
'former  price  $lo.00  now  $9.98.'  I  would  say  to  all 
people  interested  in  retail  advertising  as  long  as  that 
dominates  your  advertising  your  position  will  never 
be  a  very  high  salaried  position  because  it  does  not 
take  ability  to  do  it." 

Illustrating  by  parallel  lines  that  merchandise 
and  price  were  on  a  common  plane,  Mr.  Stockdale 
stated  that  the  man  who  makes  a  success  is  the  man 
wlio  makes  the  merchandise  look  bigger  than  the 
price. 

"There  are  two  ways  of  doing  this,"  said  Mr. 
Stockdale.  "one  is  to  lower  the  price  and  the  other  is 
to  lift  the  merchandise.  Tf  you  are  lifting  the  mer- 
chandise in  the  eyes  of  the  customer,  whenever  you 
lift  the  merchandise  you,  as  a  salesman,  are  render- 
ing a  service  to  that  customer.  The  way  to  do  that  is 
to  know  the  merchandise  and  the  customer.  Some 
people  know  the  merchandise  but  tliev  don't  know 
the  customer." 

Dlustrating  this  last  point  Mr.  Stockdale  cited 
the  case  of  a  hardware  salesman,  who,  though  he  had 
a  most  detailed  knowledge  of  the  manufacture  of 
shotguns,  failed  to  make  a  sale  to  a  certain  customer. 
The  customer  eventually  bought  his  gun  at  a  store 
where  the  -ale^  talk  of  the  man  behind  the  counter 
consisted  of  the  statement  "shoulder  that  gun.  that 
will  'get  him.'  " 

"That  statement  carried  him."  said  Mr.  Stock- 
dale,  "for  it  was  ducks  he  wanted  and  not  a  detailed 
knowledge  of  the  gun. 

"Let  us  keep  in  mind  what  the  customer  want* 
and   that   will    help  us  in   lifting  the  merchandise. 


The  man  who  makes  (he  sale  has  a  knowledge  of  the 
merchandise  and  knows  hi.s  customer  as  well. 

merchant's  own  experiences  are  source  of 

information 
"In  getting  the  information  wanted  by  the  cus- 
tomer, the  merchant  should  take  into  account  his 
own  experiences  as  a  customer.  lie  should  study  the 
use  of  goods  by  himself  and  his  own  family.  Many 
times  you  can  get  the  information  by  studying  manu- 
facturers' literature.  Manufacturers  in  many  cases 
analyse  the  appeal  in  their  merchandise. 

"One  rug  firm  I  know  found  out  what  the  custom- 
er wanted  to  know  by  getting  dealers  who  handled 
their  product  to  send  in  their  best  advertisements. 
They  selected  the  best  of  these  and  published  them  in 
a  large  book.  They  had  the  'dealer  idea'  of  what  the 
customer  wanted  to  know  and  in  bringing  their  own 
experiences  in  they  got  a  series  of  advertisements  of  a 
high  class  nature.  The  advertisements  appealed  to 
the  use  of  the  customer  for  rugs  in  the  office  and  the 
home  and  gave  information  on  selecting  rugs. 

"A  manufacturer  selling  high  cla«s  candies  knows 
that  his  best  appeal  is  to  people  who  buy  candies  for 
particular  purposes.  Knowing  that  the  most  sales 
of  candy  were  made  to  young  men  for  their  lady 
friends,  the  advertisements  of  one  company  run 
along  this  line- — 'this  candy  is  bought  to  make  an 
impression.' 

"The  manufacturers  who  are  making  a  success 
get  that  selling  angle  and  are  able  to  give  a  lot  of  in- 
formation the  customer  wants,"  said  Mr.  Stockdale, 
admonishing  the  merchants  not  to  throw  manufac- 
turers' literature  away.  "I  think  there  is  enough  in- 
formation the  customer  wants  that  goes  into  the 
waste  paper  basket  to  give  us  all  that  we  want." 

The  arguments  used  by  travelling  salesmen  were 
also  mentioned  as  a  source  for  the  retail  merchant 
to  secure  the  information  the  customer  wants.  "The 
travelling  salesmen  have  to  put  up  arguments  and 
they  should  be  used  in  selling  to  the  customer,"  said 
Mr.  Stockdale.  Making  the  point  that  salesmen  do 
not  always  give  this  information  unless  it  is  specifi- 
cally asked  for,  he  pointed  out  two  reasons  why  sales- 
men do  not  give  this  information  to  merchants. 

"One  reason  is  that  some  salesmen  do  not  care 
anything  about  holding  the  merchant  and  the  other 
is  that  the  merchant  is  too  busy,"  said  Mr.  Stockdale, 
"to  listen  to  the  travelling  salesman  and  get  the 
information." 

"I  am  sorry  for  that  merchant,  and  when  he 
arrives  at  that  stage  a  better  classification  for  him  is 
'storekeeper'  instead  of  'merchant,'  because  that  is 
one  of  the  way?  he  should  spend  his  time.  The  keen, 
wide-awake  merchants  do  not  let  the  travelling  sales- 
men go  by  without  treating  them  courteously  and 
getting  the  information  they  have." 

At  this  point  Mr.  Stockdale  mentioned  the  case 
of  a  salesman  selling  hosiery.  On  his  initial  trip  he 
was  severely  questioned  by  several  employees  in  one 
store  as  to  the  salient  points  of  the  line  he  carried. 
He  was  somewhat  "peeved"  but  on  returning  found 
that  the  store  had  used  the  information  for  a  great 
advertising  campaign  and  had  cleaned  out  their 
stock  so  that  a  larger  repeat  order  was  necessary. 

Turninc  to  the  question  of  "What  your  sales 
people  sell,"  Mr.  Stockdale  stated  that  one  merchant 
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goes  around  and  asks  his  sales  people  about  the  sell- 
ing points  of  their  lines.  This  action  he  stated  not 
only  unnerved  the  self-conscious  sales  clerk  who 
knew  no  outstanding  points  about  the  line  handled, 
but  gave  no  information  to  the  merchant  which  he 
should  wish  to  incorporate  in  advertising. 

"A  great  many  advertisers  want  to  say  something 
big  and  sensational,"  said  Mr.  Stockdale,  "but  the 
information  you  want  and  the  customer  wants  can 
be  secured  by  getting  off  to  one  side  when  your  sales 
person  is  handling  a  'tough  customer.'  When  the 
sales  person  puts  that  sale  over  he  has  used  some  of 
the  information  the  customer  wants  and  all  you 
want  is  to  become  a  good  reporter  and  you  have  it. 
Study  the  customer's  objection  and  then  overcome 
those  objections." 

Mr.  Stockdale  here  illustrated  the  case  of  a  sales- 
man for  the  National  Cash  Register  Company  who 
won  for  three  consecutive  years  the  prize  for  best 
salesmanship  results  at  the  annual  convention  of  "the 
company  in  a  foreign  country.  The  young  man's 
reply  as  to  how  he  got  the  sales  was  that  he  studied 
the  customer's  objections  and  never  let  an  objection 
come  up  a  second  time  without  being  able  to  answer 
it, 

"Study  the  customer,  treat  him  sociably  and  mix 
with  him  in  your  home,"  said  Mr.  Stockdale.  "The 
making  of  a  point  of  contact  is  worth  while.  Study 
mail  order  advertising  and  find  out  what  the  cus- 
tomer wants  to  know.  This  form  of  advertising  does 
not  have  to  bring  people  to  the  store,  but  it  has  to 
make  people  sit  down  and  write  orders,  get  drafts 
from  the  bank,  mail  them  and  go  distances  to  get 
their  merchandise.  We  do  well  if  we  write  advertise- 
ments that  make  people  come  to  our  store  and  look 
at  our  merchandise." 

Illustrating  the  specific  value  of  certain  mail 
order  advertising  Mr.  Stockdale  mentioned  the  occa- 
sion of  a  visit  to  a  southern  town  where  he  addressed 
a  small  gathering  of  about  twenty-five  retail  mer- 
chants. On  the  impulse  to  try  something  new  he 
opened  a  mail  order  catalog  and  turned  to  an  ad- 
vertisement giving  eighteen  outstanding  reasons  why 
customers  should  purchase  an  oil  heater.  The 
advertisements  carried  the  "you"  appeal  and  the 
frosty  night  carried  out  the  setting.  When  he  fin- 
ished reading  the  ad.  which  made  a  direct  appeal  to 
the  customer's  use  for  a  heater,  Mr.  Stockdale  asked 
how  many  wanted  to  buy  a  heater.  Two  hands  went 
up  and  five  others  admitted  they  were  much  more 
interested  in  heaters  than  they  were  when  they  came 
to  the  meeting. 

Tn  recommending  mail  order  advertisements  as 
a  source  of  securing  information  for  the  customer 
Mr.  Stockdale  warned  that  only  mail  order  houses 
with  long  standing  should  be  taken  as  authority,  and 
that  ''mushroom  growth"  houses  should  be  avoided 
as  far  as  advertisements  were  concerned. 

"Study  the  goods,  the  customer  and  advertising," 
said  Mr.  Stockdale,  concluding  his  address,  "and  the 
meat  is  in  the  middle — get  the  information  the  cus- 
tomer wants." 


ing  during  the  series  of  lecture?.  These  questions 
and  answers  are  reprinted  herewith: — 

1.  (Question) — "Can  you  explain  if  there  is  a 
science  or  a  rule  whereby  a  sales  clerk  can  recognize 
the  psychological  moment  when  to  close  a  sale  and 
have  it  remain  closed?" 

(Reply) — "I  have  already  answered"  as  regards 
the  science  and  I  will  answer  and  say  I  don't 
know  any  rule  for  closing  a  sale.  In  fact  I  don't 
know  any  rule  for  judging  human  nature,  but  there 
is  one  thought  I  would  like  to  make  in  regard  to  this 
matter.  I  have  talked  with  several  salesmen  on  the 
subject  as  to  a  rule  or  even  a  suggestion  as  to  when  is 
the  right  time  to  close  a  sale.  When  the  sales  person 
does  all  the  talking  and  leaves  the  customer  to  stand 
and  listen  and  do  nothing  else,  there  is  no  definite 
opportunity  of  judging,  at  least  by  the  customer's 
actions  or  words,  as  to  what  that  customer  is  think- 
ing; and  if  you  have  to  depend  upon  looking  at  a 
person  to  determine  what  they  are  thinking  you  have 
a  real  job.  The  suggestion  made  by  several  salesmen 
is  that  sales  people  talk  too  much  in  making  sales  as 
a  rule.  The  hardest  customer  to  sell  is  the  customer 
that  won't  say  anything.  One  salesman's  strategy 
is  to  stop  talking  himself  and  just  show  the  mer- 
chandise until  the  customer  speaks  up.  One  reason 
sales  people  so  often  overshoot  the  mark  and  fail  to 
know  when  the  right  closing  time  comes  is  because 
they  get  under  such  high  pressure.  They  get  run- 
ning "on  high"  and  it  is  hard  for  them  to  stop  when 
they  reach  the  right  point.  I  would  suggest  that  you 
make  the  customer  talk  if  possible  if  you  want  to 
find  when  to  close  the  sale." 


Some  very  interesting  and  instructive  matter  was 
contained  in  the  answers  of  Mr.  Stockdale  to  certain 
questions  on  retail  merchandising  submitted  in  writ- 


2.  (Question)- — "Do  you  think  business  is  in- 
creased by  allowing  the  customer  to  make  a  practice 
of  buying  goods  to-day,  using  them  and  returning 
next  day  for  refund,  the  reason  being  given  that  the 
'goods  do  not  suit'?" 

(Answer) — "It  is  a  specific  illustration  of  a 
store's  policy  as  to  whether  or  not  you  will  allow  the 
customer  to  take  advantage  and  do  what  is  not  honest. 
It  is  absolutely  not  honest  on  the  part  of  the  customer 
but  we  find  a  lot  of  successful  stores  that  do  not  base 
their  policy  upon  the  few  isolated  cases  of  dishonesty. 
That  applies  as  well  to  theft  in  stores.  When  I 
advise  merchants  to  put  stock  on  the  counter  they  do 
not  do  it  because  they  think  they  will  lose  it,  but  I 
have  found  stores  that  do  so  and  they  have  a  profit 
after  the  customers  have  taken  what  they  want.  If 
I  were  a  reformer  and  a  customer  should  take  out 
goods  for  the  purpose  of  using  them  and  returning 
them  later,  I  would  call  that  customer  on  the  carpet 
and  tell  him  what  I  thought  of  him.  That  is  if  I 
were  a  reformer. 

"The  principle  T  would  like  to  leave  with  you  in 
this  regard  is  contained  in  a  very  wise  saying  made 
by  W.  II.  Wanamaker,  who  said  "don't  sacrifice  to- 
morrow's business  for  to-day's  profits?  If  the  profit 
loss  is  too  great  you  have  got  to  put  a  check  on  it.  I 
find  merchants'  associations  and  particularly  in  these 
times  who  have  put  on  an  educational  campaign  to 
get  away  from  this  sort  of  thing. 

"The  reply  of  one  merchant  to  this  question  was 
the  customers  run  my  store  and  T  charge  them  for  it.' 
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HcUoBoyslTakcyour  choice  of  these  GILBERT  TOYS 
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jrch'^y.^-  T  Ask  Your  Friends  What  They  Think 


THE  TOY  LIKE  STRUCTURAL  STEEL 

Win  Prizes.   Honor  and  Money  ff^,  jP^S  ^  lS^3=i^WA^*£iH 

Gilbert  Engineering  Institute  for  Bojs  {  : 


"Didn't  I  T.ll  You,  Ned,  ERECTOR  l.Th.  Btit  I1' 


l     The  A.  C.  GILBERT  COMPANY,  128  BlatcbJej  Ave.,  New  Baven,  Conn.  KBwat&GZn**,  o. 


This  Is  One  of  the  Reasons 

Extensive  advertising  in  the  largest  magazines  and 
dominating  space  in  the  boys'  papers  have  made 
Gilbert  Toys  popular  with  boys  everywhere. 

In  191 8  we  will  continue  to  advertise  them  in  the 
same  impressive  way.  We  are  going  to  tell  the  boy 
customers  in  your  town  of  their  "Genuineness" — 
of  their  "Individuality." 

We  are  going  to  tell  them  of  the  improvements  we 
have  made  in  a  number  of  the  toys — of  the  addi- 
tions to  the  line — about  the  way  all  the  smaller  sets 
are  packed  in  the  new  Gilbert  Toy  sealed  carton. 
And  we  will  try  to  make  our  story  more  attractive 
than  ever. 

You  should  profit  by  this  advertising  if  your  stock 
of  Gilbert  Toys  is  complete. 

A  postal  will  bring  complete  information. 

The  A.  C.  Gilbert-Menzies  Co.,Limited 

Toronto,  Ontario 
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Whiting  &  Davis  Costume  Mesh   Bags 

Be   prepared    to   show   your   customers   a   bag   for   each    period   of   the    day. 

The    latest    Whiting    &    Davis    Hand    Bag    is    a    clever   and  artistic    combination    of    mesh    body    with    silk    top    and 

ribbon,    forming    a    very    harmonious    accessory    to    the    dress    of    the    fashionable    woman.      A    nice    assortment    of 

fabric    patterns    provides    a    pleasing    range    of    selection. 

Our  Combination   Mesh   and   Velvet   Bags   will  also   be  the  favorite    of   Fashion    followers. 

We    manufacture    a    full    line    of   Mesh    Bags    of    all    grades    and    descriptions    and    can    meet    requirements    on    low 

or   high-priced   goods. 

To   show    Whiting   &    Davis   Mesh    Bags    promptly   is   to   get    the    full    benefit    of    their    novelty    and    selling    power. 

Get    in    touch   with    us   at   once   through    your  Jobber. 

Ask  for  Samples  and  Prices. 

WHITING  &  DAVIS  COMPANY 

SHERBROOKE,  QUE. 


BUYERS'      GUIDE 


Condensed    Advertisements 


\\r  ANTED  CAPABLE  WINDOW  TRIM- 
**  mer  who  writes  own  cards  required. 
Apply  stating  age,  experience,  salary  ex- 
pected and  send  samples  or  photos  ot  wor,: 
to  Johnstone  Walker.  Limited,  Edmonton, 
Alta. 


/COMMISSION  AGENTS  DOING  BUSINESS 
^  with  the  wholesale  and  manufacturers, 
would  like  to  hear  from  manufacturers  of 
lines  suitable  for  the  dry  goods  trade. 
Gilchrist   Bros..    5S    Front   St.    W..   Toronto. 


/GENERAL  STORE  BUSINESS  FOR  SALE 
^  as  a  going  concern,  carrying  a  stock  of 
$25,000.00,  and  doing  a  good  business,  situ- 
ated in  a  thriving  village  in  Western  Ontario, 
good  brick*  building  also  for  sale,  or  to  rent, 
best  leasons  for  selling.  Owner  will  leave 
$10,000.00  in  the  business  at  6%  interest. 
Apply    Box    25,    Dry    Goods    Review. 

AGENCY  WANTED 

\  I  ANUFACTURERS'  AGENTS  REPRE- 
-L'J-  senting  the  best  known  brand  in  their 
specialty  line,  and  calling  upon  both  men's 
and  women's  retail  trade,  are  open  for  an- 
other equally  high  grade  line  of  merchandise 
for  Western  Ontario.  Only  an  Al  proposi- 
tion considered.  All  correspondence  treated 
confidentially.  Apply  Box  D,  Dry  Goods 
Review,     128    Bleury    St.,    Montreal. 

r  YONS  NOVELTY  VEILING  MANUFAC- 
1J  turer  wants  serious  and  well  introduced 
agents  on  commission  for  Toronto,  Montreal. 
Quebec  and  Winnipeg.  Write,  with  first- 
class  references,  to  I.  Bacon,  51  Rue  Dedieu. 
Lyons,    France. 


POSITION     WANTED 
I  jKSIGNER      ON      LADIES'      WAISTS      DE- 
'  '    sires    position    with    Toronto    manufacturer. 
Apply   Box   66,   Dry  Goods  Review,   143   Univer- 
sity   Ave.,    Toronto. 


EXPERIENCED  DRY  GOODS  MAN  OPEN 
-^J  for  position.  Good  executive  ability,  who 
understands  merchandising.  Experienced  in 
store  system  and  efficiency  work.  Position 
wanted  as  buyer  in  silks,  dress  goods,  ready- 
to-wear  or  millinery.  Highest  references.  At 
present  employed.  Box  S.,  Dry  Goods  Review, 
128    Bleury    St.,     Montreal. 


w 


rjANTED,  AT  ONCE— A  THOROUGHLY 
experienced  and  capable  window  trim- 
mer, interior  decorator  and  ticket  writer  for 
large  department  store.  Apply,  stating  experi- 
ence, references,  salary  expected,  etc.,  Stanley 
Mills    &    Co.,    Limited.    Hamilton,    Ont. 


]>UYER  YARDAGE  DRY  GOODS  AND 
bedding,  21  years'  American  experience, 
desires  position  as  merchandise  manager,  or 
buyer  for  group  of  departments.  Unquestion- 
able testimonials.  Address,  Rapatriate,  Dry 
Goods    Review,     143     University    Ave.,    Toronto. 


Bennett  &  Jennison 

Limited 

GRIMSBY,  ENGLAND 

Cables:    Novelties.  Grimsby 


Manufacturer   of    Polished    Wood    Photo    Frames 
in     Rosewood.     Walnut,     Black,     Gilt,     etc. 
Sample  collections  available   against  payment  in 
London    or    Liverpool. 
The     largest    Frame     Works    in     Great     Britain. 


PAPER 

f BALERS 

^KisfiaaRv  0 

All -Steel 

WBtv^r\ 

"Fireproof" 

■  (h^yS' 

Made  in  12  sizes. 

Send  for  catalog. 

Climax  BalerCo. 

Hamilton        Ontario 

r  i 

Sateens  and  Poplins 

White  Goods  and  Prints 

Big  Stock  (or  Spring  and  Summer. 
Unu.ually   Attractive  Prices. 

GEORGE  ALBERT  &  CO. 

237  S.  5th  Street  PHILADELPHIA,  PA. 


When  You  Want    Boot 
and  Shoe  LACES 

I  ha\e  in  stock,  both  bulk  and 
banded  in  pairs,  round,  tubular, 
flat,  all  colors;  also  Leather  Laces. 

E.  W.  McMARTIN 

45  St.   Alexander  Street          Montreal 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines, 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mache 
Novelties,  Electric  Lighted  Flower 
Bushes.  Write  for  our  ]<M  page 
Catalogue.     It's  free  for  the  asking. 

The  Botanical  Decorating  Company 

t  Incorporated.) 
504   South  Fifth  Artnue,  Chicago,  111. 


Decoratives 

Artificial  Flowers.  Artifr- 
cial  Plants.  Artificial 
Vines.  Window  Decora- 
lions.  Store  Decorations. 
Natural  Ferns  and  Plants 
Preserved. 


L.  J.  A.  DEROME,   Limited 

36  West  Notre  Dame  Street 
MONTREAL 


"Special  Lines'9 

Dress  Goods,  Woollens, 
Linens,  etc.,  etc. 

Gash  Buyers  of  Stock 
Lots  Dry  Goods. 


Give  Us  a  Call  ] 


BUY 
OR 
TO  SELL 


C.  E.  Robinson  &  Go. 

Importers  ana    Ccrrminion  ACtnfcrt 

10  Victoria   Street 

Mappin  &   Webb  Buildirg 

MONTREAL 

Tel.   Uptown  8553. 


FRED  BIRKS 

COMMISSION  DRY  GOODS 

14  Phillips  Square.  MONTREAL 

Representing 

HAMBURG    BUTTON  CO. 

Pearl  Buttons.  Jewellery  and  Novelties. 

NEW  YORK 

A.  L.  CLARK  &  CO..  INC. 

Notion  Specialties  and  Small  Wares, 

NEW   YORK 

WINTER   BROTHERS 

Jewellery   Novelties.    NEW  YORK 

STERN   SPECIALTY  COMPANY 

Art  Rubber  Novelties.  Etc..  NEW  YORK 


IHiY    (iOODS    REVIEW 


"THE  BLUE  STAR" 

will  solve  your  problem  of 

What  to  Stock  for  Spring 


Our  big  -link,  gathered  from  all  sources,  solves  your 
buying  problem.  It  gives  you  a  wide  choice  of 
dependable  lines  of 

LACES,   EMBROIDERIES 
DRESS  TRIMMINGS,  WASH  GOODS 
NECKWEAR,   RIBBONS,   CHIFFONS 
BRASSIERES,   CORSETS 
HOSIERY,   Etc.,   Etc. 

Behind  the  first  selection  of  these  goods  is  the  buy- 
ing and  selling  experience  of  the  entire  Muser  organ- 
ization. Without  any  more  trouble  than  looking 
over  our  goods  you  have  full  choice  of  the  besl  the 
world's  market-  can  offer — full  quality  merchandise; 
shrewdly  bought,  coming  to  you  at  most  advantag- 
»•  .u-  prices. 

See  the  Muser  Representative. 


London 

Nottingham 

Paris 

Calais 

Caudry 

Le  Puy 

St.  Gall 

New  York 

Boston 

Philadelphia 

Chicago 

Baltimore 

Los  Angeles 

San  Francisco 


Jfluser  Prober*  (Canada)  Itmtteb 

Manufacturers   and    Importers   of   Laces, 

Dress    Trimmings     and     Embroideries 

Importers  of  Fancy   Dry  Goods 

12  ST.  HELEN  STREET,   MONTREAL 
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DOMINION  RAYNSTERS 

These  "Black  Surface"  Raincoats  the  "Lakeview"  and  the 
"Dover"-  arc  very  practical  and  serviceable  garments.  They  are 
thoroughly  representative  of  the  Dominion   Raynster  Line. 


LAKEVIEW 


DOVER 


STAPLE  STYLE  —  MEDH'M  PRICE. 
Stitched  scams  throughout.  over-lapped 
-earns  and  cemented,  armholes  and  should- 
inproofed  shoulder 
yoke,  double-stitched  edges,  ventilated  un- 
der   arms. 

Made     in     Canada 


HIGH      GRADE— REASONABLE     PRICE. 

Seam-  stitched,  over-lapped,  cemented  and 
strapped,  very  deep  shaped  loose  silk  yoke. 
special  ventilation  under  arms.  non.  con. 
at  skirt,  hem  to  hem.  sintrle-stitched  edges. 
GARMENTS  OF  THIS  CONSTRUCTION 
\RK    ABSOLUTELY    GUARANTEED. 


Write  our  nearest  branch  for  particulars  as  to  prices. 

Canadian  Consolidated  Rubber  Co. 

LIMITED 
HEAD   OFFICE:  MONTREAL 


HALIFAX 

c         •  ST.  JOHN 

Serv,ce     I  Ec 

Branches   ,   QTTAWA 


TORONTO 

NORTH  BAY 

SASKATOON 

HAMILTON 

FORT  WILLIAM 

CALGARY 

KITCHENER 

WINNIPEG 

LETHBRIDGE 

LONDON 

REGINA 

EDMONTON 

ANCOUVER 

VICTORIA 
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Hawleys 


WILL 

STAND 

BOILING 

SOAP 

AND 
SODA. 


WONT 

WASH 

OUT 

STAIN 

OR 
FADE. 


Fast.  Stainless-Acid  Proof 


Jllhcd  f((uo(n/ 


HINCKLEY,  ENGLAND 


THE  MACLEAN   PUBLISHING  COMPANY.  LIMITED.   L43-1S3   UNIVERSITY   AVE.,   TORONTO 
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SILKS 


Our  Silk  Department  have  in  stock  the  leading  lines 
for  Spring  and  Summer  Dresses,  viz: 

GINGHAM  CHECK,  TAFFETA  SILK 

AND 

a  large  assortment  of  the  new  Striped  Silk  in  Taffeta, 
Messaline,  and  Surah  Silk,  suitable  for  Skirts,  etc. 

ALSO 

CREPE  DE  CHINE  in  all  colors. 
FOULARD  SILK  in  all  the  newest  designs. 
COLORED    BENGALINES   and    FAILLE   SILKS 
for  Suitings. 

COLORED  CHIFFON  TAFFETAS  in  all  the  new- 
est shades. 

CHARMEUSE    SATINS   for  afternoon   or  evening 
Gowns  in  the  new  Spring  Shades. 
A  large  range  of  BLACK  SILK  in  CHIFFON  TAF- 
FETA,  DUCHESSE    MOUSSELINE,   PEAU   DE 
SOIE,  MOIRE,  etc. 
36-in.  Stripe  CREPE  DE  CHINE  for  Blouses,  etc. 

Write  for  Samples.        Orders  promptly  attended  to  by  the  Mail  Order  Department. 

GREENSHIELDS  LIMITED 

17  Victoria  Square        -        Montreal 

"Everything  in  Dry  Goods  " 
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AND   SHEETING 
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77ie  Merits 


of  RIGG'S  Sheets  and  Sheetings  maintain  big 
demands  which  daily  increase  until  our  huge  mills 
are  heavily  overtaxed.  We  are  therefore  obliged  to 
ration  our  customers,  and  record  their  orders  for 
attention  in  strict  rotation. 

Governmental  requirements  further  seriously  reduce  supplies  available  lor 
private  trade,  but  the  assurance  is  given  that  all  that  is  possible  is  being  done 
to  give  speedy,  regular  and  adequate  deliveries.  RIGG'S  are  still  the 
utmost  value  in  Cotton  Sheets  and  Sheetings,  despite  all. 

RIGG  BROTHERS,  Ltd. 

Spinners  &  Manufacturers 
6  MOSLEY  STREET,  MANCHESTER,  ENG. 

Cables:  RIGG  BROTHERS,  Manchester 


Made  of 
Purest 
Cotton 


I 


Entirely 
Free  of 
Fillings 


The  original  "  Two-Boys"  Sheets 
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RIGG'S 

Established  1836 


% 
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IRON  DUKE  OVERALL 

BRINGS  CUSTOMERS  AND 
KEEPS  THEM 


Generously  Cut,  with  full  allowance 
for  action  of  the  body  no  matter 
what  the  work. 

Strongly  Made  of  Genuine  Blue 
Striped  Steifel  2.85  Drill  and  only 
the  best  and  strongest  trimmings. 

Last  Fall's  Price  is  still  in  effect  due 
to  our  heavy  and  early  contracts 
for  cloth. 

"Best  Value  on  the  Market'9  is  the 

verdict  of  those  who  examine  this 
garment. 


John  M.  Garland,  Son  &  Co.,  Ltd. 

OTTAWA,  CANADA 

Wholesale  General 
Dry  Goods 
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If  you  wish  to   capture  Western   Business 


You 


advised    to 


with  this  live  selling  organization. 
By  sane,  but  no  less  effective  methods,  we  can  obtain,  hold  and  develop 
Western  business  for  reliable  goods.  Our  record  is  ample  proof  of  this. 
British.  American  or  Canadian  manufacturers  wishing  to  develop  a  profit- 
able Western  business  with  wholesale  or  retail  Dry  Goods,  Men's  or  Women's 
Ready-to-Wear   Trade    should    get    in    touch    with    us    now. 


Year    by    year    the    West    increases     it: 
on    this    rich    buying   section  —but   get 


ind    spends    it.      Get 


HANLEY  &  MACKAY  CO. 

407  Hammond  Building,  Winnipeg 


GOOD  TAILORING  IS  LABOUR  LOST 
IF    THE    CLOTH    IS    ILL    SHRUNK 


~t/W> 


MAKE  SURE  IT  IS  SHRUNK 


AND  WELL  SHRUNK 


AND  KNOW  BY  WHOM- 


I 


THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS  FIRM   OF   LONDON   SHRINKERS— BEST  OF  ALL   ON  THE   STAMP   OF 


JENNENS,     WELCH    &    Co.,    Ltd 

Cloth  Workers    and   Shrinkers,  and    Proprietors  of    the  Famous  "JENNWEL"  Waterproof  Finish 

LONDON,   HUDDERSFIELD   and  BRADFORD,  ENGL 

WHEN  ORDERING  ENGLISH  CLOTHS.  SAY  "TO  BE  SHRUNK  BY  JENNENS.  WELCH  &  CO..  Ltd. 


)f  Finish  I 

AND.        f 


These    advertisement    Cloth    Brushes    will    be    delivered    f.o.b. 
Liverpool    or    London    against    payment    in    London. 


12  doz. 
$2.50 


30  doz. 
$2.25 


$2.00  per  doz. 


This  price  includes  a  Celluloid  Tablet,  B%"  by  1"  printed  in 
two  colours,  fixed  in  the  back  of  the  Brush;  your  own 
sketch  or  wording. 

This  Cloth  Brush  ii 
English  manufactur 
tainable    of 

M.   NEUHAFER   &   LEVI,   Brush  Manufacturers, 
1  1   Fore  Street,  London  (England) 


Bf"^-ANT_F)N1SHE:vEBLAST1NG^THERES 

IT'S   IN  THE  WATER 

MAD";  IN  CANADA-ENGLISH  &  FRENC  H  METHODS 


ESTABUSHED  1849 


BRADSTREET'S 

Offices  Throughout  the  Civilized  World. 


OFFICES    IN    CANADA: 


Calgarj,  Alta. 
Edmonton,  Alta. 
Halifax,  N.S. 
London,  Ont. 


Ottawa,  Ont. 
St.  John,  N.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,    Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto.  Ont. 
Winnipeg,   Man. 


Reputation   gained    by   long  years   of  vigorous, 
conscientious  and   successful   work. 

THOMAS    C.    IRVING,     fcSSi  Mc\»'£ 

TORONTO,  CANADA 


M.L.WILLINSKY&CO. 

Jobbers  and  Importers 
20-22  WELLINGTON  ST.  W.,  TORONTO 

Buyers  of  Silks,  all  kinds  of  Cotton  and 
Woollen  Goods,  Mill  Ends,  Clothing,  Boots, 
Men's  and  Ladies'  Underwear. 

Any  of  your  slow  sellers  we  can  use.  Let  us 
hoar  from  you.     Keep  us  on  your  list. 

Bankrupt  Stocks  Bought. 
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April,    K)i8 
To  the  Buyer  of 

Wool,  Linen  and  Cotton  Goods 

Owing  to  the  great  demand  in  wool  for  clothing 
and  blankets  for  the  Navy  and  Army,  in  linen  for 
aeroplanes  and  in  cotton  for  munitions  of  war, 
many  manufacturers  of  the  above  products  can- 
not receive  any  orders  for  general  merchandise. 
Therefore  the  demand  is  much  greater  than  the 
supply  and  prices  are  still  advancing.  It  is  not  now 
a  question  of  price  so  much  as  it  is,  where  are  we  to 
get  the  supply? 

Our  stock  at  present  is  well  assorted  and  many 
lines  are  being  shown  at  less  than  present  mill 
quotations.  We  have  decided  not  to  hold  our 
present  stock  for  large  profits,  but  after  our  spring 
and  summer  orders  are  filled  we  will  clear  the 
balance  at  to-day's  prices. 

You   Will  Profit  by  Placing 
Your  Orders  With  Us  At  Once 


John  Macdonald  &  Co.,  Limited 

TORONTO 
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CASED  OR  BALED 

High-Grade 
Cotton  Batting 

Extra  Handsome     Extra  Quality;     Moderate  Price 

Order  Victory — 
67  rolls  to  case 


The  Old  Reliable,  North  Star,  Crescent, 

Pearl  will  still  give  far  the  best  value  for 

their  price  and  can  be  had  125,  100,  80, 

67,  or  50  rolls  to  bale  or  case. 


ANY  WHOLESALE  HOUSE 


THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will   always  hold    first    place    as  an   Edition  of 
Standard,  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 
It  has  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. 
Every  copy  of  The  McKinley  Edition  sold  means 
a  profit  of  over  150  per  cent,  to  the  dealer. 
The  McKinley  Edition  (Revised  for  Canadian 
Trade)  conforms  in  every  detail  with  Canadian 
copyright  laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Bringer"  is  the  catalogues  bearing  the  dealer's 
imprint  which  are  supplied  with  this  Edition. 
These  catalogues  will  attract  more  customers  to 
your  store  than  any  other  medium  you  could 
employ. 

Write  us  for  samples  and  particulars  to-day. 

McKINLEY  MUSIC  CO. 

The  Largest  "Exclusively  Sheet  Music  House" 
in  the   World 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 

NEW  YORK  CITY:  145  W.  15th  STREET 


Liddell's  Gold  Medal 
Irish  Linen 

No  woman  can  he  critical  of 
the  perfect  finish  and  quality 
of  these  well-known  linens. 
She  is  always  too  much  en- 
amored of  their  beauty  to  do 
aught  but  praise  and  desire 
them. 

Do  you  know  the  wide  range 
of  "Gold  Medal"  Linens  in 
Irish  Hand  Embroidered 
Novelties  in  Red  Spreads, 
Sheets,  Pillow  Cases,  Baby 
Cases,  Doylies,  Tea  and 
Lunch  Sets,  Cosy  Covers, 
Handkerchiefs  Cases,  etc. 

R.     H.     COSBIE 

LIMITED 

Irish    Linen    Agency 

22  West  Wellington  St. 

TORONTO 


HORROCKSES 

are 

Cotton  Spinners 
and  Manufacturers 

with  an  experience  and 
reputation  of  over  a 
century  and  a  quarter. 
As  they  are  determined 
to  maintain  the  repu- 
tation of  producing 

the  very  best 

you  may  rely  on  all 
goods  which  bear  their 
name  on  the  selvedge. 

Horrockses,  Crewdson  &  Co.,  Limited, 

MANCHESTER  and  LONDON,  ENGLAND. 

Agents  for  Canada  ; 
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Jabrie 


The  Spring  styles  of  Serpentine  Crepe  include 
designs  that  are  exactly  suited  to  fashion's  demands 
and  yet  they  are  so  handled  that  they  will  not  appear 
out  of  style  for  many  seasons. 

SERPENTINE 
CREPE 

is  designed  to  be  used  for  garments  that  will  be 
pleasing  to  the  eye  and  satisfying  to  the  pocket- 
book,  and  has,  therefore,  become  the  favorite  home 
fabric  in  thousands  of  families. 

Any  Retailer 

who  asks  for  them  can  secure,  free 
of  cost,  beautiful  leaflets,  cut-outs, 
show  cards,  etc.,  that  rightly  used 
will  certainly  increase  his  sales. 

PACIFIC   MILLS 

LAWRENCE,  MASS. 

LAWRENCE  &  CO.,  Selling  Agents 


BOSTON 
CHICAGO 


NEW  YORK  PHILADELPHIA 

ST.  LOUIS  SAN  FRANCISCO 

LONDON.  ENGLAND 
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*  I AHE  vogue  of  Mohair  is  a  constant  vogue, 
A  capitalized  by  merchants  seeking  to  keep 
their   dress   goods   sales   on   an   even   keel   of 
volume  and  profits. 

The  super-excellence  of  B.  D.  A.  is  an  outstand- 
ing factor  in  maintaining  Mohairs  at  the  fore. 

B.  D.  A.  Mohair  has  the  qualities  of  dress  and 
utility  fabrics,  for  all  seasons,  for  most  occasions, 
indoors  or  out. 

It  is  "the  Mohair  of  maximum  merit"  for  year 
'round  selling. 


The  Bradford  Dyers  Association,  Limited 

OF 
BRADFORD,  ENGLAND 


It  appeals  to  every  Mother 

The  "Mother  Hubbard"  Padded  Shoe  makes  an  instant  hit  with  mothers 
everywhere.  This  cosy,  comfortable,  healthful  carriage  wrapping  for 
children  is  just  the  thing  to  permit  baby  to  enjoy  the  bright  Winter 
days  without  danger.  Made  in  the  pattern  of  a  shoe  with  lacing  and 
tongue   it    is   adjustable    to   any   size   child.      Only   one   size  to   carry. 

1  want  you  to  handle  "Mother  Hubbard"  Padded  Shoes.  Let  me  tell  you 
my  proposition  which  includes  a  moving  picture  film  which  can  be  shown 
at  your  local  picture  house.  Write  at  once  for  the  full  particulars— 
or  ask  your  jobber 


J.  PICKLES 


Patentee,     Manufacturer 
and  Distributor 


WINNIPEG 


Try  the  "Want  Ad" 

Page 

Every  week  this  page  is  being  used  to  splendid  advantage  by  others, 
to  sell,  or  you  want  to  buy  a  business,  fixtures  or  equipment — or  may 
traveller — try  it  out. 

If  you 

^e  you 

have 
want 

something 
a  clerk,  a 

Two  cents 
for  Box  No. 

per  word  and   five  cents  extra  per  insert 
Payable  in  advance. 

on 
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ADDRESS 

143-153  UNIVERSITY 

AVE 

,  TORONTO 
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VALUE  MP8  |S      STRENGTH 


Stocked  by  all  leading 

Storekeepers, 

Drapers,  etc.,  etc. 
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H.  G.  WELLS 

says  in  APRIL  MACLEAN'S  that  peace  is  not  going  to  be  made  in 
the  old  way — not  by  great  moustached  heroes,  frowning  and  drawing 
lines  with  black  soldierly  thumb-nails  across  maps — not  by  bargaining 
and  bullying  and  table-banging.  All  the  essential  terms  he  declares  will 
be  stated  and  accepted  in  the  sight  of  all  mankind  before  even  an  armis- 
tice occurs.  A  BIG  ARTICLE— A  GRIPPING  ARTICLE,  by  the 
greatest  of  present-day  writers,  entitled: 

"The  League  of  Free  Nations" 


OTHER  FEATURES  OF  THIS  NUMBER  ARE 

John  Bayne  Maclean,  in  one  of  his  sensational  articles 
on  the  War,  "Suppressing  the  Truth." 

Robert  W.  Service,  in  a  strong  War  poem,  "The  Blood- 
Red  Fourragere." 

Agnes  C.  Laut,  in  "Labor  Will  Unmask  the  Kaiser." 

BRIGHT  AND  GRIPPING  STORIES  BY 

ARTHUR  STRINGER  E.  PHILLIPS  OPPENHEIM 

ALAN  SULLIVAN  A.  C.  ALLENSON 

APRIL 

MACLEAN'S 

"THE  MOST  TALKED-OF  PUBLICATION  IN  CANADA" 

20  Cents  At  All  News  Stands 
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Your  Customers  Have  Made 
Them  Standard 

Corticelli  and  Beldings — the  carat  marks  of  spool  silk  —  hold  by  sheer 
merit  the  place  pre-eminent  in  the  minds  of  Canadian  women. 

There  is  no  art  in  selling  Corticelli  or  Belding  spool  silks.  The  name 
stamped  on  the  end  of  the  spool  guarantees  your  customers  the  highest 
possible  standard  of  value. 

As  a  consequence  of  consistent  high  quality  Corticelli  and  Beldings  spool 
silks  bring  you  a  greater  profit,  maintain  a  steady  demand  and  always 
command  full  price.  They  stand  for  fairness  of  policy,  unquestioned 
value,  and  a  living  profit — the  very  best  spool  silks,  most  conveniently  put 
up,  backed  by  the  house  that  gives  the  best  service. 

BELDING  PAUL  CORTICELLI   Limited 

SALES    OFFICES: 

Montreal  Toronto  Winnipeg  Vancouver 

We   manufacture  Silk  Threads,    Mercerized   Cotton  Threads,    Silk    Ribbons,    Braids,  Tapes, 
Bindings  and   \eed'e:raft   Novelties. 
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WORRALLS 

FAST  DYES 

VELVETEENS 


owe  their  richness  and  suppleness  to  the  dyer.  They 
undergo  more  processes  at  his  hands  and  make 
greater  demands  on  his  art  than  do  any  other 
materials. 

For  centuries  Manchester  has  been  the  centre  of  the 
world's  velveteen  trade,  and  here  the  art  of  dyeing 
and  finishing  velveteen  and  kindred  goods  has  at- 
tained its  highest  development. 

The  firm  of  J.  &  J.  M.  Worrall,  Ltd.,  dates  back  a 
century  and  a  half,  and  from  their  Ordsall  Works, 
which  now  cover  many  acres,  have  come  not  a  few 
of  the  improvements  which  have  given  the  velveteens 
of  to-day  the  beauty  and  lustre  which  have  won  for 
them  such  world-wide  popularity. 

The  introduction  of  Worrall 's  Fast-to-rubbing  dyes 
some  years  ago  opened  a  new  chapter  in  the 
history  of  the  industry  and  well  informed  velveteen 
buyers  the  world  over — more  particularly  when  buy- 
ing for  costume  purposes — now  insist  on  a  guarantee 
that  their  cloths  are  in  Worrall's  Fast  Djres. 


J.  &  J.  M.  WORRALL,  LIMITED,  ARE  NOT  MERCHANTS,  SO  ALL  ENQUIRIES  FOR  VELVETEENS 
IN  THEIR  DYES  SHOULD  BE  SENT  THROUGH  THE  USUAL  WHOLESALE  CHANNELS 
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New  and  Exclusive 
Laces  and 
Novelties 

for  Spring  and  Summer 


Here  is  a  beautiful  range  of  Spring 
and  Summer  goods,  hand  picked  to 
meet  the  requirements  of  your  busi- 
ness. Just  those  select  creations 
which  you  know  will  be  wanted  by 
your  trade. 

LACES,  EMBROIDERIES,  CHIFFONS, 
WASH-GOODS,  GEORGETTES,  DRESS 
TRIMMINGS,  RIBBONS,  BRASSIERES, 
HOSIERY,  ETC. 

These  goods  were  bought  in  the  most  favor- 
able market.-  with  quality  and  style  ever  the 
aim.  You  will  find  them  right  in  every 
particular,  bright,  snappy  goods  that  will  go 
with  a  swing. 

Let  us  have  your  order  as  soon  as 
convenient.  It  will  help  us  to 
give  you  our  best  service. 

If  you  want  anything  for  present  selling  let 
us  know,  we  can  give  you  immediate  delivery 
on  Spring  Goods. 


The  star  that  guides  to 
Bigger  Business 


ll!ll!ll|i||IIIIIIIIIIIIIIIIIIIM- 


jffluser  Jkotfjer*  (Canaba)  Htmtteb   I 


New  York 

Boston 

Philadelphia 

Chicago 

Baltimore 

Los  Angeles 

San  Francisco 


Manufacturers  and   Importers  of  Laces, 
Dress    Trimmings     and     Embroideries 

Importers  of  Fancy  Dry  Goods 

12  ST.  HELEN  STREET, 
MONTREAL 


London 

Nottingham 

Paris 

Calais 

Caudry 

Le  Puy 

St.  Gall 


fiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii muni  mini  minim  ii  111  ii m  mm  1 1  mi iiminii inn i  - 
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W^/zen  buying  Cotton  and  Lisle 
Thread  Hosiery  ask  for 

/       V  #  1 

\        HAWLEYS 

VHYGIENIC  BLACK" 

jMuH 

,1            There  is  no  better 

.     1            Z)ye  />7  /•/?€>  World. 

J     Every  Pair 

y                 Warranted  Fast 
v           to  Wishing,  Hard  Wear 
and  Perspiration. 

.,  Works  -  Hinckley,  England. 

Australian  Trade 


Are  You  Interested? 

If  so,  The  Draper  of  Australasia  (pub- 
lished monthly)  can  provide  you  with  much 
valuable  trade  information.  It  is  the  organ 
of  the  drapery  and  kindred  trades  of  the 
Antipodes,  and  is  subscribed  for  by  all  the 
leading  firms  in  Australia  and  New  Zealand. 

Subscription     $2.50     Mailed  Free 

Specimen  Copy  will  be  supplied  on 
application 

Advertising  rates  may  be  obtained  and 
space  secured  by  communicating  with  our 
London  Office,  71  Queen  St.,  E.C. 


PUBLISHING  OFFICES: 


Melbourne, 

Sydney, 

London, 


Fink's  Buildings 

Post  Office  Chambers 

71  Queen  St.,  E.C. 


CASH   FOR 

OLD  HATS 


We  will  buy  in  all  your  left-over 
hats  for  spot  cash. 

SOFT  HATS 

STIFF  HATS 

FUR  HATS 

WOOL  HATS,  Etc. 

All  Sizes,    Colors,    Shapes,  Materials. 
The  Sooner  the  better. 

Go  through  your  old  stocks  and 
ask  for  our  list  of  prices  on  any 
you  want  to  convert  into  cash. 

Dubrule  Mfg.  Company 

164  McGill  St.  MONTREAL 
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This  Brand  Denotes  Reliability 


CARPET  DEPT. 


Sort  up  your  Carpets,  Squares, 
Draperies,  and  House  Furnish- 
ings from  our  large  variety  of 
styles.  Many  lines  opening  out 
at  old  contract  prices.  We  are 
willing  to  share  the  profit  with 
you. 

The  W.  R.  BROCK  COMPANY  (Limited) 

MONTREAL 

Department  D. 
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FLOOR  COVERINGS 


A    VERY  contrary  market  has  made  the  Floor  Covering  out- 

**  look  most  tense  with  prices  unsettled.    The  situation  is  not 

promising,  either  respecting  supply  or  cost.    Raw  materials  of 

all  descriptions  maintain  an  upward    flight    and    shortage    of 

supply. 

Place  your  orders  now  at  present  day  prices  and  avoid  ad- 
vances ahead.  Better  have  a  little  stock  over  than  go  short.  We 
have  good  assortments  of 

JAPANESE   RAG  RUGS 

Latest  importations,  in  dainty  colourings  —  Rose,  Blue, 
Mauve,  Yellow,  Green,  in  sizes: 

2.75  5.90  9.40      14.50     18.75 

36x63  .    41/2x71/2      6x9      8x10      9x12 
3.35  7.50         11.25     17.60     23.25 


Niagara 

.85 

1.40 

1.75 

18x36 

24x48 

27x54 

Muskoka 

1.05 

1.75 

2.15 

"Rattania."     See  our  Seamless  Fibre   Rugs   in  handsome 
designs,  with  Grecian  borders,  assorted  colours.    Sizes: 


2.35 

6.40 

10.50 

15.00 

18.00 

$0x60 

(i.jxT'., 

6x9 

7i 2X10 <2 

9x12 

Just  the  thing  for  Sun  Rooms  and  Summer  Cottages. 

Wool  and  Fibre  Rugs  mixed,  assorted  patterns.    Sizes 

30x60  6x9  7y2x9  9x9  8%xl0%  9x12 

2.25  10.00  12. 00  13.00  L4.60  L5.40 
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STORE  STOOLS  AND  STYLE  BOOKS  WANTED 


WHEN  you  heroine  a  subscriber  to  "The  Revie 
Review"  receives  letters  from  subscribers  stati 
know  where  they  can  be  procured.  We  have  f 
aovelty  lines,  etc.,  and  our  Service  Department  is  at 
possible  assistance  to  our  readers,  and  requests  for  i 
below  and  use  it  when  you  would  like  US  to  give  you  i 
received  and  answered  during  the  month  of  March. 

LETTER  DUPLICATORS 

Attercliffe  Station,  Ont.-^Where  ran  1  pro- 
run  a  (/cod  l<  tU  r  duplicator* 

Answer — The  following,  firms  were  men- 
tioned: Grand  &  Toy,  Toronto;  the  United 
■  writer  Co.,  Toronto;  tin  Newstyle  Co.,  New 
York;  the  A.  B.  Deck  Co.,  Chicago,  111. 


WH1TEWEAR  MANUFACTURERS 

Parrsboro,  N.S.  -rSorry    that    then   are  not 

mon   advertisers   of    ladies'  whitewear  in  your 

January   issue.     Can   you  supply   us  with   the 

names  of  sorm    manufacturers? 

Answer — Tin     following    wen     among    the 

,  submitted:  Tin    Eclipse  Whitewear  Co., 

to;  Allen   Mfg.    Co.,    Toronto;  Crescent 

Mfg.  Co.,  Montreal,  P.Q.;  G.  &  <  .   Whitewear 

St.  Hyacinthe,  Que.;  Siar  Whitewear  Ltd., 

Kitchener,  Ont;  F.  G.  Hayward  Co.,  Toronto; 

Ideal  Women's  Wear,  Toronto.;  Knox  Mfg.  Co., 

ito  and  D.  /'.".  Sicher&  Co.,  Nev.    York. 


w"  this  is  part  of  the  service  you  buy.  Every  day  "The 
ng  that  they  want  to  secure  certain  goods  but  do  not 
aeilities  for  procuring  information  about  new  goods, 
your  disposal  at  all  times.  We  are  glad  to  be  of  any 
n  formation  are  most  welcome.  Cut  out  the  coupon 
n  format  ion.     The  following  arc  a  few  of  the  inquiries 

business  profitably    without    the  services  of  a 
high-priced  millinevf 

Answer — Tin  following  names  were  submit- 
ted: Goulding  &  Sons,  John  C.  Green,  John  D. 
loey,  D.  McCall,S.  F.  McKinnon  &Co.,Domin- 
ion  Ostrich  Feather  Co.,  Strachan,  Burden  & 
Plaskett,  all  of  Toronto;  Montreal  Hat  Co.,  Ltd., 
Vyse  &  Co.,  Montreal;  Gage  Brothers  &  Co.,  D. 
/.'.  Fisk  &  Co.,  both  of  Chicago.  Wholesales  an 
filled  up  far  ahead  with  orders  at  present,  how- 


8T0RE  FRONTS 

Iph,  Ont — The  store  ire  an  moving  into 
nil!  require  a  new  front.  Can  you  refer  us  to 
anyone  in  this  Urn  f 

Answer — Tin    following  names  were  submit- 
Vhe  II.  J.  St.  Clair  Co.,  Toronto;  Kawneer 
Mfg.  Co.,  Ml>s.  Mich.,    and   J.  J.  Taylor  Co.. 
Hamilton. 


HAM)  CROCHET  WORK 

Kentville,  N.S. — /  wish  to  obtai'n  the  address 
of  a  reliable  firm  in  Tomato  engaged  in  fancy 
crochet  work  and  who  could  market  same  to 
good  advantage  for  a  lady  who  is  devoting  much 
of  her  time  to  that  special  line. 

Answer — Henry  Davis  &  Co.  and  Hambly  & 
Wilson  were  the  names  secured. 

STORE  STOOLS 

Guelph,  Ont. —  We  shall  very  much  appreci- 
ate information  where  /re  can  purchase  depart- 
mental store  stools   fairly  light  weight  and  6) 


>d 


ditii. 


procure 


M ERODE  CM)  EH  WEAR 

Alexandria,    Ont. —  Where    ca 
".1/-  rode"  knit  underwt  art 

Answer — "Merode"    Underwear   is    manufac- 
tured l>>i  Winship-Boit  &  Co.,  Wakefield,  Mass. 
iderstand  that  the  Harvey  Knitting  Co., 
Woodstock,  Ont.,  mafo  a  very  similar  line. 


READ  Y-TRIMMED  MILLINERY 

CJJ.G. —  Where    can     /    procure     millinery 
ready-trimmed,  prepared  so  that  we  could  do 


Answer — Following  names  were  submitted: 
'Toronto  Brass  Co.,  Jones  Bros.,  Clatworthy,  Son 
&■  Co.,  Toronto:  Valley  City  Seating  Co.,  Dun- 
das.  Ont.;  Canadian  Office  &  School  Furniture 
Co.,  Preston,  Ont;  Globe  Furniture  Co.,  Water- 
loo, Ont.;  -las.  Smart  Co.,  Brockville. 


SPECIAL  ORDER  SUITS  AND  COATS 

Killarney,   Man. — Please     tell    me   name   of 

linns  who  submit  samples  anl  tailor  ladies'  suits 

and  coats  to  special  order. 

Answer — Very  few  firms  will  be  found  who 
care  to  do  this  sort  of  work  owing  largely  to  in- 
accurate measurements  being  sent  them.  The 
only  people  whom  we  have  met  who  do  ana  of 

this    work    at    all   are    A.rmith    &   Sfercnson    ami 
.1/.  Pullan   &Sons,  Ltd.,  Toronto. 


THE  DRY  GOODS   REVIEW 

143-153  UNIVERSITY    AVENUE 

TORONTO 

PLEASE  TELL  ME  WHERE  I  CAN   PROCURE 


For  Subscribers 


INFORMATION  WANTED 


DRY    GOODS    REVIEW 


Wfyitt  i?et  Jfor  Summer 

Few  dresses  can  compare  in  simplicity,  daintiness  and  youth- 
fulness  with  the  way  all  three  are  combined  in  this  frock.  White 
filet  net  is  beautifully  manipulated,  being  tucked  in  one  portion 
and  braided  in  another.  The  detail  cut  of  the  sleeves  and  collar 
are    striking   features. 
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HOW  TO  KEEP  UP  WITH  RISING  COSTS 

Deliveries  Out  Down  From  Three  to  Two  Without   Loss  of  Business  —  Big  Savings 

Resulted — More  Economical  Use  of  Advertising — Smaller  Staff  Sold  Double 

the  Merchandise — Practical  Results 

By  W.  G.  Munro,  Merchandise  Manager,  Almy's,  Limited,  Montreal. 


HOW  IT  WAS  DONE 

DELIVERY— Three  deliveries  daily  cut  down  to  two. 

Number  of  horses  decreased  from  65  to  less  than  50. 
Food  bills  reduced  almost  one-third. 
Services  of  eight  driver-  dispensed  with. 
ADVERTISING— Committee  studied  results. 

On  Tuesday,  Wednesday  and  Thursday  results 
from  big  space  not  as  good  as  on  other  days. 
Space  used  on  Monday.  Tuesday,  Wednesday  and 
Thursday  almost  cut  in  half. 
Special  lines  good  for  some  days  of  week;  wasted 
on  others. 
PAYROLL — Increased  efficiency  of  employee.-,  and  eliminated  lost 
motion. 

All  girls  supplied  with  new  dresses,  uniform. 
Established    a    school    for    employees,    salesmanship, 
stock-keeping,  etc. 
Commission  plan  for  salespeople. 
Business  doubled  over  1915,  hut  number  of  staff  b% 
less  with  average  wage  60%   more. 
SUGGESTION— Credit  Bureau  in   cities    with    co-operation    of  all 
merchants. 


I  DON'T  know  of  any  problem  that 
merchants  have  to  face  to-day 
which  presents  so  many  difficulties 
as  "How  to  keep  up  with  rising  costs," 
and  when  I  tell  you  that  our  yearly  oper- 
ating expenses  have  reached  a  point 
where  we  have  to  talk  in  millions  you 
will  realize  that  it  is  a  subject  of  con- 
siderable   importance   to    ourselves. 

What  shall  we  do  when  steam  coal, 
which  cost  in  normal  times  about  five 
dollars  a  ton,  has  now  reached  twelve 
dollars  and  one  dealer  even  asked  four- 
teen dollars  and  fifty  cents  a  ton,  and 
we  have  about  three  million  cubic  feet 
to  heat? 

Wrapping  paper,  which  cost  in  1915 
3%c    a    pound,    now    costs    ten    cents    a 

•Paper    given    before    Publicity    Association    of 


pound,  and  we  expect  to  wrap  up,  this 
year,  five  million  parcels. 

Oats,  which  in  1915  cost  95c  a  bag, 
are  now  $2.30  a  bag,  and  we  have  about 
fifty  delivery  horses  to  feed. 

Advertising  rates  have  increased  from 
10  to  20  per  cent. 

The  cost  of  labor,  which  is  probably, 
the  most  important  item  of  all,  has  in- 
creased enormously. 

In  dealing  with  this  subject  I  thought 
perhaps  a  brief  outline  of  how  we  have 
tried  to  offset  these  rising  costs  since  we 
opened  up  for  business  in  Montreal 
three  years  ago  might  be  interesting  to 
you. 

Payroll,   Rent,  Advertising  and  Delivery 

The  four  big  expense  accounts  in  a  de- 
partment  store — I   name  them   in   order 
of   their    importance — are: 
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Payroll; 

Rent; 

Advertising; 

Delivery. 

I  will  deal  with  delivery  first. 

Cutting 

It  has  been  the  custom  for  most  de- 
partment stores  to  make  three  de- 
liveries daily  within  the  city  limits.  We 
started  off  by  doing  the  same  thing.  We 
felt  that  competition  would  compel  us 
to  do  this  and  the  cost  of  doing  so  at 
the  beginning  of  1915  was  not  abnormal, 
but  when  feed  bills  began  to  mount  up; 
horses  for  which  we  paid  $200.00  went 
up  as  high  as  $375.00 — the  average 
working  life  of  a  delivery  horse  in  Mon- 
treal is  only  about  six  years;  in  Toronto 
and  other  cities  it  is  about  ten  years, 
but  the  hills  and  bad  roads  in  Montreal 
soon  wear  out  horses — with  these  ex- 
penses going  up,  we  realized  that  we 
had  either  to  charge  more  for  our  mer- 
chandise or  cut  down  the  number  of  de- 
liveries per  day. 

After  a  careful  survey  of  the  situation 
we  decided  to  cut  down  the  number  of 
deliveries  from  three  times  to  twice 
daily.  We  did  this  in  fear  and  trembl- 
ing, because  our  competitors  were  still 
making  three  deliveries;  one  of  them,  in 
fact,  was  making  five  deliveries  within 
the  central  district.  What  was  the  re- 
sult? Our  business  kept  on  increasing 
and  we  had  not  one  serious  complaint 
from  our  customers.  We  were  able  to 
decrease  the  number  of  horses  from  65 
to  less  than  50;  our  feed  bills  were  re- 
duced almost  a  third.  The  services  of 
about  eight  drivers  were  dispensed  with; 
several  of  whom  enlisted  immediately.  I 
understand  the  Government  is  now  con- 
sidering a  regulation  which  will  compel 
stores  to  economize  along  these  lines. 

Using  Too  Much  Space 

We  now  come  to  the  advertising.  In 
Montreal  with  eight  big  department 
stores,  competition  is  naturally  very  keen 
This  competition  takes  many  forms,  but 
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probably  in  no  way  was  it  as  strong  in 
1915    as    in    advertising.      Every    store 
seemed  to  be  trying  to  outdo  the  other 
in  the  amount  of  newspaper  space  used, 
and  I  am  willing  to  admit  in  the  begin- 
ning   we    entered    into    the    competition, 
heart  and  soul,  but  we  soon  realized  that 
the  results  we  were  getting  were  not  in 
keeping  with   the  amount  spent.     What 
should    we    do?      We    did 
not  want  to  appear  small- 
er in  the  eyes  of  the  pub- 
lic  than   our  competitors; 
on    the    other    hand,    we 
wanted  to  remain, in  busi- 
ness.       We    appointed    a 
committee    to    study    the 
question.      A    careful    re- 
cord was  kept  of  the  re- 
sults obtained  from  every 
item    inserted    in   our    ad- 
vertisement,   together 
with    the    results    of    one 
day's  advertising  as  com- 
pared  with   another,   and 
this  was  the  result: 

Not   Good   Results   Some- 
times 

We  were  then  using 
nearly  a  page  a  day  in 
the  two  leading  papers.  We  found 
that  on  Monday,  Friday  and  Saturday, 
we  were  getting  reasonable  results  from 
this  amount  of  space.  On  Tuesday, 
Wednesday  and  Thursday  we  were  not 
getting  the  same  results. 

Next  we  found  that  certain  merchan- 
dise pulled  better  when  advertised  on 
certain  days;  for  instance,  silks  and 
dress  goods  brought  good  results  when 
advertised  for  Monday  and  Thursday, 
but  the  same  departments  advertised 
Tuesdays  and  Wednesdays  and  Satur- 
days brought  very  poor  results.  Ready- 
to-wear  advertised  for  Monday  was  like 
throwing  money  in  the  river,  and  so  on. 
Cut  Space  Some  Days 

After  six  months  of  experiment,  we 
decided  to  cut  the  space  used  on  Monday, 
Tuesday,  Wednesday  and  Thursday  al- 
most in  half  and  from  a  schedule  pre- 
pared we  were  able  to  advertise  mer- 
chandise on  the  days  it  brought  the  best 
results,  so  that  during  the  year  1917,  al- 
though our  business  was  just  about 
double  what  it  was  in  1915,  we  actually- 
spent  less  for  advertising. 

In  passing  I  would  like  to  say  a  word 
in  connection  with  direct  advertising. 
Handling  so  many  different  lines  of  mer- 
chandise, we  naturally  receive  a  great 
amount  of  direct  advertising.  To  us  this 
advertising  always  seems  a  great  waste 
of  money  on  the  part  of  the  advertiser. 
I  don't  think  that  one  half  of  one  per 
cent,  of  what  we  receive,  benefits  either 
the   sender   or  ourselves. 

Arriving  Too  Late 

If  you  ask  me  why,  I  would  say,  the 
main  reason  is  because  most  of  it  arrives 
too  late.  Why,  for  instance,  send  circu- 
lars to  a  department  store,  advertising 
panama  hats  in  June  when  our  stock  is 
usually  brought  in  the  preceding 
December? 


As  an  example  of  this,  I  will  tell  you 
of  a  recent  occurrence.  You  all  know 
that  the  Automobile  Show  was  held  in 
our  building  in  January.  About  a  week 
after  it  was  all  over  we  received  a  cir- 
cular letter  from  a  local  dealer  telling 
us  that  the  auto  show  was  being  held  in 
Almy's  Building  and  asking  us  to  in- 
spect his  line  of  trucks.  This  of  course 
was  rather  amusing  and  more  so  when 
nearly  a  week  later  we  received  another 
of  the  same  letters.  Imagine  our  surprise 
when  still  a  week  later  we  received  an- 
other of  the  same  letters  from  the  same 
man  to  the  same  effect.  If  his  truck  was 
as  obsolete  as  his  advertising,  it  would 
not  have  been  of  much  use  to  us. 

I  hope,  however,  that  no  one  will  stop 
sending  this  advertising  literature,  be- 
cause we  receive  many  tons  of  it  in  a 
year,  all  of  which  is  promptly  baled  and 
sold  for  a  considerable  sum,  thus  helping 
us  to  keep  up  with  rising  costs. 

Fewer  Employees;   Double   Business 

We  now  come  to  the  question  of  the 
payroll.  The  cost  of  labor  began  to  rise 
in  1915.  The  only  way  we  could  offset 
this  rising  cost  seemed  to  be  by  increas- 
ing the  efficiency  of  our  employees,  and 
the  elimination  of  lost  motion.  We 
found  many  ways  of  eliminating 
this  lost  motion.  Take  for  in- 
stance the  sales  check  book.  We  were 
writing  the  customers'  name  and  ad- 
dress three  times  on  each  check.  The 
date  was  written  three  times,  and  the 
salesclerk's  number  was  written  no  less 
than  four  times.  Many  stores  are  still 
doing   this. 

Writing    Information    Too    Often 

We  established  this  principle  through- 
out our  establishment  that  we  would 
not,  where  information  had  already  been 
written  once,  write  it  a  second  time.  We 
have  carried  this  principle  into  every 
corner  of  our  institution  ,and  in  so  do- 
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ing  have   saved   many   thousand   dollars. 

As  to  the  increase  in  efficiency,  most  of 

our  employees,  as  you  know,  are  young 

women. 

New  Dresses  Helped 
The  first  thing  we  did  was  to  supply 
them  all  with  new 
dresses;  smart  tailored 
dresses  at  a  cost  which 
they  could  well  afford,  but 
which  they  would  not 
have  been  able  to  pay  for 
had  they  been  charged  the 
full  price.  It  was  wonder- 
ful to  see  the  stimulating 
effect  of  good  clothes  on 
these  young  women. 

Training  in  Store  School 

We    next    established  a 
school  in  which  we  plan- 
ned  to    educate    our   em- 
ployees.   We  procured  the 
best     teachers     for     this 
school    that    money   could 
obtain.       Our     employees 
are    taught   salesmanship, 
stock     keeping;     in     fact, 
every  one  of  them  has  to 
take   a   full   course   in   all 
the  details  of  a  department  store  befor^ 
he    or    she    is    considered    a    full-fledged 
member  of  the  staff. 

We  next  established  a  commission 
plan  for  salespeople.  At  first,  in  only  a 
few  departments,  but  gradually  adding 
departments  until  we  will  eventually 
have  them  throughout  the  entire  store. 

We  have  found  that  this  plan  increases 
the  selling  efficiency  of  most  salesclerks. 
When  they  find  that  their  wages  fluctu- 
ate with  their  ability  to  sell,  they  are  a 
great  deal  more  eager  to  learn  in  our 
school  how  to  sell. 

Unfortunately  time  will  not  permit  me 
to  go  further  into  the  details  of  our  edu- 
cational system.  I  don't  want  you  to 
think  that  we  consider  we  have  reached 
a  state  of  perfection,  in  fact  we  still 
have  a  long  way  to  go,  but  I  will  say  this 
to  prove  that  our  efforts  to  increase  the 
efficiency  of  our  employees  have  been 
more  or  less  successful. 

Paying  60  Per  Cent.  More  to  Each 

In  1917  our  business  was  almost  double 
that  of  1915.  It  would  be  reasonable 
under  ordinary  circumstances  for  us  to 
have  increased  our  staff  in  nearly  the 
same  proportion,  but  what  do  we  find? 
Not  only  has  our  staff  of  employees  not 
increased,  but  we  have  actually  5  per 
cent.  less.  While  this  has  worked  out 
greatly  to  our  advantage,  it  has  also 
worked  to  the  advantage  of  our  em- 
ployees, although,  as  I  say,  our  staff  has 
not  increased,  our  payroll  has  increased 
60  per  cent.,  so  that  the  average  em- 
ployee in  our  store  to-day  is  receiving 
60  per  cent,  more  than  he  or  she  re- 
ceived in  1915. 

How  Merchants  Can  Co-operate 

There  are  many  ways  in  which  the 
merchants  of  Montreal  could  economize 
by  co-operating. 

For  instance:     A  credit  bureau  of  in- 
continued   on   page   31.) 


IS  OPEN  ORDER  BUSINESS  A  MENACE  IN  CANADA? 

Manufacturers  and  Wholesalers  Regard  it  as  Unsatisfactory  —  "It  Keeps  the  Small 
Merchant  Small/'  Says  One— A  Detailed   Letter  Explains  Various 
Phases  of  the  Question 


TBE  practice  of  "open  order"  busi- 
ness has  reached  such  a  stage  in 
the  United  States  that  wholesalers 
and  jobbers  are  finding  it  a  menace  to 
trade.  By  this  "open  order"  system  a 
wholesaler  or  manufacturer  sends  out  a 
certain  number  of  suits,  coats,  dresses, 
hats  or  whatever  line  of  apparel  is  de- 
sired. These  orders  are  shipped  at  cer- 
tain periods  and  at  the  end  of  a  stated 
time  the  retailer  ships  back  to  the  whole- 
saler or  manufacturer  whatever  gar- 
ments remain  unsold. 

At  first  this  system  was  inaugurated 
in  order  to  assist  small  and  "specialty" 
retailers  and  new  manufacturers  and 
was  probably  found  to  work  so  long  as 
strict  dates  of  shipment  at  both  ends  and 
prompt  payments  were  observed.  But  of 
late  some  manufacturers  reserved  their 
"slow"  numbers  for  this  class  of  trade, 
retailers  fell  into  the  habit  of  making 
slow  returns,  keeping  the  goods  until  it 
was  too  late  for  the  maker  to  dispose  of 
them  elsewhere,  freight  congestion 
caused  further  delays,  salespeople 
grew  indifferent  knowing  tbat  it  would 
be  practically  no  direct  loss  to  the  firm 
if  they  did  not  put  special  effort  into 
lines  that  did  not  "sell  themselves."  In 
short,  complications  set  in,  and  now 
comes  the  difficult  task  of  doing  away 
with  that  class  of  business  entirely. 

Some  Open  Order  Trade  in  Canada 

DRY  GOODS  REVIEW  made  some 
enquiries  and  found  that  there  are  some 
instances  of  that  class  of  business  being 
conducted  in  Canada  and  therefore  in 
order  to  ascertain  whether  it  is  a  serious 
condition  which  ought  to  be  eliminated 
or  a  benefit  to  the  trade  the  opinion  of  a 
number  of  representative  wholesalers 
and  manufacturers  was  solicited.  The 
consensus  is,  we  are  pleased  to  state,  that 
there  is  comparatively  little  trouble  from 
business  done  in  Canada  on  the  "open 
order"  basis  and  the  opinions  are  so  gen- 
eral against  it  that  it  seems  not  likely 
to  increase.  Some  of  the  answers  to  our 
enquiries  are  given  below  and  DRY 
GOODS  REVIEW  invites  discussion  of 
the  subject  from  retailers  whether  pro  or 
anti. 

Of  fifteen  answers  to  our  enquiries 
seven  firms  stated  that  they  had  abso- 
lutely no  experience  with  open  order 
business;  one  other  said  that  it  offered 
some  convenience  to  smaller  merchants 
but  that  very  few  asked  for  goods  on 
the  open  order  basis.  He  considered  it 
unsatisfactory. 

Extracts  from  Interesting  Letters 

Some  points  of  interest  directly  and 
indirectly  related  to  the  matter  are 
brought  out  by  the  following  extracts 
from    letters    sent    in,    names    of    whose 


writers  are  withheld  for  obvious  reasons: 
"Beg  to  say  that  we  have  not  been 
doing  business  this  way  and  would  con- 
sider it  very  disastrous  for  any  manu- 
facturer to  take  back  the  unsold  portion 
of  his   products." 

Delays  Not  Due  to  Transportation 

"We  do  not  believe  an  'open-order" 
business  is  carried  on  extensively  in 
Canada,  but  we  do  believe  it  is  carried 
on  altogether  too  much,  and  it  is  a  great 
hindrance  to  good  business  generally;  it 
is  a  very  unsatisfactory  kind  of  busi- 
ness. The  mere  fact  of  the  smaller  mer- 
chant accepting  this  so-called  "conveni- 
ence" stamps  him  as  a  piker  and  is  why 
he  is  a  smaller  merchant.  The  "open 
order"  business  is  abused  by  retailers 
and  is  not  due  in  any  sense  of  the  word 
to  transportation  difficulties.  We  have 
not  a  customer  on  our  books  who  asks 
for  open  orders  as  he  already  knows  our 
very  strong  views  on  this  matter. 

In  a  great  many  cases  the  retailer  is 
not  the  one  to  blame  for  the  "open 
order"  business.  It  is  the  manufacturer 
who  offers  this  inducement.  If  you  will 
look  over  our  "ready-to-wear"  journals 
you  will  see  any  number  of  advertise- 
ments stating  that  they  will  be  glad  to 
send  garments  out  on  approval.  This 
is  not  as  it  should  be.  It  is  up  to  the 
manufacturer  entirely.  Demonstrations 
of  any  kind  should  also  be  banned." 

No  Goods  on  Approval 

"The  only  open  order  business  we  find 
satisfactory  is  when  a  merchant  allows 
us  to  select  up  to  a  certain  amount  and 
guarantees   to  keep   same." 

"All  of  our  goods  are  sold  f.o.b.  our 
warehouse  on  terms  of  net  30  days.  We 
do  not  make  shipment  of  any  but  stated 
orders  and  under  no  circumstances  sup- 
ply goods  on  consignment  or  subject  to 
return,  unless  of  course  the  goods  prove 
unsatisfactory  to  the  customer.  In  case 
of  complaint,  however,  it  is  necessary 
that  they  write  us  immediately  upon  re- 
ceipt of  the  goods  as  we  do  not  allow 
credit  for  any  goods  which  may  be  placed 
on  sale  and  found  unsalable  to  any  cus- 
tomer's   particular    trade." 

Open  Order  for  Best  Sellers  Good 

"As  we  understand  an  open  order  it 
is  as  follows: 

"Our  account  finds  our  merchandise 
satisfactory  and  wants  a  repeat  but  not 
on  the  same  style.  Therefore  he  will 
send  in  an  order  for  a  certain  quantity, 
shades  and  prices,  and  we  fill  same  to 
the  best  of  our  ability,  giving  the  cus- 
tomer the  best  sellers  we  have.  This  we 
find  very  satisfactory  and  have  yet  to 
receive  any  returns  on  same. 

"An  'open  order,'  otherwise  goods 
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upon  probation,  we  would  consider  very 
unsatisfactory  business  as  there  would 
be  a  certain  amount  of  distrust  and  lack 
of  confidence  upon  the  customer's  part, 
matching  his  local  conditions  against  the 
general  conditions  and  tastes  of  the 
whole  country.  The  natural  result  is, 
'he  does  not  know  what  I  want  and 
they  do  not  know  what  they  want' 
argument.  We  have  quite  a  few  ac- 
counts who  write  in  to  us:  'Please  ship 
us  say,  about  five  dozen  waists  ranging 
in  price  from  $5.00  to  $6.50,  colors  white, 
flesh,  maize,  mauve,  and  black  Georgette 
only;  assort  sizes  2-34,  3-36,  3-38,  2-40, 
1-42,  1-44  to  dozen  and  oblige.' 

"We  select  the  newest  and  best  sellers 
to  meet  the  request,  put  same  in  work 
and  ship.  This  I  consider  good  busi- 
ness on  the  buyer's  part  as  he  is  not 
buying  his  own  personal  taste  but  the 
best  of  the  many  buyers  and  ideas  that 
we  get  as  the  season  progresses.  We 
hope  this  business  will  increase.  It  pro- 
vides a  trustworthy  feeling  and  confi- 
dence of  the  buyer  in  the  manufacturer 
and  I  do  not  think  either  will  or  could 
afford  to  abuse  same.  It  enables  us  to 
give  an  account  better  service  all 
through." 

Canadians    Should    Eliminate    Open 
Orders 

"In  reference  to  the  movement  in  the 
United  States  to  eliminate  the  'open 
order'  I  would  suggest  that  Canada  co- 
operate in  this,  particularly  while  the 
war  is  on  and  materials  and  competent 
labor  are  so  short  for  the  producing  of 
women's   apparel. 

Firstly:  "Is  the  'open  order'  business 
carried  on  extensively  in  Canada?"  Be- 
fore the  war  broke  out  and  the  extreme 
changes  of  styles  were  so  closely  observ- 
ed as  they  are  now,  we  believe  there 
was  a  good  deal  of  'open  order'  busi- 
ness, which  in  some  cases  was  of  mu- 
tual interest  to  the  buyer  and  the  seller, 
but  in  the  majority  of  cases  did  not 
turn  out  satisfactorily;  goods  were  held 
past  the  season,  sizes  were  broken  and 
could  not  be  filled  and  many  garments 
were  returned  in  bad  order,  etc.,  which 
in  nearly  every  case  caused  bad  feeling 
on   both    sides    of   the   transaction. 

Secondly:  "Do  you  find  that  it  aids 
or  hinders  business  generally?"  In  most 
cases  we  believe  it  hinders  business  with 
the  few  exceptions  where  these  garments 
have  been  shown  by  experienced  sales- 
people who  always  get  good  results.  On 
the  other  hand  the  man  who  did  not  do 
so  well  could  not  spare  time  to  show  the 
goods  himself,  and  his  sales  organiza- 
tion was  not  sufficient  to  grasp  the  op- 
portunity of  demonstrating  these  gar- 
ments to  their  full  value,  as  it  is  sell- 
( Continued  on   page  23.) 


GETTING  ADJUSTMENTS  OF  SHORTAGES 

L.tt.r  of  New   Brunswick  Retailer  Opens  Interesting  Subject-Number  of  Other  Dry 

Goods  Merchants  Quoted— Views  of  Two  Prominent  Wholesale 

Houses  Upon  the  Matter 


ANEW  BRUNSWICK  retailer  wrote 
DRY  GOODS  REVIEW  a  few 
days  ago  about  the  difficulty  that 
he  had  been  having  getting  adjustment 
of  "shorts"  from  the  manufacturers  and 
wholesalers.  To  quote  from  his  letter: 
"We  have  found  great  difficulty  and  con- 
siderable annoying  controversy  over  get- 
ting proper  adjustment  of  short  ship- 
ments, but  never  did  we  rind  any  diffi- 
culty in  getting  adjustments  of  over- 
shipments. 

"We  consider  opening  an  account  and 
letting  the  over-shipments  balance  the 
shorts.  Had  we  done  this  last  year  we 
would  have  been  $45  to  the  good. 

"In  nearly  every  case  where  we  claim 
a  shortage  the  firms  write  us  that  their 
systems  of  checking  shipments  are  abso- 
lutely infallible,  and  yet  not  long  ago  we 
received  one  such  letter  and  shortly  after 
received  another  stating  that  the  goods 
we  claimed  short  had  turned  up  in  some 
western  town." 

DRY  GOODS  REVIEW  was  anxious  to 
find  out  the  experience  of  other  mer- 
chants along  this  line,  and  a  circular  let- 
ter was  sent  out  to  a  number  of  same,  a 
goodly  number  of  whom  returned  prompt 
replies. 

From  the  tone  of  the  answers  received 
we  are  forced  to  believe  that  our  corres- 
pondent already  quoted  has  been  more 
than  usually  unfortunate  in  this  regard, 
as  but  few  of  the  other  retailers  have 
any  complaints  to  make.  Let  these 
answers  as  they  were  received  speak  for 
themselves: 

E.  B.  Crompton  &  Co.,  Brantford,  Ont. 
— "We  might  say  that  we  have  always 
found  the  wholesale  people  have  a  very 
accurate  checking  system,  and  where 
mistakes  have  occurred  we  have  had  very 
little  difficulty  in  getting  same  adjusted." 

W.  W.  Cooper  Company,  Swift  Cur- 
rent, Sask— "In  the  majority  of  cases  we 
have  little  difficulty.  There  have  been 
isdlated  cases,  of  course,  where  the  job- 
ber or  manufacturers  would  not  allow  us 
a  legitimate  claim.  We  have  in  mind  one 
letter  received  recently  in  regard  to  a 
claim  that  we  had  made  on  a  shipment 
consisting  of  some  few  pieces  in  one  case 
short.  We  immediately  wrote  the  con- 
signor to  this  effect,  attaching  a  debit 
memo,  for  the  amount  of  the  shortage, 
and  were  rather  surprised  to  receive  a 
letter  in  reply  stating  that  as  they  had 
a  checking  system  that  made  it  almost 
impossible  to  make  an  error  of  this  kind 
they  could  not  think  of  entertaining  that 
claim.  However,  in  most  cases  the  job- 
ber has  shown  a  willingness  to  adjust 
claims  after  reasonable  investigation." 

J.  Sutcliffe  &  Sons,  Trenton,  Ont.— 
"Replying  to  your  letter  re  'longs  and 
shorts,'  would  say  that  we  find  these 
about  average  up,  but  our  policy  has  al- 
ways   been    to    advise    longs    and    debit 


shorts,  and  in  this  way  get  a  more 
prompt  settlement  than  otherwise.  We 
believe  that  the  retailers  give  quite  as 
prompt  attention  to  this  matter  as  do 
the  wholesalers.  Of  course,  we  do  find 
infallible  houses  that  do  not  make  mis- 
takes, but  in  the  main  we  are  quite  satis- 
fied with  the  reasonableness  ordinarily 
meted  out.  There  have  been  cases  where 
we  have  pointed  out  'longs'  to  houses 
that  seemed  to  rather  resent  the  fact 
that  we  had  caught  them  in  a  mistake." 

Angus  Campbell  Co.,  Victoria,  B.C. — 
"We  may  state  that  we  have  very  Jittle 
trouble  in  this  respect,  and  when  we  have 
made  a  claim  upon  the  manufacturers  it 
has  been  allowed  in  most  cases  without 
demur.  In  a  few  cases  the  claim  has 
been  allowed  in  a  manner  which  conveyed 
to  us  the  impression  that  the  shipper  was 
giving  the  credit  more  as  a  favor  than 
because  he  was  rightly  compelled  so  to 
do.  With  regard  to  packers'  receipts  en- 
closed with  case,  we  find  as  a  rule  these 
do  not  amount  to  much,  as  in  several  in- 
stances we  have  found  'overs'  and 
'unders'  in  the  same  case  covered  by 
packers'  receipt  enclosed  in  the  case 
which  certified  that  contents  were  cor- 
rectly packed  and  had  been  re-checked." 

The  John  White  Co.,  Woodstock,  Ont.— 
"So  far  as  we  are  concerned  we  have  no 
complaints  to  make.  We  always  note 
that  shippers  are  particular  in  making 
inquiry  as  to  the  nature  of  the  shortage, 
but  think  they  have  a  perfect  right  to  do 
so.  We  always  make  it  a  point  before 
making  a  claim  to  be  sure  that  we  are 
right  in  doing  so,  and  are  always  very 
particular  in  giving  them  full  particulars 
with  all  the  evidence  that  we  can  give 
them,  and  the  result  has  always  been 
satisfactory." 

Charles  Ogilvy,  Limited,  Ottawa,  Ont. 
— "We  can  safely  say  that  we  have  very 
little  trouble  such  as  you  refer  to.  On 
the  whole,  adjustments  are  promptly  and 
cheerfully  settled." 

McLaren  &  Co.,  St.  Catharines,  Ont^- 
"We  have  had  very  little  trouble  in  this 
regard  for  some  time,  but  curiously 
enough  we  had  a  similar  case  where  we 
reported  an  article  short  to  a  very  high- 
class  manufacturer,  and  they  took  a 
great  deal  of  trouble  to  explain  their 
system,  and  almost  insinuated  that  it 
would  be  impossible  for  a  thing  to  be 
short.  In  a  very  few  weeks  we  received 
from  them  a  whole  express  shipment  of 
goods  that  were  not  intended  for  us  at 
all.  We  are  very  particular  about  re- 
porting goods  short.  A  shipment  must 
be  checked  over  several  times  before  we 
put  in  the  claim,  and  we  know  there  is 
a  great  deal  of  carelessness  about  re- 
ceiving goods.  We  find  that  many  mer- 
chants will  open  up  express  shipments 
and  take  the  goods  to  the  department 
where  they  belong,  especially  if  the  in- 


voice is  not  in.  It  is  a  very  easy  matter 
for  a  piece  of  goods  to  get  into  stock  or 
even  be  sold  before  the  goods  are  check- 
ed over.  To  be  perfectly  fair,  we  believe 
that  manufacturers  and  jobbers  are  no 
more  to  blame  than  the  retailers." 

Dupuis  Freres,  Limited,  Montreal, 
P.Q. — "Our  experience  along  this  line 
has  not  been  as  unsatisfactory  as  point- 
ed out  by  your  correspondent.  We  find 
that  local  houses  will  take  our  word  and 
credit  us  without  question  when  a  short- 
age arises.  As  to  outside  houses,  if  we 
can  show  that  there  has  been  any  pilfer- 
age the  proper  course  to  follow  is  to  get 
after  the  transportation  companies,  and 
we  must  admit  that  we  have  more  diffi- 
culty getting  settlement  there.  If  there 
appears  to  be  no  sign  of  pilferage  we 
find  that  most  dealers  are  willing  to 
credit  us  whatever  amount  we  claim  we 
are  short." 

The  Anderson  Company,  St.  Thomas, 
Ont. — "So  far  as  we  are  concerned  we 
have  no  cause  for  complaint  in  matters 
of  this  kind.  In  making  a  claim  we  are 
very  particular  to  supply  definite  infor- 
mation of  the  shortage,  checking  weight 
of  package,  condition  when  received,  and 
the  possibility  of  it  having  been  tamper- 
ed with  when  in  transit,  and  while  we 
occasionally  may  be  asked  to  supply  fur- 
ther particulars,  we  have  never  had  any 
disagreeable  comments  or  refusal  to 
credit.  We  do  not  feel  that  merchants 
should  treat  it  as  a  discourtesy  to  be 
asked  to  supply  as  full  particulars  as 
possible  to  allow  the  shipper  to  trace  up 
and  check  the  cause  of  shortage  so  long 
as  the  request  does  not  place  any  reflec- 
tion upon  the  claimant. 

Smallman  &  Ingram,  London,  Ont. — 
"Replying  to  your  letter  regarding  diffi- 
culty in  having  shortage  adjusted,  would 
say  we  have  no  difficulty  to  speak  of  in 
this  matter." 

The  Views  of  the  Shippers 

Wholesalers  interviewed,  and  who  re- 
plied to  our  letters  on  this  subject,  in- 
variably asked  not  to  be  quoted,  but  all 
state  that  they  do  not  claim  to  be  infal- 
lible, but  have  found  so  many  instances 
where  retailers  have  put  in  claims  and 
the  goods  afterwards  turn  up,  that  it  is 
only  natural  that  they  should  ask  the 
retailer  to  make  a  thorough  investigation 
before  they  will  consider  his  claim.  To 
quote  from  the  letter  of  one  of  them: 
"We  find  that  after  writing  customers 
in  reference  to  shortages  explaining  how 
goods  are  put  up,  etc.,  that  same  have  in- 
variably been  placed  into  stock  before  in- 
voice has  been  checked  off.  Of  course,  on 
the  other  hand,  there  is  the  possibility 
of  goods  being  sometimes  placed  in  the 
wrong  lot  when  packing,  but  this,  we  are 
glad  to  say,  as  far  as  we  are  concerned 
at  any  rate,  is  a  very  rare  occurrence. 
With  reference  to  the  retailer  who  would 
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have  been  $45  to  the  good  had  he  not  re- 
ported his  shorts  and  overs,  we  think  his 
is  an  exceptional  case,  as  we  find  that 
after  thoroughly  explaining  matters 
eight  out  of  every  ten  customers  discover 
the  goods  they  claimed  short." 

Another  large  Toronto  wholesale  house 
went  into  the  matter  very  thoroughly 
and  seemed  anxious  to  have  same  com- 
pletely thrashed  out  in  the  columns  of 
PRY  GOODS  REVIEW.  In  the  first 
place,  the  seeker  after  the  truth  was 
taken  down  to  the  shipping  room  of  the 
house  in  question  and  was  shown  how 
the  checking  is  conducted.  The  first  check 
is  made  in  the  department,  when  the 
goods  that  are  being  shipped  are  checked 
off  the  copy  of  the  house  or  traveller's 
order.  They  are  then  taken  to  the  ship- 
ping room  and  placed  in  a  bunk  by  them- 
selves— that  is  to  say,  each  shipment  has 
a  separate  bunk.  In  the  case  of  a  very 
large  shipment  it  may  occupy  two  of 
these  sections,  but  in  every  case  each 
shipment  is  kept  separate.  The  billing 
desk,  which  is  on  wheels,  is  moved,  girl, 
typewriter,  and  all,  up  to  the  section 
where  it  is  required  and  the  caller  calls 
each  piece  or  box  in  the  section,  item  by 
item,  and  same  is  typed  as  called  by  the 
billing  clerk.  This  is  done  in  duplicate, 
and  one  section  of  this  is  taken  and 
called  over  again  to  the  third  checker, 
who  verifies  the  correctness  of  the  bill- 
ing. The  case  or  package  is  then 
brought  right  up  alongside  the  section 
and  same  is  packed.  There  is,  it  is 
claimed,  but  little  chance  of  any  goods 
getting  lost  in  this  manner,  as  the  mer- 
chandise does  not  have  to  be  carried,  but 
is  simply  taken  and  packed  with  only 
one  handling:.  This  house,  while  not 
claiming  to  be  infallible,  pointed  out  that 
they  take  every  reasonable  precaution 
and  naturally  expect  the  retailers  to  be 
absolutely  sure  when  putting  in  their 
claim,  as  it  seems  to  them  almost  im- 
possible that  shortages  should  occur. 

Goods    Once    Shipped    Belong    to 
Consignee 

Another  thing  that  is  pointed  out  is 
the  rather  overlooked  fact  that  the  re- 
sponsibility of  the  shipper  ceases  once 
the  goods  are  accepted  by  the  railway 
company,  and  it  is  up  to  the  retailer  to 
make  sure  that  package,  case  or  parcel 
has  not  been  tampered  with  en  route. 

Records  Kept  of  Claims 

The  DRY  GOODS  REVIEW  represen- 
tative was  then  taken  up  to  the  office  of 
this  house  and  shown  through  a  scrap 
book,  where  records  had  been  kept  for 
numbers  of  years  of  claims  that  have 
been  put  in,  and  which  have  eventually 
proved  to  be  unfounded.  Files  have  been 
•  kept,  showing  the  correspondence  in  each 
individual  case,  and  they  make  rather  in- 
teresting reading.  From  looking  through 
them  it  is  quite  evident  that  the  retailer 
is  very  often  to  blame.  Our  readers  will 
be  interested  in  hearing  of  a  few  in- 
stances which  the  wholesalers  say  war- 
rant them  in  asking  the  fullest  particu- 
lars before  granting  a  claim. 

This  house  makes  it  a  custom  to  buy 
back  empty  cases  where  requested  so  to 
do  by  the  customers.  In  one  instance  a 
full  case  of  straw  hats  was  returned  with 


one  shipment  of  empties,  and  on  its  be- 
ing discovered  it  was  shipped  back  to  the 
retailer  in  question,  only  to  be  returned 
again  with  the  next  shipment  of  empty 
boxes. 

Another  case  was  shown  where  a 
whole  case  of  goods  was  reported  short, 
and  after  considerable  hunting  around  it 
was  found  with  a  shipment  of  reserve 
shoes  piled  away  in  a  back  storehouse. 
Case  after  case  was  recounted  where  the 
Roods  were  taken  out  of  the  shipment 
and  put  into  stock,  and  only  after  con- 
siderable correspondence  was  the  retailer 
able  to  trace  same  up  and  acknowledge 
his  mistake. 

Invoice  Should  Accompany  Goods 
In  this  case  DRY  GOODS  REVIEW 
ventured  the  suggestion  that  if  care  was 
always  taken  to  see  that  invoice  went 
forward  so  as  to  be  in  consignee's  hands 
as  soon  as  the  goods  that  this  error 
would  not  occur  so  often,  as  it  seemed  to 
happen  in  most  instances  when  goods 
were  opened  and  laid  on  one  side  waiting 
the  arrival  of  the  invoice.  In  the  interval 
some  clerk  happens  to  need  some  parti- 
cular article  from  this  shipment  and 
takes  it  and  puts  into  stock.  When  the 
invoice  arrives  and  is  checked  off  an  ap- 
parent shortage  exists. 

Stored  With  Paper  Bags 

Another  case  told  of  a  claim  that  was 
persisted  in  and  finally  allowed.  Some 
months  later  the  retailer  wrote  acknow- 
ledging that  he  had  been  in  the  wrong, 
and  stating  that  the  missing  goods  had 
turned  up,  same  having  been  stored  away 
in  the  cellar  with  a  shipment  of  paper 
bags  that  arrived  about  the  same  time. 

This  wholesale  house  was  one  of  the 
many  that  went  through  the  fire  of  years 
ago  and  during  the  reconstruction  period 
they  piled  empty  cases  returned  to  them 
in  a  space  in  the  yard  that  they  had  se- 
cured. One  case  that  was  there  for 
months  upon  being  brought  to  the  ware- 
house for  use  was  found  to  contain  two 
whole  pieces  of  table  linens.  By  the  marks 
on  the  case  it  was  ascertainable  to  whom 
this  belonged  and  a  credit  note  was  sent 
for  the  amount.  In  this  instance  the 
claim  had  never  even  been  put  in.  In- 
stance after  instance  was  shown  along 
the  same  lines  where  part  of  the  ship- 
ment had  been  left  in  the  case  and  paper 
and  rubbish  thrown  back  in  on  top.  In 
some  instances  the  consignee  resented 
very  highly  being  asked  to  look  in  the 
cases  again,  only  quite  often  to  have  to 
take  back-water  when  he  had  done  so. 
Another  error  that  seemed  to  have  oc- 
curred several  times  was  the  retailer 
checking  off  a  pile  of  piece  goods  where 
one  would  have  the  ticket  tucked  out  of 
sight.  It  would  thus  be  passed  by  and 
claim  made  for  shortage. 

These  instances  are  merely  quoted 
here  as  a  guide  to  the  retailer  as  to  how 
mistakes  might  occur.  It  is  not  nice  to 
have  to  take  back-water  and  acknow- 
ledge that  the  mistake  is  our  own,  and 
in  order  to  avoid  this  humiliation  care 
should  be  taken  before  putting  in  a 
claim.  On  the  other  hand,  there  is  no 
reason  why  there  should  be  the  attitude 

of  suspicion  cast  upon  the  claimant  by 


the  official  of  the  shipping  house  when 
seeking  to  adjust  the  matter.  DRY' 
GOODS  REVIEW  believes  that  95  per 
cent,  of  the  Canadian  retailers  would  not 
put  in  a  claim  unless  they  believed  same 
to  be  absolutely  correct,  and  undoubtedly 
the  most  of  the  hard  feeling  that  is 
aroused  is  caused  by  the  manner  in 
which  the  correspondence  is  handled. 

It  is  only  natural  that  the  retailer 
should  feel  hurt  if  the  letter  he  receives 
in  reply  to  his  claim  should  be  so  couched 
as  to  throw,  even  in  a  veiled  manner, 
doubt  upon  his  veracity.  On  the  other 
hand,  it  would  seem  to  be  most  unreason- 
able, and  in  this  we  appear  to  be  backed 
up  by  the  majority  of  the  retailers  who 
answered  our  letters,  to  refuse  to  satisfy 
the  wholesaler  and  to  give  him  the  most 
thorough  information  and  to  follow  out 
his  suggestions  that  may  help  to  find  the 
missing  goods.  Possibly  also  if  the 
wholesaler  or  manufacturer  were  to  say 
a  little  less  about  the  infallibility  of 
their  checking  system  in  use  it  would  re- 
sult in  better  feeling,  as  every  retailer 
with  intelligence  enough  to  stay  in  busi- 
ness a  week  knows  that  there  is  no  such 
thing  as  absolute  infallibility  in  a  system 
dependent  upon  human  agencies. 


OPEN  ORDER  BUSINESS  A  MENACE 

(Continued  from  page  21.) 
ing  "ideas,"  not  really  merchandise,  that 
closes   sales   in   these   modern   times. 
Goods  Should  Be  Bought  Outright 
Thirdly:   "Do  you  consider   it  a   satis- 
factory   kind    of    business    to    handle?" 
No.     In    our    humble    opinion    we    think 
every    business    transaction    shoitld     be 
closed,   as   the   dealer  does  not   take    on 
the    full    responsibility    of    disposing    of 
these  goods  and  often  neglects  same  be- 
cause of  more  urgent  business  to  effect 
sales  on  goods  bought  outright. 

Fourthly:  "Is  the  convenience  which 
it  offers  the  smaller  merchant  a  strong 
factor  in  its  favor?"  Yes  and  no.  A 
small  dealer  will  never  develop  a  satis- 
factory ladies'  ready-to-wear  business 
until  he  puts  sufficient  interest  in  same 
to  buy  his  goods  outright.  Selling  ladies' 
ready-to-wear  depends  almost  entirely 
on  the  number  of  customers  to  whom  you 
eagerly  introduce  and  explain  the  new 
ideas  in  these  garments;  and  it  is  only 
when  the  small  dealer  talks  his  ready-to- 
wear  merchandise  in  the  same  language 
as  the  large  experienced  dealers  that  he 
attracts  sufficient  attention  to  make 
sales. 

Fifthly:?  "Is  the  'open  order'  business 
abused  by  retailers  or  are  delays  in 
returns  due  to  transportation  difficul- 
ties?" Yes  in  both  cases;  but  of  course 
we  do  not  blame  the  dealer  to  hold 
garments  to  suit  his  convenience  on  an 
open    order. 

Sixthly:  "About  what  portion  of  your 
customers  ask  for  'open  orders'?"  We 
would  say  about  5  per  cent.,  and  in  the 
other  cases  only  where  our  salesmen  and 
ourselves  make  this  open  proposition, 
and  we  really  believe  this  applies  ex- 
tensively throughout  the  trade." 


MARKET   REPORTS 


THE  MARKETS  AT  A  GLANCE 

TI1K  feature  of  the  market  situation  is  the  announcement 
from  Ottawa  that  appeared  in  the  daily  press  on  April  1, 
wherein  it  was  stated  that  there  would  shortly  he  an  em- 
bargo placed  upon  many  lines  of  manufactured  goods  coming  in- 
to this  country  from  the  United  States.  This  has  been  decided 
upon  as  a  measure  to  restore  the  balance  of  trade  which  lnus  had 
an  unfavorable  effect  upon  the  rate  of  exchange.  Among  the 
articles  that  it  is  expected  will  he  on  the  prohibited  list  are:  Auto- 
mobiles, tires,  accessories,  patent  medicines,  silverware,  jewelry, 
musical  instruments,  boots  and  shoes,  ready  made  clothing,  and 
in  fact  every  article  that  can  he  manufactured  in  sufficient  quan- 
tities in  Canada.  In  order  to  cover  the  revenue  that  will  he  lost 
by  decreased  custom  duties,  it  is  proposed  to  put  a  tax  upon  all 
articles  made  in  Canada  that  are  placed  upon  the  prohibited  list. 
Just  how  this  will  he  carried  out  is  at  present  hard  to  understand, 
and  further  particulars  are  not  at  hand  at  the  time  of  going  to 
press. 

Cotton  lias  shown  considerable  strength  throughout  the  month 
and  has  established  new  records.  Middlings  sold  for  over  35c  one 
day  on  the  New  York  market,  and  at  the  time  of  writing  the 
price  remains  within  a  few  points  of  this  figure.  In  sympathy 
all  cotton  goods  have  been  very  firmly  held,  and  one  mill  has 
withdrawn  price  list.-  on  a  number  of  lines. 

Hoisery  manufacturers  continue  to  predict  a  famine  in  so  far 
as  cashmere  hosiery  is  concerned.  One  large  mill  recently  re- 
quested jobbers  to  accept  cancellations  for  a  number  of  lines,  as 
they  were  unable  to  get  enough  yarns.  Still  others  will  only  sell 
from  hand  to  mouth,  and  will  quote  no  prices  ahead. 

Linoleum  and  oilcloth  prices  have  been  withdrawn,  and  it  is 
expected  that  there  will  he  a  substantial  advance  in  these  when  new 
lists  are  issued.  Considering  the  present  price  of  linseed  oil.  as 
one  of  the  factors,  this  advance  is  hardly  to  he  called  unexpected. 
Table  oils  have  also  been  advanced  :'><»(•  a  roll  to  the  trade 

The  silk  market  has  shown  considerable  strength  during  the 
month,  heavy  business  being  transacted  in  raw  supplies  at  ad- 
vanced prices.  All  manufactured  lines  show  tendencies  to  ad- 
vance, and  in  many  cases  these  have  materialized  to  the  extent  of 
about  10  per  cent. 

While  the  linen  situation  ha-  changed  hut  little  a-  there  was 
very  little  coming  through  in  any  event,  it  i-  of  interest  to  note  that 
the  British  Government  in  a  recent  Order  in  Council  prohibited 
absolutely  the  exporl  of  linen  or  linen  products.  Whether  this 
will  prove  to  he  absolute  or  not  seems  to  he  a  question. 

Boots  and  shoes  constitute  one  line  that  will  he  directly  affect- 
ed by  the  proposed  embargo.  Business  is  reported  to  he  very  fair 
with  price-  aboul  steady.  Hides  continue  to  he  weak,  hut  leather 
houses  .-late  that  is  largely  owing  to  the  quality  of  the  hide-  thai 
are  coming  forward  at  this  time-  of  the  year. 

There  have  been  a  multitude  of  advances  in  smallwares,  prac- 
tically every  line  -bowing  some  change.  The  needle  situation  is 
reported  to  be  still  very  serious,  with  demand  vastly  greater  than 
supply.  I  lair  nets,  safety  pins,  mending  wool-,  embroidery  cot- 
tons, bundled  tape-,  and  hook-  and  eyes  are  among  the  lines  where 
lists  have  been  revised  upward-. 
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COTTONS  ADVANCE 

Raw  Cotton  Touches  New   High  Level — 

All  Cotton  Goods  Advancing — 

Some  Prices  Withdrawn 

COTTONS.— Throughout  the  month  of 
March  cotton  has  been  in  a  very  strong 
position,  and  new  records  have  been 
established.  On  March  25  the  35c  mark 
was  passed  for  middlings  on  the  New 
York  market.  Since  then  unfavorable 
war  news  caused  a  slight  recession,  but 
at  the  time  of  going  to  press  the  price 
remained  between  34c  and  35c.  Every- 
thing would  seem  to  point  to  still  higher 
prices  on  this  staple  The  labor  shortage' 
in  the  Southern  States  undoubtedly  has  a 
great  deal  to  do  with  the  situation.  A 
prominent  Toronto  wholesaler,  who  has 
but  recently  returned  from  the  South,  re- 
ports large  quantities  of  cotton  rotting 
in  the  fields  through  shortage  of  pickers. 
Added  to  this  there  have  been  some  im- 
mense contracts  recently  placed  by  the 
Washington  Government  for  cotton  for 
bandage  purposes  and  also  overall  ducks, 
contracts  so  vast  as  in  themselves  to  di- 
rectly affect  the  whole  cotton  position. 
To  say  for  a  certainty  that  cotton  will 
reach  the  40c  level  is  to  aspire  to  the  role 
of  a  prophet,  but  there  are  men  who  con- 
fidently predict  that  this  will  be  the  case 
in  the  next  few  weeks. 

In  sympathy  with  the  conditions  of  the 
raw  cotton  market  all  cotton  manufac- 
tured lines  have  been  very  firmly  held. 
Canadian  Cottons,  Limited,  withdrew  all 
prices  on  heavy  cottons,  and  at  the  time 
of  gc-ing  to  press  no  new  figures  have 
been  announced,  but  it  is  expected  that 
these  will  show  considerable  advance. 
One  cloth  that  is  particularly  affected  is 
overall  denim,  and  there  are  expected  to 
he  advances  of  at  least  2V£c  per  yard  on 
this  product  alone. 

According  to  all  authorities  the  trade 
is  entering  the  most  serious  of  positions 
in  so  far  as  supplies  are  concerned.  "The 
higher  prices  would  not  matter  so  much 
if  we  could  get  the  goods,"  said  one  de- 
partment manager.  The  reasons  for  this 
acute  shortage  in  all  cotton  goods  in  Can- 
ada at  the  present  time  are  manifold.  One 
lies  in  the  fact  that  Canadian  prices  are 
below  both  United  States  and  British  to 
such  an  extent  that  there  is  no  longer  the 
inducement  to  buy  out  of  the  country.  In 
consequence  many  jobbers  and  many  of 
the  larger  department  stores  that  used 
to  import  large  quantities  of  cotton  ma- 
terials direct  are  now  looking  to  the  Can- 
adian mills  for  business.     The  result  is 
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more  business  that  these  mills  could 
handle,  oven  if  Other  conditions  were  nor- 
mal, which,  Of  course,  they  are  not.  It  is 
hard  to  state  just  why  this  exists,  but  the 
faet    remains.         Cotton    goods,    many    of 

them,  can  be  bought  in  Canada  bo-day  at 

priees  considerably  less  than  the  same 
goods  Can  be  bought  on  the  New  York 
market,  and  in  addition  there  is  the  duty 
to  be  Considered,  which  is  only  42  V6  per 
cent.  Apart  from  the  retail  and  whole- 
sale trade,  the  garment  manufacturers 
have  been  importing  in  normal  times  an 
immense  amount  of  cotton  goods.  These 
also  are  now  looking  to  the  Canadian 
mills  for  supplies.  The  result  may  be 
easily  estimated.  The  shortage  is  going 
to  be  even  more  acute,  and  in  addition 
«  all  lines  of  Canadian  cottons 
are  due  for  still  further  boosts. 

HOSIERY  FAMINE? 

Not    Much    Relief    Expected    in    Hosiery 

Situation — One   Line  of  Children's 

Unprocurable 

HOSIERY.— While  some  hope  was  held 
out  last  month  that  there  might  be  some 
improvement  in  sight  in  the  cashmere 
hosiery  situation,  manufacturers  inter- 
viewed during  the  month  had  but  little 
hopes  that  such  would  prove  to  be  the 
case.  In  spite  of  assurances  that  there 
is  some  attempt  being  made  to  increase 
the  supply  of  French  spun  yarns  for  this 
country  the  shortage  in  same  is  becom- 
ing: more  acute  all  the  time.  One  large 
knitting  mill  manager  recentlv  informed 
DRY  GOODS  REVIEW  that  he  would 
be  unable  to  run  half  time  if  it  were  not 
for  United  States  Government  orders. 
'Not,"  he  said,  "because  there  is  not  the 
business  to  be  done,  but  because  we  can- 
not get  the  yarns  for  civilian  work.  The 
yarns  for  military  purposes  are,  of 
course,  found  for  us  and  this  is  why  we 
are  anxious  to  get  these  orders." 

On  all  sides  it  is  freely  predicted  that 
there  will  be  an  absolute  famine  for 
cashmere  hosiery  this  coming  Fall.  One 
large  Canadian  mill  has  withdrawn  prac- 
tically all  lines,  and  has  asked  jobbers  to 
accept  cancellations  on  a  great  many 
others  owing  to  inability  to  get  yarns. 
One  other  large  mill  that  specializes  on 
children's  and  misses'  lines  is  making 
practically  no  deliveries  on  cashmere 
goods,  and  will  quote  no  prices  whatever, 
selling  what  little  bit  they  have  to  offer 
from  time  to  time  at  prevailing  market 
figures.  One  jobber  who  recently  wanted 
to  place  an  order  for  some  thousands  of 
dozens  of  a  certain  line  of  cashmere 
hosiery  was  informed  that  he  could  have 
one  hundred  dozen  and  that  the  price 
would  be  whatever  they  would  be  in- 
voiced at  on  date  of  shipment.  These 
are  but  incidents  from  the  general  story 
and  serve  to  illustrate  the  fact  that 
shortage  is  acute  and  real. 

In  cotton  hosiery,  while  yarn  supplies 
are  becoming  a  little  more  difficult  to 
obtain,  the  situation  would  appear  to  be 
much  better.  Mills,  both  United  States 
and  Canadian,  have  made  good  deliveries 
and  early  placing  orders  have  been  well 
looked  after. 


INCREASE  PRICE  TO  SIX  CENTS 

Retailers  Should  Sell  Sewing  Silk  at  This   Figur< — At  New 
Pi-ice  the  Price  of  5c  Per  Spool  is  Too  Close — Manufactur- 
ers Desirous  That  New  Price  Shall  Become  Established 


IN  the  March  issue  of  DRY  GOODS 
REVIEW  an  advance  of  three  cents 
per  dozen  on  sewing  silk  was  re- 
marked upon.  The  new  price  for  the 
standard  40-yard  spool  is,  as  was  then 
stated,  48c  per  dozen  to  the  trade. 

At  the  time  the  change  was  made 
DRY  GOODS  REVIEW  found  the  ma- 
jority of  retailers  still  selling  at  the  old 
price  of  5c  per  spool  and  the  conclusion 
was  drawn  that  the  three-cent  advance 
would  have  to  be  swallowed  by  the  re- 
tailer and  would  represent  so  much  lost 
profit. 

During  the  month,  however,  evidence 
that  has  come  to  hand  shows  that  the 
retailers  are  everywhere  getting  to- 
gether and  setting  a  new  standard  price 
of  6c  per  spool.  They  are  being  urged 
to  take  this  stand  by  the  manufacturers 
who  seem  to  thoroughly  realize  that  the 
dry  goods  merchant  cannot  to-day  do 
business  upon  a  margin  of  20  per  cent, 
on  sales. 

How    It    Works   Out 

The  new  price  of  48c,  if  the  new  re- 
tail price  of  6c  is  adopted,  puts  sewing 
silk  upon  the  pre-war  basis  of  earning 
33  1-3  per  cent,  on  sales.  If,  however, 
the  price  of  5c  is  maintained  this  margin 
will  be  only  20  per  cent.,  which  is  less 
than  the  cost  of  doing  business  in  the 
average  retail  store  at  the  present  time. 

A  study  of  the  percentages,  past  and 
present,  will  be  interesting. 

Cost         Selling       Profit 

A    pre-war   price    40c  5c  33% 

Prices  before  last  ad- 
vance        45c  5c  25< , 

Present     \  riv     if     sod 

for    5c    48c  5e  i9<?, 

Present     price     if     sold 

for    tic     4Sc  tic  XV, 

A  study  of  these  figures  will  show 
how  necessary  it  is  to  increase  the  retail 
price  to  6c.  As  stated  before,  in  so  doing 
thr;  retailers  are  having  the  strong 
backing  of  the  manufacturers.  While 
these  firms  realize  that  the  threads  are 
the  property  of  the  retailer  once  bought 
and  paid  for,  and  that  he  is  privileged 
to  sell  them  for  what  he  likes,  it  is  felt 
to  be  in  the  interest  of  the  trade  that 
the  standard  price  of  6c  be  adopted  and 
travellers  are  instructed  to  notify  the 
retailers  to  this  effect.  As  a  result  this 
price  has  been  established  in  a  great 
manv  centres  much  quicker  than  DRY 
GOODS  REVIEW  had  thought  possible. 

It  is,  however,  a  healthy  sign.  It  shows 
conclusively  that  retailers  are  awake  to 
the  present  cost  of  doing  business  as 
they  never  have  been  before.  They  are 
realizing  that  selling  an  article  carrying 
only  20  per  cent,  profit  on  sales  when 
it  is  costing  them  from  22  per  cent,  to 
27  per  cent,  to  do  business  may  be  store- 
keeping  but  it  is  not  merchandising. 
They  are  demanding  from  the  manufac- 
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turers  when  advances  become  inevitable, 
owing  to  rising  costs  of  raw  materials 
and  labor,  that  the  retailer  shall  be  thor- 
oughly considered  and  that  the  change 
shall  be  made  in  such  a  way  as  to  allow 
the  retailer  his  full  percentage  of  profit. 
In  the  matter  of  sewing  silks,  infor- 
mation that  has  come  to  hand  during 
the  month  leads  us  to  believe  that  the 
retailers'  interests  were  taken  into  con- 
sideration by  the  manufacturers  and  that 
it  was  decided  when  the  advance  had  to 
be  made  that  as  far  as  possible  a  retail 
price  of  6c  would  be  established.  This 
is  as   it  should  be. 

Catalogue  Competition 

The  one  thing  that  would  seem  to 
stand  in  the  way  of  this  new  price  is  the 
fact  that  some  mail  order  houses  will 
undoubtedly  sell  for  the  period  of  exist- 
ing catalogues  at  the  old  price  of  5c. 
It  should  require  but  little  explanation 
however  on  the  part  of  the  merchant  to 
show  that  the  advance  had  materia'i'.ed 
after  the  Spring  catalogues  had  been 
printed.  While  of  course  absolutely  au- 
thentic information  cannot  be  secured, 
DRY  GOODS  REVIEW  has  been  led  to 
believe  that  these  catalogues  upon  their 
appearance  for  Fall  will  carry  the  new 
price  of  6c  per  spool  on  sewing  thread. 
At  any  rate  each  individual  retailer 
should  decide  that  sewing  silk  is  one 
line  that  should  not  be  sold  at  a  loss 
and  take  action  accordingly. 

PRICES  WITHDRAWN 

Oilchth  and  Linoleum  Priees  Withdrawn 

— New    Prices    Expected    in    a    Few 

Days— Table  Oils  Also   Up 

LINOLEUMS. — Prices  on  linoleums  and 
oilcloths  have  been  withdrawn,  and  at 
the  time  of  going  to  press  the  new  prices 
had  not  been  announced.  That  the  ad- 
vance will  be  considerable  seems  to  be 
taken  for  granted,  as  the  present  price 
of  linseed  oil  would  in  itself  justify  a 
large  increase  without  taking  into  con- 
sideration all  the  other  factors  that  en- 
ter into  the  matter.  Felt  base  lines  have 
also  advanced  in  nearly  all  instances. 
This  advance  would,  roughly  speaking, 
represent  20  per  cent.  One  well  known 
line  of  these  goods  in  rug  form,  size  9  x 
12,  that  went  to  the  trade  at  $9.80  before 
the  last  advance,  is  now  quoted  at  $11.60. 
Table  oilcloths  have  also  been  ad- 
vanced during  the  month.  This  advance 
averages  about  30c  the  roll.  The  present 
prices  being  asked  by  Toronto  jobbers 
for  these  goods  are: 

Fancy  in  5/4   $3.90  per  roll. 

Fancy  in  6/4 4.86      „       „ 

White  in  5/4   4.20      „ 

White  in  6  4 5.28      „       „ 
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CARPETS   AND 
DRAPERIES 

Manufacturers  Reluctant  to  Quote  Prices 

— Same   Practically    Withdrawn — 

Cotton  Rugs  Selling 

CARPETS— All  carpet  mills  seem  to  be 
at  sea  as  to  the  prices  that  they  should 
ask.  One  large  mill  simply  admitted  that 
they  could  not  tell  what  they  would  do, 
the  situation  was  so  bad  in  regard  to 
both  supplies  and  prices.  The  present 
lists  are,  therefore,  practically  obsolete, 
and  mills  will  only  quote  prices  on  appli- 
cation. Jobbers  seem  to  have  fair  sup- 
plies on  hand,  and  in  most  cases  are  able 
to  quote  prices  similar  to  those  asked  for 
Spring  placing.  Wherever  stocks  have 
become  depleted,  however,  big  increases 
are  noticed.  Trade  is  reported  as  being 
very  fair,  taking  all  things  into  consid- 
eration, although  sorting  business  on 
floor  coverings  has  not  really  commenced 
as  yet. 

Cotton  rugs  continue  to  be  quite  a  fea- 
ture in  this  department.  Large  sizes, 
such  as  3  x  3  Ms  yards,  are  being  shown  in 
these,  and  are  selling  for  bedrooms  and 
Summer  cottages.  Some  of  these  are 
very  pretty  and  are  reversible,  each  side 
having  a  different  pattern. 

One  of  the  fabrics  that  is  very  hard  to 
procure  in  the  drapery  department  at  the 
present  time  is  colored  felt.  In  pre-war 
days  this  was  all  imported  from  Great 
Britain,  but  of  late  there  have  been  a  lot 
of  United  States  cloths  brought  in. 
Owing  to  the  present  license  restrictions, 
however,  there  is  now  very  little  coming 
through  from  there,  and  many  jobbers 
report  an  absolute  dearth  of  supplies. 

In  sympathy  with  all  other  cotton  ma- 
terials, curtain  goods  are  very  strong.  It 
is  felt  that  there  will  be  few  Notting- 
ham curtains  imported  for  the  next  year, 
as  the  prices  that  have  now  been  reached 
make  them  almost  impossible. 

Jute  or  hemp  carpets  are  another  line 
that  is  becoming  difficult  to  procure. 
These  have  always  been  imported  from 
England,  but  now  it  is  necessary  to  get 
a  special  license  before  any  jute  may  be 
exported  and  this  leads  to  endless  de- 
lays.   In  addition  prices  are  very  firm. 

BOOTS  AND  SHOES 

Embargo  on  American  Lines  Will  Stimu- 
late Canadian  Trade— Will  Clause  re 
10r;    Tax  Apply  to  Shoes? 

SHOES.— The  sensation  of  the  month  in 
the  shoe  world  is  the  anouncement  from 
Ottawa  that  there  will  be  a  drastic  pro- 
hibition of  imports  in  the  near  future, 
and  it  is  figured  that  shoes  will  be  one 
of  the  lines  most  affected.  There  have 
been  large  amounts  of  U.S.  shoes  come 
into  this  country  in  recent  years.  Go- 
vernment experts  have  been  investigat- 
ing- the  situation  and  seem  to  be  of  the 
opinion  that  there  is  no  need  for  this  is 
Canadian  factories  are  in  a  position  to 
handle  all  the  business  that  is  going. 
The  idea  back  of  the  movement  is  of 
course  to  right  the  rate  of  exchange 
which  is  at  the  present  time  unfavor- 
able  to   Canada  to  the   extent   of  about 


2  per  cent.  If  this  prohibition  becomes 
effective  and  there  seems  little  doubt  but 
what  it  will,  it  will  stimulate  business  in 
all  Canadian  factories.  Jobbers  also  are 
bound  to  feel  the  benefit  from  this  mea- 
sure and  the  public  apparently  will  not 
suffer  if  they  are  unable  to  get  their 
particular  brand  of  shoe.  One  part  of 
the  announcement  that  is  still  pretty- 
much  of  a  mystery  refers  to  a  tax  of 
10  per  cent,  that  it  is  proposed  to  put 
upon  all  articles  made  in  Canada  which 
are  on  the  imports  embargo  list.  The 
idea  of  this  tax  is  to  make  up  for  the 
lost  revenue  caused  by  shrinkage  of 
customs.  Does  this  mean  that  there  will 
be  10  per  cent,  added  to  the  cost  of  all 
footwear  that  has  already  been  made  in 
Canada?  At  the  time  of  going  to  press 
definite  information  could  not  be  ob- 
tained. 

Shoe  business  is  reported  to  be  fair 
with  prices  remaining  about  stationary. 
Some  lines  of  leather  have  been  a  little 
weak  but  not  sufficiently  so  to  affect  the 
manufactured  article. 

Rubber  trips  are  about  completed  and 
good  business  has  been  booked  it  is  said. 
Jobbers  and  manufacturers  both  insist 
that  there  will  be  a  real  shortage  in  felt 
shoes  this  coming  Fall  and  that  there 
will  be  practically  none  whatever  for 
sorting  business. 

FEW  NEEDLES 

Needle     Situation    Still    Serious — Small 
Shipments    Sold    on   Arrival — Ad- 
vances in  Many  Other   Lines 

SMALLWARES.— The  needle  situation 
is  still  serious,  and  in  fact  seems  to  be 
a  little  worse  if  anything.  Jobbers  re- 
port that  the  occasional  small  shipments 
that  come  through  are  as  nothing  in  the 
face  of  the  enormous  demand.  One 
large  jobber  spoke  of  a  shipment  receiv- 
ed during  March  of  350,000  and  in  two 
weeks  there  was  not  a  paper  of  the  good 
selling  sizes  in  stock.  All  others  seen 
have  about  the  same  story  to  tell.  A 
cable  sent  to  the  largest  British  manu- 
facturer requesting  further  shipments 
brought  no   acknowledgement. 

Mending  wool  is  another  line  that  is 
on  the  continual  advance.  The  new 
price  based  on  mill  quotations  should  be 
$7.20  per  gross  although  there  are  some 
stocks  in  jobbers'  hands  being  sold  for 
less.  DRY  GOODS  REVIEW  represen- 
tative happened  to  be  in  a  jobber's  office 
when  an  agent  of  one  of  the  British 
manufacturers  came  in.  He  had  no 
samples  of  mending  wool  and  before  he 
could  accept  an  order  he  had  to  send  a 
cable  to  the  home  office  to  find  out  the 
price. 

Hair  nets  are  still  another  line  to  be 
advancing  rapidly.  French  manufactur- 
ers advanced  prices  without  warning 
even  on  confirmed  orders.  One  jobber 
who  had  a  large  order  placed  and  had 
had  same  confirmed  went  out  and  sold 
from  sample  at  price  that  covered  him 
as  he  thought.  He  was  therefore  rather 
surprised  to  get  a  notification  that  his 
order  would  be  filled  at  10  per  cent,  to 
25  per  cent,  advance  as  the  girls  who 
were  employed  on  this  work  had  forced 
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them  to  increase  wages  to  that  extent. 
Half  of  the  order  came  forward  at  these 
prices  when  further  word  was  received 
that  the  balance  would  only  be  shipped 
at  prevailing  prices  on  day  of  shipment. 
These  jobbers  are  wondering  how  they 
will  be  able  to  explain  this  advance  to 
their  customers  when  the  goods  are  in- 
voiced out  to  them  at  the  increased 
price. 

All  other  lines  of  smallwares  are  ad- 
vancing. Hooks  and  eyes  are  one  line 
in  which  a  rather  strange  situation  has 
been  created.  From  time  immemorial 
both  white  and  black  hooks  and  eyes 
have  sold  for  the  same  price.  The  white 
however  are  made  from  brass  and  the 
black  from  steel.  Owing  to  the  market 
condition  of  these  two  commodities  there 
is  a  difference  of  neary  100  per  cent,  in 
the  price  of  the  two  grades  to-day,  and 
the  white  hook  and  eye  is  out  of  the  5c 
retail  class.  Safety  pins  are  also  ad- 
vancing, the  price  being  asked  in  many 
places  being  now  $5.40  per  gross.  This 
also  puts  the  safety  pins  out  of  line  as 
a  5c  retail  proposition  and  most  stores 
are  getting  8c  a  card  for  them. 

In  so  far  as  jewelry  lines  are  concern- 
ed it  would  seem  certain  that  the  supply 
will  be  largely  cut  off  if  the  proposed 
embargo  on  all  such  lines  from  the  U.  S. 
goes  into  effect.  The  same  thing  applies 
to  celluloid  goods  which  even  now  can 
only  be  obtained  through  a  special 
license. 

FALL  SHIRTS  SOON 

Fall  Shirts  on  Sale  in  April— Prices  Will 

Be   Much   Higher — Tendency  to 

Sell  as  Cloths  Are  Available 

SHIRTS.— The  Fall  lines  of  most  Cana- 
dian shirt  houses  will  be  in  the  travel- 
lers' hands  some  time  in  April.  As  was 
expected,  prices  will  be  much  higher, 
but  the  increases  on  the  line  for  Spring, 
1919,  will  represent  still  greater  ad- 
vances if  manufacturers  are  to  be  be- 
lieved. Cloths  now  coming  to  hand  are 
in  many  instances  bought  at  figures  that 
are  about  half  of  the  market  value  of 
the  goods  to-day.  This  is  indicated  by 
the  customs  regulation  requiring  the 
market  value  to  be  placed  on  the  in- 
voice as  well  as  the  price  that  goods  are 
billed  out  at. 

One  firm  bought  a  line  of  shirtings  in 
January,  1918,  at  16%c.  The  invoice 
showed  market  value  of  these  goods  on 
March  7  to  be  21c.  Another  fabric  was 
bought  a  year  ago  at  lie  and  when  de- 
livered the  attested  market  price  was 
21c. 

In  addition  the  difficulties  in  getting 
shirtings  are  on  the  increase.  Most  fac- 
tories seem  to  have  sufficient  supplies 
till  October  or  November;  after  that 
they  will  be  dependent  on  arrivals. 

No  orders  are  being  accepted  for  far 
distant  delivery.  One  firm  turned  down 
a  large  order  from  the  T.  Eaton  Co.  for 
January   25   delivery. 

Several  western  firms  have  placed 
heavy  orders  for  July  delivery,  intend- 
ing to  hold  same  until  Spring,  1919. 
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PREPAREDNESS    AGAINST    PRICE-CUTTING 

ONE  phase  of  after-the-war  retailing  which  mer- 
chants may  well  keep  in  mind  in  all  their  buy- 
ing is  that  stocking  up  in  any  particular  line  should 
not  he  done  unless  the  merchant  is  reasonably  sure 
that  he  will  not  have  to  sacrifice  his  stock  for  "ready 
cash."  Some  buyers  have  protected  themselves  in 
certain  merchandise  for  several  seasons  ahead  where 
it  was  possible  hut  if.  when  the  war  is  over  and  a  fair 
amount  of  these  goods  should  still  he  on  hand,  a 
merchant  begins  to  cut  bis  prices  for  the  sake  of 
ready  cash,  or  for  any  other  personal  reasons,  there 
may  follow  a  competitive  cutting  of  prices  which 
might  easily  become  disastrous.  Where  he  is  able  to 
uet  ami  pay  for  goods  that  are  vacating  the  markets 
and  i.~  able  to  store  them  conveniently  for  future 
inc  there  may  he  some  justification  for  such  an  in- 
vestment from  the  point  of  view  of  profits. 

Hut  if  he  buys  beyond  his  means,  and  then  has 
to  wade  into  price-slashing  to  meet  his  obligations, 
the  effect  upon  the  public,  as  well  as  upon  the  trade, 
will  he  most  unfortunate. 


TIME  GOES  FORWARD  ONE  HOUR  ON  APRIL 
FIFTEEN. 

IT  i-  to  practically  the  complete  satisfaction  of  the 
Dry  Goods  trade  that  the  daylight  savings  hill 
through  and  will  probably  come  into  effect  on 
April  1").  The  two  weeks  intervening  between  the 
dates  for  the  changes  in  the  United  States  and  Can- 
ada will  cause  some  confusion,  hut  it  ha-  been  lessen- 
ed by  the  holding  of  Canadian  trains  at  the  border 
for  the  extra  hour  rather  than  running  them  through 
at  uncertain  time.  By  April  15  people  will  have  had 
time  to  make  provision  for  the  change,  and  if  need 
he  to  -sleep  on  it"  by  retiring  an  hou,-  earlier  on  the 
14th.  The  scores  of  letters  which  have  been  received 
by  Dry  Goods  Review  during  the  past  month  simi- 
lar to  those  published  in  our  March  issue  indicate 
that  the  advancing  of  dock.-  one  hour  during  the 
long  days  of  summer  is  a  projeel  which  i-  at  last 
going  to  have  an  enthusiastic  reception  and  a  fair 
trial. 


DESIGN  COPYING 

QUESTION  of  design  copying  is  discussed  else- 
where in  this  issue.  The  experiences  reviewed 
reveal  the  fact  that  the  troublous  aspects  of  it  are  not 
yet  gigantic  in  Canada.  That  they  are  present,  how- 
ever, is  reason  enough  that  they  should  he  nipped  iu 
the  hud.  There  is  little  that  can  he  done  to  prevent 
the  individual  questionable  work  of  a  buyer  taking 
one  manufacturer's  goods  to  another  and  asking  the 
second  to  copy  the  article  at  a  lower  figure,  after  the 
first  has  developed  the  idea  at  more  or  less  labor, 
forethought  and  expense,  or  of  the  manufacturer 
taking  advantage  of  such  an  offer.  It  is  possibly 
done  in  some  cases  by  people  who  do  not  realize  the 
unfairness  of  their  act,  but  in  any  case  the  evil  is  in 
the  hands  of  the  individual  to  increase  or  eliminate. 
It  is  not  worthy  of  Canadian  honor  that  such  prac- 
tices should  exist.  Let  us  each  endeavor  to  stand 
upon  our  own  feet. 


A  HIGH  HEART 

THESE  are  sobering  days  indeed,  days  in  which, 
whatever  a  man's  duties  may  be  his  thoughts 
are  turned  across  the  sea  to  where  the  battle,  that 
possibly  may  be  the  last  great  battle  for  democracy, 
is  being  fought.  It  is  being  fought,  we  believe,  to 
a  conclusion,  and  we  cannot  but  believe  that  con- 
clusion will  be  right. 

On  the  soldiers  of  Britain  and  her  allies  there 
lies  the  obligation  to  meet  this  shock  of  battle.  On 
us  at  home  there  lies  the  obligation  to  do  what  we 
can  to  aid ;  to  conserve  where  conservation  will 
assist,  to  lend  our  willing  service  in  the  enlargement 
of  production,  to  attend  to  our  own  business  with 
unselfishness  and  foresight,  care  and  caution,  for 
failure  to  do  so  can  only  mean,  no  matter  how 
insignificant,  a  loss  to  the  world  at  large;  and 
further  in  these  days  of  stress  to  "carry  on"  with 
an  assured  optimism  and  a  high  heart.  Probably 
this  latter  thing  is  the  greatest  service  and  the 
greatest  tribute  we  can  pay  to  the  raea  who  for 
our  sakes  have  died  to-day  in  France. 
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SOME  FALL  SHIRT  SAMPLES  NEXT  MONTH 

Tendency  to  Sell  From  Immediate  Stock — Few  Novelties  For  Fall  in  Evidence- 
Cloths  Continue  to  Advance  at  Tremendous  Rate — Manufacturers 
Fear  Definite  Shortage 


INTERVIEWS  with  a  number  of  shirt 
manufacturers  left  two  prominent 
thoughts  in  the  mind  of  the  DRY 
GOODS'  REVIEW  representative.  First, 
these  men  thoroughly  believe  that  a 
period  of  definite  shortage  in  shirting 
materials  is  at  hand,  and  second,  that 
different  methods  of  marketing  their 
product  will  have  to  be  established. 
To  deal  with  the  latter  thought  first; 

As  It  Used  To  Be 

When  a  manufacturer  could  go  .out 
into  the  market  and  buy  his  full  sea- 
son's supply,  know,  for  a  reasonable  cer- 
tamty  that  they  would  be  delivered  at 
such  and  such  a  time,  know  the  price 
he  would  have  to  pay,  and  the  probable 
conditions  that  he  would  run  up  against, 
it  was  the  logical  thing  to  sample  the 
complete  line  and  send  travellers  out 
to  book  business  on  the  expected  num- 
bers. Each  season,  however,  that  the 
war  continues  this  has  become  increas- 
ingly difficult.  Clothes  are  bought  and 
delivered  when  possible;  prices  jump 
overnight,  and  conditions  are  generally 
so  unsettled  that  it  is  practically  im- 
possible for  a  manufacturer  to  make  up 
a  complete  range  of  Fall  samples  in 
April  and  go  out  and  book  up  to  the 
extent  of  his  season's  production  on 
these    numbers. 


Selling   from    Stock 

In  consequence  the  tendency  is  to- 
wards selling  from  stock  on  hand,  mak- 
ing trips  oftener,  persuading  retailers  to 
buy  not  twice  a  year  only,  but  whenever 
their  stock  will  need  a  little  bright- 
ening up  in   the  way  of  fresh  patterns. 

Prices  on  shirtings  are  apparently 
jumping  overnight.  As  is  well  known 
goods  which  have  to  pass  through  the 
customs  must  not  only  be  invoiced  at 
sale  price  but  the  value  at  market  rates 
of  the  day  of  shipment  must  also  be 
indicated.  Thus  it  is  very  easy  to  gauge 
the  extent  of  an  advance  by  a  glance  at 
the  figures  thus  given.  One  manufac- 
turer had  some  interesting  figures  to 
give.  Cloth  bought  a  year  ago  at  lie 
had  recently  arrived.  The  estimated 
market  value  was  21c.  On  January  17, 
1918,  a  line  of  64  x  60  percale  was 
bought  for  16y2c.  Market  values  as  in 
dicated  by  invoice  received  on  March  7 
were  21c,  an  increase  of  4V£c  or  over 
25  per  cent,  in  two  months.  Incident- 
ally this  same  cloth  before  the  war  could 
be  bought  at  7 V4c.  Still  other  fia-ures 
could  be  quoted.  A  well  known  cloth, 
known  as  80  square  percale,  Is  valued 
to-day  at  42c — a  prohibitive  price. 
Duty  on  Increased  Prices 
This   brings   out   another   little    matter 


Three  shirts  from  the  range  of  Williams,   Greene   &   Home,   with   collar  to  match. 
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that  eats  part  of  the  manufacturer's 
profits.  When  the  goods  are  shipped 
nine  months  or  more  after  order  has 
been  placed,  the  duty  must  be  figured 
on  market  value,  not  on  invoice  price. 
With  this  duty  running  at  42%  per  cent. 
it  is  easy  to  see  that  this  is  quite  an 
item  when  the  cloth  has  nearly  doubled 
in  value. 

Could    Not    Deliver 

To  further  emphasize  the  cloth  short- 
age one  manufacturer  showed  a  letter 
from  a  cotton  mill  in  which  an  acknow- 
ledgment was  made  that  there  was  still 
a  portion  of  the  order  undelivered  out 
requesting  at  the  same  time  a  cancella- 
tion of  same  as  it  was  absolutely  im- 
possible to  get  this  cloth  through. 

All  agree  that  there  will  be  compaa- 
.tively  little  new  stuff  for  Fall.  Pat- 
terns will  follow  along  Spring  lines  and 
samples  shown  will  be  largely  from 
cloths  now  on  hand.  The  general  opin- 
ion seems  to  be  that  the  shirt  manufac- 
turing trade  has,  take  all  on  an  average, 
about  enough  cloth  on  hand  to  carry 
them  until  October.  After  that  they 
will  be  at  the  mercy  of  supplies  com- 
ing to  hand.  These  will,  of  course,  be 
at  much  higher  prices. 

Retailers   Buying   Ahead 

A  number  of  the  larger  buyers  are 
apparently  well  aware  of  the  situation. 
Representatives  of  four  western  firms 
recently  visited  Kitchener  and  bought 
$10,000  worth  of  shirts  for  delivery  in 
July.  These  will  be  held  for  Spring, 
1919.  Hudson  Bay  Co.'s  buyers  have 
also  been  trying  to  place  business  ahead 
but  no  orders  are  being  accepted  for 
later  than  December  delivery.  One  shirt 
house  recently  turned  down  an  order 
from  the  T.  Eaton  Co.  for  January  25, 
1919,  delivery. 

The  retailer  who  can  afford  to  do  so 
would  appear  well  advised  to  stock  ahead 
on  shirts.  Shirts  bought  at  present  fig- 
ures that  can  be  held  until  Spring,  1919, 
should  realize  a  handsome  profit. 

Military  lines  are  quite  in  evidence. 
Many  of  these  are  shirts  of  khaki-col- 
ored   fabrics    in    a    variety    of    textures 
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Make     Your   Preparations   Now 

for  the  Big  Demand 

7 HAT  WILL  ARISE  FOR 
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BUY  XMAS  HANDKERCHIEFS  NOW 

Shortage  in  all  Lines  of  Handkerchiefs — Linens  Practically  off 

the   Market — Prices  Continually  Advancing — 

Renewed  Demand  For  Silks 


NEXT  to  neckties  and  scarfs  what 
is  one  of  the  biggest  lines  in  the 
men's  wear  store  during  the  Christ- 
mas week?  Why,  handkerchiefs,  of 
course,  cotton,  linen  or  silk;  in  fancy 
boxes  and  by  the  dozen.  It  would  be, 
therefore,  a  serious  matter  if  there  were 
no  handkerchiefs  to  sell  when  the  selling 
season  arrived. 

Shortage   in    Sight 

While  possibly  there  may  always  be  a 
few  handkerchiefs  of  some  kind  or  other 
obtainable,  a  very  serious  shortage  is  de- 
veloping in  these  and  is  becoming  more 
pronounced  every  day.  As  an  evidence 
of  this  it  is  only  necessary  to  remind  the 
retailer  as  to  how  few  of  the  jobbers  are 
looking  for  Christmas  handkerchief  busi- 
ness. Under  normal  conditions,  during 
the  early  days  of  January,  every  men's 
wear  jobber,  every  dry  goods  jobber,  and 
every  specialty  house  dealing  in  this  line, 
was  scouring  the  country,  placing  business 
for  the  still  far-distant  Christmas  season. 
This  year  the  number  that  have  gone  out 
seeking  business  has  been  confined  to  one 
or  two  specialty  houses.  These  report  a 
tremendous  demand  on  the  part  of  the  re- 
tailer and  are  already  fairly  well  booked 
up  and  will  soon  be  withdrawing  all  or 
most  of  their  lines. 

Others,  again,  will  accept  no  handker- 
chief orders  for  later  than  May  delivery, 
and  still  others  are  selling  from  hand  to 
mouth. 

Why  a  Hankderchief  Shortage? 
Well,  we  are  getting  used  to  reported 
shortages,  but  why  a  handkerchief  short- 
age? It  commenced,  first  of  all,  in  the 
shortage  of  linen  lawns  for  linen  hand- 
kerchiefs. It  is  not  necessary  to  dilate 
here  on  the  linen  situation.  That  is  too 
well  known.  Suffice  it  to  say  that  the 
most  serious  feature  of  the  acute  linen 


shortage  is  in  fine  handkerchief  lawns. 
Looms  that  have  been  working  upon  this 
class  of  material  have  been  particularly 
easy  to  adapt  to  work  on  aeroplane  cloth. 
In  consequence  they  were  commandeered 
by  the  British  Government  even  before 
the  machines  working  upon  damasks  and 
similar  goods.  In  addition  to  this  short- 
age in  linen  goods  it  must  be  remembered 
that  our  fine  cotton  handkerchiefs  were 
largely  of  British  importation.  Govern- 
ment requirements  and  shipping  difficul- 
ties have  also  had  their  influence  here  and 
the  supply  has  been  greatly  diminished. 

Prices   Continually  Advancing 

And  thus  it  is  that  wholesalers  have 
found  stocks  very  hard  to  accumulate, 
and  have  also  found  that  they  were  com- 
pelled to  pay  continually  higher  prices. 
With  the  strong  position  of  raw  cotton, 
selling  as  it  is  around  the  34c  figure  for 
middlings,  with  the  finer  grades  suitable 
for  handkerchief  lawns  away  above  this 
mark,  it  is  evident  that  still  higher  prices 
are  in  sight. 

Buy  Christmas  Supplies  Now 

It  would  seem  advisable  therefore  for 
retailers  to  look  around  now  and  pick  up 
their  Christmas  requirements  wherever 
they  can  get  hold  of  suitable  lines.  There 
is  great  danger  that  there  will  be  a  seri- 
ous shortage  and  in  addition  there  is  noth- 
ing to  expect  in  so  far  as  prices  are  con- 
cerned   but  still  higher  figures. 

Revival  in  Silk  Handkerchiefs 

Silk  handkerchiefs  are  reported  to  be 
having  a  second  lease  of  life  and  to  be 
selling  freely  in  practically  all  parts  of 
the  country.  The  shortage  of  fine  linens 
probably  has  much  to  do  with  this  re- 
vival. Fancy  bordered  lines  are  among 
the  sellers  and  combinations  of  ties,  col- 
lar and  handkerchief  to  match  are  meet- 
ing with  a  good  reception   . 


COLLARS  ADVANCED  IN  PRICE 

Expected  Advance  Materialized  March   15  —  Retailers   Will 

Make  About  Same  Margin  of  Profit — Waterproof 

Collars  Soon? 


AS  predicted  in  February  issue  of 
DRY  GOODS  REVIEW,  collars 
have  been  advanced  in  price,  same 
taking  effect  on  March  15.  A  few  days 
previously  prices  had  also  been  advanced 
in  the  United  States. 

Profit  About  Same 

The  new  price  in  Canada  will  be  $1.60 
per  dozen  with  the  retail  price  fixed  at 
20c  straight.  This  gives  about  the  same 
percentage  of  profit  to  the  retailer  as  the 
former  price  of  $1.35,  when  the  retail 
price  was  $2  per  dozen. 

While  this  increase  was  expected  and 
seems  well  justified  by  prevailing  costs  of 


raw  materials,  it  will  doubtless  cut  down 
sales  considerably.  With  collars  retailing 
at  20c  or  3  for  50c,  the  usual  sale  was  for 
three  collars.  There  was  good  argument 
possible  to  induce  a  man  to  increase  his 
purchase.  Now  it  will  be  a  usual  thing 
for  the  customer  to  buy  one  collar  at  a 
time  instead  of  the  three.  Such  being  the 
case  the  retail  trade  feels  that  it  would 
have  been  as  well  to  still  further  increase 
the  figures  and  make  the  retail  price 
straight  25c.  By  this  means  it  would  have 
assured  a  stability  in  the  collar  situation 
that  could  reasonably  have  been  consider- 
ed safe  building  upon  for  a  year  at  any 
rate.  As  it  now  stands  manufacturers 
30 


claim  that  further  advance  will  be  in 
order  in  the  very  near  future.  This  means 
that  three  or  four  months  from  now  there 
will  be  rumors  going  around  that  an  ad- 
vance in  prices  is  in  order  and  after  three 
or  four  months  of  uncertainty  the  ad- 
vance will  materialize.  All  this  tends  to 
upset  conditions  generally  and  if  further 
advances  are  necessary  the  retail  trade 
would  have  been  better  pleased  to  have 
had  them  at  once.  The  objection  to  this 
has  been  that  a  straight  25c  collar  would 
restrict  sales.  As  against  this,  however, 
a  price  could  have  been  made  of  say  $1.80 
per  dozen,  the  retail  price  to  be  25c  or 
$1.40  for  half  a  dozen.  This  would  still 
allow  the  retailer  a  good  margin  of  profit 
and  there  would  be  some  inducement  to 
the  customer  to  buy  half  a  dozen  at  a 
time.  As  it  now  stands  the  margin  of 
profit  will  not  allow  any  such  inducement 
to  be  given. 

Treating   Retailers    Fairly 

The  collar  manufacturers  are,  however, 
giving  the  retajler  a  better  deal  than  their 
confreres  in  the  United  States.  There  the 
price  has  been  placed  at  $1.40  to  the  trade, 
with  the  retail  price  still  $2  per  dozen. 

DRY  GOODS  REVIEW  claims  that 
less  than  33  1-3  per  cent,  on  selling  price 
does  not  give  the  retailer  a  working  mar- 
gin particularly  upon  such  lines  as  collars 
where  sales  are  small  and  yet  require 
considerable  time  and  trouble  to  make. 
Then  the  shrinkage  in  soiled  goods  and 
discarded  lines  is  considerable  and  has 
to  be  taken  into  consideration. 

DRY  GOODS  REVIEW  has  continu- 
ally urged  upon  the  collar  manufacturers 
the  necessity  for  giving  the  retailers  a 
fair  show  when  making  the  contemplated 
advance  in  order  to  get  their  co-operation. 
Apparently  this  advice  has  been  heeded 
and  there  should  be  a  good  working  mar- 
gin at  the  new  figures. 

Those  retailers  who  took  the  advice  of 
DRY    GOODS    REVIEW    a    couple    of 
months  ago  will  now  have  a  chance  to 
reap  some  reward  for  their  foresight. 
Waterproof  Collars  Next 

Another  advance  that  would  seem  to  be 
imminent  is  in  rubber  or  waterproof  col- 
lars. These  have  also  been  raised  by  the 
United  States  manufacturers,  but  in  this 
country  prices  still  remain  the  same.  This 
is  probably  nearly  the  only  line  that  the 
retailer  of  men's  wear  has  in  his  store 
that  he  can  still  buy  at  pre-war  figures. 
Undoubtedly  the  increased  cost  of  labor, 
raw  materials,  and  other  manufacturing 
costs  would  warrant  an  increase  in  the 
price  of  these.  Competition,  however,  in 
this  line  is  keen  and  it  is  evident  that  each 
manufacturer  does  not  intend  to  be  the 
first  to  make  the  break. 

Retailers  are  evidently  expecting  an  ad- 
vance and  orders  have  been  particularly 
heavy,  so  much  so  that  one  factory  at  least 
can  keep  no  stock  on  hand  but  is  ship- 
ping its  daily  output  and  even  at  that 
having  difficulty  in  being  able  to  supply 
the  demands  of  the  trade. 

It  may  be  taken  for  granted  that  an 
advance  in  these  will  eventuate  in  the  very 
near  future.  The  new  price  established  in 
the  United  States  is  $2.40  per  dozen,  with 
the  retail  price  fixed  at  30c  straight. 
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Dry  Goods  Review 


EXPECT  HEAVY  WASH  SUIT  SEASON 

Sanitary    Features  of  Washable  Cloths  Appeal  to  the   Modern 

Mother  —  Present   Eigh   Prices  of  Cloth  Lines  Another 

Inducement — New  York  Reports  Good  Winter  Demand 


WE  anticipate  that  we  will  do 
a  bigger  boys'  wash  suit  busi- 
ness this  year  than  ever  be- 
fore." This  is  the  opinion  of  a  Toronto 
retailor  who  specializes  on  boys'  lines. 
The  increasing  cost  of  clothing,  which 
seems  to  the  average  mother  to  be  even 
worse  when  buying  "Willie's"  clothes 
than  when  buying  "dad's,"  seems  to 
make  it  very  probable  that  such  will  be 
the  case. 

One  large  clothing  manufacturer,  who 
also  makes  a  special  effort  to  capture  the 
boys'  trade,  writes  as  follows:  "The 
scarcity  of  goods  for  the  boys'  clothing 
trade  is  becoming  more  acute  every  day, 
and  there  are  practically  no  shipments 
coming  out  from  England  of  the  class  of 
goods  suitable  for  boys'  wear.  In  order 
to  keep  up  our  trade  we  are  going 
largely  into  cotton  lines,  and  we  find  that 
these  are  taking  very  well.  They  are 
much  lower  in  price  than  the  cheap 
tweeds,  and  they  will  wear  much  better 
in  every  way." 

It  is  evident  from  these  two  opinions 
quoted  that  the  men's  wear  dealer  should 
give  this  more  attention  than  he  has 
been  doing  in  the  past.  Wash  clothing 
is  a  line  that  has  improved  very  much  in 
the  last  few  years.  Style  and  fit  are  as 
important  in  these  now  as  in  the  cloth 
suit.     In  addition,  the  sanitary  features 


of  the  washable  suit  appeal  to  the  aver- 
age mother.  The  usual  healthy  boy  will 
go  in  places  that  are  not  as  sanitary  as 
could  be  wished  and  drag  his  pants  with 
him.  The  cleansing  thoroughly  of  the 
cloth  suit  is  next  to  an  impossibility. 
This,  however,  does  not  apply  to  the 
wash  cotton  suit.  • 

New  York  reports  that  the  boys'  wash 
suit  trade  is  increasing  immensely.  This 
is  said  to  be  true  even  of  the  Winter 
months.  The  modern  home  of  the  mod- 
erately well-to-do  is  as  warm  in  Winter 
as  in  Summer,  and  in  consequence  around 
the  house  there  is  no  logical  reason  why 
a  cotton  suit  could  not  be  worn  at  any 
time  of  the  year.  The  mothers  are  ap- 
parently beginning  to  realize  this,  and 
there  is  no  doubt  that  the  very  sanitary 
features  mentioned  above  have  had  a  lot 
to  do  with  the  present  popularity  of 
washable  clothing. 

One  thing  seems  certain.  The  mer- 
chant who  seems  to  be  well  impressed 
with  the  merchandising  possibilities  of 
this  line  is  the  one  who  carries  a  stock  of 
sufficient  proportions  to  give  his  custom- 
ers a  varied  range  to  choose  from.  The 
merchant  who  carries  only  one  or  two 
lines  of  very  ordinary  design  usually 
claims  that  the  line  is  not  worth  bother- 
ing about. 


OVERALLS  ADVANCE  AGAIN 

Most  Manufacturers  Asking  $27  For  Fall  Orders— All  Cotton 

Prices  Withdrawn — Movement  on  Foot  to 

Drop  All  Odd  Sizes 
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OIXG  up,  express  elevator  stops 
only  at  'steenth  floor."     Thus 

might  the  present  overall  situa- 
tion be  described.  Advances  from  $22  to 
$27  in  a  few  short  months  is  going  some. 
A  study  of  the  cotton  market,  however, 
will  convince  the  most  skeptical  that  the 
manufacturers  cannot  be  profiteering 
any. 

The  advance  has  been  more  or  less 
steady  throughout  the  Winter  months. 
In  October  the  higher  priced  overalls 
struck  a  $22  level  and  since  then  almost 
monthly  advances  have  taken  place,  until 
on  March  1  they  had  reached  the  price 
of  $24  per  dozen,  or  exactly  two  dollars 
a  garment. 

Cotton  Prices  Withdrawn 

On  or  about  March  25  Canadian  Cot- 
tons Limited  withdrew  all  cotton  prices, 
although  new  lists  had  been  issued  but 
a  short  time  previously.  While  definite 
information  is  not  obtainable  at  the  time 
of  going  to  press  it  is  expected  that  the 
advance  on  overall  denims  will  equal 
2V2  cents  per  yard. 


$27  Per  Dozen  for  Fall 

In  sympathy  with  this  movement  over- 
all prices  were  immediately  adjusted. 
Some  well  known  lines  of  the  higher 
grade  became  $25  per  dozen  for  imme- 
diate and  these  same  firms  will  only  ac- 
cept orders  for  August  delivery  at  $27 
per  dozen.  All  other  lines  of  overalls 
have  been  advanced  or  will  be  by  the 
time  this  issue  of  DRY  GOODS  RE- 
VIEW reaches  its  readers.  Thus  the 
humble  overall  becomes  a  $3  proposition 
from  a  retail  viewpoint,  though  it  is 
doubtful  if  this  price  will  become  estab- 
lished for  some  time  yet.  Merchants, 
however,  who  have  a  stock  of  overalls  on 
hand  bought  at  much  lower  figures  than 
these  would  be  well  advised  to  hold  out 
for  the  profit  that  their  foresight  en- 
titled them  to,  particularly  in  the  face 
of  the  cotton  situation. 

Raw  Cotton  at  35  Cents 

Raw  cotton  during  the  closing  week  of 

March    actually    crossed    the    35c    figure 

for   middlings.     Bad     news     from     the 

western  war  front  caused  a  slight  easing 
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off  in  these  prices  before  the  first  of  the 
month,  but  there  is  little  doubt  in  the 
minds  of  all  who  are  making  a  close 
study  of  the  situation  but  what  still 
higher  prices  are  yet  to  be  recorded. 
Immense  orders  have  recently  been  plac- 
ed by  the  United  States  government  for 
cotton  for  bandages  and  also  for  ducks. 
These  orders  are  so  vast  as  to  immediate- 
ly have  their  effect  upon  the  whole  cot- 
ton situation  and  are  themselves  suffi- 
cient to  cause  a  strong  feeling  in  the 
market.  Apparently  the  talk  of  govern- 
ment control  of  raw  cotton  has  been  only 
talk,  or  if  the  matter  had  been  considered 
it  was  dropped,  as  it  was  realized  that 
production  is  the  main  issue.  In  the 
face  of  these  facts  no  one  will  dare  pre- 
dict what  prices  may  yet  be  reached  by 
raw  cotton  and  in  proportion  by  overalls. 

Overall  manufacturers  report  that 
sales  are  keeping  up  well  in  spite  of  high 
prices  and  seem  to  have  no  fear  but  what 
this  condition  will  continue.  As  one  man 
points  out,  other  clothes  have  gone  up 
even  more  in  price,  so  there  is  no  ad- 
vantage in  abandoning  the  $3  overall  for 
the  $50  suit  of  clothes. 

There  is  a  movement  on  foot,  however, 
to  cut  down  stocks  on  hand  both  in 
manufacturers'  warehouses  and  in  retail 
stores.  One  measure  that  it  is  expected 
will  help  towards  this  end  is  the  dropping 
of  all  odd  sizes.  Two  or  three  well  known 
manufacturers  have  adopted  this  plan 
and  it  is  expected  that  others  will  soon 
fall  in  line.  Thus  overalls  will  only  be 
made  in  sizes  32,  34,  36,  38,  etc.,  and  the 
leg  lengths  will  also  be  made  in  even 
numbers.  This  will  mean  that  it  will  not 
be  necessary  for  either  retailer  or  manu- 
facturer to  have  as  large  a  stock  in  order 
to  have  a  complete  range  of  sizes.  The 
movement  would  seem  to  be  a  splendid 
one  in  so  far  as  any  one  can  see  as  there 
is  no  reason  why  a  man  cannot  be  fitted 
with  an  overall  on  this  basis  the  same  be- 
ing  intended  to  fit  loose  and   easy. 


HOW   TO  KEEP   UP  WITH   RISING 
COSTS 

(Continued  from  page  20.) 
formation  could  be  established  where  a 
black  list  of  people  who  will  not  pay 
their  accounts  could  be  kept.  There  are 
a  number  of  people  in  Montreal  who 
seem  to  make  a  hobby  of  beating  the 
department  stores.  They  start  at  one 
end  of  St.  Catherine  Street  and  open  an 
account;  buy  all  they  can  and  stall  off 
the  payment.  When  this  store  shuts 
down  on  them,  they  travel  on  to  the 
next.  Most  of  these  people  are  well  able 
to  pay  if  they  would,  but  the  fact  that 
the  merchants  have  no  organization 
which  compels  them  to  pay  before  they 
can  get  merchandise  at  another  store, 
encourages  them  to  continue. 

I  know  of  a  city  where  the  merchants 
within  a  certain  district  have  combined 
their  advertising  and  send  out  weekly  or 
daily  a  circular  to  every  home  in  the 
city,  in  which  all  of  their  advertisements 
appear.  By  doing  this  they  have  re- 
duced the  cost  of  advertising  and  have 
made  the  district  in  which  they  are 
located  the  central  shopping  district  of 
the  city. 


Dry  (foods  Review 


M  E  N  '  S    A  N  I)    B  0  YS'    D  E  1 '  A  KTM  E  N  T 


IS  DESIGN  COPYING  A  MENACE  ? 

Knit  Goods  Men  Say  it  is— A  Few  Retailers  Ask  For  Designs 

to  be  Copied  Elsewhere  at  Lower  Prices — Some 

Practices  Arc  Making  For  Trouble 


THERE  is  some  difference  of  opinion 
among  Canadian  manufacturers  as 
to  the  extent  to  which  design- 
copying  may  be  causing  disaffection  in 
the  trade.  So  far  as  the  cloak,  suit  and 
dress  manufacturers  go,  they  seem  to  re- 
gard design  copying  as  part  of  the 
"repartee"  of  the  business  for  they 
frankly  admit  that  New  York  is  at  pres- 
ent the  main  source  of  inspiration  for 
Canadian  designers.  The  larger  manu- 
facturers here  send  their  designers  to 
the  American  markets  frequently  and 
they  copy,  alter  and  adjust  whatever 
they  see  there  that  appeals  to  them  so 
that  any  "pilfering"  on  this  side  of  the 
line  is  done  by  small  firms  who  turn  out 
cheaper  lines  of  goods  copied  from  Can- 
adian firms  who  go  to  the  expense  of 
sending  their  designers  on  trips.  This 
sort  of  copying  of  course  is  "always  with 
us."  But  the  larger  houses  say  that  they 
do  not  find  this  copying  very  trouble- 
some because  the  designs  have  to  be  so 
altered  in  order  to  produce  a  "cheap 
edition"  that  they  are  usually  unrecog- 
nizable. Then  too,  the  fact  that  they  fol- 
low some  time  after  the  originals  takes 
from  their  effect. 

From  answers  received  to  letters  sent 
out  by  DRY  GOODS  REVIEW  last 
month  enquiring  as  to  the  seriousness  of 
design-copying  in  Canada  and  the  ex- 
tent to  which  exclusive  designs  are  ap- 
preciated, it  may  be  concluded  that  in 
the  lines  referred  to  above  the  trouble 
has  not  reached  the  critical  stage  that 
it  has  in  the  United  States. 

The  Smith  Bill  in  the  U.S. 

The  Smith  Bill  introduced  in  Congress 
at  Washington  proposes  to  put  designs 
on  the  same  basis  as  copyrights,  the  ap- 
plicant paying  the  fee  depending  in 
amount  on  the  period  for  which  he  is  to 
receive  protection.  The  application  is  to 
be  filed  and  examined  and  if  it  interferes 
with  "prior  art"  it  must  be  proven  new 
and.  original.  This  bill  provides  for 
everything  from  linens  and  laces  to 
carburetors  and  crank  shafts.  A  need 
for  such  legislation  has  been  felt  for 
some  time  in  the  United  States  where 
some  firms  pay  their  designers  immense 
salaries. 

In  Canada,  so  long  as  the  manufac- 
turer confines  certain  designs  to  one 
dealer  in  a  town  there  is  little  other  de- 
mand from  buyers  for  anything:  exclusive 
and  on  that  account  there  is  not  the 
inspiration  here,  so  far,  to  raise  a  class 
of  the  really  high  priced  designers  and 
therefore  to  protect  designs.  With 
these  conditions  we  may  conclude  that 
there  is  little  really  creative  designing 
done  here.  In  our  young  country  the 
demand  at  present  is  for  garments  that 
originate  in  New  York  rather  than  being 
the  product  of  Canadian  originality.  We 
want  to  dress  like  New  York.     Perhaps 


some  day  "the  latest  from  Canada"  will 
be  a  selling  feature  abroad,  but  just  now 
we  look  elsewhere  for  the  fountain  of 
fashions. 

Copying  More  Serious  in  Knit  Goods 
There  is  one  line  of  manufacture,  how- 
ever, in  which  design-copying  is  gener- 
ally conceded  to  be  somewhat  of  a 
menace  in  Canada.  Our  enquiries  sent 
to  knitting  mills  received  more  stirring 
comment  than  those  from  elsewhere. 
Here  are  the  five  questions  submitted: 

Have  you  found  the  copying  of  your  designs  bv 
competitive   firms  a   menace  in   your  business? 

Do  you  consider  the  trouble  serious  enough  or 
growing  suffciently  that  steps  toward  protection 
should  be  taken  at  once? 

Do  you  know  of  any  movement  on  foot  in  Can- 
ada at  the  present  time  aiming  at  the  protection 
of   designs? 

Have  you  any  private  methods  for  the  protection 
of   your   own    designs  ? 

To  what  extent  do  retailers  prefer  exclusive  pur- 
chasing rights  for  certain  designs? 

And  here  are  some  of  the  answers  re- 
ceived. 

Pushes    New    Designs    Strongly 

"1.  We  have  had  other  firms  copy 
practically  every  line  of  hose  we  put  on 
the  market  since  commencing.  We  have 
copied  from  another  maker  one  of  their 
lines. 

2.  Would  want  to  consider  further  be- 
fore answering. 

3.  No. 

4.  No.  Except  to  get  good  sale  on 
some     line  before  it  is  copied. 

5.  A  good  store  in  a  small  town  does 
not  like  to  have  its  price-cutting  com- 
petitors have  same  style  and  brand  as 
they  have;  in  bigger  places  this  does  not 
apply  so  much." 

Competition   Necessitates   Original 
Designing 

"We  might  say  we  believe  this  is  a 
long  felt  want  and  will  be  eagerly  taken 
up  by  manufacturers,  and  particularly 
when  these  designs  have  been  produced 
by  master  workmen  who  have  to  be  paid 
large  salaries  (in  these  strenuous  days 
of  competition)  when  new  competitive 
ideas  have  to  be  applied  at  any  cost,  and 
for  which  the  manufacturer  is  justly 
entitled  to  protection. 

1.  Yes. 

2.  Yes. 

3.  There  has  been  a  desire  but  no  ac- 
tion. 

4.  No. 

5.  To  such  an  extent  that  they  are 
willing  to  place  larger  orders  when  pro- 
tected and  particularly  on  high  class 
merchandise;  and  in  some  cases  exclusive 
dealers  will  not  buy  at  all  without  pro- 
tection." 

Copying  by  Former  Employees 
"Some  time  ago  we  found  that  some 
people  were  copying  our  designs  etc.,  but 
we  found  in  most  cases  that  they  were 
made  from  people  who  previously  had 
worked  with  us,  either  foreman  or  fore- 
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lady.  The  trouble  in  some  cases,  for  one 
season,  may  do  some  harm.  However,  in 
the  long  run  it  does  not  make  very  much 
difference  as  we  have  had  buyers  who 
took  our  samples,  kept  them  for  perhaps 
two  or  three  days  or  more,  got  some 
other  manufacturer  to  give  them  a  price 
on  the  same  garment  and  if  they  found 
that  there  was  a  cigar  in  it  for  the  buyer, 
the  order  is  lost.  We  do  not  know  of 
any  way  to  protect  ourselves  except  by 
the  same  crookedness. 

"In  selling  to  retailers  we  generally  try- 
to  get  hold  of  the  largest  and  best  store 
to  whom  we  sell  exclusively  in  one  town. 
In  our  opinion  very  little  can  be  done 
regarding  the  design,  as  the  least  alter- 
ation will  produce  practically  the  same 
garment  and  yet  not  the  same. 

"We  have  had  some  trouble  right 
enough  in  this  direction.  In  fact  when 
the  writer  was  connected  with  the  old 
Colonial  Knitting  Co.,  at  Guelph,  and  in 
connection  ran  the  Guelph  Worsted 
Spinning  Mills,  some  manufacturer 
brought  our  own  garment  to  the  spin- 
ning mill  to  get  the  yarn  that  the  gar- 
ment had  been  made  from.  In  fact  at 
one  time  some  clever  American  at  Win- 
nipeg had  the  cheek  to  try  to  sell  the 
right  to  make  a  ruff  neck  collar  for  a 
certain  bonus,  which  writer  had  made 
for  two  years,  and  which  he  is  still  sell- 
ing. We  also  once  made  a  beautiful 
wool  coat  with  a  special  collar;  the  coat 
was  not  out  on  the  road  a  month  before 
some  cheaper  garments  were  put  on  the 
market  with  the  same  collar;  but  as  said 
before  it  is  very  hard  to  put  a  stop  to 
that  kind  of  business." 

A  Stitch  in  Time 
All  of  which  goes  to  show  that  re- 
tailers as  well  as  manufacturers  can 
exercise  much  loyalty  by  conducting 
their  buying  along  such  "square"  lines 
as  will  eliminate  the  economic  waste  in 
Canada  of  having  to  go  through  a  period 
similar  to  that  experienced  in  the  United 
States  where  it  has  been  found  necessary 
to  place  on  the  statute  books  regulations 
which  signify  the  presence  of  unscrupu- 
lous methods  to  an  alarming  extent.  It 
appears,  however,  that  manufacturers 
are  the  chief  offenders  in  the  matter  but 
encouragement  should  not  be  given  by 
retailers. 


SILKS  HIGHER 

Raw    Silks    Advance — All    Manufactured 

Lines  Firmly  Held — Scarcity  in 

Some  Lines 

SILKS.— During  the  -month  the  raw  silk 
market  has  been  very  firm.  It  is  hard 
to  estimate  in  percentage  figures  what 
the  extent  of  advance  has  been,  as  it  has 
been  irregular,  but  there  has  been  big 
business  doing  in  all  classes  of  raw  sup- 
plies at  good  prices,  and  the  market  is 
very  firm.  In  sympathy  practically  all 
manufactured  goods  have  advanced  at 
the  mills.  In  some  cases  these  advances 
equal  at  least  10  per  cent.  Scarcity  still 
exists  in  some  lines  of  fancy  silks  that 
are  having  a  big  sale  and  demand  in  all 
lines  is  reported  to  be  good. 


PLENTY  OF  COLOR  IN  NEWEST  NECKWEAR 

Some  Very  Handsome  Effects  Achieved  in  Printed  Silks— Batwings  Continue  in  Good 

Demand  —  Tie  Manufacturers  (Maim  Difficulty  in  Procuring 

Exclusive  Silks 


PLAINER  clothing  stylos  are  the 
order  of  the  day.  Hats  will  be 
staple  in  style  and  quiet  colors 
will  predominate,  but  the  man  on  the 
street  is  making  up  for  it  by  putting  all 
the  color  that  his  taste  calls  for  into  his 
neckties.  To  walk  into  the  showrooms 
of  the  average  tie  manufacturer  without 
having  first  taken  a  "bracer"  is  running 
serious  risk  indeed  if  one's  nervous  sys- 
tem is  such  as  to  be  easily  affected  by- 
color  combinations. 


howled  for  more.  As  A  result  more  was 
purchased  and  continues  to  be  purchased 
even  until  the  present  time,  and  there 
seems  to  be  no  inclination  on  the  par! 
of  even  the  retailers  or  the  wearers  to 
slacken  up  in  the  demand  for  bright 
patterns. 

Possibilities  of  Printed  Patterns 

Another  reason  for  the  popularity  of 
loud  patterns  lies  in  the  development  of 
printed  neckwear  silk  to  its  present  pro- 
minent position.  In  printed  goods  effects 
can  be  achieved  that  would  be  impossible 
in  dyed-in-the-yarn  silks  except  at  an  ex- 
traordinary cost.  This  again  explains 
why  demands  for  prints  and  loud  pat- 
terns go  hand-in-hand. 

Among  the  new  designs  noticed  were 
some  very  handsome  printed  satins, 
known  as  Parisian  satins,  supposedly  be- 
cause they  were  never  nearer  Paris  than 
New  York,  which  come  in  a  range  of 
mixed  patterns  called  Patika.  These 
would  seem  to  carry  out  the  "camou- 
flage" idea,  as  the  mixed  effect  reminds 
one  of  the  pictures  we  have  seen  of  ar- 
mored trains  or  aerodromes  painted  in 
similar  designs. 

Failles,  of  course,  remain  good.  Some 
very  handsome  ones  are  known  as 
radiant  failles,  having  a  firmer  finish 
than  the  velvet  finish  failles  that  have 
been  popular  for  some  time.  Another 
range  consists  of  broche  faille,  with  bro- 
caded grounds  and  large  showy  floral 
patterns  printed  on  same. 

Crepes  continue  to  sell  well,  and  the 
patterns  in  these  vary  from  some  of  the 
t  xtremest  in  the  ranges  to  some  very- 
neat  patterns  of  more  modified  designs. 
One   ranee    of  these,  known    as  "Tokio 

An  effeclire   pattern  shown  by   Tooke 
Bros.,  Montreal. 

A  closer  inspection  reveals,  however, 
that  while  there  is  color  galore,  and 
while  some  of  the  designs  are  loud 
enouih  to  out-shout  Billy  Sunday,  never- 
theless some  of  the  louder  ones  are  very 
beautiful  and  the  designs  original  and 
attractive.  Moreover,  in  the  words  of 
me  designer,  "The  trade  demands  bright 
patterns  and  seems  to  be  selling  little- 
else,  so  it  is  up  to  us  to  handle  same." 
Bright  Patterns  Originated  in  New  York 

Why  this  run  on  bright  patterns  just 
at  present,  for  run  there  undoubtedly  is? 
It  can  be  largely  traced  to  the  fact  thai 
tie  manufacturers  have  been  forced  to 
xo  to  New  York  almost  exclusively  for 
their  silks  for  the  past  year.  That  city- 
has  always  favored  bright  patterns,  and 
had  very  little  else  to  offer  when  buyers 
went  looking  for  stuff  suitable  for  the 
Canadian  trade.  Some  of  these  were 
bought  with  more  or  less  fear  and 
trembling  and  introduced  to  the 
Canadian  public,  with  the  result  that 
the  supposed-to-be  extremely-conserva- 
tive   Canadian    fairly    ate    them    up    and  Fancy  crepe  faille  shown  by  Wm.  Milne. 
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crepes,"  were  particularly  noticeable,  the 
patterns  being  distinctly  Japanese,  while 
being  moderate  enough  for  the  most  con- 
servative man. 

Black  and  White  in  New  York 

New  York  reports  a  considerable  de- 
mand for  black  and  white  designs, 
fashioned  after  the  high-grade  scarfs 
now  being  worn  by  many  of  the  better- 
dressed  Englishmen,  but  Canadian  manu- 


From  the  Spring   range   of  Tooke   Bros. 

facturers  claim  they  have  noticed  no 
more  than  the  usual  amount  selling. 

All  are  agreed  that  it  will  undoubtedly 
be  a  big  season  for  batwings.  The  fact 
that  a  good  range  of  these  is  still  pro- 
curable to  sell  at  50c  may  have  some- 
thing to  do  with  this,  although  it  is 
doubtful  if  this  is  a  very  large  considera- 
tion. The  fact  that  more  and  more  men 
are  becoming  able  to  tie  a  bow  tie  effec- 
tively is  nearer  the  real  reason  for  the 
increased  demand.  For  this  season  bat- 
wing  bows  will  be  seen  in  a  big  range  of 
silks,  including  some  of  the  more  pro- 
nounced patterns,  where  same  are  not  too 
large  to  admit  of  effective  cutting. 

All  silks  have  shown  a  tendency  to  ad- 
vance slightly  in  price,  though  so  far 
this  advance  has  not  been  sufficient  to 
cause  the  tie  manufacturer  to  adjust  his 
figures.  There  seems  to  be  no  scarcity 
in  neckwear  silks,  although  New  York 
trade  papers  are  continually  referring 
to  the  inroads  that  Canadian  tie  manu- 
facturers are  making  now  that  the  Swiss 
market  is  entirely  closed.  Manufac- 
turers claim,  however,  that  there  is 
great  difficulty  in  getting  exclusive  pat- 
terns.    ' 
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MEN'S    WEAK    SECTION 


The 


.Advance' 


Another  dandy  model  from  the  popular 
Arlington  line  of  Cleanable  Linen-Like  Collar* 


The  Good  Looks 
of  this  Collar 


are  only  equalled  by  its  sound  practical 
economy.  Men  to  whom  a  clean  collar 
a  day  is  a  necessity — well-to-do-men — 
are  wearing  this  Arlington  Cleanable 
Collar  which  is  to  all  intents  and  pur- 
poses a  linen  collar  that  never  needs 
laundering — a  collar  that,  when  it  does 
become  soiled,  cart  be  made  clean  and 
presentable  in  an  instant  by  merely 
sponging  with  clean  water.  There  are 
many  other  good  shapes  in  the  Arling- 
ton line — it  is  varied  enough  to  please 
every  taste.  Every  model  has  the 
stitched  edge  and  the  full  linen-like  fin- 
ish. Write  us  about  the  Arlington 
proposition.    It's  a  good  one. 

The  Arlington  Company  of  Canada,  Limited 

7(5    BAY    STREET.    TORONTO,    CANADA 

Wt  no-L-  curry  a  complete  stock  at  —  Montreal:    Read  Building 
and     Winnipeg  :      Travellers     Building,     Bannatyne    Street 
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Carhartt  Allovers 

Dealers  who  took  our  tip  last  year  that   this 
garment  would  prove  immense- 
ly popular  have  been  making 

Big  Profits 

Farmers,  Mechanics,  Motor- 
ists and  others  have  found 
this  a  handy  useful  garment, 
and  it  certainly  made  a  hit 
with  them. 

Get  Your  Share 

by   stocking    up 
immediately. 

Carhartt  Allovers  cost  less 
than  the  two  piece  suits,  both 
to  you  and  your  customer, 
and  the  margin  of  profit  is 
much  greater. 

Hamilton  Carhartt 
Cotton  Mills  Ltd. 


TORONTO 
VANCOUVER 


Toronto  Unit 

MONTREAL  WINNIPEG 

LIVERPOOL,   ENG. 
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Haugh  Brand 
COVERALLS 

For  Kiddies 

These  serviceable  little  garments 
provide  the  most  practical  means 
of  saving  children's  clothes  and 
preventing  the  huge  piles  of  wash- 
ing that  are  the  bane  of  the  young 
mother. 

Carefully  made  of  neat,  strong 
materials,  they  will  give  much 
satisfactory  service.  Buttons  are 
particularly  well  sewn  to  stand  the 
tumblings  of  the  little  wearers. 

In  sizes  for  2,  3,  4,  5  and  6  years. 

J.  A.  Haugh  Mfg.  Co. 

LIMITED 
658  King  Street  West,  Toronto 


SB* 


Every  back-yard  gardener  needs  a  pair  of 


I3RANT54 

GLOVES 


and  every  good  dealer  should  make  a  point  of  supplying  this  demand. 

The  women's  trade  particularly  will  be  bigger  than  ever  this  year  because  more 

and  more  women  are  preparing  to  help  beat  the  "H.  C.  of  L."  by  making  that  back 

lawn  more  productive. 

All  this   means  a   bigger    call    for    the    best    cotton    glove   selling   to-day — the 

TAPATCO. 

The  dry  goods  merchant  is  the  man  to  supply  this  demand.     The  housewife  will 

prefer  to  buy  her  working  gloves  where  she  purchases  her  household  necessities. 

Let    her    know    you    are"  handling    the    TAPATCO    line.      And    recommend    it. 

TAPATCO  Gloves  are  comfortable  and  serviceable  and,  besides,  they  are  good 

looking — a  point  of  strong  appeal  to  most  women. 


Many  Styles 
Many  Colors 


Made  in  Band  Top.  Knil 
Wrist  and  Gauntlet  Styles 
light,  medium  and  heavj 
weifrhts.  Jersey  Gloves  anc 
Mitts  in  Oxford.  Tan  an< 
Slate. 

Also  Leather  and  Leather 
ette    Trimmed    Gloves. 


Put  TAPATCO 
Gloves  to  the 
front.  It  will 
pay  you.  Good 
Sales.  Big 
Profits. 


The  American  Pad  &  Textile  Co. 

CHATHAM,  ONTARIO 


11^  to    18*. 
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Here's  a  collar  for 
every  man 


From  Kast  to  West,  and  from  North  to 
South,  wherever  men  work,  there  you 
will  rind  a  need  for  KantKracK  Collars. 

In  cities,  in  towns,  in  villages,  on  farms, 
everywhere  more  men  whose  work 
quickly  soils  collars  are  daily  realizing 
the  decided  advantages  of  a  "looks-like- 
linen"  collar  that  can  be  cleaned  in  a 
jiffy. 

It  makes  no  difference  where  your  store 
is  located,  you  can  sell  Kant|<racK  Col- 
lars. Chauffeurs,  drivers,  clerks,  me- 
chanics in  all  trades,  apprentices,  rail- 
way men,  farmers, — they  all  are  glad  to 
know  and  wear  KANTKRAcK  Collars. 

And  there's  a  KantKracK  shape  to  suit 
any  taste,  and  a  size  to  fit  any  neck. 

Put  Kant«racK  Collars  in  their  wide 
variety  into  your  stock  and  make  a  bid 
for  the  business  of  those  men  to  whom 
linen  collars  mean  an  excessive  laundry 
bill. 


We  are  tin  only  Canadian  manufacturer  for  tin  Onli-Wa  Tic  Holders — sold  at 
$3.50  per  dozen. 


The  Parsons  and  Parsons  Canadian  Company 

HAMILTON,   CANADA 


SALESMANSHIP 


NEW  POINTS  OF  SYSTEM  IN  THE  H.  J.  DALY  STORE 

Manager's  Office  Close  to  Main  Entrance  is  Easily  Accessible  to  Patrons  —  Sales  Staff 
Must  Know  How  to  Approach  Customers 


THE  store  manager's  office  inside 
the  main  door  with  no  windows  or 
doors  to  it,  regular  conference 
among  the  store  managers,  and  a  store 
school  for  the  education  of  clerks  in  the 
matter  of  approaching  and  selling  cus- 
tomers, are  among  the  chief  features  in 
the  new  H.  J.  Daly  store,  Ottawa. 

It  was  pointed  out  in  February  issue 
of  DRY  GOODS  REVIEW  that  the  H.  J. 
Daly  Co.  had  taken  over  the  Rea  store 
and  that  a  number  of  brand  new  ideas 
would  be  injected  into  the  operation  of 
it.  The  above  are  a  few  of  them  and 
probably  the  most  outstanding  at  the 
present  time.  The  store  manager  is  Mr. 
W.  P.  Grant.  Just  inside  the  main  door 
on  the  right  you  will  find  his  office. 
And  if  he  is  not  adjusting  some  com- 
plaint of  a  customer  somewhere  in  the 
store  you  will  likely  find  him  sitting  by 
his  table  facing  the  door  with  a  view 
pretty  well  over  the  ground  floor  of  the 
store. 

The  word  "door"  should  scarcely  be 
used  in  referring  to  the  manager's  office. 
There  is  no  door.  There  are  no  glass 
windows  even.  The  front  of  his  office  is 
wide  open.  A  sign  above  calls  attention 
to  the  fact  that  the  manager  is  there  to 
attend  to  all  complaints  and  difficulties 
of  customers.  And  the  customers  are 
using  this  service. 
"Complaint"   Service    Frequently    Used 

"You  would  be  surprised,"  Mr.  Grant 
informed  DRY  GOODS  REVIEW,  "the 
number  of  customers  that  come  in  to  see 
me  about  things  in  the  store  which  they 
do  not  just  appreciate.  Many  of  them, 
of  course,  are  not  of  very  much  account. 
Nevertheless  if  a  customer  went  out  dis- 
satisfied in  any  way,  it  would  be  an  in- 
jury to  the  store  and  to  the  business.  It 
is  for  this  reason  we  decided  when  open- 
ing the  store  to  give  this  special  service 
to  our  patrons. 

"We  believe  this  is  a  winning  idea.  In 
the  majority  of  stores  you  will  find  the 
manager's  or  proprietor's  office  on  the 
top  floor  where  it  would  require  any- 
where from  ten  or  fifteen  minutes  to  half 
an  hour  to  reach.  When  a  customer 
does   reach    it    the    manager    is    behind 


closed  doors  and  this  necessitates  extra 
time  to  get  an  interview.  In  such  cases 
few  customers,  if  any,  will  ever  go  to  the 
trouble  of  registering  a  complaint  except 
in  a  most  extraordinary  case.  This 
means  the  dissatisfied  customer  leaves 
the  store  without  having  her  complaint 
adjusted  and  spreads  dissatisfaction 
among  her  friends  which  is  a  distinct 
loss  to  the  business." 

Mr.  Grant,  as  well  as  Mr.  Daly,  has 
been  connected  with  the  National  Cash 
Register  Co.  for  a  good  many  years. 
So  has  also  Mr.  J.  Gulbranson,  the 
store's  superintendent.  Mr.  Grant  and 
Mr.  Gulbranson  both  have  had  consider- 
able experience  in  department  store 
operations  in  the  United  States.  They 
are  adopting  some  ideas  they  have  used 
before  as  well  as  others  which  after  full 
consideration  they  believe  will  be  of 
considerable  benefit. 

Store    Managers    Confer    Regularly 

Regular  conferences  of  the  store's 
managers  are  held.  There  is  no  definite 
time  for  these.  Whenever  anything 
arises — some  departure  from  the  regular 
routine,  for  instance — a  conference  of 
the  managers  is  held  to  decide  upon  the 
best  course  to  follow. 

Mr.  Grant  explains  this  keeps  all 
managers  in  touch  with  the  store  policy 
so  that  they  are  always  in  position  to 
look  after  their  department  and  the  em- 
ployees under  them  with  greater  preci- 
sion and  greater  effectiveness. 
Must  Know  How  to  Approach  Customers 

The  sales  staff  in  the  Daly  store  is 
given  special  attention.  "It  is  our  policy," 
Mr.  Grant  pointed  out,  "not  to  have  a 
single  sales  clerk  go  into  the  depart- 
ment before  he  or  she  has  had  some 
training  in  the  matter  of  approaching 
customers  properly.  This  training  is 
secured  through  special  classes  which 
are  held  every  day.  These  classes  are 
attended  by  a  certain  number  of  em- 
ployees so  that  all  of  them  get  experi- 
ence and  assistance  regularly  in  sales- 
manship. We  point  out  for  instance  that 
customers  should  not  be  allowed  to 
stand  around  a  counter  or  table  waiting 
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for  someone  to  serve  them.  This  is  one 
of  the  big  troubles  in  a  department  store. 
Customers  will  become  dissatisfied 
through  absence  of  service  in  this  con- 
nection probably  more  quickly  than  in 
any  other  way.  We  therefore  urge  upon 
our  sales  staff  to  watch  customers 
closely  and  never  permit  them  to  wait 
around  without  offering  to  serve  them." 

The  Daly  store  covers  an  entire  block. 
It  is  one  of  the  largest  individual  stores 
in  Ottawa.  It  is  interesting  to  note  that 
at  the  outset  it  is  not  following  the  beaten 
path  but  is  striking  out  along  new  lines. 
The  progress  made  and  the  expenen.  e 
of  the  store  this  year  will  make  a  very 
interesting  subject  for  discussion  a  year 
hence. 


STAFF  MEETS  ONCE  A   MONTH 

THE  staff  of  the  C.  H.  Smith  Company, 
Windsor,  Ont.,  hold  an  evening  once  a 
month  to  discuss  efficiency  and  store 
improvement.  They  find  it  very  helpfui 
and  report  that  it  is  a  strong  factor  in 
stimulating  interest.  The  latest  news 
from  authoritative  sources  is  discussed 
together  with  how  best  to  apply  the 
principles  of  it. 


THE   FALL  COLOR  CARD 

READERS  of  DRY  GOODS  REVIEW 
may  secure  copies  of  the  1918  Fall 
Season  Color  Card  issued  by  the  Textile 
Color  Card  Association  of  the  U.S.  and 
which  was  described  in  last  month's  is- 
sue, for  the  regular  price  of  $1.50  per 
copy,  sent  to  DRY  GOODS  PEVIEW. 


A    GENEROUS    CONTRIBUTOR 

MR.  LEOPOLD  FRANK,  manufacturer 
of  woolen  robes  and  rusrs  in  London, 
Eng.,  subscribed  £10,000  for  National 
War  Bonds  last  month  when  the  city  of 
London  was  raising  100  millions  in  new 
subscriptions.  Mr.  Frank  had  con- 
tiibuted  £15,000  for  the  same  purpose 
previously  and  has  received  special 
thanks  for  his  munificence  from  the  Lord 
Mavor  of  London. 


DRESS  FABRICS 

AND  SILKS 


ARE  WOOLEN  GOODS  REALLY  SCARCE? 

Prospects  For  Fall  Are  For  Almost  no  All-wool  Fabrics  But  a  Fairly  Good  Supply 

of  Mixtures — There  Arc  Many  Sides  to  the  Woolen  Goods  Situation 

— Early  Placing  of  Orders  Advised 


DURING  the  past  month  DRY 
GOODS  REVIEW  has  made  special 
effort  to  investigate  the  situation  of 
the  woolen  goods  market  as  to  whether 
there  is  actually  the  alarming:  scarcity  of 
materials  that  has  been  talked  of  so  much 
at  every  turn.  The  pathetic  expressions 
on  the  faces  of  most  of  the  best  known 
authorities  in  the  trade  are  alone  enough 
to  convince  one  that  something  painfully 
critical  is  facing  them,  besides  the  en- 
quirer. 

It  has  been  remarked,  in  one  case  by  a 
big  department  store  buyer,  and  in  an- 
other by  a  large  dress  manufacturer,  that 
when  a  buyer  visits  the  market  and  has 
the  money  with  him  to  place  a  good-sized 
order  he  finds  no  difficulty  in  obtaining 
all  the  goods  he  wants.  There  is  no  doubt 
that  instances  have  occurred  of  this  sort, 
but  the  fact  is,  nevertheless,  that  the 
average  purchaser  finds  no  matter  where 
he  searches,  that  where  there  are  goods 
offered  the  prices  have  reached  such  a 
height  that  he  feels  almost  certain  that 
he  would  be  unable  to  dispose  of  the  goods 
at  any  profit  at  all  if  he  purchased  them. 
He  finds  too,  that  some  of  the  fabrics 
which  he  has  never  been  without  in  his 


history,  are  nowhere  to  be  had;  that  cer- 
tain fabrics  are  offered  him,  plain  in  color, 
staple  in  weave,  and  small  in  range. 

No   Cross-breds   at   All 

One  of  the  leading  wholesalers  stated 
emphatically  to  DRY  GOODS  REVIEW 
that  there  are  absolutely  no  cross-bred 
wool  fabrics  on  the  market  to-day.  There 
is  a  certain  quantity  of  serge,  broadcloth, 
some  few  pieces  of  velours,  some  tweeds, 
homespuns,  etc.  He  cited  an  instance  of 
the  way  buying  is  being  done  by  some  of 
the  representatives  from  Canada's  largest 
cities.  This  buyer  came  from  one  of  the 
wealthiest  Western  cities.  In  his  orders 
he  used  to  include  five  or  six  full 
pieces  of  fine  broadcloth  and  in  a  good 
assortment  of  coloring.  When  he  visited 
the  market  a  few  days  ago  and  found  that 
to  do  business  in  the  ordinary  way  he 
would  have  to  sell  the  new  broadcloths 
at  from  $6.00  to  $7.00  a  yard,  he  felt 
certain  that  he  could  not  sell  it  at  that 
and  so  decided  to  take  one  suit  length  of 
each  of  the  three  or  four  colors  carried 
by  the  wholesale.  If  this  is  the  method 
of  the  large  stores,  it  is  a  safe  conclu- 


sion that  the  smaller  ones  will  join  in  the 
conclusion  that  fabrics  are  scarce. 

Scarcity    Forbids   Novelties 

Another  well-known  woolen  goods  au- 
thority explained  that  all  through  the 
trade  from  raw  wool  dealer  to  retailer, 
the  shortage  has  brought  about  the  gen- 
eral adoption  of  a  system  of  allotment. 
First  of  all  the  Government  of  Great  Bri- 
tain controls  practically  all  the  available 
raw  wool.  It  stipulates  very  definitely 
what  proportion  of  the  supplies  as  they 
come  in  will  be  used  for  army  purposes 
and  what  for  civilian,  with  the  latter  very 
much  the  smaller.  As  manufacturers  re- 
ceive this  wool  they  make  up  their  civi- 
lian allotment  into  so  many  yards  of 
serge,  so  many  of  homespun,  so  many  of 
broadcloth,  etc.  They  have  not  time  to 
go  into  popular  priced  novelties,  or  even 
fancy  fabrics  at  any  price  but  confine 
their  output  to  goods  whose  sale  is  assur- 
ed. Fashion  does  not  enter  into  the  pro- 
cess apart  from  some  slight  changes  in 
the  range  of  colorings  from  season  to 
season. 

(50  Pieces  Instead  of  500 

After  each  allotment  of  wool  is  manu- 


Fall  Coatings  Just  Out 


Three  of  the  coatings  for  Fall  in  which  orders  are  being  placed   this  month.     They  are  in   indistinct   plaids  with   dull  check 
grounds  with   hints  of  greys,  blues  or  browns.     The  overchecks  are  in  more  distinct  blue,  russet  or  apple  green  or  combina- 
tions of  these.     Shown   by  N'isbet  &   Auld,  Toronto. 
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factured  the  output  is  apportioned  among 
the  orders  which  have  been  placed  with 
the  mill.  In  one  case  the  allowance  on  an 
order  for  500  pieces  of  suitings  was  60 
pieces.  This  was  for  an  old  and  reli- 
able customer.  The  incident  may  be  taken 
as  indicative  of  the  ratio  of  supply  to  de- 
mand at  present.  The  firm  who  received 
the  60  pieces  is  about  to  send  its  travelers 
out  with  their  first  Fall  range  of  coatings 
(all  of  which  are  of  Canadian  manufac- 
ture so  far)  and  instead  of  the  two  or 
three  trunks  of  samples  which  each  trav- 
eler used  to  carry,  this  season  a  bundle 
measuring  about  12  inches  deep  contains 
the  entire  range.  As  to  prices,  one  line 
of  suiting  which  sold,  wholesale,  in  1914 
at  50  cents  a  yard  sells  now  for  $2.00;  a 
santoy  which  in  1913  was  37%  cents  is 
now  $2.00  also. 

Buy  Early  Where  Possible 

The  condition  resulting  from  all  this  is 
that  buyers  who  are  close  to  the  markets 
or  who  keep  in  close  touch  with  them  and 
are  ready  to  place  orders  whenever  they 
see  an  offering  of  fabrics,  and  who  are 
able  to  take  them  in  at  once  so  that  the 
manufacturer  keeps  his  shelves  cleared, 
are  the  ones  who  are  able  to  keep  enough 
goods  on  hand  to  protect  their  business. 
It  seems  more  advisable  than  ever  before 
that  buyers  make  their  purchases  for 
Fall,  especially  in  woolen  goods,  from  the 
very  first  lots  they  can  find.  Everywhere 
stocks  are  lower  than  they  have  ever  been 
before,  which  means  that  there  is  going  to 
be  a  pretty  steady  call  for  goods  for  Fall 
selling  and  those  who  place  their  orders 
first  are  surely  the  most  likely  to  get 
their  shipments  when  the  goods  are  made. 

Another  Point  of  View 

A  buyer  for  one  of  Toronto's  big  stores 
remarked  to  DRY  GOODS  REVIEW:  "If 
a  man  says  he  can  get  plenty  of  all-wool 
materials,  all  I  can  say  is  that  he  is  very 
lucky.  With  raw  wool  at  $2.00  a  pouna 
it  stands  to  reason  that  manufacturers  are 
not  going  to  make  very  much  in  the  way 
of  all-wool  fabrics.  The  price  which  they 
would  have  to  ask  would  be  beyond  the 
reach  of  all  but  a  very  few  people  and 
therefore  they  are  stretching  out  their 
allotment  of  wool  by  making  up  mixtures 
of  it  with  cotton.  The  big  majority  of 
suitings  and  coatings  for  next  Fall  will 
be  of  this  type.  Even  the  fine,  nicely- 
finished  broadcloths  have  cotton  in  them. 
Many  cotton-backed  fabrics  are  being 
made  which  of  course  look  like  pure  wool 
on  the  outside.  In  fact  one  mieht  say  th'U 
practically  everything  will  have  some 
cotton  in  it.  Many  pieces  will  not  have 
more  than  20  per  cent.,  of  course,  and 
experts  will  scarcely  be  able  to  detect  it 
at  all."  This  buyer  stated  that  he  had 
already  done  almost  all  his  buying  for  Fall 
but  even  with  the  early  placing  it  was 
necessary  to  accept  a  large  amount  of 
mixtures  in  order  to  be  assured  of  sup- 
plies at  practical  prices. 


notes — piano  notes — for  the  wool  needed 
to  clothe  the  army  and  navy.  It  pro- 
posed that  the  government  commandeer 
a  number  of  ships  on  the  Pacific  coast, 
load  them  with  pianos  and  send  them  out 
to  Australia  to  be  exchanged  for  wool. 
In  this  way,  it  was  argued,  the  Govern- 
ment could  keep  the  balance  of  trade 
at  the  centre  of  the  teter  board,  take 
care  of  the  gold  balance  and  get  wool. 

Australia,  it  was  stated,  has  gone  daft 
on  the  player  piano,  possibly  because 
there  are  no  flats  in  Australia,  and  it's  a 
long,  long  way  between  houses;  they  are 
paying  $600  for  a  machine  that  sells  for 
$300  on  this  side  of  the  big  pond.  Even 
two  steamships,  carrying  4,000  pianos, 
would  give  relief  to  the  clothing  situa- 
tion, according  to  the  manufacturers' 
notion. 


TRADING  PIANOS  FOR  WOOL 

A  Way  Suggested  to  Get  Australian 

Commodity 

THE  National  Piano  Manufacturers'  As- 
sociation   of    America    wants    to     swap 


COTTON 

Colored  Voiles  and  Silk  Effects  Promise 
to    Sell    Well— Manufacturers    Hold- 
ing Back  1919  Quotations 

THERE  is  little  news  to  report  in  cot- 
ton goods.  The  stores  are  displaying 
new  ranges  of  the  Summer  fabrics  every 
day  and  interest  in  them  on  the  part  of 
the  public  seems  keen.  Voiles  are  given 
by  far  the  most  attention  and  their  pat- 
terns are  almost  innumerable.  Flowered, 
fancy  striped  foulard,  small  all-over  and 
gingham  designs  are  all  heaped  before 
the  public  and  are  selling  in  fairly  equal 
proportions  so  far.  A  few  bordered  ef- 
fects are  shown  and  a  good  many  plain 
colors  in  both  voile  and  batiste.  These 
shades  include  all  the  season's  leaders, 
including  dark  as  well  as  paler  tints. 
One  novel  range  includes  small  che.k 
patterns  which  have  always  before  been 
associated  with  serge  or  homespuns.  The 
color  combinations  are  dark,  such  as 
black  and  navy,  two  tones  of  green,  blue 
and  grey,  black  and  brown,  black  and 
green,  etc.  The  dark  tartan  plaids  in 
voiles  are  also  offered. 

Besides  the  voiles  and  similar  weaves 
there  is  a  good  showing  of  finely  finished 
mercerized  cottons  in  delicate  patterns. 
Many  of  these  especially  in  the  foulard 
designs  resemble  silks  very  closely  and 
while  the  price  is  high  it  is  still  very 
much  lower  than  that  for  silks  and  will 
no  doubt  be  used   extensively. 

Piques  in  plain  and  fancy  colorings  have 
a  big  call  for  children's  frocks,  separ- 
ate skirts,  neckwear,  vests,  etc.,  and  so 
too  have  the  plain  colored  linen-effect 
mercerized  cottons.  A  good  many  of 
these  in  the  deeper  shades  are  expected 
to  meet  with  good  demand  from  the  re- 
tailer as  soon  as  the  season  for  wash 
suits  is  here. 

News  for  1919  Will  Be  Late 
In  previous  years  a  good  deal  of  inter- 
est in  the  next  year's  cottons  was  shown 
about  this  season  but  this  year  it  is  ex- 
pected that  the  new  things  will  appear 
considerably  later.  Manufacturers  feel 
that  it  is  much  too  early  to  announce 
any  prices  for  1919  and  therefore  are  not 
trying  to  stimulate  enquiries  about  thei>- 
plans.  The  belief  is  that  the  production 
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that  will  be  offered  may  be  less  than 
that  which  was  sold  for  the  Fall  of 
1918,  with  the  demand  much  greater 
than  the  supply.  Some  houses  that  used 
to  take  orders  as  early  as  in  May  intend 
(at  present)  to  wait  until  well  on  in 
July  or  early  in  August  this  year. 

LINEN  EMBARGO 

Embargo    Further    Curtails    Linen    Im- 
ports 

The  embargo  placed  by  the  British 
Government  upon  all  linen  goods  makes 
the  conducting  of  a  linen  department 
even  more  difficult  than  ever.  There  is 
every  prospect  that  those  stocks  which 
are  already  low  will  be  unable  to  be  re- 
plenished after  a  very  short  time.  The 
wholesalers  of  course  have  been  buying 
up  whatever  was  available,  but  they  have 
had  to  handle  a  great  deal  of  mixed  and 
cotton  goods.  Even  those  have  been  un- 
certain commodities  and  the  prices  ex- 
tremely high.  One  firm  "who  never  car- 
ried cotton  towels  before  at  all  is  hand- 
ling a  certain  amount  of  them  now  mere- 
ly to  keep  up  a  supply  of  something. 
These  sell  now  at  $7.75  to  $8.00  a  dozen, 
goods  that  used  to  be  $4.58  when  they 
could  be  disposed  of  at  all.  Gentlemen's 
linen  handkerchiefs  which  used  to  sell  at 
98  cents  wholesale  are  now  priced  at 
$3.05,  but  in  most  cases  the  prices 
are  listed  in  books,  little  or  none  of  the 
merchandise  being  offered. 

Advises  Heavy  Purchasing 
Some  of  the  larger  buyers  have  felt 
that  the  close  of  the  war  cannot  release 
any  flax  or  linen,  and  since  no  increased 
production  can  be  counted  upon  until 
some  time  afterwards  therefore  (so  an 
importer  remarked  to  DRY  GOODS'  RE- 
VIEW) they  have  been  buying  steadily 
wherever  possible  during  the  past 
couple  of  years.  "I  would  not  advise  a 
man  to  buy  beyond  his  means,"  said  this 
gentleman,  "but  I  think  it  would  be  a 
safe  investment  for  him  to  purchase 
iinen  goods  that  are  on  the  market  even 
at  the  present  high  prices,  and  to  pur- 
chase them  to  the  limit  of  his  capacity. 
If  he  is  able  to  give  space  to  the  mer- 
chandise I  think  he  would  be  wise  to  buy 
for  any  length  of  time  ahead— for  three 
years  even.  This  year  when  my  travel- 
lers went  out  I  did  not  expect  they  would 
send  in  very  many  orders  for  I  knew  we 
had  sold  more  goods  before  than  would 
be  now  consumed,  but  I  found  that  every- 
where buyers  were  eager  to  get  all  the 
linens  we  could  let  them  have,  and  they 
were  wise." 

The  lowest  price  quoted  now  for  70- 
inch  linen  yardage  is  $1.57.  and  it  goes 
up  to  $2.21;  there  was  a  time,  not  so 
long  ago,  when  75  cents  was  considered 
high  for  the  same  goods. 


LINENS.— The  British  Government  on 
February  28  brought  down  an  Order-in- 
Council  absolutely  prohibiting  the  export 
of  all  linens  and  linen  materials.  Whether 
this  will  be  absolutely  adhered  to  it  is  a 
little  hard  to  ascertain  at  the  present 
time,  some  beina:  inclined  to  think  that 
there  will  be  a  certain  amount  allowed 
out    under    restrictions. 


CONDITIONS   IN  SILK  TRADE  VERY  SATISFACTORY 

Supplies  Coming  Along  Better  Than  in  Mosl  Other  Textiles  -Good  Qualities  Lead- 
Prices  Firm — Range  of  Richly  Colored  and  Novel  Patterns  Oul 
For  Fall  Linings 


THE  one  topic  in  textiles  which 
wholesalers  seem  to  take  pleasure 
IB  discussing  is  that  of  silks.  Both 
baying  and  selling  is  brisk  and  steady 
throughout  the  trade  with  prices  firm. 
"The  market  conditions  are  very  healthy" 
is  the  characteristic  feeling  both  among 
wholesalers  in  Canada  and  in  the  manu- 
facturing and  other  branches  of  the 
trade  in  the  United  States.  In  Japan 
there  is  more  uncertainty  expressed,  but 
the  Fact  that  one  of  the  leading  Toronto 
wholesalers  received  a  shipments  of  silks 
from  Japan  in  27  days,  and  states  that 
rilks  are  the  easiest  merchandise  to  get 
from  Japan,  indicates  that  the  prospects 
for  supplies  are  good.  It  is  easy  to  un- 
derstand why  silks  gain  ship  room  when 
other  freight  might  be  withheld,  for 
when  a  shipper  has  to  pay  $9.00  a  foot 
for  space  he  is  going  to  fill  that  space 
with  the  merchandise  which  combines 
the  least  bulk  with  the  greatest  value. 
As  a  result  almost  none  of  the  Japanese 
basketry  is  expected  to  come  over  under 
present  conditions,  but  silks  may  be  ex- 
pected continually. 

The   Labor   Factor  Troublesome 

The  greatest  cause  for  concern  in  the 
silk  industry  in  the  United  States  and 
also  in  Japan  is  labor.  There  is  little 
or  no  concern  felt  for  the  supplies  of 
raw  silk  beyond  the  difficulty  of  securing 
steady  labor  to  prepare  it  for  the  mills. 
As  a  result  of  this  factor  a  letter  re- 
ceived last  month  from  a  Japanese  firm 
stated  that  the  manufacturing  trade 
there  is  filled  up  with  orders  for  crepe 
oe  Chines  for  October  delivery  and  for 
Georgette  crepe  to  October  or  November. 
Also  they  can  eet  very  high  prices  for 
their  goods  and  will  not  undertake  any 
guarantee  of  delivery.  The  American 
mills  are  also  said  to  be  filled  up  with 
orders  now  for  Fall  delivery. 

Best  Qualities  Sell  Best 

The  lines  upon  which  both  countrie> 
mentioned  are  busiest  are  those  of  the 
finest  qualities.  From  Japan,  of  course, 
the  plain  colors,  crepe  de  Chines  Georg- 
ettes and  taffetas  in  their  best  products 
of  highly  twisted  are  the  big  items  and 
demand  for  these  is  as  wide  as  America. 
United  States  mills  are  turning  out 
quantities  of  rich  satins  and  silks  of  the 
pussy  willow  order,  satin  meteors,  etc., 
which  also  are  constructed  of  highly 
twisted  yarns  and  are  said  to  be  abso- 
lutely indestructible.  For  this  reason 
high  grade  silk  suits  will  be  worn  in  a 
great  many  cases  by  women  who  wish 
to  be  fashionably  dressed  and  at  the  same 
time  to  wear  a  fabric  which  will  be 
practical  for  constant  wear  which  war- 
times are  exacting  of  apparel.  A  great 
many  handsome  novelties  are  to  be  had 
;n  these  silks,  too,  as  has  been  intimated 
in  previous  issues  of  DRY  GOODS  RE- 
VIEW, whereas  only  staple  goods  are 
to  be  had  in  woolen  fabrics. 


Dark  Prints  for  Fall 

in  these  high  grade  silks  there  are 
many  new  and  surprising  patterns,  some 
of  which  are  of  the  camouflage  order. 
They  show  spot,  stripe  or  plaid  effects 
camouflaged  with  a  batik  over  pattern, 
and  are  especially  adapted  for  high 
grade  fur  linings.  Dark  printed  effects 
throughout  are  talked  of  strongly  for  the 
Fall  silks  rather  than  the  brilliantly  con- 
trasted colorings,  but  of  course  Fall 
,oods  are  yet  in  their  infancy. 

A  report  from  New  York  states  that 
dark  colors  and  rather  small  and  conser- 
vative designs  are  to  be  the  principal 
offerings  for  Fall.  Evening  shades  are 
few  and  without  brilliant  colors.  This 
trend  is  not  claimed  to  be  due  to  any 
mental  state  resulting  from  the  war  but 
tc  an  effort  to  conserve  colors  by  select- 
ing  only  what  are  considered  staples. 
For  that  reason  evening  gowns  will  in 
the  majority  of  cases  appear  in  rather 
more  substantial  coloring  than  hereto- 
fore and  only  the  darker  shades  will  be 
obtainable  in  any  quantities.  This  effort 
it  is  hoped  will  reduce  the  number  of 
dyers  and  manufacturers  are  hoping  to 
keep  down  their  prices  to  a  level  that 
would  be  impossible  if  dyeing  and  print- 
ing were  given  full  swing. 

A  Silk  Summer 

For  Summer  wear  there  has  been  suck 
a  call  for  the  gingham  taffetas,  silk 
poplins  and  beige  taffetas  that  supplies 
of  these  are  said  to  be  all  used  up.  Those 
which  have  been  secured  by  retailers  are 
moving  out  quickly  and  there  is  every 
indication  that  the  early  prognostica- 
tions that  1918  was  to  be  a  silk  season 
are  proving  true,  in  some  instances  even 
beyond  expectations.  In  calling  upon  a 
number  of  retailers  in  medium-sized 
towns  during  the  past  month,  DRY 
GOODS  REVIEW  was  informed  that 
silks    are    brin«-injj'    in      good      business. 


Foulards,  plain  taffetas,  crepe  de  Chines 
and  Georgette  crepes  may  be  added  to 
the  three  mentioned  above  in  forming  a 
list  of  society  leaders.  Habutais,  fancy 
wash  silks  and  the  heavier  qualities  of 
pongees  and  Shantungs  are  also  good 
selling    numbers. 

A  New  York  firm  reports  a  big  de- 
mand for  its  "Cramoisi,"  a  new  French 
color  for  late  Spring  and  Fall  shown  in 
a  silk  jersey  cloth.  It  has  just  appeared 
within  the  past  fortnight. 


FILE   FABRICS 

THE  high  prices  of  wool  suittings  are 
said  to  be  partly  responsible  for  the  great 
popularity  of  furs  and  consequently  of 
the  steady  rise  in  fur  prices.  These  in 
turn  have  stimulated  the  demand  for 
plushes,  velvets  and  "fur"  fabrics. 
Beautiful  qualities  of  the  imitation  furs 
especially  have  been  developed  because 
manufacturers  saw  that  they  could  get 
prices  to  correspond  with  the  high  qual- 
ities and  therefore  they  could  be  a  real 
fashion  item.  They  are  preparing  for 
another  big  call  for  this  class  of  goods 
for  next  season  since  the  conditions 
which  caused  its  growth  are  only  being 
emphasized  as  time  goes  on.  Not  only 
are  the  deep-pile  fabrics  a  New  York 
feature  but  they  show  promise  of  being 
used  for  trimmings  on  Paris  costumes. 


PAPER  VELVET 

"Paper  velvet"  is  the  latest  substitute 
in  dress  goods  in  Germany.  A  patent  has 
been  granted  for  a  durable  paper  fibre 
which,  upholstered  with  flickings  of  wool 
("wool  dust"),  is  supplied  with  a  surface 
lesembling  velvet.  Wooden  underwear  is 
also  among  the  "brilliant"  German  con- 
coctions. It  is  said  that  these  garments 
made  of  wood  fibre  are  useless  after  two 
or  three  washings. 


A  Unique  Display 


On  this  lonK  platform  in  the  T. 
Eaton  Company's  store  were  arranged 
thirteen  figures  in  various  postures 
each  one  being  dressed  in  un-cut 
cloth  drapes  indicating  suits,  coats,  separate  skirts  and  gowns.  The  average  drapery 
display  man  thinks  he  accomplishes  a  goodly  feat  when  he  shows  a  good  variation 
in  a  group  of  four  or  five  un-cut  drapes  at  the  most,  but  here  we  have  thirteen,  each 
with  a  distinct  design  and  depicting  the  season's  fashions  in  color  and  fabric  com- 
binations and  trimmings,  suitable  for  various  occasions. 
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DRESS     FABRICS 


R.  &  H.  SIMOl*  CO. 


Silk 

Manufacturers 


MILLS: 

Union  Hill,  N.  J. 
Easton,  Pa. 

SALESROOMS: 

N.  W.  Corner  4th  Ave.  and  \ 
20th  St.,  New  York 

MANUFACTURERS  OF 

REGATTA 


Dress  Silks,  Ribbons,  Lining  Silks,  Tie  Silks,  Velvets  and  Plushes 

REGATTA  BLACK  RIBBONS  ™  "^SYtaS"0"  ^ 


V/W7///W//////////////^^^ 


y///.'////;/////;////;w/ 


The  New  Hand. 

"Please!  may 

we  go  in, 

it's 
raining. 


^PT 


///«/u//«///////////M////////////////?Z. 


Look  for 
this  stamp. 

No 
Guarantee 

without. 


Reg*  Trade  Mark 


/////////////////////////A 


(  They  had 
not  got  their 
'  Cravenettes' 


,,-</;<  ... - — .  .  -.  ■ 


" 


SHOWERPROOFS 


Have  been  for  years  a  boon  to  all  living  an  outdoor  life.  Active 
Service  conditions  have  shown  their  value  in  every  sort  of  bad 
weather. 


1 1  any  difficulty 
in  u  b  t  a  i  nine 
"  ('  r  a  v  enette," 
please  write  the 
Bradford  Dyers' 
A  s  s  o  c  i  ation, 
Ltd.  (Dept.  6), 
Bradford,    Eng. 


<*y///r///nyMn^^^ 


DEESS    FAHRICS 
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mm: 


m  Practically   Everything 
I  in  Cotton 


Cotton  Prints,  Crepes,  Galateas, 
Shirtings,  Ducks,  Scrims,  Drills, 
Blankets,  Quilts,  Spreads,  Sheets, 
Pillow  Cotton,  Cambrics,  Art  Tick- 
ings, White  and  Gray  Cottons, 
Towels  and  Towellings,  Bags,  Yarns 
and  Twines. 


Dominion  Textile 
Company  Limited 

Montreal      Toronto 
Winnipeg 

wtamamKm 
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DRESS     FABRICS 


Wholesale  only: 
LISTER  &  Co.,  Ltd., 
Old  Change,   E.C. 

Agents : 

HENDERSON  &  SMYTH, 

Toronto  and  Montreal. 


For  all 
Purposes 

both  day  and  night,  Lista  is  the 
most  beautiful  of  Silk  Fabrics. 
It  is  soft  and  dainty.  wears  and 
washes  well.  British   bu'lt. 

See  latest  colourings 
and  designs. 

Sold  at  all  leading 
houses. 
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Fabrics  You  Can  Depend  Upon 

Sure  to  Sell,  Sure  to  Satisfy 

Iff 


uiyjit 


The  productions  of  the  Calico  Printers'  Association,  Ltd.,  are  known  all 
over  the  world  for  dependability  and  a  unique  multiplicity  of  fabric  and 
design,  all  carefully  adopted  with  the  sureness  gained  by  long  experience, 
to  the  market  they  are  intended  to  supply. 


(OlUPIlSi.  SlSIS.©!!      ^n  entn'ely   new   cloth,   already   in  great  demand,  and  an  assured 
success. 

Cepea  Serge  is  a  heavy,  firm-textured  Cotton  Fabric  with  a  Serge 

finish,  used  for  Day  and  Night  wear  for  Ladies,  Men  and  Children. 

( hiaranteed  unshrinkable  and  fast  in  colours.    Light  and  dark  grounds 

spots,  etc.,  and  plain  shades  in  black,  indigo,  navy,  blue,  pink,  helio, 


The  Cotton  Fabric  with 
the  Serge  Finish 


in  108  ways.    Stripes 

green,  brown,  etc.     Width  30  inches. 


g^\  %  carry   a   guar- 

(  iTiim  <s      antee  as  a 

V^l    Ulll     a  thoroughly  re- 

liable  print   of 
Jritish     make. 
The       range 
T~)      *         *  comprises        a 

1     THUS  vast     assort 

nent  of  colour- 
ings, Indigo, 
Red,  Black,  Butcher  Blue,  Blue-greys, 
Black-grreys,  and  White  grounds,  Shirt- 
ings, Covers  and  Fancies.  Width  32 
inches.  With  Selvedge  mark  "Crum's 
Standard." 


um  s 
Standard 
nts 


D/^  ,  » A  dainty  attractive  ma- 
Vlc3ULX\J&  ^QV'X^  containing  over 
5095  of  pure  Merino 
woo]  and  constituting  the  nearest  ap- 
proach to  ordinary  Wool  Delaine  on  the 
market.  Works  well,  washes  well,  wears 
well.  Tn  an  unusually  large  variety  of 
exclusive  designs. 


is  a  super-fine 

1       voile  in  unique 

Cl£    colourings,     of 

wide        width, 

silky  finish  and 

I  fl£  UP  to  date  de- 


From   Wholesale  only.       In  case  of  difficulty  write  to: 


CalicoBintersJlS  Associalioiittd: 


St.  James'  Bldg«. 


MANCHESTER 
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DRESS    FABRICS 


1 

Make  the  most 

of  this  Big  Silk  Season 


Get  the  utmost  profit  from  the  big  silk  season  ahead  of  you 
by  buying  now  direct  from  the  makers.  In  A.G.B.  Fabrics 
you  secure  all  the  latest  designs  and  effects,  superfine  quality 
and  price  advantage  no  jobber  can  give  you. 

A.G.B.  Fabrics  on  Yellow  Boards  only. 

Albert  Godde,   Bedin  &  Cie. 

PARIS  TARARE  LYONS 

64  Wellington  Street  W.,  Empire  Bldg.,  Toronto 


Tor  Roughing  It 
in    the    Open  — 

STANDWARE 
JERSEY  CIOTH 

Jills  every  requirement  of 
clothes  for  sports  wear — 


Soft  and  lovely  as  wool 
or  silk  can  make  it — 
Durable  and  firm  as 
weave  can  make  it — 
Beautiful  as  Schreiber 
makes  it. 


RUDOLPH 

1140    Broadway 


SCHREIBER 

26'"    St.    New    York  City 


Mr.  Merchant: 

When   you    are 
finished  with   this 
paper    pass    it    on 
to  your  clerks. 
It  will  help  them 
to  help  you,  which 
means  increased 
business. 

DRESS     FABRICS 


Dry  Goods  Review 


SILK  &  WOOL  FABRICS 
MEET  THE  APPEAL 
OF  THE  MOMENT 


Fabrics  made  from  a  combination  of  these  two  popular  materials  were 
never  so  desirable  as  n  >w. 

No  other  fabric  meets  quite  so  completely  the  appeal  of  the  moment — the 
need  for  economy;  the  demand  for  conservation;  the  desire  for  style  attrac- 
tiveness. 

Dress  economy,  wool  conservation  and  style  adherence  can  all  be  prac- 
ticed by  wearing  garments  made  of  R  &  S  Silk  and  Wool  Fabrics. 

These  delightful  weaves  combine  the  durability  of  all  wool  with  the  soft 
lustre  and  richness  of  pure  silk. 

"Krepoplyn,"  Crinkled  Silk  and  Wool  Fabrics,  Silk  and  Wool  Novelties, 
Wool  Back  Satins,  R  &  S  Silk  and  Wool  Poplins. 


REILING  S  SCHOEN  INC. 

aOO  FOURTH  AVENUE 


NEW  YORK 


CARL  SCHOEN,   President 
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Give  Your    Furs   Distinction  by 

Providing  the  Linings 

Pre-eminent   in    the 

Silk  World 


The  New 

Printed  Pussy  Willow 
Silk  Linings 

ARE  THE  LEADERS  IN  THE  FASHION   REALM 


Inspirational  in  lustre,  original  and  artistic  in  design,  radiant  in 
color  and  unsurpassed  in  service. 

Their  wear  is  guaranteed  for  two  seasons. 

These  superior  linings  add  not  only  beauty  to  a  fur  garment, 
but  increase  its  selling  qualities  and  intrinsic  value  as  well. 

They    are  the    first  choice    of  the  leading  mode  makers  and 
followers  of  fashion  everywhere. 


H.  R.  Mallinson  &  Company 

"The  New  Silks  First" 
Pussy   Willow,    Khaki-Kool,     Indestructible  Voile,  Will   o'  the    Wisp 

(All  Trad,  Mark,  Rlgbtertd  U.S.  Palrnl    Off,,,) 

Madison  Avenue  31st  Street 

NEW.YORK 
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WAREHOUSES : 
48  -  50  Margaret  Street,  London,  W.,  England. 

CITY  WAREHOUSE: 
14  Old  Change,  London,  E.  C,  England. 


R.  G.  MAXWELL  &  CO. 

MANUFACTURERS 
HAWICK,    SCOTLAND    and    LONDON,    ENGLAND 
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Ladies'  Costume  and  Mantle  Cloths 

We  specialize  for  the  Ladies'  trade  only. 

with  the  latest  novelties  in  Costume  and 

Mantle  Cloths. 

We    also    make    large    quantities    of    our 

Standard    qualities   for   stock,    comprising 

piece-dyed  Cheviots,  Harris,  Donegal   and 

Homespun  Mixture  effects. 

Also  Mantle  Cloths  in  mixtures  and  piece 

dyes.   Blanket  and  Velour  finish,   various 

weights  and  qualities. 

Our  piece-dyed  Cheviots  being 
all  pure  wool,  we  can  dye  any 
special  shade  for  school  or 
other  contracts  and  give  quick 

delivery. 


Special  Attention  Given  to  the  Shipping  Trade. 

ALL  COMMUNICATIONS  TO 

R.  G.  MAXWELL  &  CO. 

48-50  Margaret  Street  London,  W.  1 ,  England 

Cablet:   Goujbaa,   Wetdo,  London.  Teltphonci:    Museum  2803-2804,  Banb  8276. 

ABC.  Code.  5th  Edition. 

Paris  New  York  .  Cape  Town 


GOOD  ADVERTISING 


MEETING  AND  BEATING  THE  M.  O.  CATALOGUE 

An  All-important  Use  For  Advertising  by  the  Merchants  of  the  Smaller  Cities  and 

Centres — Where  the  Home  Town  Merchant's  Advertisements  Have  the 

Advantage  Over  Outside  Opposition — Knowing  the  Local  Mind 

Second  of  a  series  written  especially  for   DRY  GOODS    REVIEW 


by    Norman    Mackintosh. 


w 


ITH  this  article  is  an  illustration  advertisement,  and  an  advertisement  that 

of  one  of  the   most  fanciful  ad-  while  ornate  and  expensive  still  reveals 

vertisements  you  would  well  find  the  studied  effort  of  the  expert  after  the 

costly    advertisement,    a    beautiful  invaluable  note   of  simplicity   which   the 


I  nique  advertisement  used  by  a  Montreal  department  store  to  announce  Spring  open- 
ing. A  whole  newspaper  page  used  for  five  words,  six  figures,  and  a  picture  of  birds, 
butterflies,  and  a  landscape.  Its  simple,  personal  message  brought  thousands  of  women 
to  the   store. 

50 


home  merchant  can  easily  secure.  After 
revelling  in  an  imaginary  world  of  pea- 
cocks, and  birds  of  paradise,  and  butter- 
flies symbolic  of  the  gorgeous  array  of 
a  Spring  fashion  opening,  the  expert 
gives  simply  the  name  of  the  store,  the 
words  "Spring  Opening"  and  the  date. 
See  how  the  expert  studies  by  the  use 
of  handwriting  in  the  advertisement  to 
give  that  "home-town"  touch  of  kindly 
intimacy — the  feeling  of  a  personal 
message — to  his  copy.  It  is  in  your 
power  as  a  real  home  town,  home  mer- 
chant, to  get  that  touch  into  your  ad- 
vertising every  time  with  far  less  brain- 
toil,  and  far  less  expense.  And  that 
personal  touch  is  what  pays  in  advertis- 
ing. 

Suggest  Uses  for  Goods 
The  goods,  their  price,  and  where  to 
get  them  are  essential  advertising 
points.  But  the  M.  0.  house  catalogue, 
and  the  department  store  advertisement 
often  go  one  better.  They  give  not  only 
the  goods,  their  prices,  and  where  to  get 
them,  but  also  suggest  uses  for  the 
goods,  tempting  ideas  that  make  people 
(especially  womenfolks)  want  to  buy  the 
goods.  Successful  home  merchants  do 
this  in  their  advertising  too.  They  do  it 
a  whole  lot  better  than  the  expert  of  the 
M.  O.  house  does  it  as  far  as  their  own 
community  is  concerned.  For  they  know 
intimately  the  needs  and  tastes  of  their 
community,  and  the  advertising  expert 
of  the  big  concern  knows  these  things 
only  in  general.  They  keen  the  particu- 
lar characteristic  tastes  and  needs  of 
the  community  in  mind  when  writing 
advertisements  for  the  local  paper. 
Local  and  Particular  Advertisements 
It  pays  the  dry  goods  merchant  in  a 
small  city  very  well  indeed  to  study  the 
doings  of  the  various  societies,  and  to  do 
this  with  an  eye  to  the  future.  Forth- 
coming dances  and  public  functions  furn- 
ish valuable  hints  for  local  and  particular 
advertising  copy  against  which  the  best 
efforts  of  the  M.  0.  house  expert  are 
mere  commonplace  generalities.  Girls  of 
a  certain  community  got  up  a  rambling 
club,  and  as  a  result  one  dry  goods  store 
(Continued    on   pa«re   53.) 


HOUSDFURNISHINOS 


SPECIAL  ORDER  DRAPERIES  HELPFUL  TO  DEPT. 

Practical   Methods  Adopted  in  Promoting  a  Heal  Live  Drapery  Department  —  Good 

Sense  of  Artistic  Fitness  Necessary — All    Materials  Shown   in    Form  of 

Samples — Special   Display  Methods 


Din    QOODS  REVIEW  by  //.  ./.  /• 


itl,  Die  ItiU-hi 


MANY  people  often  ask  the  ques- 
tion "Why  the  need  of  spending 
so  much  money  on  interior  decor- 
ations?" Many  consider  it  is  only  a 
money-making  adventure  for  the  mer- 
chant and  to  a  certain  extent  that  may- 
be true,  but  again  a  broader  view  comes 
before  the  mind  of  the  thoughtful  per- 
son of  to-day. 

The  people  of  Canada  and  the  United 
States  are  among  the  most  recent  nations 
to  appreciate  these  additions  to  refine- 
ment in  the  home. 

On  the  European  Continent  we  learn 
from  reading  the  books  written  on  his- 
torical art  that  in  the  fourteenth  cen- 
tury France  was  one  of  the  foremost 
nations  of  the  world  to  endeavor  to  instill 
into  the  minds  of  her  people  the  import- 
ance of  the  training  in  the  many  phases 
of  high  art  and  culture.  The  result  is 
that  the  French  nation  has  given  to  the 
world  cultured  artisans  in  all  walks  of 
life  leaving  impressions  on  the  mind  for 
ideals  of  the  highest  and  best. 

Therefore  twentieth  century  lovers  of 
art  the  world  over  are  translating  and 
placing  into  actual  use  in  their  homes  the 
period  styles  of  French  art  either  in  the 
work  of  sculpture,  paintings,  architec- 
ture, or  interior  decorations.  From  the 
many  examples  we  have  the  privilege 
of  seeing  through  the  medium  of  the  art 
of  photography  it  is  worth  any  effort  on 
our  part  to  attempt  to  reproduce. 
Our   Motto  as  Canadians 

Therefore  as  Canadians  let  us  set  an 
ideal  for  the  surroundings  and  decora- 
tions of  our  homes,  an  ideal  that  will  in- 
fluence to  a  great  extent  the  national 
standard  of  living  and  bring  about  a 
higher  element  for  culture  and  refine- 
ment in  our  country. 

A  keener  interest  is  being  taken  by  the 
public  in  the  buying  of  home  furnishings 
and  a  business  house  wishing  to  com- 
mand the  attention  of  the  public  in  this 
regard  must  be  up-to-date  in  the  mer- 
chandise offered  for  sale.  The  firm  must 
also  be  authoritative  on  giving  advice  and 
making  suggestions,  or  otherwise  the 
money  invested  in  such  a  department 
cannot  bring  good  returns. 


The  Right  Man  Necessary 

Many  otherwise  well-equiped  drapery 
departments  are  handicapped  by  not  em- 
ploying the  right  man  to  influence  and 
direct  the  department  in  all  its  opera- 
tions, such  as  buying  of  materials  and 
the  proper  advertising  of  same.  Such 
a  man  must  be  one  that  will  exercise  pa- 
tience, have  a  liking  for  art  and  a  know- 
ledge of  color  harmony.  When  one  ex- 
ercises these  principles  and  studies  con- 
ditions of  trade  in  the  particular  locality 
or  district  the  business  house  is  placed 
in,  there  is  no  reason  why  the  drapery 
department  should  not  be  a  success,  and 
in  addition  become  a  good  advertising 
medium  for  the  department  stores  of  our 
towns   and   cities. 

Give  Department  a  Chance 

We  almost  invariably  notice  this  de- 
partment placed  in  a  remote  corner  of 
the  store,  the  lighting  poor  and  the  gen- 


eral environment  not  helpful  to  the  sell- 
ing of  draperies.  Then  the  question  is 
asked  by  the  management  "Why  do  the 
people  of  our  district  go  to  the  larger 
centres  to  buy  their  merchandise  of  this 
character?" 

These  conditions  have  been  studied  by 
the  large  department  stores  who  exhibit 
draperies  in  demonstrative  ways  at 
great  expense,  and  such  service  is  cer- 
tainly appreciated  by  the  buying  public. 
Therefore  too  often  the  department 
stores  of  our  smaller  towns  and  cities 
lose  this  business  through  not  being  alive 
in  their  efforts  along  these  lines. 

Draperies  Displayed  With  Rugs 

Draperies  displayed  with  rugs  that 
harmonize  suggest  to  the  customer  the 
effect  of  the  room  when  completed,  and 
this  often  leads  to  extra  sales,  and  in 
addition  gives  the  general  impression 
that  the  firm  can  furnish  the  home   in 


Draperies  displayed  with  rugs  to  harmonize.  Drape  made  of  English  design 
shadow  cloth  with  blue  velvet  lambrequin,  a  very  novel  treatment.  Arabian  curtains 
lying  next  to  the  glass.  Display  arranged  for  the  Spring  millinery  opening  by 
H.  .1.   I'oste. 
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Bay  Window  Display 

Side  curtains  and  shirred  valance,  made 
of  a  handsome  grey  ground  and  mulberry 
colored  art  chintz  prominent  in  the  design, 
with  three  ivory  net  panels,  one  for  each 
individual  window.  Window  seat  in  grey 
poplin  with  cushion  made  up  from  the 
figured  art  chintz. 


same  materials  placed  on  the  counter 
would  not  appeal  in  the  same  way  as 
answering  to  the  customers  require- 
ments. The  writer  has  invariably  notic- 
ed that  designs  demonstrated  in  this 
manner  have  been  the  first  to  be  sold 
out  of  stock. 

Sample   All   Draperies 

A  splendid  method  of  selling  sateens, 
cretonnes  and  are  chintz  materials  over 
the  counter  is  to  cut  out  a  square  of  each 
design,  thus  enabling  the  customer  to 
see  the  entire  stock  in  a  short  time,  and 
at  the  same  time  allowing  the  original 
stock  to  be  kept  rolled  evenly  and  un- 
soiled.  A  shop  worn  stock  is  quite  com- 
mon and  is  usually  due  to  continual 
handling.  These  samples  are  cut  as 
long  as  the  fabric  is  wide,  and  when  the 
design  is  completely  sold  out  they  are 
sold  for  cushion  tops  and  cleared  at  re- 
duced prices. 

These  samples  have  also  proved  very 
useful  when  a  certain  customer  has  a 
very  intricate  and  delicate  color  effect  in 
some  interior  with  which  it  is  desired 
to  harmonize  draperies.  The  salesman 
in  such  an  instance  has  a  very  powerful 


selling  help  in  suggesting  that  samples 
be  sent  to  the  house  where  they  can  be 
properly  matched,  and  in  such  instances 
our  experience  has  been  that  the  cus- 
tomer selects  a  much  better  grade  and  a 
higher  priced  fabric  than  she  would  have 
done  had  the  selection  been  made  in  the 
store.  She  is  also  usually  very  much 
pleased  by  the  privilege  thus  offered  her 
by  this  department.  Good  judgment  must 
be  exercised  by  the  salesman  as  to  what 
extent  this  system  should  be  indulged  in 
and  to  be  brief  we  only  offer  this  privi- 
lege to  the  customer  when  the  sale  can- 
not be  otherwise  effected. 

The  same  system  of  sampling  may  be 
applied  to  all  lines  of  casement  and  over 
drapery  fabrics  such  as  poplins,  Madras 
shadowcloth,  velvets  and  velours.  Of 
these  two-and-three-quarter-yard  sample 
is  all  that  is  necessary,  thus  allowing  the 
original  stock  to  be  kept  in  splendid  con- 
dition and  at  the  same  time  save  a  great 
deal  of  time  in  handling. 

The  writer  can  frankly  say  that  the 
several  systems  explained  here  have  been 
of  such  real  selling  value  that  the  drap- 
ery and  rug  department  sales  have  great- 
ly advanced  over  those  of  a  year  ago. 


complete  harmony  with  the  color  scheme 
of  any  room. 

The  arrangement  of  an  artistic  suite  of 
furniture  characterizing  a  reception  room 
or  any  other  pronounced  type,  displayed 
in  sections  of  the  rug  and  drapery  de- 
partment in  such  a  way  as  to  suggest, 
separate  rooms  in  a  home,  is  also  a 
splendid  selling  help. 

Duplex   Display   Fixture 

The  displays  of  window  drapes  that 
were  used  in  the  drapery  department  of 
the  Ritchie  Co.  during  the  Spring  open- 
ings of  1918  we  have  found  brought 
splendid  results  in  advancing  the  sales 
of  cretonnes,  art  chintz  and  curtain 
materials.  The  fixture  the  drapes  were 
displayed  on  can  be  built  by  a  practical 
mechanic  and  is  merely  a  frame  of  two 
upright  pieces  of  wood  2  in.  x  2  in. 
square,  87  inches  long  with  three  cross 
pieces  of  the  same  thickness  about  44 
inches  in  length.  These  are  securely 
attached  and  braced  to  two  curved  floor 
pieces  which  act  as  rests  to  the  whole 
fixture.  As  it  stands  completed  the  fix- 
ture measures  over  all  48  inches  wide 
and  78  inches  high,  and  can  be  so  manu- 
factured as  to  have  four  nickel  or  glass 
slippers  placed  under  the  foundation 
foot  pieces,  thus  allowing  the  whole 
frame  to  be  moved  to  any  section  in  the 
department. 

Two  different  styles  of  drape  can  be 
shown  on  this  fixture  while  taking  up 
but  very  little  floor  space.  The  size  of 
each  drape  is  made  for  the  standard  size 
window,  the  valance  to  fit  beinsr  51 
inches  in  width  and  the  side  curtains 
UH   inches  in   length. 

We  have  experienced  a  real  selling  help 
in  the  demonstrating  value  of  this  duplex 
window  display  fixture  in  that  the  cus- 
tomers visiting  the  department  observe 
a    window   completely   draped,    while    the 
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The  Morning  Glory  pattern,  an  independent  tapestry 
effect      of      peculiar      beauty      and      originality.        From 
Stauntons,   Limited.                                            • 
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MEETING  AM)  BEATING  THE  M.  (). 
CATALOGUE 

(Continued  from  page  50.) 

in  that  centre  gained  nearly  all  the 
varied  business  of  that  group  of  cua- 
tomers  through  neatly  worded  advertis- 
ing o(  useful  dress  equipment  for  such 
country  rambles. 

Sea  bathing  became  popular  in  a  cer- 
tain Western  city  through  the  discovery 
by -a  small  section  of  picnickers  that 
while  the  water  in  the  main  inlet  was 
cold,  there  were  tidal  lakes  in  which  the 
water  remained  much  warmer.  By  fail- 
ure to  foresee  this  development  in  social 
amusement  the  principal  drygoods  store 
in  that  city  one  season  lost  many  orders 
for  bathing  and  swimming  suits  to  mail 
order  houses  and  the  department  stores 
of  the  nearest  large  city. 

An   Actual   Challenge 

It  sometimes  pays  a  merchant  in  a 
centre  subject  to  departmental  store 
competition  to  get  right  out  with  his 
is  a  challenge  to  the  M.O.  house. 
An  example  of  this  (W.  E.  Brown  adver- 
tisement) taken  from  the  adver- 
tising columns  of  a  Western  paper  is 
given.  While  the  goods  advertised  are 
hardly  on  the  dry  goods  or  ladies'  wear 
line,  the  principle  of  the  advertisement 
can  be  plainly  seen,  and  the  principle  ap- 
plies to  the  advertisements  of  dry  goods 
stores  equally  well. 

The  Seasonable   Suggestion 

The  suggestions  of  the  seasons  for 
advertising  and  for  selling  goods  are 
perennial,  and  always  worth  following. 
But  an  unseasonable  advertisement  is  not 
only  dead  but  worse.  Two  advertise- 
ments contrasted  in  this  article,  one  ad- 
vising its  readers  to  prepare  for  Spring, 
the  other  advising  the  same  people  to 
prepare  for  Winter,  were  taken  out  of 
the  same  issue  of  a  Western  local  news- 
paper. The  merchant  with  the  idea  of 
Spring  in  his  mind  was  wide  awake.  He 
is  spending  his  advertising  appropriation 
to  good  purpose  for  the  issue  of  paper 
in  question  was  dated  March,  1918.  The 
merchant  with  the  "Wintry"  outlook  was 
either  months  ahead,  or  months  behind 
time  with  his  advertisement,  and  in 
either  case  he  was  throwing  away  his 
money.  Advertising  that  is  both  season- 
able and  timely  is  repaying:  merchants 
who  pay  for  its  insertion  in  their  local 
papers  every  day  in  the  year. 

Knowing  the   Local  Mind 

Competition  of  the  M.O.  house  can- 
not be  evaded.  It  must  be  met  fairly 
with  the  most  advantageous  qualities  of 
home  merchant  service,  the  best  values 
possible  in  goods,  and  the  best  selections 
possible.  With  the  factor  of  home  town 
service  in  his  favor  many  a  home  town 
merchant  is  making  good  against  mail 
order  competition,  and  advertising  is 
helping  these  merchants.  In  fact  the 
strong  statement  has  recently  been 
made  that  such  is  the  strength  of  M.O. 
competition  in   these   days   that  only  by 


advertising  can  the  home  town  merchant 
hold  his  own. 

Another  advantage  in  the  home  mer- 
chant's favor  is  that  he  knows  the  local 
mind.  By  keeping  informed  on  the  topics 
of  conversation  and  discussion  at 
I.O.D.E.  meetings,  Red  Cross  Society 
teas,  and  other  gatherings  of  women  in 
his  city  a  dry  goods  merchant  is  often 
able  to  steal  a  march  on  fashion,  and 
surprise  the  community  by  having  the 
goods  required  for  various  functions  an  1 
purposes  just  as  soon  as  demand  for 
them  begins.  This  happened  with  a  cer- 
tain kind  of  wool  for  knitting  sweaters. 
A  young  woman,  whose  taste  exercised 
an  influence  amongst  a  considerable  and 
important  circle  of  women  in  her  town, 
arrived  after  an  Eastern  holiday  and 
knitted  a  sweater  for  herself  in  wool 
bought  back  East.  By  sound  reasoning 
from  former  experience  the  leading  dry 


Store  of  Quality 

New  Spring  Foot- 
Wcar 


New  Shoes   for     sprmp    and    81 

flcs       High  ami 

uli  Mihd  leatbei  or  Neolin  soles 


Men's  High  C.rnde  Shoes,  hce  or  button, 
R.-6  and  English  style  lasts  Come  in  Dark 
Hroims  or  Blacks      I'aum.  Gun  Mi  ltd,  and  line 


CALL    AND    SEE  OUR    NEW   LINES 

AND    GET    OUR    PRICES     BEFORE 

YOU      PURCHASE     YOUR     SPRING 

FOOTWEAR. 


-The  Home  of- 


Hardware  ! 


Inspect  Our  New  Stock  of  Holiday  Goods 


Prepare    For   Winter 

Coal  Oil  Healers 

Furnaces 

Stoves 


We  have  a  Complete  line  of 

Hardware,    Tinware,     Stoves, 
Ranges,    Paints,  Oils  &.  Glass 


These  two  advertisements  were  taken 
from  the  same  issue  of  a  Western  local 
newspaper  dated  March  6th.  One  adver- 
tises new  Spring  footwear;  the  other  ad- 
vises its  readers  to  "Prepare  for  Winter." 
Which  advertiser  is  getting  the  value  for 
his    advertising    money? 
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A  Winter  drape  in  Colonial  style;  ma- 
terial used  an  American  art  chintz,  rose 
color,  all  one  floral  pattern,  with  lambre- 
quin of  plain  rose  poplin  with  an  art  chintz 
panel;  trimming  to  harmonize  and  ivory 
voile  curtain  next  to  the  glass.  There  is 
also  a  cushion  to  match.  This  drape  is 
suitable  for  reception  room  or  bed  room. 
Designed    by    Mr.   Poste. 


goods  merchant  from  whom  most  of  this 
young  woman's  friends  bought  their  sup- 
plies (when  they  didn't  send  away  for 
them)  had  a  stock  of  wools  suitable  for 
similar  work  very  soon  on  display  and 
advertised.  He  made  sales  and  friends, 
and  a  reputation  for  service. 

Simple  But  Effective 

Plain,  straightforward  advertising  by 
the  home  merchant,  willing  to  oblige,  and 
anxious  to  make  an  honest  living,  is  the 
most  effective  method  against  the  elabor- 
ate M.O.  house  catalogue.  Backed  by 
the  service  the  home  merchant  can 
fender  in  the  same  spirit,  there  is  abso- 
lutely no  beating  it. 

Customers  of  the  M.O.  houses  often 
deceive  themselves  by  over-expectation. 
In  their  disappointments  rest  the  hopes 
of  the  home  merchant  for  their  business 
in  future.  But  without  aggressive  adver- 
tising on  his  own  part  he  will  not  get 
their  business. 

There  are  many  readers  who  ad- 
vertise only  in  the  form  of  small  "read- 
ers" amongst  the  local  news  items.  Dis- 
play advertising  can  be  made  just  as 
interesting,  just  as  sure  of  being  seen 
and  read  if  you  only  give  the  real  news 
about  your  goods. 


H.  Corke  &  Co.  manufacturers  of 
woolens,  Georgetown,  Ont.,  has  suffered 
loss  by  fire. 
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Extension  Rods  for  Every  Size  and 
Shape  of  Window 

We  illustrate  here  two  of  our  most  useful  and  popular 
rods.    These  are  sure  sellers  almost  anywhere.    Send  in 
an  order  for  these  rods  now  and  when  our  traveller  calls 
get  him  to  show  you  the  complete  range  which 
includes  extension  rods  for  every  size  and  shape 
of  window. 


Geo,  H.  Hees,  Son  &  Co-  Limited 


Factories: 

Head  Office  :    52  Bay  Street 

Branches  : 

Davenport  Road, 
Pears  Avenue  and 

TORONTO 

Montreal,  \\  innipes, 
Quebec,  Vancouver, 

Bedford  Road, 

Ottawa, 

Toronto 

Manufacturer j  of 

Manchester,  England 

WIN  DOW  SHADES  UPHOLSTERY  GOODS  LACE  CURTAINS 

WOOD  AND  BRASS  CURTAIN   POLES  TRIMMINGS,  ETC. 

"IF  IT  IS  FOR  THE  WINDOW  WE  HAVE  IT" 
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An  attractive  Stripe  Silk  Damask  taken  from  our  present  line. 

BROCATELLES      VELOURS      DAMASKS      REPPS      COTTON  TAPESTRIES        SILK  TAPESTRIES 

Carried  in  stock  for  the  Drapery  and  Upholstering  trade. 

DALY  &  MORIN,  LIMITED,  MONTREAL 

Factory  and   Warehouse  at   Lachine. 
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The  Keenest 
General  Merchant 

cannot  keep  posted  on  the  rapid 
Grocery  Market  changes  of  these 
days  just  by  comparing  travelers' 
prices.  Travelers  call  less  often 
now.  Grocery  markets  change  more 
often. 

General  merchants  everywhere  find 
in  CANADIAN  GROCER  the 
early,  regular  and  reliable  market 
information  they  require. 


"I  don't  know  what  I  would  do  without 
CANADIAN  GROCER,  especially  in 
these  days  when  prices  of  groceries  are 
changing  every  week,"  writes  G.  H. 
Thompson,  Oil  Springs,  Ontario.  (He  has 
subscribed  to  CANADIAN  GROCER  for 
eighteen  years). 

"I  consider  CANADIAN  GROCER  worth 
all  of  $3.00  and  more  in  these  times  of 
changing  markets,"  writes  J.  A.  Quenne- 
ville,  Desaulniers,  Ont. 


CANADIAN  GROCER  will  come  to 
you  every  week  with  the  latest  market 
information,  and  much  more  that  you 
can  turn  into  money,  if  you  decide  to 
follow  the  "lines  of  action"  you  see 
here  ready  for  your  signature  right 
now. 


The  MacLean  Publishing  Co., 

153  University  Ave.,  Toronto. 

Send  me  CANADIAN  GROCER,  beginning  with  cur- 
rent issue.  I  will  pay  you  subscription  price.  $3.00 
per  year,  on  receipt  of  bill. 


Name. 


Address. 
DGR.    April  1. 


The 
Oriental  Textiles  ,Co.,  Ltd. 


Oshc 


Ont. 


Drapery  and 

Upholstery  Velours 

Marne  Velour 

Ypres 

Alsace 

Vimy 

Lorraine 

Lille 

Courlrai 

WRITE  FOR  SAMPLES 

Salesrooms  : 

19  Manchester  Building 
33  Melinda  Street  Toronto 
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KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made  by 

JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian   Representatives:   CAMPBELL,   SMIBERT  &  CO.,  MONTREAL  and  TORONTO 


A  DVERTISING  to  be 
"^"^  successful  does  not  neces- 
sarily have  to  produce  a  basket- 
ful of  inquiries  every  day. 

The  best  advertising  is  the 
kind  that  leaves  an  indelible, 
ineffaceable  impression  of  the 
goods  advertised  on  the  minds 
of  the  greatest  possible  number 
of  probable  buyers,  present  and 
future. 


IMPORTERS  and  MANUFACTURE 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND  EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 

932-938  Broadway  Ne\V  York  Cor.  22nd  St. 


Canadian  Showrt 


Bay  and  Wellington  St*., 


Toronto.  Canada 


MERCHANTS  may  expect  shortly  to  see 
a  decided  advance  in  Bias  Tape,  Ric- 
Rac  Braid,  Lingerie  Tapes  and  the 
more  common  but  very  necessary  block,  roll 
and  bunch  tape.  In  fact  the  advance  quota- 
tions are  already  with  us.  We  have  anticipated 
this  state  of  the  market  and  are  now  preuared 
to  meet  all  requirements  at  prices  n&uch  below 
what  we  will  be  called  upon  to  pay  in  two 
months'  time. 

If  the  fad  for  knitting  bag  handles  has 
reached  you  it  will  be  well  to  remember  we 
have  a  most  complete  range  of  all  kinds  at  all 
prices. 

WRINCH,  McLaren  &  co. 

77   Wellington  Strert  West  -  -  Toronto 
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IMPORTATION  OF    U.S.  SHOES  TO  BE  PROHIBITED 

Order-in-Council  Prohibiting  Imports  Will  Include  Shoes — Should  Stimulate  Business 

in  Canadian  Factories — Uncertainty  as  to  Proposed  Tax — Felt 

Shoes  Scarce 


THE  question  of  the  hour  in  shoe- 
dom  is  the  proposed  embargo  upon 
all  United  States  lines.  Definite 
information  is  not  available  as  we  go  to 
press  but  it  is  evident  that  boots  and 
shoes  are  to  be  among  the  prohibited 
lines.  It  has  been  known  for  some  time 
in  shoe  circles  that  the  Government  was 
making  investigations  along  these  lines 
so  to  shoe  jobbers  and  manufacturers  the 
announcement  does  not  come  in  the  light 
of  a  very  big  surprise.  It  is,  however, 
expected  that  the  result  will  be  a  stimu- 
lation of  business  in  Canadian  shoe  fac- 
tories where  it  has  been  a  little  below 
normal  for  the  last  eighteen  months. 

What  About    10   Per   Cent.   Tax? 

There  is  one  question  that  is  in  the 
minds  of  everyone.  DRY  GOODS  RE- 
VIEW has  written  to  Ottawa  for  further 
information  but  at  the  time  of  going  to 
press  this  had  not  come  to  hand.  This 
is  in  reference  to  a  proposed  tax  of  10  per 
cent,  which  the  unofficial  announcement 
says  is  to  be  put  upon  all  lines  manu- 
factured in  Canada  that  will  debarred 
from  entry  from  the  United  States.  In 
the  illustration  that  is  given  it  is  shown 
how  a  $1,500  automobile  will  cost  the 
purchaser  $1,650.  Does  it  also  mean  that 
the  purchaser  of  a  $10  pair  of  shoes  will 
have  to  pay  $11  for  them?  Shoe  men 
do  not  think  so,  but  where  is  the  dis- 
tinction  going  to  be  made? 

To  Make  Up  Lost  Customs 

The  idea  of  this  tax  is  to  make  up 
for  the  customs  duties  that  will  be  lost 
when  imports  are  cut  down  to  the  de- 
sired extent.  The  trade  will  watch  with 
interest  further  developments  of  this 
measure.  It  is  estimated  that  the  im- 
ports affected  will  equal  about  $150,000,- 
000  per  annum  and  will  thus  be  largely 
able  to  overcome  our  present  unfavor- 
able trade  balance. 

Hides  Still  Weafc 

Hides  have  been  weak  during  the 
month  and  country  hides  are  selling  at 
9c  per  pound.  Tanners  say  that  there  is 
a  poor  quality  of  hides  coming  forward 
at    the    present    time    and    that    this    ac- 


counts for  the  low  prices  prevailing. 
Heavy  hides  seem  to  be  in  good  demand 
and  are  holding  up  in  price  fairly  well. 
In  manufactured  shoes,  prices  remain 
steady. 

Shortage  of  Felt  Shoes 
There  is  a  unanimity  of  opinion  as  to 
the  felt  shoe  situation.  That  is,  there 
will  be  a  shortage  that  will  be  quite 
serious  once  sorting  season  opens.  Sev- 
eral houses  report  that  they  have  no 
goods  for  sorting  at  all.  Others  state 
that  they  have  secured  a  certain  amount 
for  sorting  but  that  late  placing  orders 
are  cleaning  this  up  and  before  the  real 
sorting  season  sets  in  they  also  will  be 
sold    out.      No    one    thinks    that   there    is 


any  chance  of  getting  further  supplies 
from  the  factories  as  they  will  have  all 
they  can  do  to  fill  orders  already  ac- 
cepted. Dealers  therefore  who  have  not 
as  yet  placed  for  their  requirements 
would  be  well  advised  to  try  and  see 
where  they  can  pick  up  some  lines  at 
once. 

Good  Rubber  Business 
Travellers  are  largely  back  from  the 
placing  rubber  trip  and  all  seem  to  have 
good  orders  to  turn  in.  The  fact  that 
heavy  rubbers  have  not  advanced  as 
much  as  many  other  lines  of  footwear 
such  as  the  before  mentioned  felt  boots 
or  oil-tanned  moccasins  is  expected  to 
react  in  a  good  season  for  these  lines. 


NEW  YORK  REPORTS  OXFORDS 
GOOD 

Revival   of  Patent   Leathers  Reported  Also  --  Tendency   to 

Reduce  Number  of  Styles — Few  Marked 

Changes  From  a  Year  Ago 


THERE  seems  every  indication  at 
this  early  date  that  this  Spring  and 
Summer  will  see  one  of  the  biggest 
oxford  seasons  that  has  been  known  for  a 
great  many  years.  New  York  is  al- 
ready taking  hold  of  these  to  such  an 
extent  as  to  fairly  swamp  the  retail 
trade  with  business.  Canadian  manu- 
facturers believe  there  is  bound  to  be  a 
big  demand  here  also  once  the  weather 
bc-omes  settled.  With  this  revival  there 
is  also  noted  a  revival  in  patent  leather 
and  patent  leather  oxfords  are  rivalling 
the  popular  dark  brown  kid  lines,  for 
first  place  in  a  number  of  centres. 
Will  Canada   Fall  in  Line? 

It  is  of  course  a  question  with  a  great 
many  of  the  Canadian  jobbers  and  manu- 
facturers whether  the  trade  of  this 
country  will  really  take  hold  of  this 
line  although  it  is  conceded  that  the 
cities  will  do  so.  Retailers  from  coun- 
try points,  however,  show  a  disposition 
to  still  buy  pumps  and  even  colonials  in 
preference  to  the  oxford.  Time  will 
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tell  whether  they  have  correctly  judged 
their  trade. 

Nine  Inch  Top  the  Limit 

Apart  from  this  there  would  seem  to 
be  little  change  in  the  trend  of  shoe 
styles.  There  will  be  few  shoes  shown 
in  this  country  higher  than  9  in.,  fol- 
lowing in  this  the  ruling  of  the  Com- 
mercial Economy  Board.  Some  manu- 
facturers claim  that  there  will  be  a  ten- 
dency to  reduce  this  still  further  bur 
with  skirts  worn  as  short  as  they  will 
be  this  year  the  9  in.  top  will  still  ap- 
peal to  a  large  number  of  the  ladies. 

In  shoes  as  in  pumps  and  oxfords 
there  is  a  increase  reported  in  the  de- 
mand for  patent  leather.  Apart  from 
these  changes  the  styles  that  have  be- 
come so  familiar  the  last  couple  of  years 
will  continue  to  be  big  sellers.  There 
will,  however,  be  a  reduction  in  the 
number  of  colors  that  will  be  shown  in 
ladies'  kid  shoes.  In  this  again  the 
ruling  of  the  United  States  Commercial 
Economy  Board  will  have  considerable 
weight. 


FANCY  GOODS 

NOTIONS  .&  TOYS 
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AN  ENTHUSIASTIC  EMBROIDERY  CLASS 

Stimulates  Interest  iii  the  Department  and  Means  Good  Business — New  and  Popular 
Lines  on  the   Market — Knitting  the  Leading  Vogue 


THE  importance  of  Fancy  Goods 
Departments  in  the  last  couple  of 
years  has  been  taken  advantage 
of  in  a  marked  and  unique  manner  by 
G.  B.  Ryan  Co.  of  Owen  Sound.  An  art 
embroidery  class  of  girls  up  to  IT  years 
meets  every  Saturday  morning 
from  10  to  11  o'clock  and  it  has  been 
in  operation  since  last  Fall.  The  aver- 
age attendance  since  New  Year's  has  been 
over  60.  The  class  was  only  advertised 
in  one  issue  of  the  local  paper.  The 
advertising  was  discontinued  on  account 
of  the  store  not  being  able  to  accommo- 
date more.  It  is  done  strictly  on  a  busi- 
ness basis  and  any  absenting  themselves 
three  sessions  will  have  their  names 
taken  off  the  roll.  The  class  is  in  charge 
of  a  young  ldy  from  the  art  goods 
department  and  two  assistants  from 
other  parts  of  the  store. 

They  do  all  kinds  of  embroidery  and 
some  of  the  more  advanced  pupils  are  on 
clothing  for  themselves  or  other  mem- 
bers of  the  family.  There  is  no  charge 
for  tuition  and  beginners  are  given  hoop, 
doily  and  other  necessarv  equipment  for 
a  very  nominal  sum.  This  is  an  idea 
which  might  be  worked  out  with  good  re- 
sults in  a  store  of  almost  any  size,  large 
or  small,  so  long  as  the  classes  are  con- 
ducted methodically  and  with  a  fair 
amount  of  discipline.  Such  a  das-  would 
no  doubt  stimu'ate  interest  among  the 
salespeople  and  the  young  ladies  in 
charge  of  the  class  as  well  as  among 
the  pupils.  All  of  which  are  very  neces- 
sary factors  in  the  building  up  of  a 
fancy  goods  department.  The  enormous 
growth  of  the  art  departments  o<"  manv 
progressive  s*ores  during  the  last  couple 
of  years  is  evidence  that  some  good  busi- 
ness is  to  be  had  in  this  line  and  it  has 
not  yet  been  taken  advantage  of  in  as 
many  cases  as  it  might  well  be. 
Towels  Are   Leaders 

A  review  of  the  wholesales  during  the 
past  month  reveals  the  fact  that  towels 
of  every  description  are  very  popular 
for  embroidering.  There  is  perhaps  more 
business  done  in  towels  in  the  needle- 
work departments  than  in  any  other 
item  on  the  list,  and  evidence  of  their 
importance  is  the  fact  that  so  many  are 
selling    in    the    high-priced    lines.       One 


wholesaler  showed  DRY  GOODS  RE- 
VIEW some  samples  of  Turkish  towels 
stamped  for  embroidering  which  would 
retail  at  $7.00  per  pair,  and  he  said  he 
is  doing  good  business  in  them.  Another 
evidence  of  the  vogue  for  embroidered 
towels  is  seen  in  the  new  models  which 
come  already  embroidered  by  machinery. 
These  are  done  in  mercerized  colored 
thread  imitating  hand  work. 

Embroidery    for    Children 

Second  or  almost  equal  to  the  popu- 
larity of  towels  for  embroidering  is 
children's  wear.  Infants'  and  children's 
dresses,  in  a  great  variety  of  cotton  and 
sheer  fabrics,  are  selling  with  more  or 
less  elaborate  work  to  be  done  on  them. 
In    addition    to    the    plain      little      white 


Crocheted  Boudoir  Caps 

The  upper  one  is  in  pink  with  pink  net 
foundation,  very  lacy.  Natural  pongee  is 
combined  with  the  handsome  pattern  in 
same  color  crocheting  below.  These  new 
numbers  are  shown  by  Hambly  &  Wilson, 
Toronto. 
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dresses,  stamped  for  white  or  colored 
embroidery,  there  are  those  with  chintz 
applique  trimming  and  also  the  little 
chintz  apron  and  cap  sets  which  are 
selling  well.  Bath  sets  for  babies  are 
also  popular.  One  new  line  is  composed 
of  a  wash  cloth,  towels  and  a  couple  of 
cakes  of  soap  made  into  a  doll  shape. 
Crocheting  and  Tatting 

There  appears  to  have  been  some 
slight  dropping  off  of  the  fancy  for  white 
crochet  gowns  and  other  lingerie.  Never- 
theless crocheting  is  still  a  popular 
needle  craft.  People  who  indulge  in  it 
seem  to  like  the  colored  work  better 
than  the  pure  white  which  has  been 
made  so  extensively.  Some  of  the  new- 
est articles  are  the  crochet  boudoir  caps. 
Some  of  these  are  entirely  of  crocheting 
in  dainty  colors  and  lined  with  silk  or 
net  to  match.  Others  have  silk  com- 
Vined  with  them  all  in  the  one  color. 
One  pretty  model  noted  was  of  pongee 
with  the  crocheting  done  closely  in  pon- 
gee colored  thread.  Another  was  a 
rather  open  lacy  pattern  in  pink  with 
pink  net  lining.  Crocheting  combined 
with  ribbon  is  also  dainty. 

While  there  does  not  appear  to  the 
casual  observer  a  decided  vogue  for  tat- 
ting, nevertheless  the  fact  that  one 
wholesale  reports  having  sold  more  tat- 
ting shuttles  last  month  than  in  two 
years  before  is  evidence  that  somewhere 
people  are  tatting.  "Buyers  who  used 
to  take  a  dozen  tatting  shuttles  to  do 
them  a  year  are  now  buying  6,  8  and 
10  dozen  at  a  time,"  said  this  whole- 
saler. This  fancy  work  is  not  one,  how- 
ever, which  goes  extensively  into  sup- 
plies, as  nothing  but  the  shuttle  and 
thread  is  required.  Sale  of  a  great  many 
instruction    books    continues,    of    course. 

There  has  been  some  little  revival  of 
late  in  cushion  tops  and  runners  and  the 
retail  stores  report  doing  fair  business 
this  Spring  in  those  lines.  Perhaps  more 
of  the  made-up  sets  sell  than  those 
stamped  to  be  embroidered.  One  fancy 
goods  house  reports  selling  a  goodly 
quantity  of  popular  priced  articles  for 
verandah  furnishimrs.  Colored  tea  sets 
for  verandahs  and  gaily  colored  runners 
and   cushions  are  among  the  lines.     One 
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set  noted  was  of  a  heavy  mercerized 
scarlet  cotton  with  black  braiding  which 
was  very  effective.  There  is  general 
favor  shown  for  lamp  shades  to  match 
these  verandah  sets. 

No  Dropping  Off  of  Knitting 

Of  all  the  fancy  articles  and  needle 
work  mentioned,  however,  there  is  none 
that  anywhere  approaches  the  popularity 
at  present  of  knitting.  Wools  of  all 
colors,  weights  and  grades  obtainable 
are  in  demand,  even  though  the  prices 
range  around  $4.00  a  pound  retail.  There 
is  also  a  very  big  sale  of  heavy  mercer- 
ized crochet  cotton  for  knitting  sweat- 
ers. Ihe  fibre  silk,  whether  for  knitting 
or  embroidery  is  very  scarce  just  now 
owing  to  shipping  licenses  being  neces- 
sary in  England  and  also  to  its  exten- 
sive substitution  for  pure  silk.  How- 
ever, the  cotton  and  wools  are  the  most 
wanted  lines  for  knitting,  crocheting 
and    tatting. 

Knitting  Hags 

There  seems  to  be  some  little  differ- 
ence of  opinion  among  wholesalers  as 
to  whether  the  large  knitting  bags  will 
continue  in  fashion.  The  difference  of 
opinion  is  probably  due  to  some  whole- 
salers carrying  a  big  stock  of  the  heavy 
looking  bags  which  were  used  during 
the  Winter,  while  others  have  made  them 
up  in  some  Summery  looking  fabrics 
which  will  go  well  with  the  Summer 
costumes.  There  is  little  doubt  that 
knitting  will  continue  to  be  done  in  large 
and  small  quantities  for  some  seasons 
to  come  and  therefore  the  large  bags 
will  be  necessary,  but  it  is  only  natural 
that  women  should  not  want  to  carry 
the  heavy  looking  bags  with  a  dainty 
Summer  dress.  Therefore  wholesalers 
who  offer  suitable  bags  for  Summer 
wear   will   no   doubt   do    well    with    them. 

A   New   Handle 

Knitting  bag  handles  continue  to  be  a 
very  important  item  of  supplies.  The 
celluloid  and  wire  handles  continue  to 
sell,  as  well  as  the  wooden  ones,  in  large 
numbers.  The  newest  idea  offered  on 
the  market,  however,  is  a  handle  made 
of  wire  claimed  to  be  securely  adjusted 
and  then  covered  with  rubber  tubing. 
This  rubber  tends  to  hold  the  cloth  or 
ribbon  when  wound  around  the  bag,  in 
position  firmly  so  that  it  will  not  twist 
when  carried.  They  are  to  be  had  in  a 
variety  of  sizes  and  shapes  and  range 
in  price  from  85  cents  to  $2.00  a  pair 
retail. 

For  the  Baby 

There  are  several  variations  on  the 
market  of  a  new  kind  of  cradle  for  the 
little  baby.  One  interpretation  of  this 
is  a  cradle  made  of  strong  washable 
duck  or  drill  on  a  very  strong  reinforced 
steel  covered  frame.  It  is  attached  by 
strap  hangers  to  a  ring  which  hooks  to 
the  ceiling.  There  are  also  ribbons  to 
tie  the  baby  in  so  that  the  cradle  is 
safe  and  out  of  the  way.  The  fact  that 
it  is  made  of  soft  material  which  can  be 
washed  is  to  its  advantage.  Another 
type  of  this  sort  of  swing  can  be  con- 
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They  Have  Heads  and  Shoulders  That  Turn 

Three  sizes  are  shown  in  the  newest  Kiddie  Car  built  in  the  form  of  horses, 
whose  heads  and  shoulders  turn  with  the  steering  gear.  From  Geo.  Borgfelt  &  Co., 
Toronto. 


verted  from  a  bed  into  a  real  swing  in 
which  the  baby  sits  with  its  feet  out  but 
is  securely  buttoned  in.  When  it  is  used 
as  a  swing  the  other  section  of  it  which 
usually  would  be  part  of  the  bed  is  con- 
certed into  a  sort  of  tray  for  holding 
the  baby's  toys  so  that  he  can  amuse 
himself  and  be  safe  and  exercise  his 
limbs  and  yet  not  be  required  to  roll 
about  upon  the  floor.  Another  model  is 
used  only  as  a  swing  and  this  can  be 
retailed  at  about  75  cents.  A  more  at- 
tractive model  of  swing  is  made  of  chintz 
and  the  straps  are  of  heavy  elastic  web- 
bing so  that  when  the  baby's  feet  are 
out  he  can  touch  the  floor  with  his  toes 
enough  to  swing  himself  and  dance  up 
and  down,  giving  himself  exercise,  while 
at  the  same  time  he  is  safe  in  his  little 
basket. 


TOYS 

New   "Horse  Car"  and  a  Line  of  Novel 
Wooden  Toys  Offered 

THE  big  supplies  of  toys  which  are 
coming  on  to  the  market  at  present  for 
Christmas,  1918,  follow  closely  the  lines 
with  which  we  are  already  familiar.  There 
is  a  steady  improvement  in  the  class  of 
dolls,  mechanical,  wooden  and  other  toys 
but  little  of  a  novelty  nature  so  far.  The 
Kiddie  Car  which  has  proved  such  a  big- 
seller  has  another  interpretation  this 
year.  It  is  built  in  the  form  of  a  horse 
with  head  and  fore-feet  hinged  so  that 
when  the  driver  turns  his  steering  gear 
the  head  points  with  the  feet;  the  feet,  of 
course,  are  attached  to  a  wooden  wheel 
through  which  runs  a  rod  and  pedals  fit- 
ted with  spools.  It  is  a  well  made  article. 
Some  Quality  First  Toys 
A  Toronto  firm  is  turning  out  a  line 
of  wooden  tovs  which  are  decidedly  com- 
mendable and  has  departed  from  the  usual 
custom  of  getting  out  toys  at  a  price. 
This  line  of  wooden  toys  was  made  in  good 
substantial  quality  and  careful  finish,  with 
a  fair  price  appended,  thev  say.  It  in- 
cludes some  nicely  finished  wooden  ani- 
mals on  four-wheeled  runners,  new  styles 
ef  Noah's  Ark  and  several  types  of  ani- 
male,  wagons,  etc.  One  little  wagon  is 
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driven  by  a  team  of  horses,  cats  or  other 
animals.  The  novelty  in  this  lies  in  the 
team.  These  toys  are  well  painted  and 
enameled  in  colors  that  do  not  have  the 
appearance  of  being  likely  to  wear  off 
soon.  There  are  also  new  automobiles 
built  somewhat  after  the  fashion  of  the 
Kiddie  Car  with  a  board  down  the  cen- 
tre on  which  is  the  seat  rather  than  the 
two-sided  box  affair.  It  has  solid  rubber 
tires  on  the  wheels. 


BUTTONS 

A  REPORT  from  New  York  is  to  the 
effect  that  the  stock  of  buttons  suitable 
for  military  purposes  is  to  be  taken  over 
by  the  Government.  It  appears  that  man- 
ufacturers have  fallen  short  in  their  pro- 
duction in  both  the  United  States  and 
England,  and  England  has  been  coming 
to  the  United  States  for  further  supplies, 
therefore  it  has  become  necessary  for  the 
United  States  Government  to  take  an 
inventory  of  the  country's  stock  of  but- 
tons of  metal,  horn  and  vegetable  ivory. 
It  is  quite  likely  that  these  will  be  placed 
upon  the  same  basis  as  wool,  with  the 
Government  paying  good  prices  for  ihe 
portions  which  it  commandeers,  and  the 
public  paying  increased  prices  for  the 
smaller  supplies  left  for  it. 


Ivory 
Jewelry 

Beauty  pins  and 
scarf  pins  of  "Per- 
sian" ivory.  Some 
are  in  the  natural 
finish,  some  in  an 
opalescent  grey 
ind  one  in  black 
.,  a  r  v  e  d,  showing 
the  pattern  in 
white.  From 
Wrinch,  McLaren 
&    Co. 
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Dry  Goods  Review 


,   SOLDIERS  SUPPLY  ART  GOODS 

Returned  Men  in  Hospitals  Interested  iii  Doing  Work  of  Com 

nieivial    Value — Baskets,    Pottery   and   Textiles 

Among  Their  Products 


OL'ITK  a  unique  class  for  the  Uni- 
versity of  Toronto  is  now  in  pro- 
gress in  the  Mining  building.  Some 
SO  young  ladies  are  taking  a  course  in 
basketry  and  certain  other  lines  for  the 
purpose  of  teaching  them  to  soldiers 
newly  returned  from  the  front  who  are 
still  in  the  hospitals  in  Canada.  Within 
another  month  these  young  ladies  will 
have  completed  their  course  and  will  start 
out  in  the  hospitals  assisting  the  sol- 
diers to  produce  certain  lines  of  articles 
which  will  not  require  hard  work  and 
yet  will  be  interesting  to  the  sufferers. 
It  is  believed  that  the  soldiars  will  not 
consider  these  occupations  as  more  play 
when  they  learn  that  the  articles  well 
made  will  have  a  real  commercial  value. 
Of  course  it  will  be  difficult  for  men  in 
their  position  to  do  much  that  is  ex- 
tremely intricate.  However,  the  class 
of  articles  which  they  will  be  instructed 
to  make  are  ones  that  are  easily  sal- 
able and  also  ones  which  buyers  are 
eager  to  get. 

So  far  the  chief  difficulty  is  in  getting 
the  grasses  for  the  basketry.  Most  of 
this  comes  from  India,  which  is  sjfficient 
explanation  for  its  scarc.ty  at  present, 
but  the  Hospitals  ComP'isslon,  under 
whose  direction  this  woik  is  conducted, 
expect  that  they  will  have  sufficient  sup- 
plies on  hand  to  go  ahead  wth  the  work 
as  soon  as  the  teachers  are  prepared. 

Baskets  of  various  si'.es,  shape?  and 
price,  and  the  other  familiar  artie'es 
constructed  from  these  grasses  are  all 
being  made.  It  is  thought  that  the 
soldiers  will  be  able  to  stain  and  lacquer 
the  work  when  it  is  finished,  so  that  the 
completed  article  ready  for  the  market 
will    be    turned    out    in    the    hospital. 

Pottery  and  Toys 

The  pottery  which  has  also  been  under- 
taken with  good  results  includes  vases, 
candle  sticks,  vessels  of  various  types, 
which  when  turned  out  in  fair  quanti- 
ties will  be  eagerly  sought  by  buyers.  This 
pottery  requires  a  special  kind  of  firing, 
but  arrangements  are  being  made  where- 
by all  the  finishing  processes  will  be 
accomp'ished. 

Wooden  toys  are  also  among  the  pros- 
pective products.  Samples  of  very  life- 
like looking  trees,  animals,  etc.,  well  fin- 
ished  and   printed,  are  to  be  seen. 

Some  Weaving  Being  Done 
In  the  Toronto  hospitals  weaving  is 
only  in  its  experimental  stage  so  far.  The 
instructors  are  working  out  some  plans 
for  the  use  of  bed  looms.  Very  fine  tex- 
tiles have  been  produced  in  the  Montreal 
hospitals,  where  the  weaving  has  reached 
more  advanced  stages  than  elsewhere. 
Some  of  the  beautifully  colored  fabrics 
made  in  Montreal  have  been  purchased 
by  milliners  and  fashionable  hats  made 
of  them  which  have  met  with   much  ap- 


proval.  The  Hospital  Commisions  are 
building  great  hopes  on  the  beneficial  ef- 
fects of  these  labors  to  the  convalescents. 
There  is  every  reason  to  expect  that  they 
will  be  doing  really  good  work. 

It  is  not  the  idea  so  far  that  the  soldiers 
in  the  hospitals  do  the  work  as  a  vocation 
when  they  have  left  the  convalescent  stage 
and  therefore  it  is  very  unlikely  that  sup- 
plies anything  near  adequate  for  the  mar- 
ket could  be  had.  However,  it  appears 
that  if  retailers  are  willing  to  pay  a  fair 
price  for  the  work  turned  out,  there  is 
a  big  field  for  development  along  this 
line.  There  is  no  doubt,  too,  that  the 
public  will  be  willing  to  pay  good  prices 
for  any  of  the  articles  obtainable  from 
the  hands  of  our  heroes. 

The  fact  that  basketry  sold  in  such  im- 
mense quantities  last  Christmas  season, 
and  indeed  sells  fairly  well  all  the  year 
round,  is  reason  enough  that  retailers  will 
be  anxious  to  get  all  of  these  goods  that 
the  soldiers  can  turn  out.  Last  year  Eng- 
land and  Japan  supplied  a  large  part  of 
the  basketry  that  was  sold  here  but  many 
shipments  were  not  received  in  time  for 
the  Christmas  trade.  Indeed  one  firm  re- 
marked that  one  lot  which  he  had  ordered 
for  his  Christmas  trade  reached  him  in 
March.  Therefore  retailers  who  are  able 
to  keep  in  touch  with  this  work  as  it  de- 
velops in  the  hospitals  and  are  able  to 
secure  any  of  the  supplies  will  be  for- 
tunate. 


IVORY  GOODS 

A  New  Jewel  Box  and  Many  New  De- 
signs in  Various  Articles 
STEADY  growing  demand  continues  for 
French  ivory  toilet  articles.  The  past 
month  has  developed  no  particularly  new 
pieces  though  it  has  increased  the  range 
of  designs  in  some  lines.  Dozens  of 
varieties  in  clocks,  jewel  boxes,  candle- 
sticks, picture  frames  and  brushes  are 
offered  in  addition  to  the  manicure  sets 
and  trays  which  were  the  originals  of 
the  vogue.  One  of  the  most  attractive 
new  jewel  boxes  is  of  generous  size,  rect- 
angular and  lined  with  velvet.  On  the 
lid  is  a  raised  oval  as  large  as  the  lid 
will  comfortably  allow  and  which  is 
especially  suggestive  of  a  location  for  an 
artistic  enamelled  monogram.  A  new 
kind  of  hinge  is  shown  on  these  boxes. 
Instead  of  the  usual  rod  which  goes 
through  cylindrical  hinges  at  the  back 
of  thet  box,  a  flat  rod  is  riveted  at  either 
end  which  the  makers  claim  is  more  se- 
cure and  keeps  the  box  in  better  shape 
than  the  old  kind  which  sometimes  in- 
clined the  box  to  warp. 

The  new  picture  frames  are  in  a 
greater  variety  of  sizes  than  ever  and 
include  many  with  artistic  curves  and 
scroll  edges.  There  is  good  sale,  too, 
for  the  tall  slender  ivory  vases  which 
have  a  square  or  rectangular  mouth. 

c: 


MILLINERY   SEASON    WELL  ON    ITS 
WAY 

(Continued  from  page  64.) 
Flowers  and  soft  ribbons  may  be  added. 
Developed  in  poke  hats  they  are  just  a 
trifle  newer  than  the  usual  floppy  effects 
though  the  latter  are  still  liked. 

A  handsome  Germaine  model  shown  at 
Simpson's  recently  was  a  broad-brimmed 
portrait  sailor  of  brown  lisere  with  brim 
overlaid  with  twisted  ostrich  plumes,  the 
flues  coming  over  and  under  the  brim 
edge;  a  soft  ribbon  bow  finished  the 
back. 

One  New  York  turban  has  its  high 
sides  of  figured  crepe  de  Chine  used 
plainly;  the  top  is  completely  filled  in 
with  uncurled  ostrich  feathers  which 
stand  and  fall  over  like  a  window  box 
full  of  ribbon  grass. 

Small  curled  ostrich  tips  are  very  chic 
on  some  of  the  soft  hand-made  dressy 
straw  hats.  One  model  at  Eaton's  is  all 
in  old  rose  with  high  crown  and  narrow 
brim.  The  straw  is  a  new  production 
in  furry  effect  with  long  slightly  curled 
pile;  two  little  tips  were  fastened  at 
either  side  on  the  brim  edge. 
New  Straws 

Several  models  have  been  seen  in  both 
large  and  small  shapes  made  of  a 
Hawaiian-like  straw  in  scintillating  grey. 
The  straw  has  the  appearance  of  being- 
rows  of  dried,  glossy  grasses  clipped  to 
an  even  length  and  applied  like  rows  of 
fringe.  Flowers  resembling  morning- 
glory  vines  and  blossoms  trailed  very 
loosely  around  the  edge  of  one  large 
model. 

Another  novel  idea  in  straw  effects 
showed  a  small  turned-up  brim  and  round 
crown  made  of  narrow  strips  of  crim- 
son, white,  dull  black  and  patent  leather 
woven  into  a  plaid  pattern;  black  wingri 
were  used  for  trimming. 

There  are  many  smart  sport  hats  of 
Wen-chow  in  gay  greens,  cerise,  scarlet, 
peacock  and  Pekin  blues,  old  blue,  purple, 
etc.  This  type  of  hat  adheres  to  the 
grosgrain  or  cire  ribbon  band  for  trim- 
ming, sometimes  with  oriental  orna- 
ments as  well.  Milans  are  as  interest- 
ing as  ever.  They  are  considered  to  be 
in  their  most  exclusive  style  when  they 
have  black  velvet  associated  with  them. 
A  wreath  of  black  velvet  daisies  with 
golden  yellow  centres  was  placed  flat 
against  a  black  velvet  sash  which  en- 
circled the  crown  of  onj  large  model. 
Jet  is  used  wj,th  the  velvet  also  to  bring 
out  the  soft  even  texture  of  the  straw. 
Milan  sailors  in  grey  and  colors  are  also 
in  very  good  taste  this  year.  Some  of 
these  have  the  fairly  wide  flat  brims, 
others  have  slightly  or  else  tubular- 
rolled  brims,  and  there  are  many  irregu- 
lar dressy  styles  as  well. 

Tricorne  shapes  are  said  to  be  gaining 
marked  popularity  in  New  York.  Those 
which  point  out  far  on  either  side  are 
particularly  good.  The  medium  shape 
with  one  long  side  front  brim  and  the 
opposite  brim  snugly  rolled  to  the  crown 
is  also  a  favorite  with  the  best  milliners. 
Crowns  averaging  about  5  inches  high 
and  of  soft  effect  are  the  leaders,  and 
are  said  to  be  firmly  established  for 
Summer. 
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FANCY  GOODS,  NOTIONS  AND  TOYS 


This  is  a  real  personal  service 


PATENTED   APRIL   3 


KIDDIE-KAR 

No.  2,  $18  a  dozen 
No.  3,  $24  a  dozen 
No.  4,  $30  a  dozen 

Trade  discount,  33^%  off. 


Don't  hesitate  to  use  our  mail 
order  service.  You'll  get  just  as 
prompt,  careful  and  satisfactory 
service  as  if  you  came  into  our 
warehouse  and  picked  out  the  goods 
and  packed  and  shipped  them 
yourself.  Each  order  is  treated 
individually  with  the  aim  of  giving 
the  customer  exactly  what  is  wanted 
as  quickly  as  possible. 

Full  Line  Household  Fixtures 
Electric  Portables 
Serving  Trays 
Casseroles 


These  offer  you  the  opportunity  to  test  our  Mail  Order  Service. 

Toys,  Dolls  &  Games  for  iXmas  1918 

We  have  a  beautiful  stock  of  Imported  and  Domestic  lines 
replete  with  novel  ideas  and  live  sellers.  Orders  are  being 
booked  Now. 

Pipes,  Smoker's  Sundries,  Perfumes,  Drug  Sundries,  Hair  Brushes, 
Toilet  Goods.  Photo  Frames  in  Metal,  Leather  and  Ivory. 


WRITE  FOR  CATALOGUE 


TORCAN  FANCY  GOODS  CO.,  LIMITED 


77  BAY  STREET 


The  House  of  Service 

62 


TORONTO 


MILL  IN  E  K  Y  Dry  Goods  Review 


WHOLESALE    MILLINERY 

SECOND   SPRING   OPENING 

On    Monday   and   Tuesday,    April    15th  and 
16th,  we  shall  make  a  special  display  of  new 

SPRING  and  SUMMER   STYLES    IN 

TRIMMED   HATS 

Also  New  Goods  and  Novelties  in  all   departments. 
Inspection  by  the  Trade  Cordially  Invited. 

G.  GOULDING  &  SONS 

TORONTO 

MONTREAL  OTTAWA  WINNIPEG 

17  St.  Helen  Street  193  Sparks  Street  66  King  Street 


MALI  NES4R,)  MALI  NES 

which  are  different  Vv|==l==3/  vw/  can  f  substitute 

DYNAMO  BRAND 

ASK  for  the 

"DYNAMO  BRAND"  RAINPROOF  MALINE 

The  ORIGINAL  Guaranteed   Rainproof  Maline 

The    'DYNAMO  BRAND"  RAINPROOF  MALINE   is  guaranteed  against: 

Rain 

Dampness 

Snow 

Sun 

Perspiration 

"DYNAMO"    MALINE    is   the   Ideal     Maline    for   Millinery— Heavy.   Fine,    Brilliant.      One  yard  of 
DYNAMO   MALINE  offers   the    same   effect  and  covers    better  than    two   yards    of   any    other  makes 

To  he  had  from 

MONTKKA,.  CHAS.  MOUTERDE  {United  Makers)  "SLIfeS" 

rsommer   Bldg.  '        TORONTO 

Tel.  Up  54+S       The  only  selling  agents  for  Cios  Million  is  Co.  of  Lyons  (France)  for  the  Dominion  of  Canada    ....     ..,    |]vl 

"  IVe  only  sell  to  the   Wholesalers  " 
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MILLINERY  SEASON  WELL  ON  ITS  WAY  TO  SUCCESS 

There  Was  Keen  Interest  in  it  for  Easter — Wholesalers  Confident  of  a  Flower  Season 

for  Summer — Poke  Styles  Arc  Leaders  —  Wide  Tricornes 

Liked  in  New  York 


THE  Easter  weather  was  all  that 
could  be  desired  for  the  debut  of 
the  new  millinery.  It  came  out 
quite  generally  and  had  a  strikingly 
smart  appearance  even  though  the  color 
scheme  was  limited.  The  trimmings 
which  have  been  chosen  oftenest  are  the 
tailored  plumage  and  cire  ribbon.  Lac- 
quered wings  and  quills,  over  which  there 
was  just  a  little  bit  of  early  doubt  owing 
to  the  usual  Canadian  aversion  to  glossy 
millinery,  have  evidently  scored,  possibly 
owing  to  their  good  wearing  qualities. 
The  vulture  mounts,  glycerined  and  burnt 
ostrich  and  other  feather  trimmings  de- 
scribed in  earlier  issues  of  DRY  GOODS 
REVIEW,  proved  popular.  The  cire 
ribbon  too  has  been  taken  remarkably 
well  by  both  young  and  middle-aged 
femininity. 

Black,  Sand  and  Khaki 

Besides  these  two  trimmings  there 
was  a  goodly  Easter  showing  of  brightly 
colored  fruit,  some  flowers  and  a  variety 
of  ribbon  trims.  So  far  as  the  hats  proper 
were  concerned  the  black,  sand  and  khaki 
straws  were  only  occasionally  varied 
with  vivid  greens  and  blues  and  purple. 
There  was  quite  a  selection  of  light 
greys  also.  Millinery  shows  every  in- 
dication of  having  received  a  good  deal 
of  attention  by  the  public  this  year.  A 
band  of  ribbon  or  a  ready-made  orna- 
ment is  not  sufficient  to  render  a  straw 
shape  smart  this  season  as  it  was  a  year 
ago.  Wings  must  be  adjusted  at  precise 
angles  and  in  numbers;  ribbons  must 
assume  some  wing-like  effect  or  an 
original  grouping  of  loops  and  knots, 
and  seldom  is  a  bunch  of  fruit  or  flowers 
left  in  solitary  splendor  to  ornament  a 
hat.  With  all  these  new  distinctions  in 
millinery  there  were  many  instances  of  a 
1918  hat  being  worn  with  a  renovated 
suit. 

More  New   York  Models 

During  the  past  month  wholesale  mil- 
liners have  again  been  visiting  the  New 
York  markets.  The  workrooms  are  with- 
out exception  reported  to  be  filled  up 
with  orders  enough  to  keep  them  busy 
for  many  weeks  ahead,  nevertheless  so 
keen  is  the  interest  in  the  trade  this 
year   that   it   seems   imperative   that   the 


The  poke  hat  in  one 
of  its  characteristic 
modes  for   1918. 


new  models  keep  coming  in.  They  sell 
as  readily  as  the  copies  from  them  even 
at  the  elevated  prices  that  must  be  asked 
for  them. 

The  models  that  are  arriving  every 
day  now  are,  of  course,  those  designed 
for  late  Spring  and  early  Summer. 
Lighter  colors  and  flowers  are  becoming 
characteristic.     "It   is    going   to   be   the 


./  Brown  Study 

A  pair  of  blended  ostrich  feathers  adorn 
this  turban  which  is  developed  in  two 
shades  of  brown  straw.  The  straw  used 
for  the  crown  is  the  darker,  which  with 
its  glossy  effect  contrasts  well  with  the 
soft  finish  lighter  material  of  the  band. 
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biggest  flower  season  we  have  had  for 
a  number  of  year";  "It  is  very  decidedly 
a  flower  season";  "Flowers  are  shown  in 
quantities  on  most  of  the  new  models." 
These  are  the  remarks  made  by  various 
wholesalers  with  regard  to  the  main 
feature  of  Summer  chapeaux.  Bearing 
these  out  one  sees  a  great  deal  of  trim- 
ming on  crowns;  many  are  completely 
camouflaged  with  the  most  natural- 
looking  posies  imaginable — not  the  little 
conventional  buds  of  last  year.  There  are 
roses,  daisies,  pansies  and  other  favorites 
in  sizes  and  colors  as  nearly  as  possible 
like  those  that  grew  in  carefully  tended 
gardens  before  it  became  necessary  to 
grow  potatoes  instead.  One  feature 
mentioned  last  month  with  regard  to 
these  flower  trimmings  has  grown 
steadily  in  importance,  and  that  is  the 
use  of  colored  Malines  to  veil  them. 
Sometimes  the  Malines  is  drawn  tightly 
over  the  flowers  holding  them  quite  flat, 
and  again  it  is  left  in  a  loose  drapy 
scarf  over  them  and  collected  into  a  soft 
bow  at  the  back. 

Another  flower  idea  that  is  favored  is 
a  huge  bouquet  which  has  the  appear- 
ance of  just  having  been  gathered  from 
the  garden  and  fastened  to  the  hat  at 
the  front  of  the  crown.  These  bouquets 
include  several  species  of  flower  such  as 
lilies-of-the-valley,  forget-me-nots,  pan- 
sies, roses,  daisies,  etc.  With  this  single 
trimming  motif  the  shape  chosen  is  of 
the    shepherdess   order. 

High  Crowns  Established 
Crowns  will  probably  remain  of  a 
goodly  height  during  the  Summer.  Some 
of  the  new  ones  mount  up  to  a  cone 
shape  and  have  a  soft  rolled-up  brim 
very  like  the  tire  brims  which  came  out 
last  Fall.  These  pointed  crowns  are 
shown  with  grass-like  feathers  covering 
them.  One  French  model  shows  the 
feathers  curled  downward  from  where 
they  meet  at  the  top;  it  is  called  a 
•'Tonkinois."  The  Hindu  turban  is  also 
developed  in  soft  feather  effects  as  well 
as  in  delicately  tinted  sheer  fabrics. 

The  combination  of  Leghorn  and  Georg- 
ette is  a  promising  one  for  the  Summer. 
(Continued  on  page  61.) 


BIG  FUR  SEASON  PREDICTED  AT  HIGH  PRICES 

Muskrat  Will  be  Good  in  Coats  —  May  Prove   Rival  to  Alaska  Seal  —  Big  Spring 

Demand  for  Fancy  Fox  Furs — Still  Higher  Prices  Predicted 

bv  Authority 


WILL  the  popular  Alaska  seal  give 
way  to  the  plain  undisguised 
muskrat?  Dealers  interviewed 
helieve  that  there  will  be  a  tendency  in 
this  direction.  Towards  the  close  of  the 
that  has  just  passed  it  was  no- 
nce.1  that  there  were  a  number  of  com- 
plaints about  the  wearing:  qualities  of 
Alaska  seal  coats  and  an  increasing  de- 
mand for  the  undyed  and  undipped 
muskrat. 

For  the  coming  season  this  is  expected 
io  be  accentuated. 

Such  is  the  result  of  inquiries  that 
DRY  GOODS  REVIEW  has  made  of 
a  number  of  manufacturers  of  furs  who 
are  getting  out  their  Fall  samples.  Un- 
doubtedly there  has  been  a  better  sale 
of  the  darker  shades  of  plain  muskrat 
for  next  season.  The  reason  assigned 
for  this  is  that  the  public  feel  that 
there  is  not  the  wear  in  Hudson  seal 
that  should  attach  to  an  article  of  the 
high  cost  of  this,  and  going  steadily 
higher.  It  is  no  secret  that  practically 
every  process  that  the  pelt  goes  through 
weakens  it  for  wearing,  just  as  the 
brushed  sweater  coats  do  not  wear  as 
well  as  the  plain  wool  ones  from  which 
they  sprang.  The  element  of  cost  does 
not  enter  into  the  preference  to  any 
extent,  for  the  cost  of  the  muskrat  un- 
dipped is  not  much  lower  than  the  Hud- 
seal. 

Skirts  From  80  to  90  Inches 

A  decided  change  that  will  be  seen 
in  coats  for  next  Fall  is  in  the  sweep 
of  the  skirt.  Last  season  the  common 
range  was  from  100  to  120.  The  aver- 
age for  next  Fall  will  be  around  80 
to  90  inches.  This  is  in  accord  with  the 
tendency  of  suits,  and  coincident  with 
this  there  will  be  a  slight  saving  in  ma- 
terial. The  bright  linings  of  flowered 
silks  will  be  as  strong  as  ever. 

(raze   for   Dark    Brown   and   Grey 

One  of  the  past  season's  features  will 
be  repeated  with  greater  emphasis,  the 
favor  for  the  dark  brown  and  grey 
shades  as  compared  with  black.  This 
tendencv  has  been  noted  several  times 
in  DRY  GOODS  REVIEW,  and  manu- 
facturers   are    meeting    with    an    increas- 


ing leaning  towards  these  special  shades 
in  the  early  orders  that  have  been 
received.  The  colors  that  have  taken 
best  are  taupe  and  battleship  grey,  with 
similar  shades.  For  the  season  of  1917- 
18  the  sales  of  black  sets  were  far  in 
the  majority;  several  manufacturers  re- 
port that  their  sales  for  1918-19  will 
show  that  these  other  colors  are  hold- 
ing at  least  an  even  way  with  black,  and 
some  believe  that  they  will  capture  more 
than  half.  This  of  course,  applies  chief- 
ly to  fox  and  wolf  for  sets.  With  all 
new  and  popular  lines  these  shades  are 
commanding  a  much  higher  price  than 
the  plain  black,  running  about  10  to  15 
per  cent,  of  an  advance. 

Persian  lamb  in  a  sense  is  in  a  class 
by  itself,  through  the  exceeding  scarc- 
ity, and  the  coat  would  command  about 
$400  to  $500.  The  supply  will,  of  cours?. 
not  imprQve  until  war  conditions  are 
recced. 

Reports  that  have  come  to  Canadian 
manufacturers  from  confreres  in  the 
United  States  go  to  show  that  over 
there  a  stronger  demand  has  come  for 
mink,  chiefly  the  dark  Canadian  variety. 
So  far  there  is  little  indication  of  a  bet- 
ter feeling  in  Canada.  Beaver,  too  is  go- 
ing better  there,  but  not  so  far  in 
Canada. 

Shortage  of  Fancy   Fox  Furs 

Fur  retailers  are  complaining  at  the 
present  time  over  their  inability  to  se- 
cure any  fox  furs,  particularly  in  the 
lighter  colors.  "We  would  still  be  doing 
a  big  business  in  these  if  we  could  only 
get  them,"  said  one  prominent  Toronto 
furrier.  "Now  when  people  are  leaving 
off  their  heavy  Winter  coats,  there  is  a 
big  demand  for  a  fur  of  this  nature.  All 
foxes  are  hard  to  procure  and  very  high 
in  price."  It  is  also  assured  that  there 
will  be  a  big  Summer  demand  for  white- 
furs,  foxes  and  near  foxes  of  all  descrip- 
tions, but  here  again  the  limited  supply- 
is  expected  to  interfere  with  business. 

Heavy  Demand  for  Fur 

As  the  season  advances  it  is  becoming 
more  and  more  evident  that  the  demand 
for  fur  of  all  sorts  and  kinds  is  unpre- 
cedented,   and    that    the    supply    shows 
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every  sign  of  being  insufficient  to  meet 
the  demand. 

Funsten  Bros.  &  Co.,  the  St.  Louis  auc- 
tioneers, state  in  their  April  circular: 
"The  market  continues  strong  on  every- 
thing, with  an  upward  tendency,  and  pre- 
vailing conditions  in  our  mind  justify  a 
full  maintenance  of  present  high  prices. 
A  still  further  advance  is  possible,  and 
when  it  is  considered  that  imports  are 
negligible  and  existing  stocks  are  light, 
higher  prices  for  the  future  are  not  at  all 
unlikely.  The  prices  of  all  commodities' 
are  determined  by  the  relation  of  supply 
and  demand,  and  the  prevailing  prices  of> 
furs  are  attributable  to  the  operation  of 
that  basic  law. 

"A  most  unusual  condition  exists  in 
the  trade  to-day.  Style  favors  the  ex- 
tensive use  of  furs,  and  early  Summer 
garments  are  fashioned  to  use  a  large 
amount  of  fur.  This  extensive  use  of  the 
article,  coupled  with  what  is  undoubtedly 
a  short  catch,  and  added  to  small  imports 
this  season,  has  reduced  stocks  to  such 
a  marked  degree  that  available  supplies 
are  far  below  the  present  and  the  com- 
ing needs  of  the  trade.  Manufacturers 
.'tnd  dealers  are  busier  than  ever,  and 
with  a  continuance  of  there  conditions 
there  is  every  reason  to  look  forward  to 
an  even  increased  demand  with  corres- 
ponding prices." 

The  opinions  expressed  here  are  con- 
firmed by  everyone  in  touch  with  the 
situation.  Prices  will  be  high,  but  un- 
doubtedly, in  spite  of  that  fact,  there  is  a 
good  fur  season  ahead. 


IMPORT   LICENSE  ORDER   LIFTED 

Those  fur  dealers  who  are  intending 
to  ship  furs  to  the  coming  sales  at  St. 
Louis  or  New  York  will  be  pleased  to 
known  that  the  recent  order  requiring 
import  licenses  on  Canadian  shipments 
into  the  States  has  been  recalled.  Ship- 
pers are  therefore  at  liberty  to  forward 
their  consignments  in  the  usual  way  as 
has  been  customary  in  the  past. 

S.  S.  Siberry,  dry  goods,  Toronto,  Ont, 
has  been  succeeded  by  H.  &  S.  Smythe 
Co. 


l>ry  Goods  Review 


FUR     DF.r  A  KTMKNT 


About  Furs — 
Mr.  Buyer — 
For  1918-1919 


The  time  to  prepare  for  a  bigger- 

than-ever  fur  season  is  right  now. 

Right    now    when    you    have    the 

opportunity    of     inspecting     the 

samples    which    the  "Moose    Head    Brand"  salesman 

is  bringing  to  you. 

Moose  Head  Brand  for  1918-19  surpasses  all  previous 
showings.  In  style  and  general  sales-making  appear- 
ance, our  furs  are  even  better  than  ever. 

Everything  in  furs  that  will  be  sought  for  next 
season  is  shown.  Designs  and  colors  are  right  up- 
to-the-minute  and  not  a  slow  seller  is  to  be  found 
in  the  entire  range. 

Allow  our  salesman  to  show  you  what  will  have  the 
big  call  for  the  season  of   1918-19. 

L.  GNAEDINGER,  SON  &  CO. 


94  St.  Peter  Street 

Manufacturers  of 

Moose  Head  Brand  Furs  for  Sixty-five  Years 
ESTABLISHED  IN   1852 
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I  i:  PA  R  T  M  E  N  T 
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THERK  are  tour  big  features  in  con- 
nection with  C  cV  C  Furs  which  are 
vitally  important  to  every  buyer. 

SPECIALIZATION 

One    of    the    secrets    of    success    in    any 
business  is  specialization.     We  are  Fui 
specialists  of  the  highest  order  in 
PERSIAN  LAMB 

HUDSON  SEAL 
MUSKRAT 

ALASKA  SABLE 

MINK,  Etc 
Few  equal  and  none  excel  us. 

STYLE 

Attractive  creations,  conservative  yet 
popular  and  saleable,  avoiding  ex- 
tremes, yet  possessing  individuality  and 
original  design. 

QUALITY 

Experienced  workers  of  the  highest 
skill,  each  specializing  on  one  particu- 
lar Fur,  produce  garments  of  uniform 
and  perfect  quality. 

VALUE 

Specialization,  purchases  for  spot  cash, 
and  up-to-date  manufacturing  methods, 
enable  us  to  offer  Furs  of  Quality  at 
lowest  possible  prices — the  very  utmost 
in  value. 

Befori  making  your  season's  pur- 
chases it  would  be  to  your  advantagt 
to  send  us  attached  coupon. 

Cummings&  (lummings 

FUR  SPECIALISTS 

Cor.  St.  Paul  &  St  Sulpice. 

MONTREAL 

ft 

I         Please    send     me    information 
about  your 

........     ....     .............. 

1         '    Name    

\        I 

_\        i     Address    

) 
\ 


•/■-.. 
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PATTERN  COMPANY  MAKES  REPLY 

Answer  to  Articles  Appearing  in  Past  Issues  of  "Dry  Goods  Review" — Claims  Retailers  Get 
Fair  Treatment — Pattern    Department  Can   be  Made  to   Pay. 


The  folloxving  letter  was  received  a 
couple  of  months  ago  but  lack  of  space 
prevented  its  insertion  in  the  last  couple 
of  issues.  Owing  to  the  interest  that  was 
aroused  by  the  series  of  "Pattern"  articles 
that  ivere  run  last  Summer  and  Fall  and 
to  which  Mr.  Colony  refers  in  his  letter, 
we  feel  that  same  should  be  inserted  even 
at  this  late  date. — The  Editor. 


WE  are  in  receipt  of  the  following 
letter  from  H.  Colony,  sales  man- 
ager of  the  Home  Pattern  Co., 
who  goes  into  the  matter  very  thoroughly 
and  whose  opinions  are  well  worth  con- 
sidering. 

DRY  GOODS  REVIEW  feels  that  the 
best  solution  of  problems  such  as  these 
lies  in  a  free  discussion  from  both  sides. 
We  are  therefore  giving  below  Mr. 
Colony's  letter  and  will  be  glad  to  have 
further  opinions  from  any  retailer  as  to 
the  views  expressed. 

"Answer  to  your  letter  of  October 
22nd  requesting  an  expression  from  us 
on  the  points  brought  out  in  your  article 
entitled  'Further  Discussion  on  Pattern 
Department'  in  your  September  issue, 
has  been  delayed,  but  I  trust  may  be  in 
time  for  publication  in  your  next  issue 
which  goes  to  press  on  November  4th. 

"I  notice  in  the  letter  quoted  from  a 
prominent  Ontario  retailer,  this  state- 
ment, 'the  pattern  companies  will  tell 
you  that  it  (referring  to  the  pattern  de- 
partment) is  a  good  advertising  medium. 
We  are  surprised  that  they  should  hide 
behind  this  remark.'  So  far  as  the  policy 
of  this  company  is  concerned,  no  attempt 
is  made  to  'hide  behind  this  remark.'  The 
experience  of  thousands  of  the  biggest 
and  most  successful  retailers  throughout 
the  United  States  and  Canada  very 
clearly  proves  two  things: 

"First. — That  a  properly  conducted  pat- 
tern department  will  show  a  fair  net 
profit. 

"Second. — That  a  properly  conducted 
pattern  department  is  a  very  profitable 
trade  producing  department. 

"We  never  try  to  make  any  merchant 
believe  that  he  is  going  to  make  a  large 
money  profit  out  of  his  pattern  depart- 
ment itself.  Our  salesmen  are  specifi- 
cally instructed  not  to  hold  out  any  such 
inducement  to  the  merchant  who  is  con- 
sidering our  line.  What  we  do  claim  is 
that  a  properly  conducted  pattern  de- 
partment will  make  a  small  net  profit 
and  will,  without  doubt,  be  the  means  of 
drawing  more  business  than  any  other 
department  in  the  store,  so  you  see  we 
do  not  'hide  behind  such  a  remark,'  but 
we    openly    contend    that    a    pattern    de- 


partment is  primarily  an  advertising  de- 
partment, or  as  some  merchants  term  it, 
a  'red  ink  department.' 

"Two  other  important  issues  are  dis- 
cussed in  the  article  contained  in  your 
September  issue. 

"First.— The  distribution  of  fashion 
sheets. 

"Second. — Is  the  retailer  entitled  to  a 
larger  margin  of  profit  on  his  pattern 
sales? 

"Consider  the  first:  All  your  sub- 
scribers are  aware  that  there  is  one  pat- 
tern company  which  places  its  goods  on 
straight  consignment  and  furnishes  all 
supplies  free.  It  is  also  true  that  many 
of  the  other  pattern  companies  have 
made  arrangements  of  this  kind  here  and 
there.  In  every  such  instance  the  com- 
pany has  provided  fashion  sheets  free  of 
charge.  This  in  i'self  is  absolute  proof 
of  the  sincerity  of  the  pattern  companies 
in  their  statement  that  an  adequate  dis- 
tribution of  fashion  sheets  is  an  absolute 
department.  I  quote  from  that  part  of 
your  article  relating  to  this  particular 
necessity  to  the  success  of  any  pattern 
point.  'From  the  inquiries  made  DRY 
GOODS  REVIEW  found  that  the  general 
opin;on  was  that  the  proportion  of 
women  who  pick  a  pattern  from  the 
sheet  without  first  coming  to  scan  the 
counter  book  was  about  one  to  five 
hundred.' 

"Permit  me  to  point  out  to  your  read- 
ers that  this  conclusion  does  not  answer 
the  question  in  any  way  whatsoever.  The 
use  of  the  fashion  sheet  is  not  so  much 
to  determine  the  particular  pattern  which 
the  ultimate  purchaser  will  buy,  but  is  to 
suggest  to  the  prospective  purchaser's 
mind  the  general  style  of  garment  which 
she  wishes  to  make — to  create  a  desire 
to  make  up  a  garment — and  consequently 
a  desire  to  buy  some  pattern.  If  you 
wish  to  get  an  absolutely  final  opinion 
as  to  the  value  of  fashion  sheets  in  sell- 
ing patterns  and  incidentally  selling 
dress  goods,  then  you  must  do  so,  not  by 
making  inquiry  from  the  retailer  as  to 
how  many  women  actually  purchase  from 
the  fashion  sheet  itself,  but  by  making 
incrairy  from  the  customers  of  those  re- 
tailers, asking  them  how  manv  patterns 
they  would  use  of  any  particular  make, 
if  they  could  not  get  a  copy  of  a  fashion 
shoe!  showing  the  advance  stvles,  look 
th-se  styles  over  at  their  leisure  and 
make  up  their  minds  as  to  what  style  of 
p-arment  or  garments  they  wish  to  make. 
it  works  like  this.  The  woman  goes  to 
the  store,  gets  a  copv  of  tV>e  fashion 
s^eet,  then  o-oes  V.r.mP  looks  it  over,  de- 
cides she  wants  to  make  nil  a  <?arm«nt 
and  what  ireneral  style  of  "a'-ment  she 
wishes,  then  goes  back  to  the  store  and 
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perhaps  even  picks  the  pattern  bought 
from  the  counter  catalogue;  but — and 
here  is  the  proof  of  the  value  of  the 
sheet — the  interest  in  that  particular 
merchant's  patterns  and  the  desire  to 
buy  a  pattern  were  created  not  by  the 
catalogue  and  quarterlies  displayed  at 
the  counter,  but  by  the  illustrations  in 
the  fashion  sheet. 

"I  dare  say  that  there  is  not  one  mer- 
chant in  a  thousand  who  would  back  his 
opinion  that  fashion  sheets  are  unneces- 
sary, to  the  extent  of  agreeing  to  handle 
any  line  of  patterns  either  on  a  purchase 
or  consignment  basis,  unless  fashion 
sheets  were  distributed  either  by  him  or 
by  the  pattern  company,  and  I  am  sure 
there  is  no  pattern  company  which  could 
conscientiously  advise  the  placing  of  a 
line  of  patterns  on  sale  in  any  store 
without  providing  in  one  way  or  another 
for  an  adequate  fashion  sheet  distribu- 
tion. 

"So  far  as  making  a  charge  for  the 
fashion  sheets  is  concerned,  I  think  this 
is  a  question  to  be  decided  among  the 
retailers  of  a  given  town  or  city.  If 
they  all  agree  to  charge  lc  each  for 
their  fashion  sheets  and  would  stick  to 
that  agreement,  I  hardly  see  why  the 
pattern  companies  should  have  any  seri- 
ous objection. 

"Remember  I  do  not  think  it  would  be 
wise,  but  I  do  think  it  is  a  matter  to  be 
decided  by  the  retailers  themselves.  At 
any  rafe,  our  agreement  does  not  in  any 
way  stipulate  that  the  merchant  shall 
not  charge  for  the  fashion  sheets.  They 
are  his  property  and  he  is  entitled  to  dis- 
pose of  them  as  he  may  see  fit. 

Can  the  Pattern  Companies  Furnish 
Sheets  Free? 

"Of  course  I  know  nothing  about  what 
margin  of  profit  other  pattern  com- 
panies may  be  making  on  their  fashion 
sheets,  but  I  do  know  that  we  are  selling 
ours  practically  at  cost,  and  I  also  know 
that  under  present  conditions  it  would  be 
absolutely  impossible  for  us  to  furnish 
our  sheets  free  and  still  allow  the  mer- 
chant 50  per  cent,  profit  on  the  selling 
price  of  our  patterns.  If  we  were  to 
furnish  the  sheets  free,  we  would  simply 
have  to  cut  down  the  margin  of  profit. 

"With  reference  to  the  second  issue, 
under  present  conditions  it  would  be  a 
business  impossibili'y  for  the  pattern 
companies  to  grant  the  retailer  a  wider 
margin  of  profit  on  his  pattern  sales. 
The  answer  to  this  question  is  not 
"larger  percentage  of  profit"  but  larger 
sales.  There  are  hundreds  of  merchants 
in  the  United  States  and  Canada,  good, 
Continued    on   page   73.) 
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of   the    new    Grafton    store   in    Hamilton,  Ont. 
in    interior    and    exterior    fittings 
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THE  EVOLUTION  OF  THE  MODERN   STORE  FRONT 


Window    Display  Closely  Allied  With  Modem  Merchandising  — 
Merchants  Must   Display  Their  Wares — Necessary  That 
Should  Present  Attractive  Appearance 


To  Achieve  Success 
Store   Front 


AT  a  time  when  the  men's  wear  re- 
tailers are  fighting  for  the  right  to 
koe-p  the  windows  well  lighted  the 
following  address  recently  delivered  by  J. 
D.  Moser,  of  the  Haylor  Mfg.  Co.,  Hamil- 
ton, before  the  "Kimanis"  Club,  the  Am- 
bitious City,  will  be  particularly  inter- 
esting. 

If  tiie  Power  Commissioner  had  listened 
to  the  words  of  Mr.  Moser  it  is  doubtful 
if  the  tegulations  restricting  window 
lighting  would  ever  have  been  considered. 
Mr.  Mover's  interesting  address  which 
is  given  in  part  herewith,  describes  the 
evolution  of  the  modern  store  window  and 
how  the  history  ot  same  is  identical  with 
the  history  of  rr.odern  merchandising 
methods.    To  quote  his  own  words: 

"The  modern  :-tDie  front  of  to-day  is 
so  closely  allied  with  merchandising  that 
it  is  necessary  to  go  back  and  explain  a 
few  of  the  older  mercnandising  methods, 
in  order  to  bring  cut  the  actual  need  and 
great  necessity  for  the  r.-odern  store  front, 
and  in  bringing  out  tbese  few  points  it 
is  not  necessary  to  go  back  beyond  the 
time  most  of  us  can  remember. 


"In  those  days,  each  merchant  had  his 
own  customers;  they  bought  their  needs  in 
family  group,  usually,  on  long  time,  that 
is,  all  the  family  were  outfitted  at  one 
time,  usually  once  a  year,  and  in  the 
larger  centres  oftener. 

Display  Windows  Not   Required 

"Then,  there  was  no  more  need  of  the 
modern  store  front  than  there  is  need  to- 
day for  a  bank  to  display  the  figures  of 
money.  It  is  not  necessary  for  a  bank  to 
display  ten  and  twenty-dollar  bills  in  their 
u  indow  to  secure  you  as  a  borrower.  Each 
of  us  have  our  own  bank,  and  as  long  as 
the  relations  are  agreeable  to  both  parties, 
money  displayed  in  another  bank  window 
would  not  get  our  patronage. 

"But  times  began  to  change.  The 
vonnger  members  of  the  family  began  to 
have  idea.:  of  their  own.  They  began  to 
have  ideas  of  style,  and  mother  was  pre- 
"ailed  upon  to  allow  them  a  little  extra 
here  anc;  there  to  make  their  own  selec- 
tions. So  the  family  stock  buying  was 
reduced  to  staple  household  necessities, 
and  in  a  few  years  the  buying  was  taken 


entirely  out  of  the  hands  of  the  heads  of 
the  family. 

Result    of    Modern    Methods 

"As  this  new  system  of  buying  took 
place,  articles  were  bought  when  they 
were  needed,  each  member  of  the  family 
buying  when  the  occasion  demanded,  so 
looking  to  find  the  article  to  suit  the 
occasion  became  a  habit,  and  the  old  sys- 
tem of  merchandising  was  out  of  date. 

The  merchants  began  to  have  calls  for 
articles  of  a  more  novel  class.  This 
change  in  buying  to  a  more  novel  line 
entailed  more  risk  in  selling,  so  it  became 
necessary  to  inform  the  public  of  pur- 
chases and  stock,  and  the  store  window 
began  to  play  an  important  part  in  the 
merchant's  success,  but  here  also  the  mer- 
chant's troubles  began  to  grow. 

Why   So  Few  Business   Men  Succeed 

"To  give  an  idea  how  fast  conditions 
changed  and  how  necessary  it  is  for  the 
retail  merchant  to  keep  up  with  the  de- 
mands of  the  buying  public,  I  will  give 
you  the  results  of  a  systematic  investiga- 
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t ion,  recently  made  by  System.  After 
investigating  about  five  thousand  stores, 
belonging  to  the  ten  different  lines  of  re- 
tail business,  they  give  the  average  life 
of  a  merchant  as  seven  years,  and  that  he 
had  only  five  chances  out  of  ten  to  last  ten 
years.  MacLean  Publishing  Company,  of 
Toronto,  in  February's  MEN'S  WEAR 
REVIEW,  say  that  seventy-five  per  cent, 
of  the  reasons  of  failures  are  personal, 
therefore  correctable,  and  that  ninety  per 
cent,  of  those  engaged  in  business  get  no 
profit  from  their  personal  effort. 

"These  figures  do  not  mean  that  busi- 
ness may  not  outlive  fifteen  years,  many 
do.  There  are  many  live  twenty-five 
years,  and  we  all  know  concerns  that  have 
survived  much  longer  than  that.  The  fig- 
ures do  mean,  however,  that  so  many 
firms  of  all  kinds  disappear,  and  disap- 
pear so  rapidly,  that  when  an  average  is 
struck  off,  the  chances  of  the  individual 
concern  for  a  long  and  continually  suc- 
cessful career  seem  very  small.  If  th° 
faults  of  unsuccessful  concerns  are 
personal  and  correctable,  there  are  reme- 
dies. For  the  concern  that  is  not  earning 
profit  as  it  should,  it  is  very  important  to 
analyze  carefully  to  find  the  cause,  and 
thon  apply  the  remedy. 

Get    Outside-in-View 

"That  remedy  may  involve  a  complete 
change  of  policy;  again,  it  may  involve 
only  an  outside  view  to  find  the  cause, 
that  is,  a  look  at  the  business  from  the 
outside-in-view,  instead  of  an  inside-out- 
view.  The  store  front  may  be  out  of  date 
as  to  service  and  appearance.  The  object 
of  a  modern  store  front  is  correct  display 
of  the  different  lines  of  merchandise  han- 
dled by  the  individual,  and  the  reflection 
of  the  personal  character  of  the  mer- 
chant. This  means  each  different  line  of 
business  should  have  its  individual  design 
of  window  to  obtain  the  best  results. 
Two  Sides  to  Every  Window 

There  are  two  distinct  sides  to  each  and 
every  show  window.  The  inside  and  the 
outside.  The  inside  should  be  so  arranged 
that  the  merchandise  is  the  main  object 
in  view.  In  order  to  obtain  this  object, 
the  different  articles  to  be  displayed 
should  be  kept  constantly  in  mind,  as  the 
window  designed  and  built  for  one  line 
of  business  would  completely  fall  down  in 
results  for  another  line.  The  inside  con- 
struction of  the  modern  show  window 
takes  into  consideration  the  background, 
floor,  ceiling,  side-walls,  lighting,  vesti- 
bule, ventilation  .drainage,  forming  a  set- 
ting for  the  particular  line  of  merchan- 
dise for  which  it  was  designed  without 
obstructing  the  light  from  the  interior  of 
the  store. 

"As  the  inside  and  outside  of  the  win- 
dow are  divided  by  transparent  plate 
glass,  the  outside  is  often  overlooked,  and 
the  window  is  looked  through,  instead  of 
looked  at,  by  the  merchant.  As  the  old 
saying  goes,  'the  first  impression  is  the 
most  lasting,'  it  is  very  important  that 
the  outside  of  the  retail  store  should  be 
bright,  clean  and  attractive,  as  it  is  on 
dress  parade,  day  and  night,  sunshine  and 
rain,  Winter  and  Summer,  the  outside 
reflecting  the  merchant's  personality  and 


methods  of  doing  business,  inside  dis- 
playing his  merchandise.  In  order  not  to 
be  constantly  called  upon  to  pay  painting 
and  repair  bills,  a  material  should  be  in- 
stalled which  does  not  deteriorate,  that 
needs  no  attention. 

As  the  retail  merchants  are  the  ar- 
teries through  which  flow  the  life  of  the 
commercial  system,  as  these  commercial 
arteries  become  clogged  all  other  com- 
mercial activities  are  retarded.  Nearly 
all  raw  material  and  manufactured  ar- 
ticles pass  through  the  retail  system, 
leaching  their  final  consumers  and  des- 
truction. So  our  business  life  to-day  de- 
pends on  the  retail  merchant.  He  is  de- 
pended upon  to  keep  the  world's  latest 
product  constantly  before  the  buying 
public's   eyes,  and  to  keep  the  wheels  of 


are  tailored  enough  to  be  generally  ap- 
proved in  Canada,  and  are  selling  well. 
These  new  borders  are  not  wider  than  an 
inch  usually  and  some  are  no  more  than 
half  an  inch.  With  the  same  color  scheme 
carried  out  in  the  wooden  and  bakalite 
handles  the  parasol  becomes  a  very 
smart  item  of  dress. 

VEILS 

Thread    Patterns    Favorites — New    York 

Likes  Face  Veils 

DEMAND  continues  to  favor  the  thread 
pattern  and  scroll  effects  in  veils.  Whe- 
ther they  are  the  new  lines  of  slip-ons, 
the  circular  veils,  the  large  draped  veils,, 
or  the  close-fitting  tailored  styles,  the 
majority  of  designs,  selected  by  smart 
dresses  are  the  thread  tracings.  The  pre- 


Draperies  displayed  with  rugs  to  harmonize,  also  crex  sea-grass  hand  made 
furniture.  Display  arranged  for  Spring  millinery  opening  of  the  Ritchie  Co.. 
Bellevile,  by  H.  J.   Poste. 


commerce  turning  so  the  better  store 
front  he  has  the  better  he  can  display, 
with  the  result,  no  doubt,  of  more  sales, 
and  the  better  we  will  all  be,  for  money 
only  rotates,  it  is  not  consumed.  So  dis- 
play is  no  longer  the  secret  of  success, 
but  an  open  and  accepted  fact  and  foun- 
dation on  which  all  successful  business  is 
built. 

"Can  any  merchant  afford  to  be  in  busi- 
ness with  an  out-of-date  store  front?" 


DRESS  ACCESSORIES 

(Continued  from  page  79.) 
UMBRELLAS 

THERE  are  a  certain  number  of  novelty 
Summer  parasols  being  shown,  but  they 
are  meeting  so  far  only  with  meagre 
sale  if  they  happen  to  be  in  any  way  ex- 
treme. Those  made  of  solid  dark-colored 
silks,  with  smart  handles,  such  as  have 
been  described  in  previous  issues  of  DRY 
GOODS  REVIEW,  meet  with  the  best 
demand  in  the  smart  stores.  Some  models 
in  emerald  green,  navy  blue,  Burgundy 
or  black,  with  neat  narrow  borders,  in 
black  and  white  block  or  stripe  pattern, 
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sent  is  the  biggest  season  for  veilings, 
and  they  are  being  worn  in  numbers 
quite  up  to  the  usual.  In  fact,  it  is  prov- 
ing a  very  good  veiling  season. 

From  Fifth  Avenue  comes  the  report 
that  the  face  veil  of  fine  mesh  is  mo-it  in 
demand  and  on  this  are  traced  smart 
little  patterns  that  do  not  by  any  means 
follow  the  definite  patterns  of  other  sea- 
sons, but  in  most  cases  show  just  a  queer 
crooked  line  that  makes  no  attempt  at 
being  anything  in  particular. 

The  circular  veils  that  slip  down  over 
the  crown  of  the  hat  and  fall  in  many 
ripples  about  the  face  are  used  to  some 
extent,  but  the  strictly  tailored  woman 
prefers  the  smooth,  close  effect  that  is 
given  by  the  face  veil. 

The  veil  that  has  been  introduced  by 
Lewis,  of  Paris,  which  shows  the  border 
of  jet  sequins,  does  not  seem  to  have 
been  taken  to  kindly.  And  it  remains  to 
be  seen  whether  or  not  the  veiling  of 
Malines,  which  boasts  of  no  pattern  or 
border,  and  which  was  described  in  last 
month's  DRY  GOODS  REVIEW,  will  be 
adopted  to  any  extent. 
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.///  Effective  Read y-to-W ear  Window 

This  simple  but  effective  trim  which  featured  at  the  Spring  opening,  March  23rd,  of 
I'hos.  Miller  &  Sons'  store,  Oshawa.  is  designed  to  sell  ready-to-wear  suits  and  coats, 
fabrics,  waists,  and  neckwear.  A  particularly  dainty  point  is  the  delicate  association 
of  pieces  of  neckwear  with  fabrics  in  the  piece.  This  is  done  well  in  the  foreground  of 
the  window,  right  in  the  strategic  place  for  sales-making.  The  figures  displaying  the 
ready-to-wear  goods  are  very  adroitly  placed  so  as  to  satisfy  both  the  broad  all-compre- 
hending glance  at  the  window  which  comes  first  from  the  passerby,  and  then  the  close 
Bcrotinj  which  comes  later  and  leads  to  the  purchase.  The  waists  are  well  shown  as 
individual  units  yet  in  association  with  the  suits  possessing  additional  selling  appeal. 
The  neckwear  display  in  the  background,  while  undoubtedly  a  selling  display,  might  be 
varied  in  line  a  little  with  good  effect.  The  exact  symmetry  of  the  four  marabou  pieces 
mifcht    he   thought  suggestive  of  monotony   unless   varied   in   color. 
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Trim  to  Feature  Fabrics  and  Waist 


As  an  example  of  an  effective  window  display  achieved  without  extravagant  expense 
for  backgrounds  or  fittings,  this  trim  featuring  waists,  fabrics  and  neckwear  is  worth 
attention.  The  central  draping  of  the  fabrics  is  very  daintily  done,  and  the  nine  waists 
shown  are  displayed  so  that  each  attracts  its  fair  share  of  attention,  While  the  display 
manager  has  been  careful  not  to  show  them  in  formal  array..  Note  the  uneven  arrange- 
ment which  avoids  monotony,  and  makes  the  window  much  more  interesting.  Gloves, 
umbrellas,  and  dress  etceteras  occupy  front  positions  to  hold  close  attention  to  detail. 
The  neckwear  displayed  against  the  background  has  the  selling  merit  of  individual  dis- 
play, but  the  even  line  made  by  the  nine  pieces  at  the  back  seems  hardly  sufficiently 
broken  by  the  variation  in  designs  of  the  neckwear.  Monotony  of  even  the  most  minor, 
detail  is  to  be  avoided  in  window  trimming.  This  window  featured  at  the  Spring  opening. 
March  23,  of  Thos.  Miller  &   Sons*  Store,  Oshawa. 
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SOMETHING   NEW  FOR  THE  CARDWRITER 


A    Scries  That   Wil 


Give    Ideas  and    1  list  ruction  for  the  (  a  rd  writer  Who  Has- Already 
Mastered  the  Rudiments  of  the  Work 

By  Robt.  T.  W.  Edwards 


OUR  last  lesson  was  the  first  of  a 
series  of  show  card  lessons  which 
is  being  published  for  the  sole  pur- 
pose of  showing  our  readers  just  what 
Toronto  cardwriters  are  doing.  As  we 
stated  then  in  the  last  year  the  card- 
writers  of  this  city  have  struck  a  new 
note  in  the  various  designs  and  styles 
of  letter  formation  used.  The  latter  is 
the  more  noticeable  and  it  is  to  this 
branch  that  we  are  paying  the  most  at- 
tention. It  is  necessary  that  cardwriters 
should  change  their  style  of  letter  for- 
mation from  time  to  time  in  order  to 
prevent  their  cards  from  becoming  stale. 
You  must  abstain  from  ordinary  type 
formations  or  your  work  will  be  merely 
commonplace.  This,  at  least,  appears 
to  be  the  idea  of  the  "new  blood"  card- 
writers  who  have  come  to  Toronto,  men 
whose  methods  the  Toronto  merchants 
have  taken  to  very  readily,  with  the  re- 
sult that  their  work  is  seen  up  and  down 
our  main  thoroughfares  and  in  the  win- 
dows of  our  most  up-to-date  stores. 

There  is  a  large  variety  of  styles  both 
of  single  stroke  and  outline  letter  for- 
mation, all  of  which  have  that  little 
touch  of  originality  which  adds  life  to 
the  show  card. 

Last  month  we  illustrated  a  double 
stroke  or  outline  letter  on  which  were 
used  various  forms  of  shading  and  high- 
lighting. This  month,  however,  we  are 
featuring  a  very  neat  single  stroke  letter 
which  will  be  a  valuable  addition  to  our 
alphabet  collection. 

This    alphabet    is    of    a      thin      stroke 


Practice   Chart  _ 


formation  and  yet  is  more  legible  than 
many  letters  of  much  heavier  stroke.  Of 
course  this  type  is  not  used  for  large 
cards  but  should  be  kept  for  the  better 
grade  of  show  card  which  might  be  used 
for  fashion  displays  or  showings  of  new 
spring  goods. 

The  biggest  feature  about  this  alpha- 
bet is  the  variety  of  forms  you  can 
change  the  letters  into  without  losing 
the  character  of  the  lettering;  a  few  of 
these  instances  can  be  seen  if  you  com- 
pare the  chart  with  the  three  completed 
cards.  Take  for  instance,  "F"  in  the 
lower  case  card.  Compare  that  letter 
with  the  F  appearing  on  the  spring 
wear  card.  Here  is  shown  the  letter  on 
the  slant  to  the  right  and  the  cross  bar 
or  stroke  3  parallel  with  the  guide  line. 
Or  for  another  instance  take  the  F  of 
the  vegetable  card.  Here  you  have  the 
letter  made  in  the  upright  form  but 
stroke  3  crosses  stroke  1  at  an  angle. 

The  G  also  of  the  lower  case  can  be 
made  in  many  styles  without  losing  the 


character  of  the  letter.  Compare  the 
various  styles  used  on  the  three  cards 
with  the  one  shown  on  the  chart  and  you 
have  only  a  few  of  the  many  that  can  be 
made. 

The  next  one  to  mention  and  one  which 
is  played  upon  a  great  deal  is  the  letter 
S.  This  letter,  when  worked  up  on  a 
show  card  can  be  formed  in  a  variety  of 
ways  and  these  forms  all  depend  upon 
what  the  letters  next  to  them  will  allow. 
As  you  see,  the  chart  only  shows 
an  evenly  balanced  letter,  but  a 
study  of  the  three  show  cards  gives 
you  many  ideas  of  how  to  work  in  this 
letter.  For  instance  the  "vegetable" 
card  in  two  instances  shows  how  the 
lower  section  of  this  letter  can  be 
brought  below  the  lower  guide  line  and 
underneath  the  letter  to  its  left — all 
without  changing  its  individuality.  The 
two  "S's"  on  the  housecleaning  card 
show  the  top  of  this  letter  or  stroke  1 
extending  much  to  the  right  of  the  rest 
of  the  letter. 
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These  are  only  three  of  the  letters 
which,  upon  practice,  you  will  find  can 
be  made  in  other  forms  that  are  shown 
here.  Of  course  if  you  are  a  beginner 
it  will  be  advisable  for  you  to  keep  to 
the  chart  formations  for  a  Long  time 
because  when  you  have  mastered  them 
you  will  have  done  a  big  work.  If  you 
have  been  a  follower  of  these  lessons 
for  some  time  back  you  will  remember 
what  was  advised  in  regard  to  the 
method  of  handling  the  brush.  However, 
for  this  lesson  at  least  we  are  going  to 
make  a  slight  change  in  this  method. 
Previously  we  advised  you  to  hold  your 
brush  at  a  writing  angle,  but  for  this  we 
shall  ask  you  to  hold  the  brush  at  right 
angles  with  the  card  you  are  working 
on.  The  reason  for  this  is  it  gives  you 
a  better  control  of  the  brush  for  making 
this  type  of  lettering.  You  must  get 
risrht  up  on  the  end  of  the  brush  and 
keep  the  brush  well  filled  with  color, 
which  should  be  slightly  thicker  than 
what  is  commonly  used.  Work  with  a 
free  arm  movement  and  don't  cram]) 
your  fingers  up. 
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When  you  have  mastered  the  method 
of  formation  and  the  handling  of  the 
brush  then  it  only  remains  for  you  to 
i  ractise  and  of  this  you  cannot  do  too 
much,  providing  always  that  you  are 
working   in   the   right   direction. 

For  practice  work  rule  out  a  blank 
card  with  the  guide  lines  as  shown  in 
the  practice  chart  and  select  various 
strokes  or  combinations  of  strokes  and 
practice  them  until  each  'is  perfect.  You 
can  go  all  over  each  letter  in  this  way 
and  you  will  find  it  very  helpful. 

The  upper  case  of  the  chart  shows  a 
mint  many  plain  lines  which  it  should 
not  be  hard  to  master.  Balance  up  each 
letter  properly  and  don't  forget  that  all 
strokes  should  be  the  same  width. 

A  feature  of  this  alphabet  is  that  the 
corners,  as  you  will  notice,  are  all  cut 
off  with  a  little  angle  stroke,  which  is 
very  effective  when  they  are  joined  up 
on  a  completed  show  card  as  you  will 
notice.  Care  should  be  taken  not  to 
spread  the  lettering  too  much  over  the 
surface  of  the  ca/ds,  and  above  all  re- 
member to  show  plenty  of  white  back- 
ground to  make  the  lettering  stand  out 


PATTERN  COMPANY  MAKES  REPLY 

(Continued  from  page  68.) 
shrewd,  progressive  merchants,  who  are 
making  a  net  profit  on  their  pattern 
department  every  month.  They  make 
the  same  gross  profit  on  their  pattern 
sales  as  any  of  your  subscribers.  They 
are  making  a  net  profit  because  they  are 
co-operating  with  the  pattern  companies 
at  every  turn,  to  build  up  bigger  pattern 
sales,  realizing  that  bigger  pattern  sales 
mean  bigger  piece  goods  sales;  because 
they  treat  their  pattern  department  just 
the  same  as  any  other  department;  be- 
cause they-  put  a  competent  girl  or  girls 
in  charge  of  their  department,  knowing 
that  the  pattern  department  is  import- 
ant enough  to  be  worthy  of  the  same 
brand  and  class  of  salesmanship  which 
they  furnish  to  other  departments  in 
their  store;  because  they  advertise  their 
pattern  department  in  their  regular 
store  advertising,  just  the  same  as  their 
shoe  department,  their  dress  goods  de- 
partment, or  their  ready-to-wear  depart- 
ment, possibly  not  to  so  large  an  extent 
but  proportionately  to  the  maximum 
sales  possibilities. 

"The  comments  of  Mr.  Carruthers  of 
Orillia  are  worthy  of  special  mention.  Tt 
is  necessary  that  a  large  variety  of 
styles  should  be  issued.  In  no  other  way 
could  all  the  possible  users  of  patterns 
be  satisfied.  It  is,  of  course,  impossible 
for  the  pattern  company  to  judge  abso- 
lutely in  advance  just  what  the  demand 
in  any  given  locality  will  be.  The  mer- 
chant must  co-operate  in  this  respect  by 
keeping  the  pattern  company  in  touch 
with  'he  demand  in  his  locality  and  by 
keeping  his  stock  in  condition  to  meet 
that  demand.  Under  such  arrangements 
as  ours  the  merchant  discards  his  stock 
every  six  months  which  takes  care  of  the 
unsaleable   designs. 

If  any  of  our  merchants  find  that  they 
are    accumulating    patterns     for     which 
there  is  no  demand,  we  are  always  will- 
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ing  to  consider  exchanging  them  for 
styles  more  saleable  in  that  retailer's  par- 
ticular locality.  In  fact,  we  are  pleased 
to  do  so  from  a  selfish  standpoint  as  our 
profit  comes  from  sales  over  the  mer- 
chant's counter,  not  from  our  sales  to 
him. 

"So  far  as  the  three  months  discontinu- 
ance notice  is  concerned,  the  reason  some 
merchants  do  not  think  this  is  fair  is 
only  because  they  do  not  realize  that, 
inasmuch  as  the  pattern  companies  issue 
new  styles  a  month  in  advance,  they 
must  be  working  several  months  in  ad- 
vance. Furthermore,  as  all  first  class 
patterns  are  sold  under  agency  agree- 
ment, it  is  only  fair  that  after  a  mer- 
chant has  had  the  agency  for  one  line 
for  several  years,  that  he  should  give 
the  company  a  fair  chance  to  secure 
other  representation  if  he  decides  to  give 
up  the  agency,  the  same  opportunity  he 
would  think  fair  if  the  pattern  company 
were  taking  the  agency  from  him. 

"It  is  our  sincere  belief  that  the  remedy 
for  those  merchants  who  are  not  making 
a  profit  from  their  pattern  department 
lies  not  in  a  change  of  the  method  of  do- 
ing business  with  the  pattern  manufac- 
turer, but  in  a  change  of  mental  attitude 
toward  paper  patterns.  Too  many  mer- 
chants consider  their  pattern  depart- 
ments a  necessary  evil.  They  are  the 
merchants  who  are  not  making  a  profit. 
Those  who  are  making  a  profit  consider 
their  pattern  department  not  only  a  dir- 
ect profit  maker  but  a  tremendous  influ- 
ence for  bigger  business  in  their  other 
departments.  In  order  to  bring  out  this 
indirect  influence  they  treat  their  pat- 
tern department  just  the  same  as  any 
other  merchandise  department,  securing 
therefrom  the  maximum  possible  sales." 


COLLARS   EARN    PROFITS 

Cluett,  Peabody  &  Co.'s  Net  for   1917 

Reaches   $2,530,245 

NET  profits  of  Cluett,  Peabody  &  Co., 
for  the  year  1917,  amounted  to  $2,530,- 
245,  compared  with  $2,811,824  in  the 
previous  year  and  $2,093,262  in  1915. 
The  earnings  for  the  year,  after  the  de- 
duction of  dividends  on  the  preferred 
stock,  was  equivalent  to  $11.33  a  share, 
compared  with  $12.90  a  share  in  1916. 

The  company's  total  receipts  amounted 
to  $19,250,603.  Expenses  and  interest 
reached  a  total  of  $16,497,939,  and  $222,- 
41!)  was  set  aside  for  depreciation.  Pre- 
ferred dividends  of  $490,000  and  com- 
mon stock  dividends  of  $1,080,000  were 
paid  during  the  year,  leaving  a  surplus 
of  $1)60,245. 


W.  Fleury,  dry  goods,  Farnham, 
Que.,    has    sold    out. 

Geddes  Bros.,  dry  goods,  Sarnia  Ont, 
have   suffered   fire  loss. 

Classic  Hosiery  Ltd.,  has  been  incor- 
porated with  headquarters  at  Toronto, 
to  manufacture  and  deal  both  wholesale 
and  retail  in  hosiery  and  other  mer- 
chandise. The  company  will  take  over 
the  present  hosiery  manufacturing  plant 
operated  by  Fillis,  Irving  &  McFadden, 
in  Toronto. 
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Rising  Costs  Attack  Profits 

More  than  Ever  Before  Merchants 
Must  Guard  Every  Cent  of  Profit 

MERCHANTS  today  are     lt  safeguards  every  cent  of  profit  that 
face  to  face  with  sev-   they  can  make 
eral  difficult  problems,  the   It  conserves  their  profit  by  preventing 

mOSt    important    Of    Which     iosses,    by     eliminating     mistakes     in 
is  the    rising  COSt    Of    mer-     change,  by  recording  all  charge  trans- 

chandise.  actions. 

In    many     instances     these     It  reduces  overhead  by  making  clerks 

rising    COStS    are    hard    to     ".ore  efficient,  speeding  up  store  ser- 

-i  .  vice,  reducing    the  number   of    clerks 

pass  on  to  the  customer.         .    ,     , *     ,  ..     .    ¥  ,        , 

r  required  and  the  dehvenes  to  be  made. 

Consequently   the    merchant's    margin 

of  profit  is  lessened.  It  relieves  the  merchant  of  details  and 

worry,  giving  him  more  time   to  con- 
Merchants  find  the  use  of  a  National     sider  his  purchasing  and  market  prob- 
Cash  Register  helps  greatly  in  solving     ^^ 
this  serious  problem. 


The  National  Cash   Register  Co.,  of  Canada,   Ltd. 
I  Toronto,  Ont. 


The  National  Cash 

Register  Co.  of 

N—  Canada,  Limited,  Toronto 


Pleas*  send  me  full  particulars  of  your  latest  model 
cash  register  and  tell  me  how  it  will  help  me  in  my 
business. 


Business- 
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The  central  desk  stops  all  leaks. 

A  few  experienced  cashiers— instead 

of  every  clerk  a  cashier — cut  out  the 

scores  of  small  losses,  and  allow  the 

clerks  to  devote  all  their  time  and 

thought  to  selling. 

Credit    authorization    in    black    and 

white  prevents  the  mistakes  of  oral 

messages. 

The  central  desk  and  saleslip  give  opportunity  for  in- 
specting the  merchandise  before  it  goes  out,  and  give  a 
written  record  of  what  was  sold.  With 

Lamson  Carriers 

the  merchant  controls  his  business  by  centralizing  every  sales 
activity.  He  keeps  the  control  in  his  own  hands,  or  places  the  re- 
sponsibility with  a  few  people. 

Lamson  Store  Service  is  another  name  for  centralization.  It  in- 
cludes a  carrier  system  for  every  store,  and  each  system  is  based 
on  this  principle. 

There  are  four  principal  types.  Which  one  is  best  for  your  business? 
The  Lamson  representative  nearest  you  will  help  you  decide. 

THE   LAMSON   COMPANY 

BOSTON,   MASS. 

Designers  and  builders  of  automatic  conveying  systems  for   saving 

labor  in  handling  cash,  papers  and  products  in  ^torr"- 

offices,  and  industrial  plants 


I>nj  Goods  liev, 


KQ  U  I  I'M  E  NT     A  N  1>     D  ESP  LA  V 


How  Many  Were  Conscripted? 

Baleamen    would    hari    mon    timi     lo   devot<    to    the    Belling   of   goods,   and   j 
keenlj    the   loss   of    those   who   an     ab  ent 

I   them  i  in    double  chi  ck  on  bi 
.hi  l     changi     making   — 


Gipe  Hazard 
StoreService 

Co.,  Ltd. 

113  Sumach  St.,  Toronto 


Our  free  leaflet  explains   it  very  fully. 

we  mail  you  a  copy? 

Level,    Grade    and    Perpendicular    Wire    Cash 

Carriers,   Parcel   Carriers,  Cable  Carriers  and 

Pneumatic  Tubes 


That  hinged  waist 


Permits   of   the   waist    being 

larked     in-    decreased     with  o 
hip    or    bust    measi 
merits. 


The  Special  Patented  Hinged 
Waist  is  an  exclusive  feature  of 
the  Perfection  Adjustable  Dress 
Form.  It  is  but  one  of  the 
features  that  make  this  absolutely 
the  most  efficient  and  useful 
dress   form   on    the   market. 

The  Model  55  "Queen"  illustrated 
is  made  with  28  sections,  all  of 
which  are  independently  adjust- 
able. This  form  can  be  adjusted 
to  the  exact  size  and  shape,  and 
with  all  the  peculiarities  of  any 
figure. 


\sk     us    to    send 
folder  and   prices. 


you     illustrated 


ADJUSTABLE  DRESS 
FORM   COMPANY 

OF  CANADA,  LTD. 

159  King  St.  West.        TORONTO 


w 


n 


Women  are  the  greatest 
"Window  Shoppers" 


possible     the     etV 


Metal  Store  Front  construction  will  give  just  what  you  want. 
A  postcard  will  bring  catalogue  "G"  to  you  without  obliga- 
tion. 

Herewith  we  show  the  newly  constructed  front  of  the  new 
Grafton  Co.  Store.  Hamilton.  Col.  Grafton  wanted  the  best, 
and  the  best  only,  throughout  the  entire  store,  and  natur- 
ally,   therefore,    he    chose    to    have    the    Easy-Set    Metal    Store 

H.  J.  ST.  CLAIR  CO.,  LIMITED 

27  Toronto  Arcade,  Toronto 


WINNING  THE  BUYER'S  FAVOR 

^PHE  best  possible  buyer  is  not  made  an  actual  buyer  at  a  single  step  It  is 
A  one  thing  to  win  the  buyer's  fav  or  for  an  article  and  another  to  make 
adjustments  incident  to  closing  the  sale.  Winning  the  buyer's  favor  is  the 
work  of  trade  paper  advertising.  Under  ordinary  conditions  it  should  not  be 
expected  to  do  more. 


I-.  Q  l    1  1'  M  E  NT     A  N  D     DIS  P  I.  A  Y 
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Deliveries  by  Ford  One -Ton  Truck 

THE  commercial  car  is  looked  upon  today  as  a  necessity  by 
progressive  business  firms  who  have  hauling  and  delivering 
problems  to  consider. 

Wholesale  or  retail  merchants  who  must  deliver  quanti- 
ties of  merchandise  have  found  the  horse-drawn  delivery  to  be 
too  slow,  expensive,  and  entirely  inadequate. 

The  Ford  truck,  with  a  single  driver,  will  do  more  work  and 
cover  more  ground  than  two  teams  and  two  drivers,  for  it  travels 
in  half  the  time.  This  truck  will  reduce  your  hauling  costs.  It 
eliminates  one  driver's  salary  and  the  care  which  horses  always 
require.  It  will  make  your  delivery  service  mere  efficient.  It 
will  widen  your  area  of  distribution.  It  will  be  constantly  ready 
for  work  -  day  or  night.    It  will  show  a  profit  on  your  investment. 

There  has  been  a  popular  demand  for  a  Ford  truck  as  is 
shown  by  the  many  uses,  for  commercial  purposes,  to  which  our 
standard  chassis  has  been  put.  Now,  after  most  careful  design- 
ing and  exacting  tests,  we  are  able  to  offer  the  Ford  One-Ton 
truck  to  meet  this  demand. 

The  Ford  truck  is  supplied  as  a  chassis  only.  This  permits  the 
purchaser  to  mount  any  one  of  the  many  body  styles  specially 
designed  for  the  Ford  truck,  and  already  on  the  market,  and  he 
can  select  it  to  meet  the  individual  needs  of  his  business. 

Price  $750  f.o.b.  Ford,  Ont. 

See  any  Ford  Dealer  in  Canada,  or  write  for  a  catalog 

Ford  Motor  Company  of  Canada,  Limited 
Ford,  Ontario 


Three  of  the  many  body  styles  that  may  be  mounted  on  the  Ford  truck  chassis 
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SATIN,  PIQUE,  ORGANDIE  WIN  IN  NECKWEAR 

The  Small  Tailored  Collar  and  Waistcoats  Proving  the  Best  Sellers — A  Return  to 
Georgette  Predicted— Colors  Have  Not  Met  With  Big  Sale 


SATIN,  pique  and  organdie  are  the 
materials  important  in  the  order 
named  for  neckwear  of  the  moment. 
There  is  big  interest  in  all  three.  The 
long  narrow  roll  collars,  tuxedos  and 
sailors  are  the  favorite  styles.  The  tie 
collars  of  satin  continue  to  be  worn  ex- 
tensively. Smart  sets  of  the  fine  cord 
pique  similar  to  that  illustrated  and  with 
other  novel  cuts  are  in  big  demand  for 
the  Spring  suits  and  serge  dresses.  In- 
deed, of  the  three  materials  mentioned 
it  is  the  opinion  of  more  than  one  buyer 
that  the  vogue  for  pique  will  outrun  that 
for  the  others  mentioned,  or  will  at 
least  take  first  place  among  them.  The 
favorite  style  in  white  organdie  is  the 
roll  collar  and  cuffs  with  folds  pressed  in 
like    the    set    illustrated. 

The   Color   Situation 
After  a  glance  into  any   of  the   large 


stores  which  keep  in  touch  with  New 
York  whims  ,one  would  be  sure  to  remark 
"Why,  all  the  neckwear  is  colored  this 
season-"  The  displaying  of  vivid  greens, 
blues,  orange,  rose,  yellow,  cerise,  laven- 
der, etc.,  is  quite  general.  New  York  is 
doing  it,  too.  But  another  glance  at 
what  the  public  is  wearing,,  at  what  it 
wore  on  Easter  Sunday,  and  at  what  it 
is  buying  to-day,  and  the  observer  will 
say,  "Why,  everyone  is  wearing  white 
neckwear  this  season!" 

"Down  in  New  York  everyone  is  show- 
ing and  everyone  else  is  buying  colored 
neckwear,"  said  a  buyer  in  Toronto  to 
DRY  GOODS  REVIEW.  "The  factories, 
here  too,  are  making  up  all  sorts  of  it 
in  very  attractive  effects,  but  it  does  not 
sell.  When  everyone  talked  colored 
neckwear  so  strongly  both  here  and  in 
New    York   I  bought  a  fair  supply  of  it, 


Two  Popular  Collars 


A   pique   set    and    a    pleated    roll    organdie    collar,    both    with    pearl    buttons.      The 
former   is    from    the   Sterling   Lace   &    Novelty    Co.,   the    latter    from    Flett,   Lowndes 

X    Co. 


even  against  my  better  judgment,  for  I 
never  found  it  to  take  in  Toronto.  Wo- 
men here  are  a  little  conservative.  When 
they  see  a  thing  approaching  the  un- 
usual they  hesitate  about  wearing  it. 
In  New  York  women  will  wear  the  new- 
est thing  that  comes  out  and  decide 
afterwards  whether  they  like  it  or  not. 
If  they  don't  they  try  something  else. 
We  have  to  push  this  colored  stock  in 
order  to  dispose  of  it.  White  sells  it- 
self." And  in  visiting  some  of  the  smal- 
ler cities  last  month,  DRY  GOODS  RE- 
VIEW found  practically  the  same  con- 
dition prevailing,  though  a  much  smaller 
proportion  of  colored  goods  was  on  dis- 
play. "We  cannot  sell  colored  neckwear 
to  any  extent,  no  matter  how  smart  it 
is,"  was  the  usual  reply  to  our  query. 
It  does  not  seem  altogether  a  matter  of 
the  stores  not  educating  the  public  to 
new  neckwear  either,  for  they  all  are 
able  to  sell  the  high-class  novelties  if 
they  are  made  up  in  white  or  ivory. 
At    a    Belleville    Store 

At  D.  V.  Sinclair's  store  in  Belleville 
there  are  two  young  ladies  who  are  very 
much  interested  in  neckwear.  One  de- 
signs many  of  the  styles  offered  and  the 
other  sells  them.  The  designer  watches 
every  new  thing  that  comes  out  in  New- 
York  as  well  as  other  centres  and  re- 
produces them  in  her  own  department; 
she  frequently  makes  original  alterations 
in  them  too,  so  that  her  neckwear  de- 
partment is  kept  alive  with  interest  con- 
tinually. When  ordering  from  factories 
the  saleslady  believes  in  placing  small 
orders  frequently  so  that  she  does  not 
become  encumbered  with  goods  that  are 
passe.  "('heap,  ordinary-looking  neck- 
wear is  not  wanted,"  they  remarked. 
"Women  are  always  looking  for  some- 
thing smart,  good  looking,  distinctive 
and  pretty  and  are  becoming  more  and 
more  willing  to  pay  for  the  best.  But 
they  do  not  take  to  colored  neckwear. 
The  women  here  do  not  seem  to  regard 
it  a.-  being  in  good  taste."  DRY  GOODS 
REVIEW  met  with  similar  remarks  else- 
where. 
Vests  are  a  Good  Number  This  Year 

Vests  and  waistcoats  are  meeting  with 
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good  salt-  almost  everywhere.  Those 
made  of  fine  pique  arc  in  the  load.  "hut 
linen-finished  cottons  are  also  very  good. 
There  are  a  great  many  neck  finishes  in 
good  styles  for  vests,  the  narrow  rolls, 
flat  tuxedos  and  deep-pointed  effects  are 
perhaps  the  leaders.  Then  there  are 
many  types  of  high  and  reversible  col- 
lars; models  which  are  quite  without 
brimming  are  selling  in  greatest  num- 
bers, the  smartness  is  usually  due  to  a 
pointed  or  sloping  buttoning  with  one  or 
two  large  pearl  buttons.  Recently  some 
very  dainty  vests  have  appeared  in 
white  or  ivory  Georgette.  They  have 
tucks  in  groups  or  solid  masses  for  trim- 
ming. One  seen  at  Stitt's  is  very  pretty 
with   a  round  neck  finish. 

Models  in  Silk 

One  of  the  newest  arrivals  at  Baton's 
is  a  vest  of  gingham  plaid  taffeta  in 
light  blue  and  white;  the  flat  collar  and 
small  sloping  pockets  are  of  plain  white 
taffeta.  Another  model  which  is  a  real 
novelty  is  a  flat  tuxedo  collar  of  organdie 
in  yellow  or  blue  tiny  gingham  check; 
the  revers  are  connected  by  a  rect- 
angular tucked  piece  of  the  same  ma- 
terial attached  by  snap  fasteners.  This 
piece  serves  the  purpose  of  a  vestee  with 
a  suit  or  frock  which  closes  at  the  waist 
but  requires  some  little  filling  in  above. 
This  new  collar  shows  the  vestee  and 
collar  to  match. 

Long-Sleeved   Guimpes 

A  recent  novelty  which  is  really  a 
promising  one  for  Summer  is  the  long- 
sleeved  guimpe.  Made  of  a  shell  or 
apple-blossom  pink  with  white  inserted 
down  the  front,  it  will  be  extremely 
dainty  for  wear  with  a  linen  or  other 
Summer  suit  where  the  sleeveless  coat 
is  selected.  This  long-sleeved  guimpe  is 
designed  especially  for  the  sleeveless 
coat.  The  Eton  and  bolero  suits  were 
an  inspiration  for  another  smart  waist- 
coat. It  is  made  of  white  net  with  rose 
organdie.  Tucked  pieces  or  ruffles  of 
the  organdie  cover  the  net  where  other- 
wise it  would  appear  below  the  bolero 
at  the  back  or  in  front.  This  too  is  ex- 
tremely dainty  and  will  probably  meet 
with  good  sale  for  the  purpose  mention- 
ed. 

One  of  the  leading  Toronto  buyers,  as 
well  as  a  number  of  the  wholesalers, 
believes  that  in  the  very  near  future 
there  is  going  to  be  a  call  as  strong  as 
ever  it  was  for  Georgette  neckwear. 
Sailor  collars  are  the  shapes  most  talked 
about  and  they  are  very  suitable  for  the 
silk  frocks  which  are  to  be  worn  so  much 
this  Summer.  A  recent  shipment  of 
neckwear  from  France  to  one  of  the 
large  stores  contained  little  else  than 
Georgette  sailor  collars.  Dainty  fine- 
tucks  and  in  some  cases  a  fine  lace 
edgrintr  were  shown  on  them  or  touches 
of  hand  embroidery.  Some  numbers  in 
the  characteristic  Swiss  style  are  ex- 
pected also.  Lace  edgings  are  more 
suitable  for  children's  neckwear  than  for 
women's  just  now. 

For  wearing  with  the  white  collars  and 
vests  there  is  a  smart  little  tie  made  of 


half-inch  black  grosgrain  or  moire  rib- 
bon finished  at  each  end  with  a  row  of 
tiny  beads  and  one  large  one,  all  in  a 
brilliant  scarlet  color.  This  tie  is  called 
"The  Scarlet  Pimpernel."  Some  similar 
tior>  were  shown  last  Christmas  with 
large  flat  beads  instead  of  the  round 
diamond-sided  ones  that  are  here  now. 
The  earlier  ones  included  some  other 
colors  as  well  as  the  scarlet  but  did  not 
have  quite  the  sale  that  the  new  ones 
are  having.  "Women  seem  to  like  just 
that  little  flash  of  scarlet  with  their 
Spring  suits  this  year,  especially  with 
the  sand,  khaki  and  navy  blue  costumes," 
said  a   buver  of  these  ties. 


RIBBONS 

RIBBONS  play  an  important  part  in  the 
season's  mode.  Especially  necessary  are 
they  for  millinery  and  for  girdles  for  the 
dainty  silk  and  sheer  Summer  frocks. 
These  calls  involve  a  good  deal  of  the 
wide  soft  satins.  The  newest  girdles  are 
made  double  and  of  two  colors,  with  one 
used  as  a  facing.  Large  soft  butterfly 
bows  are  tied  sometimes  at  the  side  and 
sometimes  at  the  back  of  a  dressy  frock; 
other  modes  show  the  wide  ribbon  crush- 
ed softly  with  wide  effect  around  the 
waist  and  knotted  only  once  at  the  side 
or  front;  this  style  is  usually  finished 
with  long  silk  tassels.  Then  there  are 
numerous  ways  of  arranging  rather  wide 
velvet  ribbons  for  girdles  and  jumper 
effects.  Many  are  wound  around  twice 
with  the  first  part  indicating  the  normal 
waist-line. 

In  view  of  these  girdles  a  New  York 
firm  has  produced  a  new  tubular  ribbon, 
soft  and  wide,  which  comes  in  12-yard 
bolts  in  "all  the  popular  shades." 


Fancy  ribbon,  and  the  medium  width 
grosgrains  are  selling  in  about  the  same 
quantities  a.  a   year  ago. 

The  latest  New  York  reports  state  thai 
with  a  more  favorable  fashion  for  rib 
bons  tbi.-  year,  a  development  of  export 
demand  and  restricted  production,  it  is 
not  unreasonable  to  predict  an  advance 
>>f  :!()  to  40  per  cent,  in  ribbons  this  year. 
So  far  they  have  advanced  about  30  per 
cent,  above  pre-war  prices,  while  the 
average  increase  in  all  commodities  i- 
easily  KM)  per  cent. 

HANDBAGS   AND   PURSES 

THERE  is  little  that  has  not  already 
been  reported  in  leather  goods  and  silk 
bags  and  purses.  Demand  is  steady  for 
the  strap-handle  purses  in  soft  high- 
grade  leathers,  in  small  and  medium 
sizes.  The  patent  leather  purses  with 
pressed  narrow  stripes  are  quite  popular, 
and  the  small  knitting  bag  purses  des- 
cribed in  last  month's  DRY  GOODS  RE- 
VIEW are  said  to  be  selling  well,  in  fart 
almost  everything  that  is  offered  in  a 
hand  purse  sells.  The  very  large  leather 
handbags  which  were  mentioned  before 
also  are  carried  by  the  exclusive  trade. 
Possibly  by  next  Fall  there  may  be  a 
demand  from  the  popular  trade  for 
something  in  the  way  of  a  large  flat 
bag  with  an  arm  handle  to  it. 

Silk  bags  and  the  exquisitely  beaded 
French  bags  are  still  liked  for  carrying 
with  afternoon  costumes.  These  come  in 
a  variety  of  smart  designs,  but  the  ma- 
jority are  modelled  after  the  pear-shape. 
In  the  silk  handbags  black  moire  with 
fancy  silk  lining  is  the  best  seller,  but 
there  are  many  also  in  rich  dark  silks. 
(Continued  on   page  70.) 


Many  are  the  Uses  of  Ribbon  This  Season 


These  are  a  few  of  the  popular  girdles  made  of  plain  and  fancy  ribbons 
for  wear  with  the  Summer  silk   frocks. 
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Colonial  Maid  Dress  Fasteners 

know  when  to  hold  and  when  to  let  go 


The  only  Spring 

Fastener  made   in 

Canada  and  superior 

of  all  others. 


It's  all  in  the 

WIRE  SPRING 


STRONG-DURABLE-MADE 
OF  BRASS 


COLONIAL    MAID 


Four 
Sizes 

Nos. 

1-0-00- 

000 


DRESS    FASTENER 

MADE  IN   CANADA 


Two 
Colors 
Black 

and 
White 


Guaranteed  satisfactory  in  every  way. 

Mounted  on  showy  cards  of  one  dozen. 
Sell  on  sight.     Liberal  profits. 

Why  pay  duty  with  added  transport  ation  costs  and  delays  when  you  can 
obtain  a  superior  article  that  is  made  right  here  in  Canada? 

TO  BE  HAD  OF  ALL  LEADING  WHOLESALE  HOUSES. 

The  Colonial  Fastener  Co.,  Limited 

Sole  Manufacturers 
500  Parthenais  Street,  Montreal 
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Merchants  Selling 

GOSSARD  CORSETS 

Reap  Benefits  in  All  Lines  of 
Merchandise  They  Handle 

Our  expectations  for  the  1  J>  1 S  Spring  busi- 
ness were  very  high,  hut  they  fell  far  short 
of  what  is  actually  happening  all  over  Can- 
ada in  stores  where  Gossard  Corsets  are 
offered. 

Women  everywhere  are  literally  flocking  to 
(lossards. 

Re-orders  are  pouring  in. 

We   are    gratified    beyond    expression,    not 

alone  because  (lossards  have  won  their  way 
into  the  hearts  of  Canadian  women,  but  also 
because  our  merchants  have  begun  to  real- 
ize the  actual  business  benefits  that  come 
to  every  department  of  the  store  or  shop 
that  offers  Gossard  service. 

It  is  being  demonstrated  wherever  Gos- 
sards  are  offered  that  the  name  and  fame 
of  Gossard  Corsets  adds  to  the  prestige  of 
the  merchant  offering  them  to  his  trade. 

Best  of  all,  (Jossard  customers  are  regular 
customers.  They  find  (Jossard  Corsets  so 
comfortable,  so  healthful,  so  graceful,  and 
SO  perfect  in  tit,  that  they  continue  year 
after  year  to  patronize  the  shop  which  sells 
them. 

Poresighted  merchants  are  sending  new 
orders,  rush,  and  we  are  bending  every 
effort  to  till  them  promptly. 

Take  full  advantage  of  the  tide  of  (Jossard 
predominance.  Keep  your  stocks  complete. 
And  advertise  your  store  as  (Jossard  head- 
quarters at  every  opportunity. 

r*OSSdrd  The  (anacf,an //-  W.Gossard  (p.  «»<™ 

nS^efnfZft  284-6  West  King  Street,      Toronto,  Canada 
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r  back,  with  new  cowboy   knotted 
Hemstitched  with  picot  edge. 


A.  BRUCE  FINNIE  &  COMPANY 

Craig  and  Gosford  Streets,  MONTREAL 


If^rOc^B    VEIL 

IMPORTED  FROM  FRANCE 
"Just  Slip   it  on" 

This  widely-advertised  Honnie-B  Veil  gives  that 
little  touch  of  Paris  so  desired  by  every  woman.  It 
is  chic,  it  is  new,  it  is  becoming  to  all,  and  its  "slip- 
pon"  feature — "under  the  chin  and  over  the  hat" — 
makes  it  so  convenient  and  easy  to  wear.  Put  up 
tastefully  in  individual  containers  retailing  at  10, 
■>")  and  50  cents. 

You  can  see  why  the  "Bonnie-B"  sells. 

Silverberg  Import  Co. 


Washable  Suede 

"GRIFFIN  GLOVED-WELL  CLOVED" 

Fit,  Wear,  Appearance  of  the  best  Kid  Glove — 
but  wash  better,  are  half  the  price  and  therefore 
doubly  economical. 


403 — Chamois  si 
lail  on  black 


ite  mK  point,   same  point  can  be 
grey,  mastic  and  chamois. 


RICHARD  L.  BAKER  &  CO.,  Sole  Selling  Agents 

100  WELLINGTON  STREET  WEST.  TORONTO 
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Ribbons 
for 

Spring 
Business 


Select  your  Spring  ribbons  now.  A  strong  demand  has 
arisen  for  all  makes  of  ribbon.  Fashion  shows  Ribbons 
largely  used  on  Millinery,  Dresses,  etc. 

A  scarcity  of  merchandise  will  most  likely  be  realized 
before  the  Spring  season  is  over;  therefore,  make  your  pur- 
chases early. 

We  have  in  stock  to-day  a  complete  range  of  Fancies, 
Plain  satins  and  taffetas,  both  narrow  and  wide,  grosgrains, 
velvets,  etc. 

Samples  gladly  submitted 

RIBBONS   LIMITED 

55  Bay  St.,  Toronto 
.  MONTREAL  BRANCH 

Cartier  Bldg.,  Cor.  Notre  Dame  &  McGill  Sts. 
SILKS  LIMITED,  CALGARY 

Selling  Agents  for   Western  Canada 
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WILL  P.  WHITE,  LIMITED 

TORONTO— 65  Simcoe  St.     Jttanufadureis'  Agents  and  Importers     MONTREAL—  489  St.  Paul  St.  W. 


With    and    Without    Bone. 

Widths    1 ',_.•.   2",   2y2",   3".  Black   and   Whitt 

"KNIT-EASY" 

Wooden    Knitting    Pins,    Preferable    to    steel. 

1   in  set.      Sizes  7.  8,  9,   10.   11. 

With    or     without     protectors 

Sole    Distributors    for    Canada. 


The  following  Merchandise  can  be  delivered  from 
stock  at  once: 
Garter  and  Hat  Elastics. 
Mending  Wools, — Skeins,  Cards  and  Balls. 
Ric-Rac  and  Featherstitch  Braids. 
Embroidery  Trimmings. 

Bias  Tapes,  Heart  Brand,  Black  and  White. 
Block  Tapes, — Solid  Sizes  and  Dora  Cabinet. 
Knitting   Needles— Steel— All   Sizes. 
BOOT  LACE  CABINETS. 
"Goodasilk," — "Globe" 
Black,  White,  Tan  and  Colors 
HAIRPIN  BOXES 
Invisible  and  Assorted 
TOOTH  BRUSHES 
Bone  and  Celluloid 
BUTTONS 
Pearl,  Glass,  Horn,  Agate,  Celluloid,  Metal,  etc. 

FRENCH  COLLAR  VELVETS. 

SOLE  AGENTS 

Luke  Turner  &   Co.,    Leicester.    Eng.,   Garter  and   Hat   E 
.1      Bonas    &    Son,    Derby,    Eng.,    Tapes. 
G<  i.    Goodman     Ltd.,    Birmingham,    Safety    Pins,    etc. 
Morris    &    Yeomans.    Redditch,    Eng.,    Needles,    etc. 
[)   nisthorpe,    Leicester.    Eng..    Mending    Wools. 

d    Wall,    Ltd..    London.    Eng..    Deans    Tape    Measures. 
Rosenwald    Bros..    London,    Eng.,    Hairnets. 
F.    Bapterosses    &    Cie..    Paris,    France.    Agate    Buttons. 
Colonial    Weaving    Co.,    Peterboro,    Can..    Beltings,    Fs.    Brail 

and    Embroidery    Trimmings. 
Henry    Myer    Thread    Mfg.    Co..     Chicago,    Threads. 


MANUFACTURERS  AND  WHOLESALE  ONLY 'SUPPLIED 


Popular  Style 
Interpretation 


NOW 


Phoenix    Neckwear  makes  instant   appeal   to  every   woman   because   it,   more 

nearly  than  any  other  line,  interprets  her  ideas  of  Fashion  and  Style. 

You'll  discover  Phoenix  Neckwear,  as  well  as  all  Phoenix  goods,  make  business 

possible  with  the  largest  section  of  your  community. 

If  you  don't  know   Phoenix  Goods  ask  us  bo  send  you  a  sample  assortment  of 

neckwear  and  camisoles. 


TORONTO,  ON T 
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Colors 

Black 

Med. 
Brown 

Dark 
Brown 


Queen  Charlotte 


Hair  Nets 

(Trade  Marks  Registered) 

Coiffura  Tidywear 
R  20,  R  22,   R  24,  R  20 


Colors 


Taupe 


Violet 


Marine 


Veilanet 


WILL  P.  WHITE,  LIMITED 

Sole  Agents 

TORONTO-65  Simcoe  Street  MONTREAL— 489  St.  Paul  Street  West 

WHOLESALE  TRADE  ONLY  SUPPLIED 

n 
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and  now, 
replenish 


No.    9607 

No.     190 

Though ,  Easter    selling    has    depleted    your 
stock  of  bags   it  has  given   you   indication 
of  the  selling   power  of  properly  designed 
models.       It     has     shown     you     that     such 
3                                 artistry  as  is  displayed  in — 

Silk  and  Mesh  Bag 

No. 

1903, 

No. 

9607, 

Silk  and  Velvet  Bag 

is  amply  appreciated  by  3 

our  discerning 

customers. 

When  sorting-  up  your  stock  preparatory  to  a  good 
see  samples  of  our  good  line.     You'll  like  them,  we're 
his  name  to  us  and  we'll  fix  you  up. 

summer  season  tell  your  jobber  you 
sure.     If  your  jobber  cannot  supply  3 

wish  to 
rou  send 

WHITING  &  DAVIS  CO. 

Sherbrooke, 

Que. 

Braids   and   Buckles   Prominent 


THE  MOl  ETON  MFG. 

CO.,  LIMITED 
236  Craig  St.  K..  MONTREAL 


BRAIDS:  in  all  widths  and  colours  tor 
binding  and  braiding  on  serge  dresses. 
Soutache  and  Stitching  Braid  for  embroid- 
ering. 

BUCKLES:  of  celluloid,  coloured  in  the 
latest  tones,  used  on  coats,  suits,  serge  and 
cotton  dresses  for  the  Summer. 

TASSELS:  and  Pendants  in  the  latest 
shades,  both  for  dress  and  bag  purposes. 


REPRESENTATIVES 


MONTREAL— B.   F.   Highman 
TORONTO— J.    Rutherford.   23  Scott  Street 
WINNIPEG— R.  Cleat.  410  Boyd  Building 
VANCOUVER— T.   W.    Nixon,  318   Homer  Street 


REMOVING  APRIL   30th  to  No.  4  INSPECTOR   STREET 
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THE  LACE  GOODS  COMPANY,  LIMITED 


Specializing 

in 

Handkerchiefs 

Laces 

Embroideries 

Curtain  Goods 


We  can   give  you 

Immediate  Delivery 

Our  fine  assortment  of 
Chintz,  Shadow  Cloths, 
Curtain  Nets,  Scrims 
and  Marquisettes  is  just 
what  is  needed  to  put 
your  House  Furnishing  stock  in 
tip-top  shape  for  Spring  busi- 
ness. We  are  prepared  to  give 
you  excellent  service  on  these 
lines. 

Let  us  have  your  sorting  orders 
then,  as  soon  as  possible.  We'll 
endeavor  to  satisfy  you  with 
quality,  price  and  service. 


You'll  see  the 
advantage 
at  a  glance 

The  Curtain  Goods  Market  at 
present  is  in  very  bad  shape  for 
new  goods.  Fortunately  our 
contracts  were  made  many 
months  ago  and  we're  able  to 
offer  you  you  a  large  assort- 
ment of  beautiful  goods  at 
prices  that  seem  ridiculously 
low  in  face  of  present 
quotations  from  abroad. 

Look  into  the  values  we  are 
now  offering  and  you'll  at 
once  see  the  profit  in  dealing 
with  the  house  that  was  pre- 
pared. 


Chintz 

Shadow  Cloths 

Curtain  Nets 

Scrims 
Marquisettes 
Dress  Voiles 


THE  LACE  GOODS  COMPANY,  LIMITED 

Importers  and  Manufacturers  Agents 
64  WELLINGTON  STREET  WEST  -  .  .  TORONTO 
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Sort    Up    from    the    "Julian  Sale"  Line    of 

STRAP  HANDLE  PURSES 

A  selection  from  the  Julian  Sale  line  of  the  popular 
strap  handle  purses  will  afford  you  the  nicest  assort- 
ment, the  biggest  variety,  the  best  values  that  we  have 
ever  assembled  from  our  factories.  A  most  attractive 
line  in  colored  leathers  which  includes  soft  leathers, 
beaver  calf  and  Cape  lamb,  in  grey,  brown,  blue,  green, 
tan  and  other  shades,  besides  an  excellent  line  of  blacks 

in  Morocco  and  grain  leathers.     An  extra   word  for  the  "Vashette"  purse,  a  patent 

leather  effect  in  plain  and  grain  finish. 


For  Spring  and  Summer  use- 
be  a  great  seller. 


SILK  BAGS 

-Noveltv  line— well  assorted  in  colors  and  patterns 


The  Julian  Sale  Leather  Goods  Co.,  Limited 

Sample  Rooms,    Whohsale  and  Faclorifs 
600  KIN(;  STREET  WEST  -  TORONTO 


Government  Going  into  the  MEN'S  WEAR  TRADE 

Returned  Soldiers  Won't  Need  to  Buy  Their   Outfits  for   Civilian   Life   From 

Any  Store  at  All 
Mr.   Merchant: 

Is  the  manager  of  your  men's  wear  department  aware  that  the  Government  is 
to-day  planning  to  deprive  this  department  of  an  important  share  of  business?  Just 
call  his  attention  to  this  from  a  letter  signed  by  the  Deputy  Minister  of  Militia  and 
Defence,  Ottawa: 

"The  question  of  the  issue  of  civilian  clothing  to  soldiers  on  discharge 
is  now  being  carefully  gone  into,  and  it  is  expected  that  in  the  near 
future  we  will  be  in  a  position  to  issue  to  them  a  complete  outfit  of 
first-class  clothing,  including  an  overcoat  and  cap." 

The  letter  was  written  to  the  Editor  of  MEN'S  WEAR  REVIEW.  Immediately  MEN'S 
WEAR  REVIEW  took  the  matter  up  in  the  interests  of  every  merchant  in  Canada 
selling  men's  wear.  In  the  April  number  of  MEN'S  WEAR  REVIEW  full  details  are 
given  of  the  strong  steps  being  taken  by  merchants  from  coast  to  coast  against  the 
measure. 

Action  on  your  part  to-day  will  help  protect  your  business  from  loss.  Send  for  MEN'S 
WEAR  REVIEW  for  April  as  a  sample  copy.  Open  subscription  (at  $2.00)  for  a 
year  and  join  the  main  body  of  the  merchants  making  a  stand  against  this  Govern- 
ment encroachment.     Just  sign   and  send   this  coupon: 

THE  MACLEAN  PUBLISHING  CO., 

153  Universitv  Avenue,  Toronto. 
Send   me  the   April   Number  of   MEN'S  WEAR   REVIEW   as   a  sample,   and   send 
me   MEN'S  WEAR  REVIEW  regularly  each  month,  beginning  with  the  May  number. 
I  will  pay  you  subscription  price,  $2.00  per  year,  on  receipt  of  bill. 

Name    

Address    

D.G.R.  1,  18  Mail   in   Open  Envelope  for  a  Cent. 
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The  "Liberty  Belle"— 

{Design  Reg.  U.  S.  Pal.  Of.) 

VEIL  that  every  woman  everywhere  will  read  about  and  want  to 
wear.     It's  the  biggest  thing  in  veils  in  years — one  of  the  many 
popular  Van  Raalte  creations. 

Cost  $16.50  per  dozen  in  white,  navy,  brown,  black,  taupe,  sand,  olive, 
drab  or  purple. 

H  riU  for  sam-ples  or  ask  our  representative. 

E.  &  Z.  Van  Raalte,  1  6th  St.  and  Fifth  Ave.,  New  York  City 

Chicago  Office:  105  South  Dearborn  St.  Factories:  Patterson,  N.  J. 

A    B.  Fisher,  Room  400  Empire  Bldg.,  64  Wellington  West,  Toronto. 

Foreign  Offices:  Lyons,  Calais,  Nottingham,  Etc. 


A  POSSIBLE  FAMINE  IN  CASHMERE  HOSIERY 


Manufacturers  and  -Jobbers  Report  a 
Number  of  Lines 


Serious  Situation  —  One  Lar 
-All   Knit  Goods  Firmlv  Held 


Mill  Cancels 


A  DEFINITE  shortage  of  cashmere 
hosiery;  that  is  the  word  that  is 
heard  on  all  sides  when  calling 
upon  the  manufacturing-  and  jobbing 
trades.  In  spite  of  the  fact  that  there 
have  been  some  hopes  held  out  by  the 
Canadian  Wool  Commission  that  the 
amount  of  fine  "French"  process  yarns 
allowed  to  be  shipped  to  Canada  was  to 
be  increased,  the  shortage  still  exists 
and  authorities  on  the  subject  state  that 
there  is  little  chance  of  an  improvement. 

One  large  knitting  mill  recently  sent 
a  request  to  jobbers  asking  to  be  allowed 
to  cancel  a  number  of  their  lines  of 
cashmere  hosiery  for  Fall  as  they  were 
unable  to  get  the  yarns  to  make  up 
same.  They  add  that  they  will  still  en- 
deavor to  get  these  yarns  but  at  present 
have  no  assurance  that  they  will  be  able 
to  do  so.  In  case  they  do  they  will  go 
ahead  and  fill  their  orders. 

Still  another  mill  that  has  always 
specialized  on  children's  and  misses'  lines 
of  hosiery,  one  of  which  is  nationally 
known,  is  taking  no  orders  for  either 
present  or  future  delivery  on  cashmere 
lines.  No  prices  are  quoted  and  when  there 
are  small  lots  to  be  disponed  of  thev 
are  distributed  among  the  jobbing  trade 
at  prevailing  prices  on  day  of  shipment. 
Recently  one  large  jobbing  house  that 
is  used  to  buying  this  line  in  thousands 
of  dozens  got  a  shipment  of  one  hun- 
dred dozen  to  distribute  among  back 
orders  that  ran  into  the  thousands  also. 

One  knitting  mill  that  has  always 
bought  this  yarn  from  British  spinners 
claims  to  be  still  getting  a  fair  supply. 
Several  mills,  however,  that  went  over 
to  the  U.S.  spinners  when  supplies  were 
first  limited  from  British  sources  are 
now  finding  it  almost  impossible  to  se- 
cure their  even  partial  needs. 

Want    Government    Business 

This  situation  undoubtedly  is  back  of 
the  desire  of  every  mill  to  get  some  Gov- 
ernment orders  whether  emanating  from 
Ottawa  or  Washington.  For  such  orders 
the  yarn  is  found,  and  the  mill  is  thus 
able  to  operate.  One  large  manufac- 
turer recently  told  DRY  GOODS  RE- 
VIEW that  he  would  not  be  able  to  oper- 
ate one-third  of  the  time  except  for  U.S. 


Golfing  Sweater 

The  Roman  checks  and  the  stripes  make 
this  sea  green  sweater  extremely  charming. 
It  can  be  used  for  all  sport  occasions.  The 
hat  is  of  sea  green  straw  to  match,  with  a 
black  corded  silk  crown.  A  braided  felt 
rope  and  tassels  around  the  crown  form  the 
trimming. 


Government  business.  "Not"  he  added, 
"that  there  is  not  enough  other  business 
to  be  had  but  because  supplies  of  yarn 
are  not  available.  Once  orders  are  placed 
by  Washington  they  immediately  make 
90 


provision    that    yarn    supplies   are    forth- 
coming." 

Still  Needle  Shortage 
Another  shortage  that  has  been  com- 
mented upon  in  these  columns  for  some 
time  past  and  which  appears  to  be  on 
fhe  increase  is  the  shortage  in  certain 
lines  of  knitting  needles.  There  has 
been  an  attempt  to  import  certain  lines  of 
Japanese  needles,  but  with  little  success. 

Spring  Deliveries  Good 

Cotton  hosiery  and  underwear  have 
both  been  well  delivered  for  Spring,  and 
retailers  who  placed  their  business  ahead 
L.hould  have  their  stocks  pretty  well  to 
hand  by  this  time.  While  prices  at  the 
mill  are  continually  advancing,  jobbers 
seem  to  be  pretty  well  stocked  on  most 
lines  of  Spring  knitted  goods,  and  most 
lines  can  still  be  procured  at  the  prices 
prevailing  when  early  orders  were  taken. 
Once  sorting  business  commences,  how- 
ever, and  stocks  begin  to  become  de- 
pleted there  is  bound  to  be  a  different 
story  to  tell.  The  extremely  strong  posi- 
tion of  raw  cotton,  reaching  around  35c 
for  middlings  on  the  New  York  market, 
is  bound  to  be  reflected  in  these  lines 
very  shortly. 

A  DRY  GOODS  REVIEW  representa- 
tive happened  to  be  in  an  office  when  a 
underwear  manufacturer  was  endeavor- 
ing to  place  an  order  for  some  cotton 
yarn,  technically  known  as  "tens  carded,' 
and  was  quoted  the  price  of  66c  per 
pound  for  same  by  the  spinner. 

There  is  also  a  shortage  in  fine  mer- 
cerized yarns  for  silk  lisle  hosiery,  for 
which  there  continues  as  ever  a  big  de- 
mand. 

Big  Silk  Hosiery  Year 

Men's  wear  retailers  are  figuring  on  a 
big  business  in  lisle  and  silk  hosiery.  Last 
year  they  had  the  largest  on  record  in 
this  line,  and  this  one  is  expected  to  be 
still  better.  It  goes  without  saying  that 
it  will  be  a  silk  hosiery  season  in  so  far 
as  women's  hosiery  is  concerned.  All 
sand  and  khaki  shades  are  going  to  be 
good,  with  dark  brown  also  very  strong. 
Greys  are  also  reported  to  be  selling 
very  well  indeed. 

Jobbers   still    report   rather  under   the 
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normal  business  in  Full  underwear.    This 
applies     probably     more     noticeably     to 

men's  than  to  women's  lines.  Whether 
the  retailer  is  overstocked  or  simply  try- 
ing to  adjust  his  mind  to  the  new  high 
prices  it  is  hard  to  ascertain,  but  there 
is  no  doubt  that  there  are  large  stocks 
carried  in  individual  eases  and  a  disposi- 
tion is  apparent  to  get  these  down.  To 
those  who  are  holding  back,  but  who  will 
\et  have  to  buy.  there  would  seem  to  be 
little  to  wait  for.  There  are  absolutely  no 
hope-  of  lower  prices.  On  the  other  hand. 
jobber-  assert  that  their  present  prices 
ire  below  mill  values,  and  are  only  pos- 
sible because  they  have  averaged  new 
lines  with  goods  carried  over  from  a  yeai 
!•  continuation  of  this  one  depart- 
ment manager  showed  lines  that  he  was 
offering  to  the  trade  at  $11,  for  which 
the  present  mill  price  was  $10.T.">.  An- 
other quoted  at  $12  is  priced  at  the  mil', 
at  $11.  Other  lines  in  better  qualities 
are  being  sold  at  $21  and  $24.  If  based 
on  present  mill  prices  these  should  he 
$29. 

In  heavier  lines  of  underwear  there 
does  not  seem  any  reason  to  expect  a 
shortage.  In  finer  lines,  however,  made 
'rom  imported  yarns  the  same  conditions 
tome  into  play  that  are  affecting  the 
cashmere  hosiery  situation,  and  it  is  ex- 
pected that  a  shortage  will  develop  in 
oods. 

In  many  lines  of  knit  goods,  hosiery  in 
particular,  there  seems  to  be  a  period  of 
•_:reat  difficulty  ahead.  Everywhere  one 
goes  there  is  only  one  story  heard:  "The 
prices  matter  but  little;  what  we  want  i 
In  the  United  States  this  con- 
dition seems  to  be  sti!!  further 
vated. 

Will  Embargo  Include  Hosiers  ? 
The  announcement  from  Ottawa  thai 
there  is  to  be  a  hard-and-fast  embargo 
placed  upon  a  great  many  lines  of  manu- 
factured goods  coming  into  this  country 
from  the  United  State.-  has  not  been 
given  in  a  sufficiently  definite  form  to 
ascertain  as  yet  whether  thi.-  will  affect 
any  lines  of  knit  goods.  There  have  been 
'  :rji  amounts  of  hosiery  brought  into 
the  country  for  this  season,  cotton,  silk 
and  silk  lisle  principally,  and  if  this  em- 
bargo should  include  the.-c  it  will  make 
a  big  difference  another  year,  and  may 
even  affect  sorting  business. 

Ribbons  Hard  To  Import 
nadian  importer  of  ribbons  at- 
tributes the  difficulty  in  securing  ship- 
ments from  Switzerland  to  the  fact  that 
the  French  Government  will  allow  no 
luxuries  to  pass  through  on  it-  rail- 
ways, and  they  account  ribbon.-, 
laces,  etc.,  as  coming  in  this  class.  He 
had  not  received  a  case  of  ribbons  or 
laces  for  two  months,  and  before  that 
they  came  regularly.  Moreover,  it  took 
14  days  for  a  cable  to  come  from  Switz- 
erland, as  the  border  had  been  closed. 

Swi.-s  exchange  worked  heavily  against 
Canadian  importers,  costing  $1,000  for 
$800  in  goods.  Prices  even  over  there 
were  up  20  per  cent,  since  last  July,  and 
were  bound  to  "take  a  spurt"  in  Canada 

A  new  line  of  ribbons  in  wider  lengths 


has  been  brought  over  from  the  United 
States  of  gingham  patterns,  to  be  used 
in    children's    hair    to    match    the    dress. 


GOVERNMENT  ORDERS  OF  $5,000,000 

The    Published    List    of   Contracts    Placed 

With  Canadian  Knitting  "Mills  During 

1917    by    the    U.S.    War   Office— 

These  Include  (J loves.   Socks 

and  Underwear 

THE  Quartermasters'  Department 
of  the  United  States  War  Office 
has  made  public  a  list  of  contracts 
made  between  April  12  and  December  L9, 
1917.  These  include  a  number  of  Cana- 
dian mills  and  will  make  interesting 
reading  as  it  will  give  some  idea  of  the 
volume  of  this  business  that  has  been 
handled  in  this  country.  It  is  understood 
that  there  have  been  other  contracts  let 
since  the  first  of  the  year  and  of  course 
they  are  not  included  in  this  list. 

Stockings— Wool,    Heavy    Weight 

Pairs 

Atlantic    Underwear,    Moncton,    N.B 120.000 

Boyd,    Caldwell    &    Co..    Lanark.    Out 519.600 

1      A     i'. ..!.■.    Perth,    Ont 101.400 

Finnic    &     Murray.     Winnipeg,    Man J7.ii,'" 

.1      C.     Field.     Fail-stock.     Canada U.-.0-- 

GrilHth-McNaughton.      Ltd..     Amprior...  12,280 

Garayt    Knitting   Co.,    Montreal,    Que 188,340 

Glen    Woolen    Mills,    Glen    William-.    Ont.  66.000 

Geo       E.     Hanson.     Hull.     Que 120.000 

Hawthorne   Mills.   Carleton    Place   Ont...  J02.000 

Holeproof    Hosiery    Co.,    London.    Ont SO. 600 

Johnson    &    Shardlow,    Lehnoxville.    Can.  240,000 

Kingston     Hosiery     Co..     Kingston.    Ont.  T.Mi.OOU 

Mercury    Mills.    Hamilton.    Can 356.000 

Mitchell    Woolen    Co.,    Mitchell,    Ont 276.000 

Melros<    Knitting  Co..  Glen  Williams.  Oni 

John    McMurchy    &    Sons.    Brampton.    Ont.  180,000 

MacKenzies,      Limited.     Ottawa,     Ont 57,603 

McMahon,   Granger  &   Co..    London.   Ont..  258,140 

Northern    Knitting    Mills.   Chestley,   Ont.  25,560 

Penmans.    Limited,    Paris.    Ont 1.168,800 

Robinson,   Little  &  Co.,   London.   Ont 7.2  1'' 

I)     W.    Smart    Co..    Toronto.    Ont 15,028 

Wreyford    &    Co.,    Toronto,    Ont 14.400 

Total     number     of     socks 5,671,076 

Winter     Weight     Drawers 

Bousemara,    Montreal,    Que.  156 

W     K.    Brock    Co.,    Montreal.   Que 

n.,d-    Knitting  "Co.,    Orangeville,   Ont.    .  B4.000 

Duchesnen    &    Co.,    Montreal.    Que.  120 

Gault     Bros..     Montreal.     Que 1.860 

t).    Graham.    Sons    &    Co..    Inglewood.    Ont.        2  1.000 

Sumco   Co.,    Montreal.    Que 

Kingston    Hosiery   Co..    Kingston.   Ont....  50.000 

Mercury    Mills.    Hamilton.    Ont 10,800 

P.     B.     Martin.     Montreal.     Que 1.720 

McCall,  Sheehyn   &   Son.  Quebec.  Que...  1  B1H 

Penmans.     Limited.     Paris.    Ont 600.583 

A.    Racine.    Montreal.    Canada 3,146 

Knitting    Co.,    Toronto.    Ont.. 

Schofield    Woolen    Co..    Oshawa.    Ont..  16.203 

Standfields,    Limited.    Truro.    N.S 30.000 

lr.il. audt-au.     Kreres    &    Co..    Quebec.    Que.  1.200 

rhos     Waterhouse    &    Co.,    Ingersoll,    Ont.  84,000 

Zimmerman     Mfg.    Co.,     Hamilton.     Ont  180.000 

Total    number    of    drawers     

Woolen     Gloves 

I',  ampton    Glove    Co.,    Georgetown.    Ont.  I  I 

Ferguson     &     White.     Stratford,     Ont... 

Woolen    Mills,    Mitchell.    Ont H 00 

Stratford     Glove    .Makers.     Stratford.    Ont.  726  60U 

Scotch  Glove   Co.,    Stratford,    Ont 440,000 

Total    number    of    gloves     

The  prices  paid  for  these  garments  are 
also  given  and  these  vary  considerably, 
but  it  is  safe  to  estimate  that  $5,000,000 
has  been  spent  in  Canada  among  the 
different  knitting  mills.  There  is  hope 
that  this  business  will  be  kept  up 
throughout  the   coming   year. 

It  is  noted  that  contracts  for  finer 
grades  of  underwear  and  cotton  hose 
were  all  let  in  the  United  States  as  the 
facilities  to  handle  this  class  of  goods 
seem  to  have  been  sufficient.  Few  of  the 
United  States  mills  were,  however, 
equipped  with  the  machinery  necessary 
to  knit  the  coarser  garments  suitable  for 
t"ench  life. 


NEW   THING   SEEN   IN   THE 

TORONTO   STORKS 

A     Few     of    the     Latest     Novelties     That 

Have     Appeared     During    the 

Past    Month 

CKKY     suede     gloves     with     heavy     black 
points  outlined   in   rose. 

Grey  or  brown  silk  hose  with  length- 
wise stripes  of  white  of  V»  and  1  1<> 
inch    widths   alternated. 

A  Spring  green  silk  parasol  with  only 
tour  ribs. 

A  white  embroidered  pique  hat  for  a 
little  tot,  and  cut  in  the  shape  of  two 
flat  flower-spots,  laced  together  with 
pink  ribbons.  Inverted  and  with  a  rib- 
bon handle  to  match  it  makes  a  nice 
Summer  bag. 

A  soft  wool  sweater  in  jade  green 
with  white  and  hairline  black  stripes; 
collar,  belt,  cuffs,  pocket  bands  and  a 
fi-inch  band  turned  up  around  the  bot- 
tom are  of  plain  jade.  Another  sweater 
of  pale  blue  wool  has  heavy  ribs  from 
the  waist  down  and  reveals  a  delicate 
pink  in  the  hidden  vibs. 

A  misses'  skirt  of  black  and  white 
cluck  taffeta  with  a  border  8  inches  deep 
of   Roman   stripes. 

New  bolster  pillows  made  of  the  rich 
figured  satins.  The  middle  is  cut 
straight  like  a  stove-pipe  and  at  each 
end  are  two  soft  puffs  and  a  long  tassel. 

Discs  of  coarse  Tanama  16  inches  in 
diameter  are  painted  with  peacocks  or 
other  designs  and  two  of  the  discs  used 
as  the  sides  for  cushions;  a  round  pillow 
with  satin  puffed  edge  fits  in  between. 

New  bag  handles  of  green,  red  or  ivory 
celluloid  have  keels  attached  with  per- 
forations through  which  the  thread 
passes  in  sewing  on  the  material.  In 
this  way  it  does  not  slip.  One  pair  of 
handles  has  celluloid  chains  fastening 
them  together  at  either  end  and  a  single 
handle  from  the  two. 

Flat  handpainted  wooden  bag  handles 
are  new.  They  have  holes  at  the  ends 
for  attaching  the  heavy  rope  handles 
and  small  perforations  for  sewing  on  the 
material.  One  bag  made  up  was  of 
taupe  taffeta  with  two  frills  around  the 
bottom  which  gave  the  effect  of  an  old- 
fashioned    silk    skirt. 

Another  bag  was  of  black  chiffon  vel- 
vet with  loose  panels  at  either  side,  the 
visible  parts  of  the  under  section  being 
covered  with  ruffles  of  the  velvet  edged 
with  narrow  gold  lace. 

Little  satin  baskets  for  wedding  fav- 
ors. The  larger  one  of  white  is  for  the 
bride,  of  course,  and  the  smaller  ones 
in    pale   tints   for   the   bridesmaids. 

Many  novel  little  emeries  and  other 
sewing  articles  are  shown  for  use  at  the 
numerous  sewing  teas  so  popular  at 
present. 

Quantities    of    beads    of    many    types, 
but  especially  those  of  natural  wood  in- 
tended  to  be  colored   to  match   i 
tume. 

Stamped  cotton  crepes  in  all  colors  for 
lingerie;  also  all  sorts  of  little  hand- 
made flower  trimmings  of  silk  for  these 
daintv    underearments. 
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He'll  like  that 
Nova  Scotia 
Wool 


The  beautiful  soft  finish  peculiar  to  Maritime  Wool  is  very 
much  appreciated  by  wearers  of  Atlantic'  Underwear.  It  pro- 
motes warmth  without  irritating  the  skin  and  imparts  a  feeling 
of  well-being  that  includes  friendly  thoughts  for  the  store  that 
sells  "Atlantic." 

E.   H.    Walsh   &   Company,   Toronto,   Ont. 

Selling  Agents  for  Quebec,   Ontario  and   Western  Canada 

ATLANTIC   UNDERWEAR   COMPANY,  LIMITED,  M0*C™N' 
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CIRCLE-BAR  HOSIERY 


Comfort 


FOR  MEN 


Wear 


FOR  WOMEN 


In    Cashmere, 
Silk,  Cotton. 


Circle-bar  hosiery  is  made  for  the  whole  family  with  the  particular 
needs  of  each  member  of  the  family  always  in  view.  The  same 
comfort  that  makes  Circle-Bar  a  favorite  with  men,  the  same  style 
that  attracts  women  to  Circle-Bar  and  the  same  quality  that  makes 
Circle-Bar  for  children  wear  so  long  are  combined  in  like  degree  in 
every  pair  whether  for  man,  woman  or  child. 

The   Circle -Bar   Knitting 
Company,  Limited 

KINCARDINE,  -  ONTARIO 


FOR  CHILDREN 

Cashmere,  Mercerized, 
Cotton. 


HOSIERY- 
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Underwear 

THE  STANDARD  OF  EXCELLENCE 


Dealer?  everywhere  carry  Penmans  Under- 
wear because  of  the  lasting  service  and 
genuine  satisfaction  it  gives  to  the  customer. 
Some  of  your  customers  like  one  style  of 
underwear  and  some  like  another.  With 
Penmans  you  can  fill  every  underwear  re- 
quirement —  and  your  customers  will  all 
appreciate  the  fine  finish  and  comfortable 
construction. 


Penmans,  Limited, 
Paris 


Also  makers 

of  Sweater-coats 

and  Hosiery 
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More  sales  with 
less  effort 

Few  women  can  resist  the 
desire  to  possess  w  h  e  n 
shown  "Peerless'  Under- 
garments. They  (1  e  <•  i  (1  e 
quickly,  satisfied  that  the 
garments  will  ''prove  up" 
on  acquaintance. 


KNITTED    <;OODS 


REPRESENTATIVES: 

Ontario:  C.  and  A.  <;.  Clark,  35  Wellington  St. 

West,  Toronto. 

British  Columbia:  J.  J.  Mackay,  504  Mercantile 

Bldj?.,  Vancouver. 

Quebec:    Ernest    Hamel,    66    Rue   de    L'Ejdise, 

Quebec. 

Maritime    Provinces:    E.    R.    Woodill,    21    Roy 

Bid-..  Halifax,  N.S. 

Manitoba  and  the  West:  The  Hanley  &  MacKay 

Co.,  407  Hammond  Block,  Winnipeg. 

Montreal:   W.   A.   Kennedy,   201    Mappin   Webb 

Bldg.,  Montreal. 


The   Peerless  Underwear  Co. 

Limited 
Hamilton  Ontario 


0 


"Like  I  Got  Last  Time" 

When  your  customer  having 
experienced  the  w  o  r  t  h  of 
A.B.C.  Hosiery,  comes  to  you 
for  "exactly  the  same  kind"  you 
can  always  be  certain  that  an- 
other pair  of  "A.B.C."  will 
give  the  same  degree  of  satisfac- 
tion. Evenness  of  value  and 
dependability  of  quality  arc 
"A.B.C."  FEATURES. 

Selling  Agcnia  : 
R.   L.  Biker    &    Company,  Toronto,  Ontario 
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ALLEN  BROS.  COMPANY,  LIMITED 

817  Gerrard  Street  East  Toronto,  Ontario 
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Registered  No.  202.O 


THE    HALL  MARK    OF 

Maximm  Comfort  and  Durability 
at  Minimum  Cost. 

First  In  the  Field  and  Still  Leading 

Made  on  the  GRADUATED  PRINCIPLE. 

and  starting  with  TWO  THREADS  in  th, 
TOP,  it  increases  in  WEAR-RESISl  ISC 
PROPERTIES  as  it  descends.  Thus  THE 
LEG  HAS  THREE  THREADS.  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THh 
FEET,  making  it  essentially 

A    HALF  HOSE 
FOR  HARD   WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE    AOME    OF    PERFECTION    IN    FOOTWEAR. 

To  be  had  from  any  of  the  Leading  Wholesale 
Dry  Qoods  Mouse*. 
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Imperial   Underwear 


has  built  up  its  immense 
popularity  on  the  simple 
foundation    of    MERIT. 

The  best  that  money  and 
experience  can  buy  in  raw 
stock  and  materials,  and 
the  best  that  skilled  labor, 
under  personal  supervision, 
can  produce  in  the  finished 
product  have  been  consist- 
ently placed  at  the  service 
of  the  buyers  of  Underwear 
throughout  Canada. 

Five   Special   Features: 

1.  Lap    Seam    Shoulders 

2.  Comfort  Fitting 
Collarette 

3.  Snug  Fitting  Flap 

4.  Closed  Crotch 

5.  Improved    Knit   Cuffs 
and  Anklets 


In  placing  your  order  ask 
your  jobbers  for 

"IMPERIAL" 


Kingston   Hosiery  Limited 

Kingston  -  Ontario 


Established   1880 
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For  your  Men's 
Hosiery  Trade 

A  popular  priced  line  and 
a  line  a  little  better  in 
quality,  price  and  profit. 


Marathon 


A  low-priced  half  hose  for 
men  corresponding  to  the 
80-80-80  for  women  —  you 
know  the  value  that  stands 
for.  There  is  big  business  in 
this  line  for  you ;  it  is  an  ex- 
cellent repeater.  Well  knit; 
dyed  right  and  finished  as 
carefully  as  the  most  expen- 
sive. 

Black,  Tan  and  colors. 

1  dozen  pairs  to  a  box  ■ — ■ 
each  perfect. 


Pedestrian 


Appeals  to  particular  men. 
Made  of  fine,  soft  two-ply 
lisle  yarn  —  a  handsome 
half  hose.  A  little  finer  in 
quality  and  a  little  higher  in 
price  than  Marathon.  Keep 
a  stock  of  this  brand  on 
your  shelves  and  win  and 
hold  a  good  men's  trade. 

Black,  Tan  and  colors. 

1  dozen  pairs  to  a  box. 


Order  From  Your  Wholesaler 

W$t  Ct)tpman=?|olton  Hmtttng  Co.,  Ximtteb 

largest  Jfyo&itvp  iWanufacturerg  in  Canaba 

Hamilton.  Ontario 

MILLS  AT  HAMILTON  AND  WELLAND,  ONTARIO 

Sole  Selling  Agents  :  Branch  Offices  : 

E.  H.  WALSH  &  CO.,  Ltd.,  Toronto  MONTREAL  AND  WINNIPEG 

EVERY  PAIR  OF  HOSE  PROTECTED  BY  THIS  TRADE  MARK. 
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Monarch-Knit 
Sweater  Coats 

unquestionably  set  the  standard  for 
style  and  quality,  both  in  woollen  and 
silk  lines.  Never  was  there  a  more 
complete  or  comprehensive  range.  All 
the  striking  color  combinations  ;>s  well 
as  the  more  quiet  and  staple  modes  are 
to  he  found  in  the  Monarch  Knit  range 
— something  to  suit  the  whim  of  every 
class  of  customer.  And  the  variety  of 
sizes  takes  care  of  all  ages  of  both  sexes. 

Write  for  samples  of 

MONARCH  FLOSS 

Fancy  Hand  Knitting 

Yarn 


Monarch-Knit 
Hosiery 

is  a  line  that  you  can  feature  in  your  store  with 
the  assurance  of  increasing  your  sales  and 
pleasing  every  customer.  All  sizes  for  men, 
women  and  children  in 

Silk,  Mercerized,  Cotton  and 
Cashmere 


"Monarch  Knit  Hosiery  Family" 


Made  in  Canada 


The  Monarch  Knitting  Company,  Limited 

Manufacturers  of  Ladies'  Silk  Knitted  Coats,  Men's.  Women's  and  Children's  Worsted  Sweater 
Coats,  Fancy  Knit  Goods,  Hosiery,  etc.  Also  Hand  Knitting  Yarns  suitable  for  knitting  Soldiers' 
Sox.    etc. 

Dunnville,  Canada 

Factories  also  at  St.  Thomas,  Ont.;   St.  Catharines,  Ont.;   Buffalo,  N.Y. 
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THE  MODERN  IDEA 

IN 

UNDERWEAR 


HATCH 

ONE-BUTTON 

COMBINATION 


The  Hatch  One-Button  Combination  is  made  for  women  and  children  as 
the  result  of  an  insistent  demand,  following  the  popularity  of  the  Men's 
designs  wherever  they  have  been  introduced. 

One-Button  Underwear  is  the  garment  of  the  future.  The  Hatch  One- 
Button  Combination  sells  wherever  it  is  shown. 

We  control  the  Canadian  patents  on  Hatch  One-Button  Combinations 
in  all  fabrics  made  by  us,  and  the  dealer  is  assured  of  Zimmerknit  qual- 
ity and  workmanship.  If  it  were  possible  to  make  better  underwear  it 
would  be  made  by  Zimmerman  and  carry  the  Zimmerknit  Trade  Mark. 
Ask  your  jobber  to  show  you  samples  of  Hatch  One-Button  Combina- 
tions. 

Zimmerman   Manufacturing   Company,    Limited 

Hamilton,  Canada 
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This  sale  sold  $12,000  in  two   weeks  from  a  $30,000  stock 
in  a  town  of  only  four  hundred  people. 

Clean  Sales  Service 

pHIS  is  a  photograph  of  the  sale  of  M.  C.  Nelson  of 
*  Sidney,  Montana,  U.S.A.  Please  note  the  complete 
absence  of  objectionable  display  matter  or  other  undigni- 
fied methods.  All  of  the  advertising  and  selling  plans 
were  entirely  consistent  with  the  most  ethical  business 
policy. 

Here  is  more  than  proof  of  mere  efficiency.  Here  is 
tangible  evidence  that  Kelly  Sales  Service  leaves  no  bad 
after-effect — subjects  our  merchant  clients  to  no  criticism 
either  from  competitor  or  customer. 

Many  of  our  sales  are  run  under  the  merchant's  name,  so 
that  no  one  knows  we  have  been  employed.  Address 
inquiries  to 


The  T.  K.  Kelly  Sales  System 


MINNEAPOLIS 


U.S.A. 


MINNESOTA 


RMDY-TO-WEAR 


PHENOMENAL  GROWTH  OF  INFANTS'  WEAR  DEPT 

Result  of  Two  Years'  Special  Attention — Is  Now  (Maimed  to  be  the  Finest  Department 

of   Its  Kind  in  Canada — Expands  Into  New  Location  in  the 

Robert  Simpson  Company's  Store 


Baaed  on  an  Interview   with  Mr.  E.   W.   Watt,  Ma 


of  the  Infants'   Wear  Department    of    the   Robert   Simpson   Company 


FEATURES  OF  THE  DEPARTMENT 

Straight  lines,  i.e.,  open  nixies  approachable  from  adjoining 
departments. 

Lighted  cupboards  with  glass  doors  along  the  wall. 

.  I  bright,  attractive  department  maintained  without  elaboration. 

Everything  in  stock  for  infants  and  children  wp  to  six  years. 

Layette  room  with  graduate  nurse  in  charge  where  infant's  first 
outfit  may  be  selected  and  purchased  complete. 

The  latest  novelties  from  home  and  foreign  markets. 


u 


NTIL  two  years  ago  infants' 
wear  was  carried  merely  as 
one  line  among  the  many  in  our 
general  whitewear  section,"  said  Mr. 
Watt.  "At  that  time  we  separated  it 
into  a  sub-department  and  while  I 
bought  for  the  whole  department  still, 
I  paid  special  attention  to  building  up 
the  infants'  wear.  By  keeping  a  careful 
and  full  assortment  of  merchandise,  fine 
qualities,  novelties;  by  being  able  to 
please  customers  in  offering  them  dainty 
little  articles  fit  for  "the  only  baby"  as 
well  as  supplying  a  full  line  of  the  nec- 
essary things,  the  section  has  grown  to 
such  an  extent  that  it  has  now  become  a 
distinct  department.  I  am  told  that  we 
have  larger  floor  space  than  any  other 
infants'  wear  department  in  Canada  and 
as  far  as  the  appearance  of  it  and  the 
merchandise  carried  in  it  go  I  am  not 
ashamed  to  have  anybody  examine  it." 

Before  finally  deciding  on  all  the  de- 
tails of  arrangement  for  the  new  loca- 
tion Mr.  Watt  visited  Filene's,  Boston, 
where  a  whole  floor  of  the  store  is  given 
to  infants'  and  childrens'  wear,  Lord  & 
Taylor's,  Best's  and  other  New  York 
stores  whose  advances  in  the  line  in 
question  are  well  known.  While  the  new 
department  which  was  formally  opened 
at  Simpson's  on  Monday,  March  11,  is 
not  what  one  would  call  elaborate  with 
luxurious  fittings  and  decorations,  there 
is  a  bright,  attractive  simplicity  about  it 
which  is  in  keeping  with  the  dainty  mer- 
chandise.   The  fittings  and  woodwork  are 


all  finished  in  baby  cream  tint  which  is 
more  restful  than  the  usual  glaring 
white,  but  maintains  all  the  purity  de- 
sirable. For  the  opening  weeks  there 
was  a  profusion  of  hyacinths,  daffodils, 
ferns  and  canaries,  in  addition  the  last 
of  which  proved  to  be  remarkably  good 
sellers  for  their  songs  were  continuous, 
and  people  asked  for  them  for  days 
after  they  were  all  spoken  for. 

All  Aisles  Easily  Accessible 
This  new  department  has  the  advan- 
tage in  its  arrangement  of  having  no 
"blind  streets."  It  is  laid  out  in  straight 
lines  with  all  the  aisles  approachable 
from    either    end    and    therefore    easily 


accessible  from  adjoining  departments. 
Along  the  one  wall  which  it  touches  is  a 
row  of  electric  lighted  cupboards  with 
glass  doors.  On  the  shelves  inside  are 
displayed  novelties  in  ivory,  hand  em- 
broidery, soft  little  knitted  things  and 
many  of  the  newest  ideas  which  have 
only  to  be  suggested  to  be  sold.  Stands, 
baskets,  figures,  tables  and  cases  supple- 
ment the  counter  displays  to  good  ad- 
vantage so  that  a  glance  from  almost 
any  place  in  the  department  reveals  the 
location  of  any  particular  line  which  the 
customer  may  be  seeking. 

Through  a  curtained  doorway  beside 
the  glass-door  cupboards  there  is  a  most 
attractive  little  room  where  a  graduate 
nurse  is  in  constant  attendance  to  give 
advice  and  suggestions  in  the  feeding, 
clothing  and  care  of  infants.  The  cur- 
tains, cushions  and  seats  are  of  salmon 
and  white  nursery  chintz  while  the  wood- 
work and  cupboards  are  in  the  same 
cream  tint  as  the  larger  part.  Across 
one  end  of  the  room  is  a  low  window 
seat  for  the  children  of  customers;  in 
fact  every  convenience  is  provided  for 
the  comfort  of  the  customer  while  she 
selects  the  complete  outfit  for  the  new- 
born babe.  There  is  a  table  as  well  as 
wall  cabinets  where  the  articles  are  con- 
venient for  being  displayed  and  explain- 
ed by  the  nurse. 


View  of  the  new  infants'  wear  department  of  the  Robert  Simpson  Company  described 
in   accompanying   article.     Note   the   lighted   cabinets   in  the  right   background. 
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Everything    l"p   to   Six    Years 

With  the  opening:  of  the  new  depart- 
ment there  was  installed  a  line  of 
children's  headwear  for  apes  up  to  six 
years.  Hasinettes  are  also  shown  and 
orders  taken  to  make  them  up  according 
to  the  customer's  taste.  These  lines  com- 
plete the  stock  which  aims  to  provide 
everything  for  infants  and  children  up  to 
six  years  of  age.  In  addition  an  attrac- 
tive array  of  whitewear  for  girls  up  to 
sixteen  years  is  carried  as  well  as  hosiery 
and  underwear.  It  is  Mr.  Watt's  inten- 
tion to  increase  the  accommodation  fur- 
ther so  that  everything  will  be  avail- 
able in  that  department  for  girls  up  to 
sixteen.  This  makes  the  work  of  shop- 
ping much  easier  for  the  mother  and 
she  usually  does  the  buying  for  her 
children  until  they  are  sixteen. 

Some  of  the  Novelties 
Among  the  novelties  observed  during 
opening  week  was  a  dainty  "Peggy" 
garment  for  young  girls.  It  is  a  night 
robe  in  bloomer-pyjama  style,  one-piece, 
laced  at  the  neck  and  made  of  palest  pink 
batiste.  It  retails  at  $2.75.  Then  there 
are  other  gowns  with  new  smocked 
fronts,  some  with  the  words  "Good 
Night"  or  "Good  Girl"  worked  in  colors 
on  the  smocking. 

Another  innovation  is  the  baby  nest, 
a  basket-like  arrangement  of  chintz  in 
which  the  baby  can  sit  with  its  feet 
through  two  holes  in  the  bottom.  The 
basket  is  suspended  by  heavy  elastic 
webbing  and  leather  belting  to  a  strong 
ceil  spring  which  attaches  to  a  hook  i*i 
the  ceiling.  It  is  to  be  arranged  at  such 
a  distance  from  the  floor  that  the  infant 
can  just  reach  the  floor  with  its  feet 
nicely.  The  dancing  and  swinging  which 
he  is  able  to  do  with  the  aid  of  the  elastic 
gives  strength  to  his  feet  and  legs, 
amuses  him,  and  keeps  him  safe,  out  of 
mischief  and  no  doubt  there  are  several 
other  points  of  interest  to  it. 

Demand   is   for   Quality 

In  keeping  with  the  increasing  de- 
mand which  Mr.  Watt  finds  among  his 
customers  for  finer  and  better  qualities 
of  merchandise,  he  has  on  view  a  selec- 
tion garnered  from  the  best  that  Eng- 
land, France,  the  United  States  and  Can- 
ada can  produce.  There  are  exclusive 
little  dresses  up  to  $15.00,  coats  up  to 
$20.00  and  hats  up  to  $12.50.  With  the 
trend  of  buying  that  way,  there  seems 
every  justification  for  attention  that  is 
being  placed  upon  infants'  wear,  and  this 
seems  to  be  the  case  everywhere.  In- 
fants' wear  departments  are  coming  into 
their  own  and  that  line  of  merchandise 
does  not  look  like  one  that  will  undergo 
much  change  in  after-war  days.  Its  im- 
portance has  no  doubt  arisen  largely 
from  the  educational  campaigns  con- 
ducted by  governments,  the  medical  pro- 
fession and  the  trade  papers,  and  there- 
fore there  is  every  reason  to  believe  that 
time  will  only  develop  more  and  more 
the  business  of  supplying  the  needs  and 
anticipating  the  wants  and  comforts  of 
the  youngest  generation  so  that  it  will 
"get  started  right." 


presses 

CONTINUE  IN  HIGH  FAVOR 

Navy  Blue  Frocks  Lead  in  All  Fabrics — Sleeveless  Coats  in 

Cotton  Voiles  and  Silks — Paris  Introduces 

Extremely  Short  Sleeves 


NAVY  blue  is  the  dominant  feature 
of  practically  every  range  of 
Spring  and  Summer  frocks.  Silk 
dresses  of  the  simplest  and  of  the  most 
elaborate  designs,  Georgette  and  silk 
voiles,  cotton  voiles  and  the  soft  silk- 
like cottons,  jersey  and  serge  are  all  to 
be  had  in  a  more  generous  selection  of 
navy  blues  with  white  than  in  any  other 
color. 

One  manufacturer  has  a  very  charming 
model  of  navy  and  white  Georgette  in  a 
foulard  pattern.  It  has  the  new  straight, 
loose  three-quarter  sleeves,  a  round  flat 
collar,  cuffs  and  soft  wide  girdle  are 
of  navy  satin.  Made  in  precisely  the 
same  style  is  a  cotton  voile  frock  of 
slightly  different  pattern  but  the  same 
coloring.  The  one  will  retail  at  $35.00, 
the  other  at  about  $12.00,  which  gives 
some  idea  of  the  varied  grades  of  dress 
that  are  selling  in  navy  and  white. 

Tunics,  touches  of  organdie,  pique  or 
satin,  soft  girdles  of  satin  or  ribbon, 
combinations  of  materials,  bolero  effects 
and  vests,  these  continue  to  be  the  sa- 
lient features  of  1918  dresses.  New 
models  are  pouring  forth  with  them  con- 
tinually bespeaking  the  marked  accept- 
ance  of  dresses   in   general. 

Combination   Voile   Frocks 

Summer  frocks  are  interesting.  Two- 
piece  effects  provide  for  a  number  of  dis- 
tinctive models  for  this  year.  The  sleeve- 


less coat  idea  is  prominent  in  these.  One 
sees  frequently  in  the  manufacturers' 
showrooms  a  frock  of  white  voile  for 
instance  with  a  sleeveless  coat  of  a 
dainty  figured  voile  in  plaids,  checks, 
stripes,  or  floral  patterns.  A  ba'nd  of 
this  will  be  around  the  tunic  on  the  skirt 
and  cuffs  of  it  on  the  white  sleeves.  The 
whole  thing  may  be  but  one  piece  or 
really  the  two  that  it  appears,  or  it  may 
be  a  simple  white  crepe  de  Chine  or  silk 
jersey  dress  with  a  sleeveless  jacket  of 
navy  emerald  green,  purple  or  tomato 
red  having  white  facings.  Shantungs 
showing  plain  combined  with  fancy  ef- 
fects are  also  made  up  into  smart  frocks 
of  similar  fashion.  Sleeveless  coat 
frocks  are  perhaps  the  most  out- 
standing as  to  design  for  Summer  for 
smartly  dressed  ladies. 

Puritan    Effects    Develop 

Taffeta  and  foulard  dresses  continue 
in  big  demand.  The  fichu  collar  of  a 
net  or  organdie  on  these  is  new  and  very 
appropriate.  Quite  a  number  of  gowns 
are  appearing  with  a  decidedly  fitted 
waist.  This  with  the  fichu  collar  and 
simple  straight  skirt  reminds  one  of  the 
Puritan  costume  if  one  can  forget  mean- 
while the  richness  of  the  fabric  and  its 
patterning. 

Spring  and  Summer  Paris  gowns  were 
displayed  at  Eaton's  recently.  Jenny, 
Continued  on   page   102 


The   new    layette    room    in    the    Robert    Simpson    Company's    new    Infants'   Wear 
Department.      It    is    well    lighted    and    cheerfully    furnished    and    arranged,    with    a 
window    seat    for   little   tots. 
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'    ^kirts*"dRlouses     ' 

SEPARATE  SKIRTS  SELLING  WELL 

New  Mode  Calls   For  Wide  Soft   Belt — Fall   Styles  to  Continue 
Straight  and  Narrow 


THE  one  distinct  feature  of  sepa- 
rate skirts  this  season  is  the  wide, 
soft  belt.  Whether  the  skirt  be 
fashioned  of  the  fancy  silks  that  are  so 
numerous,  or  of  cloth  or  wash  goods, 
each,  to  be  strictly  of  this  year's  mode, 
should  have  a  belt  wrapped  loosely 
around  the  normal  waistline  and  meas- 
ure from  5  to  7  inches  in  width  after  it 
is  slightly  crushed.  The  end  may  be  car- 
ried down  in  a  slant  or  cut  off  straight, 
lapping  over  the  under  end.  Many  have 
a  row  of  large  pearl  or  covered  buttons 
about  an  inch  from  the  edge  and  where 
there  are  pockets  the  opening  may  have 
a  couple  of  buttons  to  match.  These  soft 
belts  are  the  feature  this  year  as  the 
baggy  pockets  were  last  Spring. 

Narrow  Skirts  Continue  for  Fall 
Apart  from  the  belt  feature  there  are 
the  variations  in  design  which  have  been 
carefully  reviewed  in  previous  issues  of 
DRY  GOODS  REVIEW.  Flat  pockets, 
inset  pockets,  loose  panels,  bustle  drap- 
eries, etc.,  are  all  selling  ideas.  The  hem 
of  course  is  narrow.  A  skirt  of  W 
yards  width  is  considered  to  be  the  best. 
This  width  is  likely  to  be  the  one  that 
will  be  adopted  generally  for  Fall  also. 
There  is  no  indication  so  far  of  any  de- 
cided change  in  styles  for  Fall  over 
those  for  Spring. 

Big  Call  for  Taffeta  Skirts 

In  materials  there  is  far  more  call  for 
taffetas  than  for  anything  else  at  pres- 


ent. Striped  and  plaid  silks  are  by  far 
the  best  and  some  light  shades  such  as 
taupe,  grey  and  sand  colors  are  selling. 
Messalines  has  some  sale  but  not  a  great 
deal.  Silk  poplin  is  selling  exceedingly 
well  in  black,  navy  and  sand.  One  manu- 
facturer states  that  the  reason  these 
skirts  are  so  popular  is  that  they  give 
such  excellent  wear  and  are  consider- 
ably cheaper  than  taffeta.  He  can  get 
a  good  poplin  at  $1.10  while  taffetas  cost 
him  $1.45  a  yard. 

Barcnette  Satin  and  Crepe  de  Chine 

In  the  high-class  skirts,  baronette 
satin  is  the  leading  material  from  a  style 
point  of  view.  In  addition,  to  it  New 
York  reports  a  demand  for  crepe  de 
Chine  skirts  made  with  tucks  and  pleats. 
Silk  braid  with  white  edges  the  panels 
of  some  cloth  models.  Striped  wash  silks 
are  being  shown  in  some  new  lines  for 
warm  weather.  It  is  thought  by  some 
people  that  these  light-colored  wash  silks 
will  be  favored  in  many  cases  instead  of 
the  white  pique  and  repp  skirts. 

One  new  taffeta  skirt  noticed  the  other 
day  had  tunic  in  a  deep  point  at  the  back 
and  caught  up  into  a  bulge  at  one  side. 
A  brown  taffeta  model  had  a  tunic  point- 
ed at  the  side  and  finished  with  a  wide 
border  of  plaid  taffeta  in  brown  tones. 
Most  of  the  skirts  of  all  types  shown 
retain  a  few  gathers  under  the  girdle 
at  the  back,  providing  a  graceful  straight 
line  effect  in  keeping  with  the  narrow- 
ing width  of  the  hem. 


CONTINUE  IN  HIGH  FAVOR 

Continued  from  page  101. 
Premet,  Doeuillet,  Lanvin  and  Bernard 
were  represented.  The  most  noticeable 
new  feature  in  the  collection  was  the 
prevalence  of  short  sleeves.  These  were 
not  the  customary  short  sleeves  but  ex- 
tremely short  ones.  More  than  one  were 
of  the  style  we  have  seen  in  bathing 
suits — straight  sleeves,  just  covering  the 
shoulders.  One  frock  was  in  light  blue 
handkerchief  linen  with  large  crossbars 
of  triple  white  stitching  made  in  tunic 
fashion  with  white  organdie  underskirt, 
vest,  collar,  etc.,  and  sleeves  which  did 
not  reach  half  way  to  the  elbow.  Another 
gown  of  black  satin  had  similar  short 
sleeves  with  the  addition  of  deep  fringe. 
Designs  emphasizing  the  very  slender 
silhouette,  draped  and  side  fastenings, 
irregular  long  tunics  and  subdued  color- 
nigs  were  the  other  dominant  character- 
istics. Sands,  greys  and  navys  are  secure 
in  their  leading  places  for  1918  colorings. 
None  of  the  bright  novelty  shades  have 
any  place  in  Paris  costuming.  One  may 
discover  a  cerise  dinner  gown  perhaps, 
but  gowns  for  formal  wear  are  so  few 
in  comparison  with  those  for  afternoon 
or  street  wear  that  they  are  almost 
negligible.  There  is  little  call  for  them 
even  in  Toronto  so  we  cannot  expect 
them  from  war-torn  France. 


NEW    PREMISES   FOR   ROYAL   SILK 
DRESS  AND  WAIST  CO. 

A  REMOVAL  that  will  interest  the  trade 
is  that  of  the  Royal  Silk  Dress  and  Waist 
Company,  of  Montreal,  from  1278  St. 
Lawrence  Boulevard  to  the  first  floor  of 
the  Ogilvy  Building,  corner  St.  Catherine 
Street  West  and  Mountain  Street.  '  In 
these  quarters  they  will  be  in  a  splendid 
position  both  in  connection  with  their 
factory  and  their  show  rooms.  The  new 
quarters,  for  many  years  a  landmark  in 
Montreal's  retail  district  as  the  store  of 
Jas.  A.  Ogilvy  &  Sons,  provide  increased 
facilities  in  every  way. 


THE  BLOUSE  SEASON  IS  ACTIVE 

Jade  Creen  and  Roll  Collar  Vest  KfTects  are  the  New  Notes  of  the 
Month — Large  Drop  Pearls  for  Trimming. 


THE  main  feature  that  may  be  men- 
tioned as  characteristic  of  blouses 
in  general  is  that  they  are  selling 
decidedly  well.  All  the  pale  shades  in 
Georgette  and  a  few  of  the  brighter  ones 
are  changing  their  abode  quickly.  The 
French  and  the  old  blues  are  liked  better 
than  the  brighter  blues,  and  quite  a  num- 
ber  have  been  shown  during  the  past 
month  in  jade  green.  These  latter  usu- 
ally have  a  collar  and  vestee  of  white  or 
sand  satin  or  net  and  perhaps  some  white 
braiding  to  soften  them,  and  they  are 
quite  new  looking  after  the  long  vogue 
for  some  of  the  more  familiar  shades. 
Shell  pink  is  being  asked  for  quite  often. 
It  is  an  extremely  delicate  tint  with  just 
a  hint  more  of  blue  or  lavender  in  it 
than  in  the  flesh  pink.  Any  of  the  pale 
pinks,    maize,     lemon,     sand,     black     ami 


white,  all  white,  black  and  grey,  the  blues 
mentioned  above,  salmon,  tomato,  some 
iavender,  peach,  grey  and  some  brown 
and  navy  must  all  be  kept  in  stock  in 
order  to  meet  the  varying  color  demand. 
The  high-grade  white  voiles  are  sell- 
ing well  and  will  no  doubt  be  in  even 
more  active  demand  on  the  part  of  the 
public  as  soon  as  the  season  allows  the 
wearing  of  light-colored  and  wash  skirts 
The  styles  continue  in  long  sleeves,  me- 
dium-sized collars,  a  preponderance  of  V- 
necks  with  a  few  finished  in  round  and 
square  shapes. 

Vest  and  Collar  in  One  Piece 

One  recent  touch  that  has  been  adopt- 
ed   with   good   effect   in   both   cotton   and 
crepe    models    is    the    result    of   the    vest 
and    roll    collar    vogue.        A    double   bias 
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piece  of  the  waist  material  in  white  is 
inserted  down  the  front  and  around  the 
neck,  forming  a  vest  effect  and  narrow 
roll  collar  all  in  the  one  piece;  snap  fast- 
eners and  a  row  of  small  trimming  but- 
tons secure  the  centre  front  and  of  course 
the  sides  of  the  "vest"  are  stitched  to 
the  straight  fronts  of  the  waist.  This 
idea  developed  in  colored  blouses  with 
white  is  very  attractive;  so  too,  is  it 
with  satin  and  Georgette  or  crepe  de 
Chine  and  Georgette.  Usually  the  side 
fronts  of  the  blouse  are  finely  tucked  or 
embroidered. 

Frills  and  Lace  in  New  York 
Frilled  collars  are  liked  a  good  deal  on 
the  summer  models.  Frills  and  lace  are 
profuse  on  very  many  of  the  New  York 
blouses.  Another  trimming  touch  which 
is  new  over  there  is  round  dots  of  white 
satin  cut  out  and  appliqued  upon  organ- 
die collars  and  cuffs  with  an  open  but- 
tonhole stitch.  Then  there  are,  too,  some 
white  linen  sleeveless  chemisette  blouses 
broadly  tucked  and  finished  by  pleated 
frill  collars  with  hemstitched  edges. 
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Pari*.    France.    March,    1918. 
Editor,  DRY  GOODS  REVIEW: 

BEFORE  1  start  talking  about 
cos. umes,  1  will  first  show  you 
a  few  samples  of  lame  silk  voile, 
which  might  be  used  in  the  evening 
and  blouses  department,  whether 
they  come  as  a  trimming  for  plain  silk 
voile  or  muslin,  or  whether  they  consti- 
tute whole  tunics,  with  only  the  sleeves, 
for  instance,  in  plain  voile. 

Printed  silk  muslin  and  silk  voile  are 
among  the  newest  fancy  materials  just 
shown.  Their  daintiness  makes  them 
fit  to  be  on  the  slender  shoulders  of 
young  girls,  whose  ball  room  dresses  will 
be  made  either  entirely  of  these  printed 
materials,  or  will  have  them  as  trim- 
mings— I  have  seen  some  Marie  Antoin- 
ette draped  shawls  in  these,  also  some 
under  bodices  which,  veiled  with  net  or 
plain  voile,  are  discreet  yet  lovely  and 
fresh  to  look  at.  Lastly,  they  make 
broad  scarfs  which  are  a  nice  head-dress 
to  go  to  the  theater,  or  at  the  seaside,  or 
when  motoring. 

Original    Shoes 
While    I    speak    of    the    ball    room    and 
the   theater,    I    wish     to     describe     some 
shoes  that  I   saw    the  other  day;   most  of 


SUMMARY 

Evening  dresses  and  blouses 
are  made  wholly  or  in  pari  of 
lame    silk    voile,    also    printed 

-ilk  muslin  and  <ilk  voile. 

Silk  shoes  with  fur  and  danc- 
ing slippers  with  feathers  are 
new. 

New  suitings  include  coarse, 
diagonal  weaves  as  well  as  fine, 
-oft  woolen  fabrics.  Military 
blue  a  leading  shade.  Silk. 
wool   and   Max  jerseys  all   good. 

Skirts  narrow  and  short; 
combinatipns  of  materials  seen 
everywhere.  Zouave  effects  con- 
tinue. Big  variety  in  jaeket. 
styles,  including  waistcoat.-. 

( Mild  cloth  veiled  with  net  for 
millinery;  also  two  shades  of 
ribbons ;  garlands  of  flowers  at 
brim  edge. 


them   were  in   silk;   one  had   a   tiny  band 
of  fur   passed   through   a   buckle   on  the 


top  of  the  shoe.  Another  had  a  beaded 
motif  in  various  shades  which  reminded 
me  of  the  beaded  bags  I  described  some 
time  ago,  and  above  the  ankle  a  narrow 
stripe  also  beaded  which,  attached  to  the 
shoe  at  the  back,  encircled  the  leg  like  a 
bracelet;  the  fastening  was  in  front. 

I  also  saw  some  ball  slippers  entirely 
made  of  feathers,  similar  to  the  hats  that 
were  fashionable  about  two  years  ago, 
that  is  flat  feathers  as  on  the  body  of  a 
bird.  The  motif  on  the  shoe  was  two 
tiny  wings.  It  was  certainly  most 
original  and  lovely. 

Capes  for  Evening  Wear 

Among  the  evening  wraps  seen  just 
now  I  would  mention  some  broad 
capes,  which  have  a  round  yoke  with 
braidings,  or  silk  and  beads  embroidery. 
That  yoke  goes  a  little  below  the 
shoulders  on  the  arm,  and  the  cloak  it- 
self is  flounced  all  round.  It  is  as  long 
as  the  skirt.  A  huge  collar  and  two 
straight  holes  on  the  sides  for  the  arms 
to  go  through  complete  the  garment, 
which  is  very  comfortable  and  warm. 

Although  the  kimono  mantles  we  had 
were  very  nice,  yet  capes  might  prove 
more     comfortable     still     over     evening 
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of  the  Novel  Fabrics  Mentioned  in  Paris  Letter 


Left  is  French  blue  silk  voile  with  silver  laine.  Top  row,  left  to  right:  First  is  khaki-colored  wool  suit- 
ing of  novel  weave  (No.  I  in  letter);  second  is  tan  silk  ;md  wool  mixture  resembling  fine  gabardine  (No.  1  in 
letter):  third  is  dark  green  wool  suiting  with  double  twill,  showing  fine  and  heavy  cords  (No.  9  in  letter). 
Bottom  row:  Left  is  Burgundy  suiting  resembling  wool  jersey,  but  is  a  woven  material  (No.  10  in  letter); 
second  is  pearl  grey,  soft  close  weave  like  wool  Panama  (No.  ■'!  in  letter);  third  is  coarse  diagonal  weave, 
rough  finish.  Burgundv  (No.  8  in  letter).  Actual  size  of  weaves.  Samples  sent  direct  from  Paris  to  DKV 
GOODS  REVIEW. 
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dresses,   which,    as    I    wrote   last   month, 
are  all  in  silk  muslin. 

The  fancy  linings  will  make  up  for  the 
simplicity  of  those  capes  whose  rich  look 
will  be  only  in  the  beautiful  satin,  cloth 
or  Jersey  they  will  be  made  of. 

These  capes  supposed  to  come  in 
favor  during  the  Spring  are  various  as 
regards  the  shapes,  and  sent  out  in  order 
to  suppress,  if  possible,  the  belt  arrange- 
ments, which  we  have  seen  for  some 
time. 

As    to    Tailor-Mades 

Let  us  see  now  what  is  new  in  the 
tailor  made  costumes  line. 

The  few  samples  I  sent  last  month: 
Tricalga,  Poplalga,  Piquellaine,  are 
amongst  those  mostly  used;  to  these,  we 
may  add  several  others,  as  follows: 

1. — Which  replaces  gabardine,  less 
fashionable  just  now;  it  has  some  silk 
woven  in,  together  with  wool. 

2. — Is  a  kind  of  crepe  of  extremely  fine 
weave  which  will  make  some  very  dressy 
supple  costumes  as  well  as  some  ex- 
tremely dainty  dresses. 

3. — Is  a  sample  of  toile  de  laine,  com- 
ing out  again  this  season;  a  classical 
article  that  washes  very  well. 

4. — Is  very  peculiarly  woven;  it  is  fair- 
ly thick  and  will  be  found  useful  for 
tailored  dresses  worn  when  it  is  still 
chilly.  It  might  be  used  also  as  trim- 
ming, on  toile  de  laine  in  particular. 

5. — Is  "aubergine"  drap  satin.  This 
material  is  getting  fashionable  again, 
and  its  shade  too.* 

6. — Is  the  usual  drap  Amazone,  thick- 
er than  the  former,  and  which  will  he 
seen  extensively  too. * 

7. — Called  Drapella,  is  a  kind  of  light 
cloth,  similar  to  the  two  above.  In  this 
military  blue  shade,  it  will  be  used  very 
often.** 

8. — That  thick  and  coarse  "diagonale" 
will  make  some  lovely  spring  coats  and 
costumes.     So  will   Nos.  9  and   10. 

Jerseys   Continue  Good 

Silk,  wool  and  flax  jersey  will  also  be 
seen  s* ill.  The  latter,  which  washes  well, 
will  be  made  into  sweaters  to  some  ex- 
tent. 

We  have  some  plain  materials  of  dark 
shades  that  are  checked  by  means  of 
thin  lines  of  white  threads  or  some- 
times they  are  only  striped.  This  is 
very  convenient,  for  it  is  then  possible 
to  have  the  skirt  plain,  for  instance,  and 
the  jacket  striped  or  checked,  or  only 
the  trimmings  plain,  or  checked  on  plain 
material. 

We  shall  see  wool  and  silk  used  to- 
gether as  trimmings,  one  way  or  the 
other. 

Narrow    Dresses   Rule 

As  regards  the  shapes,  we  must  re- 
member that  since  the  couturiers  are  not 
permitted  to  use  more  than  four  and  a 
half  metres  of  material,  this  does  not 
allow  either  very  wide,  or  very  lone 
skirts.  Therefore,  we  shall  have  narrow 
dresses  which  will  show  again  the  fig- 
ures we  were  so  used  to  just  before  the 

•Nos.    5   and    6   are   closely    allied    t.>    broadcloth 
**No.    7    resembles    a    fine    grade    of    Venetian. 
Editor. 


war.     Would  it  were  the  sign  of  its  end! 

They  will  still  be  short.  In  some 
cases  we  shall  have  a  few  flat  pleats  on 
each  side  of  the  skirt.  The  front  will  be 
flat,  to  match  the  jackets'  waistcoats  of 
which  I  shall  speak  later  on.  These 
pleats  may  be  replaced  by  flounces,  but, 
anyway,  such  arrangements  will  not 
give  much  width  to  the  skirt.  In  some 
instances,  the  hips  will  be  kept  broader, 
by  means  of  slanting  seams  to  allow  the 
bottom  of  the  skirt  to  look  distinctly- 
narrower. 

Materials  Combined 

We  may  have  a  turned  up  hem,  or  a 
band,  matching  the  collar  and  cuffs  in  a 
different  material;  or  it  may  be  open  in 
front,  with  possibility  of  fastening  by 
means  of  a  huge  galalith  button  and 
buttonhole. 

When  it  is  a  mourning  tailored  cos- 
tume, crepe  will  widely  edge  the  skirt, 
and  constitute  the  greater  part  of  the 
jacket. 

I  have  seen  an  instance  of  a  tailored 
costume,  the  skirt  of  which  was  not 
round,  it  was  much  shorter  on  one  side, 
where  the  length  was  obtained  by  a 
band   of   a   different   material    which   was 


Seen  in  the  Bots,  Paris 

A  three-piece  costume  in  black  and  white. 
The  coat  has  the  straight,  rather  loose 
sleeves  which  Paris  favors  just  now.  Skirts 
do  not   lengthen. 
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also  used  as  a  trimming  on  the  jacket. 

The  turned  in  movement  of  the  "jupe- 
culotte"  idea  is  seen  very  often  nowa- 
days, whether  for  indoor  gowns  or  tail- 
ored dresses. 

Variety  of  Jackets 

With  regards  to  jackets,  the  varieties 
are  numberless.  We  have  some  absolute- 
ly loose,  short,  and  very  broad,  with  a 
straight  collar  and  cuffs  in  a  different 
material,  generally  printed  silk,  such  as 
foulard.  Others  are  quite  straight,  with 
or  without  revers,  and  generally  fairly 
long.  These  revers  sometimes  are  bands 
of  material,  quite  straight  from  the  col- 
lar line,  and  the  collar  is  sailor.  There 
is  as  a  rule  only  'one  button  at  the 
waist  line,  which  is  the  natural  one,  or 
a  little  higher. 

With  these  straight  revers,  the  jacket 
being  wide  open  we  have  waistcoats 
which  will  be  a  feature  in  the  fashion 
of  this  summer.  They  are,  as  a  matter 
of  fact,  very  diversified,  sometimes  go- 
ing below  the  waistline,  and  being  then 
crossed  by  the  belt,  but  they  are  mostly 
varied  in  the  way  of  materials:  many 
are  striped  silk,  often  such  stripes  are 
horizontal,  to  remind  us  of  the  military 
"Brandebourgs,"  and  very  showy.  They 
are  also  in  matelasse,  that  is  similar  to 
a  coverlet  that  has  stitched  designs,  and 
is  stuffed  with  waste  wool.  This  trim- 
mining,  which  came  out  at  the  end  of  last 
season,  is  becoming  very  fashionable. 
The  collars    are    sometimes    shawl    like. 

We  have  some  long  jackets,  as  long  as 
the  skirts  they  are  worn  with,  and  they 
take  the  place  of  coats  for  the  Spring 
time. 

High    Boots    Match    Costumes 

To  finish,  I  will  just  mention  that 
boots  matching  the  above  tailored  cos- 
tumes are  still  high.  They  will  perhaps 
have  to  be  made  lower  if  the  restrictions 
imposed  in  England  are  adopted  here. 
In  the  meantime,  they  are  made  of 
patent  kid  and  cloth.  Gabardine  is  re- 
placed by  tricotine  or  jersey;  they  are 
often  laced  on  the  sides. 

Ribbon   for   Millinery 

The  present  hats  are  not  very  high 
crowned,  nor  large  brimmed.  There  are 
quite  a  few  made  of  silver  or  gold  cloth 
veiled  with  net.  The  trimmings  may  be 
a  few  feathers,  but  generally  they  have 
two  ribbons  in  different  shades,  and 
often  one  of  them  -is  gold  cloth,  while 
the  other  is  satin. 

There  are  some,  made  of  draped 
crepe  de  Chine,  medium  brim,  and  at  the 
edge  of  that  brim  is  a  garland  of  flowers 
of  natural  length.  They  are  very  pretty, 
the  weight  of  that  garland,  making  the 
brims  bow  on  each  side,  which  is  very 
graceful.  In  front  I  have  seen  the  brim 
turned  up,  so  as  to  show  better  the  face 
that  is  under. 

A  band  of  ostrich  feathers  under  the 
brim  is  not  bad  either,  especially  if  rib- 
bons hang  down  the  hat  behind. 

I  have  seen  lately  also  a  turban-like 
black  hat,  made  of  satin,  and  trimmed 
with  black  velvet  ribbon,  between  two 
hands  of  Venice  lace. 

Next  month  I  will  talk  about  dresses, 
blouses    and    indoor    garments. 
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JSeto  gork  Srtista;  in  Toronto  anb  Jttontreal 


Mi^  Mar]  Melville,  the  landlady's  daughter  in  "Marys 
Ankle,  which  appeared  in  Toronto  Easter  week,  thence  to 
Montreal,  wears  pretty  togs  in  private  life.  Here  she  is 
in  a  dainty  crepe  de  Chine  kimono,  with  lace,  tucks,  rib- 
hons   and   posies. 


Miss  Zelda  Sears  does  not  look  the  ailing 
landlady's  part  here.  She  is  wearing  a  smart 
tailored  serge  gown  with  braiding  buttons  and 
tassels.     The   hat   speaks   for   itself. 
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FASHIONS  OF  THE  HOUR  IN  NEW  YORK 

The  Knitting  Bag  Pocket  a  Novelty — Paris  Makes  Way  for  Long-  Suit  Coats  for  Fall- 
Capes  Replace  Coats — Washable  Silk  Skirts  For  Slimmer — Sleeveless 
.Jackets  Extremely   Popular 


NEW  YORK,  March,  1918.— Con- 
servation of  wool  materials,  while 
being  observed  quite  generally, 
has  not  tended  in  any  way  to  reduce  the 
impressiveness  of  Spring  finery.  Gar- 
ments are  beautiful,  costly  and  varied, 
with  the  conservation  influence  provid- 
ing inspiration  for  innumerable  combi- 
nations and  artistic  developments.  Even 
with  the  fantastic  prices  quoted  every- 
where demand  runs  to  the  finest  quali- 
ties procurable  even  as  the  swollen 
spring  streams  run  to  the  sea.  And  yet 
simplicity  is  characteristic  of  fashions, 
that  is,  simplicity  of  line  and  ornamen- 
tation. Some  formal  gowns  and  even 
some  of  the  exclusive  tailleurs  have  rich 
embroideries  but  they  are  so  applied  as 
to  give  the  impression  of  simplicity  and 
are  not  used  in  profusion. 

Wool   and   Fringe   Trimmings 

The  fancy  for  wool  embroideries  grows. 
Thick,  soft  yarns  are  worked  into  designs 
with  beads,  giving  the  effect  of  Indian 
banding,  and  they  are  also  liked  in  cro- 
cheted and  knitted  bands  in  variegated 
effects.  Then  there  is  much  use  of  yarn 
in  feather  stitching  and  blanket  stitch- 
ing. A  slip-over  sleeveless  coat  of  silk 
jersey  has  very  deep  fringe  at  the  bot- 
tom and  on  the  sash  ends,  around  the 
armholes,  neck  and  down  the  front  are 
bands  showing  a  wool  embroidery  motif 
in  the  centre  on  a  background  of  solid 
beadwork.  The  Indian  effect  is  pronounc- 
ed and  novel. 

Georgette  crepe  continues  to  be  chosen 
by  the  elite  for  many  of  their  fascinating 
gowns.  One  model  of  black  Georgette 
■  s  made  with  a  long  loosely  Moused 
bodice,  flowing  sleeve,-;  a  long  tunic  with 
train  is  finished  with  a  wide  band  of 
richly  colored  batik  satin  similar  to  the 
slip  for  the  whole  diess,  just  a  band  of 
narrow  tailless  ermine  borders  the  neck 
and  sleeves.  What  could  he  more 
simple  of  design  or  more  desirable  m 
fabric  ? 

Wide   Soft    Girdles 

A  great  many  frocks  constructed  of 
the  supple  materials  have  very  deep  soft 
girdles  of  satin,  chiffon  velvet,  ribbon,  or 
two  tones  of  the  dress  material.  This 
influence  is  carried  in  some  cases  to  the 
smart  short-jacketed  suits  in  which  in- 
stances a  wide,  not  too  tight,  girdle  of 
Roman  striped  ribbon  with  knot  and  ends 
at  one  side  is  shown.  These  girdles  are 
novel  with  the  bolero  dresses  also. 
Girdles,  when  made  of  the  soft  satin 
ribbons  frequently  utilize  two  tones  of 
it  with  one  as  a  lining  which  folds  over 
carelessly  somewhere,  revealing  itself. 
Grosgrain  is  also  used  for  some  of  the 
newest   two-tone  belts. 

Deep  fringe  finishes  the  latest  float- 
ing panels.  One  frock  has  these  panels 
I    the  side  and   in   front  a  shorter  apron 


effect  with  the  corners  weighted,  each 
with  a  6-inch  silk  tassel  to  match  the 
fringe. 

A  Knitting- Bag  Pocket 

One  novelty  which  is  being  taken  up 
is  the  frock  with  the  knitting-bag  ppcket. 
The  pocket  is  a  large  one  appearing  on 
only  one  side  of  the  skirt,  but  made  with 
a  decidedly  roomy  appearance  with  top 
a-gape  like  those  which  were  shown  on 
the  barrel  skirts  last  year.  The  un- 
balanced silhouette  is  less  noticeable 
when  the  pocket  is  in  use  than  when  idle. 


Always  Smart 

The  mannish  air  of  this  delightful  Spring 
suit  is  derived  from  the  hlack  silk  braid 
trimming  on  the  coat.  This  is  used  with 
good  effect  on  the  sleeves  and  edge  of  the 
pockets.  Black  and  white  checked  wool 
cheviot  is  the  material  used. 
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Silk  suits  are  fast  arriving  at  the  pin- 
nacle of  their  season.  High  collars  ap- 
pear frequently  on  them  and  buttonless 
fronts  are  a  feature.  Taffeta  models  are 
usually  more  tailored  than  the  fancier 
novelty  weaves.  At  Lord  &  Taylor's  is 
a  handsome  creation  of  grey.  The  satin 
skirt  has  fine  side  pleats,  the  brocaded 
jacket  is  of  hip  length  and  has  a  wide 
belt;  the  patch  pockets,  long  collar  and 
cuffs  are  of  the  plain  satin.  Another 
model  of  tan  poplin  has  a  narrow  skirt 
draped  in  the  back,  small  revers  and  flat 
collar  on  the  hip  length  jacket,  Ions? 
sleeves.  The  pockets  and  edge  of  the 
collar  are  embroidered  in  tan  floss. 

First  Fall  Hints 

The  latest  reports  from  Paris  state 
that  the  mode  there  has  suddenly  de- 
veloped for  a  long  suit-jacket.  In  many 
cases  the  jacket  reaches  below  the  knees. 
This  despite  the  fact  that  most  of  the 
Spring  importations  from  there  have 
short  jackets.  This  tendency  will  very 
probably  affect  our  Fall  fashions  so  that 
the  Fall  suit-coat  will  be  long  and  likely 
more  generally  shown  than  it  was  last 
season.  This  is  the  first  intimation  that 
has  come  to  notice  so  far  regarding  de- 
tails of  Fall  fashions,  and  it  is  an  item 
that  seems  to  be  accepted  by  leading 
manufacturers  although  only  an  oc- 
casional one  is  actually  developing  Fall 
designs  at  present.  One  advanced  coat 
model  was  discovered  however  which 
utilized  black  silk  grosgrain  ribbon  in- 
stead of  braid  for  binding  all  the  outer 
ed^es.  The  material  is  black  gloveskin. 
Regarding  coats,  one  designer  states  that 
since  the  loose-from-the-shoulder  type  of 
coat  is  most  popular  in  lnte  Spring 
models  they  undoubtedly  will  continue 
into  the  Fall.  Many  full  loose  numbers 
without  belts  are  being  counted  upon. 

Capes  are  Leaders 

Just  at  present  interest  in  coats  seems 
to  have  taken  the  background  of  interest 
owing  to  the  attention  given  to  capes. 
Both  long  and  short  models  are  selling  in 
these.  One  novel  number  is  a  combin- 
ation of  cape,  coat  and  vest.  It  is  short, 
and  is  made  of  black  satin  with  old  blue 
lining.  The  collar  and  armhole  facings 
are  of  the  blue  quilted  in  rose  pattern. 
The  front  of  the  garment  is  slightly 
close  fitting  and  has  two  slanting 
pockets,  a  crocheted  braid  girdle  with 
heavy  tassels  is  seen  in  front  but  dis- 
appears even  before  it  gets  to  the  sides. 
Some  of  the  capes  show  unique  yoke  and 
sash  or  yoke  and  stole  and  combinations 
—the  material  being  so  manipulated 
without  seams,  in  many  instances,  that 
graceful  fastenings  are  introduced. 
More   and   More   Sleeveless   Coats 

Next  to  capes  all  types  of  sleeveless 
coats,  either  separate  or  as  suits,  are  in 
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demand.     Taffetas,  jerseys  and  foulards 

are  shown  in  great  numbers  in  this  style 
— and  they  are  not  only  being  shown  but 
purchased  at  a  lively  rate.  Wool  jersey 
is  used  for  lining  many  of  the  silk 
models.  One  smart  navy  blue  taffeta 
is  lined  with  grey  jersey,  all-over  grey 
yarn  embroidery  is  on  the  skirt  section 
which  is  divided  at  either  side,  separate 
under-arm  panels  serve  to  blouse  slightly 
the  bodice.  Many  numbers  are  very 
elaborate  in  their  construction  and  em- 
broidery. One  costume  is  composed  of 
a  skirt  of  baronette  satin,  a  sleeveless 
coat  and  a  hat  of  serge  embroidered  in 
wools. 

There  are  many  sleeveless  jackets  in 
cotton  fabrics  also  for  wearing  with  the 
wash  skirts.  Separate  skirts  include 
many  of  washable  silks  for  Summer 
which  promise  good  sale.  In  cottons  the 
all  white  models  have  preference  over 
anything  fancy  so  far.  One  silk  gingham 
model  which  is  selling  rather  freely  has 
a  large  knitting  pocket   in  front. 

Blouses  Have  Lace 

A  new  trimming-  for  some  of  the  ex- 
clusive blouses  is  Spanish  lace.  It  is 
used  with  Georgette  of  a  rich  creamy 
tint.  One  model  is  a  slip-over  with  a 
deep  collar  of  the  lace  which  ends  in  a 
fichu  in  front.  Filet  lace  is  the  leading 
trimming  for  blouses  of  Georgette 
batiste,  voile,  etc.  Hand  run  pin  tucks 
are  also  favored.  A  voile  blouse  in  slip- 
over effect  has  a  yoke  and  shoulder 
border  of  heavy  embroidery  in  conven- 
tional design,  a  square  collar  effect  of 
filet  lace  with  narrow  insertion  to  match 
adds  further  daintiness. 

A  dainty  pair  of  mules  was  noticed 
the  other  day.  They  were  blue  and  flesh 
ribbons  crocheted  so  that  the  silk  stock- 
ing beneath  could  be  seen  in  between. 
There  was  a  boudoir  cap  to  match. 
Pumps  of  patent  and  dull  leather  and 
suede  have  a  contrasting  leather  binding 
which  is  extended  and  twisted  into  a 
bow  instead  of  the  usual  buckle. 

Notes  on  Children's  Wear 

-  for  the  kiddies  are  usually  cut 
in  smock  style  and  are  of  silk  poplin, 
pongee  or  taffeta.  There  is  any  amount 
of  style  to  the  gingham  frocks,  too.  Wide 
pleated  ruffles  of  white  organdies  at  the 
neck  and  narrower  on  the  cuff.-  are 
dainty  touches.  A  new  little  baby  dress 
iied  at  the  side  from  neck  to  hem 
with  crocheted  buttons  and  scalloped 
buttonholes,  Val.  lace  and  scallops  pro- 
duce a  bolero  effect  also. 

Maison  Simone's  are  showing  a  ladies' 
summery  pink  orzandie  dress.  The  skirt 
is  full  and  double  to  the  hip  line.  The 
bodice  is  surplice  and  has  a  fichu  of 
radium  lace  with  a  lon-^  sash  i 
to  the  bottom  of  the  skirt  at  the  side.  A 
ribbon  belt  is  used  also. 

Dark  Colored   Bathing  Suits   Lead 

One  of  the  most  striking  bathing-  suits 
reported  from  Miami,  Fla.,  is  of  black 
wool  jersey  with  vermilion  patent 
leather  belt  and  jersey  trimming  of  the 
same  shade  for  neck,  belt,  side  gussets, 
trousers  and  patch  pocket,  which  has  a 
buttoned  flap. 
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MANY  SUITS  SELLING 

Interest  Keen  Now  in  Silk  Suits — Black  and  White  Combination^ 
Smart  for  Spring  and  Summer. 


WHILE  quite  a  number  of  repeat 
orders  are  coming  in  for  Spring- 
coats,  the  season  seems  to  be 
shaping  itself  at  present  into  one  of 
suits.  Suits  that  retail  at  $35.00  to  $45.00 
are  selling  almost  faster  than  merchants 
can  get  them  in  from  the  factories,  and 
all  the  prominent  types  of  design  offered 
this  year  are  meeting  with  approval. 
The  plain  tailored  models  slightly  shaped 
at  the  waistline  are  liked  as  well  as  the 
youthful   looking  Eton   and  bolero  suits. 


Taffeta  Lends  Again 

Nothing  meets  with  the  approval  accord- 
ed to  taffeta  for  suits  to  be  worn  after  the 
snow  has  disappeared.  This  model,  just 
produced  in  March,  is  of  navy  hlue,  richly 
embroidered  in  beiee  silk  on  front,  sides, 
collar  and  cuffs.  Made  by  the  Consolidated 
Cloak  Co.,  Ltd.,  Toronto. 
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A  great  many,  too,  of  the  straight, 
rather  loose  and  box  coat  suits  are  now 
seen  on  the  streets  and  practically  every 
model  has  a  vest  of  some  sort  with  a 
flat  collar  to  help  brighten  up  the  whole 
and  lend  a  freshness  characteristic  of  the 
Spring. 

Black    and    White    Goods 

Black  and  white  combinations  are  good 
again  this  year.  Tailored  check  ma- 
terials with  slig-htly  fitted  and  rippling 
backs  and  perhaps  pointed  sides  and 
silk  braid  trimming  make  up  some  of 
the  most  adaptable  suits  ever  offered. 
Black  and  white  is  always  a  striking 
and  respected  combination  for  Spring, 
and  this  year  it  is  included  again  in  the 
free  selection  of  fashions  that  is  of- 
fered. One  New  York  model  is  of  white 
tricotine  with  a  straight  jacket  held  in 
slightly  at  the  waist  by  a  black  velvet 
girdle  tied  at  the  side.  The  cuffs  and 
collar  are  also  of  black  velvet,  and  the 
collar  is  one  of  those  which  has  long 
revers  reaching  to  the  bottom  of  the 
jacket.  The  novel  part  of  the  design 
is  that  only  one  long  revers  is  allowed, 
the  other  side  slants  off  underneath  the 
long   one. 

Beautiful    Silk    Suits    Offered 

Silk  suits  are  now  well  under  way  in 
the  factories.  Beautiful  indeed  are  the 
mold.-  which  they  are  producing.  In 
taffetas  the  navy,  black,  grey  and  peanut 
shell  shades  are  the  most  prominent. 
There  is  said  to  be  somewhat  of  a  scar- 
city of  the  last-mentioned,  however,  ow- 
ing to  the  mills  not  having  provided  for 
as  big  a  demand  for  it  as  there  has  been. 
A  good  ran-'-e  of  other  shades  and  nu- 
merous variations  of  those  named  pro- 
vide a  good  selection  from  which  to 
choose.  The  silk  suits  as  usual  are  a 
little  more  fancy  than  the  average  cloth 
suit.  Besides  a  good  many  of  the  bustle 
type  of  suit  there  are  those  that  are  pro- 
fusely braided  and  never  have  the  re- 
sults been  mce  attractive  than  they  are 
this  year.  There  are  some  very  fine 
qualities  of  silks  to  be  had  in  the  firs! 
place  if  one  is  willing  to  pay  thi 
which  have  to  be  asked  for  them.  Then, 
it  seems  as  if  there  is  just  a  lit' 
dency  for  factories  to  be  better  adjusted 
to  the  labor  shortage  than  they 
season  ago,  though  most  of  them  could 
keep  twice  the  number  of  employees  busy 
if  they  could  get  them.  1 1 
is  a  great  deal  of  very  nice  work  on  the 
high-class  models  turned  out  which  in- 
dicates that  all  the  labor  is  not  unskilled. 
Cne  sees  collar-,  cufl  .  belts,  pockets,  and 
perhaps    deep    bands    around    the    bottom 
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of  suit  coats  heavily  embroidered  or 
braided  in  intricate  patterns  and  numer- 
ous hand  touches  which  make  each  de- 
sign distinctive.  Peanut  shell  embroid- 
ery or  braiding  is  very  effective  on  navy 
or  the  slightly  lighter  shades  of  blue 
taffeta.  A  good  deal  of  the  grey  and 
blue  combination  is  noted  also.  Several 
models  which  DRY  GOODS  REVIEW 
noticed  during  the  month  were  priced  so 
that  they  would  have  to  retail  at  from 
$100   to   $200. 

In    addition    to   the   taffeta    suits   there 


is  a  big  season  ahead — so  say  several 
manufacturers  and  buyers — for  suits 
made  of  a  substantial  quality  of  pongee. 
These,  too,  show  much  braiding,  though 
perhaps  less  of  the  hand  embroidery 
than  do  the  taffeta  models.  They  have 
fancy  silk  linings  and  novel  collars.  A 
few  satin  suits  are  in  demand  but  taffetas 
have  the  lead  above  all   other  silks. 

Sleeveless  coat  costumes  are  proving 
quite  acceptable  to  the  trade.  These  are 
taken  up  in  more  detail  in  the  article  on 
dresses   in    this   issue. 


VARIETY  OF  COAT  STYLES 

Bright  Colors  Not  General  —  Long  Coats  Have  Preference 
tailers  Should  Push  Silk  Raincoats  Now 


Re- 


THE  bulk  of  the  repeat  orders  for 
coats  which  are  coming  in  steadily 
now  call  most  of  all  for  tweeds.  "We 
have  had  phenomenal  repeats  on  Donegal 
tweeds,"  said  one  of  the  large  Toronto 
manufacturers.  "They  are  quite  a  fea- 
ture this  year."  The  length  preferred  is 
48  inches  for  the  majority  of  Spring 
coats.  Apart  from  the  tweeds  the  plain 
solid  colored  models  are  chosen  oftenest. 
Canadian  cheviots  in  a  good  range  of 
colors  have  meant  good  business  through- 
out. "Its  price  sells  it,"  remarked  an- 
other manufacturer.  Velours  in  the 
higher  priced  garments  are  liked  very 
well.  The  greys  and  sand  shaded  are 
very  popular.  One  firm  has  a  range  of 
42  shades  in  velours,  broadcloth  and 
burella,  but  this  is  a  very  exceptional 
stock. 

Sport  coats  of  36  to  40  inch  lengths 
are  selling  a  little,  but  the  demand  has 
not  mounted  as  high  as  it  did  a  year 
ago.  Bright  colors  are  just  in  fair  de- 
mand for  these.  Peacock  blue,  sand, 
grey  and  rose  constitute  the  best  colors. 
One  firm  finds  its  models  in  apple 
green  selling  well — "even  after  that 
color  being  done  to  death  last  year,"  said 
the  manager.  The  rather  large  collars 
of  shawl  effect,  loose  sleeves,  belts  in 
straight  styles  rather  than  ties,  buttons 
to  harmonize  with  the  fabrics  and  pleats 
are  the  features  that  have  remained 
strong  in   all    Spring  lines. 

Some  Models  Described 

Covert  cloth  coats  of  good  quality 
which  have  an  "equestrian"  suggestion 
in  their  cut  have  met  with  considerable 
success.  They  are  somewhat  similar  in 
style  to  the  Burberry  coats  described  in 
last  month's  DRY  GOODS  REVIEW,  all 
of  which  are  in  excellent  style  and  sell- 
ing well. 

Among  some  of  the  smart  novelty 
coats  noticed  recently  at  manufacturers 
was  a  bisque  velour  with  Burgundy 
taffeta  collar  and  trimmings,  a  navy 
broadcloth  with  white  broadcloth  trim- 
miners  and  full  sleeves  and  flaring  down 
cuffs,  a  bisque  serge  with  bright  blue 
silk  collar,  buttons  and  buckles,  a  navy 
serge  with  black  soutache  trimming  and 
rich  crimson  lining,  a  billiard  green  with 
bisque    faille    collar    and    cuffs. 


Raincoats 

Raincoats  are  one  of  the  most  import- 
ant coat  lines  just  now  and  no  doubt 
will  remain  so  for  a  few  months  at  least, 
consequently  they  must  have  their  style 
features  as  well  as  the  sunny  weather 
models.  Tweeds  in  grey  and  green  mix- 
tures are  liked  with  fancy  metal  buttons, 
raglan  sleeves  and  large  belts  with  a 
buckle  in  front.  Silk  raincoats  are  in 
good  style  for  the  present  as  well  as 
for  the  warmer  rains  of  Summer  because 
in  the  first  cool  rans  of  Sprng  women 
will  be  wearing  their  suits  under  their 
raincoats  and  therefore  do  not  want 
a  bulky  heavy  coat;  later  on  the  light 
silk  raincoat  will  be  sufficient  so  that  it 
looks  as  if  it  is  a  very  practical  style 
to  push.  One  very  attractive  new  model 
is  of  tan  silk  with  wide  belt,  military 
pockets  and  a  high  soft  reversible  collar. 
Another  model  has  a  myrtle  green  band 
on  the  collar,  cuffs  and  pocket;  there  is 
a  wide  belt  at  the  back  and  double  belts 
in  front;  the  collar  is  wide  and  round; 
fawn  silk  was  used  for  this  model.  Dark 
striped  mohairs  are  also  shown  this  year 
in  raincoats.  The  waterproof  gabar- 
dines are  considered  one  of  the  best 
styles  offered.  These  are  usually  in  a 
tan  or  khaki  shade  and  frequently  in 
military  style.  The  military  cape  coats 
are  said  to  be  selling  better  than  they 
did  last  year.  Possibly  this  is  due  to  the 
very  strong  vogue  in  New  York  for  all 
kinds  of  capes  and  cape  coats.  There 
is  some  sale  here  for  the  full  length 
khaki  capes  but  the  business  in  them  is 
not  really  big. 

No  Change  Yet  in  Styles  for  Fall 

New  York  manufacturers  and  de- 
signers are  beginning  to  busy  themselves 
with  styles  for  Fall,  but  so  far  they  have 
offered  nothing  very  new.  The  cloth 
and  satin  coats  shown  so  far  adhere  to 
the  straight  lines,  loose  styles  and  large 
sleeves,  and  show  a  continued  favor  for 
the  quite  large  soft  adjustable  collars. 
Rather  wide  belts,  too,  and  some  novel 
sloping  waist  and  side  fastening  effects 
are  found  on  most  of  the  advance  sug- 
gestions. 
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SALES   INCREASED  ONE-THIRD 

Carry  few  makes  and  full  range  of 
styles.  Know  your  stock  thoroughly  and 
you  save  time  and  profits  for  your  cor- 
set department.  Fitting  rooms  waste 
time.  These  are  the  opinions  of  a  lady 
experienced  in  corset  selling. 
"I  CONSIDER  the  fitting  of  corsets  in  a 
medium  or  small  sized  store  is  an  abso- 
lute waste  of  time,"  said  Mrs.  Frances 
Nicholson  of  the  Corset  and  Ready-to- 
wear  department  of  Cook  &  Earle's  store 
at  Belleville.  "We  have  plenty  of  space 
to  install  a  fitting  room  if  it  would  be 
a  practical  thing  for  us,  but  I  do  not 
believe  it  would  be.  The  only  store  that 
really  profits  by  a  fitting  room  is  one 
where  there  are  enough  customers  want- 
ing to  be  fitted  to  keep  a  corsetiere  busy 
all  the  time.  In  our  store  it  would  not 
be  advisable  because  a  corsetiere  would 
have  to  be  a  saleslady  as  well.  A  great 
deal  of  her  time  would  be  spent  in  taking 
out  and  putting  back  the  stock  for  fas- 
tidious customers  who  in  the  end  would 
not  find  it  any  easier  to  adjust  their  cor- 
sets properly  when  they  reached  home 
than  they  would  by  listening  to  the  main 
points  explained  without  a  fitting  in  the 
store." 

Few  Makes  and  Many  Styles  Advised 

"The  trouble  with  too  many  corset  de- 
partments," continued  Mrs.  Nicholson, 
•'is  that  they  carry  too  many  makes  of 
corset,  without  a  complete  line  of  styles 
in  any  of  them.  In  our  department  we 
carry  just  two  makes  and  have  at  pres- 
ent 55  styles.  This,  however,  is  too 
many.  I  am  closing  out  some  of  these 
and  the  factories  are  doing  the  same. 
The  number  will  be  reduced  about  10 
or  12.  This  will  leave  a  good  range  still 
and  quite  enough  to  suit  any  normal 
figure.  I  am  thoroughly  acquainted 
with  these  styles,  having  sold  corsets  for 
a  number  of  years.  To  know  your  stock 
is  a  very  important  feature  if  a  corset 
department  is  going  to  make  profits.  To 
save  time  is  another.  These  two  can  be 
more  effective  without  a  fitting  room 
than  with  one,  I  believe.  The  customer 
does  her  fitting  in  her  own  home  with 
much  less  bother  and  listens  more  care- 
fully to  the  points  of  interest  regarding 
this  or  that  model  than  she  would  if  fit- 
ted in  the  store.  The  store  is  saved  a 
great  deal  of  time." 

Mrs.  Nicholson  added  that  the  number 
of  sales  in  her  corset  department  had  in- 
creased one-third  during  the  past  year, 
and  her  best-selling  corset  is  a  $4.50 
model. 

Approves  of   School   for   Corsetieres 

"I  read  with  a  great  deal  of  interest 
the  report  in  the  March  issue  of  DRY 
GOODS  REVIEW  of  the  convention  for 
training  corsetieres  in  Toronto  and  think 
it  was  really  a  splendid  affair.  It  would 
be  broadening  and  excellent  instruction 
in  every  way  for  those  who  attended, 
especially  for  those  girls  who  have  been 
newly  transferred  to  corset  departments. 
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They  cannot  know  too  much  about  the 
merchandise  they  have  to  handle  and  I 

think  that  was  a  splendid  way  for  them 
to  get  a  meat  deal  of  information  in  a 
short  time  that  would  otherwise  require 
much  longer,"  said   Mrs.   Nicholson. 

It  will  be  interesting  to  readers  of 
DRY  GOODS  REVIEW  to  read  in  our 
•tie  the  opinion  on  corset  fitting 
of  one  of  those  who  secured  her  cor- 
setiere's  diploma  and  is  now  fitting  cus- 
tomers in  the  store. 


BRASSIERES 

BRASSIERES  continue  in  good  demand 
especially  now  when  most  women  have 
began  to  summon  together  their  supply 
of  summer  underwear.  It  is  an  excellent 
season  to  push  the  daintier  styles  which 
will  be  of  more  continuous  importance 
during  the  summer  than  they  were  when 
so    many    people    were    wearing    serge 

The  bandeau  brassieres  are  steadily 
increasing  in  popularity.  One  of  the 
newest  models  in  it  has  a  dainty  aceor- 
deon  pleated  crepe  de  Chine  knee-length 
petticoat  attached.  This  is  quite  the 
newest  style  of  combination  and  will  be 
worn  at  least  by  those  women  who  are 
fashionably  slender  and  of  such  a  figure 
as  can  adhere  to  the  new  French  inno- 
vation of  going  quite  corsetless.  Those 
styles  which  are  developed  in  chemise 
style  will  probably  prove  quite  wearable 
also. 


A  NKW  CORSET  SHOP 
THE  H.  W.  Gossard  Company  have  open- 
ed up  a  retail  store  in  Toronto  under  the 
name  of  the  Carolyn  Heyes  Corset  Shop. 
It  is  located  in  the  Allen  Theatre  Build- 
ing, 11  Richmond  St.  East,  where  they 
claim  that  a  complete  stock  of  Gossard 
front  lacing  and  an  assortment  of  back 
lacing  corsets  will  be  kept. 


PETERBORO'       STORE       GOES       TO 
HODGENS  BROS. 

FOR  some  unknown  reason  the  deal  for 
the  Turnbull  store  at  Peterboro,  which 
was  reported  in  last  month's  DRY 
GOODS  REVIEW,  did  not  go  through 
as  was  then  supposed.  Since  that  time, 
however,  final  disposition  of  the  business 
has  been  made  by  Mrs.  F.  J.  Might,  exe- 
cutor for  the  estate  of  the  J.  C.  Turn- 
bull  Company,  to  Hodgens  Brothers,  of 
Goderich,  Ont.  Messrs.  Hodgens  Bros, 
are  old-established  Ontario  merchants 
and  will  conduct  the  business  upon  the 
same  high  standard  of  successful  lines 
as  has  characterized  the  Turnbull  store 
in  the  past.  All  the  Turnbull  employees 
will  be  retained. 

THE  BLOUSE  SEASON    IS  ACTIVE 

One  very  smart  trimming  that  is  being 
used  by  a  Toronto  firm  for  some  of  its 
dressy  models  of  Georgette  is  large  drop 
pearls.  They  are  about  the  size  of  a 
marble  and  are  used  in  some  cases  at  the 
points  on  collars  where  we  have  been 
accustomed  to  see  tassels  or  else  they  are 
used  as  pendants  down  the  front  or  in 
rows  instead  of  button  trimming.  These 
add  much  to  the  soft  filmy  effect  of  the 
Georgette  blouses. 


Dainty  "Intimates" 


Kimono  is  of  crepe  de  Chine,  all  shades,  hand  embroidered  (in 
the  factory)  with  two  or  three  different  shade  combinations  to 
suit  the  color  of  the  garment.  Specially  loose  effect  adds 
comfort. 

Envelope    chemise    also    of    crepe    de    Chine,    French    style;    in 

flesh    or   white:    trimmed   with   hand   made   Cluny    lace.       Both 

made  by  (;.  &  S.  Kassab  Kimono  Mfg.  Co.,  Montreal. 


Left:  A  pretty  Summer  in- 
terpretation of  the  slender 
silhouette  with  full  tunic. 
Round  neck  and  buttons  are 
noteworthy. 

Right:  Large  collars  have 
not  yet  departed.  In  company 
with  a  vest  of  the  same  ma- 
terial they  are  still  smart.  The 
gauntlet  cuffs  are  a  style  note 
also. 
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Are  you  prepared  for  a  Big  Silk  Season? 

All  indications  point  to  a  heavy  season  in  silks.  The  beautiful  light-weight 
Summer  suits  we  are  now  showing  are  designed  to  meet  in  the  most  tasteful 
and  catchy  way  the  popular  demand. 

For  the  sake  of  greater  sales  in  your  Ready-to-wear  Department  you  should 
know  all  about  these  Summer  "beauties"  in  Foulards,  Taffetas,  Crepes,  Poplins, 
Shantung,  Charmeuse  Satin  and   Shot  Silk. 
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Sommer  Bldg.,  268  Ontario  St.,  West,  Montreal 


Maritime  Provinces: 

H.  V.  Clemens, 

8  Keith  Building, 

Halifax,  N.S. 


Province  of  Ontario: 
W.  J.  Brown, 

33  Richmond  West, 
Toronto,  Ont. 

Province  of  Quebec : 
A.  J.  Gendron. 


Western  Canada: 
Wm.  J.  Collett, 

Hammond  Block, 
Winnipeg,  Man. 


What   "She"  Wants 

We  are  making  a  full  range  of 

Auto  Caps  Sport  Hats 

Vanity  Bags  Knitting  Bags 

for  every  taste  and  purse  in  original 
designs  and  materials. 


Ask  your  wholesaler  for  samples. 

STANDARD    HAIR    CO 

11  CATHEDRAL   STREET,  MONTREAL 
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HIS  is  one 
if  the  telling, 
selling  series  of 
Pull  Page  Ad- 
vertise ments  for 
"Model"  Brassieres 
now  appearing  in  the 
New  York  Theatre 
Programs  in  addition 
lo  Nation -Wide 
A  dvt  rtising  appear 
ing  in  Ladies'  I  tome 
Journal,  Vogue,  But- 
terick  Fashion  Quar- 
terly, Pictorial  Re- 
view, McCall's  Quar- 
terly, Harper's 
Bazaar,  Pictorial  Re- 
view, Fashion  Quar- 
terly, Woman's 
Home  Companion, 
I  Ionic  Book  nl'  Fash- 
ions Quarterly  and 
Pictorial  Review, 

Spanish  Edition — 11 
national  magazines, 
•2(i  million  (26,000,- 
oiio  i  readers. 


Model  your  figure 
wih  a 


brassiere 


The  Brassiere  your 
customer  n  memb(  rs} 
requests  and  returns 
for  is  the  "Model/' 
In  value  for  the  price, 
and  in  variety  of 
styles,  fastenings  and 
trimmings,  Bandeau 
or  Regular,  for  e\  erj 
figure,  average  or  un- 
average,    the   Model 

conies  first  and  your 
customer  comes  back. 

Samples  or  a 

Salesman  upon 

request. 


200  Fifth  Avenue,  New  York 

Main    Factory  Branch    Factory 

Wythe    Ave..    Brooklyn.    N.Y.  Valley    Stream,    Long    Island 

OTHER  OFFICES 
Chicago.    North    American    Bid*.  Montreal.     Mappin    Bldfc. 

Boston     Blake    Bide.  Buenos   Aires.   Cale  Cardoba  784 

San     Francisco.    7  12    Market    St.  P-  Rue    de    la    Paix 

Amsterdam.  Holland,    de    RuyUrkode    108. 
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°0  WAISTS  ^    I 

MIDDIES  SMOCKS 

Beg    to    announce    their 

removal  to  larger  premises 

situated  at 

124  ST.  LAWRENCE  BOULEVARD 
MONTREAL 


where   their  patrons   will 
receive   the   most   careful 
attention  in   all   depart- 
ments. 
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RAND 

Mark  that  Mark— It  can 
bring  you  a  better  waist  business 


— If  on  every  box  of  waists  that  comes  into 
your  Spring  stock  you  find  the  Mack  Brand 
you  can  expect  this  season  the  cream  of  the 
waist  business  in  your  locality. 

— For  any  waist  that  is  deemed  fit  to  travel 
under  the  Mack  brand  is  the  best  waist  value 
that  you  can  get.  It  gives  your  customer 
more  in  style,  in  fit,  in  material,  in  workman- 
ship, in  distinctiveness.  It  looks  better,  feels 
better,  wears  better.  And  it's  more  profit- 
able to  you. 

— And  Mack  Brand  quality  and  value  is  al- 
ways high,  you  can  rely  on  it,  absolutely. 
That's  why  Mack  Brand  means  so  much  to 
the  Merchant — it's  a  surety,  a  guarantee,  a 
bond  of  honor. 

Mack  Brand  waists  arc  to  be 
had  in  Crepe  de  Chine,  Silks, 
Foils,  Cottons  and  wash  fabrics. 


McCUTCHEON  WAIST  CO.,  LIMITED 


Vancouver  Office : 

GEO.  STRACHAN 

906  Welton  Block 

PROVINCE  ONTARIO 
B.  H.  Swift 


323   ST.  JAMES   ST.  Winnipeg  Office: 

PERCIVAL  R.  B.  JONES 
MONTREAL  Hammond  Sample  Rooms 

MARITIME  PROVINCES  PROVINCE  QUEBEC  and  MONTREAL  CITY 

V.   S.  Rice  A.  L.  Primeau 


Dry  Goods  R(  vit  w 
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Fashionable, 
Yet  Distinctive 


P.C.  Corset?  are  absolutely  correct  in  style 
and  yet  they  portray  that  style  in  a  dis- 
tinctive manner.  To  the  average  woman 
they  show  the  styles  just  a-  she  had  visual- 
ized them,  with  a  touch  of  individuality 
that  is  irresistible. 

Add  to  this  distinctiveness  Flexibility- 
Strength —  Ease — Comfort  and  Perfect 
Workmanship  and  yon  have  the  reasons 
for  the  success  of  all  I'.C.  Corset  Depart- 
ments. 

You  will  do  well  to  enquire  about  the  new- 
est styles  (back  and  front  laced).  Prices 
are  $9.00,  $10.00,  $12.50,  $15.00,  $18.00,' 
$21.00,  $24.00,  $27.00  and  $30.00. 

Have  you  seen  the  many  pleasing  styles 
of  P.C.  Brassieres? 

Parisian  Corset  Mfg.  Co.,  Ltd. 

QUEBEC,  QUE.,  CANADA 

BRANCHES: 
Toronto:   84  Bay  St.        Montreal:    329  Craig  St.  W. 
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Priscilla 
Hand 
Made 
Infants' 
Wear 


X]  is  the  exclusive  design,  and  perfect  finish  of  our 
garments,  which  will  make  them  so  much  in 
demand  in  your  Infants'  Department,  by  all  mothers. 
Small    sample    selection    willingly    sent    on     request. 


iiiiiiiiiiiiiiiimiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiimiimiiimiiim 


HENRY  DAVIS  &  CO.,  LIMITED 

154  SIMCOE  STREET  TORONTO,  CAN 

iiiHHiiiimiiiiin  iiiiiiiiimiiiiimiiiimiiiiiiiiiiiiiiH'Hii'iiiiii1 


Bostonian  (ream.  Put  up  in  Brown,  Gray,  Cord 
Tan  and  all  the  popular  colors.  The  ideal  cleaner 
for  kid  and  calf,  both  glazed  and  unglazed. 

Nobby  Brown  Paste  for  Brown  shoes,  also  Nobby 
Brown  combination. 

I'eerless  Oxblood  combination  for  red  shoes,  also 

Peerless  Oxblood  paste. 

Quick  White  Liquid  Canvas  Dressing. 

Albo  Cake  White  Canvas  Dressing. 

Top-Xotch  W'hite  Leather  Dressing. 

Rival  Gloss,  Self-Shining  Dressing. 

A^k  your  dealer  or  write  us  for 


yy&m 


mores  Shoe  Polishes 


The  Very 

Latest 

Arrivals 

Our  salesmen  are 
now  showing  sonic 
of  the  lasl  minute 
arrivals  for  imme- 
diate delivery,  also 
a  choice  line  of  the 
new  Silk  Suits  a,nd 
Dresses. 

Staff  arc  (leveled    to 


The  entire  efforts  oi 
the  making  of— 

Ladies'    and    Misses'    Coats    and 
Suits,  Dresses  and  Skirts 

under  one  organization  we  are  in  a  position  t 


the   besl 
«»1  le  ori. 


Cxclustbe  Ha&tes'  OTear 

limitcb 

Head     OiTiee     anil     Fai 
Hlumenthal    Building,    207    St.     Catherine    St.     W".,     M 
Toronto    Sho        I  Richmond    Si 

Winnipeg     Show     Rooms:      111     Hammond     Bldtf., 

in    tin    heart    of    tin    business    section 
Branch     Factories:     .".20     St.     Lawrence     Bouli 
Montreal.     Quebec 
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The  Calgary,  Aha..  Departmental  Store  Buil< 
irfg — Fur  rent. 


TO  RENT 

Modern  fire-proof  departmental 
store  building  in  Calgary,  Alta., 
located  in  the  heart  of  the  city's 
retail  district  and  in  the  center  of 
the  most  prosperous  retail  terri- 
tory in  Canada  to-day.  Building 
100  x  130,  six  stories  and  base- 
ment, contains  90,000  square  feet 
of  floor  space. 


For  furth 


,11. 


R.  SOUTHAM, 

Southam  Press  Ltd., 

Toronto,  Out 


J.   H.   WOODS. 

Herald  Bldg., 

Calgary,  Alt. 

WILSON'  M.  SOUTHAM,      F.  X.  SOUTHAM, 

Citizen  Bldg.,  Southam  Press  Ltd., 

Ottawa,  Ont.  Montreal,  Que, 


Summary  of  Our  Departments 

DEPARTMENT     A    Printed     Cottons.     Bleached     and     Dnbleached 

rottn,,,.    Tick,.    Cinuliiims.    Remnants.    Denim..    Flannels.    O.tn.n 

riiuj.i,.    etc. 

i  1] :  I  'A  l:l"M  KNT  i:     ■*,  i;;,,.    Tu, -..!-.    lt,,in,-|.un,.    U.aieis,    Si-alt-tli-s. 

Canvas,   etc. 

HKl'AltT.MK.\"r  C     ltrcs.,    Il,i,«l,.    Velvets.    .Mn.slins.    Saeeus.    I. awns 

LiniliKs,     Sax  CI. .til.     I  ashmen.     Silks,     etc. 

DEPARTMENT    D    Rilbbons   Laces,    Embroideries,    Buttons,    Braids, 


iKTMKVl'      10     La. Hi- 


nd    Misses'     I!..,.  .     S\m- 


DEPARTMENT    V    Adjustment!    Bureau. 

Our  medern  warehouses  covering  more  than  65,000 

sq.  ft.  contain  more  than  a   million  dollars  worth  of 

goods  from  all  countries  to  select  from. 

We  manufacture  our  stockings,    socks,   frocks    and 

overalls,  thu  seliminating  middlemen's  profits.      We 

can    quote   you  on    these    lines    very    advantageous 

prices. 

We  guarantee  our  goods   both  as    regards    material 

and  workmanship. 

First  MAIL  ORDERS  receive  prompt  attention. 
Ask    for  our  special  form  furnished  free. 

P.  P.  MARTIN  &  CO.,  LIMITED 

50  St.    Paul    Street   West,    MONTREAL,  Que. 

Quebec,  7  Rue-  Charest;  Ottawa,  25  Sparks  St.;  Toronto, 
152  Bay  St.;  Three  Rivers,  82  Royal  St.;  Sherbrooke, 
(  Iranil  Central  Hotel. 


UNDERWEAR 


WECTFITTIto 


QJNSHRINKABLE 

^e  w00^ 


PEOPLE        4^3s§g  YOUMMLD 
LIKE  Y^fl    MIME 

it  FULL  FASHIONfcD  // 

Manufactured  only  by 

The  C.TURNBULL  COMPANYoF  GALT  Limited 


Say  You  Saw  It 


in 
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Canadian 

Converters' 

Waists 

We  are  now 

Showing  the 

Newest   Styles   in 

Lingerie 

and 

^L    "<^sr 

Silk  Blouses 

r)  i 

also 

Middys 

( 

and 

Outing  Skirts. 

i  j 

Specials  in  Crepe 

de    Chine    and 

Jap  Silks  now 

being  shown 

for  Spring. 

VfefoM 
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Alphonse  Racine 
Limited 

BIGGEST  STOCKS 

BEST  PRICES 
STANDARD  GOODS 


igGfflj 


BE  WISE 

PENNY  WISE  is  the  Merchant 
who  Delays  Buying  because  he 
thinks  Prices  have  reached  the  Top. 

These  days  the  "Beaten  Path"  leads  to 

RACII\ES 


The  Staple  Dry  Goods  House  of  Canada 

Alphonse  Racine,  Limited 

Dry  Goods  Jobbers   and   Manufacturers 

60-82  ST   PAUL  ST.  WEST        -         MONTREAL 


EVERYTHING  IN  DRY   GOODS 


FACTORIES  :   Beaubien  Street,   Montreal,  St.  Denis,  ;"St.   Hyacinthe. 

SAMPLE  ROOMS  :    Ottawa,    Quebec,    Three  Rivers,   Sherbrooke, 
Sydney,  N.  S. 


POUND  FOOLISH  is  the  Mer- 
chant who  is  Not  preparing  now  for 
the  Fall. 

These  days  the  "Beaten  Path"  leads  to 
RACINES 
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BUYERS'      GUIDE 


Condensed    Advertisements 


1  jRY  coons  BUSINESS  FUR  SALE  GOOD 
'  cornel  position  on  a  main  street  of  Ham- 
ilton. About  5,500  dollar  stock;  full  investi- 
gation and  reason  for  Belling;.  Splendid  op- 
portunity.  Apply  Box  'Jio.  Dry  Goods  Review, 
i  oronto. 


/  COMMISSION    AGENTS    DOING    BUSINESS 
^    with     the     wholesale     and      manufacturers, 


Gilchrist   Bros..    53    Front   St.    W.,    Toronto. 


I  YONS  NOVELTY  VEILING  MANUFAC- 
lJ  turer  wants  serious  and  well  introduced 
agents  on  commission  for  Toronto,  Montreal, 
Quebec  and  Winnipeg.  Write,  with  first- 
class  references,  to  I.  Bacon,  51  Rue  Dedieu. 
Lyons,    France. 


Bennett  &  Jennison 

Limited 

GRIMSBY,  ENGLAND 

Cables:    Novelties.   Grimsby 


Manufacturer    of    I'olished    Wood    l'lioto    Fran 
in     Rosewood,     Walnut,    Black,     Gill.    etc. 
Sample   collections   available    against   payment 
London    or    Liverpool. 
The     largest     Frame     Works     in     Great     Kiila 


Cotton  Draperies  and  Fancy  Voiles 
WHITE  GOODS 
AND     PRINTS 


HTO  LET  IN  MELFORT,  SASK.. 
1  brick  store.  26  x  X0  ft.,  with  full-size  base- 
ment, also  warehouse  at  back  of  store.  Store  is 
situated  in  the  very  best  location  in  town. 
Heated  with  hot  air,  lighted  with  electric  and 
gasoline  lights.  Handsomely  fitted  out  with 
quarter-cut  oak  fixtures  throughout,  which  in- 
cludes Weir  wardrobes,  silent  salesmen,  glass 
drygoods  counters,  glass  front  grocery  coun- 
ters. Splendid  opening  for  general  store.  For 
full    particulars    apply    to    Clift    Bros.,    Melfort. 


GEORGE  ALBERT&  CO. 

FINE    237  S.  5th  STREET  PH1LADEI  PHIA  PA 


FRED  BIRKS 

COMMISSION  DRY  GOODS 

14  Phillips  Square.  MONTREAL 

Representing 

HAMBURG    BUTTON  CO. 

Pearl  Buttons.  Jewellery  and  Novelties, 

NEW  YORK 

A.  L.  CLARK  &  CO..  INC. 

Notion  Specialties  and  Small  Wares, 

NEW   YORK 

WINTER   BROTHERS 

Jewellery   Novelties.    NEW  YORK 

STERN   SPECIALTY  COMPANY 

Art  Rubber  Novelties,  Etc..  NEW  YORK 


The   Gem  Pinking  Machine 


Decoratives 


■  i 


Artificial  Flowers.  Artifl 
cial  Plants.  A  r  tlf 
Vines.  Window  Decora 
tions.  Store  Decorations 
Natural  Ferns  and  Plant; 
Preserved. 


L.  J.  A.  DEROME.   Limited 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines, 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mache 
Novelties,  Electric  Lighted  Flower 
Bushes.  Write  for  our  104  page 
Catalogue.     It's  free  for  the  asking. 

The  Botanical  Decorating  Company 

(Incorporated.) 
504    South    Fifth     Avenue.    Chicago,    111. 


jfl 

PAPER 

f BALERS 

^W\  ui»~v  m 

All-Steel 

WbtT^^m 

"Fireproof" 

1    p==s=jl 

Made  in  12  sizes. 

■B  L  :';i^-il* 

Send  for  catalog. 

Climax  BalerCo. 

Hamilton        Ontario 

"Special  Lines'* 

Dress  Goods,  Woollens, 
Linens,  etc.,  etc. 

Cash  Buyers  of  Stock 
Lots  Dry  Goods. 


Give  Us  a  Gall  I!$ 


C.  E.  Robinson  &  Co. 

Impcrters  ana     Commistion  Merchant 

10  Victoria   Street 

Mappin  &   Webb  Build. rg 

MONTREAL 

Tel.   Uptown  8553. 


If  you  have  a  business 
to  dispose  of,  or  are  in 
need  of  efficient  help, 
try  a  Want  Ad.  in  DRY 
GOODS  R  E  VIE  W 
and  let  it  assist  you  in 
filling  your  needs. 


When  in  doubt  as  to  when  or  where  to  buy  anything 
CONSULT 

Dry  Goods  Review 

SPECIAL  SERVICE  DEPT. 
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^mnmej- 


DOMINION  RAYNSTERS 

NINETEEN- EIGHTEEN    MODELS 


CLAREMONT 

Three  selections  from  our  "Dominion  Raynster" 
line.     These  are  ;i  few  of  the  new  styles  introduced 

this   season. 

Write  our  nearest   branch   for   particulars  as   to 
cloths,  prices,  etc. 

Canadian  Consolidated  Rubber  Co. 

LIMITED 
HEAD   OFFICE:     MONTREAL 


Branches    al    Halifax.    St.    John.    (Jue!>ec,    Ottawa.    Toronto.    Hamilton.    Kitchener.    London. 

North    Kay.    Fort    William,    Winnipee.    Brandon,    Begins,    Saskatoon.    Calgary,    Lethbridge, 

Edmonton.    Vancouver    and    Victoria. 
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Every  Woman  Wants  Them  Now 

The  Biggest  Veiling  Hit  in  Years 

ORDER  EARLY 


Til   gJP®HT  ¥EEL 

NO  PINS  NO  TYING        SLIPS  ON  EASILY 


1 


FOR 


GOLFUNGb  If  ®T@3HH1!0 
WALE1M<3 

AND  GENERAL  OUTDOOR  WEAR 


I 


J 


COLORS 

Black 
Nigger 
Brown 
Navy 
Taupe 
Violet 
Grey 


Thread  Run  Veils 

and  Veilings 
Marabout  Ruffs 


Georgette, 

Crepe  de  Chines 

and 

Ninons 


Military  Braids 

In  All  Widths 

Black  Only 


THE  THOMPSON  LACE  &  VEILING  CO.,  LTD. 

YORK   AND  WELLINGTON  STREETS  TORONTO 


m  QoQiB  \{Lmy/ 


Vol.  XXX 


Publication  Office:  TORONTO.   MAY.   1918 


No.  5 


Hawleys 


WILL 

STAND 

BOILING 

SOAP 

AND 
SODA. 


WONT 

WASH 

OUT 

STAIN 

OR 
FADE. 


Warranted 

Fast,  Stainless -Acid  Proof 


HINCKLEY   ENGLAND 


THE  MACLEAN   PUBLISHING  COMPANY,  LIMITED,   143-153    UNIVERSITY   AVE.,   TORONTO 
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DRY    GOODS    REVIEW 


"FASHION  CHANGE" 

Every  Movie  'Star"  this  year  is  raving  over  her  new  Chinchilla  Coat 
with  Fur  Trimmings:  we  have  the  largest  stock  of  Chinchillas  in 
Canada. 

Stiff  Front  Military  Cut  Serge  Suits  are  the  Rage:  we  are  carrying  a 
large  stock  of  Serges  and  Coverts. 

Have  you  heard  that  goods  are  going 
to  be  scarce? 

No  doubt  you  have,  but  we  wish  to  take  this  opportunity  of  advising 
our  many  friends  that  we  have  anticipated  the  scarceness  of  merchan- 
dise, and,  providing  our  customers  make  their  preparations  at  an  early 
date,  we  can  cover  their  requirements  for  their  Fall  trade  at  much  more 
reasonable  prices  than  if  they  hesitate  and  wait  until  next  August  or 
September  before  placing  their  orders. 

There  is  not  a  question  of  a  doubt  that  House  Furnishing  merchandise 
will  be  much  higher  in  price  and  more  difficult  to  procure  in  the  Fall 
than  it  is  to-day. 

We  are  featuring  Cretonnes  stronger  than  ever,  and  have  an  immense 
stock,  which  also  includes  Scrims,  Marquisettes,  Sateens,  and  Lace 
Curtains. 

UPHOLSTERY  DEPARTMENT 

Some  of  the  latest  novelties  and  designs  are  shown  in  our  Upholstery 
and  Table  Cover  departments. 

We  are  soliciting  your  requirements  for  Comforters,  Blankets,  and 
Quilts  (for  Fall). 

Our  range  is  complete  in  Tapestry  Squares,  Seamed  and  seamless;  in 
Brussels  we  are  showing  small  all  over,  Oriental,  and  floral  patterns  in 
all  sizes;  Seamed  and  seamless  Axminsters  in  all  the  latest  designs  and 
colorings ;  and  a  good  assortment  of  seamed  and  seamless  Wiltons. 

Inquiries  solicited  and  samples  cheerfully  submitted. 

GREENSHIELDS  LIMITED 

17  Victoria  Square        -         Montreal 

"Everything  in  Dry  Goods" 


Encouraee   your   employees    to    read    DRY    GOODS    REVIEW    every    month. 


DRY    GOODS    REVIEW 


IVm^rmere 


value; 


NETS 


STRfcNGTtt 


Stocked  by  all  leading 

Storekeepers, 

Drapers,  etc.,  etc. 


SOLE  AGENT : 

R.    TAYLOR,  Toronto 

Manufacturers: 

H.  W.  LAKE,  LIMITED 
LONDON,  ENGLAND 


After    reading    this    number    pass    your    copy    along    to    your    clerks    to    read. 


D U Y    GOO DS    K  E V 1  E W 


IRON  DUKE  OVERALL 

BRINGS  CUSTOMERS  AND 
KEEPS  THEM 


Generously  Cut,  with  full  allowance 
for  action  of  the  body  no  matter 
what  the  work. 

Strongly  Made  of  Genuine  Blue 
Striped  Steifel  2.85  Drill  and  only 
the  best  and  strongest  trimmings. 

Last  Fall's  Price  is  still  in  effect  due 
to  our  heavy  and  early  contracts 
for  cloth. 

"Best  Value  on  the  Market"   is   the 

verdict  of  those  who  examine  this 
garment. 


M.  Garland,  Son  &  Co.,  Ltd. 

OTTAWA,  CANADA 

Wholesale  General 
Dry  Goods 


See    that    the    heads    of    departments    in    your    store    read    DRY    GOODS    REVIEW. 


DRY     GOODS    REVIEW 


OUR  TRADE-MARK 

'"  Virtute  et  Lahore ' ' 

The  firm  of  RIGG 
BROTHERS,     LTD., 

was  established  in 
1836,  and  adopted 
for  its  Trade  Mark 
the  above  device  and 
Motto.  "Virtue  and 
Industry"  is  an  ap- 
propriate summing- 
up  of  the  principles 
which  have  all  along- 
directed  our  aims  as 
spinners  and  manu- 
facturers. Every 
RIGG  production  is 
a  tangible  expres- 
sion of  the  Motto, 
and  has  behind  it 
our  81  years'  repu- 
tation for  the  high- 
est grade  Sheets  and 
Sheetings  obtain- 
able. All  super- 
grades  are  selvedge- 
marked  "R  I  G  G  '  S 
MANU  FACTURE," 
and  are  regarded 
everywhere  as  THE 
STANDARD  PRO- 
DUCT. 


MEETS  and 

flravBl 

of  Known  Quality 

Because  we  purify  our  own  select 
raw  cotton,  and  spin  and  weave  it 
ourselves  by  modern  methods,  we 
know  positively  that  our  sheets  are 
of  the  finest  quality  possible.  There 
are  RIGG'S  SHEETS  in  use  to-day 
that  have  seen  20,  30,  even  40  years' 
service,  making  it  well  worth  while 

to  avoid  imitations  and  to  insist  on  RIGG'S. 
Sheets  bearing  Selvedge  stamp  "RIGG'S 
MANUFACTURE"  will  not  roughen, 
shrink  or  lose  colour.  They  are  made  of  pure 
cotton — no  fillings.    Avoid  imitations. 


WAR  TIME  NOTICE 

Governmental  requirements  heavily  tax  our  huge  mills,  and  seri- 
ously reduce  supplies  available  for  private  trade.  Customers  will 
please  accept  the  ration  we  furnish  as  indicating  an  honest 
endeavour  to  meet  all  requirements  in  a  spirit  of  equity.  RIGG'S 
are  still  the  utmost  value  in  Cotton  Sheets  and  Sheetings, 
despite  all. 


RIGG  BROTHERS,  Ltd. 

Spinners\and  Manufacturers  since  1836 
6  Mosley  Street    -    MANCHESTER 

Cables :  RIGGJBROTHERSJM  ANCHESTER 


Though  Riggs  vouch  for  the  value  of  all  their  shtets, 
only  those  of  high-grade  quality  are  selvedge  marked. 


The    better    posted    your    staff    becomes 
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To  the  Buyer  May,  1918 

House  Furnishings  Department 

Rugs: —  Squares: —  Curtains: —  Carpets: — 

GRASS  UNION  BUNGALOW  Stair  only  in 

RAG  TAPESTRY  SCRIM  HEMP 

j  UTE  BRI  SSELS  LACE  TAPESTRY 

I  VESTRY  AXMINSTER  SWISS  BRUSSELS 

VELVET  WILTON  TAPESTRY  WILTON 

AXM1 NSTER  CONGOLEUM  ROMAN  AXMINSTER 

Men's  Furnishings  Department 

UNDERWEAR 
ALSO  OVERALLS  AND 

SHIRTS  AND  COLLARS 
SMALLWARES  HANDKERCHIEFS  HABERDASHERY 

NEKW  EAR  AND  BRACES 

Ladies'  Wear  Department 

WHITE  WEAR  UNDERWEAR  RIBBONS 

BLOUSES  HOSIERY  LACES 

SWEATERS  GLOVES  EMBROIDERIES 

Dress  Goods  Department 

SUITINGS 

SILKS 
VELVETEENS 

SHAWLS 

Staple  Department 

TABLINGS  BLEACHED  COTTONS 

NAPKINS  UNBLEACHED  COTTONS 

TOWELLINGS  WASH  GOODS 

TOWELS  PRINTS 

TABLE  CLOTHS  DRAPERIES 

TABLE  SCARES  SHEETINGS 

INSPECTION  INVITED.        ORDERS  SOLICITED 
Our  quotations  are  right  and  the  Goods  are 

NOW  IN  STOCK 

John   Macdonald  &  Co.,  Limited 

TORONTO 


The     information     about     changing     styles     and     fashions 
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Lowering  the  Cost  of  Getting  Orders 


\^fc*IIEY  were  talking  about  the  high  cost  of  getting  orders — were  Brown  and  Jones.  They 
I  ^j  were  agreed  on  some  things:  train  service  was  interfering  with  ability  of  salesmen  to 
^h  <*  call  on  as  many  as  formerly;  hotel  bills  were  adding  heavily  to  the  weekly  expenses  of 
salesmen;  congested  freight  and  express  service  was  interfering  with  quick  deliveries;  salaries 
of  men  were  going  up;  labor  of  all  sorts,  as  well  as  materials,  was  becoming  higher-priced. 

Then  Brown  said:  "I  am  giving  a  good  deal  of  thought  to  the  training  of  my  salesmen.  I  am  endeavoring  to  make 
them  produce  more  business — to  sell  more  goods,  and  to  reduce  the  number  of  futile  calls.  I  notice  that  they  are 
giving  much  attention  to  this  subject  in  the  United  States,  and  that  in  Canada  some  firms  are  paying  serious  atten- 
tion to  this  matter  of  better  salesmanship." 

"What  are  you  doing?"  said  Jones. 

"Well,  I  haven't  done  a  great  deal  so  far.  for  I  am  in  the  initial 
stages  of  my  studies.  But  one  thing  I  have  learned:  it  is  that 
my  men  haven't  been  analyzing  the  causes  of  their  failures  to 
make  sales.  I  can't  blame  them,  for  I  myself  haven't  troub- 
led myself  to  dig  into  this  phase  of  the  selling  game.  Now  I 
am  asking  myself  and  my  men — Why  the. failure  to  get  the 
order  ? 


"I  have  discovered  a  good  deal.  One  thing  is  that  my  men 
haven't  known  enough  about  the  goods  they  took  out  to  demon- 
strate them  convincingly.  This  is  largely  our  fault.  So  we 
are  using  time  and  printed  matter  to  make  our  men  know 
exactly  what  they  have  to  offer. 

"Another  thing  we  have  had  impressed  on  us  is  that  our  men 
haven't  been  approaching  their  prospects  always  in  the  best 
way.  They  have  been  too  keen  to  sell  rather  than  to  serve. 
"I  saw  a  thing  the  other  day  that  is  good — by  a  man  named 
Casson.  He  said  the  average  salesman's  method  was  "Talk — 
Argue — Compel.'  As  against  this,  he  recommended:  Listen — 
Agree — Oblige. 

"What  he  means  is  that  the  salesman  must  get  on  the  side  of 
the  buyer  if  he  is  to  have  best  results.  And  so  I  am  doing 
something  to  get  my  men  trained  to  acquire  the  point  of  view 
of  the  man  they  canvass — this  first.  When  a  salesman  post- 
pones his  sales  talk  until  he  has  won  the  interest  and  atten- 
tion of  the  prospect,  he  is  in  a  much  more  favorable  position  to 
put  across  his  proposal. 

"I  read  recently  an  advertisement  of  the  FINANCIAL  POST 
in  which  it  told  of  Frank  Mutton,  President  of  the  Interna- 
tional Business  Machines  Company,  in  which  he  said  that  he 
has  subscribed  to  THE  POST  for  each  of  his  salesmen  in  order 
that  they  may  be  well  informed  about  business  conditions  and 
affairs  in  Canada — this  as  an  aid  in  making  sales.  The  idea,  I 
infer,  is  to  make  his  men  quick  to  get  the  point  of  view  of  the 
men  they  are  to  canvass — to  become  possessed  of  a  kind  and 


amount  of  information  which  will  enable  them  to  make  them- 
selves interesting  to  prospective  buyers  of  time-recording 
machines. 

"Now,  I  have  known  Mutton  for  many  years — known  him  to 
be  a  super-salesman.  In  subscribing  to  THE  POST  for  his 
salesmen,  I  saw  one  of  his  methods — secrets,  if  you  like.  So  I 
got  THE  POST  myself  to  see  how  my  men  could  make  use  of 
it  for  the  same  objects. 

"I  have  subscribed  to  THE  POST  for  4  months  at  the  cost  of  a 
dollar  per  salesman  and  I  have  bepn  having  ray  men  report  to 
me  in  writing  just  how  they  are  finding  The  POST  useful  to 
them.  They  read  THE  POST  with  one  question  uppermost: 
What  item  or  article  in  this  issue  can  be  used  by  me  to  help  me 
make  sales? 

"I  want  to  tell  you,  Jones,  that  I  am  delighted  with  the  experi- 
ment. The  minds  of  my  men  have  been  stimulated.  They  are 
"cashing  in"  on  wh?t  thev  read.  They  relate  certain  items  or 
articles  to  certain  prospects,  and  they  are  approaching  their 
customers  with  greater  confidence  o—egtc-  art,  and  with  more 
persistency,  born  of  a  surer  knowledge  of  how  our  product  is 
worth  the  other  man's  consideration  and  purchase. 

'"My  men  are  bringing  in  more  business,  and  this  offsets  the 
increasing  costs  of  going  after  business." 


A 


VERY  suggestive  conversation,  is  it  not?  The  point  of 
its  reproduction  here:  If  you  think  the  idea  put  into 
operation  bv  Brown  (and  Mutton  who  is  paying  for  50  sub- 
scriptions for  men  in  his  employ)  is  worth  your  consideration, 
then  investigate  THE  POST  for  yourself.  Instruct  us  to  send 
THE  POST  to  you  that  you  may  investigate  it  from  the  angle — 
What  is  there  in  this  paper  that  my  men  can  use  to  help  them 
"get  next"  their  prospects  with  a  view  to  making  more  sales 
and  in  quicker  time  ? 


So  we  suggest  to  you  that  you  sign  the  coupon  below. 

Just  what  does  the  FINANCIAL  POST  aim  to  do?  The  answer  is:  It  gives  business  men  information  about 
every  important  happening  in  every  part  of  Canada  as  this  happening  relates  to  Business.  It  follows  the  various 
listed  and  unlisted  securities,  and  gives  each  week  clear  and  accurate  and  up-to-the-minute  information  about  them. 
It  tells  about  the  movements  and  influences  affecting  such  groups  of  investment  interests  as  Iron  and  Steel,  Textiles, 
Milling,  Pulp  and  Paper,  Transportation,  and  so  on.  It  has  numerous  contributed  articles  of  first-class  interest  and 
importance.  It  contains  much  personal  matter — notes  and  sketches  about  men  of  influence  or  position  in  the  pub- 
lic eye  whose  doings  or  sayings  have  relation  to  Business.  Withal,  THE  POST  is  extremely  readable.  It  is  edited 
and  prepared  by  trained  journalists — the  highest-priced  staff  of  men  on  anv  publication  in  Canada.  All  this  makes 
THE  POST  a  "different"  paper,  and  a  good  one.  The  subscription  price  is  $3.00  (52  issues — Saturdays)  ;  or  4 
months  for  one  dollar. 


The  MacLean  Publishing  Company,  Ltd., 

143-153  University  Avenue,  Toronto. 


Send  m,    THE  FINANCIAL  POST  (weekly,  every  Saturday).     Subscription  price  of  $3: 
will  be  remitted  on  receipt  of  invoice  in  the  usual  way.    Have  addressed  to 


D.G.R. 


salesmanship     will    interest    all    the    members    of    your    staff. 
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WOMEN  OF  ALL  PERIODS 


have  always  admired  the  peculiar  beauty  and  long  wear  of  Crepes,  but  it  remained  for  Miss  Columbia,  j 
in  the  year  1918,  to  be  able  to  produce  a  crepe  that  includes  the  crepe  ideals  of  all  the  ages,  as  well  I 
as  many  others  never  even  dreamed  of  by  the  women  of  the  past.     This   is   one   great   reason  why 


Vi\ 


SERPENTINE  CREPE 

has  increased  in  popularity  every  season,  until  to-day  it  is  one  of  the  few  staples  always  found  all  the  year 
in  every  wash  goods  department. 

How  surprised  and  delighted  the  good  dame  of  1776  would  have  been,  if  she  had  found  on 
her  warehouseman's  counter  such  a  beautiful,  long-wearing,  easy-to-wash  crepe  that  was  adapted 
for  such  a  wide  range  of  uses  and  yet  costs  so  little.  It's  really  one  of  the  marvels  of  this  marvel- 
ous age,  and    it's    no    wonder    that   every   season   finds  our   Mill  oversold. 

By  the  way,  have  you  ordered  in  some  of  the  beautiful  new  summer  patterns  on  the  white 
and  toned  grounds  ?  They  brighten  up  every  counter  on  which  they  are  placed.  Your  Jobber  should 
be  able  to  show  them.     If  not,  write  us  for  swatch  book  and  names  of  jobbers  who  have  them. 


PACIFIC  MILLS,  LAWRENCE,  MASS 


LAWRENCE  &  CO 


BOSTON        NEW  YORK        PHILADELPHIA        CHICAGO 
ST.  LOUIS         SAN  FRANCISCO         LONDON,  ENGLAND   £ 


m&^m 


ill    be    interested 
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Some   of    your   staff    will    want    to    study   the 


show    card 


1)  K  Y    GOODS    U  !•:  \'  I  E  w 


fi  '%  w,  m  w. 
mmmmm 


SHEPHERDESS"  HOSIERY 
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t  zz  '%   fk -m   i 

:<%-'<%  ^  %  ^   ^  '^  ^  ^  m '--.-m  vz  ^  if  m  % 

wmmm 


Ask  for  Samples 
See  our  Travellers 

Visit  the  House 


Standard  Lines 

For  Delivery 

June  15th,  1918 

CASHMERE  AND  W'OOI.  HOSE 
FULL   RANGE 
FALL.   1917,   PRICES 


Standard  Lines 
For  Delivery 
"At  Once" 

SILKS    AND    LISLES 

FULL  RANGE 
FALL.   1917,   PRICES 

ALPHONSE  RACINP:,  LIMITED 

60-82   ST.   PAUL   STREET  WEST,    MONTREAL 

DRY   GOODS   JOBBERS   AND    MANUFACTURERS 
Sample  Rooms:         Ottawa         Quebec         Sherbrooke         Three-Rivers         Sydney,    N.S. 
Beaubien  Street,  Montieal;  St.  Denis,  St.  Hyacinthe. 


Clerks    posted    on    market    conditions    can    explain    why    prices    are    so    hiirh. 
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I 

When  buying  Cotton  and  Lisle 
Thread  Hosiery  ask  for 

^r 

\        HAWLEYS 

\  "HYGIENIC  BLACK" 

\m 

1            There  is  no  better 
1            Dye  in  the  World. 

J     Every  Pair 
J                Warranted  Fast 
"          toMfoshing,  Hard  Wear 
and  Perspiration. 

Works  -  Hinckley,  England 
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GOOD   TAILORING  IS  LABOUR  LOST 
IF    THE    CLOTH    IS    ILL    SHRUNK 


|~tyM' 


MAKE  SURE  IT  IS  SHRUNK 


AND  WELL  SHRUNK 


AND  KNOW  BY  WHOM. 


THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS  FIRM   OF   LONDON   SHRINKERS— BEST   OF  ALL  ON  THE   STAMP  OF 

JENNENS,     WELCH    &    Co.,     Ltd., 

Cloth  Workers    and    Shrinkers,  and    Proprietors  of    the  Famous  "JENNWEL"  Waterproof  Finish 

LONDON,   HUDDERSFIELD  and  BRADFORD,  ENGLAND. 

WHEN  ORDERING  ENGLISH  CLOTHS.  SAY  "TO  BE  SHRUNK  BY  JENNENS.  WELCH  &  CO..  Ltd." 
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It  appeals  to  every  Mother 

'Mother   Hubbard"   Padded   Shoe   makes   an    instant   hit   with   mothers 


The    _ 

everywhere.  This  cosy,  comfortable,  healthful  carriage  wrapping  for 
children  is  just  the  thing  to  permit  baby  to  enjoy  the  bright  Winter 
days  without  danger.  Made  in  the  pattern  of  a  shoe  with  lacing  and 
tongue   it    is   adjustable   to   any   size    child.     Only   one   size  to  carry. 

I  want  you   to  handle  "Mother  Hubbard"   Padded   Shoes.     Let  me  tell  you 
my  proposition  which   includes  a  moving  picture  film  which   can  be   shown 
at    youi    local    picture    house.      Write    at    once    for    the    full    particulars 
or   ask   your   jobber 


J.  PICKLES 


Patentee,     Manufacturer 
and  Distributor 


WINNIPEG 


Your   employees    will   be   elad    to   read    your   copy    of   DRY    GOODS    REVIEW. 
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She 

Alt>ion 

Statvbri 

EN  G  LAM     fcA"^LJ(j 


Cold. 

bridge 


ENGLAND 


SELLING  OFFlC€. 
M  CLARKSON  &Co 

7  BRAZGWOSe  ST    MANCHESTER. 

at  your,  selplvice:. 

C»»e«    iudKe    y.»r    .ore    „v    the    fc.ow.ed,.    and    eff.c.encv    of    the    staff. 


DRY    GOODS    REVIEW 


— the  queen  of  dress  fabrics,  reigns  over  the 

widest  users  and  occasions  of  wear. 

Its  permanent  finish, and  dampness-,wrinkle- 

and  dust-defying  qualities  make  it  ideal  for 

outing,  travel,  country,  seashore  and  street 

garments. 

You  can  attract  trade  with   B.D.A.  Mohair 

every  day. 

//  is  "  the  Mohair  of  Maxium  Merit. ' ' 
THE  BRADFORD  DYERS   ASSOCIATION,  LTD. 

OF 

BRADFORD,  ENGLAND 


LIDDELL'S 

GOLD    MEDAL 
IRISH    LINENS 


Linens  are  not  bought  for  a  day, 
or  a  week,  but  for  a  lifetime.  It 
requires  real  quality  such  as  is 
evident  in  Gold  Medal  Linens 
to  pass  the  close  scrutiny  of  the 
housewife,  and  to  withstand  the 
ravages  of  time. 

Irish  Hand  Embroidered  Novel- 
ties in  Bed  Spreads,  Sheets,  Pil- 
low Cases,  Baby  Cases,  Doylies, 
Tea  and  Lunch  Sets,  Cosy 
Covers,  Handkerchief  Cases, 
etc. 


R 
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.    H  .    COSBIE 

LIMITED 
Irish  Linen  Agency 
West  Wellington  St. 
TORONTO 

CASED  OR  BALED 

High-Grade 
Cotton  Batting 

Extra  Handsome      Extra  Quality;     Moderate  Price 

Order  Victory — 
67  rolls  to  case 


The  Old  Reliable,  North  Star,  Crescent, 

Pearl  will  still  give  far  the  best  value  for 

their  price  and  can  be  had  125,  100,  80, 

67,  or  50  rolls  to  bale  or  case. 

ANY  WHOLESALE  HOUSE 


Your    clerks    will    (rain    in    efficiency    by    reading    DRY    GOODS    REVIEW. 


DRY    GOODS    REVIEW 


What  your  stock  needs 
is  here 


Follow  the 
Blue  Star 
to  Quality 


Laces 

Embroideries 
Chiffons 
Wash  Goods 
Georgettes 
Dress  Trimmings 
Ribbons 
Brassieres 
Hosiery,  Etc. 


Wherever  there  is  a  hole  in  your  stock 
we  can  fill  it.  Whatever  you  require 
to  put  your  stock  in  tip-top  shape  for 
Summer  selling  is  here  awaiting  your 
order. 

A  beautiful  stock  it  is,  too,  well  assort- 
ed, complete,  showing  everything  that 
will  be  wanted,  and  nothing  that  is 
liable  to  stay  on  your  shelves. 

Whether  for  present  or  later  selling 
order  quickly. 
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the    efficiency    of    your    staff    is    an    important    war    duty. 
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The  Wealth  of  the  West  increases 


1    wish    to    include    the    Great   Canad 
the    most    rapidly    Browing    section    of    the    Dom 


British     Manufacturers      You 
•ifter    the    war. 
Remember,    Western    Canada 
spenders. 

Cultivate  this   fertile  field  by  using  a  selling   organization   that 
good    results,    as    our    record    shows. 

We   are    open    to    represent    a    few    firms    of    good    standing    wish 
develop  their  business  with  the  Wholesale  or  Retail  dry  goods,  men's 
or    women's    ready-to-wear    trade. 


HANLEY     &     MACKAY    COMPANY 

407   Hammond  Building,  Winnipeg 


ADVERTISING  to  be 
■"■  successful  does  not  neces- 
sarily have  to  produce  a  basket- 
ful of  inquiries  every  day. 

The  best  advertising  is  the 
kind  that  leaves  an  indelible, 
ineffaceable  impression  of  the 
goods  advertised  on  the  minds 
of  the  greatest  possible  number 
of  probable  buyers,  present  and 
future. 


WHETHER  you  want 
durable  LONG- 
CLOTHS,  sheer 
NAINSOOKS,  fine 
MADAPOLAMS,  the 
very  best  FLAN- 
NELLETTES, 
SHEETINGS,  made- 
up  PILLOW  CASES, 
and  SHEETS, 

ask  for  and  get 

"H0RR0CKSES" 


HORROCKSES'    name    on    the 
selvedge  is  a  protection  for  you. 


Agent   for   Canada  : 
E.    Ritchie.    .",01    St.    Catherine    Street    West,    Montreal. 
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BBEO 

PLAIN  FULL  FASHIONED 

Manufactured '6y  The  C.TURNBULL  COMPANY  OF  GALT.  LIMITED 


Have  You  Read  Page  19? 


ussed    by    clerks    not    knowing    the    selling    points    of    goods. 
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WORRALLS 

FAST  DYES 

VELVETEENS 


owe  their  richness  and  suppleness  to  the  dyer.  They 
undergo  more  processes  at  his  hands  and  make 
greater  demands  on  his  art  than  do  any  other 
materials. 

For  centuries  Manchester  has  been  the  centre  of  the 
world's  velveteen  trade,  and  here  the  art  of  dyeing 
and  finishing  velveteen  and  kindred  goods  has  at- 
tained its  highest  development. 

The  firm  of  J.  &  J.  M.  Worrall,  Ltd.,  dates  back  a 
century  and  a  half,  and  from  their  Ordsall  Works, 
which  now  cover  many  acres,  have  come  not  a  few 
of  the  improvements  which  have  given  the  velveteens 
of  to-day  the  beauty  and  lustre  which  have  won  for 
them  such  world-wide  popularity. 

The  introduction  of  Worrall 's  Fast-to-rubbing  dyes 
some  years  ago  opened  a  new  chapter  in  the 
history  of  the  industry  and  well  informed  velveteen 
buyers  the  world  over — more  particularly  when  buy- 
ing for  costume  purposes — now  insist  on  a  guarantee 
that  their  cloths  are  in  Worrall's  Fast  Dyes. 


FRANCO  BRITISH   EXHIBITION  1908 


PAST- DY£D 
ELVETEEN 

J  &  J. M  WORRALL  LT°  MAN  CH  ESTER 
E   PREMIER  VELVETEEN   DYERS  OF  THE  WORLD 


TURIN   EXHIBITION    1911 


J.  &  J.  M.  WORRALL,  LIMITED,  ARE  NOT  MERCHANTS,  SO  ALL  ENQUIRIES  FOR  VELVETEENS 
IN  THEIR  DYES  SHOULD  BE  SENT  THROUGH  THE  USUAL  WHOLESALE  CHANNELS 


IClerks    leam    the   selling    points    of    goods    handled    by    reading    the    advertisements- 
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The  McKinley  Edition  of 
Ten-Cent  Music 

will  always  hold  first  place  as  an  Edition  of 
Standard,  Classic  and  Teaching  Music. 

An  established  demand  for  this  line  of  music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Stu- 
dent and  the  Accomplished  Musician. 

It  has  proved  itself,  to  thousands  of  dealers,  to 
be  the  best  foundation  for  a  sheet  music  de- 
partment. 

Every  copy  of  The  McKinley  Edition  sold  means 
a  profit  of  over  150%  to  the  dealer. 
The    McKinley    Edition    (Revised    for    our    Can- 
adian   Trade)     conforms    in    every    detail    with 
Canadian   copyright  laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Bringer"  is  the  catalogues  bearing  the  dealers' 
imprint  which  are  supplied  with  this  Edition. 
These  catalogues  will  attract  more  customers  to 
your  store  than  any  other  medium  you  could 
employ. 

.  Write  us  for  Samples  and  Particulars  to-day. 

Also  we  want  you  to  know  our  Jobbing  De- 
partment is  one  of  the  largest  and  most  complete 
in  the  country.  We  can  take  care  of  your  wants 
for  anything  in  Sheet  Music. 

McKINLEY  MUSIC  COMPANY 

The  Largest  "Exclusively  Sheet  Music  House" 

in  the  World. 

CHICAGO:     1501-15    EAST    FIFTY-FIFTH    STREET 


ESTABLISHED  1849 


BRADSTREET'S 

Offices  Throughout  the  Civilized  World. 


OFFICES    IN    CANADA: 


Calgary,  Alta. 
Edmonton,  Alta. 
Halifax,  N.S. 
London,  Ont. 


Ottawa,   Ont. 
'St.  John,  N.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,    Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto.  Ont. 
Winnipeg,   Man. 


THOMAS    C.    IRVING, 


TORONTO, CANADA 


Australian  Trade 

Are  You  Interested? 

If  so,  The  Draper  of  Australasia  (pub- 
lished monthly)  can  provide  you  with  much 
valuable  trade  information.  It  is  the  organ 
of  the  drapery  and  kindred  trades  of  the 
Antipodes,  and  is  subscribed  for  by  all  the 
leading  firms  in  Australia  and  New  Zealand. 

Subscription     X^.50     Mailed  Free 

Specimen  Copy  will  be  supplied  on 
application 


Advertising  rates  may  be  obtained  and 
space  secured  by  communicating  with  our 
London  Office,  71  Queen  St.,  E.C. 


PUBLISHING  OFFICES: 


Melbourne, 

Sydney, 

London, 


Fink's  Buildings 

Post  Office  Chambers 

71  Queen  St.,  E.C. 
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PHONE  »«., 

It  pays  to  have  your  Assistants 
read  Dry  Goods  Review 


June    Issue    of    DRY    COdDS    REVIEW    will    be    the    Clerks'    Educations 


DRY    GOODS    REV] E W 
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DRE55  COODS 
U«_ ! _ 


Vbs 


THE  pick  of  the  dress  goods, 
produced  by.  the  Allied 
Countries,  has  this  brand  on 
them. 

This  brand  has  given  and  is 
still  giving  entire  satisfaction 
to  both  merchant  and  con- 
sumer. 

Samples  of  Fall  and  Winter, 
1918,  are  now  being  shown  by 
the  travellers  of 


TheW.R.  BROCK  COMPANY  (l.m.™>) 

MONTREAL 


Encourage    your    employees    to    read    DRY    GOODS    REVIEW    every    month. 
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CELEBRATE 

EMPIRE  and  VICTORIA  DAYS 

FLAGS  and  BUNTINGS 

All  sizes  in  Cotton  Flags 
All  sizes  in  Wool  Bunting  Flags 
Many  sizes  in  Silk  Flags 
In  all  the  National  Flags  of  the  Empire  and  Her  Allies. 

UNION  JACK  BELGIUM 

SCOTCH  ENSIGN  FRANCE 

H^H         x  NEW  ZEALAND 

CANADIAN 


UNITED  STATES 
AUSTRALIA 

SIZES  IN  SILK  FLAGS 

No.  1—4  x  6 
No.  2—7  x  91/, 
No.  3—17  x  liy2 

THESE  ARE  MOUNTED  ON  BLACK  STICKS 
SUITABLE  FOR  AUTO  DECORATION 


ITALY 
SERVIA 


JAPAN 
PORTUGAL 
MONTENEGRO 
ROUMANIA 


RUSSIA 
GREECE 

BUNTINGS— 25  and  31-inch. 

Red,  White,  Blue,  Pink,  Yellow, 
Orange,  Green,  Sky  and  Purple. 


Send  for  one  of  our  price  lists 


GLOVES CLOVES 


SILK  GLOVES 

All  Double  Tip 

Black  and  White,  $6.75,  $8.00, 
$9.00,  $11.50. 

Navy  Grey  and  Modes,  $9.00. 


CHAMOIS  GLOVES— 2-DOME 

White,  $8.00  per  dozen. 

Black,  Mode,  Grey  and  Chamois, 

$9.00. 

LISLE  GLOVES— 2-DOME 

Black,    White    and    Chamois, 
$3.60  and  $4.50  per  dozen. 


HOSIERY  and  UNDERWEAR 

Our  stock  is  immense  in  size  and  value — containing  what  you  want,  and 
if  you  will  send  us  your  request  per  mail,  we  will  submit  quotations. 
Lines  are  constantly  being  sold  out,  and  our  stock  reserve  changes  almost 
daily. 

The  W.  R.  BROCK  COMPANY  (Limited) 

Warehouse— South  West  Corner  Bay  and  Wellington  Streets 

TORONTO 


After     reading    this 
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CUTS,  SHOES  AND  WAISTS 


WHEN  you  become  a  subscriber  to  "The  Revie 
Review"  receives  letters  from  subscribers  stati 
know  where  they  can  be  procured!    We  have  f 
novelty  lines,  etc..  and  our  Service  Department  is  at 

possible  assistance  to  our  readers,  and  requests  for  i 

below  and  use  it  when  you  would  like  US  to  give  you  i 

■  1   and  answered  during  the  month   of     April. 

EQUIPOISE  WAIST 


'crisis 


Lansdowne,    Ont-   Can    you 
then   is  a  firm  making  "Equipo 
Canada  or  in  tin   United  States. 

Answer — "Equipoist  Waists"  an  madt 
Tht  Ferris  Bros.,  is  East  Twenty-first  St, 
.V<  w  York. 


(  HEQUE  PROTECTOR 

Windsor,  Ont. —  Will  you  kindly  give  us  the 
address  of  tht  firm  in  th<  United  States  making 
tht  Defiana  DimunetU  Cheque  Protector? 

Answer — Tht  firm  thai  makes  this  machine 
is  th<  Defianct  Cheque  Protecting  Co.,  Roches- 
ter, -V.}*.  They  hav(  discontinued  making  the 
DimunetU  and  an  making  another  kind  in- 
stead. Th>  Ontario  Agency  is  in  the  hands  of 
tht  United  Typewriter  Co.,  Toronto,  and  they 
havt  a  stock  of  tli'  Dimunette  machines  oft 
hand. 


WHITE  FOOTWEAR 

Parksville,  B.C. — Pleast  tell  mi  when  I  $an 
procun  whitt  footwear  for  Summer,  including 
tennis  shoes,  <  tc.f 

Answer — Blachford  Davies  Co.,  Minister 
Myles  Shot  Co.,  D.  D.  Hawthorne,  all  of  Tor- 
onto. Tin  Walker,  Parkt  rShoe  Co.  carry  white 
footwear  but  no  rubber-soled  lines. 


ADVERTISING  '  UTS 

Winnipeg,  Man. — Pleast  tell  me  where  I  ran 
procun  ruts  suitable  for  largt  and  campaign 
advertist  m<  nts. 

Answer— British  &  Colonial  Press,  Limited; 

Toronto. 


BUYING  '  OTTONS  AHEAD 

Burford,  Ont.—Oh  the  strength  of  the  recent 

Slump   in    flu    price   of  run-   cottons.   hmr   ilo    i/on 

think  the  price  of  the  manufactured  goods  wiU 
I,,  affected  up  to  within  six  months'      Would 


\\  "  this  is  part  of  the  service  you  buy.  Every  day  "The 
ng  that  they  want  to  secure  certain  goods  hut  do  not 
acilities  for  procuring  information  about  new  goods, 
your  disposal  at  all  times.  \Ye  are  glad  to  be  of  any 
n  formation  are  most  welcome.  Cut  out  the  coupon 
nt'orniation.     The  following  are  a  few  of  the  inquiries 


you  consider  it  good  policy  to  do  much  placing 
i,,r  Fail  nt  present  prices?  As  we  have  booked 
quite  heavily  we  should  like  to  get  an  unbiased 
view  mi  the  matter. 

Answer — .1  difficult  question  in  these  days 
of  uncertainty.  If  a  merchant  did  not  place 
ahead  he  would  nm  the  risk  of  being  without 
goods  oirimj  to  delayed  deliveries.    On  the  other 

hand  speculation  in  order  to  take  advanlaip  of 
further  possible  advances  is  e.rtrenielij  danf/er- 
OUS.  A  merchant  mast  hare  goods  to  sell,  how- 
eVer,  ami  since  mill  men  say  that  finished  goods 
have  not  reached  prices  in  accordance  with  top 

notch   raw  cotton,  it  looks  as  if  the   merchant  is 

wise  in  placing  orders  now  for  Fall. 


( '.  1  .Y.  1 1)1. 1 N  MER(  II A  NDISE  EX(  II.  1 NGE, 

LIMITED 

St.  Hi  mi.  <}it<. — Will    you    please  give  me 

some  information  about  the  Canadian  Merchan- 
dise Exchange,  Ltd. 

Answer — Available      information      was     for- 
warded. 


EDUCATOR  SHOES 

Midland,  Ont. — Please  let  us  know  who  are 
the  Canadian  a<p  nts  for  Educator  Shoes. 

Answer — There  is  no  Canadian-  agent  for 
Educator  Shoes.     The    manufacturers  sell   in 

Canada  onhj  to  the  T.  Eaton  Co.  at  Toronto  and 
Winnipeg. 


CATALOGUE  OF  SPRING  SUITS 

Verwodd,  Sask. — Please  send,  at  your  earliest 
convenience  some  names  of  firms  from  whom 
we  could  obtain  catalogues  of  the  latest  Spring 

suits. 

A  nsivcr — .1  long  list  of  firms  who  send  cata- 
logues or  circulars  was  submitted.  Ear,  how- 
ever, issue  catalogues  of  late. 


THE  DRY  GOODS  REVIEW 

143-153   UNIVERSITY    AVENUE 

TORONTO 

PLEASE   TELL  ME   WHERE  I  CAN   PROCURE 


For  Subscribers 


INFORMATION  WANTED 


See    that    the    he 
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Extremely  pleasing  and  also  correct  though  of  simple  lines  are  these 
costumes  for  the  June  wedding.  A  wide  moire  silk  girdle  with  the  ends 
in  front  is  adorned  with  a  sprig  of  orange  hlossoms,  as  is  the  short  hridal 
veil.       The   bridesmaid    has   a   touch    of    color    in    her    ribbons   and    flowers. 


The     better    posted    your    staff    becomes    the 


ales    they    will    make. 
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LAW  FROWNS  UPON  DECEPTIVE  TRADE-MARKS 

But   If  Manufacturer  Uses  a  Name  or  Mark   on   His   Goods   Which   is   Not    Intended   to 

Deceive  the  Buyer  He  Stands  Good  Chance  in  Court  of  Law — Sample  Judgments 

'Throwing  Light  on  Legal  and  Illegal  Names. 

Written  for  Dry  Goods  Review  by  A.  B.    Kerr. 


M 


ILLIONS  of  dollars  are  spent 
annually  advertising  trade 
marks.  Look  through  the  ad- 
vertising pages  of  any  magazine  or 
trade  paper,  you  will  be  surprised  at 
the  number  of  advertisements  emphasiz- 
ing the  one  big  feature  that  the  name 
is  your  guarantee  or  that  the  quality 
goes  in  the  goods  before  the  name  goes 
on. 

The  object  of  advertising  a  name  is 
to  familiarize  tire  public  with  the  goods 
advertised  and  to  educate  them  to  asso- 
ciate the  name  with  a  superior  product. 
One  of  the  largest  advertisers  in  the 
world,  after  spending  millions  of  dollars 
exploiting  a  name  which  was  associated 
with  his  products,  decided  to  change  the 
^name  and  educate  the  public  to  a  new 
"name  which  in  the  opinion  of  the  firm 
was  more  suitable.  As  a  boy  I  never 
knew  a  soda  biscuit  by  any  other  name 
than  a  "Christie."  I  simplv  associated 
the  name  Christie  with  soda  biscuits, 
and  when  I  went  to  the  grocer's  for  a 
pound  of  soda  biscuits,  I  invariably 
asked  for  a  pound  of  "Christies." 

Nearly  everything  we  use  is  standard- 
ized and  trade  marked.  Nearly  all  pack- 
age goods  bear  a  trade  mark.  It  is,  as 
a  rule,  a  guarantee  of  the  manufacturer 
as  to  the  quality  of  the  contents.  In 
other  words  the  manufacturer  stands 
prepared  to  accept  the  verdict  of  the 
public  as  to  the  duality  of  his  goods  as 
represented   by   the   trade    mark. 

Some  dry  goods  manufacturers  con- 
sider their  trade  marks  one  of  their 
largest  assets.  The  modern  merchant 
has  filled  his  shelves  with  trade  marked 
goods  knowing:  well  that  behind  the  trade 
mark  stands  the  guarantee  of  the  manu- 
facturer. According  to  history  many  of 
the  old  time  merchants  were  noted  for 
sharp  dealing.  Some  of  them  bartered, 
cheated,  and  even  swindled  customers 
by  substituting  something  which  they 
claimed  was  just  as  good  but  which  in 
manv  cases  was  a  very  inferior  article, 
until  by  advertising,  the  merchant  and 
the    public    became    familiar    with    trade 


marks  and  to  know  the  quality  and  quan- 
tity for  which  they  stood. 

Law  Protects  Trade  Marks 

The  law  respecting  trade  marks  is  ex- 
tremely interesting.  In  cases  where  a 
name  has  been  associated  with  a  well 
known  product  for  a  great  number  of 
years  and  the  merchant  and  public  have 
become  accustomed  by  advertising  to 
associate  the  name  with  a  certain  article, 
the  court  will  protect  the  use  of  the 
name  and  restrain  by  injunction  any 
infringement  of  that  right. 

This  is  not  an  article  on  the  value  of 
advertising  trade  marks  but  a  review 
of  some  of  the  legal  aspects  attaching 
to  trade  marks  and  the  manner  in  which 
the  court  deals  with  alleged  infringe- 
ments   of    the    rights    of    individuals    to 


the  exclusive  use  of  a  certain  trade 
mark  or  name  associated  with  their 
product  and  on  which  they  have  spent 
a  considerable  sum  of  money  for  a 
number  of  years  in  building  up  a  repu- 
tation. 

Trade   Mark   Should   Not   Deceive 

The  real  question  which  the  court  has 
to  try  in  a  case  of  alleged  infringement 
of  a  trade  mark  is  whether  what  the  de- 
fendant has  done  is  calculated  to  de- 
ceive or  whether  there  is  so  much  imita- 
tion that  goods  bearing  the  one  mark 
may  readily  be  mistaken  for  goods  bear- 
ing the  other  and  whether  a  more  care- 
ful inspection  than  an  ordinary  pur- 
chaser would  be  likely  to  give  is  neces- 
sary to  distinguish  the  mark  and  ap- 
pearance of  the  former  goods  from  those 
of  the   latter. 

When  an  action  is  commenced  having 
for  its  object  the  restraint  of  an  alleged 
unfair  competition  in  trade  carried  on 
by  means  of  an  employment  by  another 
of  a  trade  mark  identical  or  nearly 
identical  with  the  plaintiff's  there  must 
be  established  in  order  for  the  action 
to  be  successful  the  existence  of  the 
trade  mark,  the  plaintiff's  riqht  to  ex- 
clusive use  therein  and  the  fact  of  an 
imitation  and  the  absence  of  license  or 
acquiescence  on  the  part  of  the  plaintiff. 

Where  it  can  be  shown  that  a  dealer 
has  imitated  an  article  in  his  store  and 
offers  it  for  sale  as  the  genuine  article, 
even  though  he  has  only  made  a  single 
sale,  that  is  sufficient  ground  for  an  in- 
junction and  the  dealer  will  be  restrain- 
ed  from  making  any  further  sales. 

If  the  defendant  uses  a  distinct  and 
obvious  trade  mark  on  his  goods  which 
he  is  alleged  to  be  passing  off  as  the 
plaintiff's,  and  if  he  states  plainly  and 
in  clear  type  that  these  goods  are  manu- 
factured by  himself,  there  is  a  very 
strong  indication  that  the  defendant 
has  no  intention  of  deceiving  the  public 
and  it  is  doubtful  in  such  a  case  if  the 
court  would  restrain  him. 

When  the  defendant  has  not  used  the 


The     information     about     chancing     styles     and     fashions     will     interest     clerks. 
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registered  trade  mark  but  something  to 
be  considered  similar  to  it,  the  plaintiff 
has  to  satisfy  the  court  that  the  use  of 
this  is  calculated  to  deceive.  But  when 
the  defendant  has  taken  the  material 
and  essential  part  of  the  plaintiff's  trade 
mark  ,the  burden  is  upon  the  defendant 
then  to  disprove  the  probability  of  de- 
ception  and   not   upon   the   plaintiff  . 

If  the  plaintiff  cannot  prove  that  the 
public  are  deceived  or  that  there  is  a 
reasonable  probability  of  deception  he 
has  no  right  to  interfere  with  the  use  of 
the  name  of  others.  All  the  court  can 
do  is  to  say  that  no  trader  can  adopt  a 
trade  mark  so  resembling  that  of  a  rival 
as  that  the  ordinary  purchasers  purchas- 
ing with  ordinary  caution  will  he 
misled. 

Purchaser  Must  Not  be  Misled 

If  a  purchaser  looking  at  an  article 
offered  to  him  would  naturally  be  led 
from  the  mark  impressed  on  it  to  sup- 
pose it  to  be  the  production  of  a  rival 
manufacturer  and  would  purchase  it  in 
that  belief  then  the  court  considers  the 
use  of  such  a  mark  to  be  fraudulent.  In 
fact  it  has  been  held  that  if  the  goods 
of  a  manufacturer  have  from  the  mark 
or  device  he  has  used  become  known  in 
the  market  by  a  particular  name,  the 
adoption  of  a  rival  trader  of  any  mark 
which  will  cause  his  goods  to  bear  the 
same  name  in  the  market  may  be  as 
much  a  violation  of  the  right  of  that 
rival  as  an  actual  copy  of  the  device  it- 
self. 

In  an  English  case  of  Lever  vs.  Good- 
win, the  plaintiff's  soap  was  gotten  up 
in  a  special  manner.  This  was  copied 
by  the  defendant  and  the  court  held 
that  there  was  a  double  fraud  committed. 
First:  the  fraud  perpetrated  on  the 
ultimate  buyer  of  the  goods,  and  second- 
ly: the  fraud  perpetrated  on  the  manu- 
facturer who  lost  part  of  his  trade.  In 
these  classes  of  cases  the  retail  mer- 
chant is  rarely  deceived.  He  knows  as 
a  rule  what  he  is  buying,  and  if  there 
is  a  fraudulent  device  he  is  rarely 
taken  in  by  it.  But  in  such  a  case  the 
manufacturer  puts  an  instrument  of 
fraud  in  the  hands  of  the  merchant.  The 
merchant  of  course,  is  not  liable  for  sell- 
ing the  goods  but  it  has  often  been 
argued  that  he  is  liable  and  that  the 
manufacturer  should  not  be  held  liable 
for  the  fraud  of  the  merchant  or  his 
salesmen.  That  is  not  the  correct  view 
of  the  case.  The  question  to  be  decided 
is  whether  the  de- 
fendants have  or 
have  not.  know- 
ingly put  into  the 
hands  of  the  re- 
tail dealer  the 
means  of  deceiv- 
ing the  public. 
Imitation   is 

Frowned    Upon 

Where  tho  soods 
of  one  manufac- 
t  u  r  e  r  are  so 
packed  or  arrang- 
ed as  to  resemble 
tr-^=e  of  others 
engaged      in     the 


same  trade  as,  for  example,  starch  put  up 
in  packets  of  a  certain  color  and  ap- 
pearance, the  similarity  common  to  all 
does  not  of  itself  expose  the  manufac- 
turer to  an  action.  But  it  makes  it  in- 
cumbent upon  him  to  see  that  his  dis- 
tinguishing mark  is  really  distinguishing 
and  where  a  manufacturer  has  been  in 
the  habit  of  packing  or  putting  up  his 
goods  in  a  peculiar  or  distinctive  man- 
ner he  will  be  entitled  to  restrain  an- 
other from  imitating  his  packages. 

The  court  has  held  that  the  firm  name 
"Cut  Rate  Store"  as  applied  to  a  retail 
business  is  merely  a  descriptive  term  in 
common  use  which  will  not  be  enjoined 
against  a  person  subsequently  using  the 
same  term  in  a  similar  business  ad- 
jacently located. 

A  trade  mark  is  only  a  "badge  of 
identification."  It  may  be  equally  wrong 
to  imitate  a  trade  name  or  the  appear- 
ance of  goods  so  as  to  pass  off  the  goods 
as  those  of  another. 

Descriptive   Words    Not   Registrable 

A  very  interesting  case  arose  in  1916. 
The  Bowker  Fertilizer  Co.  sought  to 
have  the  words  "Sure-Crop"  registered. 
The  Commissioner  of  Patents  refused  to 
register  the  words  on  the  ground  of  an 
existing  trade  mark  of  the  words  "Shur- 
Crop"  registered  by  Gunns,  Ltd.  The 
court  held  that  the  words  "Shur-Crop" 
or  "Sur-Crop"  as  applied  to  fertilizers 
were  ordinary  descriptive  words  of  the 
quality  of  the  article  and  incapable  of 
acquiring  a  secondary  meaning  and  not 
registrable  as  a  valid  trade  mark.  They 
therefore  upheld  the  ruling  of  the  Com- 
missioner of  Patents  and  ordered  the 
Trade  Mark  "Shur-Crop"  to  be  expung- 
ed from  the  register. 

In  the  Bowker  case  the  company  had 
sold  their  goods  for  years,  both  in 
American  and  Canadian  markets,  before 
the  other  company  commenced  the  sale 
of  their  fertilizer  under  the  name  of 
.  "Shur-Crop"  and  they  had  spent  thous- 
ands of  dollars  in  advertising. 

In  the  case  of  Horlick's  Malted  Milk, 
the  trade  mark  had  been  in  actual  use 
and  the  user  had  been  such  as  to  render 
it  distinctive.  Food  products  bearing  as 
a  conspicuous  identifying  feature  the 
word  "Horlick"  have  been  sold  in  the 
U.S.  and  Great  Britain  and  the  Colonies 
for  over  40  years  and  the  cost  of  adver- 
tising the  name  was  more  than  a  half  a 
million  dollars.  It  was  held  in  this  case 
that  a  trade  mark  when  uncommon  and 


distinctive  from  long  usage  is  register- 
able  as  a  trade  mark  under  the  Canada 
Trade  Mark  and  Design  Act  R.S.C., 
1906,  Chapter  71. 

Under  the  practice  which  has  grown 
up,  many  registrations  of  names  have 
been  made  such  as  "Christie"  for  bis- 
cuits; "Winchester"  for  rifles;  "Yale"  for 
locks;  "Kohler"  for  bath  room  fixtures; 
"Mueller"  for  plumbing  fixtures; 
"Pear's"  for  soap;  "Oliver"  for  plows, 
and  "Stafford's"  for  writing  inks,  etc. 
The  courts  have  held  that  these  names 
have  become  adopted  to  distinguish  the 
goods  of  one  particular  maker  and  that 
a  serious  injustice  would  be  done  not 
compensated  by  any  advantage  to  the 
public  if  they  were  not  allowed  to  regis- 
ter these  names. 

An   Action    Lost    By    Plaintiff 

Another  interesting  case  was  decided 
by  our  courts  last  year,  this  was  the 
case  of  Prest-O-Lite  vs.  People's  Gas 
Supply  Co.  The  Prest-O-Lite  Co.  manu- 
facture tanks  for  the  storage  of  acety- 
lene gas  and  were  proprietors  of  the 
trade  mark  "Prest-O-Lite"  which  was 
embossed  on  each  tank.  The  People's 
Gas  Co.  manufacture  acetylene  gas  and 
purchased  tanks  and  charged  them  with 
gas  which  they  sold  or  exchanged.  They 
covered  the  trade  mark  of  the  Prest-O- 
Lite  Co.  with  a  label  fixed  to  the  tank 
by  shellac  which  could  only  be  removed 
by  scraping  with  a  knife  or  other  sharp 
instrument.  In  an  action  by  the  Prest- 
O-Lite  Co.  for  an  infringement  of  their 
trade  mark  the  court  held  that  the  action 
must  fail  and  that  the  People's  Gas  Co. 
did  all  they  could  reasonably  be  expected 
to  do  to  prevent  any  prejudicial  use  of 
the   trade   mark. 

.  The  Criminal  Code  prohibits  trading 
without  the  consent  of  the  owner  in 
bottles  which  have  upon  them  the  trade 
mark  or  name  of  another  person  and  this 
has  been  held  wide  enough  to  cover 
trading  in  bottles  to  which  the  name  of 
the  owner  is  affixed  by  means  of  paper 
labels.  As  far  as  I  know  this  is  the 
only  prohibition  with  respect  to  trade 
marks  under  the  Criminal  Code 

The  court  rarely,  if  ever,  gives  pe- 
cuniary damages.  They  will  restrain  by 
injunction  and  in  isolated  cases  they 
have  awarded  small  damages.  The 
difficulty  of  fixing  the  amount  is  largely 
responsible  for  the  small  number  of 
these  cases. 

SILK     ARRIVES 
FROM  JAPAN 

THE  N.Y.K.  liner 
Fushimi  Maru 
landed  at  Vic- 
toria, B.C.,  April 
8,  bringing  a  silk 
cargo  valued  at 
over  $4,000,000. 
Besides  4,000 

bales  of  fine  silk 
the  cargo  includ- 
ed various  other 
merchandise,  in- 
cluding pickled 
radish  and  duck 
feathers. 
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GETTING  TEAM-WORK  THE  MAIN  ESSENTIAL 


Chatham  Store  Adopts  New  Method  of  Paying  Bonuses — Based  on  Total  Store  Sales  Rather 
Than    Individual   Effort-  Aims   at   Getting  United  Staff  to  Pull  Together. 


HOW  to  increase  the  wages  of  the 
start'    in    order    to    meet     the    in- 
i  cost  of  living;  how  to  do 

this  in  a  way  that  will  ho  fair  to  both 
employees  ami  the  store;  how  to  gather 
and  retain  a  staff,  loyal,  enthusiastic 
and  satisfied;  how  to  briiiir  all  this 
about  without  increasing  the  cost  of 
doing  business — those  are  problems  that 
have  been  engaging  the  attention  of 
all  thinking  merchants. 

Several  articles  dealing  with  the 
methods  adopted  by  various  stores  tc 
solve  the  problem  have  been  given  in 
recent  issues  of  DRY  GOODS  REVIEW 
and  have  aroused  great  interest.  Mer- 
chants everywhere  have  expressed  their 
interest  in  the  plans  adopted — some  by 
approving,    some    by    criticizing. 

From  Chatham,  Ont.,  there  comes  a 
story  of  a  progressive  merchant  who 
has  handled  the  matter  from  a  littlt 
different   angle. 

Salary  Increases  Necessary 
Charles  Austin  of  Chatham  realized 
that  living  expenses  were  going  up  by 
leaDS  and  bounds  and  that  some  meth- 
od of  increasing  salaries  was  almost 
imperative.  He  studied  the  methods  be- 
ing adopted  in  other  stores  and  found 
objections,  on  some  grounds  or  other, 
to  them  all.  Most  of  the  plans  follow- 
ed he  found  were  based  upon  the  indi- 
vidual efforts  of  each  member  of  the 
sales  force.  What  he  was  after  was 
something  more  in  the  way  of  team 
work.  He  wanted  every  man,  girl  and 
boy  in  the  staff  to  work  hand  in  hand 
to  increase  turnover  and  to  do  so  with- 
out   increasing  the   selling  force. 

Many  of  the  methods  adopted  by 
other  stores,  while  having  some  splen- 
did features,  have  seemed  to  Mr.  Austin 
to  tend  to  create  a  feeling  of  rivalry 
which  was  reverse  to  the  feeling  of 
team-play  that  he  desired  to  inculcate. 
Bonus  on  Total  Sales 
In  consequence  he  decided  to  adopt 
the  plan  of  paying  a  bonus  to  the  whole 
staff,  based  on  the  increased  business 
of  the  whole  store.  For  instance,  a 
girl  might  be  getting  $8  a  week.  The 
store's  business  increased  during  the 
quarter;  the  bonus  is  based  and  paid 
on  a  three-months  basis,  say  25  per 
cent.  This  particular  girl's  bonus  would 
be  25  per  cent,  on  $8  or  $2  per  week, 
or  $26  for  the  quarter.  Every  membei 
of  the  staff,  the  bundle  girls  and  the 
elevator  girls  to  the  heads  of  the  de- 
partments, participate  in  this  bonus.  In 
consequence  the  entire  force  is  on  the 
tips  of  its  toes  from  morning  to  night 
to   advance  the  store's   interests. 

Believes  All  Should  Benefit 

"So  many  of  the  systems  adopted  by 
other  stores  have  dealt  with  the  selling    .  J 
force   only,"  said   Mr.   Austin.    "Person-i»iUl 


ally  I  do  not  see  why  the  little  girl  at 
the  bundle  counter  or  the  man  on  the 
delivery  wagon  should  not  be  included 
if  they  also  are  doing  their  part  to  the 
utmost  of  their  ability.  Then  again, 
some  departments  under  existing  con 
ditions  find  it  much  easier  to  show  large 
increases  than  others  do.  We  have  de- 
cided that  we  will  overlook  this.  We 
want  every  department  to  be  a  feeder 
to  every  other  department.  We  want 
a  salesgirl  in  the  notions  to  encourage 
a  customer  to  visit  the  ready-to-wear  if 
she  gets  an  opportunity,  or  a  man  in 
the  clothing  to  pass  his  customer  on  to 
the  furniture  salesman  if  conversation 
has  indicated  a  want  along  these  lines. 
In  fact,  we  want  team-play  and  that, 
I  am  assured,  my  plan  is  achieving." 

No   Unpleasant   Rivalry 

The  whole  staff  naturally  is  keenly 
interested  in  getting  up  the  store's  sales 
totals.  As  the  individual  sales  of  each 
clerk  do  not  count  there  is  no  tempta- 
tion to  steal  customers  from  each  other. 
As  one  department  is  not  set  against 
another  every  opportunity  that  arises 
to  forward  the  department  at  the  other 
end  of  the  store  is  eagerly  grasped. 

Employees    Express    Satisfaction 

The  DRY  GOODS  REVIEW  repre- 
sentative discussed  the  plan  with  sev- 
eral of  the  employees.  Everywhere  he 
found  enthusiasm  and  satisfaction  with 
the  methods  adopted.  It  was  stated  by 
one  that  the  last  quarterly  bonus  dis- 
tribution amounted  to  over  $1,500,  quite 
a  nice  little  bit  of  extra  money  to  be 
disbursed  among  the  employees  every 
three   months. 

Mr.  Austin  believes  he  has  largely- 
solved  the  problem  of  advancing  wages 
to  meet  the  high  cost  of  living.  Other:-- 
again  may  see  something  in  his  plan 
that  would  not  appeal  to  them.  The 
main    idea,   the   team   work,   the   pulling 


A      fashionable 
New  York  blouse. 


tog-ether  of  the  whole  staff,  seems  splen- 
did. It  is  the  one  feature  that  it  is 
admitted  is  hard  to  achieve  in  the  aver- 
age store,  where  salary  is  based  ex- 
clusively  upon   individual   efforts. 

Mr.  Austin  has  in  addition  to  this  suc- 
ceeded in  gathering  around  himself  a 
number  of  young  men,  as  department 
heads,  and  when  the  company  was  in- 
corporated some  years  ago,  most  of 
these  were  admitted  as  shareholders.  By 
this  means  he  has  an  organization  that 
will  stay  with  him,  that  are  satisfied 
and  enthusiastic  and  who  are  as  keenly- 
interested  as  Mr.  Austin  himself,  in  the 
store's  welfare. 

It  is  refreshing  in  a  walk  around  the 
store  to  talk  with  the  employees  and 
note  how  much  that  feeling  of  loyalty 
and  co-operation  has  been  developed. 


MORE  FLAX  FROM  CANADA  NEED- 
ED FOR  MAKING  LINEN 

Canadian  Oil  Seed  and  Fibre  Flax  Used 
to  Produce  Airplane  Wings 

TEN  thousand  acres  are  to  be  planted 
in  Ireland  this  year  with  Western  Can- 
ada oil  seed,  so  serious  has  become 
the  flax  seed  situation  over  there.  This 
is  a  monster  experiment  and  it  is  re- 
grettable that  it  was  necessary  to  use 
the  inferior  variety  for  it.  Ontario 
grown  flax  is  a  fibre  flax,  but  there 
was  not  a  sufficient  supply  of  it  avail- 
able. The  Organization  of  Resources 
Committee  for  Ontario  publish  these 
facts  and  place  the  importance  of  flax- 
growing  in  Ontario  for  1918  very  clearly 
in  the  bulletins1  and  circulars  which  they 
are  sending  out  this  Spring.  "Allied 
flyers  must  have  wings  and  the  supply 
of  fibre  flax  is  short.  But  it  is  a  situa- 
tion not  without  hope — and  Canada  is 
the  hope.  Each  additional  acre  of  flax 
will  enable  another  Canadian  aviator 
to  destroy  the  "eyes"  of  the  enemy. 
Great  Britain  has  not  now  more  fibre  on 
hand  than  is  sufficient  to  keep  mills 
running  one  and  a  half  days  a  week. 

It  is  imperative,  then,  that  all  avail- 
able sod  land  in  Ontario  be  put  into  flax 
crop  this  year.  Knowing  the  value  of 
Ontario  flax  the  people  of  the  province 
should  see  to  it  that  their  thirty-three 
mills  are  kept  busy  to  capacity  this  year. 
British  Columbia,  the  valley  of  the  St. 
Lawrence  and  the  Maritime  Provinces 
are  also  said  to  have  the  climate  desir- 
able for  the  production  of  the  best  flax 
and  therefore  Canada's  flax  crop  should 
be  made  much  more  important  than  it 
has  been  and  a  real  industry  developed 
both  in  seed  and  fibre  production.  "Each 
additional  acre  of  flax  provides  wings 
for  another  Canadian  aviator";  "If  you 
cannot  fly  yourself  help  others  to  fly 
by  growing  flax";  these  are  the  slogans 
used  by  the  committee. 
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BUSINESS-MAKING   METHODS    IN  A   TOWN  OF  10,000 

Keen  Thought  and  Live  Methods  Evidenced  in  the  J.  Sutcliffe  &  Sons'  Store  at  Trenton — 
How  Modern  Merchandising  Keeps  Pace  With  the  Public  Mind. 


IN  every  department  of  the  J.  Sut- 
cliffe &  Sons'  store  at  Trenton  there 
is  evidence  of  some  definite  plan  of 
action.  It  is  little  over  two  years  since 
Mr.  J.  A.  Sutcliffe  took  charge  of  this 
store.  The  building  had  been  used  pre- 
viously for  a  hotel  and  it  took  consider- 
able manoeuvring  to  fit  it  up  for  a 
comfortable  wholesome  and  attractive 
dry  goods  store.  Now  there  are  two 
floors  arranged  with  originality,  well 
lighted,  and  with  goods  carefully  dis- 
played. 

In  addition  to  the  regular  department 
the  store  is  unique  in  accommodation 
for  travellers.  There  are  suites  of  rooms 
and  there  is  also  a  well  kept  dining 
room,  all  of  which  are  approachable 
from  the  store,  but  separate  from  it  as 
far  as  regular  customers  are  concerned. 
A  DRY  GOODS  REVIEW  representa- 
tive happened  to  call  on  this  store  dur- 
ing its  days  of  Spring  opening.  Two 
manufacturers  took  advantage  of  the  ac- 
commodation at  the  "Killarney  Inn,"  as 
the  addition  to  the  store  is  called,  and 
they  had  on  display  there  many  samples 
of  dresses,  blouses,  children's  wear  and 
so  on  which  could  not  be  displayed  in 
such  numbers  in  the  store.  Customers 
who  were  interested  in  the  goods  were 
conducted  to  the  show  rooms  by  some 
of  the  store  management  and  they  regis- 
tered  big   business   in   that  department. 

A  Corset  and  Lingerie  Room 

At  the  front  of  the  store  on  the 
second  floor,  joined  by  an  archway  to 
the  large  ready-to-wear  room,  is  a 
smaller  room  of  very  attractive  appear- 
ance. Its  fixtures  and  woodwork  are  all 
mahogany  finish,  the  soft  green  carpet, 
old  rose  shades  and  lace  curtains  make 
a  suitable  room  for  high-class  lingerie 
and    corsets.      At    the    entrance    to    this 


little  room  there  is  hanging  on  the  wall 
the  framed  diploma  of  Mrs.  Woof,  who 
was  one  of  those  who  were  successful 
at  the  training  school  for  corsetiers 
which  was  described  in  the  March  issue 
of  DRY  GOODS  REVIEW.  "Custom- 
ers have  confidence  in  that  little  framed 
diploma,"  said  Mr.  Sutcliffe. 

Both  Mrs.  Woof  and  the  store  man- 
agement are  thoroughly  satisfied  that 
the  training  school  is  a  splendid  idea. 
Within  a  month  after  Mrs.  Woof's  re- 
turn there  was  a  new  interest  notice- 
able in  her  department  and  fifteen  fit- 
tings had  been  given  in  that  time.  Old 
customers  came  to  be  fitted  and  a  num- 
ber of  new  ones  were  gained  by  the 
accommodation  of  the  fitting  room.  "I 
feel  much  more  confident  in  handling 
my  merchandise  and  feel  that  I  can  ex- 
plain it  much  better  to  my  customers 
since  I  am  able  to  give  them  a  fitting 
of  the  actual  garments  they  are  to  wear. 
The  customer  learns  much  more  readily 
how  to  adjust  corsets  to  her  own  figure 
by  actually  doing  it  with  some  person 
who  has  studied  the  methods  than  if  she 
were  simply  told.  She  would  forget  half 
the  points  that  she  was  told  when  left  to 
do  it  by  herself  at  home.  I  feel  that 
every  one  of  the  customers  whom  I 
have  fitted  so  far  is  now  a  permanent 
customer  of  the  store,"  said  Mrs.  Woof. 

Silk   Underwear   Sells 

"Is  this  display  of  fine  silk  lingerie 
just  for  the  opening  day?"  DRY  GOODS 
REVIEW  asked  Mr.  Sutcliffe,  thinking 
perhaps  that  Trenton  was  too  small  a 
town  to  feature  that  high-priced  line 
of  merchandise  regularly.  Noticing  the 
glass  cases,  the  cabinet  and  figures  dis- 
played in  the  little  room,  practically 
everything  on  view  was  of  the  high  class 
dainty  silk  type.    'Mr.  Sutcliffe  informed 


us,  however,  that  while  they  often  fea- 
tured fine  white  cotton  lingerie  still 
the  development  of  the  trade  in  silk 
wear  was  such  that  they  kept  it  almos. 
constantly  before  their  customers.  "A 
year  ago,"  said  Mr.  Sutcliffe,  "we  had 
very  few  pieces  of  silk,  in  fact  .only 
a  few  sample  lots  of  silk  underwear  in 
the  store.  I  am  fortunate,  however,  in 
having  a  very  capable  young  lady  in 
charge  of  this  department.  Miss  Tandy 
was  interested  in  the  fine  lines  and.  be- 
lieved that  there  was  a  place  for  them 
in  our  store.  Therefore  when  her  cus- 
tomers came  in  she  talked  the  new  iir.e 
to  them,  showed  the  new  samples  as 
we  got  them  in  and  got  the  people  as 
interested  in  the  new  goods  as  she  was 
herself.  Since  the  extended  line  was 
put  in,  in  time  for  the  Christmas  trade 
last  Fall,  the  business  has  steadily  in- 
creased and  is  increasing  still.  We  are 
now  doing  a  nice  business  in  this  line 
and  women  who  formerly  went  to  larger 
cities  for  this  class  of  goods  now  pur- 
chase it  right  here  and  are  well  pleased 
with  the  variety  and  the  prices  and 
many,  too,  who  never  thought  of  pur- 
chasing that  class  of  goods  before  it 
was  shown  here  are  now  purchasing  it 
regularly.  Of  course  the  new  war  in- 
dustries in  Canada  are  largely  respon- 
sible for  much  of  the  high  class  women's 
wear  which  is  now  selling." 

Increased  Blouse  Sales 

In  the  ready-to-wear  room  which  ex- 
tends the  full  depth  of  the  store  there 
is  towards  the  front  window  and  in  the 
centre  of  the  floor  a  large  glass  cabinet 
containing  fancy  blouses.  Beside  it  was 
one  small  table  showing  white  wash 
blcuses.  "Which  method  of  display  do 
you  find  the  most  successful?"  DRY 
GOODS      REVIEW      queried.      Without 


Novel  Summer  Frocks 


New    York   strongly   favors   novelty   ginghams   for   li  ttle   girls   and   makes  them    up   in   these   smart   fashions 
White    pique    is    a    perennial    attraction,    of    course. 

Some    of    your    staff    will    want    to    study    the    course    on    show    card    writing. 
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hesitation  the  reply  was  that  with  the 
ease  containing  the  blouses,  trade   had 

easily  increased  fifteen  to  one.  "We 
sell  many  more  blouse.-  from  $4.50  to 
$16.00  each  than  at  98  cents  now.  In 
white  blouses  $2.00  used  to  be  the  bni't, 
r.ow  we  sell  more  at  $2.00  and  up  to 
$8.50  than  we  do  under  $2.00.  A  box 
is  no  place  to  keep  a  blouse  which  you 
want    to   sell.      In   the   cases    where    each 

blouse  hangs  on  its  own  hanger  wrinkles 
are  kept  out  of  them,  they  are  fn  sh, 
easily  seen  and  a  customer  is  able  to 
examine  many  more  in  the  same  length 
of  time  and  therefore  is  much  better 
.satisfied  and  more  likely  to  purchase 
man  when  you  have  to  take  each  olouse 
singly  out  of  a  box.  Time  is  wasted 
too.    in    replacing    them    afterwards. 

The  new  blouses  displayed  on  the  little 
table  nearby  were  some  broken  lines  in 
white  cotton  but  these  even  placed  un- 
der the  customer's  eye  did  not  produce 
the  same  interest  as  the  array  of  color 
and  variety  of  daintiness  which  the 
ense  revealed. 

Dresses,  suits  and  coats  were  also 
ed  on  racks  or  in  cases  and  a 
few  figures  showed  these  garment.-  and 
also  high  grade  silk  sweaters.  Some 
ol  the  latter  were  priced  at  $25  to  $35. 
"You  don't  know  what  people  will  buy 
until  you  try  them,"  said  Mr.  Sutcliffe. 
"We  do  not  sell  many  of  these  sweat 
ers,  of  course,  but  enough  to  justify  us 
in   handling   them." 

Price  Information 

"Some  people  in  town  are  inclined 
to  talk  about  the  prices  asked  for  goods 
here,  and  say  they  are  higher  than  else- 
where, that  merchants  here  are  taking 
advantage  of  the  war  work  to  get  big- 
ger profits.  For  that  reason  we  got 
out  a  circular  on  "Price,"  pointing  out 
the  facts  regarding  wool,  linen,  cotton 
and  silk  supplies  and  mentioning  two 
reasons  for  the  "high  price  rumors." 
This  paragraph  read  as  follows: 

This  comes  from  those  of  our 
regular  residents  who  have  no  con- 
ceivable way  of  realizing  the  war's 
influence  on  commodities  of  every 
kind — two  sources — and  new  comers 
who  bought  months  and  months  ago 
in  their  home  towns  before  commodi- 
ties increased,  when  Trenton's  prices 
at  same  time  were  quite  as  low  for 
same  grade  of  goods. 

Get  samples  from  your  home  towns 
or  from  the  largest  sources  anywhere, 
and  come  and  make  legitimate  com- 
parisons. We  not  only  speak  for  our- 
selves, but  for  Trenton's  merchants 
generally. 

Newspaper,    Window    and    Department 
Unite 

The  method  of  showing  goods,  which 
is  put  into  action  in  every  department, 
was  explained  by  the  management. 
"When  we  advertise  a  special  sale  or 
special  attraction  in  bedding  we  do  not 
show  chintzes  in  the  window,  picture 
bedding  in  the  newspaper  advertisement 
and  show  curtains  in  the  department," 
said  Mr.  Sutcliffe.  "When  advertising 
bedding  we  advertise  it  in  the  news- 
paper, in  the  window  and  in  the  depart- 


ment. When  we  have  some  information 
for  the  public  on  chintzes  we  advertise 
chintzes,  we  show  chintzes  in  the  win- 
dow and  display  chintzes  in  the  depart- 
ment. In  this  way  our  advertisements 
are  live  with  information  and  the  public 
becomes  accustomed  to  believe  in  our 
advertisements  for  when  they  visit  the 
store  they  do  not  have  to  ask  for  the 
things  that  are  advertised.  They  see 
them  well  displayed  before  them.  At 
least,  that  is  our  aim  and  we  find  that 
when  we  follow  out  that  method  of  fea- 
turing one  thing  at  a  time  in  a  depart- 
ment the  results  are  best.  Next  month 
in  our  house  furnishings  department  we 
are  going  to  install  a  line  of  sewing 
machines.  We  shall  have  a  demonstrator 
here  and  give  the  new  line  a  good  send- 
off."  Believing  that  the  public  are  best 
satisfied  with  good  quality  first  of  all, 
this  store  claims  also  never  to  buy  sec- 
onds. 

A  Trial  Display  Decides 

"A  big  trial  showing  decides  us  often 
to  put  out  or  to  put  in  a  certain  line. 
You  don't  know  whether  certain  lines 
will  sell  until  you  give  them  a  fair  test. 
If  we  happen  to  have  goods  in  stock 
which  do  not  move  steadily  we  give  them 
a  push  with  a  few  new  samples  and  a 
careful  display  at  a  seasonable  time.  If 
there  is  sufficient  revival  of  interest  it 
is  allowed  to  stay,  and  new  goods  are 
brought  in  to  keep  it  interesting.  A 
small  example  of  this  is  in  those  even- 
ing fans  beside  you.  We  find  out 
whether  the  women  are  disposed  to  carry 
fans  by  featuring  them  shortly  before 
a  dance.  If  after  a  good  trial  display 
goods  are  found  still  to  move  slowly 
we  take  that  as  a  good  indication  that 
it  is  not  a  practical  line  for  turnover. 
There  is  a  psychological  time  and  place 
for  everything  and  only  when  that  time 
and  place  are  united  is  a  sale  made. 
Therefore  a  retail  merchant  has  to  keep 
continually  on  the  alert,  making  use  of 
coming   events,   etc.,   in    his   town." 

A  Driving  Shed  for  Country  Customers 

Good  results  are  found  to  accrue  from 
the  accommodation  which  this  store 
provides  for  its  country  customers  in 
the  way  of  a  free  driving  shed.  A  large 
card  is  put  in  the  stall  intimating  that 
they  are  for  the  use  of  the  Sutcliffe  cus- 
tomers. On  week  days  this  shed  is 
usually  full  and  on  Saturdays  as  many 
as  40  or  50  rigs  are  sheltered.  Some 
of  the  customers  come  three  times  in 
one  Saturday  and  make  use  of  the  shed 
whereas  if  this  was  not  provided  they 
would  probably  leave  their  second- 
thought  purchasing  undone  after  the 
first  attempt. 

Spring  Drives 

Two  years  ago,  which  was  the  first 
Spring  that  the  Sutcliffe  store  experi- 
enced in  this  town,  special  inducement 
was  offered  in  the  way  of  prizes  for 
cleaning  up  the  premises  of  the  citi- 
zens. The  prizes  were  offered  from  the 
housefurnishing  department.  Last  year 
a  "plough-up"  bee  was  inaugurated.  The 
management  of  the  store  arranged  for 
a  man  and  team  to  plough  up  gardens 
and   vacant  lots  in  town  at  a  low   rate 


and  within  a  certain  radius.  In  this  way 
citizens  were  relieved  of  the  necessity 
of  hunting  up  a  man  and  team  for  a 
half  day  now  or  a  quarter  day  then  or 
a  few  hours  some  other  time  to  do  their 
little  yard.  The  Sutcliffe  store  arrang- 
ed a  schedule  which  occupied  the  full 
time  of  a  man  and  his  team  for  two 
weeks.  This  was  entirely  a  patriotic 
move  and  not  done  for  cash  results. 
Nevertheless  the  scheme  paid  for  itself 
within  $5.00.  Nine  acres  in  all  were 
ploughed  in  the  two  weeks.  This  year 
the  town  council  has  undertaken  the 
same  sort  of  work,  so  it  does  not  de- 
volve upon  the  store  to  do  anything  in 
that  line. 

This  year  its  endeavors  are  towards 
producing.  $50.00  in  prizes  are  to  be 
given  to  the  boys  or  girls  of  the  town 
who  take  care  of  the  land  which  the 
town  is  ploughing.  The  prizes  are  for 
those  who  produce  the  most  on  a  given 
space.  The  prizes  selected  will  be  dis- 
played at  intervals  during  the  Summer 
in  the  store's  windows,  and  the  co-oper- 
ation of  the  teachers  of  the  public 
schools  will  be  enlisted  to  guide  the 
boys  and  girls.  The  prize-winning  pro- 
ducts and  names  of  the  growers  will 
also  be  displayed  in  the  Fall. 

Lack  of  Initiative  Serious 

Many  other  interesting  facts  were 
observed  in  this  store  but  the  fore- 
going will  give  a  vivid  idea  of  the  ex- 
tent to  which  the  modern  retailer  in 
a  medium-sized  town  is  able  to  give  his 
grey  matter  exercise  if  he  has  the  in- 
sight to  realize  it.  There  is  not  a  single 
detail  of  merchandising  which  can  pro- 
fitably be  left  to  run  along  by  itself 
without  definite  attention. 

"What  do  you  find  your  biggest  diffi- 
culty in  doing  business?"  DRY  GOODS 
REVIEW  asked  Mr.  Sutcliffe.  His  an- 
swer was  not  "shortage  of  goods,"  "de- 
layed shipments,"  or  any  of  those  mar- 
keting troubles  which  do  beset  the  trade 
these  days,  but,  without  hesitation,  it 
was  this,  "Lack  of  initiative  on  the  part 
of  one's  staff.  In  this  store  there  are 
not  more  than  four,  possibly  five,  who 
possess  that  initiative  that  shows  pride 
and  interest  in  their  work  and  an  am- 
bition to  make  the  best  of  themselves. 
Even  good  salespeople  very  often  have 
no  appreciation  of  how  to  show  goods 
in  their  department  and  wait  to  be 
told  every  detail.  We  hope  that  that 
difficulty,  too,  will  be  overcome  in  time, 
when  salesmanship  will  be  regarded  in 
the  light  of  its  real  and  great  import- 
ance." 

♦ 

MELFORT   TRADING    CO.    EXPANDS 

THE  Melfort  Trading  Co.,  Melfort,  Sask., 
have  leased  the  premises  formerly  oc- 
cupied by  Clift.  Bros,  next  door,  and  are 
now  carrying  a  stock  of  dry  goods, 
ladies'  and  children's  wear  in  the  new 
addition.  The  old  quarters  will  be  used 
for  men's  furnishings  and  groceries.  The 
whole  building  is  being  renovated,  pro- 
viding new  improvements  in  the  way  of 
a  ladies'  rest  room  and  a  sanitary  drink- 
ing fountain;  an  archway  will  connect 
the  two  buildings.  Mr.  G.  Gherman  is 
the  manager. 


Clerks    posted    on    market    conditions    can    explain    why    prices    are 
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THE  MARKETS  AT  A  (I LANCE 

TIIK  catspaw  of  the  textile  market,  cotton,  has  created  t he 
sensation  of  the  month  by  dropping  in  price  from  a  high 
level  of  $36.20  to  under  $27.     While  there  was  a  num- 
ber of  contributory  factors,  the  proposed  price  regulation  that  is 
still  being  discussed  at  Washington    was  undoubtedly  the  main 
reason. 

So  far  manufactured  goods  have  not  been  affected:  on  the 
contrary  some  advances  have  been  recorded  on  wanted  lines. 
There  is  a  rumor  that  the  price  to  the  grower  will  be  tixed  at  25c. 
Again,  some  believe  that  price  control  will  take  the  form  of  regu- 
lating spinners'  and  weavers"  profits. 

Canadian  wool  clip  will  be  appearing  on  the  market  through- 
OUl  the  month.  It  is  expected  to  bring  slightly  better  prices  than 
a  year  ago.  The  United  States  Government  has  commandeered 
the  domestic  clip  of  that  country  and  the  price  to  be  paid  will  be 
about  65c  a  pound,  unwashed  basis.  The  British  Wool  Commis- 
sion has  been  obliged  to  increase  the  price  on  worsted  tops  6c  per 
lb.  It  is  believed  that  yarn  and  tops  allowed  for  Canada  will  be 
decreased  this  year  instead  of  increased  as  was  at  one  time  ex- 
pected. 

While  raw  silks  have  been  a  little  uncertain,  showing  a  ten- 
dency t  i  sag  a  little  at  times,  the  manufactured  article-  have 
remained  very  firm  and  advances  of  from  10  per  cent  to  15  per 
cent,  have  taken  place  in  some  qualities  and  weaves.  In  so  far  as 
linen  is  concerned  there  is  little  to  report.  Exports  from  Ireland 
are  practically  stopped  and  dealers  are  selling  from  stocks  on  hand. 
There  will  be  an  effort  to  vastly  increase  the  Canadian  llax  acreage 
this  year. 

Linoleums  and  floor  oilcloths  were  advanced  on  April  1  as 
predicted  in  the  last  issue  of  Di:v  Coons  REVIEW.  All  lines  of  im- 
ported chintzes,  cretonnes  and  art  sateens  have  gone  up  from  25 
per  cent,  to  40  per  cent,  for  the  coming  .season. 

Raw  furs  have  been  bringing  high  prices  at  the  spring  auction 
-.lie-,  and  Dearly  every  variety  show  increases  over  the  prices  paid 
in  January.  Hides  are  still  somewhat  weak  although  one  dealer 
reports  a  stronger  feeling  during  the  last  two  or  three  days. 
Leather  has  remained  steady  with  some  advances  recorded  in  calf 
skin-. 

Needle-  are  -till  very  scarce,  seven  large  shipments  having 
gone  down  with  s.s.  Luke  Michigan. 

Tie'  proposed  embargo  on  United  States  boots  and  -hoe-  has 
apparently  been  dropped,  considerable  opposition  having  de- 
veloped. Trade  in  all  line-  is  reported  as  fairly  good.  Rather  de- 
pressing war  new-  has  not  helped  matters  and  the  prospeel  of  -till 
further  drafts  on  the  man  power  of  the  country  has  helped  to 
tone  things  down  -lightly.  Crop  prospects  are  excellent  ami  on 
the  whole  a  good  average  year's  business  seems  assured. 

Your    employees    will    be   glad    to    read    your   copy    of    DRY 


COTTON  DOWN  9c 

Sensational    Break    in    Cotton    Prices — 

Imminence    cf    Price    Control    a 

Factor — Will  Manufactured 

Lines    Be   Affected? 

COTTON.— Raw  cotton  has  suddenly 
taken  the  express  car  towards  the  base- 
ment. To  almost  everybody's  surprise 
the  price  broke  from  the  phenomenally 
high  figure  of  36.20  for  spot  middlings 
to  the  present  price,  May  1,  of  about 
27.50.  A  number  of  contributing  fea- 
tures that  together  broke  the  market 
were:  (1)  talk  of  price  regulating  legis- 
lation from  Washington;  (2)  reported 
large  increase  in  acreage  planted  this 
year;  (3)  drop  off  in  exports  owing  to 
difficulties  in  securing  shipping  space. 
A  number  of  minor  matters  have  caused 
some  rallies,  but  the  fact  remains 
that  cotton  is  very  weakly  held  and  but 
little  is  changing  hands  even  at  present 
figures. 

A  bill  was  introduced  into  Lhe  House 
of  Representatives  fixing  the  price  of 
raw  cotton  at  20c  to  the  dealers.  While 
this  was  not  considered  seriously  it 
doubtless  helped  to  unsettle  the  market. 

Ihat  some  form  of  Goven  merit  con- 
trol of  the  cotton  situation  is  more  than 
probable;  many  believe  it  will  be  more 
along  the  line  of  regulating  spinners' 
and  manufacturers'  profits  rather  than 
a  regulation  of  the  price  of  the  raw 
product.  Until  this  is  setLicd  it  is 
certain  that  the  market  will  remain 
weak.  Some  make  the  statement  that 
the  uhole  break  has  been  engineered  by 
adroit  speculators  and  that  the  price 
will  recover  once  the  bears  ston  their 
tactics. 

Meanwhile  dry  goods  merchants  are 
mostly  interested  in  how  this  break  will 
affect  the  manufactured  article.  Rep- 
resentatives of  cotton  mills  interviewed 
take  the  stand  that  present  prices  were 
never  based  on  the  top  price  of  raw 
cottons  and  so  this  break  does  not  af- 
fect them  as  yet.  It  is  a  strange  fact 
that  even  in  the  States  where  market 
fluctuations  are  more  immediately  re- 
flected as  the  usual  things,  all  manu- 
factured cottons  remain  very  firm  and 
cotton  yarns  in  one  or  two  wanted 
counts  even  advanced  a  little  the  very 
day  that  the  biggest  decline  occurred  in 
the  raw  product. 

Undoubtedly  though  the  immediate 
result  will  tend  to  prevent  further  ad- 
vances and  if  the  present  low  levels  are 
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maintained    there    is    bound    sooner    or 

later  to  be  an  adjustment  in  some  lines. 

However,    there    seems    no    reason    to 

thai  present  prices,  in  so  far. 
as  Canada  is  concerned,  can  be  shaded 
very    much    unless    prices    go    to    a    still 

rel  Cotton  prices  in  this  coun- 
try were  on  an  average  25  per  cent, 
below  I*.  S.  levels  and  from  what  in- 
formation can  be  secured  are  based  on 
cotton  bought  at  about  to-day's  mar- 
ket figures. 

NEW  CLIP  SOON 

U.    s.    Government    to   Take   Over    Do- 
mestic  Wool   Clip — British   Wool 

Commission  Increases  Price 
of   "Tops" 

According  to  wool  dealers, 
both  Canadian  and  British,  the  wool 
market  is  in  a  more  or  less  chaotic 
condition.  As  one  dealer  expressed 
himself.  "Every  way  we  turn  we  find 
ourselves  up  against  a  stone  wall.  One 
board  or  commission  after  another 
makes  and  re-makes  rules  and  regula- 
tions and  we  no  sooner  get  one  diffi- 
culty straightened  out  than  something 
else  crops  up." 

As  an  indication  of  what  manufac- 
turers of  woolen  goods  are  up  against 
the  process  for  getting  wool  from  the 
commission  may  be  described.  Applica- 
tion first  of  all  must  be  made  through 
the  Wool  Commission  for  a  certain 
amount  of  wool  of  such  and  such  a 
grade.  On  this  application  the  number 
of  machines,  capacity  of  plant  and  so 
forth  must  be  given  so  that  it  may  be 
seen  whether  more  is  being  asked  for 
than  can  be  used.  Once  this  has  been 
settled  letters  of  credit  at  the  bank 
must  be  arranged  so  that  the  commis- 
sion may  be  assured  of  payment  for 
the  wool  when  it  is  shipped.  The  whole 
matter  is  then  sent  to  Sir  Geo.  Foster, 
who  passes  it  on  to  Sir  Geo.  H.  Perley, 
in  London.  England,  and  who  in  his 
turn  gets  in  touch  with  the  officials  of 
the  British  Wool  Commission.  From 
here  a  cable  is  sent  to  the  Australian 
officials  instructing  them  to  forward  to 
such  and  such  a  manufacturer  a  cer- 
tain quantity  of  such  and  such  a  wool. 
As  every  bale  of  -wool  is  somewhat 
different  in  quality  and  shrinkage  the 
manufacturer  does  not  really  know  what 
his  wool,  on  a  scoured  basis,  is  going 
to  cost  him  until  it  is  actually  in  his 
warehouse.  It  is  thus  impossible  for 
him  to  base  his  price  to  the  jobbers. 

Announcement  that  shipments  of  wool 
allowed  into  England  were  going  to  be 
reduced  considerably  in  order  to  save 
vessel  space  seems  to  mean  that  no 
increase  in  British  tops  can  be  expected 
for  Canada.  The  British  Wool  Commis- 
sion recently  increased  the  price  of  tops 
6c  a  pound.  It  was  stated  that  the 
necessity  for  this  arose  from  the  fact 
that  wool  suitable  for  combing  was  not 
coming  forward  and  in  consequence 
worsted  tops  were  being  combed  from 
short-fibred  wool  where  the  prepon- 
derance of  "noils"  over  "tops"  was 
much  greater  than  usual.  In  conse- 
quence the  "tops"  cost  more  money. 


The  Canadian  wool  clip  will  soon  be 
appearing  on  the  market  as  between 
May  1  and  1">  shearing  usually  takes 
place.  In  connection  with  this  there 
has  been  a  conference  at  Ottawa  on 
the  question  of  wool  exportation  and 
embargoes.  Nothing  was  done  to  keep 
Canadian  wool  in  the  country  and 
manufacturers  desiring  any  of  this  wili 
have  to  bid  for  it  in  the  open  market. 

The  United  States  Government  is  tak- 
ing over  the  domestic  wool  clip  ana 
the  price  paid  will  be  about  65c  per 
pound,  unscoured. 

What  little  Canadian  wool  is  being- 
offered  is  fetching  slightly  better  prices 
than  a  year  ago,  the  range  being  be- 
tween 63c  to  69c  on  unwashed  basis. 
It  is  expected  that  this  year's  clip  will 
show  quite  an  increase  over  any  pre- 
vious year.  The  largest  portion  of  this 
will  be  marketed  through  the  Canadian 
Co-operative  Wool  Growers  organized 
last  year. 

SILKS  FIRM 

Raws  Decline  a  Few  Points — All  Manu- 
factured   Lines    Firmly    Held    and 
Prices  Advancing — Shortage 
of    Some    Qualities 

SILKS.— Wrhile  the  raw  silk  market 
has  remained  fairly  steady  with  a  de- 
cline of  a  few  points  on  some  grades 
manufactured  lines  continue  to  advance 
and  prices  are  very  firm.  Recent  ad- 
vances on  the  New  York  market,  cover- 
ing nearly  all  grades  of  silk  were 
equal  to  from  10  per  cent,  to  15  per  cent. 
Shipments  are  coming  through  fairly 
freely  although  a  shortage  is  reported 
in  Georgette  crepes  and  crepe  de  Chines. 

LINEN  SHORTAGE 

Efforts  Will   Be  Made  to  Increase  Flax 

Crop    in    Canada — Closing    of 

Russian    Market    a    Big 

Handicap 

LINEN. — Efforts  are  being  made  to 
increase  the  flax  grown  in  Canada.  The 
British  Government  is  supplying  seed 
to  Canadian  farmers  on  condition  that 
the  resultant  crop  is  resold  to  them  at 
a  certain  set  figure.  From  every  indi- 
cation the  Canadian  acreage  will  be 
largely  increased   this  year. 

The  practical  withdrawal  of  Russia 
as  a  flax-producing  country  is  accen- 
tuating the  already  acute  shortage  in 
the    world's    linen    supply. 

As  far  as  Canada  is  concerned  prac- 
tically no  linen  fort  commercial  pur- 
poses is  being  exported  from  Great  Bri- 
tain. As  stocks  now  on  hand  become 
depleted  consumers  will  more  and  more 
have  to  depend  on  cotton  substitutes. 

LINOLEUMS  AD- 
VANCE 

Expected    New    Prices    Show    Heavy    In- 
creases— Floor  Oilcloth  Up  Also 

LINOLEUMS.— As  was  predicted  in 
last  issue  of  DRY  GOODS  REVIEW 
new  price  lists  on  linoleums  and  floor 
oilcloths    have    been    issued.        The    ad- 
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vances  are  considerable  but  not  unex- 
pected when  the  price  of  raw  materials 
is  considered.  Jobbers  are  now  asking 
retailers   the    following   prices: 

Linoleum,  E  quality,  16/4,  84c. 

Linoleum,  E  quality,     8/4,  72c. 

Floor  Oilcloth,  4/4,  47c. 

Floor  Oilcloth,  8/4,  46c. 

It  is  expected  that  these  prices  will 
be  maintained  for  some  little  time. 

BRINGING  HIGH 
PRICES 

Furs   Fetching   Higher   Figures  at   Sales 
— Large  Volume  of  Business  Done 

RAW  FURS.— The  fur  sales  held  dur- 
ing April  in  New  York  and  St.  Louis 
have  brought  out  large  numbers  of  buy- 
ers and  bidding  has  been  keen.  Nearly 
all  furs  have  sold  at  prices  showing 
considerable  advances  over  those  secur- 
ed   in    January. 

Foxes  have  sold  particularly  well, 
some  of  silver  variety  fetching  as  high 
as  $1,000  per  pelt.  Everything  points 
to  another  big  fur  season  for  Fall  of 
1918,  with  prices  up  on  an  average  50 
per  cent,  over  those  prevailing  a  year 
ago. 

LITTLE  CHANGE 

Hides    Continue    Weak     While     Leather 

Prices   Remain   Steady — Business 

Inclined    to    Be    Slow 

HIDES.— There  is  little  change  in 
this  market.  Hides  are  still  weak  and 
but  little  interest  is  shown  in  them  by 
tanners.  The  spread  between  leather 
and  the  green  hides  is  still  very  marked 
and  is  causing  some  comment.  Demand 
for  leather  is  reported  very  spotted. 
Harness  leather  has  ready  sale  and 
heavy  sides  suitable  for  military  boots 
are  in  good  demand.  On  the  other  hand 
light  weights  are  rather  a  drug  on 
the  market.  Horsehides  are  also  re- 
ported to  be  in  good  demand  at  firm 
figures. 

THREADS  UN- 
CHANGED 

Cotton  Threads  Still    at    Same    Price- 
Advance  Has  Not  Yet  Materialized — 
Embroidery  Cottons  Advanced 

THREADS.— The  change  that  everybody 
seems  to  be  expecting  in  the  price  of 
cotton  thread  has  not  yet  materialized 
and  this  remains  the  same  as  a  month 
ago.  The  retail  trade  seems  to  be 
adopting  the  retail  price  of  6c  for  sew- 
ing silks.  Mail  order  houses  have  not 
yet  changed  their  prices  but  the  majority 
of  retailers  interviewed  have  done  so. 

Embroidery  cottons  have  all  been  ad- 
vanced during  the  month.  This  advance 
is  somewhat  irregular  and  it  is  hard  to 
say  just  what  the  average  increase 
amounts  to.  Manufacturers  state  that 
it  is  becoming  increasingly  difficult  to 
get  the  necessary  yarns  and  that  some 
of  the  finer  yarns,  being  unprocurable 
at  reasonable  prices,  will  have  to  be  rs- 

of    the    staff. 


28 


DRY    GOODS    REVIEW 


placed  by  yarns  of  not  quite  so  high 
grade.  In  such  instances  it  is  possible  to 
hold  advances  down  to  a  smaller  figure 
than  where  it  is  necessary  owing  to 
manufacturing  conditions  to  continue  to 
make  from  old  quality  yarns.  All  mer- 
cerised yarns  are  very  high  and  very 
scarce.  One  spinner  who  had  an  order 
for  20,000  lbs.  of  a  certain  grade  found 
at  the  time  that  there  was  only  400  lbs. 
in  the  warehouse.  He  was  able  to  pick 
up  another  case  of  the  same  size  in  the 
trade  and  made  shipment  of  800  lbs.  on. 
account  of  the  order  of  20,000  lbs.  This 
would  tend  to  exemplify  the  situation. 
Mercerised  crochet  cottons,  while  very 
firm,  are  being  held  at  the  same  price- 
by  one  Canadian  manufacturer  fo1"  the 
present.  Other  lines  however  are  being 
advanced. 

The  drop  in  the  price  of  cotton  may 
result  in  the  expected  advances  in  this 
line  not  materializing.  The  colored  cro- 
chet cotton  known  as  Silkine  has  been 
advanced,  the  new  prices  being  65c  per 
dozen  for  white  and  70c  per  dozen  for 
colored. 

BOOTS  AND  SHOWS 

Apparently   Embargo   Dropped — Govern- 
ment   Budget    Does   Not    Mention 
Any  Such  Change 

BOOTS  AND  SHOES.— The  contem- 
plated embargo  on  importation  of  U.  S. 
shoes  with  a  10  per  cent,  tax  on  Cana- 
dian goods  to  cover  the  lost  customs 
has  apparently  met  with  much  opposi- 
tion and  has  been  dropped  from  the 
Government's  program.  At  any  rate 
the  Budget  speech  of  the  Acting  Fin- 
ance Minister  given  in  the  House  on 
April  30  makes  no  mention  of  such  a 
change,  and  it  may  be  safely  concluded 
that  it  has  been  abandoned  for  the  pres- 
ent at  any  rate.  .  Shoe  factories  are 
still  lightly  employed,  but  it  is  reported 
that  there  has  been  a  steady  increase 
and  the  feeling  throughout  the  trade  is 
that  1918  will  prove  a  slightly  better- 
year  for  shoe  manufacturers  than  1917. 
Frices  remain  about  steady,  although 
advances  are  reported  on  lines  of  col- 
ored  calf. 

NEEDLES  SCARCE 

Actual    Shortage    Exists    in    Needles — 

Large    Shipments    Lost    on 

S.   S.   Michigan 

SMALLWARES.  —  The  shortage  of 
needles  is  according-  to  jobbers  becoming 
still  more  acute.  Several  Toronto  firms 
lost  shipments  on  the  steamship  Lake 
Michigan,  sunk  by  submarine  during  the 
month.  While  the  monetary  loss  is  of 
course  covered  by  insurance,  this  does 
not  replace  the  much  needed  goods. 
Other  smallwares  that  are  reported  to 
be  in  short  supply  are  pins,  hooks  and 
eyes  and  bundle  tapes.  Canadian  manu- 
facturers of  these  lines  are  doing-  won- 
ders in  attempting-  to  fill  the  breach 
caused  by  the  almost  total  withdrawals 
of  imported  lines,  but  are  finding  it 
next  to  impossible  to  keep  up  to  the 
i  emand. 


JAPANESE  IMITATE  WELL 

Have  Not  the  Means  of  Adjusting  the  Fine  Points  to  Produce 

Good   Fit  in  Women's   Wear— Find  Canadian  Market 

Most  Particular  in  Exacting  Careful  Details. 
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HE  Canadian  market  is  the 
most  particular  market  with 
which  the  Japanese  manufac- 
turer has  to  deal."  This  was  one  of 
the  interesting  remarks  which  Mr.  B.  G. 
Cohen,  of  Wilson  &  Cohen,  importers, 
made  to  DRY  GOODS  REVIEW.  Mr. 
Cohen  has  just  returned  from  a  six 
months'  trip  to  Japan  where  he  saw 
and  heard  many  things  interesting  to 
the  Canadian  dry  goods  trade.  "This 
fastidiousness  costs  the  Canadian  buyer 
more/'  said  Mr.  Cohen,  "becau=e  the 
Japanese  manufacturer  has  learned  that 
Canadian  orders  must  have  a  doublo  in- 
spection. Nevertheless,  the  Canadian 
people   will  have   things   perfect." 

Bearing  this  out  a  manufacturer  re- 
marked to  DRY  GOODS  REVIEW  the 
other  day  that  there  are  three  grades 
of    Japanese    silk    which    are    made    for 


export.  Of  these  the  best  goes  :o 
Canada  alone  and  it  is  bought  here  in 
larger  quantities  than  either  of  the 
other  two  grades.  It  is  a  beautiful  silk, 
perfect  in  every  way,  and,  of  course, 
costs  considerably  more  than  the  others, 
but  the  Canadian  people  are  not  satis- 
fied with  anything  inferior.  In  manu- 
factured goods,  too,  the  Canadian  buyer 
in  order  to  satisfy  his  customers,  must 
see  that  the  details  are  almost  flawless. 
For  instance,  even  the  high  grade  ready- 
to-wear  imported  garments  are  quite 
liable  to  have  slight  irregularities  in  the 
manufacture  which  the  Canadian  pur- 
chaser invar iablv  observes.  These  exact- 
ing demands,  while  in  some  instances 
no  doubt  annoying  to  manufacturers 
when  their  goods  are  returned,  are 
nevertheless  indicative  of  a  character  of 
work  which  when  the  Canadian  manu- 
facturer is  better  known,  abroad  will 
make  his  work  reliable.  But  ro  return 
to   Japan. 

There  is  a  great  variety  of  grades  to 
the  work  which  the  Japanese  manufac- 
ture and  this  variance  is  largely  due  to 
the  peculiar  customs  of  that  country.  It 
is  only  in  the  articles  and  garments 
which  they  wear  themselves  that  they 
are  able  to  make  improvements  and 
create  novelty.  The  apparel  worn  by 
Japanese  women  is  not  conducive  to  the 
creating  of  apparel  for  Europe  and  the 
West.      They    make    wonderful    kimonas, 


of  course,  and  even  these  have  fashions, 
for  instance,  one  year  wide  sleeves  are 
worn,  another  year  a  different  size  of 
obi,  etc.,  but  Mr.  Cohen  believes  that 
Japanese  women  will  never  adopt  Euro- 
pean dress.  It  seems -quite  unsuitable 
and  unadaptable  for  them.  Only  among 
a  few  of  the  court  ladies  is  any  other 
than  the  native  costume  ever  worn.  In 
all  the  warehouses  of  the  cities  and 
towns  on  the  coast  practically  all  the 
men  wear  European  dress  now,  and  for 
that  reason  the  Japanese  manufacturers 
seem  better  able  to  perfect  the  work 
of  men's  garments.  There  seems  little 
hope  that  they  will  ever  be  able  to  do 
very  much  in  the  high  class  work  for 
women.  The  trend  of  manufacture  is 
such  that  Mr.  Cohen  thinks  that  within 
perhaps  a  hundred  years  all  the  men  of 
Japan  will  be  wearing  European  cos- 
tumes. 

Fine  Laces  Made  in  Japan 
When  it  comes  to  manufacturing 
staple  articles  and  copying  those  of  other 
countries  there  seems  no  limit  to  the 
capacity  of  Japan.  Mr.  Cohen  showed 
DRY  GOODS  REVIEW  several  samples 
of  wonderfully  fine  laces  which  he 
brought  back  with  him  from  Jauan. 
They  are  perfect  reproductions  of  Irish 
crochet  lace,  filet  and  filet  crochet,  and 
other  styles  of  fine  hand-made  goods. 
While  labor  has  increased  steadily  since 
the  war  began  the  cost  of  this  is  still 
considerably  less  than  that  of  other 
countries  and  therefore  these  laces  are 
produced  at  considerably  less  cost  than 
elsewhere. 

Silk    Production    Good 

In  silks,  of  course,  there  is  a  greater 
and  wider  production  than  in  any  other 
article.  The  Habutai  is,  of  course,  most 
characteristic.  Next  to  that  there  are 
very  fine  qualities  of  crepe  de  Chine, 
Georgette  and  satin,  some  ninon.  chif- 
fon, paille  and  other  weaves.  Taffetas 
have  been  attempted  but  so  far  have 
not  reached  a  competitive  state  of  per- 
fection. The  Japanese  pongee  is  said  to 
be  much  superior  to  that  produced  in 
China.  It  is  made  from  Chinese  wild 
silk  and  is  put  through  a  finer  process 
than  the  Chinese  manufacturer  uses.  It 
is,  of  course,  higher  in  price  according 
to  its  better  grade.  Mr.  Cohen  found 
the  silk  manufacturers  doing  some  quite 
original  work  in  designing,  chiefly  in 
their  tie  silk  which  he  thinks  will  meet 
with  good  approval.  Some  good  cotton 
designs,  too,  have  been  produced  there 
which  will  be  taken  up  by  foreign  buy- 
ers. 

Gloves  Are  Cheap   But  Poor  in   Fit 
Several  lines  of  cotton  gloves  are  be- 
ing  manufactured   in   Japan.     These   in- 
( Continued  on   page  35.) 
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TRASHY  MERi  HANDISE  UNPOPULAR 

THE  majority  of  stores  which  devote  any  time 
seriously  to  the  study  of  the  trend  of  public 
report  thai  they  have  noticed,  especially  within 
tin-  pasl  -ix  or  eight  months,  that  the  day  of  ••junk" 
i-  passing.  Prices  have  reached  such  a  height  in  air 
the  necessary  line-  that  people  do  not  go  about  pur- 
chasing  things  just  because  they  are  advertised  as  a 
"bargain"  or  are  claimed  to  he  "cheap."  They  ex- 
amine very  carefully  everything  they  buy  ami  a-  a 
:!  rule  they  do  nut  buy  if  they  do  hoi  feel  fairly 
-ure  they  arc  getting  something  substantial  tor  their 
money. 

More  and  more  necessary  is  it  then  that  buyers 
and  merchants  arc  equally  careful  of  what  they  offer 
their  customers  if  quick  and  thorough  turnover  of 
stock  i-  to  take  place.  If  the  people  want  quality. 
utility,  value,  i-  it  not  extremely  short-sighted  for 
a  buyer  to  -end  in  promiscuous  order-  for  the  hun- 
dred-and-one  useless  knickknacks  and  furbelows 
which  used  to  call  in  the  five  and  ten-cent  piece-,  but 
for  which  people  draw  the  line  at  paying  a  quarter? 
The  fancy  goods  departments  are  now  doing  splendid 
business  where  they  feature  goods  that  have  use, 
beauty  and  comfort  to  Lack  them  up.  hut  where  they 
to  those  that  are  cheap  in  quality  and  gaudy, 
business  i-  -low-.  The  same  applies  to  practically 
every  department.  It  i-  devoutly  to  he  hoped  that 
this  tendency  will  grow  to  such  an  extent  that  it  will 
be  characteristic  of  our  Canadian  people,  when  the 

w  .rid   settles   into    peace   ;e    more,    that    they    will 

give  no  consideration  to  merchandise  that  i-  useless 
ami  u.Lily.  Already,  a-  state  1  elsewhere  by  an  import- 
er of  Japanese  goods,  Japan  recognizes  Canada  as  the 
most  particular  market  with  which  she  has  to  deal 
and  New  York  manufacturer-  have  also  intimate  1 
to  Dry  Goods  Review  that  it  is  characteristic  of 
Canadian  buyers  to  demand  quality  first  and  always. 
Retail  dry  goods  merchant-  have  a  better  Opportunity 
than  perhaps  any  other,factor  in  our  commercial  life 
to  encourage  a  discrimination  on  the  part  of  the  pub- 
lic between  use  and  waste  and  between  art  and  -how. 

To    increase    the    efficiency    of    you 


CO-OPERATIVE  PRINCIPLES 

THERE  are  big  principle-  being  made  evident 
by  the  Great  War  which  would  have  taken 
many  more  years  in  more  peaceful  evolution.  One 
of  these  was  stated  before  the  war  began  by  a  man 
who  was  severely  criticized,  hut  his  statement  is  more 
generally  accepted  now  than  ever.  In  effect  it  was 
this:  Idie  only  way  to  avoid  war  is  for  nations  to 
exercise  a  policy  which  may  he  universally  adopted. 
'Idle  war  has  impressed  upon  us  too  that  principles 
which  govern  international  relationships  must  he 
those  which  govern  individual  honor.  Therefore,  in 
the  conduct  of  affair-  commercial,  industrial  and 
political,  the  safest  course  i-  that  which  may  he  fol- 
lowed "hy  me  and  by  my  competitor  to  our  mutual 
advantage." 

Let  there  not  lie  individual  war  hut  co-operation. 
This  is  a  principle  that  makes  for  the  success  of  the 
-mall  man  as  well  as  the  large. 


A 


SATURDA  Y  REST  ROOMS 

REST  room  for  farmers'  wives  who  come  to 
the  larger  towns  and  cities  on  Saturday  is  a 
need  which  is  felt  keenly  almost  everywhere  that  con- 
venience ha-  not  already  been  provided.  Through 
the  efforts  of  six  women's  institutes  in  the  Guelph, 
Out.,  district,  a  rest  room  ha.-  been  established  in  the 
City  Hall,  the  city  providing  the  room,  free  light  and 
fuel,  and  the  women  doing  the  rest.  The  room-  are 
well  furnished  and  light  lunches  are  served  every 
Saturday.  There  i-  scarcely  a  (own  large  enough  to 
require  such  a  room  which  ha-  not  one  in  it-  t  iwn  or 
city  hall  or  public  library  which  might  very  well  he 
used  with  little  expense  and  much  profit  to  the  town 
and  the  utmost  convenience  to  the  farmers'  wives. 
Their  Saturdays  are  frequently  rendered  irk.-  .me  and 
their  shopping  is  done  with  a  lack  of  enthusiasm  be- 
cause they  have  qi  t  a  cheery  comfortable  place,  con- 
venient to  their  many  errands,  in  which  to  rest  -  »me 
time  during  the  long  day.  Might  uot  merch  on-  co- 
operate with  the  institutes  in  establishing  such  rooms 
in  every  centre  which  boasts  a  good  farming  trade? 

staff    is    an    important    war    duty. 


MENS  AND  BOYS' 

DEPARTMENT 


This  illustration  gives  a  better  idea  than  words  could  do  of  the  space  devoted  to  boys'  furnish 
the  use  of  decorative  palms  and  the  efforts  to  keep  all  stock  possible  where  customers  c 


lathing. 


BOYS'  DEPARTMENT  OCCUPIES  WHOLE  FLAT 

Kingston  Store  Gives  Unusual  Amount  of  Space  to  This  Line — All  Boys'  Belongings  Kept 
Together — Believe   Results  Justify  the  Allotment  of  Space. 


CALLING  upon  the  dry  goods 
trade  throughout  the  country,  one 
is  impressed  with  the  increased  at- 
tention that  is  nearly  everywhere  being 
given  to  the  boys'  department.  The  rea- 
sons for  this  are  not  hard  to  find.  They 
have  been  discussed  in  the  columns  of 
DRY  GOODS  REVIEW  time  and  again. 
It  might  be  worth  while  to  briefly  sum 
them  up  here.  (1)  Many  more  boys  are 
working  for  themselves  and  making  big 
wages  too.  (2)  The  increased  cost  of 
boys'  clothing  is  making  a  sale  from 
this  department  one  of  importance.  Thus 
in  two  sentences  can  the  situation  be 
crystallized.  In  addition  the  men's  trade 
has  been  cut  into,  more  or  less  seriously, 
by    enlistment.        Dry    goods    merchants 

Many    sales 


looking  out  for  further  fields  to  conquer 
saw  possibilities  in  developing  the  boys' 
end  of  the  business.  Wherever  this  has 
been  carried  out  painstakingly  the  re- 
sultant business  has  been  found  well 
worth  while. 

Whole  Flat  Used 
To  Bibby's  Limited,  Kingston,  Ont., 
belongs,  we  believe,  the  distinction  of 
bein,g  the  first  clothiers  to  devote  the 
whole  of  the  upper  flat  to  the  boys'  de- 
partment. Here  is  kept  not  only  the 
clothing  stocks,  but  everything  a  boy 
wears  except  his  shoes.  The  illustration 
at  the  head  of  the  page  will  serve  to 
show  the  way  stock  is  displayed.  The 
furnishing  section  containing  the  shirts, 
collars  and  so  forth  cannot  be  seen  in  this 


view   of  the    department,   occupying   as 
they  do  the  left  hand  wall  shelving. 

Sign  at  Foot  of  Stairs 
Salesmen  are  in  steady  charge  of  this 
flat  and  a  large  sign  at  the  foot  of  the 
stairs  directs  those  entering  the  main 
store  on  a  search  for  boys'  clothing  to 
the  floor  above. 

Pleased  With  Result 
Asked  as  to  the  success  of  thus  sepa- 
rating the  bovs'  store  from  the  men's.  Mr. 
Bibby  assured  DRY  GOODS  REVIEW 
that  the  result  was  most  satisfactory. 
"Quite  often  the  mother  comes  in  with 
the  boy  and  they  both  seem  glad  to  get 
away  upstairs  by  themselves  to  make 
their     selection.     Very     often     "father" 


are    missed    by    clerks    not    knowing    the    selling    points    of    goods. 
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Large  Stocks  of  the 

COMPLETE    "EMPIRE"    SERIES 

Ready  for  Shipment  at  Reasonable  Prices. 


£MPIR£ 

SERIESs/ ALL  W001  RUGS 

t'ljc  r>\  IPTON  Because  of  its  beauty and 

1  rill,    V^L-ll^lv^lM    perfect  design  this  line  is 
one  of  the  most  attractive  ever  offered. 
Owing  to  the  shortage  of  labour  and  materials  and   the 
enormous    requirements    of    the    Allied    Governments,    an 
ample   margin  must  be  allowed 
for  substitutes  of  qualities  and 
increases  in  prices. 


With  the  Wool  Market  becoming  more  and 
more    strained    it   will   pay  you  to  buy  now. 

LEOPOLD  FRANK 

Established  1885 

1  and  2  ADDLE  STREET,  Wood  Street,  London,  E.C.  2. 

Reserve  Warehouses:  20  Addle  Street,  8-10  Aldermanbury  Avenue,  E.C.  2,  and  elsewhere. 

The  Leading  Specialty  Firm  for  large  stocks  and  best  values.     Supply  through  Wholesale  and  Export. 

Cables,  Leopoldini,  London.  Code,  A. B.C.,  5th  Edition. 

Phone  Central  3804 


Clerks    learn    the    selling 


jf    goods    handled    by    reading    the    advertisements. 
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MEN'S    AND    BOYS'    DEPARTMENT 


Dry  Goods  Review 


comes  along  too  and  when  he  does  he 
quite  often  hangs  around  down  stairs 
waiting  for  the  purchase  to  be  complet- 
ed. It  is  not  uncommon  in  such  a  case 
to  sell  him  something  from  the  men's 
store  or  to  show  him  something  that  will 
result  in  a  sale  at  some  future  date." 
In  similar  words  to  these  were  the  ad- 
vantages of  the  department's  location 
pointed  out. 

Circumstances  Justify  Space  Used 

Is  not  the  whole  of  the  upper  flat  a 
lot  of  space  to  devote  to  this  purpose?" 
was  another  question  that  Mr.  Bibby  was 
asked.  He  agreed  that  it  was,  that  the 
possibilities  of  this  branch  of  the  busi- 
ness might  not  and  most  probably  would 
not  warrant  the  average  merchant  adopt- 
ing the  same  plan.  In  their  case,  how- 
ever, the  space  was  there.  There  was 
plenty  of  room  in  the  large  store  down- 
stairs for  the  men's  lines  and  there  was 
really  little  that  a  portion  of  the  upper 
floor  could  be  utilized  for. 

In  consequence  it  was  decided  to  give 
the  boys'  department  the  benefit  of  the 
whole  space  and  the  result  has  seemed  to 
justify  the  adoption  of  the  plan. 

Other  Boys'  Departments 

MEN'S  WEAR  REVIEW  has  noted  a 
number  of  other  stores  throughout  the 
country  where  the  boys'  department  is 
kept  quite  distinctly  separate  from  the 
main  store.  In  the  R.  H.  &  J.  Dowler  store 
in  St.  Thomas  a  square  room  right  at 
the  back  is  so  devoted.  Prospective  pur- 
chasers have  to  pass  through  the  men's 
store  and  Mr.  Dowler  says  that  the  boys' 
parents  are  often  sold  thereby. 

The  Anderson  Co.,  St.  Thomas,  also 
keep  all  boys'  lines  at  the  back  of  the 
men's  department.  The  passageway  into 
the  main  store  serves  as  a  dividing  line. 


S.O.S.  Movement  Booms  Boys'  Business 

Boys  Will  be  Good  Customers  Going  and  Coming — Many  Will 

Earn   First  Money — The  Total  Earnings  Will   Likely 

be  Over  Two  Millions. 


NEW   GOODS   DEPARTMENT 

MR.  D.  C.  COLLIER,  of  the  Collier 
Manufacturing  Co.,  Barnesville,  Ga.,  is 
the  patentee  of  the  "Collier  Cut"  union 
suits  for  women.  This  is  a  new  line  in 
women's  apparel  on  the  Canadian  mar- 
ket. This  suit  is  being  manufactured 
largely  by  the  Collier  Manufacturing 
Co.,  Barnesville,  Ga.;  the  Superior  Knit- 
ting Co.,  Phoenixville,  Pa.,  and  J.  R. 
Moodie  &  Sons,  Ltd.,  Hamilton,  Ont.  The 
manufacturers  point  out  the  special  fea- 
tures of  this  suit  are  its  form-fitting  and 
elastic  characters.  D.  C.  Collier  is  a  firsu 
honor  graduate  of  the  Georgia  School  of 
Technology  of  Atlanta,  Ga.,  U.S.A.,  with 
a  degree  of  A.B.  in  the  Textile  Engineer- 
ing Department. 


IT  is  hoped  and  expected  that  35,000 
boys  between  the  ages  of  13  and  19 
years  will  be  enrolled  as  Soldiers  of 
the  Soil,  and  will  spend  three  months  of 
the  Summer  assisting  the  farmers  of  the 
country  to  sow,  cultivate  and  harvest  a 
record  crop. 

What  is  this  going  to  mean  to  you, 
Mr.  Men's  Wear  Dealer?  Does  it  not 
suggest  to  you  possibilities  of  putting 
dollars  and  cents  into  your  till  ? 

Boys  Not  Habitual  Earners 

Let  us  look  into  the  matter.  The  ma- 
jority of  these  35,000  boys  will  not  be 
recruited  from  the  ones  who  are  already 
wage-earners.  Boys  and  youths  who  are 
steadily  employed  in  towns  and  cities 
will  hardly  desire  to  leave  a  permanent 
position  for  a  three  months'  one,  and  will 
not  be  expected  to  do  so.  In  consequence 
the  efforts  of  the  organizers  of  the  move- 
ment are  being  directed  towards  high 
school  students  and  the  great  class  of 
boys  who  have  parents  sufficiently  well- 
to-do,  so  that  they  have  been  able  to  put 
in  the  Summer  months  in  idleness. 

First  Money  Earned 

For  many  of  these  boys  the  money 
they  will  receive  for  their  Summer  work 
will  be  the  first  they  have  ever  earned 
by  the  "sweat  of  their  own  brow,"  and  it 
is  safe  to  assume  that  the  majority  of 
their  parents  will  permit  them  to  spend 
this  money  on  themselves. 

Summer  Outfits  Needed 

Then,  too,  there  is  another  aspect — 
and  this  had  better  probably  be  dealt  with 
first — but  few  of  these  boys  will  have 
clothing  suitable  for  farm  work.  It  is 
true  they  are  to  be  clad  in  a  uniform  of 
khaki  duck,  which  is  discussed  elsewhere 
in  this  issue;  but  in  addition  they  will 
need  heavier  boots  and  coarser  stockings. 
Then,  too,  they  will  develop  other 
wants — bandana  handkerchiefs  or  may- 
be khaki  ones,  and  gloves  to  protect 
blistered  hands.  In  fact,  a  boy  trans- 
planted for  the  first  time  from  a  city 
high  school  to  the  farm  will  be  having 
little  wants  crop  up  all  along  the  road. 

This  phase  of  the  question  will  apply 
to  the  merchants  more  particularly  in 
the  country  sections  where  these  boys 
will  be  stationed.  The  extra  trade  that 
will  be  thus  created  from  an  army  of 
35,000  boys  will  not  be  inconsiderable. 

There  is  another  feature.  The  fact 
that  these  boys  are  earning  for  them- 
selves will  make  their  mothers  feel  that 
they  can  use  the  money  that  would  other- 
wise be  spent  on  their  clothing  and  buy 
"younger  brother"  a  new  suit.  This 
should  mean,  if  the  idea  is  worked  upon 
by  the  merchant  in  the  right  way,  an  in- 
crease in  business  in  the  juvenile  lines. 
Some  of  you  will  say  that  this  is  stretch- 
ing the  imagination,  but  is  it?  The 
money  these  boys  will  earn  is  so  much 


extra  coming  into  the  home.  It  will 
leave  that  much  extra  to  be  spent  on  the 
family  wants.  Retail  business  .is  made 
up  by  supplying  these  family  wants,  and 
the  more  money  there  is  to  be  spent  the 
better  for  retail  business. 

When  They  Are  Through 

That  which  will  be  of  more  importance, 
however,  to  the  large  majority  of  re- 
tailers of  boys'  apparel  will  be  the  busi- 
ness that  can  be  secured  from  them  when 
they  come  back,  browned,  healthy  and 
satisfied,  with  fifty  or  sixty  dollars  of 
hard-earned  money  and  a  determination 
to  have  a  school  outfit  a  little  better  than 
they  have  ever  had. 

As  has  been  already  said,  by  far  the 
biggest  proportions  of  these  boys  have 
not  been  former  wage-earners.  "Yes," 
someone  will  say,  "but  they  have  always 
worn  clothes,  so  what  difference  will  it 
make?" 

Simply  this:  where  mother  and  dad 
were  buying  the  clothes  the  old  suit  was 
made  to  serve  its  full  time  and  was  not 
set  aside  until  the  boy  had  "brought  its 
grey  head  with  sorrow  to  the  grave." 

With  a  good  roll  of  money,  however, 
that  he  has  earned  himself,  but  few  of 
these  boys  will  not  feel  entitled  to  a 
complete  new  school  outfit,  and  in  the 
majority  of  cases  they  will  be  allowed  to 
do  as  they  please  with  what  is  their  own. 
The  result  is  almost  certainly  going  to 
mean  an  unprecedented  demand  for  boys' 
clothing  in  the  Fall,  and  for  good  cloth- 
ing, too,  at  that. 

The  total  volume  that  this  business 
may  reach  can  be  better  realized  if  the 
earning  power  of  these  boys  is  figured 
out.  It  is  estimated  that  there  will  be 
at  least  35,000  of  them  take  up  the  work. 
The  minimum  wage  to  be  paid  is  $15  a 
month  and  board.  Where  they  are  worth 
more  it  will  be  paid,  and  the  organizers 
of  the  movement  figure  that  the  average 
will  be  at  least  $20.  They  are  to  be  on 
the  land  for  at  least  three  months,  so  the 
average  boy  will  earn  $60  for  the  season. 
If  this  is  multiplied  by  35,000  it  will  be 
seen  that  the  total  earnings  of  this  little 
army  should  run  slightly  over  two  mil- 
lions of  dollars — a  nice  tidy  little  sum 
of  money  to  be  scattered  throughout  the 
land;  and  when  it  is  considered  that  it  is 
being  earned  by  a  class  of  boys  that  are 
not  habitual  wage-earners,  and  in  addi- 
tion it  is  remembered  that  the  logical 
lodging  place  for  the  biggest  part  of  this 
money  will  be  the  cash  registers  of  the 
men's  wear  stores,  it  will  be  admitted 
that  the  extra  business  so  derived  may 
not  be  inconsiderable. 

Thus  it  will  be  seen  that  the  Sons  of 
the  Soil  movement  is  of  real  business  in- 
terest to  the  men's  wear  merchant.  Plans 
should  be  made  to  get  that  boy's  trade 
that  is  so  sure  to  come  when  "the  boys 
come  home." 


of    DRY    GOODS    REVIEW    will    be    the    Clerks'    Educational    Number. 


STILL  HIGHER  HAT  PRICES  IN  PROSPECT 

Furs  Made  Big  Advance  During  Month — Straw  Braids  Also  Take  the  Elevator 
Embargo  on  United  States  Hats  Not  Considered  Probable 


EVERYTHING  points  to 
still  higher  prices  in  felt 
hats  for  Spring,  L919. 
Batters'  fur  has  advanced  dur- 
ing the  month  $1  per  pound,  and 
supplies  are  becoming  more  and. 
more  difficult  to  obtain. 

Embargo  on  French  Fur 

The  French  Government  has 
placed  an  embargo  on  all  hat- 
ters' fur  exports,  and  in  Great 
Britain  home  requirements  are 
given  preference,  so  there  are 
practically  no  supplies  coming 
from  there  either. 

The  shipping  difficulties  from 
Australia  are  continually  on  the  increase. 
It  is  reported  that  some  shipments  have 
been  as  long  as  six  months  on  the  way.  As 
it  is  the  intention  of  the  Allied  Govern- 
ments to  still  further  restrict  shipping  on 
the  Pacific  in  order  to  increase  the  At, 
lantic  tonnage  necessary  for  the  conduct 
of  the  war,  these  difficulties  and  delays 
will  be  still  further  increased. 

Fair  Fall  Business 

Travelers  have  mostly  made  their  trips 
for  Fall  and  report  fair  business.  Re- 
tailers apparently  feel  that  in  number  of 
dozens  sales  will  be  somewhat  restricted 
but  the  increased  prices  will  hold  up 
volume. 

Talk  of  Embargo  From   U.S. 

The  hat  trade,  as  well  as  all  other 
branches  of  the  men's  wear  business,  was 
considerably  interested  in  an  announce- 
ment from  Ottawa  that  an  embargo  was 
to  be  placed  on  a  great  many  lines  of 
manufactured  goods  coming  into  this 
country  from  the  United  States.  There 
was  a  good  deal  of  speculation  as  to 
whether  this  would  include  felt  hats.  As 
Canadian  hat  factories  are  already  filled 
up  with  business  and  could  accept  no 
more  if  it  were  forthcoming,  such  action 
on  the  part  of  the  Government  would 
undoubtedly  cause  a  hat  shortage.  This 
announcement  also  stated  that  a  tax  of 
10  per  cent,  would  be  placed  on  the  Cana- 
dian manufactured  article  to  offset  the 
duty  that  would  be  lost  by  the  restriction 
of  imports. 


Apparently  the  whole  announcement 
was  premature  as  there  has  been  no  fur- 
ther confirmation.  Later  reports  would 
indicate  that  so  much  opposition  develop- 
ed that  the  plan  has  been  dropped.  At 
any  rate  it  is  temporarily  shoved  on  one 
side  by  more  momentous  matters. 

Straw   Hats   Delivered 

Straw  hats  and  Panamas  that  were 
bought  ahead  have  been  pretty  well  de- 
livered. Both  retailers  and  jobbers  will 
be  disappointed  if  this  does  not  turn  out 
to  be  a  phenomenally  heavy  Panama  sea- 
son. The  high  price  of  straw  boaters  will 
undoubtedly  tend  to  help  Panama  sales. 

A  Novelty  Panama 

A  novelty  line  that  is  being  taken 
freely  by  some  retailers — although 
others  look  at  it  a  little  askance — is  a 
Panama  with  a  bound  edge.  This  is  sup- 
plied in  the  color  to  match  the  band:  If 
the  band  is  white  the  binding  is  white. 
If  the  band  is  olive  green  so  is  the  bind- 
ing. The  brim  on  this  hat  is  given  a 
slight  pencil  curl.  Time  will  tell  as  to 
whether  this  will  be  a  seller  or  not. 

Straw    Braids    Up 

As  in  felts  so  in  straws,  prices  are  ad- 
vancing tremendously.  Much  sennet 
braids  are  imported  from  Japan  and  in- 
creases during  the  past  month  in  the 
cheapest  grades  of  these  have  been 
equivalent  to  $1.50  per  dozen.  Further 
an  advance  of  75c  per  dozen  for  bleach- 
ing has  been  added.  In  the  finer  grade 
hats  the  increase  is  equal  to  $3  per  dozen. 


When,  in  addition,  it  is  re- 
membered that  there  are  in- 
creases in  the  cost  of  leathers, 
tips,  bands,  boxes,  cases  and 
labor,  it  will  not  be  hard  to  fig- 
ure out  that  much  higher  prices 
are  yet  to  come. 

Long  Delayed  Shipments 

Shipping  difficulties  also  enter 
into  the  straw  hat  industry.  One 
shipment  of  Japanese  braids  be- 
ing consigned  to  a  New  York 
hat  house  left  Japan  in  March, 
1917,  reached  San  Francisco  in 
October,  and  has  not  yet  been 
delivered  to  the  purchaser. 

Styles   Remain   Staple 

There  are  no  indications  of  any  change 
in  styles.  It  would  seem  that  higher 
prices  are  undoubtedly  causing  a  slight 
reversion  to  the  hard  hat.  Many  a  man 
figures  that  he  will  get  much  longer 
wear  out  of  one  of  these  than  he  will 
from  the  soft  felt,  and  in  this  he  is  un- 
doubtedly right.  This  increase  is  how- 
ever only  limited  and  the  creased  crown 
soft  felt  hat  with  medium  width  brim  will 
continue  to  be  the  big  staple  seller. 

As  the  season  opens  it  becomes  still 
more  apparent  that  green  and  near  green 
shades  will  lead  the  color  list.  Next  in 
popularity  will  be  brown  and  gray  with 
blues  making  a  bad  fourth. 

The  silk  finish  hat  will  find  some  favor- 
ites and  will  be  about  the  only  thing  in 
the  way  of  a  novelty.  These  will  be 
mostly  in  light  weight  and  in  fact  all  felt 
hats  will  tend  to  lighter  weight  than 
formerly. 

Straw  Hat  Season  Soon 

Inside  of  the  next  month  the  straw  hat 
season  will  be  beginning  to  open  up.  With 
warm  Spring  weather  and  sunny  days 
the  Summer  of  1918  should  prove  the 
biggest  hot  weather-headwear  season  on 
record.  Owing  to  the  short  Summer  last 
year,  many  men  did  not  buy  straw  hats 
and  others  that  usually  buy  two  bought 
only  one.  There  will  thus  be  few  resur- 
rections from  the  clothes  closet.  It  is 
hardly  probable  that  Providence  has  an- 
other cold  wet  June  in  store.  The  higher 
prices  prevailing  will  possibly  also  tend 
to  stave  off  the  $1  sales,  the  profit-killers 
of  the  summer  hat  business. 


TO  REDUCE  BAGGAGE 

A  MEETING  was  recently  held  in  To- 
ronto between  the  Commercial  Travellers' 
Association  and  the  Eastern  Passenger 
Association  with  the  idea  of  curtailing 
the  amount  of  baggage  carried  by  com- 
mercial travellers.  The  suggestion  was 
made  that  trunk  men  should  cut  their 
number  of  trunks  in  half  and  that  bag 
men  should  check  less  heavy  baggage  and 
use  more  photographs.  While  no  definite 
action  was  taken  a  circular  is  being  sent 
out  asking  all  firms  who  are  using  trav- 
ellers to  limit  baggage  as  far  as  it  can 
be  possibly  done. 


HAT  AND  COAT  CHECKING  PROFIT- 
ABLE 

THE  publicity  of  a  law  court  in  New 
York  city  recently  revealed  the  fact  that 
there  is  a  fortune  in  checking  hats  and 
coats  if  the  proper  locality  has  been  se- 
lected. Two  brothers  who  started  in  the 
checking  business  a  little  over  ten  years 
ago  have  made  a  profit  of  $250,000  from 
the  frequenters  of  popular  restaurants 
and  cabarets.  The  information  came  out 
in  action  for  dissolution  of  partnership, 
one  of  the  brothers  claiming  that  the 
other  is  making  some  unwise  invest- 
ments. 


ORGANIZES  BALL  TEAM 

The  R.  G.  Long  Co.  have  secured  a 
franchise  in  the  Toronto  Senior  City 
League  and  will  be  represented  by  what 
is  believed  will  be  a  very  strong  team. 
The  name  of  the  team  has  not  yet  been 
decided  upon.  The  move,  of  course,  is 
two-fold — to  do  something  to  stimulate 
clean  sport  and  to  further  advertise  the 
"Bob  Long"  line. 


With  the  growing  popularity  of  put- 
tees for  women  in  Paris  and  New  York, 
the  prospects  for  spats  look  uncertain. 


Encourage   your    employees 


pad    DRY    GOODS    REVIEW    every    month. 


FALL  SHIRT  RANGES  NOW  FAIRLY  COMPLETE 

Tremendous  Advances  Expected  For  Spring,  1919  —  Will  Recent  Slump  in  Cotton 

Affect  Prices? — Big  Trade  Being  Done  in  Soft  Collars — An  Argument 

in  Favor  of  New  Collar  Price 


FALL  shirt  ranges  are  now  in 
travellers'  hands  and,  as  predicted 
in  earlier  issues  of  MEN'S  WEAR 
REVIEW,  much  higher  prices  are  in  evi- 
dence. 

The  lowest  price  in  most  ranges  is  $12 
per  dozen,  with  the  popular  selling  lines 
running  around  $13  to  $15. 

In  styles  there  is  little  change.  The 
number  of  lines  with  soft  collars  to 
match  is  a  little  more  liruited  for  Fall 
than  for  Spring,  as  was  to  he  expected. 
A  great  many  of  the  lines  shown  for  Fall 
are  made  up  from  cloth  purchased 
months  ago  and  stored  for  this  purpose. 

Much   Higher   Prices 

And  as  to  the  future?  There  seems  no 
reason  to  expect  anything  but  tremend- 
ously increased  prices  for  Spring,  1919. 
One  manufacturer,  who  has  just  returned 
from  a  buying  trip  to  New  York,  writes 
MEN'S  WEAR  REVIEW  as  follows: 

"I  have  just  come  back  from  New 
York,  where  prices  seem  literally  to  have 
run  wild.  There  are  no  cheap  goods  on 
the  market,  and  no  fancy  goods  which 
can  be  sold  next  year  for  less  than  $27 
per  dozen,  and  there  will  unquestionably 
be  a  shortage  even  at  these  prices.  All 
percales  are  so  high  that  there  does  not 
seem  to  be  a  possibility  of  using  them 
in  Canada.  Fibre  silks  are  shown  in 
great  abundance,  and  are  very  handsome 
indeed.  They  are  certainly  coming  into 
their  own  as  regards  a  place  in  the  trade. 
Pure  silks  are  very  dear  and  practically 
impossible  in  a  reasonable  quality  in  so 
far  as  Canada  is  concerned,  though  I  be- 
lieve there  is  a  very  good  sale  for  silk 
yardage  in  New  York." 

All  information  that  is  available  takes 
the  trend  of  the  above.  There  will  be  a 
certain  shortage  of  cloth,  and  in  addition 
prices  will  be  very  high. 

British  Situation 

From  Great  Britain  a  certain  amount 
of  shirting  cloths  are  still  obtainable,  but 
prices  are  equally  high.  Viyella  flannels 
are  practically  unobtainable  at  any  price, 
as  the  British  Government  takes  prefer- 
ence here.  One  line  of  Irish  jacquard 
cloth  that  could.be  profitably  made  into 
shirts  a  year  ago  for  $24  per  dozen  is 
now  being  sold  at  $30,  and  when  Spring 
lines  are  opened  later  on  this  same  num- 
ber will  have  to  sell  for  $48  per  dozen,  a 
practically  prohibitive  price. 

Some  Statements  Made 

One  manufacturer  claims  that  $19.50 
per  dozen  will  be  the  low-priced  shirt  for 
Spring  1919;  while  still  another  sets  a 
retail  price  of  $4  as  the  lowest  figure. 
While  these  figures  are  doubtless  some- 
what exaggerated,  they  will  give  some 
idea  of  the  feeling  in  the  trade. 

Still  other  manufacturers  will  go  so 
far  as  to  say  that  they  cannot  see  ahead 
further  than  the  Spring  of  1919.  In  most 
cases  sufficient  material  has  been  found 


to  supply  that  season's  requirements.  A 
great  deal  of  this  has  been  secured  at 
less  than  prevailing  market  figures.  The 
prices  that  will  be  asked  plus  the  diffi- 
culties of  getting  supplies  at  any  price, 
when  it  will  become  necessary  to  once 
more  go  into  the  market,  seem  to  many 
of  the  manufacturers  impossible  barriers 
to  the  conduct  of  a  profitable  season's 
business. 

A  Slump  in  Raw  Cotton 
There  is  some  speculation  as  to  what 
effect  the  recent  slump  in  raw  cotton  will 
have  upon  future  prices.  Much  seems  to 
depend  upon  price  regulating  restrictions 
that  may  or  may  not  be  introduced  at 
Washington.  A  sensation  was  caused  by 
one  representative  introducing  a  mea- 
sure to  fix  the  price  of  raw  cotton  at  20c 
to  the  grower.  While  this  is  not  looked 
upon  as  worthy  of  really  serious  consid- 


eration in  the  face  of  the  opposition  that 
would  develop  from  a  United  South,  it 
shows  that  a  feeling  exists  that  further 
advances  should  be  prevented. 

Manufactured  Lines  Not  Affected 

At  any  rate,  up  to  the  present  the 
slump  in  the  raw  product  has  had  no 
effect  upon  spinners'  prices.  In  fact, 
cotton  yarns  in  certain  counts  advanced 
3c  per  pound  the  very  day  that  raw  cot- 
ton touched  bottom  figure. 

Canadian  cotton  mills  claim  that  prices 
were  never  based  upon  top  notch  cotton, 
and  although  the  drop  in  the  raw  ma- 
terial may  check  future  advances,  that 
they  will  have  no  effect  upon  present 
prices;  that,  in  fact,  these  must  yet  ad- 
vance to  put  them  on  a  level  with  the 
market. 

Meanwhile  retailers  are  buying  freely, 
taking  in  many  instances  immediate  de- 
liveries of  shirts  that  will  be  held  for 
Fall  business. 

Some  Novelties  Shown 

In  the  Fall  ranges  now  being  shown 
there  are  one  or  two  novelty  ideas  worthy 
of  mention.  One  is  a  white  silk  shirt, 
with  fancy  striped  silk  collar  and  soft 
cuffs  to   match  the   collar.     Incidentally 


white  silks  are  reported  to  be  having 
good  sales.  Some  pleated  bosoms  are 
also  shown.  In  two  samples  seen  by 
MEN'S  WEAR  REVIEW  these  bosoms 
were  of  pleated  silk,  with  cuffs  to  match, 
while  the  body  of  the  shirt  was  made 
from  a  plain  cotton  material.  While  this 
idea  is  not  new,  it  is  thought  it  will  be 
more  frequently  resorted  to  in  order  to 
hold  down  prices. 

Advices  from  New  York  showr  that 
prices  there  are  equally  "up  in  the  air." 
It  is  stated  that  most  manufacturers  will 
not  attempt  to  produce  lines  for  Spring 
to  retail  at  less  than  $2,  and  a  number  of 
the  shirt  houses  that  have  always  fea- 
tured quality  will  make  $18  as  their  low- 
est figure. 

New  Collar  Price 

The  change  in  collars  seems  to  have 
been  effected  without  much  embarrass- 
ment to  the  trade.  Undoubtedly  there 
will  be  rather  less  collars  sold,  as  one  at 
a  time  will  now  be  the  rule.  One  retailer 
said  that  was  not  an  unmixed  evil,  as  a 
customer  would  have  to  call  that  much 
oftener  in  order  to  keep  his  collar  wants 
supplied,  and  this  would  give  the  men's 
wear  dealer  so  many  more  opportunities 
to  interest  him  in  something  else.  While, 
of  course  there  are  weak  spots  in  this 
reasoning,  as  every  retailer  knows,  such 
as  an  opposition  store  happening  to  sell 
the  other  two  collars,  still  it  is  a  point 
worthy  of  consideration. 

The  sale  of  fancy  silk  collars  continues 
very  heavy.  Many  who  thought  these 
would  wear  themselves  out  in  a  month  or 
two  are  surprised  at  the  way  the  demand 
keeps  up. 

In  fact,  soft  collar  trade  all  through 
the  range  is  phenomenal.  This  includes 
the  number  that  are  sold  with  the  shirts, 
in  cloths  to  match.  One  authority  takes 
the  stand  that  the  soft  collar  will  soon 
almost  entirely  replace  the  laundered 
collar.  He  bases  this  reasoning  on  the 
way  that  the  soft  cuff  has  practically- 
ousted  its  starched  cousin.  While  few- 
will  agree  that  this  reasoning  is  exactly 
logical,  there  is  no  doubt  that  soft  collar 
sales  are  vastly  increasing,  and  what  is 
more,  are  selling  the  year  around  instead 
of  constituting  an  exclusively  Summer 
line.  This  demand  is  equally  noticeable 
in  the  United  States  as  in  Canada. 

No  change  has  as  yet  taken  place  in 
waterproof  collars.  Retailers  seem  to 
expect  that  same  will  soon  materialize, 
as  big  orders  are  being  placed. 

One  of  the  shirt  manufacturers  is  in- 
troducing what  is  called  a  double  wear 
cuff.  It  is  so  made  that  thecuff  will  fold- 
easily  and  perfectly  either  way,  and  so 
finished  that  either  side  is  the  right  side. 
The  interlining  is  cut  away  at  the  fold 
and  reinforced  to  the  two  outer  pieces 
by  rows  of  stitching,  yet  the  stitching 
does  not  show,  no  matter  which  side  of 
the  cuff  is  turned  out. 


jmber    pass    your    copy    alone    to    your    clerks    to    read. 
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EDUCATIVE  METHODS  INAUGURATED 
AT  BANQUET 

J.  Sutcliffe  &  Sons,  Lindsay,  Have  Twice-a-Week  Conferences. 


"Courtesy    and    Alertness." 

"The  Foundation  of  Success." 

"Confidence." 

"The   Armor  of  Self   Control." 

"How    to    Develop    the    Store    Em- 
ployees." 

"The  Basis  of  Success." 

"What   Courage   Can  Do." 

"The  Value  of  Time." 

"Tact   and   Loyalty." 

"Value  of  Imagination." 

These  and  several  other  vital  and 
interesting  points  were  discussed  at  a 
gathering  of  the  staff  of  the  J.  Sut- 
cliffe &  Sons  store  held  recently.  From 
the  variety  of  topics  it  can  be  judged 
that  the  gathering  was  of  a  business 
nature,  but  the  assembly  was  also  per- 
meated with  a  contagious  spirit  of  so- 
ciability, which  augurs  well  for  the  suc- 
cess of  the  firm  as  well  as  for  better 
service  for  customers. 

The  affair  marked  the  21st  anni- 
versary of  the  firm,  which  was  estab- 
lished in  Lindsay  in  March,  1897,  and 
but  for  the  fact  that  the  past  year  has 
been  full  of  grief  for  the  head  of  the 
firm  and  his  family,  as  well  as  for  the 
staff  in  general,  the  gathering  would 
have  taken  on  larger  proportions.  As 
it  was  there  was  nothing  small  about 
the   "annual." 

Mr.  F.  W.  Sutcliffe,  the  head  of  the 
firm,  pave  a  short  talk  on  "Courtesy 
and  Alertness,"  and  was  followed  by 
Mr.  W.  J.  Ferguson.'  who*  spoke  on 
"The  Foundation  of  Success."  Mr.  L. 
W.  Cloutier  followed  with  a  discourse  on 
"Confidence."  then  Mr.  A.  B.  Parrish 
on  "The  Armor  of  Self  Control,"  refer- 
ring at  the  close  to  the  slogan,  "The 
Left-over  Lock."  Customers  should 
carry  away  with  them  pleasant  mem- 
ories of  the  store,  whether  a  sale  had 
been  made  or  not,  stated  Mr.  Parrish. 

Durin?  the  various  "talks"  reference 
was  made  to  tV'e  srreat  lo=s  the  firm 
sustained  in  the  death  of  Major  Chas. 
E.  Sutcliffe  and  the  late  C.  A.  Hooper, 
and  at  the  close  a  hearty  vote  of  thanks 
was  tendered  Mr.  Sutcliffe  by  W.  J.  Fer- 
euson  and  L.  W.  Cloutier.  Miss  G. 
Stanley  also  added  a  few  words,  as 
did  Mr.  Kerr,  of  Kingston,  who  enlarg- 
ed on  the  statements  of  the  mover  and 
seconder  of  the  motion. 


All  told,  it  was  a  successful,  as  well 
as  somewhat  unique  gathering,  and  one 
which  every  member  of  the  staff  en- 
joyed. 

Avoid    Misrepresentations 

Mr.  Sutcliffe  mentioned  to  DRY 
GOODS  REVIEW  in  reference  to  plans 
recently  adopted  for  educational  work 
in  the  store  that  the  heads  of  the  vari- 
ous departments  will  take  their  turn  in 
giving  instruction  and  advice  in  selling, 
deportment,  stock  keeping,  etc.,  to  half 
of  the  staff  each  morning  on  two  con- 
secutive days  each  week.  This  gather- 
ing is  not  termed  a  class,  but  a  confer- 
ence where  experiences  and  ideas  are. 
exchanged. 

"We  are,"  he  said,'  "strong  believers 
in  teaching  juniors  the  make-up  of  the 
merchandise  they  handle,  how  and  where 
the  goods  are  made  and  what  they  are 
made  of.  This  knowledge  gives  the 
salesperson  a  talking  point  and  does 
away  with  misrepresentations  which 
are  often  made  through  lack  of  acquaint- 
ance with  the  goods  handled." 

"This  is  the  first  time  that  we  have 
tried  out  anything  of  this  kind  but  we 
feel  very  enthusiastic  over  ithe  /plan 
and  firmly  believe  that  no  store,  no 
matter  how  large  or  small,  can  spend  a 
few  hours  a  week  to  better  advantage 
than  instructing  its  employees  in  pro- 
per business  methods." 


CLERKS    PRACTISE    MANAGING 

A  practical  suggestion  is  contained  in 
the  following  from  "Gilt  and  Glimmer": 

"A  plan  has  been  successfully  tried  out 
by  some  live  merchants  of  calling  on  each 
one  of  their  salesmen  in  turn  to  take  com- 
plete charge  of  the  merchandizing  for  a 
week  at  a  time,  the  proprietor  merely  pass- 
ing on  each  new  suggestion,  so  that  any  in- 
jurious policy  may  not  be  unwittingly  in- 
troduced. The  clerk  who  is  in  charge  will 
suggest  the  store  displays,  window  trims, 
advertising,  and  what  particular  lines  shall 
be  pushed  during  the  coming  week,  so  each 
one  of  these  men  will  become  more  capable 
and  more  valuable  to  his  employer,  and 
almost  invariably  most  excellent  results  are 
obtained.  Each  will  vie  in  a  friendly  spirit 
with  his  fellows  to  make  his  allotted  turn 
of  management  the  most  successful,  and  he 
will  exert  every  effort  to  obtain  the  best 
results  from  each  of  the  salespeople  during 
the   time  that  he   is  in   charge." 


JAPANESE    IMITATE    WELL 

(Continued  from  page  28.) 

elude  both  men's  and  women's  lines. 
The  fabrics  as  well  as  the  gloves  are 
made  complete  in  the  one  factory,  but 
neither  the  machinery  nor  the  cutting 
is  such  as  to  give  them  a  good  enough 
fit  to  satisfy  the  public  generally.  The 
work  is  not  really  of  a  fine  nature  and 
buyers  are  telling  the  Japanese  manu- 
facturers that  unless  the  work  improves 
they  certainly  have  no  chance  of  holding 
their  market  after  the  war  is  over.  The 
same  difficulty  applies  to  the  manufac- 
ture of  underwear.  A  good  shapely  gar- 
ment designed  to  fit  is  not  produced 
yet,  but  the  samples  for  men's  wear  are, 
so  far,  much  superior  to  those  made  for 
women.  For  both  Canada  and  the 
United  States  the  demands  for  women's 
underwear  are  for  garments  of  perfect 
fit,  but,  as  said  before,  since  t^e  Japanese 
women  do  not  wear  the  same  sort  of 
garments  that  the  European  and  Wes- 
tern women  wear  there  is  little  hope 
that  the  Japanese  manufacturer  will  be 
able  to  turn  out  a  garment  which  satis- 
fies the  Western  buyer.  A  big  business 
in  underwear  has  already  been  developed 
with  London,  but  it  does  not  "mount  to 
very  much  in  America  so  far. 
No  Power  Machines 
The  custom  of  the  Japanese  of  sitting 
on  the  floor  at  their  work  has  made  the 
use  of  power  machines  in  their  factories 
very  difficult.  In  fact  there  are  few,  if 
any.  This  lack  of  power  makes  the 
work  slower  so  that  even  though  wages 
are  lower  than  in  the  West  the  time 
consumed  brings  up  the  cost  of  manu- 
facturing considerably.  The  Japanese 
manufacturer,  too,  does  not  seem  to  have 
learned  the  art  of  cutting  materials  up 
to  the  best  advantage.  For  inst-ince, 
where  a  European  cutter  would  get  per- 
haps twelve  articles  out  of  a  certain 
length  of  fabric  the  Japanese  cutter 
would  get  no  more  than  ten.  All  these 
little  imperfections  in  manufacture  help 
to  keep  up  the  cost  and  reduce  the 
quality  of  output.  The  ambition  of 
Japan  is  such,  however,  as  to  give  as- 
surance that  her  manufacturing  methods 
will  improve  rapidly  and  as  they  accus- 
tom themselves  to  Western  ways  and 
means  their  output  will  be  able  to  hold 
the  market  which  they  are  now  gain- 
ing. 


See   that    the    heads    of   departments    in    your   store    read    DRY    GOODS    REVIEW. 
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Dry  Goods  Review 


What  follows  this  good  business 

There's  more  profit  in  the  sale  of  a  pair  of 
"TAPATCO"  Cotton  Work  Gloves  than  is  seen  in 
the  fair  margin  they  leave  you.  There's  the  forging 
of  a  link  of  business  friendship  with  the  workman — 
the  man  constantly  in  the  market  for  articles  as  well 
as  gloves. 

The  satisfactory  wear  obtained  from  a  pair  of 
"TAPATCO"  Gloves  is  reflected  in  sales  of  other  "work- 
man's goods"  as-  well  as  in  increased  sales  of  work  gloves. 

TAPATCO  Gloves  are  made  in  Gauntlet,  Knit  Wrist  and 
Band   Top   Styles,   in   heavy,   medium   or   light   weights. 
Leather    Tip,    Leather    and    Leatherette    Faced    Gloves, 
■imammd  Jersey  Gloves  and  Mitts  in  Tan,  Slate  and  Oxford. 


■^•^-:js:v::-^l -;.-:. 


The  American  Pad  &  Textile  Co. 


CHATHAM,  ONTARIO 


ARM  and  HAMMER 

SHIRTS -OVERALLS 

ALWAYS  SELL  WELL 

For  over  forty  years  Arm  and 
Hammer  shirts  and  overalls 
have  held  the  field  because  of 
their  great  strength  and  dur- 
ability. 

To-day  they  are  stronger  and  better  than  ever  before, 

Their  superiority  is  maintained  through  our  new  special 
stitching  and  reinforcement  and  the  extra  careful  work- 
manship that  goes  into  each  garment, 

J.  A.  HAUGH  MFG.  CO.,  LIMITED 

658   KING   STREET  WEST,   TORONTO 
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The  ARLINGTON 


'The  Arlington  Cleanable  Collar 

has  cut  my  laundry  bill  to 

the  vanishing  point." 

Whether  your  customers  are  economiz- 
ing from  the  standpoint  of  duty  or 
necessity  they  will  find  the  Arlington 
Collar  a  big  money-saver.  Draw  their 
attention  to  the  real  linen  appearance, 
the  excellent  shapes  and  the  "instant 
cleanable"  features  of  the  Arlington 
line.  The  sizes  are  varied  enough  to 
meet  every  customer's  requirements. 
And  Arlington  sales  give  good  profits. 

The  Arlington  Company  of  Canada 

Limited 
76   BAY  STREET,   TORONTO 

Montreal:    Read  Bldg.,  and  Winnipeg:  Travellers  Bldg.,  Bannantyne  St. 


about     changing     styles     and     fashions     will     interest     clerks. 
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Dry  Goods  Review 


KANT((RACK  and  Economy 

Kant|<racK  Collars  have  always  been  a  means  to 
economy.  They  have  saved  thousands  of  dollars  in 
laundry  bills  for  men  of  all  classes. 

Now,  in  these  days  of  enforced  economy  it  should 
De  a  pleasure  to  all  merchants  to  introduce  KantKracK 
and  its  great  saving  wherever  possible. 

There  are  many  men  customers  of  yours  who  would 
welcome  the  chance  to  save  money  which    KantKracK 
brings  to  all  its  wearers. 
Recommend  I>ntK*acK    for   economy's  sake. 

We  manufacture  the  Onli-Wa  Tie  Holder  in  Can- 
ada. A  sure  means  to  greater  sales  of  men's  ties. 
$3.50  a  dozen. 

The   Parsons   fe?   Parsons   Canadian   Company 

HAMILTON.  ONTARIO 

Established   in  U.S.A.    1879  Establish  in  Canada  in  1907 


Special  Attention 
To  Mail  Orders 

We  have  established  a  special 
department  with  a  complete  staff 
which  will  devote  its  entire  ener- 
gies to  filling  mail  orders.  We 
guarantee  entire  satisfaction, 
and  will  eladly  take  back  any 
goods  which  may  be  found 
unsatisfactory. 

Twelve  Departments  to  select 
from,  all  well  stocked  with 
goods. 

Ask  for  our  special  for-n  furnished  free 

P.  P.  Martin  &  Co.,   Limited 

50  St.  Paul  St.,  West,  MONTREAL,  Que. 

Quebec,  7  Rue  Charest ;  Ottawa.  25  Sparks  St.;  Toronto, 
152  Bay  St.;  Three  Rivers,  82  Royal  St.;  Sherbrooke, 
( irand   Central  Hotel. 


CASH  FOR 
OLD  HATS 


We  will  buy  in  all  your  left-over 
hats  for  spot  cash. 

SOFT  HATS 

STIFF  HATS 

FUR  HATS 

WOOL  HATS,  Etc. 

All  Sizes,    Colors,    Shapes,  Materials. 
The  Sooner  the  better. 

Go  through  your  old  stocks  and 
ask  for  our  list  of  prices  on  any 
you  want  to  convert  into  cash. 

Dubrule  Mfg.  Company 


164  McGill  St. 


MONTREAL 


iterest    all    the    members    of    your 


Dry  Goods  Review 


MEN    AND   HOYS'    DEPARTMENT 


Carhartt's    Work    Trousers 


Honestly  Made  for  Service 


With  overalls  at  high  prices 
sales  of  work  pants  are  bound 
to  increase.  They  will  be  bought 
for  the  sake  of  economy  and  it 
will  be  good  business  on  your 
part  to  see  that  this  desire  for 
saving  is  fully  met,  The  sure 
way  to  help  your  customer 
economize  is  to  supply  Car- 
hartt's  sturdy  and  strong  Work 
Pants.  They  are  made  of  the 
best     Cottonades,     are     double 


stitched,  best  grade  of  buttons 
and  trimmings  are  used — and 
they  are  sold  under  the  regular 
Carhartt  guarantee. 
The  four  garments  shown  here 
illustrate  the  values  we  are  giv- 
ing, ranging  from  $18  to  $21 
per  dozen. 

Order  sample  dozens,  or  if  you 
prefer,  we  will  gladly  send  in- 
dividual pairs  for  your  inspec- 
tion. 


Hamilton  Carhartt 
Cotton   Mills,   Ltd. 

Toronto    Unit 

TORONTO  MONTREAL  WINNIPEG 

VANCOUVER  LIVERPOOL,  ENG. 

be    interested    in    the    section    on    equipment    and    display. 


ADVERTISING  ONLY  DEFECTS  OF  GOODS  OFFERED 

On  the  Principle  That  Truth  and  Honesty  Are  the  Strongest  Appeals  to  Couple  With  Low 
Prices,  Goodwins  Limited,  Montreal,  Achieve  Success  With  a  Remarkable  Depar- 
ture in  the  Field  of  Special  Sale  Advertising. 


TO  advertise  on  full  page  scale 
without  saying  one  word  about  the 
goods  offered  or  their  prices  has 
been  tried,  as  readers  of  last  month's 
issue  of  DRY  GOODS  REVIEW  will 
remember.  To  advertise  nothing  but 
the  defects  of  the  goods  offered  has 
also  been  tried,  and  here  is  the  adver- 
tisement illustrated  for  your  scrutiny. 
Followed  the  "Peacock"  Advt. 
The  advertisement  here  shown  was 
published  in  a  Montreal  evening  paper 
five  days  after  the  Spring  opening  of 
Goodwins  Ltd.  had  been  announced  by 
a  picture  of  a  huge  peacock,  the  date 
and  the  name  "Goodwins."  The  pea- 
cock advertisement  was  reproduced  in 
last  month's  DRY  GOODS  REVIEW. 
The  advertisement  here  shown  draws 
attention  to  a  special  sale  of  shoes,  and 
is  also  worthy  of  classification  as  one 
of  the  outstanding  features  in  retail 
advertising  for  the  early  part  of  1918. 

Picks  Out  the  BAD  Points 

This  advertisement  is  also  by  Good- 
wins Limited,  Montreal,  not  as  spectacu- 
lar a  piece  of  work  as  was  the  first,  but 
an  even  more  daring  departure  from 
routine.  There  are  those  who  believe 
that  it  will  be  the  pioneer  in  a  new  type 
of  advertising  that  may  be  termed 
Truth  Idealized.  This  advertisement  did 
not  say  a  word  about  the  "good"  points 
of  the  shoes  which  it  showed:  it  told  of 
their  BAD  points.  They'  weren't  this, 
and  they  weren't  that;  too  short,  of  poor 
color,  "shades  do  not  blend  as  well  as 
they  might,"  "Color  contrast  too  start- 
ling," "No  back  strap,"  "Two-tone  color 
that  doesn't  seem  to  have  taken,"  and 
so  on,  regular  "knocking"  of  the  stock 
the  store  is  trying  to  sell.  Where  the 
first  advertisement  left  all  to  the  imag- 
ination, this  shoe  ad.  left  nothing,  the 
bad  points  of  those  shoes,  anyway.  It 
was  Truth  in  Advertising  with  a  ven- 
geance. 

A  Great  Success 

And  yet  DRY  GOODS  REVIEW 
understands  that  the  sale  was  a  remark- 
able success.  That  was  the  impression 
over  the  whole  store,  and  the  number 
that  attended  the  sale,  drawn  by  the 
recital  of  those  "imperfections,"  and  the 


stock   they  carried   away   were   a   proof 
of  this  success. 

Truth  Wins  Byers 

In  other  words,  this  store  had  tried 
out  the  experiment  of  offering  goods 
for  sale  at  a  reduced  price,  and  telling 
the  public  frankly  why  they  were  not 
worth  the  price  they  would  have  been 
had  they  been  up  to  sample.  In  days, 
and  years  past,  the  average  woman  had 
been  told  from  hundreds  of  places  that 
the  reduced  prices  were  due  to  "an  un- 
usually fine  purchase,"  or  because 
we  have  been  able  to  offer  the  cash  to 
the  manufacturer,  or  because  "these 
are  travellers'  samples,"  whereof 
there  are  an  astonishing  number  scat- 
tered at  times  over  the  country — but 
this  ad.  of  Goodwin's  was  a  new  type-, 
it  was  so  "absurdly"  frank,  almost  brut- 
ally so,  that  she  was  disposed  to  accept 
the  challenge  and  call  and  see  whether 
in  these  shoes  that  the  store  was  "run- 
ning down"  there  might  not  be  some- 
thing that  would  fit  and  suit  her.  She 
was  in  the  position  of  some  anxious  one 
who  "knew  the  worst,"  and  anything  else 
she  could  find  out  about  those  shoes, 
well,  might  make  them  seem  not  so  very 
bad   a  lot  after  all. 

Truth,  Whole  Truth,  Nothing  But  Truth 

It  seems  very  subtle.  It  is  really  so 
very,  very  simple  that  a  child  can  appre- 
ciate it.  All  that  has  been  done  in  this 
quite  startling  advertisement  is  to  tell 
the  truth,  the  whole  truth,  and  nothing 
but  the  truth.  The  advertisement  is  a 
notable  triumph  over  the  Ananias  tend- 
ency in  Bargain  Sale  Advertisements. 
By  its  simple  strength  of  accuracy  to 
detail  it  stands  out  more  convincingly 
than  a  whole  store  front  of  flaming  red 
and  yellow  posters  about  a  fire  sale.  And 
it  is  just  as  attention-getting  as  the 
strongest  series  of  superlatives.  For 
the  particular  occasion  of  its  use  this 
advertisement  pointing  out  mostly  the  de- 
fects of  the  goods  it  set  out  to  sell  has 
remarkable  merits,  but  quite  possibly  the 
same  plan  might  not  suit  every  com- 
munity. 

Not  For  Regular  Use 

Nor  would  it  be  advisable  to  use  such 
a  method  in  advertising  regularly,  that  is 


unless  the  store  so  doing  were  in  business 
frequently  with  special  lines  of  defective 
goods — 'job  lots,'  perhaps.  In  the  case 
of  the  advertisement  illustrated  the  ele- 
ment of  surprise,  of  course,  went  far  to 
make  it  a  big  attention-catcher.  And 
any  store  with  a  good  reputation  for 
quality  goods  might  make  use  of  similar 
advertising  once  or  twice  with  the  same 
success.  In  fact  the  more  solid  the 
store's  reputation  for  quality  the  greater 
the  necessity  for  telling  the  truth  about 
less  than  perfect  goods  offered  for  sale 
within  its  premises.  In  the  advertise- 
ment itself,  however,  the  keen  merchant 
will  find  much  to  consider  carefully,  and 
think  over  with  regard  to  the  business  of 
advertising  generally  as  applied  to  his 
own  community.  A  way  may  be  found 
here  for  getting  rid  of  a  good  deal  of 
slow-to-move  stock  if  the  stock  has  qual- 
ities of  merit.  Or,  on  a  small  scale, 
something  like  this  advertising  method 
might  be  used  as  a  special  ''draw"  for  a 
certain  class  of  trade  worth  having  for 
an  occasion  at  least.  One  thing  is  sure, 
and  that  is  that  to  advertise  in  this  man- 
ner a  store  is  certain  to  be  much  talked 
of.  So  here  are  some  particulars  of  the 
advertisement  rendered  in  larger  type 
for  your  easier  reading: 

Telling  "What's  Wrong" 

Here  is  what  the  opening  paragraph 
of  the  body  of  the  ad.  said: 

"We  have  refrained  from  emphasizing 
the  good  qualities  of  these  boots,  believ- 
ing that  you  prefer  to  know  what  is 
wrong  with  them.  Why  have  we  reduced 
the  prices  ? — and  as  clearly  as  we  can, 
we  are  seeking  to  give  you  this  infor- 
mation so  that  you  will  not  expect  more 
than  you  ought  to  expect. 

"If  a  pair  of  boots  doesn't  fit  you, 
it  doesn't  make  any  difference  how  good 
the  style  is  nor  how  low  the  price;  con- 
sequently we  have  given  you  tha  sizes 
that  are  only  available  in  each  group, 
and  we  would  like  you  to  remember  that 
in  some  cases  there  is  only  one  pair  t» 
a  size  in  that  particular  group.  You'll 
find  some  indication  of  that  in  the  quanv 
tity  of  pairs  in  the  group. 


Some    of    your    staff    will    want    to    study    the    course    on    show    card    writing. 


Dry  Goods  Reviex 
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Lunch    at    Goodwin'* 
tWr  Diihcs  1 1  30  lo  2.30 


GOODWINS  DAILY  STORE  NEWS 


Store  Opens  9  am 
Store  Closet  6  p.m 


A  Sale  Of  3,800  Pairs  Of  Women's  Boots 
To  Last  Several  Days  Beginning  Monday 


None  Perfect.  No.  Not  One 

"Some  of  these  boots,  as  you  will  notice,  are  not  high 
enough  to  satisfy  the  present  demand  and  yet  possibly  every- 
thing else  about  them  is  just  to  one's  own  satisfaction;  on  the 
other  hand,  some  are  high  enough  for  one  and  yet  the  color 
combinations  are  not  pleasing  to  another.  You  can  rest 
assured  of  this:  that  whether  it  be  the  fact  that  we  have  not 
the  sizes  in  the  lines,  or  that  the  color  combinations  are  not 
pleasin.tr.  or  that  Cuban  heels  are  where  Louis  heels  ought  to 
be;  or  they  are  buttoned  where  they  should  be  laced;  or,  as  in 
some  few  cases,  they  haven't  a  back  strap  .  .  . — there  is 
not  a  pair  of  boots  in  this  offering  that  is  exactly  pleasing  in 
all  points  to  everybody.  That  is  why  the  prices  have  been 
reduced  so  drastically." 

Strict  Honesty 

It  will  be  noted  that  the  sale  was  held  in  a  special  section 
of  the  basement,  formerly  used  by  the  toy  department,  in 
order  to  remove  the  goods  from  the  regular  shoe  department, 
and  not  interfere  with  the  regular  sales.  This  would  not 
hinder  a  customer  from  going  up  to  the  department  if  she 
could  not  be  suited  in  the  basement  sale.  One  of  the  most 
valuable  results  of  such  advertising,  it  .might  be  inferred, 
was  that  in  future  the  store  would  continue  to  benefit  from 
the  reputation  for  strict  honesty  that  it  had  acquired  to  an 
unusual  degree  from  the  particular  character  of  this  sale 
(in  no  wise  implying,  of  course,  that  it  did  not  possess  this 
reputation  before,  but  undoubtedly  this  would  be  impressed). 

It  will  be  noticed  in  the  advertisement  that  is  reproduced 
that  an  arrow  is  used  in  two  or  three  places  in  each  shoe, 
pointing  out  the  regular  features:  patent  leather  vamp, 
leather  Louis  heel,  fawn  buckskin  top,  and  so  on.  These  even 
marked  the  height  of  the  shoe,  as  in  one  case,  8M:  inches  from 
ground. 

A  Basement  Sale 

In  the  advertisement  that  followed  this  one,  appearing  in 
the  Monday  issue,  where  the  other  was  in  on  Saturday,  it  was 
stated  that  as  the  second  ad  was  being  written  before  the 
sale  took  place  (in  order  to  get  in  the  paper  in  time)  it  would 
not  be  known  what  the  sales  were.  "We  are  wondering  now 
whether  we  made  a  mistake  or  not  in  putting  the  sale  in  the 
basement.  We  did  that  to  keep  our  regular  staff  busy  selling 
regular  stock  which  is  full  and  comprehensive,  without  an 
out-of-style,  off-shade  or  unworthy  pair  of  boots  on  the 
shelves."  Then  the  ad  went  on  to  tell  of  some  of  these  regu- 
lar lines. 

But  again  it  went  back  to  the  off -color  shoes:  "What  we 
might  consider  a  fault,  the  wearer  might  consider  a  virtue. 
A  canary  upper  associated  with  a  plum  vamp  is  in  order  or 
not  according  to  the  ability  of  the  person  to  wear  it  effec- 
tively. A  great  many  of  these  boots  may  be  one  or  two 
inches  lower  than  the  height  of  the  fashion,  but  the  material 
is  of  such  quality  that  we  believe  they  will  outwear  the  fashion 
.  .  .  Then,  think  of  the  prices— $2.28,  $3.19,  $3.29,  $3.50, 
$3.95,  $5.00,  $5.95,  $6.50,  $7.00." 

Two  Effective  Advertisements 

The  test  of  any  advertising  is  not  how  it  strikes  the  curi- 
ous minded,  not  how  it  interests  the  casual  newspaper  reader, 
but  how  it  sells  goods.  Both  the  "peacock"  advertisement 
which  told  not  one  word  about  the  goods  and  the  advertise- 
ment shown  here  which  told  nothing  but  the  bad  points  in 
the  shoes  offered,  have  been  written  down  remarkably  suc- 
cessful. They  brought  business.  Their  very  boldness  de- 
served to. 


3800  Pairs  of  Women's  Boots  taken  out  of  the  regular  depart- 
ment, sent  for  a  Sale  to  the  Basement,  and  reduced  in  price  to  an 
amount  totally  unrepresentative  of  actual  value. 

Some  of  these  boots  as  >uu  will 


wrong  with  them.  Why  haves 

.  .  and  as  clearly  as  we  can.  wi 
you  this  information  so  that  you  i 
than  you  ought  to  expect. 

If  a  pair  of  boots  doesn't  fi!  von 
difference  how  good  the  style  is  no 
consequently  we  have  given  you  tl 
available  in  each  group,  and  we  w 
member  that  in  some  cases  there  is  only  one' pair  to  a 
size  in  that  particular  group    You  II  find  some  indication 
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ind,  and  yet.  possibly 
to  one's  own  satiafac- 
i  high  en 
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cver>  tiling  else  almul  the 
tion;  on  the  other  hand, 
and  yet  the  color  combinat 

You  can  rest  assured  of  tin-.,  dial  whether  it  bo  the  fact 
that  we  have  not  the  sizes  in  the  lines,  or  that  the  color 
combinations  are  not  pleasing;  or  that  Cuban  heels  are 
where  lx>uis  heels  ought  lo  be;  or  they  are  buttoned 
where  they  should  lie  la.  .si ,  or,  a .  in  sonic  few  cases,  they 
haven't  a  bacK  strap.  '  .  .  .  there  is  not  a  pair  of 
boots  in  this  offenng  that  is  exactly  pleasing  in  all  points 
to  everybody.  That  is  why  I  he  prices  have  been  reduced 
drastically. 


In  order  not  to  interfere  with  the  regular  business  to  be  done 
in  the  Shoe  Dept.  this  entire  Sale  will  be  conducted  in  specially 
prepared  quarters  in  the  Basement. 


market    conditions    can    explain    why    prices    are    so    hifch. 


DRESS  FABRICS 


AND  SILKS 


INTEREST  LIVE  IN  FALL  SILKS 

Market  Pretty  Well  Cleared  of  Summer  Lines — Satins  and  Dark 
Shades  for  Fall — Some  Ornate  Patterns — Prices  to  be  Higher. 


ONE  of  the  best  known  importers 
who  buys  silks  for  the  cutting-up 
trade  and  who  has  recently  return- 
ed from  Japan  mentioned  to  DRY 
GOODS  REVIEW  that  while  he  was  in 
Japan  there  was  a  general  increase  in 
manufactured  silks  of  10  per  cent.  With- 
in a  week  after  his  return  to  Toronto 
he  received  a  cable  notifying  him  of  an- 
other increase  of  15  per  cent.  The  last 
one  seemed  a  little  too  much  and  so  he 
immediately  departed  for  New  York  in 
order  to  see  what  inducements  that  mar- 
ket could  offer.  He  had  not  returned  at 
time  of  going  to  press  but  DRY  GOODS 
REVIEW  has  been  told  that  even  there 
a  distinct  shortage  of  goods  for  the  pre- 
sent season  is  felt. 

No  Left-overs  For  Summer 
Manufacturers  prophesied  a  big  sea- 
son in  1918  for  silk  but  demand  seems 
to  have  outgrown  all  expectations.  Es- 
pecially in  gingham  taffetas  and  silks 
in  the  sand  and  champagne  colors  is 
the  deficiency  great.  Most  of  the  re- 
tailers are  pretty  well  supplied  by  now, 
of  course,  but  in  case  they  have  not  pro- 
vided in  full  for  their  Spring  and  Sum- 
mer needs  there  seems  practically  no 
hope  of  them  replenishing  their  stock 
now.  There  are  none  of  the  odds  and 
ends  to  be  picked  up  which  are  usually 
to  be  had  at  this  time  of  year.  Manu- 
facturers are  busying  themselves  with 
Fall  goods,  while  the  public  are  begin- 
ning to  appear  in  their  new  silk  suits 
and  pretty  silk  frocks  and  going  back 
to  the  stores  for  more  of  similar  ma- 
terial. 

Intricate  Designs  For  Fall 
Printed  silks  for  Fall  are  to  be  the 
big  thing  again.  Linings  for  furs,  suits 
and  coats,  whether  of  the  finest  produc- 
tions or  in  loosely  woven  silk  and  cot- 
ton mixtures  are  all  shown  in  fairly 
vivid  colorings  and  intricate  designs. 
Patterns  include  extremely  large  and  also 
small  close  all-over  motifs,  and  in  many 
of  the  large  patterns  the  background 
has  an  over  pattern  of  lacey  or  scroll 
effect,  or  there  may  be  this  veiled  de- 
sign (frequently  in  black)  over  the 
whole  motif  and  background.     One  strik- 


ingly original  design  depicted  a  sun- 
flower on  a  peacock  blue  ground.  "High- 
ly ornate"  is  the  phrase  which  may  be 
said   to   characterize  Fall    silk   designs. 

Plaids  and  stripes  will  be  offered  again. 
Their  vogue  at  present  seems  to  indi- 
cate that  they  will  be  used  again  in  the 
Fall  for  separate  skirts,  trimmings,  and 
in  combination  with  plain  fabrics  either 
of  silk  or  cloth.  Of  course,  the  separ- 
ate skirt  for  Fall  never  amounts  to  the 
same  importance  that  it  does  for  Spring 
and  Summer. 

Satins    Fall    Leaders 

Demand  for  satins  of  all  kinds  is  be- 
ing prepared  for  by  the  mills.  Cotton 
backed  satins  for  linings  are  already 
numerous  and  the  richest  dress  satins 
are  creating  much  interest.  The  plain 
goods  are  shown  in  a  very  attractive 
color  range,  darker  for  the  most  part 
than  the  Spring  colorings,  of  course,  but 
perhaps  a  tone  or  two  lighter  on  an 
average  than  those  of  last  Fall.  Es- 
pecially in  blues  is  this  livelier  though 
still  dignified  coloring  noticeable,  and 
there  is  some  feeling  that  peacock  is 
going  to  continue  good.  Greens,  taupes, 
browns,  greys,  wines  and  bark  are  also 
among  the  favorites  again. 

In  addition  to  satin  there  are  taffeta, 
faille,  grosgrain,  gros  de  Londres,  peau 
de    cygne,    messalines,    Georgette    crepe, 


■^r<&v 
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crepe  de  Chine,  crepe  meteor,  etc.,  which 
are  wanted  in  big  volume.  Indestructible 
voile  will  probably  continue  good,  es- 
pecially for  use  with  satin  or  the 
fashionable  silks.  It  will  be  used  in 
suitable  patterns  as  well  as  plain.  At 
present  it  is  oftenest  seen  in  foulard 
but  for  Fall  it  will  adopt  some  of  the 
plainer  plaids  or  stripes.  Pussy  willow 
and  floriswah  will  also  maintain  their 
importance  for  high  class  purposes. 
Prices  Increase 
Prices  on  the  whole  will  probably  be 
some  10  or  15  per  cent.,  or  in  some 
cases  20  per  cent.,  higher  than  they 
were  a  year  ago.  Even  at  that,  of 
'course,  the  mills  are  working  on  raw 
silk  which  they  purchased  at  lower  than 
present  market  prices,  though  higher 
than  that  used  for  last  Fall's  produc- 
tion. They  promise,  however,  to  make 
the   advance   as   low  as   is  reasonable. 


For  Fall 


New    lining    satin     in    sunflower    pattern. 
Shown    by   Bell,   Campbell   &   Co.,  Toronto. 


SILKS     AND     VELVETS     FOR     THE 
MERMAIDS 

WHILE  the  enemy's  submarine  cam- 
paign is  directed  chiefly  against  supplies 
of  food  and  ammunition  to  our  armies, 
they  are  not  averse  to  sinking  "second- 
rate"  matter  in  the  way  of  passenger 
ships  and  merchandise  for  civilian  use, 
when  they  get  an  opportunity.  Never- 
theless our  merchants  regard  themselves 
as  particularly  fortunate  in  having  lost 
so  little  in  nearly  four  years  of  fierce 
warfare.  Protection  has  come  high,  of 
course,  but  still  our  ships  have  been  ply- 
ing  the    seas   fairly   regularly. 

During  the  past  month,  however,  loss- 
es have  been  sustained  by  a  number  of 
firms  which,  though  not  at  all  serious 
to  trade  in  general,  will  serve  to  im- 
press upon  buyers  the  difficulties  in  the 
way  of  their  orders  being  filled,  while 
the  mermaids  will  no  doubt  revel  in  the 
pretty  new  togs  sent  down  from  above. 
On  the  "Seagull"  plying  between  Havre 
and  Liverpool,  A.  Germain  &  Cie.,  Paris, 
lost  17  cases  of  goods  valued  at  over 
$20,000.  Eleven  of  those  cases  contained 
velvet,  4  perfumery  and  2  lingerie.  This 
is  the  first  loss  which  this  firm  has 
sustained  since  the  war  began  though 
they  have  been  shipping  goods  to  their 
representatives  here  every  month. 
Messrs.  Hayes  &  Lailey,  Toronto,  lost 
8   cases   on  the   same  ship. 

The  "Lake  Michigan"  which  also  went 
down   in    A.pril    is   said   to   have   carried 


Your    employees    will   be   glad    to    read    your    copy    of    DRY    GOODS    REVIEW. 


Dry  Goods  Review 


D  R  ESS    F  A  I'.  RICS 


the  most  valuable  cargo  sent  out  since 
the  beginning  of  the  year.  On  it  the 
American  Hat  Co.  lost  8  cases  of  Eng- 
lish velvet:  Chas.  Mouterde  lost  ::  cases 
of  French  velvet   and   5   cases   of   silk. 

This  is  by  no  means  an  official  report 
but  just  a  few  items  of  interest  which 
were  mentioned  to  DRY  GOODS  RE- 
VI KW   during  the  past   month. 


PILE  FABRICS 

Al.I.  manner  of  pile  fabrics  are  promised 
good  sale  for  Fall.  Not  only  are  they 
to  be  good  for  popular  priced  garments, 
but  goodly  quantities  are  being  made 
for  high  class  trimmings  which  are  of 
really  beautiful  texture.  A  number  of 
handsome  coats  are  being  made  again 
of  the  fine  grade  plushes,  and  manufac- 
turers state  that  they  believe  the  call 
for  them  will  be  greater  this  year  than 
ever  before.  Heavy  all  wool  coatings 
are  almost  not  to  be  had,  and  certainly 
not  at  a  price  which  the  public  can  be 
expected  to  pay  in  any  numbers  as  in 
former  years,  unless  of  course  the 
shorter  coat  idea  should  happen  to  meet 
with  success.  This  would  keep  the  price 
from  going  quite  so  high,  but  even  then 
it  will  be  considerably  beyond  last 
year's. 

"Araba"  is  one  of  the  Fall  pile  fab- 
rics being  shown.  It  is  a  short,  flat 
pile  with  a  "monkey-skin"  effect.  A 
return  to  "Baby  Lamb"  is  also  notice- 
able. Nutria,  sable,  mole  and  beaver 
are  the  leading  fur-fabric  trimmings  be 
ing  used.  Of  these  the  sable  is  per- 
haps the  newest  which  is  meeting  with 
success.  Prices  of  all  pile  fabrics  are 
said  to  be  up  almost  50  per  cent.  above 
a  year  ago. 


WOOLEN  FABRICS 

Have    The    Assistance    Of    Many    Other 

Materials  For  Fall  And   Winter 

Clothing 

WITH  corduroys,  plushes,  velvets  and 
other  pile  fabrics,  a  certain  amount  of 
mohairs,  wool  and  cotton  mixtures,  silk 
and  cotton  and  silk  and  wool  mixtures, 
heavy  artificial  silk  jersey  fabrics  and 
some  heavy  satins  and  corded  silks  ap- 
pearing in  the  Fall  and  Winter  range  of 
fabrics,  it  looks  as  if  the  slim  amount  of 
all-wool  goods  is  not  going  to  cause  any 
real  suffering  this  year.  Manufacturers 
say  that  not  nearly  enough  tweeds  have 
been  produced  for  the  demand  there  is 
for  them  at  present  and  the  likelihood  is 
that  they  will  be  wanted  in  still  greater 
quantities  for  Fall,  both  in  the  better 
grades  and  in  the  qualities  that  have 
been  known  as  "popular  priced." 

Broadcloths,  heavy  velours,  gabardine, 
tricotine  and  a  few  novelty  weaves  such 
as  have  been  described  in  previous  issues 
of  DRY  GOODS  REVIEW  will  sell  in  as 
great  quantities  as  can  be  procured  but 
with  the  prices  at  their  present  height 
the  amounts  produced  will  be  smaller 
than  ever,  for  manufacturers  realize  that 
that  part  of  the  public  who  purchased 
those  materials  at  $3.50  and  $4.00  a  yard 
last  vear  will   in    many   cases   decide   to 


From  Paris 


Fancy  silk  voiles  described  in  Paris  letter  and  sent   by   correspondent   to 
DRY   GOODS     REVIEW. 


wear  the  garments  a  second  season 
rather  than  pay  the  $5.00  to  $7.00  a  yard 
which  will  have  to  be  asked  for  them  this 
year.  Of  course  there  is  that  other  part 
to  be  considered  who  will  have  the  fine 
materials  regularly  and  they  are  the 
ones  of  course  for  whom  buyers  are  se- 
curing a  selection  of  pieces  at  the  prices 
named,  and  the  careful  merchant  is 
pretty  well  able  now  to  judge  the  num- 
ber of  his  customers  who  will  want  those 
goods. 

Among  these  high-priced  goods  de- 
signed especially  for  Fall  and  Winter 
there  are  the  new  things  which  France 
is  producing.  All  Rodier's  fabrics  have 
the  velours  finish  so  that  it  looks  as  if 
that  effect  is  to  be  the  leader  again  this 
year.  There  are  thick  and  long-napped 
materials,  diagonal,  coarse,  but  very  soft 
weaves,  fabrics  resembling  serge,  Bure, 
jersey,  etc.,  but  all  with  a  finish  as  close 
as  possible  to  velours  and  very  supple, 
whether  for  suits,  cloaks  or  coats. 


,     FALL  COTTONS 

Staple    Lines   Occupy    Attention   of    Can- 
adian   Mills    Chiefly — Some    Attractive 
Eiderdowns   Prove  Exceptions 

ONCE  again  Canadian  mills  are  inclined 
to  limit  the  number  of  patterns  which 
they  are  offering  for  Fall  in  cottons. 
This  is  due,  as  has  been  intimated  before, 
to  the  vigorous  calls  for  their  more 
staple  products.  Previous  to  the  last 
two  years  a  number  of  new  patterns 
were  usually  offered  for  Spring  and 
Fall  and  some  endeavor  was  made  to 
keep  pace  with  the  demand  for  novelties. 


Of  late,  however,  the  demands  upon 
Canadian  mills  have  been  so  heavy  for 
staple  goods  that  attention  has  been 
centred  largely  upon  them.  In  many 
cases  the  range  of  patterns  and  colorings 
has  been  considerably  reduced  in  order 
to  make  room  for  a  greater  output  in  the 
lines  which  have  greatest  demand. 

One  well-known  firm  was  about  to  pro- 
duce a  new  cloth  under  a  distinctive 
name  just  before  the  war  broke  out. 
This,  along  with  many  other  ideas  which 
are  yet  in  embryo  we  have  to  look  for- 
ward to  after  peace  is  again  established. 
The  increased  facilities  which  our  fac- 
tories have  acquired  owing  to  the  heavy 
war  demands  have  placed  them  in  a  bet- 
ter position  than  they  ever  were  before 
the  war  to  do  a  big  share  of  supplying 
t^e  home  market  needs.  Even  if  they 
should  still  leave  the  production  of  fancy 
and  novelty  lines  largely  to  their  ac- 
customed sources  they  will  still  no  doubt 
be  busy  to  capacity  with  staple  business, 
for  it  must  be  remembered  that  before 
the  war  Canada  did  not  begin  to  produce 
the  total  amount  of  staple  cottons  con- 
sumed, and  her  output  will  have  to  be 
vastly  increased  yet  before  that  amount 
is  made.  It  is  up  to  manufacturers  to 
keep  the  retail  trade  posted  as  to  what 
they  are  doing  and  what  their  specialties 
are. 

Some  interesting  new  eiderdowns  were 
discovered  by  DRY  GOODS  REVIEW 
in  the  Fall  offerings  of  one  manufacturer, 
and  are  reproduced  herewith,  just  to  re- 
mind buyers  that  exceptions  to  rules  are 
frenuently  as  important  as  the  rule  it- 
self. Wise  buyers  arc  of  course  always 
on    the   alert    for    these    exceptions. 


Customers    judge    your    store    by    the    knowledge    and    efficiency    of    the    staff. 
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For  the    Children    as  well  as  for   their    Parents 


•Delight    of    the    Younnste 


pt    indoors    by    a    show€ 


OBTAINABLE  FROM  LEADING 
IMPORTERS. 


SHOWERPROOFS 

ARE    IDEAL 

OUTDOOR  WEAR. 


'TpHE  fact  that  the  rain-repel- 
■*■    lent  qualities  of  "Cravenette" 

proofed  fabrics  are  obtained 
without  sacrificing  ventilation, 
makes  them  hygienic,  and,  there- 
fore, particularly  suitable  for 
Children's  Wear. 


LOOK 

FOR 

THE  STAMP. 


Reg?  Trade  Mark 

proofed  by 

The  -firawmtte  C°  LT9 


NO 
GUARANTEE 
WITHOUT. 


If  any  difficulty,  please  write  THE  CRAVENETTE  CO., Ltd 

(Dept.  6).  Well  Street,  Bradford,  Eng. 


YOU  CAN  SELL  WITH  CONFIDENCE 
IF  YOU  HAVE  THIS  MARK  ON  YOUR 

SHIRTINGS 


There    is   an    enormous    range    of    fine    designs,   and 
you  are  sure  to  find  just  the  one  you  want! 

The    SHIRTINGS    include    Zephyrs,    Cheviots,    Silk 

and   Cotton,   Fancy   Mattes,    Ceylons,   All-wool  and 

Union  Taffetas. 

The  Dress  Goods  include  the  ORIGINAL  SCOTCH 

GINGHAMS    and    latest    novelties    in    Voiles    and 

Crepes. 

David  &  John  Anderson,  Limited 
ATLANTIC  MILLS,  GLASGOW 

REPRESENTED  IN  CANADA  BY 

GREENSHIELDS,  LIMITED,  MONTREAL 


ESTABLISHED  1803. 


John  Hall,  Limited 

1  1  Mosley  Street,  Manchester 


Manufacturers   of 

Bedford  Cords,  Piques, 
Marcellas,  Welts,  etc., 

White  and  Colored-woven 
Cotton,  Mercerised  and 
Artificial  Silk  Vestings. 

Cable  Address  "CZARINE"     ABC  Code-Fifth  Edition. 


trks    will    gain 


efficiency    by    reading    DRV    GOODS    REVIEW. 
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PRACTICALLY 
EVERYTHING 
IN   COTTON 


Cotton  Prints,  Crepes,  Galateas, 
Shirtings,  Ducks,  Scrims,  Drills, 
Blankets,  Quilts,  Spreads,  Sheets, 
Pillow  Cotton,  Cambrics,  Art 
Tickings,  White  and  Gray 
Cottons,  Towels  and  Towel' 
lings,  Bags,  Yarns  and  Twines 


Dominion  Textile  Co. 

Limited 

montreal    toronto    winnipeg 


efficiency    of    your    staff    is    an    important    war    duty. 
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WAREHOUSES : 

48  -  50  Margaret  Street,  London,  W.,  England. 

J* 

CITY  WAREHOUSE: 

1  4  Old  Change,  London,  E.  C,  England. 


R.  G.  MAXWELL  &  CO. 

MANUFACTURERS 
HAWICK,    SCOTLAND    and    LONDON,    ENGLAND 

NlllllllllllllllilllllllllllllllllllllllllltlllllllllllllillllllllU^ 

Ladies'  Costume  and  Mantle  Cloths 

We  specialize  for  the  Ladies'  trade  only, 

with  the  latest  novelties  in  Costume  and 

Mantle  Cloths. 

We    also    make    large    quantities    of    our 

Standard    qualities   for   stock,    comprising 

piece-dyed  Cheviots,  Harris,  Donegal  and 

Homespun  Mixture  effects. 

Also  Mantle  Cloths  in  mixtures  and  piece 

dyes,   Blanket  and  Velour  finish,   various 

weights  and  qualities. 

Our  piece-dyed  Cheviots  being 
all  pure  wool,  we  can  dye  any 
special  shade  for  school  or 
other  contracts  and  give  quick 
delivery. 


Special  Attention  Given  to  the  Shipping  Trade. 

ALL  COMMUNICATIONS  TO 

R.  G.  MAXWELL  &  CO. 

48-50  Margaret  Street  London,  W.  1 ,  England 

Cablet:  Goufbaa.  Wesdo,  London.  Telephones:    Museum  2803-2804,  Banh  8276 

A.BC.  Cede, 5th Edition. 

Paris  New  York  Cape  Town 


Many    sales    are    missed    by    clerks    not    knowing    the    selling;    points    of    goods. 
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For  all 
Purposes 

Doth  day  and  night.  Lista  is  the 
most  beautiful  of  Silk  Fabrics. 
It  is  soft  and  dainty.  wears  and 
washes  well.  British  built. 


Wholesale  only: 
LISTER  &  Co.,  Ltd:, 
Old  Change,   E.C. 

Agents : 

HENDERSON  &  SMYTH, 

Toronto  and  Montreal. 


OSTfi 

See  latest  colourings 
and  designs. 

Sold  at  all  leading 
houses. 


Clerks    learn    the    selling    points    of    goods    handled    by    reading    the    advertisements 
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Fabrics  You  Can  Depend  Upon 

Sure  to  Sell,  Sure  to  Satisfy 
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The  productions  of  the  Calico  Printers'  Association,  Ltd.,  are  known  all 
over  the  world  for  dependability  and  a  unique  multiplicity  of  fabric  and 
design,  all  carefully  adopted  with  the  sureness  gained  by  long  experience, 
to  the  market  they  are  intended  to  supply. 


An   entirely   new   cloth,   already   in   great   demand,   and    an 
assured  success. 

Cepea  Serge  is  a  heavy,  firm-textured  Cotton  Fabric  with  a 
Serge  finish,  used  for  Day  and  Night  wear  for  Ladies,  Men 
and  Children.  Guaranteed  unshrinkable  and  fast  in  colours. 
Light  and  dark  grounds  in  108  ways.  Stripes,  spots,  etc.,  and  plain  shades  in  black, 
indigo,  navy,  blue,  pink,  helio,  green,  brown,  etc.     Width  30  inches. 


The  Cotton  Fabric  with 
the  Serge  Finish 


f~^\  %  carry   a   guar- 

( ,nim  s      antee  as  a 

1     3  thoroughly  re- 

liable  print  of 
British  make. 
The  range 
comprises  a 
vast  assort- 
ment of  colour- 
ings, Indigo, 
Red,  Black,  Butcher  Blue,  Blue-greys, 
Black-greys,  and  White  grounds,  Shirt- 
ings, Covers  and  Fancies.  Width  32 
inches.  With  Selvedge  mark  "Crum's 
Standard." 


um  s 
Standard 
Prints 


Orfa 


ajjve 


A  dainty,  attractive 
m  a  t  e  r  ial  containing 
over  50 r;  of  pure 
Merino  wool  and  constituting  the  nearest 
approach  to  ordinary  Wool  Delaine  on 
the  market.  Works  well,  washes  well, 
wears  well.  In  an  unusually  large  variety 
of  exclusive  designs. 


is  a   super-fine 


<-~7°  *)  /  J       voile  in  unique 

voile  de  jft*^ 

fdf*  •  silky  finish  and 

\Dfl  IftC  up  t0  date  de" 


From   Wholesale  only.  Tn  case  of  diffi- 
culty  write   to:— 

Calico  ffinters  2S  AssoclatLonIM 


St.  James  Bldgs., 


MANCHESTER 


of    DRY    GOODS    REVIEW    will    be    the    Clerks'    Educational    Number. 
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Save  Wool 

FOR  OUR  SOLDIERS'  SAKE 


Wear  Silk. 

In  combinations  of  wool  fabrics  with  i he 

[MONSQN* 

L    Silks  de  Luxe 
Specially  designed  for  this  purpose 


DUO-FABRIC  fashions  are  the  modes  of  the  hour  and  by  far  the  most  prac- 
tical and  most  popular  material  for  use  with  wool  in  silk.  ^jThe  exclusive 
designs  and  exceptional  wearing  qualities  of  Mallinson's  Silks  de  Luxe  make 
them  particularly  desirable  for  those  smart  two-fabric  costumes  created  for 
both  style  and  service. 

H.  R.  Mallinson  &  Company,  -i*. jw. «. j*--  ^^^york5""' 

Makers   of  Indestructible    Voile,    Putsy    Willow,    Roshanaro   Crepe,    Will  o'  the    Wisp,]Pussy   Willow  Satin,   Kishm-n-K'oth 


Encourage   your   employees   to    read    DRY    GOODS    REVIEW   every    month. 
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This  Mark 

— and  the  Yellow  Boards 


On 

Yellow 
Boards 
Only 


In  buying  Georgette  Crepe,  Crepe  de  Chine, 
Chiffons,  Ninons  and  Novelties,  there  are  two 
things  that  assure  you  of  value — The  A.G.B. 
mark  and  the  Yellow  Boards. 

Of  course,  there  is  no  possibility  of  substitu- 
tion with  A.G.B.  Fabrics  because  you  buy 
them  from  the  makers.  You  make  larger 
profits  and  you  get  more  consistent  quality. 


Albert    Godde,    Bedin   &   Cie 


PARIS 


TARARE 


LYONS 
64  Wellington  Street  W.,  Empire  Bldg.,  Toronto 

Adelaide  3062 


WINDSOR  PRINT  WORKS 

65-69  WORTH  STREET,  NEW  YORK,  U.S.A. 

MANUFACTURERS  OF  PRINTED  and  DYED  COTTON  FABRICS 
FOR  JOBBING  AND  CUTTING-UP  TRADE 

PERCALES,  FLANNELETTES,  WASH  FABRICS 

CANADIAN  AGENTS: 
John  Paterson,  309  Coristine  Bldg.,  Montreal;   Wilson  &  Paterson,  510  Empire  Bldg.,  Toronto 


Advertising  makes  for  better  merchandise — 

Not  only  does  advertising  create  a  good  impression  regard- 
ing the  merchandise  advertised  but  it  MAKES  FOR 
BETTER  MERCHANDISE.  There  are  added  responsi- 
bility and  written-printed  claims  to  substantiate. 


ading    this    number    pass    yc 


copy    along    to    your    clerks 
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The  Keenest 
General  Merchant 

cannot  keep  posted  on  the  rapid 
Grocery  Market  changes  of  these 
days  just  by  comparing  travelers' 
prices.  Travelers  call  less  often 
now.  Grocery  markets  change  more 
often. 

General  merchants  evervwhere  find 
in    CANADIAN    GROCER    the 

early,  regular  and  reliable  market 
information  they  require. 


"I  don't  know  what  I  would  do  without 
CANADIAN  GROCER,  especially  in 
these  days  when  prices  of  groceries  are 
changing  every  week,"  writes  G.  H. 
Thompson,  Oil  Springs,  Ontario.  (He  has 
subscribed  to  CANADIAN  GROCER  for 
eighteen  years). 

"I  consider  CANADIAN  GROCER  worth 
all  of  $3.00  and  more  in  these  times  of 
changing  markets,"  writes  J.  A.  Quenne- 
ville,  Desaulniers,  Ont. 


CANADIAN  GROCER  will  come  to 
you  every  week  with  the  latest  market 
information,  and  much  more  that  you 
can  turn  into  money,  if  you  decide  to 
follow  the  "lines  of  action"  you  see 
here   ready   for   your   signature    right 


The  MacLean  Publishing  Co., 

153  University  Ave.,  Toronto. 

Send  me  CANADIAN  GROCER,  beginning  with  cur- 
rent issue.  I  will  pay  you  subscription  price,  $3.00 
per  year,  on  receipt  of  bill. 


Name 

Address. 
DGR.   April  1. 


Progressive 
House 


5ee    that    the    heads    of    departments    in    your    sto 


Have  You   Our   New 
Address  ? 

299  ST.  JAMES  ST.,  cor.  Victoria  Sq. 


On  the  ground  floor,  with  plenty 
of  room  and  light  and  all  modern 
appurtenances. 

Here  we  hope  in  future  to  be  able 
to  serve  you  even  better  than  in 
the  past. 

Notwithstanding  increasing  diffi- 
culties, you  will  find  our  stock 
large  and  well  assorted. 

Everything  in  Silks 

JAPANESE  SILKS  SATINS 

POPLINS  DUCHESSE 

CREPE  DE  CHINE  NOVELTIES 

GEORGETTE  FURRIERS  LININGS 

Furriers,  Attention ! 

We  specialize  in  linings  that  will 
sell  your  coats. 

BOURCIER  VALUES 
THROUGHOUT 


J.  O.  BOURCIER,  Limited 

299  ST.  JAMES  ST.,  MONTREAL 
65  BAY  ST.,  TORONTO 

read    DRY    (iOODS    REVIEW. 


MIL/L/INDEY 


SUMMER  MILLINERY  IS  SHEER  AND  FLOWERY 

Flowers,  Malines   and  Ribbons   Feature  Strongly  This   Year — A  Distinct  Third  Military 
Season  Predicted — Hand-made  Feather  Novelties  From  Paris. 


FLOWERS  and  tulle,  tulle  and 
flowers,  these  are  the  decorations 
for  Summer  millinery.  Garden 
flowers,  hothouse  varieties,  wild  species, 
wheat  and  foliage  and  conventional 
thing's,  are  all  prominent,  and  indeed 
characteristic  of  this  year's  millinery. 
As  stated  in  the  preceding  issues  of  DRY 
GOODS  REVIEW,  malines,  tulle  and 
chiffon  are  used  with  the  flower  trim- 
mings in  a  great  many  instances.  For 
dressy  occasions  these  veilings  are  used 
more  profusely  than  on  models  for  street 
wear.  The  picture  style  of  hat  has  the 
malines  loosely  caught  here  and  there 
among  or  over  the  flowers,  leaving  it 
in  soft  cloudy  effects.  A  popular  finish 
this  year  is  to  have  the  tulle  or  malines 
end  in  one  long  wide  scarf-like  streamer 
which  passes  around  the  neck  once  and 
hangs  down  from  the  shoulder.  The 
end  may  be  finished  with  a  tassel,  fringe 
or  a  heading  of  itself.  Black  is  seen  in 
this  style  oftener  than  colors,  but  Nile, 
French  blue,  rose,  white,  brown,  wine, 
etc.,  are  also  shown.  These  new  models 
were  seen  at  the  Canadian  wholesale 
Summer  openings  during  April  as  well 
as  in  New  York.  The  large  sheer,  be-rib- 
boned,  be-flowered  and  veiled  hat  is  even 
more  prominent  in  the  showing  now  than 
it  was  in  its  last  big  season  some  three 
Summers  ago.  One  charmingly  insub- 
stantial looking  model  was  constructed 
on  a  French  blue  silk  wire  frame  with 
a  soft  layer  of  French  blue  and  one  of 
old  rose  malines  for  the  hat  itself,  giving 
a  Frenchy  lavender  effect;  it  was  trim- 
med with  a  wreath  of  exquisitely  colored 
French  flowers,  fruit  and  foliage,  and 
streamers  of  Vz  inch  blue  velvet  ribbon. 

Milans    and    Leghorns 

Italian  Milans  and  Leghorns  have  al- 
most equal  place  with  the  sheer  hats  for 
dressy  wear,  and  besides  will  be  worn 
considerably  on  other  occasions,  accord- 
ing to  the  trimming  which  one  selects 
for  them.  Fancy  braids  of  many  varie- 
ties, foliage-covered  hats,  white  wings 
in  novel  forms,  patent  leather  feathers 
or  flowers  in  such  colors  as  black, 
scarlet  or  white,  long,  full-sized  ostrich 
plumes  doubled  over  to  form  high  mounts 


and  in  the  sand  and  new  blues  as  well 
as  other  shades,  poppies  which  measure 
some  5  or  6  inches  in  width  are  all  in- 
cluded in  the  1918  wherewithal  from 
which  hats  are  made — and  pretty  ones, 
too. 

No  Sport  Hats  Mean  Third  Season. 

"It  looks  as  if  the  millinery  trade  is 
going  to  bring  on  a  distinctly  third 
season  this  year,"  said  one  of  Toronto's 
wholesale  milliners  to  DRY  GOODS  RE- 


l) r ndeniably  Smart 

The  back  trimming  of  wheat  and   roses  and 

the  corded  brim  are  in   perfect   accord   with 

this    Summer's    demands    in    millinery. 


VIEW,  upon  returning  from  New  York. 
"There  are  really  no  sports  hats  at  all 
shown  yet,  and  even  if  the  Panama  and 
other  sports  varieties  of  other  years  do 
not  materialize  there  will  have  to  be  a 
late  Summer  hat  brought  out.  The  fact 
that  it  is  not  featured  yet  may  be  taken 
as  an  indication  that  it  is  going  to  be 
pushed  strongly  in  time  for  that  season 
as  a  thin'r  by  itself  and  not  as  a  part  of 
the  mid-Summer  trade  which  is  now  be- 
nig  shown."     There  is  some  feeling  that 


the  outing  hat  which  will  be  strong  will 
be  the  one  made  of  gingham  silk,  or 
straw  shapes  trimmed  or  faced  with 
gingham.  Quite  a  number  of  coarse 
straw  sailors  are  shown  now.  They  are 
an  after-thought  for  the  immediate  and 
are  taking  very  well  in  the  staple  colors 
such  as  navy,  brown,  natural,  red,  etc. 
These  have  the  characteristic  contour 
similar  to  the  shape  of  a  man's  straw 
hat,  though  the  "jumbo"  braid  takes 
away  any  mannish  effect. 

A  number  of  extremely  dainty  or- 
gandie hats  are  shown.  These  will  be 
worn  with  the  delicate  organdie  or  net 
frocks  which  many  young  girls  will  wear 
instead  of  silk  at  society  functions  this 
Summer. 

Miniatures    From    the   Feathered   World 

A  real  novelty  in  the  way  of  trimming 
for  tailored  or  outing  hats  ,or  even  for 
more  dreyy  styles  according  to  the  color, 
size  and  style  selected,  for  Summer  and 
early  Fall  has  just  arrived  from  Paris. 
There  are  miniature  pheasants,  parrots, 
pigeons,  butterflies,  storks,  roosters,  etc., 
in  all  their  natural  gay  colorings  or 
delicately  shaded  conventional  colors  to 
match  one's  costume,  and  made  from 
real  feathers  pasted  on  to  a  padded  body 
which  gives  a  very  realistic  effect.  The 
little  antennae,  eyes  and  other  details 
of  nature  are  all  put  in  with  exactness. 
These  motifs  sell  at  three  to  five  dollars 
a  dozen  wholesale.  A  number  of  mil- 
liners will  no  doubt  purchase  these  and 
give  them  a  coat  of  transparent  lacquer 
which  is  still  liked  and  is  appearing  on 
many  of  the  feather  trimmings  seen  on 
the  street  now. 


FLAX    MILL    BURNED 

FIRE  completely  destroyed  the  mill  and 
its  contents  of  the  Lindsay-Thompson 
Flax  Company  at  Sarnia  Ont.,  causing  a 
loss  estimated  at  $10,000.  A  large 
quantity  of  flax,  also  several  smaller 
stacks  which  were  outside  of  the  build- 
ing were  destroyed.  The  companv  will 
at  once  replace  the  building  with  a 
cement  structure.  The  loss  is  practically 
covered  by  insurance.  T.  S.  Gordon  is 
the  manager. 


The    better    posted    your    staff    becomes    the    more    sales    they    will    make. 


DE  Y    GOO  DS    R  E  V  I  E  \Y 


NEW  WHOLESALE  HOUSE 

HAY  BROS,  have  opened  up  at  the  cor- 
ner of  McDermot  and  Princess  streets, 
Winnipeg,  as  wholesale  drygoods  mer- 
chants. The  head  of  the  firm  is  Moses 
Bay,  who  is  leaving  shortly  Tor  a  trip 
in  the  East  for  the  purpose  of  adding 
new   lines. 

NEW  TOY  FACTORY 
MR.  GEORGE  A.  McDONALD,  of 
Listowel,  is  opening  a  factory  at  Fal- 
kirk, three  miles  from  Ailsa  Craig,  for 
the  manufacture  of  toys.  Mr.  McDonald 
has  samples  prepared  which  will  be  ex- 
hibited at  various  centres.  Among  the 
samples  are  ambulances,  gas  tank,  jars, 
rs.   autOS,   rockers,   etc. 


FLIGHT-CADET  C.  C.  JENNINGS 

IT  is  with  deepest  regret  that  DRY 
COPS  REVIEW  records  the  death  of 
Flight-Cadet  C.  C.  Jennings,  late  of  the 
firm  of  Jennings  and  Wilson,  Toronto. 
Plight-Cadet  Jennings  died  at  Fort 
Worth.  Texas,  as  a  result  of  injuries 
received  in  an  airplane  crash  which 
occurred  at  the  aviation  camp  on  .March 
26.  Immediately  upon  receiving  the 
word  his  mother  left  for  Texas,  but  ar- 
rived too  late  to  see  her  son  alive.  He 
was  thirty-five  years  of  age,  and  a  mem- 
ber of  the  Royal  Canadian  Y'acht  Club 
and  the  Lakeside  Golf  Club.  The  funeral 
took  place  from  his  mother's  apartments 
in   Toronto  with   full   military   honors. 


WILL       CSK      THAT      TRAVELLERS' 

SAMPLES   BF   LIMITED 

Suggestion    Made   That    Photos   be   Used 

to  Replace   Actual   Samples — No 

Definite   Action   Taken 

A  MEETING  was  recently  held  between 
representatives  of  the  Commercial  Trav- 
ellers' Association  and  the  Eastern  Pas- 
senger Association  with  the  idea  of 
limiting  the  amount  of  baggage  carried 
by  the  travellers.  It  was  proposed  that 
trunk  men  should  cut  the  number  of 
their  trunks  in  half,  while  bay;  men 
should  travel  without  samples.  The  idea 
was  that  in  place  of  the  actual  samples 
photographic  representations  should  be 
used. 

No  agreement  was  reached  on  this 
matter,  however.  A  circular  will  be  sent 
out  in  the  near  future  to  all  firms  em- 
ploying travellers,  urging  them  to  use 
every  effort  to  reduce  baggage  carried  by 
their  representatives.  It  is  hoped  that 
this  notification  will  have  the  effect  of 
materially  curtailing-  the  amount  of 
bairgage  that  must  be  handled  by  the 
railroads. 

AMERICANS    IN    RUSSIA     ASK     FOR 
HELP 

HERE  is  a  hint  to  publishers  of  Cana- 
dian trade  and  technical  papers  and 
business  men  generally. 

In  the  vicinity  of  Moscow  and  Petro- 
grad  are  several  hundred  American 
business  mon  who  are  valiantly  striving 


to  impress  the  Russians  with  the  size 
and  importance  of  American  industry. 
They  need,  so  the  American  Ambassador 
reports,  copies  of  good  trade  and  tech- 
nical papers,  [f  agreeable  you  are  ask- 
ed to  mail  two  representative  copies  of 
your  paper  to:  Miss  E.  T.  Weeks,  Re- 
ference Division,  Committee  on  Public 
Information,  (!  Jackson  PL,  Washington, 
D.C. 

These  papers  will  be  forwarded  in 
state  department  pouches  to  Moscow  and 
Petrograd.  The  Russians  are  literally 
hungry  for  this  kind  of  information,  and 
the  Committee  on  Public  Information 
states  that  our  papers  will  have  an  im- 
portant political  effect  as  well  as 'help 
pave  the  way  for  American  trade  rela- 
tions. 


DOMINION   LINEN'S  YEAR 

Gain  of   Over   Sixty   Per   Cent.   Reported 
in  Earnings  Statement   For  Last   Year 

THE  financial  statement  of  the  Domin- 
ion Linens,  Limited,  for  the  year  ending 
December  31,  1917,  shows  an  increase 
in  earnings  of  more  than  61  per  cent, 
over  the  previous  year.  Profits  after 
deducting  cost  of  management,  paying 
bank  interest  and  writing  off  bad  debts 
amounted  to  $50,678,  compared  with 
$31,326  in  previous  12  months.  Divi- 
dends on  preferred  stock  amounted  to 
S16,!)15;  $13,153  was  allowed  for  depre- 
ciation of  buildings  and  plant,  and 
$5,000  for  depreciation  of  inventories. 
After  writing  off  balance  of  charter  and 
organization  expenses,  etc.,  there  re- 
mained surplus  for  year  of  $6,679, 
which  brings  profit  and  loss  balance  up 
to  $29,767. 

Inventories     of     goods     manufactured 


and  raw  materials  stand  at  $196,590, 
compared  with  $149,997  at  the  end  of 
the  previous  year.  Real  estate,  plant 
and  buildings  are  now  valued  at  $372,386, 
compared  with  $376,671,  the  latter 
amount  including  trade  marks  and  good 
will,  which  are  now  valued  separately 
at  $95,000.  Cash  on  hand  and  in  bank 
amounts  to  $14,404,  and  bills  and  ac- 
counts receivable  to  $56,975.  Current 
liabilities   total    $64,106. 


BEDDING    FACTORY    BURNED 

The  Globe  Bedding  Manufacturing 
Company's  factory  at  Winnipeg  was  de- 
stroyed by  fire  while  in  full  operation. 
The  thirty  employees  escaped  unhurt. 
The  loss  is  estimated  at  $15,000,  with 
$5,000  covered  by  insurance.  The  loss 
to  the  building,  which  the  company  has 
occupied  for  the  past  five  years,  is  esti 
mated  at  $10,000.  Adjoining  buildings 
narrowly  escaped. 


NEW    OTTAWA    STORE   BUILDING 

A.  A.  FOURNIER,  Limited,  Ottawa, 
have  been  notified  by  the  Dominion  Gov- 
ernment, who  own  the  premises  occupied 
by  the  store,  that  the  building  will  be  re- 
quired for  other  purposes.  The  firm  is, 
therefore,  erecting  a  large  and  modern 
department  store  building  on  Bank 
Street,  corner  of  Laurier  Avenue.  Mean- 
while they  are  conducting  a  "mammoth 
removal  sale."  Work  on  the  new  store 
"was  to  commence  May  1st. 


PRESENTATION   AT  PETERBORO 

MR.  HENRY  GREENE  has  retired  into 
private  life  after  spending  twenty-five 
years  with  J.  J.  Turner  &  Sons,  Limited, 
Peterboro,  Ont.,  manufacturers  of  awn- 
ings, flags,  etc.  Mr.  Greene  was  the  first 
traveller  sent  out  from  that  firm.  Later, 
as  the  business  assumed  larger  propor- 
tions, Mr.  Greene  took  charge  of  the 
books  and  in  that  way  was  in  constant 
and  intimate  touch  with  the  members  of 
the  firm.  In  honor  of  his  faithful  ser- 
vice the  four  Turner  brothers  surprised 
Mr.  Greene  at  his  home  last  month  by 
giving'  him  an  illuminated  address  and 
a  handsome  leather  case  containing  $100 
in  gold.  There  was  a  $20  gold  piece 
from  each  of  the  brothers  and  one  in 
memory  of  Mr.  J.  J.  Turner,  Sr. 


A  hat  of  straw,  taffeta  and  ostrich;  one 
of  printed  chiffon  over  Leghorn,  and  a  tur- 
ban   of   brown   straw. 


RETURNED    SOLDIER   BUYS   STORE 

LT.-COL.  A.  A.  COCKBURN,  who  has 
spent  about  two  years  at  the  front,  and 
was  wounded  at  Vimy,  has  purchased 
the  stock  of  F.  G.  McTavish  &  Co.,  St. 
Catharines,  Ont.  Lt.-Col.  Cockburn 
spent  22  years  as  a  manager  and  buyer 
for  the  W.  R.  Brock  Co.,  Toronto,  and 
some  years  before  the  war  went  into 
business  for  himself,  specializing  in 
linens  and  cottons.  He  sold  his  business 
for  service  at  the  front,  but  on  his  re- 
turn, finding  no  linens  for  sale,  he  has 
purchased  the  stock  mentioned.  The 
store  was  closed  for  three  days  while  the 
stock  and  prices  were  arranged  for  a 
special  sale.  The  best  wishes  of  the 
trade  will  attend  Lt.-Col.  Cockburn  in 
his  new  enterprise. 


The     informatior 


about     changing     styles     and     fashi 


ill     interest    clerks. 


54 


DRY    GOODS    REVIEW 
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DRESSING 


SOFTENS 
PRESERVES  I 
LEATHER | 

-RESTORES" 

COLOR 
LUSTRE 


Bostonian  Cream.   Put  up  in  Brown,  Gray,  Cordo- 

Tan  and  all  the  popular  colors.    The  ideal  cleaner 

for  kid  and  calf,  both  glazed  and  unglazed. 

Nobby  Brown  Paste  for  Brown  shoes,  also  Nobby 

Brown  combination. 

Peerless  Oxblood  combination  for  red  shoes,  also 

Peerless  Oxblood  paste. 

Quick  White  Liquid  Canvas  Dressing. 

Albo  Cake  White  Canvas  Dressing. 

Top-Notch  White  Leather  Dressing. 

Rival  Gloss,  Self-Shining  Dressing. 

Ask  your  dealer  or  write  us  for 

WAittemore's  Shoe  Polishes 


M.L.WILLINSKY&CO. 

Jobbers  and  Importers 
20-22  WELLINGTON  ST.  W.,  TORONTO 

Buyers  of  Silks,  all  kinds  of  Cotton  and 
Woollen  Goods,  Mill  Ends,  Clothing,  Boots, 
Men's  and  Ladies'  Underwear. 

Any  of  your  slow  sellers  we  can  use.  Let  us 
hear  from  you.    Keep  us  on  your  list. 

Bankrupt  Stocks  Bought. 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND  EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 

932-938  Broadway  New  York  Cor.  22nd  St. 


Bay  and  Wellington  Sts., 


Toronto.  Canada 


We 

Have 

Moved 


to  larger,  light- 
er    and     more 
modern  warehouse  at 

37  to  41  VICTORIA  SQUARE, 

where  we  hope  to  be  able  to  give 
you  an  even  better  service  than  in 
the  past. 

Specializing  in  Hand-made 

Hats    and    Mourning    Hats 

Our  salesmen   are   showing  a  most 
interesting  range  of  these  goods,  to- 
gether with  latest  novelties. 
If  he  doesn't  call,  will  be  pleased  to 
send  samples  and  prices  on  request. 

NewYork  Hat  Manufacturing 

Company 

37-41  Victoria  Sq.  MONTREAL 


SMALLWARES,    NOTIONS,   JEWELRY 
and  LEATHER  GOODS 

It  is  quite  within  the  range  of  possibility  that  we 
will   be   called   upon   to  face   an   embargo   on   Jewelry. 

We  have  in  stock  at  present  a  complete  range  of 
Collar  Buttons  at  old  prices  and  would  strongly 
advise  a  good  purchase  on  so  staple  a  line. 

Cuff  Links,  Soft  Collar  Pins,  also  Ladies  Collar  and 
Bar  Pins  will  all  be  included  in  the  list  and  as  the 
season  is  approaching  for  these  commodities  sales 
will     increase    in    proportion. 

WRINCH,  McLAREN  &  CO. 

77  Wellington  St.  W.  TORONTO 


These    advertisement    Cloth    Brushes    will    be    delivered    f.o.b. 
Liverpool    or    London    against    payment    in    London. 


6  doz.  12  doz.  30  doz.  60  doz. 

$2.75  $2.50  $2.25         $2.00  per  doz. 

This  price  includes  a  Celluloid  Tablet,  5Vi"  by  1"  printed  in 
two  colours,  fixed  in  the  back  of  the  Brush;  your  own 
sketch  or   wording. 

This  Cloth  Brush  is  made  of  pure  bristles,  and  is  of  best 
English  manufacture.  Quotations  for  larger  quantities  ob- 
tainable  of 

M.   NEUHAFER  &  LEVI,  Brush  Manufacturers, 
11  Fore  Street.  London  (England; 


on    salesmanship    will    interest    all    the    members    of    your    staff. 


Dry  (loads  Review 


MILLINERY 


This  is  one  of  the  new  Fis}{  sport 

hats,  which  meets  the  exacting  re 

qmrements    of  women  who    buy 

millinery  with  discretion 
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Justifiable  (Pride 

It  has  been  the  actuating  motive  of 
D.  B.  Fisk  6?  Company  to  consider  care' 
fully  those  demarcations  of  fashion  which 
have  but  a  transient  place,  and  to  adhere 
to  those  styles  which  meet  with  the  de' 
mands  of  the  discriminating. 

For  sixtyfive  years  the  principles  of 
progressive  merchandising  and  farsighted 
consideration  of  prevalent  modes  have 
given  us  an  enviable  position  in  style 
leadership  that  will  give  you  a  justifiable 
pride  in  handling  our  merchandise. 


MILLINERY 
AND    HATS 

D.B.FISK  &  COMPANY,  CHICAGO,  U.S. A 

ESTABLISHED     1853 


Your    clerks    will    be    interested    in    the    section    on    equipment    and    display. 


FUR,  DEPARTMENT 


CLAIMING  LICENSE  TO  INSURE  FURS 

Unexpected  Action  of  Provincial  Government  in  Claiming  That  Ordinary  Fur  Department 
Practice  is  Illegal — Some  Types  of  Fur  Storage  Circulars 


A  MONTREAL  fur  house,  early  in 
April,  was  surprised  to  learn  that 
th?  Provincial  Government  had 
serious  intentions  of  prosecuting-  it  for  a 
violation  of  the  Insurance  Act  for  daring 
to  make  an  offer  to  insure  furs  for  cus- 


tomers at  the  rate  of  three  per  cent,  for 
the  summer  of  1918! 

This  Quebec  department  has  seen  a 
new  light,  but  has  been  toiling  in  the 
darkness  of  a  benighted  ignorance  for 
years  and  years    that  must  now  be  dis- 


Advance  Fall  and  Winter  Furs 

Hudson  Seal  coat  with  straiirhl  free  lines;  novel  collar  and  'u<Ts  of  mole.  Fancy 
lloriswah  silk  is  used  for  lining  and  to  protect  it  down  the  inside  front  edges 
there  is  a  finish  of  black  silk  fancy  braid.  The  set  is  of  Hudson  Seal  comhined 
with  black  fox  in  novel  design.  The  "Canteen"  muff  is  melon  shaped,  but  flat, 
with    generous   cuffs   of   the   fox. 

— By    courtesy    of    Sellers-Cough.    Ltd. 


tressing  in  view  of  this  development. 
Fur  "insurance"  has  been  carried  on 
all  over  Canada  for  many  years,  and  no 
exclusive  fur  dealer  or  dry  goods  store 
has  had  the  problem  of  a  "license"  pres- 
ented to  it  before,  so  far  as  the  DRY 
GOODS  REVIEW  has  been  able  to  learn. 
This  matter  of  looking  after  the  furs  of 
customers  for  the  summer  months;  keep- 
ing them  free  of  moths,  and  being  re- 
sponsible for  safety  from  loss  by  fire  or 
theft  is  taken  as  a  natural  "side-line"  of 
the  fur  department.  Why  should  a 
license  be  necessary?  Some  fine  day 
when  a  Government  official  reads  an  ad. 
of  a  dressmaker  or  men's  wear  dealer  in 
which  a  "perfect  fit"  is  "ensured,"  he  will 
write  a  letter  threatening  the  penalty  of 
the  law  to  the  merchant  for  failing  first 
to  take  out  a  license  fc  "ensu>--ance." 
Both  retailers  and  wholesalers  will  watch 
with  interest  this  little  incident  of  of- 
ficious officialdom. 

Looked  Like  Insurance  Policy 

Perhaps  a  word  in  favor  of  the  insur- 
ance department  clerk  should  be  uttered: 
there  really  was  some  excuse  for  his 
thinking  he  had  scented  a  real,  live  at- 
tempt to  do  business  without  a  license. 
The  fur  firm  in  question,  in  a  little  folder, 
reproduced  a  facsimile  of  what  was  called 
a  "Fur  Policy,"  heavy  border  and  all, 
with  the  body  in  a  script  (writing)  type, 
and  the  names  of  the  articles  received 
from  a  lady  whose  name  was  given,  a 
Hudson  seal  coat,  value  $150;  a  Hudson 
seal  muff,  $25;  and  a  cloth  coat,  lined 
muskrat,  trimmed  Persian  lamb,  $75, — 
"Insurance  effected  for  Two  Hundred  and 
Fifty  Dollars,  for  Safe-Keeping,  guaran- 
teed f/ee  from  injury  by  moths  and 
against  loss  or  damage  caused  by  fire  or 
burglary,  during  the  summer  of  1918. 
This  receipt  will  not  be  valid  after. 
December  1,  1918.  For  delivery  of  furs 
to  messengers  we  require  an  order. 

Number  of  Pieces Three 

Amount $7.50 

This  fur  policy  protects  you  absolutely. 

Charge  3 "'    of  Value 

The  amount  charged,  $7.50,  works  out 
at  3  per  cent,  of  the  value  of  the  furs, 
the  ordinary  charge  that  is  made.  This, 
as  a  note  point'  out  on  nnother  pasje 
of  the  booklet,  "includes  cleaning,  stor- 
age and  guarantee." 


Some   of   your   staff    will    want    to   study   the    course   on   show    card    writinc 
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V  UR     D  E  1'  A  R  T  M  E  NT 


Another  inducement  reads:  "Your  furs 
will  be  safe  for  the  Summer  in  our  cool, 
clean,  moth-proof  vaults,  under  the  vigi- 
lant care  of  experienced  storage  men." 

And  still  another:  "Furs  are  thorough- 
ly cleaned  before  being  placed  in  storage 
and  carefully  examined  and  aired  before 
being:  returned  in  the  Fall." 

A   Matter  of  "Safety   First" 
Another    large    Montreal    dealer    in    a 
booklet  he  has  issued  starts  out,  "Stor- 
age. Insurance  and  Care  of  Furs — 'Safety 
First.' " 

He  points  out  that 

"The  only  safe  place  for  furs  during 
Summer  months  is  in  dry,  cold  storage 
vaults  like  ours.  Do  not  think  that  by 
hanging  them  in  dark  closets  or  lay- 
ing them  in  chests  and  covering  them 
with  chemical  preparations  you  can 
preserve  them.  It  is  absolutely  cer- 
tain that  furs  stored  in  the  home,  no 
matter  how  carefully  it  is  done,  are 
liable  to  be  moth-eaten. 

"Furs  stored  with  us  are  thoroughly 
cleaned  and  freshened,  and  are  care- 
fully looked  after  by  skilled  furriers. 
From  the  minute  they  are  delivered  to 
our  messenger  to  the  time  when  they 
are  replaced  in  your  hands,  we  assume 
all  responsibility  and  insure  them 
against  loss  or  damage  by  moths,  fire, 
water  and  burglary. 

"Our  charges  are  as  low  as  consist- 
ent with  good  service — 395  of  the 
owner's  value.  Special  rate  for  $500 
value  and  over." 

Business  Growing  Every  Year 

One  house  that  has  worked  up  a  large 
business  now  in  storing  furs  keeps  the 
goods  in  vaults  and  has  no  artificial  cold 
storage  plant  which  is  quite  expensive. 
Business  has  increased  year  by  year  and 
many  outside  the  regular  line  of  cus- 
tomers have  come  in.  This  class  is  par- 
ticularly valuable,  probably,  as  it  means 
the  formation  of  new  connections  for  the 
buying  of  furs. 

The  amount  this  house  in  question 
charges  seldom  exceeds  3%,  even  if  the 
value  of  the  furs  is  only  $20  to  $50.  Of 
course  the  real  gain  in  handling  from 
first  to  last  comes  from  furs  whose  value 
runs  into  hundreds  of  dollars. 

Must  Give  Prcpcr  Values 

Sometimes  the  owner  makes  a  palp- 
ably low  valuation:  $100,  where  goods 
are  worth,  say,  $300,  which  would  mean 
a  cost  of  $3  for  storage  as  against  $9. 
The  owner,  of  course,  stands  to  lose  the 
difference  in  case  of  fire,  or  moth  dam- 
age, etc.,  but  some  are  willing  to  take 
the  risk  of  a  small  valuation  to  save,  if 
possible,  on  storage  charges.  The  mer- 
chant, however,  should  insist  on  a  fair 
valuation,  in  justice  to  himself. 

The  storing  of  furs  should  very  shortly 
bring  in  enough  to  pay  the  cost  of  caring 
for  your  own  stock,  and  work  out  at  a 
profit  as  well.  Those  who  have  de- 
veloped it  to  a  fairly  extensive  volume 
find  that  it  fills  in  a  dull  and  unprofit- 
able Summer  season;  and  when  handled 
with  their  store  stock  involves  compara- 
tively little  extra   expense. 


FUR  PRICES  UP  AT  APRIL  SALES 

Blue  Fox  Advanced  35s  Over  January  Figure,  Fitch  25%,  Persian 

Lamb  60';,  Squirrel  40'^,  Civet  20''  Raccoon  10%  at  St.  Louis 

Sales — Embargo  by  U.S.  Against  Outside  Except  Canada 


ANEW  record  was  established  at 
the  fur  sale  of  Funsten  Bros.,  in 
St.  Louis,  the  last  week  of  April, 
when  over  $4,000,000  worth  of  pelts 
were  disposed  of  in  six  days.  The  num- 
ber of  skins  exceeded  3,000,000,  and  the 
sale  was  a  big  success,  with  an  unusually 
large  number  of  buyers  from  the  States 
and  Canada,  and  also  some  European 
countries.  There  was  some  fear  that 
the  low  prices  of  the  London  sales  would 
have  some  effect  over  here,  but  the  ac- 
tion of  the  United  States  Government  in 
establishing  an  embargo  on  skins  com- 
ins  over  from  Europe  (but  not  Canada) 
made  this  impossible,  and  very  high 
prices  were  realized.  High  as  were  the 
quotations  received  in  January,  these 
Spring  sales  established  a  new  high 
mark,  and  will  tend  to  stiffen  prices  for 
the  retailer  for  the  Fall  on  all  goods 
that  yet  remain  to  buy. 

All  reports  that  DRY  GOODS  RE- 
VIEW has  received  are  to  the  effect 
that  a  big  Fall  season  is  looked  forward 
to  by  the  manufacturers  and  retailers 
alike.  The  sales, so  far  have  been  very 
satisfactory^  and  there  have  been  no 
signs  of  a  weakening  in  the  purchasing 
power  of  the  public,  as  reflected  in  the 
orders  of  the  retailers.  Last  Winter  was 
generally  considered  a  good  season,  but 
the  Winter  of  1918-19,  it  is  believed,  will 
surpass  this. 

Fitch  Up  25  Per  Cent. 

The  first  day  of  the  sale  reached  over 
$650,000.  Blue  fox  stood  out  strong, 
with  choice  pelts  bringing  $250  apiece. 
The  Alaska  seal  skins,  sold  for  the  U.  S. 


OUR  FUR  SERVICE 

'"THE  only  safe  place  for  furs  during 
-*■  summer  months  is  in  dry  cold 
storage  vaults  like  ours.  Do  not 
think  that  by  hanging  them  in  dark 
closets  or  laying  them  in  chests  and 
covering  them  with  chemical  pre- 
parations you  can  preserve  them.  It 
is  absolutely  certain  that  furs  stored 
in  the  home,  no  matter  how  carefully 
it  is  done,  are  liable  to  be  moth- 
eaten.  Furthermore,  they  will  often 
be  in  bad  condition  when  taken  out 
in    the    Fall. 

Furs  stored  with  us  are  thoroughly 
cleaned  and  freshened,  and  are  care- 
fully looked  after  by  skilled  furriers. 
From  the  minute  they  are  delivered 
to  our  messenger  to  the  time  when 
they  are  replaced  in  your  hands,  we 
assume  all  responsibility  and  insure 
them  against  loss  or  damage  by 
moths,   fire,  water  and  burglary. 

Our  charges  are  as  low  as  con- 
sistent with  good  service  -  3%  of  the 
owner's  value.  Special  rate  for 
$500.00    value    and    over. 

Goods  called  for  and  delivered  at 
any  time  without  extra  charge.  Al- 
ways  ready   whenever  wanted. 

When   may  we   send   for  your   furs? 

TELEPHONE    EAST    3007 


Government,  the  original  purpose  by  the 
way  of  the  St.  Louis  auction,  were  par- 
ticularly select  this  year,  and  brought 
prices  that  ranged  35  per  cent,  higher 
than  in  October  last.  Japanese  seal 
skins  were  up  10  per  cent.;  fitch,  up  25 
per  cent.;  Persian  lamb,  60  per  cent.; 
squirrels,  40  per  cent.;  Jap  mink,  20  per 
cent.;  Jap  fox  unchanged. 

Big  Advance  in  Red  Foxes 

Red  foxes  brought  spirited  bidding  and 
held  up  strong  throughout.  There  were 
26,000  at  auction,  and  choice  Siberian 
cherry  reds  sold  at  $52,  with  the  next 
grades  at  $48  and  $45 — record  prices  for 
raw  skins.  Even  poor  skins  sold  up  to 
$5  and  $10,  and  "scraps"  brought  sev- 
eral dollars  in  place  of  a  few  cents  on 
some  former  occasions  so  strong  was 
the  demand  for  every  one  that  was  of- 
fered. 

Lynxes  sold  well  also,  choice  pelts 
selling  as  high  as  $43.  There  were  many 
sales  from  $30  to  $40,  and  on  the  aver- 
age the  prices  were  25  per  cent,  above 
those  of  January. 

For  this  day  the  following  were  the 
relative  prices:  Moles  unchanged;  red 
fox,  30  per  cent,  over  January;  Aus- 
tralian, 10  per  cent,  up;  Australian 
opossum,  25  per  cent,  up;  flying  squirrel, 
20  per  cent,  more;  China  mink  un- 
changed; Karagon  fox,  30  per  cent. 

It  was  found  as  the  sale  progressed 
that  pelts  were  being  sold  again  at  prices 
showing  an  advance  of  10  or  15  per  cent, 
over  the  first  price,  a  proof  that  the  mar- 
ket was  holding  firm  in  spite  of  the 
heavy  buying  and  wide  distribution  of 
the  furs.  This  was  the  case  especially 
with  the  Alaska  seals,  Russian  sables, 
and   silver,  blue  and   cross  fox. 

The  earlier  sales  of  red  fox  at  high 
prices  were  expected  to  produce  a  good 
price  for  greys,  but  only  fair  offers  were 
made,  with  the  highest  at  $8,  and  many 
at  one-fourth  of  that,  so  that  no  gain 
was  registered  over  the  last  auction. 

New  Zealand  Rabbit  Skins 

A  new  class  of  merchandise  was  a 
large  consignment  of  New  Zealand  rab- 
bit skins,  which  sold  by  the  pound,  bring- 
ing over  $60,000  for  some  250,000  lbs. 
This  lot  attracted  much  attention,  but 
further  shipments  will  be  prevented  by 
the  embargo. 

Somewhat  of  a  surprise  was  the  price 
realized  by  civet  cat,  an  advance  of  20 
per  cent.  Much  of  this  was  bought  for 
linings  of  heavy  silk  and  satin  coats  for 
ladies  next  season,  which  are  expected  to 
be  fashionable. 

There  was  an  active  demand  for  rac- 
coon also  for  lining  for  ladies'  coats,  as 
wool  will  be  scarce,  and  large  dark  blues 
sold  up  to  $10,  with  others  at  $5  to  $8. 
The  buying  amounted  to  $470,000,  and 
the  average  advance  was  10  per  cent, 
over  January.  Canadian  buyers  went 
strongly  for  these  furs. 


Clerks    posted    on    market    conditions    can    explain     why    prices    are    so    high. 
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Here's  Style  that 
is  popular 

One  of  the  strongest  sales-making  features  of  Moose 
Head  Brand  of  furs  for  191 8-19  is  style;  and  this 
coupled  with  our  old  slogan,  "Quality,"'  keeps  the 
old  brand  a  leader. 

During  the  next  fur  selling  season  Moose  Head 
furs  will  remain  standing  out  pre-eminently  the 
best. 

The  best  buying  public  from  the  Atlantic  to  the 
Pacific  know  the  "Moose  Head"  trade  mark,  and 
what  it  stands  for;  and  have  been  familiar  with  it 
from  childhood ;  and  we  propose  that  their  children 
continue  to  look  upon  it  as  the  standard  of  excel- 
lence in  furs,  a  phrase  we  coined  and  appropriated 
man}-  years  ago. 

Do  not  hesitate  to  at  least  examine  the  Moose  Head 
range  when  submitted  to  you. 


L.  GNAEDINGER  SON  &  CO 


94  St.  Peter  St. 
MONTREAL 


Established  1852 


A  "Trade  Mark"  That 
Has  Stood  For  Fur  Qual- 
ity For  66  Years. 


Your    employees    will   be   grlad    to    read    your    copy    of    DRY    GOODS    REVIEW. 
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This   is   how   one   merchant    (name 

furnished   on   request)    inaugurated   his 

"Credit  to  Cash"  system  of  business.   We  sold 

$3,400  the  opening  day  out  of  a  $10,000  stock. 

This  selling  drive  brought  him  a  lot  of  new  customers. 
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A  Kelly  Service  Sale 


One  that  is  honest  with  yourself  and  your  trade 

— will  put  your  store  on  a  better  business  basis. 

It  will  bring  you  more  ready  capital,  increase  your  |  j 

turnovers  and  make  new  customers  for  you. 

If  it  is  a  collection  campaign  you  want,  we  are 

organized  to  give  you  this  additional  service. 

Put  your  problem  up  to  us.     Our  experience  of 

years  is  at  your  disposal. 

Write  us  to-day. 

We  have  a  special  service  for  those  who  wish  to 

dispose  of  their  business  entirely. 

■■Ill 


THE    T.    K.    KELLY    SALES    SYSTEM 


MINNEAPOLIS 


'More  Than  a  Sales  Company 


MINNESOTA 


Customers    judge 


by    the    knowledge    and    efficiency    of    the    staff. 
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LINOLEUMS  AND  OILCLOTHS  ADVANCE 

Housefurnishing   Business    Reported  Active — All   Drapery  Goods 

Continuously  Advancing  in  Price — Floor  Finishes  a  Good 

Side  Line  for  the  Housefurnishing  Department. 


HOUSE  furnishing  departments  the 
country  over  are  now  in  the  mid- 
dle of  Spring  business,  and  judg- 
ing by  those  which  DRY  GOODS  RE- 
VIEW representatives  have  been  able  to 
visit  a  good  business   is  being  done. 

High  prices  that  will  have  to  be  asked 
for  all  floor  coverings  as  well  as 
draperies  may  slightly  cut  into  turn- 
overs, but  with  good  wages  being  earn- 
ed people  are  not  going  to  see  their 
homes  look  shabby. 

In  draperies  there  is  little  that  is  very 
new.  Chintzes  and  cretonnes  will  be  the 
big  colored  drapery  fabrics  as  usual,  and 
possibly  the  principal  change  in  these  is 


For   The  Drapery  Depart- 
ment 

An    artistic    window    drape.       Note   how    the 

little   things    count — the   cushion,   the    cuffs, 

the    ends   at    the    upper   corners. 


a  tendency  to  a  little  brighter  and  more 
decided  patterns.  Prices  on  these  goods 
are  very  high  and  continually  advancing. 
In  a  jobber's  office  the  other  day  a  num- 
ber of  quotations  were  shown  giving  an 
idea  of  the  prices  that  drapery  goods 
would  be  when  next  Spring  rolls  around. 
One  line  of  English  chintz  that  is  now 
going  to  the  retailers  at  60c  per  yard 
will  be  $1.  A  36  in.  British  art  sateen 
that  is  going  to  the  trade  at  the  present 
time  for  37  %c  will  cost  the  jobber  39c 
when  next  shipments  arrive.  Still  an- 
other line  that  for  this  spring  cost  25c 
f.o.b.  the  mill  is  being  held  for  39c  at 
the  present  time. 

There  are  practically  no  felts  in  colors 
to  be  had,  what  little  has  been  coming 
through  from  the  United  States  now  be- 
ing also  shut  off. 

Popularity  of  Curtain  Nets 

In  curtain  materials  nets  are  more  and 
more  replacing  scrims,  mostly  in  small 
madras-like  patterns.  A  number  of  the 
better  ones  have  some  fancy  finished 
edgings,  and  the  Toronto  stores  report 
that  it  is  the  better  class  of  goods  that 
is  selling. 

Linoleums    Have    Advanced 

In  floor  coverings  the  principal  change 
for  the  month  has  been  in  linoleums  anl 
oilcloths;  advances  have  taken  place  in 
these  as  expected.  While  the  change  in 
price  was  considerable  this  was  not  held 
to  be  at  all  unreasonable  as  the  advance 
in  all  raw  materials  during  the  pst  few 
months  has  been  tremendous.  Of  course 
retailers  are  believed  to  be  pretty  well 
stocked  in  these  lines  for  the  present  and 
in  consequence  there  will  be  much  floor 
covering  sold  at  less  than  mill  prices. 
The  new  prices  are  72c  for  8  4  "E" 
ouality  lino'eum,  and  84c  for  16  4,  with 
floor  oilcloths  running  46c  and  47c  the 
square  yard. 

Big  Grass   Rug   Business 

Everywhere  there  seems  to  be  a  big 
business  developing  in  grass,  cocoa  or 
matting  rugs.  These  are  being  made  in 
all  sizes  and  colorings  and  in  all  manner 
of  prices,  and  some  very  handsome 
effects    are    achieved      by      the      makers. 


Doubtless  the  high  prices  of  other  floor 
coverings  have  something  to  do  with  the 
present  popularity  of  these  lines,  but 
there  is  a  big  field  for  them  as  summer 
bedroom,  living  room  and  verandah 
rugs. 

Rag  Rugs  Slower? 

One  or  two  of  the  managers  inter- 
viewed believe  that  rag  rugs  have  had 
their  run  and  that  from  now  on  they 
will  be  somewhat  less  popular.  They  base 
this  on  complaints  they  have  had  as  to 
the  ease  in  soiling  and  difficulty  in 
proper  cleaning  once  bad  soils  have 
been  made.  Other  stores,  however,  re- 
port sales  still  very  heavy  in  these  lines, 
and  even  if  it  turns  out  that  they  will 
not  be  quite  such  a  feature  as  they  have 
been  for  the  last  two  years  there  will 
undoubtedly  continue  to  be  a  big  business 
done  in  them. 

A  line  that  is  more  and  more  bein^  in- 
( Continued  on  page  78.) 


Novel  Use  of  Cart  am 

Material 

The  valance   is  scalloped   with  the  shape  of 

the  chintz  design.      The  ruffle  of  the  white 

curtain   fabric   attached   to   it   gives   a   fresh 

Summery    effect. 


ill   grain 


by    reading    DRY    GOODS    REVIEW. 


IDEALS,  INFORMATION  AND  ART 

All  Find  Play  in  Familiar  Trade  Marks — Some  Were  Hit   upon  by  Accident — Some  Show 

Meaningful   Designs. 


THK  splendid  strides  which  manu- 
facture has  taken  during  the  past 
three  years  has  brought  the  dry 
goods  trade  a  number  of  new  trade-marks 
which  have  already  become  familiar. 
The  origin  of  them  is  interesting,  as  is 
that  of  some  of  the  older  ones.  Some 
show  the  result  of  a  careful  search  after 
a  design  to  express  the  quality  of  the 
goods  offered;  others  wish  to  interpret 
the  business  methods  or  aims  of  then- 
house;  names,  simple,  adorned  or  con- 
torted, come  in  also  for  attention.  Doubt- 
less a  knowledge  of  the  origin  of  these 
well-known  marks  will  not  only  be  inter- 
esting but  furnish  salespeople  and  buy- 
ers with  a  ready  clue  to  the  nature  of 
the  goods  and  some  definite  reminder  of 
the  firm  manufacturing  them  during  the 
busy  hours  of  both  buying  and  selling. 
Information  gathered  here  and  there  by 
DRY  GOODS  REVIEW  follows: 

A  FITTING  NAME 

The  phrase  "Griffin  Gloves"  which  has 
been  before  the  Canadian  trade  for  over 
a  year  now  is  ac- 
companied in  the 
firm's  trade-mark  by 
a  picture  of  the 
mrt'^olo  'icil  <rriffin 
which  was  supposed 
to  keen  watch  over 
the  grold  of  Scythia. 
The  figure,  half  lion 
and  half  easle,  often 
figures  in  Grecian  and  Roman  art. 
"Griffin"  is  also  the  name  of  the  presi- 
dent and  general  manager  of  the  com- 
pany which  was  formed  to  supply  fabric 
gloves  to  the  Canadian  buyers  when  for 
various  war  reasons  their  supply  was  cut 
short  elsewhere.  Therefore  it  seemed 
fitting  that  the  name  "Griffin"  should  be 
emphasized  in  this  new  industry  which 
produces  jrloves  in  their  entiretv.  from 
the  raw  materials,  in  the  factory  in  Tor- 
onto, with  two  "Griffins"  responsible  for 
the  steadv  success  which  has  accompan- 
ied the  industry. 

"PRISCILLA   BRAND" 

Priscilla,  the  heroine  in  Lonirfellow's 
posm,  "The  Courtshio  of  Miles  Stand- 
ish,"  a  Puritan  maiden 
of  Quaker  ideals  and 
dressed  in  characteris- 
tic fashion  with  cap 
and  collar,  is  the  secret 
of  the  "Priscilla"  brand 
which  marks  the  output 
of  Henry  Davis  &  Co., 
Limited.  Women  of 
Priscilla's  day  were  forced  to  make  most 
of  their  requirements  by  hand,  including 
worsted  and  woolen  materials,  and  so 
she  is  shown  busily  at  work  in  the  trade- 
mark of  this  firm  which  specializes  in 
hand-made  knitted  and  crocheted  articles. 


"PERI-LUSTA" 

The  word  Peri-Lusta,  a  name  coined 
from  Persian  and  Latin,  signifies  beauty 
and  brilliance  and  is  therefore  an  apt 
description  of  the  threads  which  are 
known  to  fancy-workers  by  that  name  in 
all  English-speaking  countries.  The 
lustre    is    imuarted    to    these    mercerized 


cottons  handled  by  Campbell,  Metzger  & 
Jacobson,  by  a  process  which  is  patented. 
During  the  last  few  years  fancy-work  of 
all  kinds  has  been  so  stimulated  that 
"Peri-Lusta"  has  become  important  for 
embroidery,  crocheting,  knitting  and 
other  art  needlework. 

AIM  TO  MAKE  PROGRESS 

The  "Progress"  trade-mark  which  has 
symbolized  the  firm  of  Campbell,  Metz- 
ger &  Jacobson  dur- 
ing the  past  twenty- 
four  years  was  chos- 
en by  them  at  their 
inception  because  it 
represented  their 
aim  in  a  suitable  and 
artistic  manner.  The 
design  indicates  a 
youthful  figure 
reaching  out  for  new  ideas,  looking  for- 
ward, progressing  on  the  wings  which 
b?ar  him  up.  The  field  of  art  needlework 
and  linens  is  well  acquainted  with  the 
splendid  manner  in  which  the  firm  has 
lived  u'>  to  its  trade-mark. 

ON   THE  WATCH 

The  keeper  of  a  lighthouse  is  always 

on  the  alert  to  make  sure  that  no  new 

sign   on  the  horizon   is 


NOW 


overlooked.     The  Phoe- 


C       jS       ft        have   chosen    the   light- 
el      ^   f>v':|3       house,      therefore,      as 

%oMr/)e*<  their      trade-™ark,      to 

'yr?^-  signify  that  they  never 

lose  sight  of  anything 
in  the  matter  of  style 
in  neckwear.  "A  lighthouse  is  always 
built  on  a  sure  foundation,"  said  Mr. 
Sanderson,  "and  to  show  merchandise 
which  is  built  up  with  a  strong  connec- 
tion is  also  our  aim.  These  two,  watch- 
fulness and  strength,  are  the  salient  fea- 
tures of  our  business,  and  are  well  rep- 
resented by  a  lighthouse.  Don't  you 
think  so?" 


"EMKAY" 

Murray-Kay's,  Toronto,  have  adopted 
a  trade-mark  recently.  It  is  not  used  on 
all  their  merchan- 
dise but  upon  one 
special  line  in  each 
department  which  is 
featured  at  a  certain 
price  throughout  a  season,  and  which 
they  claim  is  the  best  value  procurable 
at  the  price.  For  instance,  the  "EmKay" 
hat  is  $7.50,  the  "EmKay"  sweater 
$8.50,  the  "Emkay"  blouse  $3.95,  etc. 
The  registered  word  it  will  be  noticed  is 
a  combination  of  the  initials  of  the  firm 
names. 

A  HEART  FOR  ART 
The  Heart  Brand  used  by  Will  P. 
White,  Limited,  is  the  result  first  of  all 
of  design  rather  than  any  particular 
meaning.  They  wanted  something  ori- 
ginal and  so  used  the  initial  of  the  firm 
name  and  drew  a  design  around  it.  The 
design  which  fitted  best  turned  out  to 
be  a  heart,  hence  the  "Heart  Brand," 
which  was  accepted  as  indicating  some- 
thing vital  and  true  as  well  as  artistic. 

THE  HOUSE  OF  SERVICE 

While  the  name  "Torcan"  is  not  a 
registered  trade  mark  it  is  an  interest- 
ing name  adopted  by  the  firm  which 
uses  it.  "Torcan"  is  a  combination  of 
the  first  sylable  of  Toronto  and  of  Can- 
ada, chosen  because  the  firm  is  located 
in  Toronto,  and  is  strictly  a  Canadian 
firm,  employing  Canadian  help  through- 


Vilify  "jsfi- 


out.  "The  House  of  Service"  always  ap- 
pears with  the  name,  Torcan  Fancy 
Goods  Co.,  Ltd.,  which  is  under  the  same 
management  as  "The  House  of  Plenty" 
and  "The  House  of  Comfort,"  two  well- 
known  Toronto  hotels.  The  "Torcan" 
name  completed  its  first  year  in  March, 
1918. 


DISCOUNTS    TO    EMPLOYEES 

THE  question  of  discounts  to  employees 
is  a  timely  and  interesting  one  to  the 
trade  just  now.  This  will  he  taken  up 
in  the  June  issue  of  DRY  GOODS  RE- 
VIEW, which  will  be  the  "Clerks'  Edu- 
cational Number." 


To    increase    the 


cy    of    your    staff 


important    war    duty. 
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HOUSE     FURNISHINGS 
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SPECIALS   IN  OUR    HARDWARE  DEPARTMENT 


No.  1009—3/8  in.  Tube;  Brassed- Ends  1  in.  Diameter 


No.  683—7/16  in.  Tube;  Brassed— Ends  1  in.  Diameter 

Special  prices  now  existing  on  above  Rods.     Please  write  us  for  prices,  stating  quantity. 

DAILY  &  MORIN  LIMITED 

P.O.B.  No.  690 

Montreal,  Quebec 


J.  B.  HENDERSON  &  CO.,  LIMITED 


Stock  Lines: 

Ecru  and  Arab  Hemstitched  Madras. 
Colored   Madras    in    Green,    Gold, 

Rose  and  Blue. 
Shadow  Taffetas. 
Cretonnes.  Repps. 


Bungalow  Nets. 
Marquisettes,  plain,  hem- 
stitched and  cable. 
Casement  Cloths. 
Muslins. 


Large  shipments  just  to  hand.     Prices  in  many 
cases    25%    below    present    manufacturing    cost. 

I    Wm.  Strang  &  Son,  Glasgow,  Muslins,  Madras,  Etc. 
Agents    |    Morse  &  Sprinkle,  N.Y.,  Mayflower  Curtains  and  Piece  Goods 
I.  "Alyta"  Motifs  (A  Decorative  Art) 


MAIL   ORDERS  SOLICITED. 

439  KING  STREET  WEST 


TORONTO 


Many   sales    are    missed    by    clerks    not    knowing-   the   selling    points    of    goods. 


Dry  Ooods  Renew 


HOUSE     FUB  NISHINGS 


Clerks    learn    the    selling    points    of    goods    handled    by    reading    the    advertisements. 


HOUSE     FURNISHINGS 
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KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made  by 

JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian  Representatives:  CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 


When  you  want  to 

sell  or  buy  any- 

thing,  use  the  condensed  ad  columns  of 

Dry  Goods 

Review 

You  can  talk  across 

the  continent  for 

two  cents  a  word. 

June    issue    of    DRY    GOODS    REVIEW    will    be    the    Clerks'    Educational    Number. 
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Hydro-Electric 
Grave-Digging 
in  Progress 

FOR  every  Canadian  interested  in 
the  principles  of  public  ownership 
that  pays  there  is  a  regular  search- 
light on  the  subject  in  THE  FIN- 
AWIAL  POST  of  May  1th.  On 
page  10  appears  an  editorial  and  a 
leading  article  which  give  financial 
facts,  and  business-like  principles 
so  intimately  connected  with  the 
ultimate  success  of  the  Hydro  that 
not  even  the  most  decided  critic  of 
public  ownership  as  expressed  in 
the  present  management  of  Hydro- 
Electric  affairs  in  Ontario  can  fail 
to  find  in  them  food  for  thought. 

Burial  of  Hydro  Hopes 

In  the  businesslike  account  rendered  from 
the  facts  by  City  Auditor  H.  T.  Jamieson, 
of  St.  Catharines,  there  are  warnings  which 
cannot  be  neglected.  They  point  to  the 
danger  that  Hydro  methods  of  financing 
and  accounting  at  present  may  be  the  very 
spade  and  pick-axe  strokes  by  which  the 
Hydro  is  digging  its  own  grave  as  far  as 
financial  success  goes.  Whether  you  are 
a  supporter  of  Sir  Adam  Beck  or  not,  see 
these  articles.  They  are  intensely  import- 
ant to  ail  Ontario  to-day.  and  to  all  Canada 
as  far  as  principles  of  public  ownership 
are  concerned.  Remember  they  appear  in 
THE  FINANCIAL  POST  of  May  4th.  and 
with  them  THE  POST  contains  its  usual 
good  service  of  business  news  under  such 
headings  as  these: 
Canadian     Trade     Increased     Bank     Credits 

in    March. 
Provincial  Commission   Forestalls  Courts  Re 

Niagara   Franchise. 
Mystery   as   to   What   Britain   Ls   Doing  With 

Cold. 
Reconstruction  of  Cabinet  is  Ottawa  Gossip. 
Ixwks    like    Three    Hundred   Million    Bushels 

Export    Wheat. 
Iron    Enough   for  Twenty-five  Years'  Supply 

in    B.C.    Ores. 
Claims    of    British    Columbia    as    to    C.N.R. 

Voiced    by     Premier. 
I'nderlying     Causes    of    Movement    in     New 

York    Funds. 
April   was  a  Good  Month  in  Toronto  Realty- 
Business. 
German   Banks   Amalgamate   in    Preparation 

For   After  War. 
Bond  Market  Has  Been   Pretty  Well  Cleared 

of    Issues. 
Edmonton    Taking    Steps    to    Meet    Its    Ma- 
turing   Bonds. 
Montreal     Asks    One    Million     From    Quebec 

Province. 
Fire    Insurance   Commission    Takes    t'p    Fire 

Prevention. 
Jitneys  to  be  Abolished  in  Winnipeg. 
Lord     Shaughnessy's     Report     on     Canadian 

Pacific  Railway. 
Organizing  for  Victories  to  Follow  the  War. 
es  merely  indicate  some  of  the 
principal  subjects  of  importance  to  Cana- 
dian business  men  and  investors  which 
you  will  find  ably  dealt  with  both  as  t  . 
news  facts  and  comment  in  THE  FINAN- 
CIAL POST  of  May  4th.  Remember  THE 
POST  is  the  business  newspaper  of  Can- 
ada with  not  only  a  high  standard  staff 
of  its  own.  but  with  the  specialized  atten- 
tion and  work  of  twelve  MacLean  business 
newspaper  editors  also  devoted  to  making 
its  news  columns  worth  while  for  every 
alert  man  of  affairs.  For  Three  Dollars 
a  year  you  can  have  THE  POST  every 
week.     Just  fill  up  this  coupon. 


The  MacLean   Publishing  Co., 

161  University  Ave..  Toronto. 
Send  me  THE  FINANCIAL  POST  each 
week  till  further  ordered.  I  will  send 
subscription  price  ($3.00  per  year)  on  re- 
ceipt of  bill,  or  you  may  draw  on  me  for 
this. 
Name    


The 
Oriental  Textiles  Co.,  Ltd. 

Oshawa,  Ont. 


Manufacturers  of 

Drapery 
Upholstery  and 
Cloak  Velours 


WRITE  FOR  SAMPLES 

Saleroom,  : 

19  Manchester  Building 
33  Melinda  Street  Toronto 


Encourage    your    employees    to    read    DRY    GOODS    REVIEW    every    month. 


DRESS  ACCESSORIES 


NECKWEAR  FOR  ALL  CLASSES  OF  APPAREL 

Long  Narrow  Roll  Collar  and  Vests  the  Features  of  the  Neckwear  Trade — Cow-boy  Style 
Good — Paris  Replaces  Tape  With  Ribbon. 


THE  past  month  has  not  created 
anything  really  new  in  the  neck- 
wear field,  though  there  .are 
scores  of  new  developments  in  the  lines 
which  have  already  become  popular. 
Satin  and  pique  sets  and  vests  are  the 
two  big  classes  of  neckwear  which  are 
now  firmly  established.  The  long  nar- 
row roll  collar,  whether  with  cow-boy 
ties  or  left  free  in  lapels,  is  the  leader 
in  satins.  As  intimated  last  month,  a 
number  of  these  are  in  suit  shades  or 
lighter  tints,  and  have  some  sale,  though 
white  or  ivory  are  far  oftener  seen.  Grey 
peach,  navy,  cerise,  French  blue,  and 
sand  are  about  the  complete  range  of- 
fered in  these  satin  collars,  and  fre- 
quently the  cuffs  are  to  be  had  to  match. 
One  smart  new  model  shown  was  in 
white  satin,  cow-boy  style,  with  bias 
ends  about  5  inches  deep  of  navy  blue 
satin.  Other  colors  are  to  be  had  instead 
of  navy  for  the  ends,  DRY  GOODS  RE- 
VIEW was  informed  by  the  manufac- 
turer of  them. 

In  pique  the  very  fine  wale  goods 
trimmed  with  small  pearl  buttons  are 
about  the  smartest  thing  on  the  market. 
While  the  narrow  styles  are  preferred 
here,  too,  there  are  a  great  many  novel 
little  ansjles,  slashes,  curves  and  points 
to  the  various  designs  which  lend  a 
smartness  not  to  be  obtained  on  the 
broad  and  deep  styles  which  were  the 
vogue  last  year.  A  few  irregularities 
in  the  ranges  of  these  collars  are  to  be 
noted  in  styles  which  are  scalloped,  meet 
in  a  point  in  front  instead  of  having  the 
tuxedo  ends,  and  in  those  which  are 
wider  than  usual  either  in  the  centre 
back,  on  the  shoulders  or  in  front.  Al- 
most all,  however,  are  cut  quite  deep  in 
front. 

Round  and   Square  Necks   for  Fall? 

The  strength  which  round  and  square 
necked  blouses  are  gaining  makes  one 
think  that  possibly  for  Fall  separate 
neckwear  will  show  more  of  the  same 
tendency,  and  will  be  finished  in  front 
with  a  yoke  effect  or  some  novel  appen- 
dage which  will  emphasis  these  lines 
which,  though  not  what  one  would  call 
new,  are  more  prominent  in  the  high- 
class  products  than  they  have  been  for 
some  time.     Manufacturers  are  not  con- 


cerning themselves  much  yet,  however, 
with  what  the  Fall  season  is  going  to 
develop.  In  addition  to  the  satin  and 
pique  sets,  as  stated,  their  chief  concern 
is  to  turn  out  vests  and  more  vests,  and 
they  are  fast  learning  the  cut  of  collar, 
fastening,  material,  trimming,  etc., 
which  are  making  the  bulk  of  business. 
Wash  Vests  Strong 
Canadian  manufacturers  have  not 
gone  very  extensively  into  the  making  of 
fancy  silk  vests  or  waistcoats.  In  fact, 
the  majority  of  them  are  not  making 
anything  at  all  in  silk,  unless  one  excepts 
white  satin.  "Pique  and  gabardine  have 
all  the  demand  we  can  attend  to,"  re- 
marked several  manufacturers.  The 
crash  effects  and  other  wash  materials 
are  shown  a  good  deal,  and  white  satin 
figures  very  prominently.  Pearl  buttons 
for  fastening  are  the  most  acceptable 
trimmings  seen.  The  tuxedo  collar  is 
here  also  the  most  effective  top  finish. 
Some  sailor  collars  and  tie  styles  are 
liked,  but  it  looks  as  if,  particularly  for 
the  younger  set,  the  vest  with  which  may- 
be worn  a  smart  Windsor  is  going  to 
be  the  strongest  for  the  Summer. 

Some   Novelties 

A  number  of  styles,  too,  are  seen 
made  of  challis  with  pin  stripe  pattern. 
Frequently  the  vest,  especially  when  of 
a  slightly  novel  type,  is  accompanied  by 
cuffs  to  match.  These  cuffs  are  usually 
turned  back  about  2V2  inches,  and  are 
plain  and  neat.  Gingham  vests  in  smaii 
checks  or  the  novelty  plaids  and  in  cot- 
ton or  silk  (when  the  latter  is  to  be 
had)  are  considered  to  be  in  excellent 
style. 

The  organdie  vests  and  vestees  with 
many  a  dainty  ruffle  are  worn  by  smart 
people,  as  stated  last  month,  and  are 
selling  in  places  where  women  want 
dainty  and  seasonable  neckwear,  regard- 
less of  how  long  it  is  going  to  last  and 
whether  the  laundry  tub  will  leave  it 
"as  good  as  new."  There  seems  to  be  a 
rather  good  sale  for  organdie  rufflings 
by  the  yard.  These  are  shown  in  colors 
and  in  various  widths. 

Paris  Uses  Ribbons 

Paris  vests,  which  are  being  shown  at 
present,  add  another  touch  of  daintiness 


which  only  Paris  seems  to  have  thought 
of.  On  almost  all  her  dainty  Summer 
models  instead  of  the  tape  which  one 
sees  at  the  waistline  usually  there  is  a 
pretty  bit  of  ribbon  which  matches  that 
used  for  binding  the  edges.  One  model 
was  made  of  net  and  lace,  square  neck, 
sailor  collar,  tucked  front,  and  was 
bound  and  tied  with  green  velvet  ribbon. 
Another  of  organdie  and  lace  had  a  sash 
of  natier  blue  velvet  ribbon.  These 
sheer  models  are  suitable  for  the  foulard 
silk  frocks. 

One  New  York  model  which  has  a 
somewhat  equestrian  effect  is  fashioned 
of  crimson  baronette  satin,  cut  low  and 
double-breasted,  with  rounding  top  and 
a  top  addition  cut  with  rolling  collar 
coming  to  a  V  in  front  of  white  faille. 
Double-breasted  vests  are  quite  a  favor- 
ite style. 

Embroidered   Net 

While  cotton  nets  are  appearing  in  a 
number  of  simple  fichu  styles,  the  newest 
arrival  in  net  is  from  Paris.  It  is  black 
and  comes  in  sailor,  round  and  rolling 
shapes.  The  mesh  is  very  fine  and  a 
deep  border  is  embroidered  in  an  attrac- 
tive blending  of  colors  in  fine  wool. 
Some  have  a  fine  thread  of  gold  or  silver 
woven  in  as  well  in  the  conventional  de- 
signs. One  of  these  is  illustrated  here- 
with. 

The  neckwear  trade  throughout  is 
quite  active  at  present,  and  prospects 
seem  good  for  a  good  Summer  selling, 
for  whether  a  woman  selects  a  suit,  coat 
or  dress  suit,  she  wants  a  fresh  piece  of 
smart  neckwear  to  wear  with  it.  Soma 
are  even  purchasing  white  satin  pieces 
to  wear  with  their  sweaters.  One  lady 
was  seen  lately  wearing  a  set  of  black 
patent  leather  on  a  black  dress. 


SOME  IMPORTED  NOVELTIES 

A  NEW  glove  from  Paris  has  a  long, 
softly  crushed  cuff.  The  glove  is  made 
of  black  suede  and  instead  of  the  usual 
embroidery  on  the  backs  there  are  rows 
of  tiny  flat  ivory  buttons  or  scales. 

The  newest  type  of  handkerchief  with 
a  pocket  is  made  of  batiste  with   hem- 


ading;    this    number    pass    your    copy    along    to    your    clerks    to    read. 
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stitched  and  lace  edge.  The  pocket  is 
formed  by  an  extra  piece  of  the  batiste 
cut  round,  being  appliqued  in  the  centre 
of  the  kerchief  by  hemstitching.  A  small 
silk  cord  runs  through  the  hemstitching 
so  that  the  pocket  may  be  drawn  up  and 
hold  secure  a  small  powder  puff  or  other 
fitting  articles. 

Among  the  new  Paris  neckwear  for 
Summer  are  some  models  made  of  net 
and  weighted  either  with  pleats  or  metal 
or  chenille  embroidery.  Net  scarfs  wrap- 
eral  times  around  the  neck  are 
embroidered  with  heavy  chenille,  which 
helps  to  keep  the  net  in  place  despite  the 
wind. 

A  new  net  fichu  with  a  ruffled  edge, 
in  addition  to  extending  down  the  front 
of  the  waist  crosses  in  the  back  and 
may  be  looped  at  the  waistline. 


COLOR  CARD  VALUABLE 

THE  Textile  Color  Card  Association  of 
America  have  issued  an  informative 
pamphlet  on  the  story  of  their  color  card. 
A  perusal  of  its  pages  impresses  one 
with  the  importance  to  the  whole  dry 
goods  trade  of  the  existence  of  a  stand- 
ard color  card  and  the  use  which  it  can 
be  to  the  retailer  in  carrying  in  different 
departments  goods  which  "match  up," 
hence  the  satisfaction  which  it  gives  cus- 
tomers to  be  able  to  get  an  outfit  which 
is  not  two  or  three  tones  "out"  in  its 
various  items. 


Eaton's  and  Simpson's  both  had  very 
attractive  window  displays  featuring 
ribbons  recently.  There  were  endless 
suggestions  contained  in  them  for  uses 
of  all  sorts  of  ribbons — baby,  narrow, 
medium,  wide,  and  extremely  wide  in 
plain,  fancy  and  brocaded  effects.  Among 
the  articles  fashioned  wholly  or  chiefly 
of  ribbon  were  children's  hats,  boudoir 
caps,  negligees,  all  sizes  of  bags,  pillows, 
baskets,  garlands,  vests,  girdles,  slippers, 
children's  slips,  sewing  cases  and  many 
other   useful    and    attractive    articles. 


Perrin  Freres,  glove  importers  and 
manufacturers,  moved  from  Victoria 
square   to   Commer    Building,   37    Mayor 

street. 


VEILS  ASSUME 
IMPORTANCE 

Are    Worn    by    Well-dressed    Women    on 

Many    Occasions — Different    Styles 

for  Different  Events 

VEILS  may  be  the  making  or  the  break- 
ing of  a  woman's  good  looks  and  should 
be  even  more  carefully  fitted  to  the 
wearer's  special  type  than  the  hat  with 
which  they  are  worn. 

The  difficulty  is  not  so  much  with  the 
mesh,  which  fashion  requires  at  present 
to  be  so  fragile  and  transparent  as  to 
make  it  universally  becoming,  but  with 
the  pattern  or  spot  with  which  the  mesh 
is  decorated. 

The  close  face  veil  is  naturally  of  first 
importance,  because  it  is  worn  more 
hours  of  the  day  by  more  different  kinds 
of  women  than  any  other  veil. 

The  face  veil  may  stop  at  the  chin  or 
under  the  chin,  and  in  either  case  must 
be  very  carefully  adjusted  so  as  to  be 
neither  too  tight  nor  too  loose.  This 
caution  may  seem  so  obvious  as  not  to 
be  worth  mentioning,  but  frequently  one 
sees  a  veil  tied  so  tightly  as  to  flatten 
the  tip  of  the  wearer's  nose,  which  is 
unpardonable. 

The  ends  of  the  face  veil  may  be  tied 
in  a  pert  little  bow  at  the  back  of  a 
small  hat  or  may  be  tucked  in  neatly, 
and  with  a  large  hat  many  women  wear 
a  face  veil  put  on  before  the  hat  is  ad- 
justed. 

The  various  patterns  of  the  diamond 
shaped  mesh  are  most  frequently  used 
for  the  foundation,  though  a  fine  filet 
mesh  is  employed  in  the  newest  and 
most  desirable  of  veils. 

The  arrangement  of  dots  is  legion  on 
the  cobwebby  fabric  of  the  veil.  The 
spots,  in  either  chenille  or  velvet,  may 
be  large  or  small,  round,  square  or  dia- 
mond shaped,  solid  or  outlined,  as  stated 
in  previous  issues  of  DRY  GOODS  RE- 
VIEW, and  may  be  disposed  singly  at 
regular  intervals,  or  in  case  of  the  very 
tiny  spots  grouped  in  miniature  constel- 
lations. 

They  frequently  ascend  the  surface  of 
the  veil  in  graduated  sizes,  and  are  em- 
ployed to  pick  out  and  give  accent  to  one 
of  the  scroll  designs.  If  the  scroll  de- 
sign is  used  at  all  on  a  face  veil  it  is 
found  in  a  small  and  delicate  pattern 
with  the  tiniest  of  leaves  springing  from 
the  parent  stem  to  give  character  to  the 
design.  Frequently  the  pattern  will  be 
shown  in  delicate  outline  with  little 
groups  of  chenille  dots  as  accents. 

But  the  newest  of  designs  for  face 
veils  are  in  small  sprays  of  flowers  or 
fruit  which  are  spotted  over  the  surface 
of  the  veil,  such  as  tiny  clusters  of  cur- 
rants in  silk  thread  and  velvet. 

Face  veils  are  shown  in  purple,  green 
or  red,  but  bright  colored  veils  of  this 
type  lack  chic  and  are  not  nearly  so 
smart  or  becoming  as  those  in  black, 
brown,  taupe,  navy  blue  or  beige. 

The  same  color  gamut  is  observed  in 
the  large  flowing  veil  which  is  shown  in 
a  bewildering  variety  of  lovely  patterns 
and  bordered  designs.  To  be  worn  with 
the  large  black  dress  hats  tvers  are  ex- 


quisitely fragile  black  veils  with  jet 
borders  either  in  a  Greek  key  pattern 
of  long  slender  beads  or  edged  with  a 
beaded  fringe. 

The  elaborate  scroll  patterns  are  at 
their  best  on  these  large  surfaces  and 
wonderful  leaf  and  vine  designs  are 
worked  on  the  mesh  in  the  lace  and  silk 
thread  to  cover  practically  the  whole 
surface  of  the  veil. 

The  flowing  veil  may,  of  course,  be 
worn  hanging  loosely  over  the  face  or 
thrown  back  over  the  hat  in  front,  but  it 
is  intended  for  the  afternoon  costume 
and  not  for  the  tailored  outfit.  This  is, 
however,  a  rule  which  many  women 
ignore. 

The  circular  veil  has  its  admirers,  but 
it  is  no  longer  as  smart  as  the  straight 
veil. 

The  full  veil  of  unadorned  tulle  which 
is  now  much  in  evidence  is  very  alluring, 
and  while  it  is  usually  a  part  of  the  hat 
trimming,  it  may  be  counted  as  a  veil 
nevertheless. 

SILK  AND  FABRIC  GLOVES 
New  Company   Formed  at   London,  Out. 

THE  dry  goods  trade  will  have  noted 
with  interest  the  formation  of  a  new 
company  under  the  name  of  Hall  Dent, 
Canada,  Limited,  with  a  capital  of 
$250,000.  The  factory  at  London,  Ont., 
started  as  a  branch  of  H.  S.  Hall,  of 
Jersey  City,  N.J.,  and  other  points  in  the 
U.S.A.,  will  in  future  be  operated  by  the 
new  organization  which,  as  is  suggested 
by  the  name,  is  a  pooling  of  interests 
as  far  as  the  manufacture  of  silk  and 
fabric  gloves  is  concerned,  between  two 
well  known  glove  manufacturers. 

Additional  machinery  for  the  purpose 
of  weaving  both  raw  silk  and  cotton  into 
cloths  from  which  the  gloves  are  made 
will  be  installed,  and  the  glove  manu- 
facturing plant  further  developed  in 
order  to  facilitate  the  greater  demands 
upon  the  output,  owing  to  difficulties  of 
manufacture  in  Europe. 

Canadian  glove  manufacturers  are  now 
being  supplied  with  knives  identical  with 
the  English  cut  and  are  full  of  con- 
fidence as  to  the  future  of  the  glove 
industry  in  Canada.  The  immense  new 
factory  building  which  is  to  be  erected 
at  Loretteville  is  further  evidence  of 
this. 


H.  C.  Purdy  &  Co.,  dry  goods,  Dauphin, 
Man.,  has  been  sold  to  W.  G.  White. 


See    that    the    heads    of    departments    in    your    store    read    DRY    GOODS    REVIEW. 
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What  they'll  be  wearing 
this  Summer  and  Fall 

Dainty  Finnie  Creations  are  based  on  the 
popular  conception  of  style  tendencies. 
Beautiful  examples  of  skill  and  taste  in 
designing  they  are  to  be  had  in  Pique, 
Organdies  and  Satins,  and  some  in  a 
combination  of  Pique  and  Organdie. 
There  are,  too,  a  few  very  attractive 
pieces  in  Gingham  Check  and  Plaid  Or- 
gandies that  promise  very  good  business. 
The  popular  vestee  is  shown  in  a  number 
of  styles. 

Finnie  creations,  despite  their  distinctive- 
ness, strike  a  happy  note  of  popularity 
that  means  big  business. 

A.  BRUCE  FINNIE  &  COMPANY 

Craig  and  Gosford  Streets,  MONTREAL 


Roll  Collar  and  Cuff  Set 
Rose    colored    Organdie,    embroidered    in    white, 
picot     edge. 


^^^          Customers  seeing 

SyWSh^        ^i        ^lis    mark,    need 

/m? 

S==£|K^bw        \l     n0    selnng    argu- 

^E^^JR^       V    ments;  it  is  just 

^  yW\        11  a   matter    of   se- 

■           ■      ^          II  lectin&  tne  ri£nt 
I ,       ^m'^^Ei        Hi  s^ze  —  the  fit, 
M— Jy \jUI       If  style    and    wear- 

/m                                                                      x^. 

|p  ^  SffX&J         II    '""    quality   a  r  e 

(f           THE        \ 

If^FAJZr          J/       there. 

I    TRADE  MARK^ 
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^"^ggg^^         Show  this  Brand  to 

\  GOOD  GLOVE 

customers. 
The  Brand  will  do  the  rest. 

200  Years'  Reputation. 

DENT,  ALLCROFT  &  CO.,  i/SffiSSSf^. 

The    belter    posted    your    staff    becomes    the    more    sales    they    will    make. 
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Why  the  Gossard  name  means  so 
much  to  merchants  at  this  time 


"Retailers'  experience  during  recent  months  has  convinced 
them  that  consumers,  as  a  rule,  are  seeking  reliability, 
durability  and  quality,  rather  than  low  price.  Prolonga- 
tion of  this  condition  is  practically  assured."  This  is  the 
report  of  S.  H.  Ditchett,  editor  of  Dry  Goods  Economist, 
following  a  careful  study  of  trade  conditions  resulting  from 
the  war. 

RELIABILITY,  DURABILITY  and  QUALITY 
— three  characteristics  that  are  WOVEN  INTO 
the  very  fabric  of  GOSSARD  CORSETS. 

And  every  Gossard  Corset  bears  the  Gossard 
label — just  as  Gossard  advertising  carries  the 
Gossard  trade-mark. 

Women  everywhere  know  that  Gossard  is  the 
original  front  lacing  corset  and  that  while  there 
are  many  imitations,  each  genuine  Gossard 
comes  with  the  guarantee  of  the  Gossard  trade- 
mark— their  protection — your  advantage. 

For  now,  more  than  ever  before,  you  mer- 
chants who  can  offer  the  genuine  Gossards,  gain 
the  best  corset  trade  through  the  popular  de- 
mand for  these  trade-marked,  standard-priced 
corsets. 

It  means  much  to  you  to  know  that  the  Gossards 
moving  through  your  store  are  the  only  nation- 
ally and  internationally  advertised  corsets 
whose  prices  are  the  same  in  Nova  Scotia  or 
New  Jersey,  in  British  Columbia  or  Colorado. 

The  tide  of  women's  demand  for  Gossards  is 
based  on  the  knowledge  that  these  corsets  are 
reliable  in  comfort  and  figure  refinement,  dur- 
able in  service,  and  honest  in  price.  And  the 
tide  will  swell  swiftly  to  flood  dimensions. 
PREPARE  YOUR  STORE  TO  TAKE  FULLEST 
ADVANTAGE  OF  THIS  FLOOD  TIDE  BY 
ORDERING  GOSSARDS  FOR  FALL  DELIV- 
ERY NOW. 


fjossard 

The  sign  of  the  genuine  in 
every  Gossard  Corset. 


7/icyLace  In  Front. 

The  trade-mark  which 
identifies  your  corset 
department. 


The  Canadian  ff?WlC}ossard  (p. 


L/M/TZQ 


284-286  KING  STREET  WEST 


TORONTO,  CANADA 


:>n     about     changing 
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H  STOP! 


Don't  place  that  Summer  fancy  button  order! 

Don't  face  that  "mark-down"  agony  again  after 
next  season! 

Buy  less  "novelties"  and  please  your  customers 
more  than   ever — by  saying: 

"Yes,  we  will  make  buttons  in  colors  and  com- 
binations to  match  your  garment  exactly — just 
choose  the  shape." 

MENKIN  BUTTON  COVERING 
OUTFlTS-$l2  and  up. 

enable  you  to  make  scores  of  fancy  and  fashion- 
able shapes  "to  order." 

PROFITS  are  greater  on  every  dozen  than  on 
"stock"  novelties. 

Ask  About  Our  Sales  Promotion. 

S.  MENKIN,  Inc. 

145  West  28th  Street,  NEW  YORK 


BBN 


They  All  "Just  Slip  It  On" 

That  phrase,  "Just  slip  it  on,"  appears  in  Slip- 
Pon  Veils  advertising  in  the  biggest  women's 
magazines  on  the  continent.  It  has  caught  on 
with    women    until 

SLIP-PON 

"Just  Slip  It  On" 

VEILS 

are    known     and     worn     everywhere.       They're     so 

easy  to  put  on,  so  secure,  so  comfortable,  so  well 

known   that  selling  them   has   become   a  very   easy 

matter. 

Each     Slip-pon     is     in     its     own     sanitary     sealed 

envelope   and   retails  at    10,   25   and   50   cents. 

Silverberg  Import   Co. 


"Our   Bon 


We  regard  our  trade- 
mark as  our  word  of 
honor,  our  guarantee, 
our  bond,  our  assur- 
ance to  you  that 
Laces,  Veilings,  Em- 
broideries, Handker- 
chiefs and  Neckwear 
bought  from  us  are 
what  we  represent 
them  to  be. 

When  we  put  on  the 
trade  -  mark  it  is  as 
though  we  were  say- 
ing to  you,  "We  give 
our  bond  that  these 
goods  are  perfect 
values,  good  quality, 
good  workmanship, 
reasonably  priced." 

There  are  many  dis- 
tinct advantages  in 
buying  goods  under 
such  conditions. 


Westlake  Brothers,  Limited 


24  Wellington  St.  West 


Toronto 


nUTTON 


Buttons  never  worry  the 
merchant  or  buyer  who  trusts 
his  orders  to  us. 

He's  always  sure  of  the  very 
best  quality  at  the  very  low- 
est price.  Prove  this  with  an 
order. 

Weyerstall   &  Co. 

Button  Manufacturers  Toronto. 


NEYRET'S  GLOVES 

THE  BEST  LISLE  AND  CHAMOISETTE 
GLOVES  IN  THE  WORLD 


A.   Germain    &   Co. 

1 4  Phillips  Square  Mo  fit  real 

Exclusive  Distributors.     Importers  of  h'ttnch  Goods 


The    information     about    changing    styles    and     fashions    will    interest    clerks. 
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DRESS    ACCESSORIES 


Colonial  Maid  Dress  Fasteners 

know  when  to  hold  and  when  to  let  go 


The  only  Spring 

Fastener  made    in 

Canada  and  superior 

of  all  others. 


It's  all  in  the 

WIRE  SPRING 


STRONG-DURABLE-MADE 
OF  BRASS 


four 
Sizes 

Nos. 

1-0-00- 

000 


Two 
Colors 
Black 

and 
White 


Guaranteed  satisjactory  in  every  way. 

Mounted  on  showy  cards  of  one  dozen. 
Sell  on  sight.     Liberal  profits. 

Why  pay  duty  with  added  transportation  costs  and  delays  when  you  can 
obtain  a  superior  article  that  is  made  right  here  in  Canada? 

TO  BE  HAD  OF  ALL  LEADING  WHOLESALE  HOUSES. 

The  Colonial  Fastener  Co.,  Limited 

Sole  Manufacturers 
500  Parthenais  Street,  Montreal 


ill    be    interested     in    the    section 


equipment 
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404 — Chamois    shade    with    black    point    and    trim. 


Griffin  Gloves  appeal  equally  to  the  wo- 
men who  demand  appearance  and  the 
women  who  desire  economy.  In  plain 
colours,  or  relieved  by  black  or  white  em- 
broidery, they  are  the  final  touch  to  the 
costume.  Reasonable  in  price  and  easily 
washed,  they  are  unquestionably  econo- 
mical. 

The  mill  can  still  take  care  of  a  few 
orders  for  Autumn,  1918.      Let  us  quote. 


RICHARD   L.   BAKER  &  CO.,   Sole  Selling  Agents 

100  WELLINGTON  STREET  WEST,  TORONTO 


r\ 

A  silk  bag  with  her 

1    ! 

silkfdress 

sr!?'?**  * 

ik 

Silk  fabrics  for  dresses  will  be  all  the  rage  this 

season  and  the  well-dressed  woman  will  wish 

JL.  \           j  mm*. 

mm.  •               /  M 

to  carry  a  bag  that  harmonizes  with  her  costume. 

up 

Consequently  there  will  arise  a  big  demand  for 
silk  bags,  to  meet  which  we  are  specializing  on 
these  goods.    We  are  turning  out  beautiful  and 
artistic  bags  which  will  sell  without  forcing. 

Your  jobber  will  be  pleased  to  send  you  samples 
of  our  goods  which  we  feel  sure  will  give  you 
a  new  idea  of  the  possibilities  of  these  dainty 

No.  967S 

accessories  to  milady's  costume. 

WHITING  &  Di 

WIS  CO.         -         Sherbrooke,  Que. 

study    the    course 
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DyTiamo  Rainproof  Tulle 
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DYNAMO  BRAND 


a  thi 


Mr.   Dealer,  let 
Dynamo  Maline  boost 
s  season's  sales. 


80  Wellington  St. 

West,     Toronto, 
Ontario. 

Tel.   Adel.    4184       The  onl>' 


Real  rainproof  Maline  that 
remains  rainproof  and  posi- 
tively retains  shape  against 
rain,  dampness,  snow,  sun  and 
perspiration. 

'"Dynamo"  Brand  Rainproof 
Maline  will  immediately  in- 
crease sales  in  your  Maline 
department  because  it  is  just 

what  your  customer  wants  and  is 
the  most  useful  maline  for  motor 
scarves  and  millinery  purposes  on 
the  market.  Get  busy  now  in  time 
to  catch  this  season's  trade.  You 
will  find  "Dynamo"  for  sale  by 
most  wholesale  dry  goods  and  mil- 
linery houses  all  over  Canada.  Ask 
your  neckwear  manufacturer  to 
show  you  samples  of  scraves  made 
up  from  "Dynamo"  Maline.  You 
will  quicklv  see  why  this  season's 
sales  should  be  unusually  large  if 
you  push  this  line. 

Read  the  advertisements  on 
both  sides  of  this  column. 
These  are  reproductions  of 
advertisements  appearing  in 
leading  women's  magazines 
in  Canada,  and  this  publicity 
should  help  you  make  sales 
in  your  millinery  and  neck- 
wear departments.  Then 
write  to  our  nearest  whole- 
sale dry  goods  or  millinery 
house  to  hear  what  they  say 
about  "Dynamo." 

To  be  had  from 


Wrather    &    Buys. 

Tulle   that 
is  Risk-free 

VOtJ  take  no  chances 
when  you  buy  "Dyn- 
amo" Tulle — you  know  that 
it  is  rainproof,  that  it  is 
lastingly  durable. 
For  the  all-popular  scarf 
as  well  as  for  millinery  pur- 
poses—it is  by  far  the  best. 
Being  perspiration  and 
moisture-proof,  it  does  not 
stick  to  the  fingers  when 
handled  or  cling  uncomfort- 
ably to  the  neck.  It  is  crisp, 
fresh-looking  and  cool  al- 
ways. 

"Dynamo"  Tulle  lasts  so 
long  that  it  is  far  more 
economical  than  ordinary 
tulle  or  imitations  which 
are  rainproof  in  name  only. 
When  at  your  dry  goods 
store  or  your  milliners  ask 
for  "Dynamo"  Tulle  by 
name,  and  refuse  to  be  put 
off  with  an  inferior  imita- 
tion. For  your  protection, 
the  name  "Dynamo"  is 
printed  on  the  card  on 
which    the    Tulle    is    wound. 

DYNAMO     Enquiry     Dept. 

80  Wellington  Street  West, 
Toronto 

Dynamo 

^RAINPROOF 

Tulle 


Read      Building', 
ander 
Main 
ellingagents  for  Gros  Million  &  Co.  of  Lyons  (France)  for  the  Dominion  of  Canada  6524, 

*  We  only  sell  to  the  Wholesaler"  Montreal,  Que. 


CHAS.  MOUTERDE  {United  Makers)     i*-#r& 


Clerks    posted    on    market    conditions    can    explain 


FANCY  GOODS 

NOTIONS  &  TOYS 


FINE  WORK  DONE  BY  CONVALESCENT  SOLDIERS 

Quantities  of  Fine  Weaving  and  Basketry  Increasing — Soldiers  Like  to  do  the  Work  — 
Montreal  Store  Opens  Special   Department  For  It 


THE  production  by  returned  sol- 
diers under  the  direction  of  the 
Hospitals  Commission,  or  the  In- 
valided Soldiers'  Commission  as  it  has 
been  re-named  lately,  has  taken  a  very 
practical  commercial  turn  in  Montreal, 
for  the  department  store  of  Henry  Mor- 
gan &  Co.  has  opened  up  a  special  de- 
partment for  the  display  and  sale  of 
basketry,  trays,  and  art  needlework  that 
have  been  made  up  by  convalescent  sol- 
diers in  the  hospitals  of  the  city.  The 
illustration  of  this  section  that  is  re- 
produced here  indicates  the  very  prac- 
tical nature  of  the  goods  that  are  being- 
turned  out,  thoroughly  salable  and  far 
removed  from  the  rather  crude  forms 
that  have  been  popularly  ascribed  to 
the  work  of  the  soldiers.  Morgans  have 
found  the  demand  for  these  goods  so 
strong  that  they  have  given  a  "blanket" 
order  for  all  that  can  be  turned  out, 
and  the  number  now  reaches  several 
hundred  a  month  in  the  case  of  baskets 
alone. 

Work  Done  by  the  Soldiers 
Other  varieties  of  the  work  that  is 
being  turned  out  by  the  soldiers  include 
the  weaving  of  raffia  silk  and  wool  fab- 
rics that  have  been  made  up  into  hats, 
scarfs,  bags,  jumper  coats,  etc.,  and 
lamp  shades,  table  runners,  wash 
cloths,  doylies,  trimmings,  and  so  on. 
It  is  noteworthy  that  the  choice  of 
materials  for  the  men  has  been  wisely 
made  in  the  line  of  beautiful  colors  and 
fabrics,  that  enables  them  to  be  made 
up  with  Georgette  and  other  dainty 
trimmings  afterwards  into  finished 
articles  that  carry  an  instant  appeal  to 
the  women  buyers.  Goods  outside  the 
lines  mentioned  as  sold  in  the  Montreal 
store  have  sold  readily  among  the  cir- 
cles of  friends  of  the  instructors,  but 
when  the  number  of  articles  multiplies, 
the  selling  area  can  be  readily  extended. 
What  has  been  mentioned  and  illus- 
trated here  is  the  "bedside"  phase  of 
the  soldiers'  efforts,  or,  as  it  is  officially 
termed  now,  "ward  occupations."  Strict- 
ly speaking,  it  is  not  a  part  of  the  "re- 
educational  branch  of  the  training  of 
the  soldiers,  for  this  is  limited  to  the 
men  who  are  discharged  after  their  re- 
turn, and  who  by  reason  of  their  disabili- 
ties  are  unable   to  follow   their  former 


trades  or  principal  occupations,  and  in 
consequence  are  being  trained  to  follow 
a  new  trade.  The  "ward"  occupations 
are  intended  primarily  to  provide  the 
men  .something  to  occupy  their  thoughts, 
to  help  them  get  better,  and,  incidental- 
ly, to  supply  them  with  a  little  pocket 
money.  In  the  case  of  the  baskets,  and 
other  goods,  each  article  is  numbered, 
and  the  cost  of  the  materials  listed,  and 
then  the  difference  between  the  selling 
price  and  the  cost  is  given  to  the  soldier 
who  made  the  goods.  This  is  an  in- 
centive to  the  men,  who  are  of  course 
on   military  pay. 

Two  Do  Work  Permanently 
While  this  work  has  not  been  looked 
on  as  a  permanent  means  of  employment 
as  yet,  already  two  of  those  who  were 
instructed  as  they  lay  in  bed  recovering 
have  secured  positions  in  a  factory  at 
Granby  where  they  apply  their  skill  in 


basketry  to  the  weaving  of  baby  carri- 
ages at  a  higher  wage  than  they  earned 
before  they  went  across.  Whether 
many  others  of  the  men  will  be  able  to 
go  out  and  make  a  livelihood  in  bas- 
ketry or  weaving  is  still  one  of  the  un- 
settled problems  of  the  whole  situation. 
The  instruction  is  carried  on  in  Mont- 
real at  the  Royal  Victoria  Hospital,  the 
Montreal  General,  the  Drummond  Mili- 
tary Hospital,  the  McTavish  Home,  and 
will  be  shortly  also  in  the  Presbyterian 
College.  The  teachers  are  a  number  of 
young  ladies,  most  of  whom  have  had  to 
be  specially  trained.  Nothing  is  com- 
pulsory, but  the  men  show  a  keen  de- 
sire to  have  something  to  do,  and  when 
a  comrade  holds  up  an  article  with  its 
beautiful  trimmings,  or  a  basket  he  has 
woven  himself,  the  reply  is  often  heard, 
"I  want  to  do  some  of  that,"  and  a  new 
pupil  is  born  at  once.     In  Montreal  the 


Fashionable  Garments 


This  gives  a  good  idea  of  the  texture  of  the  cloth  woven  by  the  men.  At 
the  right  is  a  mauve  Gloire  d'Ypres  silk  jumper  coat  showing  woven  mater- 
ial. In  the  middle  is  a  green  Warrior  wool  with  linen  trimmings.  Left 
and  top  are  evening  scarfs  of  mercerized  Warrior  cloth.  These  are  all 
woven   by   men    in   the   hospitals   and    almost   disabled. 


Your    employees    will   be   Klad    to   read    your   copy    of    DRY    GOODS    REVIEW. 


Dry  Goods  Rt  view 


FANCY    GOODS,    NOTIONS    AND    TOYS 


Commission    is    fortunate    in    having    a 

skilled  leader  among  the  instructors  in 
a  lady  who  has  leisure  as  well  as  wealth 
to  give  to  the  work,  and  who  begged 
PRY  GOODS  REVIEW  not  to  use  her 
name.  Already  she  has  had  a  number 
of  applications  from  the  United  States 
to  receive  pupils  in  weaving  and  bas- 
ketry, who  might  return  and  continue 
similar  instruction  there  for  the  return- 
ed American  soldiers. 

That  the  work  takes  a  hold  upon  the 
men  is  seen  from  typical  remarks  thai 
have  been  made  to  the  instructors  as 
they  go  around   among  the  patients. 

"I  Bay,  if  you  don't  let  me  have  more 
silk,  this  factory  will  shut  down";  and 
another,  "I'm  going  on  strike  unless  you 
give  me  another  to  do,"  and  in  telling 
of  it.  this  lady,  who  must  remain  an- 
onymous, remarked:  "It  is  not  often  that 
men  threaten  to  go  on  strike  because 
they  ha%en't  enough  work  to  do." 


FOR  THE  LIVE  FANCY  GOODS 
DEPARTMENT 

SOME  new  items  of  interest  for  fancy 
goods  departments  include  R.  F.  C. 
cushion  tops.  The  "wings"  are  in  a 
very  neat  design  similar  to  the  official 
emblem  of  the  Flying  Corps  and  are 
embroidered  in  greys  and  white  on  a 
dark   linen  background. 

A  new  collar  and  cuff  set  is  knitted 
in  plain  stitch  of  white  Angora  wool 
with  stripes  of  black. 

A  new  hand-knitted  sweater  coat  is  in 
khaki  color  with  green  borders  around 
all  the  edges.  The  pockets,  too,  are 
edged   with   the   green. 

A  medium-sized  chintz  bag  was  given 
a  distinctive  finish  by  being  veiled  with 
gold  cloth  of  large  hexagon  mesh. 

The  newest  motifs  in  Alyta  work  in- 
clude satin  and  velvet  combinations  as 
well  as  many  new  ideas  in  the  felt 
range  which  came  out  first.  These  are 
becoming  popular  for  bags,  runners,  etc. 
Some  are  using:  them,  too,  for  certain 
novel  kinds  of  window  curtains  and  val- 
ances.    The  color  range  is  extensive. 

A     delightful     new     tam-o-shanter    is 


Crocheted  Sports  Hat 

A  durable,  closely  crocheted  outing  hat 
made  of  a  heavy  quality  mercerized  crochet- 
ing cotton  in  sand  with  navy  border.  In- 
structions are  supplied  for  the  making  of 
the  hat  with  the  materials.  Shown  by 
Campbell,   Metzger  &  Jacobson. 

crocheted  of  chenille  which  in  the  rich 
peacock  blue  is  especially  attractive. 
Boudoir  mules  and  slippers  with  satin 
padded  soles  also  present  a  fine  appear- 
ance when  crocheted  of  chenille,  which 
co.mes  in   all   the   popular   colors. 

New  offerings  in  "French"  ivory  de- 
pict a  more  decorative  type  of  art  "than 
has  been."  Louis  XIV  productions  show 
delicately  colored  and  shaded  back- 
grounds with  gracefully  robed  figures 
reclining  by  cool  streams  in  the  shade 
of  trees,  while  Cupids  hover  about  mak- 
ing music.  This  is  quite  a  departure 
from  the  plain  un-ornamented  ivory 
which  has   been  popular  for  so  long. 

A  new  salt  shaker  seems  to  fulfill 
a  long  felt  want.  It  is  glass  with  an 
"untarnishable"  metal  top  fitted  with  an 
attachment  which  keeps  out  the  air  and 
dampness    by    automatically     filling    in 


the  holes  when  the  shaker  "stands  at 
ease,"  but  it  opens  when  the  shaker 
is  tipped  so  that  the  salt  makes  a  gentle 
and   easy  exit. 

Another  new  wooden  frame  for  knit- 
ting bags  has  been  produced.  At  either 
end  of  each  frame  there  is  a  slit  for  a 
ribbon  to  pass  through  for  a  handle. 
One  bag  was  made  up  with  navy  bro- 
caded ribbon  and  brocaded  silk  all  in 
navy  blue  was  used  for  the  body. 

GOES  TO  PETERBORO 

MR.  W.  J.  FERGUSON,  after  21  years 
with  the  firm  of  J.  Sutcliffe  &  Sons, 
Lindsay,  Ont.,  where  he  has  proved  him- 
self a  specialist  in  business  advertising 
and  has  taken  a  prominent  part  in  the 
town's  Advancement  Club,  as  well  as 
other  progressive  activities,  leaves  early 
in  April  to  take  a  position  as  a  depart- 
ment manager  with  the  Cressman  Com- 
pany at  Peterboro. 

BUSINESS   CHANGE 

A  CHANGE  has  taken  place  in  the  firm 
of  Leacy  &  Shields,  Pembroke,  Ont., 
which  was  dissolved  by  mutual  consent, 
Messrs.  Wm.  Leacy  and  F.  B.  Shields 
dropping  out  of  the  business.  The  firm 
will  be  succeeded  by  a  new  one  to  be 
known  as  Bernard  Leacy  &  Co.,  which 
will  be  composed  of  Messrs.  Ber- 
nard Leacy,  Jas.  H.  Kelly  and  P.  J.  Hen- 
nessy.  These  are  all  well-known  busi- 
ness men,  Mr.  Kelly  having  been  with 
the  firm  for  upwards  of  fourteen  years, 
and  Mr.  Hennessy  for  the  past  couple  of 
years. 


TEXTILE  RESEARCH 

A  National  Research  Association  for  the 
Woollen  and  Worsted  Industries  of  the 
United  Kingdom  has  been  formed  at 
Bradford,  England.  It  is  promoted  by 
the  Government's  Department  of  Scien- 
tific Research.  It  is  hoped  that  there 
will  be  ultimate  contact  between  this 
organization  and  the  cotton,  linen  and 
silk  research  associations  and  that  a 
jute  association  will  also  be  added. 

It's  the  only  way! — co-operation  for 
elimination  of  waste,  for  conservation  of 
resources  and  for  stimulation  of  origin- 
ality.    Result — efficiency. 


Promising-  Source  of  Fancy  Goods 

of   hospital   work   done  by   soldiers.      Display  at   Henry  Morgan  &  Co.': 
Montreal. 


BRISTLES    WITH    FACTS    EVERY 
MERCHANT  SHOULD  KNOW 

I.  L.  Matthews  &  Co.,  Department 
Store,  Port  Arthur,  Ont. — We  consider 
that  it  is  essential  for  every  merchant  to 
take  at  least  one  trade  journal,  and  the 
one  that  has  been  most  helpful  to  us  is 
DRY  GOODS  REVIEW. 

Each  month  we  receive  therein  very 
valuable  suggestions  alone:  lines  of  daily 
experience;  and  by  keeping  well  posted 
on  the  markets  and  closely  following  the 
manufacturers  who  advertise  with  you 
we  are  enabled  to  buy  at  a  distinct  ad- 
vantage from  year  to  year. 

DRY  GOODS  REVIEW  has  steadily 
improved,  until  at  the  present  time,  in 
our  opinion,  it  is  unexcelled. 

It  is  clear-cut,  wholesome,  and  it 
bristles  with  facts  every  retail  merchant 
should  know. 


Customers    judge    your    store    by    the    knowledge    and    efficiency    of    the    staff. 


FANCY  GOODS,  NOTIONS  AND  TOYS 


Dry  Goods  Review 


TIMELY  SUGGESTIONS 
FOR  JUNE  WEDDINGS 


only 


Square 


$25.00  Assortment  Contains  : 

Oval  Serving  Tray  to  sell  at  $  3.50 

...  5.00 

...  3.00 

...  3.50 

...  2.50 

...  2.25 

...  3.50 

...  3.25 

...  2.00 

...  2.50 

...  2.00 

...  2.00 

...  2.00 

...  4.00 


Casserole  with  Metal  Stand  to  sell  at 

tt  a  a  a  a       u         a 

Pie  Plate     "  "  "        "     "      " 


Vase  <!          "  "        "     "      "    

Mustard       "  "  "        "     "      "    

Condiment  Set  with  Metal  Stand  to  sell  at. 
Water  Set 


only 


Total  retail  value $41.00 

Price  per  case,  $25.00  net.   . 
No  charge  for  packing 
$15.00  Assortment  Contains  : 

Oval  Serving  Tray  to  sell  at $  3.50 

it               a               a         tt       tt       a  n  or 

""".".!  3!oo 

3.50 

2.75 

2.00 

2.00 

2.00 

4.00 


Square     "  "      "     "     "  

Casserole  with  Metal  Stand  to  sell  at 

Pie  Plate    "         "  "        "     "     "  

Condiment  Set  with  Metal  Stand  to  sell  at 
Vase  "        "  "       "     "     " 

Mustard  "        "  "       "     "     " 

Water  Set 


Total  retail  value  $26.00 

Price  per  case,  $15.00  net. 
No  charge  for  packing. 

As  the  supply  of  these  Assortments  is  limited,  we  would  ask  you  to 
send  in  your  order  early.     Orders  will  be  tilled  in   order  received. 


Torcan  Fancy  Goods  Co.,  Ltd. 

THE  HOUSE  OF  SERVICE 
77  BAY  ST.  :-:  TORONTO 


Your   clerks    will    eain    in    efficiency    by    reading:    DRY    GOODS    REVIEW. 


Dry  Goods  Review 


FANCY   OOOOS,   NOTIONS   AND  TOYS 


Hello  Boys!  Take  your  choice  of  these  QILBERT  TOYS 

'  II; 


q1**"!      ».       v  .-     ,    I  amiM     SuKmarino 


-    MEtMlSflSS  I    £*  jKS —-. -«» 


9- 


Ask  Your  Friends  What  They  Think  Of 

qiLBBAT 

ERECTOR    *r? 

"THE  TOY  LIKE  STRUCTURAL  STEEL 


Win  Pritet,  Honor  and  Money 
Gilbert  Eiiu»r..i*"lis!iliitt  for  Bojs  ] 


tanciTatJat 


£f*h-l 


*     ••Didn,tlT«IIYou,Ncd,ERECTORI.TheB.«r'       ,_     -.-i      '°"r?^.M 

The  A.  C.  GILBERT  COMPANY,  12S  BlalcUej  A?e..  New  Hareo,  Conn,  memies. 


THIS  IS  ONE  OF  THE  REASONS! 


Extensive  advertising  in  the  largest  magazines  and  dominating 
space  in  the  boys'  papers  have  made  Gilbert  Toys  popular  with 
boys  everywhere. 

In  1918  we  will  continue  to  advertise  them  in  the  same  impressive 
way.  We  are  going  to  tell  the  boy  customers  in  your  town  of  their 
"Genuineness" — of  their  "Individuality." 

We  are  going  to  tell  them  of  the  improvements  we  have  made  in  a 
number  of  the  toys — of  the  additions  to  the  line — about  the  way  all 
the  smaller  sets  are  packed  in  the  new  Gilbert  Toy  sealed  carton. 
And  we  will  try  to  make  our  story  more  attractive  than  ever. 

You  should  profit  by  this  advertising  if  your  stock  of  Gilbert  Toys 
is  complete. 

A  postal  will  bring  our  new  catalogue. 

The  A.C.  Gilbert-Menzies  Co., Limited 

439  King  St.  West,  Toronto 

Canadian  Branch 

THE  A.  C.  GILBERT  CO.,  NEW   HAVEN,  CONN. 


the    efficiency    of    your    staff 


EOJIPMDNT«DISPLAY 


CARING  FOR  THE  DETAILS 

The  Little  Imperfections  That  so  Detract  From  the  General  Result 

— Some  of  the  Common  Cases  of  This  Nature — Worth 

While  to  Feel  Work  is  Above  Criticism. 


SO  many  display  men  find  their  time 
so  fully  occupied  with  the  bigger 
things  of  their  work,  planning 
and  executing  these  plans  that  much  de- 
tail work  is  often  turned  over  to  as- 
sistants that  might  well  be  profitably 
handled  by  the  more  skilled  man.  Un- 
fortunately the  big  things,  the  big  ef- 
fects, are  made  up  from  a  lot  of  little 
details,  and  when  these  have  been  but 
carelessly  taken  hold  of  they,  too,  often 
prove  to  be  big  obstacles  in  the  way  of 
the  success  of  the  display. 

Plan  Well   Ahead 

No  one  will  dispute  the  necessity  for 
planning  ahead.  It  is  a  most  important 
part  in  the  work  of  the  window  trim- 
mer, and  much  better  displays  are  bound 
to  result.  A  setting  that  is  hastily  made 
without  previous  planning  is  bound  to 
show  lack  of  attention  to  details.  But 
even  the  carefully  planned  window  too 
often  falls  down  on  the  very  same  point. 

Observed  by  Specialists 

The  success  of  the  displays  in  the 
large  stores  can  be  largely  laid  down  to 
the  care  that  is  taken  of  the  little  things. 
The  backgrounds  always  harmonize  in 
color  and  design  with  the  floor  coverings 
and  the  display  generally;  the  draping  of 
the  models,  the  placing  of  the  foliage 
has  been  regulated  to  a  fraction  of  the 
inch.  Not  a  detail  no  matter  how  small 
has  been  overlooked. 

Looks  for  Rivals  Faults 

Did  you  ever  notice  how  carefully  a 
display  man  will  scrutinize  a  window 
display  executed  by  a  rival  in  his  art, 
not  so  much  for  the  good  points  as  for 
the  faults  and  imperfections  resulting 
from  carelessness?  He  takes  the  atti- 
tude of  the  critic  when  examining  the 
work  of  others,  but  often  when  looking 
over  his  own  displays  he  is  blind  to  his 
own  faults,  seeing  nothing  but  the  good. 

This  peculiarity  is  only  human.  We 
are  all  more  prone  to  see  faults  in  the 
other  fellow's  work  and  less  in  our  own. 
It  would  be  a  good  thing  to  cultivate  the 
habit  of  looking  into  one's  own  windows 
with  this  same  critical  eye  instead  of 
the    smile    of    smug    complacency    with 


which  we  are  so  apt  to  contemplate  our 
own  efforts. 

A   Few  Common  Defects 

Here  are  a  few  things  that  are  com- 
monly noticed  even  in  city  stores  and 
in    so-called    well-dressed    windows. 

We'1-displayed  white  goods,  but  soiled 
and  dirty. 

Evening  and  afternoon  gowns  on 
figures  wearing  soiled  hose  and  scuffed 
shoes. 

Winter  coats  on  figures  wearing  slip- 
pers. 

Evening  gowns  on  models  showing 
dark  shoes. 

White  underskirts  shown  below  dark 
suit  skirts. 

Figures  with  soiled  hands,  others 
minus  a  finger  or  two. 

Even  if  the  display  man  is  rushed,  a 
few  minutes  spent  in  critically  inspecting 
his  work  so  that  little  faults  of  this  na- 
ture might  be  corrected   would   seem   to 


Distinctly  New 

A.  Germain  &  Cie.,  Paris,  has  sent  out 
scores  of  novel  little  feather  trimmings  for 
the  late  Summer  millinery.  These  minia- 
ture birds  and  butterflies  made  of  tiny- 
feathers  pasted  on  to  a  padded  body  and  in 
the  natural  colorings  are  very  effective. 
They  measure  from  2  to  6  inches  in  length. 
Shown  by  H.  M.  Coppelman,  Toronto. 


lies    are    missed    by    clerks    not    knowing    the    selling    po 


be  time  well  spent.  Many  would  say, 
"Oh,  very  few  would  notice  little  things 
like  that",  but  somehow  or  other  these 
little  things  add  to  or  detract  from  the 
desired  effect  to  a  marked  degree  even 
if  they  are  not  specifically  noticed. 

And  then,  too,  even  if  the  imperfec- 
tions do  pass  unnoticed  one  of  the  joys 
of  life  is  the  satisfaction  of  viewing 
a  performance  well  done  and  capable  of 
withstanding  the  most  critical  obser- 
vation. 


LINOLEUMS    AND    OILCLOTH 
ADVANCE 

(Continued  from  page  60.) 

eluded  in  the  housefumishine:  depart- 
ments of  progressive  stores  throughout 
the  country  is  that  of  floor  finishes. 
With  hardwood  floors  rapidly  becoming 
almost  universal  there  is  a  tremendous 
demand  for  materials  of  this  kind,  and 
it  seems  logical  to  look  for  thesp  in  the 
store  where  the  rugs  and  draperies  are 
to  be  bought.  This  line  will  include  floor 
wax,  the  popular  lines  of  floor  varnishes, 
varnish  brushes,  polishing  brushes,  and 
a  few  ready-prepared  fillers  and  stains. 
There  seems  to  be  a  big  field  here  that 
can  be  developed  into  quite  a  nice  volume 
of  business.  But  little  space  will  be  re- 
quired and  the  initial  outlay  need  be  but 
very  small.  Added  to  these  there  are 
the  lines  of  furniture  polish  and  mops, 
and  if  the  field  is  sufficiently  large,  car- 
pet sweepers  and  vacuum  cleaners  can 
also  be  successfully  added.  All  these 
lines  seem  to  be  well  within  the  pro- 
vince of  the  housefurnishing  department 
and  there  seems  no  reason  why  this 
business  should  be  left  to  the  hardware 
dealer  as  has  been  done  in  a  great  many 
towns. 


NEW      FIRM      MAKES     NECKWEAR, 
ETC. 

A  NEW  company  has  been  formed  un- 
der the  name  of  Dress  Essentials,  Lim- 
ited, which  will  be  of  interest  owing  to 
the  fact  that  the  participants  are  so  well 
known  to  the  trade,  having  labored  to- 
gether previously  with  the  R.  D.  Fair- 
bairn  Company,  Toronto.  The  president 
of  the  new  firm  is  Mr.  F.  J.  Knight;  the 
vice-president  is  Mr.  C.  M.  Taylor,  and 
the  secretary-treasurer  Mr.  L.  R.  Slater. 
Dress  Essentials.  Limited,  have  leased 
a  floor  in  the  Toronto  Pleating  Co.'s 
building  at  14  Breadalbane  street,  and 
will  manufacture  neckwear,  boudoir  caps, 
camisoles  and  women's  dresses. 

s    of    goods. 


Dry  Goods  Review 


E  QU  I  r  M  E  NT     A  N  D     D  ESP  LA  Y 


©fteetting  tfje  ?|elp  Shortage 

77m*  ;.v  /Ar  way  .1//'.  Bibby,  of  Bibby's  Limited,  expressed  himself  when  a  repre- 
sentativt  from  Duv  Goods  Review  commented  on  the  modern  fixtures  recently 
installed.  "A  number  of  our  old  men  have  enlisted  amd  it  is  increasingly 
difficult  to  get  experienced  help.  Therefore  I  felt  that  the  installation  of  labor- 
saving  fixtures  had  become  almost  a  necessity." 

Th(  result,  as  may  be  seen,  is  an  extremely  handsome  and  well-appointed  fur- 
nishing department.    Bibby's  Limited  are  fortunate  in  having  a  roomy,  well- 
lighted  store  and  the  fixtures  thus  show  up  to  their  full  advantage. 
The  finish   of  the  woodwork  is  «   rerg  light  golden   or/7,-,   therein/  adding  to  the 
bright,  airy  effect  of  the  u  hole  store." 

.  I  //  BtOCk  is  'Hide,-  glass  and  g,  I  right  In  fore  the  cues  of  <  Vt  u  the  most  inexperi- 
enced clerk. 


selling    points    of    goods    handled    by    reading    the    advertisement 
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EQUIPMENT     AND     DISPLAY 


Dry  Goods  Review 


War  conditions  make  accurate 
information  very  necessary 


Canadian  merchants  are  now  troubled 
with  new  war-time  conditions  that  require 
special  attention. 

(1)  Turnovers  are  greater,  but  with  less 
profit.  (2)  Clerks  are  scarcer,  more  costly 
and  less  efficient.  (3)  Overhead  has  in- 
creased out  of  proportion  to  profits. 

To  meet  these  conditions  and  maintain  a 
normal  percentage  of  profit,  it  is  essential 
for  the  merchant  to  get  his  business  figures 
promptly  and  accurately  every  day. 

A  National  Cash  Register  will  give  you 


just  the  figures  you  most  need  to  obtain 
complete  control  of  your  business. 

With  an  N.C.R.  System  you  can  tell  whe- 
ther your  turnovers  and  overhead  are  in 
proper  proportion  to  your  profits. 

It  will  tell  you  whether  you  are  getting 
all  your  profits — and  enable  you  to  know 
that  the  money  is  actually  in  the  bank. 

It  will  show  which  clerks  are  efficient, 
how  many  sales  each  is  making,  how  much 
they  amount  to  separately  and  together, 
and  what  kind  of  transactions  they  are.  It 
will  show  which  clerks  are  accurate,  and 
which  are  making  costly  mistakes. 


A  National  Cash  Register  will  stop 
the  guesswork  and  the  losses 

—  —--For  further   information  fill  out  this  coupon  and  mail  it  to-day- 


Department  No.  C-9 

The  National  Cash  Register  Company 

of  Canada,  Limited,  Toronto,  Ont. 


Please  give  me  full  particulars  about  the 
way  an  N.  C.  R.  System  will  stop  guesswork 
and  losses. 


Name  Business 


Address 


.lunr    issue    of    DRY    GOODS    REVIEW    will    be    the    Clerks'    Educational    Number. 


Dry  Goods  Revie\ 


KQ  I    I  I'  M  I!  NT     AND     I)  I  S  I'  |.A  Y 


This  Girl  Magnifies  Time 


She  stretches  every  busy  hour  by 
giving  your  salespersons  more  sell- 
ing time.  She  takes  all  the  cares  and 
responsibilities  of  cashiering,  while 
the  clerk  wraps  the  package,  or 
serves  the  next  customer. 

She  prevents  your  clerks  becoming 
nervous  and  irritable,  and  in  this 
way  increases  their  efficiency  as 
salespeople.    She    is   important    in 


your  business  because  she  saves 
others'  time.  She  is  equally  valu- 
able because  she  checks  every 
store  transaction.  She  handles  cash; 
makes  change;  authorizes  charge 
sales. 

She  does  her  work  quickly  because 
she  is  experienced,  trained,  nimble- 
fingered.  And  she  does  it  with  aid  of 


Lamson  Carriers 


Lamson  Carriers  work  out  your  plan  of 
specialization.  They  centralize  your  cash ; 
the  change  is  made  by  this  expert;  and 
the  saleslips  are  checked  by  clerk,  cashier, 
and  customer.  Charges  are  authorized  by 
trained  employees. 


There  is  a  Lamson  system  for  your  store. 
Each  system  is  based  upon  the  principle 
of  centralization.  Our  representatives  are 
familiar  with  store  transactions.  Let  the 
nearest  one  tell  you  which  system  is  best 
for  you. 


THE   LAMSON   COMPANY 

BOSTON.    MASS. 

Designers  and  builders  of  automatic  conveying  systems  for  saving 

labor  in  handling  cash,  papers  and  products  in  stores 

offices,  and  industrial  plants 


Enccrarare  your  employees  to  read   DRY   GOODS   REVIKW   every   mont 


E  Q  V  I  P  M  E  N  T     A  N  D     D  IS  P  L  A  Y 


Dry  Goods  Review 


Stop  taking  chances  with 
your  Customers     £^ssebSt£,,s£: 

of  their  one-time  cus- 
tomers of  beiriK  "short  change  artists."  simply  because  they  have  no 
adequate  means  of  checking  cash  sales.  Ask  us  to  tell  you  how 
you  may  avoid  this 
possibility  and  give 
your  customers  and 
yourself  a  square  deal 
every     time. 


Gipe  Hazard 
Store  Service 

Co.,  Ltd. 

113  Sumach  St.,  Toronto 


Write  for  that 
Leaflet  To-day 


May 


Our  free  leaflet  explains  it  very  fully. 

we  mail  you  a  copy? 

Level,    Grade    and    Perpendicular    Wire    Cash 

Carriers,  Parcel  Carriers,  Cable   Carriers  and 

Pneumatic  Tubes 


That  hinged  waist 

Permits  of  the  waist  being  en- 
larged or  decreased  without 
changing  hip  or  bust  measure- 
ments. 


The  Special  Patented  Hinged 
Waist  is  an  exclusive  feature  of 
the  Perfection  Adjustable  Dress 
Form.  It  is  but  one  of  the 
features  that  make  this  absolutely 
the  most  efficient  and  useful 
dress  form   on   the  market. 

The  Model  55  "Queen"  illustrated 
is  made  with  28  sections,  all  of 
which  are  independently  adjust- 
able. This  form  can  be  adjusted 
to  the  exact  size  and  shape,  and 
with  all  the  peculiarities  of  any 
figure. 

4sk  us  to  send  you  illustrated 
folder  and  prices. 


ADJUSTABLE  DRESS 
FORM   COMPANY 

OF  CANADA,  LTD. 

159  King  St.  West.        TORONTO 


LATEST 
FIXTURES 


Just 
Catalogued 

including 
many  new  and 
attractive  lines 
in 

NEW  SHAPE 
BUST  FORMS 
(Plain  or  en- 
amelled). 
NEW  MEN'S 
BUSTS  (for 
tight  -  fitting 
coats). 

WAX  F  I  G- 
URES. 

DISPLAY 
FIXTURES, 
ETC. 

Everything    to 

make       your 

store      more 

Ask  for  our  prices 


DELFOSSE  &  CO. 

247-49  Craig  Street  West,  Montreal 


When  in  doubt  as  to  when  or  where  to  buy  anything 
CONSULT 

Dry  Goods  Review 

SPECIAL  SERVICE  DEPT. 


After    rend  in  ir    this    number    pass    your    copy    along    to    your    clerks    to    read. 
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ONE-TON 
TRUCK 


COUNTRY-WIDE  interest  and  comment  have  followed  the  recent  appear- 
ance on  the  market  of  the  new  Ford  One-Ton  truck. 

It  is  now  possible  to  get  a  serviceable  commercial  car  of  one-ton  carrying 
capacity  that  also  embodies  the  desirable  qualities  of  Ford  sturdy  construction 
and  low  up-keep  expense. 

The  Ford  passenger  car  has  proved  itself  the  most  economical  and 
serviceable  automobile  in  the  world.  And  this  latest  Ford  model  differs  from 
the  standard  Ford  chassis  only  in  being  constructed  for  heavy-duty  service. 

The  frame  is  built  of  heavy  steel,  and  the  wheel  base  has  been  lengthened 
to  124  inches.  A  worm  drive  is  used,  and  rear  wheels  are  equipped  with 
solid  tires.  Front  tires  are  pneumatic.  The  standard  Ford  motor,  trans- 
mission and  ignition  are  embodied  in  the  truck. 

The  Ford  truck  is  supplied  as  a  chassis  only.  This  allows  the  purchaser 
to  equip  his  car  with  any  style  of  commercial  body  to  suit  the  individual  re- 
quirements of  his  business.  It  is  an  easy  matter  to  get  this  equipment,  for 
many  of  the  leading  body  builders  of  Canada  already  have  developed  standard 
bodies  of  the  various  styles,  made  specially  to  fit  %the  Ford  truck. 

Ford  service  has  contributed  in  no  small  way  to  the  reputation  of  the  Ford 
car  for  day-in-and-day-out  dependability.  This  same  universally  satisfactory 
service  is  available  to  owners  of  Ford  trucks— an  importantthing  to  consider. 

Realizing  that  a  Ford  model  of  the  popular  one-ton  capacity  would 
find  immediate  favor,  this  new  truck  is  announced.  Don't  fail  to  see  it  on 
exhibit  at  the  Ford  service  station  in  your  town. 


Price 


f.o.b. 
Ford,  Ont 


See  any  Ford  Dealer  in  Canada,  or  write  for  a  catalog 

Ford  Motor  Company  of  Canada,  Limited 
Ford,  Ontario 


See    that    the    heads    of    departments    in    your    store    read    DRY    GOODS    REVIEW. 


KNITTED  GOODS 


WHAT  IS  NEW  IN  SWEATERS? 

Shetland   Wool   Models   Have   Large   Following — The  Sleeveless 

Styles  Will  be  Popular — New  York  Reports  Craze 

For  Coats  Knitted  From  Ribbons. 


AS  the  Spring  ,season  opens  up 
it  is  evident  that  sweaters  are  once 
again  going  to  play  an  important 
part  in  the  Summer  wardrobe  of  the 
Canadian    girl. 

Extensive  displays  are  to  be  seen  in 
all  the  larger  stores  and  while  absolutely 
new  models  are  limited  in  most  Cana- 
dian stocks,  there  are. many  beautiful 
designs  t,o  choose  from. 

Silk  Sweaters  Still  Strong 

While  there  is  an  inclination  on  the 
part  of  some  buyers  to  believe  that  silk 
sweaters  are  over  the  crest  of  their 
popularity  many  of  these,  both  silk  and 
fibre  silk,  are 'shown.  One  reason  why 
this  class  of  sweater  retains  its  popu- 
larity lies  in  the  variety  and  effective- 
ness of  the  colors  and  color  combina- 
tions obtainable.  The  range  in  this  re- 
spect is  much  larger  than  it  is  possible 
to  secure  in  any  wool  or  worsted  yarns. 
Sleeveless  Garments 

The  principal  novelty  in  this  family  of 
sweaters  II  the  sleeveless  garment.  This 
is  found  in  a  great  many  patterns  and 
designs,  in  plain  colors  and  in  handsome 
stripe  effects.  It  is  everywhere  accepted 
that  the  sleeveless  sweater  will  be  a  fac- 
tor to  be;jeckoned  with  this  year. 
Shetland  Wool  Used  Freely 

Last  year  New  York  and  other  U.  S. 
cities  were  infested  with  a  Shetland  wool 
sweater  craze.  While  there  were  some 
prophets  who  believe  these  would  never 
become  popular  in  Canada,  owing  to  the 
fact  that  there  was  so  little  warmth  in 
them,  they  are,  nevertheless,  being  free- 
ly shown  this  season  and  for  Spring  and 
Summer  use  their  prosperity  is  assured. 
All  styles  of  sweaters  are  being  made 
up  from  tli is  yarn,  full  length  coats  with 
belt  effects,  slip  over  styles,  sleeveless 
models,  and  in  addition  a  large  variety 
of  "Spencers." 

Spencers  Taking  Well 

Some  who  have  been  in  the  trade  a 
good  many  years  will  remember  some  of 
their  old  "Spencer"  stock  that  they  were 
forced  to  unload  at  25c  apiece  when  the 
sweater  coat  phases    swept  the   country 


from  end  to  end.     The  new  models  are 
very  dainty   in  a   variety  of  styles   and 
the  soft  Shetland  wool  from  which  they 
are  made  emphasizes  their  daintiness. 
All  Soft  Yarns  Popular 

In  wool  and  worsted  sweaters  the  ten- 
dency is  towards  the  softer  yarns.  The 
attractiveness  of  the  1918  sweater  to  the 
young  woman  of  fashion  will  be  the  ex- 
tent to  which  that  "fluffy"  has  been  ob- 
tained. Hand-knitted  models  are  shown 
everywhere  although  judging  by  stocks 
carried  the  pull-over  style  will  have  only 
limited  popularity. 

A  number  of  the  newer  models  have 
a  heavy  ribbed,  almost  a  pleated  effect 
from  the  waist  down,  in  which  contrast- 
ing colors  are  shown  the  hidden  ribs.  The 
effect  gained  in  a  number  of  instances 
was  very  attractive. 

The  combinations  of  brush  and  plain 
knit  will  still  find  a  good  following  and 
in  fact  there  are  few  styles  that  have 
been  shown  for  the  past  two  years  that 
are  not  still  in  the  average  stock. 


Knitted   from    Ribbons 

New  York  reports  the  craze  for  sweat- 
ers knitted  from  narrow  ribbons  to  be 
spreading  rapidly.  So  far  these  have 
not  invaded  the  Canadian  field.  Some 
ribbons  are  reported  to  knit  very  hard 
and  the  most  asked  for,  for  this  pur- 
pose, is  a  narrow  messaline.  These  are 
being  made  in  all  styles  of  sweaters, 
sleeveless  slip-ons  being  one  of  the  most 
popular. 

Tuxedo  and  sailor  collars,  the  latter 
tapering  to  nothing  in  front,  but  the 
former  serving  with  revers,  are  fashion- 
ed on  some  models  which  have  purled 
waistlines  or  bottom  borders.  A  prac- 
tical treatment  of  the  purled  waistline 
is  featured  by  an  elastic  thread  caught 
through  the  knitting  to  prevent  it  fron, 
stretching  out  of  shape. 

Just  a  touch  of  angora  outlines  the 
armholes  and  neckline  of  another,  the 
softness  of  the  two  in  direct  contrast 
being  particularly  smart. 

Navy  blue   ribbon   is   crocheted   about 
the   armholes    and   low   decolletage   of   r 
tan  ribbon  slip-over,  the  sides  of  which 
are  laced  together  with  navy  blue. 
Boudoir  Novelties 

Bright  sports  shades  are    to    be    had 
as   well    as    conservative,  rich    colorings 
or   pastel   tints   in   this   ribbon,   which   is 
(Continued  on  page  85) 


An  official  photograph  of  the  ciub  with   which   the  German 

armies  "finish  off"  wounded  soldiers.      32,000  of  these  were 

recently  captured  by  the   Italians. 


THE   DESTRUCTION  OF   CIVILIZATION 


is  in  grim  and  sober  reality  what  we 
are  fighting  this  war  to  prevent.  The 
club  pictured  above  —  from  an  actual 
official  photograph  might  be  the  wea- 
pon of  a  savage  cave  man  of  five 
thousand  years  ago.  It  is  in  fact  the 
weapon  with  which  German  soldiers 
"finish  off"  enemy  wounded  who  have 
fallen    on    the   battlefield. 


There  is  only  one  answer  to  make 
to  such  methods  —  the  defeat  of  the 
German  armies.  America  has  taken 
up  the  sword  to  give  that  answer.  Our 
army  is  in  France  to  help  win  this 
war  on  the  battlefield — that  civilization 
may  be  safe,  that  America  may  be  safe. 


Extracts  from   an 


ad 


>ertisement  appearing   in  a  number  of   U.S.   trade*  journals, 
in  aid  of  the  sale  of  Liberty  Bonds 


The    better    posted    your    staff    becomes    the    more    sales    they    will    make. 
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UNCERTAINTY  IN  HOSIERY  SITUATION 

Manx-   Conflicting  Stories   Covering  Wool   and  Yarn   Situation — 

Large  Mill  Cancels  All  Cashmere  Lines     Deliveries  on 

Ribbed  Cotton  Lines  Poor. 


THK  interest  of  the  knitted  goods 
department  concentrates  on  the 
hosiery  situation.  Will  there  be 
enough  cashmere  and  worsted  hosiery  to 
sunplv  the  demand?  The  majority  of 
authorities  on  the  subject  are  certain 
there  will  not  be. 

Large  Mill  Cancels  Orders 
The  action  of  one  of  the  largest  mills 
in  cancelling  all  orders  on  about  fifteen 
of  its  most  popular  lines  is  in  itself  an 
indication  of  the  way  things  are.  The 
fact  is  the  yarn  situation  is  so  muddled 
up  at  present  that  no  one,  brokers,  mills, 
jobbers  or  retailers,  really  knows  just 
what  to  expect. 

Hard  to  Get  Facts 
One  week  it  is  stated  that  fine  yarn 
supplies  will  be  increased  for  Canadian 
knitting  mills,  the  next  comes  word  of  a 
temporary  embargo  on  all  shipments. 
One  day  a  British  despatch  brings  word 
that  there  is  a  surplus  of  wool  in  Eng- 
land, that  military  demands  have  not 
been  as  great  as  expected  and  that  there 
will  be  more  released  for  civilian  and  ex- 
port purposes.  Almost  by  the  same  mail 
there  is  an  annonrcement  of  the  British 
Government's  intention  to  decrease  the 
wool  imports  from  Australia  by  4,000,- 
000  pounds  for  the  quarter  commencing 
April  1,  in  order  to  still  further  conserve 
vessel  space  for  badly  needed  food  car- 
goes. 

A  little  over  a  month  ago  DRY  GOODS 
REVIEW  was  assured  that  the  allow- 
ance of  "worsted  tops"  for  Canada  was 
to  be  increased.  Since  then  the  British 
Wool  Commission  has  increased  the  price 
of  "tops"  6c  per  pound  and  it  appears 
that  there  is  a  real  shortage  in  England 
of  long-fibred  wools  really  suitable  for 
combing. 

And  so  it  goes;  a  maze  of  contradict- 
ory stories  and  statements  through  which 
the  seeker-after-the-real-truth  is  forced 
to  grope  his  way. 

That  the  present  shortage  of  fine  hosi- 
ery yarns  is  real  and  acute;  that  there 
does  not  seem  much  reason  to  look  for 
an  improvement  in  the  situation  in  the 
at  all  immediate  future;  these  two  facts 
seem  well  established. 

Are  Retail  Stocks  Large? 

The  one  uncertainty  seems  to  be  the 
condition  of  retail  stocks.  It  is  thought 
these  are  fairly  large  and  that  manv 
are  so  fixed  that  they  could  get  through 
the  Fall  season  even  if  all  other  supplies 
were  cut  off. 

DRY  GOODS  REVIEW  is  skeptical  of 
the  truth  of  this  surmise.  Representa- 
tives of  this  paper  have  called  on  a 
number  of  merchants  who  are  carrying 
altogether  much  larger  stocks  of  mer- 
chandise than  customary.  In  nearly 
every  one  of  these  instances  hosiery  was 
down  to  a  low  level  and  only  stocks  for 


a   month   or  two  ahead   were   in  the  re- 
serve rooms. 

Spring  hosiery  has  not  been  all  de- 
livered and  in  fine  ribbed  lines  delivery 
has  been  particularly  bad.  This  is  in 
spite  of  the  fact  that  all  mills  only  took 
percentage  business.  The  yarn  difficul- 
ties are  again  blamed  here. 

No   Underwear   Shortage 

Cotton  underwear  lines  have  been  well 
delivered,  one  large  Toronto  jobbing 
house  reporting  that  every  dozen  in  their 
Spring  orders  had  been  received.  There 
is  no  doubt  that  in  underwear  the  situa- 
tion is  much  less  grave  and  there  is  every 
reason  to  believe  that  there  will  be  ample 
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supplies   for   both     Summer    sorting    and 
Fall. 

Absolutely  no  sorting  lines  can  be  ob- 
tained from  the  majority  of  the  mills 
either  in  hosiery  or  underwear  and  sort- 
ing requirements  will  have  to  be  sup- 
plied from  jobbers'  stocks. 

In  the  United  States  the  hosiery  short- 
age is  still  more  acute  than  in  this  coun- 
try. The  labor  situation  is  reported  par- 
ticularly bad  and  in  addition  Government 
wants  are  practically  absorbing  mill 
supplies. 

Lower  Cotton  Prices 

There  is  considerable  speculation  as 
to  what  effect  the  slump  in  cotton  will 
have  upon  knitted  goods.  At  present 
there  is  not  the  slightest  tendency  to 
recede  from  present  figures.  In  fact 
yarns  have  in  some  badly  wanted  counts 
advanced  in  the  face  of  dropping  raws. 
Much  seems  to  depend  upon  the  final 
decision  that  will  be  reached  at  Wash- 
ington on  the  matter  of  price  fixing  or 
regulation. 


WHAT  IS  NEW  IN  SWEATERS 

(Continued  from  page  84) 

also  shown  made  up  into  narrow  brimmed 
sports  hats,  hat  bands,  scarfs,  and  bou- 
doir caps  or  slippers. 

Of  course,  the  pastel  tints  are  for 
boidoir  wear  and  therefore  to  enhance 
the  effect  they  have  developed  of  a  many- 
tongued  ribbon  which  blends  from  one 
tint  to  another,  giving  a  rainbow  finish 
to  the  novelties  made  of  it. 

Sleeveless  boudoir  jackets  made  in 
open  coat  or  slip-over  style  of  this  ribbon 
are  very  fascinating. 

Among  other  model  sweaters  that  our 
New  York  correspondent  particularly 
noted  might  be  mentioned  a  white  yarn, 
hand-knitted  coat  with  full  length  Tux- 
edo revers  and  cuffs  of  black.  Starlike 
daisies  of  white  form  a  chain  through 
the  centres  of  the  black  revers  with  good 
effect. 

A  combination  of  light  weight  wool 
and  fibre  silk  in  a  sleeveless  slipover, 
with  "V"  neck,  bottom  border  and  arm 
holes  in  contrasting  colors  forms  an- 
other distinctive  model. 

Again,  another  with  sleeves  and 
sailor  collar  made  in  a  heavy  chain 
weave,  is  on  the  style  of  a  middy  blouse 
purled,  however,  to  waist  line  and  finish- 
ed in  front  with  a  tasselled  silk  lacing 
of  contrasting  color.  One  or  two  mod- 
els denoting  the  military  effect  are  also 
to  be  seen   in   most  specialty  stores. 


Sleeveless  Silk  Sweater 

This  silk  sleeveless  sweater  is  comfortable, 
for  it  is  made  so  that  it  will  not  tend  to 
make  the  wearer  too  warm.  The  black  and 
white  striped  effect  is  very  fine.  The  white 
edged  pocket  and  white  belt  straps  set  off 
the  sweater  attractively.  The  new  collar  is 
rather    large. 


TO  ERECT  YARN  PLANT 

THOMAS  .  O.  AKED,  for  nearly  eight 
years  manager  of  the  St.  Thomas,  Ont. 
plant  of  the  Monarch  Knitting  Company, 
has  resigned  that  position,  and  has  com- 
pleted the  organization  of  a  stock  com- 
pany in  Toronto,  where  he  will  erect  a 
modern  yarn  spinning  plant.  Mr.  Aked 
is  a  native  of  England,  as  also  is  his  as- 
sistant, Cyril  Jackson.  Both  are  woolen 
men  of  many  years'  experience.  Mr. 
Aked  is  the  son  of  a  famous  English 
wool  expert,  and  his  grandfathers  and 
even  his  greatgrandfather  before  him 
were  engaged  in  the  same  occupation. 


abont    ehanrfai*    «tyle«    and    fashions    will    iat*rest    clerks. 
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FOR  MEN 

In    Cashmere, 


Where  Mother  does  the 
for  women    family  buying 


Cashmere, 

Silk, 

Cotton. 


The  Mother  why  buys  for  the  whole  family 
is  a  strong  prospect  for  Circle-Bar  Hosiery. 
"Circle-Bar"  gives  her  a  good  opportunity 
to  discover  through  personal  experience 
the  quality  and  worth  of  the  hosiery  she 
is  buying  for  others.  It  simplifies  her 
buying,  too,  and  more  completely  satis- 
fies  her. 


The   Circle -Bar   Knitting 
Company,  Limited 

KINCARDINE,  -  ONTARIO 


HOSIERY 


Beautiful  and  Practical 

Our  Range  embraces  all  that  is 
beautiful  and  practical  in 
Women's  and  Children's  Un- 
derwear. 

You'll  like  our  service,  too. 


REPRESENTATIVES : 

Ontario:  C.  and  A.  G.  Clark,  35  Wellington  St. 

West,  Toronto. 

British  Columbia:  J.  J.  Mackay,  504  Mercantile 

Bldg.,  Vancouver. 

Quebec:    Ernest    Hamel,    66    Rue    de    l'Eglise, 

Quebec. 

Maritime    Provinces:    E.    R.    Woodill,    21    Roy 

Bldg.,  Halifax,  N.S. 

Manitoba  and  the  West:  The  Hanley  &  MacKay 

Co.,  407  Hammond  Block,  Winnipeg. 

Montreal:  R.  C.  Poyser,  214  Drummond  Bldg., 

Montreal. 


The  Peerless  Underwear  Co. 


Limited 


Hamilton 


Ontario 


on    salesmanship 


ill    interest    all    the    members    of    your    staff. 
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Hosiery 

THE   STANDARD    OF    EXCELLENCE 

Penmans  Hosiery — for  men,  women  and  children 
— is  a  live,  money-making  proposition  for  any  dealer 
who  wants  to  increase  his  hosiery  business  —  and 
profits. 

There  are  many  reasons  why  you  should  sell 
Penmans  Hosiery,  chief  among  them  being  the  fact 
that  it  never  fails  to  satisfy  the  customer.  Every  pair 
is  honestly  made  of  good  material,  and  is  stylish,  com- 
fortable, long-wearing,  perfect-fitting. 

Another  reason  for  stocking  Penmans  is  that  we  are 
working  with  you  and  for  you  by  spreading  the  merits 
of  this  excellent  hosiery  before  the  public  by  our  con- 
tinuous advertising  in  the  leading  Canadian  news- 
papers. 

We  want  you  to  cash  in  on  this  advertising.  Keep 
a  full  line  of  Penmans  on  display.  The  more  you  push, 
the  more  we'll  help.  We  tell  and  you  sell — that  sums 
it  up  exactly. 

Penmans  Limited 
Paris 


rks    will    be    interested    in    the    section    on    equipment    and    display. 


Also  Makers  of 

Sweaters   and 

Underwear 
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BUSTER 
BROWN 


STOCKINGS 


RESOLVED 
THAT  The  B  US  FEfcBPOWN  STOCK  IMC 
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Both  the  Goods  and  the  Name 


Sole  Selling  Agents: 

E.  H  WALSH  &  CO..  Ltd. 

Toronto 

Branch  Offices: 
MONTREAL 

and 
WINNIPEG 


What  makes  profit?  Isn't  it  easy  sales,  quick  turn- 
over, big  volume?  Hosiery  is  a  line  of  worth-while  profit 
— provided  you  handle  the  right  line. 

Take  boys'  stockings,  for  instance.  The  demand  is 
insistent,  month  after  month.  To  win  this  trade,  to 
keep  this  trade,  there  is  no  more  attractive  line  than 
our  "Buster  Brown"  stocking. 

"Buster  Brown"  stockings  are  built  for  wear  first 
of  all — long-fibre  cotton,  three-ply  heel  and  toe;  double 
elastic  leg,  narrowed  foot  and  ankle.  Sizes  5  to  ioy2  ; 
1/1  rib;  black  and  tan.  Attractively  boxed — 1  doz.  to 
the  box. 

Everybody  knows  Buster  Brown.  Both  the  goods  and  name 
help  you  win  customers  and  keep  them  satisfied. 

And  for  girls  -stock  "Buster  Brown's"  sister's  stookings. 
Made  in  fill  a  demand  similar  to  the  Buster  Brown  line.  Fine 
quality  two-ply  English  mercerized  lisle  yarn  —  dainty  in 
appearance     look  like  silk. 

Order  from  your  wholesaler. 


The  Chipman-Holton  Knitting  Co.,  Limited 

Largest  Hosiery   Manufacturers  in  Canada 
HAMILTON        -        -        -        ONTARIO 

MILLS     AT     HAMILTON     AND     WELLAND,     ONTARIO 


course   on   show    card    writing:. 
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A  Real  Advance  in  Underwear  Design 

HATCH 
%.      ONE-BUTTON 
COMBINATIONS 


After  the  introduction  of  the  Combina- 
tion, no  distinct  advance  was  made  in 
underwear  design  until  the  Hatch  One- 
Button  Combination  suit  was  placed  on 
the  market. 

That  the  Hatch  One-Button  Combination 
is  not  a  fad,  but  is  assured  of  permanent 
and  growing  popularity  is  demonstrated 
by  the  continued  demand  and  repeat  sales 
in  the  United  States. 

Canadian  dealers  may  order  Hatch  One-Button  Combinations  with 
every  confidence  that  the  sale  will  be  large  and  the  demand  steadily 
increase  as  the  public  becomes  better  acquainted  with  the  merits  of  the 
garment. 

As  to  the  quality  of  the  material  and  the  excellence  of  the  workmanship 
there  is  absolute  assurance,  as  the  garments  bear  the  Zimmerknit  Trade 
Mark. 

The  dealers  who  are  first  in  the  field  with  Hatch  One-Button  Combina- 
tions will  reap  a  reward  in  increased  sales. 

Ask  your  jobber  to  show  you  samples. 

Zimmerman    Manufacturing   Company,  Limited 

HAMILTON,  CANADA 


irket    conditi 


exp'ain     why    prices    are    so    hieh. 
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J.   C.  COLLIER.    President 


D.  C.  COLLIER.  Sec 


Patented  by  D.  C.  COLLIER 
T.E. 


The  Newest  Knit  Undersuit  that  a  Woman 
Can  Wear — and  Economical  to  Buy 

It's  the  "Collier  Cut"  Flat-lock  Seam- Will  Not  Ravel 

—  Will  Not  Rip -The  Stitches  Are  Made  to  Lock 

— It's  Also  Elastic 

Here  is  a  knit  undersuit  that  is  made  solely  for  women, 
misses  and  children,  and  it  is  made  so  as  to  give  the 
wearer  every  degree  of  comfort  and  satisfaction  possible. 
It  is  the  "Collier  Cut"  undergarment,  a  new  knit  suit,  cut 
along  new  lines  and  made  according  to  new  ideas,  and  is 
so  elastic  that  it  gives  with  a  twitch  or  strain  of  the  figure. 

This  undersuit  is  made  in  spring,  summer  and  fall 
weights,  of  cotton,  silk  and  lisle,  and  is  made  to  retail  at 
50c  to  $2.50. 

A  simplified  way  of  cutting  and  joining  makes  it  pos- 
sible for  us  to  save  a  big  percentage  on  the  labor  cost  of 
our  garments,  and  we  give  the  consumer  this  saving  in 
better  fabrics  used. 

When  you  buy  your  fall  or  spring  underwear,  be  cer- 
tain that  you  specify  "Collier  Cut."  Samples  for  spring, 
1919,  now  ready. 

The  Collier  Manufacturing  Co.,  Inc. 

Barnesville,  Georgia,  U.S.A. 

Selling  Agent*  for  the  Jobber  :   Clift  &  Goodrich.  New  York.  London  and  Toronto 


THE    HALL  MARK    OF 

Maximnm  Comfort  and  Durability 
at  Minimum  Cost. 

First  in  the  Field  and  Still  Leading. 

Made  on  the  GRADUATED  PRINCIPLE, 

and  starting  with  TWO  THREADS  in  the 
TOP,  it  increases  in  WEAK-RESISTING 
PROPERTIES  as  it  descends.  Thus  THE 
LEG  HAS  THREE  THREADS.  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
making  it  essentially 

A   HALF  HOSE 
FOR  HARD  WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE    AOML     OF    PERFECTION    IN    FOOTWEAR. 

To  b#  had  from  any  of  the  Leading  Wholesale 
Dry  Goods  Houses. 


They  will  always  fit 

You  can't  use  a  better  sales- 
argument  on  hosiery  than  to 
say  "They  will  always  fit." 
You  can  truthfully  say  this  of 
A. B.C.  Hosiery,  because,  being 
elastic  knit  they  retain  their 
shapeliness  and  fit,  even  after 
many  washings. 

Selling  A genla  : 
R.   L.  Biker    &    Company,  Toronto,  Ontario 
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ALLEN  BROS.  COMPANY,  LIMITED 

817  Gerrard  Street  East  Toronto,  Ontario 
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employees    will   be   glad    to   read    your   copy   of   DRY    GOODS    REVIEW. 
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This 

Photograph  Brings 
Out  The  Quality  of 


Hosiery 

The  hose  illustrated  is  one  of  <>ur  beautiful 
Pure  Silks.  It  is  sh«»\vu  photographed  on  the 
foot. 

You  can  see  by  its  texture  that  it  is  ele- 
gantly finished— and  it  fits  a  slim  ankle 
without  a  wrinkle. 

The  hose  is  seamless,  with  full-fashioned 
calf  and  widened  top— a  comfort  feature  that 
women  appreciate. 

Mercury  Hosiery  is  even  superior  to  those 
fine  line-' of  imported  hosiery  now  off  the 
market  on  account  of  the  war.  It  is  a  hue 
the  trade  can  recommend  to  their  most  par- 
ticular customers  and  feel  confident  that  it 
will  give  every  satisfaction. 

pure  Silk-.  Mercerized  Lisles,  Cashmeres 
and  Cottons.  Black,  white  and  all  the  popu- 
lar shades. 

Mercury  Mills,  Limited 

Hamilton,  Canada        3 

Makers  of  high-grade  hosiery 
for  women  and  men.  Also 
underwear  for  men,  women  and 
children. 


.     «    h.    the    knowledge    and    efficiency    of    the    staff. 
Customers    judge    your    store    by    the    knowledge 
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NEW  YORK  WEARS  FASCINATING   NOVELTIES 

Capes  That  Wrap  About  One — Blue  Automobiles — Jet  Trimmings  and  Yards  of  Tulle  Are 
a  Few  of  the  Items  for  the  Smart  Set. 


NEW  YORK,  April,  1918:— Fash- 
ions for  Milady  continue  to  show 
an  exclusive  simplicity,  but  never 
were  they  more  pretty  and  "feminine" 
than  they  are  to  be  this  Summer.  Slen- 
der, graceful  lines,  dainty  fabrics,  deli- 
cate colorings,  ribbons  and  flowers  pro- 
vide everything  that  the  heart  of  a 
debutante,  a  blushing  bride,  or  any  of 
the  other  characteristic  femininities 
could  desire.  And  not  only  are  there 
scores  of  pretty  established  modes  from 
which  to  choose,  but  the  novelties  that 
are  appearing  from  day  to  day  both  in 
costumes  and  the  indispensable  acces- 
sories of  dress  are  equally  delightful. 
Carry-All  Umbrella 
For  instance,  the  very  latest  in  um- 
brella handles  is  the  carry-all.  The 
handle  seems  to  be  a  series  of  "pill 
boxes"  hinged  together  and  each  con- 
tains one  of  the  tiny  articles  that  come 
into  constant  use.  One  has  a  powder 
puff,  one  is  a  receptacle  for  candies,  and 
the  third  is  filled  with  pins,  and  the 
handle  may  be  opened  up  at  the  first, 
second  or  third  "joint."  Of  course  there 
is  the  silk  rope  handle  as  well.  This  is 
a    Paris    inspiration. 

Novel  Paris  Bags 
Wanamaker's  are  showing  some  un- 
usual beaded  bags  also  from  Paris.  They 
show  imitation  shell  or  amber  frames 
when  they  have  frames  at  all,  and  the 
bags  are  lantern  shaped  or  else  pouches. 
One  bag  was  a  peacock's  tail  with 
"eyes"  of  startling  blue  brilliance  and 
a  fine  rain  of  brownish  fringe  below. 

On  another  raspberries  in  high  relief 
stand  out  temptingly  against  a  dark 
blue  background.  And  one  clever  bag 
simulates  old  tapestry  both  in  the  de- 
sign and  coloring. 

The  prices  run  from  about  $43  to  $75. 
Stern's   are   showing   two-toned  jersey 
petticoats,   fringed,    trimmed      and     cut 
straight    to    conform    with    the   new    sil- 
houette. 

Panier  Slip-Over 
The   panier   slip-over    is    another     in- 
novation.    Its  purpose  is  to  transform  a 
separate  skirt  and  waist  into   an  after- 
noon dress.     It  is  of  Georgette  in  silver 


or  bisque,  French  blue  or  navy,  and  is 
braided  or  embroidered  usually  in  two 
tones  such  as  a  deeper  tone  than  the 
Georgette    with   black,   gold   or   silver. 

Best's  are  showing  a  new  sweater  for 
women  or  misses.  It  is  made  of  Shet- 
land wool  in  coat  style  with  a  smooth 
finish.  There  is  an  artistic  sailor  collar 
and  belt  and  the  colors  shown  are  black, 
white,  coral,  Copenhagen,  turquoise  and 
khaki.     The   sweater  sells  at  $6.85. 

The  newest  boudoir  caps  are  perfectly 
flat  on  top.  They  are  usually  made  of 
satin  ribbon,  shirred;  underneath  is  a 
ap  of  shirred  lace  which  holds  the  cap 
on  the  head.  Streamers  of  narrow  rib- 
bon are  used  for  trimming. 

Marie    Antoinette    Pyjamas! 

Macy's  claim  to  have  the  newest  idea 
in  negligees.  It  also  adheres  to  the  new 
fad  for  things  that  slip  on.  It  is  of 
crepe  de  Chine  with  bands  and  bindings 
of  satin;  has  Japanese  sleeves,  a  ribbon- 
laced  front  fastening,  a  little  pocket  and 
a  collar.  The  same  store  has  a  Marie 
Antoinette  pyjama  set  in  pink  satin. 
Not  that  Marie  Antoinette  ever  wore 
pyjamas,  but  her  ladies  wore  Empire 
gowns  with  square  neck  and  lace  over 
the  shoulders.  These  new  garments  have 
tops  like  that  but  below  the  waistline 
are  the  pyjama  pantalettes  with  a  four- 
pointed  tunic  which  reaches  to  the  hips. 
"The  Cavalier"  Cape 
Lord  &  Taylor  show  "The  Cavalier," 
a  long,  gracefully  swinging  cape  of  blue 
serge,  with  cross  over  fronts  and  a  most 
becoming  draped  collar.  Broad  braid 
lends  a  clever  finish  to  this  model  at  $25. 
"Rainbow"  capes  and  coats  are  among 
the  newest  arrivals  from  Paris.  Their 
name  is  probably  due  to  the  fact  that 
they  are  circular,  hanging  very  full  from 
the  shoulders  or  button  up  softly  around 
the  chin.  These  collars  are  almost  like 
capes  themselves,  and  may  be  of  the 
same  fancy  silk  lining  which  is  used  in- 
side the  cape.  Indeed,  many  of  the 
capes  are  reversible,  which  has  proved 
'  quite  a  selling  point  with  them.  One 
model  has  the  large  silk  collar  continued 
in  a  wide  girdle  secured  in  front  with 
a  large  buckle. 
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Some  of  the  new  faille  skirts  are  very 
pretty  with  deep  borders  embroidered 
above  the  hem. 

Short   (.oats   Coming? 

There  is  some  tendency  abroad  to 
bring  in  short  coats  for  next  Fall.  There 
is  no  certainty  yet,  however,  as  to 
whether  the  ladies  will  like  them  though. 


As  a  "feeler",  there  is  a  model  out  which 
is  really  smart.  It  is  a  combination  of 
moleskin  and  grey  leather,  and  reaches 
nearly  to  the  knee.  The  sleeves,  yoke, 
collar,  and  a  deep  band  around  the  bot- 
tom  are   of  the  mole. 

Back  Fastening 
Best  &  Co.  are  showing-  a  smart  new 
frock,  simple,  but  unusually  pretty.  It 
is  of  wool  jersey,  buttoned  from  the 
neck  to  below  the  hip  line  at  the  back, 
with  fairly  large  buttons.  There  is  a 
wide  collar  which  rolls  up  softly  all 
around  the  neck  but  opens  down  the 
centre  back  only.  The  waist  is  finished 
with  a  satin  ribbon  belt  and  butterfly 
bow  at  the  back.  There  is  a  row  of  six 
buttons  at  the  wrist  on  the  narrow 
sleeves.  This  gown  is  for  Summer  and 
early  Fall. 

A  Summer  line  of  corduroy  is  worn 
by  many  smart  people.  A  suit  of  it  is 
made  with  a  rather  snu?  crush  belt  and 
buckle,  a  soft  collar  and  vest  all  of  the 
same  material.  Large  flat  pearl  buttons 
are  used  closely  together  to  button  the 
vest  and  the  deep  cuffs. 

The  new  Peter  Pan  pyjamas  of  satin 
at  Lord  &  Taylor's  have  from  three  to 
five  rows  of  lace  ruffles  around  the 
trousers  and  sleeves,  and  some  have  a 
row  or  two  around  the  hem  of  the 
blouse  part. 

A  plain  straight  skirt  of  khaki-kool 
and  a  simple  round-necked  Georgette 
blouse  are  transformed  into  a  handsome 
afternoon  Summer  dress  by  the  addition 
of  wool  embroidered  banding  of  the  skirt 
material.  The  band  runs  over  the 
shoulder,  serves  as  a  belt,  and  in  four 
different  branches  runs  down  the  skirt 
and  is  tucked  under  without  being  at- 
tached elsewhere  to  the  skirt.  The  eni- 
broidery  pattern  shows  two  sizes  of  con- 
ventional   roses    used    alternately. 

Two  wide  wings  set  out  over  the  ear 
make  one  of  the  most  jaunty  hat  trim- 
mings ever  offered. 

Taffeta  and  Voile 
From  Russek's  is  a  young  girl's  frock 


o(  the  utmost  daintiness.  Alternate  one 
ami  three-inch  frills  of  picoted  voile 
cover  the  skirt,  and,  in  addition  there 
are  floating  side  panels  which  almost 
form  a  top  skirt;  these  are  fashioned  of 
pale  pink  pussy  willow  taffeta  and  are 
slightly  shirred  into  five  rows  of  cord- 
ing at  the  bottom;  they  are  also  slightly 
full  at  the  top.  The  bodice  is  finished 
with  a  long  surplice  collar  of  the  voile 
with  two  little  frills  at  the  edge,  and 
the  sleeves  too  are  of  the  taffeta  cut 
loose  at  the  bottom  rounding  to  a  short 
underarm  and  finished  with  a  voile  frill. 

Tan  and  Brown  for   Fall 

Lord  &  Taylor  are  showing  an  advance 
Fall  suit  in  tan  and  brown  with  a  series 
of  narrow  box  pleats  which  still  carry 
out  the  straight  lines.  The  suit  is  of 
tan  and  has  the  brown  showing  from 
under  the  pleats;  the  collar,  buttons  and 
half  of  the  narrow  tie  belt  are  also 
brown;  the  skirt  is  narrow  and  rather 
short. 

Another  Fall  suit  at  Lord  &  Taylor's 
is  in  cut-away  style,  of  tan  Poiret  twill 
with  plenty  of  heavy  silk  braiding  and 
deeper  shade  embroidery.  The  skirt  has 
deep  side  panels  and  a  wide  girdle  which 
appears  to  be  the  lower  part  of  a  waist- 
coat when  the  jacket  is  worn.  Girdle 
and  panels  are  also  braided. 

Jet  Trimmings   Smart 

Whether  one's  Summer  hats  have 
daisies,  roses,  ribbons,  tulle  or  feathers 


to  adorn  them,  they  may  have  added  to 
them  the  very  newest  and  smartest  touch 
— a  pin  or  an  ornament  which  appears 
to  be  the  head  of  a  pin,  and '  not  too 
large,  but  always  of  carved  jet.  Cubes, 
balls,  pyramids,  etc,  are  all  shown. 
A  Farmer  Gives  Advice 
Gimbel  Brothers  have  engaged  a  far- 
mer to  give  prospective  war  gardeners 
a  practical  idea  in  the  mapping  out  of 
their  plots.  He  answers  questions  re- 
garding the  preparation  of  the  soil,  the 
proper  use  of  fertilizer,  and  how  and 
when  to  plant.  All  items  pertaining  to 
gardening  are  in  their  "new  kind  of 
house  furnishings  department  on  the 
fifth  floor." 

Honeybird   Blue   for   Many   Purposes 

The  color  fad  of  the  moment  is  honey- 
bird  blue.  It  is  very  bright,  being  a 
cross  between  jade  and  turquoise.  Even- 
ing gowns  of  this  shade  combined  with 
white  tulle  or  even  tulle  in  the  same 
shade  are  very  charming.  Fashionable 
folk  ride  in  cars  of  that  color,  and  there 
is  a  new  theatre  done  in  Honeybird  blue 
combined  effectively  with  old  ivory. 
Speaking  of  autos,  some  "dressy"  models 
are  done  in  white,  ivory,  pearl  grey  or 
champagne. 

The  most  Summery  parasol  shown  so 
far  is  a  mass  of  organdie  ruffles.  It  is 
quite  appropriate  for  the  very  dainty 
organdie  frocks  which  are  to  be  worn 
this  Summer. 


Sleeveless  Slip-Overs  From  New  York 

They  are  a  combination  of  coat,  blouse  and  sweater,  and  therefore  entitled 
to  a  name  of  their  own  than  which  none  better  than  the  above  has  been  found 
so  far.  These  slip-overs  are  popular.  The  designs  illustrated  are  from  Wilkin 
&  Adler,  New  York. 


To    increase    the    efficiency    of 


<tafT    la 


lportant    war    duty. 


20  Avenue  Secretan,  Paris, 

March  27,  1918. 

Editor,  DRY  GOODS  REVIEW. 

THIS  article  will  have  certainly 
some  originality,  for  I  am  compos- 
ing it  in  my  cellar  by  the  dim  light 
of  a  lamp,  while  every  ten  a>:  fifteen 
minutes  the  violent  crashing  of  a  shell 
close  by  interrupts  me  and  causes  my 
neighbors  to  make  suggestions  as  to  the 
whereabouts  of  its  fall;  someone  rushes 
upstairs  to  try  to  get  some  information, 
and  time  passes  on  quickly. 

Were  it  not  for  the  innocent  victim^ 
the  Gothas  and  that  famous  long  range 
cannon  have  made  during  the  last  fort- 
night, and  the  no  less  unpleasant  feeling 
of  cold  one  gets  in  remaining  for  several 
hours  in  a  chilly  and  damp  cellar,  I 
would  not  object  so  very  much  to  this 
new  experience.  We  can  realize  better 
what  war  is  like,  and  feel  for  all  our 
valiant  soldiers  and  Allies,  who  so 
heroically  fight  on  our  beloved  soil  for 
all  that  is  worth  living  for. 

This  state  of  life,  far  from  frightening 
the  Parisians,  has  excited  them,  as  you 
will  see  by  the  two  typical  examples  be- 
low, which  relate  to  fashion,  the  main 
point  of  my  monthly  letters. 
"Cellar  Wrappings" 
The  great  point  for  a  lady  is  to  look 
as  pretty  as  in  the  day-time  when,  in 
the  dead  of  night,  the  unpleasant  signal 
of  the  siren  forces  her  to  seek  under- 
ground a  refuge  against  the  coming 
birds  of  prey,  who  would  be  only  too 
glad  to  make  as  many  victims  as  pos- 
sible. However,  be  assured  she  takes 
time  to  powder  her  face,  to  put  her  hair 
straight,  and  to  have  a  final  look  at  her- 
self in  her  mirror,  to  see  whether  there 
is  nothing  wrong  with  her  appearance, 
before  she  faces  her  neighbors  in  the 
cellar.  She  has  devised  with  her  dress- 
maker a  fashion  for  a  new  dress,  warm 
and  quickly  put  on,  yet  original,  and  that 
suits  her  figure.  No  more  curling  pins 
.  .  .  it  makes  you  look  ugly.  Some 
dry  goods  stores  have  even  made  some 
special  garments  for  ladies  and  for 
gentlemen  called  "cellar  wrappings." 
The  latter,  however,  don't  care  much  how 
they  look;  as  long  as  they  are  warmly 
wrapped  up,  they  are  all  right.  But  our 
women  aren't.  I  think  there  is  some 
heroism  in  that.     Don't  you? 

Another  instance  will  show  you  that 
Parisian  people  must  put  an  artisttic 
touch  to  everything. 

A  Reason  for  Stripes 
Many  shop  windows  have  been  broken 
during  the   latest  raids.     Glass   is   very 


SUMMARY 

German  ,  guns  make  Paris 
fashions. 

Stripes  to  save  window  glass 
make  stripes  for  everything. 

New  things  to  he  worn  in  the 
cellar. 

Dresses  have  tunics  .^-till  and 
loose  belts  at  normal  waistline. 

Waistcoat  effects  developed 
on  blouses. 

Sandy  yellow,  brown  and 
rust  the  newest  shades. 

Sashes  and  trimming*  of  rib- 
bons favored. 

New  jewelry  made  from  ele- 
phants' hairs. 


scarce  .  .  .  and  dear  accordingly.  It 
is  a  good  precaution  to  stick  some  bands 
of  paper  across  the  windows  to  reduce 
the  vibration  due  to  the  great  quantity 


For  Fall 

New  lining  satin  in  sunflower  pattern  shown 
by    Bell,   Campbell  &   Co.,   Toronto. 


of  air  that  is  being  moved  by  the  ex- 
plosion of  a  bomb  or  a  shell.  Many  have, 
therefore,  put  some  stripes  on  their  win- 
dows, but  as  such  pieces  of  paper  are  not 
particularly  nice,  they  have  painted  them 
and  stuck  them  so  as  to  make  designs, 
which  in  many  instances  are  very  pretty, 
reminding  us  of  painted  glass  in  the 
churches.  I  have  seen  somewhere  some 
bands  of  ribbon  in  Toile  de  Jouy,  one 
inch  wide,  with  pretty  knots  of  flowers 
making  garlands  all  along  the  window. 
It  was  very  pretty  indeed. 

Fashion  will  take  advantage  of  this, 
and  I  daresay  more  than  ever  we  shall 
see  stripes  everywhere.  Already  in 
some  samples  that  I  sent  you  there  were 
some.  The  enclosed  patterns  in  silk 
voile  show  you  how  the  idea  is  carried  in 
the  weaving.  Printed  voile  will  be  very 
much  shown  again,  whether  in  silk,  as 
explained  last  month,  or  cotton.  I  have 
seen  some  cotton  voile  entirely  made  of 
woven  stripes  of  every  conceivable  shade 
and  width.  It  was  a  success,  for  it  was 
most  original,  and  the  shades  and  the 
width  of  the  stripes  were  beautifully 
mixed  together. 

With  the  enclosed  samples  we  shall 
have  some  most  lovely  blouses,  cool  and 
very  dressy.  Being  spotted  with  bunches 
of  printed  flowers,  they  will  require  no 
trimming,  and  the  present  simple  de- 
signs that  are  still  fashionable  this  year 
will  render  them  easy  to  make. 

Loose  Belts  With  Tunics 

This  year  we  have  the  long  tunic  seen 
last  Summer,  with  the  only  difference 
that  there  is  a  belt  which,  though  it 
does  not  fit  the  figure,  yet  shows  the 
waistline;  the  latter  is  now  at  its  proper 
place,  very  seldom  above,  except  in  some 
instances  where  the  blouse  ends  just  at 
the  waistline  by  means  of  a  high  belt 
that  shortens  thus  the  bodice.  On  blouses 
made  of  these  samples  I  would  have  a 
satin  draped  belt  in  one  of  the  shades  of 
the  printed  flower  bunches. 

Blouses  Have  Panels 

Very  often  we  have  some  blouses  that 
have  front  and  back  panels;  the  sides 
do  not  go  below  the  waistline.  This  idea 
comes  in  useful  when  wide  open  tailors 
are  worn,  for  that  panel  can  replace  the 
usual  waistcoat.  In  that  case  it  is  very 
much  adorned.  I  have  seen  some  net 
blouses  whose  panels  were  thickly  braid- 
ed. They  gave  a  very  dressy  appearance 
.to  the  figure. 

We  have  also  some  embroidered 
blouses,  and  I  have  seen  some  charmeuse 
tunics  with  the  front  entirely  worked  in 
silk  "broderie  au   passe"  over  gold  and 
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silver  ground.     It   was   marvellous,  and 
reminded  me  of  those  gorgeous  materials 

worn  by   our  ancestors    in   the    16th   and 
17th  centuries. 

I  have  also  come  across  some  blouses 
entirely  made  of  filet  net  over  a  silk 
under  bodice,  with  motifs  embroidered  in 
tilet  work.  Sometimes  only  the  waist- 
coat was  in  filet,  but  I  should  not  be 
surprised  at  all  if  it  became  fashionable 
daring  the  Summer. 

There  are  no  collars  as  a  rule  or  sailor 
collars  with  broad  revers  that  go  over 
the  coat. 

I  have  seen  a  very  simple  tailored  cos- 
tume with  a  waistcoat,  collar  and  revers 
in  silk  trico.  It  looked  remarkably 
dainty. 

Yellow.   Brown  and  Rust 

Amongst  the  newest  shades  I  would 
mention  sandy  yellow,  brown  and  rust, 
the  latter  especially  for  children.  Match- 
ed with  a  rather  showy  "bleu  de  France" 
it  will  be  very  effective. 

Sponge  cloth  seems  to  be  getting 
fashionable  again,  for  I  have  seen  it 
shown  in  many  dry  goods  stores.  I 
might  mention  one  sample  I  saw  of  this 
material  with  drawn  threads  that  made 
a  kind  of  checked  design  rather  original* 
Straight.  Narrow    Dresses  With  Ribbons 

Our  dresses  will  not  show  much  dif- 
ference with  last  year,  except  that  they 
will  be  narrower;  in  many  cases  they  will 
be  quite  flat,  and  a  very  fine  belt  of 
broad  ribbon  will  make  up  for  their 
plainness.  Sometimes  that  ribbon  will 
be  twisted  twice  round  the  waist,  which 
it  will  just  show  up.  and  tied  into  a  big- 
bow  on  one  side,  the  ends  hanging  as 
low  as  the  hem  of  the  skirt.  Otherwise, 
and  it  is  often  so,  the  ribbon  will  just 
be  placed  in  front  and  tied  at  the  back 
below  the  waist  by  a  huge  Japanese  bow. 

To  make  up  also  for  the  plainness  of 
the  straight  skirt  we  see  some  frills 
on  the  side  or  around  the  skirt  in  several 
rows.  These  frills  are  either  in  ribbon 
or  silk  over  the  woolen  material. 

At  a  fashionable  wedding  was  seen 
here  lately  a  lady  dressed  in  a  silver  grey 
tricotine,  with  three  rows  of  charmeuse 
in  the  same  shade  in  the  skirt  and  the 
revers  and  collar  in  that  same  material. 

I  daresay  next  month  I  will  be  able  to 
tell  you  more  on  this  subject,  for  I  be- 
lieve the  fluffy  Summer  dresses  will 
carry  further  this  idea  of  frills.  I  shall 
also  look  for  tips  concerning  our  young- 
sters' clothing,  and  will  communicate 
them  in  my  next  letter. 

Novel  Jewelry 

I  will  end  the  present  by  telling  you 
that  we  have  now  a  new  kind  of  keep- 
sake, which  has  replaced  the  ivory- 
elephant.  It  has  still  a  connection  with 
that  animal,  though,  for  it  is  nothing 
but  elephant's  hairs  worked  into  brace- 
lets, necklaces,  and  particularly  rings. 
The  bracelets  are  two  or  three  hairs  put 
together  and  fastened  around  the  arm. 

The  rings  are  composed  of  one  hair 
inserted  between  two  gold  or  platine 
rings.  Without  going  so  far  as  to  say  it 
is  really  beautiful,  I  will,  however,  de- 
clare that  the  black  hair,  that  looks 
like   ebony,  is  certainly  original,  and   is 


sure  to  bo  appreciated  for  the  loving 
purpose  it  was  given.  I  daresay  many 
an  American  girl  will  prize  such  a  ring 
much  more  than  she  would  a  diamond  one 
bought  in  her  country,  for  the  one  she 
will  receive  it  from  will  have  been  wit- 
ness to  such  events  that  will  make  him 
admired    for    evermore    when,    after    he 


has  fought  the  hardest  struggle  ever 
known,  he  finds  himself  once  more  with 
her  that  has  endured  all  the  agonies  of 
fear  and  anxiety  which  we  French  know- 
so  well,  and  in  a  more  tangible  way,  per- 
haps, when  resting  in  the  country,  we 
hear  the  low  roaring  of  the  guns  some 
fifty  miles  off. 


FROM   GUELPH   TO  SUDBURY 

MR.  W.  JEFFRIES,  for  the  past  eight 
years  manager  and  buyer  for  G.  B.  Ryan 
&  Co.,  Guelph,  has  taken  over  the  man- 
agership of  the  F.  M.  Stafford  stores  at 
Sudbury.  This  is  one  of  the  finest  stores 
in  Ontario,  being  modern  and  well  light- 
ed. It  claims  to  have  the  largest  turn- 
over of  any  store  between  Toronto  and 
Winnipeg.  DRY  GOODS  REVIEW  ex- 
tends its  best  wishes  to  Mr.  Jeffries  and 
to  the  Stafford  Twin  Stores  under  the 
new  arrangement. 


NEW  PREMISES 
MESSRS.  LAZARRE  &  NOVEK,  manu- 
facturers of  cloaks  and  suits,  510  St. 
Lawrence  Blvd.,  have  removed  to  new 
and  much  more  commodious  premises  at 
605  St.  Catherine  Street  W.,  Montreal. 
This  address  is  what  is  known  as  the 
Uptown  Power  Building,  and  is  in  the 
heart  of  the  retail  section,  and  much 
more  convenient  to  all  the  railway  ter- 
minals, hotels,  etc.  Lazarre  &  Novek 
have  double  the  floor  space  in  their  new- 
quarters. 


C.    Nassif,  dry   goods,    St.    Hyacinthe, 
Que.,  has  suffered  fire  loss. 


M.  Hall,  dry  goods,  Transcona,  Man. 
has  removed  to  Winnipeg,  Man. 


Typical  Summer  Fashions 

Two    foulard    frocks    and    one    of    embroidered    organdy, 
collars,  girdles  and  sleeves. 


Clerks    learn    the   selling    points    of    goods    handled    by    reading    the    advert 
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Summer  ^tple  Requisites; 


An  Aquatic  Delight 

Whether  it  be  swimming,  canoeing  or  just 
plain  lolling  along  the  beach  this  girl  is  clad 
in  a  checkered  costume  that  is  suitable  for  all. 
It  is  a  one-piece  suit  falling  full  from  the 
shoulders  and  is  held  by  a  belt,  forming  a  divided 
skirt..  It  is  made  of  black  and  white  square- 
figured  taffeta  trimmed  with  a  narrow  band  of 
black   taffeta. 


Mere  s  a  Patriotic  Coat, 
Keep  it  Open 


But 


The  red,  white  and  blue  are  in  the  lining  of  this 
coat,  and  that  is  the  reason  for  keeping  the  coat 
wide  open.  Besides  being  patriotic,  the  coat  is 
extremely  stylish.  It  is  in  a  rippled  three-quarter 
length  light  tan  broadcloth  with  two  deep  tucks 
circling  the  waist  and  hip  lines.  Each  side  has  a 
large  patch  pocket  which  is  formed  from  the  lower 
tuck.  The  deep  rolling  sailor  effect  collar  is  a 
novel  bit  of  style.  The  coat  is  buttoned  with  three 
large  loops. 
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MICH  INTEREST  IN  FROCKS 

Silk  Dresses  Have  Big  Sale     A  Special   Parade  of  Dress  Fashions 
Simple  Styles   Lead  With   Early    Features    Retained 


**£">    11. K  dresses  are  selling  readily  at 

^^    present  and  will  be  .uood  nil  Sum- 
^-^    mer."     This  is  the  remark  made 
to  Pin    noons  REVIEW  by  manufac- 
turers  and  several   buyers   in   the  large 
All   kinds   of  silk   dresses   seem 
to   be    included   in   the   remark,   for   one 
fetas,  foulards,  crepe   de   Chines, 
satins,     silk     and     cotton     mixtures,    the 
high    class    novelty    silks    of   the    season, 
pongees.    Georgettes,    silk    voiles    galore 
wherever  women's  wearing  apparel  is  on 
view. 

As  the  season  advances  wh'jn  all  these 
Summer  togs  will  be  worn,  in- 
,-eeini:  very  much  in  the  waj  of  out- 
standing novelty  in  design,  there  is 
rather  marked  emphasis  placed  on  the 
fashion  features  which  were  established 
earlier  in  the  year,  which  goes  to  show- 
that  the  "getting  together"  of  manu- 
facturers and  deciding  upon  the  lines 
most  practical  to  follow  is  of  real  ser- 
vice to  the  trade.  The  public  is  learn- 
ing that  a  season's  garments  may  be 
purchased  early  and  depict  the  styles 
that  will  remain  good  all  season,  so 
tnat  good  steady  selling  is  fou 
along  the  line. 

Eton  dresses,  vests,  boleros,  and  atten- 
tion to  the  natural  waistline  are  points 
of  interest  in  the  simple,  graceful 
styles  seen  everywhere.  Perhaps;  there 
may  be  mentioned  a  growing  tendency 
for  trimmed  sleeves,  and  for  the  u*e  of 
on  many  types  of  gowns  The 
lloatin?  Dine'-,  draped  skirt.-  which  ap- 
pear decidedly  narrow  at  the  hem. 
aprons  and  sashes  are  style  note-  which 
frequently  prove  to  be  selling  points. 
Smart    Misses'    Models 

All  of  these  features  are  characteristic 
of  misses'  frocks  as  well  as  of  their 
mother?'.  One  of  the  smartest  models 
seen  during  the  past  month  was  a  miss's 
i  y  dark  aavy  silk  made  in 
Eton  style  with  a  cape  col'ar  lined  with 
deep  crimson  satin;  the  vest  was  of 
white  satin  with  crimson  buttons;  tho 
skirt  had  a  tunic  with  drapes  falling  to- 
ward the  back.  Poplin  dresses,  especi- 
ally in  sand  shade,  are  among  the  very 
best  sellers  which  the  season  ha3  brought 
out. 

Billie  Burke  Dresses 

Billie  Burke  dresses  are  selling  in 
huge  numbers.  Orders  placed  in  Janu- 
ary have  been  repeated  and  increased  in 
size  for  this  Summer's  selling.  White 
pique  models  are  very  attractive  and 
there  is  some  feeling  that  these  will 
appear  as  morning  street  drosses  in  the 
warm  weather.  They  have  long  sleeves 
end  are  neat  and   smart  in   style.     The 


..v  west  model  is  of  wh.L  r>C3  cloth  with 
cowboy  collar,  cuffs,  belt  and  pocket  fin- 
ish of  a  light  rose  shade  in  Shantung 
chambray,  one  of  this  year's  cotton  fab- 
ric.-. They  are  all  the  slip-on  style  laced 
up  the  front.  Models  that  are  to  be 
Lvorn  strictly  as  house  dresses  arc  liked 
in  short  sleeve  style  and  are  to  be  had 
that   way. 

Models  similar  in  style  bul  made  in 
darker  shades  of  cotton  pa&hmere  are 
being  made  for  Fall  and  w  ill  no  doubt 
meet  with  good  sale  since  mi-  class  of 
dress  seems  pretty  well  established  re- 
gardless of  style  novelties  which  the 
season  may   develop. 

Mannequins   Wear   Dresses 

Eaton's  had  a  special  display  of 
on  living  models  on  April  24. 
Among  those  exhibited  were  creations 
from  Paris  and  New  York  showing  some 
of  the  latest  tendencies  from  both  places. 
The  long  waistline  was  a  new  revival 
which  is  usually  acceptable  for  Summer 
wear.  One  gown  made  of  ratine  had 
cross-stitch  embroidery  and  military 
braid,  which  trimming  is  in  strong  favor. 
Crepe  de  Chine  shirt  waist  dresses,  slip- 
over dresses  which  require  no  fasten- 
ing at  all  (one  in  French  crepe  with 
drawn  work),  white  crepe  frocks  (one 
with  striking  embroidery  in  crushed 
strawberry),  foulards,  gingham,  ging- 
ham taffetas,  organdies,  satins,  and 
some  handsome  dinner  gowns  in  black 
lace  were  featured.  The  last  mentioned 
have  long  lace  sleeves  and  usuallj  a 
touch  of  color  in  the  girdle  or  some- 
where under  the  lace;  French  blue  is  a 
favorite  shade  for  this.  "Black  is  ir. 
strong  favor  for  dinner  gowns,"  said 
one  of  the  buyers. 

The  elbow  sleeves  and  shorter  which 
were  mentioned  last  month  are  in  evi- 
dence in  the  new  French  models  but 
there  is  not  much  favor  shown  them  here 
as  yet.  Taffeta  gowns  with  ruffles  of 
organdie  are  among  the  best  sellers,  and 
some  dainty  organdie  frocks  are  chosen 
for  misses.  Point  d'esprit  in  black  and 
white  was  displayed  in  a  number  of 
pretty  designs.  These  had  long  sleeves. 
Wool  jersey  dresses  for  travelling  ivere 
found  to  create  a  good  deal  of  interest. 
Silk  jersey  does  not  seem  to  be  obtain- 
able in  a  quality  which  sells  well  and 
therefore  almost  none  of  it  was  shown. 

Japanese  crepe  with  touches  of  em- 
broidery is  used  for  some  of  the  newest 
Summer  dresses.  It  is  to  be  had  in  ouite 
a  nice  range  of  colors  which  are  without 
pattern.  Cotton  voiles  continue  leaders 
in  their  line. 


The  girl  who  charms  us  every  time 

Is  pretty  Nancy  Falls; 
She  doesn't  lose  her  no  I  ire  charm 
When  seen  in  overalls. 

This  is  the  costume  which  Canadian 
girls  will  wear  when  farming  this 
Summer.  Its  improvement  on  the 
first  models  of  women's  overalls 
which  came  out  just  a  little  more 
than  a  year  ago  will  no  doubt  make 
it    popular    this    year. 


A.  &  E.  Woodruff,  dry  goods,  Toronto, 
Ont.,  have  been  succeeded  by  S.  Torno. 

Perfecknit  Mfg.  Co.,  Montreal,  Que., 
has  been  succeeded  by  Standard  Knitting 
Company. 

Mr.  John  Drewin,  206  Bruce  Street, 
Sault  Ste.  Marie,  Ont.,  is  starting  up  a 
dry  goo.: 


Encourage    your    employees    to    read    DRY    GOODS    REVIEW    every 
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COATS  TAKE  LEAD  OVER  SUITS 

'Suits  Are  a  Luxury"— Everybody  Has  to  Have  a  Coat  And  So  the 
Sale  of  Suits  is  Limited,  Compared  with  Coats— Suits 
for  Summer  Shown. 


DESPITE  the  nice  weather  which 
prevailed  through  the  greater  part 
of  March,  since  then  the  season 
has  been  unexpectedly  cool  and  that 
seems  to  account  in  large  measure  for 
the  bi«-  selling  of  coats  throughout  Can- 
ada. "Suits  are  selling  only  to  those 
women  who  can  afford  both  coat  and  a 
suit,"  DRY  GOODS  REVIEW  was  in- 
formed on  more  than  one  occasion  dur- 
ing April.'  Everyone  seems  to  think  a 
coat  is  essential  this  year,  while  a  suit 
is  regarded  as  somewhat  of  a  luxury 
No  doubt  the  atti-activeness  and  popu- 
larity of  dresses  has  something  to  do 
with  the  reign  of  coats  also,  but  the  fact 
remains  that  the  public  has  decided  for 
itself  that  it  will  have  coats,  and  so 
practically  all  the  repeat  orders  coming- 
in  to  the  manufacturers  are  for  coats. 

"It  doesn't  look  as  if  even  silk  suits 
are  going  to  have  their  usual  run,"  said 
one  of  the  well-known  manufacturers  of 
both  coats  and  suits.  "People  will  just 
go  out  of  their  early  Spring  coats  right 
into  their  hot  weather  dresses,  I  believe. 
They  will  probably  purchase  a  sleeveless 
coat  to  go  with  their  dresses  and  omit  a 
suit  altogether."  And  as  DRY  GOODS 
REVIEW  goes  to  press  with  the  ther- 
mometer registering  80  it  looks  as  if 
that  gentleman  was  right,  though  we  do 
not  expect  the  present  touch  of  Summer 
to  be  continuous.  "There  is  nothing 
wrong  with  the  suits.  They  are  just  not 
wanted." 

Fall  Models  in  Process 

Manufacturers  are  all  as  busy  as  can 
be  making  preparations  for  Fall  at  pre- 
sent, and  a  few  of  them  started  their 
travellers  out  on  the  road  on  May  1  with 
the  first  range  of  samples.  The  same 
trouble  and  danger  is  registered  with  re- 
gard to  procuring  materials  as  existed 
a  year  ago  and  in  the  Spring  of  this 
year,  only  to  a  much  g-reater  degree. 
One  of  the  largest  manufacturers  in  To- 
ronto said  that  he  was  unable  to  fill 
more  than  60  per  cent,  of  the  orders 
booked  for  Easter  owing  to  inability  to 
get  materials  which  he  himself  had  been 
assured  of.  The  early- placing  of  orders 
for  the  coming  season  is  advisable,  if  one 
is  careful  of  the  styles  offered  them. 
Straight    Lines   Continue 

So  far  there  is  not  a  great  deal  of 
change  from  last  year's  models.  Collars 
are  draped.  Fine  tucks  on  materials 
which  will  allow  them,  straight  lines 
with  pleats,  novel  belts  and  fiat  pockets, 
which  are  cut  with  design  enough  to 
them  that  they  may  be  considered  part 


A  Summer  Costume 

One  of  Fashion's  requirements  for  Sum- 
mer, 1918,  is  the  sleeveless  jacket.  This 
one,  of  Paddy  green,  pussy  willow  taffeta 
accompanies  a  frock  of  heavy  white  Shan- 
tung. Made  by  H.  C.  Boulter  Co.,  Ltd., 
Toronto. 


of  the  trimming  of  the  coat,  are  all 
shown  again,  and  the  likelihood  is  that 
they  will  remain  fashionable  at  least  un- 
til well  on  in  the  Winter.  Tweeds  will 
be  sold  to  the  extent  of  their  supply, 
and    heavy    weights    in    cravenette     and 


velours,  tricotine,  etc.,  will  be  featured 
again  in  the  high-priced  models.  There 
is  just  this  point  of  doubt  in  style  to 
keep  in  mind,  and  it  is  the  length.  How- 
ever, even  if  the  knee  length  coat  should 
be  established  there  is  little  doubt  that 
many  Canadian  women  will  be  glad  to 
purchase  the  longer  ones  as  long  as  they 
are  to  be  had,  since  warmth  is  a  matter 
always  to  be  considered  when  a  Can- 
adian woman  buys  a  coat  for  Winter. 

Many   Sleeveless   Models 

Sleeveless  coats  are  in  the  stores  in  a 
legion  of  designs  and  fabrics.  One  of 
the  newest  is  made  of  scarlet  velveteen. 
There  is,  of  course,  only  one  of  these 
where  a  score  of  black  ones  are  offered 
The  black  models  when  lined  with  white 
satin  and  bound  with  white  military- 
braid  are  very  smart.  Almost  any  ma- 
terial one  fancies,  however,  is  to  be  had 
in  this  garment. 

Capes,  the  other  article  of  outer  ap- 
parel which  New  York  has  taken  to  this 
Spring,  have  little  effect  in  Canada.  They 
are  purchased  by  a  few  women  who  go 
to  the  States  to  visit  or  who  fancy  them 
in  the  imported  collections  in  the  stores 
here,  but  they  are  not  selling  even  in  the 
large  cities  to  any  extent.  "We  had  a 
few  very  nice  models  of  capes  and  cape- 
coats  last  year,"  said  one  Toronto  manu- 
facturer, "but  we  did  not  include  them 
at  all  this  year.  We  only  sold  our 
samples  last  year." 

Peacock  Blue  Remains 

As  to  color  for  Fall  it  looks  as  if  the 
brown  and  blue  ranges  are  to  have  the 
preference.  Some  smart  tans,  deeper 
browns,  peacock  blues  and  not  too  dark 
navy;  then  there  will  be  the  greys  and 
taupes  again,  which  were  so  much  in  de- 
mand last  Winter,  and  the  usual  call  for 
green,  Burgundy,  wine,  and  black,  with 
the  possibility  of  a  few  not  extreme 
medium  tones  coming  later. 

Summer  Suits 

Light  weight  Summer  suits  are  to  be 
seen  in  great  numbers  in  the  factories 
and  stores,  notwithstanding  the  second 
place  which  they  take  for  Spring.  The 
wash  suits  are  very  attractive,  and  no 
doubt  many  people  will  decide  that  after 
all  they  can  afford  a  suit  for  the  hot 
weather,  since  they  refrained  from  a 
cloth  suit  and  saved  wool  in  the  early 
season.  Ratine  in  some  fairly  lively  col- 
ors, such  as  ochre,  old  rose,  orange,  etc., 
and  nicely  tailored  models  in  cotton 
gabardine  in  white,  sand,  grey,  blue,  etc., 
heavy  corded  and  mercerized  cottons, 
linens  and  linen  effects  in  the  colors 
which  are  shown  in  wool  cloths,  are  all 
to  be  seen  in  the  Summer  suits,  and 
they  carry  out  the  vest  and  waistcoat 
ideas,  which  are  quite  as  smart  in  these 
lighter  materials  as  in  the  warmer 
models. 


The  new  boudoir  cap. 


After    reading    this    number    pass    your    copy    along    to    your    clerks    to    read. 
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^kirts  -d  Rlouses 

WHITE  FOR  SUMMER 

White  Voile  Blouses  and  White  Wash  Skirts  Sell  Well— Round  and 

Square  Necks  the  Feature  of  New  Blouses — Tunics  and 

Soft  Belts  for  Skirts. 


WHITE  voile  is  the  big-  line  of 
blouses  selling  now  for  Summer 
wear.  The  newest  models  follow 
out  the  style  feature  of  the  dressy 
tte  crepe  cle  Chine  designs 
which  have  almost  no  exceptions  in  the 
high-grade  lines.  That  feature  is  that 
V-necks  are  passe.  Round  and  square 
necks  prevail  whether  or  not  a  dainty 
collar  is   attached. 

Simplicity,  too,  is  characteristic  of  ehe 
le  blouses  and  many  of  the 
Georgette  models  also.  Several  num- 
bers were  seen  with  plain  round  necks, 
self-bound,  and  a  yoke  formed  back  and 
front  by  pin  tucks  which  provide  a 
soft  fulness.  Of  course  only  the  finest 
qualities  of  voile  are  permissible  for 
these  types.  Some  are  allowed  a  touch 
of  white  embroidery  if  it  is  very  fine. 
The  slip-over  style  is  the  selling  feature 
in  all  high-grade  lines  at  present.  Even 
where  they  are  not  really  slip-overs  the 
fastenings  are  carefully  hidden.  A  num- 
ber show  tuxedo  collars  with  square 
neck  finish  in  front,  allowing  a  dainty 
tucked  vestee  effect,  but  this  too  does 
not  reveal  the  fastening. 

Long  Sleeves  Solid 

Long  sleeves  with  dainty  cuffs  usually 
rather  deep,  are  universal.  One  line  of 
white  voile  blouses  had  collar  and  cuffs 
in  deep  rose  color  or  else  poilu  blue. 
Another  had  pique  patch  pockets  coming 
down  from  the  shoulders  similar  to  the 
flat  pockets  which  are  popular  on  wash 
skirts.  Others  have  collars  and  turn- 
back cuffs  of  organdie  with  frills  or 
pleatings;  these  are  said  to  be  selling 
well.  Some  models  for  misses  have  the 
collar  and  cuffs  entirely  of  wide  pleating 
which  is  dainty  and  always  imparts  a 
youthful  appearance. 

Colored   Voiles   With   Camisoles 

One  firm  reports  having  sold  big 
quantities  of  colored  voile  blouses,  es- 
pecially in  peach,  sulphur  and  Nile.  The 
new  feature  of  these  blouses,  which  are 
of  the  popular  simple  designs  is  a  cami- 
sole sold  with  "-hem.  The  camisole  is  of 
white  with  much  lace  or  else  of  a  con- 
trasting shade.  A  brown  voile  blouse 
was  accompanied  by  a  sulphur-colored 
camisole;  a  purple  one  had  the  same,  a 
Nile  green  one  had  white.  Fine  tucks 
and  hemstitching  were  the  only  trim- 
ming  on   these  blouses. 

There  are  a  great  many  voiles  trim- 
med with  fine  laces  and  embroidery,  but 
one  does  not  always  get  in  this  class 
the  finest  qualities  of  voile. 


Prices  Higher 
Prices  are  higher  than  they  were  a 
year  ago.  Those  which  sold  at  $24  to 
$27.00  a  dozen  last  year  will  be  about 
$30  to  $36  this  year.  The  blouse  busi- 
ness   is    quite   good    at   present   and    the 


A  Summer  Bio 


use 


It  is  of  voile,  with  novel  embroidered 
collar  of  organdie,  and  embroidery  and 
lace  medallions  in  front;  cuffs  and  front 
hemstitched.  Made  by  Manhattan  Waist 
Co.,  Montreal. 

retail  trade  is  looking  for  some  excite- 
ment as  soon  as  hot  weather  is  estab- 
lished, for  whether  people  purchase 
suits  or  not  they  will  be  sure  to  want 
a  wash  skirt  and  dainty  voile  blouse. 

The  popularity  of  sleeveless  coats  and 
fancy  silk  skirts,  also  of  the  pull-over 
sleeveless  sweater,  makes  the  •  purchase 
of  white  blouses  inevitable.  So  far  the 
volume  of  business  is  about  the  same*  as 
last  year  which  was  much  better  than 
last  Fall. 


Blouse  manufacturers  are  not  troub- 
ling themselves  about  materials  for 
their  fancy  silk  blouses.  Fine  cottons 
however  are  less  plentiful  and  users  of 
it,  in  whatever  capacity,  say  that  by 
Spring,  1919,  the  procuring  of  any  at 
all   will  be  next  to  impossible. 

.Middies  are  selling  steadily  and  the 
new  voile  lines  in  solid  colors  with  ging- 
ham voile  or  white  trimmings  are  at- 
tracting much  attention.  These  are 
really  smocks  or  coat  styles  however. 
One  manufacturer  thinks  that  smocks 
have  been  overdone  and  will  be  dead 
by  the  end  of  the  present  Spring. 
White  Skirts  Have  Style 

Wash  skirts  are  making  their  debut 
in  some  new  displays  with  every  rise 
in  the  thermometer.  While  some  colors, 
stripes,  plaids,  and  novelties  are  being 
shown,  large  buyers  think  that  the  bulk 
of  the  business  will  as  usual  be  done 
in  the  all-white  lines,  piques,  Bedford 
cords,  gabardines,  ratines,  and  in  the 
white  silks.  Crepe  de  Chine,  satin,  raw 
silks  and  some  of  the  season's  novelty 
weaves  are  liked,  but  of  course  white 
silk  skirts  will  not  sell  in  anything  like 
the  quantities  that  are  looked  for  in 
cottons. 

The  straight,  rather  narrow  effects 
are  liked  and  a  great  many  models  have 
large  pearl  buttons  and  pockets.  Nearly 
all  have  wide  belts,  not  too  stiff  or  too 
close-fitting.  Many  have  tunics,  panels 
and  similar  other  features  which  have 
characterized  the  fancy  silk  skirts  so 
much   in  vogue  this   Spring. 


READY-TO-WEAR 
UNDERSKIRTS 

UNDERSKIRTS  are  selling  in  a  variety 
of  fabrics,  changeable  taffetas,  bro- 
caded sateens,  pongees,  habutais,  heath- 
erblooms,  duchess  satin,  brocaded  satin, 
etc.  Large  orders  are  being  taken  in 
the  striped  taffetas  and  satins  which 
are  so  popular  this  year  for  separate 
skirts.  These  fancy  silks  embody  all 
the  colors  that  the  season  demands  and 
are  therefore  suitable  for  wearing  with 
almost  any  suit  or  coat.  Habutais  are 
liked-  but  are  found  a  little  light  in 
weight  for  the  average  suit,  therefore 
one  firm  is  making  a  line  in  brightly  col- 
ored habutais  lined  throughout  with  a 
light  weight  cotton  lining  which  pro- 
vides a  little  body  to  the  skirt  and  makes 
it  suitable  for  wearing  with  the  silk 
frocks,  silk  suits,  cloth  suits,  etc.  An- 
other line  in  duchess  as  well  as  habutai 
is  made  with  a  drop  lining  around  the 
hips  and  has  the  back  panel  lined  the 
same.  This  is  designed  to  ta] 
of  the  rubbing  which  the  silk  petticoat 
is  bound  to  get  from  the  corsef-boning. 

One  imported  range  shows  ruffles 
finely  pleated  and  fashioned  of  two  col- 
ors of  plain  silks.  The  colors  are  so 
cut  and  sewn  together  as  to  produce 
novel  designs.  Such  combinations  as 
rose  and  grey,  grey  and  L  raon,  peacock 
and  grey,  sand  and  rose,  sand  and  navy, 
re   attractive. 

Skirts  which  have  silk  jersey  tops  are 
<>od  sellers. 


of   departments    in    your    store    read    DRY    GOODS    REVIEW. 
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NOTES  ON   ALL   LINES  OF  UNDER- 
GARMENTS 

SOME  of  the.  new  French  lingerie  shows 
unusual  adaptations  of  accordion  pleat- 
ing. It  is  used  as  inset  bands  and  new 
ideas  in  it  for  flouncings.  One  petticoat 
of  taffeta  has  short  flounces  front  and 
back  and  deep  ones,  which  extend  from 
the  hips  at  the  sides.  Voile  and  hem- 
stitching  are  also  used  a  great  deal. 

There  are  some  new  nightgowns,  which 
feature  the  bolero  jacket. 

Cross-stitch  in  blue  on  white  organdie 
trims  some  of  the  new  Summer  lingerie. 

Gray  voile  piped  in  French  blue  is  the 
color  scheme  of  a  series  of  undergar- 
ments recently  introduced  on  the  market. 

A  new  petticoat  fabric  called  heather- 
bloom  messaline  is  on  the  market.  It  is 
soft  and  clinging  like  messaline,  but  is 
said  to  have  the  wearing  qualities  of 
heatherbloom  taffeta. 

A  dainty  kimono  at  Eaton's  is  mads  of 
dotted  Swiss  muslin  lined  with  pink 
habutai  silk,  bound  and  tied  with  riobon 
to  match  and  embroidered  in  garlands  of 
pink,  blue  and  green  tints. 

Sleeveless  gowns,  with  hemmed  edges, 
are  increasing  every  day  in  popularity. 
This  style  is  shown  in  mull,  crepe  de 
Chine,  fine  nainsook,  cotton  crepe^,  etc. 

Cluny  lace  is  also  a  favorite  trimming 
on  the  new  undergarments.  Very  elab- 
orate yoke  and  sleeve  effects  are  shown 
in  the  hand-made  laces. 

Murray-Kay's  have  some  gay  new 
crepe  de  Chine  negligees;  they  arc-  of  a 
deep  hue  at  the  bottom  and  shade  gradu- 
ally lighter  towards  the  top,  where  they 
are  almost  white.  Green,  burnt  orange 
and  cerise  are  in  the  color  range.  The 
garments  are  ornamented  with  silk  hand 
embroider*' 

All  the  stores  are  selling  pyjamas. 
Both  one  and  two-piece  styles  are  liked, 
and  mull  in  flesh  and  white,  either  plain 
or  embroidered,  and  the  more  expensive 
silk  models  are  good  in  these  styles. 

Prices  are  high,  of  course,  for  the 
plainest  white  things  as  well  as  for  the 
hand-finished  garments,  but  there-  is  a 
general  tendency  for  purchasers  to  select 
the  daintier  lines  almost  regardless  of 
price. 

Prices  Up;  Supplies  Short 

"Whitewear  prices  are  now  higher 
than    they    were    up    to    January    of    this 


year  and  on  Fall,  1918,  goods  increases 
of  10,  15,  20  to  25  per  cent  may  be  ex- 
pected,"  said  one  of  the  largest  white- 
wear  manufacturers  in  Toronto.  "The 
most  serious  condition  in  the  trade  at 
present  is  a  tendency  on  the  part  of 
buyers  to  hold  off  placing  their  orders 
for  goods  which  they  are  certain  to  re- 
quire.     They    will    have    to    place    their 


A  Pretty  Dre. 
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Any  color  of  linen  or  chambray  would 
look  well  in  this  stylish  design.  The  vest, 
collar  and  cuffs  are  of  organdie  with  pleated 
ruffles.  The  large  flat  how  of  the  dress 
material    is   a   novel    belt    finish. 


orders  later  and  it  will  certainly  be  at 
these  higher  prices,  which  will  mean  a 
serious  advance  in  the  price  of  goods 
to  their  customers.  Any  fluctuations  in 
the  raw  cotton  market  do  not  affect 
manufactured  garments  for  manufac- 
turers placed  their  orders  with  mills 
long  before  the  recent  drop  occurred  and 
there  is  every  reason  to  be  sure  that  a 
high  level  will  be  maintained  as  long  as 
the  consumption  of  cotton  is,  so  exten- 
sive and  the  new  raw  supplies  decreas- 
ing." One  of  the  best  known  buyers 
of  whitewear  remarked  the  other  day, 
"It  was  never,  in  all  our  history,  so  dif- 
ficult to  get  sale  lots  of  whitewear." 


(Tiildren's  ^ear 

HAND  WORK  BRINGS  BUSINESS 
TAKING  orders  in  infants'  wear  depart- 
ments for  complete  layettes  to  be  made 
by  hand  with  or  without  hand  embroid- 
ery has  created  interest  in  a  number 
of  United  States  stores.  Of  course  a 
ady  supervises  this  work  who  thorough- 
ly understands  what  is  required  and  sees 
to  it  that  the  work  is  carefully 
done  and  dainty  enough  to 
suit  the  most  fastidious  mo- 
ther. 

Garments     for      tiny      tots, 
rompers,    and    wash    suits    for 
small  boys  are  also  to  be  had 
by    ordering.      Dolls,    too,    are 
dressed   to   order.      Birth    an- 
nouncements and  birthday  cards,  infants' 
toys    and    novelties    are    also    carried    in 
one  department  which  claims  to  be  very 
remunerative. 

For  little  girls  of  2  to  6  or  8  years 
there  is  a  nice  showing  of  pique  dresses 
this  year.  Nicely  made,  of  fine  material, 
they  retail  at  $2.95  to  about  $8.50. 

Japanese  crepe,  gingham,  voiles,  and  a 
new  beach  cloth  which  is  like  a  very 
fine  Chambray  in  solid  lively  colors,  are 
used  for  the  bulk  of  the  smart  frocks 
for  girls  of  all  ages.  Little  bolero  and 
Eton  styles  combining  plain  and  plaid 
materials  or  colored  and  white  are  nu- 
merous, and  little  frilled  round  collars 
and  cuffs  are  stylish.  Touches  of  em- 
broidery in  wools  or  cottons  are  also 
frequent. 

"Severn  Sets" 
The  latest  grown-up  styles  to  be  re- 
produced for  the  kiddies  is  the  oiled  silk 
raincoat.  These  are  for  girls  from  8  to 
14  years  and  retail  at  about  $16.."0  to 
$19.50.  They  are  shown  in  a  nice  range 
—five  or  six — of  colors  and  are  accom- 
panied by  a  "Sou'  western"  hat  to  match. 
The  outfit  is  called  the  "Severn  Set." 
They  are  made  of  double  silk  oiled  and 
are  claimed  not  to  crack,  which  makes 
them  light  and  easy  to  pack  for  summer 
travelling. 

Practical  Top  Coa«s 
Good  sale  is  also  reported  on  French 
reefers,  which  are  in  fancy  khaki  tweed 
or  in  greys,  and  are  made  plain  with 
mannish  collar  and  are  very  good  and 
practical  looking.  A  few  cape  coats  are 
shown  for  girls.  Those  of  navy  serge 
with  foulard  collar  and  tie  are  very  at- 
tractive.     Some   have    pockets    as    well. 


THE   ENFIELD   CO.  MOVE 

THE  Enfield  Company,  of  Nelson,  B.C., 
have  moved  into  their  fine  new  premises, 
the  Maglo  Block,  on  Baker  Street,  which 
is  considered  one  of  the  finest  buildings 
in  the  city.  The  entire  building,  which 
is  110  ft.  by  32  ft.,  is  occupied  by  the 
Enfield  Co.  *  The  white  marble  front  of 
the  store,  with  its  fine  plate-glass  win- 
dows, is  very  attractive,  and  the  interior 
is  also  equipped  in  the  most  modern 
fashion. 


The    better    posted    your   staff   becomes    the    more    sales    they    will    make. 
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BATHING  SUITS 
The   Vest   is  a   Bathing   Soil    Novelty- 
Boston  Allows  One-Pieee  Suits 
for  Conservation 
WOOL   jersey   bathing   suits    promise   to 
be    worn    in    exceedingly    large    numbers 
this    Summer.       They    are    out     m 
such  a  variety  of  novelties   that   there   is 
no  doubt  whatever  of  them  being  fashion- 
able.     Cotton   jerseys,    too.    will    be   worn 
a  good  deal.     In  both  of  these  there  are 
a   great    many  brilliantly-striped   borders 
shown.      The    one-piece    bathing    dresses 
•  j  with  or  without  a  belt  are  good, 
with   a   belt    may   have   a    straight 
belt,  a  sash  tied  at  the  front  or  the  side. 
or    either    style    passing    through    strap- 
tabs. 

Bathing  costumes  made  of  suitable 
silks  or  satin  will  be  worn  by  a  great 
many  people— especially  by  those  who 
prefer  hovering  on  the  sands  to  swim- 
ming. One  of  the  newest  beach  dresses 
is  made  of  the  oft-mentioned  gingham 
silk.  This  one  is  in  black  and  white 
with  a  touch  of  scarlet  in  the  belt. 

The  wool  embroidered  bathing  suits 
are  on  a  fair  way  to  success  in  New- 
York.  There  are  navy  blue  satin  dresses 
with  patch  pockets  tonped  with  bands 
of  white,  the  edges  of  which  are  out- 
lined with  colored  yarn  embroidery. 
Purple,  red.  green  or  yellow  yarn  against 
the  white  on  a  navy  blue  dress  of  this 
kind,  together  with  the  wool  tassel  tip- 
ping the  sash  ends  form  combinations 
of  neat   and   attractive   styles. 

Surf  cloth  suits  are  developed  in  real 
vies  with  wide  slip-through  belts, 
others  with  sash  in  back,  patch  pockets 
and  shawl  collars  The  latter  feature  is 
usually  of  a  white  repp  or  cotton  faille 
printed  with  broken,  duo-tone  cl  i 
pav  tones. 

Colored  silk  Hercules  braid  is  used  to 
lace  through  eyelets  in  the  front  of  a 
wool   jersey    model. 

Bathing  Vests  the   Latest 
Bathing  vest  models  are  appearing  on 
the  market.     They  are  usually  in  a  de- 
cidedlv  contrasting:  color  to  that  of  the 
suit    itself. 

Still  another  unusual  novelty  in  beach 
costumes  is  the  two-color  one-piece  suit. 
The  skirt  is  woven  in  two  color  tones, 
such  as  tan  and  green,  artillery  red  and 
battleship  green,  or  green  and  orange. 
Or  the  skirt  may  be  one  color  and  the 
blouse  another,  or  the  b'oomers  mav  be 
contrasted    with    the    skirt. 

Further  Conservation 
A  report  from  Boston  says  that  the 
manager  of  Lynn  Beach  has  issued  or- 
ders that  one-piece  bathing  suits  will  be 
permitted  this  Summer,  and  fair  bathers 
may  go  stockingless  as  far  as  rules  are 
concerned,  in  order  to  aid  the  conserva- 
tion movement. 


(orsetsyRrassieres  " 

"I    WOULD    PAY    ANY    PRICE     FOR 
SERVICE   LIKE  THAT" 

IX  talking  to  a  well-known  corset  manu- 
facturer the  other  day,  and  not  one 
who  conducts  schools  of  training  for 
corsetieres,  DRY  GOODS  REVIEW  was 
informed  that  a  fitting-  room  in  a  corset 
department  is  more  needful  at  present 
than  it  has  ever  been  before.  "The 
reason  is,"  he  said,  "that  with  the  low- 
top  corsets  which  are  selling  everywhere 
now  it  is  the  easiest  thing  in  the  world 
for  a  woman  to  adjust  her  corset  two 
inches  higher  than  her  normal  waistline, 
and  that  is  what  happens  in  most  cases. 
Consequently  she  complains  that  her 
corsets  are  uncomfortable,  bring-s  them 
back,  and  either  submits  to  another  pair 
equally  uncomfortable  or  tries  some 
other  store.  All  this  is  avoided  if  she 
is  fitted  in  the  store  and  sees  the  method 
of  proper  adjustment. 

Took    the    Same   Ones   Again 

One   case   came   to    my   attention    just 
a    few    days    ago.      A    woman   bought   a 


SHOULD   HAVE    BEEN   "WHOLE- 
SALERS" 

IX  THE  April  advertisement  of  Leopold 
Frank,  London,  England,  the  words 
"Supply  Wholesales  Only,"  should  have 
been  "Supply  Wholesalers  Only." 

The     inlorm.it 


fairly  high-priced  pair  of  corsets,  took 
them  home;  had  no  instructions  from 
the  indifferent  saleslady  as  to  how  to 
adjust  them;  did  not  know  herself,  and 
so  they  were  uncomfortable.  She 
'phoned  the  store  to  come  and  get  them, 
that  they  were  entirely  unsuitable.  A 
corsetiere  from  the  department  asked 
her  to  come  down  herself  and  have  the 
corsets  fitted.  At  first  she  objected, 
saying  they  would  not  do  in  any  case. 
However  she  came  down;  the  corsetiere 
tried  them  on  her  and  explained  how  to 
lace  and  adjust  them.  The  lady  took  the 
same  pair  of  corsets  and  remarked, 
"My,  I  would  pay  any  price  for  service 
like  that."  Few  women  know  how  to 
put  on  a  corset,  and  the  best  model  may 
lose  its  value  to  the  wearer  if  it  is  not 
fitted  for  her  by  someone  who  knows." 
Corsets  Designed  to  Assist  the  Body 
A  corsetiere  who  has  built  up  a  big- 
business  on  fittings  by  physicians'  pre- 
scriptions was  asked  whether  there  was 
any  tendency  for  women  to  adopt  the 
natural  silhouette  without  corsets.  This 
is    what    she   said: 

".Manufacturers  have  met  the  present 
tendency  to  emphasize  the  natural  silhouette 
by    designing   corsets    which    are    acceptable 

ion     about    changing    styles    and    fashions    will     interest    clerks. 


to  women,  both  for  comfort  and  for  beauty. 
These  corsets  allow  for  freedom,  being  made 
ot  lighter  material  and  with  elastic  insets, 
lower  tops  and  less  restrictive  side  boning 
than  formerly;  the  main  support  being 
where  most  needed,  under  the  abdomen  and 
in    the    back. 

"Physicians  and  surgeons  recognize  this 
skill  of  manufacturers  by  calling  upon  ex- 
pert corsetieres  for  fittings  of  corsets  to  be 
worn  as  aids  towards  convalescence  after 
operations.  Often  corsetieres  are  called 
upon  to  fill  physicians'  corset  prescriptions 
in  order  to  avoid  operations.  The  corset 
in  such  a  case  is  used  as  a  corrective.  If 
such  support  is  beneficial  in  conditions  re- 
quiring correction  why  should  not  the 
normal  healthy  woman  find  benefit  from 
wearing  some  support  which  admits  ot  per 
feet  freedom  and  play  of  movement,  and 
likewise  moulds  the  figure  into  heightened 
lines  of  grace  and  beauty?  The  stout  woman 
will  always  demand  corsets  suitable  to 
her  needs  for  control  and  distribution  of 
superfluous    flesh. 

"The  average  woman,  no  matter  how  much 
perfection  nature  has  endowed  her  with. 
finds  satisfaction  in  scientifically  designed 
and  correctly  fitted  stays  which  are  indis- 
pensable to  the  perfect  fit  of  modern  wear- 
ing apparel. 

"Stays  which  are  supports,  and  not 
binders  or  confiners.  ar»  helpful  to  nature 
and  conducive  to  health." 

Brassiere  Styles 

A  brassiere  fashioned  of  strong;  thread 
lace  and  embroidery  is  designed  to  give 
the  slight  support  and  moulding  of  fi- 
gure required  by  some  medium  figures 
with  the  fashionable  low-top  corsets. 
This  model  is  threaded  with  ribbon  and 
is  suitable  for  wearing  with  sheer 
blouses.  Another  flesh-colored  satin 
model  is  for  those  who  require  more 
support  than  lace  can  afford.  It  has 
light  boning  and  an  insert  of  elastic  up 
the  back.  There  is  an  edging  of  fine 
Cluny  lace  and  ribbons.  It  is  in  bandeau 
style. 

Another  new  bandeau  brassiere  is 
made  of  flesh-colored  ribbed  cloth  with 
tape  shoulder  straps.  There  is  a  straight 
gore  of  elastic  up  the  centre  back  and 
the  cloth  is  shaped  higher  at  either  side 
of  it  with  boning  which  extends  up  over 
the  lower  curve  of  the  shoulder  blades 
to  where  the  straps  are  joined.  This  cut 
ensures  a  smooth  even  back.  The,  bras- 
siere is  hooked  in  front. 

An  article  of  further  interest  to  corset 
departments  will  be  found  elsewhere  in 
this  issue  under  the  heading  of  "Busi- 
ness-Making Methods  in  a  Town  of 
10,000." 


HAVE    NO    RETAIL    STORES 

DRY  GOODS  REVIEW  regrets  the  ap- 
pearance in  the  April  issue  of  an  item  to 
the  effect  that  the  H.  W.  Gossard  Co. 
had  opened  a  retail  store  in  Toronto. 
The  Carolyn  Hayes  corset  shop  has  been 
opened  at  the  address  stated  and  is 
carrying-  a  range  of  Gossard  corsets, 
but  the  Canadian  Gossard  Company  wish 
it  clearly  understood  that  they  are  in 
no  way  conducting  this  or  retail  stores 
any  place.  This  item  was  secured  in 
an  ordinary  way  through  a  newspaper 
clipping-,  which,  as  the  facts  above  state, 
was  erroneous. 
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Dry  Goods  Review 


Coats  and  Suits 
for  Fall 


Rush  in  your  last-minute  orders  for  Summer 
SUITS.  We  will  give  you  our  best  service. 
Foulards,  Taffetas,  Crepes,  Poplins,  Shantung, 
Charmeuse,  Satin  and  Shot  Silks  in  a  variety 
of  pleasing  styles. 


In  a  week  or  two  our  salesmen  will  be  ready 
with  our  new  Fall  line.  We  have  prepared  ma- 
terial for  a  year  ahead,  and  in  spite  of  constant- 
ly increasing  prices,  you  will  find  our  range 
exceedingly  well  styled,  splendidly  tailored  and 
popular  priced.  Every  garment  is  examined 
and  re-examined,  insuring  perfect  workman- 
ship, before  leaving  our  factory. 


Prompt  deliveries 
but  not  at  the  ex- 
pense of  our  usual 
high  standard  of 
workmanship. 


V    Sommer  Bldg.,  268  Ontario  St.,West,  Montreal 


Maritime  Provinces: 

H.  V.  Clemens, 

8  Keith  Building, 

Halifax,  N.S. 


Province  of  Ontario: 
W.  J.  Brown, 

33  Richmond  West, 
Toronto,  Ont. 

Province   of  Quebec: 
A.  J.  Gendron. 


Western  Canada: 
Wm.  J.  Collett, 

Hammond  Block, 
Winnipeg,  Man. 


A  STEP  FORWARD 

We  have  moved  to  larger  premises  in  the  UPTOWN  POWER  BUILD- 
ING, 605  ST.  CATHERINE  ST.  W.  (Cor.  Mountain) 


I  in  the  heart  of  the  reta 


lint;  section,  and 


it  to  principal  hotels  and  railway  termi 


where  with  double  our  former  capacity  and  all  modern  conveniences  we 
will  be  able  to  give  a  still  better  service  than  heretofore. 

We  wish  to  thank  our  many  customers  for  their  business  in  the  past  which 
has  enabled  us  to  make  this  important  change  for  the  better  and  trust  our 
pleasant  relations  may  long  continue. 

Beautiful  Silk  Coats 
and  Suits 

T  a  s  t  e  f  ully  designed, 
beautifully  made  gar- 
ments, in  plain  and 
fancy  POPLINS  and 
TAFFETAS  and  SAT- 
INS, in  all  the  wanted 
shades  for  immediate 
delivery. 


Cloaks  and  Suits 


MONTREAL 


Articles    on 


inship     will     interest 


the    member 


Pry  Goods  Renew 
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Kassab   Kimonos 


This  is  your  guarantee  of  Perfect  Fit. 

"MADE  IN  CANADA" 
in  a  big,  bright,  sanitary  factory. 

SO  DAINTY 
SO  BEAUTIFUL 

SO  NEAT 

Kassab  Silk  Underwear 

Fully  as  excellent  and  up-to-date  a  line  as  our 
famed  Kimonos. 

See   these  ranges    now    in  the  hands   of   our 
salesmen. 

Kassab  KimonoMfg.  Co. 


Sommer  Building 


Montreal 


THIS 
"TRADEMARK" 

stands    for    the 
f  a  stest  growing 
WOMAN'S 
READY-TO- 
WEAR    HOUSE 
in  CANADA. 
Also  for  the  best  STYLES  and  GREAT- 
EST   VALUE    in    READY-TO-WEAR 
GARMENTS  at  popular  prices. 
Silk  and  Linen  Suits 

Salesmen  are  now  showing  latest  styles 
for  immediate  delivery,  including  some 
beautiful  SILK  and  LINEN  SUITS. 

Cxclusube  HabiesT  OTear 

Itmtteti 

Head    Office    and    Factory : 

Blumenthal    Building,    207    St.    Catherine    St.    W.,    Montreal. 

Toronto    Show    Rooms:    33    Richmond    St.    West 

Winnipeg     Show    Rooms:     114     Hammond     Bldg., 

In    the   heart    of    the   business    section 

Branch     Factories :     520     St.     Lawrence     Boulevard, 

Montreal,     Quebec 


She  won't  hesitate  the  second  time 


Any  woman  who  has  experienced  the  style, 
fit  and  comfort  of  a  P.  C.  Corset  can  easily 
be  sold  another.  P.  C.  Corsets  impart  a 
sense  of  being  well  dressed,  and  they  make 
the  best  of  any  figure  without  causing  dis- 
comfort. They  are  always  authoritative  in 
style. 

P.C.  Corsets  are  made  both  back  and 
front  laced  and  retail  at  $9.00,  $10.00, 
$12.50,  $13.50,  $15.00,  $18.00,  $21.00, 
$24.00,  $27.00    $30.00. 

P.  C.  Brassieres  are  rapidly  gaining  a 
splendid  reputation.  They  should  be  in 
your  stock. 

Parisian  Corset  Mfg.  Co.,  Ltd. 
QUEBEC,  QUE.,  CANADA 

BRANCHES  : 
Toronto:   84  Bay  St.      Montreal:   329  Craig  St.  W. 

Western   Representative:     C.  H.  Butler.  21  Sylvester- Wilson 
Building,  Winnipeg 


Your    clerks    will    be    interested     in    the    section    on    equipment    and    display. 
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Canadian 

Converters' 
Dresses 


One 

of 
Our 

New 

Models 

in 

Children's 
Dresses 


Style   .'iOOO   F 


'McmMeae 


Some    of    your    staff    will    want    to    study    the    course    on    show    card    writing. 


Dry  Goods  Review 


K  E  ADY-TO-  W  E  A  K    G  A  R  M  E  N  T  S 


Style  15S7  Hooked  front  Bandeau 
Brassiere  of  strong  ribbed  cloth.  Solid 
rubber    jtore    under    both    arms.      Tape 

shoulder   straps    50c. 

Si>  It-     587      Same     in     white 50c. 


Have  Your  Bandeau 

Brassieres 

Surgical  Elastic 

or  "Just  Elastic" 

There  is  a  big  difference, 
otherwise  physicians  would 
not  recommend  and  drug- 
gists would  not  sell  Surgical 
Elastic  as  admittedly  su- 
perior to  the  common  sort. 

Surgical  Elastic  has  great- 
er freedom  and  flexibility, 
more  strength  and  durabil- 
ity, thereby  prolonging  the 
life  of  a  Brassiere  beyond 
the  allotted  span. 


Sty.e  1152-  Hooked  back  Flesh  Bandeau 
Brassiere  of  heavy  wash  Satin, 
rrench  knots  in  many  colors  ornament 
the  front  of  this  garment  in  a  rich 
effect.  Ribbon  shoulder  straps,  ribbon 
draw-string.      Solid    gore    of    rubber    at 

back     $2.00 

Style  152— Same  with  White  washable 
Satin     body     $2.00 


The  use  of  Surgical  Elastic,  in  addition  to  all  the  other  well-known  special  features 
of  'Model"  Brassieres,  including  Powerful  National  Consumer  Advertising  makes  them 
the  best  values  to  offer  your  customers,  with  exclusive  arguments  possessed  by  no  other 
Brassiere  in  the  world. 


REAL  FEATURES 

1 — 8C  x  80  Count  Batiste  in  all  white,  50c  regular  Brassieres. 

2 — 16  stitches  to  the  inch. 

3 — Protected  hooks  (patent  applied  for). 

4 — Same  standard  of  workmanship  and  finish,  even  in  the  50c  brassieres  as 

in  the  olden  days. 
5 — "Extra  Large"  arm  shields  in  brassieres   at  $6.50  per  dozen  and  above. 

Lend  your  Quarters  to  Uncle 
Sam  at  good  interest — Buy 
Thrift  Stamps. 

Model  ^Yassiere  (\p. 

200  Fifth  Avenue  New  York 

Main  Factory: 

782-796  Wythe  Ave.,[ Brooklyn,  N.Y. 

Branch  Factories: 

No.  2 -Valley  Stream,  N.Y. 

No.  3-Elmhurst,  N.Y. 


Style  1540  Randtau  Brassiere,  hooked 
front  type  with  high  boned  back.  Gore 
of  elastic  inserted  at  center  back.  Gar- 
ment of  Flesh  ribbed  cloth.  Tape  shoul- 
der straps   and   bow  at  center 5Uc. 

Style  540     Same  in    White 50c. 


Our  Factory  No.  3,  just  opened  at 
Elmhurst,  Long:  Island,  not  only 
increases  our  output,  but  increases 
our  ability  to  speed  up  deliveries 
and  to  give  you  still  greater  values 
and  varieties. 


Style  1157  Rich-looking  Bandeau  B 
siere  made  of  Flesh  colored  fan. 
Silk.  Hooked  back  type.  Medium  back 
with  solid  tiore  of  rubber.  Ribbon 
shoulder  s'raus  ami  draw-  tring..$1.00 
Style  157  Similar  to  1157.  but  in  Ivory 
White    $1.00 


*&**' 


^stf*** 


Clerks    posted    on    market    conditions    can    explain    why    prices    are   so    hierh. 
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l^igkt  iivtke  Heart  of  Montreal 


Steadily  increasing  busi- 
ness has  forcd  us  to 
move  to  larger  premises.  We  are 
now  established  in  the  bright,  airy, 
roomy  Ogilvy  buildings  right  in  the 
heart  of  the  city.  We  are  conveni- 
ent to  the  leading  hotels,  railway 
stations,  and  large  stores,  making  it 
easier  for  you  to  visit  us  and  easier 
for  us  to  serve  you  quickly  and  well. 

An  innovation  which  will,  we  feel 
sure,  be  pleasing  to  our  lady 
patrons  is  a  well  appointed  rest 
room,  which  has  been  provided 
for  their  greater  comfort  and  con- 
venience. 


Here  we  have  prepared 
for  you  a  remarkable 
collection  of  Sport  Dresses  and 
Waists  in  all  the  new  materials — 
Foulards,  Stripes,  Checks,  Taffeta, 
Crepe  de  Chine,  Georgettes,  Fancy 
Cotton,  etc.  These  are  in  young- 
looking  styles,  full  of  snap,  attrac- 
tive examples  of  artistic  dress- 
making. 

Our  representatives  will  be  pleased 
to  show  you  these  goods  and  to  take 
your  order. 

In  our  new  situation  we  can  give 
you  a  vastly  improved  service.  We 
ask  the  opportunity  to  show  you. 


The  Royal  Silk  Dress  &  Waist  Company 


Manufacturers  of  High-Class  Silk   Wear 

303  Mountain  St.,  Cor.  St.  Catherine  St.  W. 


Montreal 


employees    will    be    elad    to    read    jri 
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All  you  need 

to  look  for 


The  mark  on  the  end  of  aftqx  of  MacR^rand  Waists  is  as 
good  as  a  guarantee.  It  assures  you  at  (We  of  unequalled 
quality  in  material  and  workmWship,  unquestioned  style, 
popular  value. 

That  mark  saves  you  worry  in  buying  and  trouble  in  selling. 
It  assures  full  profits — no  mark-downs,\o  left-ovVs. 

Mack  Brand  Waists  are  made  to  sell  in  yfcur  store\None 
but  authoritative  styles  are  followed,  and  o\lv  fashionable 
fabrics  are  used. 

Mack  Brand  Waists  can  be  had  now  in  Crepe\de  Chi\e, 
Silks,  Voiles,  Cottons  and  Wash  Fabrics. 

McCUTCHEON  WAIST  CO. 

Vancouver  Office:  323   ST.  JAMES   ST.  Winnipeg  Of 

GEO  STRACHAN  ....,„„..  PERCIVAL  R.  BUONES 

QOfS  Welton  Block  MUlN  1  KtlAL,  Hammond  bample  Kooms 

PROVINCE  ONTARIO  MARITIME  PROVINCES  PROVINCE  QUEBEC  and  MONTREAL  CITY 

B.  H.  Swift  V.  S.  Rice  A.  L.  Primeau 


BRAND 


Customers    judge    your    store    by    the    knowledge    and    efficiency    of    the    staff. 


A  I )  V  -  T  ( )  -  \Y  E  A  R    GARMENTS 
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See  this  line  when 
in  New  Yori\ 

Children's 
Dresses 

We  are  featuring  a  strong 
line  of  Voiles  in  printed  and 
woven  designs. 

$10.00  Per  Dozen  Up 


Ask    for    Samples     of 

Taffeta    Dresses 

Ready     for 

Delivery 


No.  1303  N 
made  of  cross 
bar  dimity 
effectin  white, 
handsmocked 
and  hand  em 
broidered 
assort  e  d 
colors.  Sizes, 
6-14. 

$04.00 

Per  Dozen 

We  will  be 
ready  to  show 
our  Fall  Line 
Jane  1st. 


No.  1303N-$24perdoz. 

FANNETTE  MFG. CO. 

104  West  27th  Street  New  York 


Immediate  Delivery 

means  something  these  days 

At  this  time  when  most  manu- 
facturers are  away  behind 
with  orders,  we  wish  to  im- 
press upon  the  trade  that  our 
house  stands  ready  to  ship 
immediately  any  quantity  of 
skirts  and  colored  petticoats 
from  our  large  stock. 

In  placing  your  next  order, 
don't  forget  t  h  e  Petticoat 
Stock  House. 


Our  address — 

Arlington  Skirt  Mfg.  Co. 

15  EAST  25th  STREET,  NEW  YORK 


£?or  oports 
of  all  sorts 


Schreiber's  Standware — a  soft,  cling- 
ing, substantial  and  durable  jersey — is 
the  type  that  present  modes  require. 
Standware  Jersey  Cloth  is  recognized  as 
superior,  not  only  for  its  quality  of  re- 
sisting wear,  but  also  for  the  soft  beauty 
that  imparts  distinctiveness  to  every  suit, 
dress  or  coat. 

Present  concentration  on  economy 
directs  the  use  of  Standware  Jersey  as 
a  practical  fabric ;  concentration  on 
style,  its  use  as  a  beau- 
tiful fabric. 

Every  manufacturer 
of  women's  g  a  r  m  ents 
will  be  interested  in 
swatches.  Send  orders 
now. 


STANDWARE 
JER5EYCL0TH 

RUDOLPH'  SCHREIBER 

1140     BROADWAY    at     Z6 L»    St.  New  York  City 
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You'll  sell  them, 
that's  certain 


STARSNAPS,  the  perfect  fastener, 
will  sell  readily  and  rapidly  in  your 
store  as  they're  doing  in  thousands 
of  other  good  stores.  They  embody 
features  that  every  woman  has  look- 
ed for  in  vain  in  other  fasteners — 
high  tension  springs  that  hold  tight, 
roun'ded  edges  that  won't  cut 
threads,  extra  flat  but  too  strong  to 
bend,  a  high  polish  that  is  rust  and 
wear  proof,  oblong  holes  which 
make  sewing  easy. 

STARSNAPS    are    advertised    in 
magazines  that  women  read. 

John  B.  Keeble  &  Co.,35  Colborne  St.,Toronto 

Sole  Agents  for  Canada 


Columbia  Fastener  Company 
3229-3231  South  Ashland  Ave. 
Chicago,  U.S.A. 


the    efficiency    of    your    staff    is    an    important    war    duty. 
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CHANGES   IN   MONTREAL 

A  NUMBER  of  important  changes  of  in- 
terest took  place  May  18th,  among  the 
business  houses  in  Montreal,  to  the  dry 
goods  trade. 

Lazarre  &  Novek,  manufacturers 
cloaks  and  suits,  removed  from  520  St. 
Lawrence  street  to  605  St.  Catherine 
street,  west. 

Royal  Silk  Dress  &  Waist  Co.,  re- 
moved from  1282  St.  Lawrence  street  to 
605  St.  Catherine  street,  west. 

New  York  Hat  Manufacturing  Co.,  re- 
moved from  Notre  Dame  street  to  37 
Victoria  square. 

David  Gordon,  clothing  manufacturer, 
removed  from  St.  Lawrence  street  to  37 
Victoria  square. 

Parsons  &  Co.,  importers  and  jobbers, 
removed  from  St.  James  street  to  10  Vic- 
toria Square. 

J.  O.  Bourcier,  Ltd.,  silk  importers,  re- 
moved from  Imperial  Bank  Building  to 
299  St.  James  street. 

M.  Markus  &  Sons,  importers  of  but- 
tons and  tailor's  trimmings,  removed 
from  Notre  Dame  street  to  17  St.  Helen 
street. 

Moulton  &  Co.,  braid  and  tassels 
manufacturers,  moved  from  Craig  street 
east  to  4  Inspector  street. 

Smith  &  Manolson,  manufacturers  of 
waists,  middies,  etc.,  moved  from  Dor- 
chester street  west  to  124  St.  Lawrence 
street. 

Many    sales 


ADDITIONAL    TRADE    MARKS 

"Our  trade  mark  combines  the  term 
'Monarch-Knit'  with  the  'Moose  Head.' 
We  presume  that  the  adoption  of  the 
Moose  head  is  in  keeping  with  the  word 
'Monarch'  as  the  moose  is  supposed  to 
be  monarch  of  the  forest."  This  is  the 
explanation  of  the  well-known  emblem 
of  one  of  Canada's  largest  industries 
operated  by  the  Monarch  Knitting  Com- 
pany, Dunnville,  Ontario. 


"FIT  FOR  A   QUEEN" 

"Queen  Quality"  was  chosen  as  a 
trade-mark  to  signify  that  the  silk 
gloves  and  silk  underwear  manufactured 
by  the  St.  Catharines  Silk  Mills  at  St. 
Catharines,  Ontario,  are  of  a  quality  "lit 
for  a  queen,"  since  they  are  manufac- 
tured from  entirely  pure  silk.  So  said  R. 
L.  Baker  &  Co.,  representatives  in  To- 
ronto. The  whole  process  from  the  silk 
in  its  raw  state  to  the  finished  article 
takes  place  in  the  one  factory.  It  is 
about  two  and  a  half  years  since  this 
company  commenced  operations,  and  it  is 
one  of  those  which  is  doing  its  bit  to 
build  up  Canadian  industry  for  future 
years. 


WOMEN   TO    MAKE   DELIVERIES? 

AN  item  appeared  in  some  of  the  To- 
ronto dailies  last  month  to  the  effect  that 
one  of  the  Toronto  department  stores 
is   arranging  to  replace  men  drivers  on 


delivery  wagons  by  girls  this  Summer. 
DRY  GOODS  REVIEW  interviewed  a 
number  of  the  stores  with  regard  to  the 
matter  but  nothing  definite  has  been 
done  yet.  Managers  say  that  they  do 
not  want  to  adopt  this  system  if  it  is 
avoidable,  not  because  the  girls  could 
not  attend  to  the  work  satisfactorily, 
but  because  they  think  it  is  too  hard 
on  them  jumping  down  from  the  wagons 
on  to  the  hard  pavement  and  climbing 
up  again,  during  most  of  the  day.  One 
of  the  stores  mentioned  that  for  certain 
work  where  autos  are  driven  they  have 
had  girls  running  the  service  for  some 
months  and  they  have  done  well.  He 
thinks  that  they  may  be  given  a  number 
of  other  positions  in  connection  with  the 
store  work  which  men  are  now  doing, 
and  all  the  men  possible  will  be  released 
for  war  work,  but  women  will  not  be 
asked  to  take  the  delivery  wagons  until 
it  is  absolutely  necessary. 


A  permit  has  been  issued  to  R.  G. 
Long  &  Co.  for  the  erection  of  a  ware- 
house at  395  King  Street  West,  Toronto. 

Daly  &  Morin,  Ltd.,  Montreal,  removed 
their  salesrooms  about  March  1  to  new 
quarters  at  55  Saint  Sulpice  Street. 

The  A.  L.  McCredie  flax  mill,  located 
youth  of  the  town  of  St.  Mary's,  Ont., 
was  burned.  The  building,  machinerj 
and  contents  were  destroyed,  at  an  esti- 
mated loss  of  $25,000,  partly  covered  by 
insurance. 
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SCARCE  GOODS 

LINENS,  bleached  and  unbleached. 
Damask  Cloth  Napkins  and  Towels. 
Handkerchiefs.  All   Wool    Rugs. 

British   Made. 

Allan   S.    Bain   Company 

150a   Craig    Street   West  -  MONTREAL 


Our 
Want  Column 

Will  Help  You 


The  Canadian  Service  Flag 


Ever  since  the  war  began  there  has  been  an  insistent  demand 
for  a  recognized  emhlem.  which  one  might  wear  or  display 
to  show  how  many  dear  ones  they  have  on  active  service 
by  varying  the  number  of  maple  leaves.  The  Canadian 
service  flag  design  which  is  registered  at  Ottawa,  is  the 
logical  service  flag  for  Canada.  It  is  made  up  in  various 
sizes  and  qualities  to  retail  at   10c,   15c,   25c,   50c,  75c  and  up. 

QUI 

Canadian    service   flags   have  also   been   designed    in   the   form 
of    a    beautifully    enamelled    pin    or    button,    containing    one, 
two.    three    or    four    maple    leaves.      These    sell    for    25c,    50c, 
75c    and    up. 
A    postal    card    will   bring   you    full   particulars. 

THE  TORONTO  TROPHY-CRAFT  CO. 

1710  ROYAL  BANK  BUILDING.  -  TORONTO 
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BUYERS'      GUIDE 


Condensed    Advertisements 


WANTED 
/  'APABLE  WINDOW  TRIMMER  AND  CARD 
^  writer,  or  one  with  some  little  experience, 
jrood  opportunities  and  training;  apply  at 
once.  Nation  &  Shewan,  Limited,  Brandon, 
Man. 

/COMMISSION  AGENTS  DOING  BUSINESS 
^-'  with  the  wholesale  and  manufacturers, 
would  like  to  hear  from  manufacturers  of 
lines  suitable  for  the  dry  ^oods  trade. 
Gilchrist    Iiros..    58    Front    St.    W., 


yOUNG  MAN  AS  WINDOW  DRESSER 
and  sales  manager,  ladies'  ready-to-wear 
department,  Eastern  Canada;  good  salary  for 
rinht  person,  apply  at  once.  Write  "Ready-to- 
Wear,"  c  o  Dry  Goods  Review,  143-153  Uni- 
versity   Ave.,    Toronto. 


POSITION  WANTED. 
'"TRAVELLING  SALESMAN  OK  TWENTY 
years'  experience,  and  exceptionally  strong 
connection  with  the  dry  goods  and  general 
store  trade,  covering  Manitoba.  Saskatchewan 
and  Alberta,  residing  in  Winnipeg,  is  open 
for  good  proposition.  Can  do  big  business 
in  above  territory.  Very  best  of  references. 
Box    1822    Dry    Goods    Review. 

FOR    SALE 
J70R    SALE— FOUR    LARGE   TRAVELLERS' 
sample    trunks,     plain     inside.       Used     only 
one    trip.       Goods    as    new.       Very    cheap.      Box 
175,    Hamilton. 


Sawmill  town  ;  $:'.5,000  month  pay  roll.  Stock 
in  trade,  $16,000;  store,  house  and  lot,  $6,000; 
turnover.  $4S,000  ;  netted  last  year.  $6,500; 
paying  net  l.i1  ■_■'',  on  turnover.  22'-',  on 
investment.  Sell  cash  only ;  owner  has  other 
interests  requiring  attention.  Apply  Box  100, 
Dry    Goods    Review. 

T^HE  OWNER  OF  A  LARGE  AND  SUCCESS- 
ful  dry  goods  business  in  a  prosperous 
town  in  the  Maritime  Provinces,  on  account  of 
ill  health,  would  dispose  of  the  entire  estab- 
lishment on  a  cost  plus  basis.  Included  in 
the  stock  is  about  $10,000  worth  of  Cashmere 
and  Cotton  Hosiery.  $1,000  of  Linens.  $5,000 
of  Dress  Serges  and  Broadcloths.  $15,000  of 
Men's  and  Women's  Underwear,  and  a  pro- 
portionate amount  in  other  lines  generally  kept 
in  an  up-to-date  store.  To  parties  meaning 
business,  the  fullest  opportunity  will  be-  ac- 
corded for  investigation.  Address  "Merchant," 
in  care  of  the  Dry  Goods  Review. 


FOR    RENT. 

A/TODERN  FIRE  PROOF  SPRINKLED  DE- 
partmental  store  building  located  in  the 
heart  of  Western  Canadian  city's  retail  dis- 
trict and  in  the  centre  of  the  most  prosperous 
retail  territory  in  Canada  to-day.  Building 
100  x  130.  six  stories  and  basement,  contains 
90.000  square  feet  of  floor  space.  Departmental 
store  just  across  the  street  from  this  location 
doing  business  annually  $4,500,000  in  double 
this  space.  Present  tenant  in  this  building 
which  is  now  for  rent  using  only  two  floors 
and  basement  with  hundred  thousand  capital 
',-ist  year  'lid  <  1L.>~..0!)()  business  in  this  location. 
This  tenant  owns  another  building  and  is 
moving  into  it.  With  a  capital  of  from 
$300,000  I"  $500,000  for  fixtures  and  well 
elected  stock,  backed  by  capable  management, 
there  is  very  profitable  $1,500,000  to  $2,000,000 
business  waiting  to  be  transacted  in  this  loca- 
tion Owners  of  building  will  back  statements 
with  facts  and  willing  to  help  finance  new 
venture.  Excellent  opportunity  for  new  con- 
cern or  an  old  established  business  to  locate 
in  prosperous  territory  with  best  location  in 
this  town  Further  information,  Box  1846, 
Dry   Goods   Review. 


FOR    RENT 

c-t'ACIOUS  STORE  VACANT  RIGHT  ON 
et,  Hamilton,  one  block  west  James, 
half  block  north  King.  Established  stand  for 
men's  wear  business.  Former  tenants  did  suc- 
cessful clothing  business.  Right  location  for 
farmers,  working  and  middle  class  trade.  ThoS. 
Ramsay.    15   Market  Square.    Hamilton. 


Bennett  &  Jennison 

Limited 

GRIMSBY,  ENGLAND 


Manufasjfcirer    of    Polished    Wood    Photo    Frames 
in     Rosewood,     Walnut,     Black,     Gilt,    etc. 
Sample   collections  available   against  payment  in 
J. on. Inn    or    Liverpool. 
The    largest    Frame    Works    in    Great    Britain. 


Cotton  Draperies  and  Fancy  Voiles 
WHITE  GOODS 
AND     PRINTS 


GEORGE  ALBERT&  CO. 

237  S.  5th  STREET  PHILADELPHIA.  PA. 


The    Gem  Pinking  Machine 

Used  for  trimming 

«^^;vil"fr^f 

all   raw  edges   by 
L         Dressmakers.Tail- 

\s       fH 

M       ors.  Milliners,  etc. 

Rf        For  sample  cutting 

W        of    silks,     cottons. 

"         tweeds 

ST5^  %)Jl 

Price  $6.00 

bv^v^yv    l^^ll 

^    E.W.McMartin 

WW  *  * 

Montreal 

"Special  Lines" 

Dress  Goods,  Woollens, 
Linens,  etc.,  etc. 

Cash  Buyers  of  Stock 
Lots  Dry  Goods. 


Give  Us  a  Gall 


TO    BUY 

OR 
TO  SELL 


G.  E.  Robinson  &  Go. 

Importers  ana     Commission  Merchant 

10  Victoria   Street 

Mappin  &  Webb  Building 

MONTREAL 

Tel.   Uptown  8553. 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines, 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mache 
Novelties,  Electric  Lighted  Flower 
Bushes.  Write  for  our  104  page 
Catalogue.     It's  free  for  the  asking. 

The  Botanical  Decorating  Company 

(Incorporated.) 
504    South    Fifth    Avenue.    Chicago,    111. 


FRED  BIRKS 

COMMISSION  DRY  GOODS 

14  Phillips  Square.  MONTREAL 

Representing 

HAMBURG   BUTTON  CO. 

Pearl  Buttons,  Jewellery  and  Noveltie 

NEW  YORK 

A.  L.  CLARK  &  CO..  INC. 

Notion  Specialties  and  Small  Wares 

NEW   YORK 


i 

j 

PAPER 
/  BALERS 

f         All-Steel 

"Fireproof" 
Made  in  12  sizes. 
Send  for  catalog. 

Climax  BalerCo. 

Hamilton         Ontario 

ecoratives 

icial  Flowers.  Artifr- 
Plants,  A  rtif  ici.l 
Vines.  Window  Decora- 
lions.  Store  Decorations. 
Natural  Ferns  and  Plants 
Preserved. 


J.  A.  DEROME,   Limited 

36  West  Notre  Dame  Street 
MONTREAL 


When  in  doubt  as  to  when  or  where 
to  buy  anything 

Consult 

Dry  Goods  Review 

SPECIAL  SERVICE  DEPT. 


June 


if    DRY    GOODS    REVIEW    will    be    the    Clerks'    Educational    Number 
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"DOMINION  RAYNSTERS 


» 


Even  a  raincoat  can  be  made  to  have 
a  smart,  dressy  appearance.  That  is  why 
our  Dominion  Raynsters  are  so  popular. 
The  fit  and  the  finish  appeal  to  care- 
ful dressers  who  are  looking  for  smart 
effects. 

In  that  respect  our  designers  are  experts.  They 
give  ''Dominion  Raynsters"  a  distinctive  style  that 
pleases  the  trade  because  it  satisfies  the  buying 
public.  Don't  accept  our  statement  for  that  fact, 
but  look  around  and  make  comparisons.  The 
more  you  do  the  more  you  will  be  convinced  that 
the  "Dominion  Raynster"  is  the  raincoat  you 
should  carry  in  stock. 

For  further  particulars,  -write 
to  our  nearest  branch. 


Canadian  Consolidated  Rubber  Co., 

Limited 

Head  Office:  MONTREAL 


Branches  at  Halifax,  St.  John,  Quebec,  Ottawa,  Toronto,  Hamilton. 
London,  Kitchener,  North  Ray,  Fort  William.  Winnipeg,  Brandon,  Regina, 
Saskatoon,    Edmonton,    Calgary,    Lethbridge,    Vancouver    and    Victoria. 


DOMINION  RAYNSTERS  ARE  MADE  IN  CANADA 


I)  I!  Y    GOODS    R  E  V  I  E  W 


DESPITE  the  world  shortage!  of  raw 
materials,  the  depletion  of  the  ranks 
of  labor,  the  curtailed  train  service, 
and  the  various  other  difficulties  under 
which  business  now  labors,  we  are  keeping 
fairly  well  to  the  high  standard  of  our 
service  of  normal  times.  We  feel  our  past 
record  is  proof  that  we  are  straining  every 
effort  to  give  the  very  best  service  possible 
and  to  maintain  our  reputation  of  giving 
every  merchant  a  square  deal. 

In  sending  us  an  order  you  ore  assured 

of  the  best  service,  the  best  goods  and 

values  it  is  possible  to  give. 

Silk  and  Satin  Linings 

Dress  Silks  Ribbons 

Mercerized  Embroidery  and 

Crochet  Cottons 

Needlecraft  Novelties 
Silk  Threads     Braids     Tapes 


BELDING  PAUL  CORTICELLI  LIMITED 

Sales  Offices:        MONTREAL        TORONTO        WINNIPEG        VANCOUVER 


m 


qobs  Rcinor 


Vol.  XXX 


Publication  Office:  TORONTO,   JUNK,   19KS 


No.  6 


WILL 

STAND 

BOILING 

SOAP 

AND 
SODA. 


Hawley's 


WONT 

WASH 

OUT 

STAIN 

OR 
FADE. 


Wappanhed 

Fast,  Stainless-Acid  Proof 


Mled-Muolt 


HNCKLEY   ENGLAND 
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NEAT  and 

PRETTY 

SIMPLE  yet 

SMART 

Designed  and  Priced 

to  meet  an 

Insistent  Demand 


To  the  modish  young 
woman,  the  style  features 
that  appeal  are  the 
straight  skirt  with  patch 
pockets,  pearl  button  trim. 
Semi-fitted  jacket  which 
may  be  buttoned  at  neck 
or  turned  back  in  straight 
folds  either  side  of  front. 
A  striking  contrast  is  cre- 
ated when  worn  with  a 
Kenyon  sleeveless  Coatee. 
Style  shown  is  No.  401,  ex- 
ceptionally priced  at 
$16.50;  quick  delivery. 

Made  in  2098  Oyster  White,  2100 
Gold  and  2102  Old  Rose  Pink,  Khaki 
Kool  and  Fairway  Silks.  Also  2118 
Rose,  2120  Gold,  2122  Canary,  212  4 
American  Beauty  and  2125  'Black, 
La  Jorz  Silks. 

A  suit  like  this  will  appeal 
to  seventy-five  per  cent,  of 
your  trade.  Make  a  drive. 
Feature  the  smart  and 
simple  lines. 

Complete  lines  of  Coats, 
Suits  and  Dresses  are  now 
on  display  at  our  New 
York  and  Chicago  offices. 


C.  Kenyon  Company, 

INC. 

New  York  :   Fifth  Avenue  Building, 
23rd  Street  and  Fifth  Avenue 

Chicago:  Congress  and  Franklin  Sts. 


PRY    HOOnS    KKI'IEW 


Buying  Inferior  Goods  to  Save  Money 
Is  Like  Stopping  the  Clock  to  Save  Time 

In  pre-war  times  we  put  forth  every  effort  and  searched  all  the 
markets  of  the  world  to  buy  staple  lines  as  cheaply  as  possible. 
Manufacturers  selling  these  commodities  were  barely  making  an 
existence,  and  the  same  with  their  employees.  To-day  things 
have  changed.  Prices  have  advanced,  and  all  operators,  machin- 
ists and  manufacturers  are  participating  in  the  profits.  We  all 
know  that  high  wages  always  designate  prosperity.  Consequently, 
we  have  searched  all  the  available  markets  to  secure  the  best 
values,  so  that  the  quality  will  remain  long  after  the  price  is  for- 
gotten. 

We  will  quote  a  few  special  prices,  as  follows,  on 
lines  that  we  are  featuring  for  immediate  delivery: 


Seamed  Tapestry  Squares: 

Size:  2'ix3     S  8.60 

24x3     9.60 

"       3     x3     11.50 

*       3     x3'2 13.50 

"       3     x4      16.00 

About   150  Pieces  Tapestry 
Stair  Carpet: 

%    S  .90  yd. 

J4    1.00     " 


Brussels  Squares: 

(3  frame) 

Size:  2'4x3     $17.75 

"       3     x3     23.75 

"       3     x3'/2 27.75 

"       3     x4     31.75 

"       3y4x4'/2 45.00 

Bungalow  Yarn  Mats: 

Size:  24x48 $1.10 

"       27x54 1.35 

"       30x60 1.60 


"Shield  Brand"  Axminster 
Squares : 

Size:  4  6  x7  6" $12.25 

"       2'/4x3     22.00 

"       3     x3     29.25 

"       3     x3'/2 32.75 

"       3     x4      37.50 


Tapestry   Mats,  size   27x54, 
beautiful  designs — 
$1.65  each,  or 
$1.60      "       by  the  dozen. 


2500    Reversible    Smyrna    Mats, 
Special— $3.25    each. 


About  800  Japanese  Grass  Mats. 
Size  27x54— 27,/2c  each. 


Nairn's  Inlaid  Linoleum,  8/4, 
Special — $1.55  sq.  yd. 


Congoleum  Rugs  carried  in  stock 
in  all  sizes  and  all  patterns. 


Fringed  Bed  Spreads, 
Size:  60x80 

White    Special  $1.75 

Blue  and  Pink. ...       "  1.85 


Special  Pillow  Offer: 

About   1000  in  stock— 

"Challenger,"    17x25    $1.35    pair 

"Midship,"         18x26      1.65       " 

(All  feathers) 


We  have  one  of  the  LARGEST  and  MOST  EXCLUSIVE  stocks  IN 
CANADA  in  CRETONNES,  Reversible  Shadow  CRETONNES,  ART 
SATEENS,  SCRIMS,  MARQUISETTES,  TABLE  COVERS,  UPHOL- 
STERY GOODS,  MARSEILLES  QUILTS,  COMFORTERS,  BLANKETS 
and  PILLOWS. 

GREENSHIELDS  LIMITED 

Wholesale  Distributors  of  Carpets  and   Draperies,   Blankets    and   Comforters 
MONTREAL 


ENCOURAGE     VOIR     EMPLOYEES     TO     READ     DRY     GOODS     REVIEW     EVERY     MONTH. 


DRY    GOODS    REVIEW 


WORRALL'S 

FAST  DYES 

VELVETEENS 


owe  their  richness  and  suppleness  to  the  dyer.  They 
undergo  more  processes  at  his  hands  and  make 
greater  demands  on  his  art  than  do  any  other 
materials. 

For  centuries  Manchester  has  been  the  centre  of  the 
world's  velveteen  trade,  and  here  the  art  of  dyeing 
and  finishing  velveteen  and  kindred  goods  has  at- 
tained its  highest  development. 

The  firm  of  J.  &  J.  M.  Worrall,  Ltd.,  dates  back  a 
century  and  a  half,  and  from  their  Ordsall  Works, 
which  now  cover  many  acres,  have  come  not  a  few 
of  the  improvements  which  have  given  the  velveteens 
of  to-day  the  beauty  and  lustre  which  have  won  for 
them  such  world-wide  popularity. 
The  introduction  of  WorralPs  Fast-to-rubbing  dyes 
some  years  ago  opened  a  new  chapter  in  the 
history  of  the  industry  and  well  informed  velveteen 
buyers  the  world  over — more  particularly  when  buy- 
ing for  costume  purposes — now  insist  on  a  guarantee 
that  their  cloths  are  in  Worrall 's  Fast  Dves. 


RATSD  PRIX 


FRANCO  BRITISH   EXHIBITION  1908 


PAST- DYED 
VELVETEENS 

DYED    AND     FINISHED    BTY 

J  a  J.M. WORRALL  L7°  MAN CH  ESTER 
THE   PREMIER  VELVETEEN   DYERS  OF  THE  WORLD 


TURIN   EXHIBITION    1911. 


J.  &  J.  M.  WORRALL.  LIMITED,  ARE  NOT  MERCHANTS.  SO  ALL  ENQUIRIES  FOR  VELVETEENSJI 
IN  THEIR  DYES  SHOULD  BE  SENT  THROUGH  THE  USUAL  WHOLESALE  CHANNELS 


AFTER  READING  THIS  NUMBER  PASS  YOUR  COPY  ALONG  TO  YOUR  CLERKS  TO  READ 


PRY    GOODS    RKVIEW 


SMALLWARES, 

Properly  Bought, 
Show  Good  Profits 


It  has  impressed  us  that  our  shrewdest  and 
most  successful  customers  spend  consider- 
able time  in  our  Smallware  Department. 

These  men  have  learned  that  Smallwares 
are  bought  all  the  year  around  and,  though 
but  a  small  investment  is  required,  a  well- 
kept  stock  is  of  the  greatest  convenience  to 
their  customers,  and  keeps  them  coming 
regularly. 

We  carry  one  of  the  best  assorted  stock  of 
Smallwares  in  Canada.  It  will  pay  you  to 
visit  us  or  have  our  representative  show  you 
his  "Smallware  Trunk." 


John  M.  Garland,  Son  &  Go.,  Ltd. 

OTTAWA,  CANADA 

Wholesale  General 
Dry  Goods 


SEE    THAT    THE    HEADS    OF    DEPARTMENTS    IN    YOUR    8TORE    READ    DRY    GOODS    REVIEW. 


DRY    GOODS    REVIEW 


When  buying  Cotton  and  Lisle 
Thread  Hosiery  ask  for 

HAWLEYS 
"HYGIENIC  BLACK 

There  is  no  better 
Dye  in  the  World. 

Ever<y  Pair 

Warranted  Fast 
to  Mashing,  Hard  Wear 
and  Perspiration. 

Works  -  Hinckley,  England. 


HAIR 


WSP 


ismmgzs&sm® 


— the  queen  of  dress  fabrics,  reigns  over  the 

widest  uses  and  occasions  of  wear. 

Its  permanent  finish,  and  dampness-, wrinkle- 

and  dust-defying  qualities  make  it  ideal  for 

outing,  travel,  country,  seashore  and  street 

garments. 

You  can  attract  trade  with  B.D.A.  Mohair 

every  day. 

77  is  "the  Mohair  of  Maximum  Merit. ' ' 
THE  BRADFORD    DYERS   ASSOCIATION,   LTD. 

OF 

BRADFORD,   ENGLAND 


THE    BETTER    POSTED    YOUR    STAFF    BECOMES    THE    MOKE    SAFES    THEY    WILL    MAKE. 


DRY    GOODS    REVIEW 
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THE  MAPLE  LEAF  FOREVER" 

In  honor  of  those  of  our  Employees  who  enlisted 
to  fight  for  the  freedom  of  the  World. 

The  red   leaf  is  emblematic    of    those    who    have 
gone  to  their  long  last  rest. 

JOHN  MACDONALD  &  CO.,    LIMITED 

TORONTO 

THE    INFORMATION    ABOI'T    CHANGING    STILES    AM)    FASHIONS    WII.I.    INTEREST    (.T.ERKS. 


DRY    GOODS    REVIEW 


Snaps  for  Midsummer  Sales 

For  your  July  sales  get  in  touch  at  once 
with  the  House  with  the  Big   Stocks. 

The  Values 

with    the    travellers,    from    the    letter 
order  department,  or  in  the  warehouse 

Are  Exceptionally  Good 


EVERYTHING  IN  DRY  GOODS 


NEEDED  GOODS 


14  DEPARTMENTS 
CLEARING  LINES 


UNDERBUYS 


HUNDREDS  OF  STIMULATORS  FOR  YOUR  MID-SEASON  SALE 

ALPHONSE  RACINE,  LIMITED 

60-82  ST.  PAUL  STREET  WEST,  MONTREAL 

DRY  GOODS  JOBBERS  AND  MANUFACTURERS 

Sample  Rooms  :     Ottawa  Quebec  Sherbrooke  Three-Rivers  Sydney,  N.S. 

Factories:      Beaubien  Street,  Montreal;   St.  Denis,  St.  Hvacinthe. 


ARTICLES    ON    SALESMANSHIP    WILL    INTEREST    ALL    THE    MEMBERS    OF    YOUR    STAFF. 


DRY    GOO DS    RE  V  I EW 


The  Sheets   of  Known  Quality. 


AND  SHEETINGS 

are  as  honest,  easy  and  profitable  a 
line  as  you  can  well  handle.  London's 
first  grade  houses  regard  them  as  the 
standard  goods  for  quality  plus  utility. 

SOLE  MANUFACTURERS: 

Rigg  Brothers,  Ltd. 

6  Mosley  Street,  Manchester,  Eng. 

CABLES:    RIGG  BROTHERS,  MANCHESTER 

Spinners     and     Manufacturers    since     1836 


OUR  TRADE  MARK 

War  Time 
Notice 


G  o  vernmental 
requ  irements 
heavily  tax  our 
huge  mills,  and 
s  e  r  i  o  usly  re- 
duce sup  plies 
a  v  a  i lable  for 
private  trade. 
Customers  will 
please  ace  ept 
the  ration  we 
furnish  as  indi- 
cating an  hon- 
est endeavor  to 
meet  all  re- 
quirements in  a 
spirit  of  equity. 
R  I  G  G  '  S  are 
still  the  utmost 
value  in  Cotton 
Sheets  and 
Sheetings  — de- 
spite all. 

RIGG'S  MOTTO 

is  "quality  at  a 
consistent  price." 

^ J 


YOUR    CLERKS    WILL    BE    INTERESTED    IN    THE    SECTION    ON    EQUIPMENT    AND    DISPLAY.    \ 


DRY    GOODS    REVIEW 


Tailors  Linings 


BRANDED 


ARE     SUPER-STANDARDISED     QUALITY 

"THE   BEST  IN  THE  WORLD" 

and  have  a  definite  meaning  in  the  minds  of  a  constantly 
increasing  number  of  clothing  manufacturers  and  tailors. 
They   mean    a   material    perfectly   manufactured   and  stand   for 


DURABILITY 


There  is  indisputable  evidence  that  clothing  manufacturers  and  tailors 
are  quite  willing  to  pay  for  these  high-grade  materials  because  they 
know   the    recollection    of   quality   remains  after  the  price  is  forgotten. 

I      Stamped   "SPKRO"    MAKE    on   selvedge      I 

Richard    Haworth    and    Company    Limited 

MANCHESTER,     ENGLAND 


MONTREAL 


TORONTO 

J.   FOLEY 


WINNIPEG 

S.  M.  CAMPBELL 
Bldgs.  400  Hammond  Bldgs. 


VANCOUVER 

J.  K.  MacFARLANE 

506  Mercantile  Bldgs 


SOME    OF    VOIR   STAFF    WILL   WANT   TO    STUDY    THE    COURSE    ON    SHOW    CARD    WRITING. 


DRY    GOODS    REVIEW'  9 
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The  star  that  guides  to 
Bigger  Business 


These  will  put  your  Stock 
in  better  shape 


A  beautiful  stock — well  assorted — 
complete — showing  everything  that 
will  be  wanted  and  nothing  that  is 
liable  to  stay  on  your  shelves. 
This  line  will  put  your  stock  in  tip- 
top shape  for  summer  selling  and 
will  fill  every  gap  with  goods  that 
mean  nothing  but  quick  sales. 
Get  busy  now,  but  whether  for  pres- 
ent or  later  selling,  order  quickly. 

Laces  Embroideries 

Chiffons  Wash  Goods 

Georgettes  Dress  Trimmings 

Ribbons  Brassieres 

Hosiery  Etc. 

Follow  the   Blue  Star  to  quality. 

Jffluger  probers  (Canaba)  Htmtteb 

Manufacturers  and  Importers  of  Laces, 

Dress   Trimmings    and    Embroideries 

Importers  of  Fancy  Dry  Goods 

12  ST.  HELEN  STREET,  MONTREAL 
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CLERKS   POSTED   ON    MARKET   CONDITIONS   CAN    EXPLAIN    WHY    PRICES   ARE   SO 


PliY    (JOOI)S    REVIEW 


By  M 


ail 


June  &  July  Only 

Special  Offering 
Smartest  Styles 

Waterproofs  and 

Motor  Coats 

All  clearing  lines.  Extraordinary 
values.  Fill  your  sizes  to-day. 
Last  chance.  Travelers  out  for 
Fall.    Stunning  new  novelties. 

Willi  fot  Catalogue  or  sample 
garments.     Prtcei  soaring 

A.   Maclntyre   Bruce 
St.  Thomas,  Ont. 


FINISH   EVERLASTING - 


ITS   IN  THE  WATER 
MADP  IN  CANADA-ENGLISH  &  FRENC  H  METHODS 


The  McKinley  Edition  of 
Ten-Cent  Music 

will  always  hold  first  place  as  an  Edition  of 
Standard,   Classic   and   Teaching  Music. 

An  established  demand  for  this  line  of  music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Stu 
dent  and  the  Accomplished  Musician. 

It  has  proved  itself,  to  thousands  of  dealers,  to 
be  the  best  foundation  for  a  sheet  music  de- 
partment. 

Every  copy  of  The  McKinley  Edition  sold  means 
a  profit  of  over  150"'  to  the  dealer. 

The  McKinley  Edition  (Eevised  for  our  Can- 
adian Trade)  conforms  in  every  detail  with 
Canadian   copyright  laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Bringer"  is  the  catalogues  bearing  the  dealers' 
imprint  which  are  supplied  with  this  Edition. 
These  catalogues  will  attract  more  customers  to 
your  store  than  any  other  medium  you  could 
employ. 

Write  us  for  Samples  and  Particulars  to-day. 
Also   we   want   you   to   know  our  Jobbing  De- 
partment is  one  of  the  largest  and  most  complete 
in  the  country.     We  can  take  care  of  your  wants 
for  anything  in  Sheet  Music. 

McKINLEY  MUSIC  COMPANY 

The  Largest  "Exclusively  Sheet  Music  House" 

in  the  World. 

CHICAGO:     1501-15    EAST    FIFTY-FIFTH    STREET 


For  Ideal  Lingerie 


use 


H0RR0CKSES 


sheer  NAINSOOKS, 
dainty  embroidery  CAMBRICS, 
fine     MADAPOLAMS, 
reliable     LONGCLOTHS, 

or 
durable   FLANNELETTES. 


In  each  class  "HORROCKSES"  are 
known  as  the  standard  of  excellence. 
See"HORROCKSES"on  the  selvedge. 


n  <Sj  Co.,  Ltd.,  [Winchester  &.  London,  End 

Aeent  for  Canada: 
591  St.  Catherine  Street  West.  Montreal 


Ever  y  Wholesaler  Should 
Handle  this  Shoe 
because  — 


To  facilitate  quick  delivery,  and  convenience  to  dealers,  we  want  every  wholesaler 
to  communicate  with  us  re  the  distribution  of  the  Mother  Hubbard  Patent  shoe. 
The  obvious  utility  of  the  Mother  Hubbard  Shoe  is  rapidly  making;  it  popular  with 
mothers  because  it  is  the  snuggest  and  cosiest  protection  for  children  for  driving, 
motoring,    etc.,    for    all    seasons. 

Wholesalers   should    communicate    with    us    at   once    in    order   to    co-operate    for    distri- 
bution   for    this    season's    business. 
Tear   out   this    page   now    and    write   to: — 

J.  PICKLES  Patentee  WINNIPEG 

Manufacturer  and  Distributor 


YOUR  EMPLOYEES  WILL  BE  GLAD  TO  READ  YOUR  COPY  OF  DRY  GOODS  REVIEW. 


DRY    GOODS    REVIEW 


IVm^rmere 


mm  iwt 

vftiut    NETS  imNc,irt 


Stocked  by  all  leading 

Storekeepers, 

Drapers,  etc.,  etc. 


SOLE  AGENT: 

R.    TAYLOR,  Toronto 

Manufacturers : 

H.  W.  LAKE,  LIMITED 
LONDON,  ENGLAND 


CUSTOMERS    JUDGE    YOUR    STORE    BY    THE    KNOWLEDGE    AND    EFFICIENCY    OF    THE    STAFF. 


12  DRY    GOODS    REVIEW 

IEUT.-COLONEL ,  the  writer  of  the  following  letter,  aban- 
doned a  lucrative  business  and  joined  the  Canadian  forces  in  August,  1914.  He  has 
never  been  out  of  uniform  since.  He  has  been  in  some  of  the  heaviest  fighting ;  has  been 
wounded  several  times;  was  given  up  by  the  doctors;  recovered  and  is  again  at  the  Front; 
was  offered  command  of  a  brigade.  He  is  regarded  as  a  man  of  so  much  importance  that  he 
has  been  guaranteed  a  sure  seat  in  the  House  of  Commons  and  will  be  one  of  the  chiefs,  if 
not  the  leader,  in  the  returned  soldiers'  movements  in  Canada. 

Lt  -  -Col.  John  Bayne  Maclean,  Prance,  April  5  th,  1918  . 

Toronto,  Canada. 
Dear  Colonel  Maclean:- 

Yesterday  I  had  handed  to  me  by  Captain a  copy  of  MacLean'  s 

Magazine  with  your  article  on  '  'WHY  WE  ARE  LOSING  THE  WAR,  •  •  which  has  been  sent 
to  him  by  a  lady  from  Edmonton  because  of  the  reference  made  in  it,  no  doubt, 

to I  have  read  the  article  over  carefully  and  so  have  many 

of  my  officers  and  I  thought  I  ought  to  let  you  know  how  deeply  impressed  we  all 
are  with  your  array  of  facts  and  arguments  and  the  manner  in  which  you  have  marsh- 
alled them  together  in  a  brief  that  should  bring  envy  from  the  best  legal  minds 
in  Canada . 

For  a  long  time  I  have  been  filled  with  the  same  ideas  with  reference 
to  the  infantile  handling  of  the  great  affairs  of  State  by  the  big  men  of  our 
country  and  as  one  who  has  been  brought  up  in  the  greatest  awe  and  respect  for 
those  high  in  authority  in  England  I  tried  to  fight  against  the  gradual  turn  my 
mind  and  heart  was  taking  towards  these  great  leaders.  Furthermore,  being  a 
soldier,  I  felt  it  would  not  be  in  keeping  with  my  duty  to  make  comment  or 
criticize  those  in  authority  and  perhaps  also  I  lacked  the  courage  lest  I  might 
bring  about  my  ears  criticism  which  must  always  follow  attacks  upon  big  men. 
I  believe  there  are  many  others  who  have  shared  the  same  views  and  for  the 
same  reasons  refrained  from  '  'Talking  out  in  Meetings.  '  •  You  have  stepped  into 
the  breach  and  taken  upon  your  own  shoulders  the  burden  of  a  whole  people  and 
in  doing  so  I  realize  what  it  will  mean  to  you  and  the  courage  and  fearlessness 
which  you  must  have  in  order  to  have  taken  this  step.   I  know  of  no  other  man 
who  has  so  boldly  set  before  us  Britishers  our  own  case.  You  will,  no  doubt , 
having  attacked  these  great  leaders,  find  yourself  in  a  maelstrom  of  criticism. 
You  will  be  called  disloyal  and  you  will  be  vilified  and  abused,  but  the  truth 
of  your  statements  cannot  be  gainsaid  and  you  must  eventually  stand  out  as  a 
great  and  fearless  citizen  who  was  not  afraid  to  place  himself  in  jeopardy,  that 
EVEN  YET  A  ROTTEN  SITUATION  MIGHT  BE  TURNED  INTO  VICTORY  BY  PROPER  HANDLING. 

The  history  of  this  war  has  been  a  history  of  bungling  on  the  part 
of  the  higher  ups,  interwoven  with  a  history  of  devotion,  loyalty  and  doggedness 
on  the  part  of  men  in  the  ranks.,  which  can  never  be  excelled.  It  has  been  one 
continual  panorama  of  '  'light  brigade'  '  episodes  and  our  brave  men  still  go  on 
fighting  knowing  that  ' ' someone  has  blundered, ' '  yet  feeling  that  blunder  or  no 
blunder,  we  must  fight  and  fight  on  that  civilization  may  be  preserved  and 
British  traditions  maintained. 

Some  sections  of  the  public  here  abuse  Northcliffe,  Lloyd  George 
and  Beaverbrook  but  having  watched  things  closely  for  a  few  months  I  have  come 
to  the  conclusion  that  in  these  three  men  and  their  associates  lies  the  future 
of  the  British  Empire.  The  old  regime  is  fighting  and  dying  hard.   Incompetency 
is  also  tenacious  and  hangs  on  doggedly  to  the  high  positions  where  it  has  been 
entrenched  for  so  many  years  in  British  public  life  .  A  few  brilliant  charges 
like  yours  will  start  such  an  onrush  of  public  opinion  throughout  the  Empire 
that  sooner  or  later  he  will  be  dislodged,  and  brains  having  taken  his  place, 
we  may  look  for  results.  Until  that  time  comes,  we  need  not  hope  for  a  change  in 
the  present  state  of  affairs. 

OUR  MEN  MUST  HANG  ON  FOR  THE  TURN  OF  THE  TIDE  IN  THE  BRITISH  PUBLIC  LIFE 
FOR  AT  THE  SAME  TIME  THERE  WILL  BE  THE  TURN  OF  THE  TIDE  TOWARDS  VICTORY  IN  FRANCE. 

Faithfully 

Signed 

Commanding 

This  letter  was  not  marked  "private,"  but  for  good  reasons  the  name  is  temporarily  withheld.  If 
desired  it  will  be  given  in  confidence  to  Sir  Robert  Borden  or  Sir  Wilfrid  Laurier.  MACLEAN'S 
MAGAZINE  and  THE  FINANCIAL  POST  have  outstripped  all  other  Canadian  newspapers  and  maga- 
zines in  information  on  the  big  war  and  political  problems  of  special  interest  to  business  men.  Address 
MacLean  Publishing  Company,  University  Avenue,  Toronto,  Canada. 

YOUR    CLERKS   WILL   GAIN    IN    EFFICIENCY    BY    READING    DRY    GOODS    REVIEW. 


DRY    GOODS    REVIEW 


Pure  Silk  Gloves 

Doulle  Tipped 

A  Canadian 
Product 


Show   a    Superiority   in    Manufacture. 
Every   Detail   Faultless. 
Styles  that  are  Attractive  ana  Correct. 
Increase  your  Glove  Sales  hy  offering 

NIAGARA  MAID 

THE  GLOVE  OF  COMPLETE  SATISFACTION 


Jl 


The   Niagara   Silk 

Co.,  Limited 

BRANTFORD,     CANADA 

Makers  of 

Silk  Gloves,    Glove  Silk  Hose 

Glove  Silk  Underwear 


SOLE   SELLING  AGENTS 
FOR   CANADA 


jYLclrLtyre,  Son  &  Co.,  Limited 

13    Victoria   Square^    Montreal 


TO    INCREASE    THE    EFFICIENCY    OF    YOUR    STAFF    IS    AN    IMPORTANT    WAR    DUTY. 


DRY    GOODS    REVIEW 


The  Wealth  of  the  West  increases 


British    Manufacturers — You 

<ftcr    th"    war. 

Remember,     Western    Canada 


1  wish  to  include  the  Great  Canadian  West  in  your  plans  for  trade  expansion 
the  most  rapidly  growing  section  of  the  Dominion,  and  its  people  the  freest 
ling   organization   that  can  give 


Cultivate  this   fertile  field  by  using 

good     resu.ts.     as     our     record    shows. 

We    are    open    to    represent    a    few    firms    of    good    standing    wishing    to 

develop  their  business  with  the  Wholesale  or  Retail  dry  goods,  men's 

or    women's    ready-to-wear    trade. 

HANLEY  &  MACKAY  COMPANY 

407   Hammond  Building,  Winnipeg 


GOOD   TAILORING  IS  LABOUR  LOST 
IF     THE    CLOTH    IS    ILL    SHRUNK 


MAKE  SURE  IT  IS  SHRUNK 


AND  WELL  SHRUNK 


AND  KNOW  BY  WHOM. 


THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS  FIRM   OF   LONDON    SHRINKERS— BEST   OF   ALL   ON   THE    STAMP   OF 


Co.,     Ltd 


JENNENS,     WELCH    & 

Cloth  Workers    and    Shrinkers,  and    Proprietors  of    the  Famous  "JENNWEL"  Waterproof  Finish 

LONDON,   HUDDERSFIELD   and   BRADFORD,  ENGLAN 

WHEN  ORDERING  ENGLISH  CLOTHS,  SAY  "TO  BE  SHRUNK  BY  JENNENS,  WELCH  &  CO..  Ltd." 


i 

lish  / 


CASED  OR  BALED 

High-Grade 
Cotton  Batting 

Extra   Handsome      Extra  Quality     Moderate  Price 

Order  Victory — 
67  rolls  to  case 


The  Old  Reliable,  North  Star,  Crescent, 

Pearl  will  still  give  far  the  best  value  for 

their  price  and  can  be  had  125,  100,  80, 

67,  or  50  rolls  to  bale  or  case. 

ANY  WHOLESALE  HOUSE 


Liddell's  Gold  Medal 
Irish  Linen 

No  woman  can  be  critical  of 
the  perfect  finish  and  quality 
of  these  well-known  linens. 
She  is  always  too  much  en- 
amored of  their  beauty  to  do 
aught  but  praise  and  desire 
them. 

Do  you  know  the  wide  range 
of  "Gold  Medal"  Linens  in 
Irish      Hand      Embroidered 

Novelties  in  Bed  Spreads, 
Sheets,  Pillow  Cases,  Baby 
Cases,  Doylies,  Tea  and 
Lunch  Sets,  Cosy  Covers, 
Handkerchiefs  Cases,  etc. 

R.     H.     C  O  S  B  I  E 

LIMITED 

Irish    Linen    Agency 

22   West  Wellington  St. 

TORONTO 


MANY   SALES   ARE    MISSED    BY   CLERKS    NOT    KNOWING   THE   SELLING    POINTS    OF    GOODS. 


DRY    GOODS    REVIEW 


WHILE  THEY  LAST 

Y  our  chance  to  secure  at 
present  prices — 

Household  Cottons 

Turkish  and  Linen  Towels 

Printed  Cottons 

Men's  and  Women's 
Hosiery,  and 

Knitted  Underwear  in 
Summer  weights 

Bungalow.  Nets,  Curtains 
and  Draperies,  and 
House  Furnishings. 

TheW.R.  BROCK  COMPANY  (l«m,ted) 

MONTREAL 


CLERKS    LEARN"    THE    BELLING    POINTS    OF    GOODS    HANDLED    BY    READING    THE     ADVERTISEMENTS. 


DRY    GOODS    REVIEW 


Men's  Furnishings 

Warm  Weather  Requirements  in 
Stock   for  Immediate  Delivery. 


Per  uoz. 
E100— .Men's     Natural     Balbrig- 
gan   Shirts    and    Drawers,    in 
sizes    36  34,    38  36,   40  38 $  4  50 

Wl  Men's  Natural  Balbriggan 
Shirts  and  Drawers.  Sizes 
34  32  to  44  42 5  25 

322E— Men's  Natural  Balbrig- 
gan      Shirts      and      Drawers. 

Openwork   stripe.    Sizes  34  32 

to  44  42   5  50 

W3  — Men's  Clouded  Merino 
Shirts    and    Drawers.        Sizes 

34  32  to  44  42 7  50 

71 — Penman's  Natural  Merino 
Shirts     and     Drawers.      Sizes 

34  32  to  44  42 9  00 

265C  Men's  White  Athletic 
Combination  Suits.  S.S.  and 
K.L.  only.     Sizes  34  to  44 6  50 

1020C— Men's  Natural  Balbrig- 
gan  Combinations.  S.S.  and 
K.L.  only.  (Seconds.)  Sizes 
34  to  44 8  00 

44UE — Men's  Natural  Balbrig- 
gan  Combinations.  Sizes  34 
to  44   10  50 

322W— Men's  White  Balbriggan 
Combinations.  Made  with 
open  Lace  Stripe.  S.S.  and 
K.L.  or  L.S.  and  A.L.  Sizes 
34  to  44   10  50 

22EW— Men's  Natural  Balbrig- 
gan Combinations.  L.S.  and 
A.L.  only.     Sizes  34  to  44 12  00 

703C  —  Men's  Cream  Spring 
Needle  Ribbed  Balbriggan 
Combinations.  L.S.  and  A.L. 
only.     Sizes  34   to  44    18  00 

I  •!('  —  Men's  Bleached  Spring 
Needle  Rib  Balbriggan  Com- 
binations. Lawrence  make. 
L.S.  and  A.L.  only.     Sizes  34  to 


21   00 


20 1C— Men's  Natural  Spring 
Needle  Combinations.  Spring- 
tux  make.  L.S.  and  A.L.  only. 
Sizes  34  to  44   21   00 

107  —  Men's  Summer  Weight 
Natural  Wool  Combinations 
L.S.  and  A.L.  only.  Sizes  34 
to  44 2  1   00 


Per  doz. 

C.G.C.— Men's  Nainsook  Com- 
binations. Athletic  style. 
Sizes   34   to   46    $  9  00 

J.F.C. — Men's  Nainsook  Com- 
binations. Athletic  style. 
Sizes  34  to  44    10  00 

B.F.C.  Men's  Nainsook  Com- 
binations. Athletic  style. 
Sizes  34  to  44 13  50 

BVD — Men's  Nainsook  Combin- 
ations. Athletic  style.  Sizes 
34   to   44    15  00 

222B— Boys'  Natural  Balbrig- 
gan Shirts  and  Drawers.  S.S. 
and  K.L.  or  L.S.  and  A.L. 
Sizes  22  to  32    1   50 

220BC— Boys'  Natural  Balbrig- 
gan Combinations.  S.S.  and 
K.L.  only.     Sizes  22  to  32 6  50 

222BC — Boys'  Natural  Balbrig- 
gan Combinations.  S.S.  and 
K.L.  or  L.S.  and  A.L.  Sizes 
22  to  32 9  00 

BGC — Boys'  Nainsook  Combin- 
ations. Athletic  style.  Sizes 
22    to    32     4  75 

M924-  Men's  White  Duck  Out- 
ing Shirts.  Made  with  rever- 
sible collar.    Sizes  14  to  I6V2.  10  50 

M651— Men's  White  Duck  Out- 
ing Shirts.  Made  with  Free 
Neck  collar.  Sizes  14  Vi  to 
16%    13  50 

BOYS'    COTTON    JERSEYS      ' 

Per  do  <.. 

All   White,  as   W4    $3  50 

White  and  Sky,  as  W5 3  50 

All    Navy,    as    W9    3  75 

Navy  and   Cardinal,  as   W10    3  75 

BOYS'  COTTON  JERSEYS— LONG  SLEEVE. 

All   White,  as   W6    3  75 

White   and   Sky,  as   W7 3  75 

White  and  Navy,  as  W8   3   75 

Plain   Navy,  as   W 1 1 4   00 

Navy  and   Cardinal,  as   W12. 4  00 

Come  in  sizes  22  to  32. 
Boys'  Navy   Bathing  Suits.     One   piece  with 

Skirt.     Sizes  22  to  32    $6  50 

Men's  Navy   Bathing  Suits.     One  piece  with 

Skirt.     Sizes  34  to  44    9  00 

Men's  Washable  Derby  Ties.     White  grounds 

with      fancy     Mercerized     Stripes.       New 

:-    $2  25    $1   00,   SI   50 


The  W.  R.  BROCK  COMPANY  (Limited) 

TORONTO 


TIMS     IS    THE    CLERKS'     EDUCATIONAL     NUMBER. 


DRY    COOIIS    RKV1  H  W 


WOOL  BUYERS,  DYERS  AND  GARDEN  PARTY  IDEAS 


WllKN  you  become  a  subscriber  bo  "The  Revie 
Review"  receives  letters  from  subscribers  stati 
know  where  they  can  be  procured.  We  have  f 
novelty  lines,  etc.,  and  our  Service  Department  is  at 
possible  assistance  to  our  readers,  and  requests  for  i 
below  and  use  it  when  you  would  like  us  to  give  you  i 
received  and  answered  during  the  month  of  May. 

WOOL  BUYERS  IN  CANADA 

Souris,  P.E.I.-  -Kindly  give  me  tin  minus  o) 
soim  of  tin  largest  wool  buyers  in  Canada. 

ver—E.  Leslit  &  Co.,  E.  T.  Carter  &  Co., 
John  Hallam,  Ltd.,  Canadian  Wool  Co.,  Cana- 
dian Co-Operaiivt  Wool  Growers',  Ltd.,  Geo.  W. 
Fraser,  Wilson  &  Canham,  F.  A.  Turner,  II.  V. 
.1  ndrt  ws,  all  of  Toronto;  <  'arruthers  &  <  'o.,  Win- 
nipeg, Mini.:  G.  Cram  &  Sons,  Carleton  Place, 
(hit.:  Applt  In/  &  Dnh  i/.  Cobourg,  Ont.;  Colonial 
Hidt  &  Skin  Co.,  II'.  T.  B(  nson&  Co.,  Montreal, 

Jimblt    &  Sons,  St.  John,  N.B.;  II.   I.. 
Amht  rst,  N.S. 


DYE  MOHAIR  BRAIDS 

V  Waterford,.C.B. — Can  you  tell  mt  of 
any  firm  in  Canada  who  dye  mohair  braidssuch 
as  art  used  for  millinery  purposes? 

Answer — Then  <n->  no  firms  in  Canada  do- 
ing this  work.  LI.  II.  Comey,  Camden,  N.J.,  an 
about  tin  on !u  i><  <>i>1<  doing  it. 


w"  this  is  pari  of  the  service  you  buy.  Every  day  "The 
ng  that  they  want  to  secure  certain  goods  but  do  not 
acilities  for  procuring  information  about  new  goods, 
your  disposal  at  all  times.  We  are  glad  to  he  of  any 
nformation  are  most  welcome.  Cut  out  the  coupon 
nformation.    The  following  arc  a  few  of  the  inquiries 


PATTERN  COMPANIES 

Montmartrt .  Sash.  Wit/  turn  kindly  give  mi 
th<  names  of  what  you  know  in  In  tin  best  /<"/- 
t<  rn  agencit  sf 

Answer-   .1    list  of    tin     well-known  pattern 
companies  was  forwarded. 
GIRL  a  rim:  UNIFORMS 

Kaslo,  !!.< '.—Please  tell  m< 

enr,     (liil    Guidt      uniforms    frt 

turers. 

Answer — The  T.  Eaton  Company  are  the  sole 
manufacturers  of  tin'  official  uniforms.  These 
urn/  l>r  had  from  that  company's  store  in  com- 
plete outfits  or  ami  of  tin'  ih  nis  included  in 
tin  m. 


SUGGESTIONS  FOR  GARDEN  PARTY 

Calgary,  Alta. — My  question  may  !><■  out  of 
your  lint  but  any  suggestions  for  raising  mom  / 
at  "  church  garden  party  with  little  expenst 
would  I"  apprt  dated. 

A  nswt  r — The  following  were  described:  Fish- 
pond. Auction  Snl, .  Raffle,  Photograph  dull,  ry, 
Ingress  ami  Egress,  Mock  Arrests  and  r<>>u-t. 
Garden  Theatre,  Mock  Museum,  Wheel  of  Eor- 
Flower  and  Ribbon  Favors,  etc. 


ADVERTISING  SERVICE 

Winnipeg,  Mum — /   wish   to  thank  uou   for 

your  prompt  reply.     Are  there  any  U.S.  firms 

in  addition  to  tht   Canadian  names  which  you 

havt  already  sent  who  can  supply  cuts,  etc.,  for 

Using  purposes? 

Answer — Madison    Advertising  Service,   -">17 

Fifth  Ave.,  New   York;  Chas.  E.  Howell,  303 

Nt  "   York. 


where  I  run  pre 
mi   the  manufat 


MILLINERY  STYLE  AND  INSTRUCTION 

HOOK 

Metcalfe,  Ont. — Please  tell  me  where  I  can 
procure  a  book  to  show  the  styles  of  ladies'  hats 
and  how  to  trim  them. 

Answer — We  know  of  no  book  of  this  kind. 
"The  Illustrated  Milliner."  published  in  Nt  w 
York,  con  in  ins  styles  and  detailed  descriptions 
with  a  certain  amount  of  instruction  as  well. 
LONG  KID  0 LOVES  CUT  DOWN 

Wiarton,  Ont. — Some  time  ago  we  were  soli- 
cited by  a  Toronto  firm  to  have  our  long  kid 
(/Ions  converted  into  short  (/lores.  Can  yon 
locate  the  firm  for  us? 

Answer — The  Belgium  Kid  aloe,    Mfg.  Co. 
is  probably  the  firm. 
TAILORS-  CLIPPINGS  FOR  SALE 

Alvinston,  Ont. — Please  tell  me  when  I  can 
sell  tailors:  clippings  or  wool,,,  ends  and  about 
what  prict  pi  r  pound  I  should  n  ct  ive  for  same. 

Answer — Enquirer  was  advised  to  dispose  of 
his  woolen  ends  to  cap  manufacturers  who  will 
buy  fin-  ends  by  the  yard.  A  number  of  cap 
manufacturers'  minus  were  submitted.  Clip- 
pings could  be  disposed  of  to  tin  Toronto  Wool- 
stock  &  Metal  Co.,  Or  to  WoolstOZ  Limited.  Tor- 
onto. The  /nice  for  wool  eliji/iiii'ls  jg  nl, out  20 
cents  u  pound . 
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WHAT  DISCOUNT  SHOULD  EMPLOYEES  RECEIVE? 

Should  They  Receive  Discount  At  All? — Variety  of  Systems  Used — Is  Yours  a  Losing  One? 
Many  Retail,  Specialty  and  Wholesale  Merchants  Kxpress  Their  Views — Majority 
Say  10  Per  Cent.  Off  Retail  Price  is  Most  Satisfactory 


THE  matter  of  what  discount,  if 
aid  bo  granted  to  employees 
by  the  firm  for  which  they  work  is 
one  which  is  of  widespread  interest  to 
the  dry  goods  trade.  No  policy  has  been 
adopted  generally  as  yet  for  various  rea- 
sons, and  it  is  scarcely  to  be  expected 
that  all  firms  will  come  to  the  same  con- 
clusions with  local  and  other  conditions 
varying  as  they  do.  There  is  no  doubt, 
however,  that  the  question  is  one  which 
should  be  reviewed  in  detail  by  every 
store  management  until  they  are  satis- 
fied that  a  system  is  in  operation  in  their 
own  store  which  is  not  going  to  be  a  los- 
ing affair  for  them,  either  in  the  matter 
of  dollar  and  cents  or  in  the  attitude  of 
their  employees. 

A  number  of  merchants  are  of  the 
opinion  that  when  they  nay  their  em- 
ployees a  fair  salary  as  a  full  return  for 
the  work  they  do,  no  discounts  should  be 
given  at  all.  Then  there  are  others  who 
feel  that  it  is  to  their  advantage  to  have 
their  employees  dress  well  and  also  that 
employees  should  wear  the  garments 
which  they  sell.  For  that  reason  some 
encouragement  in  the  way  of  discount 
should  be  given  in  order  to  secure  the 
trade  of  employees,  they  think.  It  is  com- 
mendable that  the  trade  seems  to  be 
abandoning  the  old-time  idea  that  dis- 
counts are  only  a  matter  of  charity — a 
relic  of  the  early  days  when  ministers, 
teachers,  store  clerks,  etc.,  did  not  re- 
ceive a  living  wage  and  since  their  work 
was  for  the  public  good  they  should  be 
reckoned  as  a  class  which  should  receive 
special  consideration  from  business 
houses.  Doubtless,  discounts  are  a  relic 
of  those  early  days  but  it  will  be  observed 
from  some  of  the  letters  which  follow 
that  there  are  other  reasons  which  may 
be  considered  legitimate  for  continuing 
the  practice  of  giving  some  discounts  to 
store  employees,  and  these  are  accepted 
by  the  vast  majority  of  progressive 
stores.  Especially  is  this  the  case  where 
the  management  wish  their  employees  to 
feel  a  personal  interest  in  their  store  and 
that  the  heads  have  some  personal  inter- 
est in  their  employees.  There  is  the  en- 
deavor to  co-operate  and  an  appreciation 
of  the  importance  of  that  co-operation  is 
expressed  in  a  generous  discount  for  the 
trade  of  employees. 


TEN    PER    CENT.    OFF    RETAIL    PRICES    MEETS     WITH 
GENERAL  ACCEPTANCE 

Letters  were  received  from  coast  to  coast. 

Percentages  of  discounts  vary  from  coast  to  coast,  therefore  it 
may  lie  concluded  that  discounts  are  decided  by  the  individual  mer- 
chant rather  than  by  local  conditions,  as  a  rule. 

Of  the  opinions  received,  37  per  cent,  give  a  discount  of  10  per 
cent,  off  retail  prices. 

Over  L3  per  cent.  ,uive  a  discount  of  "20  per  cent,  off  retail  prices. 

The  same  percentage  give  15  per  cent,  off  retail  prices. 

Less  than  8  per  cent,  base  their  discount  on  the  cost  price  of  mer- 
chandise, making  the  price  to  employees  10  per  cent,  added  to  this 
cost. 

Bonus  systems,  one  or  two  cases  of  cost  price  plas  20  per  cent  and 
of  bare,  landed  cost,  one  case  of  7%  per  cent,  added  to  landed  cost, 
varying  discounts  from  selling  price  ranging  from  12  per  cent,  to  2o 
per  cent.,  and  different  rates  for  different  departments  make  up  the 
balance. 


DRY  GOODS  REVIEW  has  received 
some  seventy-five  or  eighty  letters  during 
the  past  month,  expressing  many  points 
of  real  interest.  Space  does  not  permit 
the  quoting  of  every  letter,  but  those 
which  are  given  are  representative  of 
methods  adopted  for  a  satisfactory  solu- 
tion of  the  problem,  and  DRY  GOODS 
REVIEW  hopes  that  a  perusal  of  these 
opinions  will  result  in  readjustment  of 
the  systems  in  vogue  where  it  is  neces- 
sary. 

Much    Abuse    of    Discounts 

The  majority  of  stores  have  to  con- 
tend with  the  fact  that  employees  will 
try  every  means  of  obtaining  goods  for 
their  friends  or  relatives  at  a  reduced 
price,  and  for  that  reason  there  are  many 
instances  where  the  discounts  have  been 
reduced  or  even  eliminated.  In  specialty 
stores  different  conditions  are  met  with. 
For  instance,  in  fur  stores  it  is  felt  that 
no  rate  of  discount  can  be  decided  upon  to 
hold  good  from  season  to  season  for  all 
employees  and  for  all  classes  of  mer- 
chandise. One  firm  states  that  it  regu- 
lates the  discount  given  on  its  furs  ac- 
cording to  the  length  of  service  and  the 
general  standing  of  the  employees.    Mil- 


linery stores  and  departments  make  dif- 
ferences from  season  to  season,  according 
to  the  general  trend  of  millinery  fashions. 
Ready-to-wear  departments,  too,  fre- 
quently have  a  different  rate  of  discount 
from  that  for  other  departments.  Ont 
of  the  managers  of  Brown's  Limited, 
Portage  La  Prairie,  pointed  out  that  the 
plan  of  charging  employees  20%  above 
the  invoice  cost  on  all  goods  would  be 
somewhat  hard  on  a  department  with  a 
large  number  of  employees,  for  instance, 
ready-to-wear,  whereas  the  furniture  de- 
partment would  scarcely  feel  it.  Net 
profits  would  be  cut  down  in  the  former 
case. 

10<~  Added  to  Cost  Means  Loss 
It  is"  found  by  the  majority  of  the 
trade,  even  by  many  who  still  allow  it, 
that  a  price  to  employees  based  upon 
lOr;  added  to  the  invoiced  cost  of  mer- 
chandise is  a  decided  loss  to  the  store, 
and  ought  therefore  to  be  altered.  More 
necessary  now  and  in  the  next  few 
years  than  ever  before  in  the  history  of 
merchandizing  is  it  that  every  business 
house  should  see  to  it  that  in  every  de- 
partment NO  goods  are  handled  at  a  loss. 
The  cost  of  doing  business  is  pretty  gen- 
erally estimated    in    Canada   at  between 
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20  and  25  r;  and  that  this  should  be  pro- 
vided for  in  the  prices  received  for  all 
goods  coming  into  stock  is  the  opinion 
of  the  best  authorities  in  the  trade. 

As  yet,  the  substituting  of  bonus  sys- 
tems for  discounts  is  being  tried  out  only 
in  a  few  cases,  but  there  is  reason  to  be- 
lieve that  in  the  next  few  years  while 
prices  and  conditions  are  bound  to  fluc- 
tuate many  merchants  will  find  some 
system  of  "rationing"  profits  to  work  out 
fairly  and  satisfactorilv  to  all  concerned, 
and  employees  will  see  the  logic  of  a 
merchant  handling  all  goods  at  a  legiti- 
mate profit  in  such  a  system.  Especi- 
ally can  the  employees  be  brought  to  rea- 
lize this  in  the  medium  and  small  stores 
where  the  head  of  the  whole  store  is  in 
fairlv  close  relations  with  his  employees. 

Following  are  extracts  from  some  of 
the  letters  received: 

Charlottetown,  P.E.I. — Our  position 
in  the  matter  is,  we  consider,  the  only 
fair  way  of  doing  this  by  paving  the 
clerks  a  good  salary  and  allowing  a  dis- 
count of  ten  per  cent,  on  the  retail  price. 
If  you  are  doing  this  the  clerks  are  well 
able  to  pay  for  their  goods  with  the 
above  discount.  As  you  know,  if  you 
were  to  allow  ten  per  cent,  to  be  added 
to  the  cost  you  would  actually  have  to 
add  35  per  cent.,  for  it  costs  to-day  to 
run  your  business  from  20  per  cent,  to 
25  per  cent.,  and  then  with  the  ten 
per  cent,  added  to  that,  the  clerk  actually 
getting:  a  ten  per  cent,  discount  off  the 
retail  is  doing  better  than  if  we  were 
to  add  the  cost  of  business  and  discount 
together. — Prowse  Bros.,  Ltd. 

FROM   AN  EMPLOYEE 

Truro.  N.S. — I  am  not  a  merchant 
myself  but  an  employee,  but  considering 
the  matter  from  the  standpoint  of  the 
merchant  I  would  suggest  that  he  first 
add  25  per  cent,  to  invoice  cost  of  goods, 
which  is  approximately  to-day's  cost  of 
doing  business  in  a  dry  goods'  store,  and 
realize  this  from  his  goods  regardless  of 
what  his  method  of  determining  dis- 
count may  be. — W.  A.  Blair. 

Halifax,  N.S. — In  reply  to  your  en- 
quiry in  our  humble  opinion  the  profit 
on  merchandise  supplied  to  clerks  for 
personal  use  should  be  divided  fifty- 
fifty  between  employer  and  employee. — 
G.  F.  Al-Molky. 

New  Glasgow,  N.S.— We  think  that  as 
the  cost  of  doing  business  is  about  22 
to  25  per  cent.,  a  discount  of  20  pe^ 
cent,  to  employees  would  be  fair  to  bot^ 
merchant  and  clerk,  as  employer  would 
not  actually  be  sellintr  at  a  loss  and 
employee  would  be  receiving  a  good  dis- 
count.—A.   F.  McCulloch  &  Co. 

Amherst,  N.S. — This  question,  in  com- 
mon with  many  others  is  somewhat  of 
a  problem,  but  after  much  consideration 
and  considerable  experience  we  have 
adopted  the  system  of  allowing  20  per 
cent,  off  the  regular  retail  selling  price, 
thereby  simplifying  matters  to  a  mini- 
mum. This  discount  is  not  allowed  off 
prices  offered  on  special  sale  goods.  It 
is  not  our  desire  to  make  a  profit  on 
goods  sold  to  our  employees. — Martin's, 
Limited. 


Fredricton,  N.B. — In  my  store  I  em- 
ploy two  girls,  and  I  give  them  goods 
at  cost  with  10  per  cent,  on,  and  I  see 
to  it  that  they  do  not  abuse  the  rule. 
In  the  larger  stores  I  think  10  per  cent, 
off  selling  price  would  be  fair  as  there 
is  no  doubt  that  there  are  lots  of  goods 
purchased  for  outsiders,  relations,  etc., 
which  would  amount  to  a  good  sum  in 
the  run  of  a  year,  and  the  more  goods 
sold  at  cost  with  10  per  cent,  on  would 
certainly  cut  down  the  margin  of  profit 
and  would  also  increase  one's  expenses. 
— C.  D.  Holder. 

Fredericton,  N.B.— We  have  been  in 
the  habit  of  giving  our  clerks  goods  at 
cost  laid  down  in  the  store.  If  beginning 
business  to-day  with  the  experience  we 
have,  we  would  treat  them  as  any  other 
customer,  paying  as  we  always  have, 
salaries  sufficient  to  live  upon. — John  J. 
Weddall  &  Son. 

St.  John,  N.B. — It  has  been  our  cus- 
tom to  allow  employees  a  discount  of 
20  per  cent,  off  retail  prices.  We  believe 
that  dry  goods  stores  are  more  apt  to 
get  a  better  class  of  help  than  other 
stores  on  that  account.  There  are  many 
things  to  be  said  for  and  against,  but 
at  the  present  time  there  does  not  seem 
to  be  any  inclination  to  change. —  F.  W. 
Daniels  &  Co.,  Ltd. 

St.  John,  N.B. — It  is  our  custom  to 
allow  employees  10  per  cent,  discount 
on  the  selling  price.  One  firm  in  this 
city,  not  in  the  dry  goods  business, 
gives  their  employees  goods  at  actual 
cost;  another  firm  refused  to  give  em- 
ployees any  discount,  but  afterwards  re- 
turned to  the  custom  of  the  trade  in  this 
city  of  giving  10  per  cent,  discount,  as 
they  found  their  employees  in  some  cases 
going  outside  to  buy  their  merchandise. 
We  believe  that  employees  should  receive 
some  concession,  and  10  per  cent,  ap- 
pears to  us  to  be  reasonable  and  fair  to 
both  employers  and  employees. — Brock 
&   Paterson,    Ltd. 

St.  John,  N.B.— We  have  followed  a 
custom  of  allowing  10  per  cent,  on  retail 
price  to  all  our  employees.  The  mer- 
chandise  is  appreciated,  and   if  we   sold 


for  only  10  per  cent,  above  cost  much 
dissatisfaction  would  ensue  in  this  way 
— John  Smith,  our  employee,  gets  a  pair 
of  gloves  for  $1.35,  the  regular  price  of 
which  is  $1.50,  whereas  if  the  gloves 
cost  $12.00  per  dozen  and  John  purchas- 
ed them  for  $1.00  plus  10  per  cent.,  his 
friend,  not  an  employee,  in  conversation, 
learns  of  John's  bargain  and  gets  John 
to  buy  a  pair  for  him.  We  do  business 
at  a  loss,  and  if  John  cannot  buy  unless 
for  himself  he  is  quite  unhappy. — D. 
Magee's  Sons,  Ltd. 

Huntingdon,  Que. — Our  idea  is  that  10 
per  cent,  on  advance  of  cost  is  a  fair 
price  to  charge  employees  for  goods  for 
their  own  use. — Dixon's. 

Montreal. — We  are  giving  a  20  per 
cent,  discount  on  the  selling  price  to 
our  employees,  and  we  consider  this  a 
fair  method  of  supplying  the  require- 
ments of  clerks. — Dupuis  Freres  Ltee. 

Montreal. — Your  question  has  been 
considered  by  u  at  different  times  from 
various  standpoints,  and,  always  after 
a  good  deal  of  deliberation  we  have 
stuck  to  our  old  plan  of  a  straight  20 
per  cent,  from  retail  prices,  believing 
this  to  be  the  most  equitable  plan  for 
both  parties. — Henry  Morgan  &  Co.,  Ltd. 

Kingston. — To  us  it  has  always  been 
quite  a  problem,  and  we  have  tried  vari- 
ous methods,  so  as  to  give  as  liberal  a 
discount  as  possible  to  every  employee 
on  any  purchase  of  goods  strictly  for 
their  own  use.  We  have  found  it  neces- 
sary, however,  to  handle  each  such  sale 
on  its  own  merits,  and  to  have  the  dis- 
count allowance  checked  and  initialed  by 
the  head  of  the  department.  We  have 
found  it  impossible  to  lay  down  any  set 
discount  to  cover  all  departments. 

We  will  be  interested  to  read  in  the 
DRY  GOODS  REVIEW  the  opinions  of 
others  on  this  highly  important  sub- 
ject.— George  Mills  &  Co. 

Kingston. — In  pre-war  times  we  used 
to  allow  our  clerks  goods  at  10  per  cent, 
on  cost  price,  providing  the  goods  so 
purchased  were  for  their  own  personal 
use.  This  we  thought  would  prevent  to 
some  extent  petty  thefts  and  cover 
freight  and  casing,  etc. 

Of  course,  all  employees  are  not  con- 
scientious. The  employee  may  be  buy- 
ing goods  for  an  outsider  on  the  pre- 
text that  they  are  purchasing  for  them- 
selves. This  requires  careful  watching 
on  the  part  of  the  employer. 

However,  owing  to  the  difficulty  of 
obtaining  goods  and  the  high  price,  we 
are  forced  to  allow  only  10  per  cent,  off 
retail  price  to  any  employees  wishing  to 
purchase  from  our  store,  and  they  na- 
turally think  this  is  somewhat  hard  on 
them  after  the  privilege  they  enjoyed, 
and  we  would  be  pleased  to  know  of  any 
other  workable  means  which  would  be 
fair  to  employer  and  employees. — Mc- 
intosh Bros. 

Brockville,  Out. — We  give  17%  pei 
cent,  discount  to  employees.  No  em- 
ployee is  allowed  to  have  any  goods  on 
account.  We  believe  in  giving  a  fairly 
liberal  discount. — The  Robert  Wrighi 
Company,   Limited. 
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Peterborough,  Ont. — For  some  time 
we  have  been  allowing  a  discount  of  10 
per  cent,  off  all  yardage  goods  and 
haberdashery,  and  15  per  cent,  off  ready- 
to-wear  and  millinery. 

We  consider  this  fair  and  equitable  as 
between  employer  and  employee. — 
Robert  Fair  &  Co.,  Ltd. 

Peterborough.  Ont- — The  Cressman 
Company  state  in  their  "store  rules" 
that  15  per  cent,  discount  is  allowed  to 
employees  for  their  own  personal  use, 
excepting  on  sale  goods,  which  are  net. 
To  stores  to  re-sell  a  trade  discount  of 
10  per  cent,  is  given,  and  a  special  dis- 
count of  20  per  cent,  to  employees  when 
purchasing  black  goods  for  wear  in  the 
store.  This  rule,  they  say,  is  strictly 
adhered  to. 

St.  Thomas,  Ont. — I  have  always  been 
under  the  impression  that  there  should 
be  no  special  discounts  to  any  person. 
The  employee  gets  his  cash,  say  every 
week,  and  if  he  is  loyal  to  the  concern 
he  works  for  he  will  buy  his  wants  from 
that  firm,  all  things  being  equal.  If  the 
merchant  marks  his  goods  at  a  fair  liv- 
ing profit,  supposing  he  is  in  a  posi- 
tion to  buy  them  right  and  he  is  paying 
his  employees  a  fair  living  wage,  why 
should  he  be  called  upon  to  give  his 
employees  any  special  discount  that  he 
would  not  give  to  his  employees  in  other 
concerns  ?  Of  course  if  any  employee  is 
doing  a  firm  any  favors  not  down  in  his 
agreement  then  there  may  be  some 
reason  for  a  special  discount  on  his 
goods. — Chant's. 

London,  Ont.  —  "We  have  marked 
clause  regarding  purchases  of  employees 
and  find  it  works  quite  satisfactorily." 
— Ross    Limited. 

Clause  reads:  "A  discount  of  10  per 
cent,  will  be  allowed  to  salespeople  on 
goods  purchased  for  their  own  use.  Such 
discounts  will  not  apply  to  goods  at  re- 
duced prices.  Any  goods  not  regularly 
kept  in  stock  but  ordered  specially  for 
employees'  use  will  bear  25  per  cent,  ad- 
vance then  less  10  per  cent.  Goods  used 
by  employees  only  will  be  allowed  this 
privilege  except  in  certain  cases  of 
family  connections,  which  must  be  sanc- 
tioned by  a  member  of  the  firm." 

HAS    SPECIAL  DISCOUNT  VOUCHER 

London,  Ont. — Clause  in  Rule  Book 
reads:  "Employees  purchasing  goods  in 
the  store  must  do  so  before  10  a.m.  and 
pay  the  regular  retail  price,  subject  to 
a  discount  of  10  per  cent.  (On  black 
goods  for  store  wear  20  per  cent,  dis- 
count is  allowed.) 

"No  discount  will  be  allowed  on  goods 
that  have  been  reduced  or  marked  'net,' 
or   special    sale   goods. 

"All  goods  not  kept  regularly  in  stock 
that  are  ordered  specially  for  employees, 
will  be  marked  at  an  advance  of  25  per 
cent,  and  subject  to  the  regular  discount 
of  10  per  cent. 

"Discounts  can  only  be  allowed  by  the 
use  of  Discount  Vouchers  and  cash  at 
transfer  office. 

"We  would  call  attention  to  the  fact 
that  we  do  not  allow  salespeople  to  de- 
duct discount  from  the  sales  check.  A 
special  voucher  is  made  out  and  this  is 


redeemed  at  the  cash  office,  where  it  is 
known  that  the  person  who  presents  it 
is  in  our  employ." — Smallman  &  Ingram, 
Limited. 

Chatham,  Ont. — Our  rule  is  to  allow 
clerks  a  discount  of  10  per  cent,  off  all 
regular  lines  purchased  from  stock. 
Where  goods  are  specially  ordered  for 
them  they  are  usually  marked  at  a  net 
price  equivalent  to  ten  per  cent,  on  laid 
down  price.  This  rule  appears  to  give 
satisfaction  to  everybody,  as  salespeople 
now  realize  that  where  goods  are  select- 
ed from  stock  the  old  method  of  charg- 
ing 10  per  cent,  on  cost  did  not  repre- 
sent the  cost  to  the  department  of  sell- 
ing them;  in  addition  the  present  system 
obviates  the  necessity  of  salespeople 
knowing  the  cost  of  goods  in  the  various 
departments. — Charles  Austin  Co.,   Ltd. 

Guelph,  Ont. — We  allow  our  staff  a 
discount  of  15  per  cent,  off  the  selling 
price,  except  on  millinery,  where  the 
discount  is  25  per  cent.  We  make  this 
allowance  on  millinery  because  we  can 
afford  to  do  so.  Your  letter  states  that 
the  occasional  merchant  allows  the  staff 
goods  at  10  per  cent,  on  the  cost.  Our 
opinion  would  be  that  he  is  losing  money 
on  this  transaction.  You  also  mention 
that  some  merchants  allow  a  10  per  cent, 
discount  off  the  selling  price.  In  our 
opinion  this  is  not  sufficient. — G.  B. 
Ryan  &  Co. 

Stratford,  Ont. — Our  plan  has  been  to 
allow  our  employees  a  discount  of  10 
per  cent,  on  selling  price,  and  on  special 
orders  we  add  10  per  cent,  to  cost.  We 
do  not  give  any  bonus  and  we  think 
we  are  acting  fair  to  both  parties  in 
following  the  above  plan.  We  will  be 
pleased  to  read  of  other  merchants 
views  on  this  subject.  —  Donald  D. 
Fraser. 

Kitchener,     Ont.— The    matter     is     of 
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importance  at  the  present  time  owing 
to  the  ever-increasing  cost  of  new  pur- 
chases. The  practice  of  allowing  sales 
at  an  advance  of  10  per  cent,  on  cost  to 
employees  entails  a  loss  of  about  10  per 
cent,  on  merchandise  sold.  We  find  that 
the  cost  of  doing  business  amounts  to 
about  20  per  cent,  on  sales.  We  think 
that  an  advance  of  20  per  cent  on  cost 
would  be  about  the  right  amount.  Con- 
ditions have  changed  since  the  10  per 
cent,  advance  was  considered  the  right 
amount.  We  trust  that  you  may  bring 
this   thing  to  conclusion. — Smyth  Bros. 

Barrie,  Ont. — Our  custom  has  been  to 
add  10  per  cent,  to  cost  on  all  goods  sold 
to  our  employees.  The  policy  has  been 
almost  universal  in  town  stores,  and 
while  we  consider  the  advantage  is  all 
in  favor  of  the  employee,  it  would  be  a 
hard  matter  for  any  one  merchant  to 
break   away   from   this   rule   alone. 

Previous  to  the  war  employees  in  town 
dry  goods  stores  were  receiving  small 
salaries,  and  no  doubt  it  is  due  to  this 
fact  that  merchants  have  been  lenient 
with  their  staff  and  willing  to  lose  on 
sales   made   to   them. 

Under  conditions  such  as  are  existing 
at  present  and  with  prices  of  goods  con- 
tinually advancing,  we  are  of  the  opinion 
that  it  would  be  more  satisfactory  to  pay 
the  higher  salary  demanded  by  clerks 
and  other  help  and  instead  of  adding 
10  per  cent,  to  cost,  deduct  10  per  cent, 
off  selling  price.  I  believe  in  the  ma- 
jority of  cases  this  would  prove  more 
satisfactory.  This  could  be  brought 
about  by  trade  journal  publicity  and  co- 
operation of  members  of  the  Retail  Mer- 
chants' Association. — Moore  &  Arm- 
strong. 

Barrie,  Ont. — We  give  our  hands  10 
per  cent,  off  selling  price  as  we  think 
that  is  the  fairest  way  for  both  em- 
ployees and  employer,  and  on  many  lines 
it  is  very  close. — J.  Sutcliffe  &   Sons. 

WITH      20      YEARS'       EXPERIENCE, 
GIVES  15  PER  CENT. 

Sudbury,  Ont. — In  the  twenty  years  I 
have  been  in  business  I  have  tried  out 
several  plans.  First  10  per  cent,  on  the 
invoice  cost,  then  20  per  cent,  off  the 
selling  price,  and  to-day  we  are  giving 
employees  15  per  cent,  off  the  selling 
price,  which  I  consider  the  most  fair 
way  for  employer  and  employees.  While 
I  feel  the  sales  people  are  entitled  to 
some  consideration  (over  the  general 
public)  in  regard  to  price,  I  do  not  think 
any  merchant  is  justified  in  selling  be- 
low cost,  and  no  store  can  sell  to-day  at 
an  advance  of  10  per  cent,  on  the  invoice 
price  without  selling  at  a  loss,  as  the 
cost  of  doing  business  (with  few  excep- 
tions) is  over  20  per  cent.  Selling  at  a 
percentage  on  cost  of  invoice  price  is 
bound  to  cause  friction  at  times.  My 
experience  when  selling  at  10  per  cent, 
on  invoice  price  was  that  when  a  bargain 
or  clearing  lot  of  merchandise  was 
placed  in  stock  the  sales  people  invari- 
ably had  the  plums  or  the  best  bargains 
picked  out  and  sold  to  each  other  before 
the  buying  public  ever  got  a  chance,  an  I 
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the  very  lines  which  should  have  made 
a  profit  for  the  department  was  sold  at 
a  loss.  Take  for  example:  a  clearing  lot 
of  50  dresses  at  $5.00  each,  one  half  of 
these  are  worth  only  $5.00  each,  the 
other  25  average  from  $7.50  to  $10.00 
each;  naturally  the  $10.00  dresses  are 
marked  at  a  considerably  higher  price 
than  the  $5.00  values,  but  they 
all  have  the  same  cost  or  invoice  price. 
On  the  other  hand  to  refuse  the  sales 
people  these  special  bargain  lots  on  10 
per  cent,  advance  invariably  causes  dis- 
satisfaction. 

Personally  I  am  of  the  opinion  that 
the  only  way  in  selling  to  employees  is 
at  a  discount  off  the  selling  price;  just 
what  that  discount  should  be  depends  on 
the  business  and  conditions. — F.  M.  Staf- 
ford. 

Winnipeg.— We  are  of  the  opinion  that 
most  houses  would  find  it  difficult  to  tell 
you  julst  the  reason  why  they  allowed 
an  employee  a  discount,  and  would  say 
they  do  so  simply  because  it  is  the  cus- 
tom. We  believe  that  taking  it  from  a 
wholesalers'  or  that  of  a  mail  order 
point  of  view,  it  is  a  sufficient  advantage 
to  the  employee  to  be  able  to  purchase 
goods  at  their  selling  price.  We  our- 
selves allow  a  discount  to  employees,  but 
our  reasons  for  doing  this  are  that  there 
are  certain  charges  which  are  included 
in  our  selling  price  that  are  eliminated 
when  the  sale  is  made  and  delivered  to 
the  employee  personally,  and  we  think 
it  would  be  unfair  to  expect  them  to  pay 
to  us  our  regular  selling  price.  We 
have  found  that  the  custom  of  allowing 
a  discount  has  been  abused,  as  we  know 
of  many  instances  where  in  their  own 
name  employees  have  endeavored  to 
purchase  goods  for  their  friends  with 
the  object  of  either  giving  their  friends 
the  benefit  of  the  discount  or  obtaining 
the  discount  for  themselves.  We  think, 
therefore,  that  purchases  of  an  employee 
should  be  made  on  the  basis  of  the  regu- 
lar selling  price  eliminating  any  charge 
that  may  be  saved  by  selling  merchan- 
dise in  the  house. — Christie  Grant  Ltd. 

Portage  la  Prairie. — Our  method  has 
always  been  to  add  to  the  laid  down  cost 
of  goods  the  cost  of  doing  business.  For 
instance,  last  year  our  average  cost  of 
doing  business  was  18  per  cent,  on  turn- 
over, and  we  are  giving  our  employees 
goods  at  20  per  cent,  on  cost  with  the 
exception  of  the  grocery  department, 
where  the  regular  retail  price  is  paid 
by  all.  We  find  this  satisfactory  to  our 
staff,  and  we  think  the  arrangement  fair 
to  the  store  as  well. — Browns'  Ltd. 

Brandon,  Man. — At  present  we  allow 
a  discount  of  20  per  cent,  off  the  selling 
price,  but  we  are  of  the  opinion  that 
even  this  arrangement  is  not  satisfactory 
under  present  conditions  of  continually 
advancing  prices,  and  smaller  discounts, 
shorter  dating,  and  the  constant  demand 
for  increased   salaries. 

No  doubt  the  time  will  soon  come 
when  merchants  will  realize  the  neces- 
sity of  having  the  one  price  for  cus- 
tomer and  employee,  which  would  appear 
to  be  the  most  businesslike  arrangement. 
— Nation  &   Shewan,   Ltd. 


Brandon,  Man. — It  has  always  been 
our  custom  to  grant  a  discount  of  20 
per  cent,  from  the  selling  price.  We 
shall  continue  to  do  this  though  the 
cost  of  all  lines  is  and  may  be  greater, 
all  other  costs  are  in  proportion,  and  we 
feel  our  staff  appreciate  the  concession. 
— Doig,    Rankin   &    Robertson    Ltd. 

Estevan,  Sask. — Our  custom  is  to 
charge  employees  15  per  cent,  on  the  laid 
down  cost  of  the  goods  they  buy.  This 
covers  the  cost  of  selling  and  we  make 
it  a  rule  that  this  applies  to  the  clerks' 
personal  needs  only. — The  J.  E.  Loughlin 
Co. 

Regina,  Sask. — The  question  of  em- 
ployees' discounts  is  one  that  is  open  to 
quite   an    argument. 

Now  with  reference  as  to  which  is  the 
fairest  method,  the  Regina  Trading  Co's 
system  is  10  per  cent,  off  the  selling  price 
throughout  the  store,  with  the  exception 
of  the  groceries  and  meats.  We  have 
found  that  this  system  works  out  har- 
moniously with  the  clerks  and  is  not 
materially  affecting  the  percentage  of 
the  many  departments  throughout 
the  store.  My  candid  opinion  is 
that  where  a  firm  pays  the  high 
salaries  to  their  clerks  they  would 
not  expect  a  discount.  We  then  could 
abolish  the  discount  system,  which  is  be- 
longing to  the  old  fashioned  days.  I 
shall  be  pleased  to  read  through  the 
medium  of,  my  DRY  GOODS  REVIEW 
the  opinions  and  criticisms  of  others  on 
this  old  subject. — The  Regina  Trading  Co. 
Regina,  Sask. — We  allow  the  em- 
ployees 10  per  cent,  discount  off  selling 
price,  sales  goods  not  included.  All  em- 
ployees' bils  to  be  O.K.'d  by  the  depart- 
ment manager,. who  takes  credit  of  re- 
ductions at  the  end  of  each  week,  this 
showing  the  department  the  actual 
amount  of  discount  taken  in  the  course 
of  six  months'  business,  also  has  a  check 
on  sales  persons  in  -giving  discounts  to 
unauthorized   customers. 

Regarding  the  10  per  cent,  on  cost, 
this  must  show  a  considerable  loss  to 
the  proprietor.  Taking  the  working  ex- 
penses of  a  store  or  department  at  say 
25  per  cent.,  in  giving  10  per  cent,  on 
costs  to  the  employee  it  would  show  a 
distinct  loss  of  over  15  per  cent,  to  the 
department  or  store.  If  discounts  are 
to  be  given  we  would  preferably  stick 
to  the  first,  10  per  cent,  off  selling. — R. 
H.   Williams  &   Sons   Ltd. 

Sault  Ste.  Marie.  Ont. — Giving  mer- 
chandise at  cost  plus  10  per  cent,  does 
mean  a  loss  to  the  store.  Take  it  on  a 
fine  waist,  suit,  etc.  The  clerk  sees  a 
thing  she  admires,  and  before  it  is  given 
any  advertising  in  the  window  or 
store  gets  first  choice  of  size  and 
color.  Perhaps  such  in  a  sale  would 
have  made  the  profit  on  the  whole  range 
and  cannot  he  replaced.  Our  way  is  al- 
ways to  have  some  profit  (unless  we 
send  away  specially  for  the  article;  then 
10  per  cent,  is  added).  For  instance,  a 
waist  at  $7.50  we  would  make  $6.50;  on 
small  things  60c,  65c,  for  50c.  We  have 
no  set  rule,  but  do  something  to  en- 
courage buying  at  our  own  store.  I 
think    the    storekeeper    can    do    a    little 


better  than   10  per  cent,  off  the  selling 
price  on  most  goods. — Jas.  Astin. 

CANCELS  DISCOUNTS;  GIVES 
PROFITS 
Swift     Current,    Sask. — After    giving 
this  matter  careful  consideration,  I  elim- 
inated all  discounts  to  employees,  socie- 
ties, and  institutions  on  March  1st. 

My  reason  for  discontinuing  the  dis- 
count to  employees,  after  giving  it  to 
them  for  nearly  fifteen  years,  is  I  cannot 
s'>e  why  they  should  have  any  advantage 
over  a  customer,  as  I  pay  them  good 
wages,  and  do  not  think  they  should  be 
entitled  to  a  further  amount  in  the  form 
of  discount.  In  granting  discounts  to 
employees  it  militated  against  the  em- 
ployees who  had  been  with  me  for  a 
number  of  years,  as  they  had  no  advan- 
tage over  the  ones  that  drift  in  for  a  few 
months  and  then  leave. 

In  order  to  overcome  this,  it  is  my  in- 
tention to  set  aside  a  certain  per  cent, 
of  the  net  profits  each  six  months,  and 
distribute  this  among  the  employees 
who  have  been  with  me  for  eighteen 
months  or  longer.  I  feel  that  these  are 
the  ones  that  are  entitled  to  it,  and  in 
this  way  there  is  some  inducement  to  the 
employee  to  lengthen  his  or  her  time  of 
service. 

I  instruct  my  department  managers  to 
mark  a  fair  profit  only  on  the  merchan- 
dise, and  in  doing  so  I  expect  to  realize 
it. 

In  giving  discounts  to  institutes  and 
societies,  it  means  that  some  things  are 
sold  at  a  loss;  consequently  the  public 
have  to  make  up  the  difference,  which,  I 
think,  is  not  fair.  The  average  institute 
or  society  forgets  all  about  discount 
when  they  come  around  for  a  donation, 
and  it  seems  to  me  they  appreciate  the 
donation  more. 

By  treating  every  person  alike  in  the 
matter  of  price,  it  enables  me  to  work  on 
a  closer  margin,  thereby  giving  the  buy- 
ing public  the  benefit  without  affecting 
the  net  profit. 

I  trust  that  this  will  be  of  some  ser- 
vice to  you,  and  will  appreciate  having 
your  views  on  the  matter. — W.  W. 
Cooper. 

We  give  all  employees  15  per  cent,  off 
selling  except  married  and  heads  of  de- 
partments; these  get  25  per  cent,  off  sell- 
ing.   We  find  this  is  satisfactory. 
(Continued    on    page    24.) 
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AN  ARGUMENT  IN  FAVOR  OF  CREDIT  BUSINESS 

Interesting  Letter  From  General  Merchant    -Believes  Better  Results  Can  be  Got  From  Credit 
Than  From  Cash  Business — Increased  Cost  of  Getting  Cash  Business  More  Than 
Credil    Losses     Personal  Element  Accentuated  in  This  Way— One  Way  to 
Fight  Mail  Order  Opposition. 


Editor's  Note. — Tin  views  expressed  in  this  article  are  the  vi(  ws  of  the 
a  (/intra!  merchant  of  long  standing.  Ouv  Goods  Review  passes  no 
comment  as  to  tin  soundness  of  tin  argument  advanced,  hoping  that  some 
enthusiastic  believer  in  Cash  only  will  take  up  the  cudgels  ami  lei  us  hear  his 
views  ">t  tin  matter.  Tin  old  discussion  of  Cash  vs.  Credit  is  ever  m  w  ami 
much  interesting  matter  may  yet  6<  brought  out  in  a  good,  straight-from-the- 
shoulder  discussion. 


I  Lying    before    readers    of    DRY 

GOODS  REVIEW  my  reasons  for 
preferring  a  carefully  conducted 
credit  business  to  a  strictly  cash  one,  I 
think  the  easiest  way  would  be  to  first 
present  the  arguments  usually  advanced 
in  favor  of  the  cash-only  system.  These 
are  pretty  well  summed  up  in  one  or 
other  of  the  following  subheads:  (1) 
The  losses  that  are  bound  to  occur  even 
in  a  well  regulated  credit  business  will 
eat  up  any  profit  secured  from  extra 
-  done;  (2)  The  amount  always 
tied  up  in  book  accounts  is  a  dead  asset 
that  increases  the  carrying  charges  of 
your  business;  (3)  The  labor  and  ex- 
pense of  keeping  a  set  of  books  are  an 
added  drain  on  the  net  results  that  we 
all  are  striving  after;  (4)  The  proverb- 
ial ingratitude  of  the  charge  customer 
who  will  very  often  forget  past  obli- 
gations and  send  ready  cash  when  he 
has  it  to  the  mail  order  houses;  and  (5) 
Givintr  credit  encourages  lack  of  thrift 
on  the  customer's  part  who  learns  to 
lean  upon  his  retailer  in  an  emergency. 
Arguments  Not   Logical 

These  are  all  sound  enough  argu- 
ments in  their  way  although  like  so 
many  others  that  we  hear  along  econ- 
omic or  semi-political  lines,  they  will 
not  stand  thorough  analysis. 

Some  Drawbacks  Either  Way 

Tn  the  first  place,  those  of  us  who 
stand  behind  the  retail  counter  are  there 
to  make  a  living  and  to  try  in  addition 
to  roll  up  a  little  surplus  for  our  inevit- 
nld  age.  It  is  not,  at  least,  a  bo<l  o1- 
roses  and  whether  cash  or  credit  is 
adopted  unpleasant  features  will  crop  up 
but  I  firmly  believe  a  law  compelling  the 
merchants  of  Canada  to  adopt  a  strict- 
ly cash  system  would  force  50<~^  of  them 
out  of  business  owing  to  the  sharp  de- 
crease which  would  immediately  occur 
in  their  sales. 
At  Least  50';    of  Retail  Business  Credit 

Carefully  compiled  statistics  show 
that  50r;  to  6Ck;  of  the  retail  business 
of  the  United  States  and  Canada  is  done 
on  a  credit  basis.  This  would  serve  to 
show  how  fixed  the  habit  has  become 
and  how  the  whole  business  of  the  coun- 
try would  be  upset  by  the  adoption  of  a 
universal    cash    system. 

But  I  am  mostly  concerned  with  my 
own  particular  business  and  being  in  the 


game,  as  I  have  said,  to  try  and  make  a 
little  money,  I  have  become  convinced 
that  I  can  do  so  with  more  certainty 
while  giving  careful  credit  than  by  ad- 
hering to  the  principle  of  strictly  cash 
over  the  counter.  I  will  now  take  each 
of  the  arguments  that  are  advanced 
against  the  credit  business  and  give  my 
reasons  for  saying  they  are  illogical. 
The  first,  that  of  credit  losses  is  answer- 
ed by  stating  that  here  the  abuse  of 
credit  is  confused  with  the  use.  When 
I  first  started  in  business  I  ran  up  book 
accounts,  good,  bad  and  indifferent,  so 
fast  that  in  two  years  time  my  entire 
capital,  which  was  small  enough,  was 
locked  up  and  I  was  dependent  on  my 
wholesalers  advancing  me  the  necessary 
credit  in  order  to  keep  m>T  stock  assort- 
ed. A  sharp  depression  in  our  little 
town,  shutting  down  of  a  large  factory 
that  was  our  main  source  of  revenue 
was  the  cause,  was  soon  followed  by  the 
migration  of  many  of  my  customers  and 
while  some  of  them  had  the  grace  to 
come  and  promise  to  pay  some  time, 
there  was  little  of  this  money  that  I  ever 
saw.  My  total  losses  at  this  time  ag- 
gregated nearly  a  thousand  dollars  and 
like  so  many  others  I  blamed  the  credit 
business  and  started  to  consider  how  I 
could  get  on  a  cash  basis.  I  called  in 
the  services  of  an  old  business  man  and 
we  went  into  the  matter  thoroughly.  His 
advice,  and  I  have  followed  it  ever  since, 
was  to  abide  with  the  credit  business 
but  discontinue  abusing  the  system. 
Following  this  plan  has  kept  my  actual 
losses  below  l^f  on  my  turnover  year  in 
and  year  out  and  I  consider  this  le£ 
very  cheap  advertising. 

Watch   the   Creeping   Balance 

The  second  argument  is  much  in  line 
with  the  first.  If  you  are  one  of  the 
men  who  year  by  year  see  their  total 
amount  of  outstanding  book  accounts 
gradually  increasing  with  no  propor- 
tionate increase  in  business,  wake  up. 
In  that  way  lies  disaster.  The  only  ex- 
cuse for  a  steady  increase  in  the  amount 
of  book  accounts  is  a  proportionate  in- 
crease in  your  credit  business.  That  is 
if  your  terms  of  settlement  are  monthly, 
and  you  find  on  striking  your  monthly 
balance  sheet  that  you  have  $300  more 
in  book  accounts  than  you  had  the  pre- 


vious month,  this  could  only  be  excus- 
ed by  your  sales  records  showing  that 
you  had  done  $300  more  credit  business 
during  the  month  than  was  done  the 
month  previous.  I  am,  of  course,  sup- 
posing that  a  track  is  kept  monthly,  or 
weekly,  or  to  the  amount  outstanding. 
Only  by  so  doing  can  you  make  your- 
self realize  how  the  book  accounts  have 
a  habit  of  growing  and  every  lime  this 
increase  is  shown  in  >our  records  look 
for  the  reason.  Once  in  a  while  it  may 
be  a  good  one.  Very  often  it  is  a  very 
bad  one  indeed  because  it  usually  indi- 
cates the  formation  of  the  creeping  bal- 
ance" habit.  Shun  the  "creeping  bal- 
ance" accounts  as  you  would  conscrip- 
tion or  a  gang  of  British  suffragettes. 
Whatever  the  agreed  upon  settlement 
time  of  your  accounts  may  be,  weekly, 
monthly,  or  longer  (and  this  of  course 
should  be  based  upon  the  times  when  the 
customer  receives  his  income)  insist  on 
a  clean  settlement.  I  do  not  mean  that 
there  may  not  be  times  when  it  is  ad- 
visable to  offer  a  customer  a  little  con- 
sideration, each  account  has  to  be  con- 
sidered on  its  merif<!.  but  the  class  of 
account  I  particularly  refer  to  is  the  one 
where  a  balance  of  $5  is  left  one  month, 
and  each  month  this  increases  $2  or  $3 
until  there  is  $25  or  maybe  more  of 
dead  account.  I  have  almost  always- 
found  an  account  of  this  kind  art  ulti- 
mate loss.  The  truth  of  the  matter  of 
course  is  that  the  party  who  is  running 
the  bill  is  living  a  little  ahead  of  his 
income  and  if  not  brought  up  sharply 
at  the  first  there  is  trouble  ahead  for 
both  him  and  his  creditor.  As  I  have 
may  arise  where  first  class  customers 
may  want  a  little  extra  accommodation 
and  then  the  customer's  reasons,  record, 
position,  etc.,  would  all  have  to  be  con- 
sidered, but  such  instances  are  entirely 
different  from  that  parasite  of  the  credit 
business,  the  creeping  balance.  It  does 
not  matter  whether  the  account  is  what 
you  might  call  a  good  one,  with  a  good 
lump  of  business  and  a  good  monthly 
payment,  if  this  past  due  balance  is  in- 
creasing it  shows  there  is  something 
wrong  with  that  particular  household's 
financial  methods.  Insist  upon  your  ac- 
count being  met  in  full  and  although 
once  in  a  while  you  will  lose  a  customer, 
more  often  you  will  gain  a  permanent 
friend,  who  will  realize  that  you  have 
started  him  along  sane  lines. 
Figure  Real  Cost  of  Credit  Business 
Tbe  third  reason,  that  of  the  labor 
involved  in  keeping  books  is  one  of  these 
sounding  arguments  advanced  by  the 
large  departmental  and  mail  order 
houses,  which  will  not  bear  the  light  of 
close  scrutiny.    Get  right  down  to  brass 
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tacks  and  figure  how  much  expense  you 
really  could  save. 

Suppose  you  are  doing  a  business  of 
$50,000.  If  you  can  reduce  your  office 
staff  by  one  $10  a  week  girl,  I  will  guar- 
antee that  is  the  limit.  Then  there  is 
the  small  amount  of  paper  and  station- 
ery, and  the  actual  losses  which  as  I 
have  said,  should  under  a  properly  con- 
ducted credit  business  never  exceed  Ir- 
on sales,  and  you  will  possibly  have  3% 
you  could  save  if  you  could  keep  your 
turnover  up  to  its  old  figures.  And 
there's  the  rub.  People  will  expect 
price  reductions  to  induce  them  to  give 
you  their  cash  trade  instead  of  the  ac- 
counts they  have  been  accustomed  to 
run.  How  much  leeway  have  you  to 
work  on  when  you  are  only  saving  3<#  ? 
How  many  people  would  consider  a  $1 
article  for  97c  a  bargain?  And  then 
on  top  of  this  you  will  find  that  more  ad- 
vertising expense  is  necessary,  that  pos- 
sibly increased  service  along  some  other 
line  will  be  necessary  in  order  to  keep 
up  your  old  volume  of  business  and 
where  will  your  "<  r  be  then?  Study 
these  figures.  I  have  worked  at  them 
till  my  head  has  ached  and  the  conclusion 
I  have  come  to  is  inevitable.  I  would 
prefer  a  strictly  cash  business.  It  would 
save  me  some  worry  and  time.  It  has 
many  features  which  in  theory  are  ideal. 
Tn  actual  practice  however  I  am  thor- 
oughly convinced  that  it  would  mean  a 
shrinking:  of  my  net  profits  to  the  near 
vanishing  point  as  the  credit  I  am  giving 
is  the  cheapest  form  of  advertising  that 
T  can  think  of  to  hold  my  business  to- 
gether and  to  get  a  living  margin  on 
what  I  am  selling. 

Ingratitude  a  Human  Trait 
As  to  the  fourth  argument,  that  of 
the  proverbial  ingratitude  of  credit  cus- 
tomers, I  would  say  that  this  again  ap- 
plies more  to  the  abuse  than  the  use  of 
credit.  If  you  allow  a  customer  to  get 
into  debt  to  you  deeper  than  he  legitim- 
ately should,  even  if  he  begs  for  the  line 
of  credit.  ho  will  while  paying  off  slowly 
and  painfully,  very  often  acquire  a 
grudge  against  you  that  he  cannot  quite 
explain  to  himself  but  which  carefully 
analysed  is  a  realization  that  you  should 
not  have  lot  him  go  beyond  his  means. 
On  the  other  hand  a  firm  refusal  of  un- 
reasonable credit  extension,  giving  rea- 
sons and  letting  the  customer  see  how 
it  is  to  his  own  advantage  to  try  and 
meet  his  obligations  as  they  mature,  will 
usually  result  in  makine  ultimately  a 
firm  friend  for  the  store? 

In  the  first  instance  you  are  making  a 
favor  out  of  credit  extension  and  who 
likes  having  to  accept  a  favor?  Admit 
'hat  you  yourself  feel  a  little  grudge 
down  in  the  bottom  of  your  heart  to- 
wards the  party  from  whom  at  some 
time  or  other  you  have  been  obliged  to 
accept  a  favor,  particularly  if  he  is 
jriven  to  remind  you  of  it  a  little  once 
in  awhile0  Often,  sometimes  subcon- 
sciously, this  is  the  line  of  thought  fol- 
lowed by  your  customer  and  when  his 
load  of  debt  is  finally  cleared  it  usuallv 
but  little  to  crystallize  that  s-;b- 
real     or 


fancied  grievance  and  you  lose  your  cus- 
tomer. Ingratitude,  surely,  but  be  fair. 
Have  you  never  acted  in  a  similar  way 
under  similar  circumstances  and  did  you 
not  often  make  this  customer  feel  his 
obligation  to  you  by  your  method  of 
waiting  on  him,  or  in  service  given. 
Give  Credit  on  a  Business  Basis 
On  the  other  hand  credit-giving  on  a 
business  basis  is  not  granting  a  favor. 
It  is  a  transaction  entered  into  with 
equal  willingness  by  both  parties.  One 
expects  to  make  a  profit  out  of  the 
transaction,  the  other  has  the  use  of 
his  money  for  a  week  or  a  month  and 
the  added  convenience  of  the  credit  ac- 
count, where  orders  can  be  placed  most 
conveniently  by  phone  or  messenger. 
Here  there  is  mutual  satisfaction  and 
there  being  no  room  for  the  merchant 
feeling  that  the  customer  is  under  obli- 
g-a'ion  to  deal  with  him,  he  will  exert 
himself  to  please  and  will  easily  hold 
this  trade. 

Proper  Credit  Giving  Encourages 
Thrift 
The  fifth  argument  that  of  credit  en- 
couraging lack  of  thrift  can  only  be 
answered  by  a  flat  denial.  I  have  found 
one  of  the  reasons  why  my  credit  cus- 
tomers prefer  doing  business  on  that 
basis  is  that  they  have  acquired  the 
Savings  Bank  habit.  They  prefer  to 
pay  their  bills  out  of  their  monthly  pay 
and  deposit  the  balance  knowing  that 
they  can  get  Avhat  supplies  they  want 
until  next  day  without  having  to  touch 
their  savings.  Allowing  a  customer  to 
run  himself  head  over  ears  in  debt  dis- 
courages thrift  but  then  that  is  not 
credit  giving;  that  is  just  plain  foolish- 
ness. 

Credit  Business  More  Stable 
And  now  let  me  briefly  give  a  few 
further  reasons  why  I  favor  a  sane 
credit  business.  My  business  is  more 
stable.  I  know,  whether  the  cash  por- 
tion fluctuates  or  not.  that  the  great 
bulk  of  my  customers  will  give  me  about 
the  same  amount  of  business  month  in 
and  month  out,  and  I  can  reckon  accord- 
ingly when  buying  or  making  financial 
arrangements. 

A  Credit  Customer  Buys  More 
Then  it  is  a  fact  I  have  proved  time 
and  time  a?ain  that  you  can  sell  a  cus- 
tomer more  when  running  an  account 
than  when  she  pavs  cash.  I  say  proven 
because  time  and  atrain  when  a  charge 
customer    who     has     been     leaving     me 


monthly  say  $30  or  $35  comes  and  says 
she  is  going  to  pay  cash  henceforth  al- 
though she  will  still  deal  with  me  as 
usual  (you  all  know  that  line  of  talk) 
I  have  instructed  that  careful  track  be 
kept  of  the  cash  business  secured  from 
thenceforth  and  seldom  indeed  has  it 
amounted  to  more  than  50%  of  the) 
business  previously  secured.  In  conse- 
quence I  always  hate  to  hear  a  good  cus- 
tomer talk  cash. 

But  it  will  be  said  you  are  talking  in 
circles  and  this  shows  that  paying  cash 
encourages  thrift.  Well  as  retailers  we 
are  not  overly  anxious  to  encourage  ex- 
cessive thrift  anyway  but  the  real  truth 
is  that  it  is  the  mail  order  houses  that 
are  getting  the  encouragement,  not 
thrift.  I  do  not  believe  in  these  in- 
stances that  the  customer  buys  less  in 
the  aggregate.  I  get  less  of  it,  that  is 
all;  and  usually  the  mail  order  concerns 
are  getting  some  of  the  money  that 
once  a  month  I  tucked  away  into  my 
cash  box. 

And  this  brings  me  to  my  main  rea- 
son of  all,  that  of  using  credit  as  one 
means  of  fighting  that  "monster  of  such 
frightful  mien"  the  mail  order  business. 
I  am  more  and  more  convinced  that  the 
ohief  hope  of  the  small  town  merchant 
in  fighting  this  menace  to  his  business 
is  to  keep  alive  the  personal  element. 
Let  your  personality  be  felt,  and  there 
is  no  way  that  you  can  keep  in  closer 
touch  with  your  customers  than  through 
their  opening  an  account  with  you.  You 
are  able  to  learn  more  of  their  likes  and 
dislikes  and  are  able  in  so  many  ways 
to  let  the  service  of  your  store  reach 
them. 

Once  again  the  old  trite  saying  can- 
not be  too  often  repeated:  "Do  not  let 
the  use  of  credit  be  confused  with  the 
abuse  thereof." 


conscious    thought    into     some 

SOME    OF   YOUR   STAFF   WILL   WANT   TO    STUDY    THE    COTRSF.    ON 


WHAT  DISCOUNT  SHOULD  EM- 
PLOYEES RECEIVE? 

(Continued  from  page  22.) 

Kamloops,  B.C. — I  believe  it  would  be 
much  more  satisfactory  to  give  a  dis- 
count off  the  retail  price  than  to  have  a 
percentage  added  to  the  cost  price;  but 
as  to  what  amount  this  discount  should 
be  is  a  question  that  is  entirely  up  to 
each  merchant  to  decide  for  himself. 
The  discounts  that  we  allow  are  15  per 
cent,  on  dry  goods  and  kindred  lines,  and 
1V2  per  cent,  on  groceries. — The  Hud- 
son's Bay  Company. 

Edmonton,  Alta.— We  are  in  the  whole- 
sale business,  and  not  in  the  retail.  We 
make  a  practice  of  selling'  our  employees 
at  the  same  pi'ice  as  we  do  to  the  trade. 
We  consider  it  good  business,  as  it  helps 
the  employees,  and  is  no  particular  ex- 
pense  to  us  more  than  the  annoyance  of 
selling  goods  in  small  quantities. — 
Revillon  Wholesale,  Limited. 

Nelson,  B.C. — We  consider  that  10  per 
cent,  on  cost  results  in  a  loss,  as  the 
overhead   expenses   are   more   than   this. 

Vancouver,  B.C.— Wo  allow  a  discount 
to  our  employees  of  15  per  cent,  off  the 
selling-  Drice  with  the  exception  of  goods 
sold  at  special  sale  prices,  and  on  which 
there  i«  no  discount  allowed.— The  Hud- 
f-o^s'    Bav    Company. 
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MARKET   REPORTS 


THE    MARKETS    AT    A    GLANCE  The    ravages    of    German    submarines 

THE  sensational   drop   in   cotton   last   month   has  been  on  coastwise  shipping  is  having  some  ef- 

followed  bv  a  slight  upward  swing  and  a  firmer  show-  fec*  upo"  t]^  cott™  ™arket  and  a!ready 

ing.     It  is  significant  that  while  the  raw  cotton  market  ^f^  £>£  -  ^coTton 

has  been  unsteady,  prices  of  manufactured  lines  have  in-  on  the  Atlantic  coast. 

creased  from   $27  to   $29.50.     Submarine   ravages  on  the  Jobbers  are  short  on  many  lines  of 

Atlantic  coast  have  decreased  the  price  of  cotton  $3  per  cotton  goods  owing  to  the  inability  of 

bale.  the   mills   to   deliver.     Greater   difficulty 

An  increased  wool  clip  of  25  per  cent,  is  expected  this  is  anticipated  in  getting  lines  of  cotton 

vear.     Wool  is  now  moving  rapidlv  to  market,  and  high  *«oods  which  are  in  greatest  demand. 

prices  are  being  obtained  at  outside  buying  points.    Cana-  Optimistic  reports  of  the  condition  of 

.„,                 ,    .     ,   r       -•.            X       j  V      .,_  t,      ,  the  new  cotton  crop   in  the   South  have 

dian  prices  will  be  regulated  by  those  fixed  in  the  Boston  been  j      ely  responsPible  for  the  firmnes& 

market.  Fine  yarns  are  very  scarce.  reflected  in  the  market.  Present  stocks 
Prices  have  advanced  twenty  per  cent,  on  Georgette  0f  cotton  in  the  South  have  been  ex- 
crepes  and  crepes  de  Chine,  with  a  distinct  shortage  pre-  ceeded  many  times  in  the  past  though 
vailing.  Silk  and  cotton  poplins  are  in  big  demand  at  the  the  present  outlook  for  this  year  is  good, 
present  time,  and  U.S.  manufacturers  are  having  great  Stocks  during  the  fall  months  are  ex- 
difficultv  filling  orders.  The  Japanese  raw  silk  market  has  Pected  t0  be  about  e(iual  to  the  months 
a    strong    tone,    while    importations    into    Canada    remain  jJ140ctober'  November    and    December, 

"11,         ,                      ........                               ,     ,    „  An    investigation   of   the   cotton    mar- 
ine shortage  of  linen  is  being  compensated  for  in  many  kets  at  New  York   and   New   Orleans 
cases   by   the   substitution   of   cotton.      The    increase    in    flax  Js  expected  to  be  made  immediately  by 
production  is  not  expected  to  adjust  matters  for  some  time  the  United  States  Department  of  Agri- 
to  come.  culture. 

Further  advances  in  linoleum  and  floor  oilcloth  prices  The  increase  of  twenty-five  per  cent, 
have  been  effected.  The  British  Government  embargo  on  in  freight  rates  in  the  United  States  will 
canvas  for  export  is  interfering  with  the  manufacture  of  be  added  to  the  cost  of  cotton  in  Canada 
ci  *  a  -1  i  J.-L  Ti.  •  j.  i  j.i  j.  either  in  the  raw  state  or  manufactured, 
linoleums  and  floor  oilcloths  It  is  not  expected  that  any  but  while  the  increased  freight  charges 
printed  linoleum  will  be  made  for  some  time.  may  be  refiected  to  some  extent  in 
Prices  of  hides  have  been  fixed  in  the  United  States  for  cheaper  lines  of  cotton  goods,  it  is  ex- 
three  months  as  an  experiment.  The  establishment  of  pected  that  the  increase  will  be  reflected 
maximum  prices  for  leather  and  a  standard  national  show,  seriously  in  the  dry  goods  trade. 
to  be  known  as  the  "Liberty"  shoe,  is  expected  to  follow  TMPRFASFD  CT  TP 

Many  advances  have  taken  place  in  small  wares  during  Wool    Clip    Expected    to   Exceed    Last 

the  month.     Difficulty  in  securing  steel  is  responsible  for  Year's  c,iP  by  25  per  Cent.— Eme 

another  advance  of  25  per  cent,  in  prices  of  needles.    Those  Yams  Scarce 

needles  which  formerly  came  in  packages  of  25  are  now  W00^  shearing  is  now  well  under  way 

coming  in  packages  of  9    and  Jobbers  expect  this  will  soon  £  ^  SSSSSt*  p^Tnf abot 

be  decreased  to  6  needles  to  a  package.      Mending  wool  that  of  last  year     The  clip  is  now  at 

will  cost  15c  a  skein.     The  torpedoing  of  numerous  ship-  its  height  and  wool  is  moving  rapidly  to 

ments  has  been  largely  responsible  for  the  big  increase  in  market.    High  prices  are  being  paid  at 

prices  of  small  wares.  outside  points,  being  in  excess  of  prices 

paid  in  the  larger  centres. 

Canadian    wool    prices    will    be    regu- 

COTTOX      HIGHER                     May  29 30.10c  lated  by  the  price  ruling  on  the  Boston 

June    3 29.00c  wool    market.     While    this   is'  somewhat 

Takes    I  pward    Swing    from    27.50c    to               june    4 29.50c  indefinite,  it  is  declared  by  wool  dealers 

29.50c— Cotton  Crop  in  Good                         june    6 29.90c  that   the   U.   S.   prices  are  not  expected 

Condition  Though  the  raw  cotton  market  has  to  warrant  prices  in  Canada  as  high  as 
COTTON. — Following  the  sudden  drop  fluctuated  greatly  during  recent  days,  the  range  from  63c  to  69c  on  unwashed 
of  raw  cotton  from  36.20c  for  spot  mid-  r rices  of  manufactured  cotton  have  re-  basis,  as  outlined  last  month. 
dlings  to  27.50c,  as  outlined  last  month,  mained  firm  and  in  some  cases  have  Prices  having  been  fixed  in  the  Boston 
prices  have  again  taken  an  upward  swing  advanced  almost  15  per  cent.  Cotton  mills  market  and  prices  of  imported  British 
and  show  greater  firmness.  This  is  evi-  are  still  being  operated  to  capacity  and  Australian  wools  being  automatic- 
dent  in  the  recent  trend  of  the  market  though  labor  is  scarce  and  the  demand  ally  fixed  by  the  wool  commission  there 
for  middling  uplands  as  follows:                   for  harvesters  is  draining  many  mills.  is  not  much  room  for  fluctuation.    It  is 

CLERKS    POSTED    ON    MARKET   CONDITIONS    CAN    EXPLAIN    WHY    PRICES    ARE    SO    HIGH. 
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thought  more  of  the  Canadian  wool  clip 
will  be  bought  by  the  Canadian  manu- 
facturers this  year  than  was  the  case  last 
year  when  it  was  reckoned  that  90  per 
cent,  of  the  Canadian  clip  went  to  the 
United  States. 

There  is  a  rumor  that  practically  all 
shipping  will  be  removed  from  the  Pacific 
in  order  to  make  good  submarine  rav- 
ages. In  the  face  of  these  uncertainties 
it  would  appear  wise  on  the  part  of  the 
Canadian  manufacturers  to  try  in  so  far 
as  possible  to  retain  the  larger  part  of 
the  Canadian  clip  in  this  country. 

Fine  yarns  such  as  are  used  in  cash- 
mere hosiery  and  fine  grades  of  under- 
wear are  also  still  very  scarce. 

LINEN  SCARCE 

Jobbers  Short  on  All  Linen  Commodities 
—Flax  Crop  Will  Not  Help  Situa- 
tion for  Some  Time  Yet 

WHILE  efforts  are  being  made  to  in- 
crease the  flax  grown  in  Canada,  it  is 
not  expected  that  such  increased  produc- 
tion will  materially  assist  in  reducing 
the  great  scarcity  of  linen  in  Canada 
for  some  time.  It  must  be  remembered 
that  Canada  has  always  imported  large 
quantities  of  linen.  Cotton  is  taking  the 
place  of  linen  in  many  manufactured 
commodities  and  jobbers  report  that  cus- 
tomers are  falling  in  with  the  substitu- 
tion. Cotton  damasks  and  towellings  are 
now  predominating  the  market  in  these 
lines.  It  is  significant  that  jobbers  are 
now  paying  more  for  cotton  goods  than 
was  paid  for  linen  prior  to  the  war. 

LINOLEUMS  UP 

New    Prices    Show    Further    Increase    in 

Linoleums — Government   Takes 

Over  Big  Jute  Supplies 

NEW  price  lists  on  linoleums  and  floor 
oilcloths  have  been  issued  showing  a  still 
further  advance.  Prices  now  askd  by 
jobbers  are  as  follows: 

Linoleum,  E  quality,   16/4    90c 

Linoleum,  E  quality,     8/4    80c 

Floor  Oilcloth  No.  3,  quality  4/4 51c 

Floor  Oilcloth,  8/4 50c 

Canadian  mills  are  entirely  sold  out 
of  many  lines  of  linoleums,  notably  the 
16/4  and  8/4.  The  embargo  by  the  Brit- 
ish Government  on  canvas  for  export  is 
further  interfering  with  manufacture, 
and  mills  are  unable  to  resume  the  manu- 
facture of  many  lines  on  this  account. 
Canadian  mills  do  not  expect  to  be  able 
to  make  printed  linoleum  for  some  time 
to  come. 

In  carpets  and  rugs,  it  is  noteworthy 
that  prevailing  prices  offered  by  Cana- 
dian mills  are  25  per  cent,  cheaper  than 
those  of  the  English  and  United  States 
mills.  Some  of  the  larger  Canadian 
stores  are  buying  up  odd  lines  from 
wholesalers  and  are  thus  assisting  job- 
bers to  clear  out  many  such  lines. 

HIDE  MARKET 
STEADY 

Good   Hides  Soon  Expected  on  the  Mar- 
ket— U.  S.  Prices  on  Hides  Fixed 
For  Three  Months 

OPERATIONS  in  hides  are  restricted  as 
the  more  desirable  grades  are  well  clear- 
ed.   Consumption  is  not  heavy  and  there 

YOUR    EMPLOYEES 


is  not  a  big  delivery  of  hides.  Good  hides 
will  soon  be  on  the  market.  No  depar- 
ture from  the  steady  prevailing  prices 
of  the  past  months  is  expected  for  some 
time.  Tanners  are  awaiting  with  interest 
the  decision  of  the  United  States  Gov- 
ernment with  regard  to  the  regulation 
of  leather  prices. 

Ordinary  run  of  No.  2  manufacturers' 
sole  is  quoted  at  about  46c  with  prices 
running  up  to  57  and  58c  for  choice  heavy- 
selections  of  No.  1. 

In  the  United  States  prices  for  hides 
have  been  officially  fixed  for  an  experi- 
mental period  of  three  months  and  it  is 
expected  that  the  next  step  will  be  the 
fixing  of  maximum  prices  for  leather. 
The  establishment  of  a  standard  national 
shoe  may  be  expected  to  follow  this 
action. 

THREAD 
UNCHANGED 

Drop    in    Cotton    Prices    Keeps    Thread 

Market  Steady — New  York 

Prices  Higher 

NO  change  has  taken  place  in  the  price 
of  cotton  thread  in  recent  weeks  and 
prices  are  being  firmly  held.  Jobbers 
report  that  prices  of  thread  in  New  York 
are  much  higher  than  in  Canada.  The 
drop  in  the  price  of  cotton  is  expected 
to  preclude  any  advance  on  cotton  threads 
for  a  time,  though  the  submarine  rav- 
ages on  the  Atlantic  coast  may  affect  the 
thread  market  before  long. 

SMALLWARES  UP 

Needles  Up  25  per  Cent. — Mending  Wool 

Situation  Serious — Hairpins  Are 

$12  per  Gross 

ANOTHER  advance  of  25  per  cent,  has 
been  made  on  prices  of  needles.  Diffi- 
culty in  securing  steel  is  the  factor  re- 
sponsible in  this  connection.  Needles  are 
now  being  put  up  in  9,  12  and  15  needles 
per  pkg.,  and  jobbers  expect  shortly  to 
have  6  needles  per  pkg.  Needles  are 
oosting  the  jobber  $2.50  per  thousand 
to-day. 

The  mending  wool  situation  is  serious. 
English  skein  which  formerly  cost  $5.40 
now  costs  $8.59  laid  down  in  Canada, 
with  the  jobber  taking  responsibilty  for 
any  advances  in  the  cost  of  dye,  labor, 
etc.  The  price  of  mending  wool  will 
be  15c  a  skein. 

Hairpins  have  undergone  an  advance 
of  400  per  cent,  during  the  war.  In  40 
pin  boxes  these  hairpins  will  sell  to  the 
retailer  at  $12  per  gross.  Buttons  have 
increased  40  per  cent,  in  the  past  three 
months.  Celluloid  goods  are  still  fairly 
steady. 

SILK  FIRM 

Some   Lines    Advance   Twenty   Per   Cent. 
— Deliveries  Delayed 

THE  general  trend  of  the  raw  silk  and 
manufactured  silk  markets  is  firm.  An 
advance  of  twenty  per  cent,  in  prices  of 
Georgette  crepes  and  crepe  de  Chines 
has  followed  upon  the  reported  shortage 
of  these  lines,  as  outlined  in  the  last 
issue  of  DRY  GOODS  REVIEW.  Many 
lines  of  silks  are  almost  unobtainable, 
notably  stripes.  Silk  and  cotton  poplins 
are  in  big  demand  at  +he   present  time. 


Fancy  silks  in  checks  and  stripes  axe 
active  though  the  market  is  fairly  bare. 

The  question  of  obtaining  che  neces- 
sary supplies  with  which  to  fill  orders 
already  placed  is  the  difficulty  which  is 
affecting  tht  manufactured  silk  trade  of 
the  United  States  at  present.  Prior  to 
the  last  army  draft  there  were  just 
about  enough  weavers  to  man  the  looms, 
and  though  girls  are  now  being  used  to 
replace  men  drafted  it  is  felt  that  this 
makeshift  will  not  solve  the  problem. 

During  the  month  the  Japanese  raw- 
silk  market  developed  a  strong  tone.  The 
higher  grade  raw  silk,  what  is  known  as 
Double  Extra  Cracked  Kansai.  is  now- 
quoted  $7.40  as  compared  with  $6.65  a 
month  ago.  In  consequence  all  silks 
are  very  firmly  held  on  the  New  York 
market  and  advances  have  taken  place 
in  a  great  many  lines.  In  addition  to 
the  increased  price  of  the  raw  material, 
manufacturing  costs  are  continually  on 
the  jump  and  the  latest  is  the  demand  of 
the  silk  dyers  for  a  20  per  cent,  increase 
in    wages. 

Importation  of  silk  from  Japan  re- 
mains difficult.  Shipping  space  is  lim- 
ited and  the  uncertainty  is  further  agi- 
tated bv  continuous  reports  of  embar- 
goes. Stocks  on  hand  are  not  large  and 
there  are  no  wide  varieties;  as  a  result 
prices  are  firmly  maintained. 


BLIGHTY  TWEEDS 

THE  problem  of  providing  suitable  em- 
ployment for  the  returned  soldier  is  en- 
gaging the  serious  attention  of  all  the 
warring  nations.  In  an  effort  to  solve 
this  problem  in  England  an  organization 
has  been  formed  which  is  self-supporting 
and  entirely  independent  of  aid  from 
either  state  or  charity,  and  therefore 
doubly  valuable.  Looms  are  provided  for 
the  weaving  of  "Blighty  Tweeds,"  and 
the  work  is  done  entirely  by  the  return- 
ed heroes  who  are  first  instructed  by  the 
society.  The  finest  yarns  are  used,  anJ. 
ideal  tweeds  for  men's  and  women's  gar- 
ments are  turned  out.  Every  piece  of 
cloth  bears  the  name  of  the  man  who 
wove  it — a  return  to  the  good  old  days 
when  each  workman  was  an  artist  and 
proud  of  his  handiwork. 

COMMERCIAL  WAR  "BOOM" 

REGARDING  the  popularity  which  vel- 
vets and  flushes  of  all  kinds  will  no 
doubt  achieve  next  Fall  and  Winter 
owing  to  the  prices  and  scarcity  of  wool 
goods,  it  is  interesting  to  note  that  the 
largest  silk,  sewing  silk,  and  velvet  pro- 
ducing mills  in  the  world  are  located 
at  Bradford,  in  England.  The  floor- 
space  measures  77  acres  and  the  firm 
claim  that  they  have  kept  up  their  full 
range  of  shades  throughout  the  war  pe- 
riod and  have  no  fear  of  failing  in  dye- 
wares  when  the  "boom"  comes. 

When  a  firm  of  that  size,  users  of  dyes 
to  such  an  extent,  and  in  such  close 
proximity  to  Germany,  refer  to  the  after 
war  period  as  a  "boom"  there  seems  lit- 
tle doubt  that  the  "commercial  war" 
which  is  prophesied  will  allow  that  big 
and  sudden  drop  in  prices  generally 
which  some  in  the  trade  are  expecting. 
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WESTERN  TRADE  EXPANSION 

LT.  WALLS,  general  sales  manager  of  the 
•  Manitoba  Rolling  Mills  Company,  writing  in 
the  Winnipeg  Fre<  Press  recently  on  "A  Basis  for 
Western  Trade  Expansion,"  lays  down  the  principle 
that  if  tirade  must  expand  in  the  Western  Provinces 
there  must  be  co-operation  <>n  the  part  of  its  business 
men.  This  co-operation,  lit'  claims,  is  particularly 
-  iry  on  the  part  of  competitors.  Business  in- 
tegrity and  fair  dealing  at  all  cost-  arc  essentials  of 
co-operation.  He  calls  attention  to  the  fact  that  one 
of  the  most  regrettable  fact-  of  business  life  to-day  is 
lack  of  candor  between  business  men.  especially  if 
they  \>v  competitors. 

Business  organization  on  the  part  of  individual 
firms  i-  another  important  point  dealt  with  in  so  far 
as  expansion  of  Western  trade  i-  concerned.  The 
mosl  successful  businesses  of  to-day  are  the  best 
organized,  lie  declare-,  and  in  such  undertakings  we 
find  a  high  degree  of  departmentization  or  specializa- 
tion. 

These  are  two  very  important  fundamental  prin- 
ciples for  the  expansion  of  trade  in  any  country  — 
co-operation  and  organization,  and  they  have  not 
been  put  into  effect  in  the  dry  goods  trade  to  the  ex- 
tent that  they  are  necessary.  In  fact  it  would  appear 
from  a  "lance  at  the  newly-elected  officers  of  the  Re- 
tail .Merchant-'  Association  that  dry  goods  men  are 
not  the  leaders  in  these  principles  that  they  should  be, 
and  are  not  keeping  pace  with  other  lines  of  retailing. 
There  i-  no  reason  from  the  social,  intellectual  or 
any  other  j>oint  of  view  why  dry  goods  men  should 
not  exercise  more  co-operation  in  their  own  towns 
and  al-o  throughout  the  trade  than  they  do.  It  is 
-imply  a  matter  of  will  power  in  forcing  one-elf  out 
of  a  rut. 


that  another  heavy  buying  season  is  almost  at  hand 
and  the  trade  is  fed  up  on  report,-  telling  them  at  one 
time  that  there  is  urgent  need  of  buying  heavily 
while  prices  are  so  and  so,  and  at  another  time  that 
they  should  keep  their  stock  down  in  view  of  possible 
coming  events  easting  their  shadows  before.  This 
news,  which  will  be  given  as  stated,  will  be  the  latest 
authentic  market  reports  of  importance  secured  each 
month  just  in  time  to  be  printed  in  the  last  form  of 
the  issue.  The  great  majority  of  our  readers  are 
already  familiar  with  the  importance  of  the  authentic 
reports  which  they  get  each  month  in  our  regular 
market  department,  and  the  editors  feel  that  this 
new  service  will  he  looked  for  eagerly  each  month. 


BUYERS'  MARKET  GUIDE 

READERS  of  DRY  GOODS  REVIEW  will  find 
at  the  back  of  this  issue  and  in  a  similar  loca- 
tion monthly  henceforth  an  item  which  will  he  of 
supreme  importance.    Especially  is  this  the  case  now 

CUSTOMERS    JUDGE    YOUR    STORE    BY    THE    K 


A  WORD  TO  THE  STAFF 

JUST  now  when  many  travelers  are  out  with  their 
first  ranges  of  Fall  goods  is  a  splendid  time  for 
salespeople  to  pay  every  attention  to  the  points  which 
these  men  are  talking  about.  They  have  come  fresh 
from  the  factories  and  the  design  centres  and  have 
been  concentrating  their  attention  upon  Fall  goods 
for  some  weeks,  sizing  up  the  prospects,  markets,  and 
sources  of  supply  and  any  information  which  they 
can  give  it  will  be  well  to  keep  in  mind.  In  a  very 
few  weeks  customers  will  begin  to  make  plans  for 
their  Fall  clothing.  Indeed,  some  are  doing  so  even 
now.  With  the  prospects  of  another  Victory  Loan 
coming  along  some  time  in  the  Fall  or  Winter  sea- 
son people  who  make  their  plans  a  fair  time  ahead 
will  be  best  able  to  take  large  bonds  and  still  provide 
their  personal  requirements.  Therefore  be  ready  for 
and  encourage  them.  This  issue  of  DRY  GOODS 
REVIEW  is  bristling  with  information  which  has 
been  gathered  from  various  authoritative  sources  and 
the  present  is  not  too  soon  to  begin  putting  into  prac- 
tice improved  methods  of  disbursing  knowledge,  of 
meeting  customers,  of  disciplining  oneself  into 
higher  efficiency,  of  gaining  knowledge  of  the  vital 
facts  regarding  the  machinery  of  trade.  To  sales- 
people, department  and  store  managers,  then,  the 
present  issue  is  especially  commended.  The  next 
v.ill  be  the  special  Annual  Fall  Number, 

NOWLEDGE    AND    EFFICIENCY    OF    THE    STAFF. 


MEN'S  WEAR  SECTION 


_ 


WHY  CLOTHING  IS  HIGHER  GAEMENT  ""cturers  °°N- 

AH  Materials  Advanced  in  Price,  Some  as  Much  as  300%-And     2J-Sf22tS^SJSJS 

rnces  Still  Rising — Overhead  Expenses  Also  Greatly  Increased  \ention  of  the  National  Association  of 

Garment  Manufacturers  which  was  held 

IN    the    following-    table    are    listed    a  Since  these   shifting   prices   are   abso-       ^  the  Hotel  La  Salle>  Chicago,  U.S.A., 

few  of  the  materials  that  go  into   a  lntely  beyond  the  control  of  any  or  all       Mav  15"17-     Among  the  several  hundred 

suit  of  clothes,  giving  their  average  branches    of   the   clothing    business,   the      garment  manufacturers  that  were  pres- 

cost   before   the   war  as   compared   with  only  thing  to  do  i?  to  adjust  one's  self       ent  the  following  were  noticed  from  Can- 

their  average  cost  to-day.  and   one's    business    to    the    change    and       ada:      Chas-    Kitchen,    of    the      Kitchen 

Alpacas    $0.35  yd.     $0.65  yd.  remember  that  there  is  a  bright  silver       °vf  aJl  a"d  Shirt  Co.,  Brantford    Ont.; 

Buttons    1.00  gross    1.35  gross  lining  to  this  particular  cloud.  This  lies      J-  A-  Haugh,  of  the  Haugh  Manufactur- 

£*™  .•■•, ;,    -16yd-         -52yd-  in  the  fact  that  everyone  is  busy  these       inS  Co.,  Toronto;  C.  A.  Graham,  of  the 

Cotton  back  satin,  22      .45  yd.         .72%  yd.  ,          nTlH    fllmo=.t    PVprvonP     w      mnrp       Great     West     Garment     Manufacturing 

General  cotton  goods. Average  advance  from  days    and    almost   everyone      has      more                  Edmonton-    C     Fell     of    Hamilton 

150%  to  300%  money  to  spend  for  clothing  than  in  any       ^    '    rjUmonw>n>    <->■    ren,    or    namiiton 

Hair    cloth    18%  yd.     .33%  yd.  previous  times.                                                      Carhartt    Toronto;  H.  M.  Levine  of  The 

Holland  15  yd.  .50  yd.  Montreal  Shirt  and  Overall  Co.,  Mont- 
Inside  vest  linings  ...     .15yd.         .40yd.  real;    Mr.   Emery  of  the   King   Garment 

Linen   thread    2.00  1b         3.10  1b  ^^^^^        Co.,  Winnipeg;  Mr.  Corbett,  of  Hudsons- 

I'ant  pocket ings 11  vd.           .28  vd.  ^^^^^^^^^^^^^^^^^^^^^fli^H^H          ..      1                                   n      n      tt       1          t         -n 

Rubber   72%  lb.     1.05  1b.  ■        Pa^er,   Toronto;    P.    S.    Hardy,    L.      E. 

Sewing  silk  6.33  1b.  11.33  1b.  ■BH^H  Charron,  J.  L.  Amplement  and  P.  Gag- 
Silesia  08  yd.  .30  yd.  ^^f  ^^^H  non  of  Alphonse  Racine  Limited,  Mont- 
Silks     Average  advance  60%  <<fEr*t*.       ^^H                          real 

Silk    sleeve    linings....    1.15yd.         1.90yd.  ^^    ^*^581fclk.       ^H 

Sleeve    linings    15yd.         .42yd.  ^^f  /  4V       1     /-.".                          Many    interesting     matters    were    dis- 

Tapes  2.10  s] 1  L50  spool  EKi  .  VU^A  cussed  largely  in  connection  with  con- 
Wadding    6.50  bale    16.00  bale  I       _                                              ditions   that  had  arisen  since  the    war. 

Prices  are  still  rising.  Since  this  list  HL  -*•  jgfl  The  Canadian  manufacturers  seem  to 
went  to  press,  pant  pocketings  have  been  9b  jf&*  nave  Deen  impressed  with  the  business- 
quoted  $0.42!  As  there  has  been  so  much  Hf  jf^  like  way  that  the  Washington  Govern- 
talk  about  the  increased  cost  of  woolens  ^W^=^^  "^^B  ment  has  handled  many  of  the  problems 
it  is  interesting  to  know  just  what  these  JK^^  that  they  have  been  forced  to  face.  They 
increases  have  been.  The  following  fig-  fJW  -^r^B  have  tried  wherever  possible  to  call 
ures  are  authentic:  ^HV  •  ^H  practical  men  into  the  harness  and  where 
The  well-known  American  Woolen  this  has  been  done  their  advice  has 
Company  style  D3192  that  sold  for  fall,  ■  '  leal'y  been  considered.  For  instance,  a 
L914  -1  12%,  now  sells  for  $3.30.  HPaW  jBi  committee  of  three  garment  manufac- 
Style  9613  1  during  the  same  period  has  ¥*  ^JkiSzW  "  ^-  I  turers  that  were  asked  to  assist  the  Gov- 
advanced  from  $1.05  to  $3.25.  Standard  \fJM  ernment  in  preparing  certain  garments 
Kersey,  28  ounce,  that  sold  in  1914  for  iflfJ  V  *  ,  ^  I  drafted  the  patterns  and  had  made  in  a 
$2.50  a  yard,  sold  in  1917  for  $6.  No  Bf  model  factory  what  was  considered  the 
prices  have  been  quoted  on  this  fabric  V  perfect  garment  of  the  kind  desired, 
to  far  this  year.  All  the  mills  formerly  From  this  garment  500  patterns  were 
making  this  cloth  are  now  producing  ^Bte  Jp  made  and  sent  to  the  various  manufac- 
uniforra  fabrics.  Standard  clay  wors-  turers  throughout  the  country  who  were 
teds   that  sold  in  1914  for  $1.55  a  yarl,  JVJ                            tendering   on   same. 

sold  in  January  and  FeDruary  of  this  One  of  the  developments  that  arose 
yoai  for  $4.15.  Serges  that  soid  in  19 J  4  from  this  meeting  was  the  formation  of 
for  5L35  are  selling  L>-da/  at  $3.5'J  *£-..  a  Canadian  branch  of  the  association. 
Twelve-ounce  Thibets  that  so'.d  in  1911  It  was  felt  that  better  results  could  be 
foi  05  cents  sold  in  1017  for  $2.50.  No  gji'!.  secured  from  such  an  association  work- 
price  quoted  in  191S.  ing  in  harmony  with  the  larger  organ- 
Even  this  does  not  exhaust  the  list  ization  across  the  line.  The  prelimi- 
of  factors  that  have  increased  the  cost  of  naries  were  therefore  gone  through  with 
a  suit  of  clothes.  The  increase  in  price  H|  and  for  this  year  H.  M.  Levine  of  the 
of  all  foodstuffs  and  almost  every  neces-  w  Montreal  Shirt  and  Overall  Company 
sity  has  made  it  necessary  to  pay  higher  will  be  president,  with  Mr.  Emery  of 
wages,  while  income  taxes,  excess  profit  BMI^^BIBHBH  the  King  Garment  Co.,  Winnipeg,  Man., 
taxes  and  many  other  items  have  in-  as  secretary.  The  first  meeting  of  the 
creased  the  overhead  expense  of  doing  A  popular  model  from  the  wash  suit  new  association  will  be  held  in  Toronto 
business.  range.                                        in   September. 

YOUR   CLERKS  WILL    GAIN    IN    EFFICIENCY    BY    READING    DRY    GOODS    REVIEW. 
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Large  Stocks  of  the 

COMPLETE    "EMPIRE"    SERIES 

Ready  for  Shipment  at  Reasonable  Prices. 


With  the  Wool  Market  becoming  more  and 
more   strained    it   will   pay  you  to  buy  now. 

LEOPOLD  FRANK 

Established  1885 

1  and  2  ADDLE  STREET,  Wood  Street,  London,  E.C.  2. 
Reserve  Warehouses:  20  Addle  Street,  8-10  Aldermanbury  Avenue,  E.C.  2,  and  elsewhere. 
Leading  Specialty  Firm  for  large  stocks  and  best  values.     Supply  through  Wholesale  and  Export. 
Cables,  Leopoldini,  London.  Code,  A. B.C.,  5th  Edition. 

Phone  Central  3801 


TO    INCREASE    THE    EFFICIENCY    OF    VOIR    STAFF    IS    AN    IMPORTANT    WAR    DITY. 


STORE  DEVOTED  TO  MILITARY  OUTFITTING 

YYreyford  &  Co.,  of  Toronto,  Have  Branch  Store  of  This  Nature  at  Niagara-on-the-Lake- 
Changes  That  Are  Noticeable  in  This  Business  From  the  Early  Days  of  the  War 


IS  che  military  business  worth  while 
bothering  about  in  this  year  of  1918, 
or  has  the  time  gone  past  when  such 
lines  can  be  profitably  and  safely  handled 
in  the  men's  wear  stores  ?  Apparently 
it  depends  upon  the  locality  and  the  way 
the  business  is  gone  after. 

Wreyford  &  Co.,  who  have  been  oper- 
ating military  supply  stores  throughout 
the  province  ever  since  the  commence- 
ment of  the  war,  evidently  have  found  it 
to  be  paying  them,  as  they  have  recently 
opened  a  new  branch  at  Beamsville  to 
serve  the  men  from  the  Flying  Corps 
that  will  be  stationed  there  this  Summer, 
and  are  still  carrying  on  their  stores  at 
Niagara-on-the-Lake  and  the  two  To- 
ronto branches. 

A  representative  of  DRY  GOODS 
REVIEW  recently  visited  the  store  at 
Niagara  and  talked  the  question  over 
with  the  man  in  charge,  and  was  inter- 
ested in  finding  out  the  changes  that 
were  taking  place  in  the  trade  that  was 
being  done. 

Fancy  Lines  Not  So  Good 

"In  so  far  as  what  might  be  called  the 
fancy  end  of  the  game,"  we  were  told, 
"that  is  such  lines  as  badges,  buttons  and 
emblems,  the  business  is  not  nearly  what 
it  has  been.  This  is  easy  to  account  for, 
for  several  reasons.  The  novelty  of  the 
war,  of  uniforms,  of  the  whole  business, 
in  fact,  has  worn  off.  Girls  are  not  so 
busy  collecting  these  emblems  from  their 
friends  in  khaki  as  they  were  in  1914  and 
1915.  Then,  too,  there  is  a  slight  ten- 
dency on  the  part  of  some  of  the  drafted 
men  to  feel  that  what  the  Government 
will  not  give  them  in  the  way  of  equip- 
ment they  will  do  without.  In  conse- 
quence, where  we  used  to  buy  a  great 
gross  at  a  time  of  many  of  these  lines, 
we  now  buy  single  dozens  and  sometimes 
even  less.  In  one  way  we  are  better 
pleased,  as  this  was  the  one  line  that  was 
usually  added  by  everyone  carrying 
military  supplies  where  the  greatest 
danger  of  loss  really  existed  if  the  end 
of  hostilities  came  suddenly,  as  prac- 
tically all  other  lines  could  eventually  be 
sold  to  civilians." 

Polish  Men  Spenders 

Business  in  Niagara  has  been  greatly 
helped  all  Winter  by  the  location  there 
of  the  Polish  Legion,  largely  recruited  in 
the  United  States  and  being  trained  for 


s*&  tar. 


service  by  the  French  and  British  offi- 
cers jointly.  These  men  are  all  volun- 
teers and  nearly  all  have  plenty  of 
money,  although  their  pay  is  insignifi- 
cant, they  being  paid  on  the  French 
basis  of  40c  per  day.  The  business  with 
these  fellows  has  largely  been  in  lines 
that  are  not  so  directly  military,  but  in- 
clude underwear,  gloves,  socks,  and,  in 
fact,  all  lines  of  regular  furnishings. 

Shorter  Time  in  Canada 

There  are  also  noticeable  other  changes 
in  the  business  that  is  being  done  in  this 
line.  The  men  are  not  being  left  in  Can- 
ada for  training  for  as  long  periods  as 
they  were  in  the  earlier  days  of  the  war. 
In  consequence,  they  are  always  coming 
and  going.  Wreyford  &  Co.  have  found, 
in  so  far  as  their  Niagara  store  is  con- 
cerned, that  it  takes  a  little  while  for 
newly  enlisted  or  drafted  men  to  find 
out  what  they  want,  and  they  are  only 
beginning  to  be  good  spenders  when  they 
get  notice  to  pull  out.  In  consequence, 
latterly  it  has  been  found  that  word  that 
a  detachment  is  pulling  out  for  overseas 
means  that  there  will  be  good  business 
for  a  couple  of  days,  as  most  of  the  men 
think  at  the  last  minute  of  some  stuff 
they  would  like  to  take  with  them. 

Wreyford  &  Co.  carry  quite  a  complete 
stock  in  their  Niagara  store,  and  there 
is  little  that  can  be  asked  for  either  in 
the  way  of  military  apparel  or  the  useful 
little  sundries,  such  as  shaving  supplies 
or  toilet  articles,  that  is  not  handled. 
One  line  that  has  proven  to  be  a  big 
thing  is  the  line  of  military  trunks  that 
are  sold,  of  course,  to  officers  only,  and 
which  are  usually  only  bought  at  the  last 
minute  when  the  officer  finds  he  is  or- 
dered overseas. 

To  sum  up,  this  firm  believes  that  there 
is  still  business'  to  be  done  in  supplying 
the  wants  of  the  men  in  khaki,  but  re- 
alize that  conditions  have  changed,  and 
that  it  will  be  more  along  the  line  of 
near  necessities  that  will  be  desired 
hereafter.  Moreover  the  method  of  lo- 
cating troops  in  large  camps  means  that 
the  business  will  never  again  be  the 
worth-while  line  it  was  to  stores  not  so 
advantageously  located. 


A.  W.  Caswell,  men's  furnishings,  Sas- 
katoon, Sask.,  has  been  succeeded  by 
Caswell's,  Ltd. 


TWO  KINDS  OF  SALESMANSHIP 

I  HAPPENED  to  be  on  a  shopping  trip 
with  friends,  one  day  recently,  and  saw 
two  excellent  examples  of  salesmanship 
— plus  and  minus.  Billy  had  to  have  a 
hat  and  mother  said,  "Let's  try  the 
'World,'  they  sell  everything  there." 

We  finally  found  the  children's  hats  in 
the  back  of  the  store,  where  children 
wouldn't  so  likely  be  stepped  on,  and 
where  huge  piles  of  clothing  would  hide 
them.  After  a  husky  "R.  F.  D.  No.  2 
type"  clerk  had  finished  a  lengthy  visit 
with  one  of  his  relatives,  he  decided  to 
give  us  his  attention.  My  friend  explain- 
ed that  she  wanted  a  hat  for  her  boy. 

"Something  about  a  dollar?"  the  clerk 
asked  in  a  this-is-a-small-sale  tone  of 
voice. 

Father  said,  "Never  mind  the  price, 
show  us  the  hat"  and  the  clerk  came  back 
with,  "Take  the  boy's  hat  off  —  what 
size?" 

I  could  see  father  getting  mad,  but  he 
picked  up  the  boy  and  sat  him  down  on 
the  top  of  the  glass  display  case.  Mother 
finally  selected  a  dollar  cloth  play  hat 
and  we  left  the  store. 

"Now,  let's  go  to  a  real  store  and  buy 
a  hat,"  was  all  father  had  to  say  as  we 
got  into  his  car.  We  went  down  street 
a  ways  and  into  a  store  father  selected. 

Everyone  looked  pleasant  and  a  cour- 
teous floor  walker  spoke  to  father's  boy 
and  personally  escorted  Billy  to  the 
children's  department  in  the  centre  of  the 
store.     We  followed. 

A  young  lady  picked  him  up  and  stood 
him  on  a  little  platform  with  a  protecting 
rail  about  it.  This  stood  directly  in  front 
of  a  narrow  display  case,  back  of  which 
was  a  mii-ror.  This  made  Billy  almost  as 
tall  as  Dad. 

Hats  ?  Well,  hats  must  have  been  her 
specialty,  for  she  had  a  fine  looking  hat 
on  the  boy  in  a  jiffy  and  had  him  admir- 
ing himself  in  the  mirror  behind  the  case. 

Price  wasn't  mentioned  until  father 
asked  the  price  of  a  dandy  little  Panama, 
and  he  paid  the  bill  like  a  good  sport.  The 
hat  was  worth  the  money  and  the  satis- 
faction of  good  service  was  worth  more. 
Mother  felt  it  was  too  much  money  to 
pay  for  a  boy's  hat,  but  it  was  certainly 
a  nice  store  and  the  young  lady  was 
pleasant  and  Billy  liked  her. 


MANY    SALES    ARE    MISSED    BY    CLERKS    NOT    KNOWING    THE    SELLING    POINTS    OF    GOODS. 


DRY    coons    K  E V 1  E W 


(gibing  prominence  to  J?ecfetoear 

Right  in  the  centre  of  the  store  of  R.  H.  &  J.  Dowler,  Windsor,  Ont.,  at  the  front 
entrance  stands  this  tie  circle  The  feature  of  same  is  the  large  stock  kept  on 
display  on  nicks  arranged  according  to  prices.    Underneath  also  entirely  under 

glass  is  carried  the  balance  of  the  stock.  Price  lin-es  are  kept  together  and  the 
display  rocks  arc  above  those  of  same  price  in  the  cases. 


CLERKS    LEARN    THE    SELLING    POINTS    OF    GOODS    HANDLED    BY     READING    THE       ADVERTISEMENTS, 


CANADA  SENDS  A  MESSAGE  TO  CHICAGO 

Frank  Stollery,  the  Toronto  Men's  Wear  Dealer,   Addresses   Men's   Wear  Association   of 
Chicago — Tells  Optimistic  Story  of  Business   Conditions  in  Canada 


AT  the  annual  banquet  of  the  Men's 
Wear  Association  of  Chicago,  at 
the  Hotel  La  Salle  on  April  24, 
Frank  Stollery,  the  well  known  Toronto 
men's  wear  dealer,  was  the  speaker  of 
the  evening.  He  gave  an  inspiring  address 
showing  how  business  had  fared  in  Can- 
ada during  three  years  and  a  half  of  war 
and  how  the  business  men  of  this  country 
had  risen  to  the  occasion  and  had  come 
through  with  flying  colors. 

In  opening  his  address,  Mr.  Stollery 
took  his  hearers  back  to  the  quiet  busi- 
ness conditions  that  existed  in  Canada  in 
the  latter  months  of  1913  and  the  early 
days  of  1914,  before  war  was  ever  dream- 
ed of,  but  when  economic  conditions  and 
bursting  of  the  real  estate  bubble  had 
started  what  turned  out  to  be  a  period  of 
real  hard  times  in  Canada.  Times  when 
men  did  not  know  where  to  go  for  work 
and  railway  corporations  and  similar  con- 
cerns were  hiring  all  the  laboring  help 
they  wanted  for  $1  per  day. 

Conditions    at   Commencement    of 
Hostilities 

"When  war  hit  us,"  said  Mr.  Stollery, 
"on  the  top  of  the  conditions  that  already 
existed,  the  world  rocked  in  chaos.  In  this 
particular  it  is  worth  while  remembering 
that  we  in  Canada  faced  a  situation  far 
different  than  you  in  the  United  States 
had  to  face  upon  your  entry  into  the  war. 
The  financial  markets  of  the  world  did 
not  know  how  to  adjust  themselves  to  the 
new  conditions.  Exchanges  everywhere 
closed  and  the  whole  business  world  was 
in  chaos.  When  your  country  entered  the 
war  the  same  conditions  did  not  exist. 
The  world  had  become  accustomed  to 
war  and  what  it  meant  and  it  was  already 
known  that  business  could  be  done  and 
successfully  done  even  under  the  shadow 
of  the  greatest  struggle  that  this  old 
world  has  ever  known. 

"In  the  latter  months  of  1914,  however, 
business  fell  away  sharply.  The  citizens 
of  Toronto  were  thinking  more  of  the 
bulletin  boards  than  they  were  of  buying 
merchandise.  In  fact  our  turnover  for 
these  months  showed  a  drop  off  of  30 
per  cent,  from  the  previous  year.  This 
forced  us,  after  a  couple  of  months,  to 
readjust  our  entire  business.  Wages  had 
to  be  cut,  all  possible  extraneous  expendi- 
tures had  to  be  done  away  with,  and  buy- 
ing  was  curtailed  with  the  idea  of  reduc- 
ing stock  and  getting  into  as  sound  a 
position  as  possible  to  meet  whatever  was 
ahead.  In  doing  this  it  seemed  the  wise 
policy  to  follow,  but  although  we  did  not 
realize  it  we  were  working  towards  the 
very  end  that  we  were  trying  to  avoid. 
When  orders  ceased  from  the  retailers, 
factories  had  to  shut  down  and  men  were 
turned  out  of  work  or  worked  under  re- 
duced wages,  and  in  consequence  they  in 
turn  were  unable  to  buy  wearing  apparel. 

"In  May,  1915,  the  bottom  of  the  slump 


appeared.  That  month  our  sales  showed 
a  50  per  cent,  drop  from  the  preceding 
year.  From  then  on,  however,  conditions 
began  to  change.  Munition  orders  began 
to  come  to  the  country.  People  began  to 
make  good  wages;  labor  became  scarce 
and  a  little  more  optimistic  feeling  be- 
came noticeable.  At  this  time  we  de- 
cided that  if  we  were  going  to  go  under 
we  would  at  least  do  so  prepared  to  do 
business.  We  reasoned  that  we  would 
have  to  have  stock  if  we  were  going  to 
continue  in  business  at  all,  and  saw  signs 
that  goods  were  going  to  become  scarcer 
and  much  higher  in  price.  We  started, 
in  consequence,  to  buy  and  other  large 
concerns  doing  the  same  before  long  the 
word  went  out  through  the  land  by  the 
mouths  of  the  commercial  travelers  that 
business  was  not  so  bad  after  all,  and 
orders  were  soon  rushing  in  for  merchan- 
dise in  such  a  manner  as  to  make  deliv- 
eries next  to  impossible. 

Matters  Take  Better  Turn 

"In  addition  it  must  be  remembered 
that  people  had  curtailed  all  through 
1914  and  the  early  part  of  1915.  They 
really  needed  goods  and  once  the  optim- 
istic feeling  got  abroad  that  wages  were 
going  to  be  good  and  work  plentiful  they 
started  to  buy.  As  a  result,  in  1916,  in 
spite  of  the  fact  that  thousands  of  men 
were  leaving  for  overseas  from  our  city 
we  finished  the  year  with  a  30  per  cent, 
gain  over  1915.  This  increase  in  business 
kept  up  through  1917.     We  were  selling 


One  of  the  double   breasted  models   that 

have  been  receiving  considerable 

attention. 


better  goods  to  an  even  larger  number 
of  customers.  In  1917  we  waited  on  50 
per  cent,  more  customers  than  in  1915, 
and  our  gain  in  volume  was  30  per  cent, 
over  the  best  year  we  had  ever  had  pre- 
viously, namely  1912." 

Toronto's   Enlistment  Figures 

Mr.  Stollery  then  laid  stress  upon  the 
number  of  men  that  had  been  taken  from 
Toronto  and  compared  what  similar  en- 
listment figures  would  mean  in  a  business 
sense  to  Chicago. 

Altogether  there  had  roughly  speaking 
gone  from  Toronto  about  60,000  men 
which  would  be  equivalent  to  300,000 
from  Chicago.  Of  these  about  10,000  had 
laid  down  their  lives  on  the  field  of  battle, 
a  list  which  would  have  to  be  increased 
to  50,000  from  Chicago,  to  be  in  the 
same  proportion.  From  the  whole  of 
Canada  there  had  roughly  speaking  been 
about  500,000  men  join  the  colors.  For 
the  United  States  to  suffer  as  propor- 
tionately as  big  a  withdrawal  of  their 
man  power,  at  least  7,500,000  would  have 
to  be  called  into  uniform.  Mr.  Stollery 
mentioned  these  facts  to  show  the  men's 
wear  dealers  of  Chicago  that  business 
would  still  be  done  even  if  still  more  and 
more  men  were  drafted  into  the  United 
States  army. 

Conditions  Which  Had  Helped 

Referring  to  the  various  conditions 
that  had  helped  to  keep  business  good 
during  these  latter  days,  Mr.  Stollery 
said: 

"Of  course  the  60,000  men  who  went 
from  Toronto  did  not  mean  that  we  lost 
in  its  entirety  that  much  business  as  the 
friends  and  relatives  of  these  men  still 
lived  in  the  city  and  they  continued  to 
buy  much  for  them,  even  after  they  were 
in  France,  and  send  it  over  to  them. 

"The  main  reason  for  increased  busi- 
ness, however,  was  the  high  scale  of 
wages  prevailing.  The  production  of 
munitions  and  other  articles  had  brought 
about  a  labor  shortage  and  in  conse- 
quence much  higher  wages.  Everybody 
was  working  and  receiving  more  money 
than  ever  before  in  their  history. 

"The  laboring  men  of  the  town  were 
working  in  three  shifts.  One  third  of 
their  time  working,  one  third  sleeping, 
and  the  remaining  third  spending.  Boys 
were  earning  men's  wages  and  spending 
like  men.  Before  the  war  started  boys 
would  come  in  and  buy  a  50c  cap;  now 
it  was  the  ordinary  thing  for  one  to 
come  in  and  spend  $2.50  for  one.  The 
higher  prices  in  themselves  naturally 
brought  a  bige-er  volume  without  any  in- 
crease in  overhead. 

"Since  the  war  started  the  larger  cities 
have  drawn  on  the  farm  and  suburban 
populations.  The  men  have  been  attract- 
ed to  the  city  by  the  high  wages  of  the 
factories. 

(Continued  on  page  95.) 


THIS     IS     THE     CLERKS*     EDUCATIONAL     NUMBER. 


SALESMANSHIP  IS  BECOMING  A  COMPREHENSIVE  SCIENCE 

Its   "Matter"  is   the  Experiences  of  People   Who  Sell— Their  Difficulties,  Ideals  and  Suc- 
cesses—Its "Method"  is  Both  Analytical  and  Synthetical  of  the  Facts  Brought  to 

Light  Daily. 

A  staff  represi  ntative  of  Dry  Goods  Review  attended  a  number  of  the  classes 
in  the  study  of  salesmanship  in  the  Robert  Simpson  Company's  store.  Below  is 
given  the  gist  of  the  discussions  and  an  outline  of  the  plans  for  the  course. 


THE  Technique  of  Selling,  Discus- 
sions of  the  Day's  Experience, 
Store  System,  Demonstration 
Sales,  Knowledge  of  Textiles  and  Gen- 
eral Merchandise,  Hygiene  and  Physical 
Education,  Arithmetic  and  English, 
Color  and  Design,  surely  there  is  in  these 
topics  and  all  that  they  involve  unlimited 
food  for  thought  for  the  modern  sales- 
person. Only  those  stores  which  have 
undertaken  some  sort  of  educational 
work  for  the  benefit  of  their  employees 
have  any  idea  of  the  value  of  such 
studies,  and  even  the  small  stores  could 
not  but  benefit  by  some  attention  to 
what  any  one  of  the  above  topics  con- 
tains for  the  advancement  of  its  own 
service  to  its  clientele.  Only  those 
salesmen  are  conscious  of  the  importance 
of  their  work  who  realize  that  salesman- 
ship is  a  science,  vitally  connected  not 
only  with  commercial  life  but  with  hu- 
man life,  for  all  the  topics  enumerated 
and  others  concerned,  too,  have  a  prac- 
tical and  direct  bearing  on  the  building 
up  of  human  character  and  on  the  solidi- 
fying of  home  and  society  in  the  one 
great  effort  to    SERVE. 

The  Robert  Simpson  Company,  To- 
ronto, some  time  ago  inaugurated  a  sys- 
tem of  educational  classes  which  has  a 
very  definite  place  for  every  one  of  those 
fields  and  in  addition  has  provision  for 
discussions  among  both  department  man- 
agers and  forewomen.  Classes  are  also 
held  for  waitresses,  elevator  boys,  maids, 
cashiers   and   all    other   non-productives. 

The  Simpson  Company  are  fortunate 
first  of  all  in  havinsr  at  the  head  of  their 
educational  work  Miss  M.  L.  Bollert, 
M.A.,  whose  splendid  success  as  superin- 
tendent of  the  Sherbourne  House!  Club, 
the  residence  for  young  women  employed 
by  the  store,  has  already  been  referred 
to  in  previous  issues  of  DRY  GOODS 
REVIEW.  Miss  Bollert  is  also  super- 
intendent of  the  Stores  Employment 
Office  for  women,  so  that  she  is  in  direct 
and  constant  relation  with  the  employees 
from  the  very  beginning  of  their  career 


with  the  store.  Associated  with  her  as 
the  instructor  of  salesmanship  is  an- 
other young  woman  with  the  best  kind 
of  practical  and  technical  experience — 
Miss  W.  E.  Co? ,  B.A.,  who  besides  being 
a  university  graduate,  and  a  graduate  of 
the  Boston  School  of  Salesmanship,  has 
had  the  opportunity  of  doing  the  actual 
selling  in  various  departments  of  stores 
in  Boston  and  New  York. 

The  classes  are  held  in  the  employees' 
rest  room — an  airy  room  on  the  fifth 
floor  of  the  store,  cheerily  and  comfort- 
ably furnished  with  wicker  chairs,  and 
tables,  chintz-covered  cushions  and  large 
couches,  window  curtains  to  match, 
palms  and  hydrangeas.  Adjoining  this 
room  is  the  employment  office  for  women 
and  girls,  and  next  in  order  is  a  fully 
equipped  class-room  for  the  technical 
studies.  Attendants  at  classes  are  pro- 
vided with  loose-leaf  note-books  conveni- 
ent for  handinsr  in  answers  to  questions 
based  upon  the  discussions. 
Store   Directory 

A  representative  of  DRY  GOODS  RE- 


VIEW dropped  in  at  one  of  Miss  Coe's 
classes  when  a  review  was  being  given 
on  a  previous  class  in  store  directory. 
A  young  lady  from  the  linen  handker- 
chief section  was  asked  what  she  would 
say  to  a  customer  who  asked  if  those 
were  all  the  handkerchiefs  they  had. 
"The  cheaper  ones  are  two  counters 
over,"  was  the  answer.  To  this  imme- 
diate exception  was  taken.  "Cheaper" 
is  one  of  those  words  which  have  to  be 
put  strictly  behind  the  bars,"  said  Miss 
Coe.  "A  preferable  expression  would  be 
'less  expensive,'  or  'cotton  handker- 
chiefs'. Customers  of  every  class  do 
not  like  anyone  to  insinuate  that  they 
are  looking  for  "cheap"  merchandise. 
Dignity  but  not  haughtiness  must  find 
place  in  a  good  saleswoman's  vocabu- 
lary as  well  as  in  her  manner." 

The  conclusions  for  proper  directing  of 
a  customer  as  decided  upon  were:  (1) 
Be  absolutely  accurate;  (2)  Use  as  few 
words  as  possible;  (3)  Direct  her  as  defi- 
nitely as  you  can  and  ask  someone  else 
if  you  are  not  perfectly  sure;  (4)  Direct 
her  courteously  always.     In  addition,  if 


SOME  THINGS  TO  REMEMBER 

"Some  expressions  often  used  by  salespeople  should  be  put  behind  the 

bars." 
"h'<>/)  constantly  in  yowr  mind  a  determination  to  prepare  for  the 

position  higher  up." 
"Tin   tactful  moment  for  closing  a  sale    each  must  learn  to  find  by 

her  own  method." 
"The  ideal  attitude  <,f  <i    safesiromuu    t>>    her    customer  is  that  of  a 

hostess  to  her  guest." 
"Personal  appearance,  attention  to  detail,  all  matter  nowadays.    Tht 

dignified,    well-groomed   business    woman  is  the  one  wh<>  is  in 

demand." 
"The  responsibility  of  salesmanship  is  threefold.    It  involves  duty  to 

the  community,  to  the  firm  and  to  oneself." 
"Our  centre  of  interest  is  always  the  customt  r." 
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a  customer  asks  for  something  sold  oti 
another  floor,  direct  her  to  the  elevator 
nearest  to  the  department  she  wants  so 
that  there  will  not  be  confusion  when 
she  gets  to  her  floor.  It  will  save  her 
perhaps  interrupting  at  the  critical  point 
of  a  sale  on  the  floor  to  which  she  goes. 
Where  two  grades  of  an  article  are  sold 
in  different  departments,  give  both  loc  i- 
tions.  For  example,  cuff  buttons  are 
sold  in  the  jewelry  department,  and  also 
in  the  notion  department. 

Meeting  a  Customer 

Some  points  in  actually  meeting  a 
customer  were  taken  up.  "Never  ask  a 
customer  what  she  wants  to  pay  for  an 
article."  This  was  especially  empha- 
sized. "If  a  customer  gives  you  of  her 
own  accord  no  clue  to  the  amount  she 
wishes  to  pay,  do  not  show  her  the  low- 
est priced  lines  first.  As  has  been  al- 
ready stated,  no  woman  wants  to  feel 
that  she  gives  the  impression  of  being 
able  to  pay  only  for  the  lowest  priced 
goods.  Again,  the  most  expensive  lines 
might  frighten  her,  therefore  it  is  best 
always  to  show  medium  priced  lines,  then 
those  more  or  less  expensive,  as  the  cus- 
tomer shows  interest. 

"In  addressing  a  fellow  employee,  first 
or  nick  names  are  words  which  must 
also  be  put  behind  the  bars.  Always  use 
Mr.,  Mrs.   or  Miss." 

"Show  an  interest  in  your  customer. 
Do  not  let  her  think  that  she  is  tire- 
some or  that  you  would  rather  be  doing 
anything  else  in  the  world  than  serving 
her." 

"Your  personal  appearance  is  impor- 
tant. Uniformity  of  dress,  which  has 
been  adopted  in  the  majority  of  stores, 
is  indicative  of  a  professional  standing 
which  it  is  your  privilege  to  live  up  to. 
Attention  to  detail,  to  neat  hair  dressing, 
to  clean  hands,  etc.,  are  all  things  which 
matter  very  materially  now.  The  dig- 
nified, well-groomed,  business  woman  is 
the  one  who  is  wanted  everywhere." 

"The  tactful  moment  for  closing  a  sale 
each  must  learn  to  find  by  her  own 
method.  She  'earns  when  to  speak  and 
when  not  to  speak  by  carefully  studying 
people.  She  must  keep  not  only  her  at- 
tention hut  her  interest  on  what  she  is 
doing.  She  learns  according  to  the 
amount  of  interest  she  takes  in  her 
work." 

"Is  the  incident  closed  when  the  cus- 
tomer says  'I  will  take  this?'  was  next 
put.  "The  final  goal  of  salesmanship  is 
not  so  much  to  sell  goods  as  it  is  to 
serve  the  customer.  When  a  sale  is 
closed,  keep  her  interested  while  the  par- 
cel is  being  wrapped,  or  while  you  ate 
counting  her  change.  The  ideal  atti- 
tude of  a  salerwoman  to  her  customer 
is  that  of  a  hostess  to  her  guest." 
The  Remark  Courteous 

In  making  an  introductory  address  to 
a  class  just  beginning  in  the  store  Miss 
Bollert  made  some  remarks  which  might 
well  serve  as  maxims  for  daily  guidance. 
"In  deciding  what  work  you  are  going 
to  do,  get  something  that  is  going  to 
make  you  happy  first  of  all."  - 
"We  will  do  everything  possible  to  help 
you  to   get  what   you   like.... No  sales- 


E in  ploy  ees'  Rest  Roo 


in 


Showing  the  comfortable  and  attractive  room  at  the  Robert  Simpson  Company 
where  employees  may  rest  during  their  noon  hour.  A  great  deal  of  knitting  and  read- 
ing goes  on  here  and  cards  on  the  walls  remind  the  occupants  that  loud  laughing  and 
noise  and  wastage  from  lunches  are  not  desirable.  The  room  is  also  used  for  the 
educational  classes  and  discussions,  except  in  the  case  of  regular  school  work,  for 
which   a   separate   class-room   is   provided. 


woman  needs  to  apologize  for  her  posi- 
tion as  such.  The  day  is  now  past  when 
it  was  considered  that  a  girl  needed  no 
brains  to  sell  goods.  Salesmanship  is 
receiving  more  attention  and  is  being- 
studied  scientifically  more  to-day  than 
any  other  phase  of  business. 

The   Ethics   of   a   Pretty    Hat 

"Though  your  work  is  primarily  for 
a  living,  it  is  also  a  real  service  to  the 
community.  Did  you  ever  think  that 
ethics  had  anything  to  do  with  a  pretty 
hat?  It  has.  You  know  how  much  bet- 
ter and  happier  you  feel  when  you  are 
conscious  of  looking  well  than  when  you 
know  you  have  on  something  old,  soiled 
or  unbecoming.  With  so  much  sorrow  at 
every  turn  it  is  your  privilege  to  make 
life  more  cheerful  in  a  thousand  little 
ways.  Even  if  it  is  only  for  a  passing 
moment  it  is  a  real  benefaction  when 
you  make  someone  feel  happier.  There- 
fore don't  be  indifferent  to  what  you 
are  selling  people  to  wear.  .  .  .It  is  won- 
derful how  contagious  optimism  is.  Ill- 
health  will  cause  dissatisfaction  and 
pessimism.  Keep  yourself  well,  cheerful 
and  enthusiastic.  Keep  always  in  view 
the  very  highest  example  that  you  can 
find  for  yourself.  When  a  position  higher 
up  is  to  be  filled  be  ready  for  it.  The 
management  would  far  rather  give  it  to 
one  of  their  own  employees  who  is  fami- 
liar with  the  store  than  to  bring  in  some 
one  from  outside.  Be  enthusiastic 
about  these  classes.  We  want  them  to 
he  so  important  that  they  will  be  a  re- 
commendation to  you  wherever  you  go. 
Tint  is  the  status  which  we  are  gaining 
for  them." 

Other  topics  which  are  discussed  with 
i  ach  class  under  the  head  of  salesman- 
oper,  in  the  educative  work,  in- 
titule store  system  and  methods  of  pre- 
venting exchanges;  demonstration  sales 
are  also  held.  These  take  place  in  cer- 
tain departments  early  in  the  morning 
with    the    manager   and   the    staff   pres- 


ent. Some  new  article  is  chosen  and 
cne  member  of  the  class  sells  the  article 
to  another.  The  whole  affair  is  im- 
promptu, that  method  being  found  more 
successful  than  that  of  the  rehearsed 
sale. 

Interest  Keen  in  Textiles 

Another  department  of  the  work  deals 
with  knowledge  of  textiles  and  general 
merchandise — its  origin,  manufacture, 
etc.  In  this  way  a  knowledge  of  history 
and  geography  is  gained  with  rapidity 
and  keen  interest,  for  the  information  is 
dispensed  with  anecdotes,  illustrations 
and  stories.  "Some  of  the  older  parcel 
girls  whom  I  had  in  my  classes  when  I 
first  began  this  work  in  the  store  a  year 
and  a  half  ago  are  now  among  our 
brightest  junior  salesgirls,"  said  Miss 
Bollert  to  DRY  GOODS  REVIEW.  "They 
love  this  sort  of  class.  They  fairly  eat 
up  everything  they  hear  at  it."  A  series 
of  talks  on  wool,  silk,  cotton,  and  linen 
bringing  out  the  peculiarities  of  and  the 
difference  between  the  various  textiles  is 
a  part  of  the  course.  This  acquaints 
salespeople  with  average  widths  of  the 
various  textiles,  trimmings,  care  in 
laundering,  durability,  etc.  "It  is  also 
essential  that  the  salesperson  be  thor- 
oughly acquainted  with  the  market  con- 
ditions. This  is  gained  by  reading  trade 
papers  and  fashion  journals  and  going 
on  buying  trips.  Salespeople  should 
know  why  there  is  a  difference  of  price 
between  the  various  articles  which  they 
sell.  Much  help  will  be  gained,  too,  by 
visiting  museums  and  by  having  mov- 
ing picture  stories  of  manufactures," 
.-aid    Miss   Coe. 

The  hygiene  course  includes  instruc- 
tion on  proper  diet,  personal  care,  suit- 
able footwear,  etc. 

Art  classes  will  be  formed  for  the 
study  of  color  and  design.  Tests  will 
be  given  in  color  combinations  and  prac- 
tice  arranged  for. 

A  considerable  amount  of  welfare 
work  is  being  done  by  the  Simpson  store, 
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and  every  effort  is  put  forth  to  provide 
a  wholesome,  genial,  social  atmosphere 
among  all  the  employees.  Store  meet- 
ings and  parties  assist  in  maintaining 
rit   of  friendliness  throughout. 

A  library  is  being  (.'quipped  for  the 
benefit  of  employees,  which  will  provide 
good  reading,  including  some  fiction, 
trade  literature,  current  news,  history, 
etc. 

V  Threefold  Responsibility 

To  conclude,  the  science  of  salesman- 
ship is  broad  and  many  sided.  It  is  not 
a  'left-over"  vocation  but  one  involving 
all  the  virtues  and  fineness  of  character 
of  which  human  beings  are  capable.  The 
salesperson's  responsibility  is  threefold. 
First  to  the  community  in  which  you 
live,  A  store  is  an  economic  necessity 
and  therefore  should  be  efficient  in  every 
detail.  It  should  give  satisfaction  and 
be  educative  of  what  it  offers  in  money- 
saving  and  labor-saving  devices,  new  ma- 
terials, etc.  All  of  these  are  instru- 
mental in  educating-  the  public.  Second, 
to  the  firm  itself.  A  store  endeavor.- 
to  be  a  service  department  and  we  ought 
to  increase  that  service  and  save  money 
for  it  by  being-  efficient  workers.  We 
should  be  happy  in  our  work  or  else 
change  it  until  we  find  some  work  in 
which  we  can  be  happy,  otherwise  we 
are  in  our  wrong  place  and  the  system  is 
inefficient  to  that  extent.  Third,  to  one- 
self. It  is  everyone's  duty  to  realize 
the  best  there  is  in  him.  There  are  very 
many  people  who  do  inferior  work  and 
less  than  they  are  capable  of.  The  war 
has  shown  that  women  as  a  whole  are 
capable  of  much  more  and  better  work 
than  they  have  been  called  upon  to  per- 
form in  the  past.  There  is  reason  for 
splendid  faith  being  placed  in  the  wo- 
man in  business,  and  these  classes  are 
destined  to  help  her,  individually  and  col- 
lectively to  realize  some  of  her  highest 
possibilities.  The  co-operation  which  ex- 
ists in  this  store  between  the  educa- 
tional work  and  the  employment  office 
•  veryone  to  find  her  right  place 
and  it  is  a  .young  woman's  patriotic  duty 
as  well  as  her  golden  opportunity  to  do 
her  very  best  and  win  the  place  she  de- 
serves." 

"These  three  responsibilities  are  very 
closely  interrelated,  and  it  is  easy  to  see 
how  one  affects  the  other  two." 


HOW  DO  YOU  HANDLE  CUSTOMERS? 

Portage  la  Prairie,  Man.,  Store  Adopts  a  Plan  of  Sales  Classes  for 

Its  Clerks     How  to  Meet  Customers — How  to  See  That 

Maximum   Sales   Are   Made  —  Making    Friends   of 

the  Children,  the  Future  Customers  of  the  Store. 


THE  CRESSMAN  WELFARE  CLUB 
The  First  of  Its  Kiid  in  I'etcrb-rou-'h 
THE  Cressman  Company  at  Peterbor- 
ough, Ont.,  is  another  of  those  stores 
with  progressive  ideas.  They  realize 
that  a  certain  amount  of  co-operation  is 
necessary  among  employees  and  between 
employees  and  employers  if  the  most 
satisfactory  conditions  are  to  exist. 
Sixty  of  the  employees  of  this  firm  met 
at  a  banquet  on  April  29.  Following  the 
dinner  a  musical  programme  was  ren- 
dered by  talent  from  the  staff  and  then 
interesting  addresses  leading  up  to  the 
business  of  the  evening  were  delivered. 
The  result  was  that  the  Cressman  Wel- 
fare Club  was  formed  with  the  idea  of 
smoothing  the  way  when  rough  roads 
are  met,  by  means  of  co-operation  and 
educational  work.  Fees  will  be  charged 
so  that  a  sick  benefit  fund  may  be  estab- 
rOUB   CLERKS   WILL 


HOW   to   answer  the   telephone. 
Treatment    of    children. 
Method    of   handling   a    customer 
who   buys   an   article   on   approbation. 

How  to  meet  your  customer. 

Using  counter  check  books  properly. 

These  are  but  a  few  of  the  store  prob- 
lems dealt  with  in  the  the  sales  classes 
of  the  Brown's  Limited  department 
store,  Portage  La  Prairie,  Man.,  which 
have  recently  been  established. 

The  store  comprises  several  depart- 
ments including  dry  goods,  ready-to- 
wear,  etc.,  groceries,  some  lines  of  hard- 
ware, boots  and  shoes,  toilet  goods,  etc. 

Sales  classes  are  held  twice  a  week — 
Tuesday  and  Wednesday — and  it  is  ne- 
cessary for  all  employees  to  be  on  hand 
one  of  the  two  days.  The  method  is 
to  divide  the  heads  of  departments  and 
employees  into  two  groups,  one  attend- 
ing one  day  and  the  other  the  next.  H.  M. 
Dunham,  managing  director,  pointed  out 
to  a  representative  of  this  paper  that 
these  classes  are  having-  a  splendid  effect 
on  the  selling  efficiency  of  the  staff. 
There  is  a  roll  call  made  each  day  to 
make  sure  everyone  attends  once  a  week. 

The  talks  are  given  by  the  heads  of 
the  firm  and  heads  of  departments. 

How    to    Meet    Customers 

For  instance,  W.  H.  Trainor,  in  charge 
of  dress  goods,  on  one  occasion  gave  a 
talk  on  "How  to  meet  your  customers." 
This  dealt  with  procedure  from  the  time 
the  customer  entered  the  department 
until  she  was  passed  along  to  the  next 
department — notice  the  co-operation — 
the  next  department. 

He  urged  that  rather  than  address  a 
customer  in  a  formal,  stereotyped  way, 
that  it  be  done  in  a  casual  way,  particu- 
larly when  once  you  know  his  or  her 
name  and  are  familiar  with  their  home 
life. 

Never  address  a  woman  customer  as 
"lady,"  was  one  of  his  admonitions.  Say 
"madam." 

Every  sales  clerk  should  make  it  a 
point  to  familiarize  himself  or  herself 
with  the  name  of  the  customer  as  soon 
as  possible.  This  gives  the  customer 
more  confidence  in  the  seller  and  in  some 
cases  flatters  her. 

Co-operation       between       departments 


was  referred  to  above.  Mr.  Trainor  sug- 
gested that  each  member  of  the  staff 
should  take  a  personal  interest  in  the 
customer  and  determine  as  far  as  pos- 
sible other  wants.  In  this  way  the  cus- 
tomer can  be  passed  along  to  where 
more  buying  is  to  be  done  in  a  more 
rapid  way  and  with  better  results.  Re- 
mind her  of  other  departments;  she  may 
casually  mention  in  course  of  the 
selling  conversation  that  there  is  this  or 
that  to  be  got,  in  such  instances  she 
should  be  reminded  of  it  immediately 
before  she  leaves  the  department. 

Treat    the    Children    Well 

The  method  of  treating  children  who 
come  into  the  store  was  also  commented 
upon.  Brown's  Limited  work  under  the 
assumption  that  the  child  of  to-day  is 
the  buyer  of  to-morrow  and  act  accord- 
ingly. 

Mr.  Trainor  maintains  that  the  best 
attention  should  be  given  the  children. 
When  you  see  a  bashful  child  coming 
into  the  store  nervous  and  almost  afraid 
to  come  near  the  counter,  then  that  child 
should  be  handled  carefully.  Usually  its 
mother  has  sent  it  for  something,  and  by 
judiciously  speaking  to  it  in  a  casual, 
good-natured  way,  this  shyness  wears 
off,  and  next  time  its  shopping  tour  is 
easier  if  the  same  salesman  is  serving1 
it.  In  this  way  children  soon  begin  to 
ask  their  mother  to  be  able  to  get  the 
goods  from  your  store.  This  devolves 
into  a  habit,  so  that  when  they  grow  up 
it  is  their  natural  shopping  centre. 

All  these  and  other  selling  points  are 
discussed  in  round-table  fashion  at  the 
conferences.  Questions  are  frequently 
asked  bearing  on  the  topic  under  con- 
sideration and  in  this  way  a  beneficial 
hour  is  passed,  all  of  which  helps  the 
individual  members  of  the  staff  to  a 
better  realization  of  what  there-Kis  in 
salesmanship.  There  are  some  45  or  50 
employees  in  the  Brown  store. 

Recently  a  new  system  for  sending 
out  goods  on  approbation  was  adopted 
which  was  also  explained  at  one  of  the 
classes.  This  system  is  desigmvl  to 
eliminate  many  of  the  former  worries. 
As  it  is  a  story  in  itself  it  will  be  dealt 
with   in   another  article. 


lished.  The  owning  of  a  club  cottage  for 
vacation  recreation  was  suggested,  and 
the  seriousness  of  the  annual  losses 
through  thoughtlessness  regarding  de- 
tails was  brought  up.  Such  habits  as 
lateness,  wrong  measurements  and  care- 
less sample  giving  were  discussed. 

The  possibilities  of  such  a  club  as  was 
formed  are  immeasurable  and  without 
doubt  the  benefits  of  it  to  employees  and 
also  to  the  Cressman  Company  will  be 
such  as  to  give  satisfaction  to  all  con- 
cerned. 


Thos.  Foreman  has  joined  the  general 
store  forces  of  Sample  Bros  at  Kerrob- 
ert,  Sask.  He  was  at  the  front  and 
with  the  Canadians  in  the  takinu  of 
Passchendaele  Ridge  November,  1917. 
He  was  gassed  during  the  engagement, 
invalided  home  and  finally  discharged. 
His  home  is  in  Edmonton,  Alberta. 


Dominion  Button  Works,  dry  goods, 
Montreal,  Que.,  has  dissolved.  New  firm 
formed  under  same  style. 
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Increased   Production  Activity   Means 

More  "TAPATCOS" 

Put  Tapatcos  prominently  on  the  count- 
er. Sell  a  pair  with  every  purchase 
workmen  make  in  your  store.  They'll 
buy  them  and  appreciate  your  interest 
in  their  welfare  by  coming  back  the  next 
time. 

Increased  production  activity  should 
mean  lots  of  Tapatco  sales  these  days; 
get  busy  and  push  them  at  every  oppor- 
tunity. You'll  sell  more  Tapatcos  than 
you've  ever  sold  before. 
"TAPATCO"  Gloves  are  made  in  Gaunt- 
let, Knit-Wrist  or  Band-Top  Styles,  in 
heavy,  medium,  or  light  weights  — 
leather-tip,  leather  and  leatherette  faced 
gloves;  Jersey  Gloves  and  Mitts  in  Tan, 
Slate  and  Oxford. 

There  is  a  pair  of  Tapatco 
Gloves  for  every  job. 


/ 


They  are  properly 
designed  and  care- 
fully made  to  give 
protection  without 
clumsiness. 


The  American    Pad    and 
Textile  Company 

Chatham,  Ontario 
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A  Popular  Seller  just  now  for 
this  reason — 

KantKracKs  offer  the  best  collar  value  for  the  money.  Ser- 
viceable, flexible  tabs,  near-appearance  to  the  linen  collar — 
and  the  slit  back  which  allows  ease  in  buttoning  and  adjust- 
ing the  tie. 

These  economical  features,  in  addition  to  the  smart 
Kant|<racK    styles,  make  them  an  all-round  popular  seller. 

Try  them  by  sending  in  your  order  now  for  a  few  dozen 

of  the  most  popular  styles. 

When  ordering,  remember  the  three  K.K.K. 

We    are    the    only    Canadian    Manufacturers    for    the 

Onli-Wa  Tie  Holder.     Sold  at  $3.50  per  doz. 

The  Parsons  &  Parsons  Canadian  Company 

Est.  in  U.S.A.  1879    HAMILTON,  ONTARIO    Est.  in  Canada  1907 


THE    BETTER    POSTED    YOUR    STAFF    BECOMES    THE    MORE    SALES    THEY    WILL    MAKE. 
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MEN    AND   BOYS'   DEPARTMENT 


The  good  looks  of  a  real  linen 
collar  without  the  laundry  bills 

Arlington  Collars,  with  their  real  linen-like  appear- 
ance, their  excellent  shapes  and  their  instant  clean- 
able  features,  afford  your  customers  a  practical 
means  of  economizing  on  heavy  laundry  bills  that  is 
certain  to  win  their  custom  and  their  good  will. 

Arlington  excellence  gives  the  waterproof  collar  a 
stronger  appeal  not  only  to  the  working  man,  but 
to  the  best  dressed  men  in  town.  Shapes  and  sizes 
to  meet  every  man's  requirement. 

The  Arlington  Company  of  Canada 

Limited 
76  BAY  STREET,  TORONTO 

Read  Bldg  ,  Montreal;  and  Travellers  Bldg.,  Bannatyne  Street,  Winnipeg 


s 


THE    INFORMATION    ABOUT    CHANGING    STYLES    AND    FASHIONS    WILL    INTEREST    CLERKS. 


DRESS  FABRICS 

AND  SILKS 


" 


■i 


ARE  COTTON  AND  WOOLEN  PRICES  JUSTIFIED ? 

Advertisement  of  a  Canadian  Dry  Goods  Retailer  Raises  the  Point — Is  There  Too  Much 
Speculation? — Some  Opinions   From    Dry  Goods   Men   on   the   Subject. 


MUCH  publicity  has  been  given 
during-  the  past  month  to  an  ex- 
tract quoted  from  the  advertise- 
ment of  a  Woodstock,  Ont.,  dry  goods 
merchant  as  follows: 

"Why  are  the  people  of  Canada  paying 
about  300  per  cent,  more  for  their  cotton 
goods  and  about  400  per  tent,  more  for 
their  woollen  goods  now  than  they  did 
before  the  war?  We  recently  paid  26c  for 
a  line  of  Canadian  cotton  goods  for  which 
we  were  paying  9^c  per  yard  before  the 
war.  We  are  asked  $2.50  for  the  same  stan- 
dard fingering  yarn  that  previous  to  the 
war  we  bought  for  57V£c  per  pound.  These 
two  samples  show  the  general  situation,  and 
the  question  is:  What  has  brought  it  about? 
For  the  situation  the  Governments  of  Can- 
ada and  the  United  States  must  assume 
responsibility.  They  should  have  cut  off 
speculation  and  gambling  in  raw  cotton  and 
wool  by  fixing  the  prices  for  them  on  the 
one  hand,  and  should  not  have  allowed  the 
manufacturers  of  cotton  and  woollen  goods 
to  take  advantage  of  public  necessity  by 
demanding  unwarranted  and  unjustifiable 
prices   for    them    upon    the    other." 

DRY  GOODS  REVIEW  has  interview- 
ed a  number  of  authorities  in  the  trade 
as  to  whether  the  present  prices  as 
stated  in  the  extract  quoted  are  really 
justifiable  by  conditions.  While  it  is 
practically  impossible  to  get  statistics 
which  would  give  any  information  which 
might  be  considered  indicative  of  gen- 
eral conditions,  there  is  nothing  of 
greater  value  than  publicity  of  the  feel- 
ing throughout  the  trade. 

Both  in  the  United  States  and  Canada 
that  feeling  is  strengthened  daily  in  the 
opinion  that  something  should  be  done 
by  the  two  Governments  toward  stop- 
ping gambling  and  so-called  "speculat- 
ing" in  woolens  and  cottons.  The  large 
stores  do  not  feel  the  situation  so  keenly 
as  do  the  smaller  ones  who  were  not  in 
a  position  a  year,  two  years,  or  three 
years  ago  to  buy  up  supplies  for  long 
ahead.  They  have  to  buy  from  their 
jobber  from  season  to  season  and  the 
capita]  required  in  order  to  keep  up 
their  stock  at  all  involves  credit  greater 
than  they  have  been  accustomed  to  carry. 
The  jobber  in  his  turn  has  to  buy  almost 
on  a  par  with  the  larger  stores,  from  the 
mills  or  from  other  jobbers.  Just  here, 
however,  is  where  the  speculation  comes 
in  more  largely  than  anywhere  else  along 
the  line — so  said  one  of  the  Toronto  buy- 


ers to  DRY  GOODS  REVIEW.  "Goods 
which  reach  the  consumer,"  he  said,  "are 
now  likely  to  have  passed  through  the 
hands  of  anywhere  from  one  or  two  to 
seven  or  eight  middlemen  between  the 
handling  by  the  manufacturer  and  the 
consumer." 

Good  Reasons  for  High  Woolens 

"It  is  not  due  altogether  to  manufac- 
turers that  prices  have  reached  the 
height  they  have,"  said  one  buyer.  "As 
to  woolen  goods  they  certainly  are  short 


ftcw^Tess  Cotton? 
M916 


A  Wash  Goods  Ad. 

An  advertisement  of  lines  appropriate  to 
the  present  season.  Well  set  up.  Matter 
such  as  this  giving  definite  information 
of   lines   in   stock  must   sell   goods. 


and  will  continue  to  grow  scarcer  so 
long  as  the  armies  of  the  Allies  are  in- 
creasing and  being  supplied  with  such 
great  quantities   of  woolen   goods. 

The  farmers  are  getting  a  fair  price 
for  their  raw  wool,  much  higher  than 
before  the  war,  and  instead  of  goods  be- 
ing manufactured  at  a  labor  rate  of 
about  two  cents  per  day  as  it  was  in 
some  countries,  that  work  is  costing  now 
about  $2.00  a  day.  Everything  in  con- 
nection with  the  work  has  so  advanced 
that  mill  prices  of  to-day  seem  justi- 
fiable. Speculating,  however,  could  very 
easily  be  regulated  by  the  Government. 
It  would  take  little  trouble  and  small 
expense  for  the  Government  to  select 
a  man  thoroughly  conversant  with  the 
textile  situation,  one  who  understands 
the  industry  from  the  raw  wool  to  the 
consumer  stages,  to  give  the  necessary 
guidance  in  forming  regulations  to  pro- 
hibit speculating  whether  it  be  in  raw 
materials  or  manufactured  goods.  There 
are  such  men  to  be  had,  but  such  an 
official  should  not  be  hampered  by  too 
many  wool  men  being  concerned  in  the 
Government." 

Prices  Not  Questioned 

"Last  week,"  said  the  same  gentle- 
man, "I  was  in  Boston  and  while  in  one 
piece  goods  house  forty-four  New  York 
buyers  came  in.  They  looked  around 
without  asking  the  price  of  anything. 
One  after  another  they  simply  said: 
'How  much  of  this  have  you?  I'll  take 
it.  How  much  is  it?'  Price  is  the  very 
last  consideration  with   speculators." 

On  more  than  one  occasion  DRY 
GOODS  REVIEW  has  been  informed  by 
some  garment  manufacturers  and  others 
that  when  on  their  buying  trips  for  ma- 
terials they  have  been  able  to  purchase 
from  jobbers  or  elsewhere  certain  pieces 
of  goods  which  they  did  not  require  for 
their  own  use.  They  have  brought  them 
home  and  sold  them  at  a  good  profit.  In 
cne  instance  the  purchaser  of  such  goods 
sold  by  telephone  8,000  yards  of  a  cer- 
tain material  which  he  bought  in  New 
York  at  32  cents.  Earlier  in  the  same 
day  he  had  sold  2,000  yards  of  the  same 
lot  at  26%  cents.  On  the  advance  of 
5%  cents  a  yard  he  cleared  $400  more 
than  he  would  have  at  the  morning  price. 


ARTICLES    ON    SALESMANSHIP    WILL    INTEREST    ALL    THE    MEMBERS    OF    YOUR    STAFF. 


DRESS     FABRICS 


Altogether  he  would  make  $800  or  (1  000 

on  the  turnover.  There  is  no  standard 
price  for  anything  in  this  state  of  af- 
fairs. Those  with  goods  to  speculate 
upon  simply  are  getting  all  the  market 
will  hear  and  retailers  have  no  means  of 
knowing  what  is  a  legitimate  figure  to 
pay  for  their  merchandise.  "Surely  ac- 
tion should  be  taken  at  once  by  the 
Government  to  establish  a  firmer  market 
said  one  prominent  dry  goods 
man.  ' 

ring     is   a   quotation     from     the 
'/.•  Sun   of   May    1!).  which  indi- 
ie  feeling  regarding  speculatin  \ 
practised  in  the  United  States: 

Piwe    Goods    (Jamblinr    Disapproved 

,f0r^'ZV»-u  P°m1P°8in«  th>'  Conference  Council 
ri,?rfll ?  ,H  Whoe«le«  :""'  Retailers  have  already 
ratified  the  resolution  of  the  Conference  Council 
to  send  a   committee  to   Washington   to  urKe  the 

au,hor,„es    ,,    stop    ..ambling    in    piece    B„ods,    or 
sted    to    align    themselves    with    the    reso- 
lution    vv.thin    the    next    few    davs 

beenTklTt  r^ifiC^io?  °f  ,ho  "»<>>ntion  has 
facturers  Protective  Association.  Other  assoeia- 
Uona     are     taking     similar    action     and     endorsing 


OUT    OF    LINENS. 

There  were  some  New  York  buvers 
in  Ioronto  during  the  past  month' en- 
deavoring to  buy  linens  from  some  of 
the  department  stores  or  wherever 
they  could  get  them,  whether  in  large 
or  small  quantities. 


A   FEW   NOVELTIES 

New  Printed  Challis 
Among  the  weaves  and  stocks  which 
one  firm  claimed  to  be  new  and  particu- 
larly interesting  are  cotton  and  wool 
printed  challis.  This  was  said  to  be 
the  result  of  experiments  dating  back 
for  over  a  year,  coming  in  32  to  33- 
mch  widths,  in  challis  patterns  as  well 
as  plaids  suitable  for  children's  and 
ladies'  dre.-- 

A    New    Blouse   Fabric 

A  new  silk  crepe  especially  introduced 
for  blouses  is  called  Arlette  Krepe,  after 
Mile.  Arlette  Borgere,  the  French  act- 
ress, a  name  said  to  have  been  suggested 
by  a  prominent  New  York  buyer. 

To  the  lay  observer  it  is'silkv,  soft 
1o  the  touch  and  very  flexible,  and, 
though  sheer,  seems  a  little  less  trans- 
parent than  Georgette.  It  has  been 
sundered  and  is  reported  to  wash  satis- 
factorily. In  color  it  comes  in  the  plain 
shades  and  is  promised  in  all  of  the  col- 
ors recommended  by  the  Waist  Lea-ue 
of  America  for  Fail.  Two  .-hades  that 
catch  the  eye  are  a  very  soft  flesh  and 
a  blue  called  Liberty  blue,  a  dark  shade, 
which,  It  is  said,  is  the  correct  blue  for 
the  field  on  the  American  flag.  Blouses 
material  are  to  be  shown  at 
Wanamaker's.  New  York. 


WATERPROOF   FABRICS 

A  NEW  YORK  firm  has  been  formed  as 
the  result  of  the  successful  treatment  of 
cloths  in  England  for  rendering  them 
moisture-proof.  The  New  York  firm 
had  a  big  exhibit  at  the  Textile  Show- 
there  a  short  time  ago,  and  had  on  view- 
garments  and  fabrics  in  serge,  gabar- 
dine,   duck,   cloth   for    tenting,    automo- 

YOIR    CLERKS    WILL 


Very  different  is  this  display  of  dress  silks  from 
what  was  seen  in  the  average  store  before  the  war. 
It  is  now  typical  of  dress  goods  departments  to  have 
on  view  a  score  or  more  of  different  designs  in  fancy 
silks,  besides  the  "staples."  Illustration  is  from  Messrs. 
Dundas    &    Flavelle's    store    at    Lindsay,    Ont. 


biles,  shoe-t<5ps,  and  velvets  and  velours. 
The  process  has  also  been  used  with 
mohairs  in  which  the  firm  have  much 
confidence  for  future  popularity.  Some 
khaki  cloths  are  also  being  treated.  The 
makers  claim  that  cloths  which  are  put 
through  this  process  are  more  sanitary 
for  it  leaves  the  fabrics  porous  and 
without  the  odor  which  usually  accom- 
panies water-proofed  materials,  and  in 
the  case  of  velvets  their  original  silki 
ness  is  preserved.  A  "cravenette"  seal 
plush  is  also  proving  popular  for  the 
coming  winter. 


COTTONS 

"Prices   of   Cctton   Goods   Will    Not   Go 
Down  So  Long  as  the  War  Lasts, 
Nor  Until  the  World  Deple- 
tion is  Supplied,"  Says 
Buyer 
"In   view  of  the  market  conditions    in 
raw  cottons,  what  do  you  think  buyers 
should    do   regarding   their    staple    lines 
for    1910?"    a    representative    of    DRY 
GOODS     REVIEW     asked     the     cotton 
buyer  for  one  of  Toronto's  large  stores. 
"I  have  covered  my  needs  fully  for  the 
Spring  of  1919  and  I  should  think  that 
buyers     should     protect     themselves     in 
staple    cottons    at    once,"    was    the    re- 
sponse.    "It  is  more  difficult  to  get  grey 
floods   now  than   it   is  bleached   cottons. 
That   is   probably  due   to   the  fact   that 
one  of  the  Allied  Governments  is  buying 
unfinished  cotton  goods  for  a  new  type 
of  gas  mask;  the  United  States  is  buy- 
ing  them   for   hospital   purposes.   Hence 
the   unfilled   civilian   demand." 

"In  any  line  of  cottons  merchants  need 
not  look  for  the  price  to  recede.  Cotton 
will  never  go  back  to  what  used  to  be 
a  normal  figure  and  manufactured  goods 
will  not  be  any  lower  than  they  are  so 
long  as  the  war  continues,  nor  until  the 
world  depletion  is  supplied.  Owing  to 
the    fact    that    we    hou-ht    a    long    time  R.    Culford,   dry   goods,    Parry    Sound, 

ahead,  we  are  now  selling  staple  cottons       Ont.,  has  discontinued  business, 
at  very  little  more,  and  in  some  cases  S.  Chant,  dry  goods,  St.  Thomas,  Ont., 

less,  than  the   present   whole-ale    prices,       [3  -clling  stock. 

HE    INTERESTED     IN     THE    SECTION     ON     EQUIPMENT     AND     DISPLAY. 


but  we  limit  the  amount  which  we  sell 
to  an  individual.  Otherwise  speculators 
and  other  buyers  would  clean  us  out  of 
almost  everything  we  have.  We  have 
based  our  prices  to  the  public  through- 
out on  the  prices  which  we  paid  for  the 
stock  they  get.  The  jump  upwards  will 
not  be  sudden  for  we  are  keeping  on 
buying  right  along.  There  is  greater- 
difficulty  in  getting  woolen  goods  than 
any  other  fabric.  ViyeMa  flannels  have 
been  withdrawn  from  the  market  en- 
tirely." 

Regarding  the  shortage  in  cottons 
which  is  being  pretty  generally  accepted 
by  the  trade,  the  Daily  Mill  Stock  Re- 
porter of  May  28  contains  the  following 
item  of  interest: 

"As  viewed  by  some  experienced  opti- 
mists the  carryover  of  cotton  will  be 
4,000,000  bales,  next  crop  fully  13,750,- 
000,  linters  1,300,000,  making  a  season's 
supply  of  19,000,000  bales  and  world's 
consumption  not  over  12,500,000  bales." 
And  further  on:  "To  back  his  opinion 
that  sustained  flights  of  prices  are  not 
possible  just  now  an  expert  remarks 
tersely:  "Too  much  cotton  and  too  little 
leaving  the  country." 

George  R.  James,  of  the  War  Indus- 
tries Board  at  Washington,  has  announc- 
ed to  the  trade  that  "All  the  existing 
stocks  of  cotton  linters  and  all  future 
production  of  linters  will  be  requisition- 
ed by  the  Government  to  be  used  in  the 
manufacture  of  explosives. 

"All  linters  that  have  not  voluntarily 
been  tendered  the  Government  at  the 
price  fixed  for  munition  linters  on  May 
2,  $4.67  per  hundredweight,  will  be  com- 
mandeered as  the  actual  needs  develop." 
"It  looks  as  if  the  war  is  going  to 
provide  a  certain  use  for  all  available 
raw  cotton,  with  the  U.  S.  army  increas- 
ing in  size  and  demands  for  equipment 
daily,"  said  one  cotton  man. 


I)  R  E  S  S    F  A  BRICS 


Dry  Goods  Review 


Fabrics  You  Can  Depend  Upon 

Sure  to  Sell,  Sure  to  Satisfy 

m 


The  productions  of  the  Calico  Printers'  Association,  Ltd.,  are  known  all 
over  the  world  for  dependability  and  a  unique  multiplicity  of  fabric  and 
design,  all  carefully  adopted  with  the  sureness  gained  by  long  experience, 
to  the  market  they  are  intended  to  supply. 


m 


An    entirely   new   cloth,    already   in   great   demand,    and    an 
assured  success. 


The  Cotton  Fabric  with  Cepea  Serge  is  a  heavy,  firm-textured  Cotton  Fabric  with  a 

the  Serge  Finish  Serge  finish,  used  for  Day  and  Night  wear  for  Ladies,  Men 

and  Children.     Guaranteed  unshrinkable  and  fast  in  colours. 

Light  and  dark  grounds  in  108  ways.    Stripes,  spots,  etc.,  and  plain  shades  in  black, 

indigo,  navy,  blue,  pink,  helio,  green,  brown,  etc.     Width  30  inches. 


Crum's 

Standard 

Prints 


Red,  Black,  Butcher  Bl 
Black-greys,  and  White 
ings,  Covers  and  Fanci 
inches.  With  Selvedge 
Standard." 


carry  a  guar- 
antee as  a 
thoroughly  re- 
liable print  of 
British  make. 
The  range 
comprises  a 
vast  assort- 
ment of  colour- 
ings, Indigo, 
ue,  Blue-greys, 
grounds,  Shirt- 
es.  Width  32 
mark    "Crum's 


A  d  a  i  n  t  y,  attractive 

CmYtj*  i n  f^  ni  a  t  e  r  ial  containing 
\^LLcUAl&  Qver    5Q%    Qf    pure 

Merino  wool  and  constituting  the  nearest 
approach  to  ordinary  Wool  Delaine  on 
the  market.  Works  well,  washes  well, 
wears  well.  In  an  unusually  large  variety 
of  exclusive  designs. 


voile  de  th 
(jfcine 


is  a  super-fine 
in  unique 
lourings,     of 
idth, 
silky  finish  and 
up  to  date  de- 
signs. 


From  Wholesale  only.  In  case  of  diffi- 
culty  write   to : — 


Calico  Rinters 

St.  James  Bldgs., 


Associab.on.Ltd- 

MANCHESTER 


SOME    OF    YOUR    STAFF   WILL    WANT   TO    STUDY    THE    COURSE    ON    SHOW    CARD    WRITING. 


Dry  Goods  Review 


D  l;  ESS    V  A  r.  RICS 


PRACTICALLY 
EVERYTHING 
IN  COTTON 


Cotton  Prints,  Crepes,  Gala' 
teas,  Shirtings,  Ducks,  Scrims, 
Drills,  Blankets,  Quilts, 
Spreads,  Sheets,  Pillow  Cot' 
ton,  Cambrics,  Art  Tickings, 
White  and  Gray  Cottons, 
Towels  and  Towellings, 
Bags,  Yarns  and  Twines 


Dominion  Textile  Co. 

LIMITED 

MONTREAL   >•   TORONTO    *    WINNIPEG 


CLERKS    POSTED    ON    MARKET    CONDITIONS    CAN    EXPLAIN    WHY    PRICES    ARE    SO    HIGH. 
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DK  ESS    fa  B  1;  I  GS 


Dry  Goods  Review 


Wholesale  only: 
LISTER  &  Co.,  Ltd., 
Old  Change,   E.C. 

Agents: 

HENDERSON  &  SMYTH, 

Toronto  and  Montreal. 


*-sfl 


W    For  all 

Purposes 

both  day  and  night.  Lista  is  the 
most  beautiful  of  Silk  Fabrics. 
It  is  soft  and  dainty.  wears  and 
washes  well.  British   built. 


See  latest  colourings 
and  designs. 

Sold  at  all  leading 
houses. 


YOUR  EMPLOYEES  WILL  BE  GLAD  TO  READ  YOUR  COPY  OF  DRY  GOODS  REVIEW. 


ds  Review  n  R  ESS    !•'  A  B  R  I  CS 


K  'i}l 


WAREHOUSES : 
48  -  50  Margaret  Street,  London,  W.,  England 

yt 

CITY  WAREHOUSE: 
14  Old  Change,  London,  E.  C,  England. 


R.  G.  MAXWELL  &  CO. 

MANUFACTURERS 
HAWICK,    SCOTLAND    and    LONDON,    ENGLAND 
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Ladies'  Costume  and  Mantle  Cloths 

We  specialize  for  the  Ladies'  trade  only, 

with  the  latest  novelties  in  Costume  and 

Mantle  Cloths. 

We    also    make    large    quantities    of    our 

Standard    qualities   for    stock,    comprising 

piece-dyed  Cheviots,  Harris,  Donegal  and 

Homespun  Mixture  effects. 

Also  Mantle  Cloths  in  mixtures  and  piece 

dyes,   Blanket  and  Velour  finish,   various 

weights  and  qualities. 

Our  piece-dyed  Cheviots  being 
all  pure  wool,  we  can  dye  any 
special  shade  for  school  or 
other  contracts  and  give  quick 
delivery. 


Special  Attention  Given  to  the  Shipping  Trade 


ALL  COMMUNICATIONS  TO 

R.  G.  MAXWELL  &  CO. 

48-50  Margaret  Street  London,  W.  1 ,  England 

Cables:  Coujbaa,  Wesdo,  London.  Telephone/:    Museum  2803-2804 ',  Banh  8276. 

ABC.  Code.  5th  Edition. 

\  Paris  New  York  Cape  Town 

! 


CUSTOMERS    JUDGE    VOIR    STORK    BY    THE     KNOWLEDGE     AND     EFFICIENCY     (IF    THE     STAFF. 


I)  RESS    FA  B  filCS 


Dry  Goods  Review 


For   the    Children   as   well  as  for   their  Parents 


"Deiipht    of    the    Youngsters      not    kept    indoors    by    a    showe 


SHOWERPROOFS 

ARE    IDEAL 

OUTDOOR  WEAR 

THE  fact  that  the  rain-repel- 
lent qualities  of  "Cravenette" 
proofed  fabrics  are  obtained 
without  sacrificing  ventilation, 
makes  them  hygienic,  and,  there- 
fore, particularly  suitable  for 
Children's  Wear. 


LOOK 

FOR 

THE  STAMP. 


Reg9  Trade  Mark 
proofed  by 


NO 

GUARANTEE 
WITHOUT. 


OBTAINABLE  FROM  LEADING 
IMPORTERS. 


W 


If  any  difficulty,  please  write  The  CRAVENETTE  Co. ,  Ltd. 
(Dept.  6),  Well  Street,  Bradford.  Eng. 


Quick-Action 
Advertising 


si    Si    3& 


Condensed  Ad.  Column 


2  cents   per  word,  per  insertion. 
Replies  to  Box  Numbers  5  cents. 


Wash  Goods  at  January 
Prices 


We  have  in  stock  for  imme- 
diate  delivery,   A   G  0  0  D 
ASSORTMENT  OF  WASH- 
ABLE   GOODS   for 
SUMMER  WEAR 

at  last  January's   prices. 

Write  for  samples  and  prices 
by  return. 

Special  attention  is  given  to 
mail  orders. 

P.  P.  Martin  &  Co.,   Limited 

Importers,  Manufacturers  and  Dealers  in  Dry  (Joods 
ESTABLISHED    1845 

42-58  St.Paul  St.West,  MONTREAL,  Que. 

Quebec,  7  Rue  Charest ;  Ottawa,  25  Sparks  St.;  Toronto, 
152  Bay  St.;  Three  Rivers,  82  Royal  St.;  Sherbrooke, 
(Jrand  Central  Hotel. 


YOUR   CLERKS   WILL   GAIN   IN    EFFICIENCY   BY    READING   DRY   GOODS    REVIEW. 


Dry  Good*  Review 


D  R ESS    FA  BRICS 


In  Stock  for 
Immediate  Delivery 


This  month  we  have  some  beautiful  lines  in  New 
and  Seasonable  Materials  which  we  would  like 
you  to  see  and  which  are  sure  to  sell  rapidly. 

Very  latest  ideas  in  attractive  White  Bedford 
Cords,  White  Voiles,  Piques,  Plain  White  Voiles, 
Plain  White  Batiste,  Pink  and  Sky  Batistes,  Fancy 
White  Voiles  in  Stripes  and  Figures,  White  Dimi- 
ties, Marine  Suiting — (just  like  heavy  linen  for 
dresses  and  skirts). 

Materials  are  all  36-in.  wide  and  of  double  fold. 
We  are  selling  these  to  the  trade  at  30c  per  yard. 

You  should  see  these  materials  now  to  catch  early 
season's  business. 


We  also  specialize  in  Handkerchiefs, 
tain  Goods  and  Embroideries. 


.aces, 


Cur- 


When  our  traveller  calls  do  not  fail  to  see 
his  range  of  handkerchiefs.  You  will  rea- 
lize our  claim  as  "The  Handkerchief 
House  of  Canada/' 


THE  LACE  GOODS  COMPANY,  LTD. 

Importers  and  Manufacturers  Agents 
64  WELLINGTON  STREET  WEST         -        TORONTO 


TO    INCREASE    THE    EFFICIENCY    OF    YOUR    STAFF    IS    AN    IMPORTANT    WAR    DUTY. 


DRESS    FABRICS 


Dry  Goods  Review 
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PARIS:  27  RUE  DES  JEUNEURS 
LYON  45AVENUEDENOA1LLES 
LONDON      I   AND  2  OAT  LANE 

NEW  YORK:   101  madison  ave. 

Cable  Addtrss 

TAR  ARE.  PARIS.  LYON.  ST.  QUENTIN.  NEW  YORK. 

EDDOG 


./llanu/acta+erl  «/ 
64    WELLINGTON    ST.    WEST 

TEL.     ADELAIDE     30«2 


TARARE  (rhone) 

FRANCE 


Toronto.    June  1st,  1918. 


Mr,  Buyer, 
Canada. 

Have  you  placed  your  Fall  orders  for 

GBORGETTE  CREPES 

NINONS,  and 

CREPE  DE  CHINES  , 

If  not,  why  not  buy  direct  from  the  manufacturer? 

Prices  for  fall  will  average  an  increase  of  at 

least  205?. 

WRT  NOT  BUT  NOW  ? 

'He   are  enclosing  a  sample  of  our  popular  quality 
of  Georgette  Crepe,  for  your  approval, price  of  which 
today  is  $1.15,  on  and  after  July  1st.  $1.25. 

If  interested  in  the  above,  samples  and  further 
information  will  be  furnished  upon  request. 

Yours  very  truly. 


\ 

/\   Copy    Or        MS    Ub~      er  \a/s\<? 

Have  yw  takeim  aov/knt^^  of 

T\{tS    OFFER 


MANY   SALES   AKE    MISSED    BY   CLERKS    NOT    KNOWING    THE   SELLING    POINTS    OF    GOODS. 


Dry  Goods  Revit  w 
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Form  120.1 

CLASS  OF  SERVICE 

SYMBOL 

Day  Message 

Day  Letter 

Blue 

Night  Message 

Nile 

Niqht  Letter 

NL 

If    nonn   ol   ll'o'i'    ■  Tii'    syfi'i.  <h 
appears  after  the  check  (number  of 
words ) this  isa day  message. Other- 
wise its  character  is  Indicated  hy  the 
symbol  appearing  after  the  cheek. 
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■ 

MINNEAPOLIS    .MINN 
JAYS- WE   SOLD   SEVENTEEN   THOUSAND  DOLLARS  WORTH   OF  CLC 


BELIVEAU   PEACE    LTD 


146PM 
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The  T.  K.  Kelly  Sales  System 


MINNEAPOLIS 


U.S.A. 


MINNESOTA 


CLERKS    LEARN    THE    BELLING    POINTS    OF    GOODS    HANDLED    BY    READING    THE  ADVERTISEMENTS, 


HOW  TO  MAKE  FANCY  LAMP-SHADES 

For  Towns  Where  Enquiries  Are  Frequent  or  Prospects   Good  Why  Not  Start  a    Fancy 

Lamp-shade  Department? — Good  Results  May  be  Had  if  Instructions 

Are  Followed  Carefully 


THE  rapid  growth  of  fancy  lamp- 
shade departments  which  has  been 
pointed  out  in  several  issues  of 
DRY  GOODS  REVIEW  during  the  past 
year,  has  been  felt  in  a  great  many 
small  towns  of  late,  as  well  as  the  larger 
ones.  Frequently  customers  see  these 
attractive  new  shades  and  fancy  them 
for  their  own  homes  but  are  unable  to 
make  them  for  themselves  and  the  store 
bas  not  a  staff  who  has  any  knowledge 
of  how  to  produce  such  articles,  so  that 
a  workroom  in  the  store  is  not  consid- 
ered. A  few  stores  which  a  represen- 
tative of  this  paper  called  upon  recently 
take  orders  for  these  shades  in  stock 
shapes  and  send  the  orders  out  of  town 
to  be  executed. 

It  would  be  much  easier  and  more  sat- 
isfactory to  customers  if  a  department 
were  opened  even  in  a  small  way  in  the 
home  store  for  filling  orders  of  this 
kind.  Such  a  department  would  affect 
a  store  in  a  threefold  way:  the  factory 
article  bought  complete  at  wholesale  and 
sold  at  retail;  the  workroom  product 
made  and  sold  in  the  department,  and 
the  home  industry  which  would  require 
the  supplying  of  frames,  silks,  cords, 
fringes,  etc. 

For  the  benefit  of  those  stores  which 
desire  some  information  on  the  work  of 
constructing  silk  lamp-shades,  and  who 
have  in  their  employ  one  or  two  bright 
young  ladies  who  could  do  neat  work 
which  requires  attention  to  details 
though  not  really  intricate  work,  the 
following  exposition  will  prove  inform- 
ative. 

Good  Frame  and  Tightly  Covered  Wires 
Essentials 

In  the  making  of  these  shades  two 
things  are  most  important,  a  well-made 
frame  and  tightly  covered  wires,  other- 
wise there  will  be  lacking  the  symmetry 
of  lines  so  essential  and  the  fabrics  can 
not  be  fastened  properly.  While  the 
specialty  shops  often  have  the  frames 
made  to  order,  they  can  be  purchased 
from  a  ready  stock  usually  containing 
all  the  desired  shapes.  For  winding  the 
wires  a  thin  India  silk,  which  tears 
easily  into  narrow  strips,  is  used  by  a 
number  of  professional  shade  makers, 
while    others    use    China    silk,   fine    silk 


tape,  braid  or  ribbon  matching  the  lin- 
ing, amateurs  often  employing  the  rib- 
bon seam-bindings  which  are  inexpen- 
sive and  serve  the  purpose  well.  Where 
the  shades  are  of  paper  and  do  not  have 
to  be  fastened  to  the  wires  as  do  those 
of  fabrics,  a  special  frame  is  used  which 
is  not  round  except,  perhaps,  at  the  top 
where  it  comes  into  view  as  it  fits  over 
the  light. 

As  the  covered  wires  form  the  foun- 
dation to  which  everything  is  sewed,  it 
is  very  important  that  the  winding  be 
done  very  firmly  and  smoothly,  for  if 
it  is  twisted  or  loose,  it  may  cause  the 
shade  to  slip  about  or  look  quite  botchy. 
Cut  off  about  a  yard  of  the  silk  strip, 
or  whatever  is  used  for  covering,  and 
loop  it  around  one  of  the  perpendicular 
wires  where  it  joins  the  bottom  or  top 
wire,  and  then  wind  it  around  and 
around  over  the  short  end  of  the  trans- 
verse top  or  bottom  wire  and  on  to  the 
next  joining.  Have  the  strips  end  at 
one  of  the  joinings,  as  in  this  way  it  is 
not  necessary  to  fasten  them  so  often 
with  thread,  two  or  three  times  usually 
being  sufficient. 

Paper  shades  are  not  lined  usually, 
neither  are  those  of  taffeta  or  other  ma- 
terial sufficiently  thick  for  necessary 
shading,  particularly  when  ruffles  or 
pleats  are  laid  over  the  drapery;  how- 
ever, in  the  case  of  light-toned  silks  a 
lining  is  sometimes  necessary  for  the 
proper  lighting  effect. 

Many    Like   Paper   Shades 

Ornamentations  for  shades  made  of 
paper  generally  are  of  the  painted  kind 
or  applique   effects   in   fabrics   or  paper 
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pasted  on  and  finished  with  plain  or 
fancy  gimp;  where  the  shade  is  in  sec- 
tions, or  simulated  panels  are  desired, 
gimp  is  used,  also  at  the  top  and  bot- 
tom. Fringe  is  sometimes  seen  on  paper 
shades,  and  again  there  is  no  finish  at 
the  edges  of  many  which  are  plain  or 
have  a  slightly  scalloped  appearance, 
but  personal   fancy  is  unrestricted. 

Heavy  eggshell  paper  is  a  favorite 
for  the  one  piece  or  sectional  shades 
in  flat  effects,  but  where  pleated  in  fan 
style  a  thinner  paper  is  used,  or  silk 
book  cloth,  as  it  folds  easily  and  does 
not  crack.  At  present  the  Chinese  ten- 
dency is  strong  in  the  decoration  of 
paper  shades  made  in  sections,  and  odd 
bits  of  Oriental  brocades  are  used  to 
great  advantage.  Where  the  bowl  of 
the  lamp  is  a  Chinese  vase  the  effect 
is  most  pleasing. 

Variety  of  Fabrics 

Much  latitude  is  exercised  in  the 
choice  of  fabric  coverings,  ranging  from 
iace,  linen  and  chiffon  to  taffetas,  pon- 
gees and  satin,  which  are  pleated,  gath- 
ered or  plain,  to  suit  the  fancy  of  the 
designer  and  bring  out  the  beauty  of 
the  materials  used. 

Taffeta  shades,  seldom  lined  unless 
made  plain,  are  generally  frilled  and  fin- 
ished at  the  top  with  a  narrow  heading, 
dropping  below  the  edge  of  the  frame 
in  straight  lines  to  a  graceful  depth,  or 
finished  with  a  ruffle  or  fringe.  Gold 
lace  is  a  favorite  trimming  for  pink  and 
rose  taffetas,  and  silver  lace  for  pale 
blue  in  various  tones. 

When  the  material  is  laid  in  small 
side  pleats,  it  is  usually  finished  at  the 
top  with  a  pleated  or  gathered  rucr.ing 
of  the  same  material,  the  bottom  simi- 
larly treated  and  having  a  silk  fringe. 
Such  shades  often  have  a  plain  lining, 
or  one  very  slightly  gathered  at  the 
top,  of  thin  silk  of  the  same  or  a  con- 
trasting tone.  The  lining  is  put  on  first, 
being  started  with  the  frame  held  up- 
side down  at  the  bottom  on  the  outside 
in  order  to  give  a  smooth  appearance 
beneath,  and  then  brought  up  taught  in 
the  inside  and  turned  over  and  securely 
fastened  at  the  top,  where  a  certain 
fulness  results  if  the  goods  are  in  a 
straight  piece.  If  an  entirely  plain  lir- 
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ing  is  desired  it  can  be  gored  at  the  top, 
and  even  when  the  fulness  is  wanted, 
it  may  be  necessary  to  slit  the  silk  at 
the  top  because  of  the  way  the  wires 
are  arranged,  in  which  case  the  edges 
can  be  folded  and  turned  in.  An  allow- 
ance of  an  inch  above  and  below  is  usu- 
ally made  for  turning  over  the  edges, 
as  less  than  that  may  be  unwise  for  sev- 
eral  reasons. 

Before  sewing  the  lining  it  should  be 
divided  into  quarters  and  pinned  to  the 
lower  wires  at  convenient  intervals,  and 
if  it  is  not  to  be  plain  the  fulness  should 
be  arranged  equally,  being  pinned  into 
tiny  side  pleats  or  gathers  and  then 
sewed  tightly  to  the  binding  with  small 
stitches.  In  pulling  the  lining  from  the 
inside  over  the  top,  the  frame  being 
right  side  up,  it  should  be  pinned  to  the 
upper  wire  at  every  joining,  and  slashed 
to  the  right  depth  at  each  perpendicular 
wire  when  necessary  as  is  the  case  with 
certain  frames. 

Putting  on  the  Outer  Covering 

In  some  shades  the  most  difficult  part 
is  the  outer  covering  when  it  is  in  a 
number  of  sections,  either  similar  or 
showing  different  arrangements  of  ma- 
terial. The  easiest  type  is  that  of  the 
ruffle,  made  in  one  or  more  pieces  form- 
ing a  straight  strip  and  the  fulness 
gathered  evenly  at  the  top.  Such  cov- 
ers often  have  a  heading,  and  where 
fastened  to  the  wires  are  covered  with 
a  strip  of  narrow  lace,  braid,  gimp  or 
small  cord,  though  the  flat  surface  is 
preferred,  and  the  bottom  may  have  a 
ruffle  several  inches  wide  set  on,  pin- 
ned or  hemmed,  and  finished  above  or 
below  or  both,  to  correspond  with  the 
upper  part;  again  fringe  frequently 
takes  the  place  of  a  ruffle. 

The  outside  cover  may  be  fastened 
at  the  bottom,  just  the  reverse  of  the 
lining,  being  pinned,  then  sewed,  to  the 
lower  wire  on  the  inside  of  the  frame, 
which  is  placed  upside  down,  and  then 
drawn  tightly  and  smoothly  over  and 
fastened  well  at  the  top;  or  it  may  be 
put  on  in  the  same  way  on  the  outside 
of  the  lower  wire,  turned  back  and  ar- 
ranged in  a  similar  manner  along  the 
top  wire,  being  pinned  tightly  to  every 
perpendicular  wire,  then  carefully  laid 
in  tiny  pleats  or  gathers,  which  are  pin- 
ned before  sewing. 

The  material  can  be  cut  off  close  to 
the  upper  wire  and  the  raw  edges 
smoothed  downward  and  covered  by 
braid  or  ruching,  and  if  the  heading  is 
used  the  edges  are  treated  in  like 
fashion. 

Where  there  is  no  heading  the  upper 
part  is  strengthened  by  sewing  a  strip 
on  the  inside,  fastening  it  to  the  lower 
of  the  top  wires  and  bringing  it  over 
the  top  one  where  it  is  pinned  before 
sewing;  the  right  side  has  a  similar 
strip,  with  the  edges  blind-stitched,  on 
which  is  placed  the  braid  or  whatever 
is  used  in  the  way  of  trimming:.  The 
double  ruffling,  or  ruching  as  it  is  some- 
times termed,  is  of  the  same  material  as 
the  outer  cover,  or  it  may  be  a  double 
strip,  with,  the  underside  of  the  lining 
sewed  about  one-quarter  of  an  inch 
from   the  edges,  forming   a  welt  effect, 


which  is  turned  right  side  out  and  press- 
ed before  gathering  or  pleating.  This 
ruffle  should  be  very  full  in  order  that 
the  gathering  thread  in  the  centre  can- 
not be  seen. 

Empire   Frames   Popular 

Frames  vary  so  much  in  size  and 
shape  that  descriptions  of  all  types  can- 
not well  be  given  in  one  article,  as  they 
range  from  shades  used  for  candles  to 
floor  lamps,  also  lights  suspended  from 
ceilings.  The  Empire  is  seen  in  several 
forms,  among  which  is  that  commonly 
used  on  floor  or  piano  lamps  and  the 
flatter  designs  resembling  a  parasol  or 
umbrella,  also  another  shape,  sometimes 
spoken  of  as  an  Empire  pagoda,  and 
entirely  different  from  other  pagodas 
which  are  in  a  number  of  sections,  usu- 
ally six,  and  belonging  to  the  hexagon 
class. 

There  is  a  wide  variety  of  treatments 
and  with  a  little  ingenuity  and  careful 
workmanship  fascinating  shades  can  be 
made  to  serve  every  desired  purpose, 
bringing  into  play  exquisite  combina- 
tions of  materials  and  attractive  ar- 
rangement as  to  design.  Besides  the 
gimp,  or  machine  braid,  there  is  a  spe- 


bottom  there  should  be  six  yards  about 
four  and  a  half  inches  wide,  if  in  one 
piece,  or  five  inches  if  the  under  and 
lower  sides  are  of  different  materials 
and  have  to  be  stitched,  in  which  case 
one-quarter  of  an  inch  at  each  edge  is 
allowed. 

The  drum  shape  is  also  very  popular 
and  quite  easy  to  make,  being  narrower 
at  the  bottom  and  wider  at  the  top  than 
the  Empire.  For  a  frame  measuring 
sixteen  and  one-half  inches  across  and 
ten  inches  deep,  there  should  be  about 
one  yard  of  lining  silk,  two  bolts  of  bind- 
ing ribbon,  one  and  one-quarter  to  one 
and  one-third  yards  of  silk  for  the  top 
cover  depending  on  the  width  and  the 
manner  of  arrangement,  one  and  one- 
half  yards  fringe,  one  or  two  spools  of 
silk  according  to  the  colors  of  mate- 
rials, and  two  and  two-third  yards  of 
braid,  insertion  or  gimp,  to  be  placed 
above  the  fringe  and  at  the  top  of  the 
shade. 


cial  kind  of  hand-made  braid  knitted  of 
embroidery  ribbon  less  than  one-eighth 
of  an  inch  in  width,  which  is  generally 
in  pastel  shades  and  used  in  connection 
with  the  hand-made  silk  flowers  and 
foliage,  this  ribbon  gimp  being  the  pro- 
duct of  French  fingers  and  specialized 
in  by  only  one  firm  in  New  York,  as  far 
as  is  known.  The  flowers  and  leaves  are 
obtainable  at  large  and  small  establish- 
ments, but  with  a  little  practice  can  be 
formed  from  narrow  ribbons  or  piece 
silk,  the  stems  being  of  fine  wire  or 
cord  covered  with  embroidery  floss 
twisted  tightly. 

The   Materials   Required 

Shades  suitable  for  floor  lamps  usual- 
ly measure  about  twenty-four  inches  in 
diameter,  and  when  of  the  Empire  style 
require  for  the  lining  approximately  one 
and  three-quarters  yards  of  thirty-inch 
goods  and  the  same  amount  for  the  out- 
side, provided  there  is  no  fulness  around 
the  bottom,  otherwise  a  larger  amount 
will  have  to  be  used.  Three  bolts  of 
binding  silk  will  be  needed,  also  two 
spools  of  silk  in  case  the  lining  differs 
in  color  from  the  outer  covering,  and 
two  and  one-quarter  yards  of  fringe. 
For  the  double  ruffling  at  the  top   and 


NOVELTIES  TO  INTEREST  BUYERS 

A  NEW  cloth  for  draperies,  valances, 
etc.,  is  shown  in  various  colors  and 
stripes  and  has  the  appearance  of 
stripes  produced  by  an  exaggerated 
"seersucker"  weave.  Merona  cloth,  too, 
is  a  striped,  medium  weight,  iridescent 
fabric  on  the  New  York  market. 

Another  seasonable  production  in  floor 
coverings  is  the  Formosa  Fibre  rug.  It 
is  designed  for  use  with  the  vividly  col- 
ored chintzes  and  cretonnes  and  is  ob- 
tained in  blocks  which  may  be  joined 
to  form  a  rug  of  any  size  desired.  There 
are  borders  to  match  showing  large  two- 
color  blocks. 

"Netquisette"  is  the  name  of  a  line  of 
new  curtain  fabrics.  The  decorative  mo- 
tif is  in  a  fine  lacy  weave  producing 
many  charming  effects.  The  nature  of 
the  weave  is  suggested  by  the  name  and 
the  colors  shown  are  white,  cream  and 
ecru.     It  is  38  inches  wide. 

Waste  paper  baskets  have  donned 
more  "personal"  attraction  in  one  new 
line  showing  graceful  lines  and  curves 
and  artistic  decorations  in  color  and  de- 
sign. 


65TH  ANNIVERSARY 

MURRAY-KAY  LIMITED,  Toronto,  are 
celebrating  this  month  the  65th  anniver- 
sary of  their  founding.  Almost  two  full 
pages  of  advertising  in  the  Saturday 
papers  previously  told  of  the  celebration 
in  special  value-giving  in  the  various  de- 
partments. Bulletins  on  the  front  of 
street  cars  passing  the  store  were  also 
used  to  call  attention  to  the  event. 

MR.  LOUIS  T.  TWYEFFORT  of  New 
York,  who  is  the  resident  manager  of 
the  Paris  branch  of  the  International 
house  of  Messrs.  George  Borgfeldt  & 
Co.  of  New  York,  at  the  outbreak  of 
the  war  was  one  of  the  first  Americans 
to  volunteer  for  the  American  Ambu 
lance,  of  which  he  is  now  vice-president, 
and  he  has  just  been  awarded  the  Cross 
of  the  Legion  of  Honor  for  his  services. 


A  la  Mode,  women's  wear,   Montreal, 
Que.,  has  dissolved. 
ENCOURAGE    YOUR    EMPLOYEES    TO    READ    DRY    GOODS    REVIEW    EVERY    MONTH. 
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Example   of  attractive    window    treatment    procured  by 

using  Hees-made  window  shades  and  drapery 

fabrics— the  BEST. 


m 


' 


^tmm 


Geo.  H.  Hees,  Son  &  Co.,  Limited 

52  BAY  STREET 
TORONTO  CANADA 

BRANCHES: 
Montreal        Quebec         Winnipeg        Vancouver         Manchester,  En  \. 


AFTER  HEADING  THIS  NUMBER  PASS  YOUR  COPY  ALONG  TO  YOUR  CLERKS  TO  READ. 
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HOUSE    F  URNISHINGS 


When  buying 

Window  Shades  and  Shade  Cloths 

ask  for 

a 


tyalivor 


BRAND 

Made  in  the  following  qualities: 

ARROWS  and  DOMINIONS,      -  Machine  made,    Water  colors 

REGALS,        -----  Machine  made,         Oil  colors 

PHERLESS,       -----  Handmade,              Oil  colors 

DELUXE  TINTS,          -        -        -  Handmade,             Oil  colors 

Quality  and  Satisfaction. 

MANUFACTURED  BY 

DALY  &  MORIN,  LIMITED 

LACHINE  -  MONTREAL 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world,  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King&  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made  by 

JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian   Representatives:   CAMPBELL,   SMIBERT  &  CO.,  MONTREAL  and  TORONTO 

SEE  THAT  THE  HEADS  OF  DEPARTMENTS  IN  YOUR  STORE  READ  DRY  GOODS  REVIEW. 


HOUSE     FURNISHINGS 
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The  Keenest 
General  Merchant 

cannot  keep  posted  on  the  rapid 
Grocery  Market  changes  of  these 
days  just  by  comparing  travelers' 
prices.  Travelers  call  less  often 
now.  Grocery  markets  change  more 
often. 

General  merchants  everywhere  find 
in  CANADIAN  GROCER  the 
early,  regular  and  reliable  market 
information  they  require. 


"I  don't  know  what  I  would  do  without 
CANADIAN  GROCER,  especially  in 
these  days  when  prices  of  groceries  are 
changing  every  week,"  writes  G.  H. 
Thompson,  Oil  Springs,  Ontario.  (He  has 
subscribed  to  CANADIAN  GROCER  for 
eighteen  years). 

"I  consider  CANADIAN  GROCER  worth 
all  of  $3.00  and  more  in  these  times  of 
changing  markets,"  writes  J.  A.  Quenne- 
ville,  Desaulniers,  Ont. 


CANADIAN  GROCER  will  come  to 
you  every  week  with  the  latest  market 
information,  and  much  more  that  you 
can  turn  into  money,  if  you  decide  to 
follow  the  "lines  of  action"  you  see 
here  ready  for  your  signature  right 
now. 


The  MacLean  Publishing  Co., 

153  University  Ave.,  Toronto. 

Send  me  CANADIAN  GROCER,  beginning  with  cur- 
rent issue.  I  will  pay  you  subscription  price,  $3.00 
per  year,  on  receipt  of  bill. 


Name. 


Address. 
D.G.R.  June  1. 


The 
Oriental  Textiles  Co.,  Ltd. 


Oshawa,  Ont. 


Manufacturers  oj 

Drapery 
Upholstery  and 
Cloak  Velours 


WRITE  FOR   SAMPLES 

Salesrooms : 

19  Manchester  Building 

33  Melinda  Street,  Toronto 


THE  BETTER  POSTED  YOUR  STAFF  BECOMES  THE  MORE  SALES  THEY  WILL  MAKE. 
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Smallwares,  Notions,  Jewelry 
and  Leather  Goods 

For  the  summer  traile  our  stock  is  now  replete 
with  poods  of  a  nature  particularly  suitable  for 
that   season. 

Collar  Pins,  Brooch  Pins,  Souvenir  Pins  and 
Hat    Pins  in  Pearl,  Gilt  and  Enamel. 

Also  Celluloid  Hair  Ornaments,  Barrettes, 
Hair  Binders,  side,  back  and  forward  Combs, 
Hair-pins  of  all  descriptions  in  Wire,  Celluloid 
and  Horn. 

wrinch,  McLaren  &  co. 

77  Wellington  Sired  West  -  -  Toronto 


M.L.WILLINSKY&CO. 

Jobbers  and  Importers 
20-22  WELLINGTON  ST.  W.,  TORONTO 

Buyers  of  Silks,  all  kinds  of  Cotton  and 
Woollen  Goods,  Mill  Ends,  Clothing,  Boots, 
Mon's  and  Ladies'  Underwear. 

Any  of  your  slow  sellers  we  can  use.  Let  us 
hear  from  you.     Keep  us  on  your  list. 

Bankrupt  Stocks  Bought. 


Canadian 

Service 

Flags 

Orders  are  pouring  in 

from  every  town  and 

city. 

Do  YOU  know  about 

this  live  proposition  ? 
A  postal  card  will 
bring  you  full  parti 
culan. '  h   i  , , 

"  THE  TORONTO  TROPHY-CRAFT  CO.'"  f 

1710  ROYAL  BANK  BUILDING.  -  TORONTO 


These    advertisement    Cloth    Brashes    will    be    delivered    f.o.b. 
Liverpool    or    London    against    payment    in    London. 


6  doz.  12  doz.  30  doz.  60  doz. 

$2.75  $2.50  $2.25         $2.00  per  doz. 

This  price  includes  a  Celluloid  Tablet,  6y2"  by  1"  printed  in 
two  colours,  fixed  in  the  back  of  the  Brash;  your  own 
sketch  or  wording;. 

This  Cloth  Brush  is  made  of  pure  bristles,  and  is  of  best 
English  manufacture.  Quotations  for  larger  quantities  ob- 
tainable of 

M.   NEUHAFER   &  LEVI,   Brush  Manufacturers, 
1 1   Fore  Street,  London  (England) 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND  EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 

932-938  Broadway  New  York  Cor.  22nd  St. 


Bay  and  Wellington  Sts. 


Toronto,  Canada 


SCARCE  GOODS 

LINENS,  bleached  and  unbleached. 
Damask  Cloth  Napkins  and  Towels. 
Handkerchiefs. 

British-Made  All-Wool  Rugs. 

Allan   S.    Bain   Company 


150a  Craig   Street   West 


MONTREAL 


Increase 
Your 
Selling 
Capacity 


Gipe  Hazard 
Store  Service 

Co.,  Ltd. 

113  Sumach  St.,  Toronto 


Our  Carrier  Service  will  increase 
your  selling  capacity  without  adding 
to  the  number  of  your  salesmen.  The 
statement  is  concisely,  though  fully, 
explained  in  our  four-page  leaflet.    By 

i  t  s  analysis  the 
matter  is  at  once  seen 
— as  it  really  is — to 
be  practical  and  so 
simple  that  it  is  often 
overlooked,  chiefly 

through   the   long  and 
interested   in    introd 
plicated    methods.       Th 


Level,     grade     and     perpendicular     wire     cash     carriers, 
reel  carriers,  cable   carriers  and  pneumatic  tubes. 


FANCY  GOODS 

NOTIONS  &  TOYS 


BRITISH  INDUSTRIES  FAIR 

Toys   Occupy   Leading   Place — Quality   Steadily   Improves- 
— Disabled  Soldiers  May  be  Able  to  Develop  Industries 
Formerly  Left  to  Germany 


THE  British  Industries  Fair  has 
proved  exceedingly  interesting  this 
year  again,  despite  fact  that  many 
restrictions  had  to  be  levied.  Only  the 
following  trades  were  allowed  represen- 
tation: Earthenware,  porcelain  and  china, 
glass  and  glassware,  fancy  goods,  sta 
tionery  and  printing,  paper,  toys  and 
games,  still  excluding  a  number  of  in- 
dustries which  participated  in  the  open- 
ing fair,  but  whose  whole  energy  must 
in  the  public  interests  now  be  directed 
to  war  work. 

Of  these,  toys  found  by  far  the  largest 
place,  the  number  of  displays  being  175; 
fancy  goods  came  next  with  93. 

Mr.  Harrison  Watson,  the  Canadian 
Trades'  Commissioner  in  London,  reports 
as  follows:  "While  the  development  of 
all  British  industries  has  encountered 
war  difficulties  of  all  kinds,  the  obstacles 
have  been  less  formidable  to  toy  makers 
than  to  most  others,  and  it  is  certain  thai, 
the  British  toy  industry  has  made  re- 
markable progress  in  almost  every 
variety  during  the   past  four  years. 

"These  difficulties  have  obviously  in- 
creased during  the  twelve  months,  not- 
ably in  the  direction  of  greater  shortage 
of  raw  materials  and  of  labor,  and  for 
this  reason  the  general  impression  de- 
rived from  an  inspection  of  the  displays 
is  that  the  chief  feature  is  the  main- 
tenance of  quality — and  in  some  cases 
improvement — rather  than  the  introduc- 
tion of  many  new  developments. 

"Greater  perfection  appears  to  have 
been  achieved  in  some  of  the  fancy 
leather  goods,  and  several  new  lines  in 
laboratory  and  surgical  glass  and  por- 
celain are  now  being  made  for  the  first 
time  in  this  country. 

Soldiers'  Work 

"A  particularly  interesting  feature  is 
the  display  of  handiwork  by  disabled 
soldiers.  At  previous  fairs  this  had  been 
confined  to  the  exhibit  of  toys  made  by 
the  Lord  Roberts  Memorial  Workshop.- 
for  Disabled  Soldiers  and  Sailors,  but, 
resulting  from  action  taken  both  by  the 
Cordwainers'  Ball  and  under  the  din 
tion  of  the  Ministry  of  Pensions,  a  con- 
siderable number  of  wounded  soldiers 
have  been  taught  various  features  of  the 
fancy  leather  goods'  industry,  and  the 
'   fair  includes  a  large  and  varied 


collection  of  fancy  leather  bags,  wallets 
and  similar  articles  which  have  been 
made  by  them.  At  the  Cordwainers' 
stand  a  number  of  the  men  are  actually 
seen  working. 

"The  degree  of  aptitude  naturally 
varies  greatly,  but  those  who  have  been 
engaged  in  instructing  the  men  speak 
enthusiastically  of  their  adaptability  and 
progress.  In  one  case  a  wounded  soldier, 
with  only  five  months'  experience,  is 
producing  most  excellent  work,  while  the 
highest  stand  of  finish  has  been  achieved 
by  a  number  who  have  served  an  ap- 
prenticeship of  from  15  to  18  months. 

The  success  of  the  experiment  is  of 
tve  highest  interest  at  a  time  when  the 
future  employment  of  returned  disabled 
soldiers  and  sailors  is  of  such  vital  im- 
portance because  it  shows,  not  only  that 
a  very  large  number  can  be  satisfactorily- 
employed  in  an  important  British  in- 
dustry, the  product  of  which  will  replace 
a  large  variety  of  articles  previously 
almost  entirely  imported  from  enemy  or 
foreign  countries,  but  that  with  similar 
trouble  and  organization  disabled  men 
can  be  trained  equally  well  for  per- 
manent employment  in  many  other  in- 
dustries which  it  is  intended  to  extend 
greatly  in  this  country  upon  the  resump- 
tion of  normal  conditions." 

Some  of  the  New  Items 

Among  the  interesting  and  novel 
things  exhibited  were  felt  dolls  of  all 
kinds  and  sizes,  humorous  and  educa- 
tional. They  included  "Fatty  Hoarder," 
with  his  bags  of  tea  and  sugar,  and 
"Reggie  Rations,"  beautiful  little  mer- 
maids on  artificial  seashores  and  Pan 
playing  his  pipes.  Queen  Alexandra 
purchased  a  felt  doll  called  "Pan." 


A  novelty  in  textile  calendars  makes 
up  somewhat  for  the  scarcity  in  board; 
it  can  be  folded  up  to  small  space  and 
posted  in  an  envelope  at  much  less  cost 
than  can  the  heavier  board  calendars. 
In  "Plastic  Oddities"  a  unique  way  of 
stencilling  for  the  young  is  exemplified. 
It  is  both  amusing  and  educational.  Oil 
faesims.  were  very  popular;  they  are 
splendid  representations  of  the  works  of 
the  world's  famous  masters. 

There  were  many  novelties  in  Christ- 
mas card  and  birthday  card  collections, 
also  in  zag-zaw  and  other  puzzles.  Tanks 
and  airship  calendars  were  novel.  Dolls' 
houses,  butchers'  and  grocers'  shops 
were  well  made  and  interesting.  A  tank 
was  built  of  jig-saw  blocks.  A  clever 
submarine  was  worked  by  elastic  instead 
of  the  ordinary  clock-work  mechanism; 
it  will  dive  under  the  water  and  rise 
again;  this  was  among  the  cheaper  lines. 

The  new  game  of  "Krom"  was  much 
talked  about  and  described  as  "one  of 
the  brainiest  and  most  durable  war 
games."  "Kybosh"  is  a  topical  card 
game.  One  firm  had  quite  a  remarkable 
display  of  walking  and  dancing  toys; 
the  "Peace  Bird"  was  purchased  by  H. 
M.  the  Queen.  These  toys  walk  or  per- 
form without  being  wound  up. 

An  educative  little  apparatus  for  home 
weaving  was  offered  by  one  firm. 
"Cuthbert"  is  a  gentlemanly  rabbit  who 
walks  with  a  smart  coat,  a  collar,  tie 
and  cane.  "The  House  that  Jack  Built" 
is  a  cardboard  constructional  novelty. 
One  firm  made  a  special  feature  of  food 
card  cases  in  leatherette,  cloth  and  real 
leather,  for  holding  meat,  margarine  and 
sugar  cards. 


NEW  PORTFOLIOS 
THERE  should  be  good  sale  for  one  new 
article  offered  for  the  fancy  goods  de- 
partment. Scarcely  a  soldier  writes  let- 
ters not  worth  preserving.',  hence  the  new 
portfolios  made  of  stiff  chintz-covered 
backs  tied  with  ribbon  for  preserving  the 
letters  in  order  as  received.  The  port- 
folios may  be  made  in  envelope  size  in 
which  envelope  and  all  is  kept,  or  larger 
for  the  letter  to  be  opened  out  and  pre- 
served flat.  Not  only  families,  but  in- 
dividuals will  find  use  for  these,  and 
they  could  easily  be  made  by  the  work- 
room millinery  girls  in  their  slack  sum- 
mer hours  in  order  to  insure  a  supply 
for  the  Christmas  trade. 


The   New    Salt    Shaker 


Which   keeps  out   moisture.      Shown   by 
Torcan  Fancy  Goods  Co.,  Toronto. 


Zakibe's  dry  goods'  store,  Cobalt,  Ont., 
was  damaged  by  fire  to  the  extent  of 
$1,000. 


ARTICLES   ON    SALESMANSHIP   WILL    INTEREST    ALL   THE   MEMBERS    OF   YOUR    STAFF. 
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SOLDIERS'  WORK  POPULAR 
INTO  a  second  department  store  this 
past  month  the  handiwork  of  the  inva- 
lided soldiers  wont,  and  was  accorded  an 
honored  place.  At  the  Summer  Millinery 
Opening  oi  Goodwin's,  the  dainty  French 
loom  of  the  department  was  reserved  For 
what  was  described  in  the  advertisement 
as 

"\    Display    of    Woven    Fabrics, 
Fancy  Hat    Rands.    Puggarees, 
s,  etc.,  the  handiwork  of 
the    Soldiers    in    Military    Hospi- 
tals.     Ladit,    of     the     Invalided 
Soldiers'  Commission  will  super- 
intend the  sales." 
The  announcement  drew  an  interested 
gathering    of    hundreds    of    well    known 
ladies   of   Montreal,   who   were   surprised 
and   delighted   at    the   dainty    work   thai 
was    ,-et    forth,    and    sales    ran    into    the 
hundreds   of  dollars   worth.     One   result 
of  the  display  was  that  towards  the  enu 
of  May  one   Montreal  lady  took  down  to 
Wanamaker's   in   New    York  a   beautiful 
bridal   set,  hat,  cape  and  bag,   with   the 
parts   the   work  of   the   men    in 
the  hospital.     The  large  picture  hat  had 
a    short    back,   the    crown    and    top    brim 
were  mr.de  of  the  pink  silk  fabric  woven 
by  the   men.  with  trcee  ruffles  of  Geor- 
gette   crepe    on   the    edge   to   fall   down, 
itself    having    an    edge    of    tagel    straw. 
The    cape    also    of    the    silk    fabric    was 
trimmed    with   a   ruffled   band    of   Geor- 
gette,   and    lined    with    the    same.      The 
bag   was    a    large   dressy   one    of   fancy 
shape  and   was   trimmed   with  Japanese 
beads. 

Similar  lines  to  these  were  among  the 
display  at  the  store.  These  included  the 
jumpers  that  were  described  in  last  issue. 
Among  the  hats  that  were  admired  for 
their  smartness  were  some  of  peanut  or 
Leghorn  straw  that  were  trimmed  with 
a  variety  of  raffia  forms,  suitable  for 
sports  hats.  In  one  case  a  Black  Watch 
plaid  was  used  as  a  scarf  and  draped 
around  the  brim.  The  trimmings  were 
of  silk  or  mercerized  fabric,  and,  skil- 
fully fashioned  by  the  department  at 
Goodwin's,  were  eaaerly  sought  for.  The 
scarves  also  proved  quite  popular,  one  of 
the  handsomest  being  in  reseaa  green 
with  an  insertion  of  gold  lace  and  fringe 
trimming. 


Jfrom  tfje  Jflontrcal  hospitals 


JOINED   THE    FLYING   CORPS 

MR.  E.  DOYLE,  who  has  been  calling 
on  the  trade  in  Alberta  and  British  Col- 
umbia for  the  R.  D.  Fairbairn  Co.,  To- 
ronto, has  joined  the  Flying  Corps.  The 
salesmanager,  Mr.  E.  J.  Tutty.  is  taking 
over  the  western  field,  and  becoming  ac- 
quainted with  the  trade. 


F.  W.  Deane,  dry  goods,  Winnipeg, 
Man.,  has  been  succeeded  by  H.  &  N. 
Roberts. 

Delfosse  &  Co.,  manufacturers  of 
store  fixtures,  247  Craig  St.  W.,  Mont- 
real, have  just  issued  a  handsome  new- 
illustrated  catalogue  describing  the 
latest  in  wax  fixtures,  new  bust  forms, 
ladies,  men,  boys  and  girls,  new  skirt 
stands,  etc. 


MADE  BY  CONVALESCENT  SOLDIERS 

Dell's  house  complete;  the  furniture  is  all  made  by  the  men  with  pen- 
knife and  file  and  the  curtains  and  carpets  are  woven  on  the  looms  in  the 
hospital.  The  large  hat  is  of  pale  blue  Warrior  silk  made  up  by  the 
Windsor  Bazaar  for  the  soldiers;  the  one  at  the  right  is  of  black  Warrior 
silk  made  up  by  Mesdames  Hamilton  &  Cote.  A  white  Warrior  silk  child's 
bonnet  (on  the  table)  with  bonnet  of  woven  raffia,  the  new  material  for 
children's  bonnets  (above)  was  woven  and  made  by  the  soldiers.  Tray  at 
lower  left  was  made  up  by  a  badly  wounded  soldier  who  now  earns  hisi 
money  by  this  craft.  Below  is  a  large  type  of  loom  used  by  the  bed 
patients.  On  the  table  is  a  crocheted  filet  cushion  top  and  a  baby  basket 
woven  by  the  men.      Also  on  the  table  are  dress  trimmings. 


FROM  GUNS  TO  FASHIONS 


Wounded  soldiers  find  the  making  of  fashions  less  shocking  lhan  trench  life.  These 
are  some  of  the  clever  bags,  evening  scarfs,  millinery  and  runners  which  are  made 
from  the  novel  textiles  which  they  are  weaving  in  their  many  spare  hours  in  the 
hospitals..  It  is  said  that  ladies  who  have  been  able  to  procure  these  distinctive 
articles    are    very    proud    of   them. 


VOIR    CLERKS    WILL    BE    INTERESTED    IN    THE    SECTION    ON     EQl   Il'MENT    AND    DISPLAY. 
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TIMELY  SUGGESTIONS 
FOR  JUNE  WEDDINGS 


$25.00  Assortment  Contains: 

only  Oval  Serving  Tray  to  sell  at $  3.50 

"      "     "     "  5.00 

"      "     "     "  3.00 

Square     "  "      "     "     "  3.50 

"      "     "     "  2.50 

"      "     "     "  2.25 

Casserole  with  Metal  Stand  to  sell  at  3.50 

"        "     "     "  3.25 


Pie  Plate 


Vase 

Mustard 

Condiment  Set  with  Metal  Stand  to  sell  at 

Water  Set 


2.00 
2.50 
2.00 
2.00 
2.00 
4.00 


Total  retail  value  $41.00 

Price  per  case,  $25.00  net. 
No  charge  for  packing. 

$15.00  Assortment  Contains: 

only  Oval  Serving  Tray  to  sell  at $  3.50 

<<         "           "           "      "     "     <<  g  25 

"     Square     "           "      "     "     "  3^00 

"     Casserole  with  Metal  Stand  to  sell  at  3.50 

"     Pie  Plate      "         "          "        "     "     "  2.75 

"     Condiment  Set  with  Metal  Stand  to  sell  at 2.00 

"     Vase             "         "          "        "     "     "  2.00 

"     Mustard       "         "          "        "     "     "  2.00 

"     Water  Set                                                        4.00 


Total  retail  value  $26.00 

Price  per  case,  $15.00  net. 
No  charge  for  packing. 

As  the  supply  of  these  Assortments  is  limited,  we  would  ask  you  to  send 
in  your  order  early.     Orders  will  be  filled  in  order  received. 


Torcan  Fancy  Goods  Co.,  Ltd. 

THE  HOUSE  OF  SERVICE 
77  BAY  ST.  TORONTO 


SOME    OF    YOUR   STAFF   WILL   WANT   TO   STUDY   THE    COURSE    ON    SHOW    CARD    WRITING. 
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MR.  TOY  BUYER 

We  illustrate  some  of  the  best  selling  Gilbert  Toys. 

You  can  figure  for  yourself  how  eager  the  regular  boy  will  be  to  own  any  of 

these. 

Our  enormous  advertising  campaign  keeps  all  our  toys  before  the  boy  continu- 
ously.    During  1918  we  will  feature  all   the  new   Gilbert  Toys  as  well   as 

E  RECTO  tv    in  the  same  big  way  that  we  have  in  previous  years-  Double 

spreads  in  the  Juvenile  Magazines — Big  space  in  the  Great  International  Week- 
lies— Saturday  Evening  Post — and  others. 

Our  advertising  makes  sales  easy  for  you.  It  is  up  to  you 
to  do  the  actual  selling  by  displaying  these  goods  on  your 
counters. 


GILBERT  SUBMARINE 


PHONO  SET 

Canada  retail  $5.95  each.  A 
real  working  miniature  tele- 
phone outfit.  It  will  operate 
from  garret  to  cellar.  Con- 
tains two  complete  stations. 
Detailed  manual  of  instruc- 
tion supplied. 


ERECTOR 

Retails  Canada  from 
$1.50  to  $37.50  per  set. 


WIRELESS  SET 

Retail  price  Canada  $7.50.  Com- 
plete wireless  apparatus  that 
teaches  the  boy  the  fundamentals 
of  wireless  telegraphy.  Has  a  wide 
sale  in  Canada. 


^5™ 


PUZZLE  PARTIES 

Retail  40c,  75c  and  $1.50, 
Canada.  Also  Bulk  Puz- 
zles and  Puzzles  on  Cards. 


Other  Gilbert  Toys  are — Chemistry  Sets,  Telegraph  Sets,  Electrical  Sets,  Mini- 
ature Machinery  Outfits,  Toy  Motors,  Magic  and  Magic  Sets,  Mechanical 
Toys,  Bell  Toys,  Reins,  Chimes,  etc.    Parcel  Post  Toys.    Briktor. 

Write  for  New  Catalogue. 

The|  A.  C.  Gilbert-Menzies  Co.,  Limited 

439   King  Street  West,   Toronto 


YOUR  EMPLOYEES  WILL  BE  GLAD  TO  READ  YOTR  COPY  OF  DRY  GOODS  REVIEW. 


ARTIFICIAL  FLOWERS 

A  Unique  Canadian  Industry  is  Being  Developed  in  This  Line- 
Products  for  Stores,  Theatres,  Millinery  Purposes,  etc. 


"£>  OMK   of  my  girls 

^^here    learned    their 
^me  when  I  began  ii 


OMK  of  my  girls  whom  you  see 
business  with 
in  the  basement 
of  my  house  some  eight  years  ago."  The 
speaker  was  a  woman  who  learned  every 
detail  of  artificial  flower-making  when 
a  young  girl  in  New  York.  She  married' 
and  when  left  a  widow  with  two  little 
children  to  bring  up  and  educate  chose 
Canada  as  a  promising  field  in  which 
to  "make  good."  She  came  to  Toronto, 
took  a  private  house — not  in  the  residen- 
tial district — and  beg-an  herself  to  make 
flowers  in  the  basement  of  her  house. 
A  glance  at  her  present  factory,  bright, 
clean  and  airy  with  between  30  and  40 
employees,  the  fact  that  her  son  and 
daughter  are  attending  private  colleges 
bespeak  something  of  the  romance  of 
industry  as  well  as  of  the  hard  work 
which  attach  to  the  thoroughness,  am- 
bition, tut  and  kindliness  of  the  mother 
who  is  a  pioneer  in  her  line  in  Canada. 
"I  really  love  my  work,"  she  said  to  a 
DRY  GOODS  REVIEW  representative. 
"I  could  not  bear  to  give  it  up  now.  I 
feel  that  it  is  all  my  own." 
"Who    works    for    glory    misses    oft   the 

goal, 
Who   works   for    money,   coins   his   very 

soul, 
Work  for  the  work's  sake,  then,  and  it 

may  be 
That  these  things  shall  be  added  unto 
thee." 
The  showroom  and  office  in  this  flower 
factory  are  partitioned  off  with  white 
lattice  work  which  provides  a  suitable 
display  ground  for  the  decorative  flow- 
ers and  foliage  designed  for  department 
ston  3,  etc. 

On  white  shelves  are  baskets  and 
vases  containing  varieties  of  bouquets 
suitable  for  private  and  formal  decor- 
ation s.  theatres,  hotel  rotundas,  etc. 
On  the  floors  are  huge  artificial  palms. 
Several  of  the  new  theatres  in  Toronto 
and  Ottawa  have  been  decorated  by  the 
little  woman  who  manages  this  concern. 
Less  conspicuous  but  even  finer  in 
workmanship  arc  the  small  flowers,  fruit 
and  foliage  used  for  millinery.  Delicate 
iridescent  effects,  tinsel,  gilt,  pastel 
and  deep  rich  colorings  and  the  dull 
"Frenchy"  effects  in  trimmings  are  all 
included  in  the  output. 


A  visit  to  the  workrooms  reveals  the 
whole  process  of  production  from  the 
dyeing  of  the  cottons,  linens,  satins, 
silks,  etc.,  to  the  making  of  the  tiny 
stamens  for  the  flowers,  and  the  vari- 
ous glazed,  metallic  and  other  finishes, 
familiar  on  foliage.  "Have  you  had  any 
difficulty  in  procuring  the  necessary 
dyes?"  DRY  GOODS  REVIEW  asked 
the  proprietor.  "Practically  none,"  she 
said.  "You  see,  the  prices  are  very  high 
of  course,  but  dyes  go  a  long  way  in 
this  work.  We  do  not  use  them  in  very 
great  quantities  and  so  have  been  able 
to  get  what  we  require  and  in  all  the 
good  colors  necessary." 

The   Milliner's  Garden 

At  one  table  in  the  factory  the  girls 
were  working  with  pure  white  materials. 
At  one  end  was  a  pile  of  fringe  made 
from  white  horsehair  glued  into  a  nar- 
row fold  of  cotton.  Beside  this  was  a 
supply  of  narrow  white  cotton  cut  into 
long  strips  resembling  rows  of  conven- 
tional tiny  crinkled  leaves.  As  one  of 
the  workers  wound  a  strip  of  each  of 
these  in  spiral  fashion  around  a  central 
stem,  behold  there  evolved  the  loni\  full, 
bearded  heads  of  wheat — as  in  a  year  of 
plenty — which  are  dear  to  the  milliner's 
art  this  season. 

Close  by  were  tiny  little  snow-flakes 
of  velvet  each  cut  with  a  hole  in  the 
centre.  It  was  the  duty  of  one  girl  to 
insert  through  these  holes  the  long  stem, 
held  in  its  place  by  a  tiny  knob,  which 
transformed  the  parts  into  delicate  white 
forget-me~knots.  Some  of  the  girls  far- 
ther on  were  busily  engaged  in  fashion- 
ing rich  red  roses,  carnations,  etc.  It 
was  interesting  to  note,  too,  that  for 
the  realistic  Scotch  thistles  with  soft 
silky  bloom  the  milk-weed  is  used,  dyed 
in  the  nurple  or  cerise  colors  which  at- 
tract the  unwary  to  where  sharp  pricks 
lurk  beneath.  But  in  the  artificial  work 
thorns  are  not  made  to  give  pain. 

For  the  Fall  Openings 

Just  now  preparations  are  being  made 
for  Fall  decorations.  Jack  Frost  has 
already  touched  the  leaves  that  will  form 
the  bowers  for  Fall  fashion  parades. 
Maple  leaves,  oak  leaves,  the  fruits  of 
the  harvest  seasons  in  new  and  realistic 


forms,  Fall  garden  flowers  and  hot-house 
varieties  will  all  be  in  readiness. 

"I  love  Canada  and  I  believe  there  is 
a  field  for  a  big  industry  in  my  work 
here  and  so  I  intend  to  stay.  I  find 
the  best  business  people  very  kindly  dis- 
posed to  business  women  and  there  are 
some  wonderfully  fine  women  in  busi- 
ness now."  These  were  some  of  the  con- 
cluding remarks  of  "the  woman  who 
knows."  Her  business  now  amounts  to 
something  like   $30,000   a  year. 


CONSERVING   MAN   POWER— 
THE  QUESTION  OF  THE  DAY 

War     Has     Created    A     Scarcity     of 
Trained  Employees  —  Situation 
Can  Be  Relieved  by  Elimina- 
tion of  Unnecessary 
Efforts 

FROM  the  present  outlook  the  great- 
est need  of  the  retail  merchant  is 
store  equipment  that  will  enable 
the  store's  staff  to  perform  its  duties  with 
a  minimum  amount  of  effort. 

The  cancelling  of  all  exemptions  means 
that  more  and  more  of  the  clerks  in  all 
retail  business  will  have  to  don  the  khaki 
and  the  work  will  have  to  be  taken  on 
by  men  and  women  who  perhaps  are  not 
physically  equipped  for  the  average  work 
of  a  retail  salesman. 

The  complaint  has  already  come  from 
all  parts  of  the  country  that  competent 
store  help  is  almost  impossible  to  secure. 
Increases  in  salary,  unusual  provisions 
for  the  comfort  and  welfare  of  the  em- 
ployees and  strenuous  efforts  in  other 
directions  have  failed  to  attract  competent 
people  into  store  service. 

No  improvement  can  be  reasonably 
expected  in  the  future. 

The  war  will  make  further  inroads  on 
the  employees  of  both  sexes  now  engaged 
in  store  service,  and  yet  if  the  experience 
of  other  war  making  countries  and  even 
of  Canada  can  be  taken  as  a  precedent 
the  increased  business  will  create  a  de- 
mand for  more  employees  than  are  now 
available. 

More  Selling  From  Fewer  Hands  Neces- 
sary 
The  problem  confronting  the  merchant 
will  be  to  furnish  more  units  of  labor  than 
can  be  found  and  at  the  same  time  to  sat- 
isfy the  demands  of  the  war  for  men,  for 
to  win  the  war  the  Allied  Armies  must 
have  men. 

The  same  problem  has  confronted  other 
industries. 


YOUR  EMPLOYEES  WILL  BE  GLAD  TO  READ  YOUR  COPY  OF  DRY  GOODS  REVIEW. 
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FAts  window  wax  directly  responsible  for  the  sale  of  a  number  of  chauffeurs'   uniforms  and  outfits 


In  agriculture  the  tractor,  the  reaper, 
the  binder  and  the  thrasher  were  devised 
as  a  solution. 

In  construction  the  steam  shovel,  the 
concrete  mixer  and  other  inventions  were 
put  forth  and  in  all  lines  of  manufactur- 
ing this  same  need  has  resulted  in 
wonderful  results  in  the  way  of  new  labor 
saving  devices. 

In  retail  merchandising  a  similar  solu- 
tion will  be  necessary,  although  the  per- 
sonal element  must  of  necessity  enter  into 
each  transaction.  It  is  obvious  that  the 
efforts  of  each  employee  must  count  for 
more.  In  a  given  space  of  time  more 
customers  must  be  waited  on  and  more 
transactions  in  every  branch  of  service 
must  be  completed.  This  can  only  be  done 
by  the  use  of  equipment  which  will  save 
the  steps  of  the  employees  and  that  will 
enable  more  labor  to  be  done  without 
fatigue. 

Everv  piece  of  equipment  to  expedite 
the  handling-  of  merchandise  should  be  in- 
stalled: wasted  seconds  and  minutes  must 
be  eliminated.  Machinery  must  take  the 
place  to  a  certain  extent  of  the  human 
worker  and  when  we  say  machinery  we 
mean  not  only  machinery  which  is  oper- 
ated by  power,  such  forms  of  equipment 
for  quick  handing  of  cash,  for  deliveries, 
for  computing  sales  etc.,  but  also  the 
forms  and  styles  of  shelving,  counters 
and  show  cases  for  storing  and  displaying 
goods  without  the  aid  of  human  hands  and 
for  quickly  handing  to  the  customer  the 
goods  that  are  desired. 

Latest    Equipment    Saves    Labor 
Producers  of  modern   store  equipment 
have  been  in  advance  of  the  needs  of  the 
average  merchant  and  have  done  much  to 
help  in  this  pressing  emergency. 

The  advance  in  this  field  has  been 
wonderful  and  Canadian  store  fixture 
makers  have  been  in  the  van  in  producing 


labor  saving  devices.  A  bugbear  of  the 
clothing  trade  has  been  the  handling  of 
heavy  suits  and  coats,  it  being  a  maxim 
of  that  trade  that  women  could  not  handle 
such  a  stock,  but  the  revolving  wardrobe 
has  changed  the  whole  aspect  of  the  sit- 
uation. It  places  any  stock  of  clothing 
almost  in  the  customers'  hands  and  saves 
hours  of  wasted  time. 

The  unit  system  of  department  store 
fixtures  has  entirely  changed  depart- 
mental merchandising,  as  these  ingenious 
units  almost  automatically  sort  the  stock 
and  place  sizes  and  colors  at  the  finger 
tips  of  the  customer  or  inexperienced  sales 
person. 

Every  branch  of  retail  business  can 
now  be  equipped  with  fixtures  that  reduce 
waste  of  time,  condense  stock  and  enable 
larger  business  to  be  accomplished  with 
••educed  staffs. 

The  problem  of  all  merchants  is  prac- 
tically the  same,  and  wisdom  demands 
that  man  power  be  conserved  if  prosperity 
is  to  continue,  as  only  by  conserving  man 
power  can  the  war  be  ended,  and  without 
a  victorious  ending  there  will  be  no  future 
Canadian  prosperity.  If  one  man  can  be 
released  for  service  by  installing  proper 
equipment  it  is  the  duty  of  the  merchant 
to  release  that  man. 

In  other  phases  of  national  life  some 
duties  have  been  inadequately  met  and 
we  are  suffering  in  consequence. 

The  need  for  preparedness  in  equip- 
ment is  imperative  and  the  prudent  and 
farsighted  merchant  will  recognize  the 
condition  and  take  the  necessary  measures 
to  aid  the  country  in  its  hour  of  need. 


WOMEN  OX   ELEVATORS 

There  are  now  fourteen  women  eleva- 
tor operators  at  Lord  &  Taylor,  New 
York,  and,  according  to  an  official  of 
the  store,  women  have  proved   v. 


isfactory  in  these  positions.  It  is  not 
the  intention  to  replace  all  the  men  op- 
erators with  women,  but  it  was  said  at 
the  store  that,  outside  of  a  few  of  the 
best  men,  the  cars  would  soon  be  run  by 
women.  This  change  was  first  made 
about  two  months  ago,  and  was  entirely 
an  experiment,  three  women  being  em- 
ployed at  the  start,  then  this  increased 
to  five,  and  recently  the  number  has 
erown  until  now  there  are  fourteen 
women  in  gray  and  white  costume  on 
the  elevators.  Anticipating  the  effect 
of  the  next  draft  is  the  direct  cause  of 
the  store  increasing  this  force  of  women 
for  elevator  service. 


PTE.   PERCY   A.   FORREST 

FTE.  PERCY  A.  FORREST,  aged  24, 
was  killed  in  the  air  raid  on  No.  1  Cana- 
dian General  Hospital  at  Etaples,  May 
26.  He  enlisted  on  the  first  day  of  the 
war  with  a  Toronto  battalion,  having 
been  employed  with  the  Phoenix  Novelry 
Co.  He  had  been  in  France  for  three 
years  and  thrse  months  and  was  a 
stretcher-bearer  in  the  A.  M.  C.  He  had 
never  been   wounded    in   that   time. 


PASS    IT    ON 

The  information  contained  in  DRY 
GOODS  REVIEW  may  mean  dollars  to 
you  if  it  is  placed  in  the  hands  of  your 
salespeople    regularly. 

It  pays  managers  to  see  that  DRY 
GOODS  REVIEW  is  read  by  their  em- 
ployees. 

Buyers  looking  for  merchandise  that 
has  real  selling  feature-;  never  neglect 
reading  DRY  GOODS  REVIEW.  It 
contains  the  latest. 

All  department  heads  should  see  to 
it  that  their  salespeople  read  DRV 
GOODS  REVIEW  each  mcntl.. 


CUSTOMERS    JUDGE    Vol  K    BTOBE    BY    THK    KNOWLEDGE    AND    EFFICIENCY    OF    THE    STAFF. 
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BRUSH   STROKE  FORMATION   IN   CARDWRITING 

Each  and  Every  Stroke  Completed  With  One  Sweep  of  Brush — Very  Readable  Series 
by  Reason  of  Clearness — Plenty  of  Background  Shown  Between  Letters 

By  Robt.  T.  D.  Edwards 


Many  (rood  Kinds 

of 

Washing 
Machines 

see  them  in 
operation 


Styles  of  Window  Cards  that  may  be  designed  from  Type  of  Letter  described  in  this  article. 


TORONTO  is  one  of  the  best,  if  not  the  best,  city  in 
Canada  for  good  showcards.  By  good  show  cards 
we  mean  good  in  every  department:  good  in  layout, 
good  in  color  scheme  and  good  in  letter  formation.  Besides 
all  these  we  may  add  originality  in  design.  But  don't 
think  for  a  moment  that  we  wish  to  give  the -impression 
that  Toronto  is  the  only  place  that  has  good  show  cards. 
Other  large  cities  turn  out  excellent  work,  but  on  the 
whole  Toronto  has  an  exceptionally  good  showing  of  well 
executed  show  cards. 

The  part  that  impresses  one  most  is  the  excellent  styles 
and  originality  of  formation  of  the  lettering.  This  orig- 
inal lettering  has  been  a  great  feature  in  the  last  year 
and  gives  a  certain  zest  to  the  show  cards  which  other 
features  cannot. 

It  is  along  this  line  of  original  lettering  that  we  are 
conducting  the  present  series  of  show  card  articles.  It 
has  been  our  endeavor  to  pick  out  certain  good  types  used 
by  various  cardwriters  and  explain  their  formation,  step 
by  step,  right  to  the  last  stage  of  using  them  on  a  com- 
pleted show  card. 

This  is  the  third  lesson  in  this  series.  The  first  pub- 
lished was  a  heavy  stroke  letter  with  all  ends  of  the  let- 
ters finished  round,  instead  of  square,  as  is  usual.  The 
shading,  in  various  styles  both  for  high-lighting  and  for 
use  behind  the  letters,  was  shown.  This  type  is  used  by 
various  cardwriters  and  makes  a  very  effective  card  when 
completed  in  good  color  combinations.  The  second  alpha- 
bet of  this  series  was  shown  last  month  and  was  of  brush 
stroke  formation  made  with  a  small  brush.  The  strokes 
were  somewhat  narrower  than  this  month's  alphabet.  This 


was  an  excellent  type  because  it  was  original  in  formation 
and  could  be  easily  read.  This  type  is  being  used  at 
present  by  various  cardwriters. 

The  type  we  are  showing  this  month  is  something 
that  has  never  been  shown  in  this  magazine  and  should 
be  a  valuable  addition  to  the  cardwriters  who  follow 
these  lessons. 

As  usual  it  is  our  endeavor  to  show  as  practical  a  let- 
ter formation  as  possible  and  whenever  we  can  it  is  of 
brush  stroke  formation.  And  so  it  is  with  this  month's 
alphabet.  It  is  entirely  a  brush  stroke  alphabet.  That  is, 
each  and  every  stroke  is  completed  with  one  stroke  of  the 
brush,  a  second  stroke  not  being  necessary,  and  one  must 
practise  the  work  with  that  in  view.  Double  stroke  work 
is  too  slow  and  not  as  clean-cut  as  that  narrow,  single 
stroke  letter. 

You  will  notice  how  readable  these  letters  are.  The 
reason  for  this  is  because  of  the  narrow  strokes  which 
show  plenty  of  the  background  between  them.  This  makes 
the  letter  stand  out  in  greater  relief  than  if  a  heavier  let- 
ter were  used. 

There  are  different  features  which  are  embodied  in 
this  alphabet  which  is  not  found  in  others.  One  of  these 
is  that  all  upright  strokes  are  straight.  This  rule  applies 
to  all  usually  curved  letters,  such  as  the  "0,"  "C,"  "S,"  etc. 
These  features  you  will  note  by  a  study  of  the  chart. 
This  is  a  big  feature,  especially  for  the  beginner,  because 
there  is  one  thing  he  knows  for  sure,  that  all  upright 
strokes  are  straight  strokes  and  once  he  or  she  gets  that 
thoroughly  in  mind  a  great  deal  has  been  accomplished. 
In  Fig.  1  on  the  lower  line  this  feature  has  been  brought 


YOUR   CLERKS   WILL   GAIN    IN    EFFICIENCY   BY    READING    DRY    GOODS    REVIEW. 
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out  strongly.  Here  are  a  great  many  lower  case  letters 
all  showing  the  first  strokes  of  the  letters  to  be  made 
and  they  are  the  down  stroke  and  they  all  are  straight. 

Xow,  the  second  feature  of  this  alphabet  is  another 
one  which  will  also  make  the  forming  of  this  alphabet 
very  much  easier  than  many  others  we  have  had  to  make, 
namely,  all  cross  strokes  are  curved.  Now  just  take  a 
good  look  over  the  chart  and  see  if  this  is  not  the  case. 
"All  cross  strokes  are  curved."  Get  that  in  mind  and 
that  with  the  other  feature  will  give  the  entire  formation 
of  this  alphabet.  Now  close  examination  should  be  made 
of  each  letter  before  starting  to  work,  then  practise  it. 
And  when  you  have  perfected  it,  practise  the  next  one  and 
so  on  all  the  way  through.  The  farther  you  go  the  easier 
each  letter  will  become  and  the  more  graceful  you  will 
be  able  to  make  each  letter. 

You  will  notice  that  every  stroke  is  numbered  and  all 
down  strokes  are  the  first  ones  to  be  made.  When  you 
make  them  first  you  get  the  proper  width  of  the  letter 
and  all  that  remains  is  to  fill  in  with  the  curved  cross 
strokes  and  the  curved  spurs. 

The  spurs  constitute  another  feature  of  this  alphabet 
which  gives  it  an  individual  appearance. 

In  order  to  make  this  letter  formation  successfully,  one 
of  the  main  things  is  to  see  that  you  have  the  proper 
brushes.  And  when  you  have  them  see  that  they  are  in 
the  proper  shape  for  doing  this  style  of  stroke  work.  This 
has  been  repeated  many  times,  but  this  only  goes  to  show 
the  importance  we  attach  to  it.  The  brush  is  of  red  sable 
with  round  nickel-plated  or  copper  ferrule.  They  are 
called  red  sable  writers  and  all  the  hair  in  them  should  be 
the  same  length  to  ensure  getting  good,  clean  ends  at  the 
beginning  and  finish  of  the  strokes.  You  must  keep  the 
brushes  flat  at  all  times  whether  in  use  or  not.  It  is  this 
flat  chisel  point  that  gives  you  the  width  of  the  stroke  and 
enables  you  to  make  a  brush  stroke  letter  instead  of  an 
outline  one. 

Then  there  is  your  show  card  color — another  import- 
ant factor  to  good  show  cardwriting.  First  of  all  it  must 
be  water  color,  which  can  be  bought  at  art  stores,  made 


by  reliable  color  firms  and  is  very  satisfactory,  indeed. 
This  is  advisable  for  cardwriters  who  can  get  it  and  who 
are  only  using  a  limited  quantity.  If  you  are  in  a  posi- 
tion where  this  cannot  be  obtained,  a  good,  dull  black 
show  card  color  can  be  mixed,  using  lamp  black  and  water 
with  a  small  quantity  of  wood  alcohol  in  it  to  cut  the 
lumps.  Add  a  small  quantity  of  diluted  gum  arabic  or  a 
good  mucilage,  just  enough  to  keep  it  from  rubbing  off 
after  it  is  dry  on  the  card. 

If  you  wish  other  colors  these  can  be  obtained  from 
paint  dealers  by  asking  for  distemper  colors  in  glass  jars. 
These  are  already  ground  in  water  but  you  will  find  they 
need  to  be  thinned  down.  They  also  need  to  be  sized  with 
diluted  mucilage  or  gum  arabic. 

Fig.  1  shows  a  good  method  to  start  practising  this 
alphabet.  Pick  out  various  strokes  throughout  the  chart 
and  practise  them  until  each  can  be  made  fluently  and 
without  reference  to  the  chart. 

The  lower  line  shows  the  first  strokes  of  the  letters  to 
make.  All  down  strokes  are  to  be  made  first.  From  these 
you  get  the  width  of  your  letter;  then  you  can  add  the 
cross  strokes  and  spurs.  None  of  the  ends  of  these  letters, 
either  on  the  finished  cards  or  on  the  chart,  have  been 
finished  with  a  cross  stroke.  The  square  ends  of  the 
brush  do  this  work. 

In  order  that  the  brush  keep  this  flat  point,  work  the 
color  into  it  on  a  piece  of  scrap  cardboard.  This  will  give 
it  a  chisel  point  all  ready  for  lettering.  After  the  brushes 
are  washed  out  thoroughly  in  clean  water  draw  lightly 
between  the  thumb  and  forefinger.  This  will  keep  it  in 
the  proper  working  shape  ready  for  use. 

The  three  completed  show  cards  show  a  plain  but  very 
neat  and  attractive  style  of  card.  It  is  not  advisable  to 
use  any  fancy  designs  or  floral  decorations  with  a  type 
like  this  as  it  is  more  or  less  of  a  fancy  nature  in  itself 
and  you  are  liable  to  overdo  it  to  add  anything  else  of  a 
fancy  nature. 

This  type  lends  itself  beautifully  to  shading,  as  these 
completed  cards  show.  The  shadow  makes  the  letters 
stand  out  in  relief  from  the  background. 

A  great  many  color  schemes  can  be  worked  by  using 
a  colored  or  tinted  cardboard. 
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Charts  Show  Method  of  Procedure  in  Makivg  Various  Strokes  of  Letters 

TO    INCREASE    THE    EFFICIENCY    OF    YOUR    STAFF    IS    AN    IMPORTANT    WAR    DUTY. 


EQUIPMENT     AND     DISPLAY 


Dry  Goods  Review 


A  certain  way 
to  more  Sales 

This  display  form  is  especially  de- 
signed to  demonstrate  Sweater  Coats 
to  full  advantage — with  sales  as  the 
object  in  view. 

Naturally-shaped,  it  accentuates  the 
beauties  of  the  garment  and  gives  a 
correct  indication  of  how  it  will  ap- 
pear when  being  worn. 

No  other  form  is  just  like  this  one, 
which  is  made  in  size  36  bust  mea- 
sure, and  is  the  very  latest  model. 
Bust,  shoulders  and  neck  are  of  wash- 
able enamel  that  can  easily  be  kept 
clean  and  new ;  body  is  covered  with 
line  Jersey  cloth  and  mounted  on 
round  standard  and  circular  base. 

Prices  will  prove  very  interesting 
— the  more  so  when  you  see  it. 

The  Dale  Wax  Figure  Co. 

Limited 

Canada's  Leading  Display 

Fixture   House 

TORONTO 

Montreal  Salesrooms  :     1  50  Bleury  Street 


New  Fixtures 
Needed 


Many  fires  have  occurred 
during  the  past  two  or  three 
months  in  Canadian  dry 
goods  stores. 

This  means  that  new  fixtures 
and  equipment  will  be  need- 
ed to  re-equip  where  the 
flames  have  destroyed. 

Manufacturers  will  find  this 
an  additional  reason  for 
having  their  announcement 
appear  regularly  in  the 
Equipment  Section  of  DRY 
GOODS  REVIEW. 

Full  particulars  on  request. 


Dry  Goods  Review 


Montreal        Toronto        Winnipeg 


MANY    SALES   ARE    MISSED    BY   CLERKS   NOT    KNOWING   THE    SELLING    POINTS    OF    GOODS. 


Dry  Goods  Review 


EQUIPMENT     AN  D     I)  I  S  P  L  A  Y 


An  N.  C.  R.  System  will  solve  your 
war  clerk  problems 


Canada's  merchants  are  face  to  face  with 
new  and  serious  problems. 

(1)  Salespeople  are  very  scarce.  To 
make  up  for  this  deficiency  it  is  now  neces- 
sary for  storekeepers  to  adopt  modern 
methods  that  will  produce  better  clerks. 

(2)  Clerk  hire  is  much  more  costly  than 
formerly.  To  meet  this  condition  it  is  neces- 
sary for  clerks  to  serve  more  customers  and 
complete  more  sales. 

(3)  Salespeople  now  to  be  had  are  new 
to  the  work.  They  have  had  little  or  no 
training.  They  are  less  skillful.  They  are 
not  as  good  business  producers  as  they 
might  be.    To  overcome  this  handicap  the 


merchant  is  in  urgent  need  of  store  method: 
that  will  instruct  and  assist  the  newcomers 
to  become  highly  efficient. 

The  merchant  with  these  problems  on 
his  hands  owes  it  to  his  business,  his  family 
and  himself  to  instal  an  N.C.R.  System 
without  delay. 

A  National  Cash  Register  will  give  you 
protection,  quick  service  and  economy. 

It  will   enforce   accurate,   unchangeable 
records.    It  will  speed  up  your  service  r 
that  more  sales  can  be  made  per  clerk.    It 
will  stop  guesswork  and  losses.     It  helps 
make  good  salesmen. 


A  National  Cash  Register  will  soon  pay  for 
itself  out  of  what  it  saves 

For  jurther  injormatun  Jill  out  this  coupon  and  mail  it  to-day 


Department  No.  C.9 

The  National  Cash  Register  Company 

of  Canada,  Limited,  Toronto,  Ont. 


Please  give  me  full  particulars  about  what 
an  N.  C.  R.  System  will  do  for  my  store. 


Name  Business 


Address 


CLERKS    LEARN    THE    SELLING    POINTS    OF    GOODS    HANDLED    BY    READING    THE       ADVERTISEMENTS 


EQUIPMENT     AND     DISPLAY 


Dry  Goods  Review 
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"When  CanYouDeliver?" 


THAT'S  the  customer's  first  question,  usually.    How  do 
you  answer  him? 

Your  goods  may  be  superior,  your  clerks  may  be  cour- 
teous, your  store  attractive,  but,  after  all,  unless  your  de- 
liveries are  prompt  and  dependable,  your  customers  will  be 
disappointed  and  trade  elsewhere  next  time.  Do  you  realize 
how  many  people  judge  a  store  by  its  deliveries? 

Is  your  delivery  system  on  a  par  with  the  rest  of  your  busi- 
ness? Does  it  draw  new  trade  or  lose  customers  for  you? 
Are  your  horses  as  suitable  for  you  as  they  were  at  one  time? 
If  not,  why  do  you  persist  in  being  a  little  behind  the  times, 
when  a  Ford  One  Ton  Truck  would  be  more  in  line  with 
your  other  business  standards? 

Perhaps  your  deliveries  cost  you  too  much.  If  you  are  using 
motor  trucks,  they  may  be  too  heavy  for  your  line  of  busi- 
ness and  therefore  too  expensive.  The  Ford  Truck  uses 
less  fuel  when  handling  a  full  load  than  some  trucks  use 
running  empty. 

The  Ford  One  Ton  Truck  is  a  money  saver,  so  why  not 
modernize  this  department  of  your  business  at  once? 


3Jb?kL 

THE  UNIVERSAL  CAR 
One-Ton  Truck  $750 
Runabout  -  -  575 
Touring  ...  595 
Coupe  -  -  -  770 
Sedan  ....  970 
Chassis  -  -  -  535 
F.  O.  B.  Ford,  Ont. 


All  prices  subject  to  war  tax  charges,  except  trucks  and  chassis 


Ford  Motor  Company  of  Canada, 

Limited 
Ford         -         -         Ontario 


THIS     IS     THE     CLERKS'     EDUCATIONAL     NUMBER. 


Dry  Goods  Review 


KNITTED    Coo  Its 


A  GREAT 
SUCCESS 

While  Mercury  Seamless  cull-Fash- 
ioned Hosier}-  has  been  on  the  market  a 
comparatively  short  time  it  is  already 
proven  a  great  success. 

Dealers  who  have  sold 


Hosiery 


and  ladies  who  have  worn  it  are  enthusiastic. 

Mercury  Hosiery  is  knitted  and  fashioned  in  a 
different  way.  There  is  no  other  hosiery  exactly  like 
it  in  the  world. 

It  is  fashioned  at  the  top  (see  No.  1  I  giving  more 
width  above  the  knee,  which  adds  greatly  to  its  corn- 
feature  thai  many  women  appreciate. 

Tt  is  also  fashioned  at  the  sides  (see  No.  2).  This 
gives  tlic  narrow  ankle,  fitting  without  a  wrinkle. 

The  toe  i-  also  perfectly  turned  (see  No.  •"> )  and 
smooth-fitting-  no  bunching  here. 

|  The  dotted  line-  -how  how  niueh  wider  ordinary 
hosiery  is  at  ankle  and  toe  i. 

In  addition,  our  exclusive  machines  knit  a  closer, 
tinner  fabric,  which  ha-  a  beautiful,  dressy  finish. 
In  appearance,  lit  and  wear,  Mercury  Hosiery  is  un- 
surpassed. It  more  than  take-  the  place  of  the  high- 
class  line-  imported  from  abroad  hut  now  oil'  the 
market  on  account  of  the  war. 

Pure  silk.-.  Mercerized  Lisles,  Cashmeres  and  Cot- 
tons.    Black,  white  and  all  the  popular  -hade-. 

Mercury  Mills,  Limited 

HAMILTON,  CANADA 

Mollis  of  high-gradt   hosiery  fur  women  <unl  nun. 
Also  underwear  for  nun.  women  and  children. 


ENCOURAGE  YOIK  EMPLOYEES  TO  HEAD  DKY  GOODS  REVIEW  EVERY  MONTH. 


KNITTED  GOODS 


SOME  SPRING  PRICES  NEXT  MONTH 

Knitting  Mills  at  Sea  as  to  Prices  That  Will  be  Necessary — Shortage  of  Cashmere  Yarns 
Still  Continues — No  Drop  in  Cotton  Yarns. 


ANOTHER  season  is  rapidly  draw- 
ing around  and  some  time  during 
the  coming  month  the  majority  of 
the  knitting  mills  will  be  calling  on  the 
jobbing  trade  soliciting  business  for 
Spring,  1919.  It  is  believed,  however, 
that  this  will  not  be  general.  Some  of 
the  mills  show  an  inclination  to  hold 
back  for  various  reasons.  As  regards 
cashmere  lines  of  hosiery  and  underwear 
made  from  similar  yarns,  there  will  be 
but  little  offered  for  early  placing 
owing  to  the  difficulty  of  getting  yarns. 
As  has  been  already  announced  in 
MEN'S  WEAR  REVIEW,  several  of  the 
larger  mills  are  not  going  to  make  de- 
livery of  cashmere  lines  of  hosiery  for 
Fall  while  others  are  cancelling  and 
withdrawing  a  great  many  numbers.  The 
yarn  and  woolen  situation  is  so  complex 
that  even  old-timers  at  the  game  claim 
they  do  not  know  where  they  are  at  and 
it  is  more  and  more  difficult  to  ascertain 
whether  there  is  hope  for  improvement 
in  the  situation  in  so  far  as  the  finer 
grades  of  "French-spun"  yarns  are  con- 
cerned. 

No   Drop  in  Cotton  Yarns 

Then,  too,  there  is  considerable  differ- 
ence of  opinion  as  to  how  prices  will 
open  on  cotton  lines  for  Spring.  So  far 
there  is  no  indication  that  spinners  will 
reduce  prices  in  accordance  with  the 
drop  in  the  price  of  the  raw  market. 
The  fact  is,  the  demand  for  cotton  yarns 
is  so  much  greater  than  the  supply  that 
it  is  a  seller's  market  and  the  spinners 
are  naturally  not  anxious  to  sell  yarns, 
made  up  from  cotton  contracted  for  at 
higher  prices  than  now  prevail,  at  a 
loss,  when  they  can  sell  all  they  can 
spin  regardless  of  price.  If,  however, 
the  present  price  of  raw  cotton  holds 
and  it  seems  likely  from  present  outlook 
that  it  will  when  these  spinners  are  able 
to  again  go  into  the  raw  cotton  market 
for  supplies  it  is  possible  that  slightly 
lower  prices  will  prevail. 

All  Other  Costs  Up 

As  against  this  all  knitting  concerns 
point  to  other  increasing  costs  and  while 
most  of  them  will  admit  that  the  break 
in  cotton  may  retard  further  advances, 
that  would   otherwise   have  been   inevit- 


able, all  insist  that  any  lower  prices 
need  not  be  looked  for.  As  one  man- 
ager expressed  himself  to  MEN'S  WEAR 
REVIEW:  "It  is  true  that  raw  cotton 
has  dropped  about  10c  per  pound,  but 
what  difference  does  that  make  to  me? 
I  have  still  to  get  my  yarns  through  the 
spinners  and  they  are  holding  up  prices 
on  all  numbers  and  in  fact  advances  in 
some  of  the  most  wanted  counts  have 
actually  taken  place  since  the  price  of 
cotton  tumbled.  Added  to  this  there  are 
many  other  considerations.  Cotton  yarn 
is  not  the  only  thing  that  is  going  into 
my  garments.  There  is  also  labor,  and 
the  labor  situation  is  certainly  not  get- 
ting any  easier.  As  the  military  de- 
mands are  taking  more  and  more  of  the 
skilled  men  from  our  plants  we  are  forc- 
ed to  fill  up  with  others  often  of  inferior 
grade  and  even  if  we  do  not  pay  them 
more  in  actual  weekly  salary  we  can 
not  get  the  production  out  of  them,  so 
their  net  cost  to  us  is  naturally  greater." 

The  situation  is  such  that  it  is  very 
hard  to  get  an  accurate  estimate  of 
what  changes  new  price  lists  will  show 
when  they  come  out  next  month.  It 
seems  certain,  however,  that  higher,  con- 
siderably higher,  prices  will  be  the  rule 
in  so  far  as  cashmere  and  woolen  lines 
are  concerned,  and  while  cotton  goods 
may  not  show  much  advance  there  will 
certainly  be  no  decline  from  figures  pre- 
vailing to-day. 

Sell  U.  S.  Government  Orders 

Canadian  mills  are  many  of  them  still 
working  on  United  States  military  orders 
and  it  is  stated  that  there  are  lots  more 
of  these  obtainable  for  any  mill  that  is 
in  a  position  to  take  them  on.  One  ad- 
vantage of  this  class  of  business  from 
the  viewpoint  of  the  manufacturer  lies 
in  the  fact  that  yarns  are  always  forth- 
coming to  make  up  garments  so  ordered. 
The  intention  of  the  Washington  Gov- 
ernment to  hurry  all  possible  forces 
overseas  during  this  Summer  and  to 
vastly  increase  the  first  contemplated 
army  means  that  both  in  this  country 
as  well  as  in  the  United  States  military 
requirements  will  continue  to  be  a  big 
feature  in  the  whole  situation. 

In  the  United  States  there  would  ap- 


pear to  be  every  possibility  of  a  real 
hosiery  famine  as  Government  require- 
ments are  expected  to  necessitate  em- 
ployment of  about  70  per  cent,  of  the 
knitting  machines  in  the  country.  Re- 
tailers who  have  placed  their  Fall  busi- 
ness in  hosiery  and  underwear  do  not 
feel  at  all  sure  of  getting  same  as  in 
several  instances  the  Government  has 
been  forced  to  take  merchandise  that 
had  been  intended  for  the  retail  trade. 
It  is  thought  possible  that  there  may  be 
more  cases  of  this  kind  as  the  season 
advances,  and  the  Government  finds  that 
its  wants  are  not  being  sufficiently  taken 
care  of. 

Canadian  jobbers  still  report  only  a 
limited  demand  for  men's  underwear  and 
it  is  thought  that  retailers  are  fairly 
well  stocked.  To  those  who  are  not, 
jobbers  point  out  that  higher  prices  will 
certainly  prevail  once  present  stocks  be- 
come depleted. 

One  hosiery  manufacturer,  speaking 
of  the  yarn  situation,  said  many  people 
overlooked  the  amount  of  yarns  along 
with  other  stuff  that  is  being  sent  to  the 
bottom  of  the  Atlantic  by  the  enemy 
submarines.  He  stated  that  his  mill  hac 
twice  lost  large  shipments  and  it  was 
almost  impossible  to  replace  goods  thus 
lost  although  the  actual  monetary  loss 
was  taken  care  of  by  the  insurance. 


DRY  GOODS  REVIEW  regrets  that 
the  description  which  appeared  under 
the  illustration  of  new  Fall  cotton  eider- 
downs which  appeared  on  page  43  of 
the  May  issue  was  misplaced  and  should 
have  appeared  with  the  Paris  letter  on 
page  94,  while  the  eiderdowns  were 
made  by  Canadian  Cottons,  Montreal. 


"RIT"  THE  NEWEST  PACKAGE  DYE 

A  NEW  product  known  as  "Rit"  has 
recently  been  placed  on  the  market.  It 
is  a  soap  dye  that  washes  the  goods 
during  the  process  of  dyeing.  It  is 
manufactured  by  the  Sunbeam  Chemical 
Company,  Toronto,  Ont.,  and  is  to  be 
had  in  all  colors  and  shades.  The  manu- 
facturers claim  that  it  will  not  injure 
the  most  delicate  fabrics. 


AFTER  READING  THIS  NUMBER  PASS  YOUR  COPY  ALONG  TO  YOUR  CLERKS  TO  READ. 


GOOD  ADVERTISING 


SUCCESSFUL  HOURLY  SALES  ON  BARGAIN  DAY 

Chatham  Store  Explains  Advantages  Experienced  in  Changing  From  Established  Practice- 
Keeps  Constant  Stream  of  Customers  Throughout  the  Day — Firm  Believes 
in  Judicious  Advertising. 
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E  WERE  anxious  to  adopt 
some  method  for  keeping  in- 
terest up  all  day  and  so  evolv- 
ed this  system  of  'Hourly  Sales  on  our 
Friday  Bargain  Day,'  "  sail  Charles  Aus- 
tin of  the  Charles  Austin  Co.,  Chatham, 
Ont. 

Every  retailer  understands  and  has 
experienced  the  difficulty  to  which  Mr. 
Austin  referred.  A  lot  of  articles  are 
advertised  for  Friday  bargain  sales. 
There  is  a  big  rush  early  in  the  morn- 
ing  that  cannot  be  properly  handled  and 
then  business  peters  out  for  the  rest  of 
the  day.  Many  of  the  lines  offered  are 
bound  to  be  limited  in  quantity  and  yet, 
as  they  are  advertised  for  the  day,  cus- 
tomers coming  in  at  4  p.m.  will  some- 
times feel  they  have  been  misled  if  there 
are  none  of  the  advertised  articles  still 
obtainable. 

New   Scheme   Satisfactory 

Studying  over  this  question  Mr.  Aus- 
tin and  H.  Xewby,  who  has  charge  of 
the  advertising  for  this  firm,  decided,  to 
adopt   the   principle    of  hourly    sales. 

From  the  first  the  result  has  been 
most  gratifying  and  Mr.  Austin  claims 
that  under  no  consideration  would  they 
go  back  to  the  old  methods. 

Some  of  the  advantages  that  this  firm 
has  particularly  noted  are  worth  re- 
counting. 

Easier  to  Clear  Small  Lots 

In  the  first  place,  by  naming  a  sale 
that  is  only  to  last  for  an  hour  it  is 
possible  to  put  out  short  lots,  very-  lim- 
ited quantities  in  some  instances,  of 
some  stock  that  it  is  desired  to  move,  but 
which  it  would  not  be  good  business  to 
advertise  for  a  daily  sale  as  the  sup- 
ply would  be  exhausted  in  the  first 
hour's  selling. 

Keeps   Up    Interest 

Then  the  string  of  sales  throughout 
the  day  brinjrs  a  continuous  stream  of 
customers  into  the  store.  Some  may 
not  be  interested  in  the  items  adver- 
tised for  nine  o'clock  but  will  see  some- 
thins:  advertised  for  eleven  o'clock  that 
fills  a  long  felt  want.  Others  again 
will  only  be  attracted  by  some  of  the 
items  listed  for  after  the  lunch  hour. 
In  this  way  people  are  coming  and  go- 
ing all  day. 

Again,  when  all  lines  are  advertised 
for  a  day's  selling  many  a  housewife 
who  has  to  get  Willie  and  Annie  off 
to   school,   bath    the    baby   and    prepare 


the  noon  meal,  finds  it  impossible  to 
get  down  in  the  morning;  knowing  that 
the  best  snaps  will  be  picked  up  hours 
before  she  can  get  there,  the  advertise- 
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ment  loses  interest  for  her.  Under  the 
hourly  sale  method,  even  if  this  same 
shopper  cannot  get  around  for  the  morn- 
ing sales  she  will  be  able  to  get  her 
decks  sufficiently  cleared  to  sally  forth 
after  dinner  and  she  will  know  that 
she  has  as  good  a  chance  as  the  next 
one  to  get  the  best  pick  from  the  lines 
advertised  for  afternoon  and  evening 
selling. 

In  consequence  the  advertising  is  not 
wasted  in  so  far  as  this  prospect  is  con- 
cerned and  as  this  woman  is  only  one 
of  many  the  special  advertising  brings 
many  a  customer  into  the  store. 
Time  Set   Adhered  to 

A  glance  at  the  accompanying  adver- 
tisement will  show  the  method  that  is 
regularly  adopted  in  advertising  these 
sales.  Absolutely  no  infringement 
upon  the  time  set  is  tolerated.  Where 
the  goods  are  such  that  the  temptation 
to  look  them  over  and  make  a  selection 
is  too  strong  for  the,  feminine  will, 
they  are  covered  up  or  taken  off  the 
counter  until  the  hour  set.  A  bell  is 
rung  in  the  department  at  the  agreed 
upon  time,  goods  are  instantly  uncov- 
ered and  then  it  is  "every  woman  for 
herself." 

By  adhering  absolutely  to  this  rule 
in  spite  of  petitions  from  customers 
"who  have  always  dealt  in  your  store 
and  whose  fathers  did  before  them,"  the 
Austin  Co.  has  acquired  a  reputation  for 
straight  dealing  and  now  the  people  of 
Chatham  know  that  it  is  a  fair  field 
with  no  favors. 

Firm  Believes  in  Advertising 

Talking  about  advertising  generally 
Mr.  Austin  spoke  of  his  coming  to 
Chatham  many  years  ago  when  there 
were  twelve  dry  goods  merchants  in 
the  town.  A  dull  season  was  approach- 
ing at  the  time.  The  opposition  stores 
all  dropped  their  advertising  or  cut  it 
down  to  infinitesimal  proportions.  Mr. 
Austin  felt  that  it  was  a  time  that 
more  than  ever  called  for  the  use  of 
"printers'  ink."  In  consequence  he 
doubled  his  newspaper  space  to  the 
amazement  of  even  the  publishers  them- 
selves, and  the  result  more  than  justi- 
fied his  judgment.  From  that  time  on 
Mr.  Austin  has  been  a  firm  believer  in 
advertising  and  the  large,  healthy  busi- 
ness that  he  has  built  up  has  for  one 
of  the  corner  stones  in  its  foundation 
a  judicious,  constant  use  of  the  adver- 
tising columns  of  the  local   pr< 
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Toronto 
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What  makes  profit?  Isn't  it  easy  sales,  quick  turn- 
over, big  volume?  Hosiery  is  a  line  of  worth-while  profit 
— provided  you  handle  the  right  line. 

Take  boys'  stockings,  for  instance.  The  demand  is 
insistent,  month  after  month.  To  win  this  trade,  to 
keep  this  trade,  there  is  no  more  attractive  line  than 
our  "Buster  Brown"  stocking. 

"Buster  Brown"  stockings  are  built  for  wear  first 
of  all — long-fibre  cotton,  three-ply  heel  and  toe;  double 
elastic  leg,  narrowed  foot  and  ankle.  Sizes  5  to  10^2  ; 
i/l  rib;  black  and  tan.  Attractively  boxed — 1  doz.  to 
the  box. 

Everybody  knows  Buster  Brown.  Both  the  goods  and  name 
help  you  win  customers  and  keep  them  satisfied. 

And  for  girls — stock  "Buster  Brown's"  sister's  .stockings. 
Made  to  fill  a  demand  similar  to  the  Buster  Brown  line.  Fine 
quality  two-ply  English  mercerized  lisle  yarn — dainty  in 
appearance — look  like  silk. 

Order  from  your  wholesaler. 


The  Chipman-Holton  Knitting  Co.,  Limited 

Largest  Hosiery   Manufacturers  in  Canada 
HAMILTON        -        -        -        ONTARIO 


MILLS     AT    HAMILTON     AND     WELLAND,     ONTARIO 
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Satisfy  him 
with 

Schofield's 
Unshrinkable 


In  making  a  "St.  George  un- 
shrinkable" sale,  there  is  never 
much  need  for  the  salesman  to 
bore  his  customer  and  himself 
with  tedious  explanations,  be- 
cause there  are  so  many  features 
that  are  IMMEDIATELY  AP- 
PARENT to  the  purchaser. 


Aside  from  the  evidence  of  extra 
careful  workmanship  and  high- 
class  yarns,  the  reinforced 
shoulders  and  closed  crotch  in 
the  combinations  appeal  as  very 
desirable  wear  and  comfort- 
giving  features. 


St.  George  Brand  gives  a  reliable  line  of 
so  many  different  weights  and  styles  to 
the  salesman  that  he  is  enabled  to  quickly 
meet  the  requirements  of  every  customer. 

Write  us  for  particulars  of  Scotch  Knit, 
Heavy  Wool,  Rib  and  Fine  Elastic  Com- 
binations. 

The  Schofield  Woolen  Co. 

LIMITED 

Oshawa,   Ontario 
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Zimmerknit  Window  Trimming  Suggestion  No.  3 


Hatch  One-Button  Combinations  for  Men,  Women  and  Children, 
made  in  Zimmerknit  fabrics  and  of  Zimmerknit  Quality  are  steadily 
increasing  in  popularity.  Mr.  W.  G.  Moir,  President  Display  Men's 
Association,  has  prepared  the  above  as  a  window  trimming  suggestion 
for  dealers  who  appreciate  the  opportunity  for  sales  and  profits  in  feat- 
uring Hatch  One-Button  Combinations. 

Information  as  to  materials  and  colors  used  will  be  furnished  to  any 
dealer  who  will  send  us  a  postcard. 

ZIMMERMAN  MFG.  CO.,  LTD.  gffi?g 

ARTICLES    ON    SALESMANSHIP    WILL    INTEREST    ALL    THE   MEMBERS    OF    YOI/R    STAFF. 
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— a  feeling 

of  friendly  thought 

for  you,  Mr.  Dealer 


Always — your  customer  will  be  pleased  with 
the  fit,  the  feel,  and  the  unshrinkable  wool  of 
Atlantic  underwear. 


"Atlantic"  quality  is  always  the  same — 
a  full,  satisfying  value  that  can  be  relied 
upon.  It  provides  the  necessary  warmth 
without  imitation  and  imparts  that  feel- 
ing of  well-being  which  always  includes 
friendly  thoughts  for  the  store  that  sells 
"Atlantic." 


E.  H.  WALSH  &  CO.,  LIMITED 

TORONTO,   ONT. 

Selling  agents  for  Quebec  and  Western  Canada 

ATLANTIC  UNDERWEAR  COMPANY,   LTD. 

MONCTON,  N.B. 
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Registered  No.  282,00 


THE    HALL  MARK    OF 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

First  in  the  Field  and  Still  Leading. 

Made  on  the  QRADUATED  PRINCIPLE, 

and  starting  with  TWO  THREADS  in  the 
TOP,  it  increases  in  WEAR-RESISTING 
PROPERTIES  ai  it  descends.  Thus  THE 
LEG  HAS  THREE  THREADS.  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A    HALF  HOSE 
FOR  HARD   WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE     AOME    OF    PERFECTION    IN    FOOTWEAR. 

To  be  had  from  any  of  the  Leading  Wholesale 
Dry  Goods  Houses. 


Wear  Counts  Most 


When  customers  keep  insisting 
time  after  time  for  a  particular 
brand  of  hosiery,  you  can  bank 
on  the  strength  of  material — 
the  good  wearing  qualities  of 
that  brand.  For,  after  all,  wear 
counts  most  in  these  days  of 
economy  and  thrift. 
While  A.B.C.  Elastic  Knit  Hosi- 
ery has  many  qualities  which 
help  make  it  the  superior  line, 
wear  is  the  outstanding  feature 
in  its  manufacture. 

Stlling  Agents: 

R.    L.  Baker    &    Company,  Toronto,  Ontar 
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When  you  want  to  sell  or  buy  any- 

thing, use  the  condensed  ad  columns  of 

Dry  Goods  Review 

You  can  talk  across  the  continent  for 

two  cents  a  word. 

SOME    OK    VOIR    STAFF    WILL    WANT    TO    STl'DY    THF.    COURSE    ON    SHOW    CARD    WRITING 
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Undergarments  of  Quality 

The  sales-compelling  qualities  of  "Peerless" 
are  the  weights  in  the  balance  that  deter- 
mine many  an  otherwise  improbable  sale. 

The  Peerless  Underwear  Co. 

Limited 
Hamilton  Ontario 


Hosiery  with  something 

more  than  just  full  value 

in  wear. 


Circle-Bar 
will  always  be 
a  top-notch  line. 


Has  no  unsightly  seams. 
Fits  without   wrinkling. 


Because — 


HOSIERY 


we  do  not  intend  to  sacrifice  Quality  to  keep  prices  down.  It  is  a  fact  that  right 

now  we  are  actually  improving  Circle  Bar  Hosiery,  because  we  know  the  value 

of  maintaining  public  confidence. 

Is  it  any  wonder  then  that  Circle  Bar  sales  mean  a  satisfaction  that  holds 

customers? 


You  will  often  see  a  mother  in- 
clude in  her  purchase  Circle  Bar 
Hosieiy  for  the  whole  family. 
That  is  confidence. 


Here  is  a  suggestion:  Instinct 
your  sales  force  to  develop  Circle 
Bar  along  family  lines.  Your 
future  sales  are  sure  to  mount 
steadily  if  you  do. 


Circle-Bar  Knitting   Company,  Limited,  Kincardine,   Ontario 
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SUMMER  MILLINERY,  WITH  A  HINT  OR  TWO  FOR  FALL 

Lace  Hats,  Milans  With  White  Wings,  New  Pasted  Feather  Hats,  These  are  the  Immediate 
Summer  Features — Velvets  Scarce  for  Fall — Natural  Ostrich  Plumes  for  Dress  Hats. 


THIS  month  the  wholesalers  are 
"holidaying,"  having  pretty  well 
cleared  up  their  Summer  stocks. 
They  report  a  very  satisfactory  season's 
business  and  have  every  confidence  that 
the  millinery  trade  is  assuming  a  more 
important  place  in  the  consumer's  atten- 
tion than  it  has  enjoyed  on  an  average 
during  the  past  few  seasons.  Retailers 
say  that  the  cool  Spring  has  interfered 
a  little  with  the  business  they  antici- 
pated for  May  but  are  looking  with  con- 
fidence to  what  June  and  July  will  bring. 
Many  of  the  nearby  resorts  which  are 
usually  very  busy  by  the  middle  of  May 
do  not  expect  to  be  in  full  swing  until 
a  month  later  than  that  this  year.  This 
means  that  people  will  not  purchase  hats 
at  the  usual  time.  They  want  them  new 
to  take  away.  Many  will  not  go  until  July 
this  year  hoping  to  get  their  gardens 
well  under  way  first  and  then  will  re- 
turn when  necessary  to  oversee  and 
gather  the  products.  This  will  mean  that 
suitable  travelling  hats  will  be  neces- 
sary. 

The  "femininity"  of  Summer  millinery 
which  has  been  referred  to  in  earlier 
issues  of  DRY  GOODS  REVIEW  con- 
tinues. A  fair  amount  of  rather  dressy 
trimming  is  favored  and  this  with  the 
prevalence  of  soft  fabrics  for  the  shape 
itself  means  work  for  the  milliner. 
Women  do  not  seem  to  be  attempting 
their  own  millinery  work  except  in  cases 
where  they  attend  classes  and  have 
learned  something  of  the  milliner's  art 
for  their  own  use. 

Lace,  Wheat  and  Flowers 

Hats  made  of  lace  have  become  quite 
noticeable  of  late  among  the  numerous 
sheer  models.  They  are  usually  of  the 
garden  or  picture  shape,  slightly  droop- 
inj,'  with  long  sweeping  lines.  Flowers, 
wheat,  Malines  and  ribbon  are  the  typi- 
cal ornamentation.  The  wheat  is  shown 
in  white,  natural,  black,  navy,  royal,  pur- 
ple, bronze,  very  delicate  shades  of  pink 
and  yellow  and  in  metallic  effects.  Huge 
poppies  in  scarlet  velvet  or  silk,  some 
in  pale  pink  or  in  French  blue  or  white 
are  used  in  a  number  of  cases  to  cover 
crowns  or  to  slip  in  between  the  double 
brims  of  tulle  hats.  Garden  flowers, 
roses,  pansies,  etc.,  are  being  asked  for 
YOUR    EMPLOYEES 


in  goodly  quantities.  "High  back  effects 
are  very  much  liked.  They  will  continue 
all  through  the  Summer,"  said  one  of 
the  leading  milliners  to  a  DRY  GOODS 
REVIEW  representative. 

The  sailor  hats  mentioned  last  month 
are  seen  on  the  streets  frequently  at 
present.  The  "jumbo,"  "pineapple"  or 
"rustic"  straw  of  which  they  are  made 
is  an  unusually  coarse  straw.  Simp- 
son's showed  a  window  of  these  recently 
featuring  such  colors  as  cherry,  navy, 
purple,  sand  and  grey;  the  prices  were 
$4.50  and  $5.00.  Soft  scarfs  in  plain  and 
fancy  colorings  were  used  on  most  of 
them  though  a  few  had  plain  bands. 

Some  other  sailors  have  collapsible 
crowns  of  navy  velvet,  with  narrow 
faille  ribbon  band. 

Long  Fringe  Featured 

"Long  fringe  is  one  of  the  newest  and 


smartest  trimmings,"  said  one  milliner 
who  keeps  in  close  touch  with  the  New 
York  market.  He  then  brought  out  a 
short  brimmed  sailor  of  Swiss  Milan 
hemp  with  draped  side  band  and  brim  of 
Georgette  crepe.  Out  of  the  folds  of 
the  crepe  at  the  right  side  of  the  crown 
and  in  tiers  one  directly  above  the  other 
fell  bands  of  very  heavy  long  silk 
fringe  which  came  down  over  the  edge 
of  the  brim.  Another  hat  of  Leghorn 
was  bound  with  black  patent  leather  and 
trimmed  with  black  fringe  on  both  sides 
of  the  crown  and  arranged  underneath 
the  brim  as  well  to  give  the  effect  of 
cutting  through. 

Many  of  the  newest  arrivals  in  sailors 
from  New  York  have  rustic  brims  with 
Milan  crowns  in  a  different  tone.  For 
instance  the  brim  may  be  brown,  navy, 
sand,  etc.,  and  the  crown  in  natural,  grey 
or  brown,  etc.  The  scarfs  on  these  are 
of  Georgette  or  linen.  One  was  bordered 
in  a  fine  check  silk,  another  had  double 
bands  of  faille  ribbon  in  two  tones. 

Hindu    Turbans    Continue    Smart 

The  Hindu  turbans  are  shown  and 
indeed  are  being  worn  in  scores  of  varie- 
ties. They  are  constructed  of  soft 
straws  such  as  hemp,  hair  lace,  mohair, 
etc.,  of  feathers,  silk  and  straw  com- 
binations etc.,  Malines  and  Georgette, 
voile  and  organdie,  gold  and  silver  cloth. 
One  of  the  neatest  has  a  soft  hemp  foun- 
dation swathed  in  a  soft  depth  of  Mal- 
ines. A  suitable  ornament,  celluloid 
quill,  burnt  feather  mount,  etc.,  is  used 
as  a  trimming  piece.  Sometimes  navy 
and  white  or  black  and  white  are  wound 
together  in  these  turbans  with  good 
effect. 

"It  all  depends  on  the  weather  whether 
lingerie  hats  will  be  a  really  big  item 
this  season,"  said  one  milliner.  "The 
people  like  the  dainty  organdie  and  voile 
hats,  but  unless  we  have  a  bright  warm 
Summer  they  will  not  purchase  them  in 
any  quantities."  A  number  of  linen 
models,  also  cotton  and  silk  mixture 
ginghams  are  shown.  Sometimes  a  bit 
of  hand  embroidery  is  permitted  on  the 
more  high  class  models. 

Feather  Poke  Novelty 

The  pasted  feather  hat  is  with  us 
again — chiefly    in    all    white,    of    course. 

WILL  BE  GLAD  TO  READ  YOUR  COPY  OF  DRY  GOODS  REVIEW. 


A  Smart  Turban 


Made  of  Swiss  Milan  hemp  with  full 
Malines  drape  and  pear-shaped  pearl  pin. 
This  chapeau  is  considered  smart  in  solid 
colors  or  combinations  of  black,  navy  and 
white. 
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The  difference  between  the  latest  for 
this  >eason  and  those  of  other  years  is 
that  the  feather  hat  has  taken  to  itself 
a  new  shape  than  the  little  round  close - 
fitting  turban  with  which  we  are  famil- 
iar. This  year's  pasted  feather  hat  is 
a  poke  shape  and  very  smart.  It  is 
trimmed  with  a  pair  of  shooting  white 
wings,  or  perhaps  two  pair  of  small 
ones.  These  hats  are  not  quite  as  finely 
finished  as  the  finest  models  which  used 
to  come  from  France,  but  they  are  very 
attractive  nevertheless  and  will  no 
doubt  look  well  for  a  reasonable  time. 

High  Class  Milans 

Fine  Milan  hats  are  meeting  with  suc- 
Many  of  the  new  shapes  with 
sweeping  brims  have  them  double  or 
else  with  the  pencil  roll  turning  under 
the  edge.  This  is  a  feature  of  many 
of  the  blocked  hats  of  various  straws. 
Milans  are  worn  by  the  elite  in  great 
numbers.  A  mourning  model  is  in  black 
faced  with  white  organdie  and  has  a 
huge  bow  of  the  same  at  the  front.  The 
natural  shade  has  the  preference, 
though  many  outing  models  are  in  col- 
ors. One  of  the  handsomest  numbers 
shown  is  a  large  sailor  with  a  straight 
crown  of  white  hatters'  plush.  White 
hatters'  plush  is  shown  by  itself  also 
with  corded  ribbon  binding  and  band. 
Milans  with  white  winsr  and  feather 
trimmings  are  a  strong  feature.  Feath- 
ers are  continuing  on  this  type  of  hat 
on  into  the  Summer  and  will  probably 
be  sold  until  the  Fall  purchases  are 
made.  One  of  the  early  prognostica- 
tions for  Fall  is  that  wings  and  ostrich 
plumes  will  be  the  leading  Fall  trim- 
ming. 

•  Ktrich    Plumes   for   Fall? 

As  an  explanation  of  the  strong:  intro- 
duction of  ostrich  plumes  for  Fall  it  is 
said  that  at  the  beginning  of  the  war, 
owine  to  ostrich  being  quiet  for  some 
time,  there  were  big  stocks  of  it  in  the 
country.  For  the  past  two  or  three 
years  the  inferior  qualities  have  been 
used  steadily  for  the  various  burnt  and 
fancy  mounts  which  have  been  pushed 
into  popularity.  Their  success  was  such 
that  all  the  low  grade  goods  have  been 
used  up  and  manufacturers  do  not  feel 
like  mutilating  their  best  stock  in  such 
a  way,  for  it  would  not  bring  the  prices 


in  the  burnt  and  glycerined  effects  which 
would  have  to  be  asked  for  it.  There- 
fore we  may  expect  large,  full,  beauti- 
ful, natural  plumes  as  the  outstanding 
feature   of  Fall   dress   hats. 

"Is  there  anything  further  authorita- 
tive on  Kali  styles  yet?"  DRY  GOODS 
REVIEW  asked  the  milliner  who  offered 
the  above  information.  "Very  little  will 
be  brought  out  within  another  month," 
he  said,  "but  please  tell  the  trade  that 
they  need  not  expect  cheap  velvet  hats 
this  year.  Good  velvet  began  to  be 
scarce  last  year  but  now  with  three  car- 
goes of  it  bound  for  this  country  having 
been  sunk,  manufacturers  are  in  a  bad 
way.  Velvet  hats  will  not  be  cheap." 
And  as  an  after  thought.  "The  bowl- 
shaped  brim  made  of  clipped  quills  plac- 
ed criss  cross  will  be  a  Fall  novelty. 

Owing  to  the  visit  of  some  French 
troops  to  Washing-ton,  known  as  the 
"Blue  Devil  Regiment,"  young  girls 
there  and  in  New  York  have  donned  the 
old-time  tarn.  Now  it  is  the  "Blue  Devil" 
tarn,  of  course,  and  is  made  large  and 
soft,  of  velvet  or  silk  in  the  correct 
blue  and  with  a  large  silk  tassel. 

White  millinery  is  gaining  prominence 
as  usual  at  this  time  of  the  year.  It 
will  no  doubt  have  a  small  steady  sale 
throughout  the  warm  weather  but  it  is 
not  thought  by  several  in  the  trade  that 
any  really  big  business  will  accrue  from 
it.  Jewelled  bar  pins  to  be  worn  in  the 
front  of  hats  are  liked  by  many. 

Kiddies'  Hats  for  Fall 

A  New  York  line  of  kiddies'  hats  is 
entirely  of  velvets  and  velveteens.  These 
are  all  small  shapes  on  willow,  very  soft 
in  effect,  some  of  the  little  double  brims 
or  frills  of  velvet  being  adjustable  to 
any  angle.  Ribbons  are,  of  course,  the 
principal  trim  and  these  fall  down  in 
streamers  on  the  large  majority  of  mod- 


els. Little  flowers  and  novel  trimmings 
are  seen  here  and  there,  but  it  is  ribbon 
that  is  the  most  prominent.  Combina- 
tions of  two  colors  are  often  seen  in 
the  velvets — for  instance,  a  crown  will 
perhaps  be  of  a  bright  color,  while  the 
soft  brim  will  be  very  deep  in  shade. 


MILLINERY    JOBBERS    MAKE    NEW 
RULES 

CHICAGO,  May  27.— Co-operating  with 
the  Government  in  its  efforts  to  keep 
the  railroads  as  free  from  congestion  as 
possible,  the  Millinery  Jobbers'  Associa- 
tion at  its  thirty-fifth  semi-annual  con- 
vention here  pledged  itself  to  keep  re- 
turns off  the  roads.  This  means  that 
buyers  may  neither  have  goods  sent  on 
approval  nor  give  open  orders,  thus 
eliminating  all  chance  of  return  ship- 
ments. 

Indorsing  the  action  of  the  Retail 
Millinery  Association  in  discouraging  the 
display  of  merchandise  in  advance  of 
the  time  when  the  styles  were  worn  the 
convention  declared  that  such  early  dis- 
play is  detrimental  to  the  business  of 
manufacturers  and  retailers. 

Harry  A.  Wheeler,  president  of  the 
Chamber  of  Commerce  of  the  United 
States,  brought  to  the  attention  of  the 
convention  the  value  of  organized  busi- 
ness in  winning  the  war.  "Business  is 
given  greater  efficiency  through  organi- 
zation," he  said. 


Dressy  Shapes 

New   Fall  models   in  hatters'  plush.      Shown 
by    Peerless    Hats,    Limited,    Montreal,    Que. 


HONESTY  THE  BEST  POLICY 

MR.  GORDON  SELFRIDGE,  who  oper- 
ates the  big  "American"  store  in  Lon- 
don, England,  in  his  interesting  volume 
"The  Romance  of  Commerce,"  denounces 
trickery  and  "shop"  practice.  He  says: 
"Trade  is  coming  into  its  own.  The  old 
must  give  way  to  the  new  and  the  philo- 
sophy of  the  leaders  in  the  world's  com- 
merce is  diametrically  opposed  to  all 
those  old  unprincipled  principles.  It  is 
not  clever  to  be  too  'shrewd'.  It  is  not 
good  to  get  the  better  of  another  by 
hook  or  crook,  by  deception  or  false- 
hood. It  is  not  only  possible  to  be  hon- 
est in  business,  but  it  is  the  height  of 
unwisdom  to  be  other  than  honest." 


CUSTOMERS    JUDGE    YOUR    STORE    BY    THE    KNOWLEDGE    AND    EFFICIENCY    OF    THE    STAFF. 


SOME  FUR  TENDENCIES  FOR  FALL 

Coats  Running  Back  to  40  Inches — No  Bottom  Trimmings — Coatees  Getting  a  Hold Clash 

Over  Pockets — Saving  Cost  on  Linings — Price  Advance  Varies  Widely 


WHILE  sales  for  Fall  are  only  in 
a  preliminary  state  so  far  as  the 
retailer  is  concerned,  enough  has 
been  learned  of  the  inclinations  of  his 
clientele,  backed  by  the  consensus  of 
opinion  of  the  manufacturer  and  the  re- 
tailer, as  buyers,  to  get  at  some  points 
that  may  be  regarded  as  fairly  settled 
for  the  coming  season. 

One  of  the  most  interesting  questions, 
of  course,  is  the  extent  to  which  the 
substitutes  for  black,  the  taupes,  dark 
browns,  battleship  greys,  etc.,  will  con- 
tinue into  the  next  season,  from  the  in- 
itial strength  they  developed  last  Fall. 
Most  of  the  trade  who  have  discussed 
the  matter  with  DRY  GOODS  REVIEW 
are  of  the  opinion  that  the  fashion  will 
again  be  in  evidence,  and  quite  as  strong 
as  before.  Indeed,  allowing  for  the  fact 
that  the  second  season  must  be  awaited 
before  a  new  fashion  penetrates  very  far, 
many  are  taking  it  for  granted  that  the 
total  sales  this  year  in  the  dark  colors 
of  fox  and  similar  furs,  in  place  of  the 
black,  will  exceed  those  of  the  1917-18 
season.  No  one  attempts,  particularly, 
to  explain  just  why  these  shades  came  in 
and  made  their  way;  and  no  one  seems 
to  believe  that  they  can,  permanently, 
oust  black,  but  they  accept  them  as  quite 
good  for  the  time,  and  let  it  go  at  that. 
That  we  are  able  to  secure  the  rich 
shades  that  are  being  shown  is  a  tri- 
bute to  the  development  of  the  dyeing 
industry  on  this  continent  in  the  past 
two  years,  not  only  in  the  dyes  them- 
selves, but  in  the  handling  of  the  furs. 
Towards  a  Shorter  Coat 
Of  considerable  importance  is  the 
length  of  the  coat  for  next  Fall.  The 
tendency  would  appear  to  be  towards  the 
shorter  models,  rather  away  from  the  45- 
inch  lengths  towards  the  40-inch  as  the 
ultimate.  It  is  admitted  that  the  move- 
ment in  New  York  is  much  stronger  in 
this  direction  than  it  will  be  in  Canada, 
on  account  of  the  greater  cold  here,  but 
nevertheless  a  number  of  makers  and 
retailers  who  were  seen  hold  that  a  large 
proportion  of  the  shorter  lengths  will  be 
sold.  As  to  the  width  of  the  skirt, 
all  are  agreed,  and  the  earlier  move  to- 
wards a  decidedly  narrower  cut  has 
been  maintained. 

Coatee  Sale  Starts  in  Canada 
The  presence  of  the  coatee,  undoubt- 
edly,  is   responsible  for  the   feeling  to- 
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wards  a  shorter  coat,  a  compromise  af- 
fected with  the  innovation  that  is  going 
strongly  also  in  New  York,  and  is 
thought  likely  to  make  a  few  calls  in 
Canada  at  least  in  the  next  four  or  six 
months.  The  material  is  the  old  favor- 
ite, Hudson  seal,  with  mole,  probably, 
as  the  second  in  popularity.  The  soft- 
ness and  thinness  of  the  latter  lends 
itself  well  to  the  conformation  of  the 
coatee.  Models  come  with  and  without 
sleeves.  On  the  whole,  however,  it  will 
be  fairly  late  in  the  Fall  before  the  will 
of  the  public  is  known  as  to  the  coatee 
in  Canada. 

Trim  Only   Cuffs  and  Collar 

In  trimmings  the  skirt  is  not  to  be 
included.  There  was  a  tendency  last  year 
to  omit  this  but  this  year  this  is  quite 
pronounced,  to  the  extent  that  a  coat 
trimmed  on  the  skirt  will  be  the  excep- 
tion. The  collars  and  cuffs,  however, 
will  call  for  trimmings  as  much  as  ever. 
Skunk  will  hold  last  year's  place  as  the 
leader,  with  mole,  kolinsky,  and  also 
nutria  beaver  as  fairly  strong,  the  latter 
coming  in  for  some  favor  of  late. 

Pockets — Yes  and  No 

There  is  some  difference  of  opinion 
even  yet  as  to  the  place  that  pockets  will 
occupy,  not  physically,  but  sentimentally. 
Some  makers,  and  retailers,  argue  that 
women  have  got  tired  of  the  rather  con- 
spicuous ones  that  were  so  high  in  favor 
the  last  couple  of  years.  Bringing  it 
down  to  a  logical  reason — not  always 
possible  in  a  matter  of  fashion — they 
hold  that  the  experience  of  so  many 
wearers  of  these  pockets  has  been  that 
they  tore  easily,  and  made  the  coat 
rather  clumsy  looking,  after  they  had 
been  bulged  a  few  times  with  little  par- 
cels, and  that  as  a  result  the  pocket 
will  be  banished  for  the  future  to  the 
inside.  Others  are  retaining  the  deep 
pockets  at  the  side  as  before. 

Dome  Fastener  in  Centre  of  Sleeve 
Opening 

The  cuffs  on  coats  are  even  deeper 
than  last  year,  and  the  trimming  quite 
as  wide.  In  one  smart  model  of  a  coat 
the  sleeves  are  very  wide,  almost  double 
the  ordinary  width,  and  have  a  dome 
fastener  through  the  centre  dividing  the 
sleeve  into  two  parts,  so  that  the  wrists 
are  kept  warm,  and  when  the  hands  are 
clasped  the  sleeves  serve  as  a  muff.  The 
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collar  is  set  off  further  by  the  skunk 
trimming  being  finished  in  animal  ef- 
fects, just  as  if  it  were  a  separate  piece 
like    a    stole, 

Poplin  Replaces  Brocade  for  Saving 

The  linings,  as  has  been  observed,  will 
be  as  gorgeous  as  last"  year,  and  at- 
tempts have  been  made  to  outdo  the 
previous  season  in  brilliancy.  It  is 
noticeable  that  in  the  cheaper  lines  pop- 
lin has  been  used  as  a  substitute  for  the 
higher  priced  brocades.  The  manufac- 
turers in  the  ordinary  way  have  to  pay- 
about  $1.25  to  $1.50"for  poplins,  while 
for  the  brocades  the  cost  is  around  $3.50 
and  $4.50  a  yard.  In  the  still  rather 
voluminous  folds  of  the  coat  the  $2  or 
$3  a  yard  difference  stretches  a  good  dis- 
tance in  the  total  price. 

Price  differences  for  Fall  vary  widely 
among  leading  fur  retailers.  Some  re- 
port that  $35  or  $40  a  coat,  for  a  Hud- 
son seal,  will  cover  the  rise  over  last 
season.  Others  say  that  they  rather  over 
bought  last  year  and  had  stock  on  hand 
and  that  as  a  result  their  early  season 
models  will  in  reality  show  little  dif- 
ference over  last  year's. 

Summer   Fur  Sales 

There  has  been  a  fair  demand  to  date 
for  Summer  furs.  This  year  there  is 
even  less  contrast  between  "Summer" 
and  "Winter"  furs  than  before.  One 
dealer  mentioned  foxes  and  mole  and 
wolf.  Taupe  in  fox  has  done  fairly  well 
and  white,  of  course,  while  in  wolf  pearl 
and  taupe  are  said  to  be  the  leading 
sellers.  Cross  fox  has  had  some  sale  as 
well.  There  is  a  beautiful  substitute 
for  mole,  "moleine,"  that  is  taking  for 
Summer,  and  is  likely  to  prove  as  good 
for  Fall.  The  price,  of  course,  is  less, 
and  the  appearance  and  texture  very 
close  to  the  original. 


BRITISH  TRADE  GROWS 

THE  Board  of  Trade  figures  issued  from 
London  for  the  month  of  April  show  an 
increase  in  imports  of  £35,300,000  over 
the  same  period  of  last  year  and  an  in- 
crease in  exports  of  £4,272,000. 

The  principal  increases  in  imports 
were:  Food,  £16,000,000;  cotton,  £3,000,- 
C00;  manufactures,  £13,000,000.  The 
principal  increases  in  exports  were  of 
cotton  manufactures. 
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STOKING  FURS 
SOME  attention  has  been  given  in  DRY 
GOODS  REVIEW  of  late  to  the  subject 

of  the  storage  of  furs  as  a  good  step 
for  the  dealer  in  furs.  The  head  of  a 
department,  which  has  increased  its  an- 
nual number  of  customers  to  rive  hun- 
dred for  this  special  line,  thus  stated 
a  as  to  whether  fur  storage 
••pays"  or  not: 

From  the  simple  matter  of  the  actual 
cost  I  should  say  tiiat  it.  does  not  "pay" 
:>>re  furs.  All  we  get  is  the  three 
per  cent.,  and  on  everything  that  is  val- 
ued at  less  than  $100  for  instance,  this 
leaves  little  for  the  cost  of  collecting 
the  furs,  going  over  them  at  the  start, 
and  perhaps  again  after  they  come  back 
from  inspection;  caring-  for  them  in  cold 
storage;  beating  them  out  again  in  the 
Fall  (.and  with  some  dealers  several 
times  as  well  during  the  Summer);  then 
delivering  them  again  to  the  owners, 
with  quite  a  possibility  that  there  may 
be  one  or  two  calls  earlier  for  one  or 
more  pieces  for  special  occasions,  all  of 
which  special  calls  and  deliveries  we  are 
expected  to  look  after  free  of  extra  cost. 

On  the  other  hand  it  is  a  form  of 
service  that  we  may  say  just  about  pays 
for  itself  in  actual  cash — which  few 
forms  of  that  kind  do- — and  in  addition 
there  are  what  may  be  called  side  profits 
that  accrue.  The  storing  of  furs  for  a 
customer  during  the  Summer,  and  the 
delivery  in  the  cold  period  serves  as  a 
link  that  might  otherwise  be  broken  with 
a  fur  store  or  a  fur  department.  Usually 
the  furs  involve  a  call  by  the  customer, 
and  this  leads  to  an  inspection  of  our 
new  furs.  But  often  an  inspection  of  the 
furs  sent  for  storage  discovers  that  they 
require  repairing,  and  in  this  case  a 
note  is  sent  at  once,  and  permission  is 
usually  received  to  do  this  work.  Thus 
our  workrooms  are  supplied  with  work 
that  otherwise  would  not  be  theirs.  The 
indirect  results  of  fur  storage  usually 
exceed  the  direct,  and  really  make  this 
worth  while. 


FUR   INSURANCE  TROUBLE 
SETTLED 

THE  difficulty  between  a  Montreal  fur 
house  and  the  Insurance  Department  of 
the  Province  of  Quebec,  which  was  refer- 
red to  in  the  last  issue  of  DRY  GOODS 
REVIEW,  has  been  settled  in  a  friendly 
manner — and  the  store  wins.  The  man- 
ager explained  to  the  department  that 
he  had  an  arrangement  with  his  insur- 
ance broker  by  which,  whenever  he  re- 
ceived $25,000  or  $30,000  worth  of  furs 
sent  in  for  storage,  he  phoned  him  and 
arranged  for  an  increase  in  insurance 
to  cover  this.  That  is,  his  own  insur- 
ance policy  with  the  broker  was  a  "blan- 
ket" one,  and  he  himself  did  not  assume 
any  liability. 


STOPPED  ALL  PAPERS   BUT  DRY 
GOODS  REVIEW 

R.  G.  Pratt.  Sault  Ste.  Marie,  Ont— I 
have  taken  DRY  GOODS  REVIEW  for  a 
long  time;  I  have  also  taken  a  few  other 
papers  of  the  same  nature,  but  have 
stopped  them  all,  as  yours  seems  to  cover 
the  ground  pretty  thoroughly. 


FUR  FASHIONS 

Notes    on    Some    New    Developments    in 

Fur   Styles   for   Summer   and 

Fall 

CAPES  promise  to  be  very  good,  both 
for  street  and  evening  wear,  and  many 
of  the  shapes  bring  us  back  to  the  days 
of  our  grandmothers,  when  the  fur 
wraps   were  nearly   all  capes. 

A  short  coat  of  mink,  scarcely  more 
than  elbow  length  on  the  side,  fastens 
on  the  shoulder  with  a  little  row  of 
heads  and  forms  a  deep  point  front  and 

back,  which  is  tail-trimmed. 

A  loose  coat  of  Hudson  seal  is  trim- 
med with  nutria.  It  is  cut  on  Japanese 
lines  and  comes  just  below  the  hips  at 
the  front,  though  it  slants  to  a  deeper 
line  at  the  back.  The  front  has  over- 
lapping borders  of  nutria,  which  con- 
tinue around  the  curved  line  of  the  coat, 
growing  wider  at  the  back.  There  is  a 
straight  panel  of  nutria  down  the  centre 
of  the  back,  which  is  in  full  ripple.  The 
sleeves  have  deep  cuffs  of  nutria  and  the 
collar  of  the  same  fur  is  wide  and  round. 
The  narrow  belt  is  of  Hudson  seal.  The 
brocade  with  which  it  is  lined  is  of  a 
dark  Oriental  yellow  shade. 

A  cape  of  genuine  seal  has  cuffed 
openings  for  the  arms,  a  deep  cape  collar 
of  ermine  and  a  kolinsky  border.  The 
collar  forms  a  deep  point  at  the  back 
and  the  garment  is  shaped  in  points  on 
the  sides. 

A  straight  model  of  Alaska  seal  has  a 
large,  round  collar  and  deep  cuffs  of 
nutria.  The  seal  of  the  skirt  comes  up 
in  slender  points  on  the  nutria,  so  that 
there  is  the  effect  of  wide  scallops  of 
nutria  coming  below  the  hipline.  A  nar- 
row belt  slips  under  the  points,  and  there 
is  a  panel  looped  into  the  waistline  at 
the  back. 

A  full-length  coat  of  Alaska  seal  has 
side  panels,  forming  points;  bordered 
with  mink;  the  deep,  round  collar  is  of 
mink,  as  are  the  cuffs. 

A  noticeable  feature  of  furs  which  are 
being  designed  for  Fall  wear  is  the  in- 
clination toward  fullness  and  the  rip- 
pling effect  at  the  back. 

The  days  when  all  fur  coats  were 
made  along  the  same  lines  are  over,  for 
there  is  now  just  as  much  individuality 


in  these  models  as  there  is  in  the  cloth 
garments. 

A  small  coatee  of  Summer  ermine  lias 
a  border  of  contrasting  stripe  and  a  set 
in  square  of  the  stripes,  which  hold  the 
fastening  at  the  front  with  two  buttons. 

A  jacket  of  taupe  squirrel  has  the 
back  cut  in  a  deep  point.  The  collar 
follows  the  same  lines,  and  a  wide  belt, 
with  almost  the  effect  of  a  peplum, 
joined  to  the  fronts. 

A  cape  of  broadtail  has  a  deep-pointed 
yoke  of  very  dark  sable. 

A  cape  of  white  caracul  owes  its 
novelty  to  the  rareness  of  the  fur.  It 
has  a  circular  back  and  crossed  stoles  at 
the  front. 

For  Summer  wear  there  are  quaint 
little  capes  of  mole  or  seal;  coatees  of 
nutria  or  squirrel,  and  fascinating  scarfs 
of  ermine,  almost  dazzling  in  its  white- 
ness, with  only  a  touch  of  black  in  the 
fringe  of  tails  that  finishes  one  end. 
Beautiful  and  costly  are  waist-length 
capes  of  Hudson  Bay  sable,  while  nutria 
promises  to  have  a  remarkable  vogue. 

Panel  and  cape  effects  predominate  in 
some  of  the  new  Summer  furs.  Of 
course,  one  also  sees  any  number  of  fox 
neckpieces — of  different  shades — for  fox 
is  too  soft  and  becoming  a  fur  ever  to 
be  placed  in  the  background;  and  for 
milder  days,  of  course,  is  more  comfort- 
able than  the  larger  neckpieces. 

In  Summer  furs  collars  are  conspicu- 
ous, high  and  square  at  the  back,  al- 
though they  do  not  come  so  close  to  the 
neck  as  collars  of  Winter  furs.  The  sur- 
plice crossed  effect  is  extremely  smart 
and  often  the  fronts  continue  around  to 
form  a  belt  fastened  in  back. 

A  coat  of  tailless  ermine  is  impres- 
sive because  of  the  lavish  way  the  fur  is 
used.  It  has  wide  kimono  sleeves,  a 
low,  flat-pointed  collar  and  opens,  show- 
ing wide  revers  of  ermine.  It  is  girdled 
with  an  ermine  sash.  The  entire  back 
is  in  a  loose,  curved  drape. 

One  of  the  leading  colors  of  next  sea- 
son will  be  grey.  In  furs  this  is  noted 
in  squirrels  and  the  light-grey  shades 
that  dyers  are  putting  on  other  furs. 

A  coatee  of  seal  is  cut  very  loose,  with 
a  short  back  and  short  sleeves  and  a 
wide  ermine  collar.  The  lining  is  quilted. 

A  cape  of  Hudson's  Bay  sable  is  short, 
with  a  panel  of  vertical  stripes,  finished 
in  tails  at  the  back.  They  come  just 
below  the  waist  and  have  a  deep  shawl 
collar,  the  lining  of  which  is  Georgette 
over  peacock  blue. 

A  stole  of  Hudson  seal  has  a  cape 
effect  at  the  back  and  long-crossed, 
tapering  ends  at  the  front.  It  is  lined 
with  changeable  purple  taffeta  silk. 

Designed  in  keeping  with  the  slender 
silhouette  of  the  present-day  fashion, 
one  coatee  is  fashioned  of  Hudson  seal 
so  supple  that  it  falls  into  graceful  lines 
with  every  motion  of  the  wearer.  The 
squirrel  of  the  wide  revers,  which  ex- 
tend, narrowing,  to  the  bottom  of  the 
coat,  is  echoed  in  the  muff,  and  there  is 
a  little  band  of  the  same  fur  on  the 
sleeves. 


TO    INCREASK    THE    EFFICIENCY    OF    VOIR    STAFF    IS    AN    IMPORTANT    WAR    IMTY. 


DEESS  ACCESSORIES 


SUMMER  NECKWEAR  IS  SHEER 
AND  DAINTY 

White   is   Preferred  by  the  Canadian  Trade — Fichus   and   F 
Materials  a  New  Development — Chiffon  Velvets  for  Fall? 


chu 


BUSINESS  in  vests  and  waistcoats 
is  pretty  well  over  for  a  couple  of 
months,  as  far  as  the  manufactur- 
ers are  concerned.  Hot  weather  lines 
are  occupying  their  attention  for  the 
present,  though  they  almost  all  report 
having  done  good  business  with  vests  of 
pique  and  similar  materials.  The  num- 
ber of  wash  vests  seen  on  the  streets  now 
is  evidence  of  that.  The  more  sheer  fab- 
rics now  have  the  lead  with  the  makers, 
however.  Business  continues  active  and 
the  likelihood  is  that  the  Summer  of 
1918  will  be  regarded  as  a  good  neck- 
wear period. 

As  stated  in  DRY  GOODS  REVIEW 
in  previous  issues,  colored  organdie 
neckwear  has  been  receiving  a  good  deal 
of  attention  in  the  stores  and  is  very 
delightful  to  look  upon,  but  does  not 
sell  in  the  large  quantities  that  white 
does.  The  past  month  has  seen  a  mark- 
ed growth  of  popularity  for  white  or- 
gandie. The  tuxedo  and  roll  styles  are 
in  very  strong  favor;  the  proportion  of 
white  to  colored  is  much  greater  even 
in  smaller  places  than  it  is  in  Toronto, 
though  some  of  the  pale  grey,  cham- 
pagne and  shell  pink  sets  in  organdie 
are  well  nigh  irresistible.  One  manu- 
facturer reports  that  next  to  organdie 
there  is  a  very  strong  feeling  for  Geor- 
gette crepe  again.  Georgette  lends  it- 
self better  to  the  sailor  collar,  of  course, 
than  to  the  roll  or  tuxedo  styles,  and 
therefore  sailor  collars,  of  Georgette  are 
to  be  a  big  number  for  hot  weather. 
Other  firms  also  have  observed  this  ten- 
dency. Satin  and  pique  are  both  regard- 
ed as  better  sellers  for  Spring  and  early 
Fall  than  for  Midsummer  and  so  not  a 
great  sale  of  these  is  expected  to  con- 
tinue. 

Vestees  are  selling  very  well  just  now, 
especially  those  dainty  ones  made  of 
Georgette  or  organdie.  Some  very 
charming  ones  are  shown  in  shell  pink 
Georgette  with  many  rows  of  tiny  ruf- 
fles or  plaitings.  One  display  shows 
them  with  sailor  and  Peter  Pan  collars 
with  a  soft  tie  of  the  same  material  or 
of  soft  black  ribbon.  Lace  is  used  ex- 
tensively on  these  very  "feminine"  look- 
ing affairs.  Fine  tucks,  too,  are  strongly 
favored.     These  fancy  vestees  are  worn 


a  great  deal  with  the  pretty  silk  frocks 
of  foulard,  taffeta  and  crepe  de  Chine. 

Fichus  and   Flouncings   Important 

Fichus  and  fichu  materials  are  impor- 
tant for  the  Summer.  They  are  formed 
of  organdie,  Georgette  or  net,  and  are 
among  the  most  active  lines  of  the  neck- 
wear houses  at  present.  Flouncings  of 
net  are  reported  also  as  selling  well. 
Those  made  up  for  dresses,  having  three 
or  four  picoted  plaitings  or  ruffles  and 
perhaps  rows  of  hemstitching  as  well  are 
in  good  demand.  Some  of  the  fichus  in 
New  York  are  three  yards  long.  They 
are  made  to  tie  either  in  front  or  (in 
the  extremely  long  models)  as  a  sash 
bow  at  the  waistline  in  the  back,  after 
crossing  low  in  front.  Colored  neck* 
wear  continues  to  sell  well  in  the  United 
States.  Manufacturers  there  state  that 
they  expect  organdie  to  continue  as  an 
early  Fall  item  to  be  followed  by  satin. 
One  firm  says  that  chiffon  velvet  in  con- 
trasting  colors    will   take    the    place    of 


both  Georgette  and  satin  this  Fall.  So 
far,  however,  Canadian  firms  will  regard 
velvets  as  a  mere  speculation.  Another 
New  York  firm  believes  that  the  collar- 
less  guimpe  will  be  a  big  Fall  line.  This 
provides  a  charmingly  youthful  neck- 
line and  the  tendency  in  fancy  blouses 
at  present  gives  some  ground  for  its 
advent.  Ascots  and  sport  neckwear  give 
some  promise  in  New  York  of  selling 
well  for  Fall  also.  Fancy  weaves  and 
color  combinations  will  probably  carry 
out  the  sport  effect. 


Ill-kept  hands  spoil  the  presen- 
tation of  the  most  attractive  neck- 
wear. 


NEW  NECKLACES 

NEW  French  bead  necklaces  in  unusual 
color  combinations  are  shown  at  Gim- 
bel's,  New  York.  They  include  red  and 
gray  combinations,  finished  with  hand- 
made tassel,  at  $10.50;  green  and  amber 
necklaces  in  attractive  designs  at  $15; 
necklaces  in  imitation  solid  amber  color, 
hand  carved,  with  round  plaque,  at  $15; 
long  bead  necklaces,  combinations  of  red, 
green,  steel  and  lavender,  at  $5.95  to  $10. 


Latest  Neckwear 


One  of  the  newest  pique  vests.     Made  by  Dress  Essentials.  Limited.     A  new  French  wool- 
embroidered   black  net   collar  shown  by  Thompson  Lace  and   Veiling  Co. 


MANY   SALES    ARE    MISSED    BY   CLERKS    NOT    KNOWING   THE    SELLING    POINTS    OF    GOODS. 


Dry  (loads  Review 


DUKSS    ACCESSORIES 


OXFORDS      AND      GREY      PATENT 

LEATHER  CORRECT 
LONG  vamps  with  shields,  some  with 
tailored  bows  as  well  and  those  with  plain 
square-top  vamps  are  shown  on  the 
smartest  white  pumps  for  Summer. 
White  Oxfords  are  also  leaders.  Patent 
leather  and  colored  Oxfords  are  selling 
well.  Grey  patent  leather  pumps  are 
novel  and  very  smart. 


VEILS 

THE  newest  arrangement  for  the  bridal 
veil  shows  it  shirred  into  a  wired  nar- 
row brim  front  which  is  topped  with 
small  white  buds  and  blossoms. 

Fashionable  women  on  Fifth  Avenue 
are  wearing  navy  chiffon  veils  edged 
with  three    or  four-inch  navy  fringe. 

Large  filet  mesh  face  veils  with  just 
one  velvet  spot  filling  in  a  square  of  the 
mesh    are   considered    smart. 

The  "Overseas"  veil  is  worn  over  the 
face  and  long  chiffon  ends  fasten  in  the 
back. 

Xew  French  veils  are  made  of  tulle 
embroidered  with  dots  about  the  size  of 
a  pea  and  openworked.  Some  veils  have 
fine  motifs  or  chain-stitching.  Such 
shades  as  tortoiseshell,  drab,  grey,  fawn, 
etc.,  are  favored.  A  scarf  veil  is  in  plain 
Shetland  mesh  and  wide  enough  to  be 
worn  with  a  large  sailor  hat;  the  ends 
are  embroidered  in  large  floral  motifs 
in  one  or  two  shades. 


BUYS   GOODS     ADVERTISED 

Marshall,  Green  &  Co.,  Orangeville, 
Ont.,  write — "It  is  with  great  pleasure 
that  we  add  our  appreciation  to  the 
work  of  your  valued  paper. 

"We  have  read  your  editorial  articles 
with  profit. 

"We  have  been  often  able  to  secure 
lines  of  goods  advertised  in  DRY  GOODS 
REVIEW  that  have  turned  out  to  be 
profitable." 


For  Fall 


What  New  York  is  Showing 

A  few  of  the  scores  of  dainty  creations   in  organdie  neckwear   for  Spring. 
Tucks  and  embroidery  are  seen  everywhere. 


Chamoisette    gloves    in    leather    color    with 

closed     elastic     wrist.         Made     by     N'eyret, 

Paris    (A.  Germain  &   Co.,   Montreal). 


DIFFICULTIES  OF  PRODUCTION  IN- 
CREASE 

Velvet  Gloves  a  Possibility 

GLOVES  for  Fall  are  occupying  the  at- 
tention of  buyers.  A  great  many  orders 
for  gloves  of  all  descriptions  have  al- 
ready been  placed  both  in  fabrics  and 
silks  and  in  kids  where  possible.  There 
is  practically  no  hope  of  getting  any- 
thing from  France  except  the  fabric 
lines  and  many  of  those  have  been  cut 
down  or  eliminated.  One  grade  of  a 
closely-woven  lisle  in  black,  white,  grey, 
champagne  and  chamois  color,  with  two 
dome  fasteners  and  embroidery  in  the 
same  colors  is  a  good  fitting  staple 
glove  which  finds  ready  sale.  They  are 
of  fine  quality  and  retail  at  something 
like  $1.50.  More  especially  for  Fall  are 
some  gloves  in  suede  finished  fabrics. 
These  come  in  the  more  familiar  shades, 
including  "leather."  They  are  a  change 
from  the  usual  French  glove  in  that  they 
have  no  opening,  but  are  closed  and  have 
a  long  cuff  and  an  elastic  at  the  wrist. 
The  French  have  usually  stuck  to  buttons 
for  fastenings,  but  since  they  are  a  little 
tedious  to  manipulate  the  elastic-closed 
cuff  has  developed.  The  firm  making 
these  gloves  say  that  they  will  be  unable 
to  send  out  any  kid  gloves  this 
vear  at  all  as  thev  cannot  get  anv  more 
kid. 

Mocha  Gloves  $8.00! 
For  next  year  there  are  those  in  the 
United  States  who  say  that  Mocha 
gloves  may  have  to  retail  at  six  or  eight 
dollars  a  pair  and  they  also  say  that  a 
goodly  quantity  of  goods  can  be  dis- 
posed of  at  that  figure,  but  of  course 
many  more  would  be  sold  if  they  were  to 
be  had  at  half  that  price.  There  seems 
to  be  no  really  prohibitive  price  for  any 
line  of  apparel.  The  various  war  de- 
mands continue  to  increase  so  that  a 
number  of  United  States  kid  glove 
factories  bave  been  entirely  taken  over 
by  the  government.  The  best  qualities 
available  in  any  case  are  usually  devoted 
to  army  supplies.  Embargoes  in  coun- 
tries   which    are    sources    of   supply    and 


the  lack  of  shipping  have  made  the  raw 
skin  and  leather  situation  serious.  Along 
with  these  difficulties  there  is  demand 
for  colors  and  the  dyers  find  difficulty  in 
getting  satisfactory  results  from  the 
qualities  of  leather  supplied  them.  Labor 
supply,  too,  is  yielding  to  the  call  of 
government  to  such  an  extent  that  the 
glove  manufacturing  business  through- 
out is  handicapped.  All  of  these  draw- 
backs to  the  production  of  merchandise 
should  be  kept  in  mind  by  both  buyers 
and  sellers  of  gloves,  and  wherever  it  is 
possible  to  get  goods  from  the  manu- 
facturer which  he  may  have  been  able 
to  turn  out  in  some  temporary  easing 
of  the  situation  the  buyer  who  can  take 
them  in  at  once  would  thereby  be  assured 
of  some  certain  stock  upon  which  to  open 
his  Fall  selling  when  the  time  comes  for 
it.  There  is  this  point  to  remember, 
too,  that  last  Winter  was  so  long  and 
cold  that  stores  carried  over  less  than 
ever  before  of  cold  weather  stocks; 
many  have  none  at  all. 

Velvet  Gloves  May  Follow  Velvet  Slippers 
— "The  uses  to  which  velvet  is  applied  are 
almost  numberless  and  they  are  constantly 
extending,"  writes  Walter  Wilson  in  the 
London  Times.  "Velvet  slippers  are  now 
made  in  a  variety  of  shades,  and  they  have 
the  further  advantage  of  adding  comfort  to 
smart  appearance.  The  public  need  not  be 
greatly  surprised  if  within  a  short  time 
velvet  gloves  are  added  to  the  already  long 
list  of  wearing  articles.  Experiments  are 
being  made  to  that  end,  and  the  difficulties 
are  not  insuperable. 

The  twill  back  gives  it  a  superior  finish 
and  a  graceful  fold  absent  from  the  old- 
fashioned  thick  velvet.  Velvets  are  printed 
in  every  conceivable  design  to  suit  the  par- 
ticular locality  for  which  they  are  intended. 
One  Manchester  concern  has  a  single  grade 
of  velvet  that  can  be  secured  in  70  shades. 
If  they  are  intended  for  the  African  market 
they  must  contain  a  pattern  at  once  arrest- 
ing and  attractive;  while  other  markets  must 
be  catered  to  in  a  way  which  makes  a  dis- 
tinctly  different   appeal    to   taste. 

Heavy  corduroy  for  export  goes  to  lumber 
men  of  Canada  or  the  labor  battalions  ad- 
junct to  fighting  forces.  Velvet  will  always 
appeal  to  the  artistic  eye  because  of  the  rich- 
ness  of  cole 
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DRESS    ACCESSORIES 
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Si5  Summer  Neckwear- 


j$M& 


Never  has  the  Phoenix  Line  failed  Canadian  women  for  original  and  brilliant  ideas 
correctly  carried  out. 

In  neckwear  this  year  we  have  a  line  that  is  particularly  suited  to  Summer  business 

— special   features  which  are  sure  to  be  taken  up  rapidly  by  an  appreciative  trade. 

All  Phoenix  ideas  are  original,  exclusive  and  dainty. 

You'll  buy  right  if  you  buy  the  Phoenix  Line. 

Write  for  sample  assortment  or  see  our  representatives. 

Quick  Deliveries. 


TORONTO,  ONT. 
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Ladies' 
Neckwear 
that 
PI 


eases 


Dainty  Finnie  Creations  that  are 
based  on  the  popular  conception  of 
style  tendencies  —  beautiful  ex- 
amples of  skill  and  taste  in  de- 
signing. Finnie  Creations,  despite 
their  distinctiveness,  strike  a  happy 
note  of  popularity  that  means  big 
business. 

Send  for  our  samples  of  Pique, 
Organdie,  Gingham  Check, 
Plaid,  Organdies  and  Pique 
and    Organdie    combinations. 

A.  Bruce  Finnie  &  Company 

Cor.  Craig  &  Gosfrrd  Streets 
MONTREAL 


"Just 
Slip-pon!" 


-;/  ^y  Known 

Ifhuntcqe  Everywhere! 

"Just  under  my  chin  and  over  my  hat!  Its  edge 
of  slender  silk  elastic.  Holds  it  firmly  and 
comfortably." 

That  is  the  secret  of  Bonnie-B  superiority  over 
other  veils.  Becoming,  marvelously  delicate  and 
durable,  Bonnie-B  Slip-pons  never  sag  or  bulge, 
and  they're  so  easy  to  sell. 

Each  Slip-pon  is  in  its  own  sanitary 
sealed  envelope  and  retails  at  10, 
25  and  50  cents.     Guaranteed,  too. 

Silverberg  Import  Co. 


THE     CLERKS'      EDUCATIONAL     NUMBER. 
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"Send  us  a  Gossard  corsetiere" 

Statement  of  Gossard  Co-Operation 


"Send  us  a  Gossard  corsetiere,"  comes  the  message  al- 
most every  day,  over  the  wires  or  in  the  mails,  from  East 
and  West. 

"Let  us  send  our  corset  girls  to  your  next  training 
school,"  come  just  as  frequently. 

You  see  from  this  how  Canadian  merchants  are  fol- 
lowing the  profitable  example  of  dry  goods  stores  south  of 
the  line. 

Trained  Gossard  corsetieres  are  at  a  premium  because 
wideawake  merchants  everywhere  have  found  that  Gos- 
sards  are  the  most  satisfactory  corset  to  sell  —  just  as 
women  have  found  them  most  satisfactory  to  wear.  The 
standard,  nationally-advertised  price  of  Gossards  and  the 
support  of  Gossard  national  advertising  also  make  them 
more  desirable. 

We  are  supplying  trained  corsetieres  as  rapidly  as  we 
can  find  or  train  them.  These  educated  saleswomen  de- 
finitely forward  the  interests  of  the  merchants. 

Merchants  everywhere  are  hurrying  to  adopt  Gossards 
as  their  corset  leaders,  and  we  try  to  help  them  by  securing 
a  corsetiere  capable  of  the  most  difficult  fittings. 

In  some  localities  business  women,  trained  in  corsetry, 
see  the  great  opportunities  for  selling  Gossards  and  open  a 
shop  to  give  that  service. 

Gossard  Corsets  are  on  the  forward  march  in  Canada! 

The  Canadian  H.  W.  Gossard  Co.,  Limited,  however,  is 
not  opening  up  stores.  We  are  wholesale  manufacturers 
and  have  no  interest  or  connection  with  any  store,  shop,  or 
department. 

Our  whole  effort  is  to  help  Gossard  merchants  sell  more 
Gossard  Corsets. 


The  Canadian  ff.  ffl.Qossard  (p.  u»<™ 

284   King   Street  West  Toronto,  Canada 


ENCOURAGE  YOUR  EMPLOYEES  TO  READ  DRY  GOODS  REVIEW  EVERY  MONTH. 


silk   point 


wh.t. 


RICHARD  L.  BAKER  &  CO.,  So/e  Selling  Agents 

jOO  WELLINGTON  STREET  WF.TT   TORONTO  ^ 
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DRESSINC 
mAC^H0E5j| 
SOFTENT 

preserves 
leather! 

•RESTORES' 
COLOR 
LUSTRE 


?ant*nHniwtam-    P^  UP  ln  Br°Wn'  Gr*V>   Cordo- 

for  ki     »nH       £  Prfal;  C°l0rS-     The  ideal  cIea"er 
tor  kid  and  calf,  both  glazed  and  unglazed 

2ss  ss&ss: for  Brown  shoes-  ais°  N»bby 


p«e:S^apcaostinatio" ,or  red  sh°es' *° 

Quick  White  Liquid  Canvas  Dressing. 
Albo  Cake  White  Canvas  Dressing. 
Top-Notch  White  Leather  Dressing. 
Rival  Gloss,  Self-Shining  Dressing. 

Ask  your  dealer  or  write  us  for 

jyAittemores  Shoe  Polishes 


**OE  M*** 


DO  YOU  KNOW 
YOU  CAN 

RED!  CE   i'Ol  R   FANCY  BUTTON  STOCKS 

DECREASE  seasonable  mark  downs 
INCREASE  your  button  sales 
ENLARGE  youk  net  button  profits 

AND 
SATISFY  ALL   YOUR  CUSTOMERS'   DEMANDS? 
BEFORE    VOL     PLACE     YOLK     BUTTON    ORDERS 

WHITE   FOR    KILL   PARTICULARS  OF  THE 
MEXKIN    SYSTEM    AM)    SERVICE. 

S.  MENKIN,  Inc. 

CREATORS,     PRO. MOTORS     AND     PRODUCERS     OF 
BUTTON    COVERING    SUPPLIES   FOR 

OYER    SIXTY    YEARS. 

145  WEST  28th  ST.,  NEW  YORK  CITY 
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MARK 


SILK  &  FABRIC  GLOVES 


To  Glove  Retailers 

We  beg  to  announce  to  our  patrons  and  the  trade  that  our 
representatives  will  shortly  have  the  pleasure  of  submitting 
for  your  approval  a  new  and  complete  range  of  SILK  AND 
FABRIC  GLOVES  for  Men,  Women  and  Children. 

Beautifully  made  and  finished,  we  confidently  believe 
this  new  merchandise,  manufactured  at  the  HALL  DENT, 
CANADA,  factory,  will  commend  itself  to  the  taste  of  your 
discriminating  customers. 

Wearers  of  DENT'S  (and  their  name  is  Legion)  will 
expect  to  find  these  goods  in  your  store;  DON'T  disappoint 
them.  Make  sure  by  making  a  note  right  now  to  inspect  the 
range  before  placing  your  orders  for  Silk  and  Fabric  Gloves. 

Cater  to  the  POPULAR  demand  created  by  TWO 
CENTURIES  of  public  confidence  and  backed  by  our 
nation-wide  advertising. 

OA  E  secret  of  success  in  your  Glove  Department  simply 
consists  of  featuring  Gloves  bearing  the  identification  which 
in  itself  satisfies  your  customers — DENT'S. 

DENT  ALLCROFT   &  CO. 

MONTREAL 


SEE    THAT    THE    HEADS    OF    DEPARTMENTS    IN"    YOUR    STORE    READ    DRY'    GOODS    REVIEW. 


D  R  K  S  S    ACCESSORIES 


Dry   floods  Review 


— Exceeds  the  Dealer's  Expectations 

STARSNAPS,  the  perfect  fasteners,  are  selling  readily  and  rapidly  in  thousands  of 
good  stores  everywhere.  STARSNAPS  embody  features  that  every  woman  has  looked 
for  in  vain  in  other  fasteners — high  tension  springs  that  hold  tight,  rounded  edges  that 
won't  cut  threads,  extra  flat  but  too  strong  to  bend,  a  high  polish  that  is  rust-proof  and 
wear-proof,  oblong  holes  which  make  sewing  easy. 

STARSNAPS    are    advertised    in    magazines 

that  women  read.    And  dealers  are  more 

than  pleased  at  the  great  sales  volume 

in  comparison  with  sales  of  ordinary 

fasteners. 

JohnB.Keeble&Co. 

35  Colborne   St.,  Toronto 

{Sole  Agents  for  Canada) 


COLUMBIA  FASTENER  COMPANY 

3229-3231  South  Ashland  Ave. 
Chicago,  U.S.A. 


ESTABLISHED  1849 


BRADSTREET'S 

Offices  Throughout  the  Civilized   World. 


Calgary,  Alta. 
Edmonton,  Alta. 
Halifax,  N.S. 
London,  Ont. 


OFFICES    IN    CANADA: 

Ottawa,   Ont. 
St.  John,  N.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,    Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto.  Ont. 
Winnipeg,   Man. 


THOMAS    C.    IRVING,     feSS^H 


TORONTO.  CANADA 


A.  GERMAIN  &  CO. 

PARIS,  FRANCE 

Commission  Merchants  and  Importers 

Montreal  Office  :        1  4  Phillips  Square 

WE    IMPORT     Neyret's    Gloves. 

Martin,    Roche   &    Bickerfs   Velvets, 

Chapal    and    others     Electric    Seals, 

Olmer's  Silks. 

Coty's   Perfumery, 

Finest    French    Lingerie   and    Laces, 

Dresses,    Blouses,   etc.,  etc. 

And  all  kinds  of  French  goods  on  a 

commission  basis. 

Call  or  write  for  particulars. 


HAVE    YOU    READ    PAGE    17? 


THE  BETTER  POSTED  VOIR  STAFF  BECOMES  THE  MORE  SALES  THEY  WILL  MAKE. 
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D  R  ESS    A  CC  ESSO  R  I  ES 


\R/ibbons 

Your  requirements  for  Fall  should 
be  contracted  for  early. 

Protect  Yourself 

In  these  abnormal  times  prediction 
of  any  kind  is  futile,  but  the  position 
of  textiles  of  all  kinds  is  such  that 
shrewd  buyers  will  undoubtedly  seek 
to  protect  themselves  against  short- 
age of  merchandise  or  late  deliver- 
ies. 

We  advise  our  customers  to  place 
their  Fall  orders  at  once. 


Your  requirements  for  Ribbon  De- 
partment or  Millinery  Department 
can  be  filled  from  our  present  well- 
assorted  stock.    Ask  for  samples. 


RIBBONS  LIMITED 

55  Bay  St.,  Toronto 
MONTREAL    BRANCH 

Carrier  Bldg.,  Cor.  Notre  Dame  &  McGill  Sts. 
SILKS   LIMITED,   CALGARY 

Selling  Agents  for  Western  Canada 

After  July  1st  we  will  be  at  our  new 
location,  100  Wellington  St. W., Toronto 


THE    INFORMATION    ABOUT    CHANGING    BTYLES    AND    I    \;.,I()N.S    YVI.'.I.    INTEREST    (T.KKKS. 
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NEWS  FROM  NEW  YORK  STORES 

Midsummer  Fashions,  Novelties  and  Fancies  Are  Everywhere  on  View  Now  That  the  Sunny 

Weather  Has  Put  in  an  Appearance — The  Tank  Hand-bag,  Yellow  and  Lavender 

for  Children,  the  War-time  Tailored  Dress  Are  Among  the  Latest  Features. 


EV'ERY  little  while  someone  thinks 
he  sees  an  opening  for  good  busi- 
ness to  be  done  in  the  blouses 
which  extend  down  over  the  skirt.  He 
calls  them  by  the  name  of  basque,  middy- 
blouse,  Russian  blouse,  slip-over,  smock- 
blouse,  or  something  else.  He  usually 
sells  a  few,  sometimes  more,  but  it  seems 
to  be  a  style  which  never  gets  really  "in," 
or  seldom  goes  completely  out.  Just  at 
present  it  is  quite  in  accord  with  the 
fashions  in  general,  so  that  it  is  not  con- 
spicuous and  therefore  not  a  real  novelty. 
It  is  accepted,  however,  and  is  very  at- 
tractive when  made  up  with  the  new 
round  neck,  and  designed  from  some 
sheer  drapy  fabric — none  better  than 
Georgette  crepe — and  daintily  trimmed. 
The  loose  sleeves,  once  called  angel 
sleeves,  are  also  appropriate.  Now  that 
white  satin  and  light-colored  silk  skirts 
are  popular  this  type  of  blouse  is  really 
in  its  right  season.  A  sand  or  tan- 
colored  silk  skirt  accompanied  by  a 
blouse  of  the  same  shade  in  Georgette 
made  in  this  easy-fitting  style  is  very 
attractive  for  the  coming  Summer.  One 
blouse  in  this  order  was  trimmed  with 
narrow  bands  of  Mandarin  red  silk  out- 
lined with  white  beads;  the  round  neck, 
deep  arm-seams  and  wide  sleeve-ends 
had  two  rows  of  this  trimming,  and  there 
were  three  around  the  bottom.  A  soft 
girdle  of  the  Georgette  was  picoted  and 
tied  in  loops  carelessly. 

One  of  the  daintiest  of  the  new 
organdie  frocks  is  in  flesh  color,  made 
with  deep  shawl  surplice,  vestee,  loose 
straight  sleeves,  narrow  underskirt,  of 
which  not  more  than  about  eight  inches 
shows  below  the  tunic.  The  underskirt, 
tunic,  sleeves  and  collar  all  had  wide 
inserts  of  butter-colored  net  edged  with 
narrow  Valenciennes  lace.  The  tunic  did 
not  quite  meet  in  front,  and  revealed  the 
drop-skirt  which  was  all  of  the  net.  This 
is  a  Kurzman  design. 

An  Eton  costume  is  fashioned  of 
pleated  cross-bar  khaki-kool,  having  the 
jacket,  sleeves  and  wide  girdle  of  silk 
poplin  to  match  the  stripes.  Bell  sleeves, 
square  neck  and  rows  of  small  buttons 
designated  it  as  one  of  the  latest  models. 

ARTICLES    ON    SALESMANSHIP    WILL    INTEREST    ALL    THE    MEMBERS 


Striped  Lingerie 

A  novel  and  pretty  envelope  chemise 
is  shown  in  white  tulle  silk,  having  fine 
crossing  stripes  of  brown  or  green.  A 
deep  hemstitched  yoke,  double  edging 
bands  and  shoulder  straps  are  of  plain 
white,  and  there  are  dainty  little  bow- 
knots  of  the  checked  material  for  trim- 
ming. 

Altman's  are  showing  a  handsome 
negligee  cut  in  Japanese  fashion.  A 
conventional  orchid  design  is  stencilled 
on  the  upper  portion  and  the  irregular 
collar  and  cuffs  are  finished  with 
blanket   stitching. 

Geraldine  Farrar  was  seen  wearing  a 
pretty  hat  of  lisere,  the  underbrim  faced 
with  light-colored  velvet,  and  above, 
ribbon  and  tulle  formed  a  soft  wide 
scarf  tied  in  a  huge  bow  at  the  back. 

Macy's  are  showing  a  sports  skirt, 
made  of  shimmering  Royalty  satin,  with 
shirring  all  around  the  waistline,  and 
two  diagonal  pockets  with  curved  flaps, 
The  wide  separate  belt  fastens  with  two 
large  pearl  buttons.  In  light  and  brigh" 
sports  colorings  this  skirt  is  priced  at 
$13.74. 

"Aviation  Tan" 

The  encouragement  which     has     been 


given  to  tan  for  one  of  the  early  Fall 
colorings  has  developed  a  shade  know-n 
as  "aviation  tan,"  between  beige  and 
khaki,  which  one  firm  believes  in  very 
strongly. 

Franklin  Simon's  are  featuring  the 
new  cape  pajamas  for  women  and  misses. 
These  garments  combine  the  Chinese  in- 
fluence with  the  stylish  modern  cape,  and 
are  made  of  crepe  de  Chine  in  pink  or 
Pekin  blue,  combined  with  contrasting 
color  in  Georgette  crepe.  They  sell  at 
$18.50.  The  same  house  is  showing  a 
bathing  dress  of  lavender  satin,  made 
with  very  short  skirt,  pleated  at  centre 
back  and  front,  girdle,  round  neck,  white 
organdie  collar,  bloomers  tight  at  the 
knee. 

Lady  Duff  Gordon  has  designed  a  most 
delightful  wedding  gown  of  silk  tulle. 
The  skirt,  sleeves  and  fichu  have  many 
ruffles  of  the  tulle  which  are  picoted  with 
silver  thread.  The  frock  is  trimmed  with 
satin  and  silver  ribbons  and  small  sprays 
of  orange  blossoms.  The  foundation  is 
of  soft  silver  cloth  in  which  silver  lace 
is  profuse.  The  long  straight  train  of 
satin  silver  cloth  is  attached  by  ribbons 
at  the  shoulder  and  is  topped  with  a  deep 
yoke  of  silver  lace;  at  the  lower  corner 
is  a  large  lovers'  knot  of  ribbons  and 
blossoms. 

Many  of  the  latest  Summer  frocks  of 
satin  tulle  or  Georgette  have  for  trim- 
ming the  full,  double-pleated,  fringed 
ruchings  of  satin. 

Three  Piece  Suit 

The  three  piece  suit  that  Arnold, 
Constable  &  Co.  shows  has  a  dress  of 
pink  organdie  and  ramie  linen.  The 
organdie  waist  is  plain  with  a  round 
neck.  The  skirt  is  organdie  finished 
from  below  the  hipline  to  the  bottom 
with  five  bias  fitted  ruffles  of  the  linen, 
long  sleeves  with  linen  cuffs.  The  hip- 
length  jacket  is  linen,  it  does  not  close 
in  the  front.  It  is  sleeveless  and  collar- 
less.  The  jacket  is  held  in  place  with  a 
belt  of  black  patent  leather  and  black 
silk  tie. 

The  "Tank"  handbag  is  quite  a  novelty. 
It  is  made  of  blue  pin  seal  leather,  fitted 
with  mirror  and  purse  and  a  loose  pocket 

OF   YOUR    STAFF. 
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outside  for  paper.  In  shape  it  resembles 
the  famous  British  tank,  and  is  carried 
by  two  plain  leather  handles.  This  bag 
originated    in    London. 

Sweaters  knitted  of  ribbon  are  becom- 
ing more  and  more  frequent.  The  ribbon 
for  this  purpose  comes  in  all  colors,  and 
is  wound  on  spools.  It  is  less  expensive 
than  wool. 

der  is  one  of  the  smart  colors 
for  children's  frocks  this  season.  Tt  is 
shown  in  linen,  organdie,  crepe  de  Chine 
and  other  Summery  fabrics.  Yellow  is 
also  one  of  the  season's  developments  for 
children's  wear.  It  is  a  clear,  bright 
shade  between  a  lemon  and  an  orange, 
and  usually  quite  becoming  to  the  clear, 
bright    complexions    of    childhood. 

The   Mar- Times'    Dress 

The  stores  are  utilizing  various 
methods  of  donating  proportions  of  their 
sales  during  "Red  Cross  Week"  to  that 
fund.  Some  are  giving  10  per  cent,  of 
their  sales;  one  advertises  a  special 
"war-time"  dress,  and  for  every  one 
Bold  a  dollar  is  given  to  the  war  fund 
for  the  relief  of  blind  soldiers  in  the  U.S. 
army.  The  dress,  by  the  way,  is  very 
attractive.  It  is  of  serge,  with  or  with- 
out an  adjustable  throw  scarf  with  fring- 
ed ends:  the  bodice  is  surplice,  and  it 
with  the  smartly  cut  sleeves  and  the 
skirt  have  a  few  large  buttons  to  trim. 
It  is  a  neat  tailored  dress.  It  may  also 
be   had    in   tricotine. 

J.  M.  Giddings  are  featuring  for  out- 
door dresses  silk  and  wool  jersey,  serge 
tricolette  and  gingham  silks.  For 
luncheons  and  teas  they  have  foulards, 
satins  and  printed  chiffons. 

A  >mart  street  dress  at  Stewart's  is 
fashioned  of  tricotine  and  satin.  There 
is  a  diagonal  tunic  with  four  bands  of 
wide  silk  braid  and  a  bib  effect  bodice 
with  round  neck.  The  sleeves  are  nar- 
row and  have  three  bands  of  the  wide 
braid. 

Hats  featured  at  Arnold  and  Con- 
stable's included  rough  straw  sailors, 
fancy  hemp  and  Japanese  braids,  Leg- 
horn, Milan,  lisere,  natural  rough 
straws  combined  with  plain  navy  and 
white  Georgette,  also  hair  hats.  Wide 
poke  shapes  with  large  crowns  of  white 
hemp,  with  band  of  ribbon  and  streamers 


were   especially   for   country   and    street 
wear. 

Silk  Underwear 
It  seems  a  very  long  time  indeed  since 
we  have  had  sleeves  in  our  sleeping  gar- 
ments. We  sew  the  shoulder  seams  to- 
gether and  edge  the  underneath  with 
the  narrowest  possible  frill  of  lace;  that 
is,   if  one   still   chooses   nightgowns   and 

VOIR    CLERKS    WILL 


Seen  in  New  York 

A    frock    of    calico    and    organdie    and 
blue  serge  suit. 


not  pajamas.  There  is  such  a  demand 
for  these  latter  garments  that  they  bave 
been  made  in  every  kind  of  material,  and 
after  every  fashion,  from  one-piece  af- 
fairs befrilled  and  lace  trimmed  to  the 
most  tailored  and  the  plainest,  exactly 
like  those  of  one's  brother. 

Crepe  de  Chine  and  fine  silk  under- 
wear are  practical  and  nothing  has  ever 
given  the  comfort  and  service  that  they 
afford.  These  soft  fabrics  do  not  require 
starch,  and  they  can  really  be  worn 
without  ironing,  and  are  therefore  desir- 
able if  one  will  be  situated  near  a  camp 
or  will  spend  much  time  travelling. 

There  is  such  a  vogue  for  colored  un- 
derwear that  a  certain  fashionable  shop 
which  filled  its  windows  on  Fifth  avenue 
with  novel  lingerie  of  pale  blue  chiffon 
lined  with  a  deeper  rose  color,  sold  every 
single  piece  before  the  display  could  be 
removed  and  put  back  on  the  shop 
shelves.  These  beautiful  things  were 
trimmed  with  lace  of  cobweb  fineness 
and  were  beautifully  made  and  perfectly- 
fitting.  Flesh  pink  crepe  de  Chine  or 
Italian  silk  gowns  and  envelope  chemises 
have  entirely  supplanted  the  white  gar- 
ments made  of  nainsook  or  longcloth. 
Some  brides  are  fashioning  these  of  the 
crepe  de  Chine  and  finishing  the  tops 
with  strips  of  footing  through  which  are 
slipped  narrow  ribbons  to  hold  the  gar- 
ments in  place  over  the  shoulders. 

BE    INTERESTED    IN    THE    SECTION    ON    EQL 


NOTES   ON    COLORS 

What    Some    Authorities    in    the    Trade 

Have  to  Say  About  Fashions 

in  Colors 

"Blues,  greys  and  sand  shades  will  be 
among  the  most  available  to  push  for 
next  Spring.  In  the  blues,  Japan,  Delft, 
old  China  and  wireless  are  especially 
mentioned." 

"In  the  coat  and  suit  trade,  beaver 
color  is  highly  recommended  for  trim- 
mings of  all  descriptions  for  Fall.  Dress 
goods  for  Fall  include  all  shades  of  grey 
from  pearl  to  mole,  seal,  merle  and 
wine." 

"Liberty  Blue"  is  a  new  shade  of  blue 
advertised  by  John  Wanamaker's,  New 
York.  This  is'  what  they  say  of  it: 
"  'There  were  exclamations  of  deligbt 
from  the  women,'  says  the  New  York 
Sun  'over  the  becoming  blue  traveling 
gown  Mrs.  Wilson  wore. 

"  'It  must  be  Liberty  blue,'  remarked 
one  woman.  'I've  never  seen  just  that 
shade  before,  and  it  certainly  couldn't 
be  called  a  better  name.' 

"Liberty  blue  (nothing  to  do  with  Lib- 
erty's of  London),  is  a  shade  between 
royal  and  navy — a  beautiful  shade.  It 
is  ready  in  silks,  from  36  to  43  inches 
wide." 

"Dark  colored  taffetas  are  being 
bought  up  for  Fall  in  larger  quantities 
than  usual  for  that  season.  They  are 
said  to  be  taken  for  day  and  evening 
dresses." 

Chiarasque  Treatment 

Bonwit  Teller  &  Co.  are  introducing 
a  new  and  original  theme  in  women's 
exclusive  undergarments,  "Chiarasque 
Treatment,"  a  development  in  hand  dec- 
oration and  hand  dyeing  created  by  an 
associate  artist  of  their  shop.  This 
craftsmanship  reveals  a  subtle  handling 
in  subdued  pigments  of  high  lights, 
shadows  and  quarter  tones  reminiscent 
of  the  Italian  school  in  its  fine  feeling 
and  finesse. 

"A  number  of  buyers  are  still  coming 
in  to  the  markets  asking  for  stripes  and 
plaids  in  rather  bright  colors — reds, 
greens,  blues  and  some  yellow.  Some 
of  these  are  for  immediate  delivery  and 
some  for  Fall.  What  may  come  later, 
no  one  can  tell,  but,  so  far  as  buyers 
have  gone  in  their  operations,  they  are 
taking  about  the  same  styles  and  colors 
of  goods  they  have  wanted  for  several 
seasons." 

"Cutters-up  are  looking  for  another 
good  gingham  season  next  year.  Prices 
continue  firm  for  them  and  by  October 
will  probably  have  advanced  again." 

"Foulard  silks  are  selling  steadily, 
though  not  so  well  as  some  expected. 
Improvement  is  expected  later  on  in  the 
Summer.  Prices  remain  unchanged  with 
an  upward  tendency." 


A  copy  of  the  "Globe"  of  September 
12,  1859,  was  discovered  last  month  by  a 
Toronto  lady  who  was  having  an  old  pic- 
ture reframed.  In  the  paper  which  was 
used  in  the  back  of  the  old  picture  were 
interesting  advertisements  of  two  of  To- 
ronto's oldest  firms,  John  Macdonald  & 
Co.  and  W.  A.  Murray  &  Co.  (now  Mur- 
ray-Kay, Limited). 
IPMENT    AND    DISPLAY. 
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20  Avenue  Secretan, 

Paris,   France. 
Editor,   Dry   Goods   Review: 

THE  characteristic  mark  of  this 
year's  designs  is  their  tremendous 
variety  as  you  will  see  by  the  en- 
closed samples  as  well  as  by  those  al- 
ready sent;  however,  they  can  be  divided 
in   two   classes: 

1.  Cashmere. — This  having  a  good 
many  shades,  and  the  designs  being  most 
irregular,  a  great  display  of  nice  pat- 
terns is  generally  seen  in  all  kinds  of 
materials.  Thick  satin,  foulards,  as  per 
enclosed  sample,  will  do  nicely  for  waist- 
coats, revers,  etc.  Of  course  Cashmere 
is  generally  used  as  trimming,  except 
when  in  cotton  fabrics,  where  it  is  em- 
ployed to  make  aprons,  some  of  them  are 
very  dainty  when  edged  by  a  band  of 
plain  material  in  the  shade  of  the 
ground. 

The  enclosed  silk  voile  Cashmere  pat- 
terns may  be  used  under  a  net  blouse 
for  instance,  or  as  scarfs,  or  together 
with  plain  material. 

2.  Striped  Materials. — These,  as  al- 
ready mentioned,  are  this  year's  main 
feature  for  they  are  seen  everywhere. 
You  have  one  sample  with  irregular 
stripes,  others  are  a  mixture  of  stripes 
and  dots,  which  are  also  very  much  in 
favor.  In  two  samples  there  is  a  ground 
made  of  tiny  stripes,  together  with  small 
knots  of  flowers  sprinkled  here  and 
there. 

Printed  materials  will  be  seen  exten- 
sively this  Summer;  among  them  I  wish 
to  mention  foulard,  which  vogue  is  sure 
to  equal  last  year's.  It  will  be  seen  with 
dots,  but  instead  of  being  like  last  Sum- 
mer, only  in  one  size,  big  or  small,  there 
will  be  some  dots  graded  in  sizes  on  the 
same  material  that  will  give  a  nice  ef- 
fect. 

Faded  Tones  for  Scotch  Plaids 

I  have  also  seen  some  samples  where 
the  dots  were  square  instead  of  circular; 
it  was  original. 

The  various  samples  of  printed  silk 
crepe  will  show  you  that  many  kinds  of 
designs  and  shades  are  seen  there,  too. 

Two  patterns  of  black  lame  voile 
are  other  instances  where  this  trimming 
is  seen  here. 

Jersey,  still  very  fashionable,  is  also 
striped. 

We  have  Scotch  plaid  still  this  year, 
hut  the  shades  are  no  longer  showy;  all 
are  faded,  almond  green  and  beige,  or 
"vieille   d'or"   and   grey,  for  instance. 

The  tendency  to  use  two  kinds  of  ma- 
terial still  prevails,  also  plain  and  check- 
ed  cloth. 


SUMMARY 

Striped  and  cashmere  pat- 
terns in  great  favor  for 
many  types  of  garment  and 
accessory. 

Faded  shades  for  Scotch 
plaids  preferred  to  bright 
tones. 

Waistcoats  are  the  feature 
of  summer  costumes. 

Fancy  stitching  and  many 
buttons  for  trimmings. 

Belts  are  very  important; 
they  are  wide  and  soft  or 
very  narrow.  For  evening 
gowns  they  are  made  of 
black  net.  No  more  straight, 
loose  gowns. 

Irregular  pleats  or  pleated 
skirts  made  with  a  yoke  are 
good  style. 

Teagowns  have  sleeves 
laced  with  ribbon.  For  tail- 
ored costumes  an  inside 
pique  cuff  matches  the  pique 
waistcoat. 

Braided  net  featured  for 
children. 

Little  boys  wear  serge 
trousers  buttoned  on  to  a 
crepe  de  Chine  waist.  Some 
trousers  are  turned  up  at  the 
bottom  and  have  braces  to 
match. 

Embroidered  lawn  and 
many  ribbons  for  little  girls. 

Rust  shade  a  favorite  with 
misses.  Boleros  and  waist- 
coats sometimes  worn  with 
straight  dresses. 


I  wish  to  point  out  one  dress  I  saw 
in  navy  serge  with  two  panels  of  the 
same  material  embroidered  with  beige 
St.  Louis  stitching,  so  as  to  imitate  a 
checked  band.  It  was  very  original  and 
dainty. 
Bolero  and   Waistcoat   Leading   Features 

There  will  be  many  boleros  this  Sum- 
mer; as  a  rule  wide  open  to  allow  the 
use  of  the  waistcoat  which  remains  the 
greatest  feature  of  all  the  season.  In 
some  instances  that  bolero  will  he  a  part 
of  the  dress,  and  resembles  a  very  flat 
and  fitting  bodice. 

An  instance  of  an  original  waistcoat 
was  as  follows:  over  a  flat  skirt  you  have 

SOME    OK    YOUR   STAFF   WILL    WANT    TO    STUDY   THE    COURSE    ON 


a  loose  jacket,  round-necked,  without 
any  collar,  fastened  high  by  a  long 
range  of  small  buttons;  at  about  waist 
high  and  in  the  middle  of  each  side  of 
the  front  the  jacket  is  slit  down  to  the 
bottom,  a  kind  of  belt  flounced  it,  and  you 
have  something  similar  to  a  waistcoat. 

To  render  more  fluffy  the  rigid  waist- 
coat it  is  sometimes  wide  open  and  has 
two  or  three  rows  of  flounced  lace  or  net 
coming  out  of  the  opening. 

Interesting   Trimmings 

The  various  stitchings  I  spoke  of  last 
year  (St.  Louis  stitching)  will  still  help 
adorn  many  dresses,  and  I  wish  to  point 
out  an  instance  of  Matelasse  I  saw  on  a 
crepe  de  Chine  dress  which  was  very 
dainty  indeed.  There  were  some  Greek 
motifs  made  in  that  kind  of  trimming 
very  finely,  so  as  to  keep  the  whole  de- 
sign light,  and  here  and  there  a  gold 
thread  was  passed  that  enriched  its 
prettiness.  These  motifs  covered  the  top 
of  the  bodice  like  a  yoke,  were  found 
again  at  the  end  of  the  sleeve  and  at  the 
waist. 

Buttons  are  another  very  fashionable 
trimming  this  season;  as  a  rule  they  are 
small  or  medium  size,  made  mostly  of 
mother-of-pearl.  The  garments  are ' 
fastened  just  at  one  point,  but  there  are 
dozens  of  buttons  everywhere  else;  the 
waistcoats  have  several,  on  the  sides  of 
the  jacket  there  are  more,  as  well  as  on 
the  sides  of  the  skirt.  Many  fitting 
sleeves  have  a  row  of  them  from  the 
elbow  down  to  the  wrist.  Besides 
mother-of-pearl  buttons  those  mostly 
seen  are  made  of  the  same  material  as 
the  dress  itself,  however,  on  light  shades 
such  as  grege,  champagne,  sand,  etc., 
pearl  buttons  look  as  nice  and  are  often 
seen. 

Belts 

These  are  most  varied.  Eastern  fash- 
ion has  been  prevailing  this  season,  that 
is  to  say  loose  garments  but  with  the 
waist  imprisoned  in  a  broad,  supple  belt 
with  or  without  bows.  These  are  seen 
on  evening  dresses  and  are  then  made 
of  black  net,  which  is  very  light.  We 
have  some  dresses  whose  only  trimming 
consists  of  a  huge  "Bayadere"  belt,  with 
long  ends  hanging  or  tied  at  the  back  in 
a  Japanese  bow.  In  tailored  costumes 
you  have  some  straight  belts  two  inches 
wide,  or  smaller  ones  less  than  one  inch 
wide. 

On  the  Summer  dresses  that  are  com- 
ing out  the  narrowest  possible  belts  are 
seen,  but  there  is  always  a  belt,  as  no 
longer  have  we  the  straight  loose  sac 
as   last   year.     The   waist   is   still     very 
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supple  though,  for  no  belt  is  tight  enough 
to  show  the  hips,  but  just  indicate  them. 

There  will  be  many  pleated  skirts,  but 
none  regularly,  and  very  likely  we  shall 
see  many  instances  where  the  pleats  will 
he  on  each  side  of  the  front  which  will 
remain  flat,  waisteoat-like.  If  there  are 
skirts  regularly  pleated  all  round  they 
will  he  made  undoubtedly  on  a  yoke. 
Sleeves 

There  are  different  kinds;  we  have  the 
big  kimono  sleeves  slit  all  along  the 
arm  and  attached  by  a  ribbon  laced  on 
the  arm  from  the  shoulder  down  to  the 
wrist.  In  silk  charmeuse  or  any  thin 
material  they  look  lovely,  for  every 
movement  shows  up  the  roundness  of 
the  arm.  Needless  to  say  that  that  kind 
of  sleeves  suits  tea  gowns  best.  We 
have  also  the  long  fitting  sleeves.  These 
are  cuffless,  but  a  point  may  come  over 
the   hand.      In   other   instances   thev   are 


slit  a  few  inches  long,  and  each  side  is 
lined  with  a  pretty  material.  Buttons 
are  the  usual  trimming,  and  in  tailored 
costumes  that  have  a  "pique"  waistcoat 
are  very  fashionable;  inside  the  sleeve 
you  ran  see  a  small  white  pique  cuff 
fastened  like  a  gentleman's  shirt  sleeve, 
with  two  buttons.  For  the  coming  Sum- 
mer, I  daresay  most  dresses  will  have 
short  sleeves,  but  I  will  tell  you  more 
on  this  subject  next  month,  and  will 
deal  now  with  children's  garments. 
Children's    Garments 

The  youngsters'  department  has  var- 
ious divisions  for  the  shapes  of  frocks 
are  different  according  to  the  age  of  the 
children. 

The  materials  used  are  lawn,  silk 
fabrics  that  wash  well,  Tussor  and 
Shantung,  braided  net  (a  great  feature 
this  season)  and  the  woolen  stuff  worn 
by  grown-up   people. 


V    w 


Beautiful  Paris  Fabrics 


1.  Georgette;  white  ground,  pastel  rose,  blue-grey  strip  spots.  2.  Silk  voile;  fine  broken 
stripes  of  pink  on  white  ground:  small  knots  of  forget-me-nots.  3.  Heavier  silk  voile  in 
green  and  white.  4.  Georgette:  Alice  and  deeper  blue  on  white.  5.  Georgette;  salmon 
color  and  tiny  black  spots  on  white.  6.  Georgette:  light  blue  and  black  irregular  stripes 
on  navy  ground.  7.  Heavy  crepe  de  Chine;  royal  blue  on  white.  8.  Georgette;  grape  design, 
large  bunches  in  old  rose  shade,  smaller  one  yellow  shading  to  burnt  orange,  black  dots. 
9.  Heavy  twill  foulard  silk;  Persian  pattern  on  rose  ground.  10.  Georgette;  white  ground. 
garlands  of  black,  navy  and  light  blue.  These  samples  were  sent  direct  from  Pari-,  to 
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A  baby's  trousseau  being  always  the 
same,  I  will  only  mention  a  few  models 
that  caught  my  attention  by  their  dainti- 
ness: A  nice  coat  was  made  of  white  silk 
covered  with  net.  The  collar,  cuffs  and 
front  revers,  also  the  bottom,  had  braid- 
ed motifs  and  bands.  The  edge  was  a 
frill  of  silk  muslin;  the  bonnet,  made 
according  to  the  same  fashion,  was 
trimmed  with  rococo  garlands,  which 
looked  very  pretty;  some  shoes  to  match 
with  a  rococo  knot  on  the  top  finish 
that  set  very  well. 

Perambulator  covers  are  very  often 
made  of  braided  net  over  a  warm  silk 
coverlet  with  big  flat  ribbon  bows  to 
enliven  its  whiteness. 

Dainty  Dresses  for  Infants 

Babies'  dresses  are  generally  lawn  or 
washable  silk  bodices  quite  straight,  with 
a  yoke  around,  embroidered  or  trimmed 
with  beads  that  are  very  fashionable 
this  year.  Instead  of  a  yoke  you  may 
have  a  band  of  nainsook  on  which  the 
skirt  is  gathered  or  tucked,  edged  top 
and  bottom  with  narrow  lace.  The 
sleeves  come  from  an  underwaist,  also 
in  lawn.  There  may  be  some  tiny 
pockets  with  embroidered  motifs  in  the 
shade  of  the  ribbon  strips  on  the  shoul- 
ders, which  are  all  the  fastening.  An- 
other dress  is  pretty:  a  straight  blouse 
with  kimono  sleeves  trimmed  with  beads 
as  follows:  two  rows  of  beads  at  the 
collar,  two  at  the  waistline  kept  fairly 
loose,  two  at  the  bottom  of  the  skirt 
and  at  the  end  of  the  small  cuffless 
sleeves.  Thick  wool  embroidery  in  bright 
shades  would  do  just  as  well. 

Spotted  muslin  is  used  extensively 
for  little  ones,  it  requires  no  adornment; 
the  yoke  is  made  of  three  rows  of 
"bouillonne"  gatherings,  the  sleeves  are 
very  short,  and  a  nainsook  pleated  col- 
lar hemstitched  is  all  the  trimming. 

I  have  seen  a  dress  in  silk  crepe  en- 
tirely pleated,  with  a  round  collar  line 
and  no  collar;  the  only  trimming  consist- 
ed of  two  velvet  ribbons  %  inch  wide 
threaded  at  a  few  inches  distance  to 
imitate  the  yoke.  The  sleeves  were  tiny, 
entirely  pleated  and  gathered  by  a 
similar  ribbon  with  just  a  little  frill  go- 
ing below  the  elbow. 

All  the  above  dresses  will  do  for  little 
tots,  not  over  three  years  old,  when  the 
distinction  is  made  between  boys  and 
girls. 

For   Little  Boys 

The  little  boy's  first  trousers  are  open 
on  each  side,  fastened  on  a  waist,  which 
may  be  in  the  same  material  or  different; 
for  instance,  serge  trousers  will  have  a 
waist  in  tussor  or  crepe  de  Chine.  There 
is  always  a  round  collar,  sometimes  even 
a  fichu  collar,  and  some  cuffs  of  white 
hemstitched  nainsook  pleated  like  a 
Pierrot  "fraise."  I  have  seen  youngsters' 
trousers  turned  up  at  the  bottom,  "like 
daddy's"! 

Some  of  these  trousers  have  braces  as 
trimming,  in  the  same  material  as  the 
trousers  over  the  waist.  The  sleeves  are 
always  short.  The  long  Russian  tunic 
is    made    for    little    boys,    too.      Knitted 
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yarns  are  extensively  used  for  little 
boys,  and  I  will  speak  about  these  in  a 
next  letter. 

Pyjamas  for  little  ones  are  much  pre- 
ferred nowadays  to  the  long  nightdress. 
I  have  seen  some  in  white  linen  with  a 
band  of  colored  linen  at  the  collar,  cuffs, 
and  trousers  revers. 

Lingerie   Frocks 

Little  girls  have  generally  some 
lingerie  frocks;  the  following  arrange- 
ments I  have  seen  were  rather  nice.  A 
dress  of  white  embroidered  lawn,  trim- 
med with  lace  inserted  by  point  turc 
and  some  jours  croises  (two  millimeters 
wide).  These  trimmings  are  in  the 
length  to  give  the  stripe  effect.  One  had 
a  lawn  bouillonne  at  the  bottom  with  a 
pink  ribbon  1%  inch  wide  drawn  inside, 
which  gave  it  a  more  fanciful  air.  In 
another  instance  the  bouillonne  was  re- 
placed by  a  band  of  net  with  the  same 
ribbon   inside. 

Another  dress  I  saw  was  quite  as 
pretty.  It  was  entirely  made  of  lawn, 
the  middle  of  the  front  was  entirely  em- 
broidered and  had  two  broad  pleats  on 
each  side  with  ribbon  underneath.  The 
lingerie  bonnets  accompanying  each  of 
these  frocks  had  the  same  veiled  rib- 
bon. 

Many  little  girls'  hats  are  mushroom 
shape  with  bridles,  and  very  often  the 
brim  is  turned  up  in  front.  Some  sailor 
caps  or  hats  are  seen  made  of  straw 
and  trimmed  with  a  wool  flower. 

For  Misses 

For  bigger  girls  and  young  ladies  the 
materials  used  are  pretty  much  the  same 
as  their  mamma's,  garbardine,  tricotine, 
etc.,  in  light  shades,  rust  in  particular, 
being  usually  employed  for  their  tailored 
costumes.  The  shape  of  these  is  similar 
too,  yet  juvenile.  They  have  the  same 
waistcoat  and  small  boleros  over  a  dress 
quite  straight  with  deep  pleats.  These 
boleros  are  embroidered,  and  I  have  seen 
one  instance  rather  nice.  It  was  a  navy 
serge  gown,  which  had  motifs  of  grey 
wool  worked  into  checks;  it  looked  quite 
like   checked   material. 

To  finish,  I  will  just  describe  one  more 
dress  for  a  young  lady.  It  is  in  tricotine, 
with  a  tucked  waistcoat  and  three  pleats 
on  each  side  of  it.  The  sleeves  are  long 
and  have  a  very  small  cuff,  and  a  collar 
that  leaves  the  neck  quite  free.  Over  this 
dress  a  jacket  is  quite  loose  and  broadly 
open,  with  a  sailor  collar  and  cuffs  to 
match  in  fancy  material. 

Next  month  I  will  take  up  the  Summer 
fashion  at  full  length. 


FLAX    CO.'S    PLANT   BURNS 

Between  $20,000  and  $25,000  damage 
was  caused  by  fire  which  destroyed  the 
Sebringville  Flax  Company's  plant  at 
Stratford.  The  building  was  only  partly 
covered  by  insurance,  and  contained  $10,- 
000  worth  of  flax.  About  thirty  man 
are  out  of  employment  as  a  result  of 
the  fire. 
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SLENDER  LINES  MAINTAINED 

The  Smartly  Tailored  Serge  Gown  is  P'ashion's  Decree  for  Fall- 
Silk,  Voile  and  Gingham  are  Summer  Leaders. 


DRESSES  are  holding  their  place 
as  firmly  as  the  Allies  are  pro- 
tecting Paris.  Fall  fashions  again 
place  them  in  the  foreground  and  de- 
signers are  making  them  more  charming 


Youthful  Summer  Frock 

Sweetness  and  simplicity  are  marked  in  this 

youthful     Summer     frock     of     flesh     colored 

organdie   and    hutter-toned    net    with    ribhon 

sash. 


than  ever.  For  instance,  the  navy  blue 
serge  dress  which  has  been  so  popular 
for  two  or  three  seasons  is  a  very  prac- 
tical and  comfortable  affair;  this  season 
its  beauty  is  given  more  marked  atten- 
tion. The  Fall  serge  dress  will  be  slight- 
ly more  fitted  to  the  figure,  but  will  still 
be  a  one-piece  gown.  The  straight,  sim- 
ple cut  of  the  pleated,  loosely-belted 
frock  is  to  give  place  to  a  smarter  de- 
signing. 

Tunics,  which  have  been  so  important 
this  Spring  and  Summer,  will  be  main- 
tained in  many  of  the  Fall  costumes  and 
will  show  smart  irregular  lines  exhib- 
iting real  designing.  One  favorite  type 
is  shorter  towards  the  back  than  at  the 
sides;  down  the  centre  of  the  back,  from 
neck  to  the  hem  of  the  tunic,  is  a  panel 
under  whose  sides  the  tunic  ends;  the 
tunic  slopes  into  graceful  points  to- 
wards the  front.  This  back  panel  is  con- 
sidered a  real  Fall  feature. 

Fastenings  too  are  given  more  atten- 
tion on  these  tailored  gowns  than  for- 
merly. Side  and  sloping  effects,  long 
and  irregular  waistlines,  novel  belt  de- 
signs, looped  panels,  all  express  the  tail- 
or's art  to  a  marked  degree,  producing 
clever  gowns  though  not  what  one  would 
call  fancy.  Military  braid  is  featured 
on  some  of  the  new  creations. 

Serge,  gabardine,  broadcloth,  velours, 
poplin,  etc.,  will  be  the  materials  in 
vogue,  in  so  far  as  they  are  obtainable, 
and  navy  will  be  the  leading  color.  For 
dresses,  there  will  of  course  be  a  choice 
of  colors  as  described  in  another  col- 
umn, but  nothing  will  surpass  the  popu- 
larity of  the  navy  blue  tailored  gown. 
Tan,  beaver  and  brown  are  looked  upon 
with  much  favor. 

Fringe  and  Tassels 

For  more  dressy  wear  than  is  in  good 
taste  on  the  street,  there  are  some  hand- 
some developments  showing  elaborate 
Land  embroidery  again  and  the  sleeves 
are  given  fancy  insets  and  braiding  to 
accord  with  the  costume.  A  few  gowns 
show  pleated  sections  though  pleats  seem 
to  be  on  the  wane  for  Fall  garments, 
owing  to  the  efforts  of  the  manufacturers 
to  curtail  the  consumption  of  fabrics. 

Silk  dresses  will  again  be  important 
for  Fall.  They,  as  well  as  the  silk  or 
satin  with  serge  combinations,  will  util- 
ize a  good  deal  of  long  silk  fringe,  it 
is  expected.  There  is  a  feeling,  too, 
that  long  silk  tassels  to  match  the  cos- 
tume will  be  used  quite  extensively. 
These  and  the  silk  fringe  may  even  find 
their  way  to  some  of  the  more  exclu- 
sive woolen  fabric  gowns. 

One  of  the  prominent  developments 
for    Summer    is    the    organdie    frock    of 
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black  or  navy.  These  are  said  to  be 
meeting  with  considerable  favor  in  New- 
York.  The  usual  objection  from  the  far- 
sighted  Canadian  buyer  when  organdies 

are  featured  for  him,  is  that  they  are  not 
durable;  the  Canadian  woman  likes  a 
Summer  frock  that  will  wash  when  it 
gets  soiled.  She  likes  organdie,  just  the 
same,  and  if  shown  a  frock  in  navy  blue 
or  black,  would  no  doubt  regard  it  as  a 
very  "sensible"  warm  weather  dress. 

Figured  voile  combined  with  taffeta 
forms  some  charming  new  Summer 
gowns.  The  taffeta  is  developed,  of 
course,  along  the  sleeveless  coat  idea. 
One  model  showed  a  belt  of  the  voile 
running  through  the  silk  jacket,  and  the 
-Jeeves  on  the  voile  blouse  part  had  silk 
cuffs.  Vest  effects  work  in  very  nicely 
with  the  sleeveless  coat  frocks.  The 
newest  designs  show  the  vest  or  vestee 
with  a  rounded  neck  finish.  Some  very- 
original  cutaway  coat  styles  are  shown 
in  the  silk  and  voile  dresses  also.  Yel- 
lows, jade  and  apple  greens,  sand,  greys, 
lavender,  etc.,  are  featured  in  these 
ranges. 

Gingham  dresses  of  fine  Scotch  quality 
are  selling  well.  Both  the  small  check 
patterns  and  the  large  plaids  are  liked. 
Those  having  white  organdie  or  else 
pique  collar  and  cuffs  and  perhaps  a  pat- 
ent leather  belt  are  the  favorites,  though 
organdie  trimmings  are  daintier  for  the 
i  her  than  those  of  pique.  Above 
all  thinsrs.  milady  must  be  dainty  this 
season  to  be  fashionable. 


\  I    THE  WOODBINE 

At  the  horse  show  which  opened  at 
the  Woodbine,  Toronto,  on  Victoria  Day, 
society  was  out  in  all  its  gaiety  to  greet 
the  Duke  and  Duchess  of  Devonshire 
and  their  daughters  the  Ladies  Blanche 
and  Rachel  Cavendish.  Among  the 
fashionable  gowns  which  were  every- 
where in  evidence,  if  one  may  go  into 
generalities  where  so  much  originality 
was  displayed,  there  was  a  goodly  as- 
semblage of  tailor-mades,  several  of 
them  being  in  black  and  white  combina- 
tions, accompanied  by  hats  with  wings. 
Greys  and  navy  blues  were  prominent 
and  a  great  deal  of  satin,  both  for  gowns 
and  cloaks.  Her  Excellency  wore  grey- 
embroidered  crepe  de  Chine  with  sleeves 
of  Georgette  crepe,  a  rope  of  pearls, 
brown  hat  with  ostrich  feathers,  grey- 
suede  shoes.  Lady  Blanche  Cavendish 
wore  the  sunset  hues,  yellow  crepe  over 
white  silk,  blue  parasol,  transparent  hat 
lined  with  pink  and  trimmed  with  tiny- 
flowers  and  black  velvet  streamers.  Lady- 
Rachel  Cavendish  was  in  pink  with  a 
white  collar,  Leghorn  hat  with  white  flow- 
ers. Foulard,  notably  in  navy  blue  and 
white,  accompanied  by  white  fox  furs, 
was  worn  in  several  instances.  There 
were  some  sleeveless  coats,  one  of  honey- 
bird  blue  silk  jersey  with  a  skirt  of  heavy- 
pleated  white  wool  voile,  and  some  other 
combinations  of  black  velvet  with  white 
silk  which  were  striking.  Transparent 
hats  with  flowers  or  ostrich  feathers 
were  quite  a  feature  of  the  assemblage. 
Seal,  mink,  fox,  chinchilla  and  sable 
were  worn  in  many  fashionable  cut.-;, 
chiefly  :ape  effects,  or  in  the  case  of  the 
foxes    as  scarfs. 
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FALL  FASHIONS 


As  Decreed  by  the  Convention  at  Cleveland — Important  Features 
Told  in  Brief. 


THERE  is  to  be  no  change  in  the 
fashionable  silhouette  for  Fall. 
This  has  been  established  by  the 
convention  of  the  National  Cloak,  Suit 
and  Skirt  Manufacturers'  Association 
held  on  May  31  and  June  1,  at  Cleve- 
land, O. 

Skirt  length  remains  the  same  or  very 
slightly  longer,  and  widths  are  narrow. 
Suit  coats  are  semi-fitted,  so  that  a 
strictly  straight  line  is  maintained.  Some 
coats  had  a  very  slight  flare,  but  the 
loose  effects  of  finger-tip  length,  par- 
tially belted,  but  not  held  close  to  the 
figure,  were  in  the  lead. 

Skirts    are    untrimmed     again     except 


A  Paris  Fashion 

A  wide  basket-woven  belt  start inj;  at  the 
side  fronts  secures  the  fulness  in  Russian 
effect,    in    this   smart    mourning   coat. 


where  panels  are  shown.  Some  models 
had  panels  ending  in  pockets  or  panels 
turned  under  into  a  long,  flat  loop  and 
lined. 

Vest  effects  were  shown  on  some  of 
the  smartest  models  and  were  made  of 
the  same  material  as  the  suit  itself. 

Small  sleeves  prevailed  for  suits. 

Collars  were  of  the  type  again  which 
may  be  fastened  up  closely  under  the 
chin.  Tailor-made  effects  without  fancy 
trimming  were  features. 

Coats  for  Fall  and  Winter  are  also 
straight  in  silhouette,  and  narrower  than 
last  year. 

A  great  deal  of  fur  trimming  was 
shown.  It  was  used  almost  exclusively 
for  rather  large  shawl  collars,  deep  cuffs, 
set-in  or  loose  panels',  and  in  a  few  in- 
stances formed  deep  bands  around  the 
lower  portion  of  the  coat. 

The  materials  shown  were  mostly  of 
a  lighter  weight  than  is  practical  for 
Canadian  Winters,  but  the  styles  were 
splendidly  adaptable. 

Shawl  collars  were  one  of  the  salient 
features  of  coats  shown. 

Cape  effects  and  attachments  to 
sleeves  were  introduced. 

Fewer  models  were  exhibited  than 
usual  and  all  were  high  class  and  costly. 

Richly  colored  fancy  linings  were  the 
order  of  the  day. 

The  rumors  of  short  coats  coming  in 
to  the  exclusion  of  long  styles  was  dis- 
pelled. Full  length  coats  are  to  be 
fashionable  again,  even  should  the 
novelty-seekers  adopt  the  short  ones. 

Colors  decreed  for  the  coming  Winter 
are  beaver,  goat,  peacock  blue,  merle  (a 
shade  darker  than  peacock),  taupe, 
brown,  green,  and  once  again  some  Bur- 
gundy. 

Almost  no  pleats  were  shown  in  either 
suits  or  coats. 

These,  in  brief,  are  the  fashion  fea- 
tures for  Fall,  1918,  garments,  which  are 
considered  by  the  leading  manufacturers 
of  both  the  United  States  and  Canada  as 
correct.  Later  style  exhibitions  may  in- 
troduce more  in  the  way  of  novelty  and 
extreme  designs,  but  manufacturers  feel 
that  the  styles  shown  at  Cleveland  were 
of  a  sufficiently  attractive,  wearable,  and 
practical  type  to  make  them  generally 
acceptable  to  the  trade  of  the  best  stores 
as  well  as  adaptable  for  the  large  class 
of  buyers  who  seek  moderation. 


The  Woolworth  Co.  is  appointing  a 
number  of  lady  managers  to  its  Can- 
adian stores,  owing  to  the  persistent  call 
for  men  for  military  service.  Miss 
Heatherington,  of  the  Hamilton  store, 
has  gone  to  Picton  as  manager. 
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R  E  A  DY-TO-WE  All    GARMENTS 


NEW  THINGS  SEEN  IN  THE  TORON- 
TO STORES 
Novelties    Which    the    Past    Month    Has 
Brought  Forth 

CELLULOID  hair-clasps  in  the  shape  of 
apple  blossoms,  flying  birds,  butterflies, 
etc.,  small  in  size  for  wearing  at  the 
front  or  sides  of  the  coiffure  as  well 
as  at  the  back  to  hold  in  the  stray  ring- 
lets. 

A  suit  of  ivory  serge  with  silk  sou- 
tache braid  the  same  and  a  carved  ivory 
buckle  on  the  belt.  The  coat  and  tunic 
each  ended  in  a  deep  point  in  front. 

A  black  satin  coat  with  white  satin 
cape-collar  ornamented  in  all-over  rows 
of  jet   motifs. 

Great  varieties  of  round-necked  blous- 
es; some  with  sheer  full  berthas. 

Sofa  pillows  in  round  and  other  shapes 
made  of  patent  leather  combined  with 
cretonne.  A  centre  and  border  of  the 
black  will  be  filled  in  with  a  shirred 
section  of  cretonne  or  else  a  cretonne 
cushion  will  have  triangular  caps  of 
the  patent  leather  on  its  corners  like 
the  caps  on  the  corners  of  book  covers. 

New  voiles  at  $1.00  a  yard  with  check- 
ed backgrounds  and  a  large  separate 
leaf  motif  used  as  an  all-over  pattern. 
Green,  navy,  Copenhagen,  purple,  Bur- 
gundy, etc.,  with  white,  are  in  the  color 
range. 

A  grey  silk  bag  covered  with  grey 
ostrich  having  the  flues  tied,  giving  the 
effect  of   drawn   work. 

A  white  satin  vest  with  high  Peter 
Pan  collar. 

Rain  or  sun  parasols  in  dark-colored 
silks  with  a  neat  edge  of  two  rows  of 
■white  silk  soutache  braid.  Borders  of 
gingham  silks  are  also  new. 

Smart  sleeveless  middies.  One  was  of 
pongee  lined  with  emerald  Habutai. 
Silks,  linens,  gabardine  and  other  suit- 
able fabrics  with  colored  trimming  are 
shown. 

New  bathing  suits  in  deep  yellow  and 
black.  One  had  a  smart  side  fastening 
with  the  yellow  for  half-inch  piping. 
Another  was  a  one-piece  dress  with  a 
fancy  cut  yoke  of  the  yellow  and  yellow 
for  trimmings  on  the  black  mohair. 

A  cape-coat  in  khaki  and  peacock 
blue.  The  blue  was  used  for  lining  the 
cape,  and  it  also  formed  the  collar, 
pocket  flaps  and  piping. 

Scarlet  leather  strap-handle  purses 
and  large  scarlet,  also  peacock  and 
honeybird   blue   leather   frame    purses. 

A  street  costume  of  navy  serge  and 
black  satin  trimmed  with  two  sizes  of 
scarlet  ball  buttons,  a  white  organdie 
roll  collar  and  a  tiny  vestee  in  the  V- 
neck    of  scarlet    Georgette    crepe. 

Silk  hose  in  the  new  peacock  blue. 

"Rocky  Mountain  Cloth,"  a  cotton 
in  plain  colors  finished  like  a  heavy 
quality  of  Pongee  and  retailing  at  $1.00 
per  yard. 

A  new  window  drape  showing  a  chintz 
with  black  background  and  yellow 
canary  design.  For  the  valance  a  plain 
black  material  was  used  with  cutouts  of 
the  canaries  appliqued  in  fanciful  pos- 
tures. 

(Continued  on  page  109.) 

YOUR   CLERKS 


Skirts and  Rlouses 

VOILES  AND  GEORGETTES  LEAD 

Fine  Qualities  in  Dainty  Designs  Demanded — Only  Nine  Colors  in 
Fall  Range  Mav  Prevail. 


BLOUSES  continue  active  along  the 
lines  mentioned  last  month.  Voiles 
are  selling  in  the  stores  and  from 
the  manufacturers  also,  and  the  demand 
is  chiefly  for  the  finer  qualities.  Voiles 
are  adopting  the  round  and  collarless 
styles  which  the  newer  Georgette  models 
are  featuring  and  are  also  being  made 
up  in  the  dainty,  simple  fashions  which 
depend  for  their  beauty  upon   the   fine- 


For  the  Summer  Miss 

This  sleeveless  coat  of  white  gabardine 
matches  the  skirt  whose  pattern  is  in  fine 
rose  and  green  crossing  stripes.  The  skirt 
pockets  are  novel.  One  of  the  new  models 
from  Davison  &  Oakley,  Toronto. 
WILL   GAIN    IN    EFFICIENCY    BY    READING    DRY    GOODS    REVIEW. 


ness  of  the  material,  and  no  other  trim- 
ming than  fine  tucks. 

London  and  Paris  have  a  present  fancy 
for  a  washable  cotton  slip-over  blouse, 
smocked  at  the  sides  in  front  and  hav- 
ing a  soft  roll  collar.  The  item  of  most 
especial  interest,  however,  is  the  mono- 
gram of  the  wearer  placed  on  the  left 
sleeve. 

Narrow  colored  bindings  and  bias  folds 
are  shown  on  some  of  the  new  voile 
blouses  also.  In  both  cotton  and  Geor- 
gette blouses  the  suggestion  of  the 
vestee  or  waistcoat  is  in  high  favor  and 
will  probably  remain  so  throughout  the 
Summer.  Ruchings  of  organdie  with  a 
tiny  colored  edge  are  shown  on  some 
very  dainty  blouses  and  similar  effects  in 
chiffon  or  Georgette  on  the  dressier 
styles.  One  of  these  is  illustrated  in  the 
frontispiece  of  this  issue,  showing  the 
square  neck  attractively  softened  with 
plaitings. 

Colors  for  Fall 

The  United  Waist  League  of  America 
decided  last  month  in  New  York  that 
only  nine  colors  would  be  adopted  for 
Fall  instead  of  the  usual  fifty  or  more. 
Those  considered  to  be  best  and  safest 
for  Fall  business  were  selected  as  fol- 
lows— from  the  Standard  Color  Card: 
Ecru,  navy  (No.  3)  taupe,  silver,  castor, 
seal,  evergreen,  prune  and  old  china. 
Black  and  white  will  be  allowed  in  ad- 
dition. If  other  manufacturers  of  wo- 
men's apparel  would  adopt  a  similar  re- 
striction the  Waist  League  believe  it 
would  mean  better  business  all  round, 
and  certainly  more  satisfaction  to  the 
consumer  if  she  were  able  to  carry  a 
color  scheme  throughout  her  costume 
and  not  have  to  go  here  and  there  trying 
to  match  colors  in  various  fabrics  which, 
perhaps,  she  decided  first  that  she  did 
not  want.  If  she  is  satisfied  with  less 
inconvenience  she  will  be  more  likely  to 
purchase  more  of  the  small  articles 
which  harmonize  and  also  to  have  a  se- 
cond outfit  in  another  set  of  colors. 

The  colors  enumerated  were  selected 
after  examining  the  shades  being  featur- 
ed by  the  woolen  trade  for  the  Fall  of 
1918. 

The  long  side  jabots  made  in  one  with 
the  collar  are  appearing  again  on  dressy 
Georgette  blouses  and  are  being  taken 
up  with  a  good  deal  of  interest.  Many 
of  them  have  touches  of  hand  embroi- 
dery. Ivory  and  flesh  tints  are  still  the 
leaders.  Novel  collars  are  shown  on 
some.  Those  split  down  the  back  and 
edged  with  fine  lace  are  dainty.  Long 
collars  extending  to  the  waist  in  front 
are   also  favorites   in  New  York. 


K  E  A  I)  Y-TO-  W  E  Al!     G  A  K  M  E  NTS 


GOOD  SUMMER  FOR  SKIRTS 
EVER?  effort  is  being  put  forth  by 
manufacturers  to  attract  such  attention 
to  separate  skirts  for  Fall  as  has  boon 
accorded  them  for  the  Summer  season, 
The  novel  silks,  rich  colorings  in  plaids 
ami  stripes,  cotton  goods  resembling  fin- 
ost  wool  fabrics,  and  clever  designing 
have  all  combined  to  render  the  skirt 
important. 

In  addition  to  the  ready  demand  for 
fancy  taffetas  which  has  continued  since 
the  beginning  of  the  year  the  placing 
season  in  wash  goods  has  been  particu- 
larly good.  This  includes  an  interest  in 
wash  skirts  which  have  a  sleeveless  coat 
accompaniment  and  some  of  these  suits 
are  smart.  One  house  has  a  range 
made  up  in  gabardines  with  white,  sand, 
khaki  and  grey  grounds  and  colored 
plaids  or  corded  stripes  in  such  combina- 
tions as  blue  and  champagne,  rose  and 
green,  green  and  corn-yellow,  black  and 
gold,  etc.  The  jacket  is  of  white  gabar- 
dine with  tailored  collar  and  trimmings 
of  the  skirt  material;  skirts  are  rather 
narrow — about  1%  yads — straight. 
slightly  full  at  the  belt  and  may  have 
novel  pockets  and  pearl  button  trim- 
mings. These  suits  will  retail  at  about 
$8.00. 

Dotted   Swiss    Revived 

Dotted  Swiss  muslin  is  the  newest  fab- 
ric to  be  revived  for  separate  skirts  and 
also  separate  blouses  for  hot  weather. 
There  are  doubtless  many  stores  which 
have  on  hand  stocks  of  this  material 
which  has  gone  "unhonored  and  unsung" 
for  a  number  of  seasons,  but  which  may 
now  be  brought  out  as  the  latest  cry  of 
fashion.  Indeed  some  attractively  simple 
dresses  of  it,  too,  are  to  be  had,  with 
wide  girdles  of  soft  satin  ribbon  in  the 
new  shades.  As  separate  skirts  dotted 
Swiss  can  be  very  charming  with  the 
soft  wool  sleeveless  sweaters  or  silk 
jersey  coats  in  Summery  tints. 

Skirts  of  white  crepe  de  Chine  or 
baronet  satin,  yes.  and  even  of  organdie 
in  pastel  tones  with  wide  tucks  follow- 
ing the  hem,  are  shown  with  sashes  or 
woven  ribbon.  "With  a  wisp  of  tulle  or 
Georgette  crepe  for  a  blouse,  a  skirt  of 
this  sort  makes  the  daintiest  little  tea 
frock  in  the  world.  We  don't  need  to 
go  into  how  it  would  look  with  a  large 
garden  hat,"  says  a  Wanamaker  adver- 
tisement. 

Bordered  materials,  too,  are  worked  up 
into  a  number  of  original  models  and  the 
idea  is  featured  in  the  Fall  skirts  of  some 
Xew  York  manufacturers. 

Some  Fall  Ideas 

Serges  and  rough  tweeds  for  skating 
and  wearing  with  fur  coats,  also  silk 
and  woolen  fabrics  in  black  and  white 
designs  are  said  to  he  especially  good 
for  the  first  Fall  placing  and  it  is  ex- 
pected that  tailored  lines,  satin,  a  certain 
amount  of  silk  and  possibly  chiffon  vel- 
vets, will  bring  in  a  fair  season's  busi- 
ness for  Fall,  accompanying  the  continu- 
ance of  the  long  coat. 

An  "economy-tunic-skirt"  is  brought 
out  by  one  house.  It  is  made  from  1  1  3 
yards  of  54-inch  material.  The  tunic  is 
effected  by  inserting  a  r-rparate  strip  of 
material  under  an   inch   tuck  which   fin- 


ishes the  sides  where  cut  off  at  the  knee. 
The  sides  and  front  and  back  are  all  m 
one  piece  and  a  panel  is  attached  down 
the  centre  back;  a  belt  is  button  trimmed 
like  the  panel. 

Many  of  the  Xew  York  Fall  skirts  are 
so  narrow  that  they  are  slashed  in  order 
to  give  freedom  in  walking;  buttons  art 
important  as  trimming. 


A  Coat  for  Fall 

An    attractive   model    made   of   velours   with 
button    trimming.  The    panel    back    with 

smart  ly  cut  sides  is  a  Fall  style  note.  The 
front,  too,  is  smart,  having  a  seam  in  bolero 
lines  over  the  bust.  Karamee  fur  collars 
are  to  be  fashionable  for  Fall  again.  There 
is  a  double  belt  and  a  buckle  in  front.  Made 
by   the    Royal    Cloak    Co.,    Montreal. 


"  (orsets/Krassieres 

FALL  FASHIONS  DEMAND  PER- 
FECTED STYLES  OF 
CORSETS 

"ANOTHER  celebrated  make  in  the  de- 
partment—a prime  favorite  with  the 
woman  who  knows  the  importance  of 
careful  corseting.  Wearers  of  the  new 
front-lacing  corset  are  legion,  and  for 
their  especial  benefit  we  have  widened 
our  selection  by  the  addition  of  one  of 
the  foremost  corsets  of  this  type.  Most 
successfully  does  it  exemplify  the  fea- 
tures of  the  front-lacing  corset,  namely 
the  smooth  unbroken  line  above  and  be- 
low the  waist  at  the  back — a  matter  of 
particular  appreciation  when  gowns  fit 
closely  as  they  do  to-day,  and  the  ar- 
rangement of  laces  in  such  a  manner  that 
they  may  be  located  and  tightened  with 
ease  each  time  the  corset  is  put  on  or 
off — an  essential  detail  in  proper  corset- 
ing. There  are  models  for  thin,  stout 
and  medium  figures,  which  in  turn  hoasL 
the  variations  of  high  and  low  bust,  and 
short  and   long  waistlines." 

The  above  is  quoted  from  an  adver- 
tisement in  one  of  the  daily  papers  and 
gives  briefly  and  pointedly  the  selling 
features  of  the  popular  front-laced  cor- 
sets. These  are  points  which  sales- 
people in  corset  departments  should  keep 
constantly  before  them  as  the  demand 
continues  to  grow  for  that  particular 
style  of  corset.  Customers  will  continue 
to  ask  questions  about  front-laced  cor- 
sets and  the  more  information  as  to  fine 
discriminations  between  the  various 
styles  that  a  saleswoman  can  provide, 
the  more  satisfaction  does  it  give  the 
customer.  Front-laced  corsets  are  in- 
creasing in  sales  constantly  and  more 
and  more  firms  are  producing  them  along 
with  their  standard  back-laced  models. 
The  reasons  should  be  clearly  in  mind, 
ready  for  the  questions  of  both  the  back- 
laced  devotees  and  those  contemplating 
a  change  from  one  to  the  other.  Above 
all,  to  take  a  real  interest  in  a  customer, 
and  to  know  to  whom  the  various  models 
will  be  likely  to  give  satisfaction,  are 
the  surest  methods  of  increasing  busi- 
ness for  the  corset  department. 

For  Fall  the  fashionable  silhouette  in 
outer  garments  is  to  remain  unchanged. 
This  means  that  corset  designers,  in- 
stead of  putting  their  attention  on  de- 
veloping something  novel  in  corset  styles 
are  engaged  in  perfecting  the  details 
of  present  models.  Tailored  gowns  some- 
what fitted  to  the  figure  will  require 
careful  corseting  and  no  fastidious 
dresser  will  submit  to  a  corset  which 
is  of  an  unsuitable  length  for  her  figure; 
she  knows  that  the  ends  of  the  boning, 
be  they  ever  so  pliable,  will  mark  her 
gown  if  they  are  not  carefully  fitted. 
She  knows,  too,  how  ordinary  a  good 
frock  may  look  if  an  ill-fitting  corset 
allows  ridges  and  hard  lines  instead  of 
natural  curves  above  the  waist  line,  and 
she  does  not  care  how  fine  her  gown  may 
look  if  her  corset  is  uncomfortable.  In 
brief,  the  work  of  a  corsetiere  is  ex- 
tremely important. 
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Dry  Goods  Review 


(Children's  \year 


Fall  Prices  lTp  Twenty-Five  Per  Cent. 

"FOR  Fall,  serges,  corduroys,  velveteens 
and  garbardines  will  be  the  leading 
fabrics  for  the  bulk  of  trade  in  children's 
dresses,"  said  a  leading  manufacturer  to 
DRY  GOODS  REVIEW.  "Fall  orders 
are  coming  in  earlier  than  they  have  for 
five  years  past,  and  the  call  is  for  good 
stock  throughout.  Some  of  our  supplies 
in  certain  fabrics  are  already  all  sold 
up,  so  the  conditions  and  the  outlook  for 
Fall  is  for  an  active  season's  business. 
We  have  more  orders,  to  say  nothing  of 
the  increased  money  value  of  them,  on 
our  books  now  than  we  have  had  at  this 
time  of  the  year  for  four  years.  The  big 
difficulty  is  just  that  we  can't  get  sup- 
plies." 

"For  fancy  frocks  and  the  finer  Spring 
lines,  orders  are  still  being  placed.  These 
have  to  be  made  up  in  attractive  and 
novel  styles  with  lace  trimmings  for 
Swiss  embroideries  are  next  to  impos- 
sible to  get.  Misses'  Summer  dresses 
have  been  selling  particularly  well."  This 
last  statement  is  found  to  be  true  in 
practically  every  line  of  misses'  apparel. 
Many  young  girls  are  now  out  earning 
incomes  who  in  normal  times  would  still 
be  at  school  and  perhaps  wearing  home- 
made frocks.  When  they  earn  their  own 
money  they  want  smart-looking  clothes 
and  have  not  time  to  indulge  in  elaborate 
garment-making  at  home,  therefore  the 


Little  Girls 


misses'    wear    departments    are    flourish- 
ing. 

Prices  for  Fall  on  children's  and  misses' 
dresses  will  be  about  25  per  cent,  higher 
than  they  were  last  year.  One  firm 
mentioned  a  line  of  $5.00  serge  dresses 
for  little  tots  which  the  trade  either  re- 
fused or  took  reluctantly  at  that  price 
last  season.  "That  dress  we  have  to  ask 
$6.25  for  this  year,  and  it  is  one  of  our 
best  selling  lines  already,"  said  the 
manager. 

In  the  fancy  dresses  there  are  some 
dainty  little  ribbon  trimmed  frocks  and 
some  two-piece  effects  showing  the 
Chinese  influence  in  sleeve  and  neck 
finish.  Little  panel  frocks  are  among 
the  new  offerings  also.  Bow  knots,  ball 
trimmings  and  plaitings  of  organdie  and 
chiffon  provide  dressy  little  touches. 
LIVING  MODELS  AT  ALMY'S,  MONT- 
REAL 
A  FORESHADOWING  of  what  Dame 
Fashion  has  ordained  for  Summer  wear 
was  shown  at  Almy's  during  the  last 
week  in  May.  Living  -models  promenad- 
ed and  displayed  the  new  capes  and  hats, 
organdies  and  silken  gowns,  with  the 
correct  footwear  and  little  accessories 
that  complete   the   effect. 

Dainty  dress-up  frocks  for  little  tots 
were  displayed  by  a  charming  little 
lassie  with  a  sedate  air,  and  a  school 
girl  wore  the  junior  dresses  that  the 
younger  set  hail   with  delight. 

The  capes  were  draped  and  the  linings 
showed  rich  contrasts  to  the  soft  blue 
serges  which  composed  them.  Ginghams 
were  for  morning  and  porch  wear,  of 
course,  and  miladi  will  revel  in  then- 
high  colorings. 

There  were  exquisite  creations  in  silk. 
More  than  one  combined  crepe  de  Cnine 
with  foulard,  and  the  foulard  was  used 
as  trimming:. 

Bridesmaids'  gowns  in  crisp  organdies 
and  delicate  crepes  were  featured  with 
the  picturesque  wedding  hats  of  white, 
though  in  one  case  a  daring  touch  of 
humming-bird    blue    added    distinct;on. 

The  promenade  was  given  in  the 
ready-to-wear  shops. 


A  NEW  "DOME  HOOK" 

A  NEW  dress  fastener  has  been  patented 
and  will  be  placed  on  the  market  in  the 
near  future  by  the  Martin  Dome  Hook 
Co.,  Ltd.,  Toronto.  It  is  called  a  "dome 
hook,"  since  it  is  a  combination  of  a 
dome  fastener  and  a  hook  and  eye.  It  is 
secured  by  sliding  it  in,  instead  of  the 
usual  method  of  pressing  it  shut,  and 
there  is  a  "hump"  designed  to  keep  it 
from  coming  loose.  J.  L.  Martin  is  the 
inventor,  and  the  new  hook  will  be 
known  as  the  Martin  dome  hook.  The 
president  of  the  company  is  Mr.  Langley, 
of  Maclure  &  Langley,  Toronto;  the  vice- 
president  is  Mr.  Gode,  of  Gode  Map,  and 
the  manager,  Mr.  J.  W.  Wood. 
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DEMAND  FOR  SILKS  GROWS 

"HONEYCOMB"  is  a  new  weave  in  jer- 
sey silk  underwear  which  is  of  fine  qual- 
ity in  pink  or  white.  It  is  shown  in. 
vests,  camisoles,  bloomers  and  envelope 
chemises. 

French  voile  in  flesh  color  has  been 
introduced  for  underwear  for  women  and 
misses.  Mousseline  de  soie  is  another 
innovation  in  French  undergarments.  In 
apricot  shade  it  is  said  to  be  the  latest 
acceptance  in  Paris.  Much  lace  is  used 
on  all  sorts  of  underwear  and  boudoir 
garments,  and  the  French  seem  to  like 
the  double  ribbon  shoulder  straps. 
Two  in  One 

Among  the  French  importations,  too, 
are  dainty  little  articles  which  are  both 
brassiere  and  camisole.  They  are  made 
of  linen,  lace  and  mousseline  de  soie. 
They  are  shaped  to  control  the  figure 
but  are  built  up  at  the  back,  where  they 
fasten,  and  have  shoulder  straps.  Some 
are  finished  with  a  net  ruffle  at  the  waist 
and  a  gatherine  ribbon  passing  through 
a  net  casing. 

Pale  blue  and  lavender  are  receiving 
attention  as  smart  colors  for  undergar- 
ments. 

Pockets  made  of  filet  are  dainty  little 
new   touches    ofserved. 

White  batiste  with  Appenzelle  embroi- 
dery is  favored  in  some  of  the  French 
rooms;  so,  too,  is  handkerchief  linen. 
Some  rare  sets  of  the  latter  are  trimmed 
with  fine  Valenciennes  lace.  Some  sets 
are  embroidered  with  a  single  flower  mo- 
tif in  place  of  a  monogram,  which  serves 
as  a  laundry  mark. 

Crepe  de  Chine  and  Habutai  silks  are 
growing  daily  in  popularity  in  the  Cana- 
dian trade  for  undergarments.  In  smaller 


Two  little  Fall  frocks  in  navy  blue  are 
proving  popular  with  the  trade.  The  one 
with  plaid  trimming  is  of  serge;  the  sailor 
dress  is  of  cashmir  with  silk  braid  trim- 
ming.    Made  by  H.  L.  Watts,  Ltd.,  Toronto. 


Mr.  Kaulmeyer,  who  has  conducted  a 
millinery  business  in  Midland  for  the 
past  five  years  has  now  added  an  up- 
to-date   ready-to-wear   department. 


Two   artistic   new    models    in   French    hand- 
embroidered    lingerie. 


MANY    SALES    ARK    MISSED    BY    CLERKS    NOT    KNOWING   THE    SELLING   POINTS    OF    GOODS. 
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places  as  well  as  cities  there  seems  to  be 
a  proportionately  growing  demand  for 
silk,  especially  in  pink.  This  is  due  to 
several  causes  which  are  bound  to  make 
the  result  lasting.  One  is  the  much 
easier  task  of  laundering  silk  than  cot- 
ton; another  is  the  much  less  room  which 
silk  requires  in  travelling — and  that  is  a 
consideration  whether  one  goes  for  week- 
ends or  on  longer  journeys.  Again,  many 
consumers  have  found  out  that  silk  un- 
derwear is  much  more  confortable  than 
cotton  and  declare  they  will  dress  in  silk 
from  "the  skin  out"  henceforth.  It  is 
easy  to  make,  too,  and  requires  little 
trimming.  The  one  temporary  cause  for 
the  popularity  of  silk,  namely,  the  very 
high  price  of  fine  cottons,  does  not  seem 
of  sufficient  importance  that  its  absence 
would  make  a  great  deal  of  difference. 

Silk  Likely  to  Remain 
While  there  will  always  be  big  demand 
for  cotton  lingerie,  and  there  is  no  deny- 
ing that  an  increasing  number  of  women 
even  in  smaller  towns  are  becoming  ad- 
dicted to  silk  and  intend  to  stick  to  it. 
The  high  prices  for  the  Japanese  silks 
which  are  used  chiefly  curtail  the  de- 
mand somewhat,  but  so  Ion?  as  the  "wolf 
is  kept  from  the  door"  of  the  average 
Canadian  home  it  seems  doubtless  that 
the  sale  of  silks  will  grow. 


The  late  HON.  ALPHONSE  RACINE. 


DEATH  OF  WELL-KNOWN  BUSI- 
NESS  MAN 

Hon.  Alphonse  Racine  Expires  Suddenly 
at    Montreal 

Death  came  with  startling  suddenness 
to  the  Hon.  Alphonse  Racine,  member  of 
the  Legislative  Council  of  the  Province 
of  Quebec,  representing  the  Division  of 
De  Salaberry,  and  one  of  the  best  known 
business  men  of  Montreal,  who  expired 
May  30  at  his  residence,  210  Edgehill 
Road,  Westmount,  Montreal,  following 
an  attack  of  heart  failure.  General  re- 
gret was  expressed  in  financial  and 
business  circles  for  Mr.  Racine  was  a 
popular  figure. 

Mr.  Racine  had  not  been  ill  at  all,  and, 
in  fact,  had  never  appeared  to  be  in  bet- 
ter health.  He  attended  to  business  in 
the  usual  way  the  previous  day  and  had 
granted  an  interview  to  a  newspaper  re- 
porter with  whom  he  discussed  the  coal 
situation  in  full  detail.  He  returned 
home  at  his  usual  hour  in  the  evening, 
and  at  11.30,  after  he  had  retired  for 
the  night,  was  seized  with  an  attack  of 
what  was  thought  to  be  indigestion,  but 
was  found  to  one  of  heart  failure,  ana 
Mr.  Racine  gradually  sank  and  passed 
away  a  short  time  after  midnight.  He 
was  69  years  of  age. 

The  funeral  took  place  from  the 
family  residence  to  St.  Leo's  Church, 
Westmount,  thence  to  Cote  des  Neiges 
Cemetery. 

Active    Business    Career 

Mr.  Racine  was  born  in  the  town  of 
Laprairie,  Que.,  on  December  14,  1848. 
He  was  educated  at  the  local  schools, 
and  later  took  a  commercial  course  in 
Montreal,  going  there  is  1866.  He  began 
his  business  career  by  entering  the  ser- 

CLERKS  LEARN  THE  SELLING 


late  Mr.  Racine;  directors,  Yvon  Dupre, 
P.  E.  Bissonnette,  and  D.  R.  Campbell; 
secretary,  Thadee  Michaud;  treasurer, 
Alex.  Gallipeau. 


vice  of  Henry  Morgan  &  Co.,  and  in  1873 
engaged  with  Adolphe  Roy  &  Co.  as 
European  buyer.  To  that  firm  he  suc- 
ceeded in  1878.  For  many  years  past 
he  was  prominent  in  business  as  presi- 
dent of  Alphonse  Racine,  Limited,  whole- 
sale dry  goods  importers  and  manufac- 
turers, St.  Paul  Street,  and  well  known 
to  the  trade  throughout  the  Dominion. 

Mr.  Racine  was  one  of  the  founders 
of  the  Montreal  Chambre  de  Commerce 
and  served  as  its  first  vice-president  in 
1894-5.  In  1891  he  was  elected  a  mem- 
ber of  the  Council  of  the  Montreal  Board 
of  Trade,  and  rendered  valuable  service 
at  the  time  when  the  plans  were  chosen 
for  the  great  building.  For  two  years 
he  was  president  of  the  Wholesale  Dry 
Goods  Association.  He  was  one  of  the 
incorporators  and  a  life  governor  of  the 
Notre  Dame  Hospital,  and  was  also  a 
life  governor  of  the  Montreal  General 
Hospital. 

He  was  a  director  of  the  Banque  Pro- 
vinciale,  the  Yorkshire  Insurance  Com- 
pany, the  Saraguay  Electric  and  Water 
Company,  and  of  some  other  corpora- 
tions. 

He  was  an  ex-member  of  the  Mont- 
real Harbor  Board  and  during  his  com- 
missionership  which  lasted  from  1896  to 
1906,  he  was  associated  with  manv  im- 
provements at  the  harbor  front  in  which 
his  shrewdness  and  practical  knowledge 
found  useful  scope. 

The  funeral  services  drew  together 
many  of  the  most  prominent  in  the  fi- 
nancial, commercial  and  political  life  of 
the  city  and  province.  Archbishop 
Bruchesi  took  part,  and  some  of  those 
present  were  Hon.  R.  Lemieux,  Hon.  H. 
Mercier,  Hon.  A.  Taschereau,  Hon. 
Walter  Mitchell,  Hon.  J.  Decarie,  Hon. 
N.  Perodeau,  Hon.  J.  L.  Perron.  Senator 
Wilson,  Senator  Mitchell,  Hon.  Dr. 
Choquette,  Judges  Lavergne  and  Panne- 
ton,  Mayor  Martin,  Jos.  Archambault, 
M.P.,  Hon.  A.  Turgeon,  Senator  Dan- 
durand,  E.  Lemieux,  M.P.,  Senator 
Beaubien,  Sir  Hormisdas  Laporte,  P.  R. 
duTremblay,  M.P.,  a  number  of  members 
of  the  local  legislature,  bankers,  etc. 

The  business  will  be  conducted  along 
the  same  lines  as  were  laid  down  by  the 
founder.  The  new  officers  will  be: 
President,  Alphonse  Racine;  vice-presi- 
dent, Hector  H.  Racine,  both  sons  of  the      a 
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CANADA    SENDS    A    MESSAGE 

(Continued  from  page  32.) 

"Another  reason  for  the  gain  in  busi- 
ness was  the  fact  that  many  men,  when 
they  were  making  less  money,  had  their 
wives  buy  their  small  supplies  of  furnish- 
ings at  department  stores.  Now  that 
they  are  earning  more  they  are  taking 
more  pride  in  their  clothes;  they  want  to 
do  their  own  buying  and  patronize  the 
exclusive  men's  wear  stores. 

"Buying  ahead  in  greater  quantities 
than  we  really  needed  has  been  an  in- 
centive to  go  after  business.  We  are 
carrying  large  stocks,  but  it  is  paying  us 
to  operate  in  this  way.  Our  troubles 
and  problems  over,  there  are  the  ones 
that  you  are  facing  to-day.  It  is  the  duty 
of  all  of  us  to  be  optimistic;  pessimism 
will  never  win  the  war  or  anything  else. 
Hold  an  objective  in  front  of  you  and 
stick  to  your  guns  until  you  are  needed 
at  the  front.  The  men  over  there  will 
hold  the  line  if  the  nation  behind  them 
holds  fast." 

Mr.  Stollery  then  went  on  to  tell  of 
some  changes  in  policy  that  he  had 
adopted  partly  as  a  result  of  war  condi- 
tions. One  was  the  changing  of  the 
dates  of  the  annual  Winter  sales. 

"Whereas  before  the  war,"  he  said 
"we  used  to  put  on  our  Winter  clearing 
sales  right  after  Christmas  and  carry 
on  all  through  the  month  of  January,  we 
decided  we  were  making  a  serious  mis- 
take, particularly  in  a  country  with 
climatic  conditions  such  as  Canada  has 
to  contend  with.  The  month  of  January 
is  the  first  real  Winter  month  of  the 
year,  consequently,  by  putting  winter 
goods  on  sale  then  we  were  cutting  into 
the  one  month  of  the  year  when  we  ought 
to  be  selling  Winter  goods  at  a  profit. 
Then  again,  there  was  the  month  of 
February,  that  was  always  a  dull  month 
anyway,"  and  one  which  needed  something 
to  'stimulate  it.  After  thinking  the  mat- 
ter over  we  decided  to  start  our  Winter 
sales  during  the  last  few  days  of  Janu- 
ary and  continue  throughout  the  month 
of  February.  We  thus  did  a  larger  pro- 
portion of  Winter  business  at  a  profit 
and  stimulated  business  in  the  very  dull 
month  of  February. 

Still  other  changes  that  Mr.  Stollery 
mentioned  included  the  introduction  of  a 
number  of  ladies'  lines  in  manv  of  the 
men's  wear  stores  in  Toronto  with  very 
satisfactory  results  all  around,  lines 
such  as  hosiery  and  sweaters  being  par- 
ticularly favored. 


MR.  MARVIN  GREENE  of  the  sales 
force  of  the  Model  Brassiere  Company, 
New  York,  has  been  appointed  sales 
manager  of  that  company.  For  the 
present  Mr.  Greene  will  continue  to 
cover  the  central  western  states  in  addi- 
tion to  his  new  duties.  Mr.  Greene  is 
a  member  of  the  Ohio  Corset  Club. 

ADVERTISEMENTS, 
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Announcing 

change  of  name  of 

Smith  &  Manolson 

to 

Century  Mfg. 
Co. 

and 

the  addition  of  a 

Smart  New  Range 

of 

Georgette   and   Crepe 
de  Chine 

WAISTS 


Our  Middies  and  Smocks  still  maintain  their 
money-making  features. 

Century  Manufacturing  Company 

Showroom  and  Office: 

124  St.  Lawrence  Boulevard 
MONTREAL 
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Speeding-Up    Deliveries 
of  Model  Brassieres 


^odel^Yassiere  (Vp. 


New   York 


200   Fifth  Avenue 

Main  Factory : 

782-796  Wythe  Ave.,   Brooklyn,   N.Y. 

Branch  Factories  : 

No.  2— Valley  Stream,  N.Y. 

No.  3— Elmhurst,  N.Y. 

Canadian  Office  :   Montreal,  Mappin  Bldg 


THE  unexpected  and  un- 
precedented volume  of 
our  sales,  and  the  great  in- 
crease in  their  orders  on 
the  part  of  many  of  our  cus- 
tomers of  long  and  loyal 
standing,  have  compelled 
us  to  give  first  attention  to 
their,  our  regular  custom- 
ers*, requirements.  We  have 
accepted  no  business  from 
new  accounts  in  several 
months,  and  that  will  hold 
good  until  the  present 
situation  is  relieved,  which 
we  hope  will  be  soon. 

Our  regular  customers 
are  assured  that  we  are 
straining  every  effort  to 
take  care  of  their  full  needs, 
and  having  opened  our  new 
Factory  No.  3  at  Elmhurst, 
Long  Island,  we  will  soon 
be  circumstanced  to  render 
prompt  and  perfect  service. 

Our  National  Consumer 
Advertising,  the  largest  we 
have  ever  undertaken,  will 
b  e  continued  throughout 
1918  in  the  leading  Fashion, 
Fiction,  Pattern  and  House- 
hold Magazines  in  both 
English  and  Spanish,  as 
well  as  New  York  Theatre 
Programs,  reaching  over 
26,000,000  women. 


ENCOURAGE  YOUR  EMPLOYEES  TO  READ  DRY  GOODS  REVIEW  EVERY  MONTH. 
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So    Fashionable 

and   yet — 

So   Comfortable. 
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The  graceful  contour  of  P.  C.  Corsets  is  main- 
tained by  canvas-encased,  flexible  steel  straps, 
with  just  sufficient  "boning,"  correctly  placed,  to 
ensure  the  gentle  moulding  of  the  figure  without 
discomfort.  And  P.  C.  Corsets  are  so  distinctive. 
Dealers  will  profit  by  enquiring  about  the  newest 
styles  (back  and  front  laced).  Prices  are  $9.00, 
$10.00,  $12.50,  $15.00,  $18.00,  $21.00,  $24.00, 
$27.00  and  $30.00. 

Have  you  seen  the  many  pleasing  styles  of 
P.C.  Brassieres? 

Parisian  Corset  Mfg.  Co.,  Ltd. 

QUEBEC,   QUE.,   CANADA 

BRANCHES  .- 
Toronto:    84  Bay  St.  Montreal:   329  Craig  St.  W. 
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Cloaks  and  Suits  for  Fall 

Now  being  shown  by  our  Salesmen 

We  invite  your  early  inspection  of  our  new  and 
beautiful  line  of  Fall  Creations  in  all  the  latest 
materials. 

Tastefully  designed  garments,  which  cannot  fail 
to  please  the  most  critical  buyer. 


New  Address: 
605  St.  Catherine  St.  W. 
(Cor.  Mountain) 
MONTREAL 


AFTER    READING    THIS    M'MIiEK    PASS    VOIR    COPY    AI.ONC    TO    VOIR    CLERKS    TO    READ. 


.''      Oooda  Review 


U  K  A  1)  V  -TO-W  E  A  K 


LET  US  SHOW  YOU 
THE  MACK  LINE! 


This  season,  Mack  Brand  Waists  of  Crepe 
de  Chine,  Silks,  Voiles,  Cotton  and  Wash 
Fabrics  are  exceptionally  attractive.  We 
urge  you  to  write  now,  so  that  we  can  have 
our  traveller  call  upon  you  as  early  in  the 
season  as  possible,  and  believe  that  your 
critical  examination  of  our  samples  will 
reveal  the  reason  for  Mack  Brand  popular- 
ity and  increasing  sales.  We  ask  you  to  put 
these  waists  of  ours  to  every  test  of  sale- 
ability — quality  of  material  and  workman- 
ship— beauty  of  design style  and  price. 

We'll  be  satisfied  with  vour  verdict. 


Waists  not  only  look  better wear  better 

— feel  better — but  are  more  profitable  to 
you. 

McCUTCHEON   WAIST   CO.,   LIMITED 


Vancouver  Office  : 
GEO.  STRACHAX 

906  Welton  Block 
Province  Ontario 

B.  H.  Swift 


323  ST.  JAMES  ST. 
MONTREAL 

Maritime  Provinces 

V.  S  Rice 


Winnipeg  Office : 

PERCIVAL  R.  B.  JONES 

Hammond  Sample  Rooms 
Province  Quebec  and  Montreal  City 
A.  L.  Primeau 


SEE    THAT    THE    HEADS    OF    DEPARTMENTS    IN    VOIR    STOKE    HEAD    DRV    GOODS    REVIEW. 
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Buy  Quickly  to  Ensure  Original 
Materials  and  Prices! 


We  :ire  almost  out  of  the  material  with 
which  we  make  the  famous  Haugh  Brand 
children's  overalls,  and  it  will  he  soon 
necessary  to  announce  an  advance  in 
prices. 

Buyers  should  move  quickly  therefore  and 

stock  up  on  available  supplies  of  these 
serviceable  little  overalls. 

Haugh  Brand  Overalls  for  children  are 
particularly  popular  with  mothers  and 
always  ready  sellers  because  they  are  the 
most  practical  means  of  saving  children's 
clothes.  They'll  prevent  huge  piles  of 
washing — the  bane  of  every  mother. 

Sold  for  kiddies  of  2,  3,  4.  5,  and  6  vears 
old. 

Order  from 


The  J.  A.  Haugh  Manufacturing 
Company,  Limited 


TORONTO 


CANADA 


THE  HOUSE  OF  VALUES 

SHOWING  AN  EXTENSIVE  RANGE  OF  DRESSES  AND  SKIRTS 

BOTANY  SERGES       GINGHAM  TAFFETAS      WASH  SATINS 


PORAY  TWILLS 


FANCY  TAFFETAS 


WOOL  FANCIES         PLAIN  TAFFETAS 


MESSALINES 
CHARMEUSE 


CREPE  DE  CHINE   CREPE  GEORGETTES 


SHOWING 
JUNE  1st 


FOR  THE 

COMING   FALL 


SHOWING 
JUNE  1st 


1276-7— Extra  Special  Quality  Taffeta 
dress,   also    made    in    Fancy 
Taffeta  and  Messaline. 
Special  Value         $12.50 


SAMPLES  EXPRESSED 

PREPAID 

UPON  REQUEST 


571— Extra    Heavy    Quality    of    Silk 
Poplin  in  all  shades. 

Special  Value       -        $5.00 


W.  J.   Collett,  Western  Provinces 
R.  G.  Rice,  Ontario 
C.  Rose,  Montreal 


OOPER 


W.  E.  Davies,  Maritime  Provinces 
— .  Poirier,  Province  Quebec 
Geo.  Nagley,  Toronto 


THE  BETTER  POSTED  YOUR  STAFF  BECOMES  THE  MORE  SALES  THEY  WILL  MAKE. 


I>n/  Good,-'  R<  view 


DRY    GOODS    REVIEW 
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HERE'S  A  BUSINESS- GETTER  | 

This  attractive  Coat,  of  Eastern  All- Wool  Velour,  with  Battleship  Grey  Kit       1 
Coney  Collar,  in  all  the  leading  shades — Burgundy,  Brown,  Navy  Blue  and 
Russian  Green.    Our  No.  1738: 

Sizes  from  14  to  20,  specially  priced  at $21  .  50 

Ladies'  sizes,  up  to  42,  specially  priced  at 23.00 

Our  aim  is  "Reliable  Values  at  Low  Prices,"  and  the  cloak  illustrated  is  indi- 
cative of  the  Values  throughout  the  entire  FALL  range. 

LIVEN  UP  YOUR  WAIST  STOCK 

from  our  offerings,  which  are  up-to-the-minute  in  every  particular,  bewitching 
designs,  unbeatable  workmanship  and  smart  materials.  A  SPECIAL  we  want 
you  to  see  is  an  EMBROIDERED  CREPE  DE  CHINE  at  $2.50. 

May  we  submit  samples,  charges  prepaid? 

Atlas  Garment   Manufacturing  and  Trading  Company 


Lagauchetiere  and  Alexander  Sts. 


MONTREAL      = 


"i  1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1  ii  i  ii  1 1 1 1 1  n  1 1 1 1 1 1 1 1 1 1 1 1 1 1  in  1 1 1 1 1 1 1 1 1  in  1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1  in  in  in  1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1  mi  i  n  1 1 1 1 1 1 11 1 1  nn  ii  ii- 

THE    INFORMATION    ABOIT    CHANGING    STYLES    AND    FASHIONS    WILL    INTEREST    CLERKS. 
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R  EADY-TO-  W  1*:  A  R 


Dry  Goods  Review 


Canadian 
Converters' 

Ladies'  Wear  Factory 


NIGHT  GOWNS 

Petticoats 
Drawers 
Chemises 
Corset  Covers 
Brassieres 
Princess  Slips 
Combinations 
Tea  Aprons 
Cooking  Sets 
Boudoir  Caps 
Pyjamas 
Sateen  Bloomers 
Infants'  Robes 
and 

Children's 

Underwear 


MANUFACTURE 

WAISTS 

in  Lawns,  Voiles, 

Japs,  Crepe  de  Chines 

and  Tub  Silks 


UNDERSKIRTS 

in  Sateens,  Moires, 
Silks,  Cotton  Taffetas, 
Prints  and  Ginghams 


Middies  and 

Smok-Froks 

For  Ladies,  Misses 

and  Girls 


HOUSE  DRESSES 

Porch  Dresses 
Wrappers 
Kimonas 
Dressing  Gowns 
Dressing  Sacques 
Bungalow  Aprons 
Kitchen  Aprons 
Dust  Caps 
Maids'  Dresses 
Nurses'  Dresses 
Overall  Uniforms 
Misses'  Dresses 

CHILDREN'S  DRESSES 

Girls'  Pleated  Skirts 

Gymnasium 

Bloomers 


W$mM 


<rtl<mtleae 


ARTICLES    ON    SALESMANSHIP    WILL    INTEREST    ALL    THE    MEMBERS    OF    YOUR    STAFF. 


Dry  Goods  Review 


R  E  A  I)  Y  -TO-  W  E  A  R 


"The  Bread  and  Butter  Line" 

COATS  b  SUITS 

\\  e  have  a  splendid  range  of  the 
very  latest  creations  of  garments 
that  sell  quickly  because  of  their 
Popular  Prices. 

See  our  lines  and  you  will  be  con- 
vinced that  we  are  making  the  orig- 
inal "Bread  and  Butter  Garments." 

S*  >  our  r<  /'(•-  s<  ntative  or  (jive 

im  a  call  alien  you  (ire  in  tht 

city. 

The  Montreal  Cloak  and  Suit 
Manufacturing  Co. 


1080  St.  Lawrence  Blvd., 


nc. 

MONTREAL 


g&j  Plush, Velour 

and 

Cloth  Coats 

FOR  FALL 

Also 

Dresses 

for    immediate 
delivery. 

New  and  stylish  models  at  popular  prices 

See  this  range  now  in  the  hands  of  our 
Salesmen. 

Cxcluatbe  Habtea'  ©Eear 

limited 


Head    Office    and    Factory : 
Blumenthal    Building,    207    St.    Catherine    St.    W.,    Montreal. 

Toronto    Show    Rooms :    33    Richmond    St.    West 

Winnipeg     Show    Rooms:     114     Hammond     Bids;., 
In    the   heart    of    the   business   section 

Branch     Factories :     520     St.     Lawrence     Boulevard, 
Montreal,     Quebec 


PETTjJCOAT 


Colored  Petticoats 

Silks 

Jerseys 

and 

Cottons 

The  Fall  line,  now  ready, 
demands  your   attention. 

Arlington  Skirt  Mfg.  Co. 

1 5  EAST  25th  STREET,  NEW  YORK 


THE  STORE 

SELLING   OUR  WAISTS   IS   THE   STORE   OF 
GOOD  MERCHANDISE. 

MADE  TO  A  STANDARD 
NOT  DOWN  TO  A  PRICE 

SERVICE 
QUALITY 

are  the  FOUNDATION  of  our  ever  INCREASING 
BUSINESS.  Our  TRAVELLERS  are  now  on  the 
road,    showing    the    very    latest 

CREATIONS 

for  the  coming  season  at  very 
REASONABLE  PRICES. 


FEATURING 


Crepe  de  Chine 
Crepe  Georgette 
Heavy  Habutai 


MANITOBA, 
SASKATCHE- 
WAN  AND 
ALBERTA  ■■■■■•■■■    ■    w»«»»        Mar      provinceg. 

3^2  Hammond'     WAIST  AND  DRESS  CO.,  Ltd.  °^J0^:7- 

Bid*.,    Winnipeg         MONTREAL  H"mil0Uawa. 


AMERICAN 


YOUR    CLERKS    WILL    BE    INTERESTED    IN    THE    SECTION    ON    EQUIPMENT    AND    DISPLAY. 


K  K  A  D  Y- TO- AVE  AR 


Dry  Goods  Review 


A  good  deal  to  lose  by  not 
g<  eing  cur  Full  line,  and 
n  good  deal  to  gain  by 
s<  1 1 n(/  it. 

Representatives : 


Maritime     Provinces, 

H.    V.    CLEMENS, 

8    Keith    Bldg., 

Halifax,    N.S. 

Province    of    Ontario 

W.  J.   BROWN, 

33    Richmond    West, 

Toronto,    Ont. 


Province    of    Quebec, 
A.  J.  GENDRON. 


Western    Canada, 
WM.   J.   COLLETT, 


WE  ARE  READY 

Use  good  judgment  in  buying  your  FALL  line  of 
COATS  AND  SUITS.  Despite  the  shortage  of  materi- 
als, we  have  the  goods  and  our  customers  can  count  on 
being  able  to  get  their  normal  requirements  without 
any  difficulty  or  argument.  Our  line  is  as  usual  up  to 
our  high  standard  of  quality  and  particular  workman- 
ship. 

The  models  show  the  true  lines  and  distinctive  style 
features  of  the  hour — and  the  added  worth  of  origin- 
ality. 
FALL  SUITS  in  Gabardines,  Poplins,  Serges,  etc.,  offer 

a   splendid   opportunity   for   quick   turn-overs   and 

few  mark-downs. 
FALL  COATS,  of  American  Woollens,  Velours,  English 

Tweeds,  Heavy  Blanket  Cloth,  Salt's  Plushes,  and 

every  other  weave  that  is  timely  and  new. 
A  POST  CARD  to  us  at  this  time  will  give  us  time  to 

advise  our  salesman  in  your  vicinity  to  see  you  now. 

y         Sommer  Bldg.,  268  Ontario  Street  W.,  Montreal 


Regent  Models  for  Fall  are  ready 

Your  early  Fall  selling  will  show  more  "pep"  if  you  lead  off  with  the  smart,  attractive, 
"right-price"  models  that  we  have  prepared. 

Regent  Cloaks   and   Suits  in  all  the  new  Fall  materials  will   bring  a  good  turnover. 
See  our  travellers  or  ask  us  to  send  samples. 

Buyers  visiting  Montreal  will  always  find  specially  interesting  offerings  in  our  show- 


THE  REGENT  CLOAK  COMPANY 


243  BLEURY  STREET 


MONTREAL 


Our 
Want  Column 

Will  Help  You 


THE  LATEST  AND  FINEST 

Children's  and 

Misses  Wash  Skirts 

and  Middies 

The     Latest     and     Finest     in     Children's 

and    Misses'    Dresses,    Wash    Skirts    and 

Middies. 

See  our   line   before   placing   your   order. 

G.   F.    REID    &    CO. 

4  Alexander  St.       TORONTO 


SOME    OF    VOIR    STAFF    WILL    WANT    TO    STIDY    TUE    COIKSE    ON    SHOW    CARD    WRITING. 


Dry  Qooda  R 


K  E A  D  V  -TO- W E  A  R 


Billie  Burke  Dresses 


(Registered) 


Permission  to  use  the  above  name  for 
Canada  was  granted  to  us  by  Miss  Billie 
Burke. 

Letters  patent,  registering  "BILLIE 
BURKE"  as  our  trade-mark  were 
granted  us  September,  191 7,  by  the 
Department  of  Agriculture. 

Any  person  using  this  name  in  con- 
nection with  goods  not  bearing  our  label 
are  breaking  the  law,  and  are  liable  for 
damages. 

We  feel  sure  that  after  this  notice  any 
merchant  who  has  been  wrongfully 
using  the  name  will  discontinue  doing 
so. 

The  extreme  popularity  of  BILLIE 
BURKE  DRESSES  has  led  to  the  mis- 
use of  the  name. 


The     Canadian   Underskirt    Co.,    Limited 

Manufacturers  of  "CUCIE"  BRAND  Underskirts  and  Middies  "MERMAID" 

BRAND    Bath.ng    Apparel.  "BILLIE    BURKE"    BRAND    Dresses. 


The  Darling  Building.  96  Spadina  Ave. 


Toronto,  Ont.,  Can. 


CLERKS    POSTED    ON    MARKET    CONDITIONS    CAN    EXPLAIN    WHY    PRICKS    ARE    SO    HIOH. 
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l{  E  A  P  Y  -TO  -WEAR 


Dry  Goods  Review 


KNOW  WHERE  TO  GO  FOR 

POPULAR  PRICED  COATS 

IN  view  of  the  scarcity  of  Plushes  and  other  cloth  fabrics,  we  beg  to 
announce  that  we  now  have  on  display 

1918  FALL  MODELS 

COMPRISING 

WOMEN'S,  MISSES'  and  CHILDREN'S  COATS 

in  Salt's,  Peerless,  and  Foster's  Plushes,  Velours  and  Tweeds  in  a  variety  of  colorings. 
Having  secured  some  time  ago,  at  prices  away  below  to-day's  level,  we  are  in  a 
position  to  offer  most  advantageous  values.  We  have  an  unusual  range  of  the  most 
up-to-date  styles  of  the  above. 

If  you  want  to  see  a  line  that  gives  unqualified  satisfaction,  write  or  call  at  our  show- 
rooms, as  it  will  pay  you  unquestionably,  or  see  our  line  through  our  representative. 

THE  SIGMAN  LANDE  CO.,  LIMITED 

Makers  of   Popular   Priced   Coats  for   Women  Misses  and  Children 

338  ST.  URBAIN  ST.,  MONTREAL,  CAN. 


CONDENSED   ADVERTISEMENTS 

FOR  RENT 

CPACIOUS  STORE  VACANT.  RIGHT  ON 
Market.  Hamilton,  one  block  west  James, 
half  block  north  King.  Established  stand  for 
men's  wear  business.  Former  tenants  did  suc- 
cessful clothing  business.  Right  location  for 
Farmers,  working  and  middle  class  trade.  Thos. 
Ramsay,    15    Market    Square,    Hamilton. 

■ANTED  —  EXPERIENCED  SALESLADY 
:clusive  ready-to-wear  store ;  state 
salary  and  experience  in  first  instance.  Apply 
Milady's    Shoppe.    Chatham.    Ont 


w 


COMMISSION  AGENTS  DOING  BUSINESS 
with  the  wholesale  and  manufacturers, 
wouid  like  to  hear  from  manufacturers  oT 
lines  suitable  for  the  dry  goods  trade. 
Gilchrist    Bros..    5S    Front    St.    W„    Toronto. 

YOUNG  MAN  AS  WINDOW  DRESSER 
and  sales  manager,  ladies'  ready-to-wear 
department.  Eastern  Canada  ;  good  salary  for 
right  person,  apply  at  once.  Write  "Ready-to- 
Wear."  c  o  Dry  Goods  Review.  143-153  Uni- 
versity   Ave..    Toronto. 

\V7ANTED  FOR  THE  MEN'S  FURnTsHING 
VV  and  Shoe  Department  of  the  Trochu  Val- 
ley Department  Store  thoroughly  experienced 
buyer  and  salesman,  one  who  has  a  good  know- 
ledge also  of  Dry  Goods  preferred.  Must  be 
exempt  from  military  service.  Apply  Trochu 
Val'ey    Department   Store.    Trochu.    Alta. 

AGENCY  WANTED  IN  MONTREAL. 
\,TANUKACTURERS'  AGENT  IN  MONT- 
^V1  real  well  acquainted  with  both  whole- 
sale and  retail  dry  goods  and  gent's  furnishing 
trade,  would  like  a  good  line  to  represent. 
Apply  to  Box  68,  Dry  Goods  Review,  148-158 
University    Ave..    Toronto. 

MANUFACTURERS-  ATTENTION- 
YOUNG  MAN  WITH  VERY  GOOD  CON- 
nections.  having  the  ability  to  devise  and 
carry  through  selling  ideas  that  will  bring 
good  results.  Willing  to  take  up  any  kind 
of  merchandise  made  in  Canada  as  selling 
agent  with  headquarters  at  Montreal.  (Out 
of  draft).  Possesses  good  personality  and  can 
furnish  best  of  references.  Would  invest 
money  if  necessary.  Please  address  to  H. 
Grover.    33    Laval    Ave.,    Montreal,    Canada. 


Special  Lines 


yy 


Dress  Goods,  Woollens, 
Linens,  etc.,  etc. 

Gash  Buyers  of  Stock 
Lots  Dry  Goods. 


Give  Us  a  Gall 


TO   BUY 

OR 
TO  SELL 


C.  E.  Robinson  &  Co. 

Importers   ana    Commission  Merchant 

10  Victoria   Street 

Mappin  &   Webb  Building 

MONTREAL 

Tel.    Uptown  8553. 


Keep  your  name  to  the  front,  so 
that  you  are  in  the  market  for  the 
business  that  is  going  and  for  the 
new  business  that  is  coming.  Dc 
not  let  the  world  think  that  yoi 
have  "gone  under." 


The  Cost  of  Selling 

SCARCELY  necessary,  is  it?  to  protest 
that  you  must  spend  some  money,  much 
or  little,  to  keep  yourself  and  your  mer 
chandise  known  to  your  customers  and 
should-be   customers. 

This  you  admit,  but— DO  YOU  FOLLOW 
CLOSE  UP  THE  LEAD  OF  YOUR  CON- 
VICTION? 

Are   you   spending  the   money? 

Let's  look  at  the  cost  of  close  up  word  in 

The  FARMER'S 

MAGAZINE 

A  half-page  12  times  will  cost  you  $367.20 
($30.60  per  insertion).  A  full  page. 
$714.00    ($59.60  per  insertion). 

Not  a  heavy  annual  cost  to  canvass  the 
choicest  class  of  farmers  in  this  country- 
farm  homes  of  greatest  prosperity,  pro- 
gressiveness  and  capacity. 

3ut — are  you  keeping  a  salesman  always 
on  the  job! 

You 


ild — and  can,  at  so  low  a  price. 


Write  in  about  it. 


VOIR  EMPLOYEES  WILL  BE  GLAD  TO  READ  YOUR  COPY  OF  DRY  GOODS  REVIEW. 


DRY    GOODS    REVIEW 


Buyers'  Market  Guide 

Latest  Editorial  Market  Information  and  Guide  to  Buyers. 


The  Thompson  Lace  &  Veiling  Co.,  Limited 
Laces,  Veilings,  Geor- 
gettes, Ninons,  "My 
Lady"  Silk  Hair  Nets. 
Princess  Pat  Human 
Hair  Nets.  Sport 
Veils. 

Cor.    Wellington     and 

York    Sts.. 

Toronto,    Canada. 


HATS 

(or 
Chics,    Flappers   and  Chickens 

MAX  MAYER,   INC. 

352   Fourth  Ave..  New  York.  N  Y. 


Infants',  Children's,   Girls' 
and  Misses'  Dresses 

H-f  are  Specialists  in  these  lines 

H.  L.   WATTS,  LIMITED 

400  Richmond  St.  W.,  Toronto 


T.  H.  BIRMINGHAM  &  CO. 

LIMITED 
93  to  99  Spadina  Ave.,  TORONTO 

Makers  of 

Women's  High  Grade  Neckwear 
"  The  Exclusive  Neckwear  House" 


Bennett  &  Jennison 

grimsbyT  England 

Cables:    Novelties.   Grimsby 

Manufacturer    of    Polished    Wood    Photo    Frames 
in    Rosewood.     Walnut,    Black,    Gilt,    etc. 
Sample  collections  available   against  payment  in 
London    or    Lirerpool. 
The    largest    Frame    Works    in    Great    Britain. 


^v     SERGES     % 

STOCKS  ON  HAND 


C.  E.  ROBINSON  &  CO. 

10  Victoria  Street  MONTREAL 


FRED  BIRKS 

Commission   Dry  Goods 

14  Phillips  Square.  MONTREAL 

Representing 

HAMBURG    BUTTON  CO..    NEW  YORK 

Pearl  Buttons.  Jewellery  and  Novelties. 

A.  L.  CLARK  &  CO..  INC..      NEW  YORK 

Notion  Specialties  and  Small  Wares 

STERN  SPECIALTY  COMPANY 

Art  Rubber  Novelties.  Etc..  NEW  YORK 


VJ3 .-'. 


TAPE  ADVANCES 

AN  advance  of  100  per  cent,  in 
white  tape  will  be  effected  almost 
immediately.  Tape  that  previously 
sold  at  2  blocks  tor  6  cents  will  in 
future  sell  at  5  cents  a  block.  Dutch 
linen  tape  will  sell  at  10  cents  a 
block. 
NO    MORE    5c    ELASTIC    HAIR 

NETS 
HAIR  nets  from  England  are  now 
coming  in  bulk  and  are  to  be  en- 
veloped here.  An  advance  of  100 
per  cent,  is  recorded.  There  are  no 
elastic  hair  nets  on  the  market  un- 
der 10  cents.  Labor  strikes  in 
France  and  Japan  cause  higher 
prices  for  the  silk  also.  Nets  form- 
erly selling  at  $4.00  a  gross  are  ad- 
vanced to  $9.00. 

JEWELRY  REGULATION 
ANOTHER  surprise  was  sprung  on 
the  trade  on  June  5,  when  the 
Government  announced  that  the  im- 
portation of  all  manufactures  of 
gold  and  silver,  electro  plate  and 
gilt  was  prohibited.  Interpreted 
this  means  that  all  gold,  silver  and 
gilt  jewelry,  as  well  as  silverware 
and  giltware  are  not  to  be  import- 
ed except  under  special  license 
which  must  be  applied  for  by  the 
purchaser  to  the  Government. 

This  came  rather  as  a  thunder- 
bolt to  the  trade  as  it  means  that 
no  jewelry  will  be  allowed  to  be  im- 
ported into  Canada  except  as 
stated,  and  it  is  understood  by  the 
trade  that  the  Government  will 
only  grant  licenses  in  extraordinary 
circumstances.  Any  buying  by  the 
retail  trade  will  have  to  be  done 
from  Canadian  jobbers  from  stocks 
which  they  have  on  hand. 

Canadian  manufacturers  of  jew- 
elry of  course  are  helped  by  this 
new  regulation,  but  excess  profits 
will  probably  be  curtailed  and  no 
one  knows  but  what  a  new  regula- 
tion affecting  some  branch  of  their 
business  mav  be  passed  every  few 
days.  The  Government  seems  to  be 
imposing  taxes  indiscriminately  on 
this  and  that  article  so  that  the 
trade  has  little  idea  of  what  it 
should  expect. 


"CHARMONA" 

SILK  UNDERWEAR 

Made  in  Canada 

Brelusive  models. 

patterned    and   fini 

Moderate   prices. 

EDI  IltS.       Wri 

,'  for 

Charmona    Silk    Underwear 

Co. 

52   Bleury 

St.     MONTREAL 

AXMITH    &   STEVENSON 

Manufacturers  of 

COATS  and  SUITS 


13   Richmond   St.   W. 


PAPER 
BALERS 

Ail-Steel    "Fireproof" 

Made  in   12  sizes. 
Send  for    catalog. 

Climax  Baler  Co. 

Hamilton.       Ontario 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines, 

Window    Decorations,   Japanese   and 

Chinese    Decorations,    Papier    Maehe 

Novelties,    Electric    Lighted    Flower 

Bushes.       Write    for    our    104    page 

Catalogue.     It's  free  for  the  asking. 

The  Botanical  Decorating  Company 

(Incorporated.) 

504    South    Fifth     Avenue.    Chicago.  111. 


STORE  DECORATIVES 

Artificial      Flowers,      Artificial      Plants, 
Artificial    Vines.     Window    Decorations. 
Store    Decorations,    Natural    Ferns    and 
Plants    Preserved. 
Add  to  the  effectiveness  of  any  display. 

L,  J.  A.  DEROME.  Limited 

36   West   Notre   Dame   Street,   Montreal. 


These  One-inch 


Spaces 


$3.00  per  Insertion 


$30.00 


Per  Year 


CUSTOMERS    JUDGE    YOUR    STORE    BY    THE     KNOWLEDGE     AND     EFFICIENCY     OF    THE    STAFF. 


MAKING  GLOVES  IN  CANADA 

Important    Developments    That    Indicate 

Confidence  Both  Now  and  After 

the  War 

THE  announcement  in  the  last  issue  of 
DRY    GOODS   REVIEW    of   the   forma- 
tion of  a  new  company,  Hall  Dent,  Can- 
ada    Limited,    for    the    manufacture    at 
London,  Out.,  of  silk  and  fabric  gloves 
has  a  significance  that  is  broader  than 
an  individual  organization,  and   is  indi- 
cative   of   an    encouraging   expansion   of 
Canadian  industry   into  fields  in   which, 
in    the    main,   we    have   been    dependent 
upon   outside  production.     This   is  par- 
ticularly   the    case    with    fabric    gloves, 
for  most  of  these  goods  used  in  Canada 
before  the  war  were  imported.    The  en- 
largement  of  the  existing  facilities  for 
the  making  of  these  at  London,  and  the 
fact  that  the  weaving   of  the   silk   and 
cotton  fabrics  will  be  taken  care  of  there 
as    well,   will   bring    renewed   confidence 
of  the  ability  of  the  Canadian  manufac- 
turer, not  only  to  hold  his  own,  but  to 
fill  an  increasingly  large  part  of  the  de- 
mand when  the  competition  from  outside 
sources  may  develop  again  much  of  the 
keenness  of  the  past. 

From  the  point  of  view  of  the  trade 
it  is  announced  that  as  the  H.  S.  Hall 
Company  previously  sold  wholesale  only 
in  Canada,  this  section  of  the  new  busi- 
ness will  be  dealt  with  as  heretofore 
from  the  company's  Toronto  office  at  52 
Bay  Street.  So  far  as  the  retail  trade 
is  concerned,  travelers  of  Dent,  Allcroft 
&  Co.  will  call  upon  them  with  the  full 
range  of  the  new  Dent's  gloves  for  men, 
women  and  children. 

The  proprietors  of  the  new  company, 
owing  to  their  extensive  field  of  oper- 
ations, will  at  all  times  be  in  constant 
touch  with  the  various  sources  of  supply, 
and  the  new  factory  by  reason  of  its 
associations,  will  thus  be  assured  of  raw 
materials  obtained  under  the  most  fav- 
orable conditions  both  in  the  American 
and  foreign  markets. 

Closely   associated   with    the    develop- 
ment at  London  is  that  of  the  extension 
of  the  leather  glove  factory  at  Lorette- 
ville.    It  was  two  years  ago  that  Messrs. 
Dent,  Allcroft  &  Co.  commenced  manu- 
facturing  gloves   in  Canada,  organizing 
a    company    that    is    trading    under    the 
name    of   Colonial    Glove    Co.,    Limited. 
This  step  was  rendered  necessary  owing 
to     the     difficulties     of     production     in 
Europe.      The    development    of    the    out- 
put of  this  factory  was  facilitated  great- 
ly  by   the    introduction    of   knives   iden- 
tical to  the  English  cut,  and  the  impor- 
tation of  skins  direct  from  Dent's  Euro- 
pean   tanneries.      So   confident    are    the 
firm  that  they  will  be  able  to  overcome 
the  competition  of  imported  goods  that 
they  are  proceeding  to  erect  immediately 
premises    at    Loretteville    that    will    be 
over  three  times  the  area  of  the  present 
building.      This    new    building    will   be 
owned    outright   by    the    Colonial    Glove 
Co. 


DRESS    ACCESSORIES 

and  Canadians.  Besides  being  large,  the 
strictly  up-to-date  bags  always  have  a 
frame  of  metal,  bone,  wood  or  celluloid. 
In  France,  bags  of  metal  brocades  in 
very  rich  designs  are  chosen  frequently, 
and  beaded  bags,  too,  are  almost  always 
permissible.  The  newest  brocaded  bags 
have  long  straps  to  match  attached  so 
that  they  pass  over  one  shoulder  and 
under  the  other.  New  York  carries  a 
number  of  these  rich-looking  bags  but 
the  smartest  lines  there  are  the  large 
leather  bags— really  knitting  bags  with 
purse  frames.  These  are  in  most  of  the 
colors  worn  in  suits  or  coats  or  in  trim- 
mings. 

Huge  Bags  Continue 
In    Canada    an    increasing   number    of 
these  huge  leather  bags  is  appearing  and 
there  is  a  possibility  that  by  Fall  fash- 
ionably gowned  women  will  all  be  carry- 
:ng  them,  just  as  they  did  the  immense 
chintz   knitting  bags   last  Winter.     The 
Avenue  bags,  too,  are  of  generous  pro- 
portions.       Instead    of    the    flat    handle 
across  the  back  these  large  purses  have  a 
carrying  handle  attached  to  the  top  side. 
Of  course  these  new  sizes  in  leather 
bags  bring  the  prices  up  rather  high  and 
for  that  reason  they  are  only  for  the  few 
unless  a  lower  priced  style  develops  for 
the  average  shopper.    However,  the  fab- 
ric bags  are  frequently  more  handsome 
with    their    beaded    tunics,    aprons    and 
panels;   they  are   in  just  as   good   style, 
and  usually  more  moderate  in  price  than 
the  leather  models,  and  anyway  our  army 
needs  leather  more  than  silks  and  beads! 
And  Small  Ones  Are  Also  Used 
The   continuance  of  the  causes  which 
originated  the  large  knitting  bags  means 
also  a  place  for  the  small,  "handy"  bag 
or  purse,  and  for  that  reason  the  small 
silk    bags,    beaded      bags      and    leather 
purses  are  all   in   constant  use.        Good 
qualities   are  almost  universally  prefer- 
red.      Good     lining,     well-made     seams, 
corners   and  joints     are     all  considered 
when  a  woman  makes  her  purchase,  and, 
of   course,  the  bag  must  be  pretty.     A 
great  many  of  the  fine-mesh  silver  and 
gold  bag-purses  or  chatelaines  are  car- 
ried.    These  have  taken  precedence  over 
the  heavy  silver  vanity  purses  which  are 
not  so  dainty  or  dressy  looking. 


Dry  Goods  Rex 


Some  fancy  ribbons  are  made  of  high- 
ly finished  gold  with  narrow  stripes  in 
black.  Other  designs  show  Chinese  de- 
sign with  metal  effect  of  net  over.  The 
back  of  this  ribbon  is  plain  satin,  which 
also  forms  both  selvages. 


HAND  BAGS 

BOTH  leather  and  fabric  bags  when  in 
the  large  sizes  are  receiving  marked 
favor  bv  Parisiennes,   New  York  ladies 


SUMMER  AND  FALL  RIBBONS 

"RIBBONS  for  Summer  are  running 
strongly  to  white,"  says  a  leading  whole- 
saler. Sash  ribbons  are  popular  in  white 
satin  and  all  kinds  of  the  soft  and  also 
narrow  lines  in  white  are  utilized  by  the 
various  branches  of  the  trade.  Lingerie 
ribbons  are  taken  mostly  in  very  pale 
pink,  but  white  is  a  close  follower.  The 
brocades  are  frequently  chosen  for  lin- 
gerie. The  millinery  trade  placed  quite 
substantial  business  early  in  the  season 
but  other  developments  seem  to  have  in- 
terfered with  repeat  ordering. 

"For  Fall,  grosgrains  and  failles  will 
again  be  the  big  items,"  said  the  same 
wholesaler.  "The  most  popular  colors 
are  sand,  taupe,  navy,  purple,  peacock, 
with  some  greys.  These  will  be  used  up 
to  40  ligne  widths.  Sash  ribbons  are 
5  to  7  inches  wide. 


IN  THE  MONTREAL  STORES 

A  silk  and  wool  sweater  coat  in  sports 
style  is  being  shown  in  one  store  as  a 
sort  of  go-between  to  meet  the  gradually 
changing  mood  against  the  silk  fabric 
lines,  and  to  secure  a  price  that  is  a 
little  lower  than  the  all-wool  sweater 
coats,  saving  two  or  three  dollars.  The 
coat  seen  by  DRY  GOODS  REVIEW 
was  in  canary  color,  with  white  brushed 
wool  trimming  at  collar  and  cuffs,  and 
a  belt  instead  of  a  sash.  The  coat  had 
the  glossy  finish  of  the  silk  but  was  a 
little  heavier. 

A  bead  necklace  is  a  novelty  from 
Japan,  with  hand  carved  fantastic  faces 
and  figures,  and  a  tiny  compass  strung 
between  the  beads. 

One  of  the  more  elaborate  traveling 
trunks  that  is  being  featured  has  some 
splendid  "talking  points"  for  a  sales- 
man if  he  comes  across  a  customer  who 
is  amply  equipped  with  a  wardrobe,  for 
in  its  depths  are  places  ready  for  her 
five  hats,  and  even  separate  boxes  for 
each  of  five  pairs  of  shoes;  the  top  tray 
is  divided  into  sections  for  gloves,  hand- 
kerchiefs, veils,  etc.  It  needs  only  the 
right  kind  of  customer,  and  then  sells 
on   sight. 

Among  the  Summer  goods  in  white  are 
canvas  "tango"  pumps.  These  have  rub- 
ber soles  and  low  rubber  heels  (that  last 
is  where  the  tango  comes  in).  Thus 
they  can  be  used  for  dancing  as  well  as 
the  other  Summer  sports  of  boating, 
tennis,  etc. 

Here  is  something  for  $6.  Moire  silk 
bags,  made  with  a  large  pouch  pleated 
into  a  silk-covered  frame.  The  lining 
is  of  the  same  silk,  and  there  is  a  frame 
compartment  reaching  almost  to  the 
bottom.  Platinum  grey  is  a  favorite 
shade  with  black  and  navy. 

A  pink  middy  of  crepe  de  Chine  drew 
some  exclamations  of  delight  from  some 
maidens  fronting  the  window.  It  was 
smocked  at  the  neck,  on  the  sleeves,  and 
at  the  back,  and  had  a  sash  with  silk 
tassels.  And  there  were  pockets,  smart 
looking,  but  useful  as  well. 


THE  TAX  ON  JEWELRY 

ON  April  30  the  government  passed  an 
excise  war  tax  of  10  per  cent,  on  all  im- 
ported jewelry.  This  tax  is  collected  at 
the  port  of  entry,  but  as  the  law  reads 
it  is  collected  only  on  "jewelry  for  the 
adornment  of  the  person."  Therefore, 
parts  used  in  the  making  of  jewelry  by 
the  Canadian  manufacturer  are  not  sub- 
ject to  this  tax  until  the  articles  are 
completed  here.  Naturally  the  govern- 
ment must  collect  the  tax  from  the 
manufacturer  then,  and  he  in  turn  must 
collect  it  from  the  retailer.  This  is  be- 
ing done  bv  adding  it  to  the  foot  of  all 
invoices.  Ultimately  the  consumer  must 
pay  this  tax,  which,  it  is  understood,  is 
the  purpose  intended  by  the  imposing  of 


YOUR   CLERKS   WILL   GAIN 


EFFICIENCY    BY    READING   DRY    GOODS    REVIEW. 


D      Goods  Review 


D  R  E  ss    A  CC  ESSO  R  1  10  S 


the  tax.  This  makes  the  addition  to  the 
original  cost  very  high.  For  instance, 
a    piece   of  jewelry    imported   at    a    price 

o(,  say.  one  dollar,  is  first  subject  to  the 
35    oer   cent,    import    tax,    then    an    addi- 
tional T1.-   per  cent,  war  tax.  making  the 
12%.     On  this  total  amount   the 
tax  of  10  per  cent,  is  placed,  mak- 
ing an  addition  of  14  U   cents.,  or  a  total 
f  $1.56%. 
In  this  instance  the  trade  had  an  ink- 
ling some  thirty  days  previously  of  what 
ming  and  many  retailers  stocked 
up  very  heavily.     Therefore  the  regula- 
tion   includes    that    in    cases    where    the 
stock  amounts  to  more  than  $1,000  worth 
the  tax  shall  be  retroactive,  and  shall  be 
imposed  upon  all  stock  on  hand  on  April 
30    and    upon   that    purchased    since    Oc- 
tober 1.  1917.     The  exemption  of  $1,000 
worth   of   stock   makes  this   part  of  the 
regulation  of  no  concern  to  the  average 
men's   wear   and   other   small   dry   goods 
stores.      Those     carrying     over     $1,000 
worth   of  stock   will,  of  course,  have  to 
comply  with    the    requirements    of     the 
tax. 


LACES  IMPORTANT  FOR  FALL 

"We  have  had  an  excellent  Spring 
selling  of  laces,  though  the  past  couple 
of  weeks  have  been  a  little  slow,"  said 
one  of  the  lace  goods  wholesalers.  Mer- 
chants are  disposing  of  rather  heavy 
stocks  of  almost  all  lines  of  laces  just 
now,  and  wholesalers  and  importers  gen- 
erallv  look  for  a  brisk  business  in 
August  and  September.  "Spring  and 
Summer  selling  is  by  no  means  over  yet, 
of  course,  but  the  sudden  appearance  of 
warm  weather  causing  the  slackening  of 
interest  in  Spring  things  and  enquiries 
for  hot  weather  merchandise  has  caused  a 
temporary  lull.  When  merchants  do  not 
turn  over  their  Spring  stocks  owing  to 
cool  weather  and  then  have  to  plunge  into 
hot  weather  goods,  they  are  not  so  keen 
about  buying  anything,"  remarked  the 
same  gentleman. 

Everything  points,  however,  to  a  real- 
ly big  demand  for  laces,  especially  gui- 
pures and  net  laces  with  guipure  edges 
for  Fall.  Fashions  are  turning  from  the 
strictly  plain  to  daintier,  more  delicate 
and  "feminine"  apparel  for  later  Sum- 
mer and  Fall,  if  one  is  to  judge  by  the 
type  of  dinner,  dance  and  house  frock 
which  is  featured  in  the  large  stores 
everywhere  at  present. 

So  far  this  firm  has  not  had  to  change 
its  source  of  supplies  but  expects  that  so 
far  as  England  is  concerned  foods  for 
1919  will  be  a  big  problem.  Deliveries 
are  very  bad  and  there  is  serious  talk  of 
"cotton  rations"  over  there,  which  if  put 
into  effect  will  affect  the  lace  industry 
very  materially.  Qualities  made  in  the 
United  States  in  both  lace  and  embroid- 
eries have  improved  most  remarkably 
during  the  past  fifteen  months. 
Lace  for  Millinery 

An  unusually  large  number  of  the 
sheer  hats  for  Slidsummer  too  are  beini' 
made  entirely  of  lace  of  the  two  kinds 
mentioned  above,  or  of  these  combined 
with  the  silky  mohair  or  Leghorn  straws. 


One  hat  at  Eaton's  made  of  hand  thread- 
ed net  lace  on  a  tulle  foundation  with 
just  a  couple  of  bands  of  narrow  ribbon 
and  some  French  flowers  and  foliage  was 
priced  at  $40.  The  machine  laces  may 
be  made  to  give  almost  as  dainty  an  ef- 
fect at  much  less  cost  of  course. 

One  wholesaler  showed  DRY  GOODS 
REVIEW  some  very  pretty  lace  for  mil- 
linery purposes  in  7-inch  width  in  rather 


A  Youthful  Frock 

This  captivating  frock  for  Misses  is  made 
of  plaid  taffeta  in  navy  blue  and  white.  The 
collar  vestee  and  deep  cuffs  are  of  white 
washable  satin  and  the  belt  is  finished  with 
large    buttons    and    bound    buttonholes. 

coarse  hexagon  silk  mesh  with  a  thread 
pattern  in  fine  gold  or  silver  thread. 

Valenciennes  laces  have  had  rather 
good  demand  and  torchons,  shadow  laces, 
filets,  camisole  laces  of  several  styles  are 
all  popular. 

Embroideries  seem  to  have  given  way 
somewhat  to  laces.  The  scarcity  of  Euro- 
pean goods  may  have  tended  to  decrease 
interest  in  them  but  the  fact  that  good 
qualities  have  been  more  difficult  to  se- 
cure in  embroideries  than  in  laces  no  mat- 
ter from  whence  they  came  has  made  the 


selling  of  laces  perhaps  a  little  easier. 
Then,  too,  laces  seem  to  meet  with  more 
approval  for  underwear  when  sheer 
frocks  and  blouses  are  in  vogue.  Prices 
of  embroideries  have  not  decreased  with 
supplies  of  course.  Domestic  manufac- 
tures are  vastly  improved  during  the 
past  fifteen  months  in  both  embroideries 
and  laces  and  there  is  great  expectation 
for  the  future  of  these  lines  in  the  United 
States.  At  present,  however,  those  who 
have  stocks  of  European  goods  on  their 
shelves  consider  themselves  fortunate 
and  are  keenly  interested  in  what  the 
Fall  trade  promises. 


NEW  THINGS  IN  THE  TORONTO 
STORES 

Jewelry  whose  main  essential  is  a 
brilliant  red  touch  is  featured  at  Eaton's 
under  the  name  of  "Cherry  Red"  and  at 
Simpson's  under  "Wilson  Red."  Both 
term  it  "New  York's  latest  fad."  Solid 
red  "stones"  are  set  in  bronzed  metal 
in  conventional  designs  and  designs  sug- 
gesting the  cherry  branches,  etc.  Scar- 
let beads  are  also  shown. 

A  blouse  in  Holt,  Renfrew's  window 
attracted  much  attention  on  the  holiday. 
It  was  of  ivory  georgette  with  round 
neck  in  front  and  a  two-inch  yoke  slight- 
ly round,  at  the  back,  from  which  was 
suspended  a  gathered  "collar"  which 
hung  below  the  waistline.  It  was  fin- 
ished with  a  two-inch  hem-stitched  hem. 
At  the  same  store  were  white  silk  gloves 
having  two  half-inch  bands  of  grey 
around  the  wrists  and  the  points  in  grey 
to  match. 


WEEKLY  HALF   HOLIDAYS 

(Continued  from  page  111.) 

YARMOUTH  —  Friday      afternoon,      at 
12.30,  May,  June,  July,  August  and 
September. 
PRINCE  EDWARD  ISLAND 

CHARLOTTETOWN— Wednesday  after- 
noon, 1  p.m.,  July  and  August. 

KENSINGTON— No  half  holiday.  Stores 
close  at  7  p.m.,  except  Saturday. 

O'LEARY— No  half  holiday.     Close  at  6 
p.m.,   except  Saturday. 

SUMMERSIDE— Wednesday,     1    o'clock 
p.m.,  July,  August,  and  September. 


DAVID  HICKS  MINAKER 

THE  death  occurred  at  Cobourg,  Ont., 
on  June  5th,  of  Mr.  David  Hicks  Minaker. 
He  was  85  years  of  age  and  aighly  re- 
spected as  one  of  the  town's  oldest  citi- 
zens. Mr.  Minaker  had  lived  retired  for 
several  years  but  had  been  a  councillor 
for  twelve  years  and  later  township  clerk 
for  twenty-five  years.  With  his  brother, 
the  late  Calvin  Minaker,  he  had  conducted 
a  prosperous  dry  goods  and  men's  fur- 
nishings business.  In  his  earlier  days 
Mr.  Minaker  served  with  the  Cobourg 
Heavy  Battery,  of  which  he  was  one  of 
the  organizers,  in  the  Fenian  Raid.  He 
is  survived  by  his  wife  and  five 
ters. 


Premier  Ready-to-Wear,  women's 
clothing,  Ottawa,  Ont.,  has  discontinued 
business. 


TO    INCREASE    THE    EFFICIENCY    OF    YOUR    STAFF    IS    AN    IMPORTANT    WAR 


DITY. 


WHERE  VVEELKY  HALF  HOLIDAYS  ARE  HELD 

Days  on  Which  Stores  Are  Closed  in  Various  Centres  of  the  Different  Provinces  of 

the  Dominion,  Also  Some  Information  as  to  the  Evening  Closing  of  These 

Stores— A  List  Collected  For  the  Benefit  of  Travelers 


WITH  a  view  of  eliminating  waste 
effort  on  the  part  of  travelers  in 
calling-  at  towns  on  days  when 
the  stores  are  closed,  a  waste  that  can  be 
ill  afforded  in  these  days  of  short  staffs 
and  limited  train  service,  DRY  GOODS 
REVIEW  is  publishing  herewith  a  list 
of  towns  where  half  holidays  are  in 
force,  and  also  the  evenings  on  which 
the  stores  of  the  place  are  closed.  An 
elaboration  of  this  list  will  appear  in 
next  month's  issue. 

The  list  at  present  is  as  follows: 

BRITISH  COLUMBIA 

CRANBROOK—  Wednesday    afternoon, 

from  12  noon. 
KELOWNA— Thursday  afternoon,  from 

12  noon. 
NELSON — Wednesday   afternoon,    from 

1    p.m. 
REVELSTOKE— Wednesday     afternoon, 

from  1  p.m. 
VERNON— Thursday  afternoon,  from  12 

noon. 

ALBERTA 
CALGARY— Wednesday  afternoon,  at  1 

p.m.     Some    stores     close     Saturday 

afternoon. 
LETHBRIDGE— Wednesday     afternoon, 

at  1   p.m. 
MEDICINE  HAT— Wednesday  afternoon 

at   1    p.m. 
PINCHER    CREEK— No    half    holiday. 

Stores  close  6.30,  except  Saturday. 
STRATHMORE— Wednesday,      1      p.m., 

May,  June,  July  and  August. 

SASKATCHEWAN 

BATTLEFORD—  Thursday  afternoon, 
from    12    noon. 

HUMBOLDT— Wednesday  afternoon,  1 
o'clock,  June,  July  and  August. 

LUMSDEN— No  half  holiday.  Stores 
close  6  p.,m.  year  round,  except, 
Saturdays. 

MAPLE  CREEK— No  half  holiday. 

MELVILLE— Wednesday  afternoon,  1 
o'clock,  June,  July  and  August. 

MOOSE  JAW— Wednesday  afternoon,  12 
o'clock,  June,  July  and  August. 

REGINA — Wednesday  afternoon,  June, 
July  and  August. 

QU'APELLE— General  stores  all  close 
Thursday  afternoon  from  May  2  to 
August  22,  at  12  o'clock.  Early  clos- 
ing: at  6  p.m.,  except  Saturdays. 

SWIFT  CURRENT— No  half  holiday. 

VANGUARD— No  half  holiday. 

YORKTON— Some  stores  close  at  1 
p.m.,  Wednesday  afternoon,  Summer 
months. 

MANITOBA 

BRANDON— Thursday  afternoon,  from 
12.30  p.m.  during  July  and   August. 

DELORAINE— Friday  afternoon,  Sum- 
mer months. 

NEEPAWA— Wednesday  afternoon,  May 
29  to  August  21. 

PORTAGE  LA  PRAIRIE— No  half  holi- 


day.     Stores   close   6     p.m.,    except 
Saturday. 
SOURIS — Thursday     afternoon,     during 
June,  July  and  August. 

ONTARIO 

ACTON— Wednesday,     at     12.30     p.m., 

Summer  months. 
ARNPRIOR— No  half  holiday.    Close  at 

6  p.m.,  except  Saturday  from  October 
to  April  1.  Open  Tuesday  evening, 
from  April  to  October  1. 

AMHERSTBURG— Thursday  half  holi- 
day. Close  6  p.m.,  except  on  the  5th 
and  20th  of  the  month. 

ALEXANDRIA— No  half  holiday.  Close 
6.30  p.m.  during  June,  July  and  Aug- 
ust, on  Monday,  Wednesday  and  Fri- 
day. Close  8  p.m.  on  Tuesday  and 
Thursday.  Other  months  stores 
close  at  8  p.m.  except  Saturday. 

AYLMER — Wednesday  afternoon,  from 
12  noon  during  June,  July  and  Aug- 
ust. 

AURORA — Wednesday  afternoon,  from 
12  noon. 

ALMONTE— No  half  holiday. 

BELLEVILLE—  Wednesday  afternoon. 
Close  5.30  p.m.  except  Saturday. 

BURKS  FALLS — Thursday  afternoon. 
Close  6  p.m.,  except  Saturday. 

BURLINGTON— Close  at  8  p.m.,  except 
Saturday. 

BETHANY— No  half  holiday.  Close  6 
p.m.  except  Tuesday,  Thursday  and 
Saturday. 

BRAMPTON— No  half  holiday.  Close  6 
p.m.   in  evenings. 

RRANTFORD— No  half  holiday. 

BLENHEIM—  Wednesday  afternoon, 
from  12  noon. 

BOBCAYGEON— No  half  holiday.  Close 

7  p.m.  in  evenings  on  Monday,  Wed- 
nesday and  Friday. 

BALA— No  half  holiday. 

BARRIE — Wednesday  afternoon,  from  1 
p.m.  during  July  and   August. 

COLLINGWOOD— No  half  holiday. 
Close   6   p.m.,  except   Saturdays. 

CORNWALL— No  half  holiday.  Close  6 
p.m..  on  Monday,  Wednesday  and 
Friday. 

CHATHAM— Thursday  afternoon,  at 
12.30  o.m..  during  June,  July  and 
August.  Close  6  p.m.,  except  Sat- 
urday. 

CAMPBELLFORD—  Friday  afternoon, 
at  12  30  p.m.  Close  6  p.m.,  except 
Wednesday    and    Saturday. 

CAMPBELLVILLE— Close  Wednesday 
at  12.30  p.m.  during  July  and  Aug- 
ust 

CLINTON— Wednesday  afternoon,  at  1 
o.m.    Close  6  n.m.,  except  Saturday. 

CANNINGTON— Wednesday  afternoon, 
at  12  noon,  from  June  to  August. 
Close  6  p.m.  on  Tuesday,  Thursday 
and   Saturday  during  Summer. 

COBOURG — Wednesday  afternoon,  at 
12  30  p.m.  Close  6  p.m.,  except  Sat- 
urday. 


CHAPLEAU—  Wednesday  afternoon, 
from  1  p.m. 

COPPERCLIFF— Wednesday  afternoon, 
during  June,  July  and  August. 

DRAYTON— Thursday  afternoon.  Close 
6  p.m.,  except  Wednesday  and  Satur- 
day. 

DRYDEN— Thursday,  12.30,  May,  June, 
July,  August,  September. 

DUNNVILLE— Wednesday  at  1  p.m., 
during  May,  June,  July  and  August. 
Close  6  p.m.,  except  Saturday. 

DRESDEN— No  half  holiday.  Close  6 
p.m.  on  Monday,  Wednesday  and 
Friday. 

DESERONTO— Wednesday  afternoon  at 
12  p.m.  Close  6.15  p.m.,  except  Mon- 
day and  Saturday. 

EXETER— Wednesday  half  holiday  dur- 
ing July  and  August.  Close  6  p.m. 
except  Saturdays. 

ELORA— Wednesday  half  holiday.  Close 
6  p.m.,  except  Saturday. 

ELMIRA— No  half  holiday.  Close  6.15 
p.m.,  except  Saturdays  and  evenings 
before  holidays. 

ENGLEHART— No  holidays.  Close  7 
p.m.  on  Monday,  Wednesday  and  Fri- 
day. 

FLESHERTON— No  half  holiday.  Close 
6  p.m.,  except  Wednesday  and  Sat- 
urdays. 

FENELON  FALLS— Wednesday  after- 
noon at  12  p.m.  Close  7  p.m.,  except 
Saturdays. 

GRIMSBY— No  half  holiday.  Close  6  p.m. 
except  Saturday.  Stores  with  men's 
furnishings  department  remain  open 
on  half  holidays  and  evenings. 

GEORGETOWN— Thursday  afternoon, 
at  1  p.m.,  from  May  to  August.  Close 
6  p.m.,  except  Wednesday  and  Sat- 
urday. 

GALT— Wednesday  afternoon,  at  12.30 
p.m.  Close  at  6  p.m.,  except  Satur- 
day. 

GUELPH — Wednesday  afternoon,  from 
June  to  August.  Close  at  6  p.m., 
except  Saturday. 

HAGERSVILLE— Thursday  half  holiday. 
Evenings  at  6  p.m.,  except  Wednes- 
day and  Saturday. 

HARRISTON  —  Thursday  afternoon, 
Summer  months. 

HESPELER— Wednesday  afternoon  at  1 
p.m.  Close  6.30,  except  Friday  and 
Saturday. 

HENSALL— No  holiday.  Close  6  p.m.  on 
Monday,  Wednesday  and  Friday. 

HAMILTON— No  holiday.  Close  6  p.m. 
in  evenings. 

INGERSOLL— Wednesday  afternoon  at 
12.30  p.m.  Close  6  p.m.,  except  Sat- 
urday. 

JARVIS — Thursday  afternoon  at  12  noon 
from  June  to  September.  Close  6 
p.m.,  except  Wednesday  and  Satur- 
day. 

KITCHENER— Wednesday  afternoon,  at 
12.30   p.m.   during  June,    July    and 
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August.    Close  6.15  p.m.,  except  Sat- 
ardaj  s, 
KINCARDINE—  Thursday      afternoon, 
from   May  to  September,  at   1   p.m. 
Close  6.30  p.m. 
l.AKEFIELD — Wednesday  afternoon,  at 
12.30  p.m..  from  June  to  September. 
Close  6  p.m.  on  Monday  and  Friday. 
LITTLE   CURRENT—  No  half  holidays. 
Close  6  p.m.  on  Tuesday  and  Thurs- 
day. 
LINDSAY— Wednesday  afternoon,  12.30, 

Summer  months. 
LONDON — Wednesday    afternoon    at    1 
p.m.    Close  6  p.m.,  except  Saturday. 
MIDLAND— No   half   holiday.     Close     6 

p.m.,  except  Saturdays. 
MITCHELL— Close  6  p.m.,  except  Satur- 
day.    Some  stores  close  Wednesday 
at    12.30   p.m. 
NEWMARKET— Wednesday    half    holi- 
day.    Evenings,  close  6  p.m.,  except 
Saturday. 
NIAGARA     FALLS— Nothing     definite 

yet  decided. 
NORTH      BAY— Wednesday     afternoon 
during-  June,  July  and  August.  Close 
6  p.m.,  except  Saturdays. 
NORWICH— Wednesday  afternoon  at  12 
noon,  from  May  to  September.  Close 
6  p.m.,  except  Saturday. 
NEW  HAMBURG— No  holiday.    Close  6 

p.m.  in  evenings,  except  Saturday. 
ORONO — Close  all  day  Wednesday. 
OWEN   SOUND— Wednesday  afternoon, 
at  12.30  p.m.,  during  July  and  Aug- 
ust.    Evenings  at  6  p.m. 
ORANGEVILLE— Wednesday  afternoon 
at     12   p.m.,    during    four    Summer 
months.     Close  6  p.m.,  except  Satur- 
day. 
OIL      SPRINGS — Thursday      afternoon 
during  June,  July  and  August.  Even- 
ings   at   6   p.m.,   except   Wednesday 
and  Saturday. 
OSHAWA — Wednesday  afternoon    at    1 
p.m.,  from  June  to  September.  Close 
6.30  p.m.  in  evenings  except  Satur- 
day. 
ORILLIA — Close  5  p.m.  evenings,  except 

Saturday. 
PEMBROKE— No  half  holiday.      Stores 

close  at  6  p.m.,  except  Saturday. 
PORT  ROWAN— Thursday  afternoon,  at 
12  p.m.  Close  6  p.m.,  except  Wednes- 
day and  Saturday. 
PORT   DOVER— Thursday  afternoon   at 
12.30  p.m.   Close  6  p.m.,  except  Wed- 
nesday and  Saturday. 
PARIS — Wednesday  afternoon  at  1  p.m. 
during  June,  July  and  August.  Close 
6  p.m.,  except  Friday  and  Saturday. 
PRESTON— Wednesday    afternoon  at   1 
p.m.   Close  7  p.m.,  except  Friday  and 
Saturday. 
PORT  ARTHUR— No  holiday.    Close   at 

6  p.m.,  except  Saturday. 
PORT   ELGIN— Thursday  afternoon,   at 
12.30  p.m.   Close  6  p.m.,  except  Wed- 
nesday and  Saturday. 
PETROLEA—  Wednesday        afternoon. 

Close  6  p.m.,  except  Saturday. 
PRESTON— Wednesday  afternoon,  from 
May  to  September,  at  12.30  p.m. 
Evening  closing  at  7  p.m.  Monday, 
Tuesday  and  Thursday. 
PETERBORO— Thursday  afternoon,  at 
12.30  p.m.  Close  at  5  p.m.,  except 
Saturdays. 


PT.  COLBORNE— Wednesday  afternoon, 
from    June    to    August.     Close   6.30 
p.m.,  except  Saturday. 
PT.  HOPE— Wednesday  afternoon,  from 
June  to  October.    Close  6  p.m.,  ex- 
cept Saturday. 
PT.   PERRY— Wednesday  afternoon,    at 
12   noon,   during    July    and   August. 
Close  6  p.m.,  except  Saturday. 
PALMERSTON—  Thursday      afternoon 
during  June,  July  and  August.   Close 
at  6  p.m.  except  Saturday. 
RIPLEY— Thursday  half  holiday.     Close 
6  p.m.,  except  Wednesday,  Saturday 
and   evenings   before  holidays. 
RIDGETOWN—  Wednesday      afternoon. 
Early    closing    on    evenings,    except 
Tuesday  and   Saturday. 
RICHMOND    HILL— No    half     holiday. 
Close  Monday  and  Wednesday  at  6, 
Tuesday,  Thursday  and  Friday  at  9. 
Saturday,  10.30. 
SUNDERLAND— No  half  holiday.      No 

early  closing  in  evenings. 
ST.     CATHARINES— Wednesday      half 
holiday    during    July    and    August. 
Some   close   also   during    June    and 
September. 
SWANSEA —    Wednesday        afternoon. 
Close  8  p.m.  in  evenings,  except  Sat- 
urday. 
SEAFORTH— Wednesday    afternoon,   at 
12.30    p.m.,   during  June,  July    and 
August.     Close  6  p:m.,  except  Satur- 
day. 
SARNIA — Wednesday     afternoon    at    1 
p.m.     Close  6  p.m.,  except  Saturday. 
STRATHROY— Wednesday      afternoon, 
for  four  months.     Close  6  p.m.,  ex- 
cept Saturday. 
SHELBURNE—  Thursday       afternoon, 
from   June   to   September.     Close  6 
p.m.,  except  Saturday. 
STRATFORD— No  holiday.   Close  6  p.m., 
except    Saturdays    and    before    holi- 
days. 
ST.  THOMAS— Wednesday,  1  p.m.,  Sum- 
mer months. 
TILBURY— Thursday     afternoon,    from 
June  1  to  September  17.  Close  6  p.m. 
except  Wednesday  and  Saturday. 
TILLSONBURG— Wednesday  afternoon. 

Close  6  p.m.  in  evenings. 
TRENTON— Wednesday,  12  noon,  Sum- 
mer months. 
TWEED— Wednesday  afternoon  at  12.30 
p.m.,  from  June  to  August.    Close  7 
p.m.,  except  Tuesday,  Thursday  and 
Saturday. 
UXBRIDGE— Close  6  p.m.,  except  Satur- 
day. 
WATERLOO— Wednesday    half    holiday 
during  June,  July,  August  and  Sep- 
tember.   Close  7  p.m.,  except  Satur- 
days. 
WELLAND— Wednesday     half     holiday 
during  June,  July,  August  and  Sep- 
tember.   Close  6  p.m.,  except  Satur- 
days. 
WROXETER— No   half  holiday.      Close 

7  p.m.  on  Tuesday  evenings. 
WINDSOR— No    half    holiday.    Close   6 

p  m..  excent  Saturdays. 
WIARTON— No   half   holiday.     Close    6 

p.m..  except  Saturdays. 
WALLACEBURG— Close     Thursday     at 
12  noon.    Close  6  p.m.,  except  Wed- 
nesday and  Saturday. 
WALKERTON— No  half  holidav 


WINCHESTER— No  half  holiday.    Close 
6  p.m.  on   Monday,  Wednesday  and 
Friday. 
WATFORD—    Wednesday        afternoon. 

Close  6  p.m.,  except  Saturday. 
WATERLOO— Wednesday  afternoon    at 
12.30   p.m.,   from    June    to   August. 
Close  6.15  p.m.,  except  Saturday. 
QUEBEC 
COOKSHIRE— No  half  holiday. 
COWANSVILLE— No  half  holidav. 
COATICOOK— No  half  holiday. 
GRANBY— No  half  holiday. 
HULL — Evening  closing   at    6    p.m.,    on 

Monday,  Tuesday  and  Friday. 
HUNTINGDON— No  half  holiday. 
LAKE  MEGANTIC— No  half  holiday. 
LACHUTE— No   half  holiday. 
MANIWAKI — Evening  closing  at  6  p.m., 
except   Saturday.    No   half    holiday. 
QUEBEC— No  half  holiday. 
RICHMOND— No  half  holiday. 
SUTTON— No  half  holiday. 
SCOTTSTOWN— No  half  holiday. 
ST.  CHRYSOSTOME— No  half  holiday. 
THREE  RIVERS— No  half  holiday. 
VICTORIAVILUE— No  half  holiday. 
WATERLOO— No  half  holiday. 

NEW  BRUNSWICK 
EDMUNSTEN— No  half  holiday.  Stores 
close  Thursday  and  Friday  at  6  p.m. 
FREDERICTON  —  Thursday     afternoon 

from  1  p.m.,  July  and  August. 
MONCTON— No    half    holiday.      Stores 
close   Tuesday    and    Thursday,   at   6 
o'clock;     Monday,     Wednesday    and 
Friday,  at  8  to  9;  Saturday,  11. 
SUSSEX— No  holiday. 
CHATHAM— No  holiday.     Evening  clos- 
ing at  6  p.m.  except  Saturday. 
PETITCODIAC— No   holiday. 
ST.  JOHN— Saturday  afternoon  from   1 
p.m. 

NOVA  SCOTIA 
ANNAPOLIS— Wednesday  afternoon,  at 

1  p.m.,  June,  July  and  August. 
ANTIGONISH— Not    definitely    decided. 
Last  year  stores  closed  Thursday  at 
1  p.m.,  July  and  August. 
DIGBY— Half  holiday,  Thursday,  1  p.m., 

Summer  months. 
GLACE    BAY— Dominion    Coal    Co.   and 
Co-operative  Store  only  close  Wed- 
nesday at  1  p.m.,  Summer  months. 
HALIFAX— Some  close  Saturday  after- 
noon, Summer  months. 
LUNENBURG  —  Friday     afternoon,     1 

p.m.,  Summer  months. 
NEW     GLASGOW— Wednesday     after- 
noon, 12  noon,  Summer  months. 
SACKVILLE— Thursday,      p.m.,      June, 

July  and  August. 
SHELBURNE— No  half  holiday.     Early 
closing      Tuesday,      Thursday      and 
Saturday. 
SPRINGHILL— Wednesday  afternoon  at 
12  noon.     Close  6  p.m.  on  Tuesday, 
Thursday  and  Friday. 
SYDNEY— No     half     holiday.        Stores 

close  6  p.m. 
SYDNEY     MINES— Wednesday     after- 
noon   at   1    o'clock    throughout    the 
year,  except  Dec.  15  to  Jan.  1. 
TRURO— Wednesday     afternoon,     June, 

July  and  August. 
WINDSOR— Thursday,     12    noon,    June, 
July,  August  and  September. 
(Continued  on  page  109.) 
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RAYNSTER  "KAPEKOTES" 


Two  smart  effects  that  are  being  shown  in  our  "Dominion 
Raynster"  line  this  Spring.  These  high-class  garments 
have  a  distinctive  mark  of  excellence  that  will  please  the 
most  critical  taste. 


Kapekote    (with    Flood) 


Write  in  our  nearest  branch  for 
particulars  as  to  cloths  and  i>r'><-<  .<. 

Canadian  Consolidated  Rubber  Co., 

Limited 
Head  Office:  MONTREAL 


Branches  at  Halifax,  St.  John,  Quebec,  Ottawa,  Toronto,  Hamilton, 
London,  Kitchener,  North  Bay,  Fort  William,  Winnipeg,  Brandon,  Regina, 
Saskatoon,    Edmonton,    Calgary,    Lethbridge,    Vancouver    and    Victoria. 


DOMINION  RAYNSTERS  ARE  MADE  IN  CANADA 
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Embroidery 
and  Crochet 
Cottons 


Made  in  Canada 


Spun  from  the  best  Sea  Island  yarn  with  an 
unusually  smooth,  uniform  and  even  twist — 
highly  mercerized — brilliant  and  of  silky 
lustre. 

B.P.C.  Embroidery  and  Crochet  Cottons  have 
easy-working     quality — adaptable     to     every 
requirement — a  size  and  color  for  every  pur- 
pose— a  white  that  is  white — colors  that  are 
<\       fast  and  durable.     Guaranteed  to 

wear  and  wear,  wash  and  wash. 

We  have  a  color  card  for  you.    A 

post  card  will  bring  it. 


We  make  Silk  Thread*,  Merc 
Th  reads— Silk  Ribbons— Br 
Bindings  and  Xredlcrraft  N, 


'ized  Cotton 
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W e  Have  W hat  You 

Require  in  Clotns 

Foreseeing  the  shortage  in  woollens  that  was  bound  to 
occur,  we  laid  in  an  enormous  stock  of  all  the  latest  ladies' 
and  gentlemen's  fabrics,  in  the  newest  shades  and  designs, 
in  "ALL-WOOL"  cloths.  They  are  now  in  stock  in  our 
warehouse  and  we  respectfully  solicit  your  inspection. 

FUR  FABRICS  and  PLUSHES  will  be  the  rage  for  good 
dressers  this  Fall.  Our  assortment  of  these  cloths  as  well  as 
all  the  newest  fur  trimmings,  is  the  largest  in  Canada.  Our 
travellers  are  now  showing  these  goods  for  immediate  de- 
livery, and  samples  will  be  sent  on  request  from  our  Mail 
Order  Department. 

Our  LINING  and  CANVAS  stock  is  complete.  The  prices 
are  very  attractive,  as  all  goods  were  purchased  in  1916. 

Swiss  Embroideries 

W7//  Be  Scarce  ror  Spring,  1919 

See  our  range — W e  have  a  most  complete  stock 

Our  SILK  DEPT.  has  a  well  assorted  stock  of  colored  and 
black  silks  for  Fall  requirements,  including: — 


Charmeuse 

Duchesse 

Mess  alines 

Poplins 

Linings 

Crepe  de  Chines 

Moire 

Peau  de  Soie 

Taffetas 

Fancies,  etc. 

ALSO 

Silk  Velvets 

Chiffon  Velours 

Plush 

Corduroys 

Velveteens 

GREENSHIELDS  LIMITED 

17  VICTORIA  SQUARE  MONTREAL 

"Everything   in    'Dry    Goods" 

ENCOURAGE     YOUR     EMPLOYEES     TO     READ     DRY     GOODS     REVIEW     EVERY     MONTH. 


DRY    (iOODS    REVIEW 
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Novelties  in  Made  up  Goods  :- 
Lace  Cushion  Covers. 
Chair  Backs,  ChesterFields, 
Runners  &? 

Here  are  a  few  illustrations . 
In  LACES  we  have 
thousands  oF  Designs. 
Write  For  Samples  of 
what  you  require  . 
Give  Trade  References. 

WHOLESALE  ONLY. 
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Kreij?  |     NOTTINGHAM,  ENGLAND.     Fmoxtreal. 


Telephone 


}  5703  Nottingham. 


PKY     GOODS    REVIEW 


Our  Stock  of  Dry  Goods  for 
Fall  is  Now  at  its  Best 

The  wise  man  will  not  hesitate 
longer  about  completing  his 
buying  for  Fall,  in  every  detail. 

Come  and  see  us  during  the 
quiet  season,  thereby  posting 
yourself  on  the  latest  Dry 
Goods  news  and  securing  an 
opportunity  to  fill  in  all  lines 
for  your  Fall  trade. 

We  take  pride  in  keeping  our 
stock  one  of  the  best  assorted 
in  Canada. 


John  M.  Garland,  Son  &  Co.,  Ltd. 

OTTAWA  -  -  CANADA 

WHOLESALE  GENERAL  DRY  GOODS 


SEE    THAT    THE    HEADS    OF    DEPARTMENTS    IN     VOI'R    STOKE    READ    DRY    GOODS    REVIEW. 


DRY    GOODS    REVIEW 


Tailors'  Linings 


BRANDED 


ARE     SUPER-STANDARDISED     QUALITY 

"THE   BEST  IN  THE  WORLD" 

and  have  a  definite  meaning  in  the  minds  of  a  constantly 
increasing  number  of  clothing  manufacturers  and  tailors. 
They    mean    a   material    perfectly    manufactured   and   stand   for 


DURABILITY 


There  is  indisputable  evidence  that  clothing  manufacturers  and  tailors 
arc  quite  willing  to  pay  for  these  high-grade  materials  because  they 
know  the    recollection    of   quality   remains  after  the  price   is  forgotten. 


I      Stamped   "SPERO"   MAKE   on  selvedge 


Richard    Haworth    and    Company    Limited 

M  A N C  H  E ST K  R,     ENGLA N 1 ) 


MONTREAL 

A.  B.  COUCH 

«3St.  Sacrament  St 


TORONTO 

J.  FOLEY 

14  Ma 


WINNIPEG 

S.  M.  CAMPBELL 
Bldgs.  400  Hammond  Bldgs 


VANCOUVER 

J.   K.  MacFARLANE 

506  Mercantile  Bldgs 


THE  BETTER  POSTED  YOUR  STAFF  BECOMES  THE  MORE  SALES  THEY  WILL  MAKE. 


DRY     GOODS    REVIEW 


TO  THE  TRADE  JULY,  1918 

AN 

ANNOUNCEMENT 

TO 

OUR  CUSTOMERS 

IN 

General  Dry  Goods 

Men's  Furnishings  and 

House  Furnishings 

Fall  shipments  are  now  arriving  daily.  Orders  already 
placed  with  us  will  be  filled  as  goods  arrive  and  the 
balance,  if  any,  will  be  sold  without  an  attempt  at 
profiteering.  Some  lines  are  already  out  of  the  market, 
more  are  likely  to  follow  and  those  obtainable  will  be 
at  a  considerable  advance  in  price.  We  therefore  sug- 
gest to  those  who  have  not  yet  placed  their  FALL 
ORDKRS  with  us  to  do  so  at  once  either  by  visiting 
our  warehouse  or  by  letter  order. 

Many  of  our  travellers  are  now  on  their  Summer  vaca- 
tion and  before  they  again  have  the  pleasure  of  calling 
upon  you,  our  stock,  in  all  probability,  will  be  greatly 
reduced  and  an  undoubted  advance  in  price  by  manu- 
facturers for  repeat  orders. 

"A  Stitch  in  Time  Saves  Nine" 

JOHN  MACDONALD  &  CO.,  LIMITED 

TORONTO 

THE    INFORMATION    ABOUT   CHANGING    STYLES    AND    FASHIONS    WILL    INTEREST    CLERKS. 


DRY    GOODS    REVIEW 


ARTICLES    ON    SALESMANSHIP    WILL    INTEREST    ALL    THE    MEMBERS    OF    YOUR    STAFF. 


nl;Y    GOODS    REVIEW 
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Stocked  by  all  leading 

Storekeepers, 

Drapers,  etc.,  etc. 


YOUR    CLERKS    WILL    BE    INTERESTED    IN    THE 


DRY    GOODS    REVIEW 
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Gait  Automobile  Robes 

— Serviceable  and  of  Pleasing 
Design. 


An  exceptionally  desirable 
choice  of  "quality"  motor  Rugs 
in  Patterns  which  are  pleasing 
and  new. 

These  Rugs  cannot  be  equalled 
within  our  price  range.  We  ad- 
vise you  to  see  them  early  —  in 
time  for  the  Fall  demand  which 
usually  begins  about  the  latter 
part  of  this  month.  Any  style 
rubber  interlined  if  desired. 


A  complete  line  of  Novelty  Towels 

Staple    Towels,    Wash   Cloths   and    Terry   Cloth 

Gait  Towels  are  sold  throughout 
Canada  by  the  largest  and  most  ex- 
acting buyers. 

They  are  sold  direct  from  factory 
to  dealer.  Everyone  is  a  reputa- 
tion builder  and  the  quality  shows 
where  it  counts  most — in  your 
customer's  home. 

Our  traveller  will  show  you  both 
lines  or  if  you  write,  we  will  be 
pleased  to  send  you  samples  and 
prices. 

GALT    ROBE    COMPANY 

GALT,   ONTARIO 
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77ie   Original  "Two   Boys"  Sheets 


Decidedly  better  than  most  makes 
RIGG'S  SHEETS  and  SHEETINGS 

are  the  standard  by  which  London's  exclusive  houses 
judge  sheet  value.  Outstanding  merit  has  so  increased 
demand  that  we  are  rationing  our  customers  to  ensure 
fair  treatment  for  everyone.  We  will  record  YOUR 
requirements  for  attention  as  soon  as  possible. 

Sole  Manufacturers 

RIGG  BROTHERS,  Ltd. 

Spinners  and  Manufacturers  since  1836 
6  Mosley  Street     -    MANCHESTER 

Cabl  s :  RIGG  BROTHERS,  MANCHESTER 


Made  of 
Purest 
C  o  1 1  on 


IHEIW! 

of  known  quality 


Entirely 
Free  o  f 
Fillings 


CLERKS    POSTED    ON    MARKET    CONDITIONS    CAN    EXPLAIN    WHY    PRICES    ARE    SO    HKJH. 
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When  buying  Cotton  and  Lisle 
Thread  Hosiery  ask  for 

HAWLEYS 
"HYGIENIC  BLACK 

There  is  no  better 
Dye  in  the  World. 

Every  Pair 

Warranted  Fast 
to  Wishing,  Hard  Wear 
and  Perspiration. 

Works  -  Hinckley,  England. 
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The  strength  and  beauty  of  B.  D.  A.  Mohair 
designate  it  the  ideal  fabric  for  woman's 
work  or  recreation. 

B.  D.  A.  Mohair  defies  dust,  repels  damp- 
ness and  resists  wrinkles.  Its  lustre  and  tex- 
ture lend  the  attractiveness  that  modish  at- 
tire demands. 

Show  B.  D.  A.  and  satisfy  the  women  of  to- 
day who  want  the  best  material  for  all-'round 
wear— "the  Mohair  of  maximum  merit." 

THE  BRADFORD  DYERS   ASSOCIATION,  LIMITED 

of 
Bradford,   England 


VIlt'R    EMPLOYEES    WILL    BE    GLAD    TO    READ    YOUR    COPY    OF    DRY    GOODS     REVIEW. 


PHY    GOODS    REVIEW 


RIGHT    IN    THE    VAN    OF    DRY    GOODS 

and  every  department  under  a  SPECIALIST 


STORES 


Calicoes,   Flannels,   Blankets 

Linens  and  Towels 

Scotch  and  Soft  Furnishing 

Curtains   and    Curtain    Nets 

Dress  Goods 

Printed  Cottons 

Flannelettes  (Dyed  and  Printed) 

Mantles  and  Costumes 


DEPARTMENTS  — 

Dress  Skirts 

Laces  and  Embroideries 

Handkerchiefs  and  Neckwear 

Ribbons 

Silks  and  Velvets 

Flowers  and  Feathers 

Trimmed  Millinery 

Straws  and  Semi-Trimmed 


Gloves 

Hosiery  and  Woven  Underwear 

Furs  and  Umbrellas 

Haberdashery 

Buttons  and  Trimmings 

Blouses 

Sports  Coats 

Ladies'  and  Children's  Outfitting 


Our  departments  are  as  well  assorted  as  the  present 
conditions  allow,  and  prompt  attention  by  an  experi- 
enced st^flf  may  be  relied  on  for  all  enquiries. 


Cable  Address 
PAWSON  LONDON 


A.B.C.  4th  and  5th  Edition  and  W.U.T. 
Codes  used. 


9.  St. Pauls  Churchyard,  LONDON,  E.C.4 


CUSTOMERS    JUDGE    YOUR    STORE    BY    THE    KNOWLEDGE    AND    EFFICIENCY    OF    THE    STAFF. 
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Cased  or  Baled 

High-Grade  Cotton  Batting 


rice 


Extra  Handsome   77  .      ^     7.. 

Order  Victory — 67  rolls  to  case 

The  Old  Reliable,  North  Star,  Crescent,  Pearl 

will  still  give  far  the  best  value  for  their  price 

and  can  be  had  125, 100,  80,  67,  or  50  rolls  to  bale 

or  case. 

ANY  WHOLESALE  HOUSE 


If  you  wish  to   capture  Western   Business 


You  will  be  well  advised  to  link  up  with  this  live  selling  organization. 
By  sane,  but  no  less  effective  methods,  we  can  obtain,  hold  and  develop 
Western  business  for  reliaible  goods.  Our  record  is  ample  proof  of  this. 
British.  American  or  Canadian  manufacturers  wishing  to  develop  a  profit- 
able Western  business  with  wholesale  or  retail  Dry  Goods,  Men's  or  Women's 
Ready-to-Wear    Trade    should    get    in    touch    with    us    now. 

Get    in 


HANLEY  &  MACKAY  CO. 

407  Hammond  Building,  Winnipeg 


Every  Wholesaler  Should 
Handle  this  Shoe 
because — 


To    fac 


lience  to  dealers,  we  want  every  wholesaler 
is  re  the  distribution  of  the  Mother  Hubbard  Patent  shoe. 
The  obvious  utility  of  the  Mother  Hubbard  Shoe  is  rapidly  making  it  popular  with 
mothers  because  it  Ls  the  snuggest  and  cosiest  protection  for  children  for  driving, 
motoring,    etc.,    for    all   seasons. 

Wholesalers    should    communicate    with    us    at    once    in    order    to    co-operate    for    distri- 
bution   for   this   season's    business. 
Tear   out   this    page   now   and    write   to: — 

J.   PICKLES  Patentee  WINNIPEG 

Manufacturer  and  Distributor 


VOIR    CLERKS    WILL    BE    INTKK'CSTED    IN    THE    SECTION    ON     EQUIPMENT    AND    DISPLAY. 
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The  "DAINTIE"  CAP  SHAPE  NET 


THIS  PATENT  SACHET   (actual  size,  5%   x  9%,  folded)   has 

man\    advantages. 

Each  Net  is  placed  unfolded  on  a  separate  sheet  of  paper,  and 

arranged  in  book  form  (see  illustration). 

The  purchaser  can   see  at  a  glance  without   handling,  that  the 

Net   is  perfect. 

The  Book,  containing  twelve  leaves  (1  doz.  Nets),  forms  a  pretty 

Sachet.     It  is  so  arranged  as  to  keep  the  Nets  in  perfect  shape. 

If  it  is  desired  to  sell  one  Net  separately,  each  leaf  can  be  torn 

off  at   the   perforation   without   disturbing   the  remainder. 


The  Superiority  of  the 
"DAINTIE"  CAP  SHAPE  NET. 

Being  made  the  shape  of  the  head,  it  gently 
clings  to  the  hair  without  untidy  ends. 

It  adapts  itself  to  any  size  or  style  of  coif- 
fure. 

It  is  made  by  hand  from  the  finest  human 
hair. 

It  is  only  necessary  to  use  one  or  two  hair 
pins  to  keep  in  position. 

Every  Net  guaranteed  perfect. 

Although    of   best   quality,    it   is   sold    at   a 
popular  price. 

No.  1.     Size    for    Average    Hair    Dressing. 
Price,  gross  Nets,  $5.60. 

No.  2.     For  Larger  Hair  Dressings. 
Price,  gross  Nets,  $10.20. 

Nets    in     a     Sachet,     twelve  Sachets    in    a    Box. 


&Ze*DafnpeCan  sAape^ex 
on/y  heAaaJnJ£isJ.oriL 


SAMPLE  SACHET  containing  One  Net  each  size  free  on  application. 


ARTISTIC  SHOW 

CARD  ON 

APPLICATION 

*1    Sachet  Closed 


The  "PEANCO"  HAIR  NET 


Each  Net  in  an  ar- 
tistic envelope,  size 
.")!._,  x  Si  ■>  in.,  and 
folded  in  long  tis- 
sue paper  to  pre- 
serve its  shape  and 
condition. 


Nos. 


Long  Shape 


-»HThis  is  a  fac 

simile  of  the  envel 

>e  printed  viole 

i     buff,     Don 

thers  are  genuirn 

ARTISTIC  SHOW 

CARD  ON 

APPLICATION 


in  six  sizes     Prices    $5.10    $6.55     $7.00    $8.75     $12.40  IffiES-iSS 

The  above  two  lines  are  well  advertised  in  Ladies'  Papers  and  Journals,  and  are  obtainable  from  all  Whole- 
sale Houses. 
Manufacturers   and  Suppliers   to    the    WHOLESALE  ONLY. 

PARKER  &  CO.  (London),  Ltd.,  4-5,  Bridgewater  Square 

LONDON,  E.C.  1. 

E.  L.  ROBERTSON,  489  St.  Paul  Street  West,  MONTREAL 


TO    INCREASE    THE    EFFICIENCY    OF    VOIR    STAFF    IS    AN     IMPORTANT    WAR    DUTY. 


DRY    GOODS    REVIEW 


The  McKinley  Edition  of 
Ten-Cent  Music 

will  always  hold  first  place  as  an  Edition  of 
Standard,  Classic  and  Teaching  Music. 

An  established  demand  for  this  line  of  music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Stu 
dent  and  the  Accomplished  Musician. 

It  has  proved  itself,  to  thousands  of  dealers,  to 
be  the  best  foundation  for  a  sheet  music  de- 
partment. 

Every  copy  of  The  McKinley  Edition  sold  means 
a  profit  of  over  150%  to  the  dealer. 
The    McKinley    Edition    (Eevised    for    our    Can- 
adian   Trade)     conforms    in    every    detail    with 
Canadian   copyright  laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Bringer"  is  the  catalogues  bearing  the  dealers' 
imprint  which  are  supplied  with  this  Edition. 
These  catalogues  will  attract  more  customers  to 
your  store  than  any  other  medium  you  could 
employ. 

Write  us  for  Samples  and  Particulars  to-day. 
Also   we   want  you   to   know   our  Jobbing  De- 
partment is  one  of  the  largest  and  most  complete 
in  the  country.    We  can  take  care  of  your  wants 
for  anything  in  Sheet  Music. 

McKINLEY  MUSIC  COMPANY 

The  Largest  "Exclusively  Sheet  Music  House" 

in  the  World. 

CHICAGO:     1501-15    EAST    FIFTY-FIFTH    STREET 
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DRESSINC 

BUCKSHOESI 


SOFTENS 

preserves! 

LEATHER 

"RESTORES' 
COLOR 
LUSTRE 


Bostonian  Cream.  Put  up  in  Brown,  Gray,  Cordo- 
Tan  and  all  the  popular  colors.  The  ideal  cleaner 
for  kid  and  calf,  both  glazed  and  unglazed. 

Nobby  Brown  Paste  for  Brown  shoes,  also  Nobby 
Brown  combination. 

Peerless  Oxblood  combination  for  red  shoes,  also 
Peerless  Oxblood  paste. 

Quick  White  Liquid  Canvas  Dressing. 

Albo  Cake  White  Canvas  Dressing. 

Top-Notch  White  Leather  Dressing. 

Rival  Gloss,  Self-Shining  Dressing. 

Ask  your  dealer  or  write  us  for 


ffhitte, 


more'S  Shoe  Polishes 


For  Ideal  Lingerie 

use 

H0RR0CKSES, 


sheer  NAINSOOKS, 
dainty  embroidery  CAMBRICS, 
fine     MADAPOLAMS, 
reliable     LONGCLOTHS, 

or 
durable  FLANNELETTES. 


In  each  class  "HORROCKSES"  are 
known  as  the  standard  of  excellence. 
See-HORROCKSES-on  the  selvedge. 


Horrockses,  Crewdson  &  Co.,  Ltd.,  Manchester  <fc  London,  England. 

Aeent  for  Canada  : 

John  E.  Ritchie,  591  St.  Catherine  Street  West,  Montreal 


Liddell's  Gold  Medal 

Irish  Linen  of 

Perfect  Finish  and  Quality 


The  careful  housewife  values 
nothing  more  than  her 
linen. 

It  requires  real  quality  to 
pass  her  close  scrutiny. 

Liddell's  "Gold  Medal" 
Linens  in  Irish  Hand  Em- 
broidered Novelties  in  Bed 
Spreads,  Sheets,  Pillow 
Cases,  Baby  Cases,  Doylies, 
Tea  and  Lunch  Sets,  Cosy 
Covers,  Handkerchief  Cases, 
etc. 

R.    H.    COSBIE 

LIMITED 

Irish  Linen  Agency 

22   Wellington  St.  West 

TORONTO 


MANY   SALES   ARE    MISSED    BY   CLERKS    NOT    KNOWING   THE   SELLING    POINTS    OF   GOODS. 


dry   goods   review 


Quick-Action 
Advertising 


Condensed  Ad.  Column 

!&     SS     SS 

2  cents   per  word,  per  insertion. 
Replies  to  Box  Numbers  5  cents. 


SPECIAL  VALUES 

ALL  WOOL 

SERGES 

Bleached  and  Unbleached 

DAMASKS 

Table  Cloths  and  Napkins 
Handkerchiefs,     etc.,    etc. 

C.    E.   Robinson  &   Co. 

Importers  and  Commission  Merchants 

10  Victoria  Street,  Montreal 

Tel.  Uptown  8553 
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TO  WHOM  IT  MAY  CONCERN: 


This  is  to  certify  that  on  June  5th  last 
I  employed  the  E.  &  B.  Sales  Service  for 
the  purpose  of  conducting  for  me  a  ten 
days'  Clearing  Sale. 

I  am  pleased  to  state  that  the  results 
of  this  sale  was  very  gratifying  to  me 
as  they  succeeded  in  selling,  at  a  profit, 
over  $4,000  worth  of  old  stock  that  had 
been  accumulating  for  years  and  which  I 
had    considered    almost    unsalable. 

I  take  great  pleasure  in  recommending 
the  E.  &  B.  Sales  Service  to  any  mer- 
chant who  is  desirous  of  cleaning  up  his 
stock  at  a  profit  to  himself. 

CECIL  A.  CORBETT. 
South    Porcupine,   Ont., 
June  15th,  1918. 


A  CANADIAN  CONCERN 
Keep  your  money  in  Canada 


E.  &  B.  SALES 
SERVICE 

229  College  Street,  Toronto 


The  E.  &  B.  Sales  Service, 

Toronto,  Ont. 
Gentlemen :  — 

Scepticism  in  your  method  of  doing 
business  is  forever  banished  from  my 
mind. 

The  ten  days'  reduction  sale,  conducted 
by  your  Mr.  Beadle,  has  been  eminently 
satisfactory;  not  only  has  the  stock  been 
reduced  at  a  fair  margin,  but  many  un- 
desirable lines  have  been  cleared,  leaving 
the  stock  in  a  healthy  condition.  I  am  a 
BOOSTER  for  your  "service. 
Respectfully   yours, 

(Signed)    ED.   C.   GARBUTT. 
(Dated) 

Picton,  Ont., 

May  4th,  1918. 


CLERKS    POSTED    ON    MARKET    CONDITIONS    CAN    EXPLAIN    WHY    PRICES    ARE    SO    HIGH. 
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We  Are  Ready 
for  Fall 

ith  an  Assortment 
Needed  Lines 
in  Dry  Goods 


We  are  ready  with  asked-for 
styles  and  fabrics  to  provide 
amply  against  all  Fall  and  Winter 
needs. 

Our  travellers  cover  your  territory  thoroughly 
and  systematically,  and  the  slightest  desire  on 
your  part  to  become  acquainted  with  "RACINE 
SERVICE"  will  be  given  immediate  attention. 

Write,  wire,  phone  or  call  upon  us  to  see  samples 
of  our  Fall  line  which  will  surely  please  you  in 
every  way. 

EVERYTHING  IN  DRY  GOODS 
SPECIALISTS  IN  MEN'S  FURNISHINGS. 

ALPHONSE  RACINE,  LIMITED 

60-80  ST.  PAUL  STREET  WEST    -      MONTREAL 


THIS  IS  THE   ANNUAL  FALL  NUMBER;   LET   ALL  YOUR   CLERKS    READ   IT. 


DRY    GOODS    REVIEW 


THE  HOUSE  WITH  THE  STOCK 

"SHEPHERDESS"  HOSIERY 

Racine  s  Hosiery  Department  will 
Supply  You 

— In  Cashmerino  and  Cashmere  Hosiery 
for  LADIES,  CHILDREN,  BOYS  and 
GIRLS,  at  a  Better  Price,  in  a  Better 
Quality,  and  a  Bigger  Range. 

SHEPHERDESS  HOSIERY  offers  retail- 
ing possibilities  which  make  it  a  success- 
ful leading  hosiery  line.  You  can  always 
secure  from  our  large  open  stocks  a  com- 
plete range  for  immediate  delivery. 

ALPHONSE  RACINE,  LIMITED 

"77ie  Staple  Dry  Goods  House  oj  Canada" 
60-82  ST.  PAUL  STREET  WEST,  MONTREAL 

Permanent  Sample  Rooms. 
OTTAWA      QUEBEC      THREE  RIVERS      SHERBROOKE      SYDNEY,  N.S. 

Factories: 
Beaubien  Street,  Montreal  St.  Denis  St.  Hyacinthe 

AFTER    READING    THIS    NUMBER    PASS    VOIR    COPY    ALONG    TO    YOl'R    CLERKS    TO    READ 
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Just  where  do  we  stand? 


CANADIANS  are  beginning  to  wonder  where 
we  stand  with  reference  to  our  place  in  the 
Empire  after  the  war.    Are  we  to  rank  as  full 
partners  in  this  grand,  big,  going  concern?     Are 
we  to  pay  our  share  of  the  upkeep  of  the  navy? 
If  not,  what  is  to  be  our  status? 

Recognizing  the  growing  interest  in  this  problem, 
the  editors  of  MACLEAN'S  decided  to  devote  the 
July  issue  to  Imperial  topics.  It  offers  articles  on 
various  phases  of  our  Imperial  problem — articles 
which  will  have  a  particular  interest  at  this  time 
when  Sir  Robert  Borden  is  in  London  in  consul- 
tation with  the  leaders  of  the  Imperial  Govern- 
ment. 

The  July  issue  contains,  besides,  a  cluster  of 
other  big  features — readable,  fearless  and  strong. 
Here  are  a  few  of  the  best: 


Field-Marshal   Sir   Douglas    Haig. 


Imperial  Topics 
The  War 

Fiction     - 


"Pocketing  Our  Imperial  Pride"  By  h.  g.  Weils 

"Canada's  New  Place  in  the  Empire" 

By  Prof.  P.  M.  Kennedy 

"Living  Up  to  Our  Reputation"  By  Agnes  c    Lau 

'Your  Old  Uncle  Sam  is  Coming  Right  Back 

Of   YOU  '  By    Lieut-Col.    J.    B.    Maclean 

'Stemming  the  Teuton  Tide"  By  Geo    Pearson 


'The  Strange  Adventure  of  the 

Open  Door" 

By     Arthur     Stringer 

'The  Three  Sapphires" 

By    W.    A.    Fraser 

'The  Torby  Tragedy" 

By    A.    C.    Allenson 

'The  Magic  Makers" 

By   Alan    Sullivan 

'Lennix  Ballister — Diplomat" 

By   Archie   P.    McKishnie 

All  the  regular  features  as  well— Review  of  Reviews,  The  Best 
Books,  The  Business  Outlook,  The  Investment  Situation,  Women 
and  Their  Work. 

July  MacLean's 

"Canada's  National  Magazine" 

At  All  News  Stands - 20  Cents 

SEE    THAT    THE    HEADS    OF    DEPARTMENTS    IN    YOUR    STORE    READ    DRY    GOODS    REVIEW. 
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Stalvbridge.  c°Ld 


J^^  Cold. 

Stal^bridgc 


At  present 
Government  Controlled 


SELLING  OFFICe. 
MCLARICSON&Co 

7.  BRAZGNNOSe  ST    MANCHESTER. 


at  voupl  selplvice: 


After  the  Wax 
Enquiries  Solicited 


SOME    OF    YOUR  STAFF    WILL   WANT 


to  studyUTe  course  on  show  card  writing. 


dry    noons    REVIEW 


The  "Blue   Star"  will  solve 
Your  Problems  of 
|         what  to  Stock  for 
Fal 


Just  what  you  n 

eed  to  complete 

every  line 

with 

bright  snappy 

goods  that 

will  go 

Laces 

Embroideries 

Chiffons 

Hash  Goods 

Georgettes 

Dress  Trimmings 

Ribbons 

Brassieres 

Hosiery 

Etc. 

If  you   want   anything  for  pre- 

sent selling 

let  us 

know.    We  can 

give    you 

immediate    delivery. 

But  be  sure  and 

see  what  we  are 

showing  now  for 

Fall. 

k 


Jflusfer  protfjers  (Canatia)  Htmtteb 

Manufacturers  and  Importers  of  Laces, 

Dress    Trimmings    and    Embroideries 

Importers  of  Fancy  Dry  Goods 

12  ST.  HELEN  STREET,  MONTREAL 


THE    INFORMATION    ABOCT    CHANGING    STYLES    AND    FASHIONS    WILL    INTEREST   CLERKS 


' 


DRY     (100  US    REVIEW 


Business  Brightens  as  Soon 
as  Women  See  Them — 
Muser  Laces  and  Novelties 


It  will  take  little  imagination  for  you  to  foresee 
the  popularity  of  the  beautiful  stock  we  are 
showing  for  Fall. 

Daintiest  of  fabrics — rich  and  brilliant  in  color 
and  design  that  will  appeal  especially  to  women 
who  dress  well. 

Advance  orders  from  some  of  our  customers 
speak  well  for  brisk  business  this  Fall. 

Behind  the  first  selection  of  these  goods  is  the 
buying  and  selling  experience  of  the  entire 
Muser  organization.  Without  any  more 
trouble  than  looking  over  our  goods  you  have 
full  choice  of  the  best  the  world's  markets  can 
offer  —  full  quality  merchandise,  shrewdly 
bought,  coming  to  you  at  most  advantageous 
prices. 

See  the  Muser  Representative. 
"Follow   the   Blue   Star   to   Quality" 


iHuiser  Protfjerg  (Canaba)  Htmttefci 


New  York 

Boston 

Philadelphia 

Chicago 

Baltimore 

Los  Angeles 

San  Francisco 


Manufacturers  and  Importers  of  Laces, 
Dress     Trimmings     and     Embroideries 

Importers  of  Fancy  Dry  Goods 

12  ST.  HELEN  STREET 

MONTREAL 


London 

Nottingh; 

Paris 

Calais 

Caudry 

LePuy 

St.  Gall 


ARTICLES    ON    SALESMANSHIP    WILL    INTEREST    ALL    THE    MKMiiERS    OF    VOIR    STAFF. 
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The  Wholesale  Dry  Goods  Mail  Order  House  of  Canada 


WRITE,  WIRE  or  PHONE  and  your  wants  will  receive  our  immediate  attention.     Nine  big  departments  from  which  to 
select.     Over  One  Million  Dollars  worth  of  stock. 

Summary  of  Our  Depigments 

DEPARTMENT      A   (Printed      Cottons,      Bleached      end      Unbleached 

Cottons.     Ticks.     Oinghanis.      Remnants,      limine.      Flannels.     Cotton 
Threads,    etc. 
DEPARTMENT     l!  -Sito*,     Tweeds.     Homespuns,     Beavers,     Sealeries. 

DEPARTMENT    C-Dress    Goods,     Velvets,     Muslins.    Sateens,    Lawns. 

Linings.    Say   Cloth,    Cashmere,    Silks   etc. 
DEPARTMENT     1) -Ribbons.     Laces.     Emlmii  lerics.     Buttons,      Braids 

Trimmings,    etc. 
DEPARTMENT     E -Ladies'       and      Misses'       Hose.     Sweaters,     Gloves, 

Underwear.    Bathing    Suits,    etc. 


DEPARTMENT  K— Carriage  Robes.  Mens  Socks,  Men's  Pants 
.Men's  Smoking  Jackets.  Men's  Shirts,  Men's  Collars,  .Men's 
Underwear,  Men's  Bathing  Suits,  Men's  .Sweaters.  Moccasins, 
Men's  Overalls,  Braces,  Men's  Gloves,  Belts,  Men's  Handkerchiefs 
Men's    Umbrellas.    Yams,    Raincoats,    etc. 

DEPARTMENT  C,— Notions— Elastics,  Pipes,  Purses,  Brushes,  Whisks 
Brooms.  Mirrors.  Flags,  hiv-  Fasteners,  .Jewellery,  Mouth  Organs 
Violin  strings.  1M:-  Perfumery,  Silk  Threads,  Drugs,  Hardware 
Stationery    sundries,    Manicure    Sets,    etc. 

DEPARTMENT    11    -Oilcloths.    C.,,,..  k  ,. 


-Oilcloths,    Carpet*.    Rug*     Felts,    Linens,    Curtains 

Blanke  s,     .NapMi.-      TtTWelS,     HoUSI      Form.-  Ii  imts. 

DEPARTMENT  K     Ladies'   White  Wear.  Ladies'  Collars.  Ladies'  Hand 
kerchiefs,   Ladies'   Ready  to  Wear,   Ladies'   Aprons,   Ladies'   Umbrellas 
Blouses,    Ladies'    Kimonos. 


Raincoats.    Lail 


P.  P.  MARTIN  &  CO.,  LIMITED,  50  St.  Paul  Street  West,  MONTREAL,  Que. 


Quel* 


Rue  Charest ;       Ottawa,  25  Sparks  St.;       Toronto,  152  Bay  St. 
Sherbrooke,  Grand  Central  Hotel 


Three  Rivers,  82  Royal  St.; 


When  you  want  to 

sell  or  buy  any- 

thing,  use  the  condensed  ad  columns  of 

Dry  Goods 

Review 

You  can  talk  across 

the  continent  for 

two  cents  a  word. 

YOUR   CLERKS    WILL   GAIN    IN    EFFICIENCY    BY    READING    DRY   GOODS    REVIEW. 
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The   Business   Papers  Got 
The  V olunteers 

EDWARD  N.  HURLEY,  the  clear-headed,  resource- 
ful Chairman  of  the  United  States  Shipping  Board 
— the  man  who  induced  Chas.  Schwab  to  take  the 
general  management puts  a  big  rating  on  the  na- 
tional importance  of  the  business  paper.  In  the  recent 
campaign  for  shipyard  volunteers  the  business  papers 
aided  greatly  in  getting  the  required  number  of  men. 
Mr.  Hurley,  writing  the  Secretary  of  the  Associated  Business 
Papers,  which  includes  a  large  number  of  the  most  progressive  in 
North  America,  says: 

**T  WANT  to  tell  you  and  those  connected  with  the 
*■  division  of  advertising  that  the  services  rendered 
the  United  States  Shipping  Board  and  the  Emergency 
Fleet  Corporation  by  the  Business  Papers  in  our  recent 
campaign  for  shipyard  volunteers,  deserves  our  highest 
commendation. 

"The  editorials  which  these  papers  published  and  the 
advertisements  bearing  coupons  and  postcards  to  be  filled 
in  by  those  desiring  to  enrol  in  the  shipyard  volunteers, 
materially  helped  us  in  securing  our  full  quota  of  volun- 
teers. 

"I  recognize  the  great  force  of  the  Technical  and  Trade 
Press  of  the  country,  and  particularly  in  these  critical 
times,  both  with  relation  to  business  as  well  as  to  the  war. 
"Please  accept  this  as  a  testimonial  of  my  appreciation 
of  your  very  valuable  services  and  the  assistance  given  us 
by  the  Associated  Business  Papers." 
It  is  only  since  the  beginning  of  the  war  that  many  have  come  to  recog- 
nize the  value  and  power  of  the  Business  Paper.     Manufacturers  who  have  sub- 
scribed for  and  used  the  Business  Press  in  their  own  campaigns  have  long  known 
its  power  in  developing  not  only  the  business  of  its  readers  but  the  resources  of 
the  country.     The  Business  Paper  to-day  stands  high  in  the  estimation  of  those 
executive  heads  connected   with   war  endeavors,   because   they   realize   it   is   a 
mighty  force  in  stabilizing  business  and  in  giving  technical   knowledge  which 
cannot  be  secured  in  any  other  way. 

Following  MacLean  Trade  and  Technical  Papers  and  Magazines  stand  at  the 
top  for  Service  to  readers : 

Canadian   Grocer  Marine   Engineering  Sanitary    Engineer 

Hardware  and  Metal  rjrv  Goods  Financial    Post 

Canadian    Machinery  „  '  ,     ,.,  _     .  MacLean's   Magazine 

Power   House  Men  s    " ear    Review  Farmers'  Magazine 

Canadian    Foundryman  Bookseller   and   Stationer  Printer  and  Publisher 

Send  for  cof>y  of  any  in  which  you  interested. 

The  MacLean  Publishing  Company,  Limited 

1207  Union  Trust  Bldg.  143-153  University  Ave.  Southam  Bldg..  Bleury  St. 

Winning  TORONTO  Montreal 

SO.MK    OF    VOIR    STAFF    WILL    WANT    TO    STIDY    THE    COURSE    ON    SHOW    CARD    WRITING. 
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This  is  the  Dove  of  Peace 

But  no  resting  place  in  sight 

Goods  are  getting  scarcer,  and  prices 
still  advancing. 

Our  travellers  are  now  on  the  road, 
and  we  are  willing  to  share  with  you 
the  advantage  of  contracts  which  we 
have  placed  with  manufacturers  in  all 
the  Allied  Countries. 


The  W.  R.  BROCK  COMPANY  (Limited) 


Wholesale  Dry  Goods 
MONTREAL 


TORONTO 


CALGARY 


CLERKS    POSTED    ON    MARKET    CONDITIONS    CAN    EXPLAIN    WHY    PRICES    ARE    SO    HIGH. 


liY    G  0  0 


R  E  V  I  E  W 


We  can  supply  the  following 

Striped  Flannelette 

Saxony  Flannelette 

Silks  and  Dress  Goods 

Hosiery 

Underwear 

Knitted  Goods 

House  Furnishings  and  Carpets 

Men's  Furnishings 

Women's  Ready-to- Wear 

Fancy  Goods  and  Notions 

As  well  as  many  other  lines  of  General  Dry  Goods 


TheW.R.  BROCK  COMPANY  (Limited) 


Wholesale  Dry  Goods 
MONTREAL 


TORONTO 


CALGARY 


VOIR    EMPLOYEES    WILL    BE    GLAD    TO    READ    YOIK    COPY    OF    DRY     GOODS     REVIEW. 
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*l  Dress  Goods 

'MAMk      Now  in 

,:.'  v  US!  Ifii^lJi^TV'Jr'^JLV  '  In  *'le  iew  ^nes  briefly  specified 

I      — ^Mam^Ml^~^^^^.  '"  ^lis  'ist'  are  ^()()(ls  tnat  are  exceP- 

'  *\  .. .         p-—*  Mmn^^mM^'^*^^^^-^      tional  and  much  in  demand,  but  our 

/      J^lM;  J^J^^^^^W^ir^**-^^^     suPPly    ls    limited.       If    interested, 

^ /      I /} \\         iSma^^^^i^lw^t^^^^^)     sen(l  m  your  orders  and  we  will  give 
{JT    "~^^  every    attention    to    your    require- 

ments. Samples  can  be  submitted 
if  desired  so  that  you  can  make  a 
personal  selection. 

SS34 — 40  in.  Black  and  White  Shepherds'  Check $0.42y2 

EE16— 50  in.  Black  and  White  Shepherds'  Check 65 

PH9 — 50  in.  Black  and  White  Shepherds'  Check 1.10 

(These  lines  come  in  assorted  checks) 

PH8 — 56  in.  Black  and  White  Shepherd  Plaid 2.00 

(This   line   has   Blue,   Yellow  or   Red   over   check   in   design) 

KG292— 50  in.  Colored  Check  Fabric 1.50 

(Comprising  Brown  and  Cream.  Navy  and  Cream,  Rose  and  Cream,  Myrtle  and  Cream 
or    Black    and    Cream    effect) 

LD1 — 38  in.  Joffre     Cream  Hair-Lined  Serge per  yard     A7l/2 

(This   material    has   a   fine   line   of   Black,   giving   exceptionally   stylish   effect) 

MH21 — 40  in.  Hair-Lined  Serge 60 

(Two  styles,   Navy   with   White   or   Black   with   White   Stripe) 

Triumph — 36  in.  extra  attractive  Serge 60 

(Comes  in  Navy,  Wine,  Green,  Brown  and  Black) 

EE14— 40  in.  All  Wool  French  Serge 1.65 

(Both  Navy  and  Black  in  this  line) 

PH6 — 40  in.  Union  Serge 1.50 

(Suitable   for   smart   suits,    in    Black,    Navy    or    Cream) 

CR1 — 54  in.  Union  Serge 2.25 

(This   is   an   exceptional   weave   of   splendid   texture.    Navy   only) 

WG1— 56  in.  All  Wool  Serge 2.50 

(Navy    or    Black    in    this    line) 

JAH169— 54  in.  All  Wool  Hair-Lined  Serge 2.35 

(Black   with   White,   Navy   with    White  or   Cream    with   Black) 

FN2 — 54  in.  Fine  Cashmere  Botany  Serge 4.50 

(Comes    in    Navy    only) 

EH9 — 54  in.  Fine  French  Twill  Serge per  yard  4.50 

(This    is    a   suitable    material    for    high    class    costumes:    includes    Taupe,    (Jrey,    Copenhagen, 
Brown,   Wine,   Purple,   Myrtle,  Navy   and   Black) 

LETTER  ORDER  DEPARTMENT  always  at   your  service   for 

prompt  despatch  of  Letter  Orders  and  a  careful 

selection  of  goods  ordered. 

The  W.  R  BROCK  CO.,  Limited 

TORONTO 


CUSTOMERS    JIDliE    YOUR    STORE    B'i     THE     KNOWLEDGE    AND     EFFICIENCY     OF    THE    STAFF. 
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CAMP  BLANKETS  AND  ARTIFICIAL  FLOWERS 


WHEN  you  become  a  subscriber  to  "The  Revie 
Review"  receives  letters  from  subscribers  stati 
know  where  they  can  be  procured.  We  have  f 
novelty  lines,  etc.,  and  our  Service  Department  is  at 
possible  assistance  to  our  readers,  and  requests  for  i 
below  and  use  it  when  you  would  like  us  to  give  you  i 
received  and  answered  during  the  month  of  June. 

ADDRESS  OF  KNITTING  CO. 

Amherst,  NJS. —  Will  you  please  give  us  the 
address  of  the  Arnold  Knitting  Co.,  who  make 
a  .-■/'(  cialty  of  infants'  knittt  d  goods? 

Answer — "Arnold"  is  a  registered  name  used 
by  the  Novelty  Knitting  Co.,  Cohoes,  N.Y. 
LUMBER  CAMP  BLANKETS 

Millerton,  N.F. —  Will  you  kindly  let  us  know 
tin  names  and  addresses  of  any  manufacturers 
you  know  of  camp  blankets  suitable  for  the 
lumber  campsf 

Answer — Th<  Slingsby  Co.,  Brantford,  Ont., 
Boyd  Caldwell,  Lanark,  Ont.,  J.  &  G.  Black, 
Thurso,  Que.,  Tin  Clark  Blanket  Co.,  Ltd., 
Dundas,  Ont.,  Coaticook  Woolen  Mills  Co., 
Coaticook,  (J)"..  Hawthorne  Mills,  Carleton 
Place,  Ont.,  Pembroke  Woolen  Mills  Co.,  Pem- 
broke, Ont.,  Smart  Woods,  Limited,  Ottawa, 
Ont.,  P(  nman's.  Limited,  Paris,  Ont. 
HOUSE  DRESSES',  ETC. 

Hamilton.  Ont. — Will  you  tell  me  where  1 
can  buy  ladies'  house  dresses  and  blouses  in 
woollen  goods,  also  what  wholesale  house  makes 
and  sells  tht  Canadian  Lady  house  dresses;  what 
is  tin  address  of  the  Toronto  Lace  &  Veiling 
Co.;  when  can  I  buy  hair  nets  wholesale  in  To- 
ronto? 

Answer — Woollen  goods  are  too  scarce  to 
maki  up  into  house  dresses  and  blouses  at  pres- 
ent. House  dress  factories  are  making  only 
heavy  and  light  weight  cottons.  The  Gale  Mfg. 
Co.,  24  Spadina  A  ve.,  and  The  Canadian  Under- 
skirt Co.,  100  Spadina  Ave.;  Toronto,  make 
son a  in  cashmirette  and  sateen,  also  Green- 
shields,  Liu/it"!.  Montreal.  Que.,  niaij  I, an: 
son i'  . 

Canadian  Lady  house  dresses  are  mad,-  by 
Tin  Canadian  Lady  House  Dress  Co.,  at  Kitch- 
i  in  r.  Ont. 

There  is  no  firm  called  the  Toronto  Lace  & 
Veiling  Co.  Addresses  of  lace  and  veiling  firms 
in   'Toronto  n  i  re  forwarded. 


w"  this  is  part  of  the  service  you  buy.  Every  day  "The 
ng  that  they  want  to  secure  certain  goods  but  do  not 
abilities  for' procuring  information  about  new  goods, 
your  disposal  at  all  times.  We  are  glad  to  be  of  any 
n formation  are  most  welcome.  Cut  out  the  coupon 
nformation.    The  following  are  a  few  of  the  inquiries 

Hair  nets  are  getting  very  scarce,  but  stocks 
an    cur  rial  in    Toronto'  In/   }\'rinch  &  McLaren. 

U.  A.  Phillips,   W.  R.  Brock  Co.,  -John  Mac- 
donald  Co.,  and  Cordon,  MacKay  &  Co. 
COMFORT  BRAND  SWEATER  COATS 

Toronto,  Ont.— Please  let  us  know  who 
makes  the  Comfort  Brand  sweater  coat. 

Will  someone  please  send  information? 
MILLINER  ) '  STO(  'K  .  1 ND  FIXTl  WES 

Port  Elgin,  Ont. — Please  tell  me  where  I  can 

procure  fixtures,  stock  in  trade  and  other  sup- 
plies needed  to  start  a  small  millinery  shop. 

Answer — List  of  the  various  wholesalers  and 
manufacturers  of  the  necessary  lines  was  for- 
warded. 
DEPENDS  ON  THE  ACCEPTANCE 

A  merchant  bought  in  the  Spring  for  Fall 
delivery  a  consignment  of  fleece  lined  under- 
wear at  a  certain  price.  IE  has  just  received 
notice  that  owing  to  advances  he  will  be  charged 
the  new  increase,  lie  holds  an  acknowledge- 
ment from  the  firm  accepting  his  order.  Can 
the  firm  he  compelled  by  law,  providing  they 

can   get  the   material,   to  send  him    the  goods  at 

the  price  arranged  for  when  he  bought  them/ 
A  nswer — If  the  acknowledgement  received  by 

tin  merchant  ivas  an  unconditional  acceptance, 
tin  firm  can  be  compelled  by  lav  to  make  de- 
liver!/ "I  the  purchase  price.     If  on  the  other 

hand  there  were  certain  conditions  expressed  in 

the  acknowledgment  these  conditions  would  ap- 
ply at  time  of  delivery.— A.  B.  K. 
ART  NEEDLED  CUE  S UPP LIES 

Louisburg,  C.B.— Please  till  me  where  I  can 
procure  an  assortment  of  goods  such  as  used  in 
a  ladies'  art  store;  fancy  work.  etc. 

Answer — Jennings  &  Wilson;  Hambly  & 
Wilson:  Wrinch.  McLaren  ci:  Co.;  Boi/d,  Bru- 
mell  &  Co.,  all  of  Toronto;  Daly  &  Morin,  Mont- 
real. A  long  list  was  also  sent  of  firms  dealing 
in  made  up  fancy  articles,  such  as  ivory,  candle- 
sticks, silver  plate  novelties,  Japanese  goods. 
fancy  trays,  brassware,  etc. 
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WHAT  PARIS 

WILL  WEAR 

THIS  FALL 
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A  cape  of  black  silk  jersey  with 
the  front  held  in  to  a  belt; 
monkey  fur  trimming  on  collar 
and  bottom  of  cape. 


An  evening  gown  of  night  blue, 
with  spangles  and  pearls;  but- 
terflies embroidered  in  gold; 
wide  draped  sleeves  of  old  blue 
mousseline;  coiffure  ornament- 
ed with  pearls  and  uncut  jewels. 


The  tailored  dress  is  of  navy 
serge,  embroidered  with  old 
blue  silk;  skirt  is  draped  on  a 
foundation  of  satin. 


The  suit  is  of  navy  serge  also, 
even  to  its  large  collar  forming 
revers;  the  jacket  is  trimmed 
with  mohair  braid;  novel  pleat- 
ed skirt. 


Iiiiiilir! 


These   four    designs 

were 

sent  direct  to  Dry  ( 

rOODS 

Review   from   ('has. 

Dre- 

coll,  Paris,  France. 
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FALL  FASHIONS  ACCORDING  TO  RETAIL  BUYERS 

What  Leading  Heads  of  Departments  Say  Regarding  Most  Likely  Features  of  Fall  Ready-to- 
Wear,  Milliner)'  and  Dress  Fabrics 


D  l" RING  the  past  few  weeks  travel- 
ers have  been  out  on  the  road 
showing  all  their  best  and  newest 
offerings  and  buyers  have  also  been  visit- 
ing the  various  fashion  and  market 
centres  acquainting  themselves  with  fall 
merchandise.  Throughout  the  trade  the 
feeling  is  strong  that  the  matter  of  get- 
ting merchandise  is  the  biggest  problem 
this  season.  For  that  reason,  and  because 
of  the  shortage  of  textile  supplies,  the 
actual  fashions  have  not  changed  radic- 
ally since  last  year,  and  buyers  as  a  rule 
do  not  care  to  be  emoted  as  authorities 
for  saying  this  or  that  style,  color,  design 
or  fabric  will  outsell  all  others.  Those 
who  have  summed  up  their  views  of  the 
situation  for  the  benefit  of  readers  of 
DRY  GOODS  REVIEW  have  done  so  in 
almost  every  case  after  making  some 
such  explanation  as  the  foregoing  and 
therefore  it  is  with  the  uncertainty  of 
things  in  mind  that  the  statements  which 
follow  are  offered,  and  DRY  GOODS  RE- 
VIEW wishes  to  extend  its  thanks  to 
those  who  have  shared  their  knowledge 
in  the  replies  which  they  have  given. 
The  questions  which  were  asked  of  the 
various  buyers  dealt  with  dress  fabrics, 
ready-to-wear  and  millinery.  As  usual  at 
this  time  of  the  year,  ready-towear  is  the 
most  advanced  of  these  three  departments 
in  its  Fall  goods;  the  shortage  of  dress 
fabrics  is  the  most  important  feature  of 
that  line,  but  the  big  place  of  silks  comes 
perhaps  very  near  in  importance  to  the 
shortage  of  other  lines;  millinery  for 
Fall  is  promised  a  later  appearance  in 
thr  retail  stores  than  ever,  owing  to  the 
fact,  as  noted  by  a  number  of  buyers, 
that  the  millinery  trade  is  endeavoring 
to  push  its  merchandise  back  into  its 
natural  place  where  straw  hats  are  Sum- 
mer hats  and  velvet  hats  are  Winter 
hats.  For  several  years  straws  have  been 
brought  out  earlier  and  earlier  until  in 
the  cities  January  was  the  month  for 
straw  and  July  for  velvet.  This  year 
every  effort  seems  to  be  towards  selling 
Summer  hats  until  September  and  leav- 
ing the  public  to  decide  what  it  will  wear 
then  in  the  way  of  an  early  Fall  hat. 

PORTAGE  LA  PRAIRIE 

MILLINERY 
Brown's,   Limited 
Questions  are  answered  with  regard  to 
this  locality. 


1.  Crowns  to  be  medium  in  height  and 
size. 

2.  Soft  crowns  rather  than  stiff. 

3.  Smaller,   and   both    flat   and    turned 
brims  best. 

4.  Plush,  velvet  and  felt  shapes  all  in 
vogue;  velvet  most  favored. 

5.  Tailored  trimmings  preferred. 

6.  Ostrich  plumes  will  not  be  a  leading 
trimming. 


For  the  Equestrienne 

Be  prepared  to  supply  your  customers  with 
something  smart  for  October  riding  days. 
Decidedly  military  is  the  cut  of  this  habit 
of  brown  covert  cloth.  The  belted  coat  is 
fitted  with  a  detachable  military  cape 
which  adds  to  the  effectiveness  of  the 
habit.  Although  buttons  and  buttonholes 
are  present,  the  cape  is  not  to  be  worn 
buttoned.  The  straight  lines  of  the  coat 
are    relieved    by    the    belt    of    self    material. 


7.  Wide  and  narrow  ribbons  will  be 
used  about  equally. 

8.  Colors  favored:  Black,  brown,  grey 
and  green. 

9.  Remarks:  For  early  wear  we  think 
smart  stiff  sailors  would  be  most  favored, 
and  in  suit  colors. 

READY-TO-WEAR 

1.  Correct  suit  coat  leneth  for  Fall,  34 
to  36  inches.  Width  of  skirt,  one  and  a 
half  yards. 

2.  Combinations  of  materials  will  be 
good  for  suits  and  dresses.  Tunics  will 
not  be  favored. 

3.  Reversible  collars  preferred. 

4.  Medium  belt,  fitted  sleeves  best. 

5.  Suit  coats  to  be  straight  and  also 
semi-fitted. 

6.  Tailored  dresses  popular. 

7.  For  suits,  military  pockets  and  mili- 
tary brtiid  trimmings  good.  For  dresses, 
braid  and  embroidered  designs. 

8.  Separate  coats  to  be  full  length. 

9.  Cape  coats  will  not  be  good. 

10.  Blouses  will  be  fancy  and  tailored; 
collared  and  collarless. 

DRESS  GOODS 

1.  Fine  serges,  commodore  serge, 
broadcloths,  velours,  wool  poplins  are  the 
leading  available  Fall  materials  for  suits. 
For  coats,  chinchilla,  tweed,  plaid  velour, 
heavy  storm  serges,  sealettes,  tricots  and 
plushes,  suede  cloth.  For  dresses,  fine 
woolen  fabrics,  sanatoy,  crepe  sylvia,  ben- 
galine  caprice,  also  silks,  satins  and  crepe 
de  Chines. 

2.  Fashionable  Fall  colors  are:  Medium 
greys,  taupe,  wine,  burgundy,  seai, 
prune,  castor  and  navy. 

3.  Classes  of  silk  to  be  used  most  for 
Fall  are:  Taffeta,  silk  de  Chine,  poplin*, 
satin  mousseline,  paillettes,  satin  Niobc, 
crepe  de  Chines  ?nd  duchess  satin. 

4.  Velvets,  plushes  and  corduroys  will 
be  important,  especially  for  coats. 

5.  In  the  larger  city  centres  only,  bro- 
cades and  metallic  effects  will  be  general. 

DRESS  GOODS 
A.  E.  Dunn,  Buyer 

1.  Leading  available  Fall  materials  for 
suits:  Velours,  broadcloths,  tricotinet, 
gabardines,  serges.  For  coats:  Velours 
and  plushes.  For  dresses:  Same  as 
above. 


MANY    SALES    ARE    MISSED    BY    CLERKS    NOT    KNOWING    THE    SELLING    POINTS    OF    GOODS. 
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2.  Fashionable  Fall  colors:  Red  tints, 
terra  cotta  tints,  greens,  blue,  sammy, 
violet. 

3.  Classes  of  silk  and  satin  to  be  used 
most  for  Fall  and  Winter:  Soft  satins, 
taffetas,  charmeuse. 

4.  Velvets,  plushes  and  corduroys  will 
be  very  important. 

5.  Don't  think  brocades  and  metallic 
effects  will  be  as  strong  as  last  year. 

6.  In  Fall  fabrics  practically  nothing 
new  has  developed  in  wool  goods;  silks 
show  abundant  new  lines. 

7.  Remarks:  A  big  season  is  in  view  to 
those  who  have  the  goods  to  sell,  and 
have  anticipated  their  requirements. 

CHATHAM 

DRESS  GOODS 
Austin  &  Co. 

1.  Leading  available  Fall  materials  for 
suits:  Serges,  wool,  poplin,  velours.  For 
coats:  Velours,  frieze  chinols,  baby  lamb, 
tweeds.  For  dresses:  Serges,  satins,  silk 
poplins,  crepe  de  chine. 

2.  Fashionable  Fall  colors:  Navy, 
black,  taupe,  dark  green,  burgundy  and 
brown. 

3.  Classes  of  silk  and  satin  used  most 
for  Fall  and  Winter:  Satin,  taffeta,  crepe 
de  chine,  silk  poplin. 

4.  Velvets,  plushes  and  corduroys  are 
staple. 

5.  Metallic  effects  good. 

7.  Remarks — It  is  anticipated  that  de- 
liveries for  Fall  will  be  unusually  poor 
and  the  variety  of  materials  and  colors 
will  be  very  limited  on  that  account. 
READY-TO-WEAR 

1.  Correct  suit  coat  length  for  Fall, 
32  to  36  inch;  extreme  styles  40  inch. 
Width  of  skirts,  65  to  72  inches. 

2.  Combinations  of  materials  will  be 
good  for  dresses.  Fur  collars  and  fur 
fabrics  good  for  suits. 
Tunics  to  be  favored 
for  dresses. 

3.  Both  mannish  tail- 
ored and  reversible 
collars   good. 

4.  Wide,  narrow  and 
fancy  belts  all  good; 
fitted   sleeves. 

5.  For  suit  coats, 
straight  lines  are  good; 
also  fitted  with  flaring 
skirt   is   good. 

6.  Tailored  style  is 
good    for    dresses. 

7.  Braid  trimmings 
and  tailored  pockets 
good  for  suits.  For 
dresses  pockets  are  not 
so   good. 

8.  Length  prevailing 
for  separate  coats,  45 
to  48  inches. 

9.  Cape  coats  will  be 
just  fair. 

10.  For  early  Fall 
both  fancy  and  tailor- 
ed, collared  and  collar- 
less  blouses  are  good. 

MILLINERY 

1.  Crowns,  medium 
in  height  and  siz" 


2.  Soft  and  shirred  effects  good. 

3.  Small  mushroom  brim  and  tricorns 
good. 

4.  Some  plush  and  felt  shapes  will  be 
good,  but  velvet  is  most  important. 

5.  Tailored  trimmings  preferred. 

6.  Ostrich  plumes  will  be  very  strong. 

7.  Narrow  ribbon  good  on  tailored  hats 
and  wider  ribbon  on  dressy  hats. 

8.  Color  combinations  favored  are: 
Brown  and  sand,  taupe  and  coral  combi- 
nations and  black  a  special  favorite. 

CHARLOTTETOWN 

MILLINERY 
Messrs.  Moore  &  McLeod 

1.  Crowns  will  be  high  and  large. 

3.  Sailor  brims  will  sell  best. 

4.  Plush  and  velvet  shapes  will  be  most 
important. 

5.  Tailored  trimmings  will  be  preferred. 

6.  Ostrich  plumes  will  not  be  a  leading 
trimming. 

7.  Narrow  ribbons  will  be  used. 

8.  Colors  favored  are:  Black,  brown, 
sand,  taupe. 

DRESS  GOODS 

1.  Leading  available  Fall  materials  for 
suits  are:  Serge,  broadcloth,  gabardine. 
For  coats,  covert,  velours,  cheviot.  For 
dresses,  Serge,  gabardine. 

2.  Fashionable  Fall  colors:  Blue  grey, 
taupe,  navy,  nigger  brown. 

3.  Classes  of  silk  and  satin  used  most 
for  Fall  and  Winter  are:  Taffeta,  duch- 
esse,  mousseline,  charmeuse. 

4.  Velvets,  plushes  and  corduroys  will 
be  important. 

TORONTO 

READY-TO-WEAR 
Holt,   Renfrew   &  Co. 

1.  Correct  suit  coat  length  for  Fall,  40 
inches.    Width  of  skirt,  1%  yards. 


2.  Combinations  of  materials  will  not 
be  good  for  suits  and  dresses.  Tunics  will 
be  favored. 

3.  Reversible  collars  will  be  preferred. 

4.  Styles  of  belt  and  sleeves  same  as 
before. 

5.  Suit  coats  to  be  straight. 

6.  Tailored  dresses  to  be  popular. 

7.  Most  important  trimming  for  suits 
is  buttons. 

8.  Full  length  will  prevoil  for  separate 
coats. 

9.  Cape  coats  will  be  fair. 

Murray-Kay,  Limited 

1.  Suit  materials:  Broadcloths,  velours, 
gabardines,  serges,  silvertone. 

2.  Fall  colors:  Browns,  taupe,  beaver, 
sable,  amethysts,  dark  greys,  burgundy. 

3.  Satins,  good.  Silks  are  more  gen- 
erally used  in  Fall  for  evening  wear. 

4.  Velvets  and  pile  fabrics  should  be  an 
important  factor,  being  very  much  cheap- 
er than  wool  fabrics. 

5.  Brocades  and  metallic  effects  may 
be  used  only  with  outer  fabrics  for  even- 
ing. 

6.  There  are  practically  no  new  fabrics 
since  last  year;  only  new  names  are 
given  to  old  weaves. 

MILLINERY 
Shapes. — The  Fall  season  will  see  a 
great  variety  of  styles  both  small  and 
large.  The  small  shapes  will  be  turned  off 
the  face;  large  shapes  will  be  turned  up 
at  side  and  back,  also  mushroom  and 
straight  brim  goods.  No  one  style  will 
stand  out,  but  there  will  be  shapes  to 
suit  every  face. 

Materials. — Panne  velvet,  straight  pile 
velvets  and  velours;  felt  velvet  combina- 
tions. 

Trimmings. — Fancy  ostrich  trimmings; 
wings,  chenille,  ribbons,  beaded  orna- 
ments. Jet  will  also  be  used  in  orna- 
ments.   Fancy  feather  mounts  good. 

Colors — Black,  navy, 
purple,  brown,  taupe, 
grey,  also  navy  witii 
rose 

MILLINERY 

The     Robert     Simpson 

Co.,  Limited — Mr. 

Sawtell,  Buyer 

1.  Crowns  will  be 
medium;  some  high. 

2.  There  will  be  soft 
and  draped  styles,  us- 
ually the  small  close- 
fitting  effects. 

3.  Some  brims  on  the 
larger  hats  are  stiff 
with  soft  edges.  Those 
of  medium  and  small 
size  are  softly  draped. 

4.  Plush,  velvet  and 
velours  are  important 
for  shapes  in  the  order' 
named.  Felt  of  the 
better  qualities  will  be 
used  to  take  the  place 
of  velours  where  the 
velours  are  too  dear. 

5.  Tailored  trim- 
mings will  be  prefer- 
red. Tinsel  and  velvet 
flowers  are  shown  a 
good  deal. 

6.  Wings       will      be 


Three  popular  ideas  for  blouses  and  separate  skirts. 
CLERKS    LEARN   THE   SELLING   POINTS   OF    GOODS    HANDLED    BY    READING   THE 
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7.  Moires  and  failles  in  ribbons  will  be 
used  in  2  ami  3-inch  widths. 

S.  Greys,  dark  blue  and  navy  will  be 
the  best  colors. 

add   to   article   carried   from    1st    form   on 
fall  Fashions 

READY-TO-WEAR 

Combinations  of  materials,  so  far  as 
dresses  are  concerned  will  be  only  fair. 
ind  satin  will  be  shown  to  some 
extent.  The  long  narrow  sleeve  will  be 
characteristic  of  both  tailored  cloth 
dresses  and  afternoon  gowns.  Both 
tailored  and  fancy  dresses  will  be  popu- 
lar this  year;  the  lines  are  rather  dis- 
tinctly drawn  between  them  however. 
Some  satin  gowns  will  be  very  plain 
with  only  a  front  and  back  panel  and 
perhaps  a  very  little  embroidery  or 
fringe  in  the  way  of  trimming.  As 
little  material  as  possible  will  be  used 
throughout.  Fringe  and  ebad  embroid- 
ery are  the  only  trimmings  of  impor- 
tance. 

Prevailing  length  for  separate  coats 
will  be  45  to  48  inches.  Cape  coats  will 
be  fair. 

Tailored  blouses  will  be  better  than 
last  Fall.  We  are  buying  quite  a  number 
in  dark  colors  but  lighter  shades  will 
predominate.  Fancy  blouses  will  also 
be  good.  There  will  be  georgette  and 
crepe  de  Chine  with  bcadin?  again  and 
more  of  the  fine  lingerie  blouses  than 
last  year.  Collarless  blouses  will  be  bet- 
ter than  last  Fall  but  not  so  good  as  they 
are  at  preseint.  Sleeves  for  blouses  will 
have  long  cuffs  with  buttons  and  cut 
flaring  towards  the  elbow. 

DRESS    GOODS 

1.  Leading  available  Fnll  materials  for 
suits  are  velours,  serges,  broadcloths,  jer- 
seys. For  coats,  velours,  tweeds,  plushes, 
sealettes.  For  dresses,  satins,  crepe  de 
Chines,  serges,  jerseys. 

2.  Fashionable  Fall  colors  are:  taupes, 
fawns,  beaver,  Japan  blue,  and  navy. 

3.  Classes  of  silks  used  most  for  Fail 
and  Winter,  duchess  satin,  grenadines, 
charmeuse,  crepe  de  Chine,  georgette 
crepe. 

4.  Velvets,  plushes  and  corduroys  will 
be  important. 

5.  Brocades  and  metallic  effects  will 
not  be  as  strong  as  last  year. 

6.  No  new  fabrics  have  developed  since 
last  year. 

7.  Remarks:  Fringes  and  braids  will  be 
strong. 

MONTREAL 

READY-TO-WEAR 

From  Dupuis  Freres,  Limited,  Mr.  Chas. 

Marchand,   Buyer 

1.  Correct  suit  coat  length  for  Fall, 
34  ins'-e-   to  Vfidt^    >     i 
New  "iork,  \%  yards;  Montreal,  about  2 
yards. 

2.  Combinations  of  materials,  satins 
and  sej  ne.    Tunics  will  be  favored. 

3.  Narrow  shawl  collar  with  over  col- 
lar for  suit  coats.  Large  collars  for  long 
coats. 


4.  Long  sash  and  double  belts  raglan 
set  in,  and  tailored  sleeves. 

5.  Suit  coats  to  be  semi-fitted. 

6.  Dresses  to  be  tailored  for  serges; 
fancy  for  silks. 

7.  For  suits,  tailored  pockets  and  vel- 
vet trimming;  patch  pockets  for  military 
styles.  For  dresses,  tailored  pockets  and 
fringe  trimming. 

9.  Cape  coats  good  for  extreme  styles. 
10.  Blouses,  fancy  and  collarless. 

DRESS  GOODS 
Mr.  Lercille 

1.  Materials  for  suits:  Broadcloth, 
drap  velours,  serges.  For  coats:  Broad- 
cloth, drap  velours,  beaver.  For  dresses: 
Armure,  poplin,  broadcloth. 

2.  Fashionable  Fall  colors:  Wine, 
taupe,  nutria. 

3.  Classes  of  silk  used  most  for  Fall 
and  winter:  Charmeuse  satin,  duchesse 
satins. 

4.  Velvets,  plushes  and  corduroys  al- 
ways important  to  a  certain  extent. 

5.  Brocades  and  metallic  effects.  For 
trimmings,  always  a  certain  quantity 
used. 

6.  New  Fall  fabrics  developed  since 
last  year:  Drap  veloufs  seems  to  come  in 
very  strong. 

MILLINERY 
Mr.  Gagnon 

1.  Crowns,  rather  high. 

2.  And  stiff. 

3.  Brims  will  sell  best.  Mostly  on  the 
roll  effects. 

4.  For  shapes  velvet  will  predominate. 

5.  There  is  a  tendency  for  the  plainer 
tailored  hats. 

6.  Don't  think  ostrich  plumes  will  be  a 
leading  trimming. 

7.  Wide  and  narrow  ribbon  used  to 
quite  a  large  extent. 

8.  All  dark  colors  will  be  favored. 

READY-TO-WEAR 
Almy's  Limited — Dorothy  E.  Barr,  Buyer 

1.  Correct  suit  coat  length  for  fall,  30 
to  34  inches.  Width  of  skirt,  two  yards. 

2.  Combinations  of  materials  good  for 
dresses  only.  Tunics  favored  in  some 
dresses. 

3.  Convertible  collars  preferred. 

4.  Many  styles  of  bets;  both  kimona 
and  set  in  sleeves. 

5.  Suit  coats  to  be  semi-fitted  for  wo- 
men. 

6.  Tailored  and  fancy  dresses  to  be 
popular. 

7.  Set  in  pockets  with  seal  and  beaver 
fur  for  suit  trimmings.  For  dresses, 
pockets  are  eliminated  in  most  cases  ex- 
cept serge. 

8.  Length  for  separate  coats,  45  to  48 
inches. 

9.  Cape  coats  good  only  as  novelties. 

10.  Blouses  to  be  both  fancy  and  plain. 
Mostly  with  collar. 

PETERBOROUGH 

READY-TO-WEAR 
The  Cressman  Company,  Limited 

1.  Correct  suit  coat  length  for  Fall, 
good;  very  little  ostrich. 


three-quarters.  Width  of  skirt,  one  and 
three-quarter  yards;  slightly  longer  than 
last  season. 

2.  Combinations  of  materials  good  for 
dresses.  Tunics  will  be  favored  for 
dresses,  not  for  suits. 

3.  Tailored    and    convertible    collars. 

4.  Belts,  narrower  and  semi-tailored. 

5.  Suit  coats  to  be  more  straight  than 
flaring. 

6.  Both  tailored  and  fancy  dresses  to 
be  popular. 

7.  For  suits,  pockets  will  play  a  less 
important  part  than  formerly.  Trimming 
less  important  for  both  suits  and  dresses, 
except  where  fur  or  braid  is  used. 

8.  Length  for  separate  coats,  full 
length. 

9.  Cape  coats  will  be  worn  more  a.-  a 
fad  than  a  staple  garment. 

10.  Blouses  to  be  both  fancy  and  tailor- 
ed; those  for  suits  will  have  flat,  rolling 
and  pointed  collars  in  low  neck  styles; 
these  will  be  better  than  collaiie^s 
models. 

DRESS  GOODS 

1.  Leading  available  Fall  materials  for 
suits  will  be  serge,  broadcloth,  velvet  and 
heavy  satin.  For  coats,  velours,  plushes, 
Bolivii  cloths.  For  dresses,  silk  Jersc\, 
wool  Jersey,  serge,  satin,  silk,  velvet. 

2.  Fashionable  Fall  colors,  mole,  plum, 
wine,   sand,   nav.   b'a"k. 

3.  Clases  of  silk  and  satin  used  most 
for  Fall  and  Winter:  Silk  Jersey,  char- 
meuse, taffeta. 

4.  Velvets,  plushes  and  corduroys  all 
important. 

5.  We  think  braided  effects  will  take 
the  place  of  brocades. 

MILLINERY 

1.  Crowns,  medium  height. 

2.  Stiff  crowns  better  than  soft  or 
draped. 

3.  A  medium  brim  and  toque  style  will 
sell  best. 

4.  Velvet  will  be  more  important  than 
plush  or  felt  shapes. 

5.  Tailored  trimmings  mostly  pre- 
ferred. 

6.  Ostrich  mounts  will  be  good. 

7.  Narrow  ribbons  will  be  used  more 
extensively  than  wide. 

8.  Colors  favored  are:  Nigger,  black, 
beaver  and   navy. 

DRESS  GOODS 
Richard  Hall  &  Son,  Limited 

1.  Leading  available  Fall  materials  for 
suits:  Serges,  cheviots,  broadcloths.  For 
coats:  Tweeds,  blanket  cloths,  velours. 
For  dresses:  Serges,  poplins,  gabardines 
and  wool  crepe. 

2.  Fashionable  Fall  colors:  Navy  blue, 
myrtle  green,  brown,  burgundy  and 
purple. 

3.  Classes  of  silk  and  satin  to  be  used 
for  Fall  and  Winter:  Paillette,  charmeuse 
and  duchess  satin. 

4.  Velvets,  plushes  and  corduroys  to  be 
important. 

5.  Jirocades  and  metallic  effects  not  as 
strong  as  last  year. 

6.  No  new  Fall  fabrics  have  developed 
since  last  year. 


OVERCOMING  SATURDAY  NIGHT  RUSH 

One  Saskatchewan  Merchant  Urges  the  Farmers  to  'Phone  Their  Orders  Early  in  Day  so 

They  May  be  Ready  for  Them— Another  Thinks  a  Crowded  Store  Adds  Prestige 

—A  Problem  for  the  Retailer  Everywhere 


AT  the  Saskatchewan  Retail  Merch- 
ants' convention  held  in  Saskatoon 
in    May    a    merchant    asked    the 
question: 

"How  can   we   overcome   the   trouble 
of    towns-people    waiting    to    do    their 
shopping-   on   Saturday   night  when   so 
many  people  from  the  country  distrists 
have  to  be  served?" 
This  dealer  pointed  out  that  when  Sat- 
urday night  came  there  was  such  a  rush 
of  business  from  both   townspeople   and 
farmers  that  it  was  impossible  to  serve 
them  all  to  the  best  advantage.    This  is  a 
real  problem  for  the  merchant  in  other 
provinces  as  well  as  in  Saskatchewan. 

When  asked  by  DRY  GOODS  REVIEW 
if  they  experienced  any  difficulty  in  this 
connection,  J.  B  .Preston  &  Sons,  Cam- 
Duff,  Sask., replied:  "We  certainly  do.  We 
have  been  trying  for  some  time  to  think 
of  some  way  to  overcome  this  trouble.  We 
do  not  mind  the  people  from  the  country, 
but  the  towns-people  should  stay  at  home 
if  they  cannot  do  their  buying  in  the  day- 
time. But  they  just  want  to  get  out  be- 
cause everyone  else  is  out,  and  no  one 
gets  the  service  that  is  coming  to  them. 
We  would  be  glad  if  a  remedy  could  be 
found  for  this  trouble." 

Likes  the  Saturday  Night  Crowd 
Geo.  White,  Wolsely,  Sask.,  states  he 
usually  has  more  shoppers  on  Saturday 
nights  than  the  store  can  conveniently 
handle.  "But,  altogether,  we  do  not  con- 
sider this  an  undesirable  feature,"  he  add- 
ed. "We  find  customers  buy  more  readily 
when  we  are  busy,  and  that  our  selling 
force  is  more  alert.  It  gives  a  certain 
prestige  to  a  store  to  be  so  busy  on  ac- 
casiont  that  everyone  cannot  be  imme- 
diately served.  On  Saturdays,  too,  we 
can  always  secure  some  additional  help." 
Urge  Farmers  to  Phone  Orders 
F.  F.  Cawsey  &  Co.,  of  Davidson,  Sask., 
say  that  they  like  probably  many  other 
merchants  feel  the  pressure  of  the  un- 
usual Saturday  night  trade.  "We  have 
requested  the  local  newspapers,"  states  a 
member  of  the  firm,  "to  advise  the  people 
strongly  to  phone  orders,  so  that  we  may 
be  enabled  to  have  goods  ready  in  a  sep- 
arate box,  facilitating  service  and  assist- 
ing us  in  this  way  to  eliminate  errors 
which  are  hard  to  avoid  in  the  rush.  We 
also  put  on  a  couple  of  smart  school 
boys  and  the  proprietor's  wife  assists, 
but  even  with  the  extra  help  trade  is 
hard  to  cope  with  during  a  couple  of 
hours  Saturday  night.  We  have  not  been 
very  successful  in  getting  the  people  to 
phone,  but  hope  by  keeping  after  same  to 
get  them  to  help  us  in  this  way.  The 
townspeople  do  most  of  their  shopping 
through  the  day. 

"If  the  country  people  would  phone 
their    orders    throughout    the    day,    they 


would  get  very  much  better  service,  as 
goods  would  be  put  up  in  the  slack  time 
and  ready  for  them  when  they  called,  and 
the  store  staff  could  get  home  before  Sun- 
day morning  and  would  enjoy  their  day's 
rest." 

J.  R.  Beauchamp,  Qu'Appelle,  Sask., 
state  they  also  have  considerable  diffi- 
culty on  Saturday  nights  serving  both 
farmers  and  townspeople.  Their  plan  is 
to  urge  the  people  in  the  town  to  do  their 
shopping  on  Friday. 

Difficulty  Considerably  Overcome 

Jordan  &  O'Neil,  Viceroy,  Sask.,  state: 
"In  past  years  we  have  had  a  good  deal 
to  contend  with  re  large  crowds  on  Sat- 
urday afternoon  and  evening,  but  made 
the  suggestion  some  time  ago  to  many 
that  in  order  to  get  better  service  it 
would  assist  us  and  themselves  if  more 
would  do  their  week-end  shopping  on 
Friday  or  early  Saturday.  To  quite  an 
extent  we  have  overcome  this  difficulty." 

Williams  Bros.,  Kincaid,  Sask.,  say 
that  they  have  urged  the  townspeople  to 
do  their  shopping  on  Friday  or  Saturday 
forenoon,  but  that  this  has  not  had  much 
appreciable  result. 

The  W.  W.  Cooper  Co.,  Swift  Current, 
Sask.,  point  out  to  DRY  GOODS  RE- 
VIEW that  while  they  can  never  have  too 
many  customers  on  Saturday  night  yet 
would  prefer  them  coming  in  the  morning 
or  on  Friday.  They  think  it  is  a  matter 
of  education.  Friday  "specials"  are  put 
on  to  help  out. 

W.  Knok,  Earl  Grey,  Sask.,  suggests 
putting  on  some  specials  on  Friday  to 
overcome  the  Saturday  night  rush.  Burns 
&  Brown,  Humboldt,  Sask.,  make  the 
same  suggestion.  They  state  they  do 
not  experience  much  difficulty  in  this 
connection. 


Co-operative  Delivery  Solves  Problem 

Robins  &  Reid,  Kindersley,  Sask.,  have 
solved  the  problem  fairly  well  as  far  as 
their  business  is  concerned.  "Two  months 
ago  we  started  a  co-operative  delivery 
system  in  Kindersley,"  states  a  member 
of  the  firm.  "Three  general  stores  and  a 
butcher  shop  came  into  the  system.  There 
are  two  deliveries  a  day  with  one  extra 
on  Saturday  night  at  8  p.m.  sharp.  This 
practically  cleans  up  the  town  trade  in 
groceries  and  heavy  stuff  and  gives,  we 
would  say,  25  per  cent,  relief  on  Saturday 
night  trade.  Besides  it  is  a  great  im- 
provement on  the  old  way  of  all  having 
a  deliverv  for  a  town  population  of 
1,000." 

R.  H.  McLeod,  Rocanville,  Sask.:  "By 
taking  the  matter  up  with  our  towns- 
people, while  serving  them,  by  expressing 
our  regrets  of  our  inability  to  give  them 
better  service  on  account  of  the  rush,  we 
have  overcome  considerable  of  this 
trouble.  We  asked  them  if  they  would 
arrange  their  shopping  during  the  day 
so  that  we  would  be  able  to  give  them 
very  much  better  service  and  besides  local 
deliveries  could  be  made  in  good  time.  In 
some  cases  previously  they  could  not  be 
made  at  all  until  Monday  morning  in 
which  case  they  were  the  sufferers. 

"We  also  use  locals  in  the  local  paper 
emphasizing  the  importance  of  towns- 
people doing  their  shopping  before  Satur- 
day night  and  not  compelling  the  sales 
force  to  be  run  off  their  feet  and  then  too 
tired  to  get  up  on  time  for  Sunday  morn- 
ing services.  In  serving  customers  on 
Saturday  night  we  aim  as  far  as  legiti- 
mate to  give  preference  to  out  of  town 
patrons.  The  townspeople  then  realize 
for  their  own  sake,  the  need  of  doing 
their  shopping  early  to  get  efficient  and 
prompt  service.  But  first  and  foremost 
united  effort  along  all  these  lines  by  all 
the  business  men  in  town  is  necessary. 
This  we  are  doing  and  succeeding  very 
well." 

Use  Show  Cards 

A.  E.  Purkis  of  Healey  &  Purkis, 
Bridgeford,  Sask.,  states  they  always 
have  a  very  busy  Saturday.  In  fact  they 
do  as  much  business  on  Saturday  as  any 
other  three  days  in  the  week.  Bridge- 
ford  is  small  and  the  village  business 
does  not  make  much  difference.  In  larger 
towns  he  would  suggest  that  the  merch- 
ants request  their  town  trade  to  shop 
early.  Most  towns  have  a  local  paper  or 
it  may  be  done  by  attractive  cards  placed 
about  the  store. 

Pay  Day  and  Farmers'  Day 
McLean  Bros.,  Department  Store, 
Prince  Albert,  Sask. — "The  Saturday 
night  rush  has  been  quite  a  problem  as  it 
seems  almost  impossible  to  have  people 
do  their  shopping  during  the  week.  Many 
Continued  on  page  35. 
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\l)ove  illustration  shows  the  delivery  equipment  of  Browns  Limited,  Portage  la  Prairie  store.  One  of  the  motor  trucks 
and  one  of  the  horse  deliveries  are  not  shown.  Complete  equipment  includes  three  motor  trucks,  two  covered  waggons  and 
one  furniture  delivery. 

MOTOR  TRUCK  AND  'PHONE  GETS  SUMMER  TRADE 

When  Farmers  Are  Busy  Spring  Seeding  and  Harvesting  in  the  Fall,  Brown's  Limited,  Port- 
age la  Prairie,  Make  it  Easier  for  Them  to  Shop — Definite  Routes   Planned  for 
Each  Day — Summer  and  Fall  Trade  Greatly  Increased 

Written  by  a  staff  representative   for   Dry   Goods   Review 
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HEX  the  farmer  cannot  come 
to  town  to  buy  his  goods,  we 
take  the  store  to  him." 

This  is  one  of  the  principles  under 
which  the  large  Browns,  Ltd.,  department 
store  in  Portage  la  Prairie,  Man.,  oper- 
ates in  order  to  keep  the  home  trade  at 
home.  The  two  important  adjuncts  to  the 
carrying  out  of  this  principle  are  Rural 
Telephone  and  Motor  Trucks. 

Beginning  with  April  each  year  during 
the  past  three  years  Browns,  Ltd.,  have 
been  sending  a  motor  truck  into  the  coun- 
try for  10  or  12  miles  delivering  goods  to 
the  farmers.  This  does  not  mean  the 
farmers  come  into  town  and  buy  their 
goods  and  have  them  delivered.  The 
farmer  always  takes  his  own  goods  home 
when  he  does  come  to  the  town. 

The  idea  is  to  give  the  farmer  a  real 
service  during  his  busy  months  by  means 
of  the  rural  telephone  and  the  motor 
trucks. 

Each  afternoon  the  farmers  along  a 
certain  route  in  the  surrounding  territory 
are  called  up  by  phone  for  their  orders. 
These  are  made  up  that  day  and  go  out 
the  first  thing  next  morning. 

Different   Route   Each   Day 

It  would  of  course  be  imposible  to  give 
this  service  every  day  to  all  customers. 
Browns,  Ltd.,  have  instituted  definite 
routes  for  their  motor  trucks  to  travel 
each  day  of  the  week.  The  truck  goes 
one  direction  one  day,  another  the  n^xt 
and  so  on.    This  means  that  the  bush.-    -, 

ENCOURAGE  YOUR 


is  operated  on  a  well  laid  plan  eliminating 
confusion  and  giving  the  farmers  along 
each  route  an  efficient  weekly  service. 

This  year  the  service  was  begun  on 
April  22.  To  acquaint  the  farmers  along 
the  different  routes  with  its  commence- 
ment and  operation  a  letter  was  sent  to 
all  urging  them  to  place  their  orders 
day  before.  This  will  enable  our  de- 
store  on  the  phone.  This  circular  letter 
read  as  follows: 

Portage  La  Prairie,  Man. 
April  18,  1918. 
Dear  Sir  or  Madam: — 

Our  Rural  Delivery  Schedule  for  the 
coming  season  commences  next  week. 

The  following  routes  will  be  covered 
each  day: 

Burnside,  Bagot —  '  Monday 

High   Bluff,   Poplar  Point— Tuesday 
Rossendale,  Edwin —  Wednesday 

McDonald,  Longburn —  Thursday 

Oakland,  Flee  Island —         Friday 
South  of  River,  Oakville —  Saturday 

Weather  permitting  the  motor  cars 
will  leave  the  store  the  first  thing  every 
morning,  so  all  orders  must  be  in  the 
day  before.  This  wil  enable  our  de- 
partments, especially  the  Grocery  De- 
partment, to  get  orders  ready  and 
thereby  help  us  to  render  more  prompt 
service. 

This  schedule  will  be  carried  out  as 
closely  as  possible,  but  if  you  require 
goods  on  a  day  not  scheduled  for  your 
route    do  not  hesitate  to  call  us  up  as 
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we  can  usually  make  some  delivery  ar- 
rangement. 

Place  this  schedule  somewhere  con- 
venient to  your  telephone  so  that  it  can 
be  easily  consulted. 

At  Your  Service, 

BROWNS,  LIMITED. 
Keep  Trade  at  Home 

Browns,  Ltd.,  do  not  wait  for  the  farm- 
ers to  telephone  in  their  orders.  They 
get  busy  each  day  themselves  and  call  up 
their  customers  along  the  routes  the  auto 
trucks  will  travel  next  day  and  find  out 
their  wants.  The  management  of  the 
store  state  this  method  has  greatly  in- 
creased their  business  during  the  summer 
seasons.  It  tends  to  prevent  farmers  and 
their  wives  sending  to  the  distant  mail 
order  houses  for  goods.  They  now  deal 
almost  entirely  at  their  home  town. 

"All  kinds  of  goods  are  bought  over 
the  phone  by  the  farmers  in  this  way," 
stated  a  member  of  the  firm.  "Farmers 
have  plenty  of  money  and  they  buy  in  big 
quantities.  When  buying  provisions  they 
seldom  order  10  or  20  lbs.  of  sugar,  for  in- 
stance, but  buy  a  hundredweight.  Every 
thing  is  bought  in  similar  quantities.  We 
sell  them  not  only  provisions  but  clothing 
such  as  overalls,  collars,  shirts  and  even  a 
large  number  of  our  customers  buy 
dresses,  waists,  etc.,  by  phone.  Two  of 
the  employees  do  the  shopping  for  them 
in  such  cases.  Of  course  we  know  our 
customers   pretty  well   and   know   about 

(Continued  on  page  35.) 
EVERY    MONTH. 


WAR  ON  PILFERING  AND  SHOPLIFTING 

Association  of  Retailers,  Wholesalers,  Manufacturers   and   Forwarding   Firms   Formed  in 

Montreal — Leading  Criminal  Lawyers  Will   Conduct  Prosecutions — Rewards   and 

Educational  Campaign  in  Papers — Loss  $2,000,000  a  Year 


SOMETHING  distinctly  new  in  the 
direction  of  co-operation  of  merch- 
ants in  a  community  is  being  at- 
tempted in  Montreal  under  the  title  of 
"Merchants'  Association  of  Montreal:  To 
Foster  the  Trade  and  Welfare  of  Mont- 
real." Somewhat  different  from  the  or- 
dinary local  organization  of  "merchants," 
this  body  combines  not  only  retailers  in 
dry  goods,  hardware,  groceries,  etc.,  but 
has  secured  the  active  co-operation  of  the 
jobbers,  manufacturers,  forwarding  com- 
panies, including  the  railways,  expres;, 
companies,  and  all  others  that  are  con- 
cerned with  the  protection  from  theft  of 
goods,  whether  in  transit,  or  after  they 
have  been  taken  into  stock  in  the  stores. 
In  a  word,  the  immediate  cause  of  the 
formation  of  this  association  was  the  ex- 
tensive losses  each  year  in  the  city 
through  pilfering  of  goods  on  consign- 
ment, and  the  heavy  losses  sustained  by 
stores  through  shop-lifting.  It  is  stated 
that  these  losses  exceed  $2,000,000  in  a 
single  year.  A  pretty  fair  basis  for 
mutual  action! 

Will  Broaden  Out  After  Making  Good 

This  purpose  may  seem  a  little  nar- 
row for  expending  the  energy  of  such  an 
organization  upon,  but  this,  it  should  be 
pointed  out,  is  only  the  initial  object.  It 
is  intended  by  those  who  conceived  the 
idea  that  the  association  should  "make 
good"  in  lessening  pilfering  and  theft, 
and  after  concentrating  on  this  for  a 
time,  should  then  extend  its  activities  in 
other  directions  in  which  there  is  mutual 
interest  as  well.  It  may  be  that  when 
these  are  decided  on  that  the  organiza- 
tion would  be  sub-divided  in  cases  where 
all  are  not  bound  by  equal  interests,  and 
work  as  sub-sections,  but  this  would  be  a 
mere  matter  of  detail.  It  is  likely  that 
the   Montreal     movement    will    grow   to 


other  centres  in  Canada  and  in  the 
United  States,  for  so  far  as  is  known 
there  is  no  duplicate  there  as  yet. 

Carried  Off  Even  the  Horse 

A  very  realistic  incident  caused  the 
association  to  be  formed.  A  produce 
merchant,  E.  E.  Wallace,  had  had  a  num- 
ber of  packages  stolen  from  his  delivery 
wagon.  The  limit  was  reached  when  one 
day  as  the  driver  was  upstairs  in  an 
apartment  house,  horse,  wagon,  and  all 
the  contents  disappeared.  Mr.  Wallace 
appeared  before  the  police;  he  wanted  a 
reward  offered.  They  could  not  do  this, 
but  took  the  particulars  of  the  runaway 
theft.  Some  time  later  the  horse  and 
wagon  were  recovered,  but  minus  the 
contents.  Dissatisfied  with  the  casual 
protection  of  the  law,  Mr.  Wallace  con- 
ceived the  idea  of  a  co-operative  group 
of  all  concerned,  in  which,  in  addition, 
the  assistance  of  the  public  might  be 
solicited,  and  the  association  was  formed. 

Its  methods  are  direct.  It  has  engaged 
one  of  the  leading  firms  of  criminal  law- 
yers in  the  city,  and  every  case  of  pilfer- 
ing or  shoplifting  that  can  be  prosecuted 
will  be  handed  to  this  skilled  group.  As 
a  rule  even  the  name  of  the  store  where 
the  shoplifter  worked  her  game  will  not 
be  given  publicity;  the  prosecution  will 
be  conducted  in  the  name  of  the  associa- 
tion, and  in  this  way  the  store  will  avoid 
the  annoyance  that  is  the  inevitable  ac- 
companiment of  most  such  cases.  Indeed, 
it  has  been  found  that  the  expense  of 
prosecution,  as  well  as  the  bother,  have 
deterred  more  firms  from  carrying  out 
the  meaning  of  the  law  than  otherwise. 
The  cost  of  experienced  counsel  is  cov- 
ered by  the  membership  fee,  although 
the  fees  for  warrants  and  subpoenas  and 
others  incident  to  each  case  are  a  charge 
on  the  firm  itself. 

Reward  of  $50 

In  addition,  an  appeal  will  be  made  on 
behalf  of  the  association,  not  the  indivi- 
dual store  to  the  public  and  to  the  em- 
ployees of  each  store  for  assistance  in 
checking  this  prevailing  evil  of  shop- 
lifting. There  will  be  a  reward  of  $50 
offered  for  information  that  leads  to  con- 
viction of  a  guilty  party,  and  the  an- 
nouncement displayed  on  cards,  neat 
plates  in  elevators,  and  other  prominent 
points  in  the  store.  These  will  carry 
more  significance,  as  there  will  be  a  cam- 
paign in  the  press  to  educate  the  public 
to  the  evils  the  association  is  seeking  to 
wipe  out,  and  it  is  believed  that  an  in- 
telligent co-operation  of  the  public  at 
large  will  be  secured  in  this  way.  On 
the  other  hand,  the  publicity  that  will 
be  siven  to  the  trials  of  those  prose- 
cuted by  the  association  and  the  greater 
risk  to  those  who  are  caught  of  being 
prosecuted  by  an  outside  body,  the  reward 
itself,  and  other  influences  that  will  work 
out  from  these,  will,  it  is  confidently  be- 


lieved, act  as  a  powerful  deterrent  upon 
the  would-be  shoplifters  or  freight  pil- 
ferers. 

Record  of  Those  Discharged 

To  some  extent  there  will  be  a  record 
kept  of  those  who  are  discharged  for 
shoplifting  or  theft  in  stores — that  is,  in 
cases  where  it  is  evident  that  this  is  be- 
ing carried  on  systematically  by  an  em- 
ployee, who,  as  has  been  found,  goes 
from  one  store  to  another,  gets  a  posi- 
tion, steals,  and  is  discharged,  only  to 
connect  with  another  store,  and  repeat 
the  offence. 

"Prosecuting  Attorney" 

An  effort  will  be.  made  aiming  at  a 
widespread  improvement  in  the  manner 
ef  handling  such  conditions  from  the 
point  of  view  of  the  department  of  jus- 
tice, presided  over  by  the  Attorney-Gen- 
eral in-  the  case  of  a  province.  As  is  set 
forth  in  an  official  notice,  there  will  be 
asked  "the  appointment  of  a  prosecuting 
attorney  by  the  Government,  or  such  im- 
provements in  the  present  system  as  to 
ensure  proper  preparation  and  handling 
of  evidence  in  a  manner  to  secure  con- 
victions and  to  relieve  the  public  of  end 
less  expense  and  trouble  often  mis- 
directed." 

After  the  "Receiver" 

The  receiver  of  stolen  goods  will  also 
receive  the  attention  of  the  association. 
This  class  in  the  community,  the  "fence'' 
in  criminal  terminology,  usually  goes 
scot-free.  Evidence  directly  implicating 
him  is,  of  course,  difficult  to  secure,  but 
several  proposals  have  been  made  to 
render  the  commercial  existence  of  the 
"receiver"  more  hazardous  than  it  has 
been  in  the  past,  including  civil  prosecu- 
tions and  a  closer  scrutiny  as  to  his 
means  of  livelihood  than  he  has  met  with 
before.  It  is  recognized  that  if  this  link 
in  the  chain  were  broken  that  thefts  of 
goods  in  transit  and  in  the  stores  would 
decline  to  a  very  large  extent. 

From    $25    Upwards 

The  financial  support  of  such  an  asso- 
ciation is  an  important  matter,  and  in 
the  Montreal  case  a  scale  of  charges, 
fees,  has  been  arranged  on  the  basis  of 
number  of  employees.  As  is  explained, 
"the  employee  basis  for  determining  fees 
is  adopted,  not  because  he  represents  the 
hazard,  but  the  number  indicates  the 
size  of  the  firm,  quantity  of  goods 
handled,  and  extent  of  contact  with  the 
public." 

The  scale  of  fees  is  as  follows:  Fifty 
employees  or  less,  $25;  50  to  100,  $40; 
100  to  150,  $50;  150  to  250,  $60;  over  250 
and  under  500.  25  cents  for  each;  over 
500,  $125  for  the  first  500,  and  15  cents 
for  each  additional. 

The  prosecuting  attorneys  are  Berco- 
vitch,  Lafontaine  &  Gordon,  and  the 
manager,  John  J.  Fitzgerald,  who  was 
formerly  secretary  of  the  Board  of 
Trade  of  Sherbrooke. 
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OVERCOMING  SATURDAY  NIGHT 
RUSH 

Continued  from  page  82. 
people  do' not.  get  their  pay  cheque  until 
the  end  of  the  week,  and  many  farmers 
leave  their  shopping  till  Saturday  and 
Saturday  nights.  For  these  two  reasons 
it  seems  almost  impossible  to  overcome 
the  difficulty  as  the  farmers  do  not  want 
to  leave  their  work  during  the  week,  and 
the  workman  cannot  pet  his  purchases 
until  he  gets  his  pay  cheque. 

"Prince  Albert  seems  to  have  got  into 
the  way  of  leaving  their  shopping;  until 
Saturday.  We  have  tried,  by  offering- 
very  special  inducements  for  mid-week  to 
relieve  the  heavy  Saturday  shopping-,  but 
this  seems  to  have  little  or  no  effect.  We 
would  like  to  suggest  something,  but, 
when  acceptable  bargains  will  not  do  it, 
we  would  like  hear  from  you  and  have 
your  views  on  the  matter." 

DRY  GOODS  REVIEW  has  received 
many  more  suggestions  and  experiences 
and  these  will  be  given  in  the  August 
number. 


HOW  ACCOUNTS  ARE  COLLECTED 

Various  .Methods  Are  Used  by  Maritime  Merchants — Many  Have 

Adopted  Cash  System — But  Credit  is  Often  Asked 

Even  With  Monev  Plentiful. 


MOTOR  TRUCK  AND  RHONE  GETS 
SUMMER  TRADE 

(Continued  from  page  33.) 
what  they  would  like  in  connection  with 
waists  and  dresses.  We  try  to  get  them 
to  describe  as  closely  as  possible  the  sort 
of  articles  they  desire.  This  helps  us 
greatly  in  doing  the  shopping  for  them." 
Every  Department  Sells  by  Rural  Phone 

Something  from  practically  all  these 
departments  is  ordered  each  day.  Trucks 
leave  the  store  well  laden.  Delivery  men 
do  not  take  orders  when  they  are  deliver- 
ing these  goods.  The  store  either  calls  up 
the  farmer  or  the  farmer  calls  up  the 
store. 

This  company  has  also  the  agency  for 
the  McLaughlin  and  Chevrolet  automo- 
biles so  that  they  sell  considerable  motor 
accessories  in  addition  to  the  lines  above 
mentioned.  They  also  are  agents  for 
threshing  machinery  and  plows.  This  de- 
partment is  across  the  road  from  their 
main  store. 


NO  MAIL  ORDER  ADVERTISING 

EVERYBODY'S  MAGAZINE  announced 
in  recent  issue  of  Printers'  Ink  that  they 
would  not  accept  any  more  mail  order  ad- 
vertising. They  state  "this  step  is  neces- 
sary to  apgressive  support  of  the  prin- 
ciple of  retail  distribution  of  merchandise. 
iody'a  believes  that  the  regularly 
organized  channels  of  trade  offer  the  best 
available  system  of  distribution  of  adver- 
tised goods  for  the  sound  interests  and 
welfare  of  the  ultimate  consumer." 

The  Butterick  publications  made  simi- 
lar announcement  the  early  part  of  this 
year. 

It  is  only  a  few  years  ago  since  these 
same  magazines  were  talking  about  forc- 
ing the  dealer  to  handle  certain  lines  of 
goods.  Most  firms  are  recognizing-  to- 
day the  power  of  the  retail  dealer  and 
that  ]t  is  more  profitable  to  try  to  edu- 
cate the  dealer  to  the  merits  of  certain 
brands  of  goods  only  that  can  make  a 
profit  on  handling  these  lines  rather 
than  to  attempt  to  force  him  merely  by 
consumer  advertising. 

SEE    THAT    THE    HEA 


ONE  of  the  most  important  prob- 
lems in  these  strenuous  times  is 
that  of  collecting  bills  promptly. 
In  a  great  many  cases  money  is  being 
easily  made  and  freely  spent.  Some  people 
are  contracting  debts  which  are  not  being 
paid  as  they  should  and  the  merchant, 
with  the  ever-increasing  outlay  necessary 
to  keep  up  his  stock,  is  the  sufferer.  With 
a  view  to  giving  our  readers  some  infor- 
mation on  how  merchants  keep  down  debts 
and  make  collections  promptly,  DRY 
GOODS  REVIEW  has  secured  the  story 
of  the  experiences  of  a  number  of  its  read- 
ers in  the  Maritime  Provinces.  In  many 
instances  the  merchants  state  that  they 
have  not  a  great  deal  of  trouble  in  keep- 
ing accounts  paid  up,  especially  within  30 
days,  and  that  money  is  more  plentiful 
than  it  was  five  or  ten  years  ago.  There 
are  some,  however,  who  find  a  few  cus- 
tomers more  or  less  difficult  to  handle, 
who  are  inclined  to  let  accounts  run. 
These,  say  the  merchants,  require  per- 
haps more  reminders  than  they  used  to 
when  money  was  harder  to  get. 

Following  are  some  of  the  opinions  ex- 
pressed : 

"If  a  customer  overruns  his  account  60 
days  we  sometimes  make  draft  on  him  at 
30  days  with  interest.  Customers  do  not 
ask  credit  for  more  goods  than  they  used 
to,  but  the  same  quantity  runs  into  much 
more  money.  If  they  are  not  prompt  we 
simply  collect  at  once." — A.  Durno,  Cam- 
bridge, N.S. 

"When  a  customer  asks  for  credit  I 
find  out  as  much  as  I  can  about  his  cir- 
cumstances from  him  and  can  usually 
tell  from  the  manner  of  his  replies  as  to 
his  honesty.  People  are  more  inclined  to 
'pay  as  they  go'  than  they  used  to  be. 
When  a  customer  neglects  to  pay  at  the 
required  time  I  get  after  him  promptly 
and  remind  him  of  his  promise.  I  see  him 
personally  and  inform  him  that  I  shall 
collect  at  his  expense  if  not  paid  at  once. 
If  they  cannot  pay  I  am  lenient,  but  if 
they  will  not  I  get  after  them  'for  blood.'  " 
— Miss  C.  Kirkpatrick,  Parrsboro,  N.S. 

"When  a  new  customer  asks  for  credit 
we  tell  them  how  pleased  we  are  to  do 
business  with  them,  but  add  that  we  must 
have  their  money  before  they  get  the 
goods.  The  neglect  of  some  old  custom- 
ers is  chronic.  The  days  of  credit  should 
be  a  thing  of  the  past.  About  2  per  cent, 
of  our  business  is  credit  and  this  is  2  per 
cent,  too  much." — F.  A.  Dy Iceman,  St. 
John,  N.B. 

"To  a  person  whom  we  know  we  give 
credit  for  30  days  and  tell  them  that  we 
will  expect  payment  in  that  time  or  else 
will  take  a  note  with  interest  for  the 
amount.  When  a  customer  neglects  to 
pay  at  the  required  time  we  have  per- 
sonal interview  with  them  and  discon- 
tinue the  account  until  payment  is  made." 
--H.  W.  Church  &  Co.,  Petitcodiac,  N.B. 

DS    OF    DEPARTMENTS    IN    YOUR    STORE    READ 


"Our  credit  sales  do  not  amount  to  more 
than  10  or  15  per  cent,  of  the  total.  What 
credit  we  do  give  is  confined  as  far  as 
possible  to  the  well-established  families 
of  the  town.  We  must  admit  that  we  find 
some  nf  our  customers  more  dilatory  than 
they  formerly  were.  Possibly  a  lessen- 
ing of  income  and  increased  cost  of  living 
may  account  for  it  to  a  large  extent.  We 
have  taken  no  more  drastic  methods  than 
frequent  reminders  usually.  In  some 
cases  we  have  used  the  methods  of  the 
Retail  Merchants'  Association  collecting 
department  with  some  success.  We  find, 
on  the  whole,  less  asking  for  credit  than 
there  was  five  or  ten  years  ago.  It  is 
easier  to  make  cash  sales." — Mcintosh  & 
Co.,  New  Glasgow,  N.S. 

"To  a  new  resident  in  the  town  I  give 
credit  for  30  to  45  days,  but  give  none 
after  that.  If  they  do  not  pay  when 
statements  are  sent  I  take  their  note  with 
interest  and  come  to  an  agreement  with 
them.  I  do  not  believe  in  leaving  old  ac- 
counts in  the  books.  If  a  customer  is 
forced  to  pay  once  he  often  becomes  a  bet- 
ter customer  afterwards,  for  when  he 
has  money  and  owes  it  to  one  store  he  does 
not  go  near  that  store  if  his  account  is 
allowed  to  slide." — Chas.  Asoynf,  Eel 
River  Bridge,  N.B. 

"We  first  remind  credit  customers  of 
their  overdue  accounts.  If  no  notice  is 
taken  we  Specify  a  date  when  settlement 
must  be  made.  If  no  notice  is  taken  of 
this  our  solicitor  does  the  rest  and  of 
course  that  closes  the  account." — Truro, 
N.S.,  Merchant. 

"Bank  drafts  have  the  desired  result." 
— W.  N.  Rice,  North  Sydney,  N.S. 
Cash  System  Wins 

"In  the  past  two  years  we  found  it  very 
strenuous  collecting  bills.  The  writer 
has  found  that  more  bills  are  contracted 
in  this  part  of  Canada  than  in  any  other 
province.  In  many  instances  people  have 
been  used  to  running  bills  and  they  ex- 
pect to  get  credit  almost  from  the  very 
first.  Very  few  customers  would  come 
and  settle  their  bills  without  our  writing 
them  a  letter  or  two  and  then  sending 
them  half  a  dozen  statements.  The  best 
remedy  we  found  for  collecting  money 
was  to  cut  out  all  credits  absolutely.  This 
we  have  done  since  the  beginning  of  this 
year. 

"At  first  we  thought  that  this  would  de- 
crease our  sales  as  all  the  other  merchants 
are  giving  credit,  but  instead,  we  have 
made  an  increase  and  we  think  we  have 
a  better  class  of  customers.  Besides,  our 
office  expense  has  decreased. 

"The  average  good  customer  sooner  or 
later  will  become  delinquent  if  allowed 
to  buy  on  credit;  he  is  liable  to  buy  more 
than  he  can  pay  for.  When  he  contracts 
debts  here  and  there  he  does  not  know 
which  one  to  pay  first. 

(Continued  on  page  37.) 
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SERVICES  TO  THE  LITTLE  STOREKEEPER 

Experiences  of  a  Beginner  That  Contain  Suggestions  for  Manufacturers  and  Wholesalers- 
Against  Better  Terms  for  Bigger  Buyers — A  "Story"  of  Goods  That  Sell — Trade 

Paper's  Place. 

By  M.  Williams,  Montreal,  One  of  Them* 


THIS  is  a  story  of  some  of  the  ex- 
periences of  a  little  storekeeper; 
some  of  his  reflections  and  some 
advice  that  he  tenders  respectfully  to 
the  manufacturer  and  the  jobber  on  be- 
half of  the  class  of  little  storekeepers. 

First  of  all,  to  start  at  my  own  ex- 
periences, I  bought  a  little  store  that 
was  run  down.  I  will  not  say  why  I 
chose  this  kind  of  store.  The  next  thing 
I  did  was  to  re-register  it.  Then  there 
came  along  a  commercial  agency  to  at- 
tempt to  give  me  a  rating.  Nobody  else 
came  near  me.  I  could  not  understand 
it.  I  got  letters  from  the  United  States 
wishing  me  all  kinds  of  success  in  the 
world,  and  offers  of  help.  Catalogues 
came  from  war-stricken  England,  and 
even  France,  asking  for  any  share  of 
my  business  that  we  might  have  to  spare, 
and  asked  for  it  in  an  excellent  brand 
of  English.  But  never  a  line  from  one 
solitary  Montreal  house  or  other  Cana- 
dian manufacturer.  Once  in  a  while  we 
get  some  circular  matter  addressed  to 
the  old  firm.  We  notified  the  senders 
that  they  were  out  of  business,  and  ask- 
ed then  to  change  the  style  of  address, 
but  no  attention  was  paid,  and  even  to- 
day we  are  still  getting  trade  bulletins 
and  circulars  addressed  as  before.  We 
are  simply  throwing  them  in  the  waste 
basket,  having  neither  the  time  nor  the 
patience  to  devote  to  reading  the  mat- 
ter of  concerns  that  do  not  keep  abreast 
of  the  commercial  times;  the  financial 
bulletins,  etc.  Indeed  we  were,  in  this 
respect  much  in  the  position  of  a  lady 
who  marries  and  changes  her  name.  We 
like  to  be  addressed  by  our  correct  name 
and  title,  and  have  little  patience  with 
those  negligent  souls  who  leave  one  of 
their  most  important  assets,  a  direct 
mailing  list,  to  some  careless  junior. 

Diogenes  and  Credit  Men 

It  became  a  problem  for  us,  for  we 
were  uninitiated  where  to  get  stock. 
We  were  like  people  groping  in  the  dark. 
We  stubbed  our  toes.  We  ran  across 
all  the  little,  cheap,  two-price  jobbers, 
but  we  never  came  into  touch  with  a  real, 
live  salesman  from  a  big  house.  We 
presumed,  from  this,  that  he  went  only 
to  visit  and  confer  with  the  large  de- 
partmental stores.  Eventually  we  were 
guided  to  one  or  two  of  the  better 
houses,  but  between  the  reception  from 
their  credit  men  and  their  air  of  patron- 
age  we   were  nearly   scared   out  of  our 

•EDITOR'S  NOTE.— While  DRY  GOODS 
REVIEW  may  not  agree  in  some  respects 
with  Mr.  Williams'  comments  on  the  aver- 
age manufacturer  or  jobber,  his  suggestions, 
from  the  standpoint  of  a  retailer  beginning 
business  in  a  small  way,  are  worth  noting. 
Mr.  Williams,  by  the  way,  has  another  angle 
on  business  supplied  him  as  advertising 
manager  of  the  Montreal  Light,  Heat  and 
Power  Co.,  as  well  as  a  "little  storekeeper." 


wits.  Sometimes  I  think  I  will  write  a 
long  story  about  the  inhumanities  of 
credit  men  to  men.  Undoubtedly,  their's 
is  a  divine  gift,  that  of  picking  out  the 
honest  ones.  Diogenes  never  had  a 
harder  task,  but  he  had  at  least  sense 
enough  to  get  a  little  light  on  the  situ- 
ation. Some  did  give  us  credit — for  our 
nerve;  others  gave  us  goods  with  a 
sparing  hand,  but  they  taught  us  a 
valuable  lesson,  the  art  of  buying  little 
and  buying  often.  Others  it  took  ten 
days  to  discover  whether  we  were  worth 
investigating  or  not.  Some  have  not 
discovered  it  yet.  Many  we  could  not 
wait  for,  and  did  not.  We  realize  that 
there  is  a  shortage  in  stocks  of  all  kinds, 
but  we  could  not  understand  why  local 
houses  should  send  representatives  all 
over  the  world,  'way  back  up  into  the 
bush  and  never  come  near  us. 

Need  for  the  Trade  Journal 

Well,  to  cut  the  story  short,  we  solved 
the  problem  by  getting  the  trade  papers 
that  appealed  to  our  line.  If  it  is  not 
presumptuous  on  the  part  of  a  year-old 
in  retail  business,  I  cannot  emphasize 
too  strongly  getting  and  keeping  in 
touch  with  men  in  the  same  line  of  busi- 
ness. The  trade  journals  have  done  a 
lot  for  the  little  retailer.  The  trade 
journalist  has  got  the  manufacturer  to 
advertise  nationally,  and  both  the  manu- 
facturer and  the  wholesaler  to  advertise 
in  the  trade  journal,  which  should  be  the 
retailer's  business  Bible.  The  trade 
journalist  has  collaborated  with  the  suc- 
cessful salesmen  and  women,  gleaned  of 
their  ideas,  co-ordinated  them,  and  plac- 
ed them  at  our  disposal,  and  presented 
us  with  a  debating  forum  which  can  be 
used  from  Halifax  to  Vancouver.  He 
has  all  the  functions  of  the  salesman, 
except  delivering  the  goods.  It  is  our 
opinion  that  only  a  live  man  advertises 
in  a  trade  paper,  and  a  man  has  to  be 
alive  before  he  will  advertise. 

If  we  might  be  allowed  to  issue  a 
friendly  word  of  warning  to  houses  and 
salesmen   who  have  been  apt  to   ignore 


the  small  fry,  might  we  ask  you  to  put 
in  your  ads  the  names  and  telephone 
numbers  of  your  local  representatives  in 
every  city.  We  are  too  busy  doing  a 
business  of  $10,000  to  $12,000  a  year 
with  inadequate  help  to  write  and  ask 
you  for  such  information.  Like  the 
little  fellow,  "We  are  small  just  now, 
but,  Oh,  my!" 

Investigating  a  Man's  Credit 
Again,  if  it  is  worth  a  man's  time  to 
come  down  to  you  and  ask  for  credit 
he  is  surely  worth  investigating.  That 
investigation  should  take  the  form  of  a 
personal  tour  of  his  premises.  Often  I 
have  been  told  by  credit  men,  "I  passed 
your  store  in  an  auto  last  night.  You 
certainly  are  in  a  fine  locality."  They 
are  doing  like  many  Englishmen  did 
when  they  came  to  Canada.  They  asked 
for  George  Ham,  the  "owner"  of  the 
C.  P.  R.,  connect  with  him,  are  toted  off 
on  the  rear  end  of  an  observation  car, 
and  go  back  and  know  all  about  Canada. 

Advertising  and  Display  Matter 

Then  in  regard  to  the  advertising  and 
display  matter  you  send  him.  What  is 
nice  for  Goodwin's  and  Almy's  is  out- 
rageous for  a  small  store.  Do  not  ex- 
pect him  to  devote  the  whole  of  his  walls 
to  displaying  your  goods.  He  would 
rather  see  one  good  newspaper  ad.  which 
has  sold  the  customer  before  he  comes 
into  the  store  than  a  whole  raft  of  cute 
cutouts,  etc.,  which  only  litter  up  his 
cellar,  and  are  an  abomination  to  the 
Canadian  fire  underwriters.  Above  all, 
do  not  expect  something  for  nothing. 
He  is  too  busy  and  short  handed  these 
days  to  stand  around  extolling  to  a 
breathless  audience  the  virtues  of  your 
goods.  Every  five  minutes  he  spends 
in  this  adds  to  his  overhead  expenses. 
Carry  your  own  load. 

Advertising  has  sold  some  of  the 
poorest  stuff  in  the  world.  I  know,  be- 
cause I  have  taken  real  money  for  it. 
I  have  also  had  some  of  the  best  stuff 
ever  manufactured  and  could  not  sell  it 
even  with  a  guarantee  of  a  refund,  be- 
cause customers  tell  us  that  they  have 
not  time  to  bring  goods  back,  or  often 
have  not  the  inclination.  If  they  take 
unadvertised  goods  and  get  stung  they 
figure  that  the  little  storekeeper  has 
acted  in  good  faith,  taken  a  chance  even 
as  they  have,  and  that  they  deserve  to 
get  let  in.  They  will,  however,  bring  in 
goods  that  are  advertised  and  guaran- 
teed, because  they  feel  the  manufacturer 
should  be  made  to  bear  the  cost  of  his 
failure  and  because  they  feel  he  is  well 
able  to  do  so.  It  is  really  humorous  at 
times  to  see  they  way  in  which  cus- 
tomers will  sympathize  with  some  poor 
storekeeper  who  has   succumbed    to   the 


THE    BETTER    POSTED    YOUR    STAFF    BECOMES    THE    MORE   SALES    THEY    WILL    MAKE. 
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allurements  of  a  salesman  who  says  that 

his  company  "put  the  material  into  the 
goods,  not   into  the  advertising."     I  do 

DOt,  <>f  COOrse,  claim   that   all  advertised 

goods  are   good,  hut    advertised    goods 

that  are  not  good  are  more  easily  buried. 
The  others,  poor  goods  not  advertised, 
may  die  a  lingering  death. 

While  advertising  is  one  of  the  prin- 
cipal helps  that  you  can  give  every  re- 
tailer, you  should  also  inform  the  smaller 
man  how,  when  and  where  you  are  ad- 
vertising in  order  that  he  may  be  able  to 
line  up  ready  for  orders  as  a  result  of 
your   advertising. 

If  you  cannot  deliver  goods  or  goods 
are  scarce,  bulletin  your  dealer;  tell  him 
why.  and  he  will  always  be  ready  to 
hand    on    the    information. 

A    "Story"    About   Your   Goods 

Tell  us  a  story  about  your  goods.  We 
like  to  have  something  interesting  about 
special  lines  to  tell  across  the  counter. 
We  might  as  well  be  talking  about  your 
goods  as  anybody  else's.  Moving  pic- 
ture people  have  sold  Mary  Pickford  to 
the  public  by  weaving  many  stories  about 
her.  Why  not  the  wholesaler  and  manu- 
facturer with  prunes,  pins  and  pickles? 

Clear  on  Discounts 

The  question  of  discounts  is  a  sore 
point  with  the  small  buyer.  I  will  not 
attempt  to  dictate,  but  let  me,  at  least 
drop  a  hint.  Nothing  tickles  the  small 
storekeeper  as  much  as  when  he  is  told 
Almy.  Morgan,  Murphy  or  Goodwin 
cannot  buy  one  cent  cheaper  than  you 
can.  He  cannot  get  better  terms  or 
longer  time  in  which  to  pay.  Every 
ambitious  storekeeper  likes  to  think 
that  he  is  competing  for  business  with 
the  larger  stores,  or  that  he  is  at  least 
in  the  running.  Larger  discounts  for 
heavy  purchases  make  him  feel  he  is  be- 
ing penalized  because  he  is  small  and 
has  the  temeritv  to  be  in  business  at 
all. 

Speaking   of   discounts,    a    wonderful 
help  to  the  little  fellow  would  be  some- 
thing after  this  kind  on  his  invoice: 
"If  this  account  is  paid  on  or  before 
June  5  you  will  have  a  discount  of  4 
per  cent.,   and   an   additional  discount 
for  prepayment.     If  paid  on  or  before 
June  15,  3  per  cent.,  and  so  on." 
Frequently  you  imagine  that  he  knows 
all  about  your  days  and  dates  of  settle- 
ment.    One  firm   makes  it  the  5th,  an- 
other the   10th,   and   so   on,  but   how  is 
he   to  remember  them   all? 

Last  of  all,  be  loyal  to  the  little  fellow. 
Be  sympathetic.  If  you  cannot  visit 
him,  write  him.  He  will  be  just  as  loyal 
to  you  as  you  are  to  him. 


"When  a  new  customer  asks  for  credit 
1  refuse  unless  I  know  for  a  certainty 
that  I  am  going  to  get  paid.  When  an 
old  customer  neglects  to  pay  his  account 
I  stop  giving  him  credit.  There  is  simply 
nothing  to  be  done  then  but  wait  and  try 
to  coax  it  from  him." — Geo.  E.  Munro. 
Westville,  N.S. 


HOW   ACCOUNTS    ARE    COLLECTED 

(Continued  from  page  35.) 

"In  the  case  of  old  bills  a  series  of  let- 
ters is  sent  following  the  statement;  if 
this  fails  we  sent  a  collector  and  then  a 
lawyer  if  necessary." — A.  D.  Farrah  & 
Co..  Newcastle,  X.H. 

"We  have  given  no  credit  for  the  past 
four  years.  At  first  it  was  hard  to  refuse 
old  customers.  Some  stayed  away,  but 
finally  returned  with  few  exceptions.  I 
believe  that  credit  could  be  cut  out  by 
everybody  now  that  goods  are  so  short 
and  people  have  the  money.  Giving  them 
credit  helps  to  make  them  waste  their 
money  on  sports  of  all  kinds.  In  the 
case  of  goods  wanted  on  approbation,  if 
customers  need  them  they  deposit  this 
money  and  if  we  fail  to  suit  them  we 
return  it." — P.  J.  Fortune,  St.  John,  NYd. 

Old  Accounts  Paid  Up 

"Sometimes  we  take  chances  with  cus- 
tomers whom  we  know,  even  when  they 
have  no  commercial  or  financial  standing, 
as  in  the  case  of  soldiers'  wives  who  are 
drawing  a  separation  allowance.  We 
have  found  collections  fairly  easy  to  make 
this  year.  There  appears  to  be  more 
money  in  circulation,  especially  among 
the  poorer  classes.  We  are  getting  in 
quite  a  few  of  our  old  accounts,  some  of 
which  we  considered  almost  worthless.  We 
bill  our  slow  credit  customers  every  month 
and  add  7  per  cent,  interest.  This  usually 
brings  them.  Long  overdue  accounts  we 
hand  to  our  solicitor  for  collection  with 
costs.  After  a  customer  has  settled  up 
an  old  account  he  usually  comes  back  and 
pays  cash.  While  the  bill  stands  unpaid 
he  keeps  away  entirely." — Journay  Bros., 
Weymouth,  N.S. 

"When  a  customer  asks  for  credit  we 
enquire  as  to  the  length  of  time  he  wants 
it.  We  do  not  find  so  many  old  customers 
neglecting  to  pay  their  accounts  as  form- 
erly. When  they  neglect  to  pay  at  the 
required  time  we  get  a  note  or  send  a 
draft.  In  some  cases  we  sue,  but  not  until 
we  have  tried  and  failed  three  ways." — 
Gordon  B.  Hatfield  &  Co.,  Port  Grenville, 
N.S. 

"When  a  customer  neglects  to  pay  at  the 
required  time  we  usually  get  settlement  by 
a  note,  or  stop  his  credit." — Turners 
Limited,  O'Leary,  P.E.I. 

"We  ask  for  references  when  a  new 
customer  asks  for  credit.  When  he  neg- 
lects'to  pay  at  the  required  time  we  hand 
the  account  to  the  Retail  Merchants'  As- 
sociation for  collection." — J.  J.  Weddal  & 
Son,  Fredericton,  N.B. 

"When  a  new  customer  asks  for  credit 
I  judge  by  their  appearance  and  from 
what  information  I  can  get  about  them  as 
to  whether  I  will  take  a  chance.  When 
old  customers  do  not  pay  up  as  they  used 
to  I  take  it  that  they  are  getting  poorer 
and  do  not  give  credit  until  the  back  debts 
are  paid  up.  Some  ask  for  more  credit 
than  they  did  four,  five  and  ten  years 
ago.  In  these  cases  I  send  them  a  note, 
then  a  collector  or  give  them  a  call  my- 
self. If  I  fail  that  way,  I  invite  them  to 
the  court  house." — ./.  Bumstein,  St.  John, 
NYd. 


WHAT  THE   PRESS   RECEIVED   FOR 

ADVERTISING    THE    VICTORY 

LOAN 

Various  estimates  have  been  made  as 
to  the  amount  the  press  received  from 
the  Government  in  connection  with  the 
press  publicity  for  the  Victory  Loan, 
but  the  actual  figures  paid  were  clearly 
set  forth  in  audited  statements  sub- 
mitted to  the  Annual  Meeting  of  Cana- 
dian Press  Association,  Inc.,  held  in 
Toronto  on  June  13  and  14. 

The  total  amount  paid  by  the  Gov- 
ernment for  advertising  space  was 
$165,419.81,  which  was  distributed 
among  1,400  newspapers  and  other  pub- 
lications. Approximately  $5,000  was 
spent  in  the  preparation  and  distribu- 
tion to  the  press  of  a  large  number  of 
special  articles,  illustrations,  cartoons, 
etc.,  which  were  inserted  in  the  press 
without  charge.  The  setting  of  type 
and  making  of  duplicate  plates  of  the 
advertisements  for  the  various  publica- 
tions used  and  the  fees  paid  to  the  five 
co-operating  advertising  agencies  for 
their  services  cost  in  the  neighborhood 
of  $37,000,  making  the  total  expenditure 
$208,166.09. 

As  the  total  cost  of  floating  the  loan 
was  approximately  $5,000,000,  the  Gov- 
ernment's expenditure  on  press  publi- 
city represents  less  than  five  per  cent, 
of  the  total  expenditure.  It  is  interest- 
ing to  note  also  that  the  press  publicity 
cost  only  one-twentieth  of  one  per  cent, 
of  the  total  amount  subscribed  to  the 
loan. 

The  press  publicity  for  the  loan  was 
handled  by  Canadian  Press  Association, 
Inc.,  and  the  officers  of  the  Association 
and  its  individual  members  co-operated 
splendidly  in  making  the  campaign  a 
success.  During  three  months  last  fall 
most  of  the  time  of  the  president,  Mr. 
J.  H.  Woods,  Calgary  "Herald,"  and 
the  office  staff,  was  devoted  to  the 
press  publicity  campaign,  and  for  sev- 
eral weeks  the  committee  of  publishers 
in  charge  were  in  almost  continuous 
session.  The  individual  members,  on 
the  other  hand,  contributed,  without 
charge,  space  in  their  newspapers  and 
other  publications  which,  if  calculated 
at  their  regular  commercial  rates, 
would  run  up  to  more  than  the  total 
amount  paid  for  the  advertising  space. 

Neither  Canadian  Press  Association, 
Inc.,  as  such,  nor  any  of  its  officers  or 
committees,  received  any  remuneration 
for  their  services  in  connection  with 
the  loan,  those  services  being  given 
voluntarily  and  in  the  spirit  of  national 
serivce. 

Watson  Mfg.  Co.,  Ltd.,  knitted  goods, 
Brantford,  Ont.,  suffered  loss  by  fire. 

J.  A.  Davis,  dry  goods,  Montreal,  Que. 
is  dead. 

Miss  Kennedy,  formerly  head  milliner 
for  the  T.  Eaton  Co.,  is  now  in  charge 
of  the  millinery  department  at  S.  F. 
McKinnon  &  Co. 

C.  Courey  &  Co.,  dry  goods,  Montreal, 
have  dissolved,  Camille  &  George  Courey 
continuing. 
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THE  MARKETS  AT  A  GLANCE 

THE  silk  season  has  closed  and  jobbing  houses  haw  now  com- 
menced booking  for  fall.  Novelty  self  stripes  and  one-tone 
.-ilk.-  are  meeting  with  most  favor. 

The  French  Government  have  forbidden  the  use  of  metallics 
in  the  manufacture  of  crepe  de  Chine  and  Georgettes.  The  results 
will  he  more  noticeable  among  textile  experts.  It  is  anticipated 
the  United  States  will  fall  in  line,  the  textile  association  having 
been  already  approached.  An  increase  of  25  to  30  per  cent,  is 
predicted  for  Fall. 

The  marked  advances  on  European  laces  are  gradually  curtail- 
ing their  use.  In  every  instance  cheaper  grades  are  being  substi- 
tuted for  the  more  costly.  Fine  Val.  laces  are  firm  and  show  a  10 
per  cent,  advance.  Filet  laces  show  an  increase  of  10  per  cent,  on 
the  better  grades,  and  25  per  cent,  on  the  cheaper. 

Tulles  and  nets  have  recently  increased  10  per  cent. 

Linoleums  have  developed  a  still  further  increase  in  price, 

Canadian  mills  are  living  in  hopes  of  the  lifting  of  the  English 
embargo  on  canvas.  Until  such  time  a  felt  base  has  been  adopted. 
Approximately  only  one-third  of  the  orders  have  been  filled  with 
a  proportionate  amount  to  each. 

Advances  in  carpets  have  been  effected  and  broken  sizes  make  it 
difficult  for  buyers  in  making  a  selection. 

The  increased  call  for  metals  is  affecting  industries  to  no  small 
degree,  and  smallware  manufacturers  are  continually  forced  to 
raise  prices.  Steel  crochet  hooks,  curling  tongs  as  well  as  all  other 
commodities  made  in  part  or  wholly  of  metal  experience  steady 
changes.  Shell  buttons  have  made  a  recent  advance  of  40  per 
cent.  Celluloid  buttons  are  reaching  prices  that  make  them  im- 
practical for  use.     Seed  beads  are  rare. 

Prices  on  linens  are  not  being  listed  and  hereafter  they  will  be 
sold  on  new  quotations  or  existing  prices  on  date  of  shipment.  Flax 
and  looms  combined  come  under  government  control  and  permits 
must  lie  issued  before  orders  can  be  put  into  execution. 

The  cotton  trend  is  higher  by  10  points,  middling  uplands  be- 
ing  quoted  at  32c.  Standard  cotton  prices  will  be  affected  shortly 
and  are  now  the  subject  of  heated  discus-ions  both  in  mill  and 
manufacturing  circles.  United  Sinter-  looms  arc  working  on  big 
government  orders,  one  alone  of  which  calls  for  84,000,000  yards 
of  cotton  denim  khaki.  A  report  from  Belfast,  Ireland,  says  00 
per  cent,  of  Ulster  looms  are  operating  for  the  Allies. 

Wool  remains  firm  without  change.  The  season's  clip  in  Can- 
ada in  excess  of  last  year  is  estimated  at  aboul  L,000,000  lbs.  Pre- 
vious clips  have  probably  run  around  30,000,000  lbs.  Of  this 
amount  two-tliird.-  were  usually  bought  for  export.  Whatever  the 
aggregate"  of  Canada'.-  consumption  may  he  the  balance  should  de- 
termine that  1  OUffhl  from  New  Zealand  or  Australia. 


LINEN  PRICES  NOT 
LISTED 

Recent    Orders    Subject    to    New    Quota- 
tions.    Flax   Increase  Will   Not 
Affect  Prices 

LINEN.— Stocks  in  hand  for  immediate 


deliveries  are  not  large  and  ranges  are 
generally  depleted.  These  are  the  condi- 
tions existing  to-day  with  most  jobbers. 
In  some  instances  lines  have  been  dis- 
continued owing  to  the  uncertainty  of 
supply.  Prices  are  not  listed  and  orders 
placed  with  mills  are  subject  to  new 
quotations. 


Flax  together  with  looms  is  under 
government  control,  and  limited  quanti- 
ties only  are  permitted  to  be  put  into 
work.  Recent  prices  have  been  firm  and 
the  possibility  of  a  break  is  not  likely 
since  the  outlook  of  the  flax  crop  wiii 
not  warrant  sufficient  overproduction 
to  affect  the  markets. 

SILK  ADVANCING 

French  Crepes  to  Undergo  a  Change — 
One-tone  and  Self  Stripes  are 
Favored  for  Fall 
SILK. — Jobbers  of  manufactured  silk 
may  place  orders  at  prevailing  market 
prices  for  the  months  of  October,  Novem- 
ber and  December  deliveries  only.  After 
that  time  commencing  January  1,  1919, 
the  current  cost  of  production  will  de- 
termine prices  and  goods  will  be  invoiced 
accordingly  on  date  of  shipment.  It  is 
estimated  that  an  increase  will  be  war- 
ranted from  25  to  30  per  cent,  over  pre- 
sent prices. 

Manufacturers  in  France  of  crepe  de 
Chines  and  Georgettes  are  placed  under 
government  restrictions,  inasmuch  as 
they  are  forbidden  to  use  any  metallic 
substance  as  has  been  customary  in  the 
finishing    of   the    products. 

The  difference  in  the  new  cloth  is  de- 
termined by  the  absence  of  the  subdued 
lustre,  and  the  weight  is  not  so  great. 
It  is  more  lifeless  and  without  the  former 
setting-up  qualities.  The  new  products 
should  result  in  the  redeeming  feature 
of  prolonged  wear,  since  the  introduction 
of  metallics,  it  is  claimed,  invariably 
shortens  the  life  of  any  cloth.  So  far  as 
the  public  are  concerned  the  difference 
may  not  be  noticeable,  but  will  mean 
more  to  the  garment  trade  for  a  while, 
since  the  goods  must  be  introduced  to 
textile  experts. 

It  is  expected  the  government  of  the 
United  States  will  eventually  enforce 
similar  restrictions  in  order  to  conserve 
the  metal.  Already  manufacturers  have 
been  requested  to  curtail  proportions 
used. 

Gay  striped  silks  have  served  the  sea- 
son's demand  and  jobbers  are  commenc- 
ing to  book  for  Fall  business. 

One-tone  and  self  stripes  promise  to 
be  good,  while  any  call  for  variegated 
stripes  is  for  the  darker  tones. 

The  outlook  for  a  break  in  silk  prices 
that  might  be  due  to  a  drop  in  the  raw 
silk  market  is  not  probable.  Any  de- 
crease that  might  be  effected  in  the  raw 
material  would  no  doubt  be  absorbed  by 
the  rapid  wage  increases  and  costs  of 
production. 
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BUTTONS 


BUTTON'S.— Information  from  New- 
York  indicated  a  shortage  of  buttons. 
The  head  of  a  large  button  company 
there  states  that  the  importation  of 
12,000  tons  of  vegetable  ivory  nuts  from 
South  America  for  the  manufacture  of 
buttons  will  not  relieve  the  present  situ- 
ation as  10.000  tons  will  be  devoted  to 
army  needs  and  no  large  additional  ship- 
ments are  expected  in  near  future.  An- 
other New  York  firm  has  notified  the 
trade  there  that  prices  on  black  pearl 
buttons  have  advanced  30  per  cent,  owing 
to  the  increase  of  50  to  80 <-f  in  the  cost  of 
shells.  It  is  stated  this  is  the  biggest 
jump  in  pearl  buttons  at  one  time  since 
the  war  started.  The  covered  button  is 
being  largely  used  on  account  of  the  high 
prices  of  ivory,  bone  and  pearl. 

CANADIAN   CLIP   ON 
THE  INCREASE 

A  Fifteen  Days'  Option  for  Canadian 
Mills.  Prices  Determined  by 
Boston  Markets 
WOOL.— Fixed  rates  that  control  the 
wool  markets  leave  little  room  for  flue 
tuation,  and  present  prices  remain  with- 
out change. 

The  Canadian  clip  is  arriving  from  all 
points  on  which  a  first  option  of  pur- 
chase, consisting  of  fifteen  days,  will  be 
extended  to  buyers  for  home  consump- 
tion. Prices  will  be  determined  by  those 
prevailing  on  the  Boston  market.  At 
the  expiration  of  fifteen  days  any 
balance  left  unconsumed  will  be  sold  for 
export  at  possibly  higher  prices,  since 
dealers  then  are  privileged  to  ask  what- 
ever price  they  consider  it  worth. 

Commission  merchants  are  inclined  to 
believe  the  greater  portion  of  the  clip 
will  be  retained  for  Canadian  looms. 

Approximately  about  30,000,000  pounds 
represents  the  usual  clip.  Owing  to  the 
present  market  prices  wool  growers  have 
increased  production,  which  will  possibly 
show  an  amount  of  1,000,000  pounds  in 
excess  of  that  of  last  year.. 

It  has  been  customary  in  previous 
years  to  export  about  two  thirds  of  the 
entire  production,  or  20,000,000  pounds, 
bu:  under  present  conditions  possibilities 
for  Australian  supply  are  not  so  promis- 
ing and  consumers  will  do  well  to  re- 
plenish while  the  opportunity  exists. 

A  recent  purchase  of  5,000  bales  of 
New  Zealand  wool  has  already  arrived 
and  11.000  more  will  be  due  the  middle 
of  August. 

PRICES  TO  BE  FIXED 
ON  COTTON 

Opinions   Vary   on   Middling   Uplands  on 

a  Sc^le  of  From  20  to  30  Cents 

Per  Pound 

COTTON. — June  was  a  month  of  un- 
certainty in  cotton  due  to  preliminary 
action  in  the  States  towards  price 
stabilization.  A  wider  variety  of  opin- 
ions has  been  expresed  in  manufactur- 
ing circles,  while  the  more  general  opin- 
ion expressed  in  mill  circles  is  that  it 
would  be  decidedly  unfair  for  the  gov- 
ernment to  fix  prices   of  goods  and   not 

YOUR    CLERKS    WILL 


touch  the  raw  material.  But  even  on 
this  phase  they  show  no  unanimous  a- 
greement  as  to  what  would  be  a  fair 
price  to  fix  middling  upland  cotton. 
Opinions  vary  all  the  way  from  20  to  30c 
per  lb.  It  is  believed  that  prices  will 
be  arrived  at  and  cotton  too  will  fall  in 
line  with  other  products  now  under 
government  control.  It  is  estimated  at 
the  present  time  one  half  of  the  Ameri- 
can looms  are  engaged  in  government 
work,  of  this  one  order  alone  calls  for 
84,000,000  yards  of  cotton  denim  khaki. 

More  English  looms  have  been  com- 
mandeered and  Belfast  reports  that  90  <-; 
of  the  looms  throughout  Ulster  are  on 
government  work. 

A  late  report  that  might  throw  light 
on  the  future  says:  "The  crop  is  pro- 
gressing in  a  most  satisfactory  manner 
and  with  little  hope  for  any  improve- 
ment in  exports.  We  can  see  little  in 
the  general  cotton  situation  that  in  our 
opinion  warrants  purchases." 

Previous  to  going  to  press  the  stock 
market  advanced  10  points,  middlings  be 
ing  quoted  at  32.     The  tone  was  quiet. 

LINOLEUMS 

Bigger   Demand   Now    For    Felt   Substi- 
tutes and  Prices  Are  Higher 

WHILE  the  lessened  manufacture  of 
linoleums  has  caused  a  greater  demand 
for  felt  substitutes,  prices  on  most  of 
these  lines  have  been  advanced  recently. 
Several  lines  took  a  jump  from  65c  to 
85c  and  another  from  38  to  45c  a  yard. 
Others  are  certain. 

Demand  for  carpets  and  rugs  continues 
to  be  in  excess  of  supply.  Within  a  fort- 
night an  increase  of  10  per  cent,  has 
been  effected   on  British  imports. 

American  rugs  experience  similar  ad- 
vances. Axminster  seamless  rugs,  size 
9  x  12,  in  the  month  of  April  were 
$23.60,  May  $29.85,  and  in  June  an  addi- 
tional jump  of  $1.25  brought  the  price 
to  $31.10.  Sales  are  difficult  to  make  on 
account  of  broken  sizes.  A  customer  sel- 
ects a  certain  pattern  and  when  the  size 
is  looked  for  it  is  a  common  experience 
to  find  it  out  of  stock. 

PRICES  OF  SMALL- 
WARE  INCREASING 

Many   Lines   Show    a    Steady    Incline-  - 

Shell  Buttons  40  Per  Cent.  Higher 

— Seed  Beads  Rare 

SMALLWARE.— Prices  are  still  soaring 
with  demand  in  advance  of  supply.  On 
every  hand  jobbers  are  at  their  wits'  end 
to  fill  orders.  Commodities  composed  or 
partly  constructed  of  metal  show  a 
steady  incline  in  price,  with  restrictions 
to  contend  with  in  many  instances  on 
their  manufacture.  It  is  impossible  to 
quote  to-day's  prices  on  many  lines  since 
no  recent  shipments  have  arrived,  and 
orders  recentlv  placed  will  be  invoiced 
at  prices  prevailing  on  date  of  shipment. 
The  trend  of  prices  in  some  instances 
during  the  latter  three  months  should 
help  to  convey  an  idea  as  to  just  what 
might  be  expected.  Steel  crochet  hooks 
have  advanced  from  25  to  30  per  cent.; 
beltings  30  to  35  per  cent.;  hair  nets 
150  per  cent.;  curling  tongs  100  per  cent. 


Mercerized  elastic  is  partly  filling  the 
demand  for  silk  at  a  higher  price  than 
silk  was  formerly  purchased.  Shell  but- 
tons in  the  last  thirty  days  show  about 
a  40  per  cent,  increase  in  price,  and 
celluloid  buttons  have  reached  a  mark 
that  almost  prohibits  any  general  use. 

Crochet,  cotton  has  advanced  25  per 
cent.,  and  combs  10  per  cent. 

There  is  some  talk  of  the  possibilities 
of  the  United  States  government  com- 
mandeering all  celluloid  factories  for  the 
purpose  of  manufacturing  explosives. 

Seed  beads  are  almost  unobtainable. 
Their  popularity  for  ornamentation  of 
dress  apparel  and  hand  bags  has  cleared 
the  market.  It  has  been  reported  that 
American  buyers  recently  visited  Canada 
in  the  hope  of  being  able  to  procure 
some. 

LACES    AND    EM- 
BRODERIES 

Filet  Laces  Advance  25  Per  Cent— Other 
Lines  on  the  Increase 

LACE,  ETC.— In  sympathy  with  other 
commodities  that  have  reached  prices 
which  not  long  ago  would  appear  out  of 
all  reason,  laces  and  embroideries  con- 
tinue to  keep  pace  and  are  advancing 
possibly  as  fast  as  any  of  the  others. 
Some  of  the  better  imported  laces  have 
reached  prices  that  have  taken  them 
practically  off  the  Canadian  market.. 
Swiss  laces  and  embroideries  have  shown 
a  steady  growth  in  price  which  has 
doubled  within  the  last  year.  An  addi- 
tional 40  per  cent,  on  money  exchange 
makes  the  price  almost  too  exorbitant 
to  be  practical.  Fine  Val  laces  have  re- 
cently taken  an  increase  of  10  per  cent. 
Linen  laces  are  no  longer  practical  for 
common  use  and  the  demand  is  reverting 
to  cotton.  There  has  been  an  extensive 
call  for  filet  laces,  particularly  in  New 
York  and  other  manufacturing  centres 
of  wearing  apparel.  Their  favor  hao 
been  the  means  in  Canada  of  a  10  per 
cent,  increase  on  the  better  grades  and 
the  more  significant  jump  of  25  per  cent, 
on  the  cheaper  grades.  These  prices 
have  come  into  effect  within  the  last  two 
weeks.  Tulles  and  nets  have  also  climb- 
ed 10  per  cent,  higher. 

Canadian  unbleached  voile  embroi- 
deries remain  steady  with  increased  call. 
European  shipments  are  uncertain.  Six 
weeks  were  formerly  required  to  fill  or- 
ders, but  it  now  requires  from  three  to 
four  months. 

NECKWEAR      MINI- 
MUM WILL  BE  $i.oo 

Lower  Values-  Practically  Cleaned   Up — 

Fall  Requirements  Will  Be  Met— 

Western  Demand  Good 

NECKWEAR.— The  day  of  the  25c  neck- 
wear passed,  followed  by  the  50c  line, 
and  now  the  75c  goods  are  rapidly  van- 
ishing, to  be  supplemented  by  the  $1.00, 
$1.25  and  even  higher  values.  The  trade 
generally  is  not  sorry  to  see  the  end  of 
the  cheapest  lines  and  that  they  will  ever 
come  back  is  not  thought  likely. 

That  the  requirements  of  the  trade  for 
Fall  will  be  taken  care  of  is  indicated  in 
all  sources  and  a  fairly  satisfactory  busi- 
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ness  is  reported  for  future  delivery.  News 
from  the  West  is  very  encouraging, 
manufacturers  intimating  that  heavy 
sales  are  being  made  throughout  the 
Western  provinces. 

The  situation  in  silks  is  increasingly 
difficult,  the  United  States  being  called 
on  now  to  supply  practically  the  entire 
market.  This  would  present  difficulties 
to  silk  manufacturers  were  they  able  to 
operate  at  capacity  but  production  has 
been  influenced  by  the  necessity  of  em- 
ploying new  hands  to  man  the  looms,  in 
the  majority  of  cases  these  being  women 
with  a  consequent  loss  of  output. 

Little  silk  from  overseas  is  coming 
through,  the  Italian  and  French  markets 
supplying  a  negligible  quantity  and  the 
importation  of  Japanese  depending  on 
very  uncertain  shipping  across  the  Pa- 
cific. Lower  prices  can  not  be  looked  for 
in  any  line  into  which  silk  enters  and 
most  certainly  neckwear  will  undergo  no 
decline  in  to-day's  prices  under  present 
condition. 

UNDERWEAR 

Prices  on  Cotton  for  Spring  Delivery  Are 
About  10  Per  Cent.  Higher— Mills 
Operating  Under    Difficulties 

UNDERWEAR.— There  is  little  new  to 
report  in  respect  to  underwear  during 
the  month.  Prices  on  cotton  have  been 
set  and  range  about  10  per  cent,  higher 
than  former  quotations.  As  outlined 
above,  the  cotton  situation  is  difficult  and 
mills  generally  are  accepting  business 
only  on  the  basis  of  being  able  to  supply. 
All  orders  are  subject  to  mill  approval 
before  acceptance,  and  it  .is  intimated 
every  effort  to  deliver  will  be  exerted, 
but  there  may  be  contingencies  over 
which  they  have  no  control  arise  and  pre- 
clude the  possibility  of  filling  contracts. 
Woolen  and  cashmere  are  void  of  in- 
terest. Prices  remain  high  and  even 
higher  levels  may  be  attained.  Canadian 
mills  are  looked  to  as  the  principal 
source  of  supply  this  year  and  whereas 
it  is  thought  this  year's  business  will  be 
taken  care  of  the  outlook  for  next  year 
is  not  so  bright. 

SUSPENDERS  FIRM 

Market    One    of    Increasing    Strength — 
Prices  Reach  Staggering  Propor- 
tions— Conditions  Serious 

SUSPENDERS.—  Suspenders  remain 
very  firm  and  a  disposition  to  refrain 
from  giving  any  information  which  might 
be  considered  as  advice  to  the  trade  was 
remarked  in  the  face  of  present  abnormal 
conditions.  As  one  source  stated,  "if  con- 
ditions continue  to  be  as  serious  in  our 
line,  with  prospect  of  their  becoming 
worse  (as  the  various  mills  tell  us  they 
will)  we  are  going  to  see  some  stagger- 
ing suspender  prices  in  Canada.  But 
there  is  always  that  'if'." 

HEAVY  WOOL  BUY 

Australian  Clip  Bought  by  British  Gov- 
ernment— Canada's  Allotment  Likely 
To  Depend  on  Shipping 

WOOL. — An  announcement  to  the  effect 
that    the    British    Government    has    pur- 


chased the  entire  Australian  wool  clip 
for  the  period  of  the  war  and  the  year 
after  has  been  made  recently.  It  is  in- 
timated that  this  is  the  largest  wool 
transaction  in  the  history  of  the  world, 
involving  as  it  will  for  the  first  two  clips 
a  matter  of  £100,000,000. 

How  this  will  affect  Canadian  manu- 
facturers cannot  yet  be  determined. 
There  is  the  question  of  transportation 
to  be  considered  and  rumors  are  to  the 
effect  that  many  ships  will  be  withdrawn 
from  the  Pacific  service  and  transferred 
to  the  Atlantic.  Other  intimations  also 
are  that  food  stuffs  will  have  first  call  on 
available  tonnage  and  that  wool  ship- 
ments must  suffer  as  a  consequence. 

On  the  face  of  it,  however,  it  would 
seem  that  some  means  of  transportation 
must  be  in  sight  or  the  purchase  would 
never  have  been  made.  Ships  are  now 
being  turned  out  rapidly  in  Canadian, 
British  and  United  States  yards  and 
whereas  the  ravages  of  the  submarine 
are  heavy  and  greater  demands  to  trans- 
port troops  and  supplies  from  the  United 
States  are  constantly  to  be  met,  the  out- 
look must  be  somewhat  brighter  in  offi- 
cial circles  as  regards  tonnage.  Undoubt- 
edly, Government  needs  will  obtain  the 
preference  and  whereas  soldiers  must  be 
fed,  they  must  also  be  clothed — in  the 
winter  time  warmly.  Canada's  share  of 
wool  has  been  obtainable  only  under  al- 
lotment for  months  past  and  the  same 
procedure  is  likely  to  continue. 

There  are  indications  that  the  wool 
clip  in  Canada  will  show  an  increase  of 
about  25  per  cent.  Shearing  is  now  well 
under  way  and  the  wool  is  moving  rapidly 
to  market.  There  are  indications  that 
higher  prices  are  being  at  some  outside 
points  than  in  the  larger  centres.  It  is 
thought  that  Canadian  wool  prices  will 
be  regulated  by  the  price  ruling  on  the 
Boston  market,  but  with  a  greater  in- 
terest in  Canadian  wool  by  Canadian 
manufacturers  with  a  possible  scramble 
for  supplies,  quotations  may  be  govern- 
ed by  supply  and  demand  and  so  reach 
high  levels. 

SHIRTING  HIGHER 

Advances  for  Spring  Already  Announced 

—Silk  and  Percales  May  Be   100 

Per    Cent.   Higher 

SHIRTINGS. — Already  an  announcement 
of  higher  prices  on  shirts  has  been  made 
ranging  from  $4.50  to  $6.00  per  dozen 
and  indications  are  that  all  lines  will  be 
considerably  higher.  It  is  expected  that 
silk  will  be  double  to-day's  price  and  it 
is  said  percales  show  an  advance  of  over 
100  per  cent. 

Retailers  who  may  have  thought  that 
because  the  raw  cotton  market  has  ihown 
weakness  that  cloth  would  be  cheaper 
are  on  the  wrong  track.  Raw  cotton  de- 
veloped weakness  owing  to  difficulty  of 
transportation  and  curtailment  of  export 
business  on  this  account.  Cloths,  how- 
ever, are  high  as  for  some  time  the  de- 
mand has  been  in  excess  of  the  supply- 
due  to  huge  orders  placed  by  the  United 
States   Government. 

There  is  a  hopeful  note  in  the  situation 


SOME    OF    YOUR   STAFF   WILL    WANT   TO    STUDY    THE    COURSE    ON 


in  that  the  shirt  men  have  enough  ma- 
terial on  hand  to  take  care  of  1919  busi- 
ness, but  prices  are  going  to  be  high. 

Military  demand  is  back  again  but 
manufacturers  and  retailers  show  no  de- 
sire to  stock,  especially  those  lines  ad- 
aptable only  to  the  military.  Shantungs, 
and  pongees  are  being  made  into  mili- 
tary shirts,  these  being  favored  owing  to 
the  elimination  of  the  100  per  cent,  loss 
feature. 

The  retailers'  call  for  flannel  military 
shirts  is  not  going  to  be  answered.  There 
is  no  cloth.  The  Government  is  calling 
for  U.  S.  khaki  flannel  and  will  undoubt- 
edly commandeer  output.  The  same  con- 
ditions will  be  true  of  union  flannel. 

CLOTHING 

Fall  Orders  Being  Rushed  to  Conclusion 

— Belted     Styles     Disappearing — 

Looking  Towards  Spring 

CLOTHING.— Manufacturers  are  busy 
completing  Fall  orders  and  expect  to 
complete  same  in  ample  time.  The  belted 
styles  are  fast  disappearing  and  one 
manufacturer  intimated  that  in  the  Unit- 
ed States  his  advice  was  that  the  belted 
coat  is  in  distinct  disfavor.  The  saving 
in  cloth,  however,  is  the  main  considera- 
tion in  omitting  this  line  and  represents 
a  big  item. 

Good  cloth  is  still  procurable  though 
prices  range  very  high.  From  one  source 
DRY  GOODS  REVIEW  learned  that 
the  situation  in  England  as  regards  cloth 
was  much  better  than  had  been  expected. 
The  buyer  for  this  firm  met  with  very- 
good  success  in  the  purchase  of  Spring 
requirements  and  even  bought  some  lines 
for  the  Fall  of  1919.  Some  lines  are  hard 
to  get,  but  the  general  feeling  was  that 
no  acute  shortage,  generally  speaking, 
is  looked  for  for  several  months  to  come. 
Already  plans  and  styles  for  Spring 
trade  are  being  worked  out  and  an  an- 
nouncement may  be  expected  next  month 
in   this  regard. 

COLLARS  SELLING 

Good  Movement  of  Soft  Collars  Reported 

—Linen  Collars  Selling  at  Higher 

Price  Levels  Established 

COLLARS.— Very  heavy  sales  of  soft 
collars  are  reported  by  manufacturers 
generally  and  the  retail  trade  seems  to 
be  meeting  with  a  ready  response  for 
this  line  from  their  trade. 

The  movement  of  laundered  collars  is 
also  reported  good  and  no  diminution 
of  the  demand  is  as  yet  apparent  on 
account  of  higher  price  levels  recently 
established. 

Waterproof  collars  are  in  a  very  firm 
market,  but  advanced  prices  expected  on 
the  better  lines  have  not  yet  material- 
ized. That  higher  price  levels  are  war- 
ranted under  present  conditions  was  free- 
ly intimated  but  when  these  may  be 
reached    is    not    yet   stated. 
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BUYING  AND  WINNING 

AT  no  time  in  the  history  of  Canadian  merchan- 
dising has  the  planning  of  a  Pall  season's  busi- 
ness involved  such  an  expenditure  of  energy,  such 
deep  thought,  concentration  and  seriousness,  not  to 
mention  capital,  as  will  this  Fall  of  L918,  if  the  mer- 
chant is  determined  to  come  out  "on  top"  at  the  close 
of  his  year.  Care  in  buying  is  the  one  aim  which 
wholesalers  and  most  of  the  big  buyers  place  first  in 
importance  for  the  retailer  who  wants  to  keep  his 
stock  moving.  And  what  should  he  be  careful  of? 
To  put  it  briefly  (more  lengthy  discussions  are  to  be 
found  elsewhere  in  this  issue)  he  should  buy  plenty 
of  good  quality  necessaries,  avoid  useless  merchan- 
dise, and  in  the  case  of  goods  which  are  only  season- 
al buy  in  small   lots  frequently. 

The  best  people  ar<  economizing;  but  it  is  good 
things  they  want.  The  newly  rich  will  be  newly  poor 
perhaps,  when  their  presenl  prosperity  is  curtailed, 
but  while  they  have  the  money  they  too  want,  good 
things.  There  is  no  likelihood  at  present  of  that 
one  great  change  for  which  we  are  all  looking,  taking 
place  this  year.  Ther<  fore,  we  musl  each  do  our  little 
hit  to  conserve  whatever  the  army  needs.  We  musl 
keep  our  hopes  high,  work  a  little  harder  in  the 
absence  of  more  and  more  of  our  men.  encourage  the 
judicious  expenditure  and  saving  of  money,  not  let 
things  slide  because  the  end  is  nol  in  sight,  hut  keep 
our  finger  on  the  button,  ready,  so  far  a-  possible,  to 
me,  t  the  changes  thai  are  bound  to  occur  in  one 
form  or  another  for  a  long  time  bo  come  To  win  the 
war  should  he  the  aim  not  only  of  every  merchant, 
hut  of  every  Canadian  in  everything  he  undertakes. 


throughout  the  dry  goods  trade  where,  perhaps,  the 
shoplifting  menace  is  largely  concentrated.  Whole- 
salers too  have  heen  affected  in  no  small  degree  by 
the  pilfering  which  has  heen  done  to  such  a  serious 
extent  in  the  transit  of  their  goods.  Since  the  article 
referred  to  was  written  an  incident  has  been  reported 
at  Windsor,  Out.,  which  indicates  how  widespread 
is  the  thieving  menace.  Two  thousand  pairs  of  silk 
stockings,  automobile  tires,  pig-lead,  dry  goods  and 
cigars  arc  a  h-w  of  the  things  recovered  by  the  Wind- 
sor detectives  following  a  report  from  M.C.R.  officials 
that  bonded  freight  cars  in  the  Windsor  yards  had, 
been  systematically  robbed  for  the  past  six  months. 

It  is  to  be  hoped  that  the  new  organization  m 
Montreal  will  have  the  desired  effeel  of  materially 
lessening  the  evils  in  question  and  in  solving  other 
problems  which  confront  legitimate  business  to  a 
greater  or  less  degree  throughout  the  Dominion. 


EDITORIAL  BRIEFS 

\\  II Y  NOT  have  every  customer  a  booster  for  your 


TO  MEET  THE  PROBLEM  OF  Til  KIT 

THERE  i-  a  bond  of  sympathy  between  mer- 
chants from  coast  to  eoasl  when  the  topic  of 
shoplifting  and  theft-  come-  up  for  discussion.  This 
trouble  ha.-  long  been  fell  to  he  a  serious  one  bul  one 
for  which  there  seemed  little  remedy.  Therefore  the 
new  association  formed  among  firms  of  all  branches 
of  trade  in  Montreal,  and  described  in  an  article  in 
this   issue,   will   he  followed   with   unusual    interesl 

CLERKS    POSTED    ON    MARKET    CONDITIONS 


-tore 


Do  NOT  overlook  la-l  minute  market  items  in  the 
l'>uver<*  Market   (  ruide. 

*  *  * 
MILLINERY  need  not   he  a  "necessary  evil.''     Read 
"I'at  a  Si    Thomas,  Out.  merchantsays  about  il. 

*  *        * 

THERE  is  no  buying  policy  which  will  lit  all  de- 
partments this  year  excepl  the  policy  of  studying 
each  department  and  the  market-,  supplies  and  de- 
mand- relating  to  it. 

MANY  medium  sized  towns  and  -mall  cities  found 
their  Spring  opening-  more  successful  (his  year  than 
ever  before,  by  securing  young  ladies  from  their  own 
towns  to  act  a-  living  mode]-.  I,,  -one  cases  charges 
were  made  and  the  money  given  for  patriotic  pur- 
poses. Are  von  planning  something  for  your  hall 
Opening  which  will  bring  greater  regard  to  your 
•I  »re     and  increased  business 

CAN    EXPLAIN    WHY    PRICES    ARE- SO    HIGH. 


FIXED  PRICES  CLOG  THE  DISTRIBUTOR 

Advances  in  Selling  Prices  Ordered  by  Manufa  cturer  May  Interfere  Seriously  With  Plans  of 

Buyers — Extra  Costs  to  the  Consumer? — Wholesaler's 

Interesting  Experiences 


IN  taking  up  the  subject,  whether  it  is 
to  the  advantage  of  the  consumer  to 
have  the  manufacturer  dictate  the 
selling  price,  I  shall  base  it  on  my  own 
practical  experience. 

For  convenience  I  have  divided  the 
question  into  groups,  and  will  term  the 
first  one,  "Where  would  the  manufacturer 
have  to  start?" 

This  would  be,  practically  speaking, 
the  first  day  in  business.  Being  a  Cana- 
dian manufacturer  he  would  start  his 
selling  price  based  on  competition.  If  the 
competitive  goods  were  from  the  U.S.A., 
he  would  take  their  price,  plus  the  duty 
and  arrive  at  a  selling  price.  After  he 
had  been  in  business  30  days  or  more,  he 
would  arrive  at  his  own  cost  and  find  out 
whether  he  was  making  money  or  losing  it. 
If  he  discovers  there  is  a  good  profit  in 
selling  his  merchandise  at  the  American 
price,  plus  the  duty,  or  as  near  that  as 
possible,  he  would  organize  a  tremen- 
dous advertising  scheme  where  he  could 
arrive  at  the  cost  of  each  package  or 
article  and  put  this  cost  on  as  well.  This 
would  only  give  him  his  bare  cost.  Say, 
for  instance,  the  article  cost  him  to  pro- 
duce, plus  his  overhead,  10  cents.  This 
article  is  sold  in  the  States  at  10c  or 
12 y2c,  which  with  the  duty  would  be  15c, 
or  17y2c  in  Canada.  The  Canadian 
manufacturer  would  organize  a  scheme 
whereby  the  retailer  would  get  35c  for 
this  commodity.  They  would  engage  the 
best  salesmen  they  could  procure,  and 
these  salesmen  would  fortify  themselves 
with  the  best  line  of  talk,  first  and  fore- 
most, advising  the  retailer  what  a  profit 
there  would  be  on  this  line.  Say  his 
price  to  the  retailer  would  be  in  the 
neighborhood  of  20c  to  22 y2c.  The  retailer 
would  be  very  glad  to  push  the  sale  of  this 
article  if  it  paid  him  well.  If  the  manu- 
facturer succeeded  in  putting  his  goods 
on  the  market  in  a  very  considerable  way, 
protecting  the  retailer  with  a  handsome 
profit,  he  would  immediately  advance  his 
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price  from  15c  to  17 V2c,  as  referred  to 
previously,  to  possibly  22V2c  or  25c.  The 
retailer  would  be  obliged  to  sell  this  arti- 
cle for  35c,  as  the  manufacturer  has  al- 
ready created  a  demand,  and  demand 
always  governs  prices.  I  think  this  would 
be  a  safe  guarantee  with  any  class  of 
merchandise. 

Increases   Ultimate  Cost 

The  manufacturer  possibly  could  pro- 
duce this  article  for  14c  or  15c.  By  not 
dictating  the  price  the  retailer  would  be 
glad  to  sell  it  at  22V2C  or  25c,  whatever 
the  case  may  be,  and  still  both  would  rea- 
lize a  handsome  profit,  but  as  the  manu- 
facturer has  fortified  himself  by  estab- 
lishing his  goods  in  a  profitable  way,  he 
would  naturally  increase  his  price,  and 
instead  of  making  a  20,  25  or  30  per  cent, 
profit,  he  would  make  50  per  cent,  or 
more,  and  still  the  consumer  would  be 
paying  all  this  overhead  excess  profit. 

The  Retailer's  Standpoint 

"Where  the  Retailer  Would  Come  In" 
is  the  second  group  of  my  subject.  You 
can  see,  as  I  have  outlined  already,  that 
the  retailer  would  be  up  against  con- 
tinued advances  in  price — this  past  ex- 
perience has  taught  us — and  still  he  is 
obliged  to  sell  at  a  fixed  price.  As  this 
price  is  established  and  possibly  adver- 
tised in  all  the  trade  journals,  ladies' 
magazines,  papers  and  other  periodicals 
of  this  kind — which  have  an  enormous 
circulation  in  the  homes  of  our  country — 
the  retailer  would  stick  to  this  line  of  mer- 
chandise, as  he  is  enjoying  a  very  nice 
trade.  At  the  same  time  he  would  be 
interviewing  the  manufacturer  on  prac- 
tically every  occasion  that  presented 
itself,  either  to  raise  the  price  through 
the  trade  journals  or  to  book  orders  in 
larger  quantities  at  one  of  the  lower 
prices.  This  would  be  the  retailer's  only 
alternative,  to  my  mind.  These  two  sub- 
jects work  together,  as  already  illustrated. 

The  Consumer's  Relation 

"Where  the  Consumer  Comes  In"  is  the 
third  portion  of  my  subject.  Do  not  over- 
look for  a  moment  that  the  consumer  pays 
for  all  advertising.     He  pays  for  all  the 


electric  signs  on  the  stores.  He  pays  for 
all  the  electric  fixtures  and  marble  show 
cases,  and  the  more  exclusive  the  store, 
the  bigger  the  overhead  expense,  the 
more  the  consumer  is  obliged  to  pay  for 
his  goods.  If  my  sentiments  do  not  agree 
with  yours,  visit  any  of  our  high-class 
stores  in  St.  Catherine  St.  Then  visit  de- 
partment stores,  such  as  Almy's,  Good- 
win's or  Morgan's,  and  judge  for  your- 
self. I  have  been  told,  by  way  of  equip- 
ment, that  a  certain  razor  company  pays 
$1.10  on  every  razor  they  sell  for  adver- 
tising, and  that,  in  peace  times,  the  cost 
of  production  actually  falls  below  this. 
Still  these  razors  sell  wholesale,  in  the 
larger  quantities,  at  $36  a  dozen,  and  the 
retailer  is  obliged  to  get  $5  each  for  them. 
Now  where  would  the  consumer  benefit  in 
a  case  of  this  kind?  If  this  firm  were  not 
obliged  by  their  tremendous  output  to 
advertise  so  extensively,  this  razor  would 
sell  about  $2.50  at  the  most.  This  illus- 
tration proves  that  fixed  prices  are  not  to 
the  advantage  of  the  consumer. 

Carpet   Sweeper   as   Example 

"What  experience  has  taught  us  in  re- 
gard to  fixed  prices"  is  my  fourth  divi- 
sion. There  is  a  well-known  carpet 
sweeper  on  the  market,  which,  it  is  said, 
costs  in  the  neighborhood  of  65c  to  pro- 
duce. This  sweeper  costs  $1.98  in  the 
large  department  stores,  and  only  as  low 
as  this  because  they  buy  a  certain  quan- 
tity within  the  twelve  months,  and  so 
receive  a  lower  rate  than  the  smaller 
merchant.  Otherwise  they  could  not  sell 
even  at  $1.98,  for  the  smaller  man  is 
obliged  to  get  $2.25  to  $2.50.  The  manu- 
facturer attaches  a  ticket  to  each  sweeper 
with  the  selling  price,  and  the  consumer 
is  led  to  believe  that  this  is  the  price  all 
over  Canada.  Now  if  this  sweeper  costs 
65c  to  produce,  why  should  we  pay  the 
manufacturer  to-day  $24,  less  a  discount? 
The  larger  the  buyer  the  better  both  for 
the  manufacturer  and  the  merchant,  as 
he  can  get  the  same  sweeper  with  his  own 
name  on,  or  any  other  special  name  he 
wishes,  and  still  sell  this  article  which  is 
advertised  at  fixed  prices.  The  small 
buyer    is   obliged,   either   to   do   business 
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under  a  lower  profit  or  to  get  more  for  the 
article  by  changing  the  name,  and  selling 
it  for  "Just  as  Good"  or  "Better." 

Dictates  to  Wholesaler,  not  Retailer 

There  is  a  line  of  goods  made  in  Can- 
ada in  which  the  manufacturer  dictates 
the  selling  prices  to  the  wholesaler.  First 
of  all.  it  should  be  realized  that  it  is  the 
jobbers  in  Canada  who  consume  practic- 
ally the  whole  output  of  this  firm,  barring 
a  few  of  the  larger  accounts,  while  the 
manufacturer  dictates  the  price  at  which 
the  wholesaler  must  sell  to  the  retailer, 
he  does  not  dictate  the  selling  price  for 
the  retailer.  Now.  stop  and  consider  just 
what  this  means.  The  manufacturer 
naturally  will  sell  to  the  larger  retailer 
at  practically  the  same  price  the  jobber 
pays,  and  the  smaller  buyer,  or  the  pro- 
buyer  who  is  in  the  market  vir- 
tually every  day,  buys  from  his  wholesale 
source  because  he  gets  better  service.  He 
knows  that  the  price  is  fixed  already, 
and  no  one  can  deviate  from  it.  In  this 
way  he  has  to  get  a  little  more  profit.  If 
any  larger  merchant  wishes  to  feature 
such  a  staple  line,  he  can  sell  them  at  cost, 
in  order  to  gather  a  large  number  of  cus- 
tomers into  his  store  or  department  at  a 
certain  hour  or  a  certain  morning.  The 
man  who  bought  from  the  wholesaler  has 
no  protection  from  the  manufacturer.  Is 
this  fair  to  merchants  who  are  doing  busi- 
ness every  day  on  a  one-price  basis,  and 
who  want  to  treat  everyone  alike  and  still 
maintain  what  we  might  term  an  honest 
profit? 

From  $10  to  $12  to  $14 

I  know  of  another  case  through  per- 
sonal experience,  an  American  floor  cov- 
ering concern,  the  largest  in  their  par- 
ticular line,  who  dictate  the  selling  prices 
to  the  wholesaler  and  also  to  the  retailer, 
as  they  practically  control  their  output. 
They  tell  us  what  price  we  are  to  sell  the 
article  for.  Say,  for  instance,  we  bought 
five  or  six  carloads  for  the  purpose  of  sell- 
ing these  goods  at  $10.  Possibly  five  or 
six  weeks  afterwards  the  manufacturer 
finds  that  the  cost  of  raw  materials,  such 
as  linseed  oil,  buiiaps,  etc..  compels  him  to 
advance  his  prices,  and  he  advises  the 
jobber  to  raise  his  selling  price  from  $10 
to  $12.  Under  no  account  must  the  price 
be  cut!  Otherwise  they  will  discontinue 
supplying  us  with  this  class  of  merchan- 
dise. 

Now  realize  what  this  means  to  a  man 
who  has  bought  a  large  quantity  for  the 
purpose  of  selling  at  $10.  When  he  ad- 
vances his  price  to  $12  he  is  going  to  sell 
less.  Possibly  in  another  six  to  eight 
weeks,  this  same  manufacturer  again  has 
to  advance  his  selling  price,  and  he  ad- 
vises us  that  our  price  must  now  be  $14. 
At  the  same  time  he  sends  us  a  list  of 
what  prices  the  retailer  should  get. 

Now,  one  retailer  has  bought  at  $10, 
another  at  $12,  and  yet  another  on  the 
$14  basis.  The  man  who  bought  on  the 
$10  basis,  finds  that  it  pays  him  to  sell 
at  the  prices  listed  for  goods  costing  this 
amount.  Consequently,  he  educates  his 
staff,  displays  the  goods  in  a  prominent 
place,  advertises  them  frequently,  and  is 


enjoying  a  good  turnover  and  a  good 
profit.  The  wholesaler  is  obliged,  how- 
ever, to  inform  him  that  he  must  raise  his 
price  to  meet  the  $12  cost,  and  then,  later, 
again  to  advance  his  selling  price  on  the 
si  1   basis. 

When  Some  Refuse— Cut  Them  Off 

Do  not  think  it  is  easy  to  get  all  the 
retail  merchants  on  St.  Catherine  Street 
or  any  other  street  in  Canada,  to  advance 
prices  according  to  the  manufacturer's 
wishes,  because  there  is  always  somebody 
wno  is  heavily  stocked  and  who  wishes  to 
reduce  this  stock  and  bring  a  certain  num- 
ber of  extra  customers  into  the  depart- 
ment by  advertising  these  goods  at  one  of 
the  older  list  prices.  In  this  way  he  upsets 
the  whole  market. 

What    is   the   Result   of   His   Refusal   to 
Obey  Orders? 

The  manufacturer  advises  the  whole- 
saler who  is  supplying  this  retailer  that 
unless  he  can  get  him  to  fall  into  line  at 
once,  that  he  must  discontinue  supplying 
him  with  this  line  of  merchandise,  or  the 
manufacturer  will  discontinue  selling  to 
the  jobber! 

Is  it  Fair  to  Wholesaler? 

Now,  I  ask,  is  it  fair  for  any  wholesale 
house  to  be  dictated  to  by  the  manufac- 
turers on  an  increasing  market?  If  the 
wholesaler  happens  to  have  the  nerve  to 
buy  about  1%  years'  supply  at  a  certain 
price,  after  getting  in  these  goods,  is  the 
manufacturer  to  tell  him  that  he  must 
increase  his  price  just  because  the  raw 
materials  are  advancing  to  the  manufac- 
turer? I  think  every  successful  buyer  of 
merchandise,  when  buying  the  goods,  fig- 
ures on  selling  them  at  a  certain  price, 
and  will  buy  a  quantity  that  he  thinks  he 
can  consume  in  a  given  time,  but  if  his 
hands  are  tied  by  the  manufacturer  ad- 
vancing the  prices,  he  may  have  bought 
enough  to  take  him  two  years  or  more 
instead  of  one  year  or  less,  to  clear  out  of 
stock. 

Base  Selling  on   Buying  Cost 

Let  me  say  in  conclusion:  I  think  in 
fairness  to  the  manufacturer,  wholesaler, 
retailer  and  consumer,  it  is  absolutely 
necessary  for  everyone  to  sell  his  mer- 
chandise at  the  price  established  when 
buying  the  goods,  and  the  bigger  the  busi- 
ness or  the  less  the  overhead  expense,  rest 
assured  the  consumer  gets  the  benefit, 
because  we  have  been  taught  in  nearly 
every  kind  of  merchandise,  that  the  more 
you  sell  the  less  your  expense  is  going  to 
be.  Being  a  strong  believer  in  increasing 
sales  and  reducing  costs,  it  would  add 
considerably  to  our  profits. 

Fixed  prices,  or  no  fixed  prices,  the 
manufacturer,  wholesaler  and  retailer  is 
in  business  for  one  object,  and  one  object 
only,  to  make  a  success  of  whatever  he 
undertakes,  and  to  make  a  success  he 
must  show  a  percentage  of  profit  on  the 
capital  invested. 


Out.,  suffered  serious  loss  when  a  million- 
dollar  fire  swept  through  a  large  portion 
of  the  business  section  of  the  town  on 
June  18. 


HALF   HOLIDAYS   UNSATISFAC- 
TORY 

REFERRING  to  half-day  closing  of 
stores  in  the  Summer  time,  the  following 
point  is  brought  out  by  Mr.  W.  W. 
Cooper,  of  Swift  Current,  Sask:  "Per- 
sonally I  do  not  favor  half  holidays.  One 
week  straight  with  pay  is  better  for  em- 
ployees. They  can  go  on  a  trip,  see 
other  places  of  business,  and  return  with 
new  ideas,  and  feel  that  they  have  had 
a  change.  After  a  half  holiday  employ- 
ees return  to  work  tired  and  listless. 
Department  managers  do  not  favor  half 
holidays  either." 

A.  W.  Cressman,  of  the  A.  W.  Cress- 
man  department  store,  Peterborough, 
Ont.,  motored  to  Toronto  on  Thursday, 
June  6.  He  was  accompanied  by  Mrs. 
Cressman  and  friends. 


Messrs.  Bernard  Leacey  &  Co.,  for- 
merly Leacey  &  Shields,  one  of  the  larg- 
est departmental    stores    in    Pembroke, 


AN   UNFORTUNATE  APPOINTMENT 

Professor  Goodwin,  speaking  at  the 
annual  meeting  of  the  Canadian  Manu- 
facturers' Association,  quoted  from  a 
Canadian  technical  paper  to  prove  some 
interesting  information  he  was  present- 
ing to  the  Association,  and  said:  "The 
fact  that  we  now  have  a  technical  paper 
devoted  to  the  chemical  industry  i2i 
Canada  is  a  most  encouraging  factor  in 
the  development  of  this  most  important 
feature  of  Canadian  life." 

Yet,  M.  E.  Nichols,  for  whom  Hon. 
Wesley  Rowell  says  he  hand'-picked 
Canada  to  fill  the  $6,000  job  of  Director 
of  Public  Information,  after  careful  in- 
vestigation says  that  technical  papers 
are  of  no  value,  and  that  they  should  not 
be  admitted  to  the  Canadian  newspaper 
mails.  A  man  who  made  such  a  gigantic 
failure  of  his  own  newspaper  property  is 
hardly  an  authority  on  Public  Informa- 
tion, much  less  on  Technical  Informa- 
tion. Any  man  who  can  supply  the  pub- 
lic with  general,  special  or  technical 
news,  such  as  they  want,  can  make  a 
success.  Mr.  Nichols  failed  to  give  the 
people  of  Montreal  what  they  wanted  in 
the  way  of  news.  He  squandered  over 
$500,000  of  friends'  money  in  trying  to 
establish  The  Mail  in  opposition  to  The 
Gazette,  but  the  latter  came  out  of  the 
fight  stronger  and  more  reputable  than 
ever. 

MR.    JOHN    S.    McKINNON    A     VICE- 
PRESIDENT 

AT  the  recent  annual  meeting  of  the 
Canadian  Manufacturers'  Association, 
held  at  Montreal,  Mr.  John  S.  McKinnon, 
of  the  firm  of  S.  F.  McKinnon  &  Co.,  To- 
ronto, was  elected  second  vice-president. 
Mr.  McKinnon  was  born  in  Blyth,  where 
he  was  for  years  associated  with  his 
father,  the  late  D.  G.  McKinnon,  in 
business. 
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MOVIE   MACHINE    EXPOSES   MONEY-LEAKS 

Most  Insidious  Foes  of  Profitable  Business  Are  Picked  Out  by  the  Searchlight  of 

Science  For  Benefit  of  Toronto  Branch,  R.M.A. — Illustrated 

Address  by  an  Expert 

Reported  by  Staff  Representative. 


TORONTO,  June  27.— In  the  dark- 
ened hall  of  the  Toronto  Branch 
of  the  R.  M.  A.  on  Monday  night, 
June  24,  the  whirr  of  a  movie  machine 
sounded  steadily.  On  the  screen  before 
the  eyes  of  some  five  score  or  more  of 
keenly  interested  merchants,  the  days  of 
crisis  in  the  store  history  of  "J.  White," 
general  merchant,  were  vividly  shown. 
There  were  his  toils  and  struggles  to 
keep  his  business  alive;  there  were  his 
harassed  endeavors  to  secure  loans  with 
which  to  tide  over,  and  there  in  their 
dozens  were  the  thieving  little  leaks  by 
which  his  honestly  earned  profits  were 
simply  streaming  away  from  him.  Those 
thievish  little  leaks  were  recognized  by 
every  retail  merchant  present,  and  the 
picture  carried  its  lesson  right  home  to 
them. 

The  Lost  Customer 
Two  customers  in  the  store,  three 
clerks  and  the  proprietor  to  serve  them, 
but  the  proprietor  struggling  to  serve 
both  well  at  once.  There  was  one  situa- 
tion. From  the  customers'  side  of  the 
counter  the  audience  looked  at  it,  and 
saw  one  customer  hurry  off  impatiently 
without  purchasing.  Wrong  change  al- 
leged, and  no  record  or  receipt  to  checK 
the  refund  necessary  to  hold  business — 
there  was  another  leak.  In  came  a  cus- 
tomer irate  at  being  billed  again  for  an 
already  paid  account.  The  store  had  no 
record,  but  the  customer  could  triumph- 
antly produce  a  receipted  bill  signed  by 
"White"  himself.  Over-weight,  waste, 
short  change,  complaints,  customers  es- 
tranged through  the  accounts  of  White 
'Service?'  given  by  displeased  customers, 
C.O.D.  charges  overlooked  and  not  en- 
tered, charge  and  "goods  taken"  items 
forgotten,  cash  out  for  goods  bought  left 
unrecorded,  these  and  other  'leaks'  were 
all  revealed  in  their  natural  course  of 
action.  It  was  a  movie  show  with  a 
message  and  more  for  the  merchant.  It 
was  a  movie  show  with  a  really  prac- 
tical lecture  added  for  the  benefit  of 
the  whole  retail  trade.  The  lecturer  was 
W.  F.  Brennan,  who  is  attached  to  the 
Lecture  Bureau  of  the  N.  C.  R.  Co.,  Day- 
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ton,  Ohio.  The  gospel  of  store  organ- 
ization, and  the  employment  of  leak- 
stopping  cash  recording  systems  was  of 
course  the  answer  to  the  unspoken  ques- 
tion, 'How  can  I  prevent  such  losses  in 
my  own  store?'  To  answer  the  ques- 
tion was,  however,  left  entirely  to  the 
business  instincts  of  the  audience,  and 
the  lecture  was  most  evidently  appre- 
ciated. Here  are  some  of  its  princi- 
pal points  recorded  for  other  merchants 
interested: 

Co-operation  Not  Competition 

"Co-operation  not  cut-throat  competi- 
tion is  the  key-note  of  to-day's  business," 
declared  Mr.  Brennan,  and  he  showed 
farther  on  in  his  address  how  "the  whole- 
saler and  the  banker  are  both  partners 
of  the  retail  merchant  in  fhese  days." 
He  showed  how  by  proper  organization 
of  a  store  the  burden  of  the  business 
can  be  shared  by  all  the  help  and  the 
owner  so  that  all  the  weight  need  not 
bear  down  on  the  one  mind  which  should 
be  most  free  of  care — namely  the  own- 
er's. He  emphasized  at  the  outset  the 
fact  that  in  1917  in  Canada  $18,417,239 
had  been  lost  through  store  failures,  777 
stores  being  involved  including  as  the 
principal  businesses  133  general  stores, 
239  grocery  stores,  62  clothing  and  fur- 
nishing stores,  51  dry  goods  businesses, 
and  26  hardware  stores.  Little  leaks 
for  the  most  part  had  sunk  them  all, 
and  the  hundreds  of  other  businesses 
which  had  failed  also. 

Price-Cutting   Unprofitable 

"Price-cutting,"  said  Mr.  Brennan,  "is 
a  principal  cause  of  failures.  Letting 
your  competitor  make  the  price  is  poor 
business.  Credit  is  important.  Credit 
is  as  important  as  capital  in  doing  busi- 
ness. Good  business  methods  are  essen- 
tial to  credit."  The  lecturer  quoted  Ed. 
N.  Hurley,  who  as  chairman  of  the  Fed- 
eral Trade  Commission  had  said:  "In 
the  future  the  business  man,  large  or 
small,  will  not  be  able  to  get  credit  on 
loans  unless  he  is  not  only  sound  finan- 
cially but  also  able  to  show  that  he  is 
conducting  his  business  intelligently." 

WILL   GAIN    IN    EFFICIENCY   BY    READING   DRY 


Store  Organization  Plan 

A  store  organization  plan  sketched  by 
Mr.  Brennan  for  general  merchants  was. 
on  these  lines:  First,  the  owner  with 
his  mind  freed  from  detail  work,  able 
to  take  care  of  the  main  problems,  and 
advance  business  on  the  broad  scale. 
Then  the  head  clerk  supervising  other 
help,  assisting  in  buying,  watching  cred- 
its, and  helping  in  advertising.  Then 
the  second  clerk,  taking  'phone  orders  (a 
man  with  a  'smile  in  his  voice'  and  a 
pleasing  way  of  speaking  to  people  for 
this  work).  He  would  also  have  other 
duties  such  as  checking  taken  orders, 
and  serving  otherwise. 

The  third  clerk  would  look  after  stock, 
prevent  shortages  arising,  keep  tab  on 
slow  moving  stock,  report  on  condition 
of  stock,  etc.  To  the  fourth  clerk  would 
be  assigned  as  his  specialty  window 
trimming,  and  the  watching  of  competing 
windows.  The  delivery  man  would  de- 
liver, make  outside  sales,  get  tips  lead- 
ing to  sales,  and  especially  note  and  re- 
port all  complaints.  (This  last  is  im- 
portant.) 

Percentage  of   Loss   Mounts 

Returning  to  the  leaks,  Mr.  Brennan 
mentioned  the  striking  fact  that  one- 
quarter  of  a  cent  loss  on  each  transac- 
tion in  a  store  doing  a  turnover  of  only 
$30,000  a  year  would  mean  a  dead  loss 
of  $213.75. 

Lack  of  system  as  to  credit  causes 
losses  in  three  ways.  First,  through 
having  too  much  money  tied  up  in  credit 
accounts;  second,  through  extending 
credit  unwisely;  third,  through  forget- 
ting to  charge  items,  and  losing  charge 
slips.  To  reduce  losses  through  bad 
debts  the  lecturer  recommended  that  re- 
tail merchants  "join  and  boost  a  good' 
live  credit  organization  such  as  the  R. 
M.  A.  provides." 

Delivery  Losses 

Delivery  losses  are  exercising  mer- 
chants everywhere,  as  Mr.  Brennan  indi- 
cated. He  advised  merchants  to  avoid 
long   hauls,   cut   out   unnecessary   deliv- 

GOODS    REVIEW. 


DRY    GOODS    R  K  V  I  E  \V 


The 

"LANOLA" 

IS  ONLY  0  N  E  0  F 
THE  EMPIRE  SER- 
IES. 

The  illustrat  ion, 
which  is  an  actual 
photo,  shows  the  mag- 
nificent beauty  of  this 
perfect  rug.  The 
other  '"Empires"  are 
equally  well  made, 
and  the  complete  ser- 
ies form,  without 
doubt,  the  best  selling 
set  of  Rugs  ever  pro- 
duced. 

WITH  THE  WOOL 
MARKET  BECOM- 
ING MORE  AND 
MORE  STRAINED 
IT  WILL  PAY  YOU 
TO  BUY  NOW. 


EMPIRE 
RUGS. 

The 

"LANOLA" 

Our  i  1  1  u  s  t  ration 
shows  the  superb 
"LANOLA  LUS- 
TRE E  MP  IRE," 
one  o  f  the  finest 
sales-  producing 
rugs  in  the  World. 
Its  delightful  sheen 
forms  an  attraction 
no  shopper  of  dis- 
crimination can  re- 
sist, and  its  quality 
is  as  perfect  as 
its  appearance. 


LARGE  STOCKS 
READY  FOR 
IMMEDIATE 
SHIPMENT 


4     ENTIRELY 
,v\  V  '    BRITISH 


LEOPOLD   FRANK 


(Established  1885) 


1  and  2  ADDLE  STREET,  Wood  Street,  London,  E.C.  2. 

Reserve  Warehouses:  20  Addle  Street,  8-10  Aldermanbury  Avenue,  E.C.  2, 

and  elsewhere. 

The  Leading  Specialty  Firm  for  large  stocks  and  best  values. 
Supply  through  Wholesale  and  Export. 

Cables,  Leopoldini,  London.       Code,  A. B.C.,  5th  Edition. 
'Phone,  Central  3804. 

Owing  to  the  shortage  of  labour  and  materials  and  the  enormous  requirements  of  the 
Allied  Governments,  an  ample  margin  must  be  allowed  for  substitutes  of  quality  and 
increases  in  prices. 


TO    INCREASE    THE    EFFICIENCY    OF    YOUR    STAFF    IS    AN    IMPORTANT    WAR    DUTY. 
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MEN'S    WEAR    SECTION 


Dry  Goods  Reviev) 


eries,  and  watch  closely  for  delivered 
goods  of  which  no  charge  record  has 
been  made.  "Test  your  delivery  costs," 
he  said,  and  a  cartoon  showed  profit  on 
goods  12  cents,  but  delivery  charges  15 
cents,  meaning  a  loss.  Mr.  Brennan  ad- 
vised that  help  lie  educated  into  saying 
to  customers  while  wrapping  parcels, 
instead  of  "Do  you  wish  this  sent?" 
"Do  you  wish  to  take  this  with  you?" 
There  is  a  difference  in  suggestion  which 
will  be  found  profitable  for  people  are 
apt  to  act  on  the  suggestion  and  carry 
their  parcels. 

Profitable    Service 

Promptness,  courtesy  (especially  to 
children),  accuracy,  appreciation  of  the 
customer's  point  of  view,  desire  to  oblige, 
absolute  honesty  as  to  the  goods,  and 
knowledge  of  the  goods  are  all  features 
in  good  salesmanship  and  store  service 
as  pointed  out  by  the  lecturer.  "  A  good 
clerk,"  he  said,  "should  know:  First, 
what  goods  the  store  keeps;  second, 
where  they  miy  be  found;  third,  every- 
thing possible  about  the  goods  and  their 
prices."  Especial  courtesy  should  be 
shown  to  newcomers  to  a  town  or  dis- 
trict. It  brings  business.  In  handling 
complaints  follow  the  Golden  Rule.  Never 
try  to  force  a  sale.  Talk  quality.  Let 
the  customer  decide.  Educate  help  Lo 
realize  that  the  customer  is  the  'boss' 
in  the  last  instance.  By  that  John 
Wanamaker  throve.  Show  all  the  goods 
you  can  even  to  the  customer  who  is 
simply  looking  around  the  stock.  These 
hints  Mr.  Brennan  gave  to  clerks  pres- 
ent. 

Store  Saved  from  Bankruptcy 

Finally  the  lecturer  showed  that  the 
modern  store  owner  knows,  where  the 
old  fashioned  owner  simply  guesses.  And 
with  the  aid  of  a  second  film  he  pic- 
tured the  steady  strides  of  the  White 
store  to  surpassing  success  following  the 
visit  of  an  expert  in  store  systematizing 
who  up-built  again  the  confidence  of 
banker  and  wholesaler  in  the  tottering 
structure  of  J.  White's  good  business 
ability,  sadly  undermined  as  it  was  by 
these  preventable  losses.  The  result  was 
the  installation  through  renewed  credit 
of  a  proper  business  system,  the  release 
of  the  merchant  from  drudgery  and  de- 
spair, the  renovation  of  the  store,  the  re- 
newal of  custom,  and  the  enthusiasm  and 
vigor  of  happy  ambitious  clerks  anxious 
to  maintain  the  reputation  of  their  house 
for  real  service. 

Presiding  over  the  gathering  on  Mon- 
day evening  was  D.  W.  Clark,  president 
of'the  Toronto  branch  R.  M.  A.  A  cor- 
dial vote  of  thanks  was  given  the  lec- 
turer of  the  evening.  Mr.  Brennan  will 
be  giving  his  lecture  in  Hamilton,  Lon- 
don, Montreal,  etc.,  and  later  will  go  to 
Western  Canada. 


NECKWEAR  SILK  SEEMS  SAFE — NOT 
LIKELY  TO  BE  INCLUDED  IN  GOV- 
ERNMENT'S TABOO  LIST 


PENMANS   DIVIDEND 

Penmans  Limited  have  declared  a  divi- 
dend of  \V%  per  cent,  on  the  common 
stock,  payable  August  1,  to  shareholders 
of  record  July  20,  and  1V2  per  cent,  on 
the  preferred,  payable  August  15  to 
shareholders  of  record  August  5. 


THE  embargo  on  goods  from  United 
States  is  to  be  enlarged.  This  an- 
nouncement gives  just  one  more 
cause  for  worry  to  the  men's  wear  trade. 
Will  anything  be  included  which  will 
harm  the  business?  It  is  a  difficult  ques- 
tion— one  which  only  the  future  can 
answer;  but  there  is  reason  to  hope  that 
the  neckwear  trade,  concerning  which 
many  have  been  particularly  anxious, 
will  not  be  hurt  by  this  widening  of  the 
embargo. 

It  is  learned,  although  positive  proof 
is  not  at  hand,  that  silk  was  on  the  first 
list  of  goods  to  be  debarred  from  Can- 
ada. Silks  later  on  were  struck  off  and 
did  not  appear  on  the  list  as  published. 
Now,  however,  by  such  a  good  authority 
as  The  Financial  Post,  it  is  stated  that 
the  embargo  listed  is  to  be  considerably 
widened.  Will  silk  again  appear  on  the 
embargo  list?  If  it  does,  will  this  have 
a  ruinous  effect  on  the  men's  neckwear 
industry? 

The  truth  is  that  Canadian  neckwear 
industry  is  almost  entirely  dependent 
upon  United  States  silks  at  the  present 
time.  The  witty  remark  of  the  retail 
buyer  who,  when  a  neckwear  salesman 
was  going  into  raphsodies  about  some 
Swiss  silk,  remarked,  "Yes,  from  Patter- 
son, N.J.,"  has  proved  prophetic.  Swiss 
silks,  Italian  silks,  and  English  silks  are 
conspicuous  by  their  absence.  An  oc- 
casional shipment  gets  through,  but  the 
preat  source  of  supply  is  the  United 
States. 

United  States  Silks  Good 

The  splendid  redeeming  feature  about 
this  has  been  that  the  United  States 
neckwear  mills  have  been  turning  out  a 
much  better  product  than  for  years  past. 
The  situation  is  such,  however,  that 
should  the  United  States  supply  be  in- 
terfered with  the  neckwear  industry  in 
Canada  would  automatically  stop  or 
practically  stop. 

Yet  the  Government's  avowed  inten- 
tion is  to  cut  off  only  such  goods  as  are 
made  in  Canada.  Now  there  is  no  neck- 
wear silk  made  in  Canada,  so  it  seems 
reasonable  to  suppose  that  the  entry  of 
silk  will  not  be  debarred. 

There  is  a  good  deal  of  doubt,  indeed, 
if  any  silk  will  be  restricted.  This  is  a 
product  which  has  taken  the  place  of 
many  others  made  exceedingly  scarce  by 
reason  of  the  war.  Silk  has  taken  the 
place  of  woollens,  silk  hosiery  is  taking 
the  place  of  cashmere.  Silk  is  taking  the 
place  of  many  other  products  rendered 
scarce  by  the  war.  Its  use  as  a  luxury- 
has  partly,  at  least,  passed  away  and  its 
use  as  a  substitute  for  what  in  the  past 
have  been  regarded  as  essentials  has 
come  more  and  more  to  the  fore. 

However,  Canadian  manufacturers  of 
men's  wear  are  not  too  positive  of  what 
will  develop.  Let  us  quote  one  manu- 
facturer: 

"I  have  not  gone  into  this  matter  in 
any  way  as  there  is  nothing  that  we  can 


do  until  we  find  that  silks  are  on  the 
prohibited  list,  and  until  such  time  we  are 
not  worrying  as  after  four  years  we  find 
that  it  does  not  pay.  In  the  meantime 
we  are  just  where  we  have  always  been 
in  regard  to  silk,  and  any  morning  we 
may  find  our  market  closed  by  an  order- 
in-Council." 

A  more  hopeful  note  is  struck  by  an- 
other manufacturer,  who  says: 

"It  is  possible  the  Canadian  Govern- 
ment might  restrict  the  importation  of 
dress  silks  owing  to  rriaterials  manufac- 
tured in  Canada  that  might  be  used  as 
a  substitute.  This  condition,  however,  is 
also  unlikely  owing  to  the  extreme  scar- 
city of  wool  and  the  price  of  same,  also 
the  price  of  cotton  materials. 

"We  might  mention,  however,  that  im- 
portation of  neckwear  silk  from  Switzer- 
land has  now  become  impossible  owing  to 
present  rate  of  exchange  which  has 
risen  as  high  as  40  per  cent.  The  diffi- 
culties the  United  States  manufacturers 
of  textiles  are  having,  owing  to  the  short- 
age of  labor,  will  make  it  growingly  dif- 
ficult to  get  silks  from  there. 
Another    View 

Still  another  manufacturer  says: 

"As  far  as  we  know  there  is  no  em- 
bargo to  be  placed  on  the  silks  for  neck- 
wear purposes,  although  there  is  a  possi- 
bility that  it  might  happen  at  a  later 
date. 

"All  merchandise  being  shipped  from 
the  United  States  for  the  last  several 
months  has  required  an  export  license 
from  the  American  War  Board,  but  this 
has  not  hindered,  to  any  extent,  shipment 
of  neckwear  silk  to  date  as  most  Ameri- 
can manufacturers  are  able  as  far  as 
we  know,  to  get  through  their  full  ship- 
ments." 

So  the  matter  stands.  The  manufac- 
turers can  only  hope  that  no  serious  in- 
terference with  their  industry  will  occur, 
and  it  does  seem  that  no  good  purpose 
would  be  served  by  such  interference  and 
that  therefore  the  Government  will  not 
make  any  regulations  restricting  the  im- 
portation of  United  States  neckwear  silk. 

Already,  however,  trouble  has  arisen 
regarding  the  importation  of  artificial 
silks  such  as  are  used  in  the  manufac- 
ture of  knitted  ties,  mufflers,  etc.  One 
manufacturer  recently  wanted  to  make 
sure  of  his  supply  of  these  and  journeyed 
to  New  York  to  make  the  arrangement. 
After  a  good  deal  of  trouble  he  succeeded 
in  buying  the  materials  only  to  find,  upon 
setting  back  to  his  home  office,  that  th» 
United  States  War  Board  had  refused  to 
nermit  the  goods  to  be  sent  out  of  the 
United  States. 

Our  Canadian  manufacturers  are  suf- 
fering a  good  deal  as  a  result  of  the  dif- 
ficulty in  getting  some  raw  materials  out 
of  the  States.  A  deputation  from  the 
Canadian  Manufacturers'  Association  is 
at  the  present  time  in  Washington  tak- 
ing up  the  matter  of  the  need  of  easing 
up  somewhat  on  shipping  restrictions. 


MANY    SALES   ARE    MISSED    BY   CLERKS   NOT    KNOWING   THE   SELLING    POINTS    OF    GOODS. 


SILKS  SCARCER;  LOW-PRICED  TIES  DISAPPEAR 

Swiss  Silk  Practically  Unobtainable — New  York  Now  the  Great  Market — The  Seventy-five 
Cent  and  Dollar  Tie  Now  is  the  Leader — Tendency   is   for  Still  Higher  Prices. 


FORTUNATELY  goods  of  a  kind 
are  coming  to  hand  for  the  pro- 
duction of  at  least  fairly  satisfac- 
tory quantities  of  the  various  men's  wear 
linos;  that  neckwear  silk  in  the  neces- 
sary yardage  is  being  received,  however, 
is  the  result  of  unusual  activity  on  the 
part  of  the  Canadian  neckwear  manu- 
facturer. Old  sources  of  supply  more 
and  more  are  being  interfered  with,  and 
the  maker  must  be  continually  ready  to 
jump  on  the  train  for  New  York  to  pro- 
cure there  something  which  will  take  the 
place  of  European  goods  which  fail  to 
arrive.  An  instance  of  this  was  noticed 
a  fortnight  ago  when  one  firm  lost  $4,000 
worth  of  silk  which  they  had  counted 
upon  to  fill  in  a  certain  Fall  range.  The 
ie  the  result  of  submarine  activity. 
This  manufacturer  was  able  to  run  down 
to  New  York  and  get  something  there 
which  would  take  the  place  of  this  silk 
stuff  lost.  The  instance  shows,  however, 
the  general  state  of  affairs  and  the  abso- 
lute need  to  keep  in  continual  touch  with 
the  market. 

U.  S.  Silks  Improving 

Speaking  of  silks  brings  to  mind  the 
growing  satisfaction  which  Canadian 
makers  are  securing  from  purchases  on 
the  New  York  market.  There  is  no  doubt 
now  that  the  United  States  manufac- 
turers have  solved  many  of  their  difficul- 
ties. The  quality  of  the  goods  being  re- 
ceived from  this  market  is  very  high; 
some  manufacturers  believe  that  from 
now  on  the  United  States  silk  mills  will 
be  able  to  hold  a  large  part  of  the  Can- 
adian neckwear  trade,  a  thing  which,  be- 
fore the  war,  they  never  were  able  to  do. 
The  colors  have  improved,  the  weaving 
has  improved.  There  is  more  snap  than 
ever  to  the  goods,  and  the  United  States 
silk  makers  never  were  weak  in  making 
something  that  would  be  attractive  to 
the  eye. 

The  Leading  Prices 

Of  course,  silks  are  higher  than  ever 
in  price.  High  cost  of  labor  is  one  great 
factor  making  high  prices  of  the  silk  pro- 
duct necessary.  It  seems  indeed  that  a 
really  cheap  tie  will  be  a  mighty  scarce 
article  in  the  men's  wear  stores  this 
Fall.  There  are  still  some  $2.25  ties  be- 
ing offered  from  time  to  time — made  out 
of  ends  or  jobs.  For  the  most  part,  how- 
ever, the  S4.15  or  $4.25  range  is  the 
cheapest  tie  being  shown,  and  cravats  at 
this  price  are  about  as  scarce  as  enthu- 
siastic Unionists  among  the  United 
States  farmers.  The  big  seller  at  the 
present  time  is  the  dollar  tie,  and  the 
manufacturers'  offerings  from  $7.50  to 
$8.50  are  being  eagerly  inspected. 

Some  manufacturers  are  finding  a  bi? 
demand  for  the  $10.50  range,  which  gen- 
erally is  being  marketed  at  $1.25  or 
$1.50.  The  opinion  of  retailers  on  a 
$1.25   price   is   interesting.        Some   feel 


An  Italian  broche  satin.  This  is  one  of 
the  models  which  has  apron  folded  nar- 
rowly. Here  it  is  spread  out  for  display. 
Tie  by  A.T.  Reid  Co. 

that  they  can  get  this  sum  just  as  easily 
as  they  can  get  a  dollar — that  if  they 
show  a  little  bigger  shape  for  this  extra 
25  cents  the  sale  is  made  easier  than 
ever.  Others  feel  that  with  many  men  a 
dollar  does  not  seem  such  a  big  sum,  but 
when  they  have  to  break  into  a  second 
dollar  for  a  cravat  they  hesitate  to  mak 
the  purchase. 

The  truth  seems  to  be  that  each  mer- 
chant has  to  face  his  own  problem  in  this 
regard.  What  is  true  of  his  district  may 
be  far  from  the  case  for  another  locality. 

High  Priced  Lines 

It  is  very  certain  that  a  large  number 
of  men — a  larger  number  than  ever  be- 
fore— are  willing  to  pay  not  only  $1.25, 
but  $2.50  and  $3  for  a  good  tie.  These 
are  the  ties  that  the  manufacturers  are 
selling  from  $15  to  $20.  Some  of  them 
are  cut  on  the  straight;  practically  all 
the  high-priced  lines  are  cut  with  some- 
what  narrower  ends  than  has  in  the  past 
been  the  style.  In  New  York  the  call  is 
not  for  the  flowing  ends,  but  the  very 
moderate-sized  ends,  and  this  particu- 
larly in  the  high-classed  ties. 

While,  however,  this  shape  is  being 
adopted  by  many  Canadian  makers,  the 
amount  of  silk  being  used  in  this  tie  is  in 
many  cases  just  as  great  as  at  any  time. 
The  tie  is  so  made  that  the  ends  appear 
small,  and  yet  they  can  be  spread  in  the 
window  display  to  a  remarkable  size, 
making  a  most  attractive  appeal. 

In  material,  crepe  failles  are  still  in 
demand,  but  are  getting  scarce.  There 
is  a  near  crepe  faille  coming  on  the  mar- 


ket  which    seems    very   good,  and    will 
probably  find  many  friends. 

Five  Color  Swatches 

One  unique  feature  is  the  showing 
by  one  house  of  some  ranges  contain- 
ing only  five  colors.  A  certain  Boston 
concern  makes  silks  only  in  five  colors 
— says  there  never  was  a  range  with 
six  good  colors  in  it,  and  the  Canadian 
house  has  bought  some  of  these  silks. 
It  will  be  interesting  to  note  whether 
the  trade  is  willing  to  buy  these,  or 
would  prefer  to  get  the  complete  range 
of  six  colors. 


HATS  AND  CAPS 

Panamas    to    Be    Higher    Next    Year — 

Straws    Have    Been    Quiet — Fall 

Business  Not  So  Heavy 

HATS  AND  CAPS.— Indications  are  that 
South  American  Panamas  will  be  about 
10  per  cent,  higher  next  year  than  pres- 
ent market.  The  question  of  supplies, 
copending  as  it  does  on  shipping,  must 
contain  an  element  of  uncertainty  but  the 
feeling  prevails  that  stocks  will  be  forth- 
coming in  sufficient  quantities  to  take 
care  of  the  demand.  Toyo  Panamas  pre- 
sent greater  difficulties  in  the  matter  of 
transportation  but  it  does  not  require  a 
great  deal  of  space  to  bring  over  neces- 
sary supplies  so  hopes  are  expressed  that 
space  will  be  allotted  for  demands  of  the 
trade. 

Weather  conditions  have  been  none  too 
favorable  for  a  heavy  movement  of 
straws  and  unless  an  improvement  is 
shown  during  the  next  couple  of  weeks, 
it  would  appear  that  fairly  heavy  stocks 
may  be  carried  over.  In  as  far  as  these 
are  good  shapes,  however,  the  view  is  ex- 
pressed that  their  sale  on  a  higher  mar- 
ket next  year  will  overcome  carrying 
charges.  A  demand  for  Panamas  of  a 
shape  corresponding  somewhat  to  the 
boater  has  been  apparent,  owing  to  scar- 
city of  latter  shapes. 

Fall  business,  although  considered  fair, 
is  not  heavy.  In  point  of  volume  of  sales 
the  total  may  prove  satisfactory  though 
the  number  of  pieces  will  be  much  less. 
Higher  prices  will  overcome  this  latter 
contingency. 


LARGER   QUARTERS   NECESSARY 

THE  Arrow  Garter  Co.,  Montreal,  have 
removed  to  new  quarters  at  489  St.  Paul 
St.,  W.,  where  they  have  more  than 
four  times  the  floor  space  of  their  old 
premises  together  with  many  other  con- 
veniences which  go  to  make  for  a  better 
service  for  their  many  customers  in 
the  trade. 


The  Mercantile  Jobbing  Co.,  Montreal, 
have  changed  their  firm  name  to  the 
Mercantile  Import  Co. 

CLERKS    LEARN    THE    SELLING    POINTS    OF    GOODS    HANDLED    BY    READING    THE     ADVERTISEMENTS. 
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|V]  SERVE    "PEP"    TO    THE    SALES'    STAFF 

Hudson  Bay  Co.,  Calgary,  Alta.,  Print  It  Monthly  and  Fill  It  With  Ginger  Talks,  Instruc- 
tions on  How  to  Prevent  Errors,  Wit  and  Humor,  etc. — One  Page  Signed  by 
the  Store  Superintendent 


tiJ-xEP"  is  the 
yJ  title  of  a 
A  monthly 
pamphlet  issued  by 
the  Hudson  Bay  Co., 
Calgary,  Alta.,  for 
the  benefit  of  their 
employees.  "Pep" 
not  only  supplies 
practical  informa- 
tion on  handling 
and  serving  custom- 
ers in  the  store,  but 
it  also  goes  in  for 
the  humorous  side 
of  lrfe — it  contains 
ginger  and  jokes, 
so  to  speak. 

A  large  number 
of  stores  throughout  the 
country  have  been  going  in 
strong  of  late  for  sales 
classes,  including  every 
member  of  the  staff.  The 
Hudson  Bay  Co.,  Calgary, 
maintains  sales  classes  for 
beginners.  These  are  held 
twice  a  week,  but  they  issue 
"Pep"  to  take  the  place  of 
these  classes  in  so  far  as  the 
remainder  of  the  staff  is  con- 
cerned. 

The  information  for  keeping  the  staff 
in  touch  with  the  ideas  and  methods  of 
the  management  is  given  in  each 
month's  issue  under  the  heading,  "The 
Superintendent's  Page."  This  page 
is  probably  the  most  important  one  in 
the  entire  issue.  It  is  signed  by  the 
superintendent,  E.  A.  Landry. 


Centre  shows  front  cover  of  an  issue  of  "Pep"  and 

right  and  left  are  pages  illustrated  from  two 

other  issues. 


Urge  Curtailment   of   Special   Deliveries 

For  instance,  in  the  March  issue  a 
number  of  items  appeared  on  it  under 
the  following  headings:  "Good  and  Bad 
Penmanship,"  "About  Wrong  Addresses," 
and  "Unnecessary  Expense."  Under 
"Good  and  Bad  Penmanship"  it  is  pointed 
out  that  whereas  probably  75  per  cent, 
of  the  staff  are  good  writers  and  take 
pains  in  making  out  their  sales  slips  so 
as  to  give  the  delivery  department  a 
minimum   of  trouble,  some  of  the  others 


are  careless.  "The  sheet  writer  when 
entering  the  name  and  address  on  the  de- 
livery sheet  is  often  compelled  to  stop 
and  make  inquiries  either  from  the  de- 
livery superintendent  or  assistant,  and 
often  is  actually  obliged  to  call  the  de- 
partment from  whence  the  purchase 
came  and  make  a  further  search,"  says 
one  of  the  statements.  This  trouble  and 
expense  is  caused  by  poor  writing. 

The  information  about  wrong  addresses 
urges  the  same  care  when  making  a  sale. 

Under  "Unnecessary  Expense"  head- 
ing the  staff  is  urged  not  to  promise  too 
many  special  deliveries.  It  is  pointed  out 
by  the  superintendent  that  the  delivery 
department  has  reported  recently  quite  a 

THIS   IS   THE    ANNUAL   FALL  NUMBER;    LET   ALL   YOUR   CLERKS    READ   IT 


number  of  cases 
when  the  customer 
has  been  really  sur- 
prised to  find  her 
merchandise  come 
as  a  special  de- 
livery. Delivery  op- 
eration to-day  is  a 
big  expense,  and  it 
is  necessary  to 
keep  it  down  to  the 
minimum. 

The     front    cover 
of    the    same    issue 
has  splendid   selling- 
talks  on  "The  Voice 
on    the    Telephone." 
This    aims   to   show 
the  correct    method 
of  talking  to   a    prospective 
customer  over  the   phone  in 
order  that  she  may  not  feel 
that  the  speaker  is  gruff  or 
discourteous  in  any  way.  The 
article  cites  a  case  of  how  a 
salesman  in  a  large  depart- 
ment store  missed  his  oppor- 
tunity    to     sell     a     vacuum 
cleaner  because  he  began  to 
argue     with     the     customer 
over  the  phone. 

Choice  of  Words  Important 

In  another  issue  the  superintendent 
has  some  important  talks  under  the 
headings  of  "Lates,"  "Objectionable 
Words  and  Expressions,"  "Avoid  Making 
Mistakes,"  and  "Wasting  Time." 

Under  "Lates"  the  staff  is  urged  to  re- 
alize the  importance  of  being  at  their 
work  at  the  specified  hour. 

Under  the  "Objectionable  Words  and 
Expressions"  item,  it  is  pointed  out,  it 
is  preferable  to  use  the  word  "we" 
instead  of  "I"  in  all  cases  except 
those  of  a  strictly  personal  character. 
For  instance,  a  clerk  should  say,  "We 
have  this  in  ten  shades";  not  "I  have  this 
in  ten  shades."  Advice  is  given  to  use 
the  word  "Madam"  and  not  "Lady"  in 
addressing  women  when  not  acquainted 
with  their  surnames.  The  word  "Apart- 
ment" should  be  used  and  not  "Flat"  in 
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referring    to    an    apartment     building. 

Clerks  are  also  instructed  not  to  use  the 
abrupt  question  "Charge  or  Cash?"  In- 
stead say.  "Have  you  an  account  ?" 

In  connection  with  "Avoid  Mistakes." 
the  Belling  staff  is  urged  to  call  upon  the 
inner  or  assistant  floor  man  or  superin- 
tendent to  furnish  information  which  is 
not  at  hand. 

V  lesson  on  Wrong  Addresses 

To  avoid  getting  wrong  addresses  the 

sales  people  are  urged  not  to  write  down 
an  address  from  memory,  but  to  make 
sure  of  its  correctness.  The  management 
points  out  that  loss  through  error  oc- 
casioned by  neglect  cannot  be  overlooked. 
Loss  through  error  in  issuing  checks  or 
their  extension,  entry  of  figures  on 
transfers  or  giving  package  or  change  to 
wrong  customer  may  mean  dismissal.  "It 
is  just  as  easy  to  be  careful,"  writes  Mr. 
Landry,  "as  to  be  careless  when  the  habit 
is  once  formed.  Aside  from  the  possi- 
bility of  dismissal  carelessness  in  small 
matters  unfits  you  for  usefulness  in  any 
sphere  of  labor  elsewhere." 

In  still  another  issue  of  "Pep"  the  su- 
perintendent's page  has  items  under  the 
following  headings:  "Common  Errors  in 
Making  Out  Sales  Checks,"  "  'Lates'  Last 
Notice."  "Carrying  Small  Packages," 
"Small  Purchases."  "White  Blouses  for 
Sales  Women." 

In  connection  with  "Small  Purchases" 
the  staff  is  urged  to  give  the  same  atten- 
tion to  customers  buying  only  small  ar- 
ticles as  they  give  to  those  who  purchase 
expensive  goods.  "What  about  yourself 
when  you  go  to  a  store  to  make  only  a 
small  purchase  ?  Would  you  like  to  have 
the  clerk  in  the  other  store  make  you 
feel  uncomfortable  just  because  you  are 
making  this  small  purchase?  You  cer- 
tainly would  not  feel  like  going  back  to 
that  store  again."  This  is  the  way  it 
is  put  to  them. 

Through  the  issue  of  "Pep"  there  are 
a  number  of  ginger  phrases  such  as  "A 
real  sale?  person  sells  goods  so  they  stay- 
sold."  Another  reads  "When  customers 
ask  to  see  merchandise  and  don't  buy, 
whose  fault  is  it?"  Still  another,  "Ta- 
lent without  tact  is  worthless.  Talent  is 
power.  Tact  is  ability  to  direct  that 
power." 

Better  Service— The  Aim 

The  information  supplied  in  "Pep"  is 
designed,  as  one  will  see  from  the  above, 
to  keep  the  staff  posted  on  the  ideas  of 
the  management  towards  a  better  ser- 
vice to  customers.  This  tends  to  per- 
form the  same  service  a.-  the  salts' 
classes  mentioned  above.  Each  issue 
also  contains  a  number  of  personal  items 
about  members  of  the  staff  and  is  got- 
ten up  in  such  attractive  manner  that 
it   cannot    fail    to   be   read. 


Delfosse  &  Co.,  manufacturers  of  fix- 
tures, Montreal,  have  been  appointed  rep- 
resentatives for  the  Modello  Hanger  of 
New  York.  This,  as  described  in  a  pre- 
vious issue  of  DRY  GOODS  REVIEW, 
is  a  unique  device  combining  a  life-sized 
head  with  an  ordinary  dress  hanger 
thereby  giving  the  effect  of  a  wax  figure 
when  garments  are  hung  upon  it. 


OVERALLS  ADVANCE 

Another    Advance    of    $1.00    Dozen    For 

Immediate     or      Fall      Business — 

Future  Looks  Much  Higher 

and  Very   Uncertain 

OVERALLS. — Lower  prices  recently 
reached  and  since  held  on  raw  cotton 
have  had  no  bearing  on  the  manufactur- 
ed article  as  it  applies  to  overall  mate- 
rials. From  all  accounts  the  question 
of  materials  is  undoubtedly  serious  and 
civilian  requirements  are  not  entering 
into  the  Government  scheme  of  things  to 
any  appreciable  extent.  One  manufac- 
turer's view  of  the  present  outlook  ap- 
pears elsewhere  in  this  issue. 

One  Canadian  manufacturer  turned  out 
their  first  pair  of  overalls  for  the  United 
States  Government  last  week  and  the 
contract  they  are  now  working  on  will 
keep  the  mill  running  for  about  six 
weeks.  After  this  contract  has  been 
completed,  they  hope  to  have  material 
to  take  care  of  some  of  their  retail  de- 
mand but  with  the  Government  such  a 
big  customer  and  Canadian  mills  also 
working  on  United  States  contracts,  this 
question  of  materials  for  domestic  use 
must  be  a  serious   one. 

Further  advances  have  occurred  in 
practically  all  quarters  during  the  month, 
the  better  grades  made  along  what  is 
known  as  railroad  patterns  being  quoted 
at  $28.00  per  dozen  for  immediate  deliv- 
ery, and  $30.00  for  Fall  delivery.  One 
manufacturer  to  whom  the  matter  of 
prices  was  broached  replied:  "As  to 
prices,  some  of  our  garments  are  already- 
selling  at  $32.50  per  dozen  for  Fall.  We 
made  one  single  advance  of  $5.50  per 
dozen  and  I  believe  that  by  Fall  all  gar- 
ments will  be  equally  high  and  that 
$32.00  a  dozen  will  be  an  extremely  close 
price  sixty  days  hence." 


L.  L.  Maduro,  of  A.  Germain  &  Co.. 
Paris,  France,  is  at  present  in  Canada 
visiting  the  trade  with  samples  oi  their 
line  of  French  millinery  novelties,  etc. 


A    HINT  OX    HIGH   PRICES 

A  Missouri  farmer,  according  to 
the  St.  Louis  Lumberman,  went  to 
the  "general  store"  keeper,  an  old- 
time  friend,  to  buy  a  buggy.  It 
was  priced  at  $90,  and  the  farmer 
said  his  father,  twenty  years  ago, 
bought  one  just  like  it  for  $60. 
The  merchant  looked  up  the  record 
of  sale  and  found  that  the  father 
had  turned  in  300  bushels  of  corn 
for  that  buggy.  He  told  the  son  to 
deliver  to  him  300  bushels  of  corn, 
and  he  would  give  him:  A  $90 
buggy,  $75  wagon,  $20  suit  of 
clothes,  $20  dress,  $5  baby  dress, 
$5  crib,  $3  worth  of  candy,  $10 
worth  of  sugar,  $10  worth  of  tea, 
$100  worth  of  gasoline,  $15  worth 
of  lubricating  oil.  The  total  figure, 
$353,  is  the  present  value  of  300 
bushels  of  corn.  The  farmer  con- 
cluded to  pay  cash  for  the  buggy. 


CELLULOID  IN  JAPAN 

Following  is  an  official  report  from 
the  Department  of  Trade  and  Commerce, 
Ottawa: 

"CORRESPONDENCE  received  indi- 
cates that  a  considerable  degree  of  in- 
terest has  been  aroused  in  the  United 
States  in  the  non-combustible  substitute 
for  celluloid  which  has  been  invented  by 
a  professor  in  a  Japanese  university,  and 
for  the  manufacture  of  which  a  company 
hs  been  orgnized.  The  factory  buildings 
are  now  in  course  of  construction,  and  it 
is  planned  to  begin  in  April  of  this  year, 
or  soon  after,  the  manufacture  of  water- 
proof cloth,  and  composition  tiles,  but- 
tons, and  insulators.  As  soon  as  ma- 
chinery ordered  in  the  United  States  ar- 
rives, the  manufacture  of  imitation 
leather,  linoleum,  stained  glass,  marble, 
lacquers,  and  varnishes  will  be  started. 
Patent  rights  have  been  obtained  for  the 
process  in  Japan  and  have  been  applied 
for  in  Great  Britain,  France,  and  the 
United  States.  Of  the  twenty-one  pat- 
ents applied  for  in  this  country,  eleven 
have  actually  been  granted.  While  not 
perfectly  fireproof,  this  product  requires 
considerable  heat  to  kindle  it  and  burns 
very  slowly." 


SMITH  &  MANOLSON  REORGANIZE 

THE  Montreal  firm,  Smith  &  Manolson, 
have  effected  a  reorganization,  and  will, 
in  future,  be  known  as  the  Century  Man- 
ufacturing Company.  Mr.  Joseph  L.  Lef- 
kovitz,  a  son  of  Mr.  H.  Lefkovitz,  of  the 
West  Nipissing  Dry  Goods  Co.,  of  Stur- 
geon Falls,  Ontario,  has  acquired  an  in- 
terest in  the  business,  becoming  Mr. 
Manolson's  partner,  and  Mr.  Smith  re- 
tiring. As  reported  in  the  May  number 
of  DRY  GOODS  REVIEW  the  firm  has 
taken  up  new  and  more  commodious 
quarters  at  124  St.  Lawrence  Boulevard. 
A  range  of  Georgette  and  crepe  de 
Chine  waists  has  been  added  to  the  lines 
of  middies  and  smocks  which  the  firm 
will  continue  to  specialize  in. 


GREATLY  IMPROVED  IN  RECENT 
YEARS 

John  Lemon,  General  Merchant, 
Hamiota.  Man. — I  have  been  a  reader  of 
your  DRY  GOODS  REVIEW  for  a  good 
many  years,  much  more  than  ten. 

I'm  sure  during  all  those  years  I  have 
received  a  vast  deal  of  valuable  informa- 
tion regarding  the  dry  goods  business  as 
it  is  conducted  in  Canada,  especially 
since  I  have  been  located  here,  in  a  some- 
what out-of-the-way  part  of  the  country, 
where  it  is  difficult  to  keep  posted  in  up- 
to-date  information  about  the  dry  goods 
trade. 

It  is  unnecessary  to  go  into  details  as 
to  the  many  useful  bits  of  knowledge  I 
have  received  from  DRY  GOODS  RE- 
VIEW. 

It  receives  a  hearty  welcome  here  and 
is  eagerly  read  both  by  myself  and 
clerks. 

I  think  it  is  greatly  improved  in  recent 
years. 


ENCOURAGE     YOUR     EMPLOYEES     TO     READ     DRY     GOODS    REVIEW     EVERY     MONTH. 
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Kiddies'  Hats  in 

Models  that 

Instantly 

Make  a  Hit — 


Wear  and  appearance  are  two  outstanding  features  that  will  pull  sales  in  your 
Juvenile  Department  this  Fall. 

Eraser's  make  kiddies'  hats,  are  hand-blocked  and  lined  with  finest  unbreak- 
able French  canvas. 

A  New  and  Snappy  Line  of  Men's  and  Boys'  Caps  for  Fall 

Merchants  who  cater  to  the  up-to-date  clientele  in  men's  and  boys'  caps  in 
their  cities  will  find  in  our  Fall  line  opportunity  for  maintaining  both  repu- 
tation and  desired  profits. 

If  you  will  get  in  touch  with  us.  our  travellers  will  show  you  our  both  lines. 
They're  the  best  yet. 

THE  FRASER  CAP  CO.       -       LONDON,  CANADA 

CAP  MAKERS  FOR  20   YEARS 


There's  a 

TAPATCO  Glove 

For   Every    Occupation 


This  line  of  absolutely  dependable  gloves 
opens  for  you  a  wide  and  profitable  field 
no  matter  where  you   arc  doing  business. 

Farmers,  teamsters,  laborers,  mechanics, 
chauffeurs,  railway.men,  lumbermen,  in  fact, 
men  in  every  line  of  industry  use  and  recom- 
mend TAPATCO  Ch.ves. 

Send  an  open  order  for  quick  shipment.  In- 
creased production  activity  will  mean  lots  of 
TAPATCO  sales. 

TAPATCO  Gloves  are  made  in  Gauntlet, 
Knit  Wrist  and  Band  Top  Styles,  in  heavy, 
medium  or  light  weights.  Leather  Tip, 
Leather  and  Leatherette  Faced  Gloves,  Jer- 
sey Gloves  and  Mitts  in  tan,  slate  and  Ox- 
ford. 

The   American  Pad  &  Textile  Co. 

Chatham,  Ontario 


IFTER  READING  THIS  NUMBER  PASS  YOUR  COPY  ALONG  TO  YOUR  CLERKS  TO  READ. 
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The  Gloves  that  make  permanent  customers 


Carhartt  Gloves  give  double 
wear  for  single  price.  Note 
the  reinforcement  as  shown 
in  the  accompanying  illus- 
tration. These  gloves  are  a 
perfect  combination  of  high- 
grade  material  with  high- 
grade  workmanship. 

Union  Made 

and   Guaranteed 

against  any  defect  of  mate- 
rial or  manufacture.  They 
are  unquestionably  the 
most  popular  working 
gloves  made. 

Order  an  assorted 
shipment.  Prices 
range  from  $8.50  to 
$24.00  per  dozen. 


Hamilton  Carhartt  Cotton  Mills,  Limited 


Toronto 


TORONTO  UNIT 
Montreal  Winnipeg 


Vancouver 


SEE    THAT    THE    HEADS    OF    DEPARTMENTS    IN    TOUR    STORE    READ    DRY    GOODS    REVIEW. 
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!/  uooas  Keview 


Two 

Fast  Selling  Lines 

for  Bigger, 

Better  Business 


Haugh  Trousers  for  men  are 
famous  for  up-to-the-minute 
style  and  fine  fit. 

They're  hand  finished  Loo. 
And  there's  always  plenty  of 
cloth  in  Haugh  trousers. 


Haugh  Brand  overalls  for  children  are  particularly  popular  with  mothers 
and  are  always  ready  sellers  heeause  they  afford  the  most  practical  means 
of  saving  children's  clothes. 

Sold  for  kiddies  of  2,  :!.  4.  5  and  0  years  old. 

Order  from 

J.  A.  HAUGH   MFG.   CO.,  LIMITED 

TORONTO  658  KING  ST.  W.  ONTARIO 


Try  the  "  Want  Ad"  Page 


Every  week  this  page  is  being  used  to  splendid  advantage  by  others.  If  you  have  something 
to  sell,  or  you  want  to  buy  a  business,  fixtures  or  equipment — or  maybe  you  want  a  clerk,  a 
traveller — try  it  out. 

Two  cents   per  word   and   live   cents  extra  per  insertion 
for  Box  No.      Payable  in  advance. 


DRY  GOODS  REVIEW 


ADDRESS 

143-153  UNIVERSITY  AVE.,  TORONTO 


THE  BETTER  POSTED  YOUR  STAFF  BECOMES  THE  MORE  SALES  THEY  WILL  MAKE. 
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Economical  Features  in 
Addition  to  Smart 
Styles,  plus  Collar 
Value 


12  to   18$ 


There  are  several  economical  features  in  KantKRACK,  re- 
sponsible for  their  reputation  as  an  all-round  popular  seller. 
KantKracK  oilers  the  best  collar  value  for  the  money. 
Serviceable,  flexible  talis,  near-appearance  to  the  linen  col- 
lar— and  the  slit  back  which  allows  ease  in  buttoning  and 
adjusting  the  tie,  are  the  feature.-. 
In  addition  there  are  the  smart  Kan^KRAcK  styles. 
Try  them  by  sending  in  your  order  now  for  a  few  dozen 
K    K    K.'s  of  the  most  popular  styles. 

II',    art    tin    only  Canadian   Manufacturers  for  the 
"Onli-Wa"  Tie-Holder.   Sold  at  $3. 50  per  dozen. 


The  Parsons  &  Parsons 
Canadian  Company 

HAMILTON, 
ONTARIO 

Estd.  in  Canada  19&7 


U.S.A.    1874 


You  Can  Make 

Quicker  Sales 

With   This   Tie -Holder 

The  "Onli-Wa"  Tie-Holder  is 
the  newest  and  most  convenient 
method  for  prominently  display- 
ing ties  for  quick  sales. 

Full  assortment  is  visible  at  all 
times  and  is  kept  neat  and  con- 
venient. 

You'll  handle  much  more  business  with  the  "Onli-Wa."     Price  $3.50  per 
dozen. 

Canadian  Manufacturers: 

The    Parsons  &    Parsons  Canadian  Co. 

Hamilton,  Canada 

WESTERN  AGENTS;  —  EDWARD  E.  POTTS,  Vancouver,  for  British  Columbia.        S.  GROFF  &  SON,  Winnipeg, 
for  Manitoba  and  Saskatchewan.     THE  MOUAT  EOLL  CO.,  LIMITED,  Calgary,  for  Alberta. 


THE    INFORMATION    ABOUT    CHANGING   STYLES    AND   FASHIONS   WILL   INTEREST   CLERKS. 
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M  E  N  '  S    AND    BOYS'    DEPARTMENT  Dry  Goods  Review 


Challenge  Cleanable  Collars 


The  Summer-time 
Best  Seller 


Best   For   Your   "Hot  Weather"    Trade 

Challenge  Collars  are  non-wilting  and  do  not  develop  saw 
edges.  They  are  instantly  cleanable  and  are  made  in  all 
the  popular  and  current  shapes. 

Keep  your  stock  up-to-date.   It  will  be  to  your  advantage. 

The  Arlington  Company  of  Canada 

Limited 

76  BAY  STREET,  TORONTO 

Montreal:    Read  Bldg.  Winnipeg:  Travellers  Bldg.,  Bannatyne  Street 


ARTICLES    ON    SALESMANSHIP    WILL    INTEREST    ALL    THE    MEMHEKS    OF    YOUR    STAFF. 


DRY    cooDS    REVIEW  5J 

National  Tariff  Commission 

Proposed  to  Consolidate 

Canadian  Prosperity 

HI  "[NTIL  the  tariff  question  is  taken  out  of  politics  Canada  is  in  danger  of  being  di- 
^  vided  into  two  camps.  Over  the  question  of  high  tariff  or  low  tariff  two  great 
groups  of  the  builders  of  Canadian  prosperity  hold  different  views.  Manufacturers  and 
tanners  of  the  Dominion  are  divided  on  this  vital  matter  and  business  men,  wholesalers, 
retailers,  and  others  who  are  neither  manufacturers  nor  farmers  are  closely  concerned." 

Constructive  Plan  to  Bridge  Perilous  Gulf 

"The  difficulty,"  says  THE  FINANCIAL  POST,  "is  that  the  gulf  between  the  opposing  interests  is 
being  widened  by  the  very  efforts  which  have  been  planned  to  bring  them  together.  It  has  been  pro- 
posed that  there  be  a  conference  of  Eastern  and  Western  interests  at  which  the  matter  may  be  talked 
over  in  a  business  way.  .  .  Such  a  conference  will  avail  little  if  there  is  not  set  down  for  con- 
sideration some  definite  constructive  policy.  .  .  .  THE  POST'S  idea  is  to  have  the  Government 
appoint  a  commission  of,  say,  seven  members,  two  to  represent  the  agricultural  or  low  tariff  interests, 
two  to  represent  manufacturing  or  high  tariff  inteiests,  two  to  represent  workmen,  with  the  chairman- 
ship in  the  hands  of  an  independent  authority.    .    ." 

An  Editorial  Feature  of  an  Outstanding  Issue 

>rief  quotations  from  the  leading  article  in  the  Annual  Government  and  Municipal  Number  of  THE  FIN- 
ANCIAL POST  now  on  sale  give  but  a  glimpse  into  an   immensely  important  contribution   to  Canadian  busi- 

ans  for  after-the-war  prosperity.  Read  this  powerful  editorial  in  its  proper  setting  amongst  the  vitally 
important  business  news  of  the  Dominion  at  date — June  29th — dealt  with  under  such  heads  as  these: — 

Transcontinental  Freight  Rates  to  Advance  Aug.  1st 

Canada's  Outlook  For  New  Capital  From  the  United  States 
New  Company  Created  to  Operate  the  Ross  Rifle  Factory 
Dry  Weather  Has  Lowered  Expectations  as  to  the  Crops 
Farmers  Accused  of  Gambling  in  Western  Land  Values 
New  Rules  Now  Govern  Sales  of  Dominion  Lands 
Life  Insurance  as  a  Factor  of  Business  Life 

Remuneration  Justified  For  Selling  Victory  Bonds 

are  only  a  few  of  the  principal  subjects  of  arti  les  in  this  issue  apart  from  the  comprehensive  special 
matter  it  contain.-  on  the  resources  and  financial  standing  of  the  Dominion,  the  Provinces  and  municipalities 
with  all  important  factors  bearing  upon  Canada's  economic  position  at  present.  This  issue  of  THE  FINANCIAL 
POS1  OF  CANADA  is  one  to  send  for  and  keep.  Write  to-day  for  a  copy  of  i!.  and  decide  at  the  same  time 
to  have  a  subscription  to  THE  POST  which  costs  $3.00  a  year,  and  which  as  an  investment  will  richly  pay  you. 
F/se  this  form,  or  just  sign  it  and  pin  your  letterhead  to  it. 

Annual  Subscription  $3.00.  

THE  FINANCIAL  POST  OF  CANADA, 

I43_I53  University  Ave.,  Toronto. 
Please  enter  me  as  a  regular  subscriber  to  THE  FINANCIAL  POST  OF  CANADA,  commencing 
with  current  issue.     I  enclose  (will  forward)  $3.00  to  pay  for  my  subscription  for  the  first  year,  or  you 
may  draw  on  me  for  this  amount. 

Name 

D.G.R. 

Address 

(Please  write  plainly) 

YOUR    CLERKS    WILL    BE    INTERESTED    IN    THE    SECTION    ON    EQUIPMENT    AND    DISPLAY,     t 


FUR,  DEPARTMENT 


FUR  PRICES  KEEP  ON  CLIMBING 

Importations  of  Skins   From  Various   Countries  to  United  States  Responsible  for  Latest 

Increases,  But  Fur  Trade  in  Satisfactory  Condition — Hudson  Seal,  Muskrat 

and  Coon  for  Canadian  Trade 


WHILE  the  prices  realized  at  the 
fur  auctions  in  New  York  and  St. 
Louis  in  March  and  April  were 
Considered  high  enough  by  the  trade, 
many  advances  have  taken  place  since 
that  time  and  the  average  increase  in 
prices  at  the  present  time  would  run 
from  15  to  25  per  cent,  over  that  of  the 
auction  schedules.  One  of  the  reasons 
for  these  advances  has  been  the  prohibi- 
tion of  the  import  of  skins  from  Australia 
and  New  Zealand,  Russia,  Japan  and 
other  countries,  although  Canada  is  ex- 
cluded from  the  official  order.  In  addi- 
tion, of  course,  has  been  the  strong  de- 
mand for  the  furs  in  all  directions,  in 
which  Government  orders  for  the  War 
Department  have  played  no  inconsider- 
able part.  A  New  York  despatch  states 
that  the  war  requisition  applies  chiefly  to 
muskrats,  rabbit  and  dog  skins,  for  the 
aeroplane  department.  This  has  cut  down 
the  supply  for  domestic  purposes  almost 
in  two,  and  has  served  to  run  up  the  price 
of  Hudson  seals  and  the  natural  muskrat 
for  which  the  demand  of  late  had  been 
improving  greatly.  Skins  are  selling  as 
high  as  $1.50  each. 

Russian  sables  with  the  home  supply 
market  cut  off  are  becoming  very  scarce 
and  the  prices  are  running  up  from  $200 
to  $250.  Skunk  is  in  demand  although 
hardly  as  good  for  trimming  as  last  year. 
Prices  run  betwen  $5  and  $7.  While 
there  is  little  new  demand  for  mink 
prices  hold  very  hjgh.  Beaver  run  over 
$30  for  the  finest  specimens.  Ermine  is 
about  $3  a  skin.  Among  other  precail- 
inii'  prices  on  the  New  York  market  are: 
Raccoon,  $8;  kolinsky.  $4  to  $4.50;  Aus- 
tralian opossum,  $3.50;  American,  $2.25; 
squirrel,  $1.25  to  $1.35;  white  fox,  $50; 
red,  $40. 

Seal,  Muskrat  and  Raccoon  Coats 

Despite  the  increasing  prices  and  the 
curtailment  of  the  lines  mentioned,  for 
civilian  use,  the  fur  trade  is  in  compara- 
tively satisfactory  condition  this  season. 
Full  length  and  nearly  full  length  coats 
ore  expected  everywhere  to  have  a  big 
call  again  this  Winter.  Hudson  seal  after 
hoi  line  the  premier  position  for  these 
ga  neiits  for  the  past  four  seasons  have 
lost  none  of  their  prestige  up  to  the  pres- 

SOME    OF    YOUR   STAF 


ent  and  are  being  made  up  in  even  more 
alluring  models  than  ever.  On  the  higher 
class  creations  there  is  strong  favor 
shown  for  trimming  of  natural  lynx  for 
collars  and  cuffs,  as  well  as  of  the  still 
popular  taupe  and  blue  foxes. 

Coats  made  of  natural  muskrat  are  in 
increasingly  good  demand,  especially 
when  they  are  made  of  the  "black"  skins 
undyed.  These  are  purchased  frequently 
by  young  girls,  but  many  models  are 
made  in  elaborate  designs  with  no  other 
trimming  than  the  beautiful  stripes  of 
the  natural  skin  and  these  are  liked  by 
many  of  the  high  class  trade  in  the  parts 
of  the  Dominion  where  warmth  is  abso- 
lutely essential  in  a  Winter  garment. 
Raccoon  also  sells  well  in  the  West  where 
long  driving  and  auto  trips  are  frequent. 
'Coon  coats  used  to  be  considered  as  a 
good  seller  where  only  warmth  was  want- 
ed in  a  coat  and  therefore  a  low  price 
coat  would  suffice.  To-day  a  'coon  is 
well  made  and  lined,  the  skins  carefully 


A  11  the  cpaJities  of 
«  7\  worth ,  sinceritu, 
integrity  &  dependabi  li  til 
which  have  charactered 
the  Noli  pjsnwewCorn- 
parry  from  its  inception 
are  reflected  in-the^Kirs 
which  bear  their/name. 


A    OENERAL  AD. 

This  is  a  type  of  advertisement — 2  cols, 
wide — that  is  inserted  sometimes  in 
place  of  an  advertisement  with  definite 
offerings  and  prices.  It  has  a  high-class, 
dignified,  "good  quality"  tone  about  it. 
Note  the  wide  margins — nothing  crowded. 

F    WILL   WANT   TO    STUDY    THE    COURSE    ON 


matched  and  other  small  details  given  at 
tention  in  order  to  give  them  a  finish 
somewhat  in  accord  with  the  price  which 
has  to  be  asked.  It  is  evident  that  with 
skins  at  the  above  price  of  $8  there  will 
be  no  raccoon  coats  at  anywhere  near  the 
old  figure  of  $125.  Those  which  used  to 
sell  at  that  price  will  now  have  to  be  sold 
at  $350,  remarked  a  large  wholesaler  to 
DRY  GOODS  REVIEW. 

Nutria,  which  has  been  constantly 
gaining  in  favor  during  the  past  two 
years,  is  now  being  dyed  a  gunmetal  tone 
and  is  given  the  name  of  "mole  nutria" 
in  New  York.  Canadian  manufacturers 
say,  however,  that  this  is  quite  an  im- 
practical innovation  so  far  as  the  Cana- 
dian trade  is  concerned  because  the  nutria 
skin  is  a  thin  and  porous  one,  ill-suited 
for  dyeing  and  therefore  will  give  very 
poor  satisfaction  where  anything  other 
than  novelty  is  wanted.  Other  novelty 
dyes  are  Artie  grey  for  squirrel,  and  Lu- 
cille, taupe,  Victoria  blue,  dove  and  pearl 
grey  for  wolf. 

The  fashionable  long  wrap  this  season 
depicts  the  bat  silhouette,  which  is  de- 
veloped by  the  greatest  width  being  at 
the  centre  where  openings  for  the  arms 
are  made. 

Demand  for  Sets  Goods 
The  light-colored,  long-haired  furs  are 
in  greatest  favor  for  sets.  Almost  any 
fur  which  possesses  these  two  qualities 
is  expected  to  be  a  good  seller  this  Fall 
and  Winter.  Muffs  sell  to  some  extent 
in  the  flat  pillow  shapes  but  by  far  the 
greater  number  are  chosen  in  the  round 
and  the  canteen  styles.  All  are  of  fairly 
generous  proportions.  It  is  thought  by 
some  authorities  in  the  trade  that  sets 
will  sell  even  better  than  usual  this  Fall 
owing  to  the  fact  that  there  is  some  ex- 
pectation of  a  better  season  for  suits  than 
was  experienced  last  year.  They  think 
that  many  women  who  purchased  fur 
coats  last  year  and  the  year  before  will 
want  a  Fall  suit  with  which  to  begin  the 
season  and  will  be  in  a  position  this  year 
to  buy  a  set  of  furs  to  accompany  it. 
The  unusual  cool  Summer,  too,  is  foster- 
ing the  idea  that  a  set  of  furs  is  a  very 
useful  purchase  to  make  even  if  one  does 
possess  a  fur  coat  for  the  severe  season. 

SHOW    CARD    WRITING 


Dm  Goods  U<  vit  w 
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FUR  SALE  AT  TORONTO 
Seven  hundred  and  seventy  skins  taken 
from  animals  killed  in  Algonquin  Park 
under  the  authority  of  an  order-in-council 
were  placed  on  sale  at  the  Parliament 
Buildings,  June  4.  The  furs  were  divided 
into  some  two  dozen  lots,  upon  which  ten- 
ders were  invited.  The  total  included  655 
beaver.  20  otter.  -0  marten,  22  mink,  42 
nuiskrat,  S  fisher,  1  raccoon  and  1  skunk. 
The  sale  netted  the  Treasurer's  Depart- 
ment $8,576.75,  the  highest  bid  being  ac- 
cepted in  each  case.  Messrs.  Fair- 
weathers,  Limited,  secured  700  skins. 
Other  purchasers  were  Messrs.  Wagner, 
and  Company,  Torontoz,  and  D. 
Rotchild.  Sudburv. 


HEAVY  YIELD  OF  FOX  SKINS 
Two  Montreal  fur  traders  have  recent- 
ly returned  from  a  900-mile  drive  across 
I'mrava  by  dog  teams.  They  relate  that 
this  years  there  has  been  a  very  heavy 
yield  of  fox  skins  in  the  extreme  northern 
regions.  They  state  that  they  must  have 
purchased  in  the  neighborhood  of  3,000 
pelts.  As  to  other  pelts  they  says  the 
yield  has  been  up  to  the  average. 

RESTRICT    EXPORTS     OF     CERTAIN 

SKIN> 
EXPORTATION^  of  certain  hides  and 
skins,  except  under  license  issued  by  the 
Commissioner  of  Customs  at  the  request 
of  the  War  Trade  Board  at  Ottawa,  has 
been  prohibited  by  the  terms  of  an  order 
in  Council  passed  June  10.  The  commo- 
dities are:  calfskins  of  Canadian  or 
foreign  origin;  kips  of  Canadian  or  for- 
eign origin;  hides,  cattle,  buffalo  and 
horses,  when  of  Canadian  or  foreign 
origin. 

This  action  has  been  taken  in  order  to 
conserve  the  Canadian  supply  for  Cana- 
dian consumption.  When  the  supply  has 
been  met  it  is  the  intention  of  the  War 
Trade  Board  to  grant  licenses  for  expor- 


CLOVER  DAY 
HENS  LTD.,  Saskatoon,  took  ad- 
vantage of  the  short  crop  of  four- 
leafed  clover  to  institute  a  "clover  day" 
in  their  store  on  June  21.  "A  four- 
leaf  clover  is  the  emblem  of  'good  luck,' 
and  it  is  the  best  kind  of  good  luck  to 
buy  merchandise  such  as  we  present  in 
this  page  at  Clover  Day  prices,"  they 
remarked  in  their  full-page  ad.  The 
lay-out  was  effective  with  clusters  of 
the  treasured  sprig  sketched  in  the 
Clover   Day   headings   throughout. 


SUDDEN  DEATH  OF  MISS  NELSON- 
MISS  JENNIE  T.  NELSON,  well  known 
to  the  wholesale  milinery  trade  in  To- 
ronto, and  one  of  the  best  known  mil- 
liners in  western  Ontario,  died  very  sud- 
denly at  her  residence  in  Paris,  Ont. 
For  many  years  Miss  Nelson  conducted 
a  millinery  and  fancy  goods  store  in 
Paris.  She  was  an  active  worker  for  the 
Church  of  the  Sacred  Heart  and  pro- 
minent in  all  the  activities  of  the  town. 

CLERKS    POSTED    ON 


A  191 8  Favorite 

Handsome  new  wrap  of  Mole  and  Fox  with 
satin  brocade  lining.  An  impressive  reason 
why  such  furs  will  again  be  eagerly  sought 
despite  the  enormous  number  of  little  Moles 
that  are  coralled  for  them.  By  courtesy 
Revillon  Freres,  New  York. 


TRIMMINGS 

Continued  from  page  60 

in  taupe  and  peacock  blue,  mounts  in 
black  with  a  wisp  or  two  of  blue  and 
pompoms  in  grey,  taupe  black  or  white 
all  showing  some  little  spot  of  this  color 
note.  Apart  from  it  there  is  no  outstand- 
ing color  for  millinery  trimmings.  The 
staple  tones  will  doubtless  all  be  good. 

The  wholesaler  referred  to  above  re- 
marked also  that  some  people  in  the 
trade  had  brought  out  their  pasted  feath- 
er hats  and  crowns  with  a  good  deal  of 
"push"  for  Midsummer  selling  in  the 
stores  but  no  matter  what  New  York  was 
doing  with  them,  he  did  not  have  much 
faith  in  them  for  Canada  except  for  early 
Fall.     Consequently  he  is  showing  them 


to  the  buyers  now  and  claims  that  they 
are  going  "like  hot  cakes." 

His  new  range  includes  a  good  many 
novelties.  One  crown  is  made  of  curled 
coque  in  scarlet.  This  is  modelled  after 
the  curled  ostrich  crowns  but  is  much 
more  substantial;  the  feathers  have  more 
body  to  them  and  are  therefore  likely  to 
hold  their  curl  better.  Then  there  are 
smart  numbers  in  black  and  white,  a  band 
of  burnt  goose  or  vulture  in  black  being 
used  on  a  hat  of  the  flat  pasted  white 
feathers.  One  novel  turban  had  the  crown 
and  inner  band  of  flat  peacock  blue  feath- 
ers and  the  outside  part  covered  with 
sand  colored  feathers  clipped  and  stand- 
ing erect.  Black  models  with  bands  of 
clipped  feathers  crossed  followed  out  the 
Hindoo  turban  idea  effectively. 

Some  very  good  imitations  of  goura 
mounts  are  to  be  had  in  black,  and  also 
some  color  combinations  and  wings  are 
selling  again. 

Auto  Kills  Ostrich 

It  is  really  better  for  the  trade  that 
everything  is  selling.  It  means  that  some 
lines  will  not  have  to  be  carried  over  for 
a  season  or  two  while  others  cannot  be 
turned  out  in  sufficient  quantities.  With 
a  little  of  everything  selling  it  means 
good  all-round  steady  business,  little 
waste  and  a  reasonable  provision  for 
novelty  throughout  the  season. 

There  has  been  some  talk  of  ostrich 
plumes  being  good,  but  of  late  no  one 
seems  to  be  attaching  much  faith  to  them. 
"The  automobile  has  killed  ostrich.  Wo- 
men want  hats  which  will  stand  the 
switching  of  the  wind  and  the  motion  of 
the  car.  No  ostrich  feather  will  stand 
bumping  against  the  top  of  the  car,  no 
matter  how  fine  a  feather  it  may  be.  And 
too,  ostrich  can  only  be  worn  on  certain 
occasions  and  with  the  active  life  of  most 
women  now  they  want  a  hat  which  will 
be  suitable  and  attractive  for  average  oc- 
casions, and  not  out  of  place  on  the 
street.  I  do  not  think  ostrich  plumes  will 
have  anything  more  than  a  very  meagre 
call,"  was  one  sizing-up  of  the  situation. 


MANAGER  OF  THE  J.  C.  TURNBULL 
COMPANY  TAKEN  BY  SURPRISE 

Mr.  Jas.  Caldwell,  who  has  been  man- 
ager of  the  J.  C.  Turnbull  Company, 
Peterborough,  was  presented  by  the  staff 
with  an  address  and  a  beautiful  silver 
salver.  The  presentation  was  a  joint 
affair,   including   Mrs.    Caldwell. 

The  big  store  has  been  taken  over  by 
Hodgins  Brothers,  of  Goderich.  Mr. 
and  Mrs.  Caldwell  will  take  up  residence 
in  Toronto. 


ENDORSE  STANDARDIZATION  OF 
COLORS 

AT  a  recent  meeting  of  the  Master 
Dyers'  Exchange  of  New  England,  of 
which  Mr.  Herbert  Blake  is  secretary- 
treasurer,  the  standardization  of  colors 
was  officially  endorsed  and  the  American 
Standard    Color   Card  was    adopted    for 


identification   purposes. 

MARKET    CONDITIONS    CAN    EXPLAIN    WHY    PRICES    ARE    SO    HIGH. 


NEW  YORK  DELIGHTS  IN  ITS  SUMMER  MILLINERY 

Ribbons,  Flowers,  Lace  and  Organdie  Make  Pretty- Feminine  Hats — Felt  and  Panne  Velvet 
to  be  Featured  With  High  Priced  Velvets  for  Fall — Elaborate  Models  for  Kiddies. 


NEW  YORK,  June  28,  1918.— The 
new  Summer  hats  are  the  sweet- 
est, summeriest  little  things  we 
have  seen  in  a  long  time,  and  I  am  sure 
even  closest  scrutiny  will  only  give  de- 
served approval  to  te  designers'  mid- 
summer efforts.  Really  warm  weather 
seems  to  demand  a  wide-brimmed  hat 
before  all  else. 

Such  a  hat  which  set  its  wearer  off 
well  is  made  of  light  blue  hair  braid  with 
a  very  wide  brim  wired  sufficiently  to 
prevent  floppiness.  Around  the  crown 
is  a  wreath  of  colored  velvet  daisies- 
palest  pink,  yellow,  brown  and  deeper 
rose,  all  shading  into  each  other  and  all 
veiled  with  a  wide  puffed-out  crown  of 
blue  tulle  of  the  exact  shade  of  the 
braid   which  formed   the  hat. 

Since  the  little  organdie  hats  are  part 
of  the  organdie  costume  they  are  very 
smart  indeed.  A  stunning  looking  young 
blonde  appeared  at  a  recent  afternoon 
tea  in  a  pale  pink  organdie  frock,  little 
pink  satin  slippers  and  a  wide-brimmed 
organdie  hat  which  completed  the  cos- 
tume perfectly. 

The  organdie  hats  are  simply  made 
and  trimmed;  indeed  nearly  all  of  the 
latest  designs  are  more  or  less  simple 
as  to  trimming.  One  sees  the  edges  of 
the  wide  fabric  hats  corded  with  satin 
of  the  same  color  as  the  organdie  and 
sometimes  there  is  a  double  piece  set 
one  edge  above  the  other  and  both  corded 
with  satin. 

Prettiest  Hats  are  Simple 

Only  a  wide  bow  is  used  to  trim  most 
of  these  Summer  bonnets.  It  is  made 
of  tulle  or  organdie  or  stiff  ribbons  of 
the  same  shade. 

A  late  development  of  the  wide-brim- 
med hat  is  shown  in  the  use  of  ribbon, 
of  which  it  is  entirely  formed.  On  a 
wire  frame  wide  ribbon  is  laid,  one  row 
after  the  other,  until  the  frame  is  com- 
pletely covered.  A  turret-like  bow  is 
tied  at  just  the  right  angle  on  one  side. 
When  these  bows  appear  it  is  usually  a 
heavy  grosgrain  ribbon  at  least  four 
inches  wide  which  has  been  used  to  make 
them.  The  ribbon  has  a  tiny  satin  edge 
which  serves  as  the  only  trimming. 

Still  another  use  of  ribbon  is  shown  in 
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the  brocaded  velvet  ribbons  from  which 
the  flowers  have  been  cut  to  be  appli- 
qued  in  a  scattered  fashion  over  the 
entire  hat.  Cretonne  too  is  used  in  this 
way. 

A  smart  white  hat  of  a  turban  shape 
has  a  narrow  facing  of  black  velvet  and 
a  high  puffed  crown  of  white  rep  silk 
thickly  appliqued  with  these  blossoms 
of  gay  colors  cut  from  velvet  ribbon. 
Still  another  white  hat  of  much  the  same 
shape  shows  a  huge  white  peony  made 
of  feathers  with  tiny  little  pale  pink 
markings  about  the  centre.  This  hat  also 
has  a  facing  of  the  black  velvet  so  be- 
coming and  soft  for  most  faces. 
Service  Stars 
Hats  for  women  trimmed  in  front  with 
a  small  service  flag  and  having  a  star 
embroidered  for  each  member  of  the 
wearer's  family  enlisted  in  the  govern- 
ment service  have  appeared  on  the  mar- 
ket. 

The  shape  is  a  sailor,  made  of  navy 
ribbon,  interlaced  basket  fashion. 

J.  M.  Giddings  called  attention  the 
other  day  to  their  hand  decorated  raffia 
hats  and  batik  sailors  as  features  of 
their  street  and  sport  styles. 

Large  and  small  hats  of  Leghorn, 
Panama  and  peanut  straw  with  the 
crowns  and  upper  brim  decorated  with 
hand-painted  butterflies,  field  flowers, 
roses  or  cat-tails  and  grasses  were  also 
at  McCreery's. 

Summer  Things  Prevail 
Wanamaker's  state  that  they  are  not 


featuring  velvet  hats  and  do  not  intend 
to  show  them  until  their  proper  season 
opens.  "In  fact,"  they  said,  "our  white 
season  has  not  yet  really  begun,  and  it 
would  be  folly  to  push  the  velvet  hats 
before  we  have  obtained  our  share  of  the 
white  millinery  business."  There  is  a  ten- 
dency almost  everywhere  to  avoid  rush- 
ing in  the  Fall  season.  The  Spring  and 
early  Summer  have  been  unusually  cool, 
and  that  has  somewhat  delayed,  or  at 
least  spread  out,  the  buying  of  Midsum- 
mer millinery,  so  that  the  shops  are 
everywhere  pushing  their  organdie,  lace, 
Leghorn  and  outing  hats  without  a  hint 
about  Fall,  and  prices  are  not  being  cut 
to  any  extent. 

Transparent  Black  Lace  Hats 

Stewart  &  Co.  are  showing  a  hat  of 
black  lace;  from  the  top  of  the  broad 
round  crown  is  a  coil  of  black  moire  rib- 
bon ending  in  a  band  at  the  base  with  a 
bow  at  the  left  side  back. 

Another  is  trimmed  with  twisted  bands 
of  frayed  moire  around  the  crown  and  on 
the  edge  of  the  brim. 

One  of  net  has  a  square  crown  and  a 
broad  brim  with  a  fold  off  the  edge;  the 
crown  is  encircled  with  a  folded  band  of 
dull  black  silk  finished  in  a  knot  and  ends 
on  the  back. 

A  dashing  little  chapeau  has  appeared 
recently  which  recalls  the  white  plume  of 
Henry  of  Navarre.  It  is  made  rather 
like  the  jaunty  shape  of  that  gentleman's 
time  and  from  the  back  there  swaggers 
a  smart  ostrich  plume  of  any  preferred 
color  to  harmonize  with  the  straw.  This 
is  a  serviceable  little  hat  and  gives  a  de- 
bonnair  air  to  its  wearer. 

The  little  tulle  draped  hat  has  almost 
worn  its  welcome  out,  for  it  caught  on  at 
oTice  and  became  so  popular  that  con- 
servative women  are  abandoning  it.  It 
was,  however,  intensely  pretty  and  be- 
coming and  we  regret  its  going. 

Greater  conservatism  prevails  this 
year  along  with  greater  liberty  of  choice 
in  selecting  one's  summer  headgear. 
There  has  been  no  pronounced  shape 
more  desired  than  any  other.  And  there 
have  been  very  few  indeed  of  the  ex- 
treme and  bizarre  things  other  years 
have  brought  us,  freak  hats  with  mon- 
strous crowns  and  brims. 


WILL  BE  GLAD  TO  READ  YOUR  COPY  OF  DRY  GOODS  REVIEW. 
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How   They   Are   Worn 
Hats,  be  they  large  or  small,  are  worn 

far  down  over  the  forehead,  so  that  th. 
coiffure  is  almost  completely  hidden,  In 
front  they  are  pushed  down  nearly  to 
the  eyebrows,  on  the  side  to  the  ears, 
and  in  the  back  to  the  root  of  the  hah. 
This  has  brought  into  new  favor  the  lit- 
tle curls  pinned  on  in  front  of  the  ears 
and.  as  in  America,  some  women  exag- 
gerate this  mode,  bringing  their  locks 
to  the  middle  of  the  cheek. 

Felt  facings  are  noticed  on  large  floppy 
shapes  covered  in  large  patterned  Jap- 
anese crepes,  and  trimmed  by  flowers  cut 
out  of  the  felt.     This  crepe  is  also  used 
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Large  wide  sided  cloche  shapes  are  of 
felt  faced  in  panne  velvet  of  contrasting 

color.  The  model  is  made  most  unusual 
by  the  use  of  felt,  cut  in  a  flower  design 
on  the  brim,  and  this  design  is  shown  up 
by  panne  velvet  of  the  contrasting  color 
beneath.  Just  the  reverse  treatment  is 
given  the  crown  side  where  the  pannt 
acts  as  an  insertion  and  the  felt  is  cut 
out  and  pasted  on  the  panne. 

Chenille  Bands 

Woven  chenille  bands  that  are  quite 
deep  are  used  around  crowns  of  velvet, 
and  trimmed  by  little  double  Mercury 
wings  all  around.  Grosgrain  or  faille 
ribbons  are  pleated  and  used  to  trim 
edges  of  velvet  shapes  and  then  used 
as  a  ribbon  cocarde  for  the  trimming. 
Wooden  beads  are  used  to  outline  a 
square  on  a  large  cloche  fashioned  of 
Georgette  with  the 
irregular  flange  of 
velvet  as  well  as  the 
facing.  Ribbon 
crowns  with  the  rib- 
bon in  upstanding 
rows  are  used  as 
crowns  on  small 
Georgette  clothes. 


little  hand  made  flower  of  silk,  satin  or 
velvet  that  is  seen. 

These  chiffon  velvets  are  shown  in 
bright  and  pastel  shades  for  the  moot 
part  and  trimmed  with  little  curled  bands 
of  ostrich  laid  on  the  crown  or  brim, 
some  beaver  fur  or  tiny  ermine  tails  or 
smart  little  ribbon  fancies.  Faille  silk.3 
are  ruched  and  the  various  kinds  of 
poplins  and  bengalines  are  used  with 
chiffons  and  Georgettes. 

Hand-Painted  Beads 

Many  of  the  hats  that  display  the 
artificial  flower  wreaths  have  them  very 
thoroughly  interspersed  with  the  hand- 
made flowers.  Two-tone  ribbons  and 
hand-painted  wooden  beads  are  also  used 
for  trims,  as  well  as  many  little  hand- 
embroideries  of  floss  and  yarn. 

Broadcloths  in  pastel  shades  with 
panne  velvet  facings  are  shown  quite  a 
little.  Shapes  are  almost  entirely  of  the 
poke  or  cloche  type  but  there  are  some 
little  pokes  having  the  slit  back  brim 
that  curves  into  the  crown. 


to  band  colored  Leg- 
horn  or  Hinoki 
shapes  and  again  up- 
per brims  are  entire- 
ly covered  with  it  and  have  the  edges 
bound  in  grosgrain  ribbons. 

A  charming  hat  to  be  worn  with  the 
ultra-fashionable  cape  is  a  little  shape 
of  taffeta  which  has  a  square  crown  of 
medium  height  and  a  tiny  brim  curling 
up  all  around  ever  so  slightly.  Laid  on 
this  brim  and  covering  it  completely 
is  a  single  king's  blue  ostrich  feather, 
the  tip  of  which  falls  off  at  the  back  on 
the  hair.  This  tiny  shape  is  worn  over 
to  one  side  of  the  head,  showing  the  hair 
against  the  softness  of  the  ostrich,  and 
quite  the  smartest  thing  worn  with  a 
cape. 

Panne  Velvet  for  Fall 

From  the  wholesales,  regarding  Fail 
millinery,  one  learns  that  velvets  are  so 
expensive  they  are  used  sparingly. 

It  has  been  found  that  panne  velvet, 
which  is  not  difficult  to  procure,  and  is 
not  so  expensive,  at  least  just  now,  can 
be  used  very  well  in  conjunction  with 
velvet.  One  firm  has  used  this  very  ex- 
tensively in  its  new  line  as  facings  and 
as  crowns,  or  in  some  way  as  an  inser- 
tion in  the  velvet  or  as  an  extension. 

Also  used  in  conjunction  with  the  vel- 
vet is  beaver  strip.  In  one  model  this 
is  employed  for  the  crown  with  the  three- 
pointed  brim  of  velvet  and  trimmed  by  a 
fan  wing  that  is  placed  upstanding  from 
the  brim  edze  across  the  side  back. 

Irregularly  shaped  brims  are  evidently 
to  be  a  feature  of  the  new  hats,  for  the 
first  shapes  that  have  come  over  from 
Paris  also  feature  these  very  unusual 
points  and  curves. 


MILLINERY     AN     ALL-YEAR     MER- 
CHANDISE 

IT  will  be  of  interest  to  millinery  buyers 
to  note  the  importance  which  is  attached 
to  the  millinery  department  of  the  J.  H. 
Gould,  Limited,  store  at  St.  Thomas.  It 
is  described  briefly  but  pointedly  in  the 
article  in  the  Equipment  and  Display  Sec- 
tion of  this  issue.  "Millinery,"  says  Mr. 
Gould,  "must  be  handled  with  the  same 
care  in  buying,  displaying  and  placing 
special  attractions  as  any  other  depart- 
ment in  the  store  if  it  is  going  to  be  a 
paying  proposition. 
It  must  not  lie  dor- 
mant at  any  season 
of  the  year."  His 
other  remarks  will  be 
of  benefit  to  the 
reader. 


A  helmet  crown  of 
oxidized  tin  is  used 
on  a  two-inch  brim 
of  gray  leather  that 
is  stitched  in  rows 
very  close  together 
and  faced  in  satin 
of  the  same  shade. 
The  usual  chin  strap 
and  the  crown  band 
are  also  of  the  satin. 

One  firm  speaks  enthusiastically  of  the 
new  imitation  angora  fabric  that  has  so 
many  possibilities  in  the  draping  line. 
Bronzed  wings  on  black  and  brown  vel- 
vet is  also  well  spoken  of. 

FOR  THE   KIDDIES 

Elaborate  hand  work  is  displayed  in 
the  Fall  lines  for  kiddies.  Chiffon  vel- 
vets are  worked  in  many  rows  of  shir- 
rings  and  cordings.  Brims  are  made  in- 
teresting by  cunning  little  ruffles  ana 
when  flower  trimmings  are  used,  which 
they   are   to   quite   an    extent,   it   is   the 
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Models  For  Fall 

Attractive  use  of  wings  and  ribbon  on  a 
turban  of  brushed  wool  fabric  in  imitation 
of  fur.  Wide  corded  ribbon  folded  gives  the 
draped  effect  in  the  middle  model;  the  brim 
and  trimming  are  of  chenille.  Velvet,  satin- 
picot  and  braiding  are  smartly  united  in  the 
third  illustration.  From  Gage  Bros.,  Chi- 
cago. 

OF    THE    STAFF. 
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PUBLIC  TO  DECIDE 

Everything  is  Shown  in  Fall  Millinery  With  No  Big  Lots  of  Any 

One  Mode — "Purchase  Often  and  Not  Far  Ahead" 

Say  Buyers 


THE  Fall  fashion  question  is  a  most 
serious  one  for  the  milliner  this 
year.  The  general  trade  condi- 
tions both  throughout  America  and  in 
France  are  leading  such  a  hand-to-mouth 
existence  so  far  as  new  goods  are  con- 
cerned that  fashion  is  in  a  state  of  utmost 
confusion.  Buyers  who  have  been  to  the 
big  fashion  centres,  and  among  them 
both  retail  and  wholesale  houses  are  rep- 
resented, stated  to  DRY  GOODS  RE- 
VIEW in  every  case  that  to  say  this  or 
that  will  be  THE  fashion  for  Fall  would 
be  utter  folly.  "We  cannot  even  say  at 
this  advanced  stage  of  Summer  selling," 
said  one  of  the  leading  Toronto  buyers, 
"that  one  thing  or  another  has  been  the 
fashion  in  Summer  millinery.  This  last 
few  weeks  we  have  perhaps  had  a  great- 
er run  on  the  coarse  straw  sailor  than 
on  anything  else,  but  to  say  that  it  is  the 
fashionable  thing  in  Summer  millinery 
would  by  no  means  be  true.  Everything 
is  worn.  And  everything  will  be  worn 
again  for  Fall,  no  doubt.  New  York 
manufacturers  and  wholesalers  are  each 
trying  to  launch  something  new  and 
original  and  they  are  each  selling  some- 
thing of  what  they  are  producing.  But 
no  one  of  them  has  a  'corner'  on  the 
market  for  his  lines.  Nor  is  there  enough 
merchandise  coming  over  from  Paris  of 
any  one  type  to  establish  a  predominat- 
ing note.  The  situation  is  simply  this: 
When  the  buyer  visits  the  market  he 
goes  around  from  one  wholesale  to  an- 
other hunting  vainly  for  some  note  of 
agreement  between  them  as  a  guide.  He 
sees  in  the  Fifth  Avenue  shops  for  in- 
stance one  window  featuring  tones  in  one 
particular  run  of  color.  He  thinks  that  is 
'what  New  York  is  wearing,'  until  he 
goes  there  a  day  or  so  after  and  finds  that 
that  windowful  has  been  sold  and  an- 
other entirely  different  lot  of  models,  dif- 
ferent in  style,  color  and  material,  is 
featured. 

"Buyers  in  cities  and  towns  have  found 
this  past  few  years  that  they  cannot  buy 
a  season's  supply  of  millinery  all  at  once, 
and  keep  up  a  paying  millinery  depart- 
ment with  it.  They  cannot  buy  far  ahead 
either.  They  are  buying,  as  do  the  New 
York  shops,  small  lots  and  often.  They 
have  new  things  coming  along  continual- 
ly but  not  in  large  quantities. 

Has  Done  No  Buying  Yet 

"It  remains  with  the  buying  public  to 
say  what  is  to  be  good  and  what  is  not. 
If  one  lot  of  hats  pleases  them,  the  buy- 
er may  repeat  his  order;  if  not  he  will 
find  something  else  for  them,  and  thus 
he  keeps  his  losses  down.  For  that  reas- 
on no  one  can  say  with  authority  what 
the  Fall  fashion  is  to  be.  I  have  done  no 
buying  for  Fall  so  far  myself.  I  shall  go 
to  New  York  during  July  and  look 
around.  I  may  do  some  buying  for  the 
early  season." 

YOUR   CLERKS 


And  so  the  millinery  buyer  must  use 
his  own  judgment  and  take  many  chances 
in  a  conservative  way.  As  has  been  point- 
ed out  many  times  in  these  columns  here- 
tofore, a  pretty  hat  is  a  pretty  hat  and 
will  always  sell.  Therefore,  let  the  mil- 
linery department  show,  and  the  millinery 
workroom  produce,  pretty  hats  and  they 
will  sell.  The  milliner  in  the  far-out 
small  town  stands  side  by  side  with  the 
Paris  designers  in  the  matter  of  being  an 
authority  on  the  fashionableness  of  their 
productions  as  conditions  are  at  present. 

Sailors  and  Panamas 

Speaking  of  those  rustic  straw  sailors 
being  big  sellers  this  Summer,  the  writer 


A  Fall  Model 

Black   panne   velvet    crown    with   wide   brim 
of    black   tulle   encircled    with    uncurled   os- 
trich.    The  simple,  soft  edged  hat  is  always 
a    favorite. 


called  upon  another  large  millinery  de- 
partment during  the  same  day,  where  the 
buyer  remarked, "We  are  selling  hundreds 
and  hundreds  of  Panamas  this  week.  To- 
ronto has  not  the  great  numbers  that 
New  York  has  of  visitors  at  all  seasons 
of  the  year  wanting  high  class  millinery; 
in  New  York  new  creations  and  importa- 
tions sell  all  the  time  and  high  prices  are 
to  be  had  accordingly.  While  this  has 
been  a  good  season  throughout  in  our 
millinery  department  there  is  not  con- 
tinued demand  for  high  priced  lines  in 
quantities.  Between  times  there  is  big 
demand  for  the  outing  hat,  hence  the 
quantities  of  Panamas  which  are  selling 
now.  Felts  will  come  along  next  and  per- 
haps something  else  in  the  way  of  a 
sports  hat  for  Fall." 

Colors  Staple 

Nothing  in  the  way  of  novelty  colors  is 
of  any  importance  yet.  The  millinery 
trade  in  New  York  is  utilizing  the  stand- 
ard color  card  this  year  more  than  ever 
before  and  it  is  expected  that  the  staple 
dark  colors  of  the  past  few  seasons  will 
prevail.  "None  of  those  novelty  con- 
trasting combinations  which  used  to  be 
featured  a  few  years  ago  will  have  any 
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place  this  Fall,"  said  one  of  the  Toronto 
buyers.  "There  is  conservation  in  colors 
throughout  the  trade.  Of  course  there 
will  be  browns  with  sands,  blues  or  blacks 
with  greys,  a  good  deal  of  black  and 
white,  and  those  harmonious  effects,  but 
the  trade  is  eliminating  any  possible 
losses  through  novelty  productions  of 
whose  'taking'  powers  it  is  not  sure." 

Just  now  while  those  pineapple  sailors 
are  good  a  new  model  is  shown  with  a 
soft  felt  crown  in  old  rose  with  the  brim 
of  the  straw  in  navy;  a  soft  closely 
draped  scarf  of  white  Georgette  makes 
smart  trimming. 


FIRST   FRENCH   HATS 

ONE  of  the  features  of  the  first  shipment 
of  French  imported  millinery  to  arrive 
in  New  York  for  Fall  was  the  height  of 
the  crowns.  They  measured  from  five  to 
six  inches.  The  brims  showed  a  marked 
tendency  to  turn  up  and  to  develop  vari- 
ous curves. 


TRIMMINGS 

No  Outstanding  Feature  So  Far — Condi- 
tions Good  Throughout  the  Trade 
— Peacock  Blue  a  Good  Trim- 
ming Color 

TRIMMINGS  for  Fall  millinery  bear  the 
same  stamp  of  uncertainty  that  is  ob- 
served in  completed  hats.  Everything  is 
being  shown  as  good  possibilities  for  Fall 
but  the  last  decision  is  left  this  year  more 
than  ever  before  to  the  discriminating 
public. 

There  are  all  sorts  of  feather  mounts, 
bands  and  ornaments,  also  wings  and 
wing  novelties  and  pasted  feather  crowns 
and  hats.  "Some  of  all  these  will  sell, 
and  pos&ibly  all  of  some  of  them,"  said 
an  authority  on  trimmings  to  DRY 
GOODS  REVIEW.  "There  will  also  be 
some  flowers,  fruit  and  foliage;  ribbons 
too  will  be  used  a  good  deal.  While  I  do 
not  think  it  will  be  a  ribbon  season  by 
any  means,  there  will  without  doubt  be 
quite  a  lot  of  it  shown." 

Peacock  Blue  Noticeable 

Already  there  are  on  the  road  a  num- 
ber of  novelties  in  the  feather  and  wing 
line  which  are  attractive  enough  to  bring 
in  a  fair  amount  of  business  no  matter 
whether  any  definite  centres  of  interest 
evolve  or  not.  Among  these,  wings  are 
of  medium  and  slightly  larger  sizes  and 
show  more  color  tones  and  color  combina- 
tions than  do  the  hats  themselves.  The 
only  feature  which  seems  to  have  any 
feeling  of  certainty,  even  in  the  whole- 
sales, is  the  peacock  blue  note.  "There  is 
peacock  blue  in  every  line  of  trimming 
which  we  have  seen  so  far,  and  I  think 
it  is  going  to  be  quite  strong  this  Fall  and 
possibly  through  the  Winter.  There  will 
not  be  a  great  deal  of  it  on  any  one  hat, 
as  a  rule,  but  just  a  touch  of  it  in  the 
trimming,"  said  one  wholesaler.  Among 
his  samples  were  pasted  feather  crowns 
in  this  shade  with  a  little  black  added,  or 
black  ones  with  the  blue  inserted;  wings 
Continued  on  page  57 
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INCREASE   THE   EFFICIENCY    OF   YOUR   STAFF   IS   AN    IMPORTANT    WAR   DUTY. 


GOOD  ADVERTISING 


PUTTING  PERSONALITY  INTO  ADS.  AND  SALES  PLANS 

Pointers  of  Advertising  and  Window  Trimming  by  an  N.C.R.  Co.  Expert,  and  the  Success  of 

the  Cressman  Co.,  of  Peterborough,  Ont.,  in  Advertising  and  Running  an 

"Employees'  Day"  Sale 

By  Norman  Mackintosh 


P 


UT  your  personality  into  your 
advertising  and  it  will  pay." 
This  was  an  outstanding  message 
in  an  address  containing  the  pith  of 
much  advertising  and  sales-making  ex- 
perience. It  was  an  illustrated  address 
designed  in  the  first  case  to  point  out 
to  retail  merchants  the  many  little  leaks 
that  reduce  profits  and  make  businesses 
fail,  and  the  way  to  stop  those  leaks. 
W.  F.  Brennan,  of  the  Lecture  Bureau 
of  the  N.  C.  R.  Co..  Dayton,  was  the  lec- 
turer. He  touched  on  advertising  also. 
His  hearers  were  retail  merchants  as- 
sembled under  the  auspices  of  the  To- 
ronto branch  R.  M.  A.  He  made  mention 
of  advertising  in  order  to  establish  firm- 
ly in  the  minds  of  those  who  heard  him 
that  while  there  are  many  sources  of 
leakage  and  loss  in  retail  business,  ad- 
vertising is  not  usually  one   of  them. 

Advertising  Pays 

"For  one  merchant  who  loses  through 
advertising  too  much  there  are  ten  who 
fail  because  they  advertise  too  little," 
said  Mr.  Brennan,  and  he  went  on  to 
give  briefly  some  points  to  make  sure  of 
in  putting  out  advertising  that  is  going 
to  pay. 

"Don't  crowd  your  advertisements. 
Crowded  advertisements  will  never  pay." 
That  was  one  of  the  first  points. 

In  illustration  of  this  were  shown  ad- 
vertisements which  had  the  fault  of  over- 
crowding and  advertisements  which  told 
simply  of  one  worth  while  subject  send- 
ing out  a  strong  selling  message  through 
the    type. 

The  Department  Store  Advertisement 

Just  to  clear  up  a  possible  misappre- 
hension as  to  the  meaning  of  the  word 
crowded  in  connection  with  an  advertise- 
ment, the  lecturer  illustrated  a  depart- 
ment store  advertisement  (such  as  is 
used  to  illustrate  this  article).  This 
style  of  advertisement,  he  pointed  out, 
is  not  a  crowded  advertisement  though 
it  contains  many  appeals  to  purchasing 
power.  It  is  rather  a  collection  of  ad- 
vertisements, each  one  of  which  is  clear, 
distinct,  and  just  sufficiently  detailed  to 
supply  all  the  selling  facts  necessary  to 


make  the  business  a  paying  one.  In  ad- 
vertising in  smaller  space  the  paying 
method  is  to  keep  each  advertisement 
similarly  clear  and  direct  in  appeal.  A 
crowded  advertisement  crowds  ideas  as 
well  as  type,  and  does  not  do  paying 
work. 

Continuous   Advertising    Pays 

Another  practical  point  in  advertising 
insisted  on  by  this  expert  is  that  adver- 
tising must  be  continuous  to  pay.  It  is 
no  good  expecting  results  that  satisfy 
from  spasmodic  once-in-a-while  adver- 
tising. A  little  advertising  done  steadily 
and  continuously  is  better. 

"Be  absolutely  honest  in  your  adver- 
tising." This  was  another  principle 
emphasized.  Readers  of  DRY  GOODS 
REVIEW  will  recall  a  recent  article  il- 
lustrating exceptional  honesty  of  word- 
ing in  an  advertisement  which  told  every 
fault  in  the  goods  offered  at  sale  price. 
Suggest  Use  of  Goods 

Instead  of  extolling  the  merits  of  the 
goods  offered,  an  advertisement  should 
suggest  the  use  of  the  goods.  This  is 
the  new  idea  in  advertising  which  is 
paying  many  merchants  well.  It  can  be 
seen  in  many  mail  order  catalogues  now 
issued,  and  to  study  the  idea  and  make 
use  of  it  in  home-paper  advertising  is 
good  business. 


To  Announce 
An  Unusual  Event  of  Unusual  Interest 

Employees*  Day — Saturday 

Jane  Fifteenth,  Nineteen  Hundred  and  Eighteen 


Saturday.  June  I5tb  haa  been  It/rncd  over  to  the  '  Well- 
fate  League"  of  the  Cressman  Co.,  which  includes  alt  the 
employee*    Vhis  day  will  be  essentially  -EMPLOYEES' 

DAY-20  PER  CENT  of  the  ENTIRE  SALES  o) 

the   day    aill  be   distributed,    all  employees  sharing  in    the 

To  mak<  the  days  telling  a  record  one,  every  department 
will  have  many  special*  at  price*  that  will  mean  saving*  to 
you      A  full  page  Jtdoertiscmenl  In  7VMorro»'j  "Paper* 

You  mn  whfe  ttflfry   ™M'PLOYEES-  ^JY™  'the 
Read  the  Ad.  To-Mono*  Night  and  See  Window  Displays 

HiOftESSMANSrsa? 


Preliminary  Announcement  of  a   Successful 
Special  Sale  on  a  Novel  Plan. 


Applies  to  Window  Trims  Also 

"The  same  principles  that  apply  to 
printed  advertising  apply  also  to  window 
trimming  which  is  only  advertising  in  a 
more  concrete  form — the  real  goods  in- 
stead of  the  words  about  them. 

"In  window  trimming  remember  the 
value  of  bright  colors,  and  also  sugges- 
tions as  to  the  use  of  the  goods  shown. 
Change  your  displays  frequently.  Don't 
crowd  the  display.  Let  each  line  of 
goods  have  its  proper  chance  to  make 
its  selling  appi'oach.  Don't  skimp  in 
window  trims.  A  little  money  spent  on 
your  windows  will  bring  big  returns." 
These  were  some  of  the  hints  given  based 
on  investigation  and  experience  of  actual 
advertising  and  window  trimming  work 
that  has  been  successful  in  all  parts  of 
the  continent. 

Peterborough    Store's    Success 

The  illustrations  in  this  article  on  ad- 
vertising methods  are  reproduced  from 
the  very  successful  advertising  campaign 
carried  on  by  the  Cressman  Company, 
Limited,  Peterborough,  Ont.,  in  June. 
There  was  a  special  approach  to  the 
public  in  this  campaign  which  involved 
most  intensely  the  whole  personality  of 
the  store.  "Put  your  personality  into 
your  advertisements  and  they  will  pay." 
Here  the  personality  of  the  whole  staff 
of  the  Cressman  Company  came  pleas- 
antly, purposefully  forward  to  meet  the 
buying  public,  and  with  results  pleasant 
and  profitable  for  all  parties  concerned. 
The  idea  of  the  selling  campaign  origin- 
ated in  a  wholesome  desire  on  the  part 
of  the  principals  of  the  Cressman  Com- 
pany to  give  the  employees  one  and  all 
a  share  of  the  results  of  their  effort  and 
loyalty  though  in  a  manner  different 
from  the  ordinary  bonus,  or  other  form 
of  hand-out.  An  "Employees'  Day"  was 
the   idea  followed   out. 

Advertising  an  Employees'  Day 

As  will  be  remembered  by  readers  of 
previous  issues  of  DRY  GOODS  RE- 
VIEW, the  Cressman  Company  has  a 
"Welfare  League"  in  connection  with  the 
store,  which  does  valuable  work  in  de- 
veloping "esprit  de  corps"  amongst  the 
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employees,  setting  all  the  staff  Oil  a  very 
happy  basis  of  unison  for  their  own  and 
the   store's   success. 

When  the  idea  of  having  an  Employees' 

Day    developed    first,    it    was    discussed 

with  the  officers  of  the  Welfare  League, 

and  arrangements  were  made  to 

go  on  with  it. 

Nothing  was  made  public,  or  even  al- 
lowed to  get  about  m  the  store  itself,  in 
regard  to  the  special  campaign,  until 
jus:  one  week  before  the  sale,  which  was 
held  on  a  Saturday.  Then  preparations 
were  begun,  and  the  loyal  effort  of  every 
member  of  the  staff  was  bent  to  make 
the  sale  a  success.  Not  until  Thursday 
of  the  same  week,  however,  was  any 
advertising  done.  Then  a  small  ad- 
vertisement was  published  in  the  daily 
papers  just  to  prepare  the  public  for  the 
big-scale  advertising  of  the  next  day, 
Friday,  announcing  the  Special  Sale  on 
Saturday.  This  small  advertisement  is 
illustrated  also  in  this  article.  It  tells 
very  directly  the  who'e  story  of  the 
campaign,  and  is  a  good  example  of  the 
particular  emphasis  of  store  personality 
on  the  best  and  biggest  scale  in  a  small 
advertisement.  The  impression  given  by 
that  little  advertisement  is  instantly  one 
of  appreciation  for  the  store,  its  manage- 
ment and  its  personnel.  It  conveys  also 
a  message  of  good  value  obtainable  at 
that  store,  which  though  not  applied  to 
any  particular  line  of  goods,  is  effective 
as  an  all-embracing  suggestion  of  the 
general  values  to  be  had.  Then  the  small 
advertisement  has,  of  course,  a  particu- 
lar message  in  announcing  the  date  and 
purpose  of  the  sale,  and  in  drawing  at- 
tention to  the  forthcoming  advertise- 
ments which  give  full  particulars  of 
goods  and  prices  as  all  good  advertise- 
ments  should. 

Names  of   Managers    Mentioned 

While  the  larger  scale  advertisement 
run  in  connection  with  this  sale  is  an 
example  of  good  clear,  effective  dry- 
goods  and  ready-to-wear  advertising 
with  all  the  merits  of  the  department 
store  style,  the  dominant  note  of  the 
whole  sales  campaign  is  personality.  The 
names  of  the  managers  of  departments 
are  given  in  a  special  panel  on  the  lef' 
hand  side  of  the  advertisement  part  of 
which  is  reproduced  with  this  article. 
Of  this  feature  A.  W.  Cressman,  presi- 
dent of  the  Cressman  Company  says: 
"The  mention  of  department  managers 
was  in  our  judgment  a  strong  drawing 
feature,  and  a  personal  touch  that  can- 
not be  given  in  general  advertising." 

It  should  be  noted  in  this  connection 
also,  that  the  personality  of  the  reader 
of  the  advertisement  is  also  expressed 
in  a  most  effective  way  through  the  di- 
rect invitation  extended  by  the  heads  of 
departments  over  their  own  names  to 
the  public  to  participate  in  the  advant- 
ages offered  in  the  Employees'  Day  sale 
This,  of  course,  partakes  of  the  nature 
of  a  benefit,  and  all  realise  the  extra 
attractions  of  an  event  of  this  kind  in 
the  entertainment  line. 

Firm's  Personal   Message 

Adding  strength  to  the  whole  persona' 

CLERKS  LEARN  THE  SELLI 


Employees'  Day — Saturday,  June  15th 

In  miJMwi  wiffi  (he  WELFARE  LEAGUE  of  Ihe  CRESSMAIKO.  Lid.  which  is  doing  a  very  lint  work.  Ihe  Com 
any  is  lurning  over  lo  the  members  ol  Iht  Itigue  it  includes  every  employee- SATURDAY,  1UNE  I5fh  as 
EMPLOYEES'  DAY"  and  will  distribute  lo  each  employee  proportionately  20  per  ctnt  ol  Ihe  Gross  Sales  ol  Ihe 
thole  day.  In  this  connection  the  Company  have  given  the  heads  ol  the  departments  Ihe  privilege  ol  putting  on 
Sale  MARKED  SPECIALS  FOR  THIS  ONE  DAY  ONLY  with  a  view  lo  making  Ihe  amount  lo  distribute  as  large  as 
possible  and  with  Ihe  desire  to  tacilitalein  every  way  Ihe  success  of  Hie  day  Irom  an  employees  standpoint. 


Exceptional  Savings  on  Ready  to-\N ears 


SILKS  AND  DRESS  GOODS 

Snaply  Priced  For  The  One  Day  Sale 


The  Third  Floor  Will  Interest  You  on  Saturday 

$8.95  I    "IKHteV  Sewing  Machine 
*:K.65 


Portion  of  Full-Page  Advertisement  in  Local  Newspapers  Showing  the  Direct  Personal 
Appeal  Conveyed  by  Giving  Names  of  Department  Managers  Plus  the  Firm's  Own  Per- 
sonal Message  Covering  the  Special  Employees'  Day  Sale. 


appeal  of  the  advertisement  is  the  gen- 
erously worded  personal  message  of  the 
firm  expressed  in  black  type  above  the 
detail  matter  of  the  merchandising  mes- 
sages. This  gives  a  thoroughly  sound 
and  satisfactory  character  to  the  whole 
sale  making  its  success  certain  and  well 
deserved  through  the  evident  goodwill 
and  kindliness  of  purpose  expressed. 
The  details  of  the  advertisement  arc 
self-explanatory.  Prices  are  clearly 
given.  Each  department  has  its  own 
special  plainly  announced.  There  are 
appeals  to  both  sexes  and  to  all  purses. 
The  whole  of  the  advertisement  is  not 
reproduced,  but  from  these  details  of 
the  operation  of  tue  sale  further  useful 
ideas  on  the  subjet  may  be  gathered. 
The  whole  event  was  a  decided  success 
and  resulted  in  a  distribution  amongst 
the  employees  of  between  $900  and 
$1,000,  the  fact  being  made  public  in 
the  following  news  item  in  the  local 
press: 

"As  a  result  of  Employees'  Co-opera- 
tion Dav  at  Cressmans'  on  Saturday, 
the  employees  each  received  an  extra 
envelope  to-day.  The  amount  distribut- 
ed was  between  $900  and  $1,000.  and  the 
distribution  was  extended  to  take  in 
every  helper  in  the  business,  those  who 
are  employed  only  one,  two  or  three  days 
a  week  as  well  as  all  the  regular  em- 
ployees. 

"The  firm  as  well  as  the  employees 
are  exceptionally  well  pleased  that  the 
idea  of  profit  co-operation  inaugurated 
was  so  successfully  supported.  Another 
distribution  by  the  firm  will  be  made  at 
the  end  of  their  business  year  based  on 
the  results  of  the  different  departments 
and  their  efficiency." 

NG    POINTS    OF    GOODS    HANDLED    BY    READI 


System  of  Distribution 

In  reference  to  the  method  of  distri- 
buting the  amount,  the  president  of  the 
Cressman  Company  mentions  the  follow- 
ing details: 

"Extra  help  was  employed  wherever 
feasible,  and  every  one  shared  in  the 
distribution. 

"The  distribution  to  employees  for  the 
day  was  divided  into  seven  groups  ac- 
cording to  position  held,  length  of  ser- 
vice, and  so  forth.  We  may  say  in  this 
connection  that  the  company  purpose  a 
second  distribution  at  the  end  of  the 
year,   based    on    the    following: 

"(a)  On  the  increase  of  gross  sales  for 
the  six  months  as  compared  with  the 
same  six  months  of  1917. 

"(b)  The  net  result  of  departments, 
based  on  gross  sales  and  net  profits  of 
each  department." 

Personality   Prevailed   Over   Price 

As  showing  the  worth  of  personality 
in  advertising  as  well  as  in  store  service 
the  following  further  remarks  by  the 
president  be  especially  noted: 

"The  one-hour  sales  were,  we  con- 
sidered, very  successful.  They  were  put 
on  at  8.15  and  9.15  with  the  purpose  of 
starting  business  early,  and  they  accom 
plished  this  to  a  marked  degree.  The 
first  at  8.15  gave  us  over  five  hundred 
sales  in  this  department  in  the  hour. 
Apart  from  these  two  hour-sales  and  the 
blouse  special,  the  other  departments  all 
report  a  very  large  proportion  of  regu- 
lar lines  sold.  Price  was  not,  evidently, 
the  strongest  feature  of  the  day's  busi- 
ness. We  may  say  in  this  connection 
that  not  one  of  the  twenty-nine  depart- 
ments was  slack  at  any  hour  of  the  day." 

NG    THE      ADVERTISEMENTS. 
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Dry  Goods  Reviev. 


We  manufacture  a  large  assortment  in  the  latest  styles 

AUTO  CAPS 

AND 

SPORT  HATS 

In   Changeable  Taffetas 
MESSALINE,       SILK   POPLIN,       FANCY  SILK, 

TUSSAH 


G.  GOULDING  &  SONS 

Wholesale  Millinery  House 

INVITE  YOU 

to  visit  and  inspect  the  finest  range  of  Newest  Creations  in  Millinery,  as  well  as  an 
exceptionally  well  assorted  stock  of  Velvets,  Silks,  Ribbons,  Laces,  Etc. 


Within 
Easy  Reach 
of  the 
Union  Station 
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1  STATION 

You  are 

Assured 

of  a  Cordial 

Welcome 


If  you  are  going  to  be  in  Toronto  during  July  or  August,  or  during  the  Canadian 
National  Exhibition,  we  would  esteem  it  a  pleasure  if  you  would  call  and  examine 
our  goods.  The  showrooms  are  hardly  two  blocks  from  the  Union  Station  (see 
diagram). 

Drop  in  and  see  us. 

G.  GOULDING  &  SONS 


MONTREAL 


55  Wellington  Street  West,  Toronto 
OTTAWA 


WINNIPEG 


THIS    IS   THE    ANNUAL  FALL  NUMBER:    LET   ALL   YOUR   CLERKS    READ   IT. 
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MILLIN  E  I;  Y 


AND 

MERCHANDISE 


T  N  the  Fisk  Building,  the  larg- 
*  est  building  in  the  world  oc- 
cupied exclusively  by  one  mil- 
linery concern,  you  will  rind  at 
all  times  a  most  elaborate  show- 
ing of  the  very  latest  styles  and 
modes. 

It  you  are  unable  to  come  to 
Chicago  you  can  see  our  line, 
during  the  market  season,  at  the 
following  locations: 

NEW   YORK 
111    Fifth  Avenue  Opens  July  L5 

ST.  LOUIS 
1013  Washington  Ave.     Opens  July  29 

CLEVELAND 

Hole'  Statli  r  0p<  ns  A  ugust  5 

KANSAS  CITY 

,-.  House  Opt  ns  .1  vgust  •"> 

ATLANTA 

Hotel   Kimball  Opens  August  5 
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D.B.  FISK  &  COMPANY 

225  NORTH  WABASH  AVENUE,  CHICAGO 
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Maclean  Publishing  Company  lid 


MacLean's  Magazine 
Farmers'  Magazine 
The  Financial  Post 
Hardware  and  Metal 
Canadian  Grocer 


Publishers   of 

Dry  Goods  Review 
Men's  Wear  Review 
Bookseller  and  Stationer 
Canadian  Machinery 


D/W.G.Davies 

John    Dring 

Harold  'Fogarty 

A .  0  .^Thompson 

E.W.Earle 

H.Uosa 

HI.  A.  Sanderson 

G.£  Pearson 

G.A.mundie 

Desmond   Hemingway 

Victor  Bercot 

G.I.Cook 

Hector  Pearson 

C.W.Carlow 

H  '  S  .Jones 

Geo.  Aubrey 

Arfhur  Barfy 

Harold   Cross 

A.W.Hardy 

E,  A.  Humphries 


Power  House 
Canadian  Foundryman 
Marine  Engineering 
Sanitary  Engineer 
Printer  and  Publisher 


Sidney  ulerealf 
F.H.Tnomas 
-r.rricOiUicuddy 
Gordon  Bennett 
Walter  Pearson 
Tlou .  Jarratt 
A.ttlacdonald 
Ernest .  HI  adiaau 
L .  Makepeace 
Harold.  Gildner 
Edwin.  Hlackie 
C.Oenham 
F.  Black 

AW.  lilac  Inture 
X.  W.Zimmctman 
C.  F.  Breckon 
P.  W.Gowans 
C.  Hawkins 
H.L.Southall 
Andrew  O'tTlaUeu 


Dry  Goods  R<  w'<  w 


M  II.  I.  I  XK  RY 


MALINES 

which  arc  different 


MALINES 

you  can't  substitute 


DYNAMO   BRAND 


ASK  for  the 

"DYNAMO  BRAND"  RAINPROOF  MALINE 

The  ORIGINAL  Guaranteed  Rainproof  Maline 

The  "DYNAMO  BRAND"  RAINPROOF  MALINE  is  guaranteed  against 

Rain 

Dampness 

Snow 

Sun 

Perspiration 
"DYNAMO"  MALINE  is  the  Ideal  Maline  for  Millinery— Heavy,  Fine,  Brilliant. 
One  yard  of  DYNAMO  MALINE  offers  the  same  effect  and  covers  better  than  two 
yards  of  any  other  makes. 

To  be  had  from 

mostrea,.  CHAS.  MOUTERDE  {United  Makers)  "S" 

i-ommer   Bids:.  '        TORONTO 

Tel.  Up  544s       The  only  selling  agents  for  G>  os  Million  &  Co.  of  Lyons  (France)  for  the  Dominion  of  Canada   ™  .     .  ,   ■   4104 

"We  only  sell  to  the   Wholesale™" 


Our 
Want  Column 

Will  Help  You 


We  Pay 


Cash  for  Old  Hats 


Soft  Hats 

Stiff  Hats 

Fur  Hats 

Wool    Hats,    etc. 

DUBRULE  MFG.  COMPANY 

164  McGILL  STREET,   MONTREAL 


Advertising  makes  for  better  merchandise — 

Not  only  does  advertising  create  a  good  impression  regard- 
ing  the   merchandise    advertised    but    it    MAKES    FOR 
BETTER  MERCHANDISE.    There  are  added  respond 
bility  and  written-printed  claims  to  substantiate. 


ENCOURAGE     YOUR     EMPLOYEES     TO     READ    DRY     GOODS     REVIEW     EVERY     MONTH. 


DRESS  FABRICS 


AND  SILKS 


SERIOUS  SITUATION  IN  SILKS 

Demand  is  Doubled  in  Many  Countries  During  Past  Year — Prices 
Go  Up  Higher — Currency  Exchange  and  Loss  From  Submar- 
ine Cause  Difficulties — Loading  Reduced  in  United  States 


THE  following  statement  in  refer- 
ence to  the  present  conditions  of 
the  silk  market  was  prepared  for 
DRY  GOODS  REVIEW  by  one  of  the 
largest  importers  in  Canada: 

During  the  past  three  or  four  weeks 
the  dyers  of  the  United  States  have  re- 
ceived a  big  advance  in  wages,  and  the 
output  to-day  in  that  country  is  only  65 
per  cent,  normal.  With  Australia,  New 
Zealand,  England,  France,  South  America 
and  Canada  buying  100  per  cent,  more 
than  last  year  it  is  needless  to  declare 
that  a  very  serious  shortage  will  be  the 
result.  This  will  apply  particularly  to 
next  Spring.  In  conjunction  with  the 
scarcity,  prices  will  take  very  rapid  and 
continuous  advances.  Last  year  Canada 
imported  $1.10  per  capita  of  silk;  what 
will  be  bought  with  the  demand  doubled 
and  with  heavy  increases  in  prices  the 
market  of  the  United  States  going  up  20 
to  25  per  cent,  during  the  last  six  weeks  ? 
Manufacturers  there  are  not  booking 
any  business  for  next  Spring,  and  do  not 
expect  to  do  so  before  August  or  Sep- 
tember. 

Take   Ships   Off  Japanese   Routes 

The  Japanese  situation  is  becoming 
much  more  serious  every  day,  on  account 
of  the  fact  that  certain  ships  that  were 
engaged  in  the  Eastern  trade  have  been 
loaned  to  the  Imperial  Government, 
which  has  created  a  great  scarcity  in 
transportation  facilities.  The  demand 
for  Japanese  goods  has  increased  very 
greatly,  and  it  is  next  to  impossible  to-day 
to  get  any  deliveries  on  crepe  de  Chine 
or  Georgettes  before  next  February. 
Some  Georgette  manufacturers,  indeed, 
have  refused  to  accept  any  contracts,  and 
reply  that  they  are  filled  for  months  to 
come  with  orders. 

Exchange  Bad  on  Swiss  Goods 

The  Swiss  situation  is  also  very  serious, 
as  it  is  extremely  hard  to  get  the  raw 
materials  and  dyes,  and  the  enormous  ad- 
vance in  exchange  has  placed  business  at 
a  great  disadvantage,  the  franc  being 
quoted  down  to  a  basis  of  $3.95  for  the 


£,  which  means  25  per  cent,   to  30  per 
cent,  loss  on  exchange. 

Goods  Sunk  by  Subs 

Another  difficult  factor  has  been  the 
loss  of  goods  to  Canadian  merchants  by 
the  sinking  of  the  Madeira,  these  being 
shipped  from  England,  France  and  Switz- 
erland. Many  cases  containing  Fall  ship- 
ments of  silks,  velvets  and  velveteens 
were  contained  on  this  boat. 

In  a  word,  the  situation  to-day.  has  be- 
come not  a  question  of  price  as  of  secur- 
ing the  goods,  and  this  will  be  followed  in 
a  more  pronounced  way  as  we  advance 
in  the  season,  and  particularly  as  Spring 
comes  on.  Raw  silks  in  the  United  States 
were  sold  a  few  days  ago  for  $7.95  a  lb., 
a  figure  never  reached  before. 

Reducing  "Loading"  in  States 

There  is  a  new  element  in  connection 
with  the  United  States  that  will  have  an 
important  bearing  on  conditions,  and  one 
that  it  is  difficult  now  to  work  out  in  its 
results.  It  is  reported  that  the  Govern- 
ment has  refused  to  allow  the  proportion 
of  tin  used  in  "charging"  the  silks,  name- 
ly IV2  per  cent,  to  continue,  and  has  re- 
duced this  to  one-half  of  one  per  cent.,  on 
the  ground  that  the  tin  is  required  for 
war  purposes.  This  will  make  many 
changes  in  the  texture  of  the  silk  cloths 
that  are  turned  out,  and  it  is  not  known 
how  this  will  affect  the  market  and  the 
future  reception  to  American  silks. 


PREDICTS    HIGH    POST-HELLUM 
COTTON 

Cotton  and  its  products  will  command 
high  prices  for  several  years  after  the 
war,  was  the  prediction  made  in  an  ad- 
dress to  the  convention  of  the  Alabama- 
Geo  g'ia  Cotton  Manufacturers  by  John 
M.  Parker,  Louisiana  Food  Administra- 
tor and  one  time  candidate  for  the  vice- 
presidencv  of  the  United  States.  "With 
the  knowledge  that  a  large  part  of  the 
world's  live  stock  has  been  destroyed,  we 
can  reasonably  figure  that  cotton  and  its 
products  will  command  relatively  high 
prices    in    the    international    markets   for 


years  after  the  war,"  Mr.  Parker  said. 
"Cottonseed  oil  to-day  is  one  of  the  great 
staple  articles  for  cooking,  and  cottonseed 
and  meal  are  in  great  demand  for  stock 
food.  There  is  sure  to  be  a  shortage  of 
labor  in  the  cotton  fields  after  the  war, 
and  this  also  will  have  a  tendency  to  keep 
prices  of  cotton  up." 


PAY  $3.75  FOR  EXCLUSIVE  COTTONS 

"The  established  seasons  when  silks  are 
purchased  by  the  shoppers,  when  cottons 
are  most  popular,  have  not  been  changed 
by  the  present  higher  price  era,"  said  the 
merchandise  manager  of  a  Fifth  Avenue, 
New  York,  store,  "and  these  fabrics  are 
popular  in  their  respective  seasons  re- 
gardless of  the  high  prices  of  the  one  or 
the  other. 

"Something  has  been  said  to  the  effect 
that  the  high  prices  of  cottons  will  cause 
some  people  to  prefer  silks  because  they 
can  be  worn  during  the  day  or  evening, 
and  it  would  be  economical  for  the  shop- 
per to  pay  a  little  more  and  get  silks, 
instead  of  paying  the  high  prices  for  cot- 
ton piece  goods. 

"Perhaps  we  occupy  a  slightly  differ- 
ent position  here  on  Fifth  Avenue,  than 
do  most  stores  in  this  and  other  cities,  for 
we  find  that  our  trade  is  ready  to  pay  the 
prices  asked  for  cottons  during  the  cot- 
ton season,  and  for  silks  during  the  silk 
season.  In  fact,  the  women  who  trade 
here  are  more  likely  to  pay  the  abnormal 
prices  for  cottons  and  silks,  knowing  that 
everyone  cannot  afford  to  buy  cottons  at 
$3.75  a  yard,  for  instance,  which  places 
such  material  within  the  reach  of  a  com- 
paratively few  people.  The  thought  of 
exclusiveness  is  paramount  now,  the 
same  as  it  was  two  or  three  years  ago, 
before  prices  started  to  climb,  but  the 
shopper  for  exclusive  merchandise  has 
a  better  chance  now  to  realize  this  am- 
bition. 

"The  cotton  business  in  May  was  splen- 
did, and  we  made  a  larger  number  of  sales 
in  this  merchandise  than  last  year." 

This  man,  who  also  merchandises 
blankets  and  quilts,  said  he  is  now  selling 
a  satin  quilt  for  $16.50,  that  will  bring  as 
much  as  $22  next  Fall.  "That  is  the  way 
prices  are  going  to  jump  during  the  next 
few  months  in  high  grade  quilts,"  he 
said. 


AFTER  READING  THIS  NUMBER  PASS  YOUR  COPY  ALONG  TO  YOUR  CLERKS  TO  READ. 
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SILKS  AM)  VELVETS  ADVANCE 

From  Lyons,  France,  comes  a  report  of 
a  meeting  of  the  silk  manufacturers'  as- 
sociation of  the  Loire  and  Haute-Loire 
districts  where  the  following  prices  were 
adopted:  Plain  and  Jacqiiard  ribbons,  80 
per  cent.,  velvets,  25  centimes  per  metre. 
Velvet  with  a  satin  back  will  be  increased, 
taking  1,000  ends  as  the  basis.  Narrow 
and  plain  velvets  will  also  be  increased. 

The  bad  roads  and  difficulty  in  trans- 
portation caused  by  the  battles  in  Fland- 
ers and  Picardy  greatly  embarrass  manu- 
facturers of  silk,  so  it  is  reported,  and  it 
must  be  so  as  we  read  the  same  news  in 
relation  to  the  military  movements.  The 
scarcity  of  three  things,  dyes,  coal  and 
labor,  render  manufacturing  and  delivery 
very  slow.  More  orders  are  now  on  hand 
than  can  be  easily  filled. 


AEROPLANE  CLOTH  DISPLAY 

One  day  recently  the  Robert  Simpson 
Co.,  had  on  exhibition  in  the  store  and  in 
one  of  their  Yonge  street  windows  3,000 
yards  of  aeroplane  cloth  which  were  mill 
ends.  A  large  magnifying  glass  in  the 
centre  of  the  window  was  placed  so  that 
passers-by  could  see  the  fabric  through  it 
and  note  the  splendid  quality  of  the 
weave.  A  great  deal  of  interest  was 
shown  in  the  display.  A  window  card 
pointed  out  that  the  cloth  could  be  used 
for  any  purpose  and  had  remarkable 
wearing   qualities. 


PRINTED    NINONS     FROM     PARIS" 

An  incident  is  told  in  one  of  the  Toron- 
to stores  where  a  woman  came  in  recent- 
ly who  had  been  away  on  a  trip — we 
won't  say  where.  She  had  with  her  a 
sample  of  some  material  which  she  call- 
ed "printed  ninon  just  over  from  Paris," 
and  complained  painfully  because  she 
could  not  get  any  such  fabric.  She  ended 
up  by  purchasing  some  printed  voiles  just 
over  from  the  United  States  at  39  cents  a 
yard.  "There  is  no  such  thing  as  print- 
ed ninons  from  Paris  in  the  whole 
country,  except  in  the  case  of  old  stock  oi 
goods  of  domestic  manufacture  claimed  to 
be  'from  Paris,'  "  said  the  buyer  of  the 
department,  to  a  DRY  GOODS  REVIEW 
representative. 

'Do  you  know  what  we  should  do?"  he 
continued.  "We  should  put  up  a  large 
poster  at  every  busy  corner  and  announce 
to  the  people  that  there  is  a  war  on.  They 
don't  seem  to  know  it  yet.  They  won't 
believe  that  present  prices  are  low  in  the 
stores  nor  that  there  is  any  reason  why 
they  cannot  get  all  the  novelties  and  fine 
things  which  they  were  fed  up  on  a  few 
years  ago.  People  who  read  know  of 
course,  but  many  don't  do  that,  it  seems." 


PLAIDS  AGAIN 
Fancy  stripes  and  plaids  again!  Top  to  bottom,  the  first  is  a  bias  printed  faille. 
Black  royal  blue  and  purple  form  the  plaid,  green  the  overcheck,  and  the  ground  is 
cannon  grey.  Second  is  black  taffeta  with  black  and  white  satin  stripes.  Third,  light- 
weight black  taffeta  with  white  plaid.  Fourth,  smoke  grey  satin  with  grey  and  black 
satin  and  taffeta  stripes  bordered  with  mauve  and  purple  satin  stripes.  From  Gaults 
Limited.  Montreal. 


J.  O.  BOURCIER'S    NEW    QUARTERS 

SITUATED  on  the  "ground  floor'*  of  a 
corner  with  interior  equipment  that  con- 
forms to  the  bright  location,  the  quarters 
of  J.  O.  Bourcier,  Limited,  299  S.  James 
street,  Montreal,  are  proving  attractive. 
The  rooms,  as  well  as  the  outside,  are 
finished  in  French  grey.  In  neat  letters 
of  gold  on  the  exterior  are  announced  the 
lines  the  firm  carries,  also  the  Canadian 
branches,  and  the  buying  offices  abroad. 
In  the  interior  while  the  large  tables  for 
holding  or  examining  stocks  are  in 
French  grey  there  is  a  green  baize  cover- 
ing in  contrast.  A  novel  effect  is  gilded 
grille  work  on  the  outside  of  the  reserve 
stock  and  shipping  rooms,  and  a  dainty 
effect  is  secured  along  the  gallery  abov? 
where  the  offices  are  located  by  cane 
panels  in  the  wood  work.  Altogether  the 
quarters  resemble  some  of  the  best  seen 
in  New  York,  and  in  one  or  two  respects 
show  a  departure  from  these  as  models. 
The  whole  arangements  fit  in  admirably 
for  the  display  of  goods  and  the  conveni- 
ence of  buyers. 


A  COATING  FABRIC 

"Riviera  cloth"  is  a  fabric  which  is  said 
to  be  selling  in  considerable  quantities  to 
the  cutting-up  trade  for  Winter  coats.  It 
is  similar  in  weave  to  the  pompom  cloth 
which  was  successful  last  year.  It  is  pro- 
duced in  fog  (similar  to  the  taupe  of  last 
year),  reindeer,  burgundy,  Russian  green, 
African  brown,  navy  and  black. 

SEE    THAT    THE    HEADS    OF    DEPARTMENTS    IN    YOUR    STORE    READ    DRY    GOODS    REVIEW 


COSTS  $3.50  A  YARD  TO  MANUFAC- 
TURE 

An  authority  on  woolen  goods  stated  to 
DRY  GOODS  REVIEW  recently,  with  re- 
gard to  the  present  cost  of  woolen  fabrics, 
that  a  manufacturer  here  in  Canada  to 
make  a  32-oz.  cloth  requires  42  ounces  of 
wool  to  allow  for  wastage  in  it.  He  pays 
$1.15  a  pound  for  the  washed  fleece  so 
that  the  cost  to  him  of  turning  out  a  yard 
of  32-oz  material  is  $3.50.  These  were 
figures  of  last  February.  By  the  time 
this  fabric  gets  through  the  jobbers'  and 
the  retailers'  hands,  to  say  nothing  of  the 
cost  of  shipping  in  between,  there  is  some 
reason  to  believe  that  som?thing  like  $8 
to  $10  a  yard  will  have  to  be  paid  for  by 
the  consumer. 

Fine  imported  wool  for  spinning  in 
Canada  into  fingering  yarn  used  to  cost 
the  wholesaler  75  cents;  now  it  costs  him 
$2.25  if  he  gets  it  at  all. 


DRESS    FABRICS 


Dry  Goods  Review 


WHOLESALER  TALKS  ON  WOOLENS 

Was  Able  to  Get  Some  Merchandise  by  Being  "On  the  Spot"- 
English  Mills  Will  Not  Guarantee  to  Fill  Any  Specific  Orders 
Either  as  to  Quality  or  Price — Broadcloth  to  be  Scarcer 


I     tha 
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:E  wool  fabric  situation  is  such 
that  a  year  from  now  goods  even 
at  present  prices  will  look  actu- 
ally cheap,  and  I  am  paying  $4.00  a  yard 
for  broadcloth  which  I  sold  at  a  better 
profit  before  the  war  at  $1.10."  This 
emphatic  statement  was  made  to  DRY 
GOODS  REVIEW  by  one  of  Toronto's 
best-known  wholesale  buyers — one  who 
has  recently  returned  from  his  twelfth 
trip  to  England  since  the  war  began. 
The  general  difficulty  of  getting  goods, 
the  uncertainty  of  such  a  trip,  the  irreg- 
ularity and  delay  in  shipping  goods  even 
when  ready  to  send  out,  and  the  abnor- 
mal prices  are  sufficient  reasons  why 
very  few  buyers  attempt  to  investigate 
the  English  market  this  last  couple  of 
years,  and  therefore  news  direct  from 
there  is  interesting. 

"I  spent  more  money  on  this  last  trip 
than  on  any  one  previously  and  still  am 
unable  to  get  anything  like  the  supply 
required  to  meet  the  demands  of  cus- 
tomers," said  the  gentleman  referred  to. 
In  order  to  secure  anything  at  all,  he 
first  cabled  his  firm's  London  office  to 
have  them  visit  the  manufacturers  and 
reserve  whatever  they  could  for  him. 
The  result  was  that  he  found  himself 
grateful  for  getting  some  Botany  serges 
and  other  fabrics  for  which  demand  is 
keen  and  stocks  in  this  country  nil.  He 
purchased  all  of  these  which  were  avail- 
able and  since  returning  to  Toronto 
cabled  one  of  the  largest  Bradford  mills 
asking  them  to  quote  prices  for  further 
orders  for  any  delivery.  This  they  could 
not  do.  As  stated  in  April  DRY  GOODS 
REVIEW  the  mills  are  allotted  by  the 
Government  a  certain  amount  of  wool 
for  civilian  consumption.  Whenever  it 
comes  in  they  make  it  up  and  sell  at 
prices  based  on  what  the  wool  costs 
them.  The  price,  is  continually  chang- 
ing, and  they  are  never  sure  of  what 
amount  they  will  be  allowed,  therefore 
they  cannot  take  orders  for  any  stipu- 
lated amount  nor  at  any  definite  price 
The  mills  of  course  endeavor  to  protect 
their  customers  so  far  as  possible  and 
for  that  reason  there  is  some  truth  in 
the  remark  which  has  been  passed 
.-.round  that  if  you  go  to  the  mills  pre- 
pared to  "pay  the  price"  there  are  goods 
to  be  had.  Nevertheless  this  buyer  states 
emphatically  that  the  high  prices  are 
reasonable  considering  the  cost  of  raw 
wool  and  the  manufacture  of  it. 

Make  No  Guarantees 

Before  the  war  the  English  mills  were 
piled  full  of  stocks  which  were  of  excel- 
lent quality  and  therefore  were  not  sac- 
rificed. The  conservative  characteristics 
of  the  people  forbade  them  selling  it 
until  they  got  what  they  considered  it 
was  worth.  The  country  was  well  sup- 
plied with  goods  and  this  was  the  case 
in  Canada  as  well.  Nearly  four  years 
of   war,   however,   have    changed   condi- 

THE    BETTER    POSTI 


tions  materially.  Goods  made  six  months 
ago  are  considered  old  to-day  in  Eng- 
land. The  reserve  stock  has  all  been 
sold  up  and  as  stated   above  the   buyer 
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takes  what  he  can  get  fresh  from  the 
looms  and  leaves  nothing  behind  him. 
Following  is  a  statement  which  appears 
in  red  on  the  invoices  of  one  of  the 
largest  Bradford  mills,  and  it  is  similar 
to  those  from  other  mills:  "Owing  to 
Government  control  of  wool  and  the  un- 
certainty of  price  and  delivery  of  wool, 
we  do  not  bind  ourselves  to  execute  this 
order,  but  you  may  rest  assured  that  we 
will  do  our  best  to  do  so." 

Jobbers  Sell   to  Manufacturers 

Conditions  seem  to  have  made  demands 
upon  the  jobbers  greater  than  ever,  since 
the  shortage  of  wool  materials  has  be- 
come apparent.  Manufacturers  who  for 
various  reasons  have  not  been  able  to 
get  their  supplies  from  season  to  season 
and  have  not  the  space  to  devote  to 
carrying  big  stocks  over  for  any  length 
of  time  are  now  buying  from  the  jobbers. 
This  of  course  has  some  tendency  to 
concentrate  buying  into  fewer  channels 
and  therefore  makes  for  less  small 
clearing  lots  of  merchandise  to  be  on 
the  market  than  in  the  usual  course  of 
events. 

"There  are  no  broadcloths  at  all  in 
England,"  said  the  wholesaler  referred 
to,  "and  in  the  United  States  several  of 
the  largest  mills  which  included  it  in 
their  output  and  were  operated  by  Ger- 
man residents  have  been  taken  over  by 
the  Government  for  the  purpose  of  pro- 
ducing war  materials  exclusively.  There- 
fore we  may  expect  few  deliveries  of 
broadcloths  from  anywhere  henceforth. 
But,  while  I  have  hundreds  of  pieces  of 
all-wool  materials  coming  over  from 
England  as  a  result  of  my  recent  trip 
there,  the  price  is  going  to  be  such  that 
wool  and  cotton  mixtures  are  going  to 
suit  the  popular  purse  better.  No  such 
regulation  as  prohibiting  the  export  of 
all-wool  fabrics  from  England  has  ever 
been  put  into  force  though  it  was  ru- 
mored a  while  ago  that  it  would  be. 
There  is  none  of  that  merchandise  for 
home  consumption  in  England  but  orders 
for  it  which  come  in  from  elsewhere 
have  no  governmental  obstacles  in  the 
way  of  their  being  filled." 


GOOD  AUSTRALIAN  CROPS 

The  cotton  growers  up  till  May  25  de- 
livered to  the  Department  of  Agriculture 
in  Australia  nearly  five  times  the  amount 
of  cotton,  as  compared  with  the  corres- 
ponding period  last  year. 

Fragments  From  France 

1,  2,  3,  4:  Samples  of  different  weights  of 
pongee  silks  showing  the  "old  fashioned" 
patterns  to  which  the  Paris  demoiselle  is 
partial  this  season.  5.  A  popular  voile  in 
tomato  red,  black  and  white.  6  and  7.  These 
fancy  voiles  with  a  suggestion  of  drawn 
work  in  their  make-up  have  embroidered 
spots  in  tomato  or  lavender  on  a  white 
ground,  or  else  white  on  a  tinted  ground. 
8.  The  French  call  this  fabric  rep,  but  it  is 
more  like  a  fine  honeycomb.  The  stripes  are 
black,  white,  green,  and  yellow — or  the 
latter  two  may  be  old  rose  and  old  blue.  9. 
Voile  de  Laine — well  described  by  its  name. 
The  stripes  are  black  with  sports  colors 
such  as  jade  and  gold,  tomato  and  gold  or 
ade  and  Lucille  blue,  all  on  an  ivory  ground. 
These  samples  were  sent  to  "Dry  Goods 
Review"    direct    from    Paris. 


3TAFF    BECOMES    THE    MORE    SALES    THEY    WILL    MAKE. 
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NOTHING    TO    CURTAIL    SPECULA- 
TIVE PRICES  FOR  WOOL 

Wool    Is   Sold   to   the   Highest   Bidder — 

Prices  Throughout  the  Trade  Likely 

to  Soar  Indefinitely — Opinion  of 

Prominent  Wool  Dealer 

IX  AX  interview  with  one  of  the  best 
known  wool  dealers  in  Toronto,  some  in- 
teresting facts  regarding  the  wool  situa- 
tion were  pointed  out.  Regarding  the 
much  talked  of  speculation,  this  dealer 
frankly  said  that  the  present  method  of 
dealing  with  wool  was  simply  to  sell  it  to 
the  man  who  offered  the  most  money  for 
it.  The  whole  system  is  absolutely  un- 
controlled. Naturally  that  makes  for 
high  prices  owing  to  the  big  demand  and 
the  comparative  shortage  of  supplies. 

"Is  there  any  movement  on  foot  in 
Canada  aiming  at  a  regulation  of  wool 
prices  either  for  raw  or  manufactured 
goods?"  DRY  GOODS  REVIEW  asked. 
"Xone  whatever,"  was  the  response. 
"The  Canada  War  Trade  Board  has  prac- 
tically said  that  there  is  to  be  no  limit  to 
the  price  which  the  farmer  is  to  receive 
for  his  wool,  and  therefore  speculation 
may  run  rampant." 

The  War  Industries  Board  of  the 
United  States  has  stated  that  there  are 
ample  supplies  of  wool  and  woolens  for 
both  government  and  civilian  use  and  this 
has  brought  about  a  new  feeling  of 
security  in  the  trade.  The  Government 
there  owns  all  the  wool  in  the  country 
and  allots  it  to  manufacturers  of  military 
clothing  first  of  all;  the  balance  when 
they  have  been  supplied  is  doled  out  for 
civilian  use  and  practically  none  of  it  is 
allowed  to  leave  the  country.  Specula- 
tive prices  are  restrained  by  the  refusal 
of  the  Government  to  allot  wool  to  any- 
one who  attempts  to  make  an  unjusti- 
fiable profit  on  his  output.  These  regu- 
lations serve  to  keep  the  supply  more 
nearly  in  accord  with  demand,  the  prices 
at  a  reasonable  figure,  and  the  distribu- 
tion fair. 

So  far  as  the  price  of  knitting  yarns  is 
concerned,  there  is  a  very  wide  margin 
between  what  is  paid  for  raw  wool  and 
what  the  consumer  has  to  pay  for  it  in 
the  stores.  "That  is  where  the  manufac- 
turer and  his  cost  of  production  comes 
in,"  said  the  dealer  referred  to — a  sig- 
nificant distinction,  that  is,  between  the 
"manufacturer"  AXD  his  "cost  of  pro- 
duction." "Most  of  the  knitting  yarns 
are  made  from  tops  sent  over  here  from 
England.  A  great  deal  of  wool  is  coming 
to  Canada,  too,  from  Australasia.  The 
British  Government  has  allotted  to  Can- 
ada 15,000.000  lbs.  from  the  Australia  and 
New  Zealand.  Part  of  it  is  already  here, 
and  ships  or  no  ships,  the  balance  is  go- 
ing to  get  here  some  way.  The  amount 
is  approximately  two-thirds  of  the  total 
Canadian  consumption  which  is  25,000,000 
lbs.,  so  that  there  need  be  no  fear  of  there 
not  being  enough  wool  in  the  country  to 
supply  average  requirements.  Of  course 
people  will  have  to  pay  the  price  while 
there  is  the  present  free  hand  allowed  to 
prices." 

THE    INFORMATION 


Simpson's 

New  Oriental  Silks 
Are  Being  Displayed- 


Ws 


W   CRINMJl.   -in-. 


HilM.IJ  II    SHANTUNGS,   n 


Revealing  Ne 
Ideas  in  Weaves  and  Colors 

I  .uh  ^lupmrnt  -il  silks  lhat  reaches  us  frum  Hie  r  jr 
example   of   Ihe   wea 


FVCI  -SPOR1S  SILKS.  ,n  . 


SPOTTED  SHANTUNGS. 


New  Silks  For  Dressy  Wear  Show 

Exquisite  Textures  and  Colors  Hitherto  Unknown 


FliL-LARDS-  B.s. 


GINGHAM    TAFFETAS 


SATIN.STRIPED     TAFTE- 


„4U30.  "      J2.V        "  *  So"         '"'"'       "'"'■ 


A  good  advertisement  suggestion  for  a  special  display  of  fabrics. 
Used  by  the  Robert  Simpson  Co.  this  Spring. 

1919  COTTONS  ON  HIGH  LEVEL 

Some  Undesirable  Faults  With  Which  the  Cotton  Trade  Must  Con- 
tend, as  Described  by  Canadian  Buyers,  Who  Have  Just 


Returned  From  New  York 


"I 


RECEIVED  over  half  of  the  cot- 
ton materials  I  ordered  last  year, 
and  now  I'll  be  lucky  to  get  a 
third  of  that,"  says  one  buyer,  when 
speaking  of  his  troubles  in  securing  sup- 
plies. 

Instructions  received  everywhere  are 
to  curtail  production.  The  scarcity  of 
labor  makes  it  impossible  to  man  many 
looms,  and  others  continue  to  be  com- 
mandeered for  government  work,  leaving 
only  about  one-third  of  the  looms  for 
civilian  orders. 

Referring  to  one  of  these  instances  a 
certain  mill  has  accepted  orders  for  over 
100.000  pieces  of  cotton  goods.  Since 
that  time  the  mill  capacity  has  been  re- 
duced to  such  proportions  as  to  make  it 
imnossible  to  say  when  the  orders  will  be 
delivered. 

For  such  reasons  mills  are  adhering 
more  generally  to  the  manufacture  of 
staples,  such  as  ducks,  twills  and  denims, 
the  production  of  fancies  having  fallen 
off  to  such  a  degree  as  likely  to  place 
them  at  a  premium. 

Xo   Spring   Quotations   Yet 

Spring  prices  have  not  yet  been  quoted. 
The  reason  for  this  is  due  entirely  to  the 
fact  that  everybody  is  waiting  for  the 
new  price-fixing  of  raws,  which  will  prob- 
ably materialize  at  the  next  sitting  of  the 
committee.  One  instance  has  been  re- 
ported to  the  contrary  in  the  United 
States,  and  these  prices  ranked  consid- 
erably higher  than  those  asked  by  Cana- 
dian mills,  on  top  of  which  is  a  considera- 
tion of  40  per  cent,  customs  tariff.    How- 


ever, price  does  not  seem  to  make  any 
difference.  It  is  a  matter  of  getting  the 
goods  since  our  Canadian  mills  are  so 
widely  incapacitated  in  supplying  the  de- 
mand. 

The  fixing  of  prices  on  raw  cotton 
would  be  a  comparatively  simple  matter, 
but  with  the  manufactured  goods  the 
situation  is  complicated  and  is  fast  reach- 
ing over  the  heads  of  the  committee. 
Staples  and  goods  in  the  grey  are  not  so 
difficult  to  manoeuvre,  but  then,  there  are 
the  sheer  and  patterned  materials,  the 
values  of  which  are  determined  by  design. 
Converters  select  these  from  an  artistic 
standpoint,  just  as  one  would  select  an 
oil  painting  and  the  price  varies  in  ac- 
cordance with  the  artist's  reputation. 

Labor  is  another  big  problem  in  price- 
fixing.  Suppose  a  strike  should  be  ef- 
fected and  the  present  scale  of  wages 
have  to  be  raised,  the  mill  would  have  no 
other  alternative  than  to  shut  down.  At 
any  rate,  when  prices  have  been  decided 
upon,  they  will  doubtless  be  high.  It  is 
believed  that  in  the  event  of  hostilities 
ceasing  to-morrow,  any  drop  in  raw  cot- 
ton would  not  materially  affect  manufac- 
tured, since  a  long  time  would  be  required 
to  loom  the  orders  in  arrears. 


Work  on  the  installation  of  machinery 
for  the  Ross  rifle  factory  at  Quebec  to 
manufacture  small  arms  for  United 
States  army  has  been  commenced.  It  is 
stated  by  September  some  2,500  men 
will  be   employed   in  the   factory. 

ABOUT   CHANGING    STYLES    AND    FASHIONS    WILL   INTEREST    CLERKS. 
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MIDDLESEX  mills  UMITFn 


*  WFAVFRS      - 


BLEACHERS 


INISHRRS  ^N 


FINISHERS 


ALBERT  MITCHELL! 
PHONE  4372  ( 


FINISH   EVERLASTING 
IT'S  IN  THE  WATER 
MADE  IN  CANADA-ENGLISH  &.  FRENCH  METHODS 

President  A.  N.  LYSTER,  Treasurer  »>*.^».„ [ Superintendent 


PHONE  5986 


Middlesex  Dyed   Fabrics 

Incomparable  for  Workmanship 
and  Durable  Coloring 


We  make  these  claims 

of  superior 

workmanship  and 

fast,  true  coloring,  knowing 
for  yourself. 

that 

you  can  prove  them 

SERGES 

VOILES 

BROADCLOTHS 

UNIONS 

POPLINS 

YARNS 
VELVETS 
SILK 
COTTON 

GABARDINES 

WOOL 

All  Merchandise  fully  covered  by  insurance  while 
in  our  possession, 

MIDDLESEX   MILLS   LIMITED 

L  Q  NDDN    -    CANADA 

HERBERT  PARKER.  SELLING  AGENT     —     32  FRONT  ST.  W.,  TORONTO 


V 


ARTICLES    ON    SALESMANSHIP    WILL    INTEREST    ALL    THE    MEMBERS    OF    YOl'R    STAFF. 


J 
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YOUR    CLERKS    WILL    BK    INTKKESTED    IN    THE    SEC 
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D R  K  S  S    FABRICS 


Dry  Good*  Review 


Fabrics  You  Can  Depend  Upon 

Sure  to  Sell,  Sure  to  Satisfy 


The  productions  of  the  Calico  Printers'  Association,  Ltd.,  are  known  all 
over  the  world  for  dependability  and  a  unique  multiplicity  of  fabric  and 
design,  all  carefully  adopted  with  the  sureness  gained  by  long  experience, 
to  the  market  they  are  intended  to  supply. 


(p,        *      <g        ^  An   entirely   new   cloth,   already   in   great   demand,    and   an 

(SHIPIISL  e)IE!MsH        assured  success. 

The  Cotton  Fabric  with  Cepea  Serge  is  a  heavy,  firm-textured  Cotton  Fabric  with  a 

the  Serge  Finish  Serge  finish,  used  for  Day  and  Night  wear  for  Ladies,  Men 

and  Children.     Guaranteed  unshrinkable  and  fast  in  colours. 

Light  and  dark  grounds  in  108  ways.     Stripes,  spots,  etc.,  and  plain  shades  in  black, 

indigo,  navy,  blue,  pink,  helio,  green,  brown,  etc.     Width  30  inches. 


f~^  %  carry   a   guar- 

Lrums     -tee  »  * 

thoroughly  re- 
liable print  of 
British  make. 
The  range 
Pfinf-C  comprises        a 

I    1  llllo  vast     assort- 

ment of  colour- 
ings, Indigo, 
Red,  Black,  Butcher  Blue,  Blue-greys, 
Black-greys,  and  White  grounds,  Shirt- 
ings, Covers  and  Fancies.  Width  32 
inches.  With  Selvedge  mark  "Crum's 
Standard." 


um  s 
Standard 
ints 


A  d  a  i  n  t  y,  attractive 

(ir/^Q  1 n  f^  mater  ial  containing 
K^LLcUAUu    over    5(K    of    pure 

Merino  wool  and  constituting  the  nearest 
approach  to  ordinary  Wool  Delaine  on 
the  market.  Works  well,  washes  well, 
wears  well.  In  an  unusually  large  variety 
of  exclusive  designs. 


Vc 


is  a  super-fine 
voile  in  unique 


Ol 
($1 


I  /}    /j  (*    colourings,     of 


wide     width, 

silky  finish  and 

////^  up  to  date  de- 


From  Wholesale  only.  In  case  of  diffi- 
culty write  to: — 

Calico  HlntersH  AssociatlonLtd: 


St.  James  Bldgs. 


MANCHESTER 


SOME    OF   YOU 


R    STAFF    WILL    WANT    TO    STUDY    THE    COURSE    ON    SHOW    CARD    WRITING. 
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We  are  now  shipping 
to  our  clients  in  many 
parts  of  the  World 
our  Standard  Makes 
of  Velveteens,  which 
on  account  of  their 
good  qualities  are 


recognised  as 

BRITAIN'S  BEST 


Velveteens- 
Plain    and 
Corded 


The  "Triumph/ 

22  inch. 

"Ecovel,"  27 

inch 

"La  Mode,"  44 

inch 

Lengths  30—36  yds. 


"Ecovel"  and 
"La  Mode"  are 
made  up  on 
rollers  in  boxes 
to  avoid  creas- 
ing. 


Velveteens- 
Plain   and 
Corded 


Twill  Backs 
Fast  Pile 
Fast  Dye 


"Ecovel"  and 
"La  Mode"  are 
made  up  on 
rollers  in  boxes 
to  avoid  creas- 
ing. 


CROCKER,  SONS  &  CO.,  LIMITED 


Friday  Street 


London,  E.C.4,  England 


CLERKS    POSTED    ON    MARKET    CONDITIONS    CAN    EXPLAIN    WHY    PRICES    ARE    SO    IIKiH. 
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WAREHOUSES : 
48  -  50  Margaret  Street,  London,  W.,  England. 

{  CITY  WAREHOUSE: 


14  Old  Change,  London,  E.  C,  England. 


R.  G.  MAXWELL  &  CO. 


MANUFACTURERS 


Our  piece-dyed  Cheviots  being 
all  pure  wool,  we  can  dye  any 
special  shade  for  school  or 
other  contracts  and  give  quick 
delivery. 


Special  Attention  Given  to  the  Shipping  Trade. 


ALL  COMMUNICATIONS  TO 

R.  G.  MAXWELL  &  CO. 

48-50  Margaret  Street  London,  W.  1 ,  England 

Cablet:   Goujbaa,   Wttdo,  London.  Ttlephonei:    Museum  2803-2804.  Banh  8276 . 

A.B.C.  Code.  5th  Edition. 

Paris  New  York  Cape  Town 
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YOUR    EMPLOYEES    WILL    BE    GLAD    TO    READ    YOUR    COPY    OF    DRY    GOODS    REVIEW. 


HAWICK,    SCOTLAND    and    LONDON,    ENGLAND  | 
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Ladies'  Costume  and  Mantle  Cloths 

We  specialize  for  the  Ladies'  trade  only, 

with  the  latest  novelties  in  Costume  and 

Mantle  Cloths. 

We    also    make    large    quantities    of    our 

Standard    qualities   for    stock,    comprising 

piece-dyed  Cheviots,  Harris,  Donegal  and 

Homespun  Mixture  effects. 

Also  Mantle  Cloths  in  mixtures  and  piece 

dyes,   Blanket  and  Velour  finish,   various 

weights  and  qualities. 
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D  R  Kss     F  A  B  RICS 


Canada's 
Silk 


Progressive 
House 


A  Large 

and  Well-assorted 

Stock  of  Silks 

plus  Bourcier  Service 

Have  you  seen  our  new  establishment  at  299  St. 
James  Street,  Montreal?  We're  right  in  the  heart 
of  the  wholesale  dry  goods  district,  and  we're  ready 
to  give  you  quicker  and  better  service  than  ever  be- 
fore, with  a  line  of  (Everything  in  Silks.) 


Japanese  Silks 

Poplins 

Crepe  de  Chine 

Georgette 


Satins 
Duchesse 
\  ovelties 
Furriers'  Linings 


If  you  have  never  done  business  with  us  in  the  past 
we  refer  you  to  any  of  our  many  customers  or  cor- 
dially invite  you  to  drop  in  and  see  us  at  our  new 
home. 

Furriers,  Attention : 

We  have  some  linings  that  will  materially  help  you 
in  selling  your  coats. 

Bourcier  Values  Throughout 


J.  O.  BOURCIER,  Limited 

299  ST.  JAMES  ST.,   MONTREAL 
65  BAY  STREET.  TORONTO 
BOYD  BUILDING.  WINNIPEG 


CUSTOMERS    JUDGE    YOUR    STORE    BY    THE    KNOWLEDGE    AND    EFFICIENCY    OF    THE    STAFF. 
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DRESS    FABRICS 
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Wholesale  only: 
LISTER  &  Co.,  Ltd., 
Old  Change,   E.C. 

Agents : 

HENDERSON  &  SMYTH, 

Toronto  and  Montreal. 


0m  0* 


For  all 
Purposes 

doth  day  and  night.  Lista  is  the 
most  beautiful  of  Silk  Fabrics. 
It  is  soft  and  dainty.  wears  and 
washes  well.  British  built. 


See  latest  colourings 

and  designs. 

Sold  at  all  leading 

houses. 


YOUR  CLERKS   WILL   GAIN   IN   EFFICIENCY   BY   READING   DRY   GOODS   REVIEW. 
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DHKSS     FABRICS 


^^DressCSoods 
New  Fall  Fabrics,  Autumn  1918 


Include  the  following: 

COLORS 
Austin  Armure 
Calder  Cord 
Stamford  Stripe 
Farnley  Fabric 
Malvern  Mixture 
Poplin  Royal 
Dongola  Serge 
Tracey  Tricot 


BLACKS 
Lena  Cord 
Gabroon  Twill 
Radial  Twill 
Poplin  Royal 
Mohair  Taffeta 
Tricotine 
Corinto  Taffeta 


Electric  Cashmere 
Wool  Crepe  de  Chine 

In  addition  to  above  we  also  have : 

Wool  Jersey — Gabardines — Tricotines — Serges — 
Broadcloths  in  all  colors,  also  Cream  Bedford 
Cord,  Serges  and  Gabardines. 

While  our  stock  is  larger  and  varied,  the  demands 
upon  it  are  sure  to  be  unusually  heavy.  Prices  are 
continually  advancing  and  goods  are  becoming  more 
difficult  to  obtain. 

Therefore  place  full  orders  at  once,  while  you  can  still 
be  sure  of  getting  what  you  want. 

GREENSHIELDS  LIMITED 

"EVERYTHING  IN  DRY  GOODS" 

Victoria  Square  -  -  Montreal 

TO    INCREASE    THE    EFFICIENCY    OF    YOUR    STAFF    IS    AN    IMPORTANT    WAR    DUTY. 


DKKSS     FABRICS 
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Mills: 
Philadelphia 


PINE  TREE  SILK  MILLS 


NEW  YORK  CITY  SALESROOMS 
285  FOURTH  AVE 

MANUFACTURERS  of 

Taffetas,    Messalines,    Novelty   Silks,     Plaids, 
Satins  and  Silks  and  Cottons. 

FOR  IMMEDIATE  DELIVERY 


(Ground  Floor) 
Corner  22nd  Street 


Reliable  Silks 
and  Ribbons 


On 

Yellow 
Boards 
Only 


Save  Money  This   Fall 

For  the  Next] Victory  Loan 
BUY  DIRECT  from  the  Manufacturer 

You  make  larger  profits  when  you  buy  DIRECT  from  the 
MANUFACTURER  and  you  are  assured  of  the  best  quality 
when  you  buy  the  A.  G.  B.  Fabric  (on  yellow  boards  only). 

We  manufacture  dainty,  original   and  desirable   lines  of 

GEORGETTE  CREPES,  CREPES  DE  CHINE, 
CHIFFONS,  NINONS  and  NOVELTIES. 

Send  us  an  order  for  immediate  delivery.  Stocks  always 
on  hand  at  our  Canadian  warehouse. 

Albert    Godde,    Bedin   &   Cie 

PARIS  TARARE  LYONS 

64  Wellington  Street  W.,  Empire  Bldg.,  Toronto 

Adelaide  3062 


MANY   SALES    ARE    MISSED    BY   CLERKS    NOT    KNOWING    THE    SELLING    POINTS    OF    GOODS. 
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YOU  CAN  SELL  WITH  CONFIDENCE 
IF  YOU  HAVE  THIS  MARK  ON  YOUR 

SHIRTINGS 


There  is  an  enormous  range  of  fine  designs,  and 
you  are  sure  to  find  just  the  one  you  want! 

The  SHIRTINGS  include  Zephyrs,  Cheviots,  Silk 
and  Cotton,  Fancy  Mattes,  Ceylons,  All-wool  and 
Union  Taffetas. 

The  Dress  Goods  include  the  ORIGINAL  SCOTCH 
GINGHAMS  and  latest  novelties  in  Voiles  and 
Crepes. 

David  &  John  Anderson,  Limited 

ATLANTIC  MILLS,  GLASGOW 

REPRESENTED  IN  CANADA  BY 

GREENSHIELDS,  LIMITED,  MONTREAL 


ESTABLISHED  1803. 


John  Hall,  Limited 

1  1  Mosley  Street,  Manchester 


Manufacturers   of 

Bedford  Cords,  Piques, 
Marcellas,  Welts,  etc., 
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FANCY  GOODS 

NOTIONS  &  TOYS 


NEW  TOYS  ON  THE  MARKET 

War  Toys,  Construction  Toys  and  Dolls  are  the  Centre  of  Interest 
Each  Year  Sees  Improvements  if  Not  Novelties — 
Dolls  Have  Open  Mouths. 


D 


ELIVERIES  are  never  promised," 
id  a  leading-  toy  and  fancy 
goods  wholesaler  to  a  DRY 
GOODS  REVIEW  representative  the 
other  day.  "Orders  all  come  short  anu 
freight  is  very  much  congested.  And  if 
it  is  congested  now,  what  do  you  sup- 
pose it  will  be  in  the  Fall  when  Christ- 
mas goods  and  all  the  other  Fall  and 
Winter  merchandise  is  on  the  road?  The 
merchant  should  certainly  buy  as  early 
as  he  possibly  can  and  take  the  gooda 
in  at  once  if  the  wholesaler  or  the 
manufacturer  has  supplies  on  hand  for 
him.  Of  this  the  trade  may  be  assured, 
that  prices  will  not  come  down;  they 
may  go  up  higher."  This  is  a  story 
which  is  not  at  all  new  to  buyers  at 
this  time  of  the  year.  Nevertheless  the 
fact  remains  that  a  number  of  merchants 
are  buying  early,  as  usual,  and  others 
are  waiting  until  later — as  usual — and 
a  certain  amount  of  orders  will  no  doubt 
get  through  in  the  time  anticipated,  but 
it  v\ill  be  remembered  by  many,  perhaps 
to  their  sorrow,  that  a  large  amount  of 
goods  expected  last  year  for  the  Christ- 
mas trade  arrived  at  the  retailer's  any- 
where from  January  to  March  this  year. 

The  toy  trade  seems  to  be  in  pretty- 
good  condition  for  people  will  buy  toys 
for  their  children  even  if  it  means  going 
without  some  necessities  themselves.  In 
Canada,  the  tendency  generally  is  toward 
a  good  class  of  toy.  The  people  are 
willing  to  pay  the  price  of  a  good  toy 
rather  than  buy  a  cheap  toy  which  will 
not  last  and  has  also  an  unattractive 
appearance  and  finish.  So  say  the  larg- 
est toy  manufacturers.  The  price  of  the 
poorlv  made  toys  is  so  high  that  people 
feel  it  is  throwinu-  money  away  to  buy 
them  at  all. 

Construction  Toys  Sell 

Such  toys  as  the  well-made  and  fin- 
ished metal  and  wooden  construction  toys 
continue  to  interest  the  trade  throughout 
and  will  again  be  one  of  the  best  selling 
lines  on  the  market.  While  these  toys 
may  be  had  at  different  prices  they  aie 
all  of  sjood  quality,  the  price  being  regu- 
lated by  the  number  of  parts  in  the  out- 
fit. Among  some  of  the  newer  models 
whic'^  may  be  made  from  these  toys  art 
the  foundry  truck,  warehouse  truck,  d 


harrow,  Speaker's  chair,  motor  lorry, 
machine  gun,  dinner  gong,  stamp  mill, 
swivel  crane,  windmill,  etc. 

A  new  metal  top  is  being  made  by  a 
Hamilton  firm.  They  claim  that  it  re- 
quires no  string  and  has  no  parts  to 
break;  you  just  wind  it  up,  push  the 
stem,  and  away  it  goes.  It  is  painted 
in  red,  white,  blue  and  gold  stripes. 


moan 

Examples  of  the  exquisite  hand  work 
which  is  loved  by  Parisian  women.  Above 
shows  a  motif  on  white  silk  undergarments. 
The  double  border  and  the  petals  and  leaves 
are  of  flesh-colored  silk.  It  is  appliqued  in 
the  design  and  the  white  underportion  cut 
away. 


Below  shows  handkerchief  linen  bord- 
ered with  an  ivory  net  fold  set  in  with 
hand-buttonholed  points.  This,  too,  is  a 
favorite    trimming    on    lingerie. 

Sent    direct     from     Paris     to    Dry    Goods 
Review. 
THIS   IS   THE    ANNUAL   FALL  NUMBER;    LET   ALL   YOUR   CLERKS 


Another  new  model  by  the  same  firm 
bounces  while  it  hums.  It  has  a  coii 
steel  spring  on  the  bottom  which  causes 
the  dancing. 

Good  Dolls  Sought 

Buyers  are  eagerly  hunting  both  in 
Canada  and  the  United  States  for  those 
concerns  which  have  the  best  dolls  to 
offer.  It  is  the  big  problem  of  the  toy- 
department  just  now.  They  go  one  place 
and  find  a  poor  doll  nicely  dressed,  to 
another  and  find  a  poor  body  with  a 
tolerably  pretty  face,  or  again  a  quite 
good  doll  spoiled  by  being  poorly  dress- 
ed. Few  of  the  makers  seem  to  be  able 
to  take  care  of  all  the  details  of  a  suc- 
cessful  doll   at  once. 

On  the  whole,  however,  dolls  are  of  a 
more  satisfactory  type  than  they  were  a 
year  ago.  One  model  which  was  observ- 
ed in  a  manufacturer's  show  room  was 
commented  upon  for  its  very  pleasing 
expression.  It  was  gowned  in  a  little 
gingham  frock  and  bonnet  with  white 
trimmings;  the  style  was  a  really  smart 
one  and  the  dress  well  made  and  fitteu. 
The  retail  price  of  this  model  would  be 
about  $2.50.  "Nothing  ever  came  here 
from  Germany  as  well  made,  as  well 
clothed  and  at  the  same  time  as  pleas- 
ing, regardless  altogether  of  price,  as 
that  model,"  said  the  maker  of  it.  He 
was  quite  satisfied  that  he  had  beaten 
Germany.  "Germany  never  turned  out  a 
doll   like   that,"  he   said. 

The  wig  and  eyes  have  been  improved 
in  most  of  this  year's  models,  and  manu- 
facturers have  perfected  the  open  mouth 
so  that  real  teeth  may  show,  rather  than 
painted  ones.  There  are  some  quaint 
ittle  baby  dolls  with  open  mouth  too, 
but  of  course  they  have  no  teeth. 

War  Toys 

Some  firms  are  featuring  their  war 
toys  and  say  they  are  doing-  well  with 
them,  while  others  say  the  people  are 
not  buying  so  many  as  they  did'  a  couple 
of  years  ago  on  account  of  the  sadness 
in  so  many  homes  which  the  war  has 
caused.  It  always  is  so,  however,  that 
the  same  object  is  capable  of  causing 
joy  and  sorrow  at  the  same  time  to  dif- 
ferent people,  and  therefore  there  will 
very  likely  be  a  goodly  demand  for  war 
toys  again.  Boys  will  still  want  to  imi- 
tate their  fathers  or  their  elder  brothers 
and  girls  will  always  want  to  play  at 
being  nursing  sister  or  mistress  of  the 
bazaar. 

This  year's  machine  guns,  instead  of 
being  stationary  are  to  be  had  on  a  turn- 
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statu!  so  that  they  will  shoot  in  any  di- 
rection. The  now  submarines  dive  and 
shoot  under  the  water.  The  tank,  ar 
mored  car  and  gun-carrying  auto  in  bat- 
tleship grey  are  added  to  the  range  cf 
friction    toys. 

While  the  "busy  mouse"  is  not  a  war 
toy  it  may  still  be  responsible  for  the 
annihilation  of  peace  in  the  household. 
It  is  really  quite  harmless  even  though 
50  lifelike.  The  life-sized  model 
with  wiggling  tail  is  attached  to  an  ob- 
long  board  about  1L>  inches  long  and 
scampers  up  one  side  and  down  the  other 
according  to  the  way  the  board  is  held 
in  the  hand.  This  toy  retails  for  40  or 
50    cents. 

Nurse's  outfits  are  to  be  had  in  boxes 
complete.  Floor  chimes  are  offered  this 
year  on  the  same  principle  as  the  bells 
on  wheels  which  sold  so  well  for  the- 
past  few  seasons.  This  year  there  are 
chimes  enclose*!  in  a  wooden  drum  which 
is  painted  and  on  wheels  for  pushing 
along  the  floor. 

The  Ouija  board  is  becoming  more 
and  more  popular.  One  firm  reports  hav- 
ing sold  already  this  year  more  Ouija 
boards  than  it  did  all  last  year. 

Educational  blackboards  are  offered  in 
a  variety  of  models.  Some  have  the 
a,  b.  c's.  figures,  blackboard  and  counting 
beads  all  complete  in  one  disc  or  ova; 
which  may  easily  be  carried  around  by 
a  small  child.  Where  all  these  features 
are  to  be  had  in  one  board,  both  sides  of 
it  are  utilized.  These  retail  at  about 
$3.00;   the  simpler  ones  are  $1.00. 

In  a  new  range  of  wooden  toys  which 
hail  from  British  Columbia  there  are 
original  and  very  clever  developments  of 
animals  on  wheels,  arks,  jointed  flat 
wooden  animals,  etc..  which  are  painted 
in  realistic  fashion.  These  are  not  what 
one  would  call  a  cheap  range,  but  con- 
sidering their  fine  finish,  the  makers  be- 
iieve  that  they  are  well  within  the  limit 
for  quick  selling.  Teddy  bears,  lions, 
mice  and  pumpkins,  cows,  rabbits,  but- 
terfly carts,  and  donkeys  are  among  the 
novelties  made. 


ART  NEEDLEWORK 


New  Cottons  Offered   for   Hand-Knit   Sweaters — Color  Range  of 

Wools  Limited,   But    Popular     Knitted   Fashions  for  Little 

Children  and  Babies  Show  Variety  of  "Pull-Overs" 


WITH  the  approach  ot  warm  wea- 
ther the  industrious  fancy  work- 
ers seem  to  continue  keen  about 
knitting,  particularly  when  they  are 
supplied  with  fancy  wool  for  making 
sweaters.  Socks  for  soldiers  occupy  a 
good  deal  of  time,  of  course,  but  sweaters 
seem  to  be  more  in  evidence,  possibly 
because  of  their  gay  colors.  "There  is 
such  a  tremendous  demand  for  fancy 
knitting  wools,"  said  one  wholesaler, 
that  the  price  of  sock  wool  is  kept  up." 
This  statement  is,  however,  not  cor- 
roborated by  all  dealers,  for  they  claim 
that  different  kinds  of  wool  are  used  for 


the  lighter  weight  fancy  knitting.  How- 
ever, the  fact  remains  that  both  lines 
are  selling  fast,  and  even  more  so  are 
the  fancy  wools  selling  in  the  United 
States  than  in  Canada.  One  wholesaler 
who  recently  visited  Atlantic  City  re- 
ports that  all  the  fancy  goods  depart- 
ments there  are  selling  nothing  but  knit- 
ting supplies  and  in  the  fancy  wools  they 
handle  some  twenty  shades,  while  in 
Canada  the  colors  are  confined  to  a  few- 
different  tones  in  blues,  yellows,  and  old 
rose.  Orders  have  been  placed  with  the 
mills  for  supplies  of  reseda,  orange  and 
paddy,  but  these  shades  seem  impossible 


THERE  seem  to  be  just  two  items  in 
department  store  jewellery  at  present. 
They  are  ear-rings  and  patriotic  pins. 
Bead  necklaces  in  black  and  some  ir. 
scarlet  are  selling  pretty  well,  but  the 
two  lines  mentioned  are  the  leaders.  In 
ear-rings  there  are  no  new  designs  in 
addition  to  those  which  have  already 
been  described  in  DRY  GOODS  RE- 
VIEW. In  patriotic  pins  there  are  sev- 
eral developments  which  are  already- 
proving  popular.  One  is  the  service  pin, 
a  little  rectangular  pin  enamelled  in 
white  or  silver  with  a  plain  border  of 
blue  and  in  the  centre  one,  two  or  three 
maple  leaves  in  blue  or  red.  Each  maple 
leaf  is  intended  to  represent  a  relative 
of  the  wearer  who  is  in  the  service  of 
the  Allies,  a  b'ue  leaf  for  those  serving 
now,  and  a  red  one  for  those  whose  su- 
preme gift  has  been  taken. 

Another  patriotic  pin  has  six  small 
shields  in  a  row  bearing  the  colors  of 
the  various  Allied  countries.  A  pin  of 
similar  shape  has  the  coats-of-arms  of 
the  provinces  of  Canada  neatly  enamel- 
led. 

ENCOURAGE    YOUR    EMPLOYEES    TO    READ    DRY    GOODS    REVIEW    EVERY    MONTH 


From  a  \  ew  Range  of  Wooden  Toys 

Butterfly    cart;    Maud,   the    donkey:    grey    and    white   horse;    "Bath    Bun";    polar    bear; 

lamb    cart    'team):    blue    bird    cradle;    Cinderella    chariot.        These    toys    including    the 

stands   and    wheels   are   suitably   painted.       The   illustration   shows   how   true   to   nature 

they  are  poised.      Shown   by  George  Borpfeldt  &  Co.,  Toronto. 
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to  get  just  now.     However,  it  is  hopea 
the  orders  will  be  filled  shortly. 

New  Cottons  for  Knitting  Sweaters 

In  order  that  all  may  indulge  in  this 
whim  for  a  hand-knitted  sweater  a  num- 
ber of  substitutes  for  wool  have  come  on 
the  market  and  are  being  used  with  good 
results.  The  cottons,  of  course,  are 
much  less  expensive  than  the  wools.  An- 
gorina  is  the  newest  of  these  cottons  for 
knitting.  It  is  a  brushed  cotton  suppos- 
ed to  resemble  angora  wool,  though  it  is 
much  less  soft  in  texture.  It  is  to  be 
had  in  quite  a  variety  of  shades,  which 
will  no  doubt  help  in  its  sale.  For  those 
who  do  not  regard  expense  the  real  An- 
gora wool  is  still  preferred  for  collar 
and  cuff  trimmings  for  sweaters.  The 
fact,  however,  that  it  is  only  to  be  had 
at  prices  ranging  around  three  dollars 
an  ounce  is  sufficient  to  restrict  it  to  a 
very  few  numbers.  Feather  wool  is  an- 
other new  trimming  wool  which  is  used 
for  collars  and  cuffs.  Fine  strands  are 
curled  something  like  Persian  lamb  in 
appearance  in  this  fancy  wool. 

Another  cotton  substitute  for  wool 
sweaters  is  called  perle  cotton.  This  is  a 
thick  soft  cotton  in  a  variety  of  colors 
which  is  easy  to  work  with  and  will  no 
doubt  wear  very  well,  though  none  of 
these  cottons  have  the  soft  pliable  quality 
which  is  obtained  in  such  wools  as 
zephyrs  and  Shetland.  Knitting  needles 
of  celluloid  and  wood  are  the  best  sellers, 
and  are  important  items.  There  ha-i 
been  some  revival  in  the  big  stores  of 
small  wire  brushes  for  the  purpose  of 
brushing  wool  by  hand  into  an  Angora 
effect.  These  brushes  have  been  on  the 
market  for  some  time  but  until  recently 
have  not  been  brought  out  as  a  feature 
of  fancy  goods  departments. 

Miniature  PuIl-Ovej».f ... 

Fashionable  sweaters  for  tiny  tots  are 
becoming  quite  noticeable.  These  are 
knitted  by  hand  of  similar  soft  wools  to 
those  used  for  the  adult  sizes  and  are 
made  in  all  the  newest  styles.  They 
are  shown  in  pullovers  with  ribbed  waist 
belts  and  sailor  collars  and  cuffs  of 
white  with  pink  or  blue,  or  perhaps  old 
rose  body.  Whole  sets  of  Angora  and  of 
soft  brushed  wool  are  to  be  had  for  the  , 
baby.  The  set  includes  cap  with  ear 
covers,  pull-over  coat,  mittens  and  leg- 
gings. 

Embroidery  Work 

In  embroidery  work  the  best  selling 
lines  are  still  stamped  dresse.-,  l<. 
dren.  These  are  being  worked  in  both' 
white  and  colored  patterns  and  are  shown 
in  a  great  variety.  While  cushion  tops, 
centre  pieces  and  runners  are  a  little 
quiet  compared  with  other  lines,  buyer- 
remark  that  the  1918  Fall  ranges  ir: 
these  are  better  and  larger  than  they 
have  been  for  some  seasons.  This  may 
do  much  to  revive  the  fancy  for  this  sor^ 
of  embroidery.  One  of  the  large  Toronto 
stores  had  a  very  attractive  window  di.^ 
play  the  other  day  of  hand-embroidered 
pieces,  including  cushions,  runners,  cen 
tres,  table  tops  and  other  lines.  These 
pieces  were  manufacturers'  show  pieces, 
which  were  put  on  sale  at  half  price  and 
the   buyer  for  the  department  remarked 


to  DRY  GOODS  REVIEW  that  it  was 
the  best  sale  of  hand  work  which  they 
had  ever  had,  so  that  this  may  be  taken 
as  an  indication  that  hand  needlework 
is  by  no  means  dying  out. 

While  these  other  lines  of  needlework 
are  very  prominent  it  still  remains  thac 
crocheting  is  popular.  One  buyer  re- 
marked to  DRY  GOODS  REVIEW  that 
although  knitting  supplies  had  increased 
so  tremendously  in  sale  he  still  was  not- 
ing a  steady  increase  in  the  sale  of 
crocheting  supplies.  People  are  not  do- 
ing less  crocheting  because  they  are  do- 
ing more  knitting.  Especially  for  lin- 
gerie crocheting  remains  popular,  ana 
many  are  making  elaborate  cushion  tops, 
runner  ends  and  curtain  laces  and  in- 
serts of  crochet  work.  The  modish  tania 
are  all  of  very  generous  proportions, 
made  so  that  they  incline  to  one  side  in 
a  rakish  way  without  skimping  the  other 
side.  One  model  is  handknitted  of  soft 
grey  wool  had  a  large  sheaf  tassel  in  the 
centre  and  a  soft  double  head  band 
crocheted  on  pale  blue  wool.  It  is  quite 
suggestive  of  the  Winter  out-door  girl. 
Bags  for  Bathers 

Bags,  baskets  and"  caps  in  variety  are 
important  items  for  the  fancy  goods  de- 
partments. One  might  have  thought  a 
few  months  ago  that  a  bag  had  been  in- 
stituted for  every  possible  occasion,  but 
now  when  the  swimming  element  are 
hanging  their  clothes  on  a  hickory  limb 
while  they  visit  the  depths  of  the  bath- 
ing beach  they  must  have  a  new  bag  to 
match  the  bathing  suit.  Thus  the  mo- 
ments between  breakers  need  not  be 
wasted.  Rubber  knitting  bags  are  a 
part  of  the  fashionable  beach  outfit. 
Other  Novelties 

The  Summer  time  use  of  palm  leaves 
is  not  confined  to  fans.  They  can  be 
woven  into  a  very  attractive  waste  has- 
ket.  A  model  is  shown  fifteen  inches 
high  with  contrasting  colored  squares, 
gray  and  natural,  in  the  design. 

The  service  flag  and  service  pin  seem 
to  have  given  new  life  to  the  sale  of 
flags,  and  along  with  a  display  of  flags 
with  the  approach  of  Dominion  Day  one 
saw  a  big  variety  of  these  service  flag 
^designs.  Handsome  flags  of  satin  or 
cheaper  ones  of  bunting  are  to  be  had, 
and  the  newest  pillow  top  is  of  white 
corduroy  with  the  service  flag  painted 
thereon. 


A  report  from  Washington  states  that 
a  special  cap,  officially  known  as  the 
"overseas  cap,"  is  now  being  worn  by 
the  soldiers  of  the  American  expedition- 
ary forces.  The  cap  not  only  is  more 
practical  than  the  regulation  cap  worn 
by  the  soldiers  in  the  United  States  but 
adds  to  their  safety  in  the  trenches,  for 
the  campaign  hat  was  found  to  interfere 
with  sighting  through  the  trench  peri- 
scopes, and  the  high  crown  in  the  case 
of  tall  men  could  be  seen  above  the  para- 
pets. The  new  cap  is  so  low  that  it  per- 
mits the  men  to  move  with  the  same 
freedom  as  when  they  are  hatless,  and 
can  be  worn  under  the  trench  helmet. 
This  new  cap  will  no  doubt  be  a  new 
inspiration  for  the  young  girls,  who  like 
things  military,  and  who  are  always 
ready  to  crochet  or  knit  something  novel 
in  the  way  of  headgear. 

The  embroidering  of  lingerie  is  not  a 
passing  fancy  of  fashion  in  Paris.  It 
is  an  art  which  is  regularly  pursued  as 
part  of  one's  matter  of  course  existence. 
Consequently  the  hand  work  which  is. 
put  upon  French  lingerie  is  most  delicate 
in  design  and  workmanship.  The  ac- 
companying illustration  indicates  what 
care  is  taken  in  the  fashioning  of  dainty- 
lingerie  by  French  women.  No  amount 
of  work  is  too  much  or  too  elaborate 
to  be  used  on  wearing  apparel. 

In  made  up  articles  for  the  verandah 
there  is  big  sale  at  present  of  cretonne 
filled  trays,  wicker  tables,  with  chintz 
and  glass  tops.  Chintz  and  novelty 
cushions  all  in  great  variety  are  selling. 
In  the  gift  line  for  Christmas  the  range 
of  silver-finished  metal  articles  is  in- 
creased. Metal  and  ivory  are  used  to- 
gether in  shaving  sets,  etc.  Casseroles, 
pie  plates  and  similar  lines  are  all  in  the 
usual  numbers,  and  wholesalers  state 
that  there  is  absolutely  no  let  down  in 
the  amount  of  sales  of  these  fancy- 
things.  The  crushed  silver  pieces  with 
gilt  linings  have  also  proven  good  sellers 
so  far  this  year. 

The  New  Kewpie 

One  item  which  is  unusually  strong 
wherever  it  is  offered,  and  it  is  offered 
almost  everywhere,  is  the  new  kewpie. 
There  is  a  model  produced  in  plaster 
which  sells  at  fifteen  cents  retail.  The 
same  is  to  be  had  iii  white  marble  whicn 
is  very  beautiful.  The  new  kewpie  as- 
sumes a  pensive  pose  with  his  elbows 
on  his  knees  and  his  chin  in  his  hands, 
but  the  seriousness  is  only  his  attitude, 
for  his  dimples  and  side-slance-expres- 
sion  never  fail  to  produce  a  smile  in  his 
beholders. 


Popular  Puis 

Two  enamelled  pins  which,  being  patri- 
otic in  design,  are  being  quickly  acquired 
by  the  public.  Upper  one  is  from  Messrs. 
Wrinch  &  McLaren;  lower  one  from  Mr. 
R.  A.  Phillips,  Toronto. 


NOVEL  HAND  WORK 

AMONG  the  interesting  articles  to  be 
seen  at  the  Charlotte  County  Cottage 
Craft  Shop  at  St.  Andrews,  N.B.,  are 
many  novel  bags,  rugs,  runners,  etc. 

The  newest  things  in  bags  are  those 
of  linen  woven  in  country  wool.  In  the 
homespun  is  a  new  design  of  rabbits 
sporting1  around.  There  is  also  an  odd 
ba?  of  homespun  with  the  design  in 
patchwork. 

There  is  one  runner  that  takes  the 
attention    at   once.      It   has    two     scenes 


AFTER  READING  THIS  NUMBER  PASS  YOUR  COPY  ALONG  TO  YOUR  CLERKS  TO  READ. 
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NEW    BUTTONS 

Left:  Covered  but- 
tons used  as  pendant 
trimmings  in  com- 
bination of  sizes  and 
colorings,  used  for 
blouses,  drosses,  mil- 
linery, etc.  Shown  by 
S.  Menkin,  Inc.,  New 
York. 

Right :  New  cellu- 
loid and  pearl  but- 
tons. Upper  right 
corner  shows  novel 
celluloid  button,  con- 
\t\  solid,  iridescent 
colors;  lower  left, 
concave  celluloid  with 
tortoise  rim;  lower 
right  coat  button  in 
sand  and  brown  rilled 
celluloid  with  black 
circle.  The  new  slide 
is  smoked  pearl.  From 
A.  YVeyerstall  &  Co., 
Toronto. 


from  the  County  Fair  embroidered  across 
the  end,  and  to  match  it  are  two  pen 
trays.  There  is  a  tea  cloth  with  the 
corners  embroidered  for  the  four  seasons. 
A  luncheon  set  is  of  natural  linen  with 
embroidered  pictures  of  fishing  scenes. 
Another  runner  is  roller  towelling 
woven  with  country  wool.  It  is  odd  and 
at  the  same  time  very  effective.  In  the 
bridge  table  covers  there  are  so  many- 
charming  scenes  that  it  is  difficult  to 
pick  out  any  one,  but  probably  the  fa- 
vorite is  one  where  the  heart,  diamond, 
spade  and  club  each  contains  a  tiny 
picture.  For  the  children  there  are  some 
little  wool  dolls  made  of  homespun  with 
knit  sweaters  and  caps.  Beside  them 
was  a  pin  cushion  of  country  wool  made 
like  a  potato  basket  decorated  with  a 
bunch  of  wool  flowers. 

Among  the  rugs  were  several  lovely 
ones.  On  a  black  background  was  a 
yellow  basket  filled  with  colored  flowers. 
Another  had  a  black  border  around  a 
group  of  roses  and  bluebells,  the  back- 
ground was  a  deep  cream  mottled  with 
pink. 


FLIES   DISLIKE   BLUE 

According  to  a  French  scientist,  flies 
have  intense  hatred  for  the  color  blue. 
Rooms  decorated  in  blue  will  help  to  keep 
out  the  flies.  This  might  well  apply  also 
as  a  suggestion  for  Summer  store 
decorations. 


BUTTONS 

Price  of  Pearls  Goes    Up — Celluloid    in 

Variety — Novel    Uses   of 

Covered  Buttons 

WHILE  pearl  buttons  are  still  exceed- 
ingly popular  they  are  quite  in  line  with 
the  march  upward  in  prices.  Demand 
helps  to  boost  them  in  this  way,  and 
another  factor  is  the  decreasing  supply 
of  the  skilled  labor  required  for  the 
manufacture  of  the  best  quality  of  but- 
ton. All  pearls  are  to  be  advanced  for 
Fall.  Pearl  buckles  which  sold  last  year 
at  $21  a  gross  are  now  priced  at  $30  in 
New  York,  and  the  duty  is  additional 
to  that  price  for  Canada.  The  Fall 
figure  is  not  exactly  determined  yet  but 
it  will  likely  be  about  $45,  so  DRY 
GOODS  REVIEW  was  informed  by  one 
of  the  best  known  dealers  in  buttons. 

Vegetable  ivory  buttons  are  practically 
off  the  market  but  to  assist  the  shortage 
in  pearls  and  ivory  there  is  a  big  assort- 
ment of  celulloid  and  celulloid  product 
buttons  to  be  had.  Buckles  in  these  ma- 
terials are  also  selling  well  in  both  slide 
designs  and  regulation  trimming  buckles. 
The  oblong  and  oval  shapes  are  still  the 
most  popular  ones,  but  a  new  number 
is  square  with  the  slits  running  oblique- 
ly. This  slide  in  smoked  pearl  is  illus- 
trated. 

The  scores  of  new  colorings,  weights 
and  patterns  which  have  developed  with 
the  growth  of  the  "ivory"  trade  have 
brought  about  at  the  same  time  new  uses 


for  these  compositions,  and  we  find  them 
in  umbrella  handles,  motor  car  windows, 
toilet  sets,  tiles,  etc.,  to  say  nothing  of 
the  fancy  combs  and  toys  which  were  the 
field  of  celluloid  for  so  long.  This  year 
we  have  a  great  variety  of  buttons  made 
from  celluloid  compositions,  and  so  dif- 
ferent are  they  in  effect  that  it  is  diffi- 
cult to  believe  that  they  are  all  of  the 
same  "family."  Some  of  the  new  but- 
tons are  very  like  opalescent  pearl, 
others  effect  a  combination  of  tortoise- 
shell  and  pearl,  some  are  like  bone  in 
appearance,  and  some,  one  would  think, 
are  made  of  wood. 

A  great  many  smart  trimmings  are 
developed  this  year,  too,  by  the  use  of 
covered  buttons.  They  are  shown  on 
dresses,  blouses,  coats,  etc.,  in  the  usual 
way,  and  on  millinery  in  the  form  of 
pendants.  These  ornaments,  or  covered 
buttons,  can  be  used  on  collars,  hats, 
sleeves,  hems  or  bands,  in  a  combination 
of  two  or  three  different  styles  and  sizes 
and    color   effects. 


WELCOME  VISITOR  FOR  MANY 
YEARS 

Mclntyre  &  Castell,  General  Mer- 
chants, Belmont,  Man.  —  The  DRY 
GOODS  REVIEW  has  always  been  a 
welcome  visitor  and  we  have  many  times 
derived  benefit  and  information  from  a 
perusal  of  its  pages. 

We  can  hardly  understand  any  firm  be- 
ing in  the  general  store  business  and  not 
taking  a  periodical  of  this  kind. 


SEE    THAT   THE    HEADS    OP   DEPARTMENTS    IN    YOUR   STORE    READ    DRY    GOODS    REVIEW. 
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Heart  Brand 
Dress  Belting 


Warranted   36  Yards 
NO  WASTE 


325 


With   and   Without  Bone. 
Widths  1%",  2",  2W,  3".  Black  and  White. 


The   following    Merchandise   can   be   delivered   from 

stock  at  once: 

Garter  and  Hat  Elastics. 

Mending    Wool — on    cards 

Ric-Rac  and   Featherstich  Braids. 

Embroidery   Trimmings. 

Bias  Tapes,  Heart  Brand,  Black  and  White. 

Block  Tapes — Solid  Sizes  and  Dora   Cabinet. 

Tapes   on   Reels. 

Knitting    Needles  —  Steel  —  Assorted    Cabinets    and 

solid  sizes. 

BOOT  LACE  CABINETS 

"Goodasilk"— "Globe" 

Black,  White,  Tan  and  Colors 

HAIRPIN    BOXES 

Invisible  and  Assorted 

TOOTH    BRUSHES 

Bone  and  Celluloid 

BUTTONS 

Pearl,   Glass,   Horn,   Agate,   Celluloid,   Metal,   etc. 

FRENCH  COLLAR  VELVETS. 

SOLE   AGENTS 

Luke   Turner   &    Co..    Leicester,    Eng.,    Garter   and    Hat   Elastics. 

J.   Bonas   &   Son,   Derby   Eng.,   Tapes. 

Geo.    Goodman,    Ltd.,    Birmingham,    Safety    Pins,   etc. 

Morris'  &    Yeomans,    Redditch,    Eng.,    Needles,    etc. 

Donisthorpe.    Leicester,    Eng.,    Mending    Wools. 

Howard    Wall,     Ltd.,     London.     Eng.,     Deans     Tape    Measures. 

Rosenwald    Bros.,     London,    Eng.,    Hairnets. 

F.    Bapterosses   &   Cie.,    Paris,   France,   Agate  Buttons. 

Colonial     Weaving     Co.,     Peterboro,     Can.,     Beltings,     Fs.     Braid 

and    Embroidery   Trimmings. 
Henry  Myer  Thread   Mfg.  Co.,   Chicago,  Threads. 


"KNIT-EASY" 

Wooden  Knitting  Bins 

preferable   to   steel 

4    in   set 

Sizes  7,  8,  9,  10,  11 

with  or  without  protectors 

Sole   Distributors 


Bull  Dog  De- 
tachable Dress 
and  Coat  But- 
tons. Snapped 
on  in  a  second. 
No  sewing. 
Plush,  Taffeta 
and  Satin. 


BULL  DOG 


DETACHABLE 

BACHELOR 

BUTTON 


SNAPPED  ON  IN  A  SECOND 
TAKEN  OFF  IN  A  SECOND 

WILL  NEVER   FALL  OFF 


TO  PUT  BUTTON   ON 

[J   PUSH  STUD  THROOQH  CtOTH  AND 
SQUEEZE  SUTTON  ON  STUD   FIRMLY 


HO  iMW)AG£ 


TO  CARMEN" 


SOLE    DISTRIBUTORS    FOR    CANADA 

MANUFACTURERS    AND   WHOLESALE  ONLY   SUPPLIED 


THE  BETTER  POSTED  YOUR  STAFF  BECOMES  THE  MORE  SALES  THEY  WILL  MAKE. 
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Colors 


Black 


Xegre 


Queen  Charlotte 


REGISTERED    IN     CANADA 

Hair  Nets 

(Trade  Marks  Registered) 

Coiffura  Tidywear 
R  20,  R  22,  R  24,  R  26 


Veilanet 


WILL  P.  WHITE,  LIMITED 

Sole  Agents 
TORONTO— 65  Simcoe  Street  MONTREAL— 489  St.  Paul  Street  West 

WHOLESALE  TRADE  ONLY  SUPPLIED 


THE    INFORMATION    ABOIT   CHANGING   STYLES    AND    FASHIONS   WILL    INTEREST    CLERKS. 
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NOW 


IS 

THE  RIGHT  TIME  TO  BUY  ANY  OF  THE 
FOLLOWING  LINES:— 


BRUSHES 

Purses 

Hair 

Wallets 

Cloth 

MANICURE  SETS 

Military 

MIRRORS 

Shaving 

PAPER  NAPKINS 

COLLAR  BUTTONS 

PERFUME 
PIPES 

COMBS 

PISTOL 

Barbers' 
Dressing 

Cap 

Water 

Pine 
Pocket 

Pea 
RAZORS 

Side  and  Back 
CONFETTI 

RAZOR  STROPS 

CREPE  PAPER 

SCHOOL  BAGS 

CUT  GLASS 

SHAVING  SETS 

DOLLS 

SHAVING  SOAP 

FLY  SWATTERS 

SILVERWARE 

GAMES 

SMALLWARES  AND 

IVORY  TOILET  GOODS 

NOTIONS 

KEY  RINGS 

SMOKERS'  SUNDRIES 

LEATHER  GOODS 

SOAPS 

Bill  Books 

TABLE  CUTLERY 

Brush  Cases 

TALCUM  POWDER 

Card  Cases 

TOILET  PAPER 

Collar  Boxes 

TOILET  PINS 

Letter  Cases 

TOILET  SPECIALTIES 

Music  Rolls 

TOYS 

Pocket  Books 

WHISKS 

Phonographs — Needles — Seven  and  Ten-Inch  Double  Disc  Records 

AND 

The  Right  Place  to  Buy 

IS  THE 

Torcan  Fancy   Goods   Co.,   Ltd. 


THE  HOUSE  OF  SERVICE 


77  BAY  STREET 


TORONTO 


Western  Representative:  J.  W.  WHEATCROFT 
Hammond  Building  -  Winnipeg,  Man. 


ARTICLES    ON    SALESMANSHIP    WILL    INTEREST    ALL    THE    MEMBERS    OF    YOUR    STAFF. 
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Jx.eed/ecraft  J^Love/ties 

Made   up    ready   to    Embroider 

Our  Fall  line  of  Holiday  novelties  is  now  ready, 
showing  the  newest  Knitting  Bags,  Aprons,  Fancy 
Bags,  Garden  and  Canning  Aprons,  Dressing 
Sacques,  Collars  and  Vestees. 

ALSO 

Novel  designs  in  Library  Sets  on  Tinted 
Crash  and  Black  Satin. 

Every  piece  completely  made  up  ready  to 
embroider,  perfect  in  every  particular. 

Supplementary  Catalogue  just  issued.      Would   you  like  a  copy? 

BELDING  PAUL  CORTICELLI  LIMITED 

Sales  Offices : 
MONTREAL  TORONTO  WINNIPEG  VANCOUVER 

Vv  e  make  Belding  s,  also  Cortictlli    \vasn  Embroidery  Silks 


YOUR    CLERKS    WILL    BE    INTERESTED    IN    THE    SECTION    ON    EQl'H'MENT    AND    DISPLAY. 
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^  KIMMEL  C 

^J       ^  We  are  showing  the  newest  in  *&^f\ 


it* 


BUTTONS 

FOR  FALL 
The  styles  are  right.         The  prices  are  right. 
Wait  for  our  travellers. 

FORSYTH  KIMMEL  COMPANY,  LIMITED  KITCHENER,  CANADA 


y 


Art  Needlework         Fingering  and  Fancy  Wools         Fancy  Linens 
KnittedGoods — Machine  and  Hand  Made 


Crochet  and  Knitting  Needles  Slipper  Soles  Embroidery  Hoops 

Embroidery   Threads — All    Sizes    and    Colors 

Artificial  Silk  Floss  Bag  Handles  Metal  and  Pearl  Beads 

Instruction  Books  on  Crocheting  and  Knitting 


HAMBLY  &  WILSON,  77  Wellington  St.  W.,  TORONTO,  ONT. 


di 


Canadian 

Service 

Flags 

Orders  are  pouring  in 
from  every  town  and 
city. 

Do  YOU  know  about 
this  live  proposition  ? 
A  postal  card  will 
bring  vou  full  parti- 
culars.' 


THE  TORONTO  TROPHY-CRAFT  CO. 

1710  ROYAL  BANK  BUILDING.  -  TORONTO 


NEEDLES 

Full  stock  on  hand  in  a  few  days. 

Assortments    3/7,    4/8,    5/9,    6/10,    20 
needles  in  envelope. 

Shipment  of  Elastic   Hair  Nets  just  ar- 
rived. 

Wrinch,  McLaren    &  Co. 

77  WELLINGTON  ST.  W.,  TORONTO 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND  EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 


New  York 


and  Wellington  Sts., 


Toronto,  Canada 


UTTON 

EXACTLY  WHAT  YOUR 
CUSTOMERS  WANT 

We  have  an  exceptionally  com- 
plete range  for  Fall,  and  can  sup- 
ply    any     style    and     size     you   may 

Let  us  help  you  satisfy  your 
trade. 

Our  travellers  are  starting  out 
now  with  full  line.  Better  see 
samples  before  placing  your  orders, 
or    shall    we    send    samples? 


R 

AfWeyerstall   &  Co. 

^m^^^r  Button  Manufacturers   Toronto. 


SOME    OF    YOUR   STAFF   WILL    WANT   TO   STUDY    THE    COURSE    ON    SHOW    CARD    WRITING. 
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HOUSE     FURNISHINGS 


PRIME  and  RANKIN,  LIMITED 

Curtains  and  Drapery  Fabrics 

Do  not  overlook  the  fact  that  originality  in  design  and  manufacture  is  one  of  the  chief 
factors  of  our  production. 

Our  representatives  are  now  on  their  respective  territories  showing  a  very  complete 
range  of  the  following  lines : 


Novelty  Fillet  Nets,  40    to  50 
Hemstitched   Scrims  and   Marquisettes 
Fancy   Bordered  Voiles  and   Marquisettes 
Chintzes,  Cretonnes,  etc.,  30    and  36 
Madras  Muslins  in  Plain  Colors 


Windsor  Scrim  Curtains 

Novelty  Fillet  Net  Curtains 

Point  Arabian  Curtains 

Exceptionally      strong      line      of      English 

Shadow   Cloths   in   31     and   50     (both 

light  and  dark  grounds) 


No  need  to  tell  the  thrifty  buyer  of  the  wisdom  in  placing  advance  orders;  prices  to-day 
in  most  lines  are  not  low,  and  assuredly  will  advance  still  more.  Our  buying  and  design- 
ing has  been  with  a  view  to  protecting  our  customers  during  the  period  ahead  when  all 
of  these  lines  will  be  either  very  scarce  or  off  the  market  entirely. 

See  our  lines  in  travellers'  hands,  at  the  usual  time,  and  thus  protect  your  depart- 
ment against  both  scarcity  and  advanced   prices. 

PRIME  and  RANKIN,  LIMITED 


Curtain  Manufacturers 


18  Castle  Gate 
Nottingham,  England 


74  York  Street 
Toronto,  Canada 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made  by 

JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian   Representatives:   CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 


CLERKS    POSTED    ON    MARKET    CONDITIONS    CAN    EXPLAIN    WHY    PRICES    ARE    SO    HIGH. 


HOUSEFURNISHINGS 


NEW  FEATURES  IN  FALL  DRAPERIES 

Tapestry  Curtains  in  New  Range — Figured  Damask  a  Portiere  Material — Couch  Covers  in 

Demand — Finished  Madras  Curtains  Replacing  Nottinghams 

Just  Now — Filet  Nets   Popular 


THERE  is  good  news  for  house- 
furnishin«-  departments  for  FaL. 
This  good  news  does  not  relate  to 
any  lowering  of  prices,  but  we  have  learn- 
ed within  the  last  year  that  there  are 
other  means  of  stimulating  enthusiasm 
than  by  featuring  low  prices.  We  have 
learned  from  visiting  manufacturers  of 
every  sort,  that  there  is  the  cry  every- 
where of  shortage  of  material,  labor  dif- 
ficulties, little  in  the  way  of  goods  to  be 
imported,  a  shortening  of  the  ranges  of 
samples  offered,  and  many  other  obstacles 
wrought  by  the  conditions  of  the  last 
four  years.  It  is  refreshing,  therefore,  to 
visage  a  line  of  merchandise  where  one 
finds  that  there  is  a  good  deal  of  enthusi- 
asm over  the  goods  as  offered,  even  though 
the  same  difficulties  which  have  been 
enumerated  are  quite  as  effective  in  the 
drapery  field  as  in  any  other.  The  fact 
remains,  however,  that  with  the  cutting 
off  of  many  of  the  sources  of  supplies  with 
which  we  were  familiar  in  pre-war  days, 
and  thus  lessening  competition,  new 
manufacturers  of  these  lines,  and  some 
of  the  older  ones,  too,  have  risen  and  ex- 
panded. The  world  shortage  and  less 
foreign  competition  have  allowed  younger 
firms  ground  for  development,  and  they 
are  enthusiastic  over  their  results.  There 
are  several  new  ideas  and  novelties  in 
the  housefurnishings  field. 

Tapestry   Curtains 

The  old  range  of  tapestry  curtains 
which  included  quite  a  number  of  color- 
ings and  color  combinations,  brilliant, 
subdued,  dull  and  otherwise  in  almost 
every  instance  appeared  with  the  familiar 
fringed  ends.  While  these  sold  as  a  staple 
article  before  the  war,  they  were  really 
regarded  in  many  quarters  as  somewhat 
passe.  With  other  lines  dwindling  down 
and  some  entirely  off  the  market,  the  tap- 
estry curtains  are  again  to  the  fore.  The 
new  range,  however,  is  of  much  more 
attractive  appearance  than  the  old  style, 
although  the  color  range  is  much  smaller. 
One  firm  is  showing  just  four  colors:  rose, 
brown,  green  and  blue.  Out  of  5,000 
pairs  in  the  old  range,  3,500  were  sold  in 
green;  of  the  new  ran^e  the  four  colors 
are  of  about  equal  importance.    The  new 


curtains  are  reversible  and  are  made 
without  fringe.  Some  of  them  are  made 
with  silk  corded  edges.  These  corded 
edges  did  not  take  very  well  when  they 
were  first  brought  out  about  a  year  ago, 
but  are  creating  a  good  deal  of  interest 
now  and  are  in  quite  good  demand  among 
the  better  trade.  These  tapestry  curtains 
are  mostly  in  mosaic  patterns  which  are 
more  dignified  than  the  larger  floral 
effects  which  once  prevailed,  but  in  all  the 
materials  that  are  used  for  these  pur- 
poses, only  the  four  colors  are  shown. 

Figured  Damask 

Instead  of  the  old  broken  repp,  which 
was  used  a  long  time  for  hanging,  is  a 
new  cloth  which  sells  at  $2.00.  It  is  best 
described  by  being  called  a  "figured 
damask."  It  is  in  one-tone  colors  and  is 
reversible.  It  is  of  such  a  weave  as  is 
suitable  for  both  hanging  and  upholster- 
ing. It  comes  in  the  same  color  range  as 
that  mentioned  above.  In  addition  there 
are  the  plain  poplins  and  Egyptian  cloth, 
which  are  selling.  The  latter  is  especi- 
ally good.  Those  curtains  which  used  to 
appear  in  Roman  stripes  in  brilliant  col- 
orings including  red,  yellow  and  green, 
are  now  off  the  list  of  samples  beitiK 
manufactm-ed.  The  new  striped  hangings 
are  in  subdued  colors,  which  are  suitable 


for  almost  any  color  scheme  which  one 
cares  to  work  out  in  a  room.  Dulled  tints 
prevail  throughout.  There  are  six  pat- 
terns coming  in  this  range  for  Fall. 

Furniture  Coverings 

The  whole  idea  of  furniture  coverings 
has  changed  of  late  seasons.  From  7  to 
12  yards  of  material  are  now  required  for 
upholstering  such  articles  of  furniture  as 
Chesterfields  and  the  huge  arm  chairs 
which  are  favored  at  present.  These,  of 
course,  require  a  much  greater  yardage 
and  therefore  more  opportunity  is  offer- 
ed manufacturers  to  bring  out  new  things. 
The  new  offerings  compare  well  with  the 
productions  from  the  United  States,  Eng- 
land and  France,  which  are  of  older 
origin.  Prices,  too,  are  not  so  very  dif- 
ferent as  quoted  just  now.  One  firm  has 
50  looms  now  busy  on  these  furniture  cov- 
erings and  tapestries. 

An  article  which  appeared  in  past  sea- 
sons usually  only  in  a  cheaper  production 
is  now  to  be  had  in  a  nice  range  of  new 
and  artistic  patterns  suitable  for  high- 
class  trade  as  well  as  for  the  more  popu- 
lar class.  It  is  the  regulation  couch  cover 
and  throw.  It  is  used  for  couches  or  for 
covering  the  large  chairs  roughly  and  is 
bordered  like  a  hand-made  rug.  An  artis- 
tic couch  cover  is  a  splendid  protection 


One  of  the  artistic  new  couch   covers  from   the  Fall   ranges   of 
Geo.    H.    Hees,   Son   &    Co.,    Ltd.,    Toronto. 
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Windsor    curtains    with     side     curtains     and 

Valance    made    up    in    an    attractive    style   of 

chintz    with    braid    edging. 

for  expensive  furniture.  These  covers 
measure  60  in.  x  96  in.  and  are  shown 
in  some  20  designs.  They  wholesale  up  to 
$15.00  each. 

Small  table  covers  and  runners  have 
had  especially  good  call  recently,  because 
the  old  popular  table  squares  are  so  high 
in  price.  Now  an  artistic  runner  is  con- 
sidered in  better  style  and  may  be  had  at 
a  price  which  is  less  than  a  good  table 
cover  used  to  be  although  the  runners  are 
not  at  all  low.  Some  rich,  plain  colored 
velours  trimmed  with  narrow  same  toned 
edgings  are  used  for  small  table  covers 
also.  Rich  colorings  with  metallic  effects 
and  brocades  are  also  shown  for  cushion 
tops  and  runners. 

<  rt  tonnes  and  Madras 
The  new  cretonnes  shown  are  mostly 
in  bold  designs  with  plenty  of  bright 
colors,  as  have  been  featured  during  re- 
cent past  seasons.  In  the  United  States 
the  36-inch  cretonnes  are  liked,  but  for 
the  Canadian  trade,  the  50-inch  are  found 
to  sell  best.  When  they  are  used  for  side 
curtains,  these  50-inch  cretonnes  are  slit 
in  the  middle  and  only  half  the  width 
used  for  a  curtain.  One  firm  states  that 
its  range  of  cretonnes  is  more  attractive 
than  it  ever  was  before.  This  despite  the 
war  conditions.  Cretonnes  are  selling 
well  for  Fall. 

A  feature  of  Madras  curtains  which  is 
pleasing  to  the  makers-up  is  that  the 
completed  curtains  are  more  in  vogue  than 
they  were  a  few  seasons  ago.  There  is 
really  more  satisfaction  in  handling  a 
made-up  curtain  which  is  a  real  curtain 
than  in  selling  goods  by  the  yard.  "There 
is  a  commendable  tendency,"  said  one 
wholesaler,  "upon  the  part  of  the  public 
towards  using  a  curtain  that  is  a  cur- 
tain, and  not  constructing  one  themselves 
out  of  materials  which  are  not  properly 
finished.    This  applies  both  to  the  colored 


Madras  hangings  and  to  the  white  window 
curtains."  The  best  selling  lines  perhaps 
in  the  colored  Madras  are  those  which 
have  the  double  stitched  edges,  not  merely 
a  selvedge  edge  hut  a  border  turned  over 
and  stitched,  making  a  good,  firm  finish 
an  inch  and  a  half  wide.  In  the  white  Ma- 
dras curtains  one  firm  offers  some  fifteen 
styles  of  the  made-up  lines,  these  are  from 
36  in.  to  45  in.  wide  and  are  said  to  be 
selling  much  better  than  the  Nottingham 
curtains,  which  are  not  to  be  had  in  the 
same  quality  and  quantity  that  were 
offered  before  the  war.  The  fact  that 
there  are  fifteen  designs  in  Madras  as  to 
nine  in  Nottingham  at  one  house  is  some 
evidence  of  their  comparative  sales.  An- 
other firm  which  is  selling  a  good  deal  of 
the  self-colored  Madras  by  the  yard  states 
that  cretonne  and  shadow  cloths  are  also 
a  great  deal  stronger  than  ever  owing  to 
the  scarcity  of  tapestry  and  plainer  case- 
ment cloth.  The  government,  they  say, 
has  taken  so  many  of  the  manufacturing 
and  printing  plants  that  shortly  we  will 
get  none  of  this  class  of  goods  at  all. 
Meantime,  extremely  high  prices  prevail. 
Colored  scrims  are  still  selling  but  less 
extensively  than  heretofore.  Cretonnes 
are  nearly  100  per  cent,  higher  than  they 
were  a  year  ago,  and  there  is  compara- 
tively little  goods  on  the  market.  With 
this  the  case  one  firm  advises  that  retail- 
ers should  cover  themselves  for  Spring, 
1919,  at  once,  if  they  want  to  have  goods 
in  stock  at  all.  Bigger  stores,  they  say, 
appreciate  the  conditions  as  they  are  and 
are  willing  to  buy  the  whole  output  of 
mills  whenever  they  can  get  them,  but,  of 
course,  this  is  rarely  done,  because  mills 
are  endeavoring  to  take  care  of  their 
regular  customers  and  do  not  wish  to  sell 
the  whole  output  to  one  firm. 

Alyta   Decorations 

The  Alyta  novelties  which  have  been 
described  in  DRY  GOODS  REVIEW  in 
previous  issues  are  said  to  be  selling  bet- 
ter than  ever.  A  great  many  new  motifs 
and  designs  have  been  placed  on  the  mar- 
ket. These  cover  both  nursery  designs 
and  those  suitable  for  living  room,  den 
and  other  rooms.  These  motifs,  our  read- 
ers will  remember,  are  designs  cut  out 
of  different  colors  of  felt  and  may  be  used 
for  a  score  of  purposes,  among  the  uses 
are  decorations  for  window  hangings,  for 
children's  aprons,  fancy  bags,  table  run- 
ners, and  cushions.  Being  made  of  felt, 
of  course  the  price  is  not  such  as  to  make 
them  at  all  common.  They  may  be  con- 
sidered as  a  high-class  novelty  and  as  sucn 
are  finding  good  sale.  Some  very  attrac- 
tive sets  are  worked  out  for  living  rooms, 
the  motifs  being  appliqued  on  brown  linen 
or  repp  hangings. 

Window    Curtains   Wider 

Demand  in  window  curtains  seems  to 
be  turning  more  towards  wide  lines  again. 
Marquisettes  and  scrims  in  the  40  to  45- 
inch  widths  are  selling  best.  These  mate- 
rials, when  made  up  with  a  good,  heavy, 
bold  border  are  found  to  be  better  sellers 
than  the  lighter  weight  voiles.  These 
Windsor  curtains  (marquisettes  with  lace 
and  insertion  borders)  maintain  their 
vogue  in  spite  of  higher  prices  and  many 


As    displayed    at    the    Ritchie    store.    Belle- 
ville.      Showing  the   heavy   borders   popular 
in   Windsor  curtains.       Both   these   illustra- 
tions are  from  the  one  store. 


of  the  wholesales  have  now  in  stock  their 
supplies  for  next  Spring.  A  similar  line, 
but  with  a  plain  hem  and  insertion  also 
continues  a  good  seller  and  quite  a  big 
range  of  them  is  in  course  of  preparation. 
Nevertheless,  one  wholesale  which  had 
25,000  yards  on  order  for  making  up 
Windsor  curtains  was  cut  down  to  10,000 
yards  for  1919  delivery. 

Point  Arabian  is  a  good  item  still  but 
scarce  owing  to  the  fact  that  the  net  is 
of  English  manufacture  and  therefore  of 
limited  output.  One  of  the  Toronto  whole- 
salers had  five  pieces  of  it  sunk  by  sub- 
marine and  is  unable  to  get  any  repeat  on 
the  order  for  at  least  two  months. 

Filet  mesh  nets  are  another  important 
line.  The  nature  of  the  weave  of  these 
calls  for  small  rather  than  bold  designs, 
and  therefore  dainty  all-over  effects  in 
small  shadow  and  threaded  patterns  are 
the  favorites  for  these.  All  the  good  nets 
are  being  finished  with  a  little  narrow 
edging,  following  out  the  tendency  for 
window  trimmings  to  have  a  finished  cur- 
tain appearance.  Ivory  is  again  the  safe 
buy  in  colors.  Out  of  300  patterns  shown 
by  one  firm  in  filet  nets,  five  are  in  white, 
five  in  ecru  and  all  the  others  are  ivory. 
The  proportion  is  about  the  same  with 
most  of  the  ranges  from  other  houses. 

There  is  a  line  of  lace  sash-curtains 
which  sells  well,  especially  in  Quebec. 
These  have  loops  attached  to  the  scallops 
for  slipping  on  to  the  rods,  and  sell  at  40 
to  50  cents  a  yard. 

In  scrims  the  jacquard  weaves  are  of 
chief  interest.  These  are  not  what  one 
would  call  cheap  but  are  the  nearest  ap- 
proa<  h  which  can  be  had  to  a  fine  net.  The 
designs  are  very  effective  and  a  good- 
looking  curtain  may  be  had  from  them. 
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Economy  Chair  Seats 


On  -in- a-  Minute 


Something  new!  A  ready-made 
upholstered  seat  that  can  be 
adjusted  in  a  minute — something 
that  does  away  with  the  old 
style    three-ply   chair 


Geo.  H.  Hees,  Son  &  Co., 

LIMITED 
52  Bay  Street,         -         Toronto 


YOUR    CLERKS    WIM,    GAIN    IN    EFFICIENCY    BY    READING    DRY    GOODS    REVIEW. 


Dry  Oooda  Review  HOUSE     FURNISHINGS 


DALY  &  MORIN,  LIMITED 

Window  Shades  and  Shade  Cloths 
Drapery  and  Upholstery  Fabrics 

Art  Novelty  Curtains  and  Piece  Goods 

Swiss  Applique  Curtains  and  Door  Panels 

Drapery  and  Upholstery  Hardware 

Write  for  Catalogue 
TO  THE  TRADE  ONLY 

MONTREAL       SALESROOMS  FACTORY  and  WAREHOUSE 

55    ST.    SULPICE    STREET  MONTREAL-LACHINE,  QUE. 


A  Really  Attractive  Line  of 
Curtain  Goods  for  Fall  Business 

We  invite  the  trade,  and  particularly  visitors  in  Toronto,  to  see 
this  year's  Fall  showing  in  curtain  goods. 

We  have  a  fine  stock  of  curtain  nets — sure  to  take  your  cus- 
tomers' fancy.    Selling  by  the  yard. 

Fancy  Boxed  Handkerchiefs  from 

"  The  Handkerchief  House  of  Canada" 

Our  large  and  varied  stock  of  Fancy  Boxed  Handkerchiefs  for 
holiday  and  Xmas  selling  proves  our  reputation  as  the  "Hand- 
kerchief House  of  Canada."  Our  traveller  will  call  upon  you  at 
your  convenience. 

R.   C.    WICKAN,   Pres.  H.   Y.    FARR.  Sec.-Treas. 

the  LACE  GOODS  CO.,  limited 

TORONTO 

TO    INCREASE    THE    EFFICIENCY    OF    YOUR    STAFF    IS    AN    IMPORTANT    WAR    DUTY. 
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SCARCE  GOODS 

LINENS,  bleached  and  unbleached. 
Damask  Cloth  Napkins  and  Towels. 
Handkerchiefs. 

British-Made  All-Wool  Rugs. 

Allan   S.    Bain   Company 

150a  Craig   Street   West  -  MONTREAL 


Cases  for  Registration  Cards 

1161  Leather,  with  ticket  pockets.  Re- 
tail at  50c. 

1165— Celluloid,  with  black  cloth  back. 
Retail   at  25c. 

1163 — Registration  case  for  ladies;  will  fold 
once  and  fit  in  purse,  imitation 
leather.     Retail  for  10c. 

1164— 25c.  real  leather. 

Western    Leather    Goods    Co. 

1191  Bathurst  St.,  Toronto 


ESTABLISHED  1849 


BRADSTREET'S 

Offices  Throughout  the  Civilized  World. 


Calgary,  Alta. 
Edmonton,  Alt 
Halifax,  N.S. 
London,  Ont. 


OFFICES    IN    CANADA: 

Ottawa,  Ont. 
a.        St.  John,  N.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,    Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto.  Ont. 
Winnipeg,   Man. 


Reputation    gained    by    long   years   of  vigorous, 
conscientious  and   successful   work. 

THOMAS    C.    IRVING,     te=«>6as 

TORONTO.  CANADA 


These    advertisement    Cloth    Brushes    will    be    delivered    f.o.b. 
Liverpool    or    London    against    payment    in    London. 


12  doz. 
$2.50 


doz.  60  doz. 

$2.25  $2.00  per  doz. 

This  price  includes  a  Celluloid  Tablet,  5%"  by  1"  printed  in 
two  colours,  fixed  in  the  back  of  the  Brush;  your  own 
sketch  or   wording. 

This  Cloth  Brush  is  made  of  pure  bristles,  and  is  of  best 
English  manufacture.  Quotations  for  larger  quantities  ob- 
tainable  of 

M.   NEUHAFER  &  LEVI,  Brush  Manufacturers, 
11  Fore  Street.  London  (England) 


WINDSOR  PRINT  WORKS 

65-69  WORTH  STREET,  NEW  YORK,  U.S.A. 

MANUFACTURERS  OF  PRINTED  and  DYED  COTTON  FABRICS 
FOR  JOBBING  AND  CUTTING-UP  TRADE 

PERCALES,  FLANNELETTES,  WASH  FABRICS 

CANADIAN  AGENTS: 
John  Paterson,  309  Coristine  Bldg.,  Montreal;   Wilson  &  Paterson,  510  Empire  Bldg.,  Toronto 


*»■■— ^A**V%«^«^>%V*^ 


GOOD  TAILORING  IS  LABOUR  LOST 
IF    THE    CLOTH    IS    ILL    SHRUNK 


MAKE  SURE  IT  IS  SHRUNK     ::     AND  WELL  SHRUNK     ::     AND  KNOW  BY  WHOM. 

THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS  FIRM   OF   LONDON    SHRINKERS— BEST   OF  ALL   ON   THE    STAMP   OF 


JENNENS,     WELCH    & 

Cloth  Workers    and   Shrinkers,  and    Proprietors  of    the  Famous 

LONDON,   HUDDERSFIELD  and   B 

WHEN  ORDERING  ENGLISH  CLOTHS.  SAY  "TO  BE  SHRUNK 


1 

Co.,    Ltd.,    | 

nous  "JENNWEL"  Waterproof  Finish  f 

RADFORD,  ENGLAND.        f 

BY  JENNENS.  WELCH  &.  CO..  Ltd."  1' 


MANY    SALES    ARE    MISSED    BY    CLERKS    NOT    KNOWING    THE    SELLING    POINTS    OF    GOODS. 
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The  Keenest 
General  Merchant 

cannot  keep  posted  on  the  rapid 
Grocery  Market  changes  of  these 
days  just  by  comparing  travelers' 
prices.  Travelers  call  less  often 
now.  Grocery  markets  change  more 
often. 

General  merchants  everywhere  find 
in    CANADIAN    GROCER    the 

early,  regular  and  reliable  market 
information  they  require. 


"I  don't  know  what  I  would  do  without 
CANADIAN  GROCER,  especially  in 
these  days  when  prices  of  groceries  are 
changing  every  week,"  writes  G.  H. 
Thompson,  Oil  Springs,  Ontario.  (He  has 
subscribed  to  CANADIAN  GROCER  for 
eighteen  years). 

"I  consider  CANADIAN  GROCER  worth 
all  of  $3.00  and  more  in  these  times  of 
changing  markets,"  writes  J.  A.  Quenne- 
ville,  Desaulniers,  Ont. 


CANADIAN   GROCER   will   com.'   to 

you  every  week  with  the  latest  market 
information,  and  much  more  that  you 
can  turn  into  money,  if  you  decide  to 
follow  the  "lines  of  action"  you  see 
here   ready   for   your   signature   right 


The  MacLean  Publishing  Co., 

153  University  Ave.,  Toronto. 

Send  me  CANADIAN  GROCER,  beginning  with  cur- 
rent issue.  I  will  pay  you  subscription  price,  $3.00 
per  year,  on  receipt  of  bill. 


Name. 


Address. 
D.G.R.  Juh 


The 
Oriental  Textiles  Co.,  Ltd. 

Oshawa,  Ont. 
Manufacturers  of 

Drapery 
Upholstery  and 
Cloak  Velours 


WRITE  FOR   SAMPLES 

Salesrooms  : 

19  Manchester  Building 

33  Melinda  Street,  Toronto 
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We  announce  the  range 
for  Spring,  19 19 


Monarch-Knit  Hosiery 

for  men,  women  and  children  in  Silk.   I. isle.  Mercerized, 
•  Cotton    and   Cashmere. 

Silk  Sweater  Coats 

A    beautiful   array   of  striking  new   styles   for  women. 

Woollen  Sweater  Coats 

Popular  and   exclusive   styles   for   women   and   children. 

Bathing  Suits  and  Jerseys 

The  very  newest  modes  in  bathing  attire  for  men.  women 
and  children.     Also  jerseys  for  men  and  hoy-. 

Monarch  Floss  and 
Monarch  Down 

These  highly  popular  yarns  for  patriotic  and  economical 
hand-knitting  in  30  colors. 

Our  tr'avellers  will  start  ant  early  in  August  with  a  complete 

range  of  samples.  ~  v 

The  Monarch  Knitting  Co. 

Limited 

DUNVILLE,  ONTARIO 

Factories  at  Dunville,  St.  Thomas  and  St.  Catharines,  Ont., 
and  Buffalo,  N.Y. 


THIS    IS   THE    ANNUAL   FALL   NUMBER;    LET   ALL   YOUR    CLERKS    READ    IT. 
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Monarch  Floss 


The  women  of  Canada  are  knitting  from  motives 
of  patriotism,  economy  and  pleasure.  Are  you 
taking  full  advantage  of  the  selling  opportunity 
this  creates?  Carry  the  right  line  of  yarns  and 
you'll  get  plenty  of  business. 

Monarch  Floss  is  the  ideal  yarn  for  knitting 
ladies'  pullovers,  scarves,  children's  garments, 
etc. 

It  is  a  2-ply  yarn  made  in  our  own  plant  from 
a  very  fine  grade  of  Australian  wool  by  expert 
spinners.  It  is  uniform  in  size  and  of  a  beautiful 
soft  texture. 

Made  in  30  shades,  put  up  in  one-ounce  balls, 
16  balls  to  the  box.      Price,  $4.32  per  box. 
See  the  other  side  of 
this  sheet 

The  Monarch  Knitting  Co. 

Limited 
Dunnville,  Ontario 
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MONARCH  FLOSS 

HIGH-GRADE  HAND  KNITTING  YARNS 

30  SHADES 

Always  in  Stock — Immediate  Delivery 


<& 

Look  over  this  range  of  30  popular  shades — 
place  your  order  now — White,  Blact\,  Sand, 
Buff,  Tobacco  Brown,  Lemon,  Gold,  Or- 
ange, Apricot,  Pink,  Pose,  Old  Rose,  Straw- 
berry, Scarlet,  Cardinal,  Maroon,  Si\y,  Tur- 
quoise, Copenhagen,  Cadet  Blue,  Nile 
Green,  Reseda,  Emerald,  Moss,  Royal  Blue, 
Mignonette,  Lavender,  Purple,  Mist  Grey, 
Gun  Metal 


WE  ALSO  MANUFACTURE 


MONARCH  DOWN 

This  is  a  4-ply  high-grade  yarn  that  is  particularly  suitable  for  knitting  sweater 
coats,  sox,  mitts,  scarves  and  other  articles  for  which  a  heavier  yarn  than 
Monarch  Floss  may  be  desirable. 

In  30  Shades  (as  above) 

Put  up  in  1   oz.  balls,   1  6  balls  to  the  box,  $4.00  per  box. 
We  will  have  a  full  range  of  the  30  colors  in  Monarch  Down. 

Place  Your  Order  Now  ! 

The   Monarch  Knitting  Co.,  Limited 

HEAD  OFFICE:  DUNNVILLE,  ONT. 

Factories:    at   Dunnville,   St.    Catharines,   and   St.    Thomas,   Ont.,    and 
Buffalo,  N.Y. 

Manufacturers  of  Ladies'  Silk  Knitted  Coats,  Men's,  Women's  and  Children's  Worsted 

Sweater  Coats,    Fancy   Knit  Goods,    Hosiery,   etc.      Also   "Monarch    Moss"    and   other 

Hand  Knitting  Yarns  suitable  for  Soldiers'  Sox,  etc. 
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ENCOURAGE     YOUR     EMPLOYEES     TO     READ     DRY     GOODS     REVIEW     EVERY     MONTH. 


MORE  FINE  YARNS  FOR  CANADA 

Advice  From  Canadian  Wool  Commission  Makes  it  Seem  Certain  Supply  Will  be 
Improved— This  Should  Make  Goods  More  Plentiful  in  1919 


LATEST  information  seems  to  indi- 
cate that  Canadian  manufacturers 
of  knit  goods  are  to  receive  wool, 
tops,  and  yarns,  somewhat  more  freely 
during  the  next  six  months.  Unfortun- 
ately even  if  this  proves  the  case,  it  can 
hardly  mean  an  improvement  in  deliv- 
eries from  the  manufacturer  before  1919. 
Still,  the  trade  will  get  supplies  fairly 
satisfactorily  up  to  that  time,  and  a 
larger  amount  of  wool  to  be  made  into 
goods  for  1919  delivery  will  not  only 
mean  much  to  the  retail  trade,  but  much 
to  the  country  as  a  whole — which  of 
course  means  indirectly  to  the  retail 
trae  d  again  —  by  reason  of  enabling 
manfacturers  to  do  some  exporting 
which  will  increase  the  good  standing 
which  Canada  has  at  the  present  time, 
and  slightly  offset  the  unfavorable  bal- 
ance of  trade,  which,  by  reason  of  the 
old  method  of  settlement  being  interfered 
with  on  account  of  the  war,  exists 
against  Canada .  in  spite  of  the  Domin- 
ion's very  strong  financial  position. 

What  makes  it  seem  very  probable 
that  the  Canadian  manufacturers  are  to 
receive  more  wool  is  a  communication 
which  has  just  been  sent  the  various 
knit-goods  manufacturers  from  the  Cana- 
dian Wool  Commission.  One  of  the 
opening  sentences  of  this  communica- 
tion will  give  the  thought:  "The  wool- 
len and  worsted  industries  in  the  United 
Kingdom  are  rationed  for  wool  tops  and 
yarn,  in  periods  of-  four  months.  In  each 
period  a  certain  quantity  of  yarn  will  be 
reserved  for  Canada.  Applicants  made 
on  accompanying  form,  and  approved  by 
the  Canada  Wool  Commission,  will,  un- 
less in  very  exceptional  circumstances 
form  part  of  the  quantity  reserved  for 
Canada." 

That  phrase — "Unless  in  very  excep- 
tional circumstances,"  is  the  peculiarly 
hopeful  note  in  this  terse  business  mes- 
It  seems  to  indicate  that  the 
Canadian  Wool  Commission  knows  where 
it  will  be  able  to  get  the  supply  which 
it  can  foresee  will  b"  requisitioned  bv 
the  Canadian  knit-goods  houses 

It  seems  to  indicate  that  the  Woo1 
Commision  feels  that,  if  it  can  prevent 
anv  speculation  in  wool,  and  restrict 
orders  to  the  quantities  actually  needed 

AFTER    READING   TH 


A  Modish  Model 

A  smart,  hand-crocheted  imitation  knit 
pull-o\«>r  in  olive  green  and  seal  brown, 
with  deep  sailor  collar,  turned  up  cuffs,  chic 
waist.  Shown  by  the  Acme  Glove  Works, 
Limited,   Montreal. 


to  fill   demand  for  goods,  it  will  be  able 
to  supply  everything. 

The  "accompanying  form,"  to  which 
the  commission  refers  in  its  communica- 
tion to  knit-goods  manufacturers,  pro- 
vides for  requisitioning:  in  a  very  defi- 
nite way.  It  seems  an  exceedingly  com- 
plicated method  of  asking  for  goods,  hut 
this  is  undoubtedly  a  case  where  "the 
longest  way  around   is  the  shortest   why 

IS  NUMBER  PASS  YOUR  COPY  ALONG  TO  YOUR  CLERKS  TO  READ 


home."  Certainly  this  notification  from 
the  Canadian  Wool  Commission  offers  no 
hope  of  the  knit-goods  houses  getting 
more  adequate  supplies  of  wool  than  for 
a  long  time. 

The  procedure  which  will  have  to  be 
followed,  according  to  instructions  of  the 
Canadian  Wool  Commission,  is  something 
as   follows: 

The  knit-goods  manufacturer  sends 
orders  for  yarn  which  he  needs  to  the 
Canadian  agent  of  some  English  mill. 
The  agent  takes  the  order  to  the  Cana- 
dian Wool  Commission.  The  commission 
sends  the  order  to  the  British  Wool 
Commision.  The  British  Wool  Com- 
mission gives  it  to  the  spinner,  whose 
agent  originally  received  the  order  in 
Toronto,  and  the  spinner  advises  the 
Canadian  manufacturer,  or  its  own  agent 
in  Canada,  if  he.  will  be  able  to  accept 
the  order.  If  the  order  is  accepted,  the 
Canadian  manufacturer  makes  out  one 
of  the  application  forms  supplied  by  the 
wool  commission  and  sends  this  form  to 
the  wool  commision  in  Toronto,  along 
with  three  copies.  The  Canadian  Wool 
Commission  then  send  the  order  back  to 
the  British  Wool  Commission,  when  the 
British  Wool  Commision  will  ration  the 
amount  of  wool  to  be  used  in  making 
the  yarns  which  are  required,  and  will 
send  these  to  the  spinner. 

This  all  applies  for  the  period  of  four- 
months,  commencing  August  1,  and  end- 
ing Nov.  30.  There  seems  reason  to  be- 
lieve, however,  that  the  proceeding  will 
be  extended  after  Nov.  30th. 

Of  course,  if  the  spinner  has  accepted 
the  order  and  has  received  the  wool  ne- 
cessary to  make  up  the  yarn,  he  may  de- 
liver these  yarns  to  Canada  even  at  a 
later  date  than  Nov.  30th,  should  the 
period  of  issuing  wool  not  be  extended 
after  that  date. 

As  has  been  said  this  evidence  that 
the  British  Wool  Commission  will  ration 
wool  to  spinners  who  have  accepted  or- 
ders for  delivering  yarn  to  Canadian 
manufacturers  makes  it  seem  probable 
that  the  Canadian  manufacturer  will  be 
able  to  supply  more  underwear  during 
1919.  There  are  some  classes  of  yarn 
which  are  beinir  made  in  Canada.  These 
will  be,  still    made  here,  but  the  new  regu- 
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lation  will  render  it  impossible  for  manu- 
facturers to  gel  some  of  the  finer  yarns 
which  have  not  boon  made  in  Canada. 
It  will  therefore  make  it  possible  for  the 
makers  to  turn  out  their  very  highest 
doss  of  goods,  although,  as  has  been 
said,  the  improvement  will  not  bo  notice! 
during  the  present   calendar  year. 


PLAIN  KMT  SWEATERS  BEST 

THE  turn  of  the  public  to  the  plain  knit 
in  sweater  coats  in  place  of  the  brushed 
wool  effects,  that  wore  so  strong  a  couple 
of  years  ago  and  oven  last  season  will 
be  very  marked  for  Fall.  A  buyer  who 
has  had  a  large  and  valuable  experience 
told  DRY  GOODS  REVIEW  that  by  far 
itest  part  of  what  he  had  bought 
for  Fall  would  be  the  plain  knit.  The 
change  to  this  he  explained  as  duo  in 
large  measure  to  the  failure  of  the  brush- 
ed wool  coats  to  give  satisfaction,  either 
in  wear  or  in  looks.  The  more  the  coat 
is  "brushed."  in  reality  the  weaker  it  is 
for  as  scon  as  the  nap  begins  to  wear  off 
the  under  part  is  thinner  by  thi 
that  has  been  drawn  up  to  give  thi 
effect.  Then  a  rainstorm  gives  the  brush- 
ed coat  a  draggly  effect  which  this  buyer 
described  as  looking  very  much  like  a 
drowned — well,  a  certain  little  animal 
that  is  fond  of  cheese. 

Thi>  experience  is  not  the  in 
one,  but  the  fact  remains  that  the  brush- 
ed garments  are  being  almost  <ii- 
by  a  number  of  mills.  Where  the  brush- 
ed effect  is  still  strong  is  in  the  collars 
where  it  has  become  very  popular  as  a 
contrast  to  the  plain  knit  effects.  Then, 
too,  the  brushed  wool  on  the  cuffs  will  b^ 
as  good  as  ever. 

The  buying  for  Fall  in  sets  has  been 
as  lively  as  ever,  and  in  fact  even  better 
than  one  year  ago.  It  was  found  then 
that  the  demand  was  so  great  that  the 
mills  could  not  supply  it,  and  some  of  the 
buvers  are  determined  not  to  be  caught 
again.  From  all  accounts  the  tarn  will 
far  outrun  the  can  in  favor.  This  change 
began  last  season,  but  it  is  far  more 
pronounced  in  the  buying  for  Fall.  The 
eld  tarn,  same  as  two  years  ago,  was  big 
and  as  floppy  as  ever.  The  brushed  wool 
reigns  in  the  sets;  there  is  no  sign  of  a 
weakening  here. 

DEATH        CLAIMS        WELL-KNOWN 
M INUFACTUREB 

Mr.  Jonathan  Schofield.  of  Oshawa 
MR.  JONATHAN  SCHOFIELD  passed 
away  at  his  home  at  Oshawa,  on  April 
29,  after  onlv  a  couple  of  weeks'  illness. 
Mr.  Schofield  was  89  years  of  acre,  an 
Fn-.'lishman  hv  binh,  having  sailed  to 
Canada  in  1856.  He  went  first  to  Phila- 
delphia and  learned  his  trade  in  the  cot- 
ton mills  there.  In  1860  he  came  to 
Canada  and  located  in  Hespeler,  Ont., 
starting  in  business  for  himself  a  few- 
years  afterwards.  He  became  connected 
with  Mr.  Forbes  in  a  large  way,  manu- 
facturing woolens.  He  sold  out  to  Mr. 
Forbes  in  1887,  when  he  went  to  Paris, 
Ont.,  and  aga;n  engaged  in  business  for 


The  new  misses'  size  tarn  with  soft,  fancy 
crocheted  hand,  run  with  ribhon,  is  in  grey 
and  sky  blue.  The  large  sheaf  tassel  is 
popular. 

The  infant's  set  leaves  nothing  lacking. 
The  comfy  cap,  novel  pull-over  sweater, 
mitts  and  leggings,  make  a  set  which  surely 
must  be  frost-proof  and,  morever,  it  is  very 
soft,  being  of  brushed  wool.  From  Henry 
Davis   &    Co.,   Toronto. 


himself,  but  was  burned  out  a  few  years 
afterwards,  and  in  1892  went  to  Oshawa 
and  located  in  the  Mason  Works,  where, 
from  a  very  small  concern,  the  business 
nrrew  to  be  one  of  the  largest  woolen  mills 
in  Canada. 

He  was  married  three  times  and  had 
nine  children,  of  whom  Charles,  the 
manager  of  the  Schofield  Woolen  Mills, 
is  the  only  one  surviving,  besides  whom 
he  leaves  his  widow  and  a  very  large 
circle  of  friends  both  personal  and  in  the 
trade  to  mourn  his  loss. 


\)\  E  MANUFACTURERS  TO  EXHIBIT 

More  than  sixty  dyo  manufacturers  will 
exhibit  their  products  at  the  fourth 
National  Exposition  of  Chemical  [ndus- 
tl  ies  to  bo  held  in  the  Grand  Central  Pal- 
ace,  New   York,   the   week   of   September 

Marked  interest  attaches  to  the  pro- 
posed  exhibits,  which  will  show  the  re- 
markable advances  made  in  the  manu- 
facture of  American  dyes  and  chemicals 
and   of  the   machinery  for  their   making. 


FRENCH  COLOR  CARD  ARRIVES 

The  fall,  1918,  color  card  of  the  diam- 
ine Syndicale  des  Fleurs  et  Plumes  de 
Paris  (flower  and  feather  card)  has  ar- 
rived and  shows  sixty-six  different  shades 
of  sixteen  colors.  The  ranges  of  reds  and 
such  shades  into  which  red  enters  are  de- 
cided features,  and  the  "cheerful"  note  of 
a  large  proportion,  it  is  said,  will  be  of 
much  interest  to  the  trade. 

Among  the  colors  are  six  shades  of 
apricot  and  burnt  orange,  with  a  reddish 
cast;  six  shades  of  blue  extending  from 
pale  to  dark  navy;  six  shades  of  brown 
ranging  from  topaz  to  chestnut,  three 
shades  of  green,  three  shades  ranging 
from  champagne  to  pale  nut  brown,  six 
shades  of  grey,  three  of  violet  and  three 
of  purple. 

NEW  FLAX  MILL 
WORK  has  commenced  on  the  erection 
of  the  new  flax  mill  to  replace  the  one 
recently  destroyed  by  fire  at  Sarnia, 
Ont.  The  footing  for  the  new  structure 
has  already  been  completed  and  the  mill 
will  be  rushed  to  completion  with  all 
possible  speed.  The  new  building  will 
he  built  of  cement  blocks  and  will  be 
fireproof.  The  flax  company  has  a  large 
acreage  in  the  county  and  expect  to 
handle  a  large  quantity  of  flax  this  fall. 
The  flax  grown  in  Lambton  County  is 
said  to  be  superior  to  the  famous  Irish 
flax. 

KNITTED  GOODSJ 

For   the  Health  and  Comfort  of  the  Kiddies 

Regardless  ol  the  scarcity  ol  knitted  goods-and  the  high 
aBtna,  we  are  showing  a  larger  and  heller 
assorted  slock  than  ever  of  children's  snug  and  warm 
little  garments  at  reasonable  prices. 

"Little  Knitted  jackets   Wool  Bonqets 

And  Sweaters  Bootees  and  Gaiters 


A    splendid    knit    goods    announcement    that 
will    give   some    good    pointers. 


SEE    THAT    THE    HEADS    OF    DEPARTMENTS    IN    YOUR    STORE    READ    DRY    GOODS    REVIEW. 
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Hosiery 

THE  STANDARD   OF  EXCELLENCE 


We  have  established  a  reputation  for  mak- 
ing stylish  hosiery  that  will  satisfy  and 
wear.  The  greater  part  of  the  Canadian 
public  know  that  no  better  hosier)  exists. 
You   should  stock   Penmans 


Penmans,  Limited 
Paris 


Also  makers 
of  Sweater  Coats 
and  Underwear 


THE  BETTER  POSTED  YOUR  STAFF  BECOMES  THE  MORE  SALES  THEY  WILL  MAKE. 
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Pull  Overs  Are  Taking  The  Country 

By  Storm 


This  Fall  Pull-overs  will  be  the  leading  line  in  knit  goods. 

We  arc  ready   to  supply  your  order  promptly  with  all  popular  shades: 

Paddy,  Helio,  Straw,  Orange,  Copenhagen,  Pink  and  Hose.  . 

Your  order  for  September  delivery  should  be  mailed  now. 

WILLIAMS-TROW  KNITTING  CO.,  LIMITED 

STRATFORD,  ONTARIO 


THE    INFORMATION    ABOl'T    CHANGING    STYLES    AND    FASHIONS    WILL    INTEREST    CLERKS. 
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Profit,  good-will,  turnover — in  one  line  of  hose 


See  every  line  of  hose.  Study  the 
qualities,  the  value,  the  selling  possibili- 
ties of  each.  Then — stick  to  one.  If  you 
chose  right — you've  hit  a  sure  trail  to 
steady    profit. 

That's  the  experience  of  "Sunshine" 
dealers.  Hosiery  is  not  the  big  line  in 
their  store.  But  they  make  it  pay  and 
pay  well.  Not  merely  in  quicker  turn- 
over. But  also  establishing  confidence, 
reputation,    good-will. 

They  capture  the  bulk  of  their  cus- 
tomers' hosiery  purchases.  A  "Sunshine" 
sale  is  easy.  And  the  satisfaction  it 
creates  inspires  other  purchases — extra 
profit. 


Both  the  name 
and  the 


There'6  the  secret  of  quick,  easy  sales 
in  children's  hose.  Of  course,  you  need 
quality — hose  that  looks  well  and  wears 
well.  But  don't  overlook  the  selling 
power  of  a  name. 

What  better  selling  name  could  you 
devise  for  children's  hose  than  "Buster 
Brown?"  And  our  "Buster  Brown"  stock- 
ing has  real  wearing  qualities.  Double 
elastic  leg,  narrowed  foot  and  angle, 
three-ply  heel  and  toe.  Means  less  darn- 
ing for  mother.  11  rib;  sizes  5  to  10^; 
black   and   tan.     I   doz.  boxes. 

With  it,  you  should  certainly  carry 
Buster  Brown's  Sister's  stockings  for 
girls.  Two-ply  English  mercerized  lisle 
yarn.  Truly  a  dainty  hose — in  black, 
leather  shade  tan,  pink,  blue  and  white. 

And  in  the  "Sunshine"  line  you  can 
satisfy  special  classes  of  trade  with 
"Rock  Rib"  and  "Hercules"  (for  boys), 
"Princess,"  "Little  Darling"  and  "Little 
Daisy" — three  famous  lines  for  girls. 


Critical  women 
know  them 

of  hosiery  outrivals  in 
ly  other  line  in  Canada,  it  surely 
has  merit  that  warrants  such  confidence 
—both  from  the  trade  and  from  women 
in    all    parts    of   the    Dominion. 

Unless  you  are  carrying  the  Three 
Eighties  Brand  of  Sunshine  Hosiery  we 
believe  you  are  missing  an  advantage 
that  the  majority  of  dealers  hold. 

Three  Eighties  is  a  seamless  cotton 
hose  for  ladies  and  misses.  Misses  sizes 
are  4%  to  8%,  ladies  8%  to  10.  Three- 
ply  heels  and  toes.  In  black,  tan  and 
white.      Attractively    boxed    in    dozens. 

Sole  Selling  Agents: 
E.  H.  WALSH  &  CO.,  Ltd., Toronto 

Branch  Offices: 
MONTREAL   and    WINNIPEG 


For  men's 
trade 

The  Sunshine  line  offers  you  "Mara- 
thon" as  a  leader  among  low  priced  half- 
hose  for  men.  It  is  of  the  same  quality 
as  "Three  Eighties"- the  hose  that  has 
the  largest  sale  of  any  one  style  in  Can- 
ada. Black,  tan  and  popular  colors.  1 
doz,  to  box. 

Pedestrian  is  a  little  better  in  quality 
than  Marathon.  Made  of  two-ply  soft 
lisle  yarn.  1  doz.  boxes.  Black,  tan  and 
colors. 

Combined  these  two  brands  will  build 
up   a   profitable    trade   in    men's    hose. 


The    CHIPMAN-HOLTON    KNITTING    CO.,    Limited,  HAMILTON,   Mills    also  at  Welland 

Largest    Hosiery    Manufacturers    in    Canada. 


ARTICLES    ON    SALESMANSHIP   WILL   INTEREST    ALL    THE   MEMBERS    OF   YOl'R   STAFF. 
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The    Reinforced    Shoulders    and 

Closed  Crotch  Always  Appeal 

to  the  Customer 

Viewed  from  many  angles,  St.  George's 
unshrinkable  underwear  has  great  sales 
possibilities. 

Extra  careful  workmanship,  high-class 
yarns,  reinforced  shoulders  and  closed 
crotch  are  the  features  which  make  St. 
George  unshrinkable  underwear  very  de- 
sirable for  wear  and  comfort  from  every 
man's  point  of  view. 


St.  George  Brand  gives  a  re- 
liable line  of  so  many  dif- 
ferent weights  and  styles  to 
the  salesman  that  he  is  en- 
abled to  quickly  meet  the  re- 
quirements of  every  custo- 
mer. 

Write  us  for  particulars  of 
Scotch  Knit,  Heavy  Wool, 
Rib  and  Fine  Elastic  Com- 
binations. 


The^Schofield  Woolen  Company 

LIMITED 
Oshawa,  Ontario 


YOUR    CLERKS    WILL    BE    INTERESTED    IN    THE    SECTION    ON    EQUIPMENT    AND    DISPLAY. 
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The  Value 
of  Maintaining 
Public 
Confidence 


Circle  Bar 
Hosiery 


HOSIERY 


Is  for  the 
Whole  Family 


We  have  always  known  and  appreciated  the  value  of 
Public  Confidence. 

In  making  Circle-Bar  Hosiery,  we  have  constantly 
sought  and  used  every  available  idea  for  improving 
the  quality  and  workmanship  —  disregarding  a  n  y 
sacrifice  to  keep  prices  down. 

Is  it  any  wonder  then  that  satisfaction  goes  with  every 
Circle-Bar  Sale? 

Mothers  will  often  include  Circle-Bar  Hosiery  for  the 
whole  family  in  one  purchase  — -  in  a  manner  that 
spells  perfect  confidence  in  both  quality  and  fit. 

Remember,  there  are  no  unsightly  seams  in  Circle-Bar  Hosiery. 
And  they  jit  without  wrinkling. 

Our  representatives  will  soon  be  showing  Circle-Bar  Hosiery 
for  Spring,  19 19.  We  believe  you  owe  it  to  yourself  and 
customers  to  see  what  they  are  showing,  and,  owing  to  con- 
ditions, to  order  early. 

CIRCLE-BAR   KNITTING   COMPANY,   LIMITED 

KINCARDINE,  ONTARIO 


SOME    OF   YOUR    STAFF   WILL   WANT   TO    STUDY    THE    COURSE    ON    SHOW    CARD    WRITING. 
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Model  No.  6371 


PICKING    WINNERS 


is  picking  sellers.  Acme  Knit  is  the  kind  of  a  line  you  can  sell — and  sell 
readily— in  your  town.  There's  that  good  old  comfortable  feeling  of  warmth 
and  quality  about  the  models  for  men  and  women  that  strikes  a  responsive  chord 
all  along  the  line. 

The  Acme  range  is  a  winner.  Big  variety  of  smartly  designed  models,  and  the 
prices  are  right. 

Be  convinced — 


Let  us  shou 


■  you. 


ACME  GLOVE  WORKS,  LIMITED 


MONTREAL 


CLERKS    POSTED    ON    MARKET   CONDITIONS    CAN    EXPLAIN    WHY    PRICES    ARE    SO    HIGH. 
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Hill 


£$ 


A  Full,  Satisfying  Value 

That  Can  Always  Be  Relied  Upon 

The  soft,  downy  "feel"  of  Maritime 
Wool  is  always  appreciated  by  wearers 
of  Atlantic  Underwear. 

It  provides  the  necessary  warmth 
without  irritation  and  imparts  that 
feeling  of  well-being  which  always  in- 
cludes friendly  thoughts  for  the  store 
that  sells  it, 

The  wide  range  of  Atlantic  affords  you 
every  opportunity  of  filling  every  re- 
quirement. 

E.   H.  WALSH  &   CO.,  Limited,  Toronto 

Selling  Agents  for  Ontario,  Quebec  and 
Western  Canada. 

JONES  &  CAIRNS,  St.  John,  N.B. 

Selling  Agents  for  the  Maritime  Provinces. 


ATLANTIC  UNDERWEAR,  Ltd. 


MONCTON,  N.B. 
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YOUR  EMPLOYEES  WILL  BE  GLAD  TO  READ  YOUR  COPY  OF  DRY  GOODS  REVIEW. 
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Comfortable 
Underwear 
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— with  Economical  Advantages 

Nothing  is  lacking  in  the  manufacture  of 
Peerless  Underwear  that  could  be  added 
to  improve  their  perfect  wear,  comfort, 
style  and  economical  advantages. 

The  Peerless  Underwear  Co. 

Limited 
Hamilton  Ontario 
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FOR  SPRING,  1919 


Wise  buyers  will  consider  Spring,  1919,  requirements  now.  The  new  LENNARD  lines 
to  be  shown  in  a  few  weeks  excel  those  delivered  for  Spring,  1918,  in  cloth,  finish  and  trim. 
It  will  be  to  your  advantage,  as  well  as  to  ours,    if  vow  take  the  first  opportunity  to  see  this 

rail, uo.  •  ri  J 

S.  LENNARD  &  SONS  .  .  .  DUNDAS,  Ont. 

RICHARD  L.  BAKER&CO.,  Sole  Selling  Agent,,  100  Wellington  St.W.,  Toronto 
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Wear  is  the  Outstanding 
Feature  of  A.B.C.  Hosiery 


^X>IIII^MIIIII^II||||||'_ 


Qualil! 


ftnMititiTnMgE 


There  is  no  better  sales-argu- 
ment for  hosiery  than  that  they 
have  superior  wearing  quali- 
ties. 

You  can  truthfully  say  this  of 
A.B.C.  Hosiery,  and  in  addition 
you  can  guarantee  that  they 
will  always  fit. 

Selling  Agenli : 
R.    L.  Baker    &    Company,  Toronto,  Ontario 
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fl     ALLEN  BROS.  COMPANY,  LIMITED     | 

-  —       817  Gercard  Street  East                            Toronto,  Ontario        ~ 
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A  Large  and 
Well- Assorted  Stock 
for  Immediate  Delivery 

Pull-overs 

Sweaters 

Hoods 

Toques 

Mittens 

Infants'  Boots 

Socks  and  Mittens 

Canadian  merchants  visiting 
New  York  will  not  be  dis- 
appointed in  the  sales-pulling 
oualities  or  delivery  of  this 
stock. 

Louis   Schlesinqer  &   Co. 

1  I  7  East  24th.  St.,        -        New  Ycrk  City 

Canadian  Rcprescnialive  •' 

J.  M.  ROBINSON 

66  Wellington  Street  -  Torrnto 
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UNDERWEAR 


PERFECT  FITTING 


(UnMnkablT) 
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PEOPLE 
LIKE 
IT 


YOUMl/LD 

MMLE 

IT 


.ManuFachured  only  by 

TheC.TURNBULL  COMPANYoFGALT Limited 


M.L.WILLINSKY&CO. 

Jobbers  and  Importers 
20-22  WELLINGTON  ST.  W .,  TORONTO 

Buyers  of  Silks,  all  kinds  of  Cotton  and 
Woollen  Goods,  Mill  Ends,  Clothing,  Boots, 
Men's  and  Ladies'  Underwear. 

Any  of  your  slow  sellers  we  can  use.  Let  us 
hear  from  you.     Keep  us  on  your  list. 

Bankrupt  Stocks  Bought. 


Registered  No.  202,00 


THE    HALL-MARK    OF 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

First  in  the  Field  and  StlU  Leading. 

Made  on  the  GRADUATED  PRINCIPLE, 

and  starting  with  TWO  THREADS  in  the 
TOP.  it  increases  in  WEAR-RESISTING 
PROPERTIES  as  it  descends.  Thus  THE 
LEG  HAS  THREE  THREADS.  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A   HALF  HOSE 
FOR  HARD   WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

TMK     AOME     OF    PERFECTION    IN    FOOTWEAR. 

To  bo  had  from  any  of  the  Leading  Wholesale 
Dry  Qoods  Houses.  -' 


VOIR   CLERKS   WILL   GAIN    IN    EFFICIENCY   BY    READING   DRY    GOODS    REVIEW. 
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A  sample  selection  cf  Infants'  Novel- 
ties m  $5.00,  $10.00,  or  $25.00 
assortments  for  the  holiday  seascn; 
be  gladly  sent  to  you. 

Only  a  few  of  more  than  one  hundred 
styles  carried  in  our  stock  are  featured 


Despite  increasng  difficulties  our  stock  of  PRISCILLA  hand-made  Infants'  and  Ladies'  Wear  is  very 
large  and  well  assorted.  Owing  to  this  we  have  been  compelled  to  take  much  larger  premises  at  253-259 
Spadina  Ave.  (cor  Grange  Ave.),  Toronto. 

PRISCILLA   hand-made    Infants'    and    Ladies'   Wear    can    be  purchased  only  frcm  the  manufacturers, 

H.ENRY  DAVIS  &  COMPANY,  LIMITED. 

253-259     SPADINA    AVENUE 
TORONTO      -      CANADA 


HENRY   DAVIS    &   CO.  Limited 


WINNING  THE  BUYER'S  FAVOR 

^T^HE  best  possible  buyer  is  not  made  an  actual  buyer  at  a  single  step  It  is 
-*■  one  thing  to  win  the  buyer's  favor  for  an  article  and  another  to  make 
adjustments  incident  to  closing  the  sale.  Winning  the  buyer's  favor  is  the 
work  of  trade  paper  advertising.  Under  ordinary  conditions  it  should  not  be 
expected  to  do  more. 


Kindly  mention  this  paper  when  writing  to  the  advertisers, 


TO    INCREASE    THE    EFFICIENCY    OF    VOIR    STAFF    IS    AN    IMPORTANT    WAR    Dl'TY 
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NECKWEAR 


Vests,    Fichus    and 

Continue  for 


Tuxedos    the   Outstanding   Notes  —  All 
Early  Fall — Some  New  York  Novelties. 


Will 


NECKWEAR  has  not  made  the 
same  advances  towards  Fall  mer- 
chandise that  some  of  the  lines  of 
larger  apparel  have.  This  is  usual  of 
course.  Nevertheless  there  are  some  i  - 
teresting  developments  for  the  late  sum- 
mer and  possibilities  for  early  Fall.  It 
seems  as  if  the  Summer  of  1918  has  seen 
a  better  sale  of  organdie  neckwear  than 
ever  before.  This  notwithstanding  the 
considerable  yardage  which  is  required 
for  the  making  of  vests  and  the  other 
fashionable  lines.  The  newest  note  in 
organdie  vests  and  vestees  as  depicted  by 
Paris  is  the  pleated  frill  or  ruffle  which 
is  used  down  the  centre  opening  of  the 
vest,  sitting  out  on  one  side.  This  ruffle 
is  from  two  to  four  inches  in  width,  the 
wider  being  preferred.  Paris  vests  are 
quite  long  too.  They  reach  from  the 
nape  of  the  neck  to  the  bottom  of  the  suit 
coat  and  the  ruffle  extends  the  full  length. 
A  smart  adaptation  of  this  style  is  shown 
in  one  of  the  accompanying   illustrations; 


while  not  the  full  length  of  the  suit  coat 
it  is  long  enough  to  satisfy  the  Canadian 
demand  better  perhaps  than  the  full 
length  style  would.  The  low  roll  collar 
meeting  at  the  nape  of  the  neck  is  also  a 
novel  note  after  the  low  V  and  shape 
neck  finishes. 

Round  yoked  vests  are  also  one  of  the 
new  notes  in  popular  favor.  Some  of 
these  are  collarless  and  some  have  a 
round  collar  after  the  monk  style.  These 
vests  are  made  in  both  organdie  anl 
Georgette  and  even  some  in  satin.  The 
frill  of  finely  embroidered  organdie  is 
also  a  new  note  on  vests.  Tucking  is 
shown  a  great  deal  on  the  latest  models. 
Some  vests  are  tucked  entirely  with  the 
small  tuck  running  up  and  down,  others 
show  tucks  in  cross  bar  effects.  These 
two  are  favored  rather  than  tucks  in 
groups  and  then  there  are  also  the  un- 
stitched tucks  or  small  pleats  which  are 
secured  in  place  by  the  hem  of  the  gar- 
ment.     Several    authorities   in   the   trade 


^m      ^— —  ^^  w 

The  net  fichu  with  its  vest  effect   front,  softly  draped  collar  and  daintily  eml  I 

edge   is  one  of  the   bis;   sellers  ;it    present.      It   is   from    R.   D.  Fairbairn   &   Co.,  Toronto. 

Organdies  are  the  1918  note.  This  vest,  tucked  and  pleated,  is  a  reproduction  by 
T.  11.  Birmingham  &  Co.,  Toronto,  from  one  of  the  latest  arrivals  from  Paris.  Note  the 
semi-high  collar. 

MANY   SALES   ARE    MISSED   BY   CLERKS   NOT    KNOWING   THE   SELLING   POINTS   OF   GOODS 


believe  that  vests  will  be  a  feature  for 
early  Fall  wear  though  perhaps  of  less 
importance  than  they  were  this  Spring. 

Fichus 

Of  equal  interest  with  vests  are  fichus. 
The  majority  of  these  which  are  selling 
are  of  net;  some  are  plain  net,  some 
tucked  and  some  embroidered.  Naturally 
with  these  a  soft,  drapy,  shawl  effect  is 
preferred.  The  Puritan  style  of  fichu 
which  drapes  around  the  shoulders  and 
meets  in  a  horizontal  line  in  front,  the 
shawl  fichu  which  is  draped  at  the  back 
and  comes  deep  in  front  and  those  with 
a  sort  of  sailor  back  and  short  front  are 
among  the  latest  shown.  Some  neat  little 
dressy  effects  for  suits  are  liked  with 
cuffs  to  match.  These  are  usually  of  plain 
white  net  with  little  plain  picot  ruffles. 
The  style  of  collar  in  Georgette,  organdie 
or  net  which  is  deep  in  the  back  in  sailor 
style  and  short  in  front  or  without  any 
front  at  all,  suitable  for  the  round-neck- 
ed dress  and  blouses  are  a  novel  note  and 
will  depend  for  the  extent  of  their  sale  on 
the  popularity  of  the  round  necked  collar- 
less  frocks  and  blouses.  These  are  anti- 
cipated to  be  at  least  fair  for  Fall.  A 
number  of  firms  are  banking  on  the  short 
front  sailor  collar  being  of  supreme  im- 
portance for  Fall  since  it  may  be  worn 
with  practically  any  style  of  neck  finish 
shown  on  suits  as  well  as  dresses  and 
blouses. 

Tuxedos 

Tuxedos  make  up  the  third  of  the  popu- 
lar trio  in  neckwear.  These  are  usually 
accompanied  by  cuffs.  The  plain  little 
tailored  style  in  the  popular  materials 
are  still  selling  but  there  are  some  new 
notes  in  very  sheer  organdie  embroidered 
and  with  net  ruffles.  Some  have  two  or 
three  tiny  rows  of  ruffles  of  lace  instead. 
Then  there  are  the  tuxedos  made  of  St. 
Gall  and  very  handsome  Chinese  torchon 
laces.  This  latter  lace  is  new  on  the  mar- 
ket within  the  last  few  months  and  is 
finding  sale  for  a  great  many  purposes. 
Sometimes  these  laces  are  combined  with 
1 1  e  or  organdie  but  almost  as  often 
they  are  made  up  by  themselves.  Tuxedos 
it  is  thought  will  be  one  of  the  leading 
styles  again  for  Fall,  especially  the  early 
season  when  suits  are  worn.  Manufac- 
that  they  think  a  fair  amount 
of  satin  will  be  used  again  and  some  fine 
•  andies  but  that  Georgette 
ibablv  be  the  leader  again,  taking 
the  season  through. 

nated  in  earlier  issues  of  DRY 

'  EW  the  color  note  has  been 

strongly     by     a     number  of  the 
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larger  stores  this  Summer  but  the  sale 
has  amounted  to  comparatively  little. 
White  is  the  leading  note  at  present  and 
will  possibly  continue   so  for  Fall.     Of 


The  fichu  which  makes  the  simplest  frock 
itrmij    this    Sumirer. 

course  ivory  may  be  considered  as  part 
of  the  realm  of  white.  Among  the  colors 
which  have  been  selling  the  foulard  silks 
and  some  organdie  novelties  are  the  lead- 
ers. 

Novelties 
Blue  Devil  Blue  is  a  new  shade  in  New- 
York  which  has  started  already  on  a 
career  of  popularity.  It  is  shown  chieflv 
in  or»andie  and  is  made  into  vestees, 
vests  and  ordinary  neckwear.  The  monk 
collar  on  vestees  there  is  quite  popular 
also.  Polka-dotted  foulard  on  white 
pique  frocks  is  a  nobby  note  in  New  York 
styles  of  neckwear  for  simple  frocks.  Low 
collars  must  a1'  roll  rat'-er  than  lie  fiat 
this  season.  The  cuffs  should  be  curved 
so  as  to  fit  neatly  over  the  small  sleeves 
which  are  in  vogrue  at  present  and  care 
should  be  taken  to  purchase  them  in  de- 
signs not  too  bulky.  Cuffs  too  are  slight- 
ly longer  than  they  were  a  short  time 
ago.  A  surplice  vest  in  New  York  is  a 
novo'  note,  so  too  is  Indian  red  as  a  color 
in  organdie  numbers.  Some  New  York 
manufacturers  state  that  tailored  styles 
will  be  the  best  for  Fall  and  that  satin 
and  Georgette  will  be  prominent,  with 
oreandie  used  for  the   first  part  of  the 


season  at  least.  "Aurora"  is  a  new  ma- 
terial which  one  manufacturer  there  men- 
tions foi  Fall.  It  is  a  sort  of  metallized 
fabric  that  is  rather  good  looking  for 
smart  tailored  styles.  Som  Val.  and  filet 
laces  will  be  used  on  the  dainty  sheer 
fabrics  but  lace  is  not  considered  a  lead- 
ing note  for  Fall  unless  it  be  the  heavier 
hand  made  -laces. 


LEATHER  GOODS 

Registration     Cards     Call     for    Cases  — 
Purses.  Bags  and  Belts  Active 

WITH  the  completion  of  the  registration 
season    cm   June  2nd   there   immediately 

sprang  into  prominence  a  case  in  which 
to  preserve  the  registration  cards.  Whole- 
sales were  not  slow  to  bring  these  on  the 
market  and  they  state  that  the  sale  of 
them  has  been  tremendous.  They  have 
been  produced  in  leatherette  styles  which 
may  retail  at  15c  up  to  fine  leather  cases 
which  sell  up  to  $2  and  $2.50.  All  have 
found  very  ready  sale.  Some  are  the 
tlat  cases  which  contain  nothing  but  the 
registration  card  and  have  a  celluloid 
window,  others  fold  over  in  card-case 
style  and  have  pockets  for  car  tickets; 
then  more  elaborate  ones  are  the  regular 
card  case  with  an  additional  section  for 
the  registration  card.  For  men  the  reg- 
istration card-cases  are  sometimes  com- 
bined with  bill  folds.  There  are  also 
some  small  flat  white  metal  registration 
card  cases  offered. 

The  Fall  range  of  bags  and  purses  is 
now  about  complete  and  a  number  of  in- 
teresting features  are  observed.  While 
bags  are  selling  well  the  various  sizes  in 
purses  and  flat  Avenue  bags  are  still 
much  more  in  evidence  than  soft  bags. 
One  firm  has  125  purses  in  its  Fall  range 
of  samples  to  25  of  bags.  This  gives 
some  idea  of  the  relative  proportion  of 
these  in  demand.  In  purses  there  is  a 
leather  called  beaver  calf  which  is  a  new 
finish  in  the  Fall  numbers.  It  is  very 
soft  and  velvety  in  texture  and  in  color 
of  course  resembles  beaver  and  will 
match  up  well  with  the  fashionable  fab- 
rics in  that  tone.  One  Avenue  bag  in  this 
leather  is  fitted  with  a  generous  sized 
plate  mirror  whose  pocket  has  a  square 


opening  so  that  the  mirror  need  not  be  re- 
moved from  the  purse  to  be  of  use.  This 
will  be  found  a  practical  selling  feature. 
Flat  bags  may  be  almost  any  size,  small 
or  large,  and  still  be  in  fashion.  The 
medium-sized  numbers,  however,  will 
probal  i;>    meet   with  greatest  sale. 

With  the  present  prices  of  fine  leathers 
there  will  probably  be  a  good  sale  this 
Fall  for  velvet  bags.  At  present  these 
are  a  note  of  extreme  importance  in  New 
York,  Chiffon  velvets  and  panne  velvets 
in  black  are  the  favorites.  One  line  of- 
fered on  the  Canadian  market  is  very  at- 
tractively lined  with  peach  colored  satin 
which  is  novel  after  the  dark  and  figured 
silks  and  satins  which  have  been  used 
heretofore.  This  is  shown  in  a  black 
chiffon  velvet  bag  and  is  very  attractive. 
The  inner  purse  is  lined  with  white  corded 
silk.  Most  of  the  Fall  bags  are  in  the 
soft  pouch  shape  and  finished  with  large 
deep  tassels  of  silk  or  chenille  at  the  bot- 
tom. A  more  tailored  number,  however, 
is  offered  in  a  larger  than  medium  sized 
bag  with  a  soft  gusset  bottom.  This  is  in 
gathered  pin  seal  with  a  striped  moire 
lining.  A  gun-metal  baa;  for  a  rmu  ning 
costume  is  gotten  up  in  neat  style  with 
a  grey  moire  lining.  It  has  the  soft  pin 
seal  cut  to  resemble  the  fabric  bag  of  this 
Summer  with  two  ears  at  each  side  and 
has  also  the  tassel  finish.  Novelty  clasps 
are  sometimes  shown  but  the  majority  of 
frames  are  covered  with  either  the  leath- 
er or  velvet  of  the  bag. 

Patent  leather  belts  in  both  dress  and 
coat  size-  continue-  one  of  the  important 
items  for  leather  goods  departments.  In 
real  leather  these  are  less  plentiful  than 
one  might  expect  but  in  imitation  patent 
leather  they  sell  rapidly.  White  and 
scarlet  patent  leather  belts  are  also  fairly 
active. 


LOOK    TO    US    FOP    SERVICE 

The  hlack  chiffon  velvet  bag  with  heavy  ilk  tassel  and  noveltj  clasp  is  lined  with 
bewitching  peach-colored  satin;  the  inner  compartment  is  lined  with  heai 
corded  silk.  In  the  middle  of  the  illustration  are  two  views  of  an  Avenue  bag  of  soft 
beaver  calfskin;  champagne  silk  with  stripes  is  used  for  the  lining.  At  the  right  is 
an  original  design  in  soft  pin  seal  with  chenille  tassel.  Described  more  fully  in  the 
accompanying  article.  Shown  by  courtesy  of  the  Julian  Sale  Leather  tioods  Co., 
Toronto. 


CLERKS    LEARN    THE    BELLING    POINTS    OF    GOODS    HANDLED    BY    READING    THE       ADVERTISEMENTS, 
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The  smooth, 
rounded, 
milled  edges 
which  can't 
c  u  t  threads 
and  keep  them 
firm. 

The  extra  flatness, 
combined  with  un- 
bending strength. 

The  beautiful  STAR- 
SNAP  card  of  six 
colors,  pretty  as  a  pic- 
ture. 

The  beautiful  finish,  smooth 
and  polished,  which  is  abso- 
lutely rust  and  wear-proof. 

These  features  have  impressed  every 
American  woman,  until  to-day  sales 
of  STARSNAP  fasteners  in 
America  are  greater  than  any  other 
make.    Write  to 

John  B.  Keeble  &  Company 

35  Colborne  St.,  Toronto 
(Sole  Agents  for  Canada) 

Columbia  Fastener  Company 
3229-3231  South  Ashland  Ave.,  Chicago,  U.S.A. 


— ever    increasing 
popularity 
spells 
still   greater    sales 

STARSNAPS  have  worked  their 
way  to  the  topmost  rung  of  popu- 
larity through  sheer  merit. 

Sales  are  increasing  by  leaps 
and  bounds  just  as  we  knew 
they  would  when  we  first 
introduced  them  to  Ameri- 
can women's  maga- 
zines. 

The  high  tension 
springs   which   won't 


loosen 
These 


with    wear. 

keep  STAR- 
SNAPS  from 
becoming  un- 
fastened— yet 
let  them  open 
and  close 
easilv. 


THIS    IS    THE    ANNUAL    FALL    NUMBER;    LET    ALL    YOUR    CLEKKS    READ    IT. 
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GOING  UP 


Perrin  Freres  &  Cie.,  who  have  been  located  for 
many  years  in  the  Mark  Fisher  Building,  wish 
to  announce  that  they  will  remove  on  May  1st  to 
much  larger  and  more  convenient  quarters  at  37 
Mayor  Street,  Montreal,  in  the 


90MMER 

BUILDING; 
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SITUATION  IN  THE  GLOVE  TRADE 

Supply   of    kids    Unimpaired — In    Heavier   Lines    Dependent    on 

Canadian  Manufacture — For  Silks,  Raw  Materials  Must  Come 

Direct  From  Japan  With  U.S.  Embargo  in  Force 


Japan.  Even  if  this  order  is  not  modi- 
fied the  situation  does  not  threaten  to  be 
serious. 


AS  matters  stand  at  present  there  is 
an  abundant  supply  of  kid  gloves 
to  meet  the  demand  under  high 
pi  iocs.  In  the  heavier  lines  such  as  cape, 
the  trade  is  dependent  almost  entirely  on 
the  goods  that  are  being  manufactured 
in  Canada;  in  silk  and  fabric  gloves,  this 
country  also  is  supplying  ample  quanti- 
ties, and  here,  too,  there  would  appear  to 
be  no  danger  of  this  supply  being  cut 
down.  At  the  time  of  writing  an  order 
has  been  issued  by  the  War  Board  at 
Washington  forbidding  the  export  of  raw 
silk  from  the  United  States.  This  is 
where  the  most  of  the  material  that  has 
been  made  up  into  cloth  in  Canada  and 
then  into  gloves,  has  been  coming  from; 
the  Canadian  factories  are,  therefore, 
faced  with  the  necesity  of  importing  this 
silk  direct  from  Japan.  The  only  diffi- 
culty in  this, — a  fairly  serious  one,  by  the 
way, — is  the  poor  transportation  service 
that  is  being  provided,  as  in  the  last  few 
weeks  several  boats  have  been  taken  off 
the  Pacific  trade,  as  they  were  required 
for  war  purposes.  Thus  orders  are  de- 
layed for  many  months  and  deliveries 
cannot  be  assured  in  less  than  eight  or 
nine  months.  So  far  as  can  be  learned, 
however,  the  factories  are  well  supplied 
with  the  raw  silk  in  Canada. 

Kid  Skins  From  France 
The  French  makers  of  kid  gloves  have 
been  reduced  greatly  in  numbers  since 
the  war  started,  as  have  the  speculators 
and  jobbers  in  kid  skins.  One  large  firm 
of  glove  makers  who  had  been  accustomed 
to  take  only  25  per  cent,  of  their  skins 
from  France,  and  the  rest  from  a  score 
of  other  sources,  are  now  getting  all  they 
use  from  France.  The  supply,  particu- 
larly with  the  lessening  of  the  factories, 
has  kept  up  well,  and  their  output  is  far 
in  excess  of  half  of  normal.  Deliveries 
are  reported  to  be  steady  and  come  with 
little  delay.  Prices  for  Fall  are  25  per 
cent,  ahead  of  one  year  ago,  and  on  an 
average  the  advance  since  the  beginning 
of  the  war  will  be  100  per  cent. 

For  a  considerable  time  practically 
nothing  has  been  coming  over  of  English 
leather  gloves.  This  is  due  mainly  to  the 
scarcity  and  to  the  materials  being  re- 
quired over  there  for  the  war.  The  re- 
sult has  been  that  the  manufacture  of 
leather  gloves  in  Canada,  such  as  cape, 
suede,  mocha,  etc.,  has  increased  very 
greatly.  The  skins  for  the  heavier  lines 
were  brought  to  England  before  in  large 
numbers  from  South  Africa,  Persia,  Rus- 
sia, the  Balkans,  etc.,  but  these  sources  of 
supply  have  been  cut  off,  and  of  late  it 
has  been  Spain  that  has  been  supplying 
the  bulk  of  the  skins  used  in  Canada  and 
the  United  States,  heavy  lamb  skins  for 
the  most  part.  The  export  of  capes  from 
England   has  been  prohibited. 

A  new  United  States  regulation  is  be- 
ing    watched   with   some   anxiety  by  the 


Canadian  manufacturers.  This  prohibits 
the  export  of  more  than  2V£  per  cent,  of 
the  production  of  the  American  leather 
dressers,  and  as  this  is  a  very  small 
quantity,  much  of  the  material  made  up 
in  Canada  may  be  cut  off.  So  far  as 
horse  hide  is  concerned  the  export  from 
the  United  States  to  Canada  is  prohibit- 
ed except  to  those  factories  that  are  en- 
gaged in  making  horse  hide  gloves  for 
the  United  States  Government.  Orders 
for  horse  hide  gloves  for  civilian  use  that 
have  been  received  by  the  Canadian  mills 
of  late  have  had  to  be  refused.  There  is 
a  regulation  in  force  in  the  States  that 
requires  all  leather  dressers  to  hold  their 
stocks  for  the  first  fifteen  days  of  each 
month  subject  to  the  Government's  or- 
ders; after  this  the  factories  have  a 
chance. 

The  increased  cost  of  the  leather  gloves 
has  resulted  in  a  very  large  advance  in 
the  use  of  silk  and  fabric  gloves.  Large 
quantities  of  these  are  made  in  Canada 
to-day,  and  the  domestic  needs  are  be- 
ing looked  after  well.  Both  of  these  were 
German-made  before  the  war,  and  it  is 
expected  that  after  the  war  is  over  the 
manufacture  will  still  go  on  here  with  a 
tariff  to  keep  out  the  German  goods  made 
by  cheaper  labor. 

In  a  letter  received  early  in  July  from 
a  silk  house  in  New  York  a  Canadian 
manufacturer  was  told  that  it  was  not 
expected  that  the  embargo  on  the  ship- 
ment of  raw  silk  from  the  States  would 
be  lifted,  and  that  as  a  result  the  factor- 
ies here  would  have  to  depend  on  ship- 
ments   direct    through    Vancouver    from 


GLOVES 

Trade  Accepts  Fabric  Gloves  in  Place  of 

High  Priced  Kids 
"DEMAND  for  French  kid  gloves  has 
dropped  off  greatly,  concurrently  with 
the  decreasing  supplies,"  said  the  bubyer 
of  this  merchandise  for  one  of  Toronto's 
more  exclusive  shops.  "It  is  only  a  fair- 
ly good  kid  glove  which  sells  now  at 
$2.50.  The  best  is  $3.65.  These  prices 
are  curtailing  demand  so  that  it  will  not 
make  a  great  deal  of  difference  to  the 
trade  if  the  shortage  of  kid  gloves  con- 
tinues. Silk  and  fabric  gloves  are  replac- 
ing   them. 

"Specialty  shops  have  to  keep  up  their 
suplies  of  gloves  at  all  times  and  so 
we  have  gloves  coming  in  all  the  time. 
Practically  two-thirds  of  our  Fall  suply 
is  already  on  hand  and  there  will  not 
likely  be  anything  vei'y  different  on  the 
market  for  Fall  than  is  now  out.  Mills 
are  too  busy  making  up  orders  from  pre- 
sent samples  to  spend  very  much  time  on 
getting  out  anything  new.  We  have 
some  variety  in  the  embroidered  points 
and  stitching  and  in  the  cuff  finish  and 
these  will  continue  in  the  Fall  output.  Fall 
prices  too  will  not  likely  be  very  different 
from  those  of  the  present  season.  Since 
last  Fall  there  has  been  an  advance  in 
fabric  (including  silk)  gloves  of  20  to  25 
per  cent,  but  so  far  as  we  can  tell  at 
present,  they  will  not  ro  up  higher  for  a 
few  months  more  at  least.  Fabrbic  gloves 
will  be  the  big  sellers  for  Fall  as  I  have 
already  stated. 


Mesh  Bags 

A  Chicago  firm  has  brought  out  a 
fringed  mesh  bag  which  is  novel.  The 
fringe  resembles  beading  and  in  another 
instance  imitates  lace  work.  The  shapes 
include  the  long  pear-shaped  purse  for 
smart  occasions.  Deep  fringe  is  shown 
a  good  deal  too  on  a  number  of  the 
watered  silk  bags.  Some  of  them  have 
gold  or  silver  frames  and  of  course  for 
very  exclusive  people  the  hand  beaded 
bags  of  French  origin  are  still  in  good 
taste.  Celluloid  composition  frames  are 
shown   on   the   fabric   bags   still. 


A  Summer  Set 

Very  sheer  Swiss  organdie  edging,  with 
fine  net  pleated  frill,  finished  at  end  with 
picot  edge,  and  fancy  pearl  buttons.  Shown 
by   A.   Bruce    Finnie  &   Co.,   Montreal. 


BACK  FROM  AUSTRALIA 

Mr.  Mitchell,  of  Lethbridge,  Alberta, 
has  recently  returned  from  Australia 
where  he  visited  his  people.  He  states 
that  Australia  is  in  the  war  to  the  very 
last  and  is  bending  all  its  energy  in  that 
direction.  The  wool  clip  had  just  been 
harvested  when  he  reached  Australia  dur- 
ing the  winter  and  it  was  very  favorable. 
The  Australians  however  are  having 
much  difficulty  in  disposing  of  their 
wheat  owing  to  the  long  distance  from 
the  allied  nations,  and  the  result  is  that 
much  of  it  is  being  eaten  by  mice  and 
weevil  and  spoiled  by  the  weather.  On 
his  trip  also  Mr.  Mitchell  visited  New 
Zealand,  Japan,  China  and  other  Asiatic 
points. 


AFTER  READING  THIS  NUMBER  PASS  YOUR  COPY  ALONG  TO  YOUR  CLERKS  TO  READ. 
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GOING  UP- 


Perrin  Freres  &  Cie..  who  have  been  located  for 
many  years  in  the  Mark  Fisher  Building,  wish 
to  announce  that  they  will  remove  on  May  1st  to 
much  larger  and  more  convenient  quarters  at  37 
Mayor  Street,  Montreal,  in  the 
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SITUATION  IN  THE  GLOVE  TRADE 

Supply   of   Kids    Unimpaired — In    Heavier   Lines    Dependent   on 

Canadian  Manufacture — For  Silks,  Raw  Materials  Must  Come 

Direct  From  Japan  With  U.S.  Embargo  in  Force 


Japan.     Even   if  this  order  is   not  modi- 
fied the  situation  does  not  threaten  to  be 


AS  matters  stand  at  present  there  is 
an  abundant  supply  of  kid  gloves 
to  meet  the  demand  under  high 
prices.  In  the  heavieT  lines  such  as  cape, 
the  trade  is  dependent  almost  entirely  on 
the  goods  that  are  being  manufactured 
in  Canada;  in  silk  and  fabric  gloves,  this 
country  also  is  supplying  ample  quanti- 
ties, and  here,  too,  there  would  appear  to 
be  no  danger  of  this  supply  being  cut 
down.  At  the  time  of  writing  an  order 
has  been  issued  by  the  War  Board  at 
Washington  forbidding  the  export  of  raw 
silk  from  the  United  States.  This  is 
where  the  most  of  the  material  that  has 
been  made  up  into  cloth  in  Canada  and 
then  into  gloves,  has  been  coming  from; 
the  Canadian  factories  are,  therefore, 
faced  with  the  necesity  of  importing  this 
silk  direct  from  Japan.  The  only  diffi- 
culty in  this, — a  fairly  serious  one,  by  the 
way, — is  the  poor  transportation  service 
that  is  being  provided,  as  in  the  last  few 
weeks  several  boats  have  been  taken  off 
the  Pacific  trade,  as  they  were  required 
for  war  purposes.  Thus  orders  are  de- 
layed for  many  months  and  deliveries 
cannot  be  assured  in  less  than  eight  or 
nine  months.  So  far  as  can  be  learned, 
however,  the  factories  are  well  supplied 
with  the  raw  silk  in  Canada. 

Kid  Skins  From  France 
The  French  makers  of  kid  gloves  have 
been  reduced  greatly  in  numbers  since 
the  war  started,  as  have  the  speculators 
and  jobbers  in  kid  skins.  One  large  firm 
of  glove  makers  who  had  been  accustomed 
to  take  only  25  per  cent,  of  their  skins 
from  France,  and  the  rest  from  a  score 
of  other  sources,  are  now  getting  all  they 
use  from  France.  The  supply,  particu- 
larly with  the  lessening  of  the  factories, 
has  kept  up  well,  and  their  output  is  far 
in  excess  of  half  of-  normal.  Deliveries 
are  reported  to  be  steady  and  come  with 
little  delay.  Prices  for  Fall  are  25  per 
cent,  ahead  of  one  year  ago,  and  on  an 
average  the  advance  since  the  beginning 
of  the  war  will  be  100  per  cent. 

For  a  considerable  time  practically 
nothing  hns  been  coming  over  of  English 
leather  gloves.  This  is  due  mainly  to  the 
scarcity  and  to  the  materials  being  re- 
quired over  there  for  the  war.  The  re- 
sult has  been  that  the  manufacture  of 
leather  gloves  in  Canada,  such  as  cape, 
suede,  mocha,  etc.,  has  increased  very 
greatly.  The  skins  for  the  heavier  lines 
were  brought  to  England  before  in  large 
numbers  from  South  Africa,  Persia,  Rus- 
sia, the  Balkans,  etc.,  but  these  sources  of 
supply  have  been  cut  off,  and  of  late  it 
has  been  Spain  that  has  been  supplying 
iho  bulk  of  the  skins  used  in  Canada  and 
the  United  States,  heavy  lamb  skins  for 
the  most  part.  The  export  of  capes  from 
ind  has  been  prohibited. 
A  new  United  States  regulation  is  be- 
i.i"    watched   with   some   anxiety  by   the 


Canadian  manufacturers.  This  prohibits 
the  export  of  more  than  2M>  per  cent,  of 
the  production  of  the  American  leather 
dressers,  and  as  this  is  a  very  small 
quantity,  much  of  the  material  made  up 
in  Canada  may  be  cut  off.  So  far  as 
horse  hide  is  concerned  the  export  from 
the  United  States  to  Canada  is  prohibit- 
ed except  to  those  factories  that  are  en- 
gaged in  making  horse  hide  gloves  for 
the  United  States  Government.  Orders 
for  horse  hide  gloves  for  civilian  use  that 
have  been  received  by  the  Canadian  mills 
of  late  have  had  to  be  refused.  There  is 
a  regulation  in  force  in  the  States  that 
requires  all  leather  dressers  to  hold  their 
stocks  for  the  first  fifteen  days  of  each 
month  subject  to  the  Government's  or- 
ders; after  this  the  factories  have  a 
chance. 

The  increased  cost  of  the  leather  gloves 
has  resulted  in  a  very  large  advance  in 
the  use  of  silk  and  fabric  gloves.  Large 
quantities  of  these  are  made  in  Canada 
to-day,  and  the  domestic  needs  are  be- 
ing looked  after  well.  Both  of  these  were 
German-made  before  the  war,  and  it  is 
expected  that  after  the  war  is  over  the 
manufacture  will  still  go  on  here  with  a 
tariff  to  keep  out  the  German  goods  made 
by  cheaper  labor. 

In  a  letter  received  early  in  July  from 
a  silk  house  in  New  York  a  Canadian 
manufacturer  was  told  that  it  was  not 
expected  that  the  embargo  on  the  ship- 
ment of  raw  silk  from  the  States  would 
be  lifted,  and  that,  as  a  result  the  factor- 
ies here  would  have  to  depend  on  ship- 
ments   direct    through    Vancouver    from 


A  Summer  Set 

Very  sheer  Swiss  organdie  edging,  with 
fine  net  pleated  frill,  finished  at  end  with 
picot  edge,  and  fancy  pearl  buttons.  Shown 
by   A.   Bruce    Finnie  &    Co.,   Montreal. 


GLOVES 


Pradi 


Accepts  Fabric  Gloves  in  Place  of 
High  Priced  Kids 

"DEMAND  for  French  kid  gloves  has 
dropped  off  greatly,  concurrently  with 
the  decreasing  supplies,"  said  the  bubyer 
of  this  merchandise  for  one  of  Toronto's 
more  exclusive  shops.  "It  is  only  a  fair- 
ly good  kid  glove  which  sells  now  at 
$2.50.  The  best  is  $3.65.  These  prices 
are  curtailing  demand  so  that  it  will  not 
make  a  great  deal  of  difference  to  the 
trade  if  the  shortage  of  kid  gloves  con- 
tinues. Silk  and  fabric  gloves  are  replac- 
ing   them. 

-  "Specialty  shops  have  to  keep^p  their 
suplies  of  gloves  at  all  times  anil  so 
we  have  gloves  coming  in  all  the  time. 
Practically  two-thirds  of  our-  Fall  suply 
is  already  on  hand  and  there  will  not 
likely  be  anything  vei'y  different  on  the 
market  for  Fall  than  is  now  out.  Mills 
are  too  busy  making  up  orders  from  pre- 
sent samples  to  spend  very  much  time  on 
getting  out  anything  new.  We  have 
some  variety  in  the  embroidered  points 
and  stitching  and  in  the  cuff  finish  and 
these  will  continue  in  the  Fall  output.  Fall 
prices  too  will  not  likely  be  very  different 
from  those  of  the  present  season^  Since 
last  Fall  there  has  been  an  advance  in 
fabric  (including  silk)  gloves  of  20  to  25 
per  cent.,  but  so  far  as  we  can  tell  at 
present,  they  will  not  go  up  higher  for  a 
few  months  more  at  least.  Fabrbic  gloves 
will  be  the  big  sellers  for  Fall  as  I  have 
already  stated. 


Mesh  Bags 

A  Chicago  firm  has  brought  out  a 
fringed  mesh  bap;  which  is  novel.  The 
fringe  resembles  beading  and  in  another 
instance  imitates  lace  work.  The  shapes 
include  the  long  pear-shaped  purse  for 
smart  occasions.  Deep  fringe  is  shown 
a  good  deal  too  on  a  number  of  the 
watered  silk  bags.  Some  of  them  have 
gold  or  silver  frames  and  of  course  for 
very  exclusive  people  the  hand  beaded 
bags  of  French  origin  are  still  in  good 
taste.  Celluloid  composition  frames  are 
shown    on    the    fabric    bags   still. 


BACK  FROM  AUSTRALIA 

Mr.  Mitchell,  of  Lethbridge,  Alberta, 
has  recently  returned  from  Australia 
where  he  visited  his  people.  He  states 
that  Australia  is  in  the  war  to  the  very 
last  and  is  bending  all  its  energy  in  that 
direction.  The  wool  clip  had  just  been 
harvested  when  he  reached  Australia  dur- 
ing the  winter  and  it  was  very  favorable. 
The  Australians  however  are  having 
much  difficulty  in  disposing  of  their 
wheat  owing  to  the  long  distance  from 
the  allied  nations,  and  the  result  is  that 
much  of  it  is  being  eaten  by  mice  and 
weevil  and  spoiled  by  the  weather.  On 
his  trip  also  Mr.  Mitchell  visited  New 
Zealand,  Japan,  China  and  other  Asiatic 
points. 


AFTER  HEADING  THIS  NUMBER  PASS  YOUR  COPY  ALONG  TO  YOUR  CLERKS  TO  READ. 


Dry  Goods  Review 


DRESS    ACCESSORIES 


WAR  BRIDE  VEIL  IN  THE  LIMELIGHT 

[s  Not  New  Except  in  Popularity     No  Falling  Off  in  Slip-ons- 
Paris  Likes  the  Large   Flowing  \  eils. 


The  I! 

Somebody's     happy     interpretation     of    the     War     Bride    Veil. 
This  one   is  from  the  Thompson  Lace  &  Veil- 


There  are  others, 
ing  Co.,   Toronto. 

A  VEIL  is  always  a  becoming  de- 
fence against  the  Autumn 
winds,  and  this  year  will  be  no  ex- 
ception for  there  are  many  veils  being 
worn    and    new   ones   coming   out   which 


"Age  cannot  wither 
Nor  custom  stale, 
A  pretty  face 
Behind  a  veil." 


have  real  individuality  to  them,  and  they 
are  selling  quickly  for  the  Fall  trade. 
It  is  not,  however,  always  a  new  thing 
which  sells  best.  One  of  the  leading 
items  at  present  was  brought  out  some 


three  years  ago  but  created  no  sensation 
whatever,  even  though  it  was  called  by 
the  same  name  which  it  is  given  to-day. 
This  was  the  war  bride  veil,  but  the 
United  States  not  being  in  the  war  e.t 
that  time  the  veil  amounted  to  very 
little.  Now,  however,  New  York  is  all 
enthusiasm  about  it,  and  the  veil  is  sell- 
ing in  Canadian  wholesales  rapidly.  The 
war  bride  veil  is  made  up  of  a  netting 
or  all-over  pattern  veil  with  a  chiffon 
border  varying  in  width  in  some  in- 
stances from  about  3  to  10  or  12  inches 
or  even  more. 

There  are  other  models,  too,  which  are 
composed  entirely  of  chiffon  or  of 
Georgette.  Some  of  the  smartest  of 
costumes  are  shown  in  navy  blue  with 
a  little  blue  turban  and  a  navy  blue 
Georgette  veil  covering  the  entire  hat 
and  caught  back  from  the  face,  revealing 
just  a  narrow  white  border,  very  similar 
to  the  widow's  bonnet  which  is  familiar 
in  black.  War  bride  veils  in  taupe  and 
sand  colors  are  also  very  popular  and 
are  probably  one  of  the  best  prospects 
for  Fall  selling.  The  present  vogue  for 
white  makes  a  number  of  them  popular 
in  that  style  also.  A  lady  may  select 
a  white  suit,  a  white  war  bride  veil,  a 
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little  white  turban,  and  a  white  patent 
leather  purse,  all  things  else  not  men- 
tioned will  be  white  of  course,  too. 

The  war  bride  veil  may  be  worn  in 
several  different  fashions.  There  is  the 
one  already  described  with  the  veil 
caught  away  from  the  face  entirely;  • 
this  is  usually  seen  when  the  veil  is  all 
of  Georgette.  When  only  a  narrow 
border  of  chiffon  or  Georgette  appears, 
the  mesh  part  of  the  veil  may  be  drawn 
down  over  the  face,  leaving  the  border 
caught  up  snugly  under  the  chin.  Then 
sometimes  the  chiffon  part  is  left  over 
the  hat  and  with  only  the  net  part  show- 
ing over  the  face.  In  these  instances 
the  veiling  usually  has  a  neat  narrow 
border.  Always,  however,  the  back  of 
the  veil  is  left  hanging  loosely  from  the 
top  of  the  hat  and  extends  about  to  the 
waistline  or  even  longer.  This  war  bride 
veil  is  no  doubt  a  combination  of  the 
military  and  automobile  influences. 

Made-Up   Chiffons  Outsell   Yardage 

In  accordance  with  the  strength  of 
motor  fashions  motor  veils  are  selling 
well.  One  firm  reports  that  it  never 
sold  so  many  in  one  season  before  as  it 
has  sold  already  this  year.  They  had 
on  hand  quite  a  supply  of  French  chiffon 
for  selling  by  the  yard,  but  as  such  it 
was  in  no  demand  scarcely.  With  the 
innovation  of  the  war  bride  and  auto- 
mobile veils,  however,  the  chiffons  are 
moving  out  quickly  for  this  firm  is  mak- 
ing its  stock  up  into  the  two  styles 
mentioned.  The  auto  veil  simply  has  a 
neat  hem  at  either  end.  Paris  has  re 
vived  the  long  scarf  veils  of  last  Sum- 
mer. One  exclusive  model  has  the  upper 
portion  of  black  tulle  and  the  lower  of 
black  Chantilly  lace.  It  is  worn  with  a 
large  hat. 

New   "Slip-On"   Factory 

The  new  "slip-on"  veils  are  still  going 
out  in  myriads.  One  of  the  leading  veil- 
ing houses  claims  to  have  22  thousand 
dozen  of  these  slip-on  veils  on  order, 
consequently  they  have  undertaken  to 
construct  the  veils  themselves  and  have 
opened  up  a  factory.  The  elastics  and 
little  velvet  spots  are  put  on  there  and 
the  plain  mesh  veiling,  in  stock  are  used 
One  new  style  of  slip-on  which  is  offer- 
ed has  the  elastic  only  under  the  chin, 
and  the  ends  of  the  veils  are  knotted  for 
fastening  on  the  outside  of  the  hat.  This 
veil  is  claimed  to  have  the  advantage 
of  fitting  neatly  over  the  hat  and  avoid- 
ing that  loose  appearance  which  is  given 
to  the  slip-on  when  it  is  put  under  the 
hat;  the  hat  pushes  the  netting  down 
under  the  chin  and  this  is  avoided  when 
the  veil  goes  outside.  Nevertheless 
there  are  a  great  many  cases  where  the 
veil  is  not  desired  over  the  hat  and 
where  the  hat  is  not  suitable  for  such  a 
veil  and  therefore  the  original  slip-on 
is  still   popular. 

A  veil  which  is  described  at  Macey's, 
New  York,  as  somewhat  of  a  novelty, 
was  described  several  months  ago  in 
DRY  GOODS  REVIEW.  This  is  a  veil 
which  fits  around  the  crown  of  the  hat. 
It  is  circular  in  shape,  cut  away  at  the 
centre  to  allow  the  crown  passing 
(Continued  on  page  155) 
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Demand  for  Gossards  grows  each  day 


When  you  can  successfully  corset  the  nine  ideal 
types  of  women  you  can  fit  perfectly  every 
woman  in  your  community — you  can  serve  each 
customer,  no  matter  what  her  type  may  be,  in 
a  way  that  gives  you  her  steady  patronage. 

The  Nine  Ideal  Figure  Types  were  originated  by 
the  H.  W.  Gossard  Company  and  used  as  a  de- 
signing fundamental  long  before  this  essential 
in  corsetry  was  recognized  and  imitated  by  our 
competitors.  In  Gossards  the  designing  of  cor- 
sets for  every  type  of  figure  has  been  perfected 
and  only  in  this  world-famed  line  will  you,  Mr. 
Merchant,  find  the  answer  to  that  complete  cor- 
set service  that  means  bigger  sales  and  quicker 
turnovers. 

The  demand  for  Gossards  is  growing  daily,  for 
patriotic  women  are  recognizing  the  value  of 
these  original  front-lacing  corsets  in  the  safe- 
guarding of  their  health  and  the  increasing  of 
their  efficiency. 

Merchants  find  that  Gossard  wearers  are  regu- 
lar patrons — they  return  for  Gossards  time  after 
time.  What  this  means  to  every  department  of 
your  store  is  evident  without  saying. 

Canada  and  Australia — four  years  in  the  war — 
testify  in  the  June  issue  of  The  Gossard  Cor- 
setiere  to  the  daily  increase  in  sales  of  Gossards 
since  the  war  began. 

If  you  are  selling  Gossard  Corsets  merchandise 
them  with  a  full  appreciation  of  their  possibili- 
ties. If  you  are  not  selling  Gossards  you  owe  it 
to  yourself  to  investigate  the  unprecedented 
opportunities  they  offer  you. 


Made   in   the    United  States  /     /ICC/7IYI  Worn  with  Health  and  Comfort 


and  Canada  *~*  C7 O /^\S~£-7\S  by  women  the  world  over. 

Th<;yLac<2  In  Front 

The  Canadian  ff.  ffl.Qossard  (p.  v**, 

284-286  King  Street  West  TORONTO 


THE    HETTEK    POSTED    YOUR    STAFF    BECOMES    THE    MOKE    SALES    THEY    WILL    MAKE. 


Dry  Goods  R<  vii  w 
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Brilliant  Ribbons 
that  will  brighten 
Business 
this  Fall 


We  are  ready  with  an  unusu- 
ally attractive  line — brilliant  or 
sombre  as  you  please  —  but  the 
position  of  textiles  of  all  kinds  is 
such  that  shrewd  buyers  will  un- 
doubtedly seek  to  protect  them- 
selves against  the  shortage  of  merchandise  and  late  deliveries. 

We  advise  our  customers  to  place  their  Fall  orders  at  once. 

Your  requirements  for  Ribbon  Department  or  Millinery  De- 
partment can  be  filled  from  our  present  well-assorted  stock. 

Ask  for  samples. 

Owing  to  the  continued  growth  of  our  business  during 
the  past  few  years,  it  has  become  necessary  to  move  into 
much  larger  premises. 

We  extend  a  cordial  invitation  to  our  customers  to  visit 
our  showrooms  when  in  the  city. 

OUR  NEW  ADDRESS: 

RIBBONS  LIMITED 

1  00  Wellington  St.  West,  Toronto 

MONTREAL  BRANCH 

Cartier  Building,  Corner  Notre  Dame  and  McGill  Streets 

SILKS  LIMITED,  CALGARY 

Selling  Agents  (cr  Western  Canada 


THE    INFORMATION    AUDIT    CHANGING    STYLES    AND    FASHIONS    WILL    INTKKKST    CLERKS. 


DRESS    ACCESSORIES 


Dry  (loads  Review 


101 — White  chamosuede  with  black  and  white 
silk   point. 


103 — White  chamosuede  with  heavy  white  silk 
point. 


THESE  ARE  JUST  TWO  OF  THE  MANY 


WASHABLE  CHAMOSUEDE 

FOR 

SPRING   1919 

You  will  soon  be  able  to  select  your  requirements and 

you  will  find  them  big from  the  largest  range  offered 

by  any  mill  to  t  h  e  Canadian  trade.  The  quality  of 
material  and  workmanship  in  every  one  of  the  twenty-six 
operations  necessary  to  produce  Griffin  Gloves  is  unques- 
tioned. 

Make  it  a  point  to  see  the  complete  Griffin  Glove  line  of 
82  numbers. 


RICHARD  L.  BAKER  &   CO.,  Sole  Selling  Agents 

100  WELLINGTON  STREET  WEST,  TORONTO 


ARTICLES    ON    SALESMANSHIP    WILL    INTEREST    ALL    THE   MEMBERS    OF    YOUR    STAFF. 


Dry  Goods  A'<  ri<  w 


DE  ESS     A.CC  ESSO  R  I  ES 
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Autumn  1918 


The  Season's  Novelties — 

Sport  Veils,  and  Veilings 

"My  Lady"  Silk  Hair  Nets 

"Princess  Pat"  Real  Hair  Nets 

Handkerchiefs 

Georgette,  French  or  Japanese 
Crepe  de  Chine 


Call  and  see  us  when  in  Toronto 
One  block  from  Union  Station 


The  THOMPSON  LACE  & 
VEILING  CO.,  Ltd. 

York  &  Wellington  Sts. 

TORONTO 


I)  R  ESS    ACCESSORIES 


Dry  6 oods  Revi<  kj 


As  Fascinating  a  Selection  of 
Designs  as  ever  a  Dealer 
Had  the  Pleasure  of 
Showing  His  Patrons 


Finnic  creations  are  smart  fashion  —  the 

style  hits  of  the  S m  sr      ison,  striking 

and  dainty  c-re  i-l  ions  base  I  on  the  popular 
conception  of  style  tendencies. 

They  \\  ill  gh  •  your  whole  neckwear  de- 
partmenl  thai  touch  of  up-to-the-minute 
style  and  utmost  quality  that  leads  to  the 
greatesl   sales. 

Skillful  designs  in  tasteful  Fichu  Flounc- 
ings  in  Organdie,  Net  and  combinations 
of  Net  and  Satin.  These  are  very  much 
the  \ ogue,  and  are  fast  sellers. 


Let   us 
dr  ip  us 


•11   you 

.   postal 


ibout 


Just 


A.  BRUCE  FINNIE  &  CO. 

Cor.  Craig  and  Gosford  Streets 

MONTREAL 


QUICK   and   EFFICIENT 

"Known  Everywhere" 

The  convenience  of  the  BONNIE-B  VEIL  is 
immediately  evident  to  every  woman. 

Marvellously  delicate  and  durable,  BONNIE- 
B  Slip-pon  Veils  never  sag  or  bulge.  They  have 
superior  sales-making  qualities. 

Each  veil  is  sold  in  its  own  sanitary,  sealed 
envelope  and  retails  at  10,  25,  and  50  cents.  Guar- 
anteed, too. 

BONNIE-B    Slip-pon    Veils   are 
advertised  in  the  leading  magazines 
and  women's  publications 

Silverberg  Import  Co. 


N 

eyret  Gloves 

For  Fall 

CHAMOISETTE  in  Leather  Color 

New   Styles   %low   in  Stock 

Also 

direct  imports  of: — 

Martin,   Roche  &   Bickert's  Velvets, 

Chapal,  L.  M.,  and  other  Electric  Seals, 

Olmer's   Silks   and   Cravats, 

Coty's   Perfumery, 

Finest  French  Lingerie  and  Laces, 

Dresses,  Blouses,  etc. 

And 

all  kind-  of  French  goods  imported  on 

a  CO! 

lmission  basis. 

Call  u'f  write  for  particulars. 

A. 

Germain  &  Co. 

Paris,   France 

Commission  Merchants  and    Importers 

Montreal     Office:      14     Phillips      Square 

Run 
Button 


Your 
Department 


The  MENKIN  WAY 


Better        Quicker        Cheaper 

BETTER 

because  you  make  buttons  from 
the  customers'  own  material,  in- 
suring   a    perfect    match    with    the 


QUICKER 

because  you  make  the  buttons 
right  in  your  own  store  on  short 
notice. 

— because     MENKIN     equipments 
are     simple     enough     for     any     in- 
telligent   employee    to    operate. 
CHEAPER 

because  our  INTERCHANGE- 
ABLE implements  turn  out  scores 
cf  attractive  shapes  at  a  trifling 
cost. 

— because  you  eliminate  carry- 
ing stock  buttons. 
— because  MENKIN  attachments 
can  be  used  with  practically  any 
make  of  machine  to  increase  its 
efficiency. 


ASK     ABOUT    OUR    SALES     PROMOTION    SERVICE. 

S.   MENKIN,   INC. 

Creators,  Promoters  and  Producers  of  Covered  Button  Supplies  for  GO  years 


145  West  28th  St.,  New  York  City 


YOUR    CLERKS    WILL    BE    INTERESTED    IN    THE    SECTION    ON    EQUIPMENT    AND    DISPLAY. 
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Foreign  Glove  Importations  are  rapidly  reaching  vanishing  point. 
Embargoes  have  been  placed  on  the  export  of  certain  gloves  from 
Europe,  prices  are  almost  prohibitive  on  others.  Leather,  wool  and 
cotton  are  available  only  in  limited  and  controlled  quantities. 

Now,  therefore,  is  Canada's  opportunity  to  demonstrate  the  ability 
and  the  desire  to  take  care  of  her  own  needs. 

Our  Representatives  will  have  pleasure  in  submitting  our  complete 
range  of  samples  for  your  inspection,  comprising : 

Canadian  Gloves  manufactured  in  DENT'S  affiliated  Canadian 
factories,  and  imported  gloves  from  DENT'S  European  factories. 

KIDS,  SUEDES,  CAPES,  MOCHAS,  lined  and  unlined, 
WASHABLES,  CHAMOIS,  both  imported 

and  made  in  the  Colonial  factory  at  Loretteville,  Que.,  cut  upon 
Dent's  own  English  patterns  and  finished  on  Eng/ish  machines. 

DENT'S  NEW  SILK  AND  FABRIC  GLOVES 

manufactured  at  the  Hall  Dent  factory  at  London,  Ont.,  will  be 
in  demand  by  your  customers. 

Inspect  our  representatives'  range  and  cover  your  requirements 
for  Spring  and  immediate  delivery.  The  demand  for  silk  and 
fabric  gloves  next  season  will  be  unprecedented. 

DENT,  ALLCROFT  &  CO. 

128  Bleury  Street 

MONTREAL 

In  Affiliation  With 
COLONIAL  GLOVE  CO.,  LIMITED  HALL  DENT,  CANADA,  LIMITED 

Factory:  Loretteville,  Que.    Factory:  London,  Ont, 


CLERKS    POSTED    ON    MARKET   CONDITIONS    CAN    EXPLAIN    WHY    PRICES    ARE    SO    HIGH. 


DRESS    ACCESSORIES 


Dry  Goods  Review 


ALEXANDRE   KID   GLOVES 


FABRIC 
GLOVES 


FINE 
HOSIERY 


Although  the  war  has  caused  an  immense  shortage  of 
gloves  and  hosiery,  thanks  to  the  Allies'  Navy,  we  have 
been  able  to  supply  our  customers'  requirements  and 
hope  to  be  able  to  do  so  for  the  approaching  season. 

Order  early  so  as  to  avoid  disappointment 


ALEXANDRE  GLOVE  COMPANY 

MONTREAL 

46  St.  Alexander  Street 


TORONTO,  77  York  St. 


VANCOUVER,  318  Homer  St. 


QUEBEC,  SO  Rue  du  Pont 


Mr.  Merchant: 

When  you    are 
finished  with   this 
paper   pass    it    on 
to  your  clerks. 
It  will  help  them 
to  help  you,  which 
means  increased 
business. 

A   Central  Market 
Place  for  "PP  ants' 
is  a  Trade  Necessity 


DRY  GOODS  REVIEW  is 

the  natural  want  medium 
for  the  Dry  Goods  Trade. 
Rate  :  2  cents  per  word  per 
insertion.  If  r  e  p  1  i  e  s  are 
directed  to  Box  Number  in 
our  care,  add  five  cents  per 
insertion  to  cover  cost  o  f 
mailing  replies. 


YOUR  EMPLOYEES  WILL  BE  GLAD  TO  READ  YOUR  COPY  OF  DRY  GOODS  REVIEW. 


Dry  Goods  R<  vi<  w 
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WAR  BRIDE  VEIL 

WORN  EXCLUSIVELY  BY  THE  SMART  SET 


FRONT  VIEW 


BACK   VIEW 


WAR  BRIDE  VEILS 


ALL  COLORS 


Veilings 

Slip-on  Veils 
Auto  Scarfs 
Crepe  de  Chine 
Malines 

Wool  Scarfs 
Handkerchiefs 


Laces 
Nets 
Chiffons 
Ninons 
Baby  Veils 
Maltese  Collars,  *£ 
Doylies 


Canada  Veiling  Company,  Limited 

84-86  Wellington  Street  West  -  Toronto 


CUSTOMERS    JUDGE    YOUR    STORE    BY    THE    KNOWLEDGE    AM)    EFFICIENCY    OF    THE    STAFF. 


DIIKSS    ACCESSORIES 


Dry  Goods  Revu  w 
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Doronto 

A  Trade  Mark  That  Sells 
The  GOODS-— 

Women,  to-day,  are  buying  with  wise  discrimination.  Neck- 
wear and  novelties  marked  with  the  PHOENIX  trade-mark  satisfy 
alike  the  most  critical  and  the  most  thrifty. 

Our  new  lines  for  early  fall  embody  the  most  attractive  and 
novel  ideas  in 

NECKWEAR 
TEA  APRONS 
BOUDOIR  CAPS 
CAMISOLES,  ETC. 
Are  you  on  our  Mailing  List? 
We  make  Quick  Delivery. 


< 


, y       TORONTO,  ONT. 


^C^>> 


%7> 


YOUR    CLERKS    WILL    GAIN    IN    EFFICIENCY    BY    READING    DRY    GOODS    REVIEW. 
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"THE    EXCLUSIVE  NECKWEAR  HOUSE" 

Birmingham's     Neckwear     Novelties 


No.  5392  No.  5437  No.  5404 

5392  Fine  net  Fiehu  Collar  trimmed  with  fine  Val.  lace.     Single  row  of 

lace  around  neck  and  front.  The  outer  edge  delicately  trimmed 
with  two  rows  of  scalloped  lace.  This  can  be  worn  softly  tied  or 
crossed  in  front. 

Price,  S18.00  per  dozen. 

5437  This    collar    was    designed    especially   for   the   round-necked   costume 

and  is  made  of  fine  Organdie,  with  square  back  trimmed  with  three 
rows  of  fluted  Val.  lace.  Front  is  additionally  trimmed  with  two 
rows    of    hemstitching. 

Price,   $15.00   per   dozen. 

5404  Vestees  are  rapidly  gaining  in  popularity.     We  are  showing  them  in 

Organdies,  Georgette  Crepe,  Satins  and  Piques,  suitable  for  dress 
or  suit  wear.  The  above  illustrates  one  in  a  fine  Organdie,  tucked 
and   hemstitched   on  front  with   the   new  semi-flare  collar. 

Price,    S15.00    per   dozen. 

As  Fichu  material  by  the  yard  is  selling  very  rapidly,  we  would  ad- 
vise our  customers  to  order  early.  We  have  an  extensive  range  in 
all  materials  from  $9  to  $24  per  dozen  yards. 


T.  H.  BIRMINGHAM  and  CO.,  LIMITED 

93  TO  99  SPADINA  AVENUE,  TORONTO 

TO    INCREASE    THE    EFFICIENCY    OF    YOUR    STAFF    IS    AN     IMPORTANT    WAR    DUTY. 


EQUIPMENT^  DISPLAY 


ST.  THOMAS  STORE  BECOMES  REVITALIZED 

Newly  Arranged  Departments  and  Many  Improvements  Bring  New  Life  to  Large  Depart- 
ment Store — Interest  is  Attracted  to  Every  Department  in  the 
J.  H.  Gould  Store 


View    of    the    handsomely    arranged    millinery    department    in    the   J   .H.   Gould   store,   St.   Thomas,    Ont. 


JH.  GOULD,  Limited  (formerly  J. 
Mickleborough,  Limited)  of  St. 
•  Thomas,  have  recently  made  a 
great  number  of  improvements  and  addi- 
tions and  may  now  be  considered  one  of 
the  most  up-to-date  department  stores  in 
Western  Ontario. 

A  mezzanine  balcony  has  bsen  erected 
the  entire  width  of  the  store.  This  is  an 
effective  addition  to  the  general  appear- 
ance of  the  main  floor.  There  is  a  seven- 
foot  clearance  both  on  the  balcony  and 
under.  The  west  section  is  used  and  fur- 
nished as  a  cosy  rest  room  and  custom- 
ers' wicket.  Next  comes  the  general  offices 
which  occupy  the  centre  of  the  balcony, 
then  Mr.  Gould's  private  office  and  mer- 
chandise office. 

Undei  the  balcony  an  attractive  soda 
fountain  has  been  installed,  and  a  pretty 
tea  room  arranged,  with  marble-top 
tables  and  comfortable  chairs;  over  sixty 
people  may  be  seated  at  one  time.  Also 
an  up-to-date  candy  department  has  been 
added  where  high  grade  candies  are  sold. 
These  new  departments   have  proven  to 


be  a  wonderful  drawing  card  to  the  stoie 
and  at  the  same  time,  show  a  substantial 
profit. 

The  installation  of  the  new  cash  car- 
rier system  in  the  highline  drop-station 
type  (covering  three  floors)  affords 
-prompt  and  rapid  service  and  is  admir- 
ably meeting  the  requirements  of  the 
business.  The  store  is  also  equipped 
with  a  first  class  electric  elevator  ser- 
vice and  two  large  public  entrances. 

One  is  impressed,  upon  entering  the 
store,  with  the  excellent  arrangement  of 
departments  and  the  manner  in  which 
goods  are  displayed  and  ticketed.  On  the 
main  floor  may  be  found  the  following 
departments — Gloves  and  Hosiery,  Neck- 
wear, Ribbons,  Handkerchiefs,  Paper 
Patterns  and  Jewelry,  Drug  Sundries  and 
Smallwares,  Art  Needlework,  Silks,  Wash 
Fabrics  and  Dress  Goods,  Laces,  Em- 
broideries and  Dress  Trimmings,  Linens 
and   Staple  Goods. 

The  second  floor  is  taken  up  by  Ladies' 
Ready-to-Wear,  Furs,  Undermuslins,  Cor- 
sets, Knitted   Underwear,   Infants'   Wear 


and  Millinery,  also  Fitting  and  Try-on 
Rooms,  Work  Rooms,  etc.  These  de- 
partments have  been  extensively  re- 
modelled and  are  modern  in  every  detail. 

Millinery  is  Not  Secondary 

Considerable  space  and  attention  have 
been  devoted  to  the  millinery  department. 
Some  merchants  consider  a  millinery  de- 
partment as  a  necessary  evil,  and  such 
cases  are  not  usually  a  success.  In  the 
Gould  store  this  department  is  mer- 
chandised and  handled  in  just  the  same 
way  as  the  other  departments.  At  the 
beginning  of  each  season,  they  do  not 
buy  the  season's  supply  but  leave  them- 
selves open  to  go  into  the  market  at  all 
times  and  to  be  able  to  pick  up  new 
things  and  take  advantage  of  any  special 
offers,  so  that  special  sales  may  be  put  on 
to  keep  up  interest  throughout  the  year. 
"When  a  special  sale  is  advertised  I  do 
not  know  of  any  other  department  in  the 
store  to  which  the  public  respond  more 
quickly  than  they  do  to  millinery,  provid- 
ing up-to-date,  smart,  clean  merchandise 


MANY    SALES    ARE    MISSED    BY    CLERKS    NOT    KNOWING    THE    SELLING    POINTS    OF    GOODS. 
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Jfor  SnfantsT  OTear  department 

7»  o  very  attractivi  arrangements  which  may  easif;/  be  adapted  to  small  or  large  space.  The  lower 
one  is  mort  suitable  for  a  long  narrow  room.  Note  the  cheery  effect  of  the  chiniz-covered  drawers. 
The  upper  furnishings  have  the  advantage  of  having  more  goods  on  display  and  at  closer  range,  though 
the  stock  at  hand  is  not  so  large.  Cabinets,  of  course,  at  the  left  foreground  contain  more  than  is  shown 
hi  flu  cases.     The  cabinets  at  the  left  of  the  loan-  room  have  doors  which  are  partly  glass. 


CLERKS    LEARN    THE    SELLING    POINTS    OF    GOODS    HANDLED    BY    READING    THE     ADVERTISEMENTS. 


E  Q  U  I  P  M  E  N  T     AND     D1SPL  A  Y 


is  shown,"  said  the  president  of  the  firm. 
"We  do  not  keep  up  an  expensive  work 
room  but  have  not  given  up  the  work- 
room idea  as  some  of  the  stores  are  do- 
ing and  handling  nothing  but  ready-to- 
wears.  We  feel  that  a  certain  portion 
of  our  trade  demands  some  special  order 
work  which  we  are  always  ready  to  take 
care  of,  and  find  that  in  our  work  room 
we  can  manufacture  hats  for  sale  pur- 
poses and  at  the  same  time  work  up  a 
good  many  odds  and  ends  which  are 
bound    to    accumulate." 

Ready-to- Wear 

This  department  has  put  on  the  great- 
est increase  of  any  department  un- 
der the  new  arrangement.  Trade  is  de- 
manding  the  better  goods  and  this  store 
finds  that  it  is  no  trouble  to  get  the  price 
for  the  right  merchandise.  In  this  de- 
partment particularly,  displays  play  a 
very  important  part  in  merchandising. 
Circular  display  racks  have  been  placed 
on  every  pillar  on  the  second  floor  in 
ad  lition  to  the  regular  cloak  racks  and 
the  management  insists  that  goods  are 
taken  out  of  the  boxes  and  hung  on 
neat  and  suitable  hangers  for  every  gar- 
ment; this  applies  to  practically  every- 
thing in  the  department.  "I  do  not  think 
there  is  any  other  department  in  the 
store  where  people  do  not  like  to  obli- 
gate themselves  by  saying  they  want  to 
see  a  particular  article;  they  first  wish 
to  learn  if  it  is  in  the  department  and 
at  somewhere  near  the  price  they  had 
thought  of  paying.  Displays  together 
with  salespeople  who  are  trained  to  take 
care  of  casual  lookers  work  wonders  in 
this  department.  This,  of  course,  applies 
to  every  department  but  particularly  to 
women's  ready-to-wear,"  said  Mr.  Gould.' 

This  store  has  found  that  a  salary  and 
percentage  on  sales  is  working  out  very 
satisfactorily  in  this  department  and  is 
planning  to  use  this  system  for  the  en- 
tire  sales   staff. 

Style  shows  by  living  models  selected 
in  their  own  city  are  featured  at  the 
Gould  store.  One  was  held  last  Spring 
with  great  success  and  they  contemplate 
having  another  for  the  Fall  season,  to 
be  carried  out  on  much  the  same  lines 
as  they  are  assured  that  a  great  many 
sales  were  effected  from  this  event. 

The  third  floor  is  occupied  by  Car- 
pets, Rugs,  Curtain  Fittings  and  Drapery 
department  where  a  large  and  complete 
showing  is  made  of  curtains  and  curtain 
materials  in  chintz.  Madras,  cretonnes 
and  draperies  of  all  kinds,  very  care- 
fully displayed.  The  carpet  work  room, 
public  toilet  rooms  and  a  comfortable 
rest  room  are  also  on  this  floor. 

Windows    That    Talk 

"We  feel  that  our  windows  are  our 
■  medium  of  advertising  and  to 
this  end  a  very  great  deal  of  attention  U 
paid  to  them,"  said  Mr.  Gould.  "For 
our  special  sales  the  windows  always 
hack  up  our  advertising  with  good  sto  kj 
displays,  well  ticketed.  We  make  a  prac- 
tice of  putting  in  some  permanent  floor- 
ing four  times  a  year  and  perhaps  spend 
more  money  to  have  an  effective  flooring 


E       rior   view   of   the   J.    H.   Gould   store,   St.  Thomas,   Ont. 
the   spacious   windows   for   display     purposes. 


and  background  than  most  stores.  This 
enables  us  to  make  quick  changes  and 
attractive  displays." 

Uniform  price  tickets  throughout  the 
store  in  white  with  black  lettering  of  a 
neat  character,  are  noticeable.  These, 
at  all  times,  are  kept  fresh  and  clean 
and  every  display  must  bear  the  price 
ticket.  The  only  time  that  colored  tickets 
are  used  is  in  the  case  of  some  special 
sale,  when  a  color  scheme  is  carried  out. 

NEWS  OF  NOVELTIES 

Some  New  Ideas  and  New  Goods  of  In- 
terest   to    the    Housefurnishings 
Department 

THERE  are  some  very  effective  numbers 
in  printed  marquisette  at  the  wholesales. 
These  are  being  shown  in  scenic  and 
floral  patterns  and  in  an  assortment  of 
good  color  combinations.  Voiles  and 
scrims  with  printed  borders  both  in  flow- 
er and  bird  patterns  are  offered  in  the 
thirty-six  inch  widths.  The  line  of  rain- 
bow cretonnes  for  this  season  has  been 
enlarged.  Some  of  these  are  made  with 
an  alternating  satin  stripe  which  adds 
greatly  to  their  effectiveness. 

A  new  hook  for  attaching  curtains  to 
poles  is  on  the  market.  It  is  of  the  "no 
sew"  variety.  The  makers  claim  that  it 
is  equally  good  for  heavy  portieres  and 
for  light  chintz  hangings  and  also  for 
two  fabrics  of  different  make.  It  is  used 
to  make  pleats  and  gathers  and  at  the 
same  time  attaches  to  the  pole,  with  the 
pleats  of  regular  height  and  size,  and  is 
said  to  be  easily  and  quickly  attached  and 
detached  for  laundering. 

Drawn  Work  Sets 
Some  very  effective  patterns  in  ninety- 
inch  yard  goods  made  up  in  voile,  marqui- 
sette  and   filet   net   are   on   the    market. 
These  are  shown  with  many  dainty  lace- 


edge  effects  and  imitation  filet  panels. 
Curtains  with  embroideries  and  lace  edg- 
ing and  insertions  of  filet  panels  are  also 
a  feature.  Drawn-work  curtains  and  bed- 
sets  are  offered  in  many  new  patterns.  A 
distinct  novelty  in  this  line  is  a  number  of 
imported  filets  showing  fish  and  bird  pat- 
terns of  Japanese  origin. 

The  clever  adaptation  of  a  timely  idea 
was  noted  at  Lord  &  Taylor's,  New  York, 
recently,  when  window  displays  depicted 
an  interior  decorated  with  striped  ging- 
ham instead  of  the  usual  cretonne. 

For  the  window  draperies  and  the 
couch-cover  the  color  scheme  was  white 
and  yellow,  with  alternate  one-half  inch 
stripes.  Round  cushions  used  in  juxta- 
position were  pale  green  and  white.  In 
the  foreground  a  placard  prominently 
placed  called  attention  to  the  fact  that 
the  use  of  such  materials  was  in  line  with 
the  Government's  conservation  policy  in 
these  days  of  necessary  economy. 

This  store  has  a  reputation  for  marked 
originality  and  yet  there  is  nothing  freak- 
ish about  the  idea  of  using  gingham  for 
room  decorations  in  the  Summer  time 
when  freshness  and  simplicity  are  of  first 
importance.  Gingham  has  also  the  ad- 
vantage of  being  a  good  wearing  material 
and  is  produced  in  fairly  reliable  color- 
ings. 


Cheery  Rooms  for  Soldiers 
The  furnishing  of  rest  rooms  for  sol- 
diers doubtless  will  be  before  long,  if  not 
already,  a  rather  important  item  for 
stores  in  the  larger  centres.  At  the  Fair 
being  put  on  by  the  Interior  Decorators 
of  New  York  a  model  rest  room  for  con- 
valescent soldiers  is  to  be  exhibited. 
Naturally  the  brightest,  gayest,  homiest 
things  of  all  go  into  that  room  for  the 
men  who  have  seen  little  but  khaki  color 
for  so  long.  The  detail  are  not  yet  dis- 
closed. 
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Clean  ©ut  anb  Clean  Up 

.l/o/»  A"//  coming;  mon  outdoor  sports  with  consequent  perspiration; 
mort  need  therefon    on  th(  part  of  active  men,  fot  more  Sum  nor  underwear. 

A  good  display,  such  as  the  one  illustrated,  will  lead  many  customers  to 
feel  their  need — to  buy  another  suit  or  two.  Such  a  display  "ill  help  you  clean 
up  your  stock,  and  that  of  courst   means  clean  up  a  profit. 

Even  with  goods  rising  in  price  steadily  there  is  no  real  profit  mad<  until 
goods  for  which  money  has  been  paid   are  sold  at  an  advance,  and  the  money 
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Dale  Display  Forms 

and 

Wax  Figures 

Everything  up  to  the  minute. 
Our  Enamelled  Dress,  Hosi- 
ery, Collar  and  Waist  Forms 
are  not  surpassed  by  any 
other  make. 

Get  in  line  for  your  Fall  dis- 
play. Plan  your  order  now 
and  save  the  rush  and  disap- 
pointments by  ordering  early 

Everything  for  the  better  display 
of  merchandise. 
Manufactured  by 

DALE  WAX   FIGURE   CO.,   LIMITED 

TORONTO 

Canada 's  Leading  Display  Fixture  House 

Montreal,   J.  Bogat,   150  Bleury  St. 


|If  you  have  not  our  new 
Supplement  Catalogue 


< 


it's  worth  asking  for. 

Showing  many  new 
features  in  Latest  Style 
of  Forms  and  Fixtures, 
Etc. 


Our  new   No.   2011    Men's 
Bust  —   for    tteht-fitting 
coat,    is    a    wonder.      Try 
it. 

Our    Enamel    Forms    are 
the     finosfr— won't     crack 
-  won't    peel    off. 

no.  2022  Catalogues  and  Valances 

Newp  Sweater  UpQn    Request 

Enamelled 


Representative  for  the 
celebrated  Pierre  Iman's 
Wax    Figures,    of    Paris. 


Send 

in 

your 

old 

wax 

heads 

an 

d    hai 

ds    to 

re- 

pair   and 

rene\ 

DELFOSSE  &  CO 

247-49  Craig  Street  West 
Factory:  1-19  Hermine  St. 

MONTREAL 


WE  HAVE  CONSOLIDATED  WITHOUT 
THE  ELIMINATION  OF  A  SINGLE 
ESSENTIAL. 

SAME  FACTORIES.  SAME  SALESMEN, 
SAME  SERVICE. 

THIS  AMALGAMATION  INSURES  THE 
WINDOW  DRESSING  AND  DISPLAY 
INTERESTS.  THE  GREATEST  AND 
ONLY  COMPLETE  INSTITUTION  OF 
ITS  KIND  IN  THE  WORLD. 

DISPLAY  FIXTURES,  FORMS,  WAX 
FIGURES. 

ALL  CATALOGS,  PHOTOS  AND  GEN- 
ERAL PUBLICITY  ON  REQUEST. 

J.  R.  Palmenberg,  Inc. 

Palmenberg  Ideas  Norwich  Ideas 

Kindlimann  Ideas 

63-65  W.  36th  St.,  New  York 

Factories:  89-91  W.3rd.  St.,N.Y.  419-421  BroomesSt.  NY. 

28  Thames  St.,    Norwich. 
Boston  Salesroom:  Baltimore  Salesroom: 

26    Kingston     St.  108  W.  Baltimore  St. 
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Lamson  ff| 

Carriers     J^jj^^ 

^    ^iouNee 
^   These  Carriers 

lif^t   In  Your  Store 


THERE'S  more  money  to  spend  now  =- 
farmers  and  mechanics  are  more  than 
ordinarily  prosperous.  Business  is,  and  will  be, 
better  than  usual.  You'll  sell  more  —  but  you 
will  have  to  do  it  with  fewer  clerks,  or  with  less- 
experienced  clerks. 

Have   you  enough  parcel-carrier  or  cash-carrier  sta- 
tions? Or  are  you  trying  to  get  along  without  any  carriers? 

Let  us  show  you  what  Lamson  carriers  will  do  for  you.  For 
thousands  of  storekeepers  they  carry  the  cash  to  a  central 
desk,  where  change  is  made  by  an  expert,  not  by  dozens  of  clerks 
who  are  salespersons,  not  cashiers. 

Lamson  carriers  enable  you  to  check  and  inspect  all  outgoing  mer- 
chandise. They  provide  for  written  authorization  of  credit. 

We  have  a  Lamson  Carrier  System  for  every  kind  of  store.  What  one  is  best  for  your  store? 
A  Lamson  man  will  tell  you.  Ask  to  see  him. 

THE  LAMSON  COMPANY 

BOSTON.  MASS. 
Branch  Offices  Everywhere 

SEE    THAT    THE    HEADS    OF    DEPARTMENTS    IN    YOUR    STORE    READ    DRY    GOODS    REVIEW. 
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WHAT  load  will  it  carry?  This  question  is  asked 
by  every  enquirer  after  Commercial  Bodies. 
The  carrying  capacity  depends  on  the  body.  The 
heavy  body  means  a  smaller  load;  the  light  body 
means  greater  capacity  for  goods.  The  less  total 
weight  of  the  body,  the  greater  the  weight  that  can 
be  used  in  the  load.  The  Babcock  Commercial 
Body  is  one-third  lighter  than  the  ordinary  Com- 
mercial Body;  therefore,  by  equipping  your  motor 
with  a  Babcock  Body,  you  can  add  that  much  more 
weight  to  the  load  that  safety  and  speed  will  allow. 

Exactly  Suited  to  the  Delivery  of 
All  Kinds  of  Merchandise 

Our  style  No.  1,  the  Open  Express,  and  our  style  No.  2,  with  a 
canopy  top,  represent  the  popular  styles  for  delivery  motors.  The 
Canopy  top  is  quickly  put  on  and  has  side  curtains  to  use  in  in- 
clement weather.  The  bodies  are  rigid  and  strong,  with  founda- 
tion of  steel.  The  patented  method  of  mounting  prevents  rack- 
ing and  weaving  and  makes  the  Babcock  the  most  durable  and 
economical  body  on  the  market. 

Write  for  Illustrated  Folder  and  Prices 
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CARRIAGE  FACTORIES,  LIMITED 

Head  Office:    Excelsior    Life    Bldg.,    TORONTO.      Sales  Offices:    Montreal,    Toronto,    Winnipeg 


THE  BETTER  POSTED  YOUR-  STAFF  BECOMES  THE  MORE  SALES  THEY  WILL  MAKE. 
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BUTTONS 

A  small  item  in  your  business. 
Straws  sometimes  show  the  way  the  wind  blows. 

If  your  button  department  is  inefficient  it  is  likely  other  departments  are 
the  same. 

Contrast  the  two  methods  shown  above  and  consider  the  effect  on  your 
customers  and  sales  staff. 

The  one  wasteful,  inefficient,  disorderly  and  productive  of  depreciation 
and  damage  to  goods. 

The  other  orderly,  serviceable,  space-saving  and  tending  to  better  service, 
greater  sales  and  larger  profits. 

The  New  Way  System  of  store  fixtures  takes  care  of  every  department  in 
your  store  from  buttons  to  costumes. 
You  cannot  afford  to  be  without  it. 
Let  us  explain  it  to  you. 

Jones   Bros.   £b?  Co.,  Limited 

Store  Fitters 


Eastern  Branch:  Head    Office:  Western  Branch  : 

71    Bleury   Street  29-31    Adelaide    St.  West  437  Main  Street 

Montreal,  P.  Q.  Toronto,    Ont.  Winnipeg.  Man 

In   affiliation    with   ana   manufacturing   in    Canada   under  the  patents   of 
1  he    Crrand   Raftids  Show    Case    Co. 


iB   -»•** 
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How  to  Increase  Your  Selling  Capacity 
Fully  Explained  in  Our  Four-Page  Leaflet 


Our     Carrier    Servic 
without     adding     to 


Gipe  Hazard 
Store  Service 

Co.,  Ltd. 

113  Sumach  St.,  Toronto 


Write  for  that 
Leaflet  To-day 


11     increase     your     selling     capacity 

number    of    your    salesmen.        The 

statement  is  concisely, 
though   fully,  explain- 
ed    in     our    four-page 
leaflet.     By   its  analy- 
sis the  matter  is  at  once  seen — as  it  really  is — to  be  practica 
and   so   simple   that   it   is   often   overlooked,   chiefly   through 
the  long  and  studied  arguments  of  those  who  are  interested 
in     introducing    more     costly    machinery     and     complicated 
methods.     The   leaflet  for   the  asking. 

Level,   grade   and    perpendicular   wire   cash    carriers,   parcel 
carriers,  cable  carriers  and  pneumatic  tubes. 


Trade  Advertising  Versus  Catalogues 


MANUFACTURERS  in  a  number 
of  lines  are  finding  business 
journal  advertising  an  adequate 
substitute  for  catalogues.  This  move- 
ment has  been  gradually  gathering- 
strength  for  several  years,  but  the  war 
has  given  an  impetus  to  it. 

The  issuing  of  catalogues  under  war 
conditions  has  been  rather  difficult.  The 
principal  trouble  has  been  the  unstable 
character  of  the  market.  Prices  have 
been  changing  so  frequently  that  almost 
as  soon  as  a  catalogue  was  issued  it  be- 
came passe.  The  shortage  of  merchan- 
dise and  traffic  congestion  also  affected 
the  situation.  Business  concerns  natur- 
ally hesitated  to  list  articles  in  their 
catalogues  when  uncertain  as  to  whether 
or  not  they  could  fill  orders. 

Because  of  these  conditions  a  good 
many  firms  have  temporarily  discon- 
tinued the  publication  of  a  catalogue. 
Some  have  resorted  to  various  other  ex- 
pedients. Some  issue  a  priceless  cata- 
logue and  give  the  quotations  on  separ- 
ate sheets.  Some  send  out  nothing  but 
a  bare  price  list. 

Still  others  have  found  that  business 
paper  advertising  is  a  solution  of  the 
whole  difficulty.  Every  time  that  prices 
change  or  that  they  have  new  goods  to 
offer  they  catalogue  them  in  the  papers 
reaching  their  trade.  In  this  way  the 
listings  in  the  hands  of  buyers  are  al- 
ways kept  up  to  the  moment.  It  is  as- 
sumed that  if  a  man  isn't  live  enough 
to  read  the  papers  of  his  field  that  he 
would  also  be  too  stagnant  to  look  over 
any  catalogues  that  might  be  sent  to 
him. 

One  concern  that  has  made  use  of  this 
plan  is  P.  Centemeri  &  Co.,  the  New 
York  glove  house.  Starting  in  1913  with 
small  space  the  company  has  gradually 
increased  it.  This  year  it  is  using  half 
a  dozen  business  publications.  It  thinks 
nothing  at  all  of  taking  several  pages 
in  a  single  issue  of  a  paper.  The  copy 
is  varied  to  suit  the  particular  announce 
ment  being  made,  but  much  of  it  has 
the  appearance  of  high-class  catalogue 
copy,  including  illustrations,  descriptions 


and  net  prices.  The  campaign  has  been 
singularly  effective. 

A  number  of  other  concerns  use  simi- 
lar methods — some  very  liberally  and 
others  in  a  more  modest  manner.  The 
recent  trade  advertising  of  the  Durham 
Hosiery  Mills,  of  Durham,  N.C.,  is 
typical  catalogue  copy.  Each  item  is 
illustrated  and  described  and  the  whole- 
sale price  quoted.  The  price  at  which  it 
can  be  sold  at  retail  is  also  given.  The 
United  Knitwear  Mills,  of  New  York, 
also  follow  this  plan.  Several  houses  in 
the  cloak  and  suit  trade,  such  as  C. 
Kenyon  Company,  announce  special  num- 
bers in  this  fashion.  In  fact  the  idea 
of  advertising  in  business  papers  instead 
of  issuing  catalogues  is  in  great  vogue 
just  now  and  it  seems  destined  to  become 
still  more  popular.  Merchants  are  so 
eager  to  find  goods  nowadays  that  there 
is  no  danger  of  their  overlooking  any 
good  propositions  that  are  made  to  them 
in  this  way. 

Of  course  the  plan  has  its  limitations. 
Many  companies  cannot  quote  their 
prices  openly  in  publications.  Many 
lines  could  not  be  adequately  shown  in 
this  manner.  For  many  things  cata- 
logues are  absolutely  necessary,  and 
there  is  no  danger  of  their  being  sup- 
planted. Nevertheless,  there  is  a  wide 
field  for  catalogue  copy  in  trade  papers. 
It  is  a  good  way  to  offer  restricted  out- 
put to  the  trade  without  going  to  the  ex- 
pense of  sending  out  salesmen.  It  is  a 
good  way  to  offer  a  seasonal  product, 
where  salesmen  wouldn't  have  time  to 
make  the  rounds  of  the  trade.  It  is  a 
good  way  to  clean  up  odd  lots,  without 
making  drastic  price  reductions.  It  has 
any  number  of  uses  that  help  salesmen 
and  also  that  substitute  for  them  when 
they  are  not  available. 

Also  catalogues  and  trade  advertise- 
ments can  supplement  each  other.  The 
Stanley  W.  Blum  Company  is  following 
this  plan.  In  its  catalogue  it  names  the 
business  papers  in  which  its  new  bathing 
suits  will  be  announced  as  they  are 
brought  out. — Reprint  of  editorial  from 
"Printers'  Ink,"  July  4,  1918. 
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The  old  way 


The  new  way 


A  man  should  not  do  the  work  a 
machine  will  do  for  him 


A  merchant,  with  all  his  troubles, 
should  never  do  the  work  that  a  machine 
does  better  and  quicker. 

Our  newest  model  National  Cash 
Register  makes  the  records  which  a 
merchant  needs  to  control  his  business. 
It  does  fifteen  necessary  things  in  three 
seconds. 

Without  the  register  a  man  cannot  do 
these  things  in  half  an  hour. 


With  the  register,  even  a  new  clerk  can 
do  them  just  by  pressing  the  keys. 

Our  new  electric  machines  are  as  much 
better  than  old  machines  as  an  up-to-date 
harvester  is  ahead  of  a  sickle  for  cutting 
grain. 

The  latest  model  National  Cash  Register 
is  a  great  help  to  merchants  and  clerks. 
It  pays  for  itself  out  of  what  it  saves. 


Merchants  need  National  Cash  Registers  now  more  than  ever  before 


Fill  out  this 
coupon  and  mail 
to-day 


Dept.  C2,  The  National  Cash  Register  Company  of  Canada.  Limited, 

Toronto,  Out. 

Please  give  full  particulars  about  the  up-to-date  N.C.R.  System  for 
mv  kind  of  business. 


Name. . . 
Business. 
Address. 
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MIDSUMMER  AND  FALL  NEWS  FROM  NEW  YORK 

Suits  Will  Again  Show  Originality  in  Uneven  Cuts — Fur  Trimming  to  be  Fashionable- 
Also  Plushes,  Velvets  and  Deep  Silk  Fringe — Dignified  Negligees 
Replace  the  Fluffy  Type 


NEW  YORK,  June  27,  1918. — 
Fashionable  dress  and  tailored 
suit  coats  are  of  varied  and  uneven 
lengths  as  shown  for  Fall.  For  instance, 
one  sees  a  handsome  model  developed  in 
chiffon  or  panne  velvet  in  French  blue 
perhaps,  with  a  saucy  little  belted  coat 
caught  in  snugly  at  the  waist  by  a*  satin 
crushed  belt,  which  allows  a  bloused  ef- 
fect above  it  and  a  flare  below;  silk  frogs 
and  embroidery  are  the  trimming,  but 
nothing  else  is  required  with  the  strik- 
ing drapery  falling  low  in  front  on  the 
skirt  from  both  hips.  And  then  the  next 
design  one  sees  may  show  a  knee-length 
jacket,  Russian  style,  with  deep  two- 
toned  embroidery  of  chenille  on  coat, 
sleeves  and  collar.  This  was  developed 
in  broadcloth.  Drapery  is  confined  al- 
most exclusively  to  the  velvet  dressy 
models;  the  skirts  of  the  more  tailored 
styles  are  frequently  perfectly  plain.  A 
few  have  panel  effect  produced  by  a 
single  pleat  at  each  side  of  the  back  or 
sides. 

Fur    Trimmings 

One  suit  of  silvertone  velours  has  the 
coat  cut  long  enough  and  in  such  a  style 
that  it  might  very  well  be  worn  with  a 
dress  as  a  separate  coat.  It  comes  a 
trifle  below  the  knee  in  front,  and  is 
longer  in  the  back,  where  a  deep  band  of 
beaver  is  to  be  seen.  Narrow  belts  cross 
over  in  front  to  the  panel  cut  under  the 
arms.  A  beaver  collar  rolls  up  snugly 
around  the  neck. 

J.  M.  Giddings  are  showing  a  velvet 
suit  made  with  loose  straight  lines;  the 
coat  is  about  a  38-inch  length  and  has  a 
narrow  loose  belt  of  silk  braid  tied  at  the 
side  and  finished  with  very  long  tassels. 
The  triangular  pockets  have  similar  tas- 
sels and  monkey  skin  border  across  their 
top  edge.  Monkey  fur  is  shown  on  the 
collar  as  well.  The  sleeves  are  rather 
novel,  being  bell-shaped  with  a  turn- 
back cuff,  and  from  inside  the  bell  part 
a  close-fitting  crushed  cuff  extends  well 
down  over  the  wrists  to  keep  out  chilling 
breezes. 

A  very  novel  result  is  obtained  in  a 
broadcloth  suit  with  34-inch  coat  by  cord 
tucks  following  the  circular  cut  of  the 
sides  below  the  waist-line  and  a  fancy 
panel  extending  from  the  shoulders  to  a 
point  in  the  centre  back  below  the  hem- 


line of  the  coat.  The  sleeves  are  close 
fitting,  with  a  border  of  seal,  above 
which  is  a  group  of  cord  tucks  almost  to 
the  elbow.  The  collar  and  a  band  on  the 
circular  portions  of  the  jacket  are  also 
of  seal. 

Satin,  panne  velvet  and  fox  unite  in 
another  Gidding  model.  While  the  cos- 
tume is  designed  on  straight  lines,  the 
very  wide  fox  band  on  the  bottom  of  the 
coat  and  the  satin  girdle  at  the  waist- 
line produce  a  decided  flare  to  the  lower 
part  of  the  coat.  Just  above  the  waist- 
line the  velvet  changes  to  satin  and  is 
heavily  braided;  the  satin  sleeves  have 
deep  velvet  and  fox  cuffs.  The  collar,  of 
course,  is  of  fox  and  the  skirt  of  velvet. 

A  practical  and  modish  tailored  coal 
is  shown  in  navy  blue  mohair  with  looped 
belt  and  long  narrow  shawl  collar. 
Pockets  of  self-material  are  attractively 
placed  and  have  long  top  points  finished 
with  tassels.  A  removable,  high-necked 
vest  is  a  distinctive  feature. 

Altman's  are  showing  a  tan  suit  for 
Fall  bound  with  braid  and  cut  slanting 
off  in  front  from  its  meeting  place  above 
the  waist-line.  The  bodice  part  of  the 
coat  is  cut  into  long  ends,  which  cross 
and  button  at  the  hips  to  similar  belts 
from  the  back.  A  Tuxedo  collar  and  a 
waistcoat  are  smart  features. 


Fine  Plushes  in  Vogue 

The  handsome  plushes  and  other  piie 
fabrics  which  are  now  produced  with 
such  attractive  finish  are  being  used  for 
some  of  the  most  fashionable  Fall  coat 
models.  Some  of  these  are  rendered  stiil 
richer  by  the  profuse  use  of  fox,  coon  or 
other  long-haired  fur  with  them.  Hugt 
trimming  buttons  of  heavy  celluloid 
laced  through  large  holes  instead  of  be- 
ing sewn  are  effective  trimming  on  these 
wintry  fabrics.  All  of  these  plush  coats 
are  belted  and  some  are  considerably 
shorter  than  we  have  been  accustomed 
to  wear.  A  number  of  them  are  only  36 
or  38  inches  in  length. 

Fur  and  gold  laces  are  appearing  again 
on  many  of  the  pretty  gowns  of 
Georgette,  tulle,  etc.,  though  combina- 
tions of  satin  and  Georgette  without  any 
other  trimming  than  the  novelty  of  their 
design  are  equally  as  smart.  Silk  lace 
and  tulle  in  full  side  drapes  or  in  huge 
butterfly  rosettes  at  the  hips  are  being 
shown  on  a  number  of  the  new  evening 
and  dinner  gowns,  and  hats  to  accompany 
them  are  large  and  droopy,  with  soft 
velvet  crowns  and  full  ostrich  plumes. 

Sets  Showing  Again 

A  hat,  neckpiece,  and  muff  set  of  vel- 
vet and  mole  has  the  skins  so  arranged 
as  to  form  rows  of  triangles,  which  in 
themselves  are  a  fanciful  trimming,  but 
in  addition  there  is  on  the  front  of  the 
hat  and  the  muff  a  satin  and  ribbon  ap- 
plique made  to  suggest  a  flower  basket, 
and  out  of  it  there  are  silk  posies,  also 
appliqued.  Ribbon  is  used  to  form  deep 
fringe. 

Another  novel  set  shows  a  hat  and 
neck-piece  of  velvet  and  mole.  This  time 
they  are  both  cut  in  beretta  style,  which 
is  a  novel  feature  for  a  neck-piece.  Mole 
forms  the  top  of  the  chapeau  and  a  band 
which  is  close  to  the  neck.  From  it 
there  extends  the  wide  beretta  of  velvet. 
The  neck-piece  just  covers  the  "V"  of 
one's  blouse,  but  a  lengthier  effect  is 
gained  by  the  long  very  heavy  silk  cords 
and  tassels  used  for  ties. 

The  newest  walking  sticks,  which  will 
be  very  smart  with  milady's  Fall  cos- 
tume, have  the  small,  flat,  round  tops, 
with  a  band  of  ivorv  and  a  two-toned 
silk  braid  or  cord-carrier  handle  similar 
to  those  used  on  umbrellas;  one  of  the 
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tones,  of  course*  is  ivory  and  the  other 
matches  the  stick. 

Grey  squirrel  is  used  for  the  narrow- 
roll  collar  ami  pointed  pockets  on  a  smart 
seal  coatee,  and  opossum  on  one  of  black 
seal  plush. 

Velvet  and  Tulle 

Tulle  and  chiffon  velvet  are  shown  in 
a  new  evening  gown  at  Altaian's.  The 
skirt  is  of  velvet,  draped,  and  the  bodice 
in  peasant  style  of  tulle.  A  long  full 
scarf  of  tulle  falls  over  the  left  shoulder, 
forming  a  train  over  the  velvet  train  of 
the  skirt.  The  only  trimming  is  a  band 
of  gold  and  jewels  passing  from  the 
right  side  of  the  back  below  the  waist- 
line over  the  left  shoulder  to  the  right 
side  of  the  front,  and  a  similar  ornament 
on  the  bodice  in  front  and  one  on  the 
side  drape  of  the  skirt. 

Farmerette   Shoes 

Included  among  the  clothing  of  tne 
farmerette  at  Doeser's  is  the  farmerette 
shoe,  which  has  been  designed  especially 
for  women  who  will  do  farm  work  or 
other  war  service  that  requires  sturdy, 
comfortable  footwear.  These  shoes,  made 
of  tan-colored  chrome  side  leather,  are 
unlined,  have  welted  and  stitched  soles 
of  a  tannage  known  as  elk  sole,  and  are 
laced  to  the  toe.  The  heels  are  low  and 
square.  Farmerette  shoes  are  priced  at 
$5.50  a  pair. 

Displayed  at  Altaian's  is  wide  and  nar- 
row silk  fringe,  either  knotted  or 
straight. 

At  Renard's  is  a  hat  of  green  worsted 
woven  like  a  spider's  web,  the  crown  is 
round  and  tapering,  the  brim  is  narrow 
on  the  back  and  wide  on  the  front.  At 
the  base  of  the  crown  is  a  cord  of  worsted 
with  a  rosette  in  the  front. 

Franklin  Simon  &  Co.  show  a  dainty 
Summer  frock  of  white  marquisette, 
•  rimmed  with  point  d'esprit  and  cluster 
pin  tucks,  priced  at  $29.50.  The  hat 
illustrated  with  the  dress  here  is  of  white 
novelty  straw  faced  with  Malines,  and 
has  a  white  ostrich  tip.     This  hat  is  $20. 

One  of  the  prettiest  organdie  dresses 


shown  has  frills  on  the  skirt,  sleeves  and 
fichu,  and  these  are  bordered  with  scal- 
lops made  of  a  straight  piece  of  organdie 
picoted  on  both  edges  and  caught  at  in- 
tervals to  the  edge  of  the  frill  to  give  a 
scalloped  effect. 

We  are  to'.d  that  an  item  of  import- 
ance for  dance  frocks  this  Fall  is  the 
mode  for  huge  rosettes  of  tulle  just  be- 
low the  girdle  at  the  hips.  This  style 
was  very  effective  on  a  new  model,  show- 
ing a  satin  girdle  bodice,  tulle  shoulder 
pieces,  a  tulle  skirt  over  satin,  and  these 
immense  rosettes  sitting  out  on  the  hips 
and  keeping  the  wearer  at  a  crinoline  dis- 
tance from  all  her  companions. 

One  Delivery  a  Day 

With  some  of  the  stores  closing  all 
day  Saturday  during  July  and  August, 


deliveries  reduced  to  one  a  day,  and  the 
daylight  saving  scheme  in  operation, 
merchandising  seems  to  have  reached  a 
state  of  scientific  operation  which  will  do 
much  to  develop  commendable  gardens. 
Best  &  Co.,  B.  Altman  &  Co.,  and  John 
Wanamaker  are  the  three  stores  at  pre- 
sent which  have  adopted  the  one  de- 
livery a  day  system. 

June  14  was  Flag  Day.  The  occasion 
was  fittingly  observed  in  all  the  stores. 
Patriotic  services  were  held  in  the  stores 
before  they  opened  and  in  some  cases 
presidents  or  managers  gave  addresses 
on  the  history  of  the  flag  and  all  it 
means  to-day.  At  Lord  &  Taylor's  a 
chorus  of  -250  voices  contributed  the 
singing  of  patriotic  airs.  At  Franklin 
Simon's  President  Wilson's  message  to 
Congress  was  read,  and  the  store  pur- 
poses having  all  such  messages  read  and 
explained  to  the  people  of  the  store  at 
intervals  henceforth. 

One  of  the  windows  at  Wanamaker's 
recently  was  decorated  with  strips  of 
white  paper  pasted  on  the  pane  in  a  de- 
sign effect  in  imitation  of  what  Paris 
stores  and  homes  are  doing  at  the  pre- 
sent time  to  minimize  the  danger  from 
broken  glass  from  explosives,  as  was 
described  in  your  Paris  letter  a  short 
time  ago.  Photographs  of  several  of  the 
Paris  stores  were  in  the  Wanamaker 
window  and  showed  the  window  panes 
entirely  covered  with  the  strips  of  paper 
running  in  all  directions,  but  arranged  in 
a  design  which  gave  the  safety  device  an 
artistic  and  unique  appearance. 

On  June  16  Franklin  Simon's  featured 
fringed  gowns.  These  are  the  leading 
idea  on  Fifth  Avenue.  The  gowns  were 
in  two  classes — one  of  satin  meteor  in 
navy,  black  or  white  with  kimono  sleeves, 
white  satin  vestee  and  graceful  loose 
panels  have  deep  silk  fringe.  These  were 
priced  at  $39.50;  the  other  style  was  of 
Georgette  crepe  in  navy  or  black,  trim- 
med with  very  wide  fringe. 

This  is  the  way  Altaian's  introduce 
some  of  their  dainty  neck  fixings: 
Captivating  Fichus  and  Tuckers 
"Among  them  are  collar  and  cuff  sets 
and  separate  collars  in  original  and  most 
attractive  designs,  introducing  the  new- 
est effects  in  color  and  decoration;  fichus 
and  tuckers  of  lace  and  net  that  would 
have  captivated  an  eighteenth-century 
belle;  exquisite  little  semi-guimpes  that 
may  be  worn  equally  well  with  new 
frocks  or  with  frocks  that  are  not  so 
new;  and  fascinating  satin  waistcoats 
that  everyone  will  want  who  sees  them." 

Organdie  Chemise   Dress 

Louise  &  Co.  show  a  chemise  dress  of 
lavender  organdie  which  is  machine 
stitched  all  over  in  a  self-color  scroll 
chain-stitching.  The  neck  opens,  small 
revers,  flat  collar;  long  sleeves,  turn- 
back cuffs;  wide  belt. 

Among  the  dresses  at  Maison  Maur- 
ice's is  one  with  a  pink  organdie  founda- 
tion. The  short  bodice  is  veiled  witn 
white  lace.  On  the  centre  front  of  the 
skirt  are  three  lace  ruffles.  The  gray 
overskirt  is  full  and  opens  in  the  front 
showing  the  lace  panel,  on  the  overskirt 
are  nine  fine  pleatings.     The  gray  waist 

CLERKS    POSTED    ON    MARKET   CONDITIONS    CAN    EXPLAIN    WHY    PRICES    ARE   SO    HIGH. 
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ery  Kne  is  pleasing  and  only  the 
seal.  There  is  one  long  scallop 
under  those  three  buttons  on  the  sleeves; 
four  little  tucks  at  the  waist  in  the  back  are 
simple  trimming,  but  do  their  bit;  you 
notice  also  the  panel  effect  to  the  whole 
length  of  the  back  and  the  pointed  ending; 
the  ripples  concentrated  at  the  sides,  the 
back-tying  belt  and  the  simple  skirt  are  also 
noteworthy    in    this   smart   costume. 
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For  the  Well-dressed  Girl 

A   frock   of  blue  and  white  handkerchief   linen,   a   smart 
suit  and  a  frock  of  dotted  Swiss  and  organdie. 


The  Blouse  of  the  Hour 

Fine   white   voile,    embroidered    in    a   dainty 

pattern,  made  in  slip-on  style  with  shoulder 

fastening,    pearl    buttons    and    round    neck. 

Made    by    Standard    Ladies'    Wear    Ltd., 

Toronto. 


is  trimmed  with  a  broad  fichu  edged 
with  pleatings.  Short  sleeve  pleatings 
to  finish.  Wide  belt  decorated  on  the 
front  with  pink  morning  glories  and  bows 
of  narrow  pink  ribbon. 

Taffeta  and  Organdie 

At  Bonwit  Teller's  is  a  dress  of  peach 
taffeta.  The  scant  skirt  has  flying  panels 
on  the  sides  of  white  organdie,  tucked 
and  each  tuck  headed  with  a  fluting.  The 
waist  has  a  plain  panel  back  of  the  or- 
gandie, the  front  crosses  surplice  fashion 
and  is  edged  with  flutings.  Short  or- 
gandie sleeves.  Girdle  at  the  natural 
waist-line.  Another  model  is  pink  or- 
gandie and  blue  taffeta.  The  foundation 
skirt  has  a  deep  taffeta  hem;  one-half 
length  tunic  of  taffeta  mounted  on  a 
yoke  of  organdie,  hem  of  alternate 
bands  of  organdie  and  taffeta.  The  or- 
gandie waist  has  a  tucked  vest.  Around 
the  neck  and  extending  to  the  waist- 
line is  a  fold  of  the  taffeta.  Three- 
quarter   sleeves.     Crushed   girdle. 

Amons;  the  new  styles  of  blouses  shown 
is  one  of  mauve  Georgette  that  is  really 
collarless,  but  given  the  effect  of  a  collar 
by  a  band  of  flat,  narrow  pleats  laid 
across  the  back  and  a  tie  of  self  material 
that  forms  side  yoke  as  well.  Embroid- 
ery in  self  color  supplies  decoration,  and 
the  sleeves  are  finished  by  strap  cuffs 
that  suggest  some  of  the  imported  styles 
seen  this  season. 

Designers  seem  anxious  to  find  substi- 
tutes for  pin  tucking  as  a  decoration, 
and  one  house  has  replaced  it  in  in- 
stances by  groupings  of  narrow,  loose 
pleats.  This  treatment  is  shown  on  a 
blouse  of  navy  Georgette,  trimmed  by 
narrow  bands  of  white  embroidery. 


Of  late  there  has  been  a  growing  ten- 
dency to  break  away  from  the  conven- 
tional fluffy  type  of  negligee  so  long  in 
favor,  and  to  make  garments  in  which 
beauty  of  color  and  texture  are  first  con- 
siderations, with  the  result  that  Ameri- 
can design  has  been  more  greatly  de- 
veloped in  this  branch  of  women's  ap- 
parel than  any  other. 

It  is  a  far  cry  from  pink  chiffons  and 
cream  laces  to  some  of  the  latest  de- 
signs. Of  course,  there  are  some  which 
answer  the  demand  for  the  fluffy  type, 
but  in  general  the  gowns  are  distinguish- 
ed by  dignity  of  line  and  warmth  of 
coloring. 

Medieval   Model   in   Black  and  Gold 

One  model,  for  example,  is  made  of 
black  satin  with  straight  panel  at  back 
of  black  chiffon  barred  in  gold  stripes. 
The  panel  goes  over  the  shoulders  and 
makes  the  front  of  the  straight  corsage. 
This  chiffon  is  laid  over  a  rather  bright 
green.  The  sleeves  are  also  of  the  chif- 
fon, unlined,  and  banded  at  the  wide  ends 
in  black  satin  that  falls  in  long,  jet- 
tipped  streamers. 

Even  simpler  is  another  model  of  soft 
silk  printed  in  cashmere  design  and  lined 
with  flame  color.  It  is  straight  and 
waistless,  with  V  neck  and  long  an<rel 
sleeves,  split  to  let  the  lining  show.  The 
only  decoration  consists  of  bright  beads, 
which  tip  the  sleeves. 

Brocaded   Satin   Skirts 

Owing  to  a  "special  purchase"  Fred- 
erick Loeser  &  Co.  offered  a  collection  of 
white  brocaded  satin  skirts  at  $13.75. 
One  model  was  gathered,  had  two  tab 
pockets,   with   pearl   buttons;   wide  belt, 


with  two  buttons;  another,  also  gather- 
ed, had  scalloped  flap  pockets  finished 
with  two  buttons,  wide  belt,  with  clasp 
and  two  buttons. 

In  their  "smart  Summer  fashions  for 
sports  events  and  country  places"  J.  M. 
Giddings  feature  dresses  of  English 
chintz,  French  or  Ramie  linen,  ging- 
hams, organdies,  bright-colored  jerseys, 
printed  chiffons,  Summer  silks,  Brussels 
net  and  lingerie. 

Styles   Stimulated  by  War 

That  the  clamor  of  war  and  the  shock 
of  battle  is  having  a  stimulating  effect 
on  the  imaginations  and  work  of  Paris 
costumers  and  designers  is  apparent 
from  the  types  of  styles  which  are  being 
sent  here,  among  the  latest  of  which  is 
a  dress  described  as  a  "cellar  costume." 

It  is  made  of  gray  jersey  cloth,  and 
consists  of  a  cape  with  a  tight  hood  that 
covers  the  coiffure,  and  a  one-piece  gar- 
ment underneath  that  completely  covers 
the  night  dress,  and  gives  the  effect  of 
Turkish  trousers. 

Thus  adorned  the  Parisienne  is  ready 
to  flee,  appropriately  clad,  to  the  cellar 
in  case  of  bombardment  by  German  air- 
plane or  freak  gun. 

Collarless  Blouses  Grow  in  Favor 

Demand  is  growing  stronger  for  the 
round-necked  collarless  blouse  which  not 
so  long  ago  felt  its  way  into  favor  in  a 
tentative  sort  of  way. 

In  the  matter  of  openings  alone  each 
blouse  has  its  own  fashion.  Some  are 
slip-ons,  others  open  at  the  back,  and 
still  others  at  the  side. 
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Approved  For  Fall 

A  clever  Fall  coat  developed  in  taupe 
velours  with  novel  trimmings  of  soft  mole 
fabric.  Like  so  many  of  this  year's  models, 
the  back  is  almost  more  attractive  than  the 
front.  Just  below  the  belt  at  the  back  and 
over  the  top  of  the  two  box  pleats  is  a  flap 
of  the  fur  trimming.  Made  by  the  Enter- 
prise Manufacturing  Co.,  Toronto. 


A  Hint  of  the  Militai 


y 


Velours,  with  Hudson  seal  collar  and 
cuffs;  belt  is  in  one  with  the  pocket  and 
finished  with  buckles;  flap  of  fur  is  un- 
stitched at  bottom  in  imitation  of  officers' 
uniforms;  pockets  stitched  in  squares,  with 
French  knots;  sleeves  narrow  down  towards 
wrist,  making  garment  snugger;  flannel  in- 
terlining to  give  warmth;  fancy  silk  lining. 
Shown   by   Lazare   &  Novek,   Montreal. 
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Paris,  France, 

May  22,   1918. 

EDITOR,  Dry  Goods  Review,— The 
result  of  my  visits  to  the  best  dry 
goods  stores  where  the  Summer 
fashions  are  just  being  shown  might  be 
summed  up  in  a  very  few  words,  for 
everywhere  I  have  seen  the  same  kinds 
of  materials  that  are  in  vogue  this  Sum- 
mer. 

Organdie,  silk  and  cotton  voile,  toile 
de  laine,  pique,  foulard,  printed  Shan- 
tung and  tussor  are  on  show  in  every 
department,  yet  nowhere  are  they  alike. 
Organdie  is  plain  or  printed.  Voile  is 
seen  in  huge  piles  in  the  cloth  depart- 
ments in  a  bewildering  display  of  shades 
and  arrangements.  The  samples  I  have 
sent  you  are  but  a  very  few  examples  of 
what  is  procurable,  and  among  those 
enclosed  you  will  find  some  instances  of 
the  working  of  cotton  voile,  which  ren- 
ders this  material  so  fashionable  this 
year. 

Linen  will  be  used  for  costumes  to  be 
worn  at  the  seaside  or  in  the  country, 
but  much  more  often  will  the  toiles  de 
laine  herewith  be  seen  that  are  quite 
new  and  remarkably  dainty. 

Pique  will  come  in  useful  for  trim- 
mings as  well  as  the  samples  of  reps  en- 
closed that  are  less  common,  although 
I  might  say  that,  since  pique  is  so  very 
expensive  nowadays  compared  to  what 
it  was  before  the  war,  when  it  is  in  pood 
quality,  it  will  not  be  seen  on  every  dress. 

For  dressy  costumes  we  shall  have 
printed  Shantung  and  tussor  and  silk 
dresses  for  out-of-door  wear  will  mostly 
be  in  foulard  as  already  hinted  in  my 
last  letter.  Sometimes  silk  voile  will  be 
used  in  connection  with  foulard  on  the 
same  frock. 

Tailored   Costumes 

All  tailored  costumes  are  very  plain; 
many  of  them  have  some  pique  waist- 
coats, or,  as  they  are  all  wide  open,  a 
frill  of  nainsook  comes  out  of  the  open- 
ing. It  may  be  sewn  inside  the  jacket 
or  be  part  of  the  lingerie  blouse  under- 
neath. Some  have  pockets,  and  all  very 
narrow  belts,  a  few  of  them  being  made 
of  black  patent  leather.  On  no  account 
must  they  be  more  than  one  inch  wide, 
or  they  will  not  be  in  the  "note." 

There  are  hardly  any  trimmings  on 
these  costumes.  Some  have  a  little  em- 
broidery on  the  jacket,  but  as  a  rule  the 
waistcoat  is  the  only  fancy  note.  Be- 
sides the  striped  pique  or  printed  reps 
seen  mostly  in  Paris,  and  at  the  seaside, 
where  more  originality  can  be  displayed, 
and  showv  shades  will  not  be  shocking  to 


SUMMARY 

Numerous  original  effects  in 
Summer  cottons.  Toile  de  laine 
in  small  but  gay  stripes.  Organ- 
die and  voile  have  novel  designs 
in  fine  embroidery,  etc. 

Tailored  costumes  have  waist- 
coats or  dainty  frills.  Belts  are 
important  but  must  he  narrow. 
Black  patent  leather  shown. 

Blouses  for  tailored  costumes 
Dave  high  collars.  Some  others 
are  made  sleeves,  of  two  straight 
panels  laced  together.  All  the 
sleeves  are  short. 

Long  straight  dresses  of  em- 
broidered voile  are  fashionable. 

Much  ribbon  used  for  ties, 
edgings,  bow-knots,  etc. 

Openwork  hemstitching  or 
braiding  makes  trimming  for 
sheer  tea  gowns. 

French  ladies  generally  have 
adopted  pyjamas. 

Flowing  veils  have  bead  bord- 
ers. 

Organdie  hats  are  featured. 

Silk  cashmere  embroidered 
with  gold  beads  makes  a  beau- 
tiful bag. 


the  eye,  we  shall  have  toile  de  Jouy 
designs,  or  striped  silk,  or  gaudy  cash- 
mere that  will  look  much  more  pretty 
in  the  broiling  sunshine  than  anywhere 
else. 

Most  jackets  are  half  length. 


Some  blouses  have  very  high  collars. 
Undoubtedly  these  finish  up  the  figure 
much  better  when  worn  with  a  tailored 
costume,  but  it  makes  you  feel  hot  only 
to  think  of  wearing  them  in  the  Sum- 
mer, notwithstanding  the  fact  that  even 
in  winter  low  necks  are  much  more 
healthy,  as  people  who  wear  them  never 
catch  a  sore  throat.  Of  course  there  is 
a  limit  there,  too. 

With  these  high  collars  you  often  have 
a  lace  "rabat"  over  the  jacket,  which 
effect  is  very  nice. 

In  the  blouse  line,  however,  there  is 
nothing  special  to  add  to  my  previous 
mail   on  the  subject. 

Apart  from   the    blouse    made    of     a 


pique  waistcoat  and  collar  and  the  re- 
mainder in  organdie,  and  the  one  sleeve- 
less, made  of  two  straight  panels,  laced' 
on  each  side  by  a  ribbon  whose  ends 
hang  down,  that  is  quite  nice,  all  shapes 
are  fashionable.  Only  the  sleeves  are 
all  short,  very  seldom  going  below  the- 
elbow.  I  must  mention  that  long  gloves 
are  not  fashionable,  however;  the  usual 
gloves  "a   Crispins"  are  always  seen. 

The  square  neck  is  quite  as  fashionable 
as  the  oval  or  V  neck.  When  the  latter 
is  too  low  a  straight  band  fills  in  the 
angle,  and  you  have  a  new  shape. 

Summer  Dresses 

These  are  most  varied  in  shapes;  all 
are,  of  course,  straight  and  fairly  nar- 
row, less  so  than  woollen  skirts,  for  the 
fluffy  voile  or  organdie  must  be  pleated 
or  flounced  to  be  dressy.  There  are  a 
few  examples  where,  as  gardening  is 
fashionable  just  now,  the  flat  bodice  and 
draped  skirt  worn  by  the  Watteau 
shepherdess  or  country  girl  are  seen,  but 
the  general  feature  is  a  long  straight 
dress  made  of  embroidered  voile  as  per 
sample  enclosed  used  in  connection  with 
plain  voile  in  the  shade  of  the  em- 
broidered   motifs. 

I  saw  the  other  day  one  dres3  of  this: 
kind  which  I  could  describe  as  follows: 

The  bodice  and  skirt  were  gathered  in 
at  the  waist  and  had  a  narrow  beit;  the 
voile,  white  ground  with  salmon  pink 
motifs  embroidered  (a  shade  very  fash- 
ionable) had  f»r  trimmings  at  the  bottom 
of  the  skirt  a  broad  band  of  plain  voile 
salmon  pink,  hemstitched;  a  waistcoat, 
with  mother  of  pearl  buttons,  and  a 
sailor  collar  hemstitched  as  well  as  in 
plain  material,  and  the  sleeves,  very 
short,  had  also  a  large  band  like  the 
skirt. 

In  another  instance  the  dotted  cloth 
was  used  all  over,  but  the  opening  in  a 
V  shape  was  bordered  by  a  frill  of  white 
organdie.  There  were  some  tiny  or- 
gandie revers  with  a  velvet  ribbon  knot 
to  make  them  more  fanciful. 

As  a  rule  ribbon  is  still  used  whether 
in  ties  or  edgings  at  the  neckline-,  or 
morely  as  bows  placed  anywhere  like- 
butterflies  on  the  lovely  flowers  that  are 
our  Summer  dresses;  it  is  always  pretty- 
Negligees 

In  teagowns  it  comes  very  useful. 

These  are  all  made  of  very  thin  ma- 
terial, and  all  the  voiles  seen  lately  are 
particularly  suitable.  The  trimmings  are 
generally  openwork  hemstitching  or 
braiding.  They  are  of  course  very  loose 
and  have  long  broad   sleeves   similar  to> 
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those  I  mentioned  in  my  last  letter.  The 
belt  is  a  very  narrow  band  or  a  silk  cord. 

When  fine  material  is  used  I  consider 
it  more  elegant  without  any  trimming. 
Crepe  Georgette,  for  instance,  is  such 
a  pretty  material  that  any  trimming 
would  seem  superfluous,  and,  however 
fine  it  might  be  would  not  show  up  as 
on  a  simpler  cloth.  The  kimono  shape 
is  often  used,  especially  with  beautiful 
materials  that  are  then  only  drapings 
on  the  body. 

In  these  light  teagowns  made  of  crepe 
de  Chine,  net  and  lame  voile,  the  bottom 
is  often  turned  in  in  the  Oriental  man- 
ner. While  this  is  not  quite  new  it  is 
often  seen  and  gets  more  and  more 
fashionable. 

I  have  seen  a  crepe  de  Chine  saut  de 
lit  in  white  crepe,  embroidered  an  pa«se 
with  pink  floche  silk  that  made  it  very 
effective.  It  was  very  loose  and  draped 
most  daintily.  A  pink  cord  belt  added 
to  its  prettiness. 

The  usual  boudoir  cap  always  matches 
these  deshabilles.  One  I  saw  was  in 
gold  thread  net,  embroidered  with  gold 
and  a  recoco  flower  on  each  side  of 
the  ears  finished  it  up  very  well  indeed. 

Pyjamas  are  now  quite  adopted  by 
many  ladies.  They  are  somewhat  mas- 
culine in  shape  but,  as  they  are  fluffy, 
they  manage  to  be  "ladylike"  I  should 
say. 

Over  the  pleated  skirt  of  a  voile  dress 
as  mentioned  before,  we  very  often  wear 
a  silk  yarn  sweater,  about  which  I  shall 
speak  next  month  when  I  take  up  that 
kind  of  garment. 

We  shall  have  either  very  broad-brim- 
med hats,  canotier  shape  in  a  thin  straw 
on  the  top  and  lined  with  silk  to  make 
it  lighter,  although  that  kind  of  straw- 
is  not  heavy,  trimmed  with  just  a  band 
of  ribbon,  or  we  shall  wear  tiny  ones, 
brimless  with  which  veils  will  be  used, 
hanging  loose  all  around  the  head,  and 
to  obtain  that  effect  the  bottom  edge  will 
"be  thicker  or  even  be  bordered  with  a 
row  of  beads. 

Organdie  hats  are  a  feature  this  sea- 
son with  a  scarf  of  printed  silk  voile 
draped   round   the  crown  negligently. 

Accessories 

Shoes  will  be  worn  more  often  than 
hoots,  and  they  will  be  very  light.  The 
newest  shape  consists  of  a  small  shoe 
with  stripes  crossing  each  other  at  the 
foot  like  the  lacing  of  bodices  I  men- 
tioned above.  White  deer  with  a  tiny 
patent  tip  of  black  leather  is  very  fash- 
ionable. 

Our  umbrellas  have  had  their  wrist 
handles  of  silk  cord  or  gold  chains  re- 
placed by  an  ivory  or  tortoise  shell  brace- 
let that  crosses  the  thick  wooden  handle 
still  prevailing.  I  don't  know  whether 
it   is   more   handy. 

Our  sunshades  are  quite  as  elaborate 
as  last  year,  some  being  in  colored  silk 
covered  with  grege  craponne  lace  made 
with  macrame  cord  or  macrame  lace 
itself.     It  is  very  nice  indeed. 

I  have  also  seen  a  white  silk  sunshade 


The  One-garment  Trousseau 

There  is  no  constant  back  or  front,  inside  or  outside.  It  may  be  worn  as  a  morning 
gown  with  the  serge  side  out  and  the  sash  tied  at  the  back,  or  it  may  be  an  after- 
noon gown  of  foulard  with  never  a  hint  of  serge  showing.  The  light  blue  Georgette 
sleeves  and  collar  in  the  illustration  may  be  removed  and  fresh  white  ones  used  to 
assist  the  deception.      It  is  an  excellent  idea  for  travelling. 


with  three  rows  of  frills  in  the  same 
material  and  shade.  These  bands  had 
been  hemstitched  by  machine  and  that 
stitch  had  been  cut  so  as  to  make  a  kind 
of  picot. 

Bags  are  not  very  different  from  last 
year's.  The  bead  motifs  displayed  are 
only  richer  if  possible  in  shade  and  de- 
signs, and  the  clasps  in  ivory  or  tortoise 
shell  are  not  less  worked  in.  In  the  cloth 
bag  line  silk  cashmere  embroidered  with 


gold  beads  is  decidedly  the  prettiest  pat- 
tern. 

From  all  I  said  above  you  may  conclude 
that  Paris  is  still  the  fashion  place  in 
spite  of  these  bombardments  by  Gothas 
and  "Kanons."  The  momentary  lull  we 
experienced  at  the  beginning  of  those 
experiences  has  long  been  overcome  and 
we  are  quite  as  busy  now  as  before,  which 
is  a  most  hopeful  sign  that  we  all  intend 
to  go  on  without  failing  jusqu'au  bout. 


PARIS   LEANS  TO   SHORT  JACKETS 

PARIS. — Even  war  and  the  bombard- 
ment of  Paris  by  the  Germans  cannoi 
destroy  the  Parisians'  love  for  beautiful 
clothes.  For  a  time  business  was 
seriously  interrupted  as  many  women  left 
town.  These  women,  however,  are  re- 
turning in  increasing  numbers  and  the 
salons  are  doing  a  brisk  business. 

It  was  said  by  one  of  the  well  known 
designers  that  many  of  the  women  de- 
manded new  .garments  before  they  left 
the  city  and   those  who   did   not   secure 


new  clothes  are  now  buying.  Short 
jackets  in  coat  suits  are  very  much  in 
vogue  and  are  proving  the  most  popular 
sellers   of  the   season. 


RECORD  WOOL  PRICES 

Cobourg,  Ont.  wool  buyers  are  paying 
60c  to  65c  a  pound  for  unwashed  wool, 
taken  as  it  comes,  without  selection  and 
rejection.  Five  years  ago,  before  the  out- 
break of  the  war,  wool  of  the  same 
quality  brought  from  7c  to  10c  per  lb. 
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Q  uits  and  roats 

SIMPLICITY  AND  FURS 

Mark   Fall  Outer  Garments — Suits   Look  Hopeful — Activities   of 
Women  Good  For  All  Ready-to-Wear. 


inter-linings  in  order  to  produce  weight 
and  warmth.  Many  of  the  cloths  are  of 
lighter  weight  than  last  year,  due  of 
course  to  a  desire  to  keep  the  cost  down. 
This  lighter  weight  as  a  matter  of  fact 
lends  itself  better  to  gatherings,  cords, 
tucks,  etc.  on  coats  than  do  the  heavier 
cloths. 


THERE  is  not  entire  agreement  in 
the  trade  yet  as  to  just  what  the 
relative  importance  of  coats  and 
suits  will  be  this  Fall.  Coats  have  had  a 
splendid  run  during  the  past  six  weeks 
and  a  number  of  manufacturers  have 
sold  up  all  that  they  have  the  materials 
to  make.  Coats  as  usual  will  sell  in 
greater  numbers  than  suits  no  doubt, 
but  there  is  a  pretty  general  feeling  that 
suits  are  going  to  be  in  better  demand 
than  they  were  last  Fall;  prices  for  both 
lines  are  very  high.  The  lines  which 
early  selling  indicates  as  being  the  best 
sellers  are  priced  in  the  neighborhood 
of  $37.50  to  the  retailer  and  a  number 
of  both  coat  and  suit  makers  state  that 
they  are  making  up  nothing  to  offer  un- 
der $22.50  or  $23.00. 

So  far  as  suits  are  concerned  the  reai 
pushing  of  them  is  only  beginning  this 
month.  A  suit  requires  more  cutting 
than  does  a  coat  and  therefore  the  de- 
tails of  the  cutting  are  left  as  late  as 
possible  in  order  that  the  most  authentic 
complications  may  be  set  in.  Fall 
features  are  now  pretty  well  decided, 
but  of  course  manufacturers  will  not 
pass  by  any  happy  inspiration  which 
may  come  to  them  between  now  and  the 
retail  selling  season. 

From  the  coats  illustrated  in  this  issue 
it  will  be  evident  to  the  reader  that 
simplicity  and  conservative  variety  and 
fur  are  the  irresistible  characteristics  of 
the  new  models.  Simplicity  is  attained 
in  the  maintenance  of  straight  lines, 
variety  by  the  detail  of  design  in  belts, 
collars,  pockets,  waistline  and  cuffs, 
though  no  elaborate  decorations  are 
shown;  and  one  must  be  rather  careful 
just  what  kind  of  fur  trimming  he  pur- 
chases on  his  best  Fall  models. 

Short  Furs  on  Cloth;  Long  on  Plush 

To  begin  at  the  last-mentioned  topic, 
Hudson  seal  is  of  great  importance,  par- 
ticularly on  cloth  coats.  One  smart 
model  in  buff-tan  velours  is  an  example 
of  this;  it  has  a  Hudson  seal  collar  and 
cuffs  and  the  combination  is  pleasing. 
Then  beaver  and  nutria  are  also  good. 
These  shorter  furs  are  liked  on  cloth 
coats  but  for  the  rich  plushes  which  are 
shown  extensively  again,,  raccoon,  o- 
possum  and  skunk  are  important  in  the 
order  named  though  skunk  is  not  as 
strong  as  last  year.  Fur  fabric  trim- 
mings will  be  in  good  style  among  the 
fashionably  dressed  again  also. 

Warmth  in  Interlinings 

Velours   are     again     the     leaders     in 

fabrics.     A  Canadian  frieze  cloth  in  all 

wool    is    good    for   popular-priced   coats. 

There   is   a   tendency   to   adopt     flannel 
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A  Stylish  Model 

Fall  coat  of  velours,  Pekin  blue  shade, 
with  collar  and  cuffs  of  Australian  oppo- 
sum;  three-quarters  lined  with  flowered 
satin;  back  shows  regular  high  waist  ef- 
fect, with  %  inch  tucks;  cloth  buttons; 
set-in  kimona  sleeves;  48  inches  in  length 
and  sweep  of  90  inches.  Shown  by  Exclu- 
sive Ladies'  Wear. 


Sleeves  are  narrower  for  the  most  part 
than  they  were  last  year,  especially  at 
the  wrists,  and  are  therefore  warmer. 
This  is  another  instance  of  the  efforts  of 
designers  to  produce  garments  which  are 
essentially  comfortable  and  practical. 
Pockets  run  more  to  the  side  than  last 
year,  many  of  them  being  attached  to 
floating  panels.  There  are  several  in- 
stances where  two  or  three  sets  of 
pockets  are  provided  by  inserting  them 
both  under  and  on  these  panels. 

Linings  are  as  bright  and  fanciful  as 
ever. 

The  effort  to  conserve  wool  materials 
is  noted  in  the  tendency  to  cut  cloth 
models  with  a  narrower  sweep  than  those 
of  plush.  This  is  more  emphasized  in 
New  York  and  Paris  productions,  per- 
haps, than  in  Canadian  adaptations. 

Normal  Waistline 

The  waistline  is  preferred  at  normal 
though  a  new  tendency  downward  is 
noted.  For  misses  the  normal  or  slightly 
raised  line  is  difficult  to  get  away  from 
but  elsewhere  some  of  the  more  extreme 
styles  show  the  long-waisted  effect 
again.  For  conservative  trade  models 
cut  on  bolero  or  basque  lines  are  liked 
again.  One  model  in  green  cheviot  and 
another  in  taupe  velours  with  a  torpedo 
belt  at  the  back  are  commendable.  Quite 
a  number  of  the  newest  productions  show 
the  back  more  fanciful  than  the  front. 
This  is  said  to  be  allowable  owing  to  the 
fact  that  everyone  carries  a  good-sized 
muff  in  the  Winter  and  therefore  the 
back  is  really  more  noticeable  and  atten- 
tion has  been  placed  there  more  directly 
than  formerly.  Coats  measuring  aboui, 
45  inches  in  length  appear  to  be  moit 
approved.  That  is,  practically  a  full- 
length  coat.  The  shorter  novelties  which 
have  been  introduced  are  only  regarded 
as  such  and  will  amount  to  little  in  the 
Canadian  trade.  Warmth  is  essential 
for  the  great  majority  of  people,  when 
it  comes  to  buying  a  coat,  though  many 
will  remember  that  last  year  there  was 
little  aversion  to  silk  hosiery  being  worn 
in  severe  weather! 

Celluloid  and  dark  pearl  buckles  and 
slides  in  various  sizes  and  shapes  are 
used  for  trimmings  again. 

Conditions  Conducive  to  Good  Trade 
One  of  the  most  reasonable  theories 
advanced  by  manufacturers  who  are 
looking  for  increased  business  in  suits 
this  Fall  is  from  the  fact  that  the  num- 
ber of  women  going  out  to  work  each 
day  is  vastly  increasing  and  therefore 
the  number  of  outer  garments  necessary 
is  increasingly  greater  than  in  normal 
times.  They  point  out  for  instance  that 
probably  50  per  cent,  of  the  bank  clerks 
are  girls  who  must  wear  a  coat  or  suit 
this  Fall  where  possibly  they  could  set 
along  with  much  less  if  their  time  were 
spent  mostly  at  home  as  before.  This 
going  out  every  day,  and  out  again  at 
noon  for  lunch  means  the  wearing  out  of 
clothes,  so  that  few  will  be  carried  over 
from  one  season  to  another  by  the  con- 
sumer. This  will  mean  a  larger  demand 
all  over  for  all  lines  of  ready-to-wear. 
Then,  too  in  Spring  merchants  bought 
suits  lightly  as  the  price  was  high,  and 
the  season  opened  with  cool  weather,  so 
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that  merchants  were  slow  in  repeating. 

The  result  is  that  though  sales  were 
light  they  have  small  stocks  on  hand  ami 
are  expected  to  buy  largely  of  both  suits 
and  coats  for  Fall. 

Skirts  Narrower  and  Longer 
Navy  blue  serge  will  be  the  color  and 
fabric  most  in  demand  again.  Broad- 
cloth and  velours  including  an  assort- 
ment of  checks  are  good  where  manu- 
facturers have  been  able  to  secure  them. 
Those  who  were  able  to  place  their 
orders  in  good  time  found  plenty  of 
velours  for  it  seems  to  be  the  most  suc- 
cessful production  in  the  United  States. 
It  is  their  specialty  over  there.  Oxford 
prey  wool  jersey  and  jersey  tricotine  are 
also  approved  suitings  in  heavy  weight 
for  this  Fall. 

Straight   lines,   narrower  and   slightly 
longer  skirts  are  the  decided  features  of 
the  Fall  silhouette.  Skirts  to  be  just  riefht 
should  reach  over  the  boot-tops  so  that 
the  hose  are  not  seen.     Many  suits     are 
lined  only  to  the  waist  in  order  to  keep 
down  expense.     These  of  course  will  noi 
be  considered  a  real  Winter  suit.     They 
will  possibly  be  favored  by  women  who 
wear  fur  coats  and  require  a  fairly  sub- 
stantial suit  for  the  early  season.     Small 
sleeves,  semi-belts  and  some  plain  man- 
nish   tailored    numbers    are    noticeable, 
but  even  the  plain  designs  have  usually 
some  little  feature  which  redeems  them 
from  severity.    For  instance  a  blue  ser.^t 
suit  has  a  flat  pleated  belt  and  button., 
in    a    row    down    only    one    of    two    back 
pleats.   One  has  the  back  and  front  long- 
er than  the  sides.     Saddle  effect  pockets, 
apparently  suspended    from     a     narrow 
belt   but    in    reality    stitched    down     and 
having  a  small  buttoned  flap,  are  shown 
on   a  blue   garbardine   model. 
One-Sided  Collars 
A   new   touch   in   collars  which   is   fea- 
tured  strongly  by  one  firm   is   the  con- 
vertible  collar   which   in   addition   to   its 
diverse  ways  of  last  year  has  added  the 
new  one  of  an  irregular  side  fastening. 
This   is  attained   by  the   placing   of  the 
buttons,    of    course,    but    the   new    turn. 
with   the  long  collar  points  at  the  side 
is   an   item   which   a   purchaser  will   not 
overlook.     A   model   in   Cambridge   grey 
suiting  has  narrow  fish-fin  pockets  will: 
five  small  buttons,  the  sleeves  are  trim- 
med  likewise   and   there    are     irregular 
points    to   the   coat;    the   collar    fastens 
high  with  no  buttons  showing.     Inverte' 
pleats  in  two  panels. set  on  at  the  back 
mark   one   model.     A   good  deal   of   silk 
braid  binding:  and  several  narrow  rows 
of  it  on  panels,  inset  gores,  etc.,  forms 
trimming.     Coat  lengths  being  irregukn- 
in  so  many  instances  vary  in  the  regular 
lines.      While    36-inch    suits    coats,    and 
some  even  longer  will  be  shown,  partic- 
ularly   in    the    exclusive    lines,    the    big 
business  will  not  be  done  in  them,  32  to 
34  inches  receiving  most  commendation. 
Skirts    for   suits    are    severely     plain, 
straight   and    narrow.      The   hem    which 
measures  60  inches  is  the  leader. 

Throughout  ready-to-wear  garments, 
particularly  those  of  cloth  rather  than 
silk,  the  new  color  notes  for  Fall  are 
reindeer,  beaver,  nutria,  peacock  and 
Pekin  blue.     "" 
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SIMPLE  AND  ELEGANT 

Is  the  Fall  Silhouette,  and  Very  Slim — Few  Trimmings  but  Variety 
of  Designs — Skirts  Narrow  and  Slightly  Longer. 


fT^HE  ability  of  the  modern  woman 
I  actually  to  require  at  least  one  of 
A  each  of  the  main  lines  of  ready-to- 
wear  garments,  not  to  mention  the  few 
"extras"  which  she  may  construct  herself 
or  take  to  her  favorite  dressmaker  to  work 
out  according  to  her  own  ideas,  is  evi- 


Simplicity  Reigns  Still 

The  Autumn  wardrobe  will  be  incomplete 
without  something  satin.  Here  we  have 
satin  charmeuse  combined  with  white 
Georgette  in  a  most  original  and  attractive 
fashion.  The  collar,  sleeves,  panels  and 
drapery  are  not  all  the  features  of  the 
design,  but  they  are  very  important.  The 
trig  little  velvet  Napoleonic  chapeau  is  a 
pleasing  accompaniment. 


denced  by  the  importance  of  the  coat,  the 
suit,  the  dress,  the  blouse  and  the  skirt. 
One  cannot  say  that  the  season  is  partial 
to  any  of  these.  But  now  that  we  are 
talking  about  dresses,  they  are  import- 
ant. 

"As  little  material  as  possible" — that  is 
the    slogan    of    Paris    designers.       The 
models  which  they  have  sent  over  to  this 
country  are  so  devotedly  built  upon  this 
principle  that  manufacturers  have  already 
been  deeply  influenced  so  that  narrower 
and  narrower  become  the  skirts.       The 
makers  here  are  wise  enough,  however,  to 
cater  to  the  Canadian  distaste  for  things 
freakish  and  so  the  dresses  we  are  to  have 
will  not  be  really  uncomfortably  narrow, 
as  they  were  once  before  when  our  time 
was    our    own    and   not    our    King's    and 
Country's.     Some  of  the  French  design- 
ers are  refusing  to  put  drapes,  tunics  or 
panels  of  any  kind  on  these  narrow  skirts. 
They  have  shown  them  in  scores  of  styles 
for  so  long  that  the  designers  must  be 
tired    of    them,    and    so    the    fashionable 
woman  must  be,  oh,  so  straight  and  slim ! 
Nevertheless,  there  are  those  who  have  not 
had  enough  of  the  floating  panel  or  tunic 
yet,  and  so  many  creations  are  still  arriv- 
ing showing  the     plain     straight  panel, 
sometimes    embroidered    and    sometimes 
delving  into  a  deep  fur  band,  or  continued 
in    long   fringe.      Even    when    accordeon 
pleated  foundations  are  selected  for  these 
panels  they  are  still  so   arranged  that  nar- 
rowness is  not  lost  for  an  instant  in  the 
general  impression  made  by  the  gown. 
Only  Certain  Trimmings  Allowed 
Trimming  is  confined    to    only  a  few 
types  so  far.    Apart  from  the  originality 
of  the  cutting  of  the  material  itself  there 
is  occasionally  some  artistic  embroidery 
or  braiding  allowed  or  some  wide  fringe 
and  tassels,  some  traces  of  beading,  cord- 
ing, or  silk  buttons,  but  just  as  smart  this 
season  will  be  the  gown  with  absolutely 
no  trimming  at  all.     A  rich  black  satin 
gown,  for  instance,  will  perhaps  have  the 
upper  bodies  and  sleeves  of  white  Georg- 
ette, but  no  real  trimming  at  all.     The 
richness  of  the  fabric  and  its  individual 
arrangement  are  supposed  to  suffice  even 
in  a  dinner  gown  in  many  instances.  Paris 
is    showing    some   fur   trimmings   again, 
but  it  is  not  expected  that  they  will  be  at 
all  general.    Some  gowns  which  have  two- 
piece  sleeves  with  the  upper  portion  loose 
have  it  and  the  tunic  or  panels  lined  with 
fancv  silk  which   gives  an   unusual  dec- 
oration.    This  is  shown  on  cloth  and  also 
plain  colored  satin  or  velvet  gowns. 
Only  Some  Materials  Combined 
The  tailored  serge  dress  is  still  a  matter 
of  extreme  importance  to  the  well-dressed 
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woman.  Some  of  her  class  may  favor  a 
combination  of  satin  and  serge  or  taffeta 
and  serge,  or  even  a  striped  or  checked 
silk  with  serge,  but  the  majority  will  wear 
the  smartly  tailored  gown  of  one  mate- 
rial. 

Sleeves  are  characteristic  of  the  new 
season  when  they  are  narrow  and  long  or 
else  have  long,  deep  cuffs  which  disap- 
pear near  the  elbow  into  a  graceful,  bell- 
shaped  upper  sleeve.  Many  buttons  ap- 
pear in  rows  on  sleeves.  These  are  fea- 
tuies  of  many  dressy  gowns  as  well  as 
tailored  ones. 

Skirts   Longer 

A  number  of  the  new  models  are  fash- 
ioned in  a  de.-idedly  long-waisted  design. 
This  style  serves  admirably  to  carry  out 
the  very  straight  silhouette.  This  waist- 
line is  frequently  irregular,  being  longer 
on  one  side  than  the  other.  A  noteworthy 
point  in  skirts  is  that  they  have  come 
down  nearer  to  earth.  They  maintain  a 
smart,  comfortable  shortness  yet,  but  all 
the  extremely  short  models  are  absent. 
The  correct  skirt  hides  the  stockings,  no 
matter  how  much  they  cost,  that  is,  if  one 
wears  high  boots. 

The  silhouette  of  the  elegante  of  1918 
is  simple  and  distinguished — straight 
lines,  much  harmony  of  composition  and 
very  few  trimmings.  This  sounds  the 
note  of  the  season,  a  note  to  which  the 
Parisienne  quickly  responds,  thanks  to 
her  innate  taste  and  the  exigenies  of  the 
hour. 

The  short  dress  is  here  to  stay  and  it 
will  not  be  given  up  without  a  struggle. 
It  is  practical  and  has  the  supreme  advan- 
tage of  making  its  wearer  look  young — 
probably  the  greatest  reason  for  its  suc- 
cess. 

Mercerized  cotton  jersey  in  heavy 
weight,  velvet  and  heavy  silks  and  satins 
are  doing  their  bit  to  conserve  woolen  fab- 
rics, and  of  course  the  exclusiveness  of 
the  last-mentioned  makes  them  very 
much  coveted.  Women  simply  will  not 
forget  their  love  for  fine  serges,  broad- 
cloths, gabardines,  tricotines  and  velours. 

For  late  Summer  outdoor  sports,  the 
"Lord  &  Taylor  habit"  is  featured  by  that 
store.  This  costume  consists  of  a  long, 
coat-like  and  belted  smock  of  cretonne  or 
gingham  in  striped  and  figured  designs, 
and  trousers  on  the  order  of  riding 
breeches,  made  of  casement  cloth,  cotton 
repp  or  poplin  in  solid  tone.  Worn  with 
these  costumes  are  spiral  leggings  or  put 
tees  of  plain  casement  or  other  cloth.  The 
outfit  is  designed  for  recreation  or  for 
work  and  has  the  smartness  of  a  riding 
habit  whether  one  works  or  plays. 


NINONS  SELLING 

ONE  large  wholesaler  thinks  that  ninons 
must  be  replacing  Georgette  to  quite 
a  considerable  extent  on  account  of  the 
very  large  pieces  of  it  being  ordered 
from  him.  He  has  some  of  it  in  stock 
which  was  bought  about  two  years  ago 
and  was  too  high  in  price  to  sell  then. 
"It  is  going  out  now  at  $1.25  and  is  con- 
sidered good  value,,  for  it  wears  and 
washes    well,"    he    remarked. 


^kirts  —  glouses 

SEASON  LOOKS  GOOD  FOR  BOTH 

Silks,  Satins  and  Cloth  for  Skirts  —  Little  Broadcloth  —  Notable 

Change  in  Round-Necked  Blouses  and  in  Collar  Fastenings 

—  Georgette  and  Crepe  de  Chine  Leading  Materials. 


THE  opinion  is  quite  general  that 
separate  skirts  are  going  to  be 
good  sellers  again  this  Fall.  This 
Spring  and  Summer  have  found  them 
very  important  and  the  continuance  of 
the  vogue  for  long  coats  in  both  cloth 
and  fur  and  the  attractiveness  of  the 
models    which    have    been     selling    this 


A  Graceful  Skirt 

Fall  model  of  black  duchess  satin  with 
breast  pocket,  and  closely  fitted  at  the 
three  drapings  and  deep  fringe  on  side. 
Shown  by  Star  Skirt  Company,  Montreal. 


Summer  make  their  future  bright  for 
Fall.  Many  models  are  shown  in  silks, 
the  majority  of  which  are  satin  and 
poplin.  In  wool  fabrics,  serge  and  ga- 
bardine are  favorites.  Very  dark  shades 
of  stripe  silks  are  quite  popular,  but 
very  little  broadcloth  will  be  made  up 
owing  to  the  fact  that  the  price  has 
reached  as  high  as  $5.00  a  yard  and  the 
merchants  find  that  this  makes  the 
price  of  the  skirt  too  high  for  general 
sale.  Besides,  broadcloth  can  only  be 
cut  one  way  on  account  of  the  nap;  this 
requires  %  of  a  yard  more,  on  an  aver- 
age, for  each  skirt,  than  the  serges, 
gabardines  or  satins. 

The  colors  shown,  apart  from  the 
novelty  models,  are  mainly  black,  navy, 
dark  brown  and  dark  green.  In  the 
black  skirts,  deep  fringes  are  being 
used  on  the  panels  and  pockets  and  also 
some  tassels.  Velveteen  is  having  some 
consideration  for  Fall,  as  it  did  last 
year,  but  it  is  not  a  material  which  is 
favored  for  this  purpose,  usually  be- 
cause of  the  persistent  attachment  of 
dust  for  it.  Imported  velvets  would 
possibly  be  good  if  they  were  to  be  had, 
for  the  silk  pile  is  easier  kept  looking 
"fit,"  than  is  the  cotton  of  velveteen. 
Velveteens  would  probably  be  good  if 
enough  influence  could  be  brought  to 
bear  upon  the  purchasers  in  pointing  out 
that  this  is  the  most  available  material 
of  weight  for  Winter  wear,  and  should 
be  adopted  in  order  to  conserve  wool. 

New  York  Models 

New'  York  is  showing  some  attractive 
Fall  skirts  in  batik  pussy  willow  taffeta 
bringing  out  a  number  of  new  effects 
in  patterns  and  color  combinations. 
Taupes  combined  with  ashes  of  roses, 
amethysts  with  blended  rose  tones, 
topaz  tints  with  blues  as  deep  as  in- 
digo or  rich  as  royal,  weed  green  with 
red,  etc.,  are  always  camouflaged  by  the 
ever-present  batik   surface. 

Pleated  and  draped  models  are  shown 
of  these  silks,  the  drapes  usually  ap- 
pearing at  either  side  and  in  the  over- 
skirt  which  generally  reaches  to  the  top 
of  the  hem. 

Black  charmeuse  and  satins  have 
deep  single  and  double  knotted  fringes 
enhancing  loose  panels,  and-  broken 
yokes  offset  with  self  cord  pipings  hav- 
ing their  angles  defined  by  groups  of 
jet  buttons. 

Plain  and  brocaded  silk  faille,  the 
latter  featuring  the  brocades  in  plain  and 
box    designs    of    self    color    rather    than 
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conventional  or  floral  patterns  as  form- 
erly shown,  are  also  used;  chiefly  made 
into  pleated  effects  which  combine  and 
interchange   box   and   side   pleats. 

Another  combination  idea  gives  dis- 
tinction to  an  otherwise  simple,  staple 
skirt  of  navy  blue  serge.  A  fold  of 
Scotch  plaid  with  red  the  dominating: 
color  encircles  at  about  kneeline  and  ap- 
p'ied  pockets.  pointed  at  their  base, 
have  flare  cutf-like  tops  faced  with  it. 


SOME    NOTABLE    FEATURES   IN 
BLOUSES 

There  are  several  new  features  ap- 
pearing in  the  fashionable  blouses. 
Georgette  erepe  and  crepe  de  Chine  still 
hold  the  leading  place  in  materials,  but 
there  is  a  tendency  already  quite  notice- 
able for  fine  voile  and  other  lingerie 
blouses  to  be  more  important  than  they 
have  been  for  several  Fall  seasons.  This, 
it  is  claimed,  is  due  chiefly  to  the  high 
prices  of  only  medium  grade  silk  ma- 
terials. The  heavy  crepe  de  Chines  and 
the  original  quality  of  French  Georg- 
ette are  both  rarely  seen  now,  and  so 
women  prefer  to  buy  a  fine  dainty  voile 
which  still  may  be  had  in  good  quality, 
and  its  wearing  ability  is  not  doubted. 

A  new  feature  of  some  of  the  ex- 
clusive models  which  have  collars  is  the 
manner  in  which  they  are  fastened.  The 
newest  of  these  collars  are  cut  rather 
deep  in  front,  especially  when  the  V- 
shaped  neck  is  made,  but  with  one  side 
longer  than  the  other  so  that  it  but- 
tons across  on  the  shorter  end,  revealing 
pretty  pearl  buttons.  This  idea  is 
worked  out  sometimes  with  round  neck- 
ed-blouses  as  well  and  a  cowl  effect  is 
developed  when  tbe  collar  is  buttoned. 
The  buttons  are  so  arranged  that  the 
collar  does  not  look  out  of  place  if  it 
is  not  buttoned  at  all. 

A  Rather  Radical  Change 

When  the  collarless  blouses  were  first 
launched,  the  bare  neck-line  was  em- 
phasized as  their  drawing  card,  but  for 
the  new  season  there  are  many  in- 
stances of  it  having  undergone  a  change. 
The  severe  line  has  been  camouflaged  in 
many  ways  so  that  the  collarlessness 
does  not  obtrude  itself  and  the  effect  is 
very  different  from  the  Spring  models. 
There  are  round  necked  blouses  with 
bands  of  pleated  insets  of  embroidery 
serving  as  a  neck  finish,  blouses  panel- 
led to  relieve  the  bare  line  and  even 
blouses  with  the  outline  of  a  flat  collar 
worked  in  embroidery  in  a  clever  de- 
ception. Some  are  accompanied  by  a 
sailor  collar  which  is  deep  in  the  back 
but  scarcely  seen  in  front,  and  others 
have  the  sailor  collar  extending  in  Ion? 
ends  which  tie  softly  or  are  held  in 
place  by  openings  in  the  front  of  the 
blouse.  Most  of  the  collars  for  these 
blouses  are  more  of  course,  flat,  as  the 
roll  styles  do  not  seem  to  be  as  gener- 
ally becoming.  There  are  still  some 
cases  where  the  roll  effect  is  allowed  all 
around    the   neckline   but   these    are    not 


Who  Would  Not  Like 
This? 

Slipover  model  in  apricot  crepe  de  Chine, 
featuring  the  button  back.  New  effect  of  a 
pull-through  tie,  in  washable  satin,  em- 
broidered in  Copen.  blue  at  the  ends.  Small 
satin  buttons  trim  the  back,  shoulder  and 
cuffs,  the  latter  also  showing  new  lines. 
Shown  by  the  Century  Manufacturing 
Company,  Montreal. 


thought    to    be     strong    for     Fall;    they 
crush  too  easily  under  a  coat. 

There  are  some  high  and  reversible 
collars  for  Fall,  and  some  plain  tail- 
ored "shirt-waist"  styles.  In  these 
crepe  de  Chine,  pongee,  habutai,  some 
satins  and  taffetas,  and  jersey  silks 
(w-oven)  are  featured.  There  will  be 
some  demand,  as  usual,  for  blouses  in 
the  dark  suit  shades,  and  some  in  the 
novelty  colors,  but  the  biggest  sale  is 
expected  to  continue  in  ivory,  champagne 
maize,  and  flesh.  Greys,  French  blues, 
old  rose  and  black  and  white  are  also 
asked   for. 

Tucks,  unstitched  pleats,  some  em- 
broidery, a  fair  amount  of  beading  and 
a  little  braiding  lend  decorative  touches. 
Sleeves  are  long  and  cuffs  deep  and 
close-fitting.  A  couple  of  New  York 
houses  are  featuring  chiffon  velvet 
blouses  with  Georgette  sleeves  this  year 
again.  They  introduced  them  last  sea- 
son but  the  fashion  did  not  become  at 
all  general.  Colorful  blouses  and  con- 
trasting shades  are  being  brought  out 
again  and  no  doubt  a  few  of  these  will 
be  wanted.  Some  vestee  and  waist- 
coat  effects   will   also   be   shown. 


The  merchants  of  Barons,  Alta.,  have 
decided  as  a  body  to  discontinue  giving 
credit  and  have  notified  their  customers 
that  on  and  after  July  1  business  will  be 
done  on  a  strictly  cash  basis. 


Two  explosions  occurred  in  the  plant 
of  the  Windsor  Mills  powder  factory,  a 
short  distance  from  Sherbrooke,  Que., 
and  resulted  in  the  destruction  of  three 
of  the  large  buildings.  The  explosion 
was  stated  to  be  caused  by  lightning. 

There  is  a  very  serious  shortage  of 
needles  in  Canada  at  the  present  time. 
This  is  due  partly  to  the  dropping  off  in 
shipments  from  England,  and  partly  to 
heavy  buying  on  United  States  account. 
The  need  for  huge  quantities  for  soldiers' 
kits  in  the  United  States  drew  buyers  of 
all  kind  to  Canada,  and  prices  much  in 
excess  of  normal  were  offered  to  any  one, 
jobber  or  agent  or  retailer,  who  had  any 
to  sell.  This  is  one  industry  that  has 
not  been  developed  in  the  United  States 
since  the  war  began.  Word  has  been  re- 
ceived from  England  that  shipments  may 
soon  be  expected  but  one  large  importer 
has  received  none  in  the  last  four  months 
and  is  doubtful  about  any  receipts  in  the 
near  future. 
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For  the  Little  Girl 

Child's    Fall    coat    of    broadcloth,    trimmed 

with   sable;    silk   lining  and   interlined   with 

flannelette;    smocking    front    and    back. 

Shown  by  L.  J.  Robinson,  Montreal. 


Not  W eatherb eaten 

The  modern  woman  does  not  stay  in  on  a 
rainy  day.  This  is  the  smart  and  practical 
outfit  which  she  dons — and  laughs  at  the 
elements! 


(Tiildren's  ^fear 

FAIRY    TALES    AND    HIGH    PRICES 
FOR   FALL 

WHILE  the  lines  for  little  tots'  dresses 
remain  simple  they  are  adapted  to 
many  original  designs  which  mean  real 
style  for  the  kiddies.  We  are  all  famil- 
iar with  the  frock  made  with  a  short 
yoke  and  full  gathered  skirt.  It  is  very 
simple  and  ordinary  of  course,  but 
when  the  yoke  is  cut  round,  quite 
deep  in  front  and  a  trifle  narrow  on  the 
shoulder,  is  finished  with  a  soft  turn- 
down collar  which  has  stick-out  points 
in  front  and  a  narrow  ribbon  tie,  and 
when  there  are  cuffs  cut  to  match  this 
yoke  there  is  an  entirely  different  in- 
terpretation set  upon  the  plain  yoke 
dress.  One  model  is  developed  in 
striped  material  with  the  yoke  and 
cuffs  in  plain  white  organdie.  In  it  the 
sleeves    are    cut    in    one    piece    with    f 


skirt  portion  and  gathered  to  allow 
plenty  of  room  for  action. 

The  nicest  costumes  for  children  are 
all  made  very  childish.  They  are  in  a 
field  by  themselves  for  they  are  quite 
unsuitable  for  use  among  the  older  set, 
no  matter  how  youthful  the  big  folks 
want  to  appear.  One  new  frock  is  cut 
circular  with  the  fulness  pressed  into 
a  graduating  box  pleat  in  front.  It  is 
cut  all  in  one  piece  of  course  and  the 
neck  being  cut  straight  across  from 
shoulder  to  shoulder  leaves  room  for 
"slipping-on." 

A  combination  of  bolero  and  kimono  is 
effective  in  a  little  dress  made  with  a 
front  panel  from  neck  to  the  hem  in 
front,  only  instead  of  going  to  the  end 
as  it  starts  out  to  do,  it  spreads  out 
towards  the  bottom  of  the  skirt  and 
forms  a  band  all  the  way  round.  The 
circular  cut  at  the  turn  leaves  the  bolero 
and  this  portion  is  cut  in  one  with  the 
kimona  sleeves.  Between  the  front  and 
back    at  the  shoulders  is  a   set  in  gore 


tucked  from  front  to  back.  This  leaves 
a  square  neck  line. 

Very  many  of  the  new  frocks  have 
fairy  tales  embroidered  or  printed  on 
them.  The  one  just  described  has  a  pair 
of  bunnies  in  front.  "Mary  Jane"  ana 
a  couple  of  posies  are  worked  on  an- 
other. Paris  is  showing  some  frocks 
made  of  taffeta  ribbon  hand-painted 
showing  whole  fairy  stories. 

Styles  in  coats  remain  about  the  same. 
There  is  a  good  demand  again  for  Fall 
for  plain  little  reefers.  Indeed  these 
are  about  the  best  sellers  on  the  market. 
Coats  all  are  high  waisted  and  some- 
what flaring.  Exclusive  models  are 
made  of  wool  materials  as  before,  or  of 
high  grade  plush.  The  majority  of  lines 
however  are  affected  by  the  high  price 
of  wool  so  that  velveteens,  corduroys 
and  tweed  mixtures  have  a  prominent 
place.  Prices  in  any  case  are  high,  due, 
as  in  other  lines  to  the  shortage  and 
high  price  of  labor  and  materials. 
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A  Pretty  Silk  Frock 

Fall  dress  of  Messalines,  trimmed  at  neck 
and  cuffs  with  wash  satin;  a  clever  trim- 
ming device  suggesting  insertion  is  shown 
jn  the  tunic.  Shown  by  Vogue  Waist  Co., 
Montreal. 


A  Misses'  Model 

It  is  made  of  fine  serge  and  may  be  had  in 
black,  navy,  brown  or  green.  The  con- 
servative use  of  braid  and  ivory  buttons, 
the  smartly  cut  back  and  pockets  are  items 
of  interest.  The  skirt  is  two-piece  with  a 
few  gathers  in  the  back  and  is  about  two 
yards  in  width.  Made  by  Axmith  & 
Stevenson,  Toronto. 
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*  (orsets</|Vrassieres  " 

Fall    Corsets    Comfortable — Features    to 

He  Emphasized  for  Stout  and  Slender 

Figures.    Brassieres  Dainty 

WITH  comfort  as  the  main  essential  the 
Fall  ranges  of  corsets  are  designed  more 
than  ever  to  satisfy  the  consumer.  Theie 
is  no  tendency  for  the  low  tops  to  go 
out.  Indeed  they  are  selling  better  than 
ever,  and  so,  too,  are  those  models  fash- 
ioned of  pink  materials  whether  in  plain 
or  brocade  weaves.  New  models  have 
perhaps  less  trimming  than  the  older 
ones,  but  have  elastic  inserts  at  every 
place  where  extra  strain  is  given  at 
times  and  for  that  reason  the  new  cor- 
sets should  be  able  to  keep  their  shape 
and  the  trim  feeling  of  newness  longer 
than  many  of  the  older  designs.  These 
new  inserts  make  the  corset  more  adapt- 
able to  the  individual  figure  upon  first 
wearing  too,  especially  with  figures 
which  are  not  exactly  regular,  than 
models  which  have  to  stretch  into  place. 

Some  of  the  new  French  corsets  are 
built  without  any  stays  at  the  front  fast- 
ening, only  buttons  being  used;  then 
boning  is  placed  at  both  sides  of  the 
front.  One  style  has  the  buttoning  in 
embroidered  scallops.  Another  in  silk 
tricot  is  buttoned  to  below  the  abdo- 
men and  finished  with  elastic  lacing. 

For  the  stout  figures  which  usually 
require  more  care  in  fitting  than  do  the 
slender  ones,  one  of  the  most  satisfac- 
tory corsets  has  an  elastic  section  un- 
derneath the  front;  this  supports  the  ab- 
domen and  is  neat  and  easily  adjusted. 
Corsets  of  this  style  are  said  by  buyers 
to  give  good  satisfaction  and  are  in- 
creasing in  sales.  It  is  of  utmost  im- 
portance to  give  satisfaction  to  the  stout 
woman  for  once  she  is  pleased  she  re- 
mains your  customer. 

Dainty  Brassieres 

Low  top  corsets  sell  themselves  to 
slender  figures  and  brassieres  to  stout 
figures.  Therefore  it  is  the  clever  cor- 
setiere   who  appreciates  how  to   satisfy 


An  attractive  brassiere  into  which  have 
been  put  an  admirable  amount  of  art  and 
technique.  Made  by  the  Model  Brassiere 
Co.,  New  York. 


a  stout  figure  with  a  low  top  model  and 
to  impress  a  slender  figure  with  the  ad- 
vantages of  a  brassiere.  In  the  latter 
case  daintiness  and  attention  to  details 
are  the  points  for  concentration.  There 
are  a  great  many  plain  heavy  brassieres 
on  the  market  but  these  are  not  what 
the  slender  person  requires.  All  she 
wants  is  a  dainty  bit  of  something  soft 
and  pink  which  will  just  catch  the  top 
of  her  corset  both  back  and  front  and 
provide  a  continuous  graceful  line  from 
shoulder  to  waist.  The  dainty  bandeau 
brassieres  are  best  adapted  for  this  and 
there  are  alluring  little  models  for  even- 
ing as  well  as  day  wear.  French  ladies 
are  very  particular  about  these  bandeaux 
and  doubtless  Canadian  young  women 
would  be  partial  to  the  original  bits  )f 
loveliness  constructed  of  lace  and  rib- 
bons, hand  embroidery  and  hemstitching 
too,  if  they  just  had  a  look  at  them 
and  were  made  to  realize  that  the  bras- 
siere is  an  important  bit  of  gowning. 

Khaki    Service    Corset    Appears 

Khaki  color  has  been  devoted  to  nearly 
every  known  article  of  wearing  apparel 
for  men  and  women.  For  the  latter  some 
manufacturers  of  novelty  underwear  in- 
troduced khaki-colored  "undies."  Now 
to  match  the  "undies"  a  corset  manufac- 
turer has  put  on  the  market  a  khaki - 
colored  corset  under  the  brand  name  of' 
"Service  Corset." 

According  to  the  manufacturer's  de-; 
scription  the  corsets  are  light  in  weight 
and  have  a  pocket  on  either  side  at  the 
front  bottom  of  the  corset.  The  manu- 
facturer says  they  are  cool  and  comfort- 
able, and  indispensable  to  Red  Cross  and 
other  women  war  workers. 


HUDSON'S  BAY  FUR  CO. 

Has  Had  Excellent  Year — Annual  Meet- 
ing Soon 
The  annual  meeting  of  the  Hudson  Bay 
Company  will  be  held  the  later  part  of 
this  month  in  London,  the  exact  date 
has  not  yet  been  set.  Last  year  the 
company  paid  a  30  per  cent,  dividend. 
For  ten  years  past  the  dividend  has 
averaged  23%  per  cent.  The  common 
stock  is  now  $5,000,000,  and  in  the  past 
ten  years  exictly  $12  000.000  has  been 
paid  on  the  common  stock.  It  is  ex- 
pected that  the  dividends  for  the  fiscal 
year  ending  July  1,  1918,  will  be  the 
largest  in  history,  and  the  receipts 
from  land  sales  should  exceed  any  year 
since  1912,  when  the  western  land 
boom  was  at  its  height.  On  March  3rd 
the  company  sold  several  thousand 
acres,  and  on  many  other  occasions 
large  acreages  have  been  disposed  of, 
making  a  total  for  the  year  ending  July 
1  of  386,300  acres  on  which  it  realized 
£642,000.  For  the  fiscal  year  ending 
July  1,  1917,  the  company  realized  £871.- 
500  on  225,500  acres  of  farm  land,  and 
£393,000  on  9,700  town  lots.  Of  the 
dividends  paid  last  year  one-half  came 
from  the  sale  of  lands,  and,  therefore,  was 
not  subject  to  the  income  tax. 

The  fur  business  of  the  Hudson's  Bay 
Company  during  the  past  year  has  ex- 
ceeded all  previous  records. 


An  Attractive  Fall  Model 

This  back  lacing  model,  with  low  bust,  is 
specially  designed  for  full  figures.  It  has, 
two  elastic  insertions,  and  one  elastic  band 
assuring  wearer's  comfort.  Shown  by  the. 
Parisian    Corset    Co.,    Quebec. 

ANOTHER  NEW  BLUE 

A  New  York  firm  has  prepared  a  new 
shade  of  blue  whose  origin  is  explained 
by  its  name:  "Blue  Devil  Blue,"  "Bleu 
Diable  Bleu."  It  is  intended  for  silks; 
and  crepes  of  various  weaves. 


An  attractive  brassiere'  into  which  have 
been  put  an  admirable  amount  of  art  and 
technique.  Mcde  by  the  Model  Brassiere 
Co.,   New   York. 


THE  BETTER  POSTED  YOUR  STAFF  BECOMES  THE  MORE  SALES  THEY  WILL  MAKE. 


/>/•>/  Qooda  Review 


R  E  ADY-TO-W  E  A  R 


FOUR  COLORS  FOR  FALL  FOOT- 
WEAR 

FOUR  colors  have  boon  agreed  upon  as 
the  leading  colors  upon  which  the  bulk 
of  the  coming  Fall  footwear  business 
can  be  expected  to  be  done.  Dark  greys 
and  browns  will  share  honors  with 
lighter  browns  second  and  light  greys 
third,  say  United  States  shoo  manufac- 
turers, and  it  looks  as  if  black  may  be 
less  prominent  than  formerly.  These 
four  colors  are  selected  in  accordance 
with  the  American  color  cards  on  which 
the  names  are  cannon,  seal,  goat  and 
silver.  Likewise  the  United  States 
hosiery  manufacturers  are  co-operating 
in  order  to  make  matching  easier.  They 
have  selected  Chippendale  chocolate 
wood,  seal,  mushroom,  fawn,  goat,  can— 
non,  cub  and  platinum,  some  of  which 
are  from  earlier  than  the  Fall,  1918, 
card. 

Pumps  may  be  worn  to  a  larger  ex- 
tent than  usual  this  Fall  if  the  trade 
talks  conservation  as  one  New  York 
firm  is  doing.  "The  lower  shapes  help 
to  conserve  leather  for  uses  of  our  men 
abroad,"  they  say,  and  their  prices  are 
quoted  from  $8.00  up. 


LOOSE  LEAF  CATALOGUE 

A  N'OVEL  folio  has  just  been  issued  by 
the  Green  Furnishing  Co.,  Hamilton, 
Ontario.  It  is  in  the  form  of  a  number 
of  loose  sheets  bearing  on  each  side  a 
half-tone  of  one  of  their  baby  carriages, 
kiddie-coops,  etc.,  with  description  and 
price  definitely  stated.  These  are  en- 
closed in  a  blue  folder-envelope  made  to 
fit  the  leaves.  The  advantage  of  this 
new  type  of  catalogue  is  that  it  makes 
comparison  and  selection  simple  and  also 
affords  the  omission  of  any  discontinued 
lines — two  very  practical  points  just 
now. 

Along  with  the  loose  leaves  is  enclosed 
a  neat  order  blank  of  the  same  size;  a 
letter  calling  the  attention  of  the  mother 
to  the  use  and  beauty  of  the  various 
baby  lines  illustrated,  and  a  printed  en- 
velope for  a  reply.  It  is  noteworthy 
that  the  prices  stated  for  the  merchan- 
dise are  the  whole  cost  to  the  customer. 
The  store  pays  all  express  charges  for 
out-of-town  customers.  The  folio  is 
very  attractive  and  bound  to  be  carefully 
examined  wherever  a  baby  resides. 


NEW   ACCESSORY   HOUSE 

A  new  firm  has  opened  up  in  Winni- 
peg, under  the  name  of  Auto  Acces- 
sories, Ltd.,  at  902  Confederation  Life 
Bldg.  They  are  agents  in  Canada  for 
several  well  known  accessories.  Hug.l 
Rennie,  well  known  in  automobile  circles 
in  Canada,  is  sales  manager  for  the  new 
concern. 


The  Peerless  Hosiery  Co.,  Ltd.,  of 
London,  Ont.,  have  changed  their  name 
to  London  Hosiery  Mills,  Ltd.,  and  have 
adopted  "London  Knit"  as  a  trade  mark. 
They  have  doubled  their  capacity  and 
are  now  turning  out  1,000  dozen  a  day. 

THE    INFORMATION- 


LATE    JAMES    F.    MERCHANT- 
JAMES   F.   MERCHANT 

Prominent    Dry    Goods    Man    Called    by 

Death — Outstanding    Figure    in    the 

Business  Life  of  Cape  Breton 

On  Friday,  May  3,  a  life  of  outstand- 
ing character  and  business  ability  came 
to  an  end  when  J.  F.  Merchant,  president 
and  founder  of  the  firm  of  J.  F.  Merchant 
&  Sons,  passed  away  at  his  home  at 
Sydney,  Cape  Breton.  Apoplexy  is  be- 
lieved to  have  been  the  cause  of  his 
death.  To  his  many  friends  the  announce- 
ment of  the  end  came  as  a  decided  shock 
as  the  day  before  Mr.  Merchant  had  been 
about  the  warehouse,  of  which  he  was 
head,  apparently  in  his  usual  health  and 
vigor. 

The  city  of  Sydney  has  lost  a  familiar 
face  and  figure  that  it  had  learned  to 
love  and  honor.  Deceased  belonged  to 
the  Roman  Catholic  Church,  and  was  a 
lifetime  member  of  the  Knights  of  Co- 
lumbus and  C.  M.  B.  A.  He  was  horn  on 
July  22,  1842,  at  St.  John's,  Newfound- 
land. As  a  young  man  he  conducted  a 
business  in  St.  John's  for  ten  years; 
then  he  went  to  Australia  and  New 
Zealand  where  he  spent  seven  years. 
Returning  to  St.  John's  in  1864  he  was 
married  to  Miss  Margaret  Walsh.  The 
West  called  him  to  Iroquois,  Ontario, 
where  he  opened  up  another  business 
which  he  conducted  successfully  until 
finally  coming  to  Sydney  in  1900.  Four 
years  ago  he  built  the  extensive  new 
premises  which  the  firm  now  occupy, 
and  which  is  said  to  have  the  finest  front 
East  of  Montreal. 

His  wife  having  predeceased  him  by 
three  years  he  is  mourned  by  three  sons, 
Valentine  W.,  Frank  P.,  and  Fred  W., 
also  three  daughters,  Mrs.  Harold  Doyle, 
Mrs.  Harry  Bauer  and  Miss  May  Mer- 
chant; two  sisters,  Mrs.  John  Morris, 
whose  brother  is  ex-Premier  of  New- 
foundland, and  Mrs.  Willoughhy  who 
lives  in  Australia;  a  brother  Frank  .lives 
in  Australia;  Valentine  is  a  jeweller  in 
Toronto,  Ont.,  and  William  lives  in  St. 
John's,  Newfoundland. 

The    funeral    took    place    on      Sunday, 

ABOUT   CHANGING    STYLES    AND    FASHIONS    WI1 


May  5,  from  his  late  residence  to  the 
Sacred  Heart  Church  and  thence  to  Holy 
Cross  Cemetery.  That  the  late  Mr.  Mer- 
chant held  a  warm  place  in  the  hearts 
of  the  people  of  Sydney  was  evident  from 
the  large  attendance  at  the  funeral  and 
also  in  the  church.  The  service  was  con- 
ducted by  the  Rev.  Father  Mac  Adam, 
assisted  by  Rev.  Father  Doyle. 


LINENS 

No  Immediate  Relief  for  Civilian  Trade 
Anticipated 

THE  "Irish  Draper,"  of  Dublin,  states 
the  linen  trade  conditions  in  Ireland  con- 
cisely in  its  July  issue  as  follows: 

"While  the  turnover  in  the  Irish  linen 
trade  is  reported  satisfactory  in  all  the 
circumstances  of  the  time,  and  even 
equal  to  expectations,  government  orders 
and  the  absorption  of  90  per  cent,  of  the 
looms  in  meeting  them  places  the 
civilian  side  in  rather  an  awkward 
dilemma.  Stocks  of  pure  linen  have  gone 
down  so  far  that  substitutes  are  almost 
entirely  used  to  honour  demand,  and, 
since  line  yarns  are  not  allowed  to  be 
used,  coarse  fabrics  are  the  only  manu- 
facture. It  follows  on  a  situation  so  fuil 
of  perplexity  that  only  cotton  fabrics 
can  be  made  for  civilian  purposes.  This 
state  of  things  is  bound  to  continue  for 
a  considerable  period.  The  flax  supply 
is  also  a  source  of  worry.  Appeals  are 
being  made  to  the  government  to  do 
something,  and  the  new  Linen  Corpor- 
ation may  be  able  in  the  course  of  time 
to  help  matters  forward.  Co-ordination 
of  effort  is  certainly  required  if  the 
after-war  conditions  are  to  show  an  im- 
provement in  the  linen  trade  branches. 
Admittedly  a  great  deal  of  ground  has 
been  lost  by  lack  of  advertising  enter- 
prise and  slow  marketing  arrangements. 
Dearer  goods  are  anticipated  in  the  near 
future  as  a  consequence  of  the  problems 
that  have  now  to  be  faced;  but  at  the 
moment  on  a  comparison  of  prices,  linen 
is  cheaper  than  cotton,  and  that  is  an 
advantage  in  view  of  the  fact  that  aero- 
plane cloth  is  so  urgently  called  for,  one 
estimate,  we  observe  showing  that 
12,000  looms  are  engaged  in  its  produc- 
tion and  that  the  return  amounts  to  over 
£200,000  a  week." 


ADDITIONAL    HALF    HOLIDAYS 

IN  addition  to  those  stores  which  were 
listed  last  month  as  closing  a  half  day 
each  week  are  those  in  Cookstown,  Ont., 
which  close  at  12  o'clock  noon  on  Wed- 
nesdays. They  keep  open  on  Saturday 
evenings  until  8  o'clock. 

At  Prince  Rupert,  B.C.,  the  stores 
close  at  1  o'clock  Wednesdays,  other 
days  6  o'clock.  When  holidays  occur 
stores  keep  open  the  night  before. 


NOVELTY  JUST  OUT 

"Kaliko  Krepe."  registered,  "something 
brand  new  in  fancies,"  is  on  the  New 
York  market.  It  is  a  cloth  of  Georgette 
construction  in  new  calico  effects. 

L    INTEREST    CLERKS. 


GIVING    EMPLOYMENT   TO   RETURNED   ARMY 

35,000  Home  and  60,000  Disabled  Men  a  Possibility  Any  Time  —  Study  of  Problem 
Shows  it  Requires  More  Than  Superficial  Thought 
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Department  of  Soldiers  Civil  Re-establ 


MERCHANTS  and  manufacturers 
of  Canada,  along  with  the  indus- 
trial and  commercial  communi- 
ties in  all  the  belligerent  countries,  to- 
day face  in  the  returned  soldier  problem 
a  condition  which,  if  left  to  solve  itself, 
will  undoubtedly  do  so  at  the  expense  of 
their  prosperity.  Employers,  along  with 
all  other  classes  of  the  community,  are 
vaguely  aware  that  the  military  authori- 
ties have  returned  35,000  soldiers  from 
overseas  as  unfit  for  further  military 
service.  They  know  also  that  if  the  war 
were  to  end  to-day  another  20,000  to 
25,000,  who  are  still  in  English  hospitals, 
would  gradually  be  brought  back.  That 
this  army  of  disabled  represents  a 
definite  national  problem  which  has 
to  be  grappled  with,  not  only  by  Govern- 
ment departments,  but  by  individual  em- 
ployers, is  what  may  not  yet 'have  re- 
gistered as  self-evident. 

Patience  Required  at  First 

Everybody  has  been  urged  to  employ 
returned  soldiers.  Probably  the  mer- 
chants, publishers,  etc.,  have' done  as  well 
as  any  section  of  the  community.  But 
the  problem  of  this  60,000  is  ever  so 
much  bigger  and  broader  than  mere  em- 
ployment. This  will  also  be  found  true 
of  the  fit  veterans  when  they  return  after 
the  war,  for  the  nerve-shattering  experi- 
ences of  the  battle  front  do  not  leave 
men  in  the  same  condition  as  before. 
Just  what  is  meant  may  be  gathered 
from  the  remarks  of  a  returned  major, 
who  now  occupies  a  position  as  voca- 
tional officer  with  the  Department  of 
Soldiers'  Civil  Re-establishment.  Ad- 
dressing an  audience  of  factory  man- 
agers upon  some  of  the  problems  which 
would  confront  them  in  employing  re- 
turned soldiers,  he  said: 

"When  I  came  from  the  front  to  Can- 
ada, even  after  I  had  had  a  good  furlough, 
the  first  morning  my  duties  commenced  I 
could  not  stay  more  than  one  hour  at  my 
desk,  I  was  so  excited  and  nervous." 

The  inference  may  as  well  be  drawn 
right  here  in  the  words  of  this  officer 
himself: 

"Therefore,  tolerance  and  human  kind- 
ness towards  the  returned  soldiers  are 
what  we  ask  of  you  who  are  or  may  be  in 
charge  of  these  fellows." 

Not  a  few  who  have  employed  return- 
ed soldiers  have  reported  that  they  found 
them  "good  for  nothing,"  and  were  com- 
pelled to  discharge  them;  sometimes  the 
men  did  not  even  wait  to  be  discharged, 
but  took  French  leave  of  their  positions 
for  no  apparent  reasons.  These  inci- 
dents have  occurred  and  will  occur  again, 
but  the  major  pointed  out  to  his  audience 
of  factory  managers  that  anybody  who 
has  seen  how  these  men  behaved  on  the 
battle  front,  their  coolness,  their  self- 
sacrifices  to  help  their  comrades,    their 


not  believe  that  these  were  the  men  who 
would  fall  down  on  an  ordinary  job.  The 
point  he  made  was  that  some  foremen 
and  superintendents  were  too  quick  to 
reprimand  and  were  not  tactful  in  realiz- 
ing that  they  must  follow  different  me- 
thods in  dealing  with  men  who  had  been 
through  the  awful  experiences  of  this 
unprecedented  war. 

Use  Tact  and  Less  Reprimand 

Other  employers,  whose  tactfulness 
had  been  adequate  for  the  occasion,  had 
found  that  after  a  short  period  of  toler- 
ance of  certain  irregularities  the  men 
had  responded  and  made  loyal,  efficient 
employees,  eager  to  give  the  maximum 
of  satisfaction.  A  heart-to-heart  talk 
with  the  returned  soldier  employee  who 
may  be  acting  in  an  unsatisfactory  man- 
ner was  urged  as  an  unfailing  remedy. 


restricted  in  their  scope  as  a  result  of 
their  injuries.  Thoughtless  antagonism 
or  even  indifference  to  their  welfare 
might  easily  impede  the  task  of  absorb- 
ing them  into  the  community,  by  accen- 
tuating their  temporary  difficulty  in 
settling  down  until  it  developed  into  real 
aversion  for  work  under  conditions  as 
they  found  them.  The  demoralizing  ef- 
fect upon  all  classes  of  the  community 
from  a  crystallization  of  this  very  real 
danger  can  easily  be  imagined.  No  busi- 
ness man  needs  to  have  any  more  than 
a  casual  reference  made  to  the  evils  at- 
tending upon  the  presence  in  the  com- 
munity of  a  large  unemployed  section. 
Particularly  in  Canada,  a  young  country, 
would  the  presence  of  a  large  non-pro- 
ductive element  be  harmful. 

Returned   Men   Take    Up   New    Employ- 
ment 


It  should  be  remembered  also  that 
these  first  returned  men  are  the  ones  who 
will  control  and  guide  the  great  bulk  of 
our  army  when  it  returns  after  the  war. 
If  a  spirit  of  "resentment  due  to  real  or 
imagined  injustice  grows,  the  whole  body 
of  returned  soldiers  will  respond  very 
quickly  and  the  business  community 
would  find  the  antagonism  thus  engen- 
dered very  difficult  to  cope  with.  The 
general  public  is  behind  the  soldiers  in 
almost  every  stand  they  take,  and  this  is 
a  circumstance  which  should  not  be  over- 
looked. 

About  one-tenth  of  the  soldiers  re- 
turned so  far,  it  has  been  found,  are  so 
disabled  that  they  cannot  resume  their 
pre-war  occupations  and  be  self-support- 
ing. The  country  has  undertaken  the 
obligation  of  giving  these  men  what  is 
known  as  vocational  re-education.  That 
is,  it  trains  them  for  new  occupations  in 
order  that  they  may  be  self-supporting. 
It  is  the  well  considered  aim  of  those  re- 
sponsible for  the  vocational  training 
ing  policy  of  the  Department  of  Soldiers' 
Civil  Re-establishment  to  protect  the  in- 
dustrial community  as  well  as  the  dis- 
abled men  by  training  the  veterans  in  as 
many  widely  different  occupations  as 
possible.  No  one  industry  or  occupation 
should  become  overcrowded  with  disabled 
men,  even  though  it  is  recognized  that 
certain  classes  of  work  are  easier  to 
teach  to  injured  men  than  are  others. 

In  order  that  the  men  may  be  scat- 
tered as  widely  as  possible  through  the 
commercial  and  industrial  ranks,  the 
policy  of  training  them  in  the  industrial 
establishments  themselves  rather  than 
in  technical  schools  and  class  rooms  has 
been  adopted.  To  train  these  men  in 
schools  would  mean  the  establishment  ol" 
large  training  centres  where,  at  the 
most,  probably  20  or  25  different  course^ 
could  be  established.  Under  the  system 
adopted    by    the    department    of    placing 


instruction    in   painting. 

The  discharged  soldier  was  at  heart 
earnest  and  determined  to  succeed  in 
civil  life,  but  his  nerves  and  powers  of 
concentration  were  not  equal  to  all  situa- 
tions for  the  first  few  months,  the  major 
declared. 

Now,  just  why  should  employers  go  to 
all  that  trouble  with  one  class  of  em- 
ployees? A  lot  has  been  said  about 
gratitude  to  the  returned  soldiers, 
patriotism,  etc.  It  was  worth  saying, 
and  has  been  well  said,  but  there  are 
more  powerful  reasons  even  than  those. 
At  the  present  time  there  are  35,000  men 
in  Canada  who  have  done  with  their  mili- 
tary service.  This  is  no  small  group,  and 
it  consists  entirely  of  young,  mentally- 
active  men  who  three  or  four  years  ago 
were  fit  for  anything,  and  who  are  now 


bravery  in  the  very  face  of  death,  could 
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them  with  employers  to  receive  their 
training  in  the  very  conditions  where 
they  will  subsequently  work  the  number 
Of  occupations  for  which  men  are  being 
trained  already  numbers  175.  and  is 
rapidly  increasing. 

.Majority  Can  Earn  Their  Living 

While  it  is  true  that  these  disabled 
men  are  limited  in  their  scope  as  a  re- 
sult of  their  war  injuries,  it  is  also  true 
that  hardly  any  of  them  are  absolutely 
debarred  from  earning  their  own  living. 
The  results  of  the  vocational  training  al- 
ready done  have  amply  demonstrated 
this.  When  a  blind  man  can  be  a  sten- 
ographer, a  one-armed  man  a  telegraph- 
er, a  man  with  both  legs  off  a  machinist, 
and  so  on,  it  will  be  seen  that  there  is 
some  kind  of  opening  for  every  one  of 
them. 

As  far  as  possible  it  is  sought  to  place 
the  more  seriously  disabled  in  skilled 
positions.  The  man  who  formerly  relied 
upon  his  strength  for  a  living — that  is, 
the  absolutely  unskilled  laborer — is  ren- 
dered unable  to  go  back  to  his  old  occu- 
pation by  almost  any  kind  of  wound 
which  makes  him  unfit  for  further  mili- 
tary service.  These  are  being  trained 
for  all  kinds  of  mechanical  work  where  a 
little  more  brain  work  is  necessary  and 
a  little  less  manual  strength  is  required. 
System  Followed  to  Find  Employment 

There  is  in  each  province  a  district 
vocational  officer  as  well  as  an  officer  in 
charge  of  industrial  surveys,  whose  duty 
it  is  to  locate  the  opportunities  for 
training.  Members  of  the  retail  and 
manufacturing  trades  may  well  consider 
the  opportunities  within  their  grasp  of 
assisting  in  this  all-important  work  and 
communicate  with  these  officers. 

Among  the  courses  which  are  being 
given  are  bookkeeping,  ordinary  com- 
mercial courses,  typewriting  and  sten- 
ography, typewriter  repairing,  photo- 
graphy, show-card  writing,  engraving, 
etc.  These  examples  are  cited  here  be- 
cause many  firms  find  workers  of  these 
classes  valuable  in  connection  with  side 
lines  of  their  business.  It  is  the  desire 
of  the  vocational  officers  to  be  in  touch 
with  all  sections  of  the  community  so 
that  no  opportunities  for  training  men 
may  be  lost. 
Students   Supported  by  the   Department 

During  the  period  of  training,  which 
usually  lasts  from  six  to  nine  or  even 
twelve  months,  according  to  the  degree 
of  disability  and  the  difficulty  of  learning 
the  new  occupation,  the  department  sup- 
ports the  student  and  his  family  by 
means  of  a  vocational  allowance  based  on 
military  pay  and  allowances  and 
Patriotic  Fund  allowances.  The  voca- 
tional pay,  as  it  is  called,  varies  on  the 
side  of  generosity  from  these  allowances, 
and  the  student  is  quite  able  to  devote 
his  full  time  to  the  study  of  his  new  oc- 
cupation. This  allowance  is  paid  even 
when  the  man  is  placed  as  an  apprentice 
with  a  private  firm  to  receive  his  train- 
ing under  employment  conditions. 

A  close  inspection  of  the  man's  pro- 
gress is  made  to  see  that  exploiting  is 
not  attempted,  and  to  see  that  the  man 
is  making  definite  progress. 

Government  to  Take  a  Hand 
The  problem  of  unemployment  in  re- 

YOUR    CLERKS    WILL 


gard  to  returned  soldiers  is  a  big  one, 
and  it  is  accentuated  by  the  fact  that 
they  are  returned  soldiers.  It  is  one 
which  must  not  be  left  unsolved,  because 
its  dangers  are  infinitely  greater  than 
any  ordinary  unemployment  problem 
which  has  ever  confronted  Canada. 

The  question  of  training  the  disabled 
is  one  which  the  Government  has 
grappled  with  fairly  and  squarely,  and  in 
which  it  has  taken  definite  steps  to  ob- 
tain the  co-operation  of  the  employers 
generally.  Sooner  or  later  they  will  come 
to  you  to  find  out  what  the  opportunities 
for  training  men  are  in  your  business. 

In  the  meantime  these  facts  should  be 
considered:  it  is  going  to  be  good  busi- 
ness to  have  returned  soldiers  in  your 
place.  There  is  a  very  strong  disposition 
on  the  part  of  the  public  to  do  business 
with  returned  soldiers  when  it  sees  them. 
The  same  qualities  of  loyalty  and  stead- 
fastness which  made  these  men  fight  for 


among  them,  because  you  know  it  will  be 
hurtful  not  only  to  you,  but  to  the  men 
themselves.  The  sooner  they  fit  back  into 
their  ordinary  grooves  the  better  for 
everybody,  but  it  will  be  a  long  time  if 
you,  as  individuals,  always  "pass  the 
buck"  to  the  Government. 


WAR    BRIDE    VEIL    IN    THE     LIME- 
LIGHT 

(Continued  from  page  119.) 

through,  but  like  the  war  bride  veil  it 
seems  to  have  required  just  a  certain 
moment  to  be  brought  on  to  the  market 
to  take.  This  new  circular  veil  is  shown 
in  navy,  white,  taupe,  brown,  purple  and 
bhuk,  and  Macy's  sell  it  for  $1.19.  The 
texture  is  a  hexagon  mesh  embroidered 
with  a  silk  chainette  stitch.  Models 
which  were  described  in  DRY  GOODS 
REVIEW  had  in  addition  an  elastic  and 
dome  fastener  which  secured  the  veil 
without  stretching  it  around  the  crown. 
A  charming  veil  of  very  thin  black  lace 
is  shown  by  a  Paris  milliner.  It  is  al- 
lowed to  float  back  from  the  Italian 
straw  hat  in  graceful  fashion.  Another 
Paris  veil  has  chenille  scallops  for  a 
border.  It,  too,  is  a  black  lace  veil 
which  falls  just  below  the  brim  of  the 
hat  in  front  and  deeper  behind.  A 
Lewis  veil  is  designed  for  small  hats. 
It  has  a  hexagon  mesh  and  is  bordered 
with  narrow  black  moire  ribbon.  The 
veil  is  large  and  circular  and  comes  dow>; 
completely  over  the  hat  and  head  and 
is  tied  with  a  black  moire  ribbon  around 
the  neck  to  match  the  border.  The 
lower  part  of  the  veil  floats  in  circular 
fashion  around  the  shoulders.  Flowing 
veils  are  again  exemplified  in  one  of 
brown  net,  worn  over  a  dark  brown  satin 
foundation  turban.  Where  the  veil 
trails  away  at  the  back  it  is  bordered 
with  three  bands  of  velvet  ribbon,  and 
brown  velvet  ribbon  is  also  used  to  se- 
cure it  at  the  neck  and  top  of  the  haL 
Another  unusual  model  for  a  small  hat 
•  has  a  very  wide  band  of  black  velvet 
which  may  be  worn  about  the  shoulders 
on  a  cool  evening  as  a  light  wrap. 
taught  to  operate  a  device  for  Surely  the  Fall  of  1918  will  be  a  season 
of  original  veilings!  Why  not  make  use 
of  that  little  poem  at  the  beginning  of 
this  article,  for  a  neat  showcard  in  your 
veiling  department?  An  illustration 
along  with    it  would   help. 

Malines  are  selling  rapidly  again  for 
Fall.  "There  was  a  time,"  said  one 
wholesaler,"  when  it  was  difficult  to  sell) 
Malines  to  milliners  and  that  was  not  so 
very  lon°-  ago;  for  the  coming  season, 
however,  there  is  a  really  good  demand 
for  black  and  white  Malines,  and  plenty 
of  colors  as  well.  A  line  of  heavy  crepe 
de  Chine  in  the  smart  colors  for  the 
season  is  also  selling  to  milliners.  This 
is  said  to  be  due  in  part  to  the  hi^h 
price  and  scarcity  of  good  velvets.  One 
of  the  smaller  exclusive  milliners  in  To- 
ronto purchased  sixty-four  yards  of  this 
heavy  crepe  de  Chine  at  $2.25  a  yard  to 
use  on  her  Fall  hats  in  place  of  the 
customary  velvet  and  was  quite  en- 
thusiastic over  her  anticipated  creations. 
Rose,  lighter  blues,  taupe  and  navy  are 
said  to  be  the  best  sellers  just  now. 


a   typewriter. 

their  country  are  just  the  qualities  you 
want  in  your  own  employees. 

Plea  for  the  Returned  Soldier 

That  "patience  and  human  kindness,'- 
which  the  returned  major  mentioned,  will 
be  well  rewarded.  This  applies  not  only 
to  the  disabled  who  need  to  be  trained 
for  new  work,  but  to  those  men  who 
come  back  fit  and  anxious  to  take  their 
ordinary  part  in  civil  life.  You  will  have 
many  applications  for  work  from  them, 
and  it  cannot  be  emphasized  too  strongly 
that,  while  the  problem  is  a  national  one 
requiring  strong  Government  action  in  a 
centralized  way,  the  solution  will  only  be 
found  if  each  individual  employer  does 
his  bit.  No  matter  how  small  your  store 
may  be,  if  you  employ  men  you  will  find 
among  the  returned  soldiers  many  suit- 
able employees.  It  is  in  your  interest 
that  these  men  fit  back  into  civil  life  just 
is  quickly  as  possible.    You  do  not  want 


to    see  any   class   consciousness   develop 
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Whitewear 


1919 


Whitewear  Range 

now  ready 

for  inspection 


Ladies' 

and 

Children's 

Garments 


All  Sizes 
Full  Measurements 


Corset    Cover    Style,    I3I6F 
Petticoat  Style,    1408F 


Wwileat 


SOME    OF   YOUR   STAFF    WILL    WANT    TO    STUDY    THE    COURSE    ON    SHOW    CARD    WRITING. 


Dry  Goods  Ri  iri<  w 


R E A  0  Y -TO-  W E A  B 
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In  these  shifting  (and  shifty)  times,  when  Materials  and  Labor  have 
enlisted  in  the  Aviation  Corps,  making  new  altitude  records,  Quality  will  con- 
tinue to  come  first  in  Model  Brassieres. 

We  may  have  to  raise  our  prices,  but  our  quality  will  never  be  lowered, 

come  what  may. 

Keep  Watch  and  compare  values  in  other  Brassieres  with  those  in  the 
MODEL,  which  give  you 

(1)  16  stitches  to  the  inch,  instead  of  12; 

(2)  80  by  80  count  batiste  in  all  50c  White  Brassieres; 

(3)  Protected  hooks  and  eyes   (patent  applied  for); 

(4)  Extra  large  arm-shields  in  Brassieres  at  $6.50  per  dozen  and  abov». 
Bandeaux  and   Regular  Brassieres — 50c  to   $10. 


Canadian  Office  :   Mappin  Building,  Montreal 

200   FIFTH   AVENUE.   NEW   YORK 


Main  Factory : 
782-796  Wythe  Avenue,  Brooklyn,  N.Y. 


Branch  Factories  : 
IMo.  2- Valley  Stream,  N.Y.      No.  3-Elmhurst,  N.Y. 


CLERKS    POSTED    ON    MARKET   CONDITIONS    CAN    EXPLAIN    WHY    PRICES    ARE    SO    HIGH. 


KEADY-TO-WEAR 


Dry  Goods  Reviei 


We  Invite  Your  Early  In- 
spection of  New  Fall  Goods 

Tastefully  designed  garments  for  Fall 
which  cannot  fail  to  please  the  most 
critical  buyer. 

Cloaks  and  Suits  that  will  stimulate 
your  department  and  do  credit  to 
your  store. 

We  are  ready  to  fill  your  needs  promptly 
for  Fall  and  invite  your  early  inspection  of 
this  beautiful  line  of  latest  materials. 


New  Address:  303  Mountain  Street,  MONTREAL 


To  the  Nation  Canada  has  given  her  Sons  and  her  Money- 

To  the  Public  at  large 
Canada  presents 


NATIONAL  GARMENTS 

Raincoats— Fall  Coats 


A  large  range  of  popular  cloths  made  in  up-to-the- 
minute  styles  for  Fall  is  now  ready. 


Equally  convenient,  stylish  and  serviceable  for  any 
weather. 


Send  for  raincoat  catalogue  and  swatches. 


NATIONAL  RUBBER  CO. 


TORONTO 


OF  CANADA 
MONTREAL 


WINNIPEG 


/>;•(/  Goods  h\  ri<  w 


R  K  A  HY-TO-W  K  A  U 


Fall  1918  Waists 


A  Leader 


$4.75 


No  808 

Made  of  good  quality  Georgette,  embroidered  in  beads,  with  contrasting  shades 
of  silk  floss.  Collar  of  white  satin.  Trimmed  down  the  front  with  tiny  satin 
buttons,     ''mum-  in  white,  flesh,  maize  and  black. 

Century  Manufacturing  Company 


124  St.  Lawrence  Boulevard 


Representatives 

Maritime  Provinces:  W.  J. 
Nagle,  127  Leinster  St.,  St. 
John,   N.B. 

Quebec  and  Eastern  Ontario: 
H.  Cohen,  Montreal. 


MAKERS    Of 


MONTREAL 


Representatives 

Toronto  and  Western  Ontario : 
C.  Schleifer,  79  Lippincott 
St.,  Toronto. 

Western  Provinces:  M.  H. 
Mowry,  200  Warwick  Block, 
Winnipeg,  Man. 


CUSTOMERS    JUDGE    VOIR    STORE    BY     THE     KN  )V.  III)..:;     AND     EFFICIENCY     OF    THE    STAFF 


READY-TO-WEAR 


Dry  Good*  Review 


Billie  Burke  Dresses 

(Registered) 


Ranging  from  the  more  modest  and  popular  of 
Billie  Burke  creations  to  the  distinctly  new  in 
material  and  design,  we  are  offering  an  authori- 
tative expression  of  the  1918  Fall  styles  in 
Dresses. 


Let  us  show  you  our  Samples. 

The    Canadian   Underskirt    Co.,    Limited 

Manufacturers   of  'CURClE"    BRAND  Underskirts  and  M-ddies           "MERMAID" 

BRAND    Batting   Apparel                                      "BILLIE    BURKE"    BRAND    Dresse. 

The    Darling    Building,    96    Spadina    Ave.                            -                             Toronto,  Ont.,    Can. 

ARTICLES    ON    SALESMANSHIP    WILL    INTEREST    ALL    THE    MEMBERS    OF    YOUR    STAFF. 


Dry  Goods  Review 


R  i:  A  D  Y  -  T  O  -  W  E  A  K    G  A  R  M  E  N  T  S 


Attracts  the  Trade  of  Women 
who  Dress  Well 

The  unexcelled  P.  C.  Corset 
h  a  s  successfully  withstood 
the  most  strenuous  competi- 
tion for  style,  perfect  ease 
and  comfort  to  the  wearer. 

They  are  preferred  by  every 
customer  who  once  becomes 
acquainted  with  them. 


There  is  no  limpness  in 
P.C.  Corsets,  yet  they  give 
perfect  ease  and  comfort 
to  the  wearer.  With  grace- 
ful lines,  and  perfect  style 
P.C.  Corsets  are  made 
durable  for  service.  The 
steels  are  protected,  rust- 
proof, break-proof  and 
flexible.  The  corsetry  that 
wins  approval  and  never 
causes  a  complaint. 

There   is   a    P.C.   Corset 
style   to   suit   all   normal 
figures.    Put  this  corsetry  into  your  de- 
partment for  better  business  and  profit. 
Remember  P.C.'s  attract  the  attention  of 
"women  who  dress  well." 


Parisian  Corset  Mfg.  Co.,   Limited 

QUEBEC,  QUE.,  CANADA 
Toronto:  84  Bay  Street  Montreal:  329  Craig  Street,  West 

Western  Representative:  C.  H.  Butler,  21  Sylvester-Wilson  Building,  Winnipeg 


TO    INCREASE    THE    EFFICIENCY    OF    YOUR    STAFF    IS    AX    IMPORTANT    WAR    DUTY. 


Model  No.' 960 


Model  No.  570 


I;  E  A  DY-TO-  W  EA  R 


Dry  (roods  Review 


BRAND 

Something  Different 
In  Waists  for  Fall 

THE  FALL  RANGE 
will  maintain  our  usual  well  estab- 
lished standard  o  f  BETTER  MADE 
WAISTS. 

Novelties  will  be  continually  added 
and  the  BUYER  will  always  find 
something  that  ap- 
peals to  him. 


In  order  to  facilitate  the  handling 
of  our  increasing  business  we  have 
moved  to  the  ground  floor  of  the  Art 
Tailoring  Building.  Entrance  a  s 
before,  off  Markham  Street. 


Standard  Ladies'  Wear 

LIMITED 
College  and  Markham  Streets 

TORONTO 


MANY    SALES    ARE    MISSED    BY    CLERKS    NOT    KNOWING    THE    SELLING    POINTS    OF    GOODS. 


da  Review 
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BRAND 


Your  Critical  Examination 

Will  Reveal  the  Reason 
of  Mack  Brand  Popularity 

We  ask  you  to  put  MACK  BRAND  waists  to  every  test  of 
saleability :  Quality  of  material  and  workmanship — beauty 
of  design — style  and  price. 

We'll  be  satisfied  with  your  verdict. 

The  MACK  BRAND  line  assures  full  profits — with  no 
left  overs  or  mark  downs. 

MACK  BRAND  waists  not  only  look  better — wear  better 
— feel  better — but  are  more  profitable  for  you. 

Can  be  had  now  in  Crepe  de  Chine,  Silks, 
Voiles,  Cottons  and  Wash  Fabrics. 

McCUTCHEON  WAIST  CO.,  LIMITED 


Vancouver  Office: 

GEO.  STRACHAN 

906  Welton  Block 
Proeincc  Ontario 

B.  H.  Swift 


323  ST.  JAMES  ST. 
MONTREAL 

Maritime  Produces 
V.  S.  Rice 


Winnipeg  Office: 

PERCIVAL  R.  B.  JONES 

Hammond  Sample  Rooms 

Proeincc  Quebec  aid  Montreal  City 

A.  L.  Primeau 


CLERKS    LEARN    THE    SELLING    POINTS    OF    GOODS    HANDLED    BY    READING    THE    ADVERTISEMENTS. 


R  ]•:  A  I)  Y  -  T  O  -  W  E  A  R 


Dry  Goods  Review 


This   illustration    is   an    exceptional   stirring 
model    in    Jap    Silk.      It    is    a    remarkable 
seller — one  that  will  surely  bring  customers 
to    you    and    allow    you    a    good    profit. 
All    sizes—  Colors :     White    and     Black. 

Price,     $33.00     Doz. 


Watch  Your  Profits 

Increase  With 

Crescent 

Waists 

Individuality  to  a  marked 
degree  is  displayed  in 
these  waists.  There  is 
something  in  the  charm  of 
each  model  that  attracts 
the  woman  who  desires 
serviceable  quality  and 
personality.  Now,  look  at 
the  prices!  They  speak 
for  themselves. 

Model    516   is   same   style   as    503   but   in 
Georgette   Crepe.      Colors :    Peach,    Rose, 
Black.    White,    Navy    and    Flesh. 
Price,    $39.00   Doz. 

The  Crescent 
Waist  Co. 

Office   and   Salesroom : 
SOMMER  BLDG.,   MONTREAL 
Factory:    1091   MOUNT  ROYAL 
AVENUE,      EAST 


Is  a  crepe  de  Chine  waist,  very  smart  and 
distinctive.  It  comes  in  Flesh,  White  and 
Maize. 

Price,   $39.00  Doz. 


A  Line  of  Dresses  and  Skirts  in  all  the 
Wanted  Shades  for  the  Coming  Fall 

It  is  not  the  price,  but  the  delivery  at  reasonable  prices  which 
will  be  the  question  for  Mr.  Buyer  to  contend  with  this  Fall. 
We  are  pleased  to  state  that  we  have  the  stock  of  all  materials 
shown  by  our  representatives  now  on  the  road  and  we 

GUARANTEE   DELIVERY 

In  these  abnormal  times  it  is  difficult  for  the  merchant  to  ex- 
pect the  service  he  received  in  normal  times  owing  to  the 
difficulty    of   securing    material    of   which    he   wants   to   repeat. 

LOOK  TO  US  FOR  SERVICE 

To  enable  the  merchant  to  buy  good  values  he  has  to  look 
for  the  house  that  is  able  to  carry  a  large  stock  of  material 
which  we  are  glad  to  tell  you  we  have,  and  this  enables  us 
to  give  you 

EXCEPTIONAL  VALUES 

Dresses   in  silk,  from $10.00  to  $25.00 

Serge  dresses 9.50  to     25.00 

Jersey  dresses    10.00  to     15.00 

Skirts    3.50  to     12.00 

See  our  range  and  convince  yourself  of  the  values  we  are  show- 
ing. 

F    W   E   Davies  f"~^~ 

M-fr^ir  (OOPER  "!s- 

Province  Quebec  ^L —"—""ST? ^'  ^'  ^'ce'  Ontario 

Geo.  Nagley.  Toronto  ■     — 5?       ■XBTrO^'      C.  Rose.  Montreal 

Ottawa,1  Hamilton  ~**^«^»  *^r 


THIS    IS    THE    ANNUAL   FALL    NUMBER:    LET    ALL    YOUR    CLERKS    READ    IT. 


Dry  Oooda  Review 


R  E  A  O  Y  -  T  O  -  W  E  A  R 
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A  Finer  Class  of  Styles 
and  Materials  for  Fall — 

Right  selection  is  always  the 
keynote  of  greater  sales 
volume. 

The  Regent  line  of  coats  and 
suits  for  Fall,  1918,  are  un- 
usually attractive  both  in 
fabric  and  design. 

Regent  Cloaks  and  Suits  have 
always  had  a  business-build- 
ing reputation. 

Let  one  of  our  travellers  show 
you — or  order  by  mail. 

Our  showrooms  always  have 
specially  interesting  offerings 
for  buyers  visiting  Montreal. 

REGENT  CLOAK  COMPANY 

MONTREAL 


Suits,  Coats,   Dresses,   Skirts 

Stock  always  on  hand  at 
"The  Immediate  Delivery  House" 

Featuring  for  FALL 

VELOUR  COATS 

$19.50  to  $24.50. 

In  all  the  leading  shades  of  the 
season. 

Buyers  visiting  Toronto  this  fall 
are  cordially  invited  to  call  at  our 
showrooms  and  see  our  lines. 

I.  BERG  &  CO. 


1  26   Wellington  Street  West 


TORONTO 


This  "trade-mark"  stands  for  the  best  styles  and 
greatest  in  value  in  ready-to-wear  garments  at 
popular    prices. 

COATS 
SUITS  and  DRESSES 

Our  travellers  are  now  out  with  Fall  coats  in 
Plushes,  Velours,  Plain  and  Fancy  Cloths,  also 
stock  garments  for  immediate  delivery. 

We   bespeak   a   careful   inspection. 

Cxclusrtbe  Habtrs;'  WBtav 

Himiteb 

112    Hammond    Block,    WINNIPEG. 

33    Richmond    St.    West,    TORONTO. 

207    St.    Catherine    St.    West,    MONTREAL. 

Branch    Factory :    520    St.    Lawrence    Bou!evard. 
Montreal,    Quebec 


Colored  Petticoats 

Silks 
Jerseys 

and 

Cottons 

The  Fall  line,  now  ready, 
demands  your   attention. 

Arlington  Skirt  Mfg.  Co. 

15  EAST  25th  STREET,  NEW  YORK 


ENCOURAGE     VOIR     EMPLOYEES     TO     READ     DRY     GOODS     REVIEW     EVERY     MONTH. 


READY-TO-  YV  EAR 


Dry  Goo  h  Revit  w 


Ready  -  to  -Wear  Manufacturers 

Are  you  looking  ahead  for  next  Spring?     A  tip 
from   one   who   knows — Woollens   Are   Scarce. 
I    have   a   large   stock   of   fine   woollens   on   hand. 

Write  for  samples 


153  Peel  Street, 


Montreal 


Children's  and  Misses' 
Seasonable  Apparel 

A  noteworthy  line  of  fashionable 
and  serviceable  Children's  and 
Misses'  Dresses,  Skirts  and 
Middies. 

Orders  are  now  being  booked  for 
Fall  delivery. 

Are  you  ready  ? 

G.  F.  REID  &  COMPANY 

4  Alexander  St.,  Toronto 


Six  SPECIALS 

POPLIN  SKIRTS,  at  $4.50  net 

In  all  shades,  Black,  Navy,  Brown,  Green  and  Burgundy. 
STAR  SKIRT  COMPANY 


New  Address: 

436B  St.  Catherine  Street  West 


MONTREAL 


Every  Ambitious  Merchant 


SHOULD 
READ 

SALES 
PLANS 


A  collection  of 
three  hundred 
and  thirty-three 
successful  ways 
of  getting  busi- 
ness, including  a 
great  variety  of 
practical  plans 
that  have  been 
used  by  retail 
merch  ants  to 
advertise  and 
sell  goods. 


PRICE  $2.60  Post  Paid 


Sent  postpaid  only  on  receipt_of  price. 
TECHNICAL     BOOK     DEPARTMENT 

MacLEAN   PUBLISHING    CO. 

143-153  UNIVERSITY  AVENUE    ::   TORONTO 


Start  a 

Gift 

Department 


Concentrate  scattered 
sales  efforts.  Open  a 
Gift  Department  with 
the  Pohlson  Galleries 
for  their  hook  which  tells  how 
of  1,000  gifts. 
The  Pohlson  G 


id  catalogue 


lib- 


eries have  the  principal  line 
the  U.S.A.      Mark    these 

Aluminum  No.  1500  Measur- 
ing Spoons,  $3  per  doz. 
Ironing  Board  Fasteners  No. 
1559,  $3.60  per  doz.  sets. 
Lingerie  Tape  No.  1130,  $7.80 
per  doz. 
$25.00  and  $50.00  assortments 

The 

Pohlson  Galleries 

PAWTUCKET,  R.  I. 

U.S.A. 

Sample  Room  225.  5th  Aoenut,  N.Y. 
City 


AFTER  READING  THIS  NUMBER  PASS  YOUR  COPY  ALONG  TO  YOUR  CLERKS  TO  READ. 
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R.  D.  FAIRBAIRN  CO.,  Limited 

107  SIMCOE  STREET  :-:  :-:  TORONTO 


F  iol   Georgette  Waists,  all  colors   $6.00            F267  Crepe  de  Chine  Dresses,  all  colors  .  .  . 

$19.00 

19.50 

18.50 

P756           "                                 "            7.50            Also    Serge    Dresses,    $9.00    and    upwards, 

Deliveries,    September   or   October. 

in    all    colors. 

SEE    THAT    THE    HEADS    OF    DEPARTMENTS    IN    VOIR    STOKE    READ    DRV    OOODS    REVIEW. 


MUSIC   PEN    USED   IN   ORIGINAL  SHOWCARDS 

Well  Adapted  to  Small  Letters  Not  Over  One  Inch  in  Height — Invented  and  Used 

Primarily  For  Writing  Music — Two  Splits  in  Point  Make  it  Suitable  to 

Cardwriting — Series  in  Cardwriting 

By  Robt.  T.  D.  Edwards. 


AMONG  the  many  tools  used  by 
most  modern  cardwriters  we  find 
the  music  pen,  an  instrument 
which  plays  an  important  part  in  his 
daily  work.  This  pen  is  exceedingly 
popular  for  all  forms  of  Roman  or  spur- 
red lettering,  but  is  not  practical  for  a 
square-faced  letter.  It  is  only  good  for 
small  lettering  up  to  about  one  inch  or 
so  in  height,  and  is  used  for  the  most 
part  for  single  stroke  work  and  is  used 
very   seldom    for   outline  lettering. 

Its  popularity  in  the  United  States  is 
quite  extensive  and  it  is  used  by  the  larger 
percentage  of  departmental  store  card- 
writers  where  small  neat  letters  are  re- 
quired. In  show  card  shops  they  are 
used  extensively  and  the  window  trim- 
mer who  writes  his  own  cards  also  fav- 
ors these  pens  for  small  lettering.  In 
fact  the  music  pen  when  properly  mani- 
pulated will  form  a  far  better  and 
cleaner  letter  than  can  be  made  by  the 
outline  process  and  the  work  can  be  done 
in  about  one-quarter  of  the  time. 

As  you  will  know  by  the  name  of  this 
pen  it  was  not  invented  for  the  card- 
writer's  use.  In  fact  when  it  was  first 
made  its  use  as  a  lettering  pen  was  not 
thought  of.  It  was  invented  and  made 
for  the  purpose  of  writing  music.  That 
is,  for  putting  the  notes,  etc.,  on  the 
already  ruled  sheets  of  paper.  Its  ad- 
vantages as  a  lettering  pen  were  not 
found  out  until  later. 

The  music  pen  in  appearance  just 
looks  like  an  ordinary  nib  but  when 
the  point  is  spread  two  splits  are  re- 
vealed instead  of  one,  as  in  the  ordi- 
nary nib,  thus  making  it  a  three-point- 
ed pen  as  shown  in  Fig.  1.  This  nib  is 
made  from  flexible  steel  and  lasts  a  long 
time  and  is  very  reasonable  in  price. 
There  is  no  reason  why  any  cardwriter 
should  not  have  a  dozen  on  hand.  Use 
them  in  an  ordinary  pen  holder.  The 
thicker  kind  is  the  one  to  be  desired 
because  with  continuous  work  it  is  not 
so  liable  to  cramp  the  fingers  as  does 
the  thinner  one. 

You  mi?ht  ask  the  question,  why  is 
this  pen  better  than  the  round  writing 
pen  ?  The  blunt  round  writing  pens  are 
good  tools,  but  there  is  quite  a  differ- 
ence in  the  work  they  do.  First  of  all 
it  takes  all  eleven  sizes  of  the  round 
writing  pen  to  do  anything  near  what 
one  music  pen  can  do.  Even  at  that 
you  cannot  get  as  good  results.  For  in- 
stance,  to  make  a  proper  spur  on  a 
Roman  letter,  such  as  on  the  right  of 
the  upper  case  "E"  with  the  round  writ- 
ing pen,  you  have  to  make  more  than 
one  stroke  and  also  have  to  turn  the 
pen  sideways,  thus  losing  time.  You 
also  get  away  from  the  single  stroke 
principle.     But   with   the   music   pen   al 


this  can  be  done  in  a  second  and  with 
one  stroke. 

Now,  the  first  thing  to  learn  in  con- 


nection with  the  handling  of  this  pen 
is  the  principle  by  which  all  strokes  are 
made,  and  when  this  is  mastered  all 
else  will  come  easy.  First,  all  narrow 
strokes  are  made  when  the  point  of 
the  nib  is  closed,  and  all  wider  than  the 
narrow  strokes  are  made  by  pressing  on 
the  point  of  the  nib  until  the  desired 
thickness  is  reached.  In  other  words, 
the  width  of  the  stroke  desired  is  regu- 
lated by  the  amount  of  pressure  placed 
upon  the  pen.  Of  course  considerable 
practice  is  required  in  order  to  get  a 
uniform  stroke,  but  if  you  practice  a 
uniform  pressure  you  should  have  little 
trouble. 

This  principle  applies  only  to  straight 
strokes.  But  with  the  curved  strokes 
a  different  principle  is  applied.  Now 
we  will  take  for  instance  either  strokes 
of  the  letter  "0."  These  begin  and 
end  with  narrow  but  gradually  get  heavy 
toward  the  centre.  This  sort  of  stroke 
requires  a  great  deal  of  practice  and 
all  depends  how  you  are  able  to  regu- 
late the   pressure  placed  upon   the  pen. 

The  principle  of  forming  these  pen 
letters  is  a  great  deal  similar  to  brush 
stroke  Roman.  The  pen  should  be  held 
squarely  on  the  surface  of  the  card,  that 
is,  all  three  points  when  spread  apart 
should  be  touching  the  card.  The  only 
time  when  it  is  necessary  to  ho'd  the 
pen  differently  is  in  making  the  narrow 
cross  strokes,  the  ones  parallel  with  the 
guide  lines.  To  do  this  have  the  pen 
point  facing  to  the  left. 


vwxyz 
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Method  of  Procedure  in  Forming  Letters 


THE  BETTER  POSTED  YOUR  STAFF  BECOMES  THE  MORE  SALES  THEY  WILL  MAKE. 


DRY    fiOODS    R  K  V  I  E  \V 
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Strokes  for  Practice  lrse   With  Music     Pen 


Many  cardwriters  try  to  get  the  same 
effect  with  the  brush  as  is  gotten  with 
the  music  pen,  but  let  it  be  understood 
that  it  is  almost  impossible  to  get  as 
clear  a  letter  or  as  perfect  as  can  be 
done  with  the  pen.  The  brush  is  always 
getting  out  of  shape  while  the  pen  al- 
ways stays  the  same. 

A  great  deal  depends  upon  the  ink 
or  color  you  use  as  to  the  success  of  this 
work.  First,  never  use  other  than  an 
opaque  color.  So  use  your  ordinary 
show  card  colors,  for  brush  work,  slight- 


Slanting  Form  of  Letter 

The  alphabet  we    are    demonstrating 

this  month  shows  another  style  of  let- 
ter formation  used  by  Toronto  card- 
writers.  This  is  a  slanting  type  and 
one  when  practiced  that  can  be  made 
with  considerable  speed.  It  is  not  an 
alphabet  which  can  be  used  for  all  round 
work,  but  is  meant  for  the  better  class 
of  show  card.  One  of  the  main  things 
to  watch  in  forming  these  slant  letters 
is  to  have  the  straight  lines,  such  as 
No.    1   in   "B,"   No.    1   in  "D,"  No.    1    in 


AMES,  HOLDEN   REPORT 

AMES  -  HOLDEN  -  McCREADY,  LTD., 
earned  a  net  surplus  of  $304,093  in  tne 
year  anded  ended  April  30  last,  this 
comparing  with  $l!)7,.'!():i  the  previous 
year,  and  $52,861  two  years  ago.  Sur- 
plus earnings,  which  had  been  at  the 
rate  of  7.9  per  cent,  were  equal  to  12.2 
per  cent,  in  the  past  year,  and  if  a  full 
year's  dividend  on  the  preferred  be  al- 
lowed for,  the  balance,  representative  of 
earnings  on  the  common,  would  equal 
3.7  per  cent,  on  that  issue.  The  two 
years  of  improved  earnings,  with  the 
new  financing  of  a  year  ago,  has  worked 
an  important  change  in  the  company's 
financial  position.  Working  capita! 
through  the  reduction  of  a  floating  debt, 
has  risen  from  $550,754  in  li)16,  to 
$1,742,936  in  11)17,  and  now  to  $2,006,815 
for  1918.  Bank  loans  have  declined  in 
the  same  period  from  $2,046,000  to  $1,- 
267,000   to  $900,000. 
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Show  Cards  Designed   With  the  Music  Pen 


ly  thinned  with  water,  but  mix  them  thor- 
oughly. The  proper  flowing  con- 
sistency will  be  found  out  by  experience. 
Never  under  any  consideration  use 
transparent  or  carbon  inks.  They  are 
entirely  useless  for  this  work.  The 
music  pen  is  the  most  successful  way 
to  letter  with  a  light  color  on  a  dark 
cardboard.  White,  yellow,  cream,  etc., 
flow  lovely  on  dark  surfaces  and  you  can 
form  just  as  perfect  a  letter  with  this 
as  with  black  color  on  a  white  card. 

One  of  the  best  points  in  this  pen's 
favor  is  that  it  puts  the  color  on  thick 
and  when  it  dries  it  stands  out  much 
better  than  when  put  on  with  a  brush. 

THE    INFORMATION 


"F"  and  "E,"  Nos.  1  and  2  in  "N,"  etc., 
in  the  upper  case  alphabet,  all  at  the 
same  angle.  But  you  will  find  that  all 
we  can  say  or  explain  in  these  columns 
will  be  of  no  use  unless  you  practice 
this  lettering  diligently. 

The  best  method  for  practicing  is  to 
lay  out  a  blank  sheet  of  card  with  guide 
lines  and  proceed  to  practice  as  shown 
in  Fig.  2,  only  practice  stroke  many 
times  more  than  here  shown.  Practice 
every  line  in  the  alphabet  many  times 
until  each  one  is  mastered.  The  com- 
pleted cards   show  this   type   in  use. 

ABOUT   CHANGING    STYLES    AND    FASHIONS    WILL    INTEREST   CLERKS 


GOSSARD  CO.  GIVES  BONUS 

A-  SYSTEM  of  granting  bonuses  to  em- 
ployees has  been  adopted  by  the  Cana- 
dian H.  W.  Gossard  Co.  Merit  marks 
are  granted  to  each  employee  for  length 
of  service,  regular  attendance,  perfect 
work,  etc.  A  bonus  not  less  than  3  per 
cent,  of  the  total  salary  earned  during 
the  year  will  be  received  \v  every  em- 
ployee who  has  been  with  the  firm  since 
December  31.  Since,  as  the  firm  states, 
their  hours  are  agreeable  and  the  work 
congenial,  there  is  no  reason  why  every 
girl  should  not  make  considerably  more 
than   the  minimum   share. 


HOW  FIVE  FREE  SKIRTS  SOLD  DRESS  GOODS 

Successful  Merchandising  Event  in  Montreal  Store — Goods  of  High  Quality  Purchased  and 
Made  Free  Into  Skirts — Centre  Aisle  Attraction. 


TO  sell  dress  gooli  in  the  dull  so  - 
son  for  dress  goods  has  always 
been  one  of  the  problems  of  t.-ie 
retail  dry  goods  business,  but  beyond 
the  time-honored  and  fai!-me-never  plan 
of  price  cutting,  few  firms  find  any 
fresh  selling  idea  that  proves  from  the 
very  start  a  first-rate  success.  The  more 
interest  therefore  attaches  to  the  story 
of  undoubted  success  achieved  by  the 
firm  of  Ogilvy's,  Montreal,  by  a  two- 
day  selling  campaign  for  dress  goods  of 
the  best  quality. 

An  Attractive  Idea 
The  idea  which  proved  such  a  suc- 
cessful selling  system  originated  with 
W.  B.  Stainton,  manager  and  buyer  for 
the  staples  and  dress  goods  department 
of  Ogilvy's,  and  like  all  good  ideas  it 
is  remarkable  for  its  simplicity.  Yet  to 
carry  it  out  successfully  involved  atten- 
tion to  every  detail,  and  an  acquaintance 
with  the  whole  dress  goods  business1,  in- 
cluding a  wide  experience  with  the  ways 
and  tastes  of  women  customers;,  and  a 
knowledge  of  style  tendencies  of  the 
hour.  Dame  Fashion  has  her  little  ways 
which  must  be  watched  almost  moment 
by  moment  in  these  days  if  a  store  is 
to  make  good  in  any  swift  selling  cam- 
paign. 

Sold  Goods  at  Straight  Price 
Beyond  doubt,  the  most  remarkable 
feature  of  the  selling  plan  devised  and 
carried  out  to  success  in  those  interest- 
ing two  days  consists  in  the  fact  that 
the  dress  goods  disposed  of  were  all  of 
the  best  qualities,  at  high  prices,  and 
yet  that  they  sold  at  the  regular  price. 
There  were  no  reductions  made  in  the 
goods  themselves.  The  attraction  to  the 
customers. — Who  came  in  shoals  to  buy 
those  goods — was  achieved  in  a  new 
way,  a  way  which  possesses  a  remark- 
ably strong  appeal  to  women,  and  was 
in  this  case  proved  to  have  a  particu- 
larly powerful  appeal  to  women  of  the 
very  best  classes.  That  was  one  fur- 
ther specially  interesting  point  about 
the  plan.  This  was  a  bargain  sale 
which  by  some  little  touch  of  magic 
lost  all  the  common  or  ordinary  feeling 
that  sometimes  rather  mars  the  success 
of  a  sale  by  attracting  to  its  counters 
too  great  a  proportion  of  the  bargain- 
hunting  class  who  seldom  develop  into 
steady  customers  for  the  store,  through 
regular  merchandising  days  that  follow 
special  sales  events.  Through  this  spe- 
cial dress  goods  event  of  Mr.  Stainton 
there  were  attracted  to  Ogilvy's  not  a 
few  customers  whose  friendly  feeling 
towards  the  store  has  been  secured,  and 
whose  annual  business  is  an  item  of  con- 
siderable worth  to  any  store. 

Made-to-Measure  Skirts  Free 

The  offer  of  Ogilvy's  to  make  for  every 

customer     attending     the     dress     goods 

counter      was      to      make      a    first-class 

made  -  to  -  measure        and        tailor-made 


skirt.  The  customer  could  select 
her  own  particular  choice  of  ma- 
terial, the  only  condition  exacted 
being  that  the  material  should  be  of 
quality  to  cost  $2.25  per  yard  or  over. 
As  a  matter  of  fact  most  of  the  custom- 
ers taking  advantage  of  this  unique  offer 
selected  qualities  of  goods  well  in  ad- 
vance of  the  $2.25-per-yard  price  limit, 
and  the  turnover  recorded  by  the  dress 
goods  department  was  one  exceedingly 
pleasant  to  contemplate.  The  net  profit 
made  was  also  highly  satisfactory. 

Hints   as   to   How    It   Was   Done 

A  certain  amount  of  real  courage  was 
needed  in  the  first  case  to  initiate  the 
scheme,  because  everything  in  its  success 
or  failure  lay  in  the  chance  of  the  "free 
skirt"  idea  being  popular.  There  were 
only  two  days  in  which  to  make  good, 
and  the  season  was  the  dull  one  for 
dress  goods.  Besides,  there  was  some 
initial  expense  to  be  faced  and  a  whole 
lot  of  trouble  had  to  be  taken  to  pre- 
pare for  the  campaign. 

Thiisi  is  how  it  was  done:  Five  of  the 
latest,  simple,  not  over  elaborate,  but 
still  stylish  and  attractive,  skirt  de- 
signs were  chosen  by  the  department 
manager,  and  materials  were  selected  to 
reveal  the  excellences  of  the  tailoring, 
and  to  produce  thoroughly  desirable 
skirts.  Five  young  ladies  of  the  staff 
were  selected  as  representative  of  the 
most  frequently  required  models  in 
skirts,  and  these  young  ladies  were  most 
carefully  measured  and  fitted  by  the 
tailors.  Five  skirts  were  made,  examin- 
ed minutely,  and  passed  as  up  to  stan- 
dard. These  were  the  samples  for  ex- 
hibition to  tho  prospective  customers, 
and  represented  the  standard  of  style 
and  workmanship  which  Ogilvy's  was 
prepared  to  guarantee  and  uphold. 
These  five  skirts  were  photographed  and 
used  in  the  publicity  for  the  event.  They 
were  pictured  in  the  daily  press  an- 
nouncements, and  shown  in  a  special 
hand-book  distributed  by  Ogilvy's  to  cus- 
tomers, and  a  special  list  of  prospects. 
This  important  announcing  of  the  event 
was  done  with  swift  decision  a  day  or 
so  before  the  selling  campaign  opened, 
and  that  it  was  well  done  is  proved  by 
the  crowds  who  attended  the  dress 
goods  counter,  and  booked  orders  for 
the  goods,  and  the  skirts  for  which  they 
were  measured. 

A  Central  Aisle  Attraction 

One  central  aisle,  nicely  carpeted,  and 
comfortably  furnished,  was  set  apart 
entirely  for  the  purposes  of  this  event. 
Here  under  supervision  of  the  manager 
skilled  assistants  took  care  of  the  cus- 
tomers, booking  their  orders  in  large 
ledgers  in  which  measurements,  names, 
addresses.,  and  all  particulars  were  en- 
t  ;re  1  plainly.  Not  only  was  the  number 
of  each  selected  line  of  dress  goods  re- 
corded, but  a  small  sample,  of  the  goods 


was    attached    to    each    order   record    to 
avoid  all  possibility  of  mistake. 

One  of  the  Secrets 
Of  course  it  all  sounds  very  simple, 
and  easy  perhaps,  but  the  critic  natur- 
ally wonders  how  Ogilvy's  managed  to 
do  this  at  a  profit.  The  secret  is  em- 
bodied partly  in  the  fact  that  the  de- 
partment manager,  knowing  the  risks 
and  the  necessary  calculations  to  the 
very  roots,  had  most  carefully  figured 
out  every  item  of  expense  and  provided 
work).  Upon  his  faith  in  the  certain 
absolute  lack  of  public  interest  in  the 
awakening  of  the  keen  purchasing  in- 
terest of  women  in  this  offer  of  a  free 
made-to-measure  skirt  the  department 
manager  based  his  hopes  and  plans  for 
success.  The  skirt  idea  as  described, 
and  the  aid  of  a  clever  tailoring  force, 
secured  at  an  exceedingly  low  figure  of 
outlay,  achieved  success. 


DYE   SITUATION  IN  BRITAIN 

IN  a  recent  issue  the  British  "Board  of 
Trade  Journal"  reviews  the  dye  situation, 
and  in   summing  up  says: 

"The  British  manufacturers  are  now 
able  to  make  the  ordinary  common  dyes 
in  sufficient  quantity  to  meet  the  war 
demand  at  home  and,  to  a  considerable 
extent,  the  demands  of  our  allies.  The 
common  dye  problem  has  been  solved 
and  the  industry  should  be  able — after  a 
period  of  special  protection  as  a  "key" 
industry — to  hold  its  own  in  the  world's 
markets  after  the  war.  But  when  one 
turns  to  the  dyes  more  difficult  of  pro- 
duction, of  which  Germany  held  a  prac- 
tical monopoly  before  the  war,  the  pro- 
gress has  been  considerably  less  marked. 
The  deficiency  is  for  the  present  being 
made  up  to  a  large  extent  by  supplies 
from  Switzerland.  Special  arrangements 
have  been  made  with  four  Swiss  firms 
who  are  manufacturing  dyes  for  the 
United  Kingdom  from  British  materials, 
and  these  arrangements  have  proved  of 
the  utmost  assistance  to  consumers  in 
this  country.  Nevertheless  it  cannot  be 
overlooked  that  a  number  of  the  special 
dyes  which  will  be  required  by  British 
users  after  the  war  are  not  yet  being 
made  outside  Germany,  though  their 
manufacture  is  being  promoted  as  rapid- 
ly as  present  facilties  permit." 


OSHAWA  GRANTS  BONUSES 

Two  by-laws  of  interest  to  the  trade 
were  passed  at  Oshawa,  Ontario,  last 
month.  By  the  one  a  bonus  of  $10,000 
was  granted  to  the  Oriental  Textile  Co., 
and  by  the  other  $10,000  was  granted 
to  the  Thornton  Rubber  Co. 


ARTICLES    ON    SALESMANSHIP    WILL    INTEREST    ALL    THE    MEMBERS    OF    YOUR   STAFF 
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CAMOUFLAGING  THE  ROADS  WITH 
OUR  LINOLEUM  "RAWS" 

Embargo  on  Jute  Canvas  Now  Extends  to  Fifth  Month  -Used  for 

Sand  Bags  and  Screening  Roads  From  Aeroplanes    -Great 

Scarcity  of  Linoleums  as  Result 


AX  expert  in  lino'eums  and  oil- 
cloths thus  outlined  to  DRY 
GOODS  REVIEW  the  present  situ- 
ation in  regard  to  the  scarcity  of  raw 
material  for  making:  linoleums  and  the 
reason  for  this: 

The  whole  cause  of  the  present  lack 
of  linoleums  in  Canada  and  the  United 
States  is  the  embargo  that  was  placed 
on  the  export  to  these  countries  or,  in- 
deed anywhere,  of  the  jute  canvas  or 
burlaps  that  are  the  raw  material  in 
the  making  of  all  linoleums.  Not  a 
single  bale  has  left  England  in  the  last 
four  months,  and  in  that  time  all  the 
manufacturers  in  Canada  and  the 
United  States  have  been  working  on  the 
stocks  already  in  the  country.  Some 
were  fortunate  enough  to  be  fairly  well 
supplied,  others  had  small  stocks,  and 
the  former  will  run  on  for  months,  while 
the  latter  soon  will  be  compelled  to  stop 
for  lack  of  this  raw  material. 

It  is  interesting  to  note  that  this  jute 
is  grown  in  India,  where  it  is  crushed 
and  retted  and  then  shipped  to  only  one 
place  in  the  world,  Dundee,  Scotland, 
where  it  is  made  into  canvas,  or  burlap, 
as  it  is  often  called.  Thus  the  British 
government  controls     the     manufacture 


of  linoleum  absolutely.  This  jute  canvas, 
by  the  way,  is  being  used  to  the  extent 
of  millions  of  yards  for  making  sand- 
bars, as  defences  in  France  and  Flan- 
ders, as  it  is  the  strongest  substance 
for  the  price  that  is  made.  Another  in- 
teresting use  to  which  it  is  put  is  for 
"camouflaging"  the  roads  in  the  vicinity 
of  the  enemy.  It  has  been  found  that 
these  as  a  rule  show  up  as  white  lines 
for  the  men  of  the  flying  corps,  and  the 
canvas  is  stretched  across  and  painted 
in  various  ways  to  destroy  this  white 
line  and  so  make  the  detection  of  the 
road  arteries  much  more  difficult  for 
the   airmen. 

The  government  regulations  in  regard 
to  the  export  of  linoleums  from  the 
States  were  hardly  necessary  as  the 
mills  there  cannot  begin  to  supply  the 
domestic   needs. 

While  naturally  the  public  will  turn 
to  the  felt  substitutes,  it  is  by  no  means 
certain  that  these  can  be  manufactured 
in  sufficient  quantities  to  supply  the  de- 
mand as  the  materials  may  be  required, 
in  the  main,  for  war  purposes.  The 
situation  is,  indeed,  very  serious  in  re- 
gard  to   linoleum   and   substitutes. 


PARASOLS — ALL  PRICES — ALL  STYLES 

A  Great  Yarietv  of  Colors — No  Two  of  Them  Alike. 


SPECIAL  attention  is  being  paid  in  the 
stores  to  parasols,  with  the  advent  of 
the  warm  sunny  days.  Here  are  some 
descriptions  which  appeared  in  an  adver- 
tisement in  one  of  the  Toronto  papers. 
The  whole  advertisement  was  given  to  the 
various  lines  of  sun  and  rain  parasols: 
"The  woman  who  likes  a  plain  parasol 
will  rejoice  in  these  smart  styles  with 
their  cord-loop  handles  and  ivory  tips. 
There  are  rich  shades  for  wear  with  the 
Spring  suit,  such  as  purple,  navy,  taupe, 
cherry  and  green.  Priced  from  $6.u0  to 
$10.00. 

Fancy  Taffeta  Parasols 

"There  are  plaids,  checks  and  stripes 
in  an  indescribable  variety  of  color- 
combinations.  They  have  ivory  tips  and 
jaunty  ring  handles.  Priced  from  $6.00 
to  $11.00. 

Pretty  Bordered  Parasols 

"Other  styles  there  are,  fashioned 
from  heavy  taffeta,  with  just  enough 
adornment  to  make  them  'different.'  The 
centres  are  plain,  in  lovely  shades — fea- 
turing much  of  the  new  cherry  red  and 


Pekin  blue,  with  plenty  of  blue,  violet, 
and  also  lighter  tones. 

"These  clever  affairs  have  jacquard 
and  narrow  stripe  borders  in  contrasting' 
tones,  and  are  finished  with  short 
handles  to  match  and  cord  loops.  Priced 
from  $7.50  to  $10.00. 

Alluring  Novelty  Parasols 

"Particularly  attractive  because  no 
two  of  them  are  alike. 

"You  will  be  enraptured  with  these 
beautiful  sun  and  rain  parasols,  for  truly 
they  are  fascinating  beyond  description 
both  in  color  and  style. 

"They  are  made  from  heavy  messaline 
and  Shantung  silks.  Some  are  plain 
with  fantastic  Japanese,  Chinese  or 
Indian  borders — others  have  scenic  or 
floral  centres  in  exquisite  color  com- 
binations. Insertions,  too,  are  used  to 
add   beauty. 

They  have  bachalite  handles  in  colors 
to  match.  Crook  or  straight  styles,  with 
or  without  cord  loops.  Prices  $8.50  to 
$15.00. 

Children's  Parasols 

"Cunning,  indeed,  are  they — made  in 
plain  and  frilled  styles  from  satin.  Colors 
cherry,  navy,  Copen.  and  green.  Price, 
$1.00." 


In  the  departments  everything  from 
little  fluffy  parasols  for  the  tiny  tots, 
gaji  silk  ones  for  the  "Summer  girl," 
utility  sun-or-shower  styles  for  the 
shopper,  silk  and  lace  or  embroidery 
creations  for  use  at  the  garden  fete,  to 
huge  beach  or  lawn  sunshades  are  dis- 
played, and  already  evidence  of  pur- 
chases are  observed  on  the  street  and 
at   summering  places. 


THE  BAGASOL 

THE  "Bagasol"  which  was  described  and 
illustrated  in  the  January  issue  of  DRY 
GOODS  REVIEW  in  the  New  York  letter 
there  is  now  being  shown  in  some  of  the 
Canadian  wholesales  and  retail  stores.  It 
is  gotten  up  in  attractive  Summery  styles, 
showing  both  gay  and  modest  colors,  and 
is  said  to  be  creating  a  good  deal  of  in- 
terest. Readers  will  remember  that  the 
"Bagasol"  is  a  parasol  which  folds  up 
into  a  bag  effect  and  is  carried  by  rings 
upon  the  arm.  The  handle  folds  in  out  of 
sight. 


SNAP   FASTENERS   MAY   ADVANCE 

A  Toronto  buyer  for  smallware  who 
recently  returned  from  New  York  hands 
out  some  interesting  news  in  regard  to 
snap  fasteners. 

The  large  manufacturers,  he  states, 
have  become  organized  with  a  view  to 
discussing  better  prices.  Snap  fasteners 
now  quoted  on  the  New  York  market  at 
$3.00  per  great  gross  will,  he  was  told, 
reach  a  price  of  from  $5.00  to  $6.00  per 
great  gross.  The  ultimate  price  is  not 
expected  to  materialize  at  once,  but  in  the 
form  of  a  series  of  steady  advances,  ef- 
fected at  short  intervals,  until  a  final  is 
reached. 

Control  of  the  non-rustable  metal  em- 
ployed in  the  manufacture  of  snap  fast- 
eners is  an  important  factor  in  fixing 
prices.  This  stock  is  said  to  be  owned  by 
the  organization.  In  this  way  the  smaller 
manufacturer  will  be  compelled  to  fall  in 
line  with  renewed  prices,  since  the  in- 
crease will  apply  everywhere  on  mate- 
rial consumed.  Just  how  authentic  the 
information  is,  he  is  not  prepared  to  say. 
It  was  given  in  a  business  way  and  there 
evidently  is  some  foundation  to  it. 


TAPE  ADVANCES 

AN  advance  of  100  per  cent,  in  white 
tape  will  be  effected  almost  immediately. 
Tape  that  previously  sold  at  2  blocks  for 
5  cents  will  in  future  sell  at  5  cents  a 
block.  Dutch  linen  tape  will  sell  at  10 
cents  a  block. 


NO   MORE  5c   ELASTIC   HAIR  NETS 

HAIR  nets  from  England  are  now  com- 
ing in  bulk  and  are  to  be  enveloped  here.- 
An  advance  of  100  per  cent,  is  recorded. 
There  are  no  elastic  hair  nets  on  the 
market  under  10  cents.  Labor  strikes 
in  France  and  Japan  cause  higher  prices 
for  the  silk  also.  Nets  formerly  selling 
at  $4.00  a  gross  are  advanced  $9.00. 


YOLK    CLERKS    WILL    BE    INTERESTED    IN    THE    SECTION    ON    EQUIPMENT    AND    DISPLAY. 
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CONDENSED    ADVERTISEMENTS 


WANTED 


1T7ANTED     POSITION  AS  TRAVELLER,  BY 
lady    with   over   fifteen   years'   experience    in 
retail   dry   goods.      Miss    C.    Kirkpatrick.    Parrs- 
boro.   N.S. 


■MANUFACTURERS'  AGENT.  WITH 
•  '  offices  in  Montreal,  and  acquainted  with 
lie  dry  goods  and  principal  retail  stores, 
manufacturers'  agency  for  Montreal, 
and.  if  suitable.  Ottawa  and  Quebec.  Apply 
Box  98,  Mad. .an  Publishing  Co.,  Ltd.,  128 
Bleurj    St..  Montreal. 


AGENT     REQUIRED     MEN'S     WOOLLENS. 
Must     have     sound     connection     wholesale 
and   large  buyers.     J.   W.  Thompson   &   Co.,  26, 
Quebec    Street,    Leeds,    England. 


w  ■■•" 


7ANTED  —  EXPERIENCED  SALESLADY 
for  exclusive  ready-to-wear  store ;  state 
salary  and  experience  in  first  instance.  Apply 
Milady's   Shoppe.   Chatham,   Ont. 


POSITION  WANTED  BY  YOUNG  MAR- 
ried  man  as  manager  of  general  store  in 
live  town.  Thorough  managing  experience. 
References  supplied.  Apply  Box  88,  Dry 
Goods     Review,     University     Avenue,     Toronto. 


EXECUTOR'S    SALE— DRY    GOODS 
BUSINESS. 

CEALED  TENSERS  WILL  BlC  RECEIVED 
^  until  noon.  .July  31st  next,  for  the  old- 
established  business  of  the  late  Emanuel  Berube 
in  the  town  of  Amherstburg. 

The  stock  consists  of  Dry  Goods,  Men's  Wear, 
Hats  and  Caps,  and  Boots  and  Shoes  invoicing 
at  about  $10,000  and  must  be  sold  to  close  the 
estate. 

The  business  is  a  going  concern  of  merit, 
and  will  be  sold  together  with  the  existing 
lease  on   the   premises  at  a   rate  on  the   dollar. 

For  further  particulars,  apply  to 

C.  A.  CUDDY,  Executor, 

Amherstburg,   Ont. 


SOME    OF    YOUR   STAFF   WILL   WANT   TO   STUDY    THE    COURSE    ON    SHOW    CARD    WRITING. 
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Buyers'  Market  Guide 

Latest  Editorial  Market  Information  and  Guide  to  Buyers. 


The  Thompson  Lace  &  Veiling:  Co.,  Limited 
Luces,   Veilings,  Geor- 
gettes,     Ninons.      "My 

31  :.  Ha.r  Nets. 
Princess  Pat  Human 
H:iir  Nets,  Sport 
Veils. 

Cor.    Wellington    and 

York    Sts.. 

Toronto,    Canada. 


HATS 

for 

Chics,    Flappers   and  Chickens 

MAX  MAYER,   INC. 

352  Fourth  Ave..  New  York.  N  Y. 


Infants',  Children's,   Girls' 
and  Misses'  Dresses 

H  i  are  Specialists  in  then  litui 

H.  L.   WATTS,  LIMITED 

400  Richmond  St.  W.,  Toronto 


T.  H.  BIRMINGHAM  &  CO. 

LIMITED 

93  to  99  Spadina  Ave.,  TORONTO 

Makers   of 

Women's  High  Grade  Neckwear 
"  The  Exclusive  Neckwear  House" 


Bennett  &  Jennison 

Limited 

GRIMSBY,  ENGLAND 

Cablet:    Novelties.  Grimsby 

Manufacturer    of    Polished    Wood    Photo    Frames 
in     Rosewcod.     Walnut.    Black.    Gil;,    etc. 
Sample  collections  available   against  payment  in 
1  I  n  Inn    or    Liverpool. 
The    largest    Frame    Works    in    Great    Britain. 


SERGES 


LINENS.   HANDKERCHIEFS.  ETC- 
STOCKS  ON  HAND 


C.  E.  ROBINSON  &  CO. 

10  Victoria  Street  MONTREAL 


FRED  BIRKS 

Commission   Dry   Goods 

14  Phillip.  Square.  MONTREAL 

Representing 

HAMBURG    BUTTON  CO..    NEW  YORK 

Pearl  Buttons,  Jewellery  and  Novelties. 

A.  L.CLARK  4;  CO..  INC..      NEW  YORK 

Notion  Specialties  and  Small  Wares 

STERN  SPECIALTY  COMPANY 

Art  Rubber  Novelties.  Etc..  NEW  YORK 


I  Specialize  in  Boot  Laces 

for    the    wholesale    trade,    in    the    better 

grades. 

Banded    in   pairs,    in   jrross   boxes. 

Fancy    Cabinets.    100    pairs,    banded    in 

pairs.      These   are   more   profitable   than 

bulk    made   up.      Also 

LEATHER    LACES,    all    kinds. 

E.  W.  McMARTIN,  MONTREAL 


REGARDING 

DRESS   FASTENERS 
A     number     of     manufacturers 

have  dropper  the  price  of  dress 
fasteners,  in  some  cases  from 
$5.40  to  $4.80  a  great  gross,  to 
the  retailer,  and  in  another  cb'.1 
from  $4.25  to  $3.75  to  the  jobber. 
The  chief  reason,  it  is  declared, 
for  this  is  an  overproduction  at 
the  present  time  in  the  United 
States.  The  cut  in  prices  applies 
mostly  to  the  5-cent  lines. 

Inquiries  among  the  large  stores 
by  DRY  GOODS  REVIEW  shows 
that  the  sale  of  the  10-cent  lines 
is  increasing.  One  store  reporceu 
selling  fully  80  per  cent,  of  its 
lines  at  ten  cents  a  card.  An- 
other which  does  a  more  "medium" 
trade,  has  now  reached  a  point 
where  it  sells  50  per  cent,  in  ten- 
cent,  lines  of  what  it  does  at  5 
cents. 

Before  the  war  thesa  fasteners 
used  to  sell  to  the  jobber  at  about 
one-half  cent  a  card  from  the  Aus- 
trian and  German  manufacturers, 
but  it  has  been  felt  that  the  firms 
doing  this  were  receiving  a  gov- 
ernment subsidy  to  enable  them 
to  secure  and  hold  the  markets  in 
thois  continent  and  elsewhere,  ami 
head  off  any  competition. 

So  far  as  United  States  lines 
are  concerned,  these  used  to  come 
in  free  under  the  general  term  of 
"glove  fasteners,"  under  a  sort  of 
basis  of  "raw  materials"  for  the 
glove  maker,  but  the  duty  was  put 
on  when  the  fasteners  came  into 
general  use  for  garments  as  well 
as  gloves.  The  duty  now  is  35  p.  r 
cent,  on  the  white,  plated  lines  with 
the  IVt  in  addition,  making  42M> 
per  cent,  in  all,  and  30  per  cent, 
by  7%  per  cent,  on  the  blac-k,  or 
37Vk  per  cent,  altogether. 


AXMITH   &  STEVENSON 

Manufacturers  of 

COATS  and  SUITS 


Our     line     is     o 

itstanding 

for     Sty>s, 

Quality.    Pric 

>.        It    wil 

pay   you 

to   1 

nok   us  up. 

3.1  Richmond   St. 

W. 

TORONTO 

"CHARMONA"  SILK  UNDERWEAR 

Made  in  Canada 
Exclusive  models,     Moderate   prices      Pineal 

p:lttrmr,l    :i,„l    finish,,]    K;mm.n|.s        \Vn|r    f,'„. 

samples   and   Quotations. 

Charmona    Silk    Underwear   Co. 

152  Bleurv  St.     MONTREAL 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines, 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mache 
Novelties,  Electric  Lighted  Flower 
Bushes.  Write  for  our  lot  pnge 
Catalogue.  It's  free  for  the  asking. 
The  Botanical  Decorating  Company 


Pyjamas 

for 

Style  and  Quality 

THE  FOSTER  MFG.  CO.  Ltd., 

Parkeston,  Essex,  England 


Josephine   De   Witt 

Manufacturer  of 

Artificial  Flowers 

For  btore  and  window  decoration. 
Plants.  Vines.  Garlands.  Correspond- 
ence solicited  and  estimates  furnished 
32     Temperance     St.,     Toronto 


PAPER 
BALERS 


'Fireproof" 


All-Steel 
Made  ii 
Send  for    catalog. 

Climax  Baler  Co. 


These  One-inch 


Spaces 


$3.00  per  Insertion 


CLERKS    POSTED    ON    MARKET   CONDITIONS    CAN    EXPLAIN    WHY    PRICES    ARE    SO    HIGH. 
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INDEX  TO   ADVERTISERS 


Acme    Glove     Works,    Ltd 109 

Allen    Bros.    Co.,    Ltd 112 

American    Pad    &    Textile    Co 50 

Arlington    Co.    of    Canada    54 

Arlington    Skirt    Mfg.    Co 165 

Atlantic   Underwear   Co 110 

Axmith    &    Stevenson     173 

Anderson,    David   &    John,   Ltd 81 

Alexandre   Glove   Co 126 


Haworth,   Richard,  &   Co.,  Ltd 4 

Hall,    John,    Ltd 81 


Jennens,  Welch  &  Co.,  Ltd. 
Jones    Bros.    &    Co.,    Ltd. 


96 
L87 


Kenyon,    C,    Co Inside    front    cover 

King,  Jno.,  &   Son    91 

Kceble,    John     B.,    &     Co 116 


Baker,   Richard   L.,   &   Co Ill,    11 

Belding-Paul-Corticelli    Co.,   Ltd 

Bennett    &    Jennison,    Ltd 

Bentley   &    Clifton,   Ltd 

Birks,   Fred    

Botanical    Decorating    Co 

Bradstreets    

Brock,  W.   R.,  Co.   (Toronto)    

Brock,    W.    R.,    Co.    (Montreal)     

Bradford  Dyers'  Asociation    

Bain,  Allan  S.,  Co 

Birmingham,  T.  H„  &   Co 1: 

Bourcier  &   Co.,  Ltd 

Billie    Burke    Dresses 

Berg,  I.,  &    Co 


173 
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173 
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96 
26 
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10 
96 
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160 
165 


Carriage    Factories,    Ltd 136 

Canada    Veiling    Co 127 

Canadian   Underskirt   Co.,  Ltd 160 

Calico   Printers'  Association,  Ltd 74 

Campbell,   Metzger   &   Jacobson    90 

Canadian     Consolidated    Rubber    Co..  .Inside    back    cover 

Canadian    Converters   Co.,  Ltd. 156 

Carhartt    Hamilton    Co 51 

Chiptaan-Holton    Knitting    Co.,    Ltd 107 

Circle-Bar    Knitting    Co.,    Ltd 108 

Clarkson,  M.,  &   Co 19 

Climax    Baler    Co 173 

Craftana     112 

Cravenette    Co 81 

Columbia   Fastener   Co 116 

Cooper    Skirt    Co 164 

Cosbie,    R.    H 14 

Century    Mfg.    Co 159 

Charmona    Silk    Underwear    Co 173 

Crocker    Sons    &    Co.,    Ltd 75 

Crescent    Waist    Co 164 

Cohen,   Louis   J 166 


De    Witt,    Josephine     173 

Dent,   Allcroft   &    Co 125 

Daly    &    Morin     95 

Dominion     Textile     Co 73 

Dominion    Wadding    Co 12 

Dale    Wax    Figure    Co.,    Ltd 134 

Dubrule    Mfg.    Co 67 

Davis.  Henry,  &   Co.,  Ltd 113 

Delfosse    &    Co 134 


R.    &    B.   Sales   Service    15 

English    Velvet    and    Cord    Dyers'   Association    6 

Exclusive    Ladies'    Wear,    Ltd L65 


Lamson,    The,    Co 135 

Lake,    H.    W.,    Ltd 7 

Liddell's    Linens    14 

Lister    &    Co.,    Ltd 78 

Lazare    &    Novak     150 

Lace   Goods   Co.,  Ltd 93 

Lennard,  S.,  &   Sons    Ill 


Macdonald,   John,    &    Co.,   Ltd 5 

McKinley   Music   Co 14 

Mayer,    Max,    Inc 173 

McMartin,    E.    W 173 

Middlesex     Mills,    Ltd 7: 

Martin,    P.    P 22 

Model    Brassiere    Co 157 

Maxwell,   R.   G.,  &    Co 76 

Muser    Bros 20,    21 

Menkin,    S.,    Inc 124 

Mercury   Mills,   Ltd 101 

McCutcheon    Waist    Co 163 

Mclntyre,    Son    &.    Co.,    Ltd Back    cover 


M.outerde,    Chr. 

Monarch    Knitting    Co.,    Ltd. 

N 

National    Rubber   Co 

National    Cash    Register   Co 
Neuhafer    &    Levi    


Oriental    Textiles,    Ltd. 
Onli-Wa-Tie     Holder     . 


Palmenberg,  J.   R.,   Inc 

Parker    &     Co 

Pawsons    &    Leafs,   Ltd 

Parisian    Corset    Co 

Parsons   &   Parsons  Canadian    Co. 
Peerless    Underwear    Co.,    Ltd.     . 

Pickles,   J 

Phoenix    Novelry    Co 

Pine    Tree     Silk     Mills     

Prime    &    Rankin,    Ltd 

Penmans,   Limited    

Perrin  Freres  &  Cie  

Pohlson    Galleries    


67 

ion 


134 
13 
11 

161 
53 

111 
12 

128 
80 
91 

104 

117 


R 

Reid.  G.  F.,  Co 166 

Regent    Cloak    Co 165 

Ribbons,    Limited     121 

Racine,  Alphonse.   Ltd 16,   17 

Robinson,  C.  E.,  &  Co 15,  171 

Riyg    Brothers.    Ltd 9 

Robinson.    J.    M 112 


Faii-barn,    R.    D.,    Co.,    Ltd 167 

Finnic,    A.     Bruce.    Co 124 

Frank,    Leopold     45 

The   Fraser  Cap  Co SO 

Forsyth,    Kimmel    Co 90 

Foster     Mfg.     Co.,    Ltd 173 


Silverberg    Import    Co 124 

Schotield     Woollen     Co 107 

Standard     Hair     Co 64 

Schlesinger,  Louis,  &   Co 112 

Standard    Ladies'    Wear     16? 

Star    Skirt    Co 166 


Gage    Bms.    &    Co 

Gait     Robe     Co..    Ltd 

Garland,  Jno.    M..   Son    &    Co.,   Ltd 

ird   Store   Service    Co.,  Lt  1 

Go  Ide,  Albert,  Bedin  &  Cie    

elds,    Ltd 1. 

"Gossard,   II.   W.,   Canadian    Co 

Germain  &  Co.,  A 

Colliding.    (!.,     &     Sons     

II 

Hamblv    &    Wilson     

Haugh,  J.   A„   Mfg.    Co.,  Ltd 

Hawley.  A.   E.,  Co 

ri •(>.   H.,   Son    &    Co 

Horrockses     

llanley    &    Mackay    Co 


Tumbull,   C,   &    Co 

Torcan  Fancy  Goods  Co.,  Lt  ! 

Toronto    Trophy-Craft    Co 

Thompson    Lace    &    Veiling    Co.,    Lt  h 


W 


White.     Will     P.,     Ltd 

Willinsky,    M.   L.,   &    Co 

Wrinch    Maclaren    &    Co 

\\'hitt(  more     Bros.,     Inc 

Watts.    H.    L..    Ltd 

Worrall,    Ltd..   J.    &    J.    M 

Weverstall,  A.   &   Co 

Western  Leather  Goods  Co 

Windsor    Print    Works     

Williams.  Trown,  The  Krit   Co.,  Ltd. 
Want     Ads      


87 
112 


YOUR    EMPLOYEES    WILL    BE    GLAD    TO    READ   YOUR    COPY    OF    DRY    GOODS    REVIEW. 
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DOMINION 
RAYNSTERS 

When  planning  for  your  1919  Raincoat 
trade  it  will  pay  you  well  to  see  the 
DOMINION  RAYNSTER  line  before 
placing  your  order. 

Hundreds  of  the  best  dealers  through- 
out Canada  give  us  their  orders  regu- 
larly for  the  DOMINION  RAYNSTER 
line.  They  are  more  than  pleased  with 
the  DOMINION  RAYNSTER  style,  cut, 
workmanship  and  finish.  The  quality  of 
each  garment  is  equally  pleasing. 

Your  interests  will  be  best  served  by 
ordering  DOMINION  RAYNSTER  for 
1919. 

Our  nearest  hour-),  can  supply  cata- 
■  s,  su  atch(  s  and  prici    lists. 


Canadian  Consolidated  Rubber  Co., 

Limited 
Head  Office:  MONTREAL 

Branches  at  Halifax,  St.  John,  Quebec,  Ottawa,  Toronto,  Hamilton. 
London,  Kitchener,  North  Bay,  Fort  William,  Winnipeg,  Brandon,  Regina, 
Saskatoon,    Edmonton,    Calgary,    Lethbridge,    Vancouver    and    Victoria. 


DOMINION  RAYNSTERS  ARE  MADE  IN  CANADA 


DUY     COOPS    REVIEW 


SILK  GLOVES 


(DOUBLE   TIPPED) 


^~ 


EXQUISITE   IN   APPEARANCE. 

COMPLETE  SATISFACTION   IN   DURABILITY. 

PERFECT    FITTING. 

MANUFACTURED   BY 

NIAGARA  SILK   CO.,  LIMITED 

BRANTFORD,   ONTARIO,   CANADA 

SOLE   SELLING   AGENTS: 


13   Victoria  Square,  Montreal 


A 


1/ 


i 


A 
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Hawlbys 


WILL 

STAND 

BOILING 

SOAP 

AND 
SODA. 


WONT 

WASH 

OUT 

STAIN 

OR 
FADE. 


A>w  n<£ 


Wappar?h>d 

Fast,  Stainless-Acid  Proof 


HINCKLEY   ENGLAND 


THE  MALI. KAN    PUBLISHING  COMPANY,  LIMITED.   143-153    UNIVERSITY   AVE.,    TORONTO 


u  y    »;  oo  D 
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CREATIVE  ART, 
INTHEEYEANDONTHE 
FINGER-TIPS  OF  MANY 
MASTERS  EXPLAINS  THE 
GREAT  POPULARITY  OF 
KENYON  STYLES 


Take  for  instance  Kenyon  Style 
22218.  Bolivia  cloth  with  detach- 
able flying  squirrel  collar.  There 
is  nothing  lacking  —  nothing  over- 
done, yet  it  has  a  modish  look  that 
appeals.  AH  enveloping  for  com- 
fort. A  garment  that  is  proper  for 
special  occasions  and  yet  suitable 
for  every-day  wear. 

Just  one,  out  of  a  wonderful  line, 
now  being  shown  for  Fall  at  our 
New  York  and  Chicago  offices.  If 
you  are  not  coming  to  market, 
write  for  particulars  and  watch 
these  Trade  Paper  advertisements. 


C.  Kenyon  Company,  Inc. 

New  York 

New  York:  Fifth  Ave.  BWg.,  23rd  St.  and  Fifth  A* 
Chicago :  Congress  and  Franklin  Sts. 


COATS 


I>  R  V    G  00  DS    REVIEW 


VY/  E  carry  the  largest  and  best  assorted  stock  of  Dry 
Goods  in  Canada,  including  Woollens,  Coatings, 
Serges,  Sealettes,  etc. 

Our  friends  know  how  valuable  this  has  proved  to 
them  in  the  past. 

To  these  friends,  and  those  we  have  not  yet  had  the 
pleasure  of  selling,  WE  SAY :  Prices  are  still  advanc- 
ing and  will  continue  to  do  so  for  an  unlimited  period. 
The  most  serious  factor  is  the  great  scarcity.  We  there- 
fore invite  you  to  visit  our  warehouse  and  make  your 
Fall  selection  from  the  largest  and  most  varied  stock 
under  the  British  Flag — marked  at  prices  that  would 
have  been  considered  attractive  a  year  ago. 

See  our  LATEST  COATING  FABRIC—"  VELOUR 
PILE  " — in  all  the  newest  shades. 


GREENSHIELDS,  LIMITED 


1  7  Victoria  Square 


Montreal 


"Everything   in  Dry  Goods' 


DRY    GOODS    REVIEW 


AFTER    READING   THIS   NUMBER    PASS   YOUR    COPY   ALONG    TO    YOUR   CLERKS    TO    READ. 


DRY    GOODS    REVIEW 


Our  Stock  of  Dry  Goods  for 
Fall  is  Now  at  its  Best 

The  wise  man  will  not  hesitate 
longer  about  completing  his 
buying  for  Fall,  in  every  detail. 

Come  and  see  us  during  the 
quiet  season,  thereby  posting 
yourself  on  the  latest  Dry 
Goods  news  and  securing  an 
opportunity  to  fill  in  all  lines 
for  your  Fall  trade. 

We  take  pride  in  keeping  our 
stock  one  of  the  best  assorted 
in  Canada. 


John  M,  Garland,  Son  &  Co.,  Ltd, 

OTTAWA  -  -  CANADA 

WHOLESALE  GENERAL  DRY  GOODS 


SEE    THAT    THE    HEADS    OF    DEPARTMENTS    IN     YOLK    STORE    READ    DRY'    GOODS    REVIEW. 


DRY    GOODS    REVIEW 


HAIR 


Always  in  demand,  because  it  responds  to  so  many  needs  of 
wear  and  requirements  of  style — Mohair. 

Always  given  preference,  because  it  has  the  dust-,  moisture- 
and  wrinkle-repelling  qualities  in  the  highest  degree — 
B.  D.  A.  Mohair. 

Stock  B.  D.  A.,  "the  Mohair  of  Maximum  merit,"  steadfast 
satisfaction  and  steady  sales. 

THE  BRADFORD  DYERS  ASSOCIATION,  LTD. 

OF 

BRADFORD,  ENGLAND 


When  buying  Cotton  and  Lisle 
Thread  Hosiery  ask  for 

HAWLEYS 
"HYGIENIC  BLACK 

There  is  no  better 
Dye  in  the  World. 

Every  Pair 

Warranted  Fast 
to  Washing,  Hard  Wear 
and  Perspiration. 

Works  -  Hinckley,  England. 
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TO  THE  TRADE  AUGUST,  1918 

Come  and  Visit  Us 

We  will  give  you  a 
square  deal  in  every 
department. 

Make  our  warehouse 
your  headquarters 
while  in  Toronto. 

We  will  do  every- 
thing we  possibly 
can  to  make  you 
feel  at  home 

In  Our  Warehouse. 


JOHN  MACDONALD  &  CO.,  LIMITED 

TORONTO 


DRY    GOODS    REVIEW 


Tailors'  Linings 


BRANDED 


ARE     SUPER-STANDARDISED     QUALITY 

"THE   BEST  IN  THE  WORLD" 

and  have  a  definite  meaning  in  the  minds  of  a  constantly 
increasing  number  of  clothing  manufacturers  and  tailors. 
They    mean    a   material    perfectly   manufactured  and  stand   for 


DURABILITY 


There  is  indisputable  evidence  that  clothing  manufacturers  and  tailors 
are  quite  willing  to  pay  for  these  high-grade  materials  because  they 
know  the    recollection    of  quality  remains  after  the  price  is  forgotten. 

|      Stamped   "SPERO"    MARK    on   selvedge 

Richard    Haworth    and    Company    Limited 

MANCHESTER,     ENGLAND 


MONTREAL 

A.  B.  COUi   n 

43  St.  Sacrami  nt  St 


TORONTO 


WINNIPEG  VANCOUVER 

J.  FOLEY  S.  M.  CAMPBELL  J.  K.  MacFAKLANE 

14  Manchester  Bldgs.  400  Hammond  P.Idas.  506  Mercantile  1 


ARTICLES    ON    SALESMANSHIP   WILL   INTEREST    ALL   THE   MEMBERS    OF   YOUR   STAFF. 
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Decidedly   better   than    most    makes 
RIGG'S    SHEETS    &    SHEETINGS 


are  the  standard  by  which  London's  exclusive 
houses  judge  sheet  value.  Outstanding  merit  has 
so  increased  demand  that  we  are  rationing  our  cus- 
tomers to  ensure  fair  treatment  for  everyone.  We 
will  record  your  requirements  for  attention  as  soon 
as  possible. 

Unchallenged  Since  1836 


Made  of 
Purest 
Cotton 


Entirely 
Free  of 
Fillings 


SOLE  MANUFACTURERS: 


Rigg  Brothers,Ltd. 

6    Mosley   Street,    Manchester,    Eng. 

CABLES:    RIGG  BROTHERS,  MANCHESTER 

Spinners  and  Manufacturers  Since    1836 
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YOL'R    CLERKS    WILL    BE    INTERESTED    IN    THE    SECTION    ON     EQUIPMENT    AND    DISPLAY. 
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CASED  OR  BALED 

High-Grade 
Cotton  Batting 

Extra   Handsome     Extra  Quality     Moderate  Price 

Order  Victory — 
67  rolls  to  case 


The  Old  Reliable,  North  Star,  Crescent, 

Pearl  will  still  give  far  the  best  value  for 

their  price  and  can  be  had  125,  100,  80, 

67,  or  50  rolls  to  bale  or  case. 


ANY  WHOLESALE  HOUSE 


THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will    always    hold    first    place    as    an    Edition    of 
Standard,  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 

It  has  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. 

Every  copy  of  The  McKinley  Edition  sold  means  a 
profit  of  over  150  per  cent,  to  the  dealer. 

The  McKinley  Edition  (Revised  for  Canadian  Trade) 
conforms  in  every  detail  with  Canadian  copyright 
laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Bringer"  is  the  catalogues  bearing  the  dealer's  im- 
print which  are  supplied  with  this  Edition.  These 
catalogues  will  attract  more  customers  to  your  store 
than  any  other  medium  you  could  employ. 

Write  us  for  samples  and  particulars  to-day. 

McKINLEY  MUSIC  CO. 

Th:  l.ai^tst  "Exclusively  Shttt  Music  House" 

in  the  World 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 

NEW  YORK  CITY-.   145  W.  15th  STREET 


Liddell's  Gold  Medal 
Irish  Linens  are  of 

Super-  Quality 


Real  quality  and  value  in 
linen  will  always  com- 
mand the  attention  of  the 
careful  housewife. 

Liddell's  "Gold  Medal" 
Linens  and  Irish  Hand- 
Embroidered  Novelties  in 
Bed  Spreads,  Sheets.  Pil- 
low Cases,  Baby  Cases, 
Doylies,  Tea  and  Lunch 
Sets.  Cosv  Covers,  Hand- 
kerchief Cases,  etc.,  will 
nass  the  closest  scrutiny. 
Invariably  Liddell's  swing: 
the  otherwise  doubtful 
sales  and  sales  that  are 
hanging:  in  the  balance. 

Try  it. 
R.  H.   COSBIE   LIMITED 

IRISH   LINEN   AGENCY 

22  Wellington  Street  West 
TORONTO 


4G/IT  £/>GSM 

DRESSINC 

i>^°HI 

lgf 

f^OFTENsj 
PRESERVES 

LEATHER 

£'lD6cAt 

-RESTORES- 
COLOR 

"U^i-iSi 

1  LUSTRE   |P 

Bostonian  Cream.   Put  up  in  Brown,  Gray,  Cordo- 

Tan  and  all  the  popular  colors.    The  ideal  cleaner 

for  kid  and  calf,  both  glazed  and  unglazed. 

Nobby  Brown  Paste  for  Brown  shoes,  also  Nobby 

Brown  combination. 

Peerless  Oxblood  combination  for  red  shoes,  also 

Peerless  Oxblood  paste. 

Quick  White  Liquid  Canvas  Dressing. 

Albo  Cake  White  Canvas  Dressing. 

Top-Notch  White  Leather  Dressing. 

Rival  Gloss,  Self-Shining  Dressing. 

Ask  your  dealer  or  write  us  for 

Wfitttemore'S  Shoe  Polishes 


SOME    OF    YOUR   STAFF   WILL   WANT   TO    STUDY    THE    COURSE    ON    SHOW    CARD    WRITING. 
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-  NETS 


srunctn 


Stocked  by  all  leading 

Storekeepers, 

Drapers,  etc.,  etc. 


SOLE  AGENT: 

R.   TAYLOR,  Toronto 

Manufacturers : 

H.  W.  LAKE,  LIMITED 
LONDON.  ENGLAND 
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If  you  wish  to   capture  Western   Business 


You 


be   well   advised   to   link   up   with   this   live   selling   organi 
can    obtain,    hold 


it  inn. 


By  sane,  but  no  less  effective  methods,  we  can  obtain,  hold  and  develop 
Westert.  business  for  reliaible  goods.  Our  record  is  ample  proof  of  this. 
British,  American  or  Canadian  manufacturers  wishing  to  develop  a  profits 
able  Western  business  with  wholesale  or  retail  Dry  Goods,  Men's  or  Women's 
Ready-to-Wear   Trade    should    get    in    touch    with    us    now. 

Year  by  year  the  West  increases  its  great  wealth  and  spends  it.  Get  in 
on    this   rich    buying   section     but   get    in    right. 

HANLEY  &  MACKAY  CO. 

407  Hammond  Building,  Winnipeg 


\«  %  *&t*t*t  »^»^><^^i*r1>^1 


GOOD   TAILORING  IS  LABOUR  LOST 
IF    THE    CLOTH    IS    ILL    SHRUNK 


MAKE  SURE  IT  IS  SHRUNK 


AND  WELL  SHRUNK 


AND  KNOW  BY  WHOM 


THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS  FIRM   OF  LONDON   SHRINKERS— BEST  OF  ALL  ON  THE   STAMP  OF 

JENNENS,     WELCH    &    Co.,     Ltd., 

Cloth  Workers    and   Shrinkers,  and    Proprietors  of    the  Famous  "JENNWEL"  Waterproof  Finish 

LONDON,   HUDDERSFIELD  and  BRADFORD,  ENGLAND. 

WHEN  ORDERING  ENGLISH  CLOTHS.  SAY  "TO  BE  SHRUNK  BY  JENNENS.  WELCH  &  CO..  Ltd." 


-^ 

It  appeals  to  every  Mother 

^                     The   "Mother   Hubbard"   Padded   Shoe   makes   an    instant   hit   with   mothers 

i& 

\^                 everywhere.       Thi?    cosy,     comfortable,    healthful     carriage     wrapping    for 
i^J               children    is    just    the    thing    to    permit    baby    to    enjoy    the    bright    Winter 
"S/                 days    without    danger.      Made    in    the    pattern    of    a    shoe    with    lacing    and 
fjr                  tongue  it  is  adjustable   to  any  size  child.     Only  one  size  to  carry. 

I  want  you  to  handle  "Mother  Hubbard"  Padded   Shoes.     Let  me   tell   you 
my  proposition  which   includes  a    moving  picture  film  which  can  be  shown 
at    your    local    picture    house.      Write    at    once    for    the    fall    particulars  — 
'N                   or  ask   your   jobber. 

'     J.  PICKLES   "^S-JSsZS—  WINNIPEG 

KINDLY   MENTION   THIS   PAPER 
WHEN  WRITING  TO  ADVERTISERS 


Use  Our  Rush  Mail-Order 
Service 


STUNNING  NEW  NOVELTIES 
telted  and  plain  Tweed,  .Silk.  Cashmere 
and     Paramatta,     ready     to     ship,     at 

r»  'pillar     iiiiri^.       Hm      specials     are. 

[*diea     W.ffl,    $9.50,    $10.50.    $11.50,    $12.50 

and   $13.5(i. 

Men's    $8.76,    $9.75.    $10.76.    $11.75,    $12.75, 

$13.75. 

Girls'   Coats   with    Hat-$3.75;  Cape   and 

Mm «1.    $2.55    and    $2.75. 

Boys'     Coats  -  $3.26,     $3.75.     $4.95,     $5.50 

'\\\:i,  "Y.i,     Sample     GABMBNITS     n 
I'Al'AJ.iMl.  Travellers        out         for 

SPRING,    wi:h    many    new   Styles. 
Officers'     Naval    and    Trench    Coats. 

A.   Maclntyre  Bruce 
St.  Thomas,  Ont. 
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You  Will  Yet  Be  Glad" 


PRIVATE  PEAT,  who  has 
sprung  into  fame  through  his 
books  and  extensive  platform  work, 
contributes  an  article  to  the  August 
issue  of  MACLEAN'S  MAGAZINE 
under  the  above  heading.  It  is  a 
cheery,  optimistic  message,  con- 
trasting conditions  in  1914  with 
things  as  they  are  to-day.  Private 
Peat,  always  a  "headliner,"  is  at  his 
best  in  this  article.    But 

Private  Peat  is  only  One 
of  Many  Features 

In  August  MACLEAN'S  there  are  half  a  dozen  other 
writers  with  just  as  much  "pull."     Glance  at  this  list: 

"The  Strange  Adventure  of  the  Man  from  Medicine 
Hat,"  a  striking  mystery  story.  By  Arthur  Stringer 

"The  Three  Sapphires,"  a  splendid  serial  story. 

By  W.  A.  Fraser 

"Keeping  Borden  in  London,"  a  fearless  summary. 

By  Lt.-Col.  John  Bayne  Maclean. 

"The  Enemy  Under  the  Earth,"  an  article  on  the  most 
terrifying  phase  of  modern  warfare — sapping  warfare 
under  the  earth.  By  Lt.  C.  W.  Tilbrook. 

"Uplifting  the  Press,"  a  satire  on  certain  activities  of 
the  Dominion  Government.  By  One  of  the  Uplifted. 


MACLEAN'S  presents  the  vital  and  interesting  things  dealing  with 
Canada- — the  most  fearless  criticism,  the  most  entertaining  comment, 
the  biggest  exclusive  stories.  Contributors  to  MACLEAN'S  are  the  best 
writers  and  the  most  interesting  personalities  that  the  Dominion  has 
produced.    It  is  brimful  of  "features." 

M^ysT  MACLEAN'S 

"Canada's  National  Magazine" 

At  All  News  Stands  -  -  20  Cents 


CUSTOMERS    JUDGE    YOUR    STORE    BY    THE     KNOWLEDGE     AND     EFFICIENCY     OF    THE     STAFF. 
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Success  and  Your  Associates 

ALWAYS  associate  with  men  who  are  earning  more  money  than  you  are.  Such  is 
the  advice  given  by  a  man  whose  name  is  known  the  world  over  for  his  own  suc- 
cess and  the  business  which  he  created.  It  is  good  advice  of  a  certainty,  but  we  are 
not  urging  that  it  is  the  best  advice.  At  the  same  time  it  is  wise  to  associate  with  better  or 
bigger  men  than  you  are  yourself,  because  you  are  likely  to  be  lifted  up  to  their  levels. 

Most  of  us  would  probably  like  to  be  the  intimates  of  J.  P.  and  had  absorbed  many  facts  about  Canada.    He  surprised  his 

Morgan,  or  of  John  D,  or  of  Charlie  Schwab,  or  Canny  Andrew.  American   traveling   companions    with    his    positive,   well-in- 

If  we  had  a  speaking  acquaintance  with  John  Wanamaker,  or  formed  and  wide  knowledge  of  Canada.     When  the  company 

Lord  Beaverbrook,  or  Lord  Shaughnessy,  and  with  other  dis-  reached   Albany,  the   Canadian  was  persuaded   to  attend   the 

tinguished  and   successful  men,  we  would  take  comfort  from  ceremonies,  and  was  introduced  as  the  man  who  knew  all  about 

the  fact  Canada.    The  Governor  was  interested  in  Canada,  and  said  so, 

and  the  little  Canadian  found  himself  telling  the  story  of  Can- 

And  most  of  us  would  feel  rather  small  and  uncomfortable  if  ada  very  ardently  to  a  very  attentive  listener,  much  to  the 

we  were  placed  beside  President  Woodrow  Wilson  at  a  dinner  amusement  of  his  friends  who  introduced  him. 
table,  or  beside  Sir  Robert  Borden,  Sir  Herbert  Holt  or  Sir  Wm. 

Mackenzie.   And  the  reason  would  probably  be  that, we  know  so  This  man  made  a  hit  on  that  journeyj  and  many  friends.     One 

little  of  the  knowledge  that  really  counts.  If  these  successful  of  the  company  gave  him  a  stock  market  tip  worth  a  fortune, 
business  men  engaged  us  in  conversation  we  would  probably 

find  ourselves  knowing  very  little  about  the  things  that  matter.  „,,..„,,.  ,r  „  , 

The  point  of  this  story  is:  You,  as  a  Canadian,  can  make  your- 
self  informed   very  fully   and   intelligently   if   you   become   a 

This  will  illustrate  the  point:  regular  reader  of  THE  FINANCIAL  POST.     You  can  make 

yourself  a  worthy  companion  and  intimate  of  presidents  and 

Here's  a  true  story.    A  Toronto  manufacturer  found  himself  on  magnates.     The  world  likes  to  listen  to  men  who  know  some- 

a  train  going  to  Albany  in  company  with  a  number  of  dis-  thing  well,  and  who  can  talk  interestingly  and  informingly  on 

tinguished  Americans  about  to  attend  the  inaugural  ceremonies  the  subject  of  their  study, 
of  a   State   Governor.       A  washout  led  to   a   delay,   and   the 

Canadian  was  thrown  into  close  association  with  senators  and  You  can  become  worth  listening  to  if  you  know  your  Canada 

congressmen  and  prominent  lawyers.     They  bantered  the  little  well.     And  you  can   get  the  kind  and   amount  of  knowledge 

Canadian  about  Canada.     He  had  the  pluck  of  a  bigger  man.  concerning  Canada  which  will  make  you  interesting  to  others 

He  had  been  a  constant  reader  of  THE  FINANCIAL  POST,  if  you  will  read  THE  FINANCIAL  POST  regularly  each  week. 

TF  you  read  THE  FINANCIAL  POST  REGULARLY  you  will  find  yourself  keep- 
A  ing  company  with  the  highest  paid  staff  of  editors  engaged  on  any  publication  in 
Canada — trained  men  who  know  how  to  make  others  know  what  they  know  and  learn. 

You  will  find  yourself  living  in  a  most  interesting  world — the  great,  throbbing  world  of  busi- 
ness. You  will  have  your  thoughts  tremendously  stimulated  and  helpfully  directed.  You 
will  find  yourself  becoming  a  fit  table  companion  for  big  men  —  this  because  you  will  have 
knowledge  of  a  quality  that  will  keep  you  from  shame. 

What  is  it  that  keeps  you  and  THE  POST  separated?  It  cannot  be  its  subscription  price 
of  $3.     Probably  it  is  because  you  are  not  very  well  acquainted  with  this  paper. 

We  are  going  to  put  it  to  you  this  way:  If  you  have  the  desire  to  be  worthy  of  association 
with  big  men,  then  prepare  yourself  for  such  association  by  reading  THE  POST,  and  to 
make  acquaintance  easy,  we  provide  the  coupon  below.  It  offers  you  THE  POST  for  four 
months  for  a  dollar  bill. 

The  MacLean  Puhlishing  Company,  limited, 

143-153  University  Avenue,  Toronto. 

Send    ^  THE  FINANCIAL  POST  for  four  months  for  One  Dollar.    Money  enc,osed 


'    to  be  remitted 
(Signed) 
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ere  is 


Everything  You  Need 
In  Dry  Goods 
At  Right  Prices 


In  adjusting  our  business  to 
meet  present-day  conditions, 
increased  facilities  enable  us 
to  carry  in  stock  a  large  as- 
sortment of  our  best  selling  numbers.  Merchandise  can 
therefore  be  shipped  without  the  slightest  delay. 

Our  travellers  cover  your  territory  thoroughly  and  sys- 
tematical^, and  the  slightest  desire  on  your  part  to 
become  acquainted  with  "RACINE  SERVICE"  will  be 
given  immediate  attention. 

Write,  wire,  phone  or  call  upon  us  to  see  samples  of  our 
Fall  line,  which  will  surely  please  you  in  every  way. 

Everything  in  Dry  Goods 
Specialists  in  Men's  Furnishings 

ALPHONSE  RACINE,  LIMITED 

"  The  Staple  Dry  Qoods  House  of  Canada  " 
60-82  ST.  PAUL  STREET  WEST,  MONTREAL 

Permanent  Sample  Rooms  : 
OTTAWA,    QUEBEC,    THREE  RIVERS?    SHERBROOKE,    SYDNEY,  N.S.,     123  Bay  St..  TORONTO 

Factories: 
Beaubien  Street,  Montreal  St.  Denis  St.  Hyacinthe 


DRY    GOODS    REVIEW 


HORROCKSES 

are 

Cotton  Spinners 
and  Manufacturers 

with  an  experience  and 
reputation  of  over  a 
century  and  a  quarter. 
As  they  are  determined 
to  maintain  the  repu- 
tation of  producing 

the  very  best 

you  may  rely  on  all 
goods  which  bear  their 
name  on  the  selvedge. 

Horrockses,  Crewdson  &  Co.,  Limited, 

MANCHESTER  and  LONDON,  ENGLAND. 

Agents  for  Canada  ; 
JOHN  E.  RITCHIE.  591  St.  Catherine  St.  West. 


MONTREAL 


ESTABUSHED  1849 


BRADSTREET'S 

Offices  Throughout  the  Civilized  World. 


OFFICES    IN    CANADA: 


Calgary,  Alta. 
Edmonton.  Alta. 
Halifax,   N.S. 
London,  Ont. 


Ottawa,   Ont. 
St.  John,  N.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,    Ont. 


Montreal.  Que. 
Quebec,  Que. 
Toronto,  Ont. 
■Winnipeg,   Man. 


Reputation    gained    by   long   years   of  vigorous, 
conscientious  and   successful   work. 


THOMAS    C.    IRVING, 


TORONTO. CANADA 


Our 
Want  Column 

Will  Help  You 


___               

When  you  want  to  sell  or  buy  any- 

thing, use  the  condensed  ad  columns  of 

Dry  Goods  Review 

You  can  talk  across  the  continent  for 

two  cents  a  word. 

MANY   SALES   ARE    MISSED    BY   CLERKS   NOT    KNOWING   THE   SELLING    POINTS   OF   GOODS. 
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When  visiting  Montreal  we  cordially  invite 
you  to  call  at  the  Montreal  Warehouse  of 

THE  W.  R.  BROCK  COMPANY,  (Limited) 

Wholesale  Dry  Goods 

MONTREAL 

230  Notre  Dame  Street,  W.,  Cor.  St.  Helen  St. 


CLERKS    LEARN    THE    SELLING    POINTS    OF    GOODS    HANDLED    BY    READING    THE    ADVKKTISKMKNTS 
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Our  Stock  in  Excellent  Shape 
for  Exhibition  Buyers 

We  cordially  invite  the  trade  and  visiting  buyers  to 
inspect  our  Fall  and  Winter  ranges. 


All  departments  of  our  warehouse  will  be  found  replete  with 
a  good  selection  of  wanted  lines  despite  the  scarcity  of  goods 
in  various  classes  of  much  required  needs. 

You  will  find  us  ready  to  welcome  you,  and  render  prompt 
and  efficient  service,  particularly  during  the  period  of  the 


Canadian  National  Exhibition,  August  26  to  Septemb 


er 


We  bespeak  a  word  as  to  the  advisability  of  buying  goods  in- 
stantly— that  your  trade  demands  may  call  for.  Buyers  will 
thereby  serve  their  interest  best  by  quick  action,  as  supplies 
are  limited  in  most  grades  of  staples,  and  all  general  lines. 
Prices  too,  are  always  moving  upwards.  First  served  is  best 
served  in  these  davs. 


The  W.  R.  BROCK  CO.,  Limited 

Wholesale  Dry  Goods,  Woollens,  Carpets,  Small- 
wares,   Men's   and  Women's   Furnishings  etc. 

South- West  Corner  of  Bay  and  Wellington  Sts. 
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PATENT  LEATHER  CUFFS  AND  RAW  WOOL 


WHEN  you  become  a  subscriber  to  "The  Revie 
Review"  receives  letters  from  subscribers  stati 
know  where  they  can  be  procured.  We  have  f 
novelty  lines,  etc..  and  our  Service  Department  is  at 
possible  assistance  to  our  readers,  and  requests  for  i 
below  and  use  it  when  you  would  like  us  to  give  you  i 
received  and  answered  during  the  month  of  July. 

MACHIN  E  K N  /  T  T 1 N  ( -   A  E El  >  I  ES 

Montreal,  Que. — /  "•"/(/  to  get  in  touch  with 
firms  tli"(  mafo  machirn  knitting  malic*  with 
latches.  //"»'  many  firm*  are  tl,,  re  in  Canada 
and  what  an  their  addresses?  Any  information 
you  can  ,'/''■'   /"'   will  greatly  obligt . 

Answer — Names  of  firms  wen   forwarded. 


PANTOGRAPH  INSTRUMENT 

Ingersoll,  Ont. — Please  tell  me  where  I  can 
procure  a  pantograph  instrument  for  enlarging 
drawings,  etc.,  for  m<  in  connection  with  show 
card  work. 

Answer— Th<  Art  Metropole,  Ltd.,  32  Tem- 
pt ranct  St.,  Toronto. 


PATENT  LEATHER  CUFFS 

Sydney,  NJ3. — Kindly  give  us  name  and 
address  of  the  leading  bona  fide  manufacturer 
of  patent  leather  cuffs  such  as  used  by  clerks 
around  business  places. 

Answer — .1    list  of  several  names  was  sent. 


FURNITURE  M.  I N I  F.  VCTUR  ER 

(  hapleau,  Ont.— Could  you  kindly  put  us  in 
touch  with  a  furniture  manufacturer  who 
makes  bed  couches,  davenports  and  divamettesf 

Answer — Several  names  wen   forwarded. 


\\"  this  is  part  of  the  service  you  buy.  Every  day  "The 
ng  that  they  want  to  secure  certain  goods  but  do  not 
acilities  for  procuring  information  about  new  goods, 
your  disposal  at  all  times.  We  are  glad  to  be  of  any 
n formation  are  most  welcome.  Cut  out  the  coupon 
nformation.    The  following  are  a  few  of  the  inquiries 

ART  NEEDLEWORK  SUPPLIES 

Louisburg,    C.B. — Name    of    Belding-Paul- 
Corticelli,    Limited,    Montreal,    Que.,    should 

haVi    been    included   in    list   scut   hist    month. 


WOOL    FOR   SALE 

Hartland,  N.B. — Enquirer  is  open  to  con- 
tract ■  )  tons  of  wool,  mostly  unwashed,  and 
asks  where  he  can  dispose  of  it. 

Answer — .1  list  of  Canadian  wool  buyers  was 
forwarded  and  also  suggestion  to  write  the  War 
Trade   Hoard   at   Ottawa. 


ARTIFICIAL  FLOWERS,  ETC. 

Dayton,  Ont. — /  should  like  to  know  the 
lady's  name  who  makes  the  artificial  flowers  re- 
ferred to  in  your  June  issue.  I  find  the  informa- 
tion page  very  helpful — and  all  the  rest  of  the 
Dry  Goods  Review. 

Answer— Mrs.  Josephine  De  Witt,  32  Tem- 
perance St.,  Toronto. 


READY-TO-WEAR 

Glamis,  Ont.— Please  give  me  names  of  firms 
making  ladies'  ready-to-wear  suits  who  issue 
»■  Fall  catalog,  and  oblige. 

Answer. — List  of  firms  was  sent  but  prac- 
tically none  issue  catalogs  nOW.  A  far  send  Out 
pamphlets. 
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TOje  ^ogue  for  OTool 


Is  exemplified  by  this  modern  young  woman 
who  wears  the  latest  in  pull-over  sweaters  and 
the  tarn  of  the  hour.  No  doubt  she  is  wonder- 
ing what  next  the  magic  ball  will  resolve  itself 
into  for  her  pleasure. 


AFTER  READING  THIS  NUMBER  PASS  YOUR  COPY  ALONG  TO  YOUR  CLERKS  TO  READ. 
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RURAL  'PHONE  A  GREAT  HELP 

Several  Saskatchewan  Merchants  Use  It  to  (jet  Farmers'  Orders  in  Advance  —  Saturday 

Night  Shopping  Rush  Keenly  Felt  All  Over  That  Western  Province — Alberta 

Merchants'  Methods. 

Western  merchants  tell  Dry  Goods  Review  of  their  experiences  and  methods. 


SEVERAL  Saskatchewan  merchants 
told  in  the  July  Fall  Number  their 
experiences  with  Saturday  night 
crowds,  and  methods  they  had  adopted 
for  getting  townspeople  to  shop  on  Fri- 
day or  early  on  Saturday. 

Since  then  DRY  GOODS  REVIEW  has 
secured  experiences  and  methods  of  a 
large  number  of  other  Saskatchewan  and 
Alberta  retailers.  These  give-  a  variety 
of  ideas  for  overcoming  the  Saturday 
night  rush  to  a  considerable  extent. 

Chief  among  these  is  encouraging  cus- 
tomers to  'phone  their  orders  early  in 
the  day  on  Saturday  so  that  they  may- 
be put  up  and  ready  when  called  for  at 
night. 

Many  merchants  'phone  farmer  cus- 
tomers during  the  day  or  on  Friday  to 
secure  their  orders  or  the  bulk  of  them 
and  have  them  all  ready  when  the  far- 
mer and  his  wife  come  to  town. 

Other  merchants  suggest  the  putting 
on  of  "specials"  for  Friday  and  Satur- 
day .morning.  This  they  claim  encour- 
ages the  townspeople  to  do  their  shop- 
ping early  so  that  the  merchant  will 
have  more  time  to  spend  with  the  farm- 
ers on  Saturday  night.  Still  others  urge 
more  help  on  Saturday  and  many  refer 
to  the  use  of  printers'  ink  in  educating 
customers  to  earlier  shopping. 

The  experiences  of  the  following  mer- 
chants will  prove  of  special  interest  to 
any  retailer  who  has  had  to  contend  with 
this  important  problem: 

M.  Waldman,  Melville,  Sask. — "In  my 
opinion  the  only  possible  thing:  to  do  is 
to  start  an  advertising:  campaign  and 
urge  the  people  through  the  provincial 
and  local  press  to  try  and  do  their  shop- 
ping on  Friday  or  Saturday  morning;. 
Tell  the  customers  also  that  owing  to 
the  shortage  of  men  it  is  impossible  for 
merchants  to  get  enough  help  to  serve 
them  all  in  the  short  space  of  three 
hours  on  Saturday. 

"It  is  easier  for  the  housewife  to  do 
her  shopping  on  Friday  than  it  is  for  us 
to  get  help  at  this  critical  time  when 
every  man  is  needed  for  more  important 
work." 

Phillip  P.  Ellis,  Wilkie,  Sask.,  says: 
"Everybody   shops   very   late   on    Satur- 


days. First  of  all,  I  do  not  encourage  it. 
I  close  down  at  11  p.m.  I  get  an  extra 
school  girl  in  on  Saturday  for  $1  a  day 
to  help  out.  Also  we  keep  open  now 
on  Wednesday  night  until  10  p.m.  to 
cater  to  some  of  the  farmers'  trade.  But 
there  is  only  one  thing  that  will  bring 
out  the  townswomen  in  the  morning  and 
that  is  advertising.  I  think  a  great 
deal  of  trouble  lies  with  the  merchants. 
They  do  not  keep  enough  help.  If  cus- 
tomers do  not  get  good  service  they  will 
go  elsewhere.  I  find  by  training  up  one 
or  two  school  girls  or  boys  they  prove 
very  useful.  I  have  cut  out  my  man 
delivery  and  just  deliver  by  boy  after 
school. 

"Most  people  now  carry  their  parcels 
and  therefore  come  to  the  store  to  buy 
instead  of  telephoning." 

Robinson-McBain,  Ltd.,  Mo?sejaw, 
Sask.:  "Yes,  we  experience  the  trouble 
of  having  too  many  Saturday  night 
shoppers.  The  farmers  come  in  from 
miles  around  when  the  roads  are  good. 
We  have  not  found  any  remedy  yet." 

Juettner  &  Schumacher,  Prelate, 
Sask.:  Mr.  Juettner  states  that  they  ex- 
perience too  many  Saturday  night  shop- 
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pers.  He  suggests  that  all  special  bar- 
gains be  given  on  some  other  day  than 
Saturday. 

H.  V.  Prutton,  Vanguard,  Sask.:  "The 
crowd  will  always  follow  the  crowd.  So 
long  as  the  stores  keep  open  on  Satur- 
day nights,  it  will  be  a  big  proposition 
to  get  the  townspeople  to  do  their  shop- 
ping earlier  in  the  week;  especially-*n 
a  town  of  this  size  where  a  picture  show 
is  run  weekly.  The  big  percentage 
leave  their  shopping  until  they  come  to 
the  show.  We  find  our  biggest  rush  be- 
tween the  first  and  second  performance, 
and  again  after  the  last  show. 

"One  suggestion  that  might  help  the 
situation  would  be  to  make  a  rule  that 
no  town  orders  would  be  delivered  after 
six  o'clock  on  Saturday  nights.  We  now 
deliver  up  till  9  o'clock,  but  not  after. 
We  find  that  since  we  have  adoptee  tnis 
system  we  get  most  of  the  town  orders 
in  before  the  delivery  closes." 

The  Pioneer  Department  Store, 
Strassburg,  Sask.:  H.  Wellband  of  this 
store  states  he  has  given  a  great  deal  of 
thought  to  the  Saturday  night  shopping 
question  and  as  a  result  he  has  decided 
to  let  his  customers  do  as  they  please. 

"After  all  it  is  their  privilege  if  they 
want  to  put  up  with  the  service  they  get 
in  a  crowd  and  we  certainly  have  some 
crowd  on  Saturday.  We  simply  wade 
through  as  best  we  can  and  everybody 
is  satisfied." 

C.  W.  Baker  Co.,  Ltd.,  Kindersley, 
Sask.:  Mr.  Baker  states  that  co-operative 
delivery  has  helped  them  wonderfully  to 
solve  the  Saturday  night  rush.  Especi- 
ally is  this  so  with  the  grocery  depart- 
ment, which  allows  them  more  time  to 
take  care  of  their  dry  goods  and  boot 
and   shoe   departments. 

Clark  &  Co..  Windthorst,  Sask.:  W. 
R.  Clark  of  this  store  states:  "We  re- 
main open  every  Wednesday  night  dur- 
ing Summer  months.  We  advertise 
same  in  the  paper  almost  every  week. 
We  also  ask  our  customers  to  arrange 
for  Saturday's  shopping  as  early  in  the 
day  as  possible. 

"We  have  large  business  as  a  rule  on 
Saturday   nights,   but   have   little   or  no 

DRY    GOODS    REVIEW. 


DRY    GOODS    REVIEW 


trouble   in   looking  after  our  customers' 
requirements." 

Gunn  &  Buckwold  Bros.,  Cadillac, 
Sask.,  state  they  very  often  experience 
a  Saturday  night  rush.  They  offer  in- 
ducements on   Friday  and  advertise. 

R.  S.  M.  Christie,  Plunkett,  Sask.: 
Mr.  Christie,  in  his  endeavor  to  cope 
with  the  Saturday  night  rush,  says  he 
gives  a  customer  just  what  she  asks 
for  and  never  tries  to  push  sales,  for 
this  takes  time.  Sometimes  he  gets 
extra  help. 

"It  often  helps  considerably  to  have 
some  intelligent  person  not  serving,  but 
standing  about  the  store  and  entertain- 
ing customers.  It  should  also  be  the 
duty  of  this  person  to  see  that  custom- 
ers are  served  in  turn.  This  will  wan-ant 
quick  service  and  at  the  same  time  let 
them  know  we  are  deeply  interested  in 
their  patronage.  Merchants  in  towns 
and  villages  should  organize  and  all 
close  at  a  certain  hour,  and  advertise 
early  shopping." 

R.  Curie,  Redvers,  Sask.:  Mr.  Curie 
has  been  trying  to  solve  this  question 
for  years,  and  would  like  to  see  all  stores 
close  earlier.  He  says  farmers  who 
have  cars  never  think  of  coming  to  town 
until  it  is  too  dark  for  them  to  see  to 
do  any  more  work.  The  best  solution, 
he  thinks,  for  this  problem  is  to  close 
every  nierht  in  the  week  at  the  same 
hour  and  so  educate  them  to  divide  their 
shopping  with  the  days  other  than  Satur- 
days. 

Clearly  a  Farmers'  Night 

G.  Hamilton,  Tessier,  Sask.:  "Tessier, 
is  only  a  small  village  and  nearly  all 
our  trade  is  with  farmers.  While  Satur- 
day night  is  certainly  a  very  busy  night 
we've  always  been  able  to  handle  it. 
Of  course,  in  lots  of  cases  it  is  impos- 
sible for  the  farmer  or  his  wife  to  get 


in  until  after  it  begins  to  get  dusk  when 
outdoor  work  is  finished. 

"I  do  believe,  though,  that  if  the  coun- 
try stores  kept  open  one  or  two  nights 
a  week  and'  closed  one  half-day  a  week 
it  would  tend  to  equalize  the  daily  turn- 
over and  no  doubt  relieve  the  pressure 
on    Saturday   night. 

"I  myself  strongly  advocate  keeping 
open  Tuesday  and  Thursday  nights  and 
closing  Wednesday  at  noon.  I  don't 
think  it  is  possible  to  get  the  farmer 
to  do  his  weekly  shopping  at  any  other 
time  but  Saturday.  That  night  appears 
to  be  a  kind  of  "Meet  me  in  town  on 
Saturday    night'   rule    around   here." 

Bums  &  Waddell,  Lashburn,  Sask.: 
Mr.  W.  S.  Rempel  of  this  store  is  inter- 
ested in  shorter  hours  on  Saturday  and 
states:  "The  only  way  that  I  can  see  to 
overcome  the  late  shopping  on  Saturday 
nights  would  be  to  advertise  in  ^,he 
local  paper  that  we  close  at  9.30  on  Sat- 
urday nights  and  that  all  orders  that 
are  to  be  delivered  must  be  in  one  hour 
before  closing.  If  merchants  in  small 
towns  and  villages  would  hang  together 
this  could  easily  be  done.  This  is  a 
small  place  of  400  inhabitants  and  we 
have  three  general  stores  and  one  hard- 
ware store,  and  we  close  at  6  o'clock 
sharp  every  night  but  Saturday,  and  it 
works  fine  and  there  is  no  reason  why 
it  would  not  work  on  Saturday  nights 
to  close  at  9.30. 

"Might  add  that  I  agree  with  the 
writer  who  just  recently  said  in  the 
DRY  GOODS  REVIEW  that  the  late 
town  shoppers  are  to  blame  for  the  large 
number  of  vacant  seats  at  church  on 
Sunday  a.m.  Would  like  to  see  you 
urge  the  different  merchants  (through 
the  DRY  GOODS  REVIEW)  to  wake 
up  to  the  fact  that  their  help  is  only 
human,  however,  and  can  do  a  day's 
work  in  ten  hours  and  that  it  is  foolish 


to  keep  the  stores  open  until  midnight 
on   Saturday." 

B.  F.  Margulius,  Humbolt,  Sask.    Mr. 

Margulius,  in  giving  his  opinion,  says 
he  thinks  a  merchant  could  educate  his 
trade  to  Friday  leadens  or  Saturday 
morning  specials,  thereby  bringing  them 
to  the  store  early  or  to  make  a  rule  not 
to  deliver  goods  purchased  after  6 
o'clock. 

"It  is  my  opinion,"  he  adds,  "that  the 
merchants  in  small  towns  are  more  to 
blame  for  the  manner  in  which  their 
trade  do  their  buying.  The  merchants 
should  be  told  or  educated  in  order  to 
improve  the  retail  trade  conditions." 

Agnew's  Ltd.,  Prince  Albert,  Sask. — 
Andrew  Williamson  of  this  store  says 
they  find  the  Saturday  evening  shoppers 
are  mostly  city  people.  The  country 
people  generally  arrive  in  the  city  in  the 
forenoon  or  about  midday.  They  do  their 
shopping  in  the  afternoon,  then  leave 
again  in  the  early  evening. 

Saturday  morning  specials  have  been 
tried  to  get  the  city  people  out  to  do 
their  shopping  in  the  morning,  but  that 
has  not  been  a  success  in  lessening  the 
evening  rush.  Parents  have  a  habit  of 
sending  their  children  after  these  spe- 
cials and  come  out  in  the  evening  them- 
selves. Advertising  on  a  Thursday  for 
Friday's  selling  and>  lessening  the  space 
in  the  ad.  for  Saturday's  selling  has  also 
been  tried,  but  the  city  people  still  in- 
sist on  calling  Saturday  evening. 

Many  people  put  off  their  shopping  till 
after  the  first  show  is  over  in  the  pic- 
ture house,  then  from  9  till  10  there  is 
a  rush. 

The  only  way  to  do  away  with  late 
shopping  is  by  earlier  closing.  City  peo- 
ple will  put  off  their  shopping  till  the 
last  hour.  It  is  a  very  common  saying: 
"Don't  get  your  goods  just  now,  wait 
till  we  are  going  home." 


SHOULD  STATEMENTS  BE  ATTACHED  TO  DRAFTS? 

Opinions  of  a  Number  of  Retail  Dry  Goods   Men — Statements   Should   at   Least  be   De- 
tachable and  Carry  Firm's  Name  — Wholesalers  Claim  Retailers  Overlook 
Collection  Costs  When  Neglecting  Drafts. 


ARE  some  of  the  clerical  short  cuts 
employed  by  wholesale  houses  to 
be  commended?  Retailers  have 
very  decided  opinions  along  these  lines 
and  as  usual  very  divergent  opinions.  A 
short  time  ago  a  Windsor  merchant  sug- 
gested that  DRY  GOODS  REVIEW 
should  look  into  one  or  two  of  these  de- 
tails and  a  letter  was  sent  to  a  large 
number  of  representative  dry  goods 
merchants.  The  particular  questions 
dealt  with  were  the  practices  of  attach- 
ing statements  to  drafts  and  sending 
forward  invoices  without  sufficient  data. 
From  the  number  of  answers  received 
it  is  evident  that  the  questions  are  live 
ones  and  worthy  of  discussion  in  the 
columns  of  DRY  GOODS  REVIEW. 

The  majority  of  merchants  apparently 
much  prefer  a  separate  statement  of  ac- 
count forwarded  through  the  mail  before 
the   draft    is   presented.     Nearly   all   ob- 


ject to  a  statement  on  the  draft,  which 
is  not  perforated  and  so  cannot  be  de- 
tached for  filing. 

A  study  of  some  of  the  answers  re- 
ceived will  show  how  the  matter  has 
been   seriously  considered. 

Smallman    &    Ingram,    London,    Ont. 

"We  much  prefer  to  have  an  indepen- 
dent statement  mailed  to  us  before 
drawing  so  that  when  the  draft  is  pre- 
sented all  we  have  to  do  is  refer  to  our 
statement  file,  compare  the  statement 
with  the  draft  and  check  off  the  invoices 
listed." 

Chas.    Ogilvy    Ltd.,    Ottawa 

"We  prefer  to  have  regular  statements 
rendered  several  days  ahead  of  when  the 
draft  is  drawn.     Generally  speaking,  we 
think   this   much  more   satisfactory." 
Chas.   Austin  Co.,   Chatham,  Ont. 

"For  our   part  we  like  the   statement 
THE   BETTER    POSTED   YOUR   STAFF   BECOMES    THE   MORE   SALES 


attached  to  draft,  as  under  the  old  way 
the  draft  often  comes  to  hand  before  the 
statement  arrives.  But  we  prefer  the 
form  that  is  perforated  and  can  be  de- 
tached from  the  draft.  This  is  conven- 
ient for  filing  for  future  reference." 

The  Arcade,  Oshawa,  Ont. 

"We  rather  like  the  idea  of  statement 
attached  to  draft,  it  is  much  easier  than 
turning  back  for  statement  sent  ahead. 
We  find  that  ninety-nine  out  of  a  hun- 
dred are  absolutely  correct,  and  if  there 
is  a  small  clerical  error  say  in  discount 
why  we  accept  draft  just  the  same  and 
the  wholesale  house  always  appreciates 
it  and  mails  us  the  little  difference 
which,  as  we  say,  probably  does  not 
happen  once  in  a  hundred  statements." 
W.  &  D.  Dineen  Co.,  Toronto 
"Re  your  enquiry  regarding  drafts  on 
customers  with  statements  attached.  On 
THEY   WILL   MAKE. 
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these  particular  items  we  have  no  ob- 
jections to  offer.  The  memo  attached  to 
draft  IS  a  help  in  cheeking-  up  the  state- 
ment which  is  generally  forwarded  be- 
fore the  draft. 

But  we  have  a  decided  objection  to  the 
great  haste  in  which  a  large  number  of 
manufacturers  forward  their  drafts. 
Hankers  have  presented  them,  in  some 
cases,  before  the  poods  have  arrived, 
and  in  others  before  we  have  had  time 
to  check  them  off. 

It  should  be  an  understood  arrange- 
ment with  manufacturers  and  wholesale 
that  drafts  should  not  be  for- 
warded to  customers  for  acceptance  for 
t.'i  days  after  the  goods  have 
arrived,  to  give  time  for  checking  them 
off." 

Finch    Bros..    Hamilton 

"Whereas  this  may  save  time  and 
postage  to  the  wholesaler  our  objection 
to  it  is  the  fact  that  the  statement  at- 
tached is  of  such  a  very  small  size  that 
most  impossible  to  hie  and  pre- 
serve for  any  future  reference  with  safe- 
ty which  is  sometimes  necessary." 

The    Arcade.    Hamilton 

"We  make  no  objections  to  statements 
being  attached  to  drafts,  but  the  method 
wholesale  houses  employ  in  making  in- 
voices to  separate  departments  causes 
us  serious  inconvenience,  and  we  are 
thinking  seriously  of  having  a  stamp 
made  notifying  them  that  a  charge  of 
50c  for  clerical  work  will  be  made,  where 
ever  invoices  are  not  made  to  the  de- 
partments designated  on  our  order 
sheets.  If  we  get  this  it  will  be  used 
on  the  copy  of  our  order,  and  if  we 
once  stamp  it  on,  it  will  be  collected. 
Wholesale  houses  seemingly  use  only 
their  own  order  forms,  consequently  they 
pay  very  little  attention  to  instructions 
given  on  the  order  forms  of  the  buyer." 
Darwin's.   Ottawa,   Ont. 

"We  do  believe  it  is  a  bad  practice  to 
attach  statements  to  drafts  as  it  not 
only  gives  a  certain  amount  of  publicity 
and  makes  it  hard  to  check  amounts  but 
is  also  bad  for  the  firm  that  issues  the 
draft.  For  example  if  we  should  re- 
ceive some  goods  and  there  should  be  a 
shortage  o*-  some  deficit  the  draft  would 
probably  be  returned  with  expense  to 
the  drawer.  To  send  a  statement  pre- 
vious to  issuing  draft  with  a  note  to 
the  effect  that  draft  will  be  issued  on 
certain  date  is  the  best  and  only  way 
in  our  estimation." 

Ross'  Limited.  London:  "We  have  no 
objection  to  this  system  if  it  is  the  cus- 
tom of  the  houses  with  which  we  do  busi- 
ness to  use  tHs  method. 

"We.  however,  think  that  it  would  be 
more  acceptable  on  the  whole  that  state- 
ments should  be  sent  in  enclosed  letters 
in  this  matter  as  there  is  no  necessity 
to  offend  sensitive  objectors  because 
nothing  of  value  is  obtained  through 
doing  so." 

McKerracher  Wanless,  Ottawa:  "While 
we  have  exnerienced  no  inconvenience 
alone  the  line  of  statements  referred  to, 
would  say  that  we  prefer  them  being 
sent    by      mail      separately      instead    of 


through  the  bank  attached  to  draft  as 
it  facilitates  the  arrival  of  the  draft  and 
saves    delay." 

George  Mills  &  Co.,  Kingston:  "We 
have  always  objected  to  the  statement 
of  an  account  appearing  on  the  face  of 
the  draft,  or  small  attached  form,  and 
know  from  inquiry  that  all  our  out-of- 
town  customers  like  to  receive  their 
statement  by  separate  mail,  several  days 
in  advance  of  the  draft.  We  have  had 
no  difficulty  in  the  matter  of  receiving 
statements  or  invoices  with  no  data,  ex- 
cept the  necessary  figures,  but  we  like 
to  receive  an  invoice  with  some  descrip- 
tion of  the  goods  appearing  on  same." 

Echlin  &  Hamilton,  Gait:  "There  are 
some  firms  who  send  us  drafts  with  a 
statement  attached  and  a  kind  request 
printed  thereon:  'Please  do  not  detach 
statement.'  This  is  a  practice  which  is 
too  one-sided.  The  fellow  at  the  other 
end  wants  everything  his  way,  and  does 
not  deserve  to  be  patronized.  A  regular 
statement  in  advance  of  draft  is  the 
only  proper  and  businesslike  method.  In 
some  cases  a  draft  with  a  statement 
that  can  be  detached  and  kept  for  refer- 
ence is  not  objectionable,  but  it  does  not 
always  fill  the  bill." 

PACKING  CHARGES  HIGH 

J.  Sutcliffe  &  Sons,  Lindsay,  Ont.:  "We 

quite  appreciate  your  letter  and  are 
pleased  to  see  that  you  are  interested  in 
the  unwise  method  that  some  of  the 
manufacturers  and  wholesale  houses  are 
adopting  of  attaching  a  statement  to 
their  draft. 

"We  think  with  you  on  this  matter, 
and  have  felt  like  making  a  complaint 
before,  but  are  very  pleased  to  co-oper- 
ate and  to  add  our  protest  to  this  method 
of  business.  It  is  altogether  unnecessary 
that  the  public  should  know  as  much  as 
this  permits  them  to  know  regarding  our 
business,  and  we  are  very  pleased,  as  we 
said,  to  know  that  you  are  taking  this 
matter  up. 

"We  would  like  to  add  to  your  objec- 
tions another  one  which  is  sometimes 
very  annoying.  Goods  which  are  pur- 
chased probably  to  be  shipped  on  the 
first  of  any  particular  month  and  dated 
perhaps  first  of  following  month  30  days 
or  10  days  less  the  cash  discount,  the 
shipment  is  delayed,  and  we  have  re- 
ceived goods  that  were  invoiced  the  very 
last  day  of  the  month  and  yet  the  terms 
would   be   marked   30   days   first  of  fol- 


lowing or  ten  days  as  the  case  might  be. 
It  shows  a  very  great  lack  of  sympathy 
and  interest  in  the  retail  trade,  and 
should  be  treated  with  more  considera- 
tion. 

Another  matter,  too,  has  come  to  our 
mind,  and  that  is  the  package  charge 
which  is  becoming  greater  and  larger 
each  season. 

"We  believe  the  wholesale  merchants 
should  be  more  reasonable  in  their 
charges  for  packing.  They  seem  to  charge 
the  extreme  amount  each  time." 

Brookes  &  Kelley,  Owen  Sound:  "We 
might  say  from  our  personal  experience, 
we  dislike  the  system  of  attaching  state- 
ments to  drafts  very  much,  for  more  rea- 
sons than  one.  As  suggested  in  your 
letter,  there  is  too  much  publicity  given 
as  to  terms,  discounts,  etc.  We  also 
file  our  statements  for  checking  purposes 
and  find  it  most  inconvenient  when  this 
is  the  only  statement  sent  to  us." 

Dupuis  Freres,  Montreal:  "In  answer 
to  your  letter  regarding  the  custom  of 
attaching  statements  to  drafts  we  would 
say  although  we  do  not  experience  much 
trouble  with  that  custom  ourselves,  we 
much  prefer  that  statements  be  sent  in 
regularly  at  the  close  of  each  month  so 
as  to  enable  us  to  check  our  bills,  and 
prepare  for  the  draft  when  it  comes." 

G.  B.  Ryan  &  Co.,  Owen  Sound:  "We 
have  found  no  objection  to  statement  at- 
tached to  drafts,  but  presume  that  where 
renewals  would  have  to  be  made  by  firms 
that  they  might  object  to  the  publicity." 

H.  S.  Bowden,  Pembroke:  "We  are  of 
the  opinion  that  proper  statements  should 
be  mailed  the  merchant  as  if  this  is  not 
done  and  he  only  receives  statement  at- 
tached it  is  very  unsatisfactory  to  him, 
on  account  of  the  unnecessary  publicity 
given  his  account.  No  proper  file  can  be 
kept  of  the  statements  of  that  particular 
account  and  it  means  a  lot  more  detail 
if  to  settle  a  dispute  he  has  to  go  through 
his  statement  file  and  his  cancelled 
drafts." 

Steacy's  Limited,  Kingston:  "Yes,  we 
do  object  to  the  method  of  a  number  of 
wholesales  of  attaching  a  small  state- 
ment form  to  their  drafts,  instead  of 
mailing  a  regular  statement  a  few  days 
in  advance.  The  latter  is  the  better 
method,  because  it  gives  the  customer 
time  to  compare  statement  with  the 
ledger  account,  and  if  there  is  an  error 
the  wholesale  house  may  be  advised  be- 
fore the  draft  is  issued." 

Quo  &  Patterson,  Collingwood:  "Those 
firms  that  show  a  good  fair  sized  draft 
with  the  detachable  statement  we  find 
quite  a  convenient  way  of  doing  business, 
and  can  find  no  objection.  There  is  one 
way  in  our  opinion  far  from  satisfac- 
tory and  that  is  where  a  small  two  by 
four  paster  statement  is  attached  to  the 
corner  of  the  draft." 

Makes  Us  More  Work 
The  Robert  Wright  Co.,  Brockville: 
"Replying  to  your  letter,  we  do  not  ob- 
ject to  statements  attached  to  draft  as 
we  find  it  enables  us  to  check  the  ac- 
count at  once  and  saves  a  lot  of  valu- 
able time.  However,  we  do  object  to  usin ■' 
a  very  small  space  on  the  face  of  drat 
as  this  cannot  be  detached  and  to  over- 
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come  this  difficulty  we  make  out  a  state- 
ment for  filing  and  this  takes  time. 

"Quite  often  no  statements  of  any  kind 
are  rendered,  then  when  a  draft  is  pre- 
sented it  means  a  lot  of  wrork  looking 
for  invoices  and  finding  out  what  the 
draft  represents.  We  think  every  whole- 
sale house  owes  it  to  its  customers  to 
render  a  statement  of  their  account  and 
we  would  like  to  see  this  plan  adopted. 

"We  have  noticed,  too,  that  very  often 
drafts  reach  us  before  statements  and 
this  we  strongly  resent  as  it  means  a 
lot  of  time  looking  up  invoices  and 
checking  the  account.  Time  is  too  valu- 
able to  be  used  in  doing  a  lot  of  unneces- 
sary work  when  the  dealer  could  save 
time  by  using  statement  and  draft  com- 
bined. We  would  also  suggest  that  the 
statement  attached  to  the  draft  bear  the 
dealer's  name  as  very  often  it  causes 
unnecessary  delay  in  filing." 

Jas.  A.  Ogilvy's,  Ltd.,  Montreal:  "Re- 
plying to  your  letter  with  reference  to 
statements,  we  much  prefer  to  have 
statements  in  detail  sent  separately  and 
not  included  on  the  face  of  the  draft 
or  an  attached  form. 

"We  prefer  to  receive  our  statements, 
have  .them  properly  checked  and  filed, 
and  pay  our  drafts  accordingly." 

"To  sum  up,  there  seems  to  be  little 
doubt  from  the  answers  received  that 
the  retail  trade  much  prefers  the  sepa- 
rate statement  mailed  in  advance  of  the 
draft.  Undoubtedly  the  statement  which 
cannot  be  detached  and  which  does  not 
even  carry  the  name  of  the  firm  issuing 
it  is  very  unsatisfactory  to  all  firms  de- 
sirous of  keeping  proper  records  of  all 
drafts  accepted. 

"DRY  GOODS  REVIEW  has,  however, 
always  believed  that  there  are  two  sides 
to  every  question  and  the  views  of  a 
number  of  wholesalers  and  manufactur- 
ers were  procured.  Here  again  a  great 
difference  of  opinion  was  found  to  exist. 
A  great  many  were  still  sending  out 
regular  statements  and  believed  that  the 
old  way  was  the  more  satisfactory  all 
around.  Those  using  the  drafts  with 
statements  attached  were,  however,  al- 
most unanimously  enthusiastic  in  favor 
of  this  system  for  two  reasons,  the 
saving  of  labor  in  the  accounting  and 
the  saving  of  postage.  When  it  is  re- 
membered that  every  draft  that  is  issued 
has  heavy  bank  charges  and  must  in  ad- 
dition carry  a  war  tax  stamp  of  2c,  it  is 
understandable  that  some  method  of  sav- 
ing collection  expenses  would  be  well  con- 
sidered. 

"DRY  GOODS  REVIEW  also  found 
that  there  was  considerable  feeling 
among  the  wholesale  trade  over  the  way 
many  retailers  would  return  drafts  un- 
accepted for  some  slight  adjustment. 
"Many  of  these  firms  we  are  trusting 
with  hundreds  of  dollars'  worth  of  goods 
and  yet  they  seem  unwilling  to  trust  us 
even  often  for  a  few  cents,"  said  one 
accountant. 

"The  majority  of  office  men,  however, 
stated  that  they  were  always  willing  to 
meet  any  complaints  half  way  and  cus- 
tomers desiring  separate  statements 
could  always  get  them  on  request." 


COLLECTING  ACCOUNTS 

A  Series  of  Letters  is  Kept  on  File  and  Suitable  Ones  Chosen  for 
Certain  Cases — Other  Experiences. 


VARIOUS  methods  of  dealing  with 
delinquent  customers  were  dis- 
cussed in  last  month's  issue  of  DRY 
GOODS  REVIEW  in  an  article  on  "How 
Accounts  are  Collected."  Some  further 
interesting  letters  were  received  from 
the  Maritime  Provinces  after  that  issue 
went  to  press,  the  main  parts  of  which 
are  given  here. 

Mr.  W.  K.  Chauncey,  of  Grand  Falls, 
Nfld.,  has  a  systematic  plan  which  is 
worthy  of  attention.     He  says: 

"I  am  rather  fortunately  situated  in 
a  small  town  where  practically  every 
man  (and  his  approximate  salary)  is 
known  to  me. 

"I  grade  on  my  customers'  accounts 
from  their  financial  ability  to  pay,  and 
limit  accordingly.  If  a  customer  who 
has  been  rated  for  $20.00  per  month  per- 
sists in  paying  $10.00  monthly,  I  cut  his 
iimit  down  to  $10.00  and  so  on.  The 
average  person  is  honest.  When  he  fails 
to  pay  it  is  usually  because  he  was  al- 
lowed to  get  in  "too  deep"  for  his 
salary,  rather  than  from  dishonesty. 

"I  list  all  applicants  for  new  accounts 
on  a  card,  and  ascertain  all  I  possibly 
can  as  to  character,  position,  etc,  and 
then  rate  each  one  according  to  merit. 

"With  regard  to  old  customers  not 
paying  up  so  well  as  they  used  to,  there 
is  a  slight  tendency  towards  "the  creep- 
ing balance,'  where  the  cost  of  living  has 
gone  up  and  wages  have  not  been  pro- 
portionately increased.  I  have  a  rule 
that  no  charge  is  to  be  made  to  a  cus- 
tomer who  pays  half  of  his  account  at 
the  end  of  the  month,  until  such  time 
as  the  balance  has  been  paid  in  full.  In 
other  words  I  make  no  charge  to  any 
account  showing  an  unpaid  balance 
brought  forward  from  one  month  to  the 
next. 

"In  exceptional  cases  where  sickness 
or  a  death  may  have  hampered  a  good 
customer  I  always  make  an  allowance 
and  adjust  the  account  according  to  the 
merit  the  particular  case  in  deserving 
of. 

"I  do  not  find  as  a  rule  that  customers 
ask  for  more  credit  than  they  used  to, 
but  when  they  do  not  pay  at  the  required 
time  I  use  a  series  of  collection  letters, 
choosing  the  one  that  suits  the  case 
most.  These  are  printed,  and  always 
available,  saving  much  time  when  send- 
ing out  bills  to  delinquent  debtors.  Of 
course  I  always  endeavor  to  collect  in 
such  a  way  as  to  keep  the  customer  as 
well  as  get  the  money.  When  driven  to 
enter  suit  I  do  so,  as  a  customer  who 
will  let  things  get  to  that  stage  is 
usually  the  kind  of  investment  that  you 
can  afford  to  share  generously  with 
'the  other  fellow.' 

"The  first  letter  I  send  is  a  courteous 
reminder  that  account  is  overdue,  and  a 
request  to  inform  if  any  particular  cir- 
cumstance prevents  payment,  or  if  any 
dissatisfaction   with   statement  exists. 

"The    second    letter    assumes   the    cus- 


tomer has  overlooked  account,  and  is  a 
further  reminder.  Still  courteous,  but 
firmer  in  tone. 

"The  third  letter  assumes  customer 
really  means  to  pay,  and  requests  to  in- 
form us  just  when  payment  may  be  ex- 
pected. 

"The  fourth  letter  shows  customer 
how  fairly  he  has  been  treated,  how  un- 
fairly he  is  acting  and  the  effect  it  will 
have  on  his  standing.  Name  a  date  that 
we  expect  payment  made  and  leave  mat- 
ter open  only  until  that  date. 

The  fifth  letter  is  an  ultimatum  and 
inform  him  we  are  entering  suit  within 
twenty-four  hours  if  fourth  letter  brings 
no  response.  We  regret  no  other  course 
is  open,  and  then  if  not  paid  when  time 
limit  expires  we  make  good  by  doing  it." 

Messrs.  Chisholm  Sweet  &  Co., 
Antigonish,  N.B.,  do  not  experience 
much  difficulty  with  book  accounts. 
They  state  that  their  community 
has  a  fixed  population  of  about 
10,000  people,  and  it  is  quite  an  easy 
matter  to  keep  tab  on  all  debtors. 

"We  know  our  customers  circum- 
stances and  we  watch  their  purchases 
closely.  When  a  new  man  applies  for 
credit  he  must  be  recommended  by  some 
one  who  knows  him  and  is  responsible. 

"As  are  all  farming  communities,  we 
are  obliged  to  extend  comparatively  long 
terms  of  credit.  In  the  last  three  years 
our  sales  have  advanced  about  40  per 
cent.,  and  book  debts  have  decreased 
about  10  per  cent.  The  farmers  are  buy- 
ing on  shorter  credit  terms  and  paying 
for  a  greater  percentage  of  what  they 
buy.  While  our  cash  sales  have  shown 
a  steady  increase,  our  produce  sales 
have  increased  four  hundred  per  cent, 
in  three  years.  Many  of  the  farmers 
little  sons  and  daughters  have  their  own 
fields  of  oats  and  potatoes,  and  their 
lambs  and  pigs,  all  encouraged  by  the 
high    prices. 

Messrs.  M.  P.  Cook  &  Co.,  Yar- 
mouth, N.  S.,  when  opening  new 
accounts,  state  that  in  every  case 
each  applicant  must  have  references 
and  must  be  a  good  prospect  if  credit 
is  given  him. 

"We  experience  no  trouble  with  our 
old  customers  not  paying  up;  credit  is 
on  the  decrease.  When  a  customer  has 
been  given  ample  time  we  write  him  and 
point  out  the  necessity  of  prompt  pay- 
ment, which  usually  meets  with  success. 
This  would  no  doubt  be  different  if  we 
were  less  careful  about  the  quality  of 
our   credit   customers." 

Messrs.  McCurdy  &  Co.,  Sydney,  N.S., 
state  that  as  nearly  as  possible  they  try 
to  do  a  cash  business  and  discourage 
credit,  but  owing  to  approvals  find  it 
difficult  in  many  ways  to  do  away  en- 
tirely with  charges.  "Once  the  thin 
edge  of  the  wedge  is  in,"  they  say,  "it 
is  bound  to  grow.  In  some  instances 
we   allow    a    small    credit   for   a    month. 


ARTICLES    ON    SALESMANSHIP   WILL   INTEREST    ALL   THE   MEMBERS    OF    YOUR   STAFF. 


THE  MARKETS  AT  A  GLANCE 

TORONTO,  August  10. — The  trade  is  awaiting  announce- 
ment of  the  prices  on  various  lines  of  manufactured 
cotton  goods  which  are  usually  available  around  the 
first  of  the  month  for  next  Spring's  business.  The  feeling 
exists  that  higher  prices  will  rule  on  practically  all  lines, 
though  how  great  the  change  may  be  is  not  known. 

Whether  the  unfavorable  crop  report  on  cotton  recently 
issued  by  the  United  States  Government  will  have  a  direct 
bearing  is  questionable,  but  the  fact  remains  that  a  decided- 
ly firm  situation  has  developed  in  the  market  quotations 
from  day  to  day,  which  are  soaring  to  dizzy  heights  after 
a  short  period  of  depression.  The  possibility  of  Govern- 
mental control  over  the  crop,  with  a  set  price,  is  a  factor  to 
be  considered,  though  it  is  not  thought,  as  far  as  domestic 
requirements  are  concerned,  that  this  is  likely  to  make  any 
appreciable  difference. 

It  is  stated  that  the  United  States  Government  has  taken 
control  of  the  wool  situation  as  it  applies  to  the  yarn,  so 
war  needs  will  naturally  have  first  call.  With  a  rapidly 
growing  army  and  a  probable  desire  to  build  up  some 
reserve,  it  is  questionable  if  allotments  for  civilian  trade 
will  reach  very  large  or  satisfactory  proportions. 

What  are  considered  well  founded  hopes  are  entertained 
that  the  British  Government,  which  controls  the  supply  of 
wool  in  Great  Britain,  will  permit  shipments  of  finer  yarns 
under  certain  conditions  to  Canadian  mills.  This  is  favor- 
able news  for  the  knit  goods  mills,  as  these  grades  are  very 
hard  to  procure,  so  underwear  and  hosiery  trades  will 
benefit. 

Sharp  advances  in  English  laces  are  recorded.  Cables 
received  stating  terms  of  acceptance  for  orders  placed  indi- 
cate advances  ranging  from  16  to  66  2/3%  in  the  buying 
market.  Veilings  are  also  considerably  higher,  new  prices 
showing  increases  of  from  20  to  33  13'; . 

Indications  are  that  the  length  of  ladies'  boots  will  be 
curtailed  to  some  extent  and  the  number  of  colors  cut  down 
considerably.  The  refusal  of  the  Government  to  sanction 
the  sale  of  any  new  lasts  is  expected  also,  which  will  mean 
next  Spring's  styles  will  follow  largely  along  lines  in  vogue 
during  the  past  season. 

Window  shades  are  up  15  per  cent.  The  number  of 
needles  in  a  package  has  been  changed  to  eight  or  ten, 
and  an  advance  of  20  per  cent,  in  price  is  reported. 


LINENS    SCARCE 

Increasingly  Difficult  to  Get  Orders  Con- 
firmed— Odd  Shipments  Irish  Linens 
LINEN'S. — Replacement     of     stocks     on 
hand    is    becoming    increasingly    difficult 


and  the  goods  now  available  are  by  no 
means  plentiful.  Manufacturers  show 
no  disposition  to  confirm  orders  prompt- 
ly and  the  trade  are  possessed  of  little 
assurance  that  further  shipments  may 
be  expected.     Linens  are  scarce. 


There  are  some  odd  shipments  of  Irish 
linens  reported  coming  along  but  the 
quantity  arriving  in  proportion  to  the 
demand  is  very  small.  There  seems  to 
be  a  disposition  on  the  part  of  manufac- 
turers to  cut  down  the  quantities  in 
orders  placed.  This  is  particularly 
noticeable  in  handkerchiefs  in  which  the 
trade  has  been  forced  to  take  up  larger 
number  of  cotton. 

In  the  matter  of  price,  the  tendency 
is  along  the  same  lines  as  practically 
every  other  commodity  —  upward.  In 
fact,  importers  state  that  prices  on  Irish? 
linens  to-day  are  almost  prohibitive. 
Wholesalers  are  now  selling  goods  on 
hand  at  prices  lower  than  the  manufac- 
turers' selling  price  to  them,  so  when 
new  stocks  come  to  hand,  very  stiff  ad- 
vances may  be  expected. 

LACES  AND  EMBROIDERIES 

All  Buying  Raised  From  16  to  66  2-3  Per 

Cent.— Veiling  20  to  33  1-3  Per  Cent. 

Up — War    Bride    Veils    Gaining 

Popularity  for  Fall 

LACES,  EMBROIDERIES.  —  Cables 
from  Nottingham  received  during  the 
past  couple  of  weeks  reveal  the  fact  that 
all  buying  prices  have  been  raised  any- 
where from  16  to  66  2-3  per  cent.  Yak 
laces  and  heavy  cotton  laces  are  two 
lines  to  advance  66  2-3  per  cent,  in  the 
buying  market,  while  quotations  submit- 
ted on  Malines  are  up  40  per  cent.  An- 
other line  at  30  per  cent,  advance  and 
from  that  to  16  per  cent. — in  fact  white 
cottons  of  any  description  show  sharp  in- 
creases. 

Veilings  are  up  from  20  to  33  1-3  per 
cent,  with  the  range  showing  some  cur- 
tailment. All  net  mournin-  ''<.:];n-  hiv? 
advanced  33  1-3  per  cent,  during  the  past 
six  months  and  only  a  30  per  cent,  de- 
livery of  orders  placed  looked  for.  The 
war  bride  veil — a  plain  veiling  of  fine 
pattern  combined  with  chiffon — is  selling 
at  $9  per  dozen  and  meeting  with  ;i 
splendid  reception  it  is  said.  Their  ap- 
pearance is  very  smart. 

Indications  are  that  there  is  little  on- 
nortunity  to  buy  Spanish  lace  scarfs.  It 
is  possible  there  may  be  some,  though 
prices  will  be  just  doubled.  It  is  inti- 
mated that  all  chiffon  and  union  scarfs 
are  now  being  made  up  here. 

Importers  state  that  in  either  silk  or 
cotton,  the  only  sure  way  of  getting  is  to 
buy  to-day,  and  that  prices  are  decidedly 
much  lower  than  replacement  values. 


YOUR    CLERKS    WILL    BE    INTERESTED    IN    THE    SECTION    ON    EQUIPMENT    AND    DISPLAY. 
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SILKS   SELLING 

Future  Looks  Uncertain— Prices   Reach- 
ing High  Levels— Gloves  Higher  and 
Selling    Well   —   Silk   and    Lisle 
Stockings  at  $13.50 

SILKS— The  trade  so  far  has  experi- 
enced comparatively  little  hardship  in 
the  matter  of  securing  silks  but  the  fut- 
ure outlook  from  all  accounts  is  not  like- 
ly to  be  so  easy.  Dependence  for  future 
stocks  must  be  placed  largely  in  Ameri- 
can and  Japanese  sources,  so  with  the 
heavy  domestic  demand  to  be  supplied 
in  the  States  and  Japanese  dependent  on 
ocean  shipping,  the  prospect  of  getting 
supplies  through  is  to  say  the  least  un- 
certain. 

Prices  are  reaching  higher  levels. 
Georgette  crepes  are  higher  by  about  30 
per  cent,  and  importers  express  some 
doubt  as  to  the  delivery  of  any  portion 
of  their  orders.  Prices  on  chiffons  from 
France  are  now  said  to  be  higher  to  im- 
port than  the  present  selling  prices  from 
wholesalers'  stocks.  The  advance  is 
estimated  at  around  70  per  cent  and 
samples   looked   for   are   not   yet  forth- 

C° Advances  in  raw  silk  of  from  $1  to 
$1.50  per  pound  have  influenced  quota- 
tions on  silk  gloves  up  from  $1  to  $1.50 
per  dozen.  Manufacturers  report  the 
better  grades  selling  freely  for  next 
year's  business,  in  fact,  capacity  produc- 
tion, in  the  best  lines  made,  until  June  is 
assured  one  manufacturer  from  orders 
hand.  Canadian  made  silk  hosi- 
being   offered   for 


possibility    that   said    approval    will    not 
be  granted. 

PACKAGE  NEEDLES  CHANGE 

Smaller  Packages  Adopted  to  Assist  in 
Wider  Distribution — Prices  Up  20 
Per  Cent. — Shipment  Pins  Ar- 
rived— Tape  Higher 
SMALLWARE. — Needles  are  now  being 
put  up  in  smaller  packages  than  form- 
erly, this  being  the  second  change  in  the 
number  contained  in  a  package  and  each 
change  providing  for  a  smaller  quantity. 
These  are  now  packed  eight  and  ten  in 
a  package — the  reason  given  out  that 
with  the  smaller  number  available  for 
the  consuming  public,  as  wide  a  distri- 
bution as  possible  was  aimed  at.  A  ship- 
ment arrived  a  couple  of  weeks  ago  but 
nas  already  been  disposed  of,  prices  it  is 
said  showing  an  advance  of  20  per  cent. 
The  first  two  cases  of  pins  to  reach 
one  importer  in  12  months  are  reported 
now  on  hand  and  these  will  show  a  sub- 
stantial increase  in  price  over  those  in 
previous  shipments.  Tape  is  reported 
very  scarce  and  this  line  shows  a  heavy 
advance  of  about  50  per  cent,  in  the  past 
six  months. 


PRICES     ON 


COTTON 
PECTED 


GOODS     EX- 


Spring    Goods    Will     Show     Substantial 

Gains — Prices  Looked  for  Daily — 

Household  Lines  Up  15  to  20 

Per  Cent. 


now  on 

ery   with   lisle   top 

next  Spring  trade  at  $13.50  per  dozen, 

less,  it  is  stated,  than  the  present  cost  to 

imoort. 

Fall  business  in  yardage  silks  is  com- 
in°-  along  in  good  volume  and  whole- 
salers are  pleased  with  attitude  of  trade 
in  resoect  to  this  line.  Indications  are 
that  sales  will  reach  splendid  proportions 
and  continue  right  up  until  the  Christ- 
mas demands  have  been  satisfied. 
CURTAINS    AND   DRAPERIES 

Trado   Urged   to  Cover   for   Soring    Re- 
quirements—Shades   Uo    About    15 
Per  Cent.— Fittings  Very  Scarce 

CURTAINS,  DRAPERIES.— In  a  trade 
letter  issued  by  one  large  manufacturer 
of  curtains  and  many  other  lines,  the 
trade  is  urt?ed  to  cover  for  their  full 
Spring  requirements  now— the  question 
of  securine  supplies  growing  so  difficult 
that  only  those  covered  early  can  hoie  to 
get  delivery  of  their  orders.  This  is  not 
an  individual  case  of  a  firm  trying  to 
nush  the  sale  of  goods  of  their  manu- 
facture but  expresses  the  feelings  of  the 
manufacturers  and  jobbers  as  a  whole 
with  respect  to  these  lines. 

Latest  advices  are  to  the  effect  that 
window  shades  have  suffered  an  advance 
of  15  per  cent,  with  indications  that  the 
top  has  not  yet  been  reached.  It  is  in- 
creasingly hard  to  get  shipments  of 
brass,  steel  and  iron  trimmings  through 
and  one  manufacturer  reports  a  big  ship- 
ment of  brass  now  held  up  awaiting 
.Government  approval  to  ship,  with  a  big 


COTTONS.— That  practically  all  lines  of 
spring  goods  will  show  a  substantial  in- 
crease in  prices  over  those  prevailing  for 
the  past  season  is  conceded  to  be  the 
case.  New  prices  are  looked  for  almost 
daily  though  it  is  possible  these  may  be 
withheld  until  more  definite  news  of  the 
new  crop  is  available  or  Government  ac- 
tion in  regard  to  taking  over  the  crop 
is  decided  upon. 

Conditions  generally  in  the  cotton 
textile  industry  are  more  or  less  await- 
ing the  outcome  of  events  in  the  United 
States  where  conferences  are  being  held 
over  the  proposal  of  the  Government  to 
take  over  the  new  crop  and  store  it  in 
warehouses  in  the  north.  This  would 
mean  fixing  the  price  of  raw  cotton  and 
have  a  tendency  towards  stabilizing  con- 
ditions generally.  In  the  face  of  other 
manufacturing  difficulties  it  is  probable 
the  mills  would  welcome  a  turn  like  this 
though  whether  cotton  for  domestic  con- 
sumption would  be  procurable  at  Govern- 
ment figures  is  rather  doubtful. 

The  market  on  raw  cotton  has  shown 
decided  fluctuation  during  the  month, 
prices  ranging  up  to  nearly  34c  only  to 
suffer  a  sharp  decline  to  about  26c.  This 
figure  has  again  been  changed  and  the 
tone  of  the  market,  in  view  of  Govern- 
ment report  on  the  crop,  is  again  strong 
with  quotations  steadily  mounting  to  a 
point  where  previous  high  figui-e  of  the 
month  may  be  exceeded. 

Difficulty  in  securing  material  is  claim- 
ed by  manufacturers  generally.  War 
work  is  absorbing  a  very  large  percent- 
age of  the  output  of  the  looms  and  the 
regular    trade   must    suffer   as    a   result. 

SOME    OF    YOUR    STAFF    WILL    WANT    TO    STUDY    THE    COURSE    ON 


Canadian  manufacturers  must  largely  de- 
pend on  Canadian  mills  and  the  mills 
here  are  handling  a  heavy  amount  of  war 
business  so  it  is  not  hard  to  determine 
that  the  ordinary  commercial  demands 
must  suffer — how  much  is  unknown. 

Household  cottons  are  up  from  15  to 
20  per  cent.,  and  no  sign  of  any  improve- 
ment as  regards  supplies.  Prices  on 
towels  have  been  withdrawn  by  some 
manufacturers  until  the  end  of  the  war, 
—the  increasing  difficulty  in  handling 
labor  and  procuring  necessary  materials 
influencing  mills  to  withdraw  many  of 
their  regular  lines  of  goods.  Belfast 
handkerchiefs,  orders  for  which  were 
placed  last  October,  November  and 
December  for  this  coming  Christmas  are 
not  yet  on  the  way  and  the  attitude  of 
the  mills  is  that  they  can  guarantee 
nothing. 

Latest  advices  point  to  further  ad- 
vances in  overalls  very  shortly.  The 
necessity  of  securing  many  shipments  of 
goods  by  express  to  overcome  transpor- 
tation delays  is  one  of  the  reasons  ad- 
vanced. It  is  intimated  also  that  figures 
paid  on  orders  for  Spring  delivery  of 
denims  already  placed  make  it  clear  that 
the  advance  will  be  from  three  to  four 
dollars  a  dozen.  That  another  $1  per 
dozen  will  be  added  to  immediate  and 
Fall  orders  is  expected  any  time. 

BOOTS  TO  BE  SHORTER 

Government  Action   Expected   to   Result 
In  Shorter  Woman's  Boot— Styles 
to  Show   Little   Change — Col- 
ors Will  Be  Fewer 

BOOTS.— Though  not  definitely  decided, 
the  feeling  among  the  trade  is  that  Gov- 
ernment action  towards  reducing  the 
height  of  ladies'  boots  in  an  effort  to 
save  leather  may  be  expected  in  the 
United  States  at  almost  any  time,  and 
similar  action  is  likely  with  the  Domin- 
ion Government.  The  uncertainty  sur- 
rounding Government  action  is  holding 
up  Spring  samples  to  some  extent  but 
little  change  from  the  past  year's  styles 
is  looked  for. 

The  trade  looks  for  an  eight-inch  boot 
or  less,  and  colors  not  to  cover  more  than 
black,  white,  two  shades  of  tan  and  two 
shades  of  gray,  with  the  possibility  that 
even  the  gray  may  be  eliminated. 

It  is  probable,  too,  that  the  Govern- 
ment may  refuse  to  allow  manufacturers 
to  buy  any  new  lasts  except  for  replace- 
ment of  those  which  may  be  damaged. 
This  will  tend  towards  maintaining  very 
largely  the  same  range  of  styles  that  have 
been  in  vogue  during  t'~e  p°st  reason. 
Manufacturers  generally  welcome  this 
move  as  the  tendency  has  been  towards 
new  lasts  with  little,  if  any,  appreciable 
benefit  to  the  trade  as  a  whole.  Retailers 
too  will  probably  be  glad  of  such  a  step 
as  styles  they  may  carry  over  will  not 
be  out  of  date. 

Prices  will  it  is  thought  again  show 
some  advances  for  Spring.  The  difficul- 
ties of  transportation  along  with  scar- 
city of  skilled  labor  and  consequent  in- 
creased overhead  are  contributing  fac- 
tors to  which  must  be  added  the  tendency 
of  leather  towards  higher  levels. 

SHOW    CARD    WRITING. 
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WATCH   INSURANCE 

WITH  the  rapid  changes  which  arc  taking  place 
in  the  prices  of  all  classes  of  merchandise  it 
is  very  accessary  thai  dry  goods  merchants  see  thai 
they  give  frequent  attention  to  their  fire  insurance. 
Many  -tore-  were  insured  at  the  outbreak  of  the  war 
on  the  basis  of  the  value  of  the  goods  then  on  their 
shelves  and  have  not  made  any  provision  since  for 
the  vasl  increase  in  the  value  of  their  stocks.  There 
ha\e  been  a  greal  many  'ires  during  the  past  couple 
of  years  and  they  have  not  shown  any  pass-over  favor 

to  dry  g 1-  stores.     It  would  be  wise  therefore  to 

see  that  your  insurance  covers  your  merchandise  on 
the  basis  of  its  present  value.  One  wholesaler  men- 
tioned to  Dry  Goods  Review  a  few  days  ago  that  at 
■  rv  -i\  months  he  make-  special  provision  for 
tlie  increased  value  of  his  goods  and  sometimes  with 
special  shipments  coming  in  the  adjustment  is  more 
frequent. 


commodities.  The  advertising  pages  of  this  new- 
paper  are  read  with  a  great  deal  of  interest  by  the 
trade  because  they  contain  news — they  make  an  ap- 
peal— they  interest. 


GETTING   ADVERTISING   MATERIAL   HEAD 

Till-;  biggesl  problem  for  the  advertiser  is  to  gel 
material  in  his  advertisements  that  the  prospec- 
tive customer  will  read.    A  jumble  of  facts  will  not 

always  attract.  In  fact  it  is  rare  that  incoherent  and 
disconnected  point-  have  weight.  It  is  the  appeal 
that  is  made  in  it-  entirety  that  catches  and  hold-  the 
attention. 

This  point  i.-  well  illustrated  by  the  method 
adopted  by  a  very  well-known  -team  gauge  and  valve 
company  in  the  United  State-  who  secured  tie-  ser- 
vices of  Elbert  Hubbard  to  write  the  material  for 
their  catalogue.  But  for  the  untimely  death  of  this 
well-known  writer  on  the  Titanic  he  mighl  -till  have 
been  producing  excellent  and  readable  catalogues. 

Hubbard  tackled  the  problem  of  telling  about 
steam  engines  and  indicator-  and  told  the  story  in 
such  a  way  that  even  mill  owner-  recognized  the  fact 
that  they  could  read  such  a  catalogue  with  profil  to 
themselves.  However,  the  catalogue  of  tin-  company 
i-  -till  being  read  with  much  interest. 

In  framing  retail  advertising  it  is  well  to  hero-  in 
mind  that  the  human  mind  i-  looking  for  new-  aboul 

CLERKS    POSTED    ON    MARKET    CONDITIONS 


.  1  .V  IMPOR TANT  INI) J <STR  1 ' 

T1II'>  general  expansion  which  lias  taken  place  in 
the  plant  and  output  of  Canadian  knitting  mills 
during  the  pasl  couple  of  years  and  the  vast  amount 
of  orders  which  they  are  turning  out  for  the  United 
States  and  Canadian  Governments  will  place  that  in- 
dustry on  a  sure  foundation  for  one  of  the  greatest. 
importance  in  this  country  after  the  war  is  over. 
There  seems  little  doubt  that  manufacturers  will  he 
able  to  meet  any  foreign  competition  in  the  matter  of 
both  price  and  quality,  and  thus  will  ho  able  to  take 
care  of  a  good  deal  of  South  America  and  other 
foreign  trade.  It  should  he  the  aim  of  all  our  manu- 
factories to  he  able  to  meet  foreign  competition  upon 
an  equal  footing  so  far  as  quality  and  price  go,  what- 
ever the  terms  of  peace  may  he.  There  are  many 
difficulties  in  the  way.  especially  where  the  importa- 
tion of  raw  material  is  necessary,  hut  we  are  he.cin- 
ning  to  see  bigger  things  for  Canada  than  ever  be- 
fore and  are  better  able  to  stand  upon  our  own  feet. 
We  have  better  security  to  offer  British,  United  States. 
and  oilier  capital  which  may  he  invested  here  and  we 
-hall  have  a  bigger  population  of  our  own  to  supply 
as  soon  as  more  normal  conditions  are  resumed. 


THERE  are  more  and  more  employee.-  reading  Dry 

GOODS  Review  each  n th.     Do  not  allow  your-  to 

gel  behind  the  time-. 

*  *  * 

GET  your  customers  interested  in  your  goods  bj 
giving  them  real  information  as  to  why  they  should 
buy  them.    Your  advertisements  should  he  newsj 

*  *         * 
BEFORE  every  purchase  <>(  Fall  merchandisi 
question  to  ask  is:  Are  these  goods  trashy,  uselessly 
luxurious,  or  arc  they   practical,  and  of  a  quality 
which   the   1918  conditions  of  my  community   de- 
mand'/ 

CAN    EXPLAIN    WHY    PRICES    ARE    SO    HIGH. 


MAJOR  GAULT  AT  THE  FRONT 

George  E.   Pearson   Describes  Memorable  Fight  of  Princess   Pats   Under  Montreal  Dry 

Goods    Man. 


THE  following  is  a  story  which  wili 
be  of  deep  interest  to  the  dry  goods 
trade  since  Major  A.  Hamilton 
Gault  is  head  of  Gault  Brothers,  Mont- 
real, wholesale  dry  goods.  The  story  is 
written  by  Mr.  George  Pearson,  author 
of  "Englander  Schwein"  and  "The  Soul 
of  the  Assault."  It  appeared  in  July 
"MacLeanV  in  the  account  of  "The  Last 
Stand  of  the  Princess  Pats. — "that  attack 
on  May  8th  in  which  practically  all  of 
the  remaining  "originals"  were  killed  or 
wounded.  Roll  call  at  the  close  of  day 
revealed  but  140  men  fit  for  duty  out  of 
what  had  been  a  complete  battalion  when 
the  drive  began.  This  is  Mr.  Pearson's 
story  of  the  day's  experiences  of  Major 
Gault,  who  was  then  in  command  of  the 
battalion  that  he  raised: 

"The  commanding  officer,  who  had 
just  returned  from  hospital  in  England 
a  few  days  before,  was  wounded  early 
in  the  day,  but  like  this  other  would  not 
accept  such  a  quietus.  Instead,  he 
crawled  around  just  as  he  had  done  for 
many  days  on  the  occasion  of  his  pre- 
vious wounding  at  St.  Eloi,  and  kept  in 
active  command  of  the  situation.  But 
a  shell  found  him  squarely  about  seven 
o'clock,  mangling  him  badly  beyond  any 
possibility  of  standing,  let  alone  walk- 
ing. He  had  been  in  the  forefront  of 
all  inspiring  activity  since  the  beginning 
of  the  end.  and  although  he  could  no 
longer  remain  in  active  command,  the 
courageous  spirit  of  the  man  drove  him 
on  to  do  tH  Soartan  impossible.  He 
crawled  up  and  down  that  bloody  lane — 
a  shattered  hulk,  a  shocking  thing  of 
blood  to  any  eyes  that  saw  less  well  than 
those  of  these  devoted  men  of  his  for 
whom  he  now  risked  the  faint  spark  of 
all  his  slight  remaining  strength  and  all 
hope  of  dearer  life  itself,  and  glad  to  do 
it  too;  the  one  driving  order  of  his  soldier 
brain  the  safety  of  his  comrade-men. 
others  who  were  per- 
haps of  lesser  interest 
to  their  comrades  had 
to  remain  in  the  trench 
unless  they  were  them- 
selves able  to  crawl  to 
the  rear  and  so  escape 
the  agony  of  the  wait- 
ing and  the  watching 
and  all  the  other  pain 
of  all  other  comrades 
without  even  the  nega- 
tive of  relief  of  any 
blessed  action  of  their 
own  to  obviate  it.  And 
it  was  this,  the  common 
lot  of  those  of  lesser 
rank,  which  the  com- 
manding officer  elected 
to  share;  although  the 
others  were  insistent 
that  he  should  allow 
them  to  take  him  to  the 


rear.  'No,'  he  said,  'I'll  stay  here  with 
you  fellows  until  you're  relieved,'  and 
no  doubt  added  to  himself  what  all  now- 
looked  upon  as  certain  fulfillment,  'Or  be 
done  in  with  you.'  And  stay  he  did,  for 
all  the  ten  long  hours  of  the  terrible  day. 

"He  had  to  lie  so  throughout  the  agony 
of  the  first  attack,  and,  what  was  worse 
for  wounded  men  than  whole  ones, 
powerless  to  help  and  perhaps  because 
of  the  need  of  every  rifle  at  the  parapet, 
for  the  moment,  forgotten.  He  slowly 
crawled  around  from  point  to  point,  an 
injured  anxious  animal,  all  eyes,  but  at 
least  easing  his  soldierly  concern  for  his 
men  and  the  position  in  his  charge.  The 
bombardment  went  on  with  increasing 
intensity,  and  although  his  men  crept  up 
to  him  offering  succor  and  to  carry  him 
out,  he  bit  his  lips,  shook  his  head  and 
tried  to  smile. 

"The  tortured  wood  behind  was  blown 
away  and  all  signs  pointed  to  the  swift 
approach  of  the  inevitable  end.  All  knew 
by  this  time  that  the  regiment  was  now 
unsupported  on  either  side  and  had  been 
left  as  picked  troops  to  stem  the  Teuton 

tide  and  if  need  be  go  down  in  it. 

At  that  moment  when  the  cessation  of 
this  terrible  fire  indicated  the  certain 
assault  of  the  enemy  infantry,  the  re- 
cumbent and  now  exhausted  officer  bade 
bearers  come  to  him  and  take  him  from 
shattered  traverse  to  broken  bay  in  or- 
der that  he  might  see  for  himself  what 
was  left  of  his  men  and  of  the  trench. 
From  behind  closed  lids  he  spoke  to  all 
he  might,  giving  to  them  freely  of  his 
own  courage  to  sustain  them  for  the  end 
and  bidding  them  draw  their  beads 
steadily  to  the  fineness  of  a  silken  hair 
and  in  the  clash  of  closer  arms  to  lose 
no  whit  of  the  good  cunning  of  a  man- 
at-arms,  but  to  strike  shrewdly  for  the 
old  regiment  and  the  right. 


"At  that  last  moment  when  further 
delay  might  prove  hazardous  the  com- 
manding officer  prepared  fiimself  to  die 
as  a  Patricia  should,  after  the  former 
fashion  set  by  the  old  colonel  when  he 
had  died,  and  by  his  successor  the  ad- 
jutant, who  had  been  blinded  a  few  days 
before.  He  bade  his  bearers  lay  him  down 
with  his  face  to  the  foe  and  fit  him  out 
for  the  swine,  with  a  private  arsenal  of 
his  own.  They  laid  him  across  the  trench 
as  comfortably  as"  might  be,  and  propped 
his  head  against  the  parados. 

"  'Give  me  my  revolver,'  he  said,  and 
pointing  at  the  same  time  to  a  dead 
officer,  added:   'And  his.' 

"They  placed  one  in  each  hand  and 
the  fully  loaded  rifle  of  another  casualty 
on  either  side  for  use  as  needed  and  then 
left  him  in  a  sudden  rush  to  man  the 
parapet  for  pressing  work  of  their  own. 
The  clash  and  smack  of  small  arms  fire 
now  almost  drowned  the  greater  and  less 
frequent  racket  of  the  shells.  The  cries 
of  suddenly  wounded  men  intermingled 
shrilly  in  the  din  with  a  strange  mur- 
mur of  confusing  sounds  from  the  fire- 
trench  where  God  only  knew  what  was 
happening,  for  all  could  see  that  the 
Boche  had  gained  entrance  there,  but 
that  the  trench  still  swirled  angrily  in 
the  private  fights  of  true  hearts  of  oak. 
There  was  nothing  to  do  but  wait.  The 
commanding  officer  settled  his  smashed 
body,  perhaps  glanced  at  the  wrecks  of 
others  that  surrounded  him,  gripped  his 
guns  the  tighter  and  settled  back  against 
the  parados  with  what  to  any  one  who 
knew  him  must  have  been  a  sigh  of  con- 
tent, happy  in  the  knowledge  that  he 
should  pass  out  in  so  tidy  a  bickering 
and  amongst  his  mates,  waiting  with 
them  for  the  worst  and  best  that  Death 
could  offer  to  any  man  of  the  Patricias, 
a  swift  passage  to  the  old  colonel  and 
to  the  ranks  of  all  those  old  boys,  whom 
all  knew  now  hovered  overhead,  waiting 
to  present  arms  at  the  gate." 


WORKING    ON    SERVICE    SHIRTS 

THE  War  Purchasing  Board  has  placed 
orders  for  service  shirts  with  a  number  of 
Canadian  shirt  manufacturing  concerns. 
The  Government  has 
delivered  the  cloth  from 
which   these_  are   to   be 
made,  but  has  sent  this 
cloth      C.O.D.     to     the 
manufacturer.         The 
manufacturer,  there- 
fore, has  to  finance  the 
production  and  gets  his 
remuneration  within  30 
days   from    delivery   of 
the  goods. 


YOUR  EMPLOYEES  WILL  BE  GLAD  TO  READ  YOUR  COPY  OF  DRY  GOODS  REVIEW. 


OTTAWA   FAILS  TO   PROTECT  BUSINESS 


THE  most  widely-discussed  topic  in 
the  business  world  this  week  has 
been  the  new  freight  rates  which 
go  into  effect  on  August  12.  Manufac- 
turers throughout  the  Dominion  will  sus- 
tain heavy  losses  by  reason  of  the  short 
notice  given  before  the  ruling  of  the 
Board  of  Railway  Commissioners  be- 
comes effective.  Many  large  contracts 
have  been  entered  into  on  the  basis  of 
the  old  freight  rates,  and  the  firms  are 
given  no  time  in  which  to  protect  them- 
selves. In  the  United  States  when  the 
law  was  changed,  the  shipping  interests 
were  all  given  thirty  days  in  which  to 
prepare.  Throuerh  negligence  at  Ottawa 
the  statutes,  while  stipulating  that  30 
days'  notice  must  be  given  of  any  pro- 
posed reduction  in  rates,  make  no  men- 
tion of  any  such  notice  being  required 
in  case  of  an  advance. 

This  question  was  raised  immediately 
by  manufacturers  when  the  order-in- 
council  was  announced  authorizing  the 
change  in  freight  rates.  They  unanimous- 
ly claimed  that  they  were  entitled  to  pro- 
tection and  that  the  interests  of  the  pub- 
lic at  large  should  be  considered  also. 
Wires  were  sent  at  once  to  Ottawa,  and 
the  replies  are  somewhat  interesting  as 
showing  the  "Oh,  don't  bother  me"  atti- 
tude so  often  displayed  when  those  who 
should  direct  are  asked  to  consider  pro- 
tests or  suggestions.  No  less  an  organ- 
ization than  the  Canadian  Manufactur- 
ers' Association  received  a  reply  that 
"the  order  was  passed  before  the  manu- 
facturers protests  came  in.  Sorry,  but 
nothing  can  be  done." 

Are  Taking  Action 

Manufacturing  interests  all  over  the 
country,  however,  are  of  the  opinion  that 
something  can  be  done,  or  at  least  that 
it  is  worth  while  attempting  to  do  it. 
The  Canadian  Manufacturers'  Associa- 
tion held  a  meeting  on  Thursday  and  dis- 
cussed the  situation  and  plan  to  take  the 
matter  up  at  Ottawa.  Shippers  through- 
out the  country  are  taking  the  question 
up  and  will  co-operate  in  endeavoring  to 


obtain  justice  from  the  Board  of  Railway 
Commissioners. 

"We  believe  that  the  board  is  assuming 
powers  to  which  it  is  not  entitled."  said 
one  manufacturer  to  DRY  GOODS  RE- 
VIEW. It  gives  as  its  authority  for 
what  it  has  done,  subsection  2  of  section 
323  of  Railway  Act.  It  is  simply  taking 
advantage  of  the  fact  that  some  one  was 
asleep  when  the  clauses  were  drafted  to 
put  into  force  a  measure  that  by  reason 
of  its  coming  on  such  short  notice  will 
work  to  the  detriment  of  the  manufac- 
turers and  the  public.  The  Transporta- 
tion Committee  of  the  Canadian  Manu- 
facturers' Association  is  taking  up  the 
question  of  all  advances  in  rates  in  ac- 
cordance with  what  is  believed  to  have 
been  the  intention  of  Parliament  when 
it  changed  the  notice.  Many  business 
men  believe  that  at  least  thirty  days' 
notice  should  be  given,  and  will  endeavor 
to  have  this  time  inserted  in  the  clauses 
governing  the  operation. 

The  manufacturers  realize  fully  that 
it  is  most  important  that  the  railways, 
in  view  of  the  demands  made  upon  them 
for  increased  wages,  increased  cost  of 
operation  and  other  things,  are  fully- 
entitled  to  revise  their  rates.  They  have 
no  quarrel  with  this.  They  do  object, 
however,  and  object  most  strongly,  to 
Deing  forced  by  a  sudden  order  into  a 
position  where  by  reason  of  contracts 
made  in  good  faith  they  will  lose  hund- 
reds of  thousands  of  dollars.  There  are 
very  few  firms  in  the  Dominion  who  will 
not  be  directly  affected  by  the  new  rul- 
ing, and  unless  the  present  order  is 
modified  in  some  way  many  of  the  lar- 
ger  firms  will  lose  heavily. 
No  Differentiation 

Another  point  which  the  manufacturers 
make  in  rerard  to  the  proposal  is  that 
there  is  absolutely  no  differentiation 
made  in  regard  to  haul.  As  the  act 
stands  it  makes  no  difference  whether  the 
goods  are  to  go  one  mile  or  1,000,  the 
rates  are  the  same.  They  point  out  that 
conditions   vary  greatly   and   that  there 


should  be  some  elasticity  in  the  working 
of  the  act  to  allow  for  these  conditions. 

It  is  generally  expected  that  after  the 
act  is  in  operation  it  will  be  found  neces- 
sary to  make  some  readjustments.  This 
happened  in  the  United  States,  where  it 
was  found  imperative  to  revise  the 
schedule  of  oil  rates.  The  manufacturers 
plan  to  keep  a  close  check  in  this  con- 
nection and  will  from  time  to  time  make 
suggestions. 

While  the  general  public  seems  to  have 
the  impression,  gathered  perhaps  large- 
ly from  newspaper  articles,  that  the  ap- 
proximate increase  will  be  twenty  per 
cent.,  it  is  stated  that  in  reality  it  will 
work  out  to  25  per  cent.  The  ruling 
states  specifically  that  in  territory  east 
of  Fort  William  all  class  rates  shall  be 
increased  25  per  cent;  west  of  the  Lakes 
there  is  an  increase  of  25  per  cent,  based 
on  tariff  that  was  in  effect  prior  to 
March  15,  1918.  In  eastern  Canada, 
when  the  new  schedule  becomes  effective 
freight  rates  will  have  been  jumped  about 
fifty  per  cent,  in  two  years.  The  shippers 
do  not  put  much  faith  in  promises  made 
that  if  it  is  seen  that  conditions  warrant 
a  reduction  of  the  new  rates  they  will  be 
reduced  promptly. 

"Camouflage  of  the  real  kind,"  was  one 
shipper's  comment.  "They  will  take 
good  care  when  the  rates  are  once  up  to 
keep  them  up,  and  will  have  a  line  of 
excuses  to  offer  for  not  bringing  them 
down  that  would  fill  a  book.  In  fact  I 
would  not  be  very  much  surprised  if  they 
did  not  ask  that  further  increases  be 
made." 

The  manufacturers  will  probably  de- 
mand as  soon  as  the  rates  have  been  in 
effect  a  reasonable  time,  that  the  service 
be  improved.  For  a  long  time  past  there 
have  been  all  kinds  of  annoying  delays. 
Not  a  few  of  these  were  blamed  on  war 
conditions  and  the  rest  on  the  fact  that 
owing  to  no  money  the  railways  were 
unable  to  keep  up  their  supplies  of  cars 
and  rolling  stock.  With  an  increased 
revenue  coming  in   the  last  excuse  will 
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not  be  tolerated  any  longer  by  the  manu- 
facturers. 

The  Retail  Trade 

The  attitude  of  the  retail  trade  to- 
wards the  new  rates  is  that  while  the  in- 
creases will  necessitate  some  readjust- 
ment in  prices  and  some  slight  advances, 
they  will  be  spread  over  such  a  large 
amount  of  goods  that  the  buying  public 
will  have  little  reason  to  complain. 

"The  freight  charges  on  about  $40,000 
worth  of  eroods."  said  one  retailer  to 
DRY  GOODS  REVIEW,  "might  run 
about  $1,000.  That  would  be  a  pretty 
fair  general  stock.  A  small  increase  in 
the  retail  price  of  each  article  would 
more  than  cover  the  freight  increase, 
and  it  is  a  question  if  the  average  buyer 
would   ever  question  it." 

Mr.  Average  Buyer  though,  to  judge 
from  the  discussion  of  the  man  in  the 
street  is  considerably  interested  in  the 
situation.  While  he  is  interested  he  also 
realizes  that  he  is  more  or  less  helpless. 
In  the  majority  of  cases  he  simply  puts 
it  down  to  one  more  annoyance  to  be 
endured  under  the  general  high  cost  of 
living  and  lets  it  go  at  that. 

i  Begins    August    12 

The  paragraph  of  the  Order-in-Council  govern- 
ing the  dates  on  which  the  rates  shall  become 
effective,    is   as   follows : — 

"The  provisions  herein,  the  rates  herein  de- 
scribed, shall  be  effective,  if  filed  with  the 
Board  of  Railway  Commissioners,  as  and  from 
the  first  day  of  August.  1918,  and  shall  remain 
in  force  for  the  duration  of  the  present  war,  and 
until  further  orders,  subject  to  the  provisions 
of  the  section  next  preceding.  Increase  of  rate9 
may  become  effective  after  the  12th  day  of 
August.    1918,  and  as  and  when  filed." 

Monthly    Reports 

The  qualifying  section  referred  to  in  the  fore- 
going   is    as    follows  : — 

"The  Board  of  Railway  Commissioners  shall 
obtain  from  the  three  larger  railway  systems  the 
results  of  railway  operation  per  month,  and  re- 
port on  the  same  monthly  to  his  Excellency  in 
Council,  through  the  Minister  of  Railways  and 
Canals,  to  the  end  that,  should  the  earnings  of 
the  said  companies  under  this  order  be  greater 
than  the  sum  required  to  meet  increased  costs 
and  permit  transportation  to  be  properly  and  effi- 
ciently carried  on,  the  appropriate  reduction  in 
the  rates  fixed  shall  be  made.  The  said  reports 
and  the  books,  accounts  and  records  upon  which 
the  same  are  based,  shall  be  open  to  examina- 
tion and  audit  by  the  Government  of  Canada, 
under  such  regulations  as  may  be  hereafter  pre- 
sc.-'\,.,|   by   the   Governor  in   Council." 

The   details   of  the   new   rates   follow: — 
East    of    Fort    William 
Section     1 — Class    Rates. 

All  class  rates  in  Eastern  territory  shall  be 
increased    25    per    cent. 

Section     2 — Commodity     Rates 

(a)  Commodity  rates  on  the  following  articles 
in  carloads  shall  be  increased  by  the  amounts  set 
opposite   each: 

Coal — Commodities 

Where  rate  is  0  to  49  cents  per  ton — increase 
15c    per   net   ton    of   2,000    pounds. 

Where  rate  is  50  to  90  cents  per  ton — increase 
20«    per   net   ton    of    2,000    pounds. 

Where  rate  is  $1  to  $1.99  per  ton — increase  30c 
per   net   ton,    of   2,000   pounds. 

Where  rate  is  $2  to  $2.99  per  ton  increase 
40c    oer   net   ton    of    2.000    pounds. 

Where  rate  is  $3  or  higher  per  ton— increase 
50c    per   net   ton    of   2.000    pounds. 

Coke— where  rate  is  0  to  49  cents  per  ton — 
increase   15c   per  net  ton   of   2,000  pounds. 

Where  rate  is  50  to  99  cents  per  ton — increase 
25c  per  net  ton  of  2,000  pounds. 

Where  rate  is  $1  to  $1.90  per  ton — increase 
30c    per   ton    of   2,000   pounds. 

Where  rate  is  $2  to  $2.99  per  ton— increase 
40c    per   net   ton    of   2,000    pounds. 

Where  rate  is  $3  or  higher  per  ton— increase 
75c   per   net  ton   of  2,000   pounds. 

30    Cents    on    Iron 

Ores     Iron—  Increase    30c    per    net    ton    of    2,000 


pounds,  except  that  no  increase  shall  be  made 
in  rates  on  ex-lake  ore  that  has  paid  increased 
all-rail  rate  before  reaching  lake  vessels.  The 
increase  of  30c  shall  be  added  to  tariffs  in  force 
prior  to  March  15,  1918,  and  the  increase  since 
allowed  by  the  Board  of  Railway  Commissioners 
struck  out. 

Stone,  artificial  and  natural,  building  and 
monumental,  except  carved,  lettered,  polished  or 
traced — increase  2c  per  100  pounds. 

Stone,  broken,  crushed  and  ground — Increase 
lc   per    100   pounds. 

Sand    and    gravel — Increase    lc    per    100    pounds. 

Brick,  except  enamelled  or  glazed — Increase  2c 
per    100    pounds. 

Cement — Increase    2c   per    100   pounds. 

Lime  and  plasters — Increase  IV-jC  per  100 
pounds. 

Rates  on   Lumber 

Lumber,  and  other  forest  products  not  other- 
wise herein  specifically  dealt  with— Increase :  A 
flat  rate  of  lc  per  100  pounds  to  be  added  to  the 
tariffs  in  force  prior  to  March  15th,  1918,  and 
the  rate  so  obtained  to  be  then  increased  by  25 
per  cent.,  but  not  exceeding  5c  per  100  pounds, 
the  increase  since  granted  by  the  Board  of  Rail- 
way   Commissioners    to    be    disallowed. 

Pulpwood — Increase  25  per  cent,  but  not  exceed- 
ing an   increase  of  5c   per   100  pounds. 

Cordwood,  slabs  and  mill  refuse,  for  fuel  pur- 
poses— Increase    lc    per    100    pounds. 

Wheat — Increase,  by  striking  out  the  limita- 
tion imposed  of  2c  per  100  pounds  in  the  in- 
crease allowed  by  the  Board  of  Railway  Com- 
missioners, effective  March  15th,  1918,  and  adding 
25  per  cent,  increase,  but  not  exceeding  6c  per 
100   pounds. 

Other  grains,  flour  and  other  milled  products — 
To  be  decreased  to  the  new  wheat  rates. 

On   Live  Stock 

Live  stock — Increased  25  per  cent.,  but  not 
exceeding  an  increase  of  7c  per  100  pounds 
where  rates  are  published  per  100  pounds,  or  $15 
per  standard  36'  car,  where  rates  are  published 
per  car. 

Packing  house  products  and  fresh  meats — In- 
crease 25  per  cent. 

Bullion,  base  (copper  or  lead),  pig  or  slab  and 
other   smelter   products— 25   per   cent,    increase. 

Sugar,  syrup  and  molasses,  by  cancelling  exist- 
ing commodity  rates  and  applying  the  fifth 
class   rate   as    increased   hereunder. 

Ice — 25  per  cent,  calculated  on  tariffs  in  effect 
prior  to  March  15th,  1918.  Increases  since  al- 
lowed by  the  Board  of  Railway  Commissioners  to 
be    disallowed. 

(b)  Commodity  rates  not  Included  in  the  fore- 
going   list   shall   be    increased    25   per   cent. 

(c)  In  applying  the  increases  prescribed  in  this 
section  the  increased  class  rates  applicable  to  like 
commodity  descriptions  and  minimum  weights 
between   the   same   points   are   not   to   be   exceeded. 

West   of   Fort  William 

Class  rates:  (a)  All  class  rates  shall  be  in- 
creased 25  per  cent,  calculated  on  the  tariffs 
in  force  prior  to  March  15,  1917,  the  increases 
since  allowed  by  the  Board  of  Railway  Com- 
missioners   to    be    disallowed. 

Commodities. 

Coal  and  Coke— Rates  to  be  increased  as  rates 
on  the  commodities  are  increased  hereunder  in 
Western    territory. 

Ores,   iron— Rates   to  be   increased. 
Eastern  Territory 

Ores,    iron — Rates    to    be    increased   as    rates    on 


the  commodities  increased  hereunder  in  Eastern 
territory. 

Ores,  other — On  ores  not  exceeding  in  value 
$25  per  net  ton,  one  cent  per  hundred  pounds  ;  on 
ores  valued  over  $25  to  $50,  two  cents  per  net  100 
pounds;  on  ores  valued  over  $50  to  $100,  the  tenth 
class  rates  of  the  merchandise  distributing  scale 
as  increased  hereunder  shall  apply  ;  on  ores  over 
$100  in  value,  the  tenth  class  rates  of  the  mer- 
chandise standard  scade  as  increased  hereunder 
shall    apply. 

Stone  /artificial  and  natural),  building  and 
monumental,  except  carved,  lettered,  polished  or 
traced,  by  the  addition  of  two  cents  per  one  hun- 
dred pounds  to  the  tariff  in  force  prior  to 
March  15,  1918 ;  the  increases  subsequently 
granted  by  the  Board  of  Railway  Commis- 
sioners  to  be  disallowed. 

Stone,  broken,  crushed  and  ground,  also  sand 
and  gravel,  by  the  addition  of  one  cent,  er  one 
hundred  pounds  to  tariffs  in  force  prior  to  March 
15,  1918  ;  the  increase  since  allowed  by  the  Board 
of  Railway   Commissioners   to  be  disallowed. 

Brick,  except  enamelled  or  glazed,  by  the 
addition  of  two  cents  per  100  pounds  to  the  tariffs 
in  force  prior  to  March  15,  1918,  the  increases 
since  granted  by  the  Board  of  Railway  Com- 
missioners   to    be   disallowed. 

Cement,    two    cents   per    hundred   pounds. 

Lime,  one-half  cent  per  hundred  pounds  on 
the  tariffs  in  force  prior  to  March  15,  1918,  the 
increases  since  allowed  by  the  Board  of  Rail- 
way   Commissioners    to    be   disallowed. 

Lumber,  25  per  cent.,  but  not  exceeding  an  in- 
crease of  five  cents   per  hundred  pounds. 

Grain    and    Grain    Products 

Grain  and  grain  products  to  Fort  William  and 
Port  Arthur  by  the  addition  of  the  increases 
granted  under  the  McAdoo  order  for  similar  mile- 
ages in  adjacent  American  territory  to  the  rates 
in  effect  prior  to  March  15,  1918.  Where  more 
than  one  tariff  of  an  American  carrier  in  an 
adjacent  state  exists,  the  rate  increase  shall 
be  that  allowed  on  the  lowest  normal  rate  for  the 
same  or  similar  mileages  in  such  contiguous  ter- 
ritory under  the  McAdoo  order ;  the  increases 
since  granted  by  the  Board  of  Railway  Com- 
missioners to  be  disallowed.  Provided  that  rates 
on  same  products  shall  not  be  greater  from  the 
City  of  Edmonton  than  from  the  City  of  Calgary. 

Grain  and  grain  products  between  local  points 
and  to  the  Pacific  coast.  By  the  addition  of  25 
per  cent.,  but  not  exceeding  an  increase  of  seven 
cents  per  hundred  pounds  where  rates  are  pub- 
lished per  100  pounds  or  $15  per  standard  36- 
car  where  rates  are  published  per  car ;  increases 
to  be  based  on  tariff  in  effect  prior  to  March  15th. 
1918,  and  the  increases  since  allowed  by  the 
Board  of  Railway  Commissioners  to  be  disallowed. 

Packing  house  products  and  fresh  meats,  by 
the  addition  of  25  per  cent,  to  the  tariffs  in  effect 
prior  to  March  15,  1918,  and  increases  since  al- 
lowed by  the  Board  of  Railway  Commissioners 
to   be   disallowed. 

Bullion,  base  (copper  or  lead),  pig  or  slag 
and  other  smelter  products,  rates  from  British 
Columbia  Smelters  to  Toronto  and  Hamilton  to 
take  rates  from  the  contiguous  American  smelting 
and  shipping  point,  namely,  Northport,  Wash.,  to 
Buffalo,  viz.,  7%  cents  per  hundred  pounds;  Mont- 
real to  take  the  New  York  rate  of  8VL>  cents 
per  hundred  pounds,  rates  to  Canadian  points  in 
Eastern  Canadian  territory  to  be  advanced  25 
per  cent.  Rites  on  zinc  for  domestic  consump- 
tion to  be  the  same  as  on  copper  and  lead. 


The  Thomas  0.  Aked  Co.,  of  St. 
Thomas,  are  putting  up  a  two-storey  rein- 
forced concrete  factory  at  the  corner  of 
Ossington  Avenue  and  Dupont  Street, 
Toronto,  for  the  manufacture  of  yarns. 
Mr.  Aked  was  formerly  manager  of  the 
St.  Thomas  branch  of  the  Monarch  Knit- 
ting Co.,  Dunnville. 


The  T.  Eaton  Co.  have  closed  the  en- 
trance at  the  north-west  corner  of  their 
store  and  have  widened  the  aisles  from 
the  west  entrance.  The  pattern  depart- 
ment in  that  section  of  the  store  has 
been  rearranged  in  circles  instead  of  the 
one  long  counter.  This  provides  much 
more  room  for  customers  in  selecting 
their  patterns  and  also  more  customers 
are  permitted  to  examine  the  fashion 
books  at  the  same  time  than  under  the 
old  way  of  the  Ions:  counter. 


YOUR   CLERKS   WILL   GAIN    IN    EFFICIENCY    BY    READING   DRY   GOODS    REVIEW. 


DO  NOT  BE  AFRAID  TO  BORROW  IDEAS 

Store  Education  Work  Should  be  From  the  Top  Down  —  Everybody  Concerned  Wins  by 
Watching  for  Better  Methods — Illinois  Merchant  Meets  With  Competitors 

Twice  a  Month 


-i.  tit 


HE  Need  of  Store  Educational 
Vork  From  Top  Down"  was  the 
itle  of  the  paper  that  Mr.  H.  T. 
Morgan,  merchandise  manager  for  the 
Block  &  Kuhl  Company,  Peoria,  111.,  read 
at  the  Spring  meeting  of  the  National 
Retail  Dry  Goods'  Association.  He  des- 
cribed some  of  the  interesting  and  ori- 
ginal methods  pursued  by  che  Block  & 
Kuhl  Company  in  obtaining  and  assimil- 
ating ideas  successfully  employed  by 
other  stores.  Among  other  things  he 
said: 

"Those  of  you  who  have  been  attend- 
ing the  convention  for  several  years 
know  that  we  hear  a  lot  about  store  edu- 
cation among  inspectors,  messengers  and 
salespeople,  and  for  one  I  am  always 
glad  to  hear  something  more  on  that  im- 
portant subject.  But  it  has  seemed  to 
me  that  the  speakers  have  somewhat 
neglected  to  tell  of  the  floormen,  the 
buyers,  the  office  people,  the  superin- 
tendent, advertising  man,  the  merchan- 
dise manager  and  the  general  manager. 
Yet  E.  A.  Filene  says  that  education  at 
the  top  is  as  much  needed  as  at  the  bot- 
tom. And  if  we  may  assume  he  is  right, 
I  am  not  sure  that  even  the  store  presi- 
dent isn't  in  need  of  a  little  educational 
work  as  he  daily  attacks  the  numerous 
problems  that  arise.  Surely  the  presi- 
dent, the  general  manager  and  the  other 
executives  can't  be  injured  by  learning 
what  is  the  best  practice,  the  best 
thouerht,  held  by  other  men  who  are  try- 
ing to  solve  the  same  problems.  But 
those  men  at  the  top  are  often  too  busy 
to  seek  that  knowledge,  and  most  of  you 
will  aarree.  I  think,  that  it  becomes  im- 
portant that  it  be  secured  in  some  regu- 
lar, almost  automatic,  manner. 

"But,  says  someone,  we  are  surely 
smart  enough  to  run  our  own  stores  and 
do  not  need  to  try  to  adapt  some  other 
fel'ow*s  ideas  to  our  business.  I  do  not 
dery  that.  And  I  know  a  number  of 
su-h  stores,  and  what  I  say  here  does 
not  applv  to  them.  I  am  reminded  of 
stil'  -nother  class.  The  other  day  Alfr?d 
Koch  s-^id  to  me:  "Because  merchants 
have  made  money,  they  have  assumsd 
that  they  were  arood  storekeepers — that 
their  methods  were  ideal,  or  near  it." 


Merchandise    Leaders   Borrow   Ideas 

"  Fifteen  years  ago  I  had  a  long  talk 
with  Gordon  Selfridge,  then  Marshall 
Field's  right  hand  man.  Mr.  Selfridge 
said  that  they  had  combed  both  this 
country  and  Europe  for  store  ideas.  Re- 
cently I  spent  a  week  at  Filene's  in 
Boston,  and,  in  a  talk  with  E.  A.  Filene, 
he  said  that  I  must  feel  very  welcome  to 
take  any  idea  that  I  could  use  there,  as 
they,  in  turn  had  borrowed  all  of  them 
from  someone  else.  While  in  saying  that 
I  am  sure  Mr.  Filene's  modesty  was  pre- 
dominant, yet  I  pass  the  thought  to  you. 

"Emerson  said  that  every  man  he  met 
was  his  master  at  some  one  thing.  And 
if  we  got  the  student  habit — if  we  are 
willing  to  go  to  school  to  everyone  we 
meet — I  believe  our  business  will  im- 
prove and  grow  greater.  Someone  has 
said  that  'If  you  concentrate,  you  will 
be  accurate;  if  you  are1  accurate,  you  will 
be  efficient,  and  if  you  are  efficient,  you 
will  be  successful.' 

"Some  of  us  think  our  local  store  com- 
petition is  pretty  strong.  But  too  often 
the  competition  is  merely  stronger  in 
saying  harsh  things  of  one  another  than 
in  offering  actual  betterments  in  mer- 
chandising. The  head  of  the  research 
department  in  one  of  our  American 
stores  told  me  that  competition  in  manu- 
facturing is  keener  than  in  storekeeping. 
For  that  reason  scientific  methods  are 
more  favored  in  manufacturing  and  have 
served  to  carry  the  banner  of  progress 
farther  along  the  road  of  efficiency. 
Thirty  Per  Cent.  Cost  Too  High 

"And  I  regret  to  say  that  the  best 
thought  on  the  subject  appears  to  have 
come  to  the  conclusion  that  American 
storekeeping  is  successful,  but  far  from 
efficient.  If  it  cost  Mr.  Selfridge  18  per 
cent,  to  distribute  merchandise  last  year, 
in  war  time,  surely  it  is  wrong  for  the 
store  of  the  same  standard  in  America 
to  expect  to  pay  out  about  30  cents  in 
every  dollar  it  receives  for  handling  a 
package  over  a  counter. 

"All  of  us  these  war  days  are  faced 
by  difficult  new  conditions,  and  I  propose 
to  recount  briefly  some  of  the  things  we 
have  done  in   Peoria  to  lassoo  the  good 


ideas  of  other  stores.  I  have  no  wonder- 
ful tale  to  tell.  We  are,  perhaps,  doing 
nothing  new.  But  we  have  gone  to  some 
length  to  obtain  news  of  the  good  prac- 
tices of  other  stores,  not  forgetting  that 
securing  the  news  matters  little  if  there 
is  no  attempt  to  place  good  ideas  into 
practice. 

Everybody  Visits  Other  Stores 

"First  comes  visits  to  other  stores. 
When  the  buyers  go  to  market  they  are 
requested  to  spend  the  first  day  in  the 
retail  stores  learning  what  they  can. 
They  are  especially  urged  to  become 
acquainted  with  the  buyers  in  those 
stores  buying  the  same  lines  of  merchan- 
dise. And  we  could  point  to  many  inno- 
vations and  changes  as  a  result  of  those 
visits'.  Our  various  store  officials  are 
also  sent  here  and  there  studying  store 
problems.  Then  we  encourage  our  en- 
tire rank  and  file  to  visit  other  stores 
on  their  vacation  trips  and  often  send 
them  to  other  cities  at  the  store's  ex- 
pense. We  keep  on  file  at  all  times  a 
list  of  store  problems  in  which  we  are 
especially  interested.  Extracts  from  that 
list  are  given  to  any  store  associate 
visiting  another  city  and  willing  to  use 
them,  thus  furnishing  concrete  questions 
to  answer.  All  making  trips  are  expect- 
ed to  make  full  reports  in  writing  upon 
their  return.  And  those  reports,  which 
number  into  the  hundreds,  are  routed 
through  the  store  to  those  interested. 
Meets  With  Competitors  Regularly 

"Second  comes  our  regular  semi-month- 
ly interchange  of  information  with  four 
other  stores  of  about  our  size.  That 
consists  of  the  record  of  departmental 
purchases,  stocks  and  sales.  Annually 
we  exchange  all  statistical  information, 
reserving  nothing,  thus  furnishing  each 
other  expenses,  selling  cost,  turnover, 
markdowns,  gross  profits,  net  profits, 
etc. — all       departmentally. 

Trade    Papers    Very    Important 

"Third  comes  the  trade  papers,  and  it 
is  a  temptation  to  pay  a  tribute  by  name 
to  the  splendid  publications  that  are  rich 
with  information  for  those  willing  to 
delve   into  them." 


TO    INCREASE    THE    EFFICIENCY    OF    YOIK    STAFF    IS    AN    IMPORTANT    WAR    Dl/TY. 


MEN'S  WEAR  SECTION 


MAKING  AUTOMOBILE  YIELD  BIG  PROFITS  TO  STORE 

C.  E.  Akins,  of  West  Toronto,  Says  "My  Car  is  My  Most  Valued  Employee.  It  Has  Brought 
Me  Business  From  Districts  I  Could  Not  Otherwise  Touch." 


MANY  merchants  in  towns  large 
and  small  own  automobiles 
wh:ch  they  use,  almost  exclu- 
sively for  pleasure  trips;  but  here  is  an 
instance  of  one  who  is  making  his  car 
bring  him  profit  as  well  as  pleasure; 
surely  an  ideal  combination  from  any 
standpoint. 

C.  E.  Akins,  who  has  in  the  past  con- 
ducted tailor  shops  in  Midland  and  other 
Ontario  towns,  located  in  the  growing 
district  of  West  Toronto  before  the  war 
broke  out,  and  was  making  a  fair  success 
until  enlistments  from  this  suburb  made 
him  cast  around  for  means  of  finding 
new  customers  to  replace  those  who  had 
offered  their  service  for  King  and  Coun- 
try. 

Lack  of  Help  Ties  Him  Down 

In  addition  to  the  depletion  of  his  dis- 
trict of  men  who  relied  on  him  for  their 
clothing,  there  was  the  difficulty  of  ob- 
taining and  keeping  experienced  help.  Mr. 
Akins  found  that  it  was  fast  becoming  a 
matter  of  his  having  to  do  almost  all  the 
work  himself,  and  this,  of  course,  pre- 
vented him  from  making  any  progress. 
He  was  using  all  his  energy  to  finish  the 
orders  he  got,  not  to  improve  and  extend 
his  business. 

Day  after  day  he  would  try  to  devise 
some  way  out  of  his  dilemma,  and  at  last 
thought  of  a  plan  whereby  he  would  make 
his  car,  which  previously  has  been  a 
pleasure  vehicle,  not  only  help  his  busi- 
ness, but  actually  extend  his  sphere  of 
operations  in  a  manner  which  would  be 
impossible  without  its  aid. 

CJave    Up    Practical   Tailoring 

Almost  exactly  two  years  ago,  Mr. 
Akins  ceased  to  do  any  practical  tailor- 
ing; took  up  the  agency  for  a  large  made- 
to-measure  clothing  house,  and  thus  at 
one  Stroke  freed  himself  of  the  necessity 
for  constant  attendance  at  the  store,  and 
threw  himself  whole-heartedly  into  his 
new  scheme  of  selling. 

He  notified  by  letter  all  his  old  custom- 
ers in  Midland  that  on  a  certain  day  he 
would  be  there  to  see  them  with  tailoring 
samples. 

Then,  a  duplicate  set  of  samples  in  a 


grip,  and  a  few  order  sheets  packed  un- 
der the  seat  of  his  car,  and  taking  his 
wife  and  child  along,  Mr.  Akins  cranked 
his  engine  and  set  off  to  meet  Fortune 
half-way. 

During  that  one  day,  Mr.  Akins  took 
eight  suit  orders,  left  literature  to  show 
when  he  would  be  back  again,  and  well 
satisfied  with  the  initial  success  of  his 
idea  came  back  home. 

Just  about  this  time,  New  Toronto,  on 
the  Lake  Shore  Road,  was  becoming  the 
home  of  dozens  of  families  who  had 
secured  employment  at  the  tremendous 
new  rubber  plant.  Mr.  Akins,  ever  on 
the  alert  for  new  openings,  again  packed 
the  samples  in  his  car  and  went  on  a  re- 
connoitering  trip  with  plenty  of  advertis- 
ing matter. 


ews  showing 

A  kins    and    his 

Ksiness-getting  ally. 


Having  been  a  prominent  athlete,  and 
being  fond  of  "trap-shooting,"  he  came 
across  some  of  his  old  cronies  and 
acquainted  them  with  the  object  of  his 
visit,  eventually  succeeding  in  filling 
some  more  order  sheets. 

Extends  Fields  of  Operations 
Mount  Dennis,  Weston  and  other 
places  within  reach  by  motor  car  were 
quickly  visited  and  a  regular  schedule 
worked  out,  the  novelty  of  the  idea  ap- 
pealing to  many  and  becoming  a  first- 
rate  advertisement  for  "Charlie"  as  he 
always  becomes  known. 

In  a  short  time,  not  only  did  the  car 
prove  its  value,  but  Mr.  Akins  bought  a 
larger  one,  and  soon  had  all  his  old  busi- 
ness records  beaten  hollow,  piling  up 
figures  which  would  hardly  be  credited  by 
anyone  not  acquainted  with 
the  possibilities  that  a  car 
can  open  up. 

Meanwhile,  the  store  was 
not  neglected;  there  was 
always  some  capable  per- 
son left  in  charge  in  Mr. 
Akins'  absence,  and  a 
'phone  mesage  would  soon 
bring  Mr.  Akins  and  his 
car  back,  or  take  Mr.  Akins 
in  his  car  to  anyone's 
home  or  business  address 
at  any  appointed  time. 

Looking  back  reminis- 
cently  to  the  old  days,  he 
says  this:  "My  car  is  my 
most  trusted  and  valued 
employee.  Never  too  busy, 
seldom  idle,  always  reliable 
it  has  made  me  known  in 
districts  which  I  could  not 
touch  in  any  other  way.  1 
take  my  hat  off  to  the  auto- 
mobile as  a  tonic  for  slack 
business.' 

Without  being  dogmatic, 
is  it  too  much  to  say  that 
dozens  of  merchants  in  all 
lines  of  business  could 
benefit  by  Mr.  Akins'  ex- 
perience? "What  has  been 
done,   can   be   done   again." 


MANY    SALES   ARE    MISSED    BY    CLERKS   NOT    KNOWING    THE    SELLING    POINTS    OF    GOODS. 


DRY    GOODS    R  K  V  I  E  W 


Make     Your    Preparations   Now 

for  the  Big  Demand 

THAT  WILL  ARISE  FOR 
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CLOTH  CONSERVATION,  YES— YET  THERE  ARE  NEW  STYLES 

Some  of  the  Conservation  Talk  is  Only  Talk,  Say  Canadian  Designers,  Who  Are  Tending  to 
Hit  Out  on  More  Distinctive  Lines— Conservative  Models  Very  Popular 


WITH  cloth  scarce  as  at  present,  it 
is  natural  that  manufacturing 
tailors  should  be  making  every 
possible  saving.  To  this  end  there  is  a 
tendency  to  forego  the  use  of  belts  which 
take  up  about  3%  inches  of  the  cloth. 
There  is  a  tendency  also  to  give  over 
the  patch  pockets — at  least  the  unneces- 
sary use  of  the  patch  pocket — as  this 
takes   up   about   one-quarter   yard. 

Cloth  which  costs,  say,  $3.60  a  yard 
is  10c  an  inch,  and  if  from  4  to  6  inches 
can  be  saved  without  in  any  way  taking 
away  from  the  style  of  the  garment, 
the  saving  is  worth  while  both  on  a 
monetary  basis — worth  while  also  from 
the    standpoint    of    using    less    goods. 

A  sum  like  $3.60  a  yard,  moreover, 
is  a  moderate  price  nowadays.  With 
cloth  jumping  the  way  it  has  of  late 
there  are  some  fancy  priced  cloths  going 
into  suits — no  wonder  these  suits  are 
selling  from  $30  to  $50  and  even  $60 
wholesale. 

One  blue  serge  cloth  of  a  well  known 
brand,  which  was  selling  at  $2.10  per 
yard  before  the  war,  is  now  at  $10.00 
per  yard.  There  are  many  such  startling 
advances  noted. 

Some   Bright   New    Models 

The  tendency  to  conserve  cloth  is  not, 
it  would  seem,  to  be  allowed  to  take  away 
from  the  snappiness  of  the  manufac- 
turer's showing.  It  begins  to  seem  that 
the  Canadian  designers  are  more  and 
more  striking  out  on  lines  of  their  own. 
Certainly  they  are  doing  some  things 
which  would  not  be  tolerated  in  the  U.S. 
at  the  present  time — showing  double- 
breasted  suits  for  instance. 

Across  the  line,  so  some  of  the  Can- 
adian designers  indicate,  the  talk  of  con- 
serving cloth  has  become  a  bugaboo.  Not 
that  Canadian  designers  are  deprecating 
the  move  to  this  end.  They  seem  to  feel, 
however,  that  some  of  the  measures 
taken  to  conserve  cloth  are  not  really 
doing  this  as  well,  perhaps,  as  could  be 
done  in  some  other  way.  One  manufac- 
turer, for  instance,  states  that  many 
people  are  overlooking  the  possibility  of 
making  great  conservation  in  the  cutting 
room.  By  eliminating  waste  there  it  is 
possible  to  make  savings  which  mount  up 
very  rapidly  both  in  cloth  and  in  money. 

Yes,  there  are  to  be  plenty  of  new 
models    shown   for    Spring,    1919. 

One  rather  striking  model,  which 
DRY  GOODS  REVIEW  saw,  has  a 
seam  built  around  the  jacket  at  the 
place  where  a  belt  would  be;  then,  in- 
stead of  the  vent  at  the  back,  there  is  a 
pleat  which  gives  freedom  and  yet  pre- 
vents the  trouser  seat  showing  when 
the  wearer  leans  over.  The  pockets  are 
of  the  vertical  slash  variety,  the  coat 
of  course   being   single-breasted   style. 


The  D.-B.  Style 

Another  model  seen  is  in  the  double- 
breasted  style  which  is  taboo  in  the 
U.S.A.  Yet  this  model,  according  to  its 
designer,  uses  less  goods  than  a  number 
of  single-breasted  models.  It  has  wide 
lapels  which  run  practically  down  to  the 
waist,  where  there  are  the  two  horizon- 
tally placed  buttons,  and  where  a  seam 
runs  around  as  would  be  the  case  with 
a  belt.  From  there  down  this  model  is 
much  like  the  single-breasted  model  just 
described,  except  that  the  vent  at  the 
back  is  a  real  vent  and  not  a  pleat. 

Still  another  striking  style  being 
shown  is  a  single-breasted  with  just  one 
button,  which  can  be  adjusted  either  in 


Showing  one  of  the  new  models  with 
pleat  where  formerly  was  the  belt. 

the  cuff-link  style  or  buttoned  right  over. 
Here,  too,  there  is  a  seam  running  around 
giving  the  belt-like  appearance.  Vertical 
slash   pockets  are  used. 

There  will,  of  course,  probably  be  more 
staple  lines  shown  for  Spring  than  have 
been  shown  for  a  good  many  seasons 
past.  This  is  because  the  older  man  is 
so  much  more  important  to  the  mer- 
chant at  the  present  time — also  because 
there  is  a  feeling  on  the  part  of  manu- 
facturers that  the  retailer  will  want  to 
keep  his  stock  within  bounds,  will  there- 
fore want  to  carry  a  good  part  of  this 
stock  in  good  conservative  styles  which 
will  suit  the  taste  of  many  customers. 
Keeping   Stocks  Down 

By  the  way,  this  question  as  to  how 
the  merchant  should  keep  his  stock  is 
one  which  is  causing  both  merchant  and 
manufacturers  a  good  deal  of  serious 
thought.     Certainly  the   stock   will   cost 


a  lot  more  now  than  ever  before.  Suits 
wholesaling  around  $40  run  into  money 
fast.  For  this  reason  the  need  seems 
to  be  to  keep  things  down. 

There  is  also  the  question  in  the  minds 
of  all  clothing  men  as  to  what  will  hap- 
pen if  the  war  should  end.  A  certain 
unquietness  is  caused  from  the  rumors 
which  are  given  circulation  from  time 
to  time  of  large  hidden  stocks  of  woollen 
cloth  in  Canada;  also  the  uncertainty  as 
to  what  woollen  manufacturers  would 
do  immediately  following  a  declaration 
of  peace   is  causing  wonderment. 

While  there  does  not  seem  any  imme- 
diate reason  to  look  for  peace,  never- 
theless the  question  of  what  will  hap- 
pen when  this  ultimately  arises  is  of 
interest. 

One  theory  is,  of  course,  that  wool- 
lens which  are  in  existence  will  be  in 
huge  demand,  and  that  prices  on  them 
will  remain  steady  or  even  higher. 
Will  Want  to  Show  Something  Fresh 
The  other  opinion  is  that  the  cloth 
manufacturers,  who  have  sent  out  prac- 
tically nothing  new  in  the  way  of  pat- 
terns for  some  years,  will  rush  to  get 
out  something  fresh  with  which  to  ap- 
peal to  a  sated  trade.  This,  it  is  held, 
will  result  in  a  big  depreciation  in  the 
value    of   cloths   which    are   held. 

It  is  certain  that  some  Canadian  manu- 
facturers have  been  laying  in  pretty 
good  stocks  of  woollens.  Those  who  are 
making  cheaper  clothes  have  been  forced 
to  do  this  to  give  any  kind  of  service. 
It  is  also  true,  however,  that  the  world 
consumption  of  wool  has  been  tremen- 
dous and  there  does  seem  a  good  reason 
to  expect  that  prices  will  remain  high 
just  on  the  working  of  the  law  of  supply 
and  demand. 

It  is  an  interesting  point,  however. 
Probably  merchants  would  like  to  play 
the  game  reasonably  safe  and  to  be  low 
in  their  stocks  when  peace  does  come. 
On  the  other  hand,  take  the  question  of 
overcoatings  at  the  present  time.  It 
seems  absolutely  certain  that  overcoat- 
ings for  next  year  will  be  very  much 
higher  than  for  the  present  year.  Would 
the  merchant,  therefore,  be  wise  to  clean 
up  his  overcoatings  at  the  end  of  this 
season?  It  would  seem  not.  To  carry 
over  a  moderate  stock,  if  this  can  be 
financed   easily,  should  prove  profitable. 


NEW  STOREHOUSE    AT    MONC1  ON, 
N.B. 

The  T.  Eaton  Co.,  of  Toronto,  pur- 
chased last  month  about  2%  acres  of 
lond  from  the  Recorder  Foundry  Co.  of 
Moncton,  N.B.  It  is  their  intention  to 
build  a  large  storehouse  and  make  Monc- 
ton the  distributing  point  for  the  Mari- 
time Provinces. 
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MEN'S    WEAR    SKCTION 


SUSPENDERS 

SUSPENDERS.— While  the  war  has  ef- 
fected practically  every  commodity  it 
has  touched  some  more  forcefully  than 
others.  Suspenders  is  one  of  the  lines 
which  has  been  seriously  affected.  Prac- 
tically everything  going  into  these  is 
needed  for  war  purposes.  The  steel, 
brass,  cotton,  leather,  webbing  are  all 
used  for  war  purposes.  As  a  result  they 
have  leaped  in  price  and  are  exceedingly 
difficult   to  obtain. 

When  poods  are  difficult  to  obtain  it 
means  that  a  premium  has  to  be  paid  to 
secure  them.  The  result  is  high  prices 
for  suspenders — prices  which  seem  like- 
ly to  go  very  much  higher.  Still  in  this 
line  the  advances  are  spread  over  a  dozen 
sales  and  do  not  hit  the  consuming  public 
as  hard  perhaps  as  do  increases  in  some 
other  lines.  Certainly  the  trade  will  be 
able  to  find  a  ready  market  for  their 
suspenders.  It  seems  certain,  moreover, 
that  there  will  be  suspenders  for  them 
to  sell,  though,  as  has  been  said,  higher 
prices  are  to  be  looked  for. 


SHIRTS 

SHIRTS. — The  general  tendency  towards 
higher  prices  for  Spring  goods  is  becom- 
ing more  marked,  advances  amounting  to 
about  20  per  cent,  being  looked  upon  as 
the  probable  minimum,  though  definite 
figures  are  not  given  out  in  all  instances. 
This  applies  particularly  to  cotton  lines, 
though  as  outlined  in  MEN'S  WEAR  RE- 
VIEW last  issue,  all  lines  will  undoubt- 
edly show  stiff  advances. 

There  have  really  been  no  new  develop- 
ments to  report  during  the  month.  Con- 
ditions outlined  in  last  issue  largely  hold 
true  to-day — prospects  being  for  high 
prices  but  sufficient  supplies  to  take  care 
of  the  trade. 

Trade  is  quiet  just  now,  this  being 
rather  between  seasons  as  far  as  actual 
selling  is  concerned.  However,  the  out- 
look seems  very  good  and  the  future  is 
looked  forward  to  with  optimism. 

COLLARS  HIGHER 

COLLARS.— The  better  grades  of  water- 
proof collars  have  reached  a  higher  scale 
of  values  and  the  retail  price  has  now 
been  set  at  35c  each.  Prices  now  being 
asked  for  the  best  grades  are  $2.40  dozen 
to  retail  at  30c  to  35c  each;  for  the  next 
grade,  $2.30,  to  retail  at  30c;  for  the 
next  line  $1.90,  to  retail  at  25c;  and 
for  the  cheapest  lines  $1.25,  to  re- 
tail at  15c  each.  This  is  in  line  with 
predictions  made  in  MEN'S  WEAR 
REVIEW  a  couple  of  months  ago. 
indications  pointing  to  a  probable  higher 
scale  of  prices,  but  manufacturers  have 
shown  a  tendency  to  keep  quotations 
down  as  long  as  possible.  The  cheaper 
lines  showed  an  upward  tendency  last 
month  and  that  the  highest  point  has 
been  reached  seems  by  no  means  cer- 
tain. An  excellent  demand  is  reported 
and  orders  generally  are  being  taken 
care  of  with  satisfactory  promptness. 

Waterproof  shirt  fronts  sell  at  $4.00 
and  $6.00  per  dozen  according  to  quality. 

Both  laundered  and  soft  collars  main- 
tain a  good  average  of  sales,  high  prices 
ENCOURAGE" YOU 


evidently  exercising  little  restraint  on 
tendencies    of    buying    public. 

WOOL  UNCERTAIN 

Conflicting   Reports  doing  the   Rounds — 

Some  Finer   Yarns  From   England — 

U.S.    Government    Controlling 

American    Yarns 

WOOL. — More  favorable  news  has  been 
received  by  the  knit-goods  mills  from  the 
Canadian  Wool  Commission.  It  is  inti- 
mated that  the  British  Government  which 
controls  the  supply  of  wools  in  that  coun- 
try will  permit  shipments  under  certain 
conditions  of  the  finer  yarns  to  Canadian 
mills.  These  have  been  difficult  to  secure 
of  late  and  so  this  word  makes  the  out- 
look for  spring  manufacture  much  more 
promising  in  the  finer  lines  of  hosiery  and 
underwear.  The  mills  are  now  engaged 
on  booking  these  orders  and  the  result 
of  the  British  Government  action  would 
be  to  enable  the  mills  to  enlarge  the  al- 
lotments they  have  made  to  their  cus- 
tomers. 

More  and  more  the  knit  goods  mills 
will  have  the  entire  domestic  field  to 
themselves  with  the  United  States  mills 
turning  out  various  lines  of  war  sup- 
plies besides  their  regular  ones  and  in  no 
case  able  to  work  on  anything  like  their 
normal  capacity  for  home  consumption 
or  export  to  Canada.  Indications  are 
that  deliveries  of  Fall  and  Winter  book- 
ings will  in  the  majority  of  cases  be 
effected  very  largely  in  full. 


That  the  United  States  Government 
would  undertake  control  of  yarns  has 
been  freely  hinted  at  for  some  time  and 
that  this  is  now  an  accomplished  fact  is 
reported  from  several  sources.  This  has 
placed  mills  in  the  position  where  instead 
of  the  usual  opening  in  July  for  Sprint', 
the  trade  has  received  advice  that  no 
cloth  was  being  offered  for  Spring.  It 
is  possible  this  may  be  modified  at  a 
little  later  date  when  Government  re- 
quirements have  been  determined  upon 
but  the  trade  generally  look  for  little 
change  in  the  situation.  Jobbers  to-day 
are  controlling  the  bulk  of  goods  now  in 
wool  and  the  mills  are  not  looked  for- 
ward to  as  a  probable  source  of  supply. 

Instances  of  how  cloth  has  advanced 
are  furnished  in  a  comparison  of  broad- 
cloth, which  in  early  1915  was  selling 
at  $1.25  per  yard  but  has  now  reached 
$4.50,  or  union  serge  which  sold  to  the 
trade  at  65c  in  1915,  and  is  now  $1.50 
per  yard,  with  no  opportunity  of  re- 
placement when  present  stocks  are  ex- 
hausted. A  narrow  plaid  in  stock  with 
one  wholesaler  and  selling  at  47%c  can- 
not be  replaced  for  less  than  90c  for  their 
buying  cost. 

Generally  speaking  the  wool  outlook  in 
all  its  phases  is  distinctly  uncertain  and 
conflicting  reports  as  to  Government  ac- 
tion in  the  disposition  of  the  raw  wool 
and  yarns  go  the  rounds.  However,  the 
position  is  capable  of  even  greater  re- 
strictions as  regards  supplies  and  the 
trade  may  look  forward  to  a  future  in 
which  dependence  on  available  stocks 
will  be  more  largely  restorted  to.  This 
does  not  bespeak  any  material  hardship 
for  some  time  to  come. 


HATS  AND  CAPS 

HATS  AND  CAPS.— There  are  few,  if 
any,  developments  of  particular  interest 
affecting  this  trade  this  month.  New 
samples  are  expected  almost  any  time 
along  with  a  range  of  prices  which  will 
it  is  felt  be  another  notch  or  two  higher. 
The  question  of  supplies  is  increasingly 
difficult  it  is  said  and  the  future  presents 
anything  but  certainties. 

Weather  conditions  were  not  favorable 
to  a  heavy  movement  of  straws  and  it  is 
doubtful  if  the  hot  spell  of  last  few  days 
will  enable  dealers  to  overcome  loss  of 
sales  earlier  in  the  season.  At  prices  go- 
ing in  some  quarters,  it  would  not  be  very 
profitable  business  at  any  rate.  Good 
shapes  could  probably  be  carried  over 
with  little  if  any  loss  as  next  year's 
prices  will  be  higher. 


Play  Suit 


How  it   looks  when  worn.      Figure  by  court- 
esy   Dale  Wax   Figure  Co.,  Toronto. 
R     EMPLOYEES     TO     READ     DRY     GOODS     REVIEW     EVERY     MONTH. 


NECKWEAR 

NECKWEAR.— That  the  ultimate  buyer 
or  user  is  becoming  educated  to  demand 
the  better  grade  neckwear  is  evident  in 
orders  being  placed  by  merchants  for  the 
high-priced  lines. 

Manufacturers  report  a  splendid  range 
of  goods  though  foreign  stocks  generally 
are  becoming  scarce  with  Swiss  practical- 
ly unobtainable.  The  styles  tend  towards 
quietness  with  printed  patterns  proving 
popular  at  all  prices. 
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Near  Appearance  to  the  Linen 
Collar  —  Up  -  to  -  date  Styles 
plus  A  Big  Saving  to  your 
customer. 

KANT«RAcKoffer  the  best  collar  value  for  the 
money  because  the  saving  to  your  customer  is 
continuous.  As  long  as  the  collar  lasts  he  is  sav- 
ing- money  because  there  are  no  laundry  bills. 

^ANTKRAcKlook  exactly  like  linen  collars  and 
come  in  all  the  latest  styles. 

They're  growing  daily  in  popularity  too. 

Send  in  your  order  now  for  a  few  dozen  K.K.K.'s 
of  the  most  popular  styles. 

We  are  the  only  Canadian  Manufacturers  for  the 
"Onli  Wa"  Tie-Bolder.    Sold  at  $3.50  per  dozen. 


The  Parsons  &  Parsons 
Canadian  Company 

HAMILTON. 
ONTARIO 

t'std.   in   U.S.A.    1879  Estd.   in   Canada    1907 


Almost  Every  Customer  is  a 

Backyard  Gardener 
HE'LL  NEED  TAPATCOS 

These   days,   there   is   a   garden    in   every   backyard.     TAPATCOS   will    be 

needed  in  every  home — particularly  where  the  women  folk  are  doing  garden 

work. 

This  means  more  possibilities  for  you  and  every  other  dealer  who  handles 

TAPATCOS 

For  backyard  gardeners,  for  "farmerettes,"  for  mechanics,  munition  workers 

— for    everybody    requiring    a    real,    comfortable,    reliable    working    glove, 

TAPATCO   has   no   equal. 

Note  the   variety   of  styles:    Gauntlet,   Knit  Wrist   and   Band   Top    Styles, 

in  heavy,  medium  or  light  weights.     Leather  Tip,  Leather  and  Leatherette 

Faced  Gloves,  Jersey   Gloves  and   Mitts  in  Tan.   Slate  and   Oxford. 

The 

American  Pad  and  Textile  Co. 

CHATHAM,  ONT. 


AFTER  READING  THIS  NUMBER  PASS  YOUR  COPY  ALONG  TO  YOUR  CLERKS  TO  READ. 


Dry  Goods  R<  i  u  w 


MEN    AND   BOYS'    DKl'AUTMKNT 


m 


The  Appearance  that  keeps  your 
Customers  Satisfied 


It  is  the  excellent  appearance  of  Arlington  Cleanable 
Collars  that  makes  them  sell  easily. 

The  linen-like  finish  retains  its  ""newly-laundered" 
effect  for  the  full  life  of  the  collar  and  you  may  count 
on  satisfied  customers  —  always  —  when  you  sell  this 
well  known  line. 


ARLINGTON 
COLLARS 


Economy  is  the  big  talking  point  with  Arlington  Collars. 
-—-———— --______  The  cleanable  feature  appeals  strongly  to  almost  every 

man  who  enters  your  store.  Arlington  Collars  cannot 
wilt  in  the  warmest  weather  and  do  not  develop  saw 
edges. 

Shapes  and  sizes  to  meet  your  every  demand. 

The  Arlington  Company  of  Canada 

Limited 


76  Bay  Street 


Toronto 


Read  Building,  Montreal. 


Travellers  Building,  Bannatyne  Street,  Winnipeg 


SEE    THAT    THE    HEADS    OF    DEPARTMENTS    IN    VOIK    STORE    READ    DRY     GOODS    REVIEW. 
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In  Spite  of  All  Difficulties 

We  Are  Still 
Making   Deliveries 

Although  some  lines  are 
temporarily  off  the 
market,  we  are  able 
to  make  shipments 
of 

Carhartt 
Overalls 

Here  are  some  of  our  lines — every 
line  carrying  the  famous  Carhartt 
Guarantee  of  quality  and  workman- 
ship. 

For  Men : 

Carhartt's  Overalls 

Kkaki  Work  Pants 

Cottonades 

Corduroys 

Also  work  gloves  in  sheepskin, 
splits  and  horsehide 
For  Women : 

Kkaki  and  Galatea  Allovers  and 
Slipovers 

Full  supplies  of  all  lines  ready  for 
immediate  shipment.  Order  early 
and  be  sure  of  good  delivery. 

Hamilton  Carhartt 
Cotton  Mills,  Ltd. 

Toronto   Unit 

TORONTO        MONTREAL        WINNIPEG 
VANCOUVER  LIVERPOOL  (ENG.) 


THE  BETTER  POSTED  YOUR  STAFF  BECOMES  THE  MORE  SALES  THEY  WILL  MAKE. 


Dry  Goods  Review 


MEN     AND     BOYS'     DEPARTMENT 


37 


Underwear 


THE   STANDARD  OF   EXCELLENCE 


There  are  many  reasons  why  Penmans  Underwear 
enjoys  greater  popularity  than  ever  before,  but  the 
chief  of  these  is  Penmans  Quality. 

In  producing  our  range  of  Knit  Underwear,  which 
includes  every  style  and  variety  of  finish  and  fabric, 
painstaking  attention  is  given  to  all  the  little  points 
which  go  to  make  a  satisfactory,  comfortable  and 
economical  garment,  and  as  a  basis  of  all  is  Quality. 

Penmans,  Limited 

Paris 


Also  makers  of 

Sweater  Coats  ana 

Hosiery 


YOUR    CLERKS    WILL    BE    INTERESTED    IN    THE    SECTION    ON    EQUIPMENT    AND    DISPLAY. 


DRESS  FABRICS 


AND  SILKS 


ANOTHER  30  P.C.  BY  END  OF  YEAR 

Silks  Already  High  Are  Predicted  Still  Higher— Many  Difficulties 

in  Every  Source  of  Supply—Manufacturers  Will  not 

Book  Orders  Ahead. 


FJRTHER  and  similar  remarks  on 
the  serious  situation  of  the  silk  mar- 
ket in  addition  to  those  mentioned 
in  the  last  issue  of  DRY  GOODS  RE- 
VIEW are  heard  daily  among  the  au- 
thorities in  the  trade.  The  French  mar- 
ket is  producing-  very  little  goods  and 
transportation  difficulties  in  France 
stifle  business;  exchange  in  the  Swiss 
market  has  curtailed  supplies  from  that 
source;  the  Italians  are  producing  very 
little  silk  and  have  a  marked  scarcity 
of  labor;  in  Japan  prices  are  very  high 
and  business  is  clogged,  which  means 
bad  delivery;  prices  there  are  up  75  per 
cent,  in  the  last  year;  raw  silks  from 
Japan  sell  at  $9.5*0  to  $10.00  a  pound. 
These  used  to  be  before  the  war  around 
$5.00  or  $6.00.  These  points  are  just 
further  reminders  of  the  main  points  in 
the  silk  situation  to-day. 

In  Japan,  where  there  are  mills  and 
knowledge  of  the  business  is  advanced, 
very  fine  work  is  done,  but  some  of  the 
manufacturers  there  have  taken  on  lines 
which  they  cannot  make  and  as  a  result 
their  product  is  deficient.  There  are 
flaws  everywhere.  Where  their  goods 
are  best  they  are  clogged  with  orders 
and  this  cuts  off  a  good  deal  of  the  ad- 
vantage   in   purchasing   there    if   one    is 


in  immediate  need  of  goods.  The  United 
States  has  become  the  world  market  for 
manufactured  silks  and  therefore  the 
last  six  months  has  experienced  a  tre- 
mendous increase  in  price  there  too. 
This  has  been  accentuated  in  the  last 
two  months  by  the  activities  of  the 
United  States  Government.  The  loom 
operators  are  decreasing  every  week; 
dyers  and  finishers  are  changing  con- 
tinually and  being  called  to  the  draft, 
so  that  conditions  are  uncertain  and  no 
prices  are  to  be  had  from  the  latter 
two  phases  of  the  trade.  Shortage  of 
merchandise  and  tremendous  prices  are 
the  only  conclusions. 

With  regard  to  the  consumption  of 
silk  as  stated  in  last  month's  DRY 
GOODS  REVIEW  the  great  increase 
alone  regardless  of  raw  and  manufac- 
tured supplies  has  caused  shortage  of 
goods.  This  increased  consumption  is 
largely  due  to  the  scarcity  of  woolens 
and  to  the  high  price  of  cottons,  leaving 
silks  as  unquestionably  the  most  eco- 
nomic buying.  Consumers  seem  to  be 
of  one  opinion  that  silks  combine  a  nice 
appearance  with  a  modest  expenditure 
though  they  are  gradually  reaching  the 
price  of  woolens  and  cottons  and  more 
than   one   authority  in  the  trade   firmly 


A  Few  Reasons  Why  Cottons  Are  Scarce 

"A  12-inch  gun  disposes  of  half  a  bale  of  cotton  with  every  shot 
fin  d. 

"A  machine-gun  in  operation  will  use  up  abalt  in  thret  months. 

"In  a  naval  battle,  like  that  off  Jutland,  from  5,000  to  0.00(1 
lbs.  a  minutt  are  consumed  by  each  activt   warship. 

"It  takes  more  than  20,000  bales  a  year  to  providt  absorbent 
cotton  to  staunch  the  wounds  of  tht  injured. 

"Om  change  of  apparel  for  all  the  troops  now  engaged  in  tht 
war  represents  more  than   1.000.000  boles. 

"100  bales  will  be  required  to  equip  tht  proposed  aeroplant  fleet 
if  cotton  supplants  linen  for  wings. 

"Tin  U.S.A.  art  now  turning  1,000,000  bales  a  year  into  explo- 
sives alom ." 


believes  that  by  the  end  of  the  present 
year  they  will  be  fully  30  per  cent, 
above  to-day's  prices  with  not  much 
available. 

As  conditions  are  manufacturers  will 
not  book  orders  ahead  in  any  case.  They 
regard  it  quite  as  impossible  as  do  the 
utilizers  of  wool  and  cotton  raw  mate- 
rials. In  cases  where  goods  are  al- 
ready on  the  looms  and  orders  are  plac- 
ed for  them  the  purchaser  must  accept 
delivery  as  soon  as  the  goods  are  com- 
pleted. 

No    Loading   Means   Better  Silks 

"What  do  you  think  the  effect  will  be 
of  the  reduction  of  loading  which  has 
been  effected  by  the  United  States  go- 
vernment?" DRY  GOODS  REVIEW 
asked  one  wholesaler.  "No  matter  what 
price  a  consumer  pays  for  silks,"  he 
answered  "he  must  have  a  certain 
amount  of  substance  in  his  goods.  If 
that  is  not  provided  hy  tin  it  must  be 
provided  by  more  yarn,  which  means 
more  silk  to  the  yard  and  therefore  a 
higher  price.  To  offset  this  higher  price 
of  course  the  consumer  will  find  better 
service  from  her  silks  and  retailers  will 
be  able  to  carry  their  stocks  longer  for 
the  loading  will  not  be  there  to  destroy 
the  silk  yarn.  Pure  dye  silks  are  always 
safe  to  have  on  hand  and  there  need  be 
no  such  thing  as  getting  rid  of  stocks 
at  the  end  of  a  season  unless  for  other 
reasons  than  the  non-preservative 
quality  in  silks." 

Poplins  for  next  Spring  are  beinfe 
landed  from  the  mills  at  $1.40  a  yard. 
These  will  have  to  retail  at  about  $2.25, 
and  this  is  for  the  cheapest  satisfactory 
grade,"  said  a  jobber.  "It  is  a  three- 
thread   hard    twist   goods." 

Shantung  silks  and  men's  striped  shirt- 
ing silks  sell  almost  quicker  than  the 
jobbers  are  able  to  get  them  in.  They, 
with  poplins  will  be  big  features  for 
next     Spring  again. 

A  number  of  attractive  new  printed 
designs  are  being  shown  in  Georgettes 
and  crepe  de  Chines.  Black  and  white 
and  black  and  champagne  were  used  in 
some  of  the  more  striking  Georgettes; 
in  crepe  de  Chines  some  conventional 
designs  show  two  or  three  tones  of  one 
color  developed  effectively.  There  is  a 
noticeable  lack  of  gaudy  mixtures  in  all 
the  newest  printed  patterns  and  this  will 
be  appreciated  by  the  buyers,  especially 
in  smaller  communities  where  their  cus- 
tomers like  materials  not  too  plain  in. 
design   and   yet  not  daring. 


ARTICLES    ON    SALESMANSHIP    WILL    INTEREST    ALL    THE    MEMBERS    OF    YOUR    STAFF. 
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Non-Stretch  Jersey  Silk 
One  firm  is  doing  good  business  with 
F  line  of  non-stretch  jersey  silk,  which 
has  lately  arrived.  This  is  a  plain  silk 
resembling  jersey  but  is  closely  woven, 
of  good  weight  for  Winter  gowns.  It 
comes  in  the  plain  colors  which  are 
popular  for  Fall  and  wholesales  at  $3.00 
a  yard.  "That  price  may  seem  high, 
but  when  you  compare  it  with  a  serge 
which  has  to  sell  wholesale  at  .$4.00  | 
yard  there  is  no  doubt  about  which 
would  provide  the  better  appearance  and 
wear."  said  the  manager  who  handles 
;t.  "Last  year."  he  added.  "1  bought  a 
serge  at  $2.00  and  took  it  only  because 
of  the  wool  in  it.  not  for  its  fine  texture 
or  finish.  I  sold  what  I  bought,  but 
when  the  same  thing  was  offered  me 
this  year  at  §4.00  I  could  not  touch  it. 
Xo  woman  would  buy  it  at  that  price 
when  she  could  get  this  quality  of  silk 
at  les 

Another  silk  wholesaler  who  was  in- 
terviewed remarked  that  if  restrictions 
are  carried  out  in  the  use  of  tin  loading 
it  will  just  mean  that  some  substitute 
for  tin  will  be  used.  Iron  and  paste  have 
been  tried,  and  these  will  no  doubt  be 
developed  instead  of  tin  for  an  increase 
of  silk  yarns  would  use  up  too  much  of 
the  raws  to  be  practicable  for  the  trade. 

Furs  Mean  All-Year  Silk  Trade 

"How  will  silks  meet  the  demands  of 
cold  weather?"  was  next  put.  "Furs 
have  solved  the  Winter  problem  for 
silks,"  was  the  reply.  "The  silk  trade  is 
big  nowadays  in  both  Fall  and  Spring 
for  practically  every  woman  owns  a  fur 
coat,  and  with  it  she  can  wear  silk  gar- 
ments exclusively  no  matter  how  cold 
the  weather  is."  Apropos  of  the  in- 
creased popularity  of  silk,  an  observer 
noted  the  other  day  when  coming  down 
town  that  fully  50  per  cent,  of  the  girls 
coming  to  business  wore  silk  dresses  or 
silk  skirts  with,  perhaps  a  silk  blouse. 

Checks  Better  Than  Stripes 

For  Fall  checks  are  again  to  be  the 
leading  pattern.  Plaids  of  a  moderate 
size  will  be  shown  but  these  will  be  nice- 
ly blended,  more  so  than  usual.  Stripes 
of  course  will  be  good,  too,  but  not  so 
prominent  as  checks.  Plain  satins  will 
also  be  a  leading  item.  These  are  very 
scarce  of  course.  With  regard  to  char- 
meuse,  the  real  thing  is  almost  impos- 
sible. The  real  charmeuse  has  a  crepe 
back,  and  this  is  very  rarely  seen  now. 
The  sale  of  poplins  continues  very,  very 
strong.  They  are  still  the  nearest  ap- 
proach to  a  fabric  which  provides  ap- 
pearance and  utility  at  a  low  price.  The 
one  fault  of  creasing  remains  with  it  of 
course.  Plain  colors  are  best,  though 
much  of  it  in  printed  patterns  is  used 
for  linings.  Printed  tussores  are  also 
oeveloping  very  strongly  for  linings 
with  the  cutting  up  trade. 


W.  W.  H.  Fraser,  who  has  been  asso- 
ciated with  Wallace  &  Wallace,  Toronto, 
during  the  past  fifteen  months,  is  leaving 
to  take  a  position  with  the  Trimming 
and   Embroidery  Co.,  Ltd.,  Toronto. 

YOUR   CLERKS 
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New  Fall  Silk; 


Left  is  new  printed  crepe  de  Chine  in  various  tones  of  old  rose  on  white  ground;  other 
popular  colors  are  shown  in  the  same  design.  .Middle  shows  one  of  the  new  plaids, 
satin  stripes  on  taffeta,  in  rich  combination  of  colors.  Right  is  striking  new  pattern 
in  black  and  white  Georgette;  the  same  design  in  champagne  on  a  black  ground  is 
striking.        Shown    by    Hayes    &    Lailey,    Toronto. 


CONVERTERS  DIVIDEND 

The  Canadian  Converters  Company  de- 
clared a  dividend  on  the  common  stock 
of  llA  per  cent.,  payable  August  5  to 
shareholders  of  record  July  31. 


facturer     and     trade      alike      to      work 
amicably   together. 


Silks  Limited,  are  moving  from  55  Bay 
street,  Toronto,  to  100  Wellington  street 
West  and  expect  to  be  settled  in  their 
new  premises  by  the  middle  of  August. 


MARKED  ADVANCES  IN  WOOLENS 

A  report  from  Messrs.  R.  G.  Dun  and 
Company  during  the  month  on  trade  in 
Toronto,  says:  "Wholesale  dry  goods 
houses  are  busy  filling  orders  for  Fall 
goods  so  far  as  supplies  on  hand  will 
allow,  but  report  an  increasing  scarcity 
in  woolens.  Prices  of  woolen  vests  have 
advanced  to  four  or  five  times  their  for- 
mer prices.  All  classes  of  woolen  goods 
are  as  high  in  proportion.  Some  slight 
relief  in  the  wool  shortage  in  Canada  is 
looked  for  in  the  recent  arrival  at  Van- 
couver of  a  large  shipment  of  Australa- 
sian short  wools,  the  distribution  of 
which  will  be  under  control  of  the  go- 
vernment." 


SNAP  FASTENERS 

CONSIDERABLE  interest  was  mani- 
fested by  the  trade  with  reference  to 
the  article  in  July  issue  saying  that 
there  was  an  understanding  amongst  the 
U.S.  manufacturers  of  snap  fasteners 
and  that  prices  were  likely  to  advance. 
DRY  GOODS  REVIEW  is  informed  that 
though  the  facts  of  the  case  are  sub- 
stantially as  printed,  the  trade  in  Can- 
ada may  feel  sure  that  their  wants  will 
be  pretty  well  supplied  by  Canadian 
manufacturers  who  are  not  concerned 
with  the  effort  to  fix  a  higher  price 
for  the  New  York  market.  Thousands 
of  dollar-  --"-e  invested  in  the  nlants.  etc  , 
of  this  industry  at  present  in  Canada 
and    it   is   to   the   interest  of  the   manu- 

WILL   GAIN    IN    EFFICIENCY    BY    READING    DRY 


Kaslo,  B.  C. 

Editor  Dry  Goods  Review, — I  beg  to 
acknowledge  with  thanks  receipt  of 
yours  of  the  28th  ult.,  replying  to  mine 
inquiring  about  Girl  Guide  uniforms. 

This  is  the  first  time  I  have  taken  ad- 
vantage of  the  offer  of  your  journal  to 
answer  such  inquiries,  and  I  certainly 
appreciate  the  prompt  reply. 

I  have  been  a  subscriber  to  the  DRY 
GOODS  REVIEW  ten  or  more  years, 
and  have  had  more  than  value  for  my 
subscription.  Your  articles  in  regard  to 
prices  under  existing  conditions  are  of 
value,  and  I  will  not  overlook  the  fact 
that  there  is  value  to  me  in  reading  the 
advertisements. 

In  regard  to  this  Girl  Guide  Uniform: 
I  think  it  is  too  much  of  an  "ice  cream" 
affair,  especially  for  such  a  country  as 
British  Columbia.  I  think  a  Khaki  Drill 
uniform  made  somewhat  after  the  style 
of  the  Uniform  or  Overall  Suits  worn 
by  the  fruit  pickers  in  the  Okanagan 
would  be  more  practical.  Yours  truly, 
A.  T.  GARLAND. 


MARKET    REPORTS    VALUABLE. 

The  MacLean  Pub.  Co..   Ltd.. 

Gentlemen,— It  affords  me  much  pleasure  to 
enclose  cheque  covering  subscription  to  DRY 
GOODS    REVIEW    and    CANADIAN    GROCER 

{5.00   for  1919. 

These  publications  are  a  source  of  very 
ureat  interest  to  me.  and  the  varied  informa- 
tion, and  market  reports  in  every  issue, 
worth    many   times  their   cost. 

Wi*hins{   you  every  success. 

J.    E.    BIDDLE. 
Port  Rowan.   Ont.,   July    19.   1918. 

GOODS    REVIEW. 


40  DRESS    FABRICS  Dry  Goods  Revit 


JIMESMIM1- 5.1- ?'-  '•'.''-'  -0'  I1.1- 


R.  G.  MAXWELL  &  CO. 

MANUFACTURERS 
HAWICK,    SCOTLAND    and    LONDON,    ENGLAND 
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Ladies'  Costume  and  Mantle  Cloths 


I 


WAREHOUSES : 
48  -  50  Margaret  Street,  London,  W.,  England. 

I 
CITY  WAREHOUSE: 

1  4  Old  Change,  London,  E.  C,  England. 


We  specialize  for  the  Ladies'  trade  only, 

with  the  latest  novelties  in  Costume  and 

Mantle  Cloths. 

We    also    make    large    quantities    of    our 

Standard    qualities   for    stock,    comprising 

piece-dyed  Cheviots,  Harris,  Donegal  and 

Homespun  Mixture  effects. 

Also  Mantle  Cloths  in  mixtures  and  piece 
dyes,  Blanket  and  Velour  finish,  various 
weights  and  qualities. 

Our  piece-dyed  Cheviots  being 
all  pure  wool,  we  can  dye  any 
special  shade  for  school  or 
other  contracts  and  give  quick 
delivery. 


Special  Attention  Given  to  the  Shipping  Trade, 

ALL  COMMUNICATIONS  TO 

R.  G.  MAXWELL  &  CO. 

48-50  Margaret  Street  London,  W.  1 ,  England 

Cablt$:   Gou/baa.   Wtsdo,  London.  Trltphonti:    Museum  2803-2804.  Banh  8276. 

ABC.  Code.  5th  Edition. 

Paris  New  York  Cape  Town 
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SOME    OF    YOUR   STAFF    WILL    WANT   TO    STUDY    THE    COURSE    ON    SHOW    CARD    WRITING. 
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Cotton  Prints,  Crepes,  Galateas, 
Shirtings,  Ducks,  Scrims,  Drills, 
Blankets,  Quilts,  Spreads,  Sheets, 
Pillow  Cotton,  Cambrics,  Art 
Tickings,  White  and  Gray 
Cottons,  Towels  and  Towel' 
lings,  Bags,  Yarns  and  Twines 


Dominion  Textile  Co. 

Limited 

MONTREAL      TORONTO      WINNIPEG 


CLERKS    POSTED    ON    MARKET    CONDITIONS    CAN    EXPLAIN    WHY    PRICES    ARE    SO    HKJH. 
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Fabrics  You  Can  Depend  Upon 

Sure  to  Sell,  Sure  to  Satisfy 


The  productions  of  the  Calico  Printers'  Association,  Ltd.,  are  known  all 
over  the  world  for  dependability  and  a  unique  multiplicity  of  fabric  and 
design,  all  carefully  adopted  with  the  sureness  gained  by  long  experience, 
to  the  market  they  are  intended  to  supply. 


(p,        -  —  (Sraro^Tc?        ^n   entirely   new   cloth,   already   in   great   demand,   and    an 

(SSJPIiSL  e)IS[^.(2?II        assured  success. 

The  Cotton  Fabric  with  Cepea  Serge  is  a  heavy,  firm-textured  Cotton  Fabric  with  a 

the  Serge  Finish  Serge  finish,  used  for  Day  and  Night  wear  for  Ladies,  Men 

and  Children.     Guaranteed  unshrinkable  and  fast  in  colours. 

Light  and  dark  grounds  in  108  ways.    Stripes,  spots,  etc.,  and  plain  shades  in  black, 

indigo,  navy,  blue,  pink,  helio,  green,  brown,  etc.     Width  30  inches. 


Crum's 

Standard 

Prints 


carry  a  guar- 
antee as  a 
thoroughly  re- 
liable print  of 
British  make. 
The  range 
comprises  a 
vast  assort- 
ment of  colour- 
ings, Indigo, 
Red,  Black,  Butcher  Blue,  Blue-greys, 
Black-greys,  and  White  grounds.  Shirt- 
ings, Covers  and  Fancies.  Width  32 
inches.  With  Selvedge  mark  "Crum's 
Standard." 


A  dainty,  attractive 

\)ry^i  i  Jl  f^  ni  a  t  e  r  ial  containing 
KytLcLULCr  Qver    5Q%    of    pure 

Merino  wool  and  constituting  the  nearest 
approach  to  ordinary  Wool  Delaine  on 
the  market.  Works  well,  washes  well, 
wears  well.  In  an  unusually  large  variety 
of  exclusive  designs. 


Vc 


is  a  super-fine 

/'  7       voile  in  unique 

p     /] S>    colourings, 


oile  ae 


(J, 


ine 


of 
d  e  width, 
silky  finish  and 
up  to  date  de- 
signs. 


From  Wholesale  only.  In  case  of  diffi- 
c ii It n    write   to: — 

Calico  Trinters  le&  Associationltd 


St.  James  Bldgs., 


MANCHESTER 


VOIR  EMPLOYEES  WILL  BE  GLAD  TO  READ  YOUR  COPY  OF  DRY  GOODS  REVIEW. 
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BRITAINS  BEST 
PRODUCTIONS 


FOR 


DRESSING  GOWNS 


These  Goods  are 

Dyed  in  20 

Shades 


Note  the  finishes : 
RIPPLE 
FLEECY 
NAP 


** 


3  FINISHES  -Ripple- Fleecy-Nap. 

W e  are  also  in  a  position  to  supply 
40  and  42  inch  Cream  Winceys. 

CROCKER  SONS  &  CO.,  LIMITED 

^7\,  „  FRIDAY  STREET  „    ^> 

*«b  ■       ■  .^ 


s? 


**. 


^ 


London,   E.C.4,   England 
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CUSTOMERS    JUDGE    TOUR    STORE    BY    THE    KNOWLEDGE    AND    EFFICIENCY    OF    THE    STAFF. 
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DO  YOUR  SHOPPING  EARLY 


By  placing  your  orders  NOW  for  next  Spring  and 
Summer  you  can  save  at  least  20  per  cent,  on  your  pur- 
chases of 

GEORGETTE  CREPES,  CREPES  DE  CHINE, 
CHIFFONS,  NINONS  and  NOVELTIES. 

There  are  three  reasons  why  prices  for  the  above  lines 
will  become  higher: 

First — Growing  cost  of  raw  silk. 

Second — The  scarcity  of  labor. 

Third — The  much-deserved  increases  in  wages  for  the 
laboring  man. 

We  are  NOW  soliciting  orders  for  next  Spring  and 
Summer.  Are  you  looking  forward  to  next  season's 
buying? 

Our  motto:  "Quick  sales,  small  profits." 


On 

Yellow 
Boards 
Only 


Albert  Godde,  Bedin  &  Cie. 

PARIS  TARARE  LYONS 

Adelaide  3062.  64  Wellington  St.  West.  Empire  Building,  Toronto 


If  your  showerproof  department  sells  only  garments  that  bear  the      ==== 


,=          THE    STAMP  THAT 
GIVES     COMPLETE 
PROTECTION 

n 

Rec?  Trade  Mark 
proofed  by 

■ 

NO  GUARANTEE 
WITHOUT 

STAMP 

your  customers  will  be  more  than1  satisfied. 


Show  your  customers  this  Stamp,  it  is 
their  PROTECTION  and  yours. 


It 

carries 

the 


/TXGUAR-     | 


"CRAVENETTE"  SHOWERPROOFS  are  obtainable  in  suitable  styles  for  every  class  of  War  Worker      | 

OBTAINABLE     FROM     LEADING    IMPORTING    HOUSES 

If  any  difficulty  in  obtaining  please  write  The  CRAVENETTE  CO.,  LTD.  [Dept.  6],  Well  Street,  BRADFORD 
YOUR   CLERKS   WILL   GAIN   IN    EFFICIENCY   BY    READING   DRY   GOODS    REVIEW. 
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For  all 
Purposes 

ooth  day  and  night.  Lista  is  the 
most  beautiful  of  Silk  Fabrics. 
It  is  soft  and  dainty  wears  and 
washes  well.  British   built. 


Wholesale  only: 
LISTER  &  Co.,  Ltd!, 
Old  Change,   E.C. 

Agents: 

HENDERSON  &  SMYTH, 

Toronto  and  Montreal. 


See  latest  colourings 
and  designs. 

Sold  at  all  leading 
houses. 


TO    INCREASE    THE    EFFICIENCY    OF    YOUR    STAFF    IS    AN    IMPORTANT    WAR    DUTY. 


HOUSDFURNISHINOS 


LINOLEUM  SITUATION  UNDER  CLOUDS  OF  CONCERN 

Orders  Placed  May  Not  Come  Through— Prices  Move  Up  Quickly— 10  Per  Cent.  Advance 

in  Carpets. 

By  special  Montreal  correspondent  for  Dry  Goods  Review 


OILCLOTH  and  linoleum  buyers  are 
faced  with  a  serious  problem  these 
days  partly  through  the  price  situ- 
ation and  partly  on  account  of  the 
restriction  in  the  production  owing  to  the 
practical  prohibition  of  the  export  of 
the  jute  canvas  that  is  the  foundation 
of  oilcloths  and  linoleums.  Just  at  pre- 
sent there  is  much  doubt  as  to  whether 
large  purchases  that  were  made  in  the 
United  States  for  Fall  by  the  whole- 
salers and  department  and  other  retail 
stores  will  come  through  at  all.  There 
is  a  feeling  among  many  buyers  that 
export  may  be  cut  off  altogether;  others 
are  expecting  that  what  they  have 
bought  already  will  be  allowed  to  come 
th  ouih,  but  that  nothing  else  may  be 
purchased  in  the  future.  Still  a  third 
view  is  that  there  will  be  a  general  rule 
applied  to  these  lines  and  to  a  large 
number  of  others,  and  that  nothing  that 
can  be  duplicated  in  Canada  will  be  per- 
mitted to  enter.  This  last  interpretation 
brings  in  the  War  Trade  Board  and 
would  seem  to  run  far  ahead  of  present 
intentions. 

A  buyer  who  had  been  to  the  United 
States  said  that  nearly  all  the  oilcloth 
factories  there  had  given  up  the  idea 
of  being-  able  to  produce  any  of  their 
regular  lines.  Linoleum  was  being 
manufactured  in  smaller  quantities,  how- 
ever, and  this  was  likely  to  be  cut  down 
still  further.  Only  very  small  shipments 
of  jute  canvas  were  drifting  over,  and 
the  embargo  on  their  export  from  Eng- 
land was  practically  complete.  From 
England  some  supplies  of  linoleum  were 
still  arriving,  but  prices  were  very  steep, 
as  there  had  been  a  recent  increase  on 
most  lines  of  33  per  cent.,  which  for  a 
time  stopped  ordering,  but  the  scarcity 
of  goods  drew  some  Canadian  buyers 
into   the   market. 

As  in  so  many  other  cases  the  cut- 
ting off  of  an  article  at  once  brings  a 
flood  of  substitutes.  In  the  case  of 
linoleums  there  had  been  a  further  de- 
velopment of  the  felt  lines,  with  felt  as 
a  base  instead  of  the  canvas.  This  is 
reported  to  be  selling  strongly  in  the 
Ur.^ed     States,    but   the     idea    has    not 

MANY   SALES    ARE 


taken  as  well  in  Canada.  For  a  time 
the  buyer  in  question  said  that  his  clerks 
were  in  the  habit  of  recommending  the 
felt-base    lines    as    equally    as    good    as 


linoleums,  but  a  test  by  many  of  their 
customers  showed  that  this  was  not  the 
case,  and  strict  orders  were  given  to  the 
salespeople   that   they    should    point    out 


A  Effective  Decoration 


Showing  an  application  of  the  Alyta  (felt)  motifs  on 
natural  linen  curtains,  valance  and  table  runner.  With 
these  black  borders  and  bright  colored  designs  one  may  de- 
velop much  originality  and  novelty  in  house  decorations. 
Shown  by  J.  B.  Henderson  &  Co.,  Ltd.,  Toronto. 
MISSED   BY   CLERKS   NOT   KNOWING   THE  SELLING   POINTS   OF   GOODS. 


Dry  Oooda  I\t  new 


HOUSE     FURNISHINGS 


that  this  was  a  substitute,  and  not  to 
make  any  guarantee  as  to  its  wearing 
qualities.  In  many  cases  this  had  been 
done  and  the  store  \v;is  forced  to  make 
pood. 

Price  changes  are  so  frequent  that  it 
is  difficult  for  a  store  to  keep  track. 
One  large  department  was  selling-  a 
quantity  to  cover  a  contractor's  order 
and  the  price  quoted  was  $2. '25.  The 
clerk  felt  safe  in  offering  more  than  was 
in  stock  at  the  same  price,  as  it  had 
not  been  there  long.  When  an  appli- 
cation was  made  to  the  manufacturer  for 
more  it  was  found  that  the  wholesale 
res  up  to  $2.40,  or  15  cents  more 
than  the  poods  were  marked  at  in  the 
store.  The  contractor  allowed  the  ad- 
justment, and  the  store  was  not  at  a 
loss. 

Carpets  Advance  Again 
Advances    are    also    very    frequent    in 

and  rugs,  the  latest  being  one 
of  ten  per  cent.  One  buyer  states  that 
prices  have  now  reached  such  a  height 
that  he  has  decided  not  to  order  any 
more  for  a  time,  for  he  says  his  custo- 
mers will  not  pay  the  price.  He  is  m 
the  fortunate  position,  however,  of  hav- 
ing a  large  stock  on  hand  that  he  ex- 
pects will  last  him  for  the  best  part  of 
a  year.  As  a  rule  prices  on  rugs  have 
gone  to  such  a  pitch  that  they  are  three 
times  what  they  were  before  the  war. 
He  looked  up  a  price  list  of  a  well  known 
firm,  and  found  that  one  line  that  was 
quoted  at  7s.  l%d.  was  now  up  to  18s. 
3d.,  and  this  did  not  include  the  last 
advance  of  ten  per  cent.,  which  would 
work  out  close  to  a  200  per  cent,  advance. 
The  problem  of  buying,  of  course,  is 
not  so  difficult  so  far  as  quantity  is  con- 
cerned, for  the  general  experience  has 
been  that  sales  have  been  keeping  pace 
with  prices — in  an  opposite  direction.  If 
the  prices  doubled,  sales  did  not  fall  off 
50  per  cent,  but  a  large  portion  of  this, 
at  all  events,  and  many  a  department,  in 
spite  of  double  and  almost  treble  prices 
has  found  that  the  volume  of  business 
has  declined  so  much  that  it  is  not 
running  so  much  ahead  in  actual  value 
of  the  goods  sold  as  compared  with  the 
time  when  prices  were  away  down. 


WALL  PAPERS 

FOR  next  Spring  the  early  showings  ot 
wall  paper  indicate  that  the  increase  in 
cost  will  be  from  15  to  25  per  cent.,  with 
an  average  of  about  twenty.  This  comes 
on  top  of  a  number  of  increases,  and 
makes  the  selling  of  paper  in  anything 
like  the  volume  of  a  couple  of  years  ago 
a  matter  that  requires  all  the  ingenuity 
of  the  salesman,  and  usually  more  than 
he  possesses.  The  cause  for  the  advance 
covers  not  only  higher  labor  cost,  but  a 
very  material  one  in  the  paper  itself.  All 
grades  of  paper  are  advancing  in  price 
and  wall  papers  are  feeling  this  with 
the  rest. 


TO  LESSEN  RETURNS 


Effort     Should      be      Made      More     Than 

Ever  This  Year  to  Cut  Down  Returns 

— A   Generous   Policy    Advised 

THE  evil  of  returned  goods  has  been 
discussed  from  a  number  of  points  of 
view  at  various  times  in  DRY  GOODS 
REVIEW  and  it  seems  still  to  be  one  of 
the  outstanding  difficulties  in  merchan- 
dising. It  is  a  problem  for  the  retailer, 
the  wholesaler,  the  manufacturer,  and 
even  the  mill.  An  instance  was  brought 
to  our  attention  recently  where  a  manu- 
facturer of  coats  was  concerned.  The 
customer  ordered  three  or  four  of  a 
certain  line  of  coats  and  kept  them  several 
weeks.  A  woman  customer  came  in  and 
wanted  one,  but  only  on  the  condition 
that  no  one  else  in  town  was  to  have  one 
the  same.  The  merchant  agreed  and 
returned  the  others  to  the  manufacturer 
after  having  them  several  weeks. 

This  is  only  one  instance  of  many 
showing  excuses  for  returning  goods, 
and  while  it  may  be  an  extreme  case 
there  are  frequently  instances  when  the 
merchant  or  some  one  else,  wants  to  re- 
turn goods  where  the  seller  of  them  does 
not  believe  there  is  any  real  reason  for 
it.  Very  often  the  facts  of  the  case  both 
with  consumer  and  with  others  "behind 
the  lines"  show  that  insufficient  atten- 
tion has  been  given  to  the  buying  of  th« 
goods  in  the  first  place.  The  merchan- 
dise is  not  the  type  approved  by  the 
community  or  the  family  and  this  ele- 
ment has  not  been  considered.  All  these 
exchanges  mean  useless  expense,  useless 
expenditure  of  labor,  and  useless  trans- 
portation. It  is  everyone's  patriotic  duty 
to  lessen  this  waste  to  the  utmost  of 
their  ability  this  year  and  this  should  be 
considered  when  doing  Fall  buying. 

In  interviews  with  a  number  of  manu- 
facturers the  following  opinions  were 
expressed: 

"The  case  referred  to  above  is  not 
frequent.  Such  difficulties  are  overcome 
if  at  the  time  of  sale  the  salesman  in- 
forms the  customer  that  the  goods  are 
not  returnable  and  tries  to  sell  him  lines 
that  suit  his  trade  by  studying  the  kind 
of  goods  generally  bought  in  his  dis- 
trict." 

"The  retailer  should  study  his  busi- 
ness and  learn  buying.  In  cases  like  the 
above  the  wholesalers  should  not  sell  to 
such  customers  again.  In  our  opinion 
a  buyer  who  knows  his  business  and  buys 
carefully  will  not  have  occasion  to  return 
goods  if  sent  according  to  his  order." 

"The  cause  of  these  difficulties  is  most- 
ly that  the  manufacturers  send  out 
samples  on  approbation.  When  this  is 
stopped  we  think  the  difficulty  will  be 
overcome.  Of  course  some  retailers  are 
unreasonable  in  sending  back  goods  if 
the  manufacturer  is  a  week  late  in  ship- 
ping, butb  this  will  not  likely  occur  this 
season  owing  to  the  shortage  of  ma- 
terials. In  unreasonable  cases,  where 
the  goods  are  as  ordered,  the  manufac- 


turer should  send  them  back  to  the  re- 
tailer and  make  him  settle  even  if  the 
account  is  lost.  Our  experience,  espec- 
ially in  the  West,  is  that  retailers  do  not 
return  goods  unless  badly  damaged. 
They  generally  write  first.  In  some 
other  places  merchants  are  likely  to  re- 
turn goods  without  any  notice  whatever. 
Our  total  returns,  however,  from  coast 
to  coast  last  year  did  not  amount  to 
$100.  I  have  travelled  twice  yearly  for 
the  past  27  years  from  Port  Arthur  to 
Victoria,  and  I  must  say  that  the  mer- 
chants in  the  West  are  most  reasonable." 

A   Commendable  Policy 

"A  retailer  should  certainly  not  pro- 
mise a  customer  that  no  one  else  in  the 
town  should  have  the  same  style  gar- 
ment, for  it  shows  great  selfishness,  and 
certainly  not  excellent  character  on  the 
part  of  the  customer.  I  am  of  the 
opinion  that  I  could  easily  do  without 
this  customer.  Wholesalers,  of  course, 
should  please  their  customers,  the  re- 
tailers, every  time.  It  is  the  only  way 
to  build  up  business.  Let  him  see  that 
you  are  always  ready  to  assist  him  in 
any  way,  that  is  in  giving  him  informa- 
tion on  new  styles,  extending  credit,  and 
crediting  returns  promptly,  and  when  he 
is  in  town  be  ready  to  spend  a  little  time 
with  him.  In  this  way  you  will  very 
soon  have  sufficient  business  from  first 
credit  houses  to  enable  you  to  drop 
troublesome  customers.  Courteous  and 
generous  treatment  combined  with  good 
values  cannot  fail  to  make  headway." 


DEPARTMENT  STORE  SONG  SER- 
VICE 

THE  Robert  Simpson  Company,  Toronto, 
conduct  regularly  morning  song  services 
from  which  they  have  splendid  results. 
On  Saturday  morning,  August  3rd,  a 
special  program  was  sung  as  in  recog- 
nition of  the  fourth  anniversary  of  the 
declaration  of  war.  These  services  take 
place  from  8.10  a.m.  to  8.20  a.m.,  and 
are  well  attended.  The  patriotic  pro- 
gram was  in  four  parts,  the  hoisting  of 
the  British  flag  which  included  the 
National  Anthem,  Rule  Britannia  and 
Smile,  Smile,  Smile;  the  hoisting  of  the 
Canadian  flag:  The  Maple  Leaf  and  O 
Canada;  the  hoisting  of  the  American 
flag:  My  Country  Tis  of  Thee  and  Over 
There;  the  hoisting  of  the  flags  of  all 
the  Allies:  Good  Luck  to  the  Boys  of 
the  Allies,  Boys  of  the  Old  Brigade  and 
Fight  the    Good   Fight. 

Patriotic  song  services  have  been 
adopted  by  a  number  of  larpe  U.  S. 
stores  and   are   increasing   in   number. 


B.  P.  C.  SHOWROOMS  IN  MONTREAL 

BELDING-PAUL-CORTICELLI,  Limit- 
ed, have  opened  up  new  sample  rooms 
at  232  McGill  Street,  Montreal,  close 
to  St.  James  Street,  where  they  show  a 
complete  ranpe  of  their  lines  of  needle- 
craft,  ribbons,  fabrics,  threads,  etc. 

CLERKS    LEARN   THE    SELLING    POINTS    OF    GOODS    HANDLED    BY    READING    THE    ADVERTISEMENTS 


HOUSE    FURNISHINGS 


Dry  Goods  Review 


7/ OI744 


Another  Fine  Marquisette  quality  Curtain, 
with  hemstitched  hem  on  body.  The  inser- 
tion is  a  pure  linen  lace — the  good  kind 
always  wanted  by  the  connoisseurs  of  qual- 
ity. The  lace  edging  matches  the  curtain 
properly,  and  workmanship  is  good  all 
round.  Made  in  White,  Ivory  or  Beige 
colors;  21/2  yards  long  by  37  inches  wide. 

Also  12  new  patterns  of  tapestry  curtains 
— splendid  overhangings  that  biend  won- 
derfully. In  the  newest  shades — Green, 
Brown,  Rose  and  Blue. 

And  last  but  not  least  —  the 
famous  Heesmade  window 
shades.  A  wide  variety  of 
sizes  and  styles  to  choose  from. 
Write  to-day  for  beautifully  il- 
lustrated booklet,  "Artistic 
Windows." 


Geo.  H.  Hees  Son  &  Co. 

Limited 
52  Bay  Street  -  -  Toronto 


See  these  latest 

Heesmade  Curtains 

Effective    Window    Curtains    that 
will  prove  Best  Sellers 

All  Newest  Shades 

These  Marquisette  Curtains  are 
dandies.  Note  the  effective  panel 
border  at  the  bottom.  A  one-inch 
hemstitched  border,  good  quality  filet 
net  insertions,  reinforced  hems  and 
lacy  linen  lace  edge.  You  will  make 
no  mistake  in  the  selection  of  these. 
Made  in  White,  Ivory  or  Beige  colors ; 
21/0  yards  long  by  41  inches  wide. 


KNIT  GOODS  ARE  FEATURED  IN  THIS  NUMBER:  LET  YOUR  CLERKS  READ  YOUR  COPY. 


nor  S  V     F  U  "R  N  I  s  II  I  Xii  s 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son/' 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made  by 

JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian  Representatives:  CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 


J.  B.  Henderson  &  Co.,  Limited 

STOCK  LINES 

Plain  Edge  Ecru  Madras,  Bungalow  Nets,  Hem-stitch  Ecru  and  Arab 
Madras,  Cretonnes,  Colored  Madras  (Inveroras),  36"  and  50  Repps, 
Green,  Gold,  Rose,  Blue,  Brown;  Marquisettes,  Bordered  and  Plain  Mus- 
lins, Shadow  Taffetas,  Novelty  Curtains. 

BUY  Where  you  can  get  prompt  delivery  and  from  the  firm  who  can  give  you 

goods  25  per  cent,  below  to-day's  manufacturing  cost. 

JOBS  We  have  them.     Short  lengths   and   seconds  in  Cretonnes,  fine  and  cable 

Marquisettes,  printed  novelties  in  Scrims,  Marquisettes,  etc.     Also  Novelty 
Curtains,  perfect  goods  but  bought  to  clear  a  manufacturer's  stock. 

NOW  When  visiting  the  Exhibition,  drop  in  and  see  us.  Our  office  and  staff  are  at 

your  disposal. 

AGENTS:     Wm.  Strang  &  Son,  Glasgow,  Muslins,  Madras,  etc.;  Morse  &   Sprinkle,    N.Y., 
Mayflower  Curtains  and  Piece  Goods. 

"A/yta, ' '  a  decorative  Art 

439  KING  WEST  (cor.  Spadina)  -  -  TORONTO 


ENCOURAGE     YOUR     EMPLOYEES     TO     READ     DRY     GOODS     REVIEW     EVERY     MONTH 


HOUSE     FURNISHINGS 


Dry  Goods  Review 


To   Our   Patrons 
the  Trade : 


an< 


The  METAL  MARKETS  have  all 
appearances  of  another  advance  and  this, 
coupled  with  the  United  States  Govern- 
ment taking  priority  over  all  STEEL 
PRODUCTS  makes  the  situation  much 
more  serious. 

We  had  the  foresight  to  place  our  orders 
far  ahead,  and  as  a  result  can  now  beat 
the  manufacturer  in  price  and  delivery. 

We  have  a  full  range  of  DRAPERY 
HARDWARE,  and  UPHOLSTERY 
HARDWARE,  on  which  we  can  give  prompt 
deliveries. 

We  solicit  your  enquiries,  stating  quan- 
tities you  can  use  and  will  quote  promptly. 

DALY  &  MORIN 

LIMITED 
LACH1NE,      -      MONTREAL,  P.Q. 


A  Central  Market 
Place  for  "Wants" 
is  a  Trade  Necessity 

DRY  GOODS  REVIEW  is 

the  natural  want  medium 
for  the  Dry  Goods  Trade. 
Rate  :  2  cents  per  word  per 
insertion.  If  r  e  p  1  i  e  s  are 
directed  to  Box  Number  in 
our  care,  add  five  cents  per 
insertion  to  cover  cost  o  f 
mailing  replies. 


The 
Oriental  Textiles  Co.,  Ltd. 


Osha 


Ont. 


Drapery  and 

Upholstery  Velours 

Marne  Velour 

Ypres 

Alsace 

Vimy 

Lorraine 

Lille 

Courtrai 

WRITE  FOR  SAMPLES 

Salesrooms: 

19    Manchester  Building 
33  Melinda  Street,  Toronto 


AFT^R   READING   THIS   NUMBER   PASS   YOUR   COPY  ALONG   TO   YOUR   CLERKS   TO   READ. 


Pry   Good*  Rt'ri( 


FANCY    COODS,    NOTIONS    AND     TOYS 


Smallwares,  Notions, 

Jewelry  and  Leather  Goods 

VISITORS  to  th<-  EXHIBITION  will  find  it  very  much  to  their 
advantage  u<  pay  us  a  visit.  We  have  a  particularly  well 
MBOrted  !ine  of  both  Staples  and  Novelties  in  stock  for  the 
occasion. 

The  time  to  buy  staples  is  (rhen  they  are  in  range  of  vision. 
Supply  is  becoming  totally  inadequate  to  meet  the  demand 
and  the  date  of  arrival  of  new  supplies,  owing  to  the  present 
>tate    of    shippinK    is    very    vatrue    indeed. 

Prices  are  hiyrh.  still  rising  and  due  to  x"  still  higher.  Come 
in  and  see  our  stocks  of  SMALLWARES.  NOTIONS.  JEWELRY 
and  LEATHER  GOODS.  You  will  be  cordially  welcome  to  all 
the    information    at    our   disposal. 

wrinch,  McLaren  &  co. 

77  Wellington  St.   W.  Toronto.  Ontario 


Your    Customers 

—Can  You  Supply 

Them? 

Canadian  Service 
Flags  and  Pennants 
_  are  popular  and  pat- 
CANADiAN  SER'  :t  FLAG  riotic.  We  are  offer- 
ing: attractive  prices 
to  the  trade. 


ONE  MAPLE  LEAF  FOR 
EVERY    ONE  ON   SERVICE 


Get  in  touch  with  us 
at  once. 


TORONTO  TROPHY  CRAFT  CO.,  TORONTO 


Rare  Novelties  in  Art  Goods 


Lace. 

CoI.hn: 

white 

I'l.l        !■■ 

Dozen      

W 

ffC2 

:~Jk, 

0\  .::.. 

l*i 

Wp)  J? 

^Xr 

■PM 

K*% 

V.! 

■i;4 

£V 

J 

9385—22  inch  Kouuil  Mexi 
can  Lace  Centre  Piece 
Dozen     $2.25 


207— 15  x  48    Nuttm-ham     Lace    Scarf. 

Beautiful     design.       Doz $2.25 

.lir- Shams      JhSi      to      match. 

Dozen    $2.25 


These  and  many  more  beautiful  designs. 
Write  for  anything  you  may  want  in  this  line. 

NOTIONS  and  NOVELTIES  CO. 

SHAWINIGAN  FALLS  -:-  -:-  QUEBEC 


Send  for 
Catalogue 
of  over 
1,000  Gifts 


The  establishment  of  a 
Gift  department  in  your 
store  will  concentrate 
scattered  efforts.  The 
First  and  Principal  Line 
is  manufactured  by  the 
Pohlson  Galleries,  Pawtucket,  R.I.,  with 
Sample  Rooms  at  225  Fifth  Ave.,  New 
York  City. 

Send    for   catalogue    of    over    1,000    gift    articles 
and    our   book   which    tells    how   to    start   a    Gift 
Department.     Greatest  success  in  the  U.S.A 
Aluminum  Xo.  1500  Measur- 
ing Spoons.  .  .  .$3.00  per  doz. 
Ironing-  Board   Fasteners  Xo. 

1559  $3.(50  per  doz.  set   ■         •  cCTinV 

Lingerie  Tape  Xo.  1130 " 

$7.80  per  doz.  ■  Sr^ftP*^ 

Open  Assortments  $25.00  and 
$50.00. 

The 

Pohlson  Galleries 

PAWTUCKET,  R.  I. 
U.S.A. 


NEEDFUL  LINES 

Fingering  Wools      Slipper  Soles 

Gold  and  Steel  Beads      Knitting  Pins 

Laundry  Bags  Bag  Handles 

Crochet  Hooks  Fancy  Aprons 

Boudoir  Caps         Embroidery  Hoops 

Handkerchiefs  Embroidery  Threads 

Children's   Knitted  Goods 

Instruction  Books  on  Crocheting  and 
Knitting 

Perle  Cotton  for  Sweaters,  all  colors 

Everything  in  Stamped  Goods 


HAMBLY  &  WILSON 

11  Wellington  St.  W.,  Toronto 


SEE    THAT    THE    HEADS    OF    DEPARTMENTS    IN    YOUR    STORE    READ    DRY    GOODS    REVIEW. 


FANCY  GOODS 

NOTIONS  &  TOYS 


NEWS  FROM  THE  TOY  DEPARTMENT 

Use  of  By-products  From  Various  Industries  Helping  Toy  Outfit — Science  and  Originality 
Required — Many  Novel  Features  to  Interest  Christmas  Buyers. 


TOY  manufacturers  are  promising 
the  trad  a  something  really  inter- 
esting in  their  line  this  year.  The 
trade  in  general  has  taken  it  pretty  much 
for  granted  during  the  past  years  that 
the  making  of  toys  for  Canada  was  some 
ordinary  occupation  which  might  be  re- 
garded somewhat  as  a  side  line,  not  to 
be  any  real  importance  to  world  mar- 
kets, but  lately  Canadian  toy  makers 
are  waking  up  to  the  fact  that  the  manu- 
facturing of  toys  in  Canada  holds  much 
opportunity  in  the  way  of  developing 
new  and  original  ideas,  of  utilizing  pro- 
ducts hitherto  considered  waste,  and  of 
placing  on  the  market  goods  which  need 
no  other  backing  than  their  own  valus 
to  assure  them  a  market.  One  man 
closely  associated  with  the  trade  remark- 
ed to  a  DRY  GOODS  REVIEW  represen- 
tative that  just  the  same  kind  of  effort 
must  be  put  into  toy  making  as  in  the 
making  of  automobiles  or  anything  else 
if  it  is  going  to  be  a  real  success,  and 
there  is  no  reason  why  it  should  not  be 
so  in  Canada. 

There  are  factors  which  must  be  con- 
sidered of  course  both  in  favor  of  and 
against  the  developing  of  toys  here. 
"There  is  no  reason  evident  why  Cana- 
dian wooden  toys  could  not  command  the 
world  market  if  proper  attention  is  given 
to  them.  So  far  we  have  had  against  us 
the  fact  that  in  other  countries  where 
the  population  is  more  dense,  large  fac- 
tories have  gone  into  the  making  of 
single  parts  for  toys,  so  that  it  is  left 
to  the  toy  factory  itself  only  to  assemble 
these  parts.  This  naturally  makes  the 
output  much  larger  and  consequently  the 
field  for  development  broader,"  remark- 
ed a  manufacturer. 

Advancement  in  Canadian  Manufacture 
Within  the  last  year  however  there  are 
prospects  evident  in  Canada  that  parts 
can  be  developed  in  certain  factories  as 
by-products,  and  these  in  good  quanti- 
The  Canadian  manufacturer  has 
had  to  do  all  the  work  himself  before, 
but  now  toy  wheels,  for  instance,  are  be- 
ing made  as  a  by-product  from  a  box 
factory.  Other  concerns  make  different 
parts  in  the  rouzh.  and  this  helps,  too, 
instead  of  the  toy  factory  having  to  make 
its  whole  output  out  of  good  straight 
lumber.  "There  is  much  that  can  be  de- 
veloped," said  this  manufacturer  "in  the 


way  of  utilizing  our  own  waste  products 
if  we  just  put  our  minds  to  it.  One  big 
factor  of  course  which  is  against  the  de- 
velopment of  the  toy  trade  in  Canada  is 
the  lack  of  men  who  have  inside  ex- 
perience in  the  toy  trade.  Even  though 
one  may  have  original  ideas  and  initia- 
tive, development  is  retarded  if  the  scien- 
tific knowledge  of  the  trade  is  not  at 
hand.  There  are,  however,  some  twenty- 
five  or  thirty  toy  makers  in  Canada  who 
are  making  really  good  toys,  and  a  con- 
siderable amount  is  already  being  ship- 
ped to  foreign  countries.  "We  can  send 
wooden  toys  to  England,  and  shall  send 
some  lines  right  into  Germany  after  the 
war,"  said  one  man  who  is  enthusiastic 
over  the  prospects.  "We  have  not  been 
able  to  make  porcelain  dolls  so  far,  but 
we  are  working  on  them.  They  really 
belong  to  the  china  industry,  but  we 
shall  have  them  yet.  We  have  a  bisque 
which  cannot  be  beaten  on  the  market 
to-day.  We  can  compete  with  foreign 
countries  in  our  own  lines,  but  not  in 
the  cheap  stuff,  and  the  former  is  more 
satisfactory  business  to  handle." 

Good  Exhibit  Promised 

Those   who   are  arranging  the   exhibi- 


A'Po pillar  Toy 

These  new  doll  beds  have  real  castors  which 

operate  just   like  "their  elders."      Shown  by 

L.    G.    Beebe,    Toronto. 


tion  of  toys  which  will  be  given  at  the 
Canadian  National  Exhibition  this  month 
express  much  satisfaction  at  the  way 
the  better  toy  makers  are  taking  hold 
of  the  opportunity  to  show  their  goods, 
and  they  promise  the  trade  something 
really  interesting  in  their  line. 

During  the  last  few  weeks  there  has 
been  put  on  the  market  a  couple  of  new 
models  of  dolls'  beds.  These  are  of  wood 
enameled  white,  and  have  for  their  latest 
feature  real  castors  upon  which  they  roll 
easily  on  the  floor.  The  castors  are  min- 
iatures of  the  regular  kind.  There  is 
also  a  new  doll  carriage  called  the  swan 
carriage.  This  has  the  box  part  shaped 
like  a  swan  and  painted  white.  It  is 
lined  with  pink  sateen,  and  when  the 
carriage  is  pushed  along  on  its  little 
rubber  tires  the  box  part  tips  and  swings 
slightly  backwards  and  forwards.  It  is 
quite  a  little  novelty.  This  toy  will  re- 
tail for  about  $4.50.  A  cheaper  line  of 
the  same  thing  is  shown  to  retail  at 
$3.50  without  rubber  tires  or  the  pink 
lining. 

There  are  several  new  ideas  in  kiddie 
cars,  military  toys,  including  aeroplanes, 
armored  cars,  tanks  with  movable  guns, 
etc.,  a  folding  "flyer,"  and  an  improved 
doll  cradle.  These  are  all  to  be  seen 
among  the  Canadian  manufacturers'  out- 
put, and  no  doubt  by  Exhibition  time 
many  others  will  be  ready. 

Novelties  From  Elsewhere 

British  and  United  States  outputs  also 
include  many  interesting  developments. 
Perfumed  pottery  is  an  offering  from 
England.  These  items  are  in  the  form 
of  gypsy  kettles  of  different  sizes  with 
blossom,  art  color  and  gilt  decoration, 
each  vessel  being  filled  with  fragrant 
pot-pourri. 

New  features  in  the  interlocking  build- 
ing material  made  in  Belfast  include 
concealed  interlocking,  larger  and  im- 
proved models,  interior  stairs  and  upper 
floors. 

A  color-tracing  outfit,  being  a  dry 
color  painting  process  requiring  neither 
brushes  nor  water,  is  a  novelty  introduc- 
ed by  a  London  firm. 

Some  stuffed  toy  animals  include  a  new 
spring-leg  teddy  bear.  A  war  tank  for 
little  tots  which  moves  with  real  cater- 
piller    traction,    has    disappearinu'    guns 
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working  in  and  out   of  the  turrets.    Boy 

an    outfits    include   an    illustrated 

manual    of    instructions    in    these      trick 

Toy  subs  and  destroyers,  laundry  sets, 
bathing  "buds."  which  are  novelty  dolls 
clad  in  one-piece  bathing  suits  and  head 
kerchief,  anti-aircraft  guns,  machine 
guns  and  blow-up  forts  are  among  the 
new  productions  in  the  United  States.  A 
"big:  bang"  cannon  requires  no  matches 
or  powder,  and  is  said  to  be  harmless, 
safe  and  sane.  A  number  of  new  styles 
of  banks  for  saving  up  for  war  offerings 
is  shown  al.-o.  The  O-Jiffo  wireless  dog 
is  a  popular  priced  product  similar  to  the 
more  expensive  wireless  pup  which 
created  much  interest  upon  its  appear- 
ance a  year  or  two  ago.  This  new  model 
retails  at  $1  .50  in  the  States. 

Baby  Virginia  is  one  of  the  soft  chubby 
infant  dolls  which  looks  and  feels  like  a 
real  baby  and  is  dressed  in  the  daintiest 
of  baby  clothes.  A  new  extension  Christ- 
ile-holder  was  brought  out  early 
this  year.  It  is  fastened  to  the  tree  in 
such  a  way  that  the  candle  can  be  held 
in  any  desired  position.  It  is  extremely 
simple  in  construction.  The  Sam-E-Car 
is  another  new  child's  vehicle  made  of 
white  cedar  wood  with  a  patented  driv- 
ing and  propelling  mechanism  which 
permits  easy  driving.  It  is  constructed 
so  that  the  car  coasts  freely  backward 
or  forward  without  any  movement  of  the 
driving  handles  and  is  reinforced  at  the 
points  where  the  strain  occurs.  The 
Funny-Faced  Family  has  been  featured 
since  last  year.  It  is  composed  of  Reddy, 
the  husband;  Whitey  the  wife.  andBlewy 
their  funny  son.  They  are  three  disjoint- 
able  characters,  each  made  entirely  of 
smooth  clean  wood  with  painted  eyes, 
mouths,  buttons,  etc.,  and  each  can  be 
moved  into  comic  positions  by  means  of 
wooden  pegs  that  join  the  parts.  Glass 
Christmas  tree  ornaments  are  in  their 
usual  variety  and  maintain  their  stand- 
ard of  brilliant  colors  and  shapes.  Theie 
are  new  playmate  stuffed  dolls  repre- 
senting nurses,  sailors,  soldiers,  infants. 
Fun-Go-Kat"  is  a  new  baseball 
game  played  with  a  rubber  ball.  Var- 
:ous  novelties  in  cardboard,  etc.,  are 
coming  along  for  Hallowe'en  and 
Thankssiving. 


HAVE  VOL    SEEN  THESE  RiBBONS? 

A  new  line  that  has  been  put  on  the 
market  by  a  Canadian  manufacturer  is 
a  narrow  satin  ribbon  that  is  put  up 
in  spools,  like  yarn,  and  for  similar  use 
in  one  sense,  the  making  of  sweaters, 
or  other  lines  of  such  a  nature.  The 
idea  fits  in  with  the  fad  for  knitting 
sweaters  or  sweater  coats  but  instead 
of  wool  there  is  the  tiny  ribbon,  in  all 
the  delicate  shades,  such  as  pink,  blue, 
sand,  coral,  gold,  old  rose,  turquoise, 
mauve,  Copenhagen,  emerald,  etc.  The 
spools  hold  108  yards  each,  while  there 
is  a  special  line  with  rainbow  effects  that 
comes  in  54  yards.  The  ribbon  can  be 
used  with  any  ordinary  knitting  direc- 
tions for  wool  sweater  coats.  The  idea 
behind  the  bringing  out  of  the  ribbon 
for  knitting  was  in  order  to  help  in  the 


^ 


The  New  Ribbon  Sweaters 


One    of    the    new    slip-on    effects    in    knitted 

ribbon  sweaters,  in  pale  blue,  trimmed  with 

rainbow    ribbon. 


Knitted  ribbon  sweater,  open  at  sides,  body 
of  rose,  with  bands  of  rainbow  effect; 
fastened    at    sides    with    cords    and    buttons. 


Both   made   by   Belding   Paul   Corticelli   Ltd. 


conservation  of  wool  yarn.  Sweaters 
made  of  similar  ribbons  in  New  York 
were  described  in  recent  issues  of  DRY 
GOODS  REVIEW  and  their  popularity 
evidently  looks  good  for  the  Canadian 
trade. 

•SIMPLEX"  MAKES  SOME    SUGGES- 
TIONS 

Invoices  Should   Be  Made  Out  in  Detail 

— Statements    Attached    to    Draft 

Not  Good  Business 

A  SUBSCRIBER  sends  the  following 
interesting  letter  that  contains  some 
food  for  thought.  DRY  GOODS  RE- 
VIEW would  like  other  retailers  to  pass 
their  opinion  upon  the  matters  dealt 
with  therein. 
The  Editor,  DRY   GOODS  REVIEW, 

Toronto, 
Sir:— 

I  would  like  to  air  a  grievance  or 
two —  one  about  statements  from  the 
factories  or  wholesale  houses.  Book- 
keepers facilitate  this  work  by  render- 
ing statements  on  the  adding  machines 
without  details  as  to  terms,  and  some- 
times without  dates.  I  think  this  habit 
is  killing  itself  as  it  is  not  so  general 
as  it  was.  Another  habit  which  dies 
slowly  is  that  of  drafts  with  perforated 
statements  attached — miserable  little 
slips  which  do  not  adapt  themselves  to 
your  filing  cabinets,  but  more  than  that 
is  the  exposing  of  your  business  unnec- 


essarily to  bank  clerks  and  bank 
messengers  who  do  not  always  keep 
silence. 

One  more  complaint  and  I  will  have 
done: — Invoice  clerks  run  off  the  in- 
voices with  the  number  and  price.  No 
other  detail  as  to  the  nature  of  the 
goods  sold.  They  may  be  men's  or 
women's  hose  or  groceries  which  the 
recipient  knows  well  enough  at  the  time 
of  receipt,  yet  when  he  confronts  the 
same  invoice  six  months  later  he  will 
be  quite  at  sea.  In  these  days  of  de- 
nartmentizing  stocks  it  is  a  nuisance. 
United  States  houses  are  the  most  flag- 
rant offenders.  It  is  to  be  hoped  our 
business  colleges  and  the  commercial 
classes  in  our  collegiate  institutes  are 
teaching  thoroughness  as  against 
slovenliness. 

Yours  truly,  Simplex. 

TOY  SHOW  AT  C.  N.  E. 

The  Canadian  Toy  Manufacturers  are 
through  their  secretary,  L.  G.  Beebe,  53 
Yonge  street,  Toronto,  making  arrange- 
ments to  nut  on  a  tov  show  at  the  Cana- 
dian Xational  Exhibition.  This  exhibit 
will  give  the  public  an  idea  what  is  being 
done  to  combat  the  importation  of  Ger- 
man toys  after  the  war. 


The  Albert  Kerr  Co.,  of  Orillia,  Ont., 
are  erecting  a  two-storey  brick  hide  and 
wool  warehouse  at  Weston  Road  and  St. 
flair  Avenue,  Toronto. 


THF    INFORMATION    ABOUT   CHANGING   STYLES    AND    FASHIONS   WILL   INTEREST   CLERKS. 
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To  the  Trade:  August,  1918 

TORCAN  FANCY  GOODS  CO.,  LTD. 

Invite  You 

to  visit  and  inspect  their  large  and  well  assorted  range  of 
Toys,  Dolls,  Games,  Electric  Fixtures,  Bathroom  Fixtures, 
Toilet    Articles  — Smokers'    and    Druggists'    Sundries,  etc. 


Within  Easy  ft  You  are  assured 

Reach  of  the  Y  of  a  Cordial 

Union  Station  0  Welcome 


If  you  are  going  to  be  in  Toronto  during  August,  or  during 
the  Canadian  National  Exhibition,  we  would  esteem  it  a 
pleasure  if  you  would  make  this  your  HEADQUARTERS, 
and  have  your  mail  sent  here. 

Our  showrooms  are  about  two  blocks  from  the  Union  Station. 
See  Exhibition  map  in  this  issue. 

Drop  in  and  see  us. 

Torcan  Fancy  Goods  Co.,  Ltd. 

The  House  of  Service 
77  Bay  St.  Toronto 

ARTICLES    ON    SALESMANSHIP   WILL    INTEREST    ALL    THE    MEMBERS    OF    YOUR    STAFF. 
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LIGHTNESS- STRENGTH 
-DURABILITY-  ECONOMY 


LIGHTNESS 


STRENGTH 


DURABILITY 


ECONOMY 


All  makers  of  Commercial  Bodies  for  Motors  strive  to 
attain  Lightness  of  construction  without  sacrificing 
strength.  The  Babcock  patents  enable  a  saving  of  ONE- 
THIRD  in  WEIGHT. 

"Strong  as  Steel!"     The  fundamental  strength  of  Babcock 
Bodies   is  the   steel   construction— patented— which    makes 
them    far    stronger    than    any    other   kind    of    framework 
could  possibly  make  them. 
Tested  bv  vears  of  hard  service  in  carrying  the  heaviest 
merchandise.         The    Durability    of    Babcock    Bodies    is 
marvellous.        The    steel    construction    gives    a    rigidity 
which  prevents  the  racking  and    weaving    so    injudious    to 
other   makes   of   bodies. 
If   a   Babcock  Body   costs   a   little   more   than   a   cheap   body 
and    lasts   twice   or  three    times   as   long— it   is    economical, 
isn't  it?    Babcock  Bodies  save  real  money  for  the  merchants 
who  put  them  on  their  delivery  cars. 
STYLE  NO.  1.     The   Open   Express   is   the   base  unit  for 
the   other  styles,  which   are  created  by  ^e  addition   of 
Darts     all    of   which    are    interchangeable.     The    Babcock 
Bodies   give   an    unusual   amount   of   space   for   carrying 
merchandise   and   this   appeals   greatly   to   the   merchant 
who    employs    motor    deliveries. 

STYLE  NO.  2.  This  style  is  made— presto,  quick— by 
merelv  adding  the  canopy  top  with  curtains.  This  is 
easilv'  done  and  the  patented  method  of  attaching  pre- 
vents absolutely  all  racking  and  weaving,  preserving 
full    loading   space    intact. 

STYLE  NO.  3.  This  style  is  attained  by  simply  adding 
side  and  rear  screens  to  canopy  top  All  Babcock 
Bodies  are  on  the  unit  plan  and  all  styles  are  inter- 
changeable. 

STYLE  NO.  4.  The  fully  enclosed,  panel  side  style,  is 
very  handsome.  The  panels  are  made  of  vehisote  which 
finer  finish  than  wood  and  does  not  crack  or 
This    style    comes    ready    to    assemble    oi 


takes 
warp, 
express 


same   as   oth« 
extremely   satisfactory. 


Rigid,   strong   and 


DEALERS  and  MERCHANTS 


superior  make  of  Commerci 


Garage   or  Motor  Dealer 


shall    be    pleased    to 
rect,   to    any   merchant   or 


agents,  and  we  desire  to  make  connections  with  a  us 
everv  community  but  where  we  have  no  loca  agent 
send   literature    and    price   list   and   full   particulars,   di 

CARRIAGE  FACTORIES,  LIMITED 

EXCELSIOR  LIFE  BUILDING,  TORONTO 


VOl-R    CLERKS   WILL   GAIN    IS    EFFICIENCY    BY    READING   DRY   GOODS    REVIEW. 


HOW  TO  TAKE  CARE  OF  INCREASING  BUSINESS 

Halifax  Store  Wishes  to  Make  Alterations  in  Order  to  Cope  Better  With  Larger  Business- 
Present   Layout  is    Inconvenient — Suggestions    for    Improvement. 


HOW  to  arrange  one's  stock  and  fix- 
tures in  order  to  secure  best  busi- 
ness is  a  problem  which  is  of 
supreme  interest  to  every  merchant.  The 
present  arrangement  of  Mr.  W.  Y.  Ken- 
nedy's store  at  Halifax,  N.S.,  offers  food 
for  thought,  since  it  must  cater  to  par- 
ticular circumstances  which  Mr.  Ken- 
nedy's letter  which  follows  will  explain. 
The  accompanying  drawing  shows  the 
present  arrangement  of  the  ground  floor 
and  no  doubt  there  are  features  of  it 
which  correspond  with  other  stores  here 
and  there  throughout  the  Dominion.  It 
is  with  pleasure  that  DRY  GOODS  RE- 
VIEW has  examined  the  layout  of  this 
store  and  offers  here  the  suggestions  sent 
to  Mr.  Kennedy. 

Following  is  Mr.  Kennedy's  letter: 

Halifax,  N.S.,  July  15,  1918. 
The  MacLean  Pub.  Co.,  Ltd., 
Toronto. 
Gentlemen: — 

I  have  a  problem  that  has  been  giving 
me  a  great  deal  of  thought  of  late  and  as 
there  is  no  expert  in  the  city  to  whom  I 
can  go  for  advice,  as  a  subscriber  of  DRY 
GOODS  REVIEW,  I  should  be  greatly 
obliged  if  you  could  help  me  out. 

I  own  the  building  I  am  occupying,  a 
three-storey  brick  building.  My  business 
is  showing  a  steady  increase  and  I  am 
trying  to  figure  out  how  I  can  take  care  of 
present  and  future  anticipated  increase 
satisfactorily  by  remodeling,  etc. 

I  do  a  dry  goods  and  clothing  business, 
carrying  dry  goods,  women's  waists, 
children's  dresses  and  men's  and  boys' 
furnishing  on  the  ground  floor  and  men's 
and  boys'  clothing  on  the  second  floor. 
The  third  floor  is  used  for  a  stock  room 
and  small  power  factory  used  in  connec- 
tion with  my  retail  business.  My  cus- 
tomers are  almost  wholly  the  working 
class.  My  place  is  situated  "Around  the 
Corner"  from  the  busiest  corner  in  Hali- 
fax, i.e.,  the  most  traffic  by  actual  count. 
I  face  the  water  front,  getting  a  lot  of 
stevedore  and  waterfront  trade.  I  also 
do  a  considerable  amount  of  outfitting  in 
ships'  supplies  for  the  steamship  people 
and  I  have  quite  a  large  country  trade, 
but  the  backbone  of  my  business  is  the 
working  class  from  the  outlying  sections 
of    the    city.      Occasional    customers,    of 


course,  from  the  better  class.  My  idea  is 
not  display,  but  better  stockkeeping,  so 
that  my  staff  can  better  handle  custom- 
ers, especially  during  rush  hours.  My 
present  equipment  is  anything  but  mod- 
ern or  up-to-date,  but  last  year  I  did  a 
cash  business  of  $78,000.00.  I  should  par- 
ticularly like  to  find  a  way  of  getting  rid 
of  the  stairway  on  the  side,  if  there  is 
any  other  place  in  the  store  for  it.  I  am 
also  desirous  of  adding  a  ladies'  ready- 
to-wear  department,  such  as  suits  and 
cloaks.  Where  would  I  locate  it?  Would 
it  be  advisable  to  put  all  dry  goods  and 
ladies'  wear  upstairs  and  all  men's  and 
boys'  goods  downstairs,  or  vice  versa? 
I  am  enclosing  a  list  of  all  lines  I  carry 
by  departments,  and  my  floor  plan  will 
give  you  an  idea  of  my  stock  arrange- 
ment. Can  you  suggest  a  better  arrange- 
ment? 

Hoping  I  am  not  troubling  you  too 
much  and  thanking  you  in  anticipation, 
I  am, 

Yours  truly, 

W.  Y.  Kennedy,  Reg.,  • 
D.  W.  KENNEDY. 

The  suggestions  which  DRY  GOODS 
REVIEW  had  to  offer  were  written  to 
Mr.  Kennedy  in  the  following  letter: 

Toronto,  July  26,  1918. 
Mr.  W.  Y.  Kennedy, 
184  Granville  Street, 
Halifax,  N.S. 
Dear  Sir: — 

We  have  been  much  interested  in  the 
problem  that  you  presented  to  us  in  con- 
nection with  your  store.  We  have  studied 
the  situation  as  well  as  the  difficulty  of 
being  away  from  the  "ground"  would 
permit,  and  have  consulted  merchandise 
men  who  are  accustomed  to  dealing  with 
such  problems  in  their  own  stores,  and 
the  few  suggestions  that  we  are  offering 
you  may  prove  helpful. 

In  the  first  place  we  are  strongly  op- 
posed to  the  suggestion  that  to  avoid 
obvious  problems  in  connection  with  the 
men's  and  women's  lines  on  the  one  floor, 
that  you  locate  one  entirely  on  the  sec- 
ond floor.  Take,  for  instance,  the  men's 
departments.  This  has  been  attempted 
by  other  stores  with  which  we  are  ac- 
quainted, and  to  their  sorrow,  they  found 
that    they   cou'd    not   run    successfully   a 


men's  department  on  the  second  floor. 
Perhaps  it  is  that  men  are  lazy,  natur- 
ally, but  they  refuse  to  go  upstairs,  as  a 
rule,  to  buy  goods.  It  becomes  a  "nuis- 
ance" to  them;  they  want  to  go  in  and 
buy  and  get  it  over  with  as  quickly  as 
possible,  and  you  must  suit  their  conveni- 
ence to  a  much  greater  extent,  in  most 
lines,  than  in  the  case  of  women.  We 
think,  on  the  whole,  that  your  present 
division  of  the  two,  one  on  each  side  of 
the  store,  with  entrances  from  the  street 
for  each,  is  the  most  approved  arrange- 
ment. 

There  are  several  suggestions  about  the 
ground  arrangements  of  equipment  that 
we  think  could  be  altered  to  advantage. 
The  weak  spot  in  so  far  as  this  can  be 
judged  by  photograph  or  plan  only 
would  seem  to  be  the  central  space 
arrangements.  The  long  counter,  run- 
ning away  past  the  staircase,  seems  to 
cut  off  the  store  too  much  into  two  parts. 
You  start  down  the  right  hand  side,  and 
it  is  almost  impossible  for  a  woman  to  get 
over  to  the  men's  section.  Some  time  ago 
the  writer  was  talking  to  the  head  of  a 
Hamilton  store  about  this  very  point,  the 
ease  of  approach  from  the  women's  part 
to  the  men's,  and  he  stated  that  by  far 
the  most  of  the  buying  of  men's  and  boys' 
goods  in  his  store, — and  he  is  admitted  to 
have  made  an  unusual  success  of  it, — 
was  done  by  women.  Thus  he  had  aisles 
connecting  the  women's,  on  the  right 
hand  as  yours,  with  the  men's,  wherever 
possible.  He  also  had  his  elevator  con- 
necting with  the  upstairs'  (women's)  de- 
partments, at  one  side  of  the  men's,  so 
that  the  women  passed  through,  and  saw 
the  goods.  Thus  we  would  suggest: 
Change   Centre    Arrangement 

Instead  of  the  one  long  counter,  change 
the  centre  arrangement  all  down  to  the 
rear,  to  about  four  "circles,"  eight  or 
ten  feet,  not  more,  in  length,  and,  of 
course,  getting  narrower  towards  the 
back  to  conform  to  the  narrowing  width 
of  the  store.  On  the  sides  facing  the 
aisles,  showcases  could  be  installed  in- 
stead of  counters,  for  the  better  display 
of  your  goods.  Have  the  showcase  or 
counter  2V2  feet  wide,  the  space  for  the 
clerk  two  feet  wide,  and  some  shelving 
space  in  the  centre,  back  to  back.  This 
would    reduce   your    shelving   space,   for 


SOME   OF   VOIR  STAFF  WILL  WANT  TO  STUDY   THE   COURSE  ON  SHOW   CARD   WRITING. 
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holding  reserve  stock,  as  compared  with 

what  you  have  at  your  disposal  now,  but 
this  is  a  policy  that  merchants  are  coming 
to  adopt  more  and  more, — they  prefer  to 
show  as  great  a  portion  of  the  goods  as 
they  can. — the  reserve  stock  business  is 
a  matter  that  the  public  does  not  care 
about  at  all.  Do  as  you  please  about  the 
end  of  the  circle  being  a  showcase;  the 
most  important  place  for  this  would  be 
the  parts  facing  the  aisles,  as  you  would 
secure  the  best  results  for  showcases,  if 
you  do  not  get  them  for  all  around  these 
central   circles. 

There  are  a  number  of  advantages  we 
believe  would  follow  the  breaking  up  of 
the  centre  of  the  store.  First,  has  been 
said,  your  customers  would  have  a  much 
freer  passage  to  the  other  side  of  the 
store  than  at  present.  Secondly,  you 
would  have  much  more  space  exposed  to 
public  view,  and  there  your  "silent  sell- 
ing*' capacity  would  be  increased.  Again, 
you  would  be  able  to  cover  more  depart- 
ments in  the  centre  than  you  do  now. 
There  would  be  more  variety;  the  centre 
would  have  an  added  interest  to  wo- 
men; and,  you  would  be  able  to  locate 
two  or  three  small  sections  in  the  center 
that  now  are  near  the  back,  and  so  not 
as  well  displayed,  such  as  the  linens,  and 
some  of  your  boys'  goods. 

Low  Shelving 
While  at  this  point,  we  have  one  more 
nn  to  offer:  see  that  your  central 
series  of  ledges  are  not  more  than  4V6 
feet  in  height.  We  have  in  mind  several 
stores,  progressive  ones,  that  of  late 
have  put  in  new  ledges,  shelving,  etc.,  in 
the  center  and  discarded  or  cut  down  the 
older  equipment  that  ran  six  feet  or 
more  up  in  the  air,  and  completely  cut 
off  the  view  of  one  side  of  the  store,  or 


have  in  view— utilizing  your  staff  to  bet- 
ter advantage  in  busy  times.  The  clerks 
could  go  from  one  part  to  the  other  more 
readily  than  at  present,  and  the  same 
idea  might  be  helped  by  cutting  in  two 
the  long  counter  on  the  right  hand  side. 
The  display  of  goods  would  be  much  im- 
proved, and  although  you  mention  that 
this  is  not  the  main  object  you  have  in 
view,  we  think  you  will  feel  with  us  that 
the  "better  you  display  goods,  the  greater 
the  chance  of  sales.  The  general 
tendency  to-day  is  to  fill  almost  all  avail- 
able space  with  goods  instead  of  packing 
them  into  boxes    as  "reserve." 

Goods    Look    Better   Than    Boxes. 

Just  one  more  point  that  follows  from 
this.  By  reference  to  the  photographs, 
one  in  particular,  we  note  that  you  have 
a  profusion  of  boxes  of  all  kinds  on  the 
shelves  in  the  center.  Why  not  the  goods 
themselves?  The  boxes,  perhaps,  sug- 
gest a  large  stock,  but  after  all  they  are 
a  pretty  dead  sort  of  decoration,  and  by 
no  means  replace  the  live  goods.  To 
revive  a  popular  saying,  "All  packages 
look  alike";  the  woman's  interest  is 
caught  and  held  by  the  goods  infinitely 
more.  We  would  suggest  that  ninety  per 
cent,  of  the  closed  packages  be  replaced 
by  the  goods. 

As  to  your  ready-to-wear  department. 
Why  not  try  the  back  of  the  store,  re- 
serving this  for  ready-to-wear  entirely? 
(You  wiil  have  removed  some  of  the  lines 
you  have  there  now  to  the  center).  Have 
a  neat  sign  at  the  entrance,  and  even 
mention  the  location  of  the  new  depart- 
ment in  your  advertising.  But  if  you 
cannot  find  room,  then  upstairs.  This  is 
one  of  the  departments  that  women  (not 
men)  will  go  up  stairs  to  visit.  The 
little  things,  notions,  ribbons,  neckwear, 


one  end,  to  any  person  on  the  other  side.      and  tQ  a  great  extent  dress  goods,  thev 


study  a  ieady-to-wear  section.  If  down- 
stairs the  boys'  on  the  left  hand,  and 
the  children's  on  the  right,  might  adjoin 
it.  We  do  not  quite  understand  from  the 
plan  the  condition  of  the  rear,  nor  why 
the  counters  are  shaped  as  they  are. 
This  looks  a  very  indirect  method  of 
serving  customers,  and  we  would  like 
them  all  removed.  If  the  ready-to-wear 
department  is  located  upstairs,  it  should 
be  given  the  front  location,  and  the  win- 
dows might  be  used  to  some  extent  for 
showing  models. 

As  to  the  stairs,  we  are  at  a  loss  to 
advise  you  definitely.  This  could  only 
be  done  effectively  by  a  visit  to  the 
store.  It  does  seem  a  little  awkward 
where  it  is,  but  equally  comes  the  ques- 
tion as  to  where  else  it  would  not  be 
awkward.  Perhaps  it  could  be  settled 
this  way:  it  seems  too  far  forward  where 
it  is.  An  elevator  does  not  take  much 
space;  stairs  do.  An  elevator  could  be 
placed  far  forward  for  convenience; 
stairs  would  be  in  the  way.  Place  it 
farther  back,  if  possible;  perhaps  it 
could  run  on  either  side  of  an  entrance 
to  your  new  ready-to-wear  department  at 
the  rear,  and  then  it  would  not  cut  up 
your  men's  department   so  much. 

As  for  the  entrance,  we  think  the  dou- 
ble door  form  is  the  best  arrangement, 
such  as  you  have.  This  gives  you  good 
window  space.  We  would  add  a  counter 
and  sales  department  backing  the  middle 
windows,  taking  about  six  feet  of  space 
as  follows:  shelving,  18  inches;  space  for 
clerk,  24  inches;  space  for  counter  or 
show  case,  30  inches.  In  your  store  now 
this  space,  a  very  valuable  one,  is  waste 
in  so  far  as  goods  are  concerned.  This 
would  make  it  necessary  to  shift  the 
(Continued  on  page  107.) 


An  unimpeded  view  over  the  whole  store 
is  a  modern  system  in  merchandising 
that  is  strongly  supported.  This  central 
system  of  four  circles,  or  so,  would  aid, 
rather    than    hinder    another    point      you 


seem    to 
go  to  some 


,-ant     handy,     but    they   will 
nconvenience  to  visit     and 


If.  Y.  Kennedy's  Store,  Halifax,  N.S 


Present    plan   of   ground    floor   of   dry   goods   and    clothing   store   described 
accompanying    article. 
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WE  HAVE  CONSOLIDATED  WITHOUT 
THE  ELIMINATION  OF  A  SINGLE 
ESSENTIAL. 

SAME  FACTORIES,  SAME  SALESMEN, 
SAME  SERVICE. 

THIS  AMALGAMATION  INSURES  THE 
WINDOW  DRESSING  AND  DISPLAY 
INTERESTS.  THE  GREATEST  AND 
ONLY  COMPLETE  INSTITUTION  OF 
ITS  KIND  TN  THE  WORLD. 

DISPLAY  FIXTURES,  FORMS,  WAX 
FIGURES. 

ALL  CATALOGS,  PHOTOS  AND  GEN- 
ERAL PUBLICITY  ON  REQUEST. 

J.  R.  Palmenberg,  Inc. 

Palmenberg  Ideas  Norwich  Ideas 

Kindlimann  Ideas 

63-65  W.  36th  St.,  New  York 

Factories:  89-91  W.3rd.  St.,N.Y.  419-421  BroomesSt.  NY. 

28  Thames  St.,    Norwich. 
Boston  Salesroom:  Baltimore  Salesroom: 

26     Kingston     St.  108  W.  Baltimore  St. 


WAX  FIGURES 

From 

^. 

Infancy  to  Old  Age 

^F^i&t 

Manufactured  by 

K,  Jwfe 

Dale    Wax    Figure 

in  si 

Co.    Ltd.,    Toronto 

▼>         #» 

Canada's  Leading 
Manufacturer    of 

K:V__ ■.__ 

Wax    Figures 

Washable       Enamel 

BWft                  j\   nj 

Display    Forms    for 

i\                 / 

Ladies'       Waists, 

/  £ 

D  r  e  s  ses,     Evening 
Gowns,     Lace     Col- 
lars,    Hosiery,     and 
fixtures  of  all  kinds. 
For     Ladies,     Men's 
and   Children's   Gar- 
ments.      Everything 
for    the    better    dis- 
play of  merchandise. 
Write  for  our   Sup- 
plement No.   4.    We 
extend  a  hearty   in- 
vitation to   all   mer- 
chants when  visiting- 
Toronto   to  call   and 
see  our  lines,  before 

where. 

Dale  Wax   Figure  Co.,  Limited 

109  King  Street  East 

Montreal:  J.  Bogat,  150  Bleury  Street 

How  much  of  the  valuable  time 
is  there  tiken  of  your  limited 
staff  of  salesmen  by  running  for 
the  purpose  of  change-making  ? 
It  is  fair  to  presume  that  one- 
sixth  of  it  is  necessary  during 
busy  periods,  when  their  ser- 
vices are  most  valuable,  which 
is  equivalent  to  one  salesman's 
time  for  this  purpose  in  an 
establishment  where  there 
six  salesmen  employed.  In  other 
words,  five  salesmen  can  per- 
form the  duties  of  six  when  the 
running   is   eliminated. 

Gipe- Hazard 
Store  Service 

Co.,  Ltd. 

113  Sumach  St.,  Toronto 


Gipe-Hazard  Store  Service 

Solves  "Clerk  Scarcity" 
Problem 

Our  Four  Page  Leaflet  Shows  How 


Cash    Carriers    will    do    this 

ven    in    a    more    rapid 

amd    efficient    manner,    and    at   a 

a    greatly    reduced    cost.      There 

also  would  be  two  persons  in  every  transaction,  viz..  the  salesman 
and  cashier  each  checking  the  other — and  your  money  will  be  in 
the  custody  of  one  person,  and  in  your  office,  where  it  properly 
Had  you  thought  of  it  in  this  way?  Our  leaflet  explains 
t    more    fully. 


Try  the  " 

Want  Ad" 

Page 

Every  week  th 
to  sell,  or  you 
traveller — try 

is  page  is  being  used  to  splendid  advantage  by  others.     If  you 
want  to  buy  a  business,  fixtures  or  equipment — or  maybe  you 
it  out. 

have 
want 

something 
a  clerk,  a 

Two  cents 
for  Box  No. 

per   word   and   rive  cents  extra  per  insertion 
Payable  in  advance. 

DRY  GOODS  REVIEW 

ADDRESS 

143-153  UNIVERSITY  AVE. 

,  TORONTO 

YOUR    EMPLOYEES    WILL    BE    GLAD    TO    READ    YOUR    COPY    OF    DRY    GOODS    REVIEW. 
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Dur-Enam  Display  Forms 
Will  Materially  Improve  Your  Fall  Displays 


DUR-ENAM  Display  Forms  are  vastly  superior  to  ordinary  enamelled 
forms.  A  special  composition  of  our  own  is  used  in  making  DUR-ENAM 
Forms,  and  a  certain  process  of  manufacture  gives  them  a  beautiful  finish 
that  is  lasting. 

The  name  "DUR-ENAM,"  as  applied  to  display  forms,  means  something. 
Not  onlv  does  it  stand  for  the  best  and  most  durable  forms  made  anvwhere, 
but  it  is  backed  by  the  name  of  the  manufacturers,  CLATWORTHY  &  SON, 
Limited,  and  can  be  purchased  from  them  only. 


1 


:. 


No.  1674— Venus  dc  Milo..  An 
excellent  form  for  display- 
ing bathing  suits,  under- 
wear  or   dresses. 


& 


72     Our    newest 
Skirt     Form. 


No.  1589  —  Ex- 
tended Shoulder 
Model,  mounted 
on  base. 


No.    _'     Perfection    Skirt    H 


DUR-ENAM  Display  Forms  are  made  in  all  styles  and  sizes.  Be  sure  to  buy 
genuine  DUR-ENAM  Forms,  made  exclusively  by  Clatworthy  &  Son,  Limited. 
Place  your  orders  at  once  as  we  will  be  overwhelmed  with  orders  during  Sep- 
tember.    Write  for  catalogue  of  full  line  display  fixtures,  forms  and  figures. 


CLATWORTHY   &    SON,    LIMITED^JL, 

161   King  Street  West,  TORONTO  T^^^ 


CUSTOMERS    JUDGE    VOIR    STOKE    BY    THE    KNOWLEDGE    AND    EFFICIENCY    OF    THE    STAFF. 
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Deliveries  by  Ford  One -Ton  Truck 

THE  commercial  car  is  looked  upon  today  as  a  necessity  by 
progressive  business  firms  who  have  hauling  and  delivering 
problems  to  consider. 

Wholesale  or  retail  merchants  who  must  deliver  quanti- 
ties of  merchandise  have  found  the  horse-drawn  delivery  to  be 
too  slow,  expensive,  and  entirely  inadequate. 

The  Ford  truck,  with  a  single  driver,  will  do  more  work  and 
cover  more  ground  than  two  teams  and  two  drivers,  for  it  travels 
in  half  the  time.  This  truck  will  reduce  your  hauling  costs.  It 
eliminates  one  driver's  salary  and  the  care  which  horses  always 
require.  It  will  make  your  delivery  service  more  efficient.  It 
will  widen  your  area  of  distribution.  It  will  be  constantly  ready 
for  work — day  or  night.    It  will  show  a  profit  on  your  investment. 

There  has  been  a  popular  demand  for  a  Ford  truck  as  is 
shown  by  the  many  uses,  for  commercial  purposes,  to  which  our 
standard  chassis  has  been  put.  Now,  after  most  careful  design- 
ing and  exacting  tests,  we  are  able  to  offer  the  Ford  One-Ton 
truck  to  meet  this  demand. 

The  Ford  truck  is  supplied  as  a  chassis  only.  This  permits  the 
purchaser  to  mount  any  one  of  the  many  body  styles  specially 
designed  for  the  Ford  truck,  and  already  on  the  market,  and  he 
can  select  it  to  meet  the  individual  needs  of  his  business. 

Price  $750  f.o.b.  Ford,  Ont. 

See  any  Ford  Dealer  in  Canada,  or  write  for  a  catalog 

Ford  Motor  Company  of  Canada,  Limited 

Ford,  Ontario 


Three  of  the  many  body  styles  that  may  be  mounted  on  the  Ford  truck  chassis 


YOUR    CLERKS    WILL   GAIN    IN    EFFICIENCY    BY    READING    DRY   GOODS    REVIEW. 
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Your  Most  Effective  Weapons 

CENTRALIZED  cash  and  the  checked,  itemized,  written  sales 
ticket  are  your  most  effective  weapons  against  losses — losses 
from    mistakes    and    shop-lifting — losses   from    wasted    selling 
time  or  counter  space. 

Lamson  Cable  Carriers 

take  cash  and  itemized  sales  ticket  to  the  central  desk,  where  cash  and  extensions  are 
checked  by  an  expert.  The  change  is  back  when  the  clerk  has  wrapped  the  goods — 
two  people  completed  the  sale  in  half  the  time  it  would  take  one  clerk  to  make  change 
and  wrap  the  merchandise. 

The  clerk  doesn't  leave  her  customer  to  make  change;  shop-lifting  is  a  minimum 
and  she  is  on  hand  to  make  an  additional  sale. 

These  ever  ready  little  messengers  hum  the  tune  of  completed  sales — they  take 
up  no  valuable  space,  but  shoot  up  out  of  the  way,  traveling  in  the  unused  overhead 
space.  Any  clerk  can  use  any  carrier — it  will  come  back  to  the  station  from  which 
it  was  sent. 

Lamson  Store  Experts  will  tell  you  how  to  reduce  operating  expenses,  protect  you 
from  losses,  and  give  your  customers  quick  service. 

And  don't  forget  to  ask  us  to  explain  our  new  idea  for  controlling  the  speed  and 
accuracy  of  both  cash  and  charge  transactions.  Can  be  used  with  any  cable  desk, 
but  is  possible  only  with  central  control. 

THE  LAMSON  COMPANY 


BOSTON,  MASS. 


Boston,  Mass.,  100  Boylston  Street 
Rochester,  N.Y.,  174  Clinton  Street 


Toronto,  Ont.,  136  Simcoe  Street 
Vancouver,  B.C.,  51  Empire  Bldg. 
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The  old  way 


The  new  way 


A  man  should  not  do  the  work  a 
machine  will  do  for  him 


A  merchant,  with  all  his  troubles, 
should  never  do  the  work  that  a  machine 
does  better  and  quicker. 

Our  newest  model  National  Cash 
Register  makes  the  records  which  a 
merchant  needs  to  control  his  business. 
It  does  fifteen  necessary  things  in  three 
seconds. 

Without  the  register  a  man  cannot  do 
these  things  in  half  an  hour. 


With  the  register,  even  a  new  clerk  can 
do  them  just  by  pressing  the  keys. 

Our  new  electric  machines  are  as  much 
better  than  old  machines  as  an  up-to-date 
harvester  is  ahead  of  a  sickle  for  cutting 
grain. 

The  latest  model  National  Cash  Register 
is  a  great  help  to  merchants  and  clerks. 
It  pays  for  itself  out   of  what  it  saves. 


Merchants  need  National  Cash  Registers  now  more  than  ever  before 


Fill  out  this 
coupon  and  mail 
to-day 


Dept.  C2,  The  National  Cash  Register  Company  of  Canada,  Limited, 

Toronto,  Ont. 

Please  give  full  particulars  about  the  up-to-date  N.C.R.  System  for 
my  kind  of  business. 

Name 

Business 

Address 


MANY    SALES    ARE    MISSED    BY   CLERKS    NOT    KNOWING    THE    SELLING    POINTS    OF    GOODS. 
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SPACE     ^)WASTE 

The  WevrWay  Method    '  ~    The  ©Id    Method 


THE  NEW  WAY  SYSTEM 

The  New  Way  of  equipping  stores  to  utilize  every  inch  of  space  and  increase 
the  efficiency  of  your  sales  staff  from  one  to  four  hundred  per  cent. 

We  can  revolutionize  every  department  in  your  store  in  the  same  manner  as 
is  shown  above  in  a  button  department. 

Old-established  stores  are  scrapping  old  fixtures  and  installing  the  New  Way 
System.    New  stores  are  adopting  the  system  in  full. 

Send  for  lists  of  recent  installations  and  let  us  explain  the  system.    You  can- 
not afford  to  be  without  it. 

AN  INVITATION 

We  would  be  pleased  to  see  you  at  our  Show  Rooms  during  Canada's  National 
Exhibition. 

Jones   Bros.   &?  Co.,  Limited 

Store  Fitters 

Eastern  Brancn  :  Head    Office  :  Western  Brancn  : 

71   Bleury  Street  29-31    Adelaide    St.   West  437  Main  Street 

Montreal,  P.  Q.  Toronto,    Ont.  Winnipeg.  Man 

In    afphation    with    and    manufacturing    in    Canada    under   the  patents    of 
The    Grand   Rapids  Show    Case    Co. 


son.^~   -»jnr 


CLERKS    LEARN    THE    SELLING    POINTS    OF    GOODS    HANDLED    BY    READING    THE     ADVERTISEMENTS 


SOME  NEW  LINES  OF  UNDERWEAR 

An  Expansion  Closed  Combination  and  a  New  Process  Fabric  for  Underwear  and  Hosiery 
Prices  Average  20ff    Above  Last  Year — Trimmings   a   Problem. 


IT  is  not  entirely  to  the  shortage  of 
wool  and  its  extreme  price  that  the 
popularity  of  cotton  underwear  for 
women  is  due.  Even  though  fashions 
after  the  war  may  call  for  wool,  as  is 
the  custom  when  an  article  has  been  al- 
most off  the  market  for  a  time,  there 
will  still  be  many  people  adhere  to  cot- 
ton underwear  for  Winter  wear  as  well 
as  Summer.  One  reason  is  that  mills 
will  probably  continue  their  big  bid  for 
trade  in  this  line  because  they  have  pro- 
duced more  attractive  cotton  garments, 
in  fit,  finish  and  the  actual  processes  of 
knitting  than  they  did  in  previous  years. 
Another  reason  is  that  more  women  than 
ever  before  are  wearing  fur  coats,  and 
so  do  not  require  the  woolen  underwear 
and  other  heavy  clothing  which  often 
was  a  necessity.  Women  love  their  silk 
frocks  and  Georgette  blouses  and  do  not 
want  heavy  underwear  with  them.  A 
fur  coat  or  even  a  heavy  Winter  coat — 
since  fashions  in  those  are  very  practi- 
cal— makes  way  for  dainty,  comfortable, 
indoor  dressing,  especially  in  the  cities 
and  larger  towns. 

Mills  which  make  a  difference  between 
the  weights  which  they  sell  for  Fall  and 
Winter  and  those  for  Spring  and  Sum- 
mer are  finding  the  sleeveless  garments 
in  the  heavier  lines  steadily  increasing 
in  proportion  to  the  long-sleeved  num- 
bers. Also  the  finer  women  garments 
are  preferred  to  any  heavy  ribbed  goods. 
While  the  bulk  of  sales  are  still  for  two- 
piece  garments,  combinations  are  in- 
creasing in  sales.  The  one-piece  com- 
binations are  perhaps  better  in  Winter 
than  in  Summer;  the  two-piece  lines  are 
better  in  the  Summer.  The  envelope 
chemise  plays  a  part  for  both.  In  Sum- 
mer it  is  worn  with  the  separate  vest. 
and  in  Winter  with  the  combination,  but 
where  the  open  combinations  are  worn 
the  chemise  accompanies  Winter  and 
Summer  as  a  rule. 

Increased  Call  for  Pink 

Flesh-colored  and  pink  vests  were 
good  some  seasons  ago;  then  they  drop- 
ped off  in  demand,  but  mills  notice  dur- 
ing the  past  year  that  these  lines  have 
been  good  again.  There  is  uncertainty 
felt  about  them  for  next  year,  but  it 
seems   probable     demand     will     remain 


fairly  good  because  there  seems  to  be  a 
general  demand  for  things  pink  in  under- 
garments; corsets,  camisoles,  brassieres, 
bloomers,  envelopes,  etc.,  all  sell  in  flesh 
tints,  and  so  the  vest  must  also  be  pink. 
Of  course  the  bulk  of  trade  in  all  these 
lines  is  in  white,  but  everywhere  there 
is  reported  growing  interest  in  pink — 
if  it  is  not  of  too  brilliant  a  hue.  Flesh 
is   the  shade   more  popular. 

Speaking  of  the  directoire  bloomers 
these  are  quite  an  important  item  with 
the  firms  who  first  put  them  on  the 
market — so  much  so  that  some  other 
firms  are  now  doing  good  business  with 
them  and  still  others  are  threatening  to 
bring  out  a  line. 

Trimmings  of  Many  Kinds 

While  there  is  difficulty  expressed 
throughout  the  mills  in  getting  sufficient 
fine  cotton  yarns  to  fill  their  orders,  that 
is  not  the  only  trouble  in  making  women's 
underwear;  one  other  is  the  trimmings. 
One  mill  man  is  using  a  variety  obtain- 


Ladies'  Combination 

Knitted  fine  lisle;  entirely  closed  crotch; 
made  with  expansion  ribbing  and  trimmed 
with  Torchon  lace.  From  the  new  Fall  lines 
of  the  Oxford  Knitting  Co..  Woodstock,  Ont. 


ed  from  many  markets.  There  are  the 
popular  English  cotton  and  mercerized 
torchon  laces,  fine  shadow  and  filet 
laces,  American  embroideries  combined 
with  rather  coarse  laces,  Japanese  hand- 
crocheted  yokes  and  edgings,  and  in  fact 
any  trimmings  with  which  he  happens 
to  get  in  touch.  He  finds  one  line  of 
merchandise  trimmed  with  embroidery 
beading  and  run  with  pink  ribbon  selling 
well  in  some  of  the  Eastern  provinces. 
The  Japanese  hand-crocheted  yokes  are 
new  this  season  and  promise  to  be  im- 
portant. Of  course  the  high  class  de- 
mand is  practically  all  for  a  fine  close- 
ribbed   garment  with  plain   top. 

A  New  Combination 

A  new  combination  has  been  produced 
by  one  mill.  It  is  an  entirely  closed 
crotch  garment  of  fine  lisle  in  umbrella 
style,  but  so  fine  as  not  to  be  bulky,  ana 
is  in  an  expansion  stitch. 

The  tubing  finished  vests,  or  opera 
vests  as  some  mills  call  them,  are  re- 
viving in  a  marked  degree.  These  are 
simply  straight  vest  lengths  without  any 
shoulder  straps  or  shaping  of  any  kind. 
Some  are  trimmed  with  a  narrow  edging, 
some  have  straight  lace  tops  and  some 
have  absolutely  no  trimming.  These 
latter  are  sold  chiefly  to  women  who 
crochet  tops  and  perhaps  shoulder- 
pieces  to  the  vest  lengths  themselves. 
The  plain  lengths  retail  at  30  to  50 
cents.;  the  best  quality  of  opera  vests 
are  65  cents  to  one  dollar. 

A  Special  Process  Line 

A  new  line  of  underwear  is  on  the 
market.  It  is  a  fine  light  weight  ribbed 
line  made  under  a  special  process  which 
gives  it  the  appearance  of  natural  wool 
garments  and  is  shown  in  black  and 
white,  brown  and  white  and  plum  tones. 
So  far  these  are  taking  better  in  men's 
lines  than  women's,  though  the  makerr, 
promise  an  all-white  line  for  women 
shortly  and  they  are  expecting  big  busi- 
ness in  it.  Hose  are  also  made  by  this 
new  process  and  they  feel  and  look  quite 
like  the  old  familiar  lines  of  cashmere. 
Women's  combinations  in  this  range  will 
retail  at  about  $2.50.  Two-piece  suits 
are  to  be  had  as  well. 

A  clever  little  play  suit  for  boys  has 
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en   produced.     It   is   in   fine  grey 
cotton  jersey  with  neck  ami  sleeve  bands 

of  white  or  sky.    The  undergarment  has 

a   light    waist      pan      attached      to      the 

trousers    and    has      adjustable      shoulder 

This    eliminates    the    need      in 

warm  weather  of  an  active  little  lad  liav- 

wear   a    heavy    waist.   The   outer 

garment  is  a  pull-over  jersey  with  sho.t 

■  ;  sleeves 

Knitted  bathing  suits  are  selling  well. 

Their   trimming    is    still    plain    or    fancy 

stripes,  and  some  new  etTeet>  are  shown 

.son.      All   eotton   and   cotton   ana 

wool  mixture  jerseys  of  course  are  much 

more    within    the    reach    of   the   popular 

purse    than   all    wool    lines,   consequently 

there   are   few   of   the    latter   being    pro- 

duced.     Some  knitted  bathing  suits  have 

been  produced  bv  Japan,  but  an  importer 

stated    to   DRY  "GOODS   REVIEW    that 

this    line,    while    fairly    good,    has    still 

many    imperfections. 

As   to    Prices 

Underwear  prices  are  not  yet  fixed  by 
all  the  mills  on  their  outputs  which  are 
now  about  ready  for  Spring,  nor  do  they 
guarantee  that  what  they  decide  upon 
with  the  first  showing  will  remain 
throughout  the  selling  season.  The  diffi- 
culty of  getting  imported  yarns,  whether 
of  cotton  or  wool,  and  the  varying  prices 
of  these  as  they  do  arrive  may  make 
some  alteration  in  prices  as  the  season 
advances.  Most  mills  state,  however, 
the  prices  will  run  from  15  to  25  per 
cent,  above  what  they  were  a  year  ago. 
and  next  Summer's  lines  will  be  40  to 
50  per  cent,  over  this  figure.  Of  course 
where  wool  is  concerned  the  proportion 
of  it  used  will  cause  an  increase  in  some 
instances  up  to  100  per  cent,  over  last 
year.  Needles  for  special  lines-  are  dif- 
ficult to  procure  in  sufficient  quantities 
but  the  situation  is  easier  than  it  was 
last  season  when  Canadian  mills  had  to 
import  all  their  needles.  Now  that  the 
U.  S.  needle  makers  are  held  up  entirely 
by  home  orders  for  their  big  civilian 
and  Government  calls,  the  production 
of  this  necessity  in  Canada  is  helping 
matters. 

The    Japanese    Bid 

One  mill  man  stated  that  samples  of 
every  knitted  article  which  has  been 
made  in  Canada  has  been  sent  to  Japan 
to  be  copied  and  while  so  far  the  pro- 
duct there  is  cheap,  it  is  by  no  means 
perfected.  There  are  flaws  in  the  knit- 
ting owin?  to  lack  of  the  best  and  new- 
est machines  and  the  fit  is  not  good. 
Nevertheless,  the  fact  that  labor  is  so 
much  cheaper  there  than  in  this  country 
and  that  the  latest  machines  are  said  to 
be  on  their  way  there  now,  looks  as  if 
Japan  is  going  to  make  a  strong  bid  for 
the  Canadian  cotton  underwear  market. 
Prejudice  is  against  Japanese  goods 
amone  some  buyers,  however,  for  they 
say  that  orders  are  seldom  filled  accord- 
in?  to  the  samples  shown.  Our  samples 
here  will  be  duplicated  exactly  as  Japan- 
ese samples,  but  when  it  comes  to  turning 
out  quantities  of  the  same,  there  seems 
to  be  something  lacking.  The  Canadian 
trade  will  watch  the  procedure  of  Japan 
with  a  pood  deal  of  inter?;t.  if  not  con- 
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New  Winter  Underwe. 


A   new   process   underwear   resembling  natural   wool:    it    is  very   fine   and   soft,    in   grey, 

plum  and  brown  tones  and  is  made  for  both   men  and  women  by  the 

.Mercury    Mills,    Hamilton. 


cern.  Certainly  the  modern  Canadian  or 
American  knitting  factory  is  a  much 
more  sanitary  and  pleasant  place  to 
work  in  than  the  average  Japanese  fac- 
tory as  described  by  Canadians  who  have 
seen  them.  This,  together  with  the  sys- 
tem of  subsidizing  Japanese  manufactur- 
ers by  their  Government,  and  the  much 
higher    wages    paid    on    this    continent. 


means  higher  cost  of  production  here. 
Even  when  the  war  is  over  a  scarcity 
of  labor  is  anticipated  so  thg.t  mill  men 
believe  they  are  entitled  to  some  assist- 
ance from  the  Government  in  the  way 
of  a  preferential  tariff,  and  several  of 
them  think  a  "Made  in  Japan"  labei 
should  be  required  on  all  goods  coming 
in  from  that  country. 


PRICES  OF  SWEATER  COATS  GO  UP 

Mills  Too  Busy  to  Produce  Many  Novelties — A  New  Slip-on  Does 

Not  Pull  Over — Fall  Pull-overs  Have  Sleeves — Brushed 

Wool  Sets  Sell  Big  in. Last  Year's  Stvles. 


THE  big  demand  which  is  being  put 
upon  the  mills  throughout  both 
Canada  and  the  United  States  for 
underwear  and  hosiery  seems  to  be  some- 
what curtailing  the  output  of  novelty 
sweaters.  A  number  of  the  mills  which 
used  to  specialize  in  original  designs  in 
both  silk  and  woolen  sweater  coats  are 
now  confining  their  range  strictly  to  more 
staple  articles  for  which  orders  continue 
to  flow  in.  The  color  range  seems  to  be 
about  the  most  important  item  in  present 
selling.  There  is  not  so  much  tendency 
to  this  one  color  or  that,  so  much  as  a 
demand  for  a  wide  variety  of  colors.  This 
applies  to  both  the  art  silk  and  wool  gar- 
ments. Paddy  green  seems  to  continue 
to  be  the  color  which  gives  the  most 
trouble.  This  is  to  be  had  all  ri?ht  in 
wools  but  cannot  be  had  in  a  good  shade 
so  far  in  silks.  If  one  wants  a  green  silk 
sweater  a  Nile  or  apple  green  will  givs 
the  most  satisfaction. 

There  has  been  a  big  call  for  the  sleeve- 
less sweater  coat  for  the  Summer  selling 
and  manufacturers  are  counting  to  some 
extent  on  these  being  rather  important 
for  Fall.  There  is  a  feeling  that  these 
jackets  will  be  worn  under  Ion?  coats. 
Where  it  is  reallv  warmth  that  is  desired 
the  null-over  style  of  sweater  is  being 
m-vle  with  sleeves  for  Fall  in  both  fin", 
soft  wools  and  in  art  silks.  These  have 
narrow  sleeves,  of  course,  and  a  rather 
snu?-fitting  body.  One  manufacturer 
thinks  that  the  inconveniences  of  puttin? 
the   slip-on   garment  over  the  head   will 

EMPLOYEES     TO     READ     DRY     GOODS     REVIEW 


tend  to  lessen  the  demand  for  it  after 
this  first  big  season  now  on,  and  so  they 
have  produced  a  garment  similar  in  style 
and  shape  but  which  fastens  invisibly  up 
the  front. 

The  New  Details 

There  is  a  variety  of  collars  being 
shown  on  the  new  garments  again.  The 
sailor  collar  of  course  is  the  standby,  but 
the  shawl  collar  and  tuxedo  are  vying 
with  it  for  first  place.  They  are  all  of 
a  moderate  size  rather  than  the  extreme- 
ly wide  or  double  ones  which  were  out 
last  year.  The  deep  front  effect  will  be 
probably  universal  for  next  season.  The 
tendency  is  very  marked,  too,  for  the  use 
of  belts  rather  than  the  ties.  Elastic 
shirrings  are  also  used  to  form  a  number 
of  the  newer  touches  in  waist  finishes, 
especially  in  the  silk  sweaters,  and  fancv 
colored  borders  are  still  good.  One  mill 
is  showing  a  new  fancy  stitch  in  silk, 
resembling  a  fan  pattern.  One  model  is 
made  with  this  fancy  stitching  in  dark 
green  for  the  body  part  and  plain  sand 
trimmings.  Other  models  have  the  fancy 
stitch  in  the  collar  and  cuffs  and  the  body 
part  plain.  The  perfectly  plain  knitting 
throughout,  however,  has  very  much  more 
call  than  anything  fancv.  In  trimmings 
the  brushed  wool  continues  to  have  a 
prominent  place  and  will  in  next  season's 
output. 

While  the  hand-knitted  effects  are  what 
everybody  asks  for  and  these  made  plain 
without  any  stripes  or  fancy  work,  there 
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is  a  new  effect  on  the  market  which  is 
very  similar  to  the  links  and  links  stitch- 
ing, but  is  called  the  purl  stitch.  This 
requires  less  wool  and  can  therefore  be 
produced  at  a  lower  price  than  the  hand- 
knit  stitches  and  looks  very  similar.  It  is 
among  the  best  for  wear  as  well. 

Art  Silks  Scarce 

Prices  on  all  lines  of  sweaters,  par- 
ticularly those  of  the  silk,  will  be  about 
25  per  cent,  higher  for  next  year.  Some 
of  the  mills  which  have  been  making 
silk  sweaters  for  some  time  are  not  keen 
about  featuring  them  to  the  trade  be- 
cause they  say  they  do  not  know  what 
minute  the  Government  will  come  along 
and  commandeer  the  labor  which  is  used 
in  making  those  lines  for  producing  Gov- 
ernment work.  This  is  an  additional 
factor  to  the  very  great  shortage  and  in 
fact  almost  impossibility  of  getting  suffi- 
cient supplies  of  art  silk  which  is  making 
the  price  of  silk  sweater  coats  rise  very 
noticeably.  The  high  prices  will,  it  is 
expected,  curtail  the  sale  of  them  to  a 
great  extent  next  season.  Those  sweaters 
which  are  made  of  art  silk  backed  with 
mercerized  cotton  or  else  tram  (thread) 
silk,  are  said  to  give  the  best  wear  of  any. 

As  to  wools  there  seems  to  be  a  fair 
supply  of  the  fine  grades  used  for  the 
wool  sweaters.  This  kind  of  wool  is  too 
high  priced  for  the  Red  Cross  purposes, 
the  army  demand  being  practically  all  for 
the  cheaper  grades  of  wool  and  therefore 
a  fair  supply  of  these  tops  can  be  had 
for  sweater  coats  so  far  as  the  raw  wool 
itself  is  concerned.  The  matter  of  spin- 
ning it  and  of  getting  deliveries  is  an^ 
other  question  but  there  seems  to  be  an 
easier  feeling  in  the  trade  with  regard 
to  this  line  of  merchandise  than  existed 
a  year  ago. 

A  Buyer's  Views 

In  talking  with  one  of  the  largest 
buyers  of  sweater  coats  in  Toronto,  DRY 
GOODS  REVIEW  was  informed  that 
while  there  does  not  seem  a  great  deal 
of  difficulty  in  procuring  a  good  color 
range,  sometimes  a  color  runs  out  of 
stock  and  orders  have  to  be  placed  many 
months  ahead  in  order  to  replace  them. 
This  cannot  always  be  done  for  the  rea- 
son that  sometimes  one  color  and  some- 
times another  is  the  one  to  go;  a  few 
short  weeks  may  see  a  big  call  for  one 
line  and  this  followed  by  a  different  one. 
Rose  seems  to  be  the  one  which  continues 
in  the  lead  most  steadily.  Some  khaki 
numbers  are  shown  in  the  first  Fall 
ranges,  but  demand  is  not  large  for 
them. 

"While  sleeveless  pull-overs  have  been 
a  popular  fad  this  year,"  said  the  above- 
mentioned  buyer,  "sales  of  them  have  not 
been  sufficient  to  warrant  us  plunsjing 
very  deeply  for  next  year.  We  have 
sold  twenty  sweater  coats  to  one  of  the 
sleeveless  lines.  The  sleeveless  pull- 
overs are  so  easy  to  knit  that  many  of 
those  seen  on  the  street  are  hand  done 
by  the  wearer,  and  I  do  not  know  of  any- 
one who  made  one  of  those  for  herself 
this  year  who  will  make  another  for 
next  year.  They  crush  a  fresh  blouse 
so  that  it  cannot  be  worn  again  without 
ths   pull-over,  nor  does  it  look  fresh   if 
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This    illustration    shows    an    attractive    Fall 

Sweater  Coat.      Model  is  in  rich  gold  shade 

with     brown    stripes    on     cuffs    and     collar. 

A  Monarch-Knit   model. 


one  wants  to  remove  the  pull-over  when 
the  weather  is  hot.  A  good  quality  of 
plain-knit  sweater  coat  with  sailor  collar 
is  what  will  maintain  popularity.  Brush- 
ed wool  coats  are  not  wanted  to  any  ex- 
tent." 

Prices  Curtail  Styles  in  Children's  Lines 

There  is  a  rather  big  sale  still  for  the 
little  hand  knitted  sweaters  and  pull- 
overs for  children.  One  of  the  newest 
outputs  is  not  new  in  its  construction 
but  is  rather  novel  in  its  coloring.  It 
is  a  deep  scarlet  shade  with  narrow  car- 
dinal stripes  for  border  trimming  and  a 
red  cord  is  used  to  fasten  it  in  front. 
These  fine  wool  lines  for  children  are 
still  to  be  had  but  the  price,  of  course, 
is  away  beyond  what  the  average  pur- 
chaser would  care  to  pay  and  so  not  a 
great  deal  of  effort  is  expended  in  pro- 
ducing novelties  which  only  increase  the 
cost.  The  little  sweater  just  described 
would  have  to  retail  at  $6.00  and  most 
women  would  hesitate  before  handing  out 
that  amount.  One  little  fancy  jacket 
which  was  a  leader  before  the  war  and 
sold  at  $10.50  a  dozen,  with  the  duty  from 
New  York  paid,  is  now  $19.50  without 
the  42V2  per  cent.  duty. 

A  smart  little  play  suit  of  cotton  is 
knitted  for  small  boys.  This  is  a  two- 
piece  garment  in  gray  with  white  or  sky 
trimmings.  The  under  garment  has  at- 
tached to  the  trousers  a  waist  part  with 
adjustable  shoulder  straps;  this  elimin- 
ates the  necessity  in  warm  weather  of 
wearing  a  heavy  waist.  The  outer  part 
is  a  regulation  sweater  and  the  suit  com- 
plete   appears    to    be    what    the    makers 


claim  for   it,  a   cool   practical  play   suit 
for  little  boys. 

Three-quarter  length  sweater  coats  for 
women  are  not  at  all  a  new  idea  but 
there  is  some  tendency  for  them  to  be 
revived  in  New  York.  They  are  being 
shown  in  the  popular  colors  with  angora 
or  brushed  wool  trimmings. 
Sets  Good  Again  With  Familiar   Details 

Sets  are  again  being  produced  in  big 
quantities.  The  brushed  effects,  as  inti- 
mated last  month  hold  first  place  but 
there  is  little  in  the  way  of  pattern, 
coloring  or  design  that  is  novel.  Mottled 
effects  have  been  quite  strong  for  the 
past  couple  of  seasons  and  for  that  rea- 
son some  of  the  leading  authorities  think 
they  will  not  survive  after  this  Fall. 
Caps  are  selling  very  much  ahead  of 
tarns  in  the  sets,  notwithstanding  the 
vogue  which  tarns  have  had  in  other 
fabrics.  If  some  of  the  mills  would 
produce  a  "Blue  Devil"  set  it  is  quite 
likely  it  would  be  regarded  with  favor, 
but  as  already  stated  there  is  little  likeli- 
hood of  any  novelty  coming  out  this 
season.  There  is  indeed  some  feeling 
that  the  popularity  of  all  these  wool  sets 
will  wane  after  the  coming  Winter  but 
this  is  rot  yet  felt  in  present  buying. 


SOME  REMARKS  HEARD  IN  THE 

VARIOUS  MILLS 

By  a  Dry  Goods  Review  Representative 

"If  we  started  to  tell  you  our  mill 
troubles  we  could  fill  a  couple  of  books." 

"We  just  have  to  keep  going  the  best 
way  we  can  on  what  yarns  there  are 
coming  along." 

"Wool  as  well  as  cotton  and  food  should 
be  regulated  in  price;  poorer  people  are 
finding  it  harder  and  harder  to  get  sup- 
plies." 

"We  placed  an  order  for  7,500  lbs.  of 
art  silk  to  be  delivered  in  July,  August 
and  September.  The  order  was  returned 
cut  down  to  25  per  cent." 

"We  have  lost  25,000  lbs.  of  yarns  by 
submarine." 

"We  had  fourteen  cases  sunk." 

"We  lost  $30,000  worth  on  the  Ma- 
deira." 

"Wool  will  be  $1.50  next  year.  Delivery 
of  imported  yarns  is  almost  impossible." 

"The  situation  for  goods  made  from 
imported  yarns  is  serious.  Those  made 
from  wools  spun  in  this  country  are 
easier." 

"Fleece-lined  garments  will  have  to 
bring   $2.00   to  $2.50  aoiece  next   year." 

"I  am  ashamed  of  the  quality  of  the 
mixture  garments  which  have  to  be  of- 
fered at  the  prices  now  prevailing." 

"The  cheapest  winter  weight  combina- 
tion for  women  will  have  to  retail  at 
$2.00.    It  is  all  cotton." 

"The  tendency  continues  for  demand  to 
run  to  better  grades." 

"We  are  asked  more  and  more  for 
ladies'  silk  hose  to  sell  at  $2.00  to  $3.00 
a  pair." 

"Prices  are  on  an  average  20<";  to  25% 
higher  than  they  were  a  year  ago." 

"Anything  quoted  at  less  than  three 
times  its  pre-war  price  is  good  buying." 


AFTER  READING  THIS  NUMBER  PASS  YOUR  COPY  ALONG  TO  YOUR  CLERKS  TO  READ. 


SHORT  SUPPLIES  OF  UNDERWEAR  AND  HOSIERY 

Yarns,  Needles,  Transportation  and  Exchange  all  Cause  Uneasiness — Mills  Scoured  of  all 
Underwear  Stocks  for  Army — Will  Civilians  Shiver  Next  January? 


WHILE  all  the  Canadian  knitting- 
mills  are  extremely  busy  in  their 
endeavor  to  comply  with  the  de- 
mands placed  upon  them,  their  ways  are 
fraught  with  difficulties  which  in  ordin- 
ary times  would  be  well  nigh  over- 
whelming. Readers  of  DRY  GOODS 
REVIEW  will  have  noted  in  last  month's 
ssue  that  the  prospects  look  more  hope- 
ful for  fair  supplies  of  fine  grades  of 
underwear,  hosiery,  etc..  for  next  year. 
I;  must  be  remembered,  however,  that 
the  prices  will  be  extremely  high  as 
compared  with  what  they  were  when  fine 
all  wool  garments  were  plentiful.  De- 
mand at  the  prices  which  have  to  be 
asked  is  much  smaller  than  it  used  to  be 
and  for  that  reason  the  supplies  in  sight 
will  probably  be  fairly  well  able  to  an- 
swer the  call. 

Cotton   Yarns  Come   Irregularly 

The  fact  remains,  however,  that  the 
bulk  of  trade  will  be  done  in  cotton 
goods,  and  here  the  difficulty  of  getting 
yarns  is  again  serious.  United  States 
mills  are  crowded  with  orders  for  their 
own  country,  both  civil  and  military; 
this,  with  the  transportation  difficulties 
makes  deliveries  of  yarns  from  that 
country  more  and  more  uncertain.  De- 
liveries from  the  English  mills  are  better 
but  vast  quantities  have  been  sunk  by 
submarines,  and  these  yarns  cannot  be 
replaced.  All  the  delay  of  placing  a  new 
order  is  inevitable  in  cases  like  this, 
"For  that  reason,"  said  one  of  the 
largest  hosiery  mills,  "we  do  not 
sell  goods  until  the  yarns  are  on  our 
premises.  There  is  nothing  in  sight  but 
high  prices  and  shortage  of  supplies. 
Mill  prices  this  Fall  will  run  about  20 
per  cent,  to  100  per  cent,  higher  than 
they  were  a  year  ago,  according  to  the 
amount  of  wool  used.  A  heavy  outdoor 
wool  garment  will  be  100  per  cent, 
higher  than  a  year  ago." 

One  of  the  mills  ordered  between 
twenty  and  twenty-five  thousand  pounds 
of  yarns  last  November  for  delivery  this 
year,  and  so  far  none  at  all  has  been 
received  because  of  government  work 
being  done  by  the  spinners;  of  another 
contract,  14  cases  were  sunk. 

Must  Get  Silks  From  Japan 
Another  mill  (hosiery)  which  requires 
two  tons  of  yarns  a  week  stated  that  if 
an  embargo  is  put  upon  cotton  yarns 
leaving  the  United  States  they  will  have 
to  close  up  that  part  of  the  mill  which 
uses  the  cottons,  for  they  are  only  able 
to  work  on  supplies  that  come  to  hand 
from  week  to  week.  It  is  quite  impos- 
sible to  stock  up  for  any  time  ahead. 
"They  promised  an  embargo  on  silk 
yarns  coming  from  the  U.  S."  said  the 
manager,  "but  if  they  had  not  let  us 
get  enough  for  nine  weeks  we  would  have 
had  to  stop  work  in  the  silk  hosiery  sec- 
tion. Within  that  nine  weeks  we  hope 
to  get  silk  yarns  from  Japan  and  sh,.'.l 


have   to   import  direct  from  there  here- 
after." 

Needles  Still  Scarce 
Needles  for  knitting  machines,  while 
produced  in  much  larger  quantities  than 
they  were  a  year  ago,  are  still  a  diffi- 
cult problem.  For  a  time  it  will  be  re- 
membered there  was  a  famine  owing  to 
the  fact  that  practically  all  in  use  in 
America  were  of  European  make.  With 
the  efforts  which  the  mills  made  to  cope 
with  the  increased  demands  for  knitted 
goods  owing  to  the  cutting  off  of  German 
supplies,  the  demand  for  needles  for  the 
machines  had  to  be  met  also.  United 
States  factories  began  to  put  special  at- 
tention upon  these  and  before  long  the 
famine  was  eased  up.  Now,  however, 
the  quantity  of  machines  is  so  large, 
and  they  are  so  filled  up  with  govern- 
ment work,  that  the  needles  available, 
especially  those  required  for  special  go- 
vernment orders,  are  again  causing  some 
concern.  Now  that  some  of  these  are 
being  produced  in  Canada,  mills  here  are 
hopeful  of  fair  supplies. 

At  one  of  the  mills  the  manager  re- 
marked that  last  March  he  had  placed  an 
order  for  50,000  needles  for  immediate 
delivery,  but  so  far  had  received  only 
2,000.  He  uses  500  a  week  on  75  ma- 
chines. 

Government  Takes  Underwear 

The  underwear  and  hosiery  mills  say 
that  they  have  on  hand  practically  no 
stocks  of  any  kind— a  condition  which 
has  never  before  occurred.  A  buyer 
could  always  pick  up  some  kind  of  odd 
lots  in  past  seasons,  but  this  year  a  new 
call  has  had  to  be  reckoned  with.  In 
the  early  part  of  June  the  Canadian  go- 
vernment called  for  150,000  dozen  of 
men's  underwear  to  be  delivered  by  July 
15.  The  mills  could  not  get  yarns  and 
turn  out  new  goods  to  order  in  the  time 
required  and  so  the  country  was  scoured 
for  whatever  was  on  hand;  25,000  dozen 
of  old  stock  was  collected  and  of  course 
various  kinds  were  included — -a  motley 
array  for  our  soldiers! 

Both  the  United  States  government 
and  some  jobbers  over  there  have  placed 
orders  with  our  mills  for  underwear. 
They  are  placing  orders  four  to  six 
months  ahead  wherever  possible,  because 
of  the  inability  of  the  mills  there  to 
supply  all  that  is  wanted  from  them. 
For  the  U.  S.  army  there  are  two  grades 
of  underwear  ordered,  one  a  light  weight 
for  hot  weather,  the  other  heavy,  for 
Winter.  In  addition  to  this  several  mills 
are  making  up  puttees  for  the  U.  S. 
government. 

"All  this,"  said  the  manager  of  one  of 
the  best  known  mills,  coupled  with  the 
fact,  as  stated  by  more  than  one  of  our 
mills,  that  buyers  generally  in  Canada 
are  not  placing  orders  far  ahead  owing 
to  the  extremely  high  prices,  "indicates 
that  by  the  first  of  January,  1919,  or 
perhaps  before,  there  will  not  be  enough 


domestic  goods  for  immediate  wants." 
The  situation  will  be  helped  a  little  by 
the  wools  which  are  spun  in  this  country 
being  available,  but  these  are  in  a  very 
small   proportion  to  the  consumption. 

Many  Price  Difficulties 

With  regard  to  the  present  situation 
in  prices  one  mill  pointed  out  that 
merino  yarns  which  used  to  be  2  shillings 
before  the  war  are  now  7  shillings,  and 
cotton  yarns  which  were  22  and  23  cents 
are  now  68  cents,  which  means  that  a 
50  per  cent,  fleece-lined  garment  will 
cost  the  consumer,  when  it  gets  to  him  a 
year  from  now,  $2.00  to  $2.50.  A  change 
of  x/4d.  in  peace  times  caused  a  great 
deal  more  of  a  furore  than  does  a  jump 
of  2d.  or  even  4d.  now. 

In  getting  cotton  yarns  from  the 
United  States  one  of  the  younger  mills 
finds  that  the  difference  in  currency  ex- 
change costs  him  $500  a  month.  If  he 
wants  to  get  U.  S.  yarns  in  any  kind  of 
early  delivery  he  must  have  it  come  by 
express,  which  costs  him  $10  where  $2 
would  cover  it  by  freight.  With  all  these 
expenses  "on  the  side,"  there  is  little 
doubt  that  hosiery  and  underwear  will 
keep  on  the  rise  even  though  it  should 
be  that  yarns  are  as  high  as  they  can 
get,  as  one  of  the  large  mill  men  be- 
lieves. 

♦ 

NEW  STYLES  FOR  CHILDREN 

ONE  of  the  newest  sets  for  kiddies  from 
across  the  line  is  pure  white  and  in  addi- 
tion to  a  smart  toque  and  scarf  there  is 
a  comfy  barrel-shaped  muff  with  "cuffs" 
at  the  openings.  There  is  also  a  pretty 
style  of  sweater  made  with  a  yoke  and 
no  collar.  The  yoke,  belt,  cuffs  and  band 
at  the  bottom  are  knit  in  links  and  links 
stitch  while  the  body  part  and  sleeves  are 
plain,  being  knit  round  in  stocking 
fashion. 

One  of  the  new  hand-knit  scarfs  has 
one-stitch  ribs  an  inch  and  a  half  apart, 
and  deep  fringe  on  the  ends. 

CANADIAN  $5.00  BILL  BRINGS  $582. 
Down  in  New  York  the  other  day.  Mr. 
R.  G.  Long  (Bob  Long),  president  of  R. 
G.  Long  &  Co.,  Ltd.,  Toronto,  was  walk- 
ing along  Broadway  and  stopped  to  listen 
to  a  man  on  the  corner  who  was  auc- 
tioneering off  whatever  passers-by  gave 
him  for  the  benefit  of  the  Red  Cross. 
Mr  Long  handed  up  a  $5.00  Canadian 
note  to  the  auctioneer  and  said:  "See 
what  vou  can  get  for  this."  A  ring 
taken  from  a  dead  German's  finger  had 
previously  brought  $200;  and  when  the 
auctioneer  had  a  bid  of  $300  for  Mr. 
Long's  Canadian  five-dollar  note,  he  said: 
"You  gave  me  $200  for  a  dirty  German 
ring,  and  vou  only  offer  $300  for  a  prece 
of  good  real  Canadian  money.  I'm  asham- 
ed of  you!"  The  Canadian  five-dollar 
note   finally  brought  $582. 


SEE    THAT    THE    HEADS    OF    DEPARTMENTS    IN    VOIR    STORE    READ    DRY    GOODS    REVIEW. 
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With  F lying  Colors 

Takes  the  Field  for 

W ear  and  Value 


Wear  and  value  are  the  two  most  important  points — points 
on  which  your  customer  must  be  satisfied  before  you  make 
your  sale. 

Always — your  customer  will  be  pleased  with  the  fit — the  feel 
— the  value  of  Atlantic  Underwear.  "Atlantic"  quality  is 
always  the  same — a  full,  satisfying  value  that  can  be  relied 
uoon  to  build  business. 

E.   H„  Walsh  &  Company,  Toronto,  Ont. 

Selling  Agents  for  Quebec,  Ontario  and  Western  Canada 
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PERFECT  FITTING 
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BBEO 

.  PLAIN  FULL  FASHIONED 

Manufactured  by  The  C.TURN8ULU  COMPANY  OF  GALT,  LIMITED 


Manufacturers  and  Dealers: 

If  you  experience  difficulty  in  procuring  any 
line  of  goods,  either  for  manufacturing  or  ready- 
to-sell,  write  "Dry  Goods  Review"  Inquiry 
Department,  143-153  University  Ave.,  Toronto. 


THE  BETTER  POSTED  YOL'R  STAFF  BECOMES  THE  MORE  SALES  THEY  WILL  MAKE. 
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Their  Merit  Commends  the  Plan 


When  a  brand  of  hose  outsells  any  other 
one  style  of  hose  in  Canada  it  clearly  has 
merit  that  appeals  to  the  trade  no  less  than  to 
purchasers. 

That  is  the  happy  position  of  "Three 
Eighties"  —  the  leader  among  hosiery  for 
women. 

But  "Three  Eighties"  is  only  one  good 
brand  from  the  "Sunshine"  line.  In  their 
own  special  fields  there  are  other  "vSunshine" 
brands  just  as  popular — we  cite  as  examples 
"Buster  Brown."  or  "'Hercules"  for  boys, 
"Little  Darling"  and  "Little  Daisy"  for  girls. 

There  is  in  these  facts  indisputable  evi- 
dence that  the  "Sunshine"  line  as  a  whole  of- 
fers hose  of  known  quality,  good  value,  real 
selling  merit. 

He  is  a  wise  merchant  therefore  who  con- 
centrates on  the  "Sunshine"  line  for  his 
hosiers-  department.  Sales  are  easier.  There 
is  no  problem  of  make-goods.  Confidence 
in   his  store   is  encouraged.      Each   sale  en- 


hances the  reputation  of  his  store.     Hosiery 
pays — and  pays  wrell. 

Make  your  store  known  as  the  store  that 
sells  "Sunshine"  hosiery.  We  suggest  the 
following  lines — for  their  merit;  for  their 
easily-remembered  name  (repeat  sales)  ;  for 
the  fact  that  your  wholesaler  can  always  have 
them  in  stock. 

For  Women — Three  Eighties. 
For   Boys — Buster   Brown,   Rock   Rib,   Her- 
cules. 

For  Girls — Little  Darling,  Little  Daisy. 
For  Men — Marathon,  Pedestrian. 

Sole  Selling  Agents 

E.  H.  Walsh  &  Co.  Limited 

Toronto  Montreal  Winnipeg 

The  Chipman-Holton  Knitting 
Company,  Limited 

Hamilton — Mills  also  at  Welland 

Largest  Hosiery  Manufacturers  in  Canada 
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THE    INFORMATION    ABOIT   CHANGING   STVLES    AND    FASHIONS    WILL    INTEREST   CLERKS. 
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Dry  Goods  Review 


Peerless  Prices  Are  Within  Rieach 
of  Every  Customer--- 

Taking  the  limit  of  wear,  comfort  and  style  as  a 
price-comparison  basis,  Peerless  Underwear  is 
most  economical  from  every  point  of  view. 

The  Peerless  Underwear  Co.,  Limited 


Hamilton 


Ontario 


Very    Special    Offer    of   Hosiery 


Our  own  Knitting  Mills  have  been  fortunate  in 
receiving  a  large  quantity  of  Wool  which  will 
permit  us  to  put  on  the  market 

Hose  and  Half  Hose 

At  Very  Advantageous  Prices 

This  is  a  genuine  offer  and  it  will  pay  you  to  ask 
for  Samples  and  Prices,  which  will  be  forwarded 
with  pleasure. 

P.  P.  MARTIN  &  CO.,  LTD.,  50  St.  Paul  St.  W.,  Montreal,  Que. 

Quebec:   7  Rue   Charest.  Ottawa:   25  Spark  St.  Toronto:    152   Bay  Street. 

Three  Rivers:  82  Royal  St.  Sherbrooke:  Grand  Central  Hotel. 


ARTICLES    ON    SALESMANSHIP    WILL   INTEREST    ALL    THE   MEMBERS    OF    YOUR    STAFF. 
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Supreme  In  Style 
and  Quality 


The  Monarch-Knit  Spring  Range 

For  your  Hosiery  Department  be  sure  to  place  a 
liberal  order  for 

Monarch -Knit   Hosiery 

Our  travellers  will  show  you  the  complete  range  of 
Silk,  Lisle,  Mercerized,  Cotton  and  Cashmere 
Hosiery  for  Men,  Women  and  Children. 

Silk  Sweater  Coats  for  Women 

Woollen  Sweater  Coats  for 

Women  and  Children 

Also  an  extensive  showing  of 

Bathing  Suits 

for  Men,  Women  and  Children,  and 

Jerseys  for  Men  and  Boys 

Cash  in  on  the  great  revival  of  Hand  Knitting  by 
carrying  a  full  range  of  the  popular  hand-knitting 
varns 


tb 


Monarch  Floss"  and  "Monarch  Down" 

Our  travellers  are  on  the  way,  but  if  you  need  knitting 
wools  urgently,  write  us  for  shade  card  and  price  list. 

The  Monarch  Knitting  Company,  Ltd. 

DUNNVILLE  -:-  ONTARIO 

Factories  at  Dunnville,  St.  Thomas  and  St.  Catharines,  Ontario,  and  Buffalo,  XV. 


YOUR    CLERKS    WILL    BE    INTERESTED    IN    THE    SECTION    ON    EQUIPMENT    AND    DISPLAY. 
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St.  George  Brand  Offers  So  Many 
Different  Weights  and  Styles 

With  a  full  showing  of  St.  George  Brand  Underwear  on  your 
shelves  this  Fall  and  Winter,  your  salesmen  will  be  enabled  to 
quickly  meet  the  requirementsunshrinkable  underwear  very  d 
wear  that  comes  into  your  store. 

St.  George  Brand  is  so  reliable  a  line  with  so  many  different 
weights  and  styles  in  Scotch  Knit,  Heavy  wool,  Heavy  and 
Fine  Elastic  combinations  and  single  piece  underwear,  that 
sales  possibilities  are  unusually  great. 


Extra  careful  workmanship,  high-class  yarns,  reinforced  should- 
ers and  closed  crotch  are  the  features  which  make  St.  George 
unshrinkable  underwear  very  desirable  for  wear  and  comfort 
from  every  man's  point  of  view. 

The    Schofield   Woolen    Company 

LIMITED 
Oshawa,   Ontario 

SOME    OF    VOIR   STAFF   WILL    WANT    TO    STUDY    THE    COURSE    ON    SHOW    CARD    WRITING. 
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We're  Ready  To  Supply  Your   Order   Promptly 
For  Everything  in  Knit  Goods 


Sweater  Coats,  Pullovers,  Muffler  Sets,  Mitts  and  Gloves 

a  complete  showing  for  the  coming  Fall  and  Winter 

Season  is  now  with  our  representatives. 

THE  WILLIAMS-TROW  KNITTING  CO.,  LTD. 

STRATFORD,  ONTARIO 

Representatives : 

I.   M.   Robertson  &  Co.,  Toronto;  J.   B.  Trow  Co.,  .Montreal;  O'Brien,  Allen  &  Co.,  Winnipeg 
Mouat   Eol   &   Co.,  Calgary;   A.  J.  Snell,   Vancouver. 


CLERKS    POSTED    ON    MARKET   CONDITIONS    CAN    EXPLAIN    WHY    PRICES    ARE    SO    HIGH. 


74 


KNITTED    GOODS 
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The  Acme 

Range 
is  a 


^   7~%r^       V  inner 


TRADE      MARK 


Model  No.  6371 


Because  of  comfortable  appearance,  wearing  quality 
and  value,  you  will  eventually  decide  upon  Acme 
Knit  as  the  right  line  with  which  to  meet  the  steadily 
increasing  demand. 

Acme  features  will  not  be  overlooked  by  keen'buyers 
who  are  out  for  profit. 

Let  us  show  you  our  line 

ACME  GLOVE  WORKS,  LIMITED 

MONTREAL 


YOUR  EMPLOYEES  WILL  BE  GLAD  TO  READ  YOUR  COPY  OF  DRY  GOODS  REVIEW. 
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CIRCLE-BAR  HOSIERY 


FOR  MEN 


FOR  WOMEN 


FOR  CHILDREN 


'Fit  without 
wrinkling 

No 
unsightly 


seams 


Our  representatives  are  now  showing  samples 
of  Circle-Bar  Hosiery  for  Spring,  1919,  and 
owing  to  conditions  we  believe  it  is  to  your 
advantage  to  order  at  once. 

The  Circle-Bar  Knitting  Company, 
Limited 

KINCARDINE  -  -  ONTARIO 


HOSIERY, 


RafUtsrsd  No.  M£,OU 


THE    HALL  MARK    OF 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

First  in  the  Field  ind  Still  Leading. 

Mad*  on  the  QRADUATED  PRINCIPLE, 

and  starting  with  TWO  THREADS  in  tht 
TOP,  it  increases  in  WEAN-RESISTING 
PROPERTIES  as  it  descends  Thus  THE 
LEG  HAS  THREE  THREADS,  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A    HALF  HOSE 
FOR  HARD   WEAR. 

Absolutely  Seamless 
Perfect  in  Fit  ' 

Guaranteed  Unshrinkable 

•mm    aome   or   PERFECTION    in   footwear. 
To  b«  had  from  any  of  the  Leading  Wholesale 


Dry  Qoods   House* 


The 
Standard 


mm 

\"*\TRADC  MARK/ 


for  Good 
Qualities 


Convincing  Arguments 
That  Pull  Sales 
For  A.B.C.  Hosiery 

You  can  truthfully  say  this  of  A.B.C. 
Hosiery:  "Yes,  Madam,  we  positively 
guarantee    superior    fit    and    wear    in 

comparison   with   any   other   hosiery." 

There    is   no  better  sales-argument. 

Selling  Agents  : 
R.    L.  Baker    &    Company,  Toronto,  Ontai 
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ALLEN  BROS.  COMPANY,  LIMITED 

8 1  7  Gerrard  Street  Ea*t  Toronto,  Ontario       I 
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CUSTOMERS    JUDGE    YOUR    STORE    BY    THE    KNOWLEDGE    AND    EFFICIENCY    »F    THE    STAFF. 


MIL/L/INEEY 


WAR  GARDEN  TRIMMINGS  THE  LATEST 

Peas,  Beans,  Onions  and  Tomatoes  Being  Harvested  on  Fall  Hats — Beavers  Revived— Soft 
Shapes  a  Feature  Again — Brocades  for  Expensive  Hats  Later. 


WHILE  Fall  millinery  so  far  has 
not  assumed  anything  in  the  way 
of  definite  styles  it  is  still  quite 
as  interesting  in  the  models  that  are 
being  shown  as  it  ever  is  at  this  season 
of  the  year.  Wholesalers  are  busy  show- 
ing their  first  Fall  productions,  and 
among  them  are  many  attractive  models 
imported  from  New  York  and  elsewhere. 
As  stated  in  the  last  issue  of  DRY 
GOODS  L'EVIEW,  everything  is  being- 
shown  both  in  the  way  of  shapes  and 
trimmings  and  nothing  has  developed 
in  the  way  of  novelty  colors;  taupe, 
brown  and  black,  combinations  of  pur- 
ple and  navy  blue,  a  light  brown  ap- 
proaching golden  shade,  beznard,  a  sort 
of  brick  color,  and  some  peacock  blue, 
beaver  and  other  fur  shades — this  is  the 
range  of  the  popular  colors  for  Fall. 
Navy  blue  is  not  usually  considered  a 
really  Fall  color  in  millinery,  but  this 
year  it  is  starting  off  particularly  strong 
and,  as  stated,  combined  with  purple  it 


Is  very  smart.  One  model  with  a  soft 
willow  brim  form  which  did  not  reach 
to  the  edge  of  the  hat  had  the  whole 
upper  part  of  navy  blue  satin,  the  under 
brim,  which  curved  upward  at  the  edge, 
was  purple  panne  velvet.  The  soft  effect 
was  carried  throughout  and  there  was 
no  trimming  except  a  narrow  tailored 
satin  bow  of  the  navy.  Other  purple 
and  navy  shapes  had  navy  wings  for 
trimming. 

Silky  Beavers  Favored  Again 

As  to  the  materials  of  the  shapes 
themselves,  in  addition  to  the  various 
velvets  which  are  always  popular,  there 
are  again  hatters'  plush,  duvetyn,  short 
haired  real  furs  and  the  silky  beaver 
shapes  which  were  popular  some  years 
ago.  These  latter  have  come  in  m,ore 
strongly  than  they  appeared  last  year 
and  are  shown  in  various  styles  of  large 
and  small  shapes  in  black  as  well  as 
colors.      There   is   also   an    imitation    of 


A  Fall  X 


ovelty 

Black  panne  velvet  with  hooded  crown  and  "war  garden"  trimmings  of  silk 

tomatoes,   carrots,   onions,   peas,   beans,   etc.       From   John    C.   Green 

Millinery,  Toronto. 


caracul  which  is  produced  in  the  fur 
shades.  Silk  and  velvet  combinations 
and  also  a  good  deal  of  satin  are  being 
shown.  Tricornes,  which  were  a  feature 
of  millinery  shapes  two  winters  ago,  are 
with  us  again  more  strongly  than  last 
year  and  almost  up  to  the  year  before. 
The  ordinary  little  berettes  which  appear 
in  the  factory  shapes  will  doubtless  be  on 
the  market  again.  The  hand  made  ber- 
ettes, however,  are  a  little  more  indivi- 
dualistic in  style;  they  have  an  abrupt 
turn  up  at  the  front  and  are  frequently 
embroidered  with  chenille  and  wool.  One 
of  the  leading  Toronto  milliners  pre- 
dicts that  brocades  will  come  along  later 
on  in  the  season.  These  will  be  trimmed 
with  fur  and  will  be  very  expensive. 
One-tone  hats  are  usually  preferred  un- 
less for  the  younger  people,  but  combi- 
nations of  sand  and  brown,  grey  and 
navy  and  grey  and  black  will  no  doubt 
meet  with  some  approval  among  most 
buyers. 

Last  year  the  soft  crush  brims  in  vel- 
vet hats  were  quite  a  marked  feature. 
This  year  they  are  with  us  again  and  the 
whole  hat  is  shown  soft.  There  is  quite 
a  tendency  for  the  crown  to  be  soft, 
though  not  always  draped  as  well  as  the 
brim.  One  little  model  of  velvet  and 
satin  had  an  unstiffened  crown  and  a 
brim  soft  and  turned  up  all  around  but 
much  higher  at  one  side  and  rather  full. 
There  was  absolutely  no  stiffening  in 
this  hat.  Even  where  a  frame  is  used 
the  stiffening  does  not  extend  to  the  edge 
of  the  outer  covering. 

War  Garden  Trimmings 

Milliners  who  have  in  stock  any  of  the 
old  straight  felt  shapes  in  colors  may 
veil  them  in  ninon  or  Georgette  of  a 
contrasting  hue  and  produce  a  hat  that 
is  quite  the  fashion.  This  follows  out 
the  Summer  fashion  of  veiled  Leghorns. 
One  model  in  a  bright  tan  felt  was  veiled 
with  apple  green  Georgette  and  had  a 
5and-colored  ribbon  scarf  which  was  very 
effective.  A  great  deal  of  chenille  and 
metallic  thread,  also  wool  worked  in 
various  designs  and  sometimes  in  the 
clipped  work  are  featured  by  a  number 
of  houses  as  trimming.  The  outstanding 
Continued  on  page  107. 
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GOOD  ADVERTISING 


HOW  TWO  WELL-KNOWN  STORES  ADVERTISE 


Continuing   After- Inventory    Clearance 


A  Sale  of  Sweaters 

HE  ^ 
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Summer  Silks    Most   Wanted  Weaves 

Cloaaj  On  M»>  Ua  M  Crmtly  Rtducnl  Pried 


After- Inventory  Linen  Sale 
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fr'omoi'i   Lou   and   High    Shoe's 
.$3.95,-  -rw,$5.25r-  u«i«.$5.8S^  ~-r.S6.8S. 


Furniture  for  the  Summer  Home 

Al  Greadr  IU4vt«<  fnc  lor  Innxiliau  Qmu 
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[    Store  Closes  6  p.m.  Tomorrow   J        »-  q—  ■— u,  «»»■.  -  v—i . . 
Active  Service  Suits 
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.1/  //,.  fe//  m  a  1-coiumn,  full-length  advertisement  characteristic  of  Lord  &  Taylor's,  New  York. 
HA'//  //  /""//  narrow  space  is  used — "/"/  it  frequently  is  by  this  ston — the  matter  is  arranged  in 
uniform  shallow  panels  to  give  a  wider  effect.  Note  the  perfect  balanct  of  both  typt  and  illustrations 
null  tin   plain  statement  of  facts  without  "gush." 

At  fl"   ii<iht  /'.-■  reproduced  a  full-pagt   advertisement   of   th<    Hudson's   Bay   Company,    Calg 
Alberta.    It  is  one  of  those  advertisements  which  the  customers  "ill  "takt  after  a  meal"  with  care  and 
seriousness.    Then  an  lines  which  fh<  eye  cannot  help  but  follow  right  to  th<   end.    Tht   cuts  in  their 
diagonal   arrangement     while    not    conspicuous,   just  lead  the  reader  on.    In   the  centn    of  \h<   page 
are  featured  fl"    special  hour  sales  which   Uii.<  store  reports  as  very  successful. 


TO    INCREASE    THE    EFFICIENCY    OF    YOUR    STAFF    IS    AN    IMPORTANT    WAR    DITY 


MILLINERY 


Dry  Goods  Reviei 


MILLINERY  OPENING 

Monday,  26th  August,  and  following  days 

Display  of 

Pattern  Hats  and  Parisian  Novelties 

Inspection  by  the  Trade  cordially  invited 

Early  buyers  will  find  us  fully  prepared  in  all  depart- 
ments from  12th  August. 


G.  GOULDING  &  SONS 

55-57  Wellington  St.  W. 


MONTREAL 

17  St.  Helen  St. 


OTTAWA 

20  Sparks  Bldg. 
193  Sparks  St. 


WINNIPEG 

66  King  St. 


Quick-Action 
Advertising 

&     3S     S& 

Condensed  Ad.  Column 

S&     S&     3& 

2  cents   per  word,  per  insertion. 
Replies  to  Box  Numbers  5  cents. 


VELVET  IS 

VERY  SCARCE! 

BUT  you  may  still  place  your 
order  with  us  for 

SILK  VELVET  HATS 

Ranging  from  #36  to 
#48  a   dozen 

in  all  the  latest  styles  while  our 
raw  material  lasts. 

Prices  may  advance  to  nearly 
double  shortly, 

Montreal    Hat    Co.,  Limited 

15  St.  Helen  St.  Montreal 


MANY   SALES    ARE    MISSED    BY   CLERKS   NOT    KNOWING    THE    SELLING    POINTS    OF    GOODS. 
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NEWEST  STYLES  IN  BUCKRAMS 
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A  few  of  our  latest  shapes  in  popular  selling  Buckrams  for  Fall,  1918. 

See  these  and  many  other  novelties  now  in  the  hands  of  our  salesmen.        You  will  be 
made  welcome  at  our  warerooms  during  the  Opening  Week. 

PEERLESS  HATS  LIMITED 

Mfrs.  of  Ladies'  and  Children's  Straw  and  Velvet  Hats,  etc. 

10  ONTARIO  STREET  WEST  MONTREAL 


CLERKS    LEARN    THE    SELLING    POINTS    OF    GOODS    HANDLED    BY    READING    THE    ADVERTISEMENTS. 
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KNIT  GOODS  ARE  FEATURED  IN  THIS  NUMBER:  LET  YOUR  CLERKS  READ  YOUR  COPY. 


FUR,  DEPARTMENT 


AUGUST  DRIVE  IN  FUR  DEPARTMENT 

Murray-Kay's  Move  Fur  Department  to  More  Conspicuous  Location  —  Take  Orders  for 
Six  Hudson  Seal  Coat  Models — Accept  Deposit  of  20  Per  Cent. 


THE  fur  department  at  Murray  - 
Kay's.  Toronto,  has  been  moved 
from  the  rear  of  the  second  floor 
to  the  centre  part,  and  is  assuming  the 
role  of  a  major  department  beginning 
this  month.  The  location  is  close  to  the 
^levator  so  that  furs  will  be  given  special 
notice  by  the  transient  trade.  Mr.  L.  L. 
Brown,  who  has  spent  ten  years  in  the 
fur  department  in  Fairweather's  has 
been  selected  as  manager  for  this  de- 
partment and  is  very  enthusiastic  over 
the  possibilities  of  furs  for  this  Winter. 
In  addition  to  two  racks  in  the  depart- 
ment for  display  purpseos  there  are  six 
large  glass  cases  in  which  are  exhibited 
coats,  coatees,  and  novelty  furs  of  all 
■^orts.     The   special   fur  drive  began   on 


August  1,  and  furs  will  be  pushed 
throughout  the  month.  A  number  of  the 
American  stores  have  done  well  with 
special  fur  sales  during  the  month  of 
August,  and  so  it  is  with  the  idea  of 
.-pecial  progress  in  this  department  that 
furs  are  brought  out  this  month  at 
Murray-Kay's. 

Six   Models  Bring  Orders 

In  order  to  introduce  the  department 
in  its  new  form,  six  model  coats  hav2 
been  made  up  and  are  shown  in  the  de- 
partment on  figures.  Orders  are  taken 
from  customers  for  making  up  coats  to 
their  size  similar  to  these  models.  Two 
of  these  coats  are  of  Hudson  seal  with- 
out any  other  trimming,  the  other  four- 


are  also  of  Hudson  seal  but  have  beaver, 
opposum,  black  lynx  or  Alaska  sable  as 
trimming.  Following  is  an  extract  from 
the  store's  advertisement  announcing 
the  August  fur  sale: 

"We  have  made  extensive  preparations  for  this 
sale,  and  we're  abundantly  satisfied  with  the  fruit 
of   our   labors.     We  know: 

"That  we  are  offering  FUR  COATS.  SCARFS, 
CAPES  AND  SETS  mEde  of  the  finest  pelts,  and 
showing   the   best   workmanship. 

"That  the  models  are  up-to-the-minute,  show- 
ing  every    last    word    for   the   1918-1919    season. 

"That  the  August  Sale  prices  afford  opportuni- 
ties for  saving  that  cannot  be  disregarded  by 
anyone    with    an    eye   to    true   economy. 

"In  August  the  manufacturers  sell  at  less  profit, 
and  the  furriers  work  for  less  than  when  the 
fur  season  is  at  its  height.  In  August  you  have 
the  choice  of  the  finest  pelts,  and  the  assurance 
of   careful,   unhurried   workmanship.     Not  a   doubt 

Continued  on  page  99. 


View  of  the  attractive   August    fui 


window   of   Murray-Kay    Ltd.,   Toronto.       This 
display  of  furs  that  were  shown. 


a   part   of  the  very   fir 


DRESS  ACCESSORIES 


NECKWEAR  IS  FIRST  OF  ALL  DAINTY 

Net,  Organdie  and  Satin  Selected  for  Fall — Collar  with  Vestee  the 
Newest  Note — Waistcoats  a  Possibility  Again. 


WHILE  strictly  Fall  fashions  in 
neckwear  are  still  a  little  way  off 
from  the  Canadian  trade,  some 
news  is  arriving  from  New  York  as  to 
what  is  being  brought  out  there,  and  so 
far  the  materials  made  up  show  nothing 
different  to  what  has  been  fashionable 
here  this  Spring  and  Summer.  Net, 
organdie  and  satin,  the  three  big  ma- 
terials now,  are  the  three  leaders  for  the 
early  Fall  models,  and  there  is  big  busi- 
ness being  done  in  the  sale  of  yardage 
pleatings  and  rufflings  for  Fall  as  well 
as  late  Summer.  The  demand  for  colors 
is  diminishing  as  the  season  advances 
so  that  for  early  Fall  there  is  little  ex- 
pected except  white  and  ivory.  Fichus 
as  described  and  illustrated  in  the  July 
issue  of  DRY  GOODS  REVIEW  continue 
very  strong,  and  neckwear  firms  believe 
that  they  are  going  to  continue  right 
along  well  into  the  Fall  and  perhaps 
throughout  the  Winter.  These  are  given 
particular  favor  for  wearing  with  collar- 
less  dresses,  which  makes  the  sale  of 
yardage  goods  so  strong.  All  sorts  of 
pleatings  sell  in  widths  from  four  to 
eight  inches.  Plain  and  fancy  nets,  or- 
gandies, Georgette  crepes  and  ninons  are 
all   shown   in   these   pleatings. 

There  is  some  indication  that  vests 
will  revive  again  for  Fall,  especially 
while  the  suit  season  lasts.  Collars 
which  have  a  vestee  attached  are  in  par- 
ticular favor  at  present.  It  looks  as  if 
a  good  many  blouses  and  dresses  are  be- 
ing turned  back  down  the  centre  front 
to  make  a  place  for  these  little  vestees. 
some  of  which  extend  right  to  the  waist 
line.  When  this  little  vestee  forms  a 
straight  line  across  the  V-opening  of  the 
collar  it  is  given  the  name  of  a  "modesty- 
piece"  and  is  developed  in  a  number  of 
designs.  One  of  the  daintiest  organdie 
developments  of  this  idea  is  illustrated 
here.  And  it  also  shows  how  the  popular 
taste  reverts  to  the  sailor  collar.  Several 
designs  have  been  brought  out  showing 
the  sailor  collar  deep  at  the  back  and 
front  with  a  round  effect  at  the  neck. 
These  collars  may  be  very  plain  or  may 
be  fancy  with  lace,  tucking  or  em- 
broidery or  pleated  loosely.  American 
neckwear  houses  are  showing  a  great 
deal  of  fringe  on  their  new  models.  This 


is  used  in  many  ways  to  carry  out  the 
effect  of  pleatings  which  are  now  so 
strong.  Some  of  the  new  numbers  show 
wide  round  roll  collars  with  either  net 
pleating  or  fringe  which  extends  well  out 
over  the  shoulders.  Sailor  collars  of 
satin  have  their  straight  edge  across  the 
back  finished  with  deep  silk  fringe  also. 
Those  collars  which  have  a  sailor  back 
and  long  scarf  ends  to  tie  in  front  are 
shown  again  with   either  narrow  pleat- 


A  Char 


Set 


ings    of    net    or     a     little    lace     edging. 

Tuxedo  collars  remain  important  for 
the  present.  One  novel  number  which  is 
just  out  has  a  modesty-piece  pleated 
crossways,  each  pleat  being  finished  with 
a  little  satin  button  and  satin  ball  but- 
tons hang  from  the  ends  of  the  collar. 
The  new  vests  which  are  appearing  have 
deep  V-necks,  square  or  round  necks  or 
surplice  fronts  sometimes,  and  one  may 
have  them  with  or  without  a  belt.  A 
good  deal  of  hand  embroidery  is  being 
shown  on  some  numbers,  but  it  remains 
to  be  seen  whether  this  will  be  a  feature 
of  Fall  business  or  not.  A  few  of  the 
cuffs  which  are  shown  in  the  new  sets 
are  narrower  than  four  inches,  but  more 
are  considerably  deeper  with  the  point 
coming  high  on  the  upper  side.  Others 
are  rounded  off  on  the  under  side.  The 
collar,  which  has-  a  deep  square  back 
promises  to  be  one  of  the  strongest  fea- 
tures of  all  the  lines  for  the  coming 
season.  These,  with  the  addition  of  some 
soft  draped  effects  in  front,  are  especial- 
ly good  for  the  collarless  blouses  and 
dresses. 

One  of  the  leading  New  York  braid 
houes  is  showing  some  novel  adaptations 
of  their  lines  for  neckwear.  A  plain  and 
fancy  braid  are  worked  into  passemen- 
terie motifs  and  compose,  in  some  cases, 
collars  and  cuffs  and  pockets  to  match. 

An  attractive  hat  and  scarf  set  is  made 
of  hand  woven  cloth  and  embroidered 
with  worsted.  The  scarf  is  very  wide 
of  course,  as  all  modish  scarfs  are. 


A  soft  hand  dyed  and  hand  woven  wool 
hat  and  scarf  just  out  to  meet  the  first  Fall 
breezes. 


VEILS 

WAR  bride  veils  and  slip-ons  continue 
to  be  the  two  important  features  of 
veilings  at  present.  There  is  a  tremen- 
dous variety  offered  in  the-  former  and 
in  meshes  varying  from  the  fineness  of 
Georgette  to  the  large  hexagon  and 
square  meshes  showing  spaces  a  half  an 
inch  wide.  There  are  some  quite  original 
effects  brought  out  in  the  large  square 
meshes.  Some  of  the  designs  seem  to 
start  out  as  if  they  intended  to  be  plaid 
and  end  up  by  having  a  little  trailing 
vine  along  the  stripes  in  order  to  give 
them  a  lacy  effect. 

Navy  blue,  which  promises  to  be  SO 
strong  in  most  lines  of  ready-U-wear 
millinery  for  Fall,  is  carried  out  in  some 
of  these  war  bride  veils  also.  One  of 
the  smartest  numbers  noted  during  the 
month  was  a  white  mesh  with  a  three- 
inch  border  of  navy  blue  Georgette.  This 
was  worn  over  a  navy  and  white  small 


AFTER  READING  THIS  NUMBER  PASS  YOUR  COPY  ALONG  TO  YOUR  CLERKS  TO  READ. 
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Xeedlecraft  Ribbon  Novelty  Lines 


These  are  some  new  and  attractive  lines  made  up  of  ribbons  for  the  holiday  season.  Original  ideas  are  seen  in  the  boudoir 
•tlippers  and  sandals  either  with  or  without  French  or  flat  heels  and  satin-faced  soles;  in  shades  of  blue,  pink,  Copen  and  rose. 
The  group  also  shows  traveling  slippers  in  cases,  shoe  trees,  tea  aprons,  boudoir  caps,  camisoles,  baby  caps,  powder  puffs, 
children's  hair  bows  and  bands,  knitting  bags,  sachets  and  lingerie  bows,  etc.  These  are  for  display  purposes  or  made  to: 
order.      From  Belding  Paul  Corticelli. 


toque.  Already  the  scarcity  of  real  hair 
nets  is  noted  in  the  stores  for  big  sales 
are  being:  made  in  the  silk  line  of  slip- 
on  veils,  both  in  plain  and  fancy  designs. 
Few  of  the  hair-net  veils  are  to  be  seen. 
One  of  the  newest  draped  veils  has  the 
border  woven  in  and  at  intervals  big: 
butterflies  are  also  woven.  These  woven 
patterns  seem  to  be  quite  as  popular  at 
present  as  the  velvet  and  thread  run  de- 
signs. 

A  New  York  firm  is  featuring:  what  it 
calls  the  "thrift  veil."  It  is  of  pure  silk 
in  a  large  number  of  becoming:  patterns, 
and  is  equally  effective  worn  as  a  face 
veil  or  as  a  drape  veil.  This  double  use 
is  one  feature  of  economy  and  the  modest 
price  in  connection  with  the  fact  that  it 
may  be  successfully  cleaned  by  washing; 
has  added  to  its  popularity. 


RIBBONS 

NEW  YORK  wholesalers  report  that  the 
darker  shades  in  ribbons  will  be  prefer- 
red for  wear  this  Fall  and  Winter  if  se- 
lections already  indicated  by  buyers  who 
have  made  inquiries  or  placed  initial  or- 
ders may  be  accepted  as  a  correct  guide. 

Most  of  the  buyers,  they  say,  are  tak- 
ing; the  darker  shades,  preferring:  them 
to  the  more  highly-colored  offerings 
which  come  from  some  manufacturers. 
Retailers  have  not  made  known  their 
wants.  Whether  they  will  buy  wide. 
medium  or  narrow  ribbons  is  a  question 
that  no  one  has  yet  ventured  to  answer. 

The  generality  of  guesses  leans  to  the 
expectation  that  the  principal  purchases 
will  involve  the  narrow  widths  up  to 
medium  and  that  the  colors  will  tend  to- 


ward the  conservative  end  of  the  scale. 
Manufacturers  expect  a  generally  wider 
use  of  ribbons  in  costumes  this  Fall. 

The  tendency  of  prices  is  upward. 

"Angora"  is  a  novelty  ribbon  of  cotton 
satin  in  all  the  shades  in  vogue.  Another 
ribbon,  is  half  of  cotton  faille  and  half 
of  cotton  satin  in  contrasting  colors 
such  as  navy  and  beige,  navy  and  old 
gold,  black  and  green  or  black  and  tur- 
quoise. The  prices  and  prospective 
scarcity  of  good  silk  ribbons  are  making 
an  important  place  for  novelties  in  cot- 
Ion,  and  the  coming  season  will  doubt- 
less see  more  of  these  in  use  than  ever 
before. 


LEATHER  GOODS 
AND  BAGS 

THERE  is  quite  an  activity  among  buy- 
ers who  are  on  the  lookout  for  Christmas 
goods  in  leather.  During  the  weeks 
when  the  registration  card  cases  kept 
the  factories  busy,  other  lines  were  al- 
most dropped.  As  a  result  the  leather 
goods  houses  are  now  busy  catching  up. 
One  firm  states  that  while  printed  silk 
bags  of  various  styles  are  selling -rather 
actively  at  present  the  trade  is  going 
back  to  the  leather  lines  for  Christmas. 
The  demand  is  especially  big  for  the 
strap  handle  purses,  but  a  number  of 
handsome  leather  bags  are  selling  as 
well  and  small  vanities  are  quite  up  to 
the  mark.  Money  belts  and  patent 
leather  belts  are  selling  steadily,  the 
former  having  rather  an  unusual  spurt 
for  this  time  of  the  year.  A  new  bag 
which  has  recently  arrived  from  England 


is  of  beaver  calf  skin  in  flat  style  like 
a  large  envelope  with  a  leather  handle 
and  is  lined  with  champag-ne  moire.  This 
shape  is  also  rather  novel  in  a  beaded 
bag  which  has  come  from  Paris.  The 
outside  is  distinctly  Oriental  in  effect 
but  the  inside  shows  a  Lining  of  Dresden 
flowered  black  taffeta.  It  has  capacious 
pockets  and  also  a  little  shirred  pocket. 
The  bag  itself  is  covered  with  dull  jet 
beads  through  which  run  wavy  tan  lines 
and  a  more  intricate  design  in  reseda 
green,  China  blue  and  red.  This  bag  ?s 
priced  at  $20.00.  Some  of  the  other  new 
arrivals  from  Paris  in  beaded  bags  show 
little  vanities  in  the  way  of  envelope 
purses  and  also  draw-string  vanities  in- 
side, beaded  to  match  the  outside  of  the 
large  bag.  Dull  jet  seems  to  be  a  favor- 
ite bead  among  these  new  importations. 
In  mesh  bags  there  are  a  great  many 
new  fancy  designs.  These  have  little 
scallops  and  bangles  of  the  mesh  and 
some  bags  are  made  of  velvet  with  trim- 
mings of  the  mesh  in  braid  effects  which 
are  very  novel. 


NAME   WAS    MISSPELLED 

IN  the  advertisement  of  The  Lace  Goods 
Co.,  Limited,  July  issue,  page  95,  a  typo- 
graphical error  occurred.  It  was  stated 
that  the  president  of  the  company  was 
"R.  C.  Wickan."  This  of  course  should 
have  been  R.  C.  Wickware.  There  has 
been  no  change  whatever  in  the  manage- 
ment of  this  firm.  Mr.  Wickware  being 
the  president  and  Mr.  H.  Y.  Fair  the 
secretary-treasurer.  DRY  GOODS  RE- 
VIEW  regrets  the  error. 


SEE  THAT  THE  HEADS  OF  DEPARTMENTS  IN  YOUR  STORE  READ  DRY  GOODS  REVIEW. 
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GREATER 

SALES 

VOLUME 

STARSNAP   dealers  are  usually  surprised  at   the  greater  volume   of  sales  in  comparison  with  other  makes  of 

fasteners. 

The  reason  lies  in  the  fact  that  STARSNAPS  embody  features  that  women  have  hitherto  been  unable  to  find  in 

other  fasteners.     High  tension  springs  that  hold  tight-rounded  edges  that  won't  cut  threads-extra   Hat   but  too 

strong  to  bend— a  high  polish  that  is  rust  and  wear  proof— oblong  holes  which  make  sewing  easy. 


STARSNAPS  are  adver- 
tised   in    women's 
magazines. 


John  B.  Keeble 
&Co. 

35  Colborne  St.  Toronto 

[Sale  Agent,  for  Canada) 

Columbia  FastenerCo. 

3229-3231  South  Ashland 

Ave.,  Chicago,  III. 


^G 


PLANT 


WASHABLE  CHAMO  SUEDE 


PROCESS 


PRODUCT 


THE  THREE  P'S  IN  CLOVE  MANUFACTURE 


The  PLANT  must  be  properly  laid  out,  efficiently  equipped,  and  in 
charge  or  competent  overseers  before  the  PROCESS  can  be  right.  Fre- 
quent inspection  of  all  operations  insures  this.  An  efficient  plant  and  pro- 
cess must  result  in  a  good  PRODUCT. 

The  confidence  of  the  makers  of  Griffin  Gloves  in  their  product  is 
only  equalled  by  the  confidence  of  those  who  sell  them  or  wear  them. 

RICHARD  L.  BAKER  &   CO.,  Sole  Selling  Agents 

84  WELLINGTON  STREET  WEST,  TORONTO 


THE    BETTER    POSTED    VOIR    STAFF    BECOMES    THE    MORE    SALES    THEY    WILL    MAKE. 
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A  message  from  Gossards 
to  Corset  Buyers 


Your  work  is  more  important  than  ever  before.  It  is 
of  utmost  importance  to  your  own  department  because 
the  stress  of  war-time  is  separating  the  wheat  of  quality 
from  the  chaff  of  imitation.  Gossards,  as  you  know,  are 
the  genuine,  original,  front-lacing  corsets,  and  the  whole 
designing  and  manufacturing  strength  of  the  H.  W. 
Gossard  Company  has  been  devoted  to  making  the  best 
corsets  possible.  That  is  why  Gossards  are  the  one 
safe  foundation  for  a  successful  corset  department  in 
this  day  of  thoughtful  buying.  Gossard  corsets  bring 
your  customers  back  to  ask  for  another  pair  of  corsets 
"just  like  the  old  one." 

But  there's  another  angle  to  your  job  besides  selecting 
a  line  of  corsets  that  will  make  the  quickest  turn-overs. 
You  have  got  to  consider  also  the  importance  of  correct 
corsetry  to  the  health  of  hundreds  and  thousands  of 
women  working  to  help  win  the  war.  For,  as  Dr.  Alice 
L.  Cutler  said  recently  in  the  Literary  Digest,  "ab- 
dominal support  is  needed  by  our  women  while  working, 
or  else  serious  troubles  will  develop." 

Gossard  corsets  will  give  your  store  the  best  results 
in  sales  and  do  the  most  to  cement  patrons  to  your 
corset  department — two  excellent  reasons  why,  if  you 
have  not  already  done  so,  you  should  order  from  the 
new  autumn  Gossard  lines  at  once. 


The  Canadian  //.  Wdossard  (p.  it»™ 

284-6  West  King  Street  Toronto 

Manufacturers  of  the  Original  Front-Lacing  Corsets 


/7   Woc-r      7 

(jossara 

ThtzyLace  In  Front 


THE    INFORMATION    ABOIT    CHANGING    STYLES    AND    FASHIONS    WILL    INTEREST    CLERKS. 
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B-B  for  Bonnie-B  and 
Bigger  Business 

"Bonnie-B"s   are   popular   everywhere,  with   consumer 
and   dealer  alike. 

Marvellously  delicate  and  durable,  BONNIE  B  Slip- 
pon  Veils  never  sag  or  bulge.  They  have  superior 
sales-making'  qualities  that  classifies  the  "double 
'B' "  as  a  "Synonym  of  Bigger  Business." 
Each  veil  is  sold  in  its  own  sanitary,  sealed  envelope 
and  retails  at  10,  25  and  50  cents.  Guaranteed,  too. 
BONNIE-B  Slip-pon  Veils  are  advertised  in  the 
leading    magazines    and    women's    publications. 

Silverberg  Import  Co. 


TORONTO 
i  Yonge  Street 


New  Shipments 
Have  Arrived 


We  have  received  fresh  shipments  of 
new  goods  for  FALL,  and  have  in  stock 
a  fine  showing  of  LACES,  VEILINGS, 
EMBROIDERIES,  HANDKERCHIEFS, 
WOMEN'S  NECKWEAR,  Etc. 

When  in  Toronto  for  the  Canadian 
National  Exhibition,  kindly  make  it  a 
point  to  visit  us.  We  are  very  handy  to 
the  Union  Station  and  will  be  very 
pleased  to  have  you  call. 

Westlake   Brothers,   Ltd. 

24    Wellington    St.    West,    Toronto 


Fringes 
Braids 


Soutache 

[Colors  in  all  these  lines| 

We  are  Manufacturers  of  the  following: 
Celluloid  Rings  for  Muffs  and  Bags. 
Crocheted  Round  and  Barrel  Buttons. 
Crochet  Chains  for  Stoles. 
Elastic  Cord  for  Loops. 
Military   Braid   in   all   weights   and 

widths. 
Gold  and  Silver  Cords  and  Threads. 
Middy  Laces. 
Silk  Cords  in  all  sizes. 

THE  MOULTON  MFG. 
CO.,  LIMITED 


4  Inspector  St 


Montreal 


Ney 


Fal 


ret  Gloves  for 

CHAMOISETTE  in  Leather  Color 
New  Styles  Now  in  Stock 
Also    direct    import*   of: — 

Martin,    ftoche    &    Bickert's    Velvets, 

Chapal,    L.    M.,    and    other    Electric    Seals, 

Olmer's    Silks    and    Cravats, 

Coty's    Perfumery, 

Finest    French    Lingerie    and    Laces, 

Dresses,    Blouses,    etc. 
And    all    kinds    of    French    goods    imported    on    a    commission 


i.ilM 


Call    or    Write    for    particulars. 

A.  GERMAIN  &  CO. 

PARIS,  FRANCE 

Commission  Merchants  and  Importers 

Montreal  Office  :         14   Phillips  Square 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND  EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 

932-938  Broadway  New  York  Cor.  22nd  St. 

Canadian  Showroom  and  Factory: 

Bay  and  Wellington  Sts.,        -        Toronto,  Canada 
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To  The  Trade 

This  is  where  the  Julian  Sale  Fine 
Leather  Goods  are  Made 


When  You  Come 

to  the  Toronto 

Fair — 

Come  Here 

We  specially  invite  people  of 
the  trade  when  visiting  the 
Great  Toronto  Fair  this  year 
to  make  the  house  your  head- 
quarters. 

600  King  Street  West,  corner  of  Portland  Street.  Five  minutes'  card  ride  from  cor- 
ner of  King  and  Yonge  Streets. 

Our  large  and  excellently  lighted  wholesale  and  sample  rooms  department,  refitted 
and  refurnished,  have  to-day  and  will  have  then  the  biggest  lines  of  high  quality 
leather  goods  that  ever  carried  the  "Julian  Sale"  imprint. 

It  will  be  well  worth  any  dealer's  while  to  make  a  visit  to  our  showrooms  a  part  of 
his  business  while  in  the  city.  There  are  many  new  and  novel  lines  to  present  for 
the  coming  holiday  trade  which  will  certainly  be  an  incentive  to  choose  the  best 
from  the  best  in  the  "Julian  Sale"  complete  collection. 

For  extra  emphasis  we  make  mention  of  novelties  in  Velvet  Chiffon  Hand  Bags, 
Leather  Hand  Bags,  Strap-handle  Purses,  new  lines  of  Dressing  Cases,  and  a  score 
or  more  others  that  are  bound  to  be  in  big  demand. 

Let  us  have  your  name  for  the  New  Catalogue 
which  will  be  issued  shortly. 

The  Julian  Sale  Leather  Goods  Company,  Limited 

Wholesale — Sample  Rooms— Factories 
600  King  Street  West  -  TORONTO 


iOTR    CLERKS    WILL    BE    INTERESTED    IN    THE    SECTION    ON    EQUIPMENT    AND    DISPLAY. 
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The   Business    Papers  Got 
1  he  Volunteers 

EDWARD  N.  HURLEY,  the  clear-headed,  resource- 
ful Chairman  of  the  United  States  Shipping  Board 
— the  man  who  induced  Chas.  Schwab  to  take  the 
general  management puts  a  big  rating  on  the  na- 
tional importance  of  the  business  paper.  In  the  recent 
campaign  for  shipyard  volunteers  the  business  papers 
aided  greatly  in  getting  the  required  number  of  men. 
Mr.  Hurley,  writing  the  Secretary  of  the  Associated  Business 
Papers,  which  includes  a  large  number  of  the  most  progressive  in 
North  America,  says: 

**T  WANT  to  tell  you  and  those  connected  with  the 
A  division  of  advertising  that  the  services  rendered 
the  United  States  Shipping  Board  and  the  Emergency 
Fleet  Corporation  by -the  Business  Papers  in  our  recent 
campaign  for  shipyard  volunteers,  deserves  our  highest 
commendation. 

'The  editorials  which  these  papers  published  and  the 
advertisements  bearing  coupons  and  postcards  to  be  filled 
in  by  those  desiring  to  enrol  in  the  shipyard  volunteers, 
materially  helped  us  in  securing  our  full  quota  of  volun- 
teers. 

"I  recognize  the  great  force  of  the  Technical  and  Trade 
Press  of  the  country,  and  particularly  in  these  critical 
times,  both  with  relation  to  business  as  well  as  to  the  war. 
"Please  accept  this  as  a  testimonial  of  my  appreciation 
of  your  very  valuable  services  and  the  assistance  given  us 
by  the  Associated  Business  Papers." 
It  is  only  since  the  beginning  of  the  war  that  many  have  come  to  recog- 
nize the  value  and  power  of  the  Business  Paper.     Manufacturers  who  have  sub- 
scribed for  and  used  the  Business  Press  in  their  own  campaigns  have  long  known 
its  power  in  developing  not  only  the  business  of  its  readers  but  the  resources  of 
the  country.     The  Business  Paper  to-day  stands  high  in  the  estimation  of  those 
executive  heads  connected   with   war  endeavors,   because   they  realize   it  is   a 
mighty  force  in  stabilizing  business  and  in  giving  technical  knowledge  which 
cannot  be  secured  in  any  other  way. 

Following  MacLean  Trade  and  Technical  Papers  and  Magazines  stand  at  the 
top  for  Service  to  readers: 

Canadian  Grocer  Marine  Engineering  Sanitary    Engineer 

Hardware  and  Metal  prv  Goods  Financial  Post 

Canadian   Machinery  ..  *  ,     ,.r         „     .  MacLean's  Magazine 

Power  House  Men  s   ^ear  Review  Farmers'  Magazine 

Canadian   Foundryman  Bookseller  and  Stationer  Printer  and  Publisher 

Sena  for  copy  of  any  in  which  you  interested. 

The  MacLean  Publishing  Company,  Limited 

1207  Union  Trust  Bldg.  143-153  University  Ave.  Southam  Bldg.,  Bleury  St. 

Winnipeg  TORONTO  Montreal 

SOME    OF    YOUR   STAFF    WILL   WANT   TO    STUDY    THE    COURSE    ON    SHOW    CARD    WRITING. 
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$$&  Ribt 


Less  weighting  and  more  silk  is  the 
secret  of  Beldings  values.  Beldings 
Ribbons  do  not  deteriorate  on  your 
shelves. 

Beldings  Ribbons  are  full  18-yard 
pieces,  every  inch  of  which  is  the  high- 
est standard  of  quality  and  ribbon 
value. 

Beldings  Quality  Ribbons  are  made  by 
the   people   who   know   how   to   make 
dependable  ribbons. 
Ribbons    are    most    likely    to    become 
scarce  as  the  season  advances. 
Is  vour  stock  fully  assorted? 


CLEBKS    POSTED   ON    MARKET   CONDITIONS   CAN    EXPLAIN    WHY    PRICES    ARE   SO    HIGH. 
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Jfall  Jflobete  from  Chicago 

Suit  of  brown  Himalaya  cloth  showing  a  jacket  with  shawl  collar  of  near  seal,  pleats  bound 
with  black  silk  braid  and  novelty  slip  through   belt.      Two  piece  skirt  has  pocket  and  a  belt. 

Coat  of  grey  crystal  cord  lined  with  fancy  silk.      The  large  shawl   collar  and  deep  cuffs  are 

of  taupe  mouflon.     Sleeves  are  the  large  Japanese  type.      Silk  arrow  heads  finish  pockets  and 

novelty   cut   at   sides.      Shown   by   P.   B.   Palmer  &  Co.,   Chicago. 


YOUR  EMPLOYEES  WILL  BE  GLAD  TO  READ  YOUR  COPY  OF  DRY  GOODS  REVIEW. 
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in 


fttoo  popular  g>uit£ 

Sketched  by   Dry:   Goods   Review  artist. 


Navy  Blue  Serge 

Fine  navy  serge  lined  with  navy  and  white 
foulard  is  used  in  the  suit  which  shows  all 
the  popular  features  of  button-trimming 
and  stitching,  pointed  panels  and  reversible 
collar.  The  skirt,  of  course,  is  plain  and 
straight,  but  its  pockets  give  a  yoke  effect 
to  the  too  of  the  skirt.  Made  by  A.  Roth 
&   Co.,   Toronto. 


Heather  Tweed 

The  military  suit  if  made  of  tweed  is  meet- 
ing with  much  favor  for  Fall.  It  must  have 
a  mannish  collar  and  belt,  of  course.  The 
partly  stitched  pleats  in  the  back  of  this 
model  are  a  good  selling  feature.  From  the 
Consolidated  Cloak  Co.,  Ltd.,  Toronto. 


CUSTOMERS    JUDGE    YOl'R    STORE    BY    THE    KNOWLEDGE    AND    EFFICIENCY    OF    THE    STAFF. 


NEW  YORK  CONSERVATIVE  IN  SOME  FASHION  TENDENCIES 

She  Will  Not  Wear  Her  Skirts  Impracticably  Narrow)  Nor  Her  Gowns  Uncomfortably  Tight 

— Long  Knitted  Coats  and  Pile  Fabrics   Relieve   Shortage  of  Wool   Coatings  — 

Special  Bags  for  Marketing  for  Milady  Who  Carries  Her  Parcels. 


NEW  YORK,  July,  1918.— Though 
hot  days  are  upon  us,  we  are 
daily  becoming  more  and  more 
interested  in  the  lovely  things  for  the 
next  cold  season.  The  more  we  see  pro- 
duced by  our  best  designers  however,  and 
from  the  French  exclusive  "maisons," 
the  more  is  the  simple  straight  com- 
fortable silhouette  emphasized.  Skirts 
are  undeniably  narrower  than  they  were 
a  year  ago,  but  in  New  York  we  are  not 
approving  of  the  extremely  narrow 
widths  shown  rather  often  in  Paris 
models.  A  little  more  dignity  is  evident, 
too,  in  the  length  of  this  season's  skirts 
as  compared  with  those  of  a  year  ago, 
nevertheless  Milady  would  need  to  have 
very  little  altering  done  to  her  last  sea- 
son's garments  to  have  them  approved 
bv  Dame  Fashion  for  this  Fall  and  Win- 
ter. 

Heavy  pongee  and  oyster  white  silk 
crepe  are  two  of  the  most  prominent 
fabrics  for  late  Summer  sports  suits. 
They  are  cut  on  very  attractive  lines, 
one  of  the  former  material  having  a 
deep  pointed  shawl  collar  which  reaches 
to  the  belt  in  front;  buttons  line  the 
edges  of  the  sides  below  the  waistline 
where  the  coat  is  slit  from  the  waist  to 
the  bottom  of  the  coat,  the  back  portion 
being  a  few  inches  longer  than  the  front. 

The  chemise  blouse,  as  intimated  a 
couple  of  months  a<>-o.  is  becoming  popu- 
lar again.  Everything  is  of  the  slip-on 
style;  some  are  long-waisted  and  finish- 
ed by  a  wide  soft  crush  girdle;  others 
have  peplums  coming  well  down  over  the 
hips,  below  the  soft  belt. 

The  smartest  silk  gloves  for  street 
wear  are  those  of  heavy  grey  weave. 
They  are  made  in  various  shades  suitable 
for  wearing  with  any  costume.  They 
usually  have  just  one  large  snap  fast- 
ener topped  by  a  big  grey  pearl  disc. 

An  unusual  frock  in  mediaeval  effect 
is  made  of  green  cloth  and  black  satin; 
a  full  length  front  panel  is  embroidered 
with  white  angora  and  banded  at  the 
bottom  with  white  fox;  there  is  also  a 
collar  acros  the  back  of  white  fox. 

Ribbons   Receiving   Attention 

A  greatly  increased  use  of  ribbon* 
of  various  widths,  but  mostly  narrow,  is 

YOUR   CLERKS    WILL 


noted  on  the  new  evening  frocks.  Drap- 
ings  are  caught  up  by  three  or  four 
loose  strands  of  ribbons  which  are  knot- 


Beach  Costume 

August  and  September  are  the  months  for 
novelty  bathing  costumes.  Here  we  have 
the  latest,  a  silk  suit  with  box  pleats  but- 
toning onto  the  waist  and  a  silk-lined 
velours  wrap.  Note  the  novel  sleeves.  The 
rubber  rap,  too,  is  one  of  the  season's 
smartest. 
BE    INTERESTED    IN    THE    SECTION    ON    EQUIPMENT    AND    DISPLAY. 


ted  and  end  in  clusters  of  long  loops. 
On  one  frock  with  a  short  peplum  blouse 
ribbon  is  laced  around  the  waist  from 
the  bust  to  below  the  natural  waistline 
and  strands  are  suspended  over  the 
skirt  ending  with  small  bunches  of 
flowers.  Shoulder  bands,  girdles  and 
sleeve  draperies  are  also  formed  of  rib- 
bons in  various  instances.  Narrow  rose- 
colored  ribbon  embroidered  with  knots 
of  crystal  beads  makes  dainty  trimming 
for  various  garments.  Soutache  braid, 
silk  cords,  tassels  and  fringe  are  pro- 
minent on  the  street  gowns  for  trim- 
ming. 

Irregular    Coat    Lengths 

In  the  most  recent  arrivals  of  suits 
from  Paris  the  irregular  ending  line  of 
the  coat  is  pronounced  again.  One  model 
shows  a  panel  at  the  sides  below  the 
waistline  formed  completely  of  narrow 
flounces;  three  flounces  to  match  form 
the  cuffs.  Waistcoat  effects  are  also 
emphasized  by  this  tendency,  for  the 
longer  sides  allow  the  front  to  appear  likt 
a  waistcoat,  and  it  is  frequently  marked 
by  additional  trimming,  such  as  braiding 
or  cord  tucks.  One  suit  of  green 
duvetyn  has  a  collar  of  squirrel,  grey 
chenille  embroidery  and  a  double- 
breasted  waistcoat  of  grey  silk.  Straight 
unfitted  lines  prevail  in  the  Paris  street 
dresses.  Many  have  long  waist  lines 
and  some  are  irregular.  Some  floss 
stitching  and  embroidery  remains  with 
us  to  embellish  the  simple  lines  of  this 
year's  fashionable  robe. 

The  newest  beauty  spot  to  be  adopted 
by  society  is  court  plaster  shaped  as 
cross  guns.  When  worn  on  the  face  or 
upper  arm  one  knows  at  once,  of  course, 
that  the  wearer  is  thinking  of  someone 
very   dear,   fighting   in   Franco. 

A  New  Umbrella  Feature 

The  "invisible  tie,"  which  takes  the 
place  of  the  strap  which  holds  the  um- 
brella when  closed,  is  a  new  thought  for 
umbrellas.  This  snaps  on  the  side  of 
the  cover  and  the  strap  is  fastened  back 
when  open.  This  gives  the  umbrella  a 
better  tailored  and  finished  appearance, 
so  doing  away  with  the  little  strap  that 
so  often  gets  in  the  way  when  the  um- 
brella is  open,  and  eliminating  one  of  the 
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most  objectionable  features  of  the 
stereotyped  way  of  making  umbrellas. 
These    umbrel'as    are    selling    at    Wana- 

maker's  for  $5. 

The  "Glen  Sannox"  skirt  is  somewhat 
of  an  innovation.  It  is  fashioned  like  a 
soldier's  kilt,  made  of  green  Douglas 
tartan,  with  a  fringed  edge  up  the  side 
front,  patent  straps  with  buckles  at  the 
top  and  a  huge  safety  pin  half  way  down 
the  fringed   front   edge. 

Original   Fur  Treatments 

Very  original  fur  treatments  are 
shown  on  most  of  the  high  class  coats 
and  suits.  On  one  model  a  high  collar 
of  Hudson  seal  is  cut  in  one  with  a  deep 
yoke  and  upper  section  of  the  sleeves. 
An  attractively  shaped  fur  collar  on  a 
navy  blue  velveteen  coat  fastens  to  the 
right  side  and  the  garment  is  yoked 
aero.-s  the  front  only  instead  of  at  the 
hack  as  usual.  Tight  nutria  cuffs  come 
underneath  the  wider  opening  of  sleeve? 
and  triple  bands  of  it  cross  front  am: 
back  of  skirt  sections,  terminating  where 
loose  side  panels  fall. 

Nutria  panels  are  topped  with  bands 
of  cherry  red  duvetyn,  embroidered  in 
self  color  yarn  and  tinsel  thread  on  an 
evora  cloth  coat  of  the  fur  shade.  A 
kimono  sleeve,  which  is  indescribable  as 
to  its  adjustment,  and  a  collar  contrast- 
ing the  embroidered  duvetyn  with  the 
fur    are  other  assets  of  this  model. 

Tricorne  hats  with  ostrich  waving 
from  the  openings  in  the  brims  are  pro- 
minent for  Fall.  A  new  motoring  hat 
is  like  a  trench  helmet  in  shape  and  has 
a  crown  of  oxidized  tin  with  brim  and 
chin  strap  of  trrey  suede. 

Heavy  white  jersey  is  shown  in  a 
number  of  smart  tailored  costumes  in- 
cluding coats,  suits  and  dresses  coming 
from  Paris  and  from  a  number  of  our 
own  manufacturers.  Frequently  they 
have  fringe,  fur  or  braid  trimming.  A 
heavy  quality  of  artificial  silk  jersey, 
such  as  described  last  Spring,  is  being 
used  for  similar  garments  at  a  number 
of  the   leading   shops. 

There  are  some  handsome  coats  and 
suits  being  made  up  in  Paris  of  Ameri- 
can fabrics.  A  number  have  fur  fabrics 
for  trimming  or  for  the  greater  part  of 
the  garment,  and  some  are  shown  in 
velvets.  These  materials  will  help  in 
great  part  this  Winter  to  solve  the 
problem  of  the  shortage  of  wool  coat- 
ings. Something  warm,  and  at  the  same 
time  attractive  must  be  had  and  these 
heavy  pile  fabrics  will  be  regarded  with 
much  favor  as  a  consequence. 
Knitted   Coats   Long 

Some  of  the  new  knitted  coats  for  Fall 
are  much  longer  than  those  with  which 
we  have  been  familiar  during  the  past 
few  seasons.  The  new  ones  reach  to  the 
knees  or  below.  This  is  an  instance  of 
the  perverseness  of  fashion,  it  seems, 
for  these  long  coat  are  made  of  wool 
which  is  very  short  in  supply.  Possibly 
though  these  long  knitted  coats  will  re- 
quire less  actual  wool  than  a  heavy  wool 
coating  fabric  would  use,  and  so  we  may 
wear  a  mixture  material  of  lighter 
weight  for  our  outer  coat  fo~  the  severe 
weather  than  if  we  did  not  have  this 
comfy    sweater   coat   to   wear   under    it. 


The  Newest  in  Organdie 

A  dainty  vestee  extending  part  or  all  the  way  to  the  waist  line  and 
attached  to  a  deep  sailor  collar  is  the  last  word  in  neckwear  develop- 
ments.    This  is  a  New  York  model. 


The  knitted  coats  are  smartest  when 
Lhey  have  brushed  wool  or  else  angora 
for  their  collar  and  cuffs. 

Market  Bags  Now 

While  knitting  bags  are  prohibited  in 
a  number  of  places  from  being  carried 
in  the  -shops,  many  women  like  them 
when  they  go  to  market.  As  a  result  the 
shops  show  stout  baskets  with  handles 
by  means  of  which  they  may  be  hung 
over  the  arm;  and  these  are  better  for 
carrying  spinach  and  peaches  than  is  a 
knitting  bag.  They  come  at  all  sorts 
of  prices.  Of  course  you  can  get  a  bas- 
ket of  suitable  size  for  marketing  for 
$5,  but  you  can  also  get  one  for  a  dollar 
or  so;  one  that  is  stout  and  serviceable, 
with  jointed  handles,  that  is  handles  that 
swing  back  and  forth,  is  to  be  had. 

Jet  buckles  are  worn  on  white  buck- 
skin and  kid  shoes  this  Summer,  and 
the  buckles  may  be  bought  and  taken 
to  any  shoemaker  to  fasten  on. 

Freedom   in   Play   Suits 

The  play  dress  of  cotton,  gingham  or 
chambray  is  rarely  made  nowadays  with- 
out accompanying  bloomers  of  the  same 
material.  The  bloomers  have  practically 
supplanted     petticoats,      thus      reducing 


labor  and  laundry  bills  and  certainly 
adding  much  to  the  appearance  of  the 
dress.  Little  girls  like  to  climb  trees 
and  fences  and  play  quite  as  actively  as 
their  small  brothers,  and  it  is  no  wonder 
mothers  adopt  for  them  some  of  the 
small  brother's  wearing  apparel. 

Middy  suits,  aprons  and  overalls  for 
little  boys  and  girls  are  made  of  ging- 
ham with  cross-stitch  embroidery  and 
are  rather  smart,  though  there  is  little 
that  is  really  striking  in  fashionable 
apparel    for    the    children. 

Any  sort  of  embellished  shoulder  scarf 
is  an  acceptable  accessory  to  our  dress 
these  days.  Glass  fringe  is  one  of  the 
newer  touches  to  add  charm  to  scarfs 
of  colored  tulle  and  net. 

Some  of  the  new  all  enveloping  capes 
of  silk  jersey  are  lined  with  silk  in  vivid 
contrasting  color.  Cerise  is  used,  for 
instance,  in  a  cape  of  biscuit  color; 
orange-yellow  in  one  of  gray,  and  a  green 
lining  in  a  cape  of  dark  blue. 

Blouses  Fasten  at  Side 

Where  are  our  new  blouses  going  to 
open?  Nobody  knows,  of  course,  but  just 
now  there  L-  a  tendency  toward  accept- 
ance of  the  blouse  that  opens  at  the  side. 
Although  some  of  the  new  blous- 
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collars,  still  most  of  them  are  of  the 
collarless  variety  with  a  rolling  effect 
at  the  back.  American  women  have 
found  this  line  becoming,  and  they  are 
insisting  on  its  continuance. 

Dark  sleeves  are  shown  in  some  of 
the  attractive  new  blouses  of  tan  Geor- 
gette. The  dark  sleeves,  be  it  remem- 
bered, do  not  show  soil  so  quickly  as  do 
white  ones.      It     is     a     rather     gloomy 


thought  to  remember  that  they  probably 
really  do  become  soiled  almost  as  quick- 
ly as  do  white  ones.  But  if  you  must 
wear  a  blouse  for  a  considerable  stretch 
of  time — on  a  long  railroad  journey,  for 
instance,  or  all  day  long  doing  Red  Cross 
work  that  may  be  a  bit  dusty,  you  feel 
far  fresher  at  the  end  of  the  time  in  a 
dark  sleeved  blouse  than  in  a  light  one. 


presses 


THE    PRACTICAL    DRESS    IS    POP- 
ULAR 

More  Comparing  of  Fabrics  and  Styles 

Will   be  Noted   in   Buying   This 

Fall  Than  Ever  Before 

WOMEN  who  threaten  to  have  a  gown 
of  fine  all-wool  in  their  wardrobe  no 
matter  what  the  condition  will  think 
twice  before  they  live  up  to  this  custom 
this  Fall.  There  are  a  few  fine  serges 
and  a  few  fine  jerseys  on  the  market  but 
these  are  very  rare  and  it  is  doubtful 
if  many  of  the  stores  will  have  suf- 
ficient supplies  to  feature  them  at  all. 
A    cloth    which    has    to    retail    at    about 


$4.00  a  yard  is  a  very  much  less  at- 
tractive material  than  a  silk  at  a  less 
price  and  for  that  reason  it  looks  as  if 
silk  is  to  be  the  universal  fabric  for  this 
Fall  and  Winter  even  though  it  has  al- 
ways been  regarded  as  reserved  for  cer- 
tain occasions  rather  than  for  general 
wear.  Silk  manufacturers  are  doing 
their  best  to  create  big  sales  in  their 
lines  and  they  are  not  having  a  great 
deal  of  difficulty  in  doing  this.  Mean- 
while, the  woollen  goods  manufacturers 
simply  have  to  extend  every  effort  in 
trying  to  take  care  of  their  regular  cus- 
tomers by  allowing  them  a  small 
amount  of  goods.    The  result  will  doubt- 


New  Dressy  Frocks 


One   of    white   taffeta,   white   tulle    and    jet:  one   of   black   satin   with 
embroidered   white    batiste  and  one  of  black  satin  and  lace. 


Silk  Net,  Lace  and  Fringe. 

less  be  that  business  people  in  all  lines 
will  very  largely  be  wearing  garments 
other  than  the  customary  fine  wool  ones 
this  year.  Those  of  silk,  once  the  envy 
of  beautiful  Oriental  queens,  are  now  to 
be  seen  in  every  factory.  Because  of 
this  tendency  for  silks  for  general  wear 
fashion  must  conform  to  styles  which 
pre  practical  for  it.  Therefore,  the  tight 
fitting  dress  will  have  to  wait  a  few 
seasons  yet  before  it  is  accorded  much 
favor.  The  straight  loose  simple  styles 
are  those  which  set  off  the  beauty  of 
silk  and  are  most  practical  fer  wear. 

Gowns  which  have  been  coming  over 
from  Paris  during  the  last  few  weeks 
show  few  extreme  tendencies  different 
from  those  which  have  already  been 
described  in  Fall  fashion  news.  Some 
silk  braidings  and  some  chenille  em- 
broidery, also  the  deep  silk  fringes  which 
are  quite  a  feature  this  year  again,  are 
in   evidence. 

Dresses  have  taken  such  a  fixed  hold 
of  public  fancy  that  they  need  not  have 
distinctive  or  outstanding  designs.  Just 
at  present  the  chief  concern  of  most  pur- 
chasers seems  to  be  to  get  good  qualities 
in  simple  fashions  and  for  this  reason 
the  best  garments  follow  these  lines.  Col- 
larless dresses  are  quite  as  much  a  fea- 
ture of  Fall  apparel  as  the  collarless 
blouses  and  the  round  necks  are  very 
much  favored  as  well  as  those  finished 
with  net  and  Georgette  pleatings  usually 
with  cuffs  to  match. 

With  the  shortage  of  woollen  goods 
the  vogue  for  heavy  fibre  silk  fabrics 
has  increased  for  dresses.  These  are 
shown  in  the  regular  stock  of  a  good 
many  firms  which  in  the  Spring  regarded 
them  simply  as  novelties.  New  York  is 
showing  a  handsome  Winter  costume  of 
black  fibre  silk  with  a  collar  and  cuffs 
of  ermine.  The  gown  is  made  very  simp- 
ly with  side  fasteners,  buttons  on  the 
shou^ler  and  buttons  on  the  side  of  the 
skirt  at  the  bottom.  The  sleeves  are 
narrow  and  long  the  collar  is  high  with 
just  a  band  of  ermine  close  around  the 
neck   and   cuffs.     The   heavy   fibre    silks 


MANY   SALES   ARE   MISSED   BY   CLERKS   NOT   KNOWING   THE  SELLING   POINTS   OF   GOODS. 


■  tocb  Review 


R  E  A  DY-TO-W  E  A  R 


95 


are  shown  in  the  various   popular  colors 
as  well  as  black. 

The  revival  of  Russian  fashions  is 
•gain  apparent  in  the  tunics  and  long 
waisunl  styles  with  fur  trimmings.  Vel- 
veteens make  up  very  attractively  from 
new  models  in  this  style.  Quite  un- 
usual is  one  gown  of  sapphire  velvet 
combined  with  an  overdress  of  taupe 
tulle  made  in  long  clingy  panels.  One 
which  approaches  the  extreme  is  shown 
in  a  beige  cloth  in  tailored  style  with 
long  waist  line  and  buttons  up  the  back 
in  panel  blouse  effects.  The  original 
note  is  a  full  but  narrow  panel  which 
comes  from  the  high  choker  collar  and 
is  crossed  at  the  bottom  of  the  skirt  at 
the   front. 


Some  attention  is  being  given  to  even- 
ing gowns  and  it  is  on  these  models  that 
the  metallic  cloth  and  laces  have  som" 
place  this  year,  though  they  are  less 
seen  than  last  year  on  the  heavier  gar- 
ments. Filmy  drapings  and  tunics  are 
characteristic  of  these  evening  frocks. 
It  is  expected  of  course  that  the  demand 
for  these  gowns  will  not  be  larger  than 
last  year  if  it  is  as  large.  Prices  for 
all  commodities  are  so  extreme  that  it 
is  felt  that  in  a  great  many  cases  some 
social  evenings  will  be  cut  out  this  year 
which  were  allowed  last  year  and  for 
that  reason  the  attention  of  most  buyers 
is  placed  on  gowns  for  all  occasions 
rather  than  those  just  for  evening  wear. 


Skirts and  Alouses 


STILL    ANOTHER    FEATURE    IN 
BLOUSES 

IN    addition    to    all    the    round    necks 
and    shawl    collar    styles    in    blouses 
which  are  in  vogue  at  present  there 
is   another   new    feature   for   the   dressy 


A  Favorite  Bio 


use 


The  material  is  Georgette  crepe  and  it  is 
bound  with  white  satin.  The  sleeves  are 
open  above  the  cuffs  and  the  corners  above 
the  wide  tucks  in  front  and  on  the  deep  col- 
lar are  darned  with  white  silk  floss.  In 
addition,  the  color  is  important — it  is  be- 
tween burnt  orange  and  flame  shades.  Made 
by   Modern   Waists,   Limited,  Toronto. 


type  of  blouses.  This  is  a  window  like 
insert  at  both  sides  of  the  front  and  is 
made  of  dainty  net  or  organdie  or  pos- 
sibly lace  set  into  a  blouse  of  Georgette 
or  crepe  de  Chine.  With  the  exception 
of  a  couple  of  gussets  in  the  sleeves 
above  the  cuff  there  is  not  other  trim- 
ming on   these  blouses. 

The  bright  colored  blouses  are  selling 
for  special  occasions  and  the  tendency 
seems  to  be  more  than  usual  toward 
deeper  shades,  so  there  is  little  doubt 
that  white,  ivory  and  rose  and  such  popu- 
lar tints  will  still  command  the  biggest, 
attention  in  Fall  buying.  As  stated 
in  last  month's  DRY  GOODS  REVIEW 
there  are  a  number  of  innovations  in 
the  finish  given  to  the  round  neck  blouses 
in  the  way  of  soft  and  draping  collars. 
One  style  of  collar,  however,  which  is 
being  featured  by  the  neckwear  houses 
bids  fair  to  be  an  important  item  with 
blouse  makers  as  well.  This  is  a  de- 
velopment of  the  sailor  collar.  It  is 
square  and  deep  behind  and  sometimes 
in  front  also,  so  it  fits  plainly  around 
the  round  necked  oneninir  of  the  blouse, 
both  back  and  front.  This  deeD  collar 
may  provide  a  great  deal  of  trimming 
for  the  blouse  for  it  mav  be  tucked  or 
embroidered  or  edged  and  finished  with 
fine  laces. 

There  are  some  buyers  who  are  pay- 
ing a  great  deal  more  attention  to  fine 
voile  blouses  for  their  Fall  merchan- 
dising than  they  usually  do  at  this  time 
of  the  year.  The  reason  is  that  the  best 
qualities  of  Georgette  and  crepe  de 
Chine  are  creeping  to  such  a  height  that 
they  believe  well  dressed  women  will 
prefer  a  fine  nicely  made  and  finished 
voile  blouse  to  a  sheer  silk  one  at  a 
fairly  moderate  price.  A  good  quality 
French  crepe  de  Chine  or  French  Georg- 
ette blouse,  which  of  course  is  rare  now, 
and  showing  a  little  bit  of  hand  em- 
broidery or  fine  lace  will  have  to  bring 
in  somewhere  in  the  neighborhood  of 
$12.00  and  upwards  so  that  many  pur- 
chasers who  prefer  quality  to  everything 


Shell  Pink  Georgette 

This  dainty  blouse  has  a  white  satin  col- 
lar deep  in  the  back  and  found  yoke  with 
applique  silk  embroidered  motif.  It  is  pro- 
duced by  the  King  Fancy  Waist  Co.,  Tor- 
onto. The  skirt  is  typical  of  Fall,  1918,  suits 
— plain,  straight  and  narrow  with  belt  and 
inconspicuous  pockets. 

else  will  desire  a  fine  voile  instead. 
While  a  good  many  slip-overs  and  back 
fastening  models  are  being  shown  by  the 
different  houses  especially  in  New  York, 
the  majority  of  those  which  are  ex- 
pected to  sell  are  blouses  opening  down 
the  front  or  side  front  and  show  the 
place  for  a  vestee.  Pleated  ruffling 
around  the  neck,  both  of  the  voile  and 
and  higher  priced  blouses,  is  a  favored 
note  at  present  and  will  very  likely  be 
good  for  Fall  blouses.  These  rufflings 
vary  from  three  or  four  to  six  or  more 
inches  in  width. 

Two  Styles  of  Skirts 
There  is  a  very  marked  distinction 
made  this  season  between  the  separate 
skirt  and  the  suit  skirt.  As  the  illus- 
trations in  this  issue  will  show,  the  suit 
skirts  are  plain,  straight  and  narrow 
(Continued  on  page  96) 
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WHILE  the  suit  season  started  off  un- 
expectedly vsll  in  Canada  it  has  shown 
some  decline  during  the  last  two  or 
three  weeks,  and  the  earlier  expectations 
that  the  Fall  would  see  its  usual  coat 
season  are  developing  slowly.  The  ten- 
dency for  suits  is  to  become  longer  and 
a  good  many  are  selling  in  tweeds  where 
a  good  quality  tweed  is  procurable,  but 


Fur  and  Braiding 

\  strikingly  dressy  coat  is  this  one  of  white 

wool  jersey   with   squirrel   and    braiding  for 

trimming. 

it  is  in  long  Wintery  coats  that  interests 
continue  keen  among  buyers.  A  great 
many  novelty  suits  are  appearing  every 
day  in  New  York  and  other  big  United 
States  centres  but  Canadian  trade  comes 
back  once  more  to  the  long  coat  for  cold 
weather.  Manufacturers  expect  as  the 
season  advances  that  some  revival  of 
the  sale  of  suits  will  be  shown,  but  coats 
are  by  far  the  most  promising.  Coats 
interlined  and  trimmed  with  fur  collars 
and  cuffs  are  especially  good.  Much  at- 
tention is  being  placed  on  getting  out 
new  and  original  styles  for  these  coats. 


YOUTHFUL   LINES   STILL 

Miss    Ric'  ardson    Finds    it    So    in    New 

York 

With  regard  to  the  features  of  im- 
portance for  Fall  in  women's  apparel, 
which  were  reviewed  in  the  Ju'y  issue 
of  DRY  GOODS  REVIEW,  Miss 
Richardson,  buyer  for  Murray-Kay's, 
Toronto,   was   in    New   York    when    that 


issue  came  out.  She  has  now  returned 
and  has  kindly  given  her  views  as  fol- 
lows: 

"While  the  lengths  of  suit  coats  are 
not  at  all  definitely  fixed  for  Fall,  the 
tendency  is  for  a  longer  style  than  pre- 
vailed last  year.  Skirts  are  fairly  nar- 
row, though  more  extreme  with  some 
houses  than  others.  Combinations  of 
materials  in  suits  and  dresses  are  less 
pronounced  than  they  were  last  season. 
Tailored  collars  are  preferred  to  the  re- 
versible ones.  Few  belts  are  shown  on 
suits  and  straight  effects  are  better  than 
either  the  fitted  or  flaring  designs.  Both 
tailored  and  fancy  dresses  are  in  vogue. 
A  tailored  flat  pocket  or  pockets  are 
shown  on  suits,  but  pockets  on  dresses 
are  not  apparent.  A  few  capes  are  sell- 
ing to  the  trade  but  coats  are  better  for 
Fall  for  Canadian  trade  especially. 
Coats  will  be  d°s'red  in  juvenile  style. 
T^e  call  fVirouo-hout  seems  to  be  for 
youthful   lines." 


"  (orsets/Rrassieres  " 


SHORTAGE    OF    STEELS 

THERE  would  at  first  glance  seem  to  be 
little  connection  between  the  building  of 
war  vessels  and  the  costuming  of  a 
dainty  lady.  Nevertheless  the  fact  re- 
mains that  corset  factories  are  very 
much  concerned  over  the  shortage  of 
steel.  At  present  the  shipbuilding  in- 
dustry of  the  United  States  is  just  one 
million  tons  short  of  steel  and  therefore 
there  is  every  prospect  of  the  minor 
essential  industries  being  rationed.  This 
means  that  the  consumption  of  steel  bv 
corset  factories  must  be  lessened  though 
they  are  now  using  about  as  little  to  a 
garment   as   they   can. 

Besides  this  difficulty  there  is  a  very 
decided  shortage  reported  in  tricots  an'l 
mesh  materials  used  so  much  in  bras- 
sieres. One  of  the  largest  manufacturers 
states  that  they  may  have  to  cancel  a 
great  many  of  their  orders  taken  for 
Fall  deliverv.  and  may  even  have  to  cut 
out  that  part  of  the  business. 

With  market  conditions  in  this  shape 
one  firm  which  is  ready,  so  far  as  the 
amount  of  business  available  is  con- 
cerned, to  put  uo  extensions  to  its  pre- 
sent factorv  and  to  go  ahead  with  two 
new  ones  simolv  has  to  wait  until  thev 
are  assured  by  government  regulation  of 
a  reasonable  amount  of  supplies. 

One  well  known  sales  manager  has 
just  returned  from  a  "record"  trip 
through  Western  Canada  and  reports 
business  as  better  than  ever.  "The  West 
is  boomine  and  there  is  optimism  even 
through  the  Lethbridge  area  where 
crops  were  uncertain  for  a  while,  and 
even  now  are  not  the  best.  The  West 
is  not  affected  bv  its  croos   the  way  it 


From  New  Y 


A    rose    colored    knitted    coat    with    Angora 
collar,     cuffs     and     pockets. 

used  to  be.  The  security  is  good  and 
the  co-operation  is  good,  so  that  whole- 
sales and  manufacturers  are  careful  to 
get  good  accounts  and  then  are  able  to 
carry  them  through  any  brief  periods 
of  quiet,"  was  the  summary. 

SKIRTS    AND   BLOUSES 

Continued  from  page  95. 
with  a  few  gathers  to  give  a  little  ful- 
ness at  the  back,  usually  a  plain  straight 
narrow  belt  and  inset  pockets.  The  skirt 
to  a  suit  is  like  the  groom  at  a  wed- 
ding, it  is  just  there.  The  suit  coat  and 
the  bride  are  the  ones  that  have  the 
fancy  things.  Separate  skirts  are  given 
a  little  more  attention.  These,  of  course, 
are  made  of  the  fancv  silks  in  various 
color  combinations  and  in  the  rich  satins 
which  are  favored  for  Fall  and.  as  stated 
in  last  month's  DRY  GOODS  REVIEW, 
a  great  deal  of  deep  silk  fringe  is  used 
for  trimming.  Some  numbers,  too,  have 
floating  panels  with  chen'lle  embroidery 
but  the  fine  wool  separate  skirt  is  sel- 
dom mentioned  among  the  manufacturers 
now.  There  are  some  fine  numbers  made 
up  of  course  but  these  are  too  hi<rh  in 
price  to  meet  with  much  sale.  Most 
manufacturers,  however,  have  a  fair 
amount  of  materials  on  hand  or  are 
fairlv  sure  of  getting  their  orders  filled 
for  them  in  order  to  supplv  their  custo- 
mers with  the  various  lines  of  cloth 
skirts   which    are   rather   staple. 
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J^eto  Jfall  Costumes; 

Sketched   by   Dry   Goods   Review yartiat. 


A  Distinctive  Model 

Navy  blue  velours,  lined  with  navy  blue 
satin,  trimmed  with  navy  and  grey  chenille 
embroidery  opossum  collar  and  cuffs 
large  fancy  buttons,  pockets  set  in  loose 
panels;  back  panel  to  match.  Made  by  the 
Ontario   Cloak   Co.,   Ltd.,  Toronto. 


A  Misses'  D 


ress 

Of  castor  satin  and  Georgette  with  sapphire 
blue  and  castor  embroidery  on  the  Georg- 
ette bodice.  The  tunic  leaves  a  panel  effect 
in  the  back  as  in  front.  Made  by  the 
Counter    Costume    Co.,    Toronto. 
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Paris,  France. 

Editor,  DRY  GOODS  REVIEW:— 
"Vetements  pour  Voyage" — "Costumes 
de  Bains  de  Mer" — such  are  the  placards 
seen  all  over  the  windows  of  the  Paris 
dry  goods  stores.  And,  in  fact,  although 
this  year's  holidays  cannot  decently  be 
merry,  many  are  those  who  have  ad- 
vanced the  date  of  their  departure. 

We  don't  want  in  Paris  anyone  who 
has  no  business  there;  it  is  quite  enough 
for  those  whose  duty  it  is  to  remain  here 
to  bear  the  fatigue  of  troubled  nights, 
without  giving  them  the  anguish  of  their 
wife  and  children  being  tired  too. 

Therefore,  all  traveling  implements 
are  on  show. 

We  have  some  coats  for  motoring,  or 
even  for  the  seaside  or  the  mountains 
(Alps  or  Pyrenees)  where  it  is  rather 
cold.  The  enclosed  samples  will  enable 
you  to  notice  that  the  materials  are 
pretty  much  the  same  as  last  year. 
Velours  de  laine  is  the  kins;  on  account 
of  its  light  weight  and  great  warmth. 

Do  Not  Tire  of  Checks 

One  sample  is  "reversible":  light 
greenish  grey  on  one  side,  darker  on  the 
other.  I  need  not  impress  upon  you  how 
convenient  such  material  is.  The  others 
are  checked;  we  don't  seem  to  get  tired 
of  checked  materials.  You  see  how  the 
shades  are  faded,  except  for  the  black, 
white  and  blue  sample,  which  will  suit 
children  very  well,  or  come  in  as  a  trim- 
ming on   grown-up   people's  coats. 

The  striped  cutting  is  nice,  too,  and 
would  make  some  effective  mufflers.  These 
are  still  fashionable.  The  shapes  of 
traveling  coats  have  not  much  altered : 
they  are  full  length,  broad  enough  to 
envelope  comfortably  the  whole  body. 
The  collars  are  huge,  and  high  mounting, 
in  fact,  they  practically  cover  all  the 
face.  The  revers  are  large,  too,  and  there 
are  big  pockets.  As  a  rule  the  fullness 
of  the  coat  is  held  up  at  the  waist  by 
means  of  a  fairly  high  belt,  or  a  martin- 
gale. 

I  might  mention  that  I  have  seen  many 
men's  coats   in   grege   Shantung. 

Velvet  Ribbon  on  Voile  Gowns 

Amongst  the  materials  for  dresses 
worn  in  the  country  and  at  the  seaside,  we 
have,  as  already  written,  every  conceiv- 
able design  of  voile.  Many  of  such 
dresses  are  trimmed  with  black  velvet 
ribbon;  they  have  also  boleros,  sometimes 
made  of  ribbon  in  two  shades  woven  like 
a  basket.  When  velvet  ribbon  is  used  on 
a  dress  the  hat  to  match  must  needs  have 
some  too. 

Linen  is  extensively  seen,  either  in 
tailored    costumes   or    as    skirts.        With 


these,  a  white  lingerie  blouse  is  the  most 
suitable  garment.  The  present  models 
show  that,  while  crepe  de  Chine,  and  all 
the  light  silk  fabrics  are  worn,  lawn 
has  lost  none  of  its  favor,  for  there  are 
many  blouses  to  be  seen  in  plain  lawn 
tucked  and  open-worked,  and  others 
more  elaborately  adorned  with  Valen- 
ciennes or  filet  lace. 

Over  these  lawn  blouses  and  linen 
skirts,  a  silk  or  woolen  knitted  jacket  is 
undoubtedly  one  of  the  features  of  this 
season.  It  may  be  in  a  showy  shade, 
green  or  strawberry,  for  instance. 

The  hats  to  match  are  very  often  cano- 
tiers  of  plaited  thick  wool  such  as  I 
already  mentioned  last  year.  I  have  also 
seen  some  sailor  caps  made  of  woolen 
cloth  with  camel's  hairs  woven  in.  It 
suits  young  girls  remarkably  well. 

Apart  from  these  materials,  I  must 
point  out  knitted  silk  or  woolen  yarn,  for 
they  are  really  fashionable. 

A  Hand-Knitted  Dress! 

I  saw,  not  long  ago,  a  whole  dress  hand- 
knitted  (how  long  it  must  have  taken  to 
make  it!)  in  fairly  thick  strawberry 
wool.  It  was  quite  straight,  in  fact  made 
of  two  bands,  always  knitted  in  the  right 
side,  so  that  there  were  no  ribs.  At  the 
bottom  were  three  rows,  about  2  in.  wide, 
in  navy  blue.  The  top  was  slightly 
flounced  at  the  shoulder,  and  the  sleeves 
were  kimono  at  the  armhole  and  had  a 
cuff  with  the  same  blue  stripes.  A  sailor 
collar  and  a  narrow  belt  were  all  the 
trimmings.  It  did  not  look  very  difficult 
to  make. 

We  also  have  some  kinds  of  sleeveless 
sweaters  to  wear  over  lingerie  blouses. 
They  have  a  belt  and  pockets. 

As  a  matter  of  fact,  silk  jersey  seems 
to  be  a  bit  neglected,  hand-knitting  being 
preferred. 

Wool  for  the  Kiddies 

But  where  all  these  yarns  come  in  most 
useful  is  in  the  youngsters'  department 
There,  in  whichever  store  you  go,  you 
only  see  boys'  or  girls'  garments  in  green, 
purple,  navy  blue,  red,  white,  with  col- 
ored bands,  knitted  wool  yarns.  Some 
also  are  in  silk,  but  wool  prevails.  Little 
girls  have  over  the  knickers  a  pleated 
skirt  and  a  flat  sweater,  while  boys  are 
still  more  comfortably  clad  in  a  kind  of 
one-piece  "maillot,"  low-necked,  short- 
sleeved,  and  hardly  any  trousers.  They 
wear  a  bonnet  in  the  same  material,  and 
away  to  the  beach  and  its  various  plea- 
sures. 

In  many  cases  boys  and  girls  are  dress- 
ed alike,  wearing  some  short  pinafore 
trousers,  which  I  would  strongly  recom- 
mend to  mothers  with   several  children. 


These  are  very  convenient,  for  they  re- 
place the  dress  and  petticoat,  and  can 
be  made  pretty  by  means  of  printed 
bands  representing  childish  subjects- 
Some,  more  elaborate,  can  even  be  em- 
broidered with  point  de  chainette. 

Novel  Painted  and  Bead  Trimmings 

To  come  back  to  ladies'  garments,  I 
wish  to  say  that  petticoats  are  worn, 
again:  they  are  made  of  light  materials, 
but  are  as  long  as  the  skirts,  or  nearly  so. 

Net  is  extensively  used,  whether  in 
petticoats  or  combinations,  and  I  have 
seen  one  which  had  some  painted  butter- 
flies on  it,  which  made  it  very  pretty,  in- 
deed. As  a  rule,  to  enable  the  net  to 
hang  down  properly,  there  is  at  the  bot- 
tom of  the  petticoat  a  band  of  shirred 
ribbon. 

Painting  is  also  seen  on  other  mate- 
rials, for  I  noticed  some  time  ago  a  white 
silk  jersey  coat  that  had  some  bunches  of 
flowers  painted  all  over,  and  I  hear  that 
Shantung  and  linen  have  also  some  geo- 
metrical designs  painted. 

Beads  are  seen  everywhere:  they  trim 
bags,  hats,  and  sun  shades  where  they 
are  seen  in  a  band  of  various  colors 
edging  the  sunshade.  Sometimes,  two  or 
three  rows  of  flounced  ribbon  are  also 
a  trimming. 

Necklaces  are  made  of  large  stone 
beads  mixed  with  wooden  carved  beads. 
However,  those  mostly  seen  are  a  woolen 
cord,  with  a  kind  of  woolen  tassel  at  each 
end,  which,  when  closely  examined,  show 
a  little  boy  and  a  little  girl,  both  made  of 
wool  that  are  called  "Nenette"  and  "Rin- 
tintin":  it  is  most  important  to  have 
these,  for  they  protect  you  from  German 
shell  or  bomb.  Some  tiny  ones  are  worn 
in  a  glass  trinket.  Others  are  real 
jewels,  being  in  gold,  silver  or  ivory. 

Summer    Needlework 

Among  the  needlework  for  the  seaside 
season,  apart  from  the  embroidery  de- 
signs I  mentioned  last  Summer,  I  have 
just  seen  some  new  kinds  of  work  which 
are  sold  at  the  dry  goods  stores  here,  all 
ready  drawn,  and  with  the  necessary  cot- 
ton or  silk  for  the  manufacturing. 

There  are  some  hand  bags  in  thick  em- 
broidery on  grey  linen,  also  work  bags  in 
coarse  linen  with  motifs  of  flowers  and 
leaves,  in  two  shades,  for  instance,  pan- 
sies,  the  heart  is  yellow,  each  leaf  is 
mauve  with  the  edge  darker,  the  leaves 
are  of  two  green  shades.  Same  with  pop- 
pies; all  the  work  is  point  de  chainette. 
It  is  simple,  yet  effective. 

I  have  also  seen  some  napkins,  table 
cloths,  napkin-envelopes  embroidered  "au 
passe,"  with  silk  in  subdued  shades.  The 
designs  were  most  varied;  amongst  them 
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w,n  some  storks  flying  towards  Stras- 
bourg's cathedral,  thus  reminding  us, 
even  in  our  time  of  rest  that  war  is  on. 
and  that  there  are  many  people  over 
there  who  await  (not  the  stork,  perhaps), 
but  the  Dove  of  Peace — and  Liberty. 

The  coming  season  appears  rather  dis- 
turbed; present  events  have  compelled 
many  large  houses  to  open  new  establish- 
ments in  the  country  where  many  people 
have  gone,   owing  to   the   uncertainty   of 


and    it    may    interest    you    to    know    that    a    deposit 
Ol     :  ii'  ,      of     the      entire      cost      or      that     amount 

charged    on    your    August    account    will  reserve 

your    purchase    for    you,    the    balance    to  be    paid 

November    1st.      All    furs    will    be    stored  free    of 
charge   till   delivery    is   desired." 

"Notwithstanding  the  fact,"  said  Mr. 
Brown  to  DRY  GOODS  REVIEW,  "that 
furs  were  never  so  high  in  price  before, 
yet  they  were  never  more  fashionable, 
and  customers  are  looking  for  the  very 
best  that  is  procurable  rather  than  a 
cheap  fur  at  a  low  price.     The  latter,  of 


clours 


life  in  Paris.  Therefore,  it  may  be  a  bit 
later  than  usual  that  the  novelties  come 
out.  However,  business  will  be  brisk,  for 
there  are  many  rich  people  here,  to  whom 
war  has  been  profitable,  and  on  the  whole 
business  is  good. 

But  Autumn  and  Winter  fashions  are 
behind  a  cloud  and  nothing  seems  to 
come  out;  probably,  as  it  happens  above, 
the  cloud  will  break  suddenly  and  show 
us,  instead  of  the  golden  sun  and  blue 
sky.  the  lovely  materials  that  are  mysteri- 
ously woven  in  our  Lyons'  silk  factories. 


ACTIVE   DRIVE   IX    FUB 

Continued  from  page  81. 

about    it— Autrust    it-    the    month    to    buy    fur*. 

"We    have    a     wonderful    display    of    coat 
and   separate   pieces    from    which   you   may    choose. 

SEE    THAT    THE    HEADS 


In  the  fine  striped  material  yellow, 
red,  blue  and  green  in  bright  hues 
are  blended  into  subdued  mixtures. 
I'pper  right  corner  shows  a  castor 
velours  reversible,  lighter  side  being 
almost  grey.  Lower  left  is  a  wine  and 
grey  check;  lower  right  is  black, 
peacock  blue  and  white.  Actual  size, 
of  weave. 

course  cannot  be  had  as  furs  of  all  kinds 
are  high,  and  most  customers  prefer 
paying  the  difference  and  getting  the 
very  best  they  can." 

The  Furs  Featured 
With  regard  to  the  United  States  ten- 
dency towards  the  coatee,  DRY  GOODS 
REVIEW  is  informed  that  this  is  not 
promising  well  in  Canada  because  it 
does  not  offer  enough  protection  for  the 
cold  weather.  In  whatever  style  of  gar- 
ment shown,  Hudson  seal  is  the  most 
wanted  fur.  It  is  shown  in  coatees, 
capes,  sets  and  single  pieces.  In  one 
glass  case  was  noted  a  novel  stole  of 
Hudson  seal;  it  was  a  long  straight  stole 
lined  with  fancy  silk  and  had  pockets 
of  fur  on  the  outside  ends,  and  also  arm 
holes  and  silk  ties,   so  that  when   worn 

OF    DEPARTMENTS    IN    YOUR    STORE    READ 


it  gives  the  effect  of  a  coatee.  "The 
popularity  of  Hudson  seal,"  said  Mr. 
Brown,  "is  in  no  way  on  the  wane  be- 
cause it  is  a  most  satisfactory  fur  and 
can  be  worked  up  in  any  style  for  both 
youth  or  aged.  For  the  past  few  seasons 
mink  has  been  trying  to  come  back,  and 
there  is  some  slight  indication  that  it 
will  sell  this  season,  while  Hudson  Bay 
sable  in  natural  or  blended  tones,  the 
latter  called  copper  sable,  are  favorites 
with  the  exclusive  trade.  Fox  is  still  a 
leader  for  sets  and  separate  pieces.  Cin- 
namon fox,  taupe  and  dove  grey,  also 
Georgette  and  pearl  grey,  rose  and  Vic- 
toria, are  the  dyed  shades  which  are 
liked  this  year  in  addition  to  the  natural 
colors.  In  one  case  was  displayed  a  hand- 
some set  of  Russian  squirrel,  showing  a 
cape  and  a  canteen  muff.  As  to  length 
of  fur  coats  this  year,  although  the  ten- 
dency in  New  York  is  for  a  coat  from 
30  to  40  inches,  the  Canadian  garment 
hits  the  popular  length  still  at  42  inches. 
Various  styles  of  large  fancy  cuffs  are 
shown,  and  the  new  roll  style  of  collar 
is  popular.  Pockets  in  trench,  pouch, 
saddle-bag  and  slipper  styles  are  all 
shown,  and  at  the  waist  line  there  is 
usually  a  detachable  belt.  This  belt  may 
take  the  form  of  a  sash,  girdle,  a  semi- 
belt  or  belt  across  the  back  and  front, 
and  these  may  be  buttoned  or  tied  as  de- 
sired. The  fur  cord  girdle  with  fur 
tassels  at  the  end  is  rather  novel  this 
year,  while  many  handsome  coats  are 
shown  with  a  different  fur  for  the  collar 
and  cuff.  Very  few,  and  those  of  only 
the  extremely  expensive  models  are 
shown  with  trimming  around  the  bot- 
tom of  the  coat.  Linings  are  all  fancy 
and  are  usually  of  pussy  willow  silk  or 
brocade,  and  a  number  of  good  patterns 
in  poplins  are  also  used.  Fur  buttons 
are  the  favorite  for  fastening.  One  co^t 
with  a  seam  under  the  belt  had  the  lin- 
ing cut  similarly.  The  lining  was  of 
fancy  Roman  stripes,,  the  skirt  part 
showing  the  stripes  on  the  bias  and 
meeting  in  the  centre  back. 
Muskrat    Trimmed    With    Seal    Stronger 

For  those  who  wish  to  get  away  from 
the  Hudson  seal  which  is  worn  by  all 
classes  of  people,  muskrat,  with  the  col- 
lar and  cuffs  of  Hudson  seal  is  the  al- 
ternative. These  were  brought  out  last 
year,  but  this  year  the  demand  is  turn- 
ing more  towards  them.  Sailor  and 
shawl  collars  are  shown,  and  lengths  of 
38  to  46  inches  with  fancy  poplin  linings. 

While  mole  is  used  in  the  United 
States  a  great  deal  for  wraps  and  fur 
garments  of  all  kinds,  it  is  much  too  ex- 
pensive a  fur  both  in  money  cost  and 
in  wear  for  the  Canadian  trade.  One 
of  the  handsomest  coat  models  shown 
at  Murray-Kay's  is  a  Hudson  seal 
model  with  a  blended  Hudson  Bay  collar 
and  cuffs.  It  is  a  shawl  collar.  This 
coat  is  priced  at  $450.  Another  model 
has  a  shawl  collar  of  squirrel  made  with 
a  square  back  having  tails  and  paws 
hanging  down.  The  cuffs  are  made  each 
of  one  skin  with  the  tails  and  paws  ar- 
ranged to  match  the  collar;  the  pockets 
have  flaps,  and  the  round  girdle  passes 
through  loops.  The  length  of  this  model 
is  45  inches,  with  a  skirt  sweep  cf  86 
inches.     The   average     sweep     for     fur 

DRY    GOODS    REVIEW. 


100 


DRY    GOODS    REVIEW 


coats  this  season  is  to  be  86  inches, 
though  a  few  models  will  be  as  wide  as 
90  inches. 

An  attractive  double  windows  display- 
ing furs  was  ready  on  August  1  to  do 
its  part  in  attracting  attention  to  the 
newly-arranged  fur  department. 


NEW   OTTAWA  STORE 

A.  A.  FOURNIER  who  has  been  doing 
business  at  323-331  Wellington  St.,  Ot- 
tawa for  the  past  35  years  is  changing 
his  location.  The  Government  recently 
decided  they  needed  the  premises  for 
new  offices.  Like  a  number  of  other 
firms,  they  got  notice  to  vacate  at  a 
certain  date.  They  sized  up  the  situa- 
tion and  determined  that  as  business 
was  going  to  be  better  than  ever,  modern 
premises  nearer  the  heart  of  the  city 
would  give  the  firm  greater  opportuni- 
ties and  allow  more  elbow  room  to 
handle  their  trade.  A  site  was  secured 
at  the  corner  of  Bank  St.  and  Laurier 
Ave.,  having  a  frontage  on  Bank  St.  of 
75  ft.  with  133  y2  ft.  on  Laurier  Ave. 
Arrangements  were  also  made  to  use 
another  building  as  an  annex  which  gave 
them  an  additional  floor  space  of  35 
ft.  by  81  ft. 

The  building  is  of  reinforced  concrete 
faced  with  a  pretty  shade  of  brick.  Two 
entrances  on  Bank  St.,  and  one  on 
Laurier  Ave.  will  offer  easy  entrance  to 
every  part  of  the  store.  The  fittings 
throughout  will  be  of  quartered  oak  and 
will  be  complete  in  every  detail  both  for 
the  display  of  the  goods  themselves  as 
well  as  their  protection. 

Daylight  will  be  pressed  into  service 
to  the  limit,  every  inch  of  window  space 
being  utilized  to  the  full,  while  the  arti- 
ficial lighting  has  been  so  well  thought 
out  that  it  bids  fair  almost  to  equal  its 
rival.  "Shop  in  comfort,"  says  one  of 
the  store's  slogans.  There  is  a  rest 
room  for  women 

General  dry  goods,  men's  wear,  boots 
and  shoes,  gloves,  silks,  etc.,  will  be 
features  as  well  as  several  new  depart- 
ments including  drugs,  leather  goods  and 
novelties.  The  proprietors'  determina- 
tion to  have  a  contented.  happy  sales 
staff  has  resulted  in  a  new  departure. 
Toilet  rooms,  lunch  rooms,  private  lock- 
ers and  other  conveniences  have  been 
provided  in  the  basement  and  will  cater 
to  their  needs.  The  new  store  opens 
for  business   on   Nov.   1. 


OVERALLS  AND  JIFFYALLS 

"Jiffyalls"  is  the  appellation  given  to 
a  new  work  uniform  for  women,  per- 
hans  because  they  can  be  donned  in  a 
jiffy. 

Like  overalls,  they  are  a  one-Diece 
affair.  They  are  made  of  dull,  black 
oilcloth  From  the  front  they  have  the 
appearance  of  trousers,  but  a  close-up 
shows  that  they  are  just  aprons  fastened 
about  the  ankles  by  means  of  clasns. 

In  the  back  the  garment  is  open,  giving 
perfect  freedom  for  any  kind  of  work, 
and  at  the  same  time  protecting  the 
skirt  completely.     Above  the  waistline  is 


a    high    bib,   boned   to    hold    it    in    place 
without  bundlesome  straps. 

Women's  overalls  have  come  to  stay, 
say  the  makers.  There  is  a  modified 
overall  intended  exclusively  for  women, 
and  especially  serviceable  in  work  around 
the  house.  They  are  made  in  the  lighter 
and  more  attractive  shades.  One  manu- 
facturer says  he  could  dispose  of  2,200 
dozen  pairs  of  them  right  away  if  he 
could  make  them. 


NEW   BUTTON  FIRM 

A  new  company  under  the  title  of 
Canadian  Buttons  Limited  has  been 
formed  in  Montreal  and  has  taken  over 
the  Dominion  Button  Works  of  that  city. 
A  number  of  additions  are  being  made  to 
the  lines  of  manufacture  including 
buckles,  button  machines,  enameled 
metals,  roofing  caps,  etc.  One  of  the 
new  lines  is  button  moulds  which,  it  is 
claimed,  are  being  turned  out  in  Canada 
for  the  first  time.  The  company  will 
continue  the  manufacture  of  all  kinds  of 
covered  buttons  for  cloaks,  suits,  dresses, 
underwear,  upholstery  and  the  cap 
trades.  The  president  of  Canadian  But- 
tons is  Amson  Furtsch,  of  Amson 
Furtsch,  Inc.,  New  York,  of  which  firm 
Canadian  Buttons  will  act  as  represen- 
tatives in  Canada.  The  vice-president  is 
S.  L.  MacBean,  B.Sc,  the  former  pro- 
prietor of  the  Dominion  Button  Works, 
and  the  other  officers  are  H.  R.  Ressler, 
treasurer,  and  A.  B.  Stein,  secretary. 


PTE.  NATION  MISSING 

The  casualty  lists  during  the  past 
month  contained  the  name  of  Private 
Fred.  W.  Nation,  who  is  reported  miss- 
ing. Private  Nation  was  born  in  Bran- 
don, Manitoba,  and  is  the  son  of  Mr. 
Jasper  Nation,  who  resided  in  Brandon 
in  the  early  days,  later  moving  to  Van- 
couver., While  in  Brandon  Mr.  Nation 
was  a  member  of  the  staff  of  what  is  now 
Nation  &  Shewan,  and  was  also  in  busi- 
ness for  himself  for  a  short  period.  Pri- 
vate Nation  enlisted  and  went  overseas 
with  a  Winnipeg  battalion  and  has  been 
in  France  for  some  time.  Mr.  Fred. 
Nation,  Victoria,  B.C.,  of  the  firm  of 
Nation  and  Shewan  in  Brandon  is  an 
uncle   of  the   gallant  hero. 


DEATH  OF  AGED  SENATOR 

SENATOR  JOS.  SHEHYN,  president  of 
the  wholesale  dry  goods  firm  of  McCall, 
Shehyn  &  Son,  Limited,  died  on  July  14, 
at  the  age  of  89  years.  Starting  with  the 
firm  of  the  late  Messrs.  A.  Laurin.  he 
became  a  successor  to  the  business,  and  at 
the  time  of  his  death  was  sole  proprietor 
of  the  wholesale  dry  goods  firm  of  Mc- 
Call, Shehyn  &  Co.,  Ltd.,  which  was 
established  over  sixty  years  ago.  He  was 
a  member  of  the  Legislative  Assembly  of 
the  Province  for  Quebec  East  from  1875 
to  1900,  when  he  was  called  to  the  Senate. 
He  was  Provincial  Treasurer  in  the  Mer- 
cier  Government  from  January,  1887, 
until  December,  1891,  and  in  1897  he  en- 
tered the  Marchand  Cabinet  as  Minister 
without  portfolio.  For  several  years  Hon. 


Mr.  Shehyn  was  president  of  the  Quebec 
Board  of  Trade  and  he  also  held  a  seat  on 
the  Board  of  the  Quebec  Harbor  Commis- 
sioners, to  which  he  was  appointed  in 
1879.  He  was  interested  in  the  transpor- 
tation problem  and  some  years  ago  en- 
gaged in  a  discussion  on  the  subject  with 
the  late  Hon.  R.  R.  Dobell,  publishing  in 
support  of  his  contentions,  two  pamph- 
lets, setting  forth  the  advantages  of  rail- 
ways as  against  waterways. 

He  was  married  twice,  and  of  a  family 
of  fourteen  children,  three  sons  and  two 
daughters  survive:  Messrs.  J.  Aurelien, 
connected  with  his  father's  business; 
Real,  of  the  Military  Hospitals  Service, 
Department  of  Public  Works,  Ottawa, 
and  Henri,  of  Quebec;  Mrs.  (Lieut.-Col.) 
B.  A.  Scott,  and  Miss  Yvonne  Shehyn,  of 
Quebec. 


LACE  AIMING  TO  EQUAL  IMPORTED 

That  United  States  laces  will  equal  the 
imported  varieties  is  the  opinion  expres- 
sed by  several  leading  lace  merchants. 
This  was  expressed  in  a  discussion  over 
the  financial  embarrassment  of  one  of  the 
largest  lace  and  embroidery  houses  in  New 
York,  which  dealt  largely  in  the  imported 
varieties  of  merchandise. 

Tremendous  strides  have  been  made  in 
the  lace  making  industry  over  there  dur- 
ing the  last  few  years,  according  to  lace 
men,  and  an  added  impetus  has  been 
given  the  further  development  of  the  pro- 
duction of  the  better  class  of  merchandise 
by  the  shutting  down  of  imports  from 
Europe.  It  may  be  years  before  the  de- 
sired result  of  putting  on  the  market 
laces  equal  to  the  imported  kinds  is  ac- 
complished, but  according  to  the  manu- 
facturers it  is  bound  to  come. 

One  cause  which  has  retarded  the  de- 
velopment of  the  finer  laces,  it  is  said,  has 
been  the  lack  of  esprit  de  corps  among 
designers  who  are  not  protected  and  do 
not  take  the  same  intense  pride  in  their 
work  which  the  designers  in  France  and 
Belgium  show.  As  yet  there  is  no  law 
against  design  pirating,  though  it  has 
been  much  discussed  in  the  United  States. 
In  Switzerland  a  man  guilty  of  stealing  a 
design  would  be  blacklisted  and  put  out  of 
the  trade.  It  is  said  by  one  manufacturer 
that  just  as  soon  as  there  is  a  protective 
law  the  making  of  beautiful  laces  will 
greatly  advance. 

A  few  months  more  of  war,  according 
to  another  manufacturer,  will  compel  the 
manufacture  of  laces  in  America  equal  to 
those  made  in  Europe. 

COONSKIN  SOLD  FOR  $875 

Came  from  Missouri  and  Was  Auctioned 
in  London  for  Charity 

A  COONSKIN  trapped  in  south-east 
Missouri  recently  sold  at  $875  at  a  Lon- 
don fur  auction.  N.  Goldsmith,  head  of  a 
Cairo  (111.)  fur  company,  sent  a  ship- 
ment of  skins  to  London  and  included  a 
particularly  pretty  coonskin.  He  re- 
ouested  that  it  be  sold  to  the  highest  bid- 
der and  the  proceeds  donated  to  some  war 
charity.  He  was  informed  by  cable  that 
the  pelt  brought  £180,  the  money  being 
given  to  the  Prisoners  of  War  Fund. 


THE    BETTER    POSTED    YOUR    STAFF    BECOMES    THE    MORE    SALES    THEY    WILL    MAKE. 
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Handy  Map  for  Visitors  to  Toronto 


(  C/T  0J7T  77//N  WHOLE  PAGE  and  use  it  as  a  convenient  (/aide  when  waking  calls  in 
Toronto  at  Exhibition  time.  ALL  OF  THE  FIRMS  LISTED  BELOW  CORDIALLY  INVITE 
VOl     TO   VISIT  THEM   WHEN   YOV  ARE  IN   TORONTO  FOR   THE  EXHIBITION. 


Arlington   Company,   76  Bay   St.,  west  side,  between   Wellington   and    Melinda. 

Axmith    &    Stevenson,   33    Richmond    St.    W.,   between   Yonge   and    Bay. 

J.   H.   &   B.   F.   Allen,   33   Melinda    St.,  between   Yonge  and  Bay. 

Belding-Paul-Corticelli,  Ltd.,  79  Wellington  St.  W.,  south   side,  between   York  and   Bay. 

Richard   L.   Baker  &   Co.,  84   Wellington   St.   W.,  north    side,   between   York   and   Bay. 

T.   H.   Birmingham   &   Co.,  93   Spadina   Ave.,   near  cor.   Spadina  and  King. 

W.    R.    Brock    Co.,    Ltd.,   cor.    Bay    and    Wellington. 

Canadian   Underskirt  Co.,   96    Spadina   Ave.,   near   King  W. 

Clatworthy   &    Son,   161    King   St.   W.,   south   side,   between  York  and  Simcoe. 

Canadian   H.  W.   Gossard   Co.,  at  Exhibition   Grounds,   Manufacturers'   Building. 

R.   H.   Cosbie,  Ltd.,  22  Wellington   St.   W.,  north   sid  \  between   Bay  and  Yonge. 

Hamilton  Carhartt  Cotton   Mills  Co.,  535  Queen   St.  E.,  Broadview  or  King  car  east  to  River  St. 

Carriage   Factories,   Limited,   Excelsior  Life   Bldg.,  opposite   Post  Office. 

Dale   Wax   Figure   Co.,   109   King   E.,  opposite   St.   James    Cathedral. 

Josephine  de  Witt,  32  Temperance  St.,  north  side,  between   Yonge   and  Bay. 

G.   Goulding  &   Sons,  55  Wellington   St.   W.,   south  side,  between  York  and  Bay. 

Albert    Godde,   Bedin    &    Cie,   Empire   Bldg.,   64    Wellington    W.,   north   side,   between   York   and    Bay. 

Gipe-Hazard    Store    Service    Co.,    113    Sumach    St.,   Broadview  car  to  Sumach  St. 

Geo.  H.  Hees,  Son  &   Co.,  52  Bay  St.,  west  side,  between   Wellington  and   Front. 

Hambly  &  Wilson,  77  Wellington  W.,  south  side,  between  York  and   Bay. 

J.  B.  Henderson  &  Co.,  439  King  W.,  take  King  car  west  to   Spadina  Ave. 

Jones   Bros.   &   Co.,  31    Adelaide   W.,   south   side,  between   Yonge   and   Bay. 

Lace    Goods    Co.,   64    Wellington    St.    W.,    Empire    Bldg.,  north   side,  between  York  and   Bay. 

John    Macdonald    &    Co.,    Ltd.,   21    Wellington    St.    East,   south   side,   between  Yonge   and   Church   Sts. 

National   Cash    Register   Co.,  350   Christie   St.     Take  Dupont  car.     Also   at   Exhibition   Grounds. 

G.    F.    Reid    &    Co.,    4    Alexander    St.,   take    Yonge    car   to   Alexander   St. 

Silverberg  Import  Co.,  Kent  Bldg.,   156  Yonge   St. 

Standard    Ladies'   Wear,   Ltd.,  cor.    College   and    Markham  Sts.,  take  College  car  to  Markham  St. 

Julian    Sale    Leather   Goods    Co.,   600    King    W.,  take  King    car    west    to    Portland. 

Thompson    Lace    &    Veiling    Co.,    cor.    York    and   Wellington    Sts. 

Toronto    Trophy-Craft    Co.,    1710    Royal    Bank    Bldg.,  King   and   Yonge   Sts. 

Torcan   Fancy  Goods  Co.,  77  Bay   St.,  east   side,  between   Wellington   and   King. 

H.   L.   Watts,   Ltd.,  400   Richmond   St.   W.,   near   Spadina   Ave. 

Wrinch,    McLaren    &    Co..   77   Wellington    St.   W.,   south    side,    between    York    and    Bay    Sts. 

M.    L.   Willinsky   &    Co.,    20   Wellington    W.,   north    s'de,  between   Yonge  and   Bay. 

Westlake  Bros.,  Ltd.,  24  Wellington   St.  W.,  north  side,    between    Yonge    and    Bay. 

A.    Weyerstall    &    Co.,    145    Wellington    St.    W.,    south   side,  between   York  and   Simcoe   Sts. 


THE    INFORMATION    ABOUT    CHANGING    STYLES    AND    FASHIONS    WILL    INTEREST    CLERKS. 
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How  We  All  Can  Help 
Our  Country's  Cause 


r  "HE  Cause  of  our  Country  and  the  Victory  of  its 
Arms  overtop  every  other  consideration.  The 
Business  of  Brassieres  must  take  second  place  to 

the  Business  of  War. 


Good  merchants  will  be  good  patriots,  and  will  stand 
as  firm  as  the  Rock  of  Gibraltar  behind  the  Government. 

In  compliance  with  the  wishes  of  the  Authorities  at 
Washington  we  shall 

( i )  Maintain  the  quality  of  MODEL  Brassieres, 
whilst  keeping  the  prices  as  fair  as  a  living  profit  allows. 

(2)  Show  fewer  styles  than  in  past  seasons  to  econo- 
mize time  and  labor. 

(3)  Pack  all  Brassieres  at  below  $8.50  per  doz.,  six 
in  a  box,  to  save  cardboard,  handling  and  shipping  space 
in  transportation. 

(4)  Eliminate  fancy  boxes  for  the  holidays,  thus 
avoiding  an  unnecessary  expense. 

( 5 )  Take  no  new  accounts  at  present,  so  that  we  can 
serve  our  regular  customers  better. 

(6)  Limit  the  quantity  of  goods  purchased  by  regu- 
lar customers  to  their  actual  needs. 

We  earnestly  appeal  to  all  Retail  Merchants  to  assist 
us  as  much  as  lies  in  their  power  in  this  war  work  of 
patriotic  conservation. 


^Hodel^Yassiere  Cjx 


Canadian  Office:   Mappin   Building,   Montreal 

200  FIETH  AVENUE,  NEW  YORK 

Main  Factory:  Branch   Factories: 

•■  Wythe  Avenue,  Brooklyn,  N.Y.       No.  2— Valley  Stream,  N.Y.     No.  3— Elmhurst,  NA 
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For  a  Sales  Revival 

in  Your  Corset  Department 

Revive  sales  in  your  Corset  Department  by 
featuring  P.  C.'s.  Make  a  prominent  display — 
instil  enthusiasm  into  your  sales  force.  See  how 
easily  you  can  turn  enquiries  into  sales  by  liven- 
ing the  department  during  an  ordinarily  slow 
season. 

This  combination  of  P.  C.'s  and  Pep  will  make 
friends  for  other  departments,  too. 

Let  us  send  you  samples.     You  will 
I  be  pleased  with  our  values. 


Model  No.  960 


Parisian  Corset  Mfg.  Co.,  Ltd. 

QUEBEC,  QUE.,  CANADA 

BRANCHES: 
Toronto  :  84  Bay  St.  Montreal :  329  Craig  St.  W. 


AN 
INVITATION 


Our  Factory  and  Sample 
Room  are  now  located  on 
the  ground  floor,  corner  Col- 
lege and  Markham  Streets, 
where  we  will  be  pleased  to 
meet  our  friends  and  have 
the  opportunity  of  showing 
our  newest  numbers  for 
early  Fall. 


Standard   Ladies'   Wear 

LIMITED 

Take  College  or  Bathurst  Cars 
Getting  off  at  Bathurst  Street 

TORONTO 


Colored  Petticoats 

Silks 

Jerseys 

and 

Cottons 

The  Fall  line,  now  ready, 
demands  your   attention. 

Arlington  Skirt  Mfg.  Co. 

15  EAST  25th  STREET,  NEW  YORK 
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WAISTS 


Our  tra\  ellers  are  now  on  their  respective  terri- 
tories with  complete  range  of  Georgette  and 
Crepe  de  Chine  Waists  for  Fall.  It  will  be  to  your 
advantage  to  see  them  before  stocking. 


Century  Manufacturing  Company 

124  St.  Lawrence  Boulevard  -  MONTREAL 


CLERKS    POSTED    ON    MARKET    CONDITIONS    CAN    EXPLAIN    WHY    PRICES    ARE    SO    HIM!. 
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READY-TO-WEAR 


Buyers,  Attention! 


Silk  Dresses 


Serge  Dresses 


Our  travellers  are  now  showing  the  "SUPERIOR"  range  for 
FALL.  The  models  are  captivating,  the  workmanship  unbeat- 
able, and  all  the  wanted  colors  and  shades  are  represented. 
Never  before  has  "SUPERIOR"  style,  fit  and  quality  found 
such  a  fitful  setting  as  in  these  models. 


It  will  pay  you  to  see  the 
range  before  placing  your  or- 
der. 


TRADE 


For  Ontario  buyers  we  have  a 
specially  interesting  proposal. 


MARK 

Standi  for    Reliability 


Superior     Dress    Manufacturing     Co., 
520  St.  Lawrence  Blvd.,  Montreal,  P.Q. 


UTTON 

Let  Us  Help  You  Satisfy  Your  Trade 
We    want   you,   Mr.   Merchant,   and 
you,  Mr.  Buyer,  to  come  and  visit 
us    while    in    Toronto    during    Ex- 
hibition. 

Make  our  Showrooms  your  Head- 
quarters! While  you  are  here  we 
want  to  show  an  exceptionally 
complete  range  for  Fall  and  Win- 
ter. We  can  supply  any  size,  any 
style   you  may  need. 

Weyerstall    &  Co. 

Button  Manufacturers  Toronto 


(^f3o- 

A  Noteworthy 

and  Seasonable  Line 

of  Misses'  and 

v      Children's  Apparel 

"^    Serviceable      Children's      and 
Misses'    Dresses,    Skirts    and 
Middies     in    all    the    newest 
styles. 

Order    for    Fall    and    Winter 
now.     It  is  the  best  time. 

G.    F.   REID   &   CO. 

4  Alexander  St.,  Toronto 

JR  EMPLOYEES  WILL  BE  GLAD  TO  READ  YOUR  COPY  OF  DRY  GOODS  REVIEW. 


Dry  Goods  Review 


[{  E  A  DY-  T  O  -  W  K  A  R    CAR  M  K  NTS 
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/)<?    You    Know    Where  to   Buy  Fall  Dresses  at   From 

$3  to  $12? 

BILLIE  BURKE  DRESSES  FOR  FALL 

are   made   in   the  above   prices   and   upwards 

Come   in  and  see   these.      Your  customers   will    like   them.     Ask   to  sec  the 

special  at  #5.00   in   Navy,   Copen,   Wine  and  Tan.      Bring  a 

list  of  Underskirt   requirements  with   you. 

We  have  Many  Interesting  Lines 
Prepared  for  Exhibition    Visitors 

THE  CANADIAN  UNDERSKIRT  CO.,  LIMITED 

DARLING    BUILDING 

96  Spadina  Ave.  -:-  Toronto,  Ont. 

MAKERS  OF  DEPENDABLE  GARMENTS 


HOW  TO  TAKE  CARE  OF  INCREAS- 
ING BUSINESS 

Continued  from  page  57. 
counter    circles    back    six    feet    to    make 
room,  but  this  would  make  the  first  one 
all    the    more    conspicuous    to    those    en- 
tering. 

These  are  a  few  of  the  suggestions 
that  we  would  submit  for  your  consid- 
eration, and  trust  that  these  will  serve 
to  clear  up  two  or  three  points  that  are 
bothering  you  at  present.  If  we  can  en- 
lighten you  on  any  other  point  in  par- 
ticular,   kindly    advise    us. 

Yours  very  truly, 

DRY  GOODS  REVIEW. 
Editorial     Note.— Further     particulars 
with    regard    to    the    re-arrangement    of 
this  store  will  appear  in  the  next  issue 
of  Dry  Goods  Review. 


WAR  GARDEN  TRIMMINGS  THE 
LATEST 

Continued  from  page  76. 

feature    of    novelty    trimmings    is    that 

suzsested  by  war  gardens.  Very  dainty 
silk  and  velvet  carrots,  peas,  beans,  pars- 
ley, onions,  tomatoes,  etc.,  are  made  up 
in  natural  colorings  and  are  used  on 
black  velvet  hats  with  very  smart  effect. 
Another  novel  trimming  was  shown  on  a 
black  velvet  hat.  It  had  heavy  tinsel 
cord  worked  to  suggest  long  stems  and 
leaves;  at  the  end  of  the  stems  were 
"little  pads  of  mole  fur  representing 
marsh  "cat  tails."  Extremely  large  roses 
of  taffeta  are  a  new  trimming,  being 
featured  in  a  number  of  places.      These 


large  flowers  are  arranged  across  tife 
back  of  the  hat.  Veils  of  the  war  bride 
style  are  popular  for  the  first  Fall  sea- 
son. One  little  soft  black  velvet  sailor 
hat  lined  with  white  satin  had  a  cres- 
cent cut  out  of  the  front  of  the  brim, 
this  was  filled  in  with  a  large  mesh 
veil  which  extended  around  to  the  back 
and  was  finished  at  the  bottom  with  a 
black  velvet  collar  and  a  large  button 
and   buttonhole.      The    collar,    of   course, 


Special  Values 

ALL  WOOL 

SERGES 

Bleached  and    Unbleached 

DAMASKS 

Table  Cloths  and  Napkins 
Handkerchiefs,    etc.,    etc. 

C.  E.  Robinson  &  Go. 

Importer*   and     Commiaaion  Merchants 

10  Victoria   Street 
MONTREAL 

Tel.   Uptown  8553. 


did  not  fit  closely  around  the  neck,  but 
gave  a  nice  little  finish  to  the  veil 
and  would  be  very  smart  with  a  mannish 
tailored  suit.  Hat  pins  with  long  ends 
or  round  balls  made  of  various  colored 
chenille  are  being  shown  again  as  well 
as  feather  and  some  celluloid  ornaments. 
Ostrich  ornaments  are  particularly  good 
and,  if  used  uncurled,  the  whole  feather 
is  shown.  Plumes,  however,  are  not  de- 
veloping. 

One  of  the  daintiest  August  hats  on 
view  is  a  soft  silky  felt  in  old  rose  with 
a  scarf  of  white  Georgette  which  is 
draped  from  the  base  of  the  crown  over 
the  brim;  about  an  inch  of  it  falling 
over  the  edge.  White  wooden  beads  dot 
this  drooping  border. 

CONDENSED  ADVERTISEMENTS 

POSITION    WANTED 

DY      YOUNG      LADY      EXPERIENCED      IN 

*-*    c-)n%Tssing    and    selling    goods    adap 

lr dies'   wear.      Am   familiar  with   modern    gelling 

methods  and  will  go  on  the  road  or  at  home. 
Answer  to  C.  Caiger.  Tuxedo  Hotel.  Sher- 
b   in;:,-   St..   Toronto. 


WANTED 

U 'ANTED  —  EXPERIENCED  SALESLADY 
for  exclusive  ready-to-wear  store ;  state 
salary  and  experience  in  first  instance.  Apply 
Milady's   Shoppe.    Chatham,   Ont. 

VGENT     REQUIRED     MEN'S     WOOLLENS 

"  Must  have  sound  connection  wholesale 
and  large  buyers.  J  W.  Thompson  &  Co.,  26 
Quebec    Street,    Leeds.    England. 


w 


BOLESALE    AND    EXPORT    UMBRELLA 
„,„„„:.  Manchester.     England, 

requite  work     the     Canadian 

gfound   ■•"       m  I State   full   particulars 

and     references     to     Ashburner's     Agency,     10 
Piccadilly,    Manchester. 
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Poplins  Are  in  Vogue 

The  vogue  for  serviceable  fabrics  has 
created  an  increasing  demand  for  pop- 
lins. 

R.  &  S.  poplins  meet  the  most  exacting 
requirements  for  fabrics  that  combine 
beauty  and  quality  of  texture  with  dur- 
ability and  conservation. 

R.  &  S.  poplins,  as  always,  stand  su- 
preme. 


REILING  S  SCHOEN  INC. 

a6o  FOURTH  AVENUE    NEW  YORK 


Carl  Schoen,  President 


YOUR   CLERKS    WILL   GAIN    IN    EFFICIENCY    BY    READING    DRY    GOODS    REVIEW. 


!>  R  Y    G  OODS    REVIEW 
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There  are  prospects  galore 
Are  you  passing  them  up  ? 

Choose  wisely  and  stock  liberally  for  Fall  and  Winter,  is 
the  slogan  for  the  coming  season. 

Mesh  bags  will  be  more  in  vogue  than  ever,  as  will  also  silk 
bags. 

In  fact  the  demand  is  expected  to  greatly  exceed  the  supply. 

Look  over  our  range  of  Costume  Mesh,  Silk  and  Novelty 
Bags.  Prepare  yourself  with  a  line  that  every  store  does 
not  show — of  a  kind  that  every  well-dressed  woman  wants 
to  buy — and  at  prices  that  are  decidedly  lower.  Remember 
our  goods  are  not  classed  as  jewelry — are  consequently  not 
taxable  which  enables  us  to  sell  very  reasonable. 

WHITING  &  DAVIS  COMPANY,  Sherbrooke,  Que. 


WOOLENS 

Ready  for  immediate  delivery 

All  the  WANTED  MATERIAL  in  the 

POPULAR  SHADES 

VALUES  are  right,  we  bought  before  recent  advances. 


New  Address,   St.  Lawrence  Blvd.,  Montreal 


M.L.WILLINSKY&CO. 

Jobbers  and  Importers 
20-22  WELLINGTON  ST.  W.,  TORONTO 

Buyer-  of  Silks,  all  kinds  of  Cotton  and 
Woollen  Goods,  Mill  Ends,  Clothing,  Boots, 
Men's  and  Ladies'  Underwear. 

Any  of  your  slow  sellers  we  can  use.  Let  us 
hear  from  you.     Keep  us  on  your  list. 

Bankrupt  Stocks  Bought. 


Run 
Button 


Your 
Department 


The  MENKIN  WAY 


Better         Quicker        Cheaper 

BETTER 

because  you  make  buttons  from 
the  customers'  own  material,  in- 
suring a  perfect  match  with  the 
garment. 

QUICKER 

because  you  make  the  buttons 
right  in  your  own  store  on  short 
notice. 

— because  MENKIN  equipments 
are  simple  enough  for  any  in- 
telligent   employee    to    operate. 

CHEAPER 

because  our  INTERCHANGE- 
ABLE implements  turn  out  scores 
of  attractive  shapes  at  a  trifling 
cost. 

— because  you  eliminate  carry- 
ing stock  buttons, 
—because  MENKIN  attachments 
can  be  used  with  practically  any 
make  of  machine  to  increase  its 
efficiency. 


ASK  ABOUT  OUR  SALES  PROMOTION  SERVICE. 

S.   MENKIN,   INC. 

Creatort,  Promoters  and  Producers  of  Covered  Button  Suppliet  for  60  year 


145  West  28th  St.,  New  York  City 


TO    INCREASE    THE    EFFICIENCY    OF    YOUR    STAFF    IS    AN    IMPORTANT    WAR    DUTY. 
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Newest 

t-i      ||  *n   materials — patterns — designs — and   quality   the 

r  all  Finnic  line  for  Fall,  1918,  embraces  a  wonderfully 

-p,.  m  wide  range  in  women's  neckwear — a  showing  that 

r  innie  is  %om£  to  De  mighty  popular  with  well  dressed 

women  this  Fall  and  Winter. 

^ai,1V110  Finnie  neckwear  will  give  an  added  distinction  to 
your  stock,  and  will  attract  to  your  store  the  most 
particular  women  in  your  locality. 

We  want  you  to  see  our  showing  early  in  Georgette,  Organdy,  Poplin, 
Duchess  Satin,  Crepe  de  Chine,  Georgette  Crepe. 

Write  for  samples.    Remember,  we  give  an  all-Canadian  service. 

A.  BRUCE  FINNIE  &  CO. 

Cor.  Craig  and  Gosford  Streets 

MONTREAL 


When  you  want  to 

sell  or  buy  any- 

thing,  use  the  condensed  ad  columns  of 

Dry  Goods 

Review 

You  can  talk  across 

the  continent  for 

two  cents  a  word. 

MANY    SALES    ARE    MISSED    BY    CLERKS    NOT    KNOWING    THE    SELLING    POINTS    OF    GOODS. 


DRY    GOODS    REVIEW 


in 


Buyers'  Market  Guide 

Latest  Editorial  Market  Information  and  Guide  to  Buyers. 


TheThompion  Lace  4  Veilinj  Co.,  Limited 
Laces,  Veilings.  Geor- 
gettes, Ninons,  "Mj 
Lady"  Silk  Hair  Nets. 
Princess  Pat  Human 
Hair  Nets.  Sport 
Veils. 

Dor,     Wellington     and 

York    Sts.. 

Toronto.    Canada. 


HATS 

lot 
Chic;,    Flappers   and  Chickens 

MAX  MAYER,   INC. 

352   Fourth  Ave..  New  York.  N  Y. 


Infants',  Children's,   Girls' 
and  Misses'  Dresses 

We  art  Specialist!  in  these  lines 

H.  L.   WATTS,  LIMITED 

400  Richmond  St.  W.,  Toronto 


T.  H.  BIRMINGHAM  &  CO. 

LIMITED 
93  to  99  Spadina  Ave.,  TORONTO 

Maker,  of 

Women's  High  Grade  Neckwear 
"  The  Eiclusice  Neckwear  House" 


Bennett  &  Jennison 

Limited 

GRIMSBY,  ENGLAND 

Cablet:    Novelties.  Grimsby 

Manufacturer    of    Polished    Wood    Photo    Frames 
in     Rosewood.     Walnut.     Black,     Gil:,     etc. 
Sample   collections   available    against   payment   in 
London    or    Liverpool. 
The     larpest     Frame     Works    in     Great     Britain. 


^ 


SERGES 


°< 


LINENS.   HANDKERCHIEFS.  ETC" 
STOCKS  ON  HAND 


C.  E.  ROBINSON  &  CO. 

10  Victoria  Street  MONTREAL 


FRED  BIRKS 

Commission   Dry  Goods 
14  Phillips  Square.  MONTREAL 

Representing 

HAMBURG    BUTTON  CO..    NEW  YORK 
Pearl  Buttons.  Jewellery  and  Novelties. 
A.  L.CLARK  &  CO..  INC..      NEW  YORK 
Notion  Specialties  and  Small  Wares 
STERN    SPECIALTY  COMPANY 
Art  Rubber  Novelties.  Etc..  NEW   YORK 


I  Specialize  in  Boot  Laces 

for    the    wholesale    trade,    in    the    better 

grades. 

Banded    in   pairs,    in   gross  boxes. 

Fancy    Cabinets.    100    pairs,    banded    in 

pairs.      These   are   more   profitable    than 

nulk    make-up.      Also 

LEATHER    LACES,    all    kinds. 

E.  W.  McMARTIN,  MONTREAL 


MARKET   BRIEFS 

Needles  are  now  beinsj  packed 
eight  and  ten  in  a  package — a  fur- 
ther reduction  from  package  adopt- 
ed some  time  back.  These  are 
coming  through  in  such  small 
quantities  that  the  reason  assigned 
for  the  change  in  the  size  of  the 
package  is  to  afford  a  possible 
wider  distribution.  Prices  have 
advanced   another   20  per  cent. 

Nottingham  laces  show  decided 
advances  in  prices  which  importers 
have  to  pay  and  this  will  be  re- 
flected here  to  an  even  greater  ex- 
tent when  these  goods  reach  the 
local  markets.  Acceptance  of  or- 
ders placed  has  come  through  by 
cable  showing  increases  of  from 
16  to  66  2-3  per  cent.  Prices  are 
for  immediate  confirmation  and 
guarantees  as  to  delivery  generally 
withheld. 

*        *        * 

Veilings  show  advances  of  from 
20  to  33  1-3  per  cent.  Net  mourn- 
ing veilings  show  th-3  33  1-3  in- 
crease with  prospects  of  not  more 
than  33  per  cent,  delivery. 
*       *        *        * 

A  shorter  ladies'  boot  is  a  step 
towards  standardization  it  is 
thought  when  considered  in  con- 
junction with  a  reduction  in  colors 
and  no  new  styles  owing  to  the 
withdrawal  of  permission  to  pur- 
chase any  more  lasts.  Manufac- 
turers as  a  whole  welcome  this 
last  move  as  one  worthy  of  adop- 
tion under  present  conditions.  It 
is  a  good  thing  for  the  dealer,  too, 
who  may  carry  over  some  of  his 
last  Spring  stock  without  having 
to  sell  at  a  sacrifice  for  some  new 
style   put   on   the   market. 


AXMITH   &   STEVENSON 

Manufacturers  of 

COATS  and  SUITS 

Our     line     is     outstanding  for     Styles. 

Quality.    Price.        It    will  pay   you 

to   look  us  up. 

S3   Richmond   St.   W.          -  TORONTO 


"CHARMONA"  SILK  UNDERWEAR 

Made  in  Canada 

Exclusive  models.  Moderate  prices.  Fim*t 
patterned  and  finished  garments.  Write  fur 
samples    and    quotations. 

Charmona    Silk    Underwear   Co. 

152  Bleury  St.     MONTREAL 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines, 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Macbe 
Novelties,  Electric  Lighted  Flower 
Bushes.  Write  for  our  104  page 
Catalogue.  It's  free  for  the  asking. 
The  Botanical  Decorating  Company 
(ineorporated.) 
504    South    Fifth      Avenue.     Chicago.  111. 


Pyj  amas 

for 

Style  and  Quality 

THE  FOSTER  MFG.  CO.  Ltd., 

Parkeston,  Essex,  England 


Josephine   De   Witt 

Manufacturer  of 

Artificial  Flowers 

For  store  and  window  decoration. 
Plants,  Vines.  Garlands.  Correspond- 
ence solicited  and  estimates  furnished 
32     Temperance     St.,     Toronto 


PAPER 
BALERS 

All-Steel    "Fireproof" 
Made  in   12  sizes. 
Send  for    catalog. 

Climax  Baler  Co. 

Hamilton.       Ontario 


These  One-inch 

Spaces 

$3.00  per  Insertion 


6  Months, 
$2.75  per  Insertion 


12  Months, 
$2.50  per  Insertion 


CLERKS    LEARN    THE    SELLING    POINTS    OF     GOODS    HANDLED    BY    READING    THE    ADVERTISEMENTS. 
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Allen    Bros..   Co.,   Ltd 

American  Pad  &  Textile  Co. 
Arlington  Co.  of  Canada  . 
Arlington  Skirt  Mfg.  Cj.  . 
Atlantic     Underwear    Co.     . 

Axmith    &   Stevenson    

Acme  Glove  Co 


Frank.     Leopold      

Ford   Motor   Co.   of   Can 
Foster    Mfg.    Co.,    Ltd. 


Ltd. 


Baker.    Richard    L.,    &    Cu 
Belding-Paul-Corticelli   Co. 

Bennett   &   Jennison.    Ltd 
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Menkin.     S..     Inc.      ., 


ital    Textiles,    Ltd. 
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Penmans,     Ltd 

Parisian     Corset     Co 
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Pickles.   J 

Pohlson     Galleries     

Peerless    Hat.    Limited    
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Si'.verberg     Import     Co 

Schofield    Woollen    Co 
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Turnbull.     C.     &     Co 
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Toronto    Trophy-Craft    Co 
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Back    cover    and 
W 


Macdonald.   John.    &    Co..    Lt 

McKinley    Music    Co 

Mayer.   Max,   Inc 

McMartin.    E.    W 

Middlesex    Mills,    Ltd 

Monarch    Knitting    Co.,   Ltd. 

Moulton    Mfg.     Co 

Montreal    Hat   Co..    Ltd.    . . . 
Martin.   P.    P..   &   Co..    Ltd.. 


1  5        Weyerstall,     A.,     &     Co 

8  Willinsky,    M.    L..    &    Co.... 

Ill        Wrinch     Maclaren     

.    HI        Whitemore    Bros..    Inc 

10        Watts.     H.     L..     Ltd 

71  Williams-Trow   Knitting   Co. 

Westlake    Bros 

110        Whiting     &     Davis     

70        DeWitt.     Josephine     

LET  YOUR  CLERKS  READ  YOUR  COPY. 
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RAYNSTER 
PRICES 


The  new  price  list  for  "DOMINION 
RAYNSTERS"  is  ready  for  distribution. 
These  prices  represent  the  highest 
standard  of  Raincoats  sold  in  Canada 
to-day. 

"DOMINION    RAYNSTERS"    are 
guaranteed,    "MADE    IN    CANADA 
Raincoats,  with  a  style,  cut  and  finish 
that  make  them  distincth  e  and  superior 
in  every  respect. 

Style    Book    and    Price    List    mailed 
free  on  request  to  our  nearest  branch. 


Canadian  Consolidated  Rubber  Co., 

Limited 
Head  Office:  MONTREAL 


Branches  at  Halifax,  St.  John,  Quebec,  Ottawa,  Toronto,  Hamilton. 
London,  Kitchener,  North  Bay,  Fort  William,  Winnipeg,  Brandon,  Regina, 
Saskatoon,    Edmonton,    Calgary,    Lethbridge,    Vancouver    and    Victoria. 
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THE 


POET  NET 

INSTANTLY    ATTACHED 


I  MOTORING,  WALKING 

AND   GENERAL   OUTDOOR   WEAR 


POPULAR 
VEILS 


Fancy  Elastic  Veils 

Plain  Elastic  Veils 

War  Bride  and 

Novelty  Motor  Veils 

AND 

SPOMT  ¥EELS 

Black,  Brown, Navy,  Violet 

Also 

Veilings  in  all 

Popular  Shades 


f   LATER   DELIVERY  * 

Georgettes,  Jap  or  French  Cloth,  also 
Crepe-de-Chine. 

?  Ninon  Nets,  etc.,  in  stock.  * 


Make  Our   Warehouse   Your  Headquarters  During  Exhibition 

THE  THOMPSON  LACE  &  VEILING  CO,  LTD, 


YORK  AND  WELLINGTON  STREETS 


TORONT( 


ry  hoods  Review 


Vol.   XXX 


Publication  Office:  TORONTO,   SEPTEMBER,   1918  No. 


WILL 

STAND 

BOILING 

SOAP 

AND 

SODA. 


*?*'*>     ,r ..-  I  :n*-' 


WON 
WASM 
OUT 
STAIN 

OR 
FADE. 


Warpanhed 

Evsi  Staiiyless^Acid  Proof 


Mteddl&uJk 


HNCKLEY   ENGLAND 
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Table  Cover  No.  3159 


4  4  .75  each 
6  4  $2.50  each 
8  4     $3.00  each 


Fall  and  Spring 

Showing  of  House 
Furnishings 


'A   Suggest! 


Special  orders  solicited 


All  our  Salesmen  are  on  the  road  now  taking  orders  for  immediate  Fall  and 
Spring  deliveries,  as  we  have  established  our  prices  now  in  a  manner  which  will 
protect  our  customers  against  the  advancing  market  for  deliveries  as  late  as  the  15th 
December  or  loth  January,  which  will  take  the  usual  Spring  dating. 

Our  range  will  be  complete  in  Tapestry  Squares,  seamed  and  seamless;  Axmin- 
sters,  Brussels  and  Wiltons. '  We  will  be  showing  mats  to  correspond  in  all  qualities. 

Our  Salesmen  will  have  a  few  special  lines  of  Tapestry  Squares  for  immediate 
delivery.  New  patterns,  which  are  our  own  exclusive  designs,  will  be  shown  for 
Spring  delivery  only. 

We  have  received  our  Spring  draperies,  which  we  are  carrying  in  stock  rather 
than  wait  for  a  later  date.  This  will  enable  us  to  give  our  customers  the  very  best 
of  service — at  very  low  prices.  We  established  a  slogan  some  five  years  ago,  "Nothing- 
cheap  but  the  price,"  and  it  is  our  intention  to  follow  this  rule  for  our  Fall  and 
Spring  orders. 

Special  salesmen  from  the  House  Furnishing  Department  will  cover  the  Lower 
Provinces,  Quebec,  Ontario  and  the  North  West,  ably  assisted  by  our  regular  travel- 
lers who  have  their  own  exclusive  territories. 

We  will  be  showing  the  latest  novelties  and  conceptions  in  the  drapery  trade  in 
Cretonnes,  Art  Sateens,  Scrims,  Marquisettes,  Velours,  Table  Covers,  Upholstery 
Fabrics,  and  Drapery  Trimmings  to  match  all  Fabrics. 

If  you  are  not  one  of  our  regular  customers,  drop  us  a  line,  and  we  will  be  glad 
to  put  you  in  touch  with  our  special  salesmen. 


Marquisette  Novelty 
Curtain 


Tapestry  Portiere  (Best  Qual.) 


Hand  made  Laces  (Beige  Only) 
Reg.  $6.50 

for 
$4.50  pair 


GREENSHIELDS 
LIMITED 

Wholesale  Distributors  of 

CARPETS,  DRAPERIES,  BLANKETS, 

QUILTS  and  COMFORTERS 

1 7  Victoria  Square     -     MONTREAL  " 

"EVERYTHING  IN  DRY  GOODS'' 
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1760   Green  only,  $6.25 
17960  2  tone,   Special  $5.00 
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CENTRAL  CANADA 

EXHIBITION 

SEPT.  7  TO  16,  1918 

OOBDQ 

OTTAWA 

We  hope  it  is  your  intention  to 
combine  a  business  and  pleasure  trip 
to  the  Capital  at  the  above  time. 

In  spite  of  the  many  difficulties, 
our  stock  of  Fall  goods  is  in  splendid 
shape  now  and  you  will  be  well  re- 
paid for  a  visit  to  our  warehouse. 


JOHN  M.  GARLAND, 
SON  &  CO.,  LTD. 

OTTAWA,       :-:       CANADA 


GOOD     A  DYE  RTISING 


MOHAIR 


Every  day  is  a  Mohair  day  for  the  store  that 
knows  the  merchandising  possibilities  of  that 
universal  fabric. 

In  B.  D.  A.  are  concentrated  the  qualities  that 
compel  recognition  as  "the  Mohair  of  Maxi- 
mum Merit." 

It  meets  the  demand  upon  dresses,  skirts,  coats  and 
waists  for  city,  country,  motoring,  mountain  or  seashore. 

Feature  B.  D.  A.  Mohair  regularly  for  steady  sales  and 
positive  profits. 

The  Bradford  Dyers  Association,  Limited 

OF 
BRADFORD,  ENGLAND 


1 

When  buying  Cotton  and  Lisle 
Thread  Hosiery  asfy  for 

M                                                                        1 

.         HAWLEYS 

/        a  M 

\  "HYGIENIC  BLACK" 

mlm 

i.l            There  is  no  better 
1            Dye  in  The  World. 

i 

V 

-  -^F 

J     Every  Pair 
f                Warranted  Fast 
to  Wishing,  Hard  Wear 
and  Perspiration. 

Works  -  Hinckley,  England 

1 1 K  Y     GOODS     R  E  V  I E  W 


TO  THE  TRALE  September,  1918 

Important  to  Merchants 
and  their  Buyers 

Letters  of  advice  and  lists  of  quotations  from  manufacturers 
inform  us  that  prices  are  still  on  the  advance.  One  of  the  out- 
standing causes  is  the  demand  for  textile  and  knitted  goods 
to  clothe  FIVE  MILLION  SOLDIERS  of  the  UNITED  STATES  OF 
AMERICA. 


Notwithstanding  this  outlook,  we  will  continue  to  sell  many 
lines,  now  in  stock,  at  less  than  present  mill  quotations. 

Having  bought  largely  before  these  late  advances  were  made 
by  manufacturers,  places  us  in  the  unique  position  we  are  at 
present.  Visiting  our  warehouse,  sending  us  your  letter 
orders,  or  seeing  samples  now  in  the  hands  of  our  travellers, 
will  convince  you  that  our  values  are  second  to  none  in  the 
following  departments : 

Staples  and  Linens,  Ladies9  Ready-to-Wear  Goods, 
Dress  Goods  and  Silks,  Ladies'  Hosiery  and  Under- 
wear, Men's  Furnishings,  House  Furnishings. 


For  the  Fall  of  1918  Assorting,  and 
Spring,  1919,  Placing  Business 


JOHN  MACDONALD  &  CO.,Limited 

TORONTO 
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Tailors  Linings 


BRANDED 


ARE     SUPER-STANDARDISED     QUALITY 

"THE   BEST  IN  THE  WORLD" 

and  have  a  definite  meaning  in  the  minds  of  a  constantly 
increasing  number  of  clothing  manufacturers  and  tailors. 
They    mean    a   material    perfectly   manufactured   and  stand   for 


DURABILITY 


There  is  indisputable  evidence  that  clothing  manufacturers  and  tailors 
are  quite  willing  to  pay  for  these  high-grade  materials  because  they 
know  the    recollection    of  quality  remains  after  the  price  is  forgotten. 

Stamped    "SPERO"    MAKE    on   selvedge 

Richard    Haworth    and    Company    Limited 

MANCHESTER,     ENGLAND 


MONTREAL 

A.  B.  COUCH 


TORONTO  WINNIPEG 

J.   FOLEY  S.  M.  CAMl'W-  I.I. 

M  Manchester  Bldgs.  400  Hammond  Bldgl 


VANCOUVER 

J.  K.   MacFAKLANE 

506  Mercantile  Bldg* 
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yriginal  "Two-Boys"  sheets 

Unchallenged  since  1836 


Made  of 
Purest 
Cotton 


Entirely 
Free  of 
Fillings 


mwtm 


insure  you  against  dissatisfied  customers.  There  are  Rigg's 
Sheets  in  use  to-day  that  have  seen  20,  30,  even  40  years' 
service,  and  are  still  "doing  their  bit."  How  could  a  sheet 
be  less  durable,  when  only  the  best  Cottons  are  used?  Think 
of  such  outstanding  merit  against  better  days,  when  the 
supply  of  RIGG'S  SHEETS  is  more  in  keeping  with  the 
huge  demand  than  is  possible  to-day. 

Owing  to  shortage  of  labour  and  materials,  and  our  enormous 
output  for  Governmental  requirements,  our  customers  will  please 
make  allowance  for  delay  and  short  deliveries.  We  will  record 
your  enquiry  for  attention  in  strict  rotation  as  early  as  possible. 


RIGG   BROTHERS,   Ltd. 

Spinners  and  Manufacturers  since  1836 
6  Mosley  Street     -     Manchester  Eng. 
Cables:     RIGG   BROTHERS,  MANCHESTER 
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National  Tariff  Commission 

Proposed  to  Consolidate 

Canadian  Prosperity 

^T  ]NTIL  the  tariff  question  is  taken  out  of  politics  Canada  is  in  danger  of  being  di- 
^  vided  into  two  camps.  Over  the  question  of  high  tariff  or  low  tariff  two  great 
groups  of  the  builders  of  Canadian  prosperity  hold  different  views.  Manufacturers  and 
farmers  of  the  Dominion  are  divided  on  this  vital  matter  and  business  men,  wholesalers, 
retailers,  and  others  who  are  neither  manufacturers  nor  farmers  are  closely  concerned." 

Constructive  Plan  to  Bridge  Perilous  Gulf 

"The  difficulty,"  says  THE  FINANCIAL  POST,  "is  that  the  gulf  between  the  opposing  interests  is 
being  widened  by  the  very  efforts  which  have  been  planned  to  bring  them  together.  It  has  been  pro- 
posed that  there  be  a  conference  of  Eastern  and  Western  interests  at  which  the  matter  may  be  talked 
over  in  a  business  way.  .  .  Such  a  conference  will  avail  little  if  there  is  not  set  down  for  con- 
sideration some  definite  constructive  policy.  .  .  .  THE  POST'S  idea  is  to  have  the  Government 
appoint  a  commission  of,  say,  seven  members,  two  to  represent  the  agricultural  or  low  tariff  interests, 
two  to  represent  manufacturing  or  high  tariff  interests,  two  to  represent  workmen,  with  the  chairman- 
ship in  the  hands  of  an  independent  authority.    .    ." 

An  Editorial  Feature  of  an  Outstanding  Issue 

These  brief  quotations  from  the  leading  article  in  the  Annual  Government  and  Municipal  Number  of  THE  FIN- 
ANCIAL POST  now  on  sale  give  but  a  glimpse  into  an  immensely  important  contribution  to  Canadian  busi- 
ness plans  for  after-the-war  prosperity.  Read  this  powerful  editorial  in  its  proper  setting  amongst  the  vitally 
important  business  news  of  the  Dominion  at  date — June  29th — dealt  with  under  such  heads  as  these: — 

Transcontinental  Freight  Rates  to  Advance  Aug.  1st 

Canada's  Outlook  For  New  Capital  From  the  United  States 
New  Company  Created  to  Operate  the  Ross  Rifle  Factory 
Dry  Weather  Has  Lowered  Expectations  as  to  the  Crops 
Farmers  Accused  of  Gambling  in  Western  Land  Values 
New  Rules  Now  Govern  Sales  of  Dominion  Lands 
Life  Insurance  as  a  Factor  of  Business  Life 

Remuneration  Justified  For  Selling  Victory  Bonds 

These  are  only  a  few  of  the  principal  subjects  of  articles  in  this  issue  apart  from  the  comprehensive  special 
matter  it  contains  on  the  resources  and  financial  standing'  of  the  Dominion,  the  Provinces  and  municipalities 
with  all  important  factors  bearing  upon  Canada's  economic  position  at  present.  This  issue  of  THE  FINANCIAL 
POST  OF  CANADA  is  one  to  send  for  and  keep.  Write  to-day  for  a  copy  of  it,  and  decide  at  the  same  time 
to  have  a  subscription  to  THE  POST  which  costs  $3.00  a  year,  and  which  as  an  investment  will  richly  pay  you. 
Use  tins  form,  or  just  sign  it  and  pin  your  letterhead  to  it. 

Annual  Subscription  $3.00.  

THE  FINANCIAL  POST  OF  CANADA, 

I43~I53  University  Ave.,  Toronto. 
Please  enter  me  as  a  regular  subscriber  to  THE  FINANCIAL  POST  OF  CANADA,  commencing 
with  current  issue.     I  enclose  (will  forward)  $3.00  to  pay  for  my  subscription  for  the  first  year,  or  you 
may  draw  on  me  for  this  amount. 

Name 

D.G.R. 

Address 

(Please  write  plainly) 
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Stocked  by  all  leading 

Storekeepers, 

Drapers,  etc.,  etc. 


SOLE  AGENT : 

R.    TAYLOR,  Toronto 

Manufacturers : 

H.  W.  LAKE,  LIMITED 
LONDON,  ENGLAND 
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CASED  OR  BALED 

High-Grade 
Cotton  Batting 

Extra   Handsome     Extra  Quality     Moderate  Price 

Order  Victory — 
67  rolls  to  case 


The  Old  Reliable,  North  Star,  Crescent, 

Pearl  will  still  give  far  the  best  value  for 

their  price  and  can  be  had  125,  100,  80, 

67,  or  50  rolls  to  bale  or  case. 


ANY  WHOLESALE  HOUSE 


Liddell's 
Gold  Medal 
Irish  Linen 

In  Irish  hand  -  embroidered 
novelties  in  Bed  Spreads,  Sheets, 
Pillow  Cases,  Baby  Cases,  Doy- 
lies, Tea  and  Lunch  Sets,  Cosy 
Covers,  Handkerchief  Cases, 
etc. 

A  line  upon  which  special  and 
discriminating  effort  has  been 
exerted  to  produce  the  best  on 
the  market  at  the  lowest  possible 
price.    There  is  nothing  better. 

R.  H.  COSBIE,  Limited 

Irish  Linen  Agency 

22  Wellington  Street  West 

TORONTO 


HORROCKSES, 

CREWDSON  •£SEr 


Cotton  Spinners  and  Manufacturers- 


ENGLAND 


Preston,    Bolton, 
London,    Manchester 


Longcloths,  Calicoes,  Flannelettes 
Nainsooks'  Madapolams,  Pillow 
Cottons,  Sheetings,  Ducks,  Drills 
Aeroplane  Cloths,  Etc. 

it  to  our  Canadian  and  American 
friends  to  say  what  we  are  doing  in  our 
ing  and  spinning  mills  during  this  great 
and  so  state  a  few  facts  in  explanation  of 
our  inability  to  meet  all  requirement*  for  our 
World-renowned   productions. 

Out  of  a  total  of  8,000  looms,  about  three  or  four 
thousand  are  entirely  engaged  upon  the  manufac- 
ture of  ducks,  flannelettes,  shirtings,  aeroplane 
cloths,  khaki,  and  other  drills  for  the  use  and 
equipment  of  the  soldiers  of  the  British  and 
Allied  nations. 

Should  we  be  unable  to  fill  your  orders  with  the 
same  promptness  as  in  pre-war  days,  we  request 
your  forbearance  as  we  know  you  will  agree  that 
the  great  call  on  our  resources  for  War  purposes 
must  be  met  first  of  all. 


w 


W:ir 


Number  of   Looms 
Number   of    Spindles 
Consumption   of  Cotton 
Operatives    employed 


300,000 
1,000  bales  weekly 
upwards    of    8,000 


-BRANCHES    IN    ALL    PARTS    OF    THE    WORLI 


THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will    always    hold    first    place    as     an    Edition    of 
Standard,  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 

It  has  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. 

Every  copy  of  The  McKinley  Edition  sold  means  a 
profit  of  over  150  per  cent,  to  the  dealer. 

The  McKinley  Edition  (Revised  for  Canadian  Trade) 
conforms  in  every  detail  with  Canadian  copyright 
laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Bringer"  is  the  catalogues  bearing  the  dealer's  im- 
print which  are  supplied  with  this  Edition.  These 
catalogues  will  attract  more  customers  to  your  store 
than  any  other  medium  you  could  employ. 

Write  us  for  samples  and  particulars  to-day. 

McKINLEY  MUSIC  CO. 

Tht  Largest  " Exclusively  Sheet  Music  House" 
in  the  World 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 

NEW  YORK  CITY.   14s  W.  15th  STREET 
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The  Wealth  of  the  West  increases 

British    Manufacturers     You    will    wish    to    include    the    Great   Canadi 

after  the  war. 

Remember,    Western    Canada    is    the    most    rapidly    growmj;    section    of    the    Domin 

spenders. 

Cultivate  this   fertile  field  hy  using  a  selling  organization  that  can  give 

good   results,    as   our   record    shows. 

We    are    open    to    represent   a    few    firms   of   good    standing    wishing    to 

develop  their  business  with  the  Wholesale  or  Retail  dry  goods,  men's 

or    women's    ready-to-wear    trade. 

HANLEY     &     MACKAY     COMPANY 

407    Hammond    Building,    Winnipeg 


k**^**^  ***0****^jm00^ 


GOOD  TAILORING  IS  LABOUR  LOST 
IF    THE    CLOTH    IS    ILL    SHRUNK 


~f/w* 


MAKE  SURE  IT  IS  SHRUNK     ::     AND  WELL  SHRUNK     ::     AND  KNOW  BY  WHOM 


THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS  FIRM  OF  LONDON   SHRINKERS— BEST  OF  ALL  ON   THE   STAMP  OF 

JENNENS,     WELCH    & 

Cloth  Workers    and   Shrinkers,  and    Proprietors  of    the  Famous 

LONDON,   HUDDERSFIELDand 

WHEN  ORDERING  ENGLISH  CLOTHS.  SAY  "TO  BE  SHRUNK 


I 


Every  Wholesaler  Should 
Handle  this  Shoe 
because — 


To  facilitate  quick  delivery,  and  convenience  to  dealers,  we  want  every  wholesaler 
to  communicate  with  us  re  the  distribution  of  the  Mother  Hubbard  Patent  shoe. 
The  obvious  utility  of  the  Mother  Hubbard  Shoe  is  rapidly  making  it  popular  with 
mothers  because  it  is  the  snuggest  and  cosiest  protection  for  children  for  driving, 
motoring,   etc.,   for  all  seasons. 

Wholesalers    should    communicate   with    us    at   once    in    order   to   co-operate    for   distri- 
bution  for  this  season's   business. 
Tear  out  this   page   now   and   write   to  : — 

J.  PICKLES  Patentee  WINNIPEG 

Manufacturer'and  Distributor 


Have  You  Read  Page  21? 
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At  present 
Governmenl   Controlled 


selling  omce, 

M  CLARJCSON&Co 

7.  BRAZeNNOSG  ST.  MANCHESTER. 


AT    YOUR.    SERVICE 


J^"  Cold. 
Stalvbndgc 


After  the  War 
tquiries  Solicited 


DRY    GOODS    REVIEW 


The   Business    Papers   Got 
The  V  olunteers 

EDWARD  N.  HURLEY,  the  clear-headed,  resource- 
ful Chairman  of  the  United  States  Shipping  Board 
— the  man  who  induced  Chas.  Schwab  to  take  the 
general  management puts  a  big  rating  on  the  na- 
tional importance  of  the  business  paper.  In  the  recent 
campaign  for  shipyard  volunteers  the  business  papers 
aided  greatly  in  getting  the  required  number  of  men. 
Mr.  Hurley,  writing  the  Secretary  of  the  Associated  Business 
Papers,  which  includes  a  large  number  of  the  most  progressive  in 
North  America,  says: 

*<T  WANT  to  tell  you  and  those  connected  with  the 
-l  division  of  advertising  that  the  services  rendered 
the  United  States  Shipping  Board  and  the  Emergency 
Fleet  Corporation  by  the  Business  Papers  in  our  recent 
campaign  for  shipyard  volunteers,  deserves  our  highest 
commendation. 

"The  editorials  which  these  papers  published  and  the 
advertisements  bearing  coupons  and  postcards  to  be  filled 
in  by  those  desiring  to  enrol  in  the  shipyard  volunteers, 
materially  helped  us  in  securing  our  full  quota  of  volun- 
teers. 

"I  recognize  the  great  force  of  the  Technical  and  Trade 
Press  of  the  country,  and  particularly  in  these  critical 
times,  both  with  relation  to  business  as  well  as  to  the  war. 
"Please  accept  this  as  a  testimonial  of  my  appreciation 
of  your  very  valuable  services  and  the  assistance  given  us 
by  the  Associated  Business  Papers." 
It  is  only  since  the  beginning  of  the  war  that  many  have  come  to  recog- 
nize the  value  and  power  of  the  Business  Paper.     Manufacturers  who  have  sub- 
scribed for  and  used  the  Business  Press  in  their  own  campaigns  have  long  known 
its  power  in  developing  not  only  the  business  of  its  readers  but  the  resources  of 
the  country.     The  Business  Paper  to-day  stands  high  in  the  estimation  of  those 
executive  heads  connected   with   war  endeavors,   because   they  realize   it  is   a 
mighty  force  in  stabilizing  business  and  in  giving  technical  knowledge  which 
cannot  be  secured  in  any  other  way. 

Following  MacLean  Trade  and  Technical  Papers  and  Magazines  stand  at  the 
top  for  Service  to  readers : 

Canadian  Grocer  Marine  Engineering  Sanitary    Engineer 

Hardware  and  Metal  rjry  Goods  Financial  Post 

Canadian   Machinery  ..     ,     ...         „     .  MacLean's  Magazine 

Power  House  Men  s  Wear   Re™w  Farmers'  Magazine 

Canadian   Foundryman  Bookseller  and  Stationer  Printer  and  Publisher 

Send  for  co{>y  of  any  in  which  you  interested. 

The  MacLean  Publishing  Company,  Limited 

1207  Union  Trust  Bldg.  143-153  University  Ave.  Soutnam  BUg..  Bleury  St. 
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Make  Your  Preparations 

For  Winter  and  Spring  Now 

And  Save  Money ! 


A 1  user  creations  are  ever  distinctive — 
individual  —  sales-compelling;  we  con- 
fine our  efforts  to  these  three  most  essen- 
tial points. 

Muser  creations  are  always  fresh  and 
dainty — rich  and  brilliant  in  color  and 
made  up  in  designs  that  particularly  ap- 
peal to  the  well-dressed  woman. 

In  order  to  insure  a  considerable  saving 
for  both  yourself  and  your  customer,  we 
strongly  advise  you  to  order  Winter — 
and  particularly  Spring — goods  without 
delay. 

We  have  a  fine  showing  in 


LACES 

EMBROIDERIES 

CHIFFONS 

WASH  GOODS 

GEORGETTES 

DRESS  TRIMMINGS 

RIBBONS 

BRASSIERES 

HOSIERY 

ETC. 

If  you  want  anything  for  present  selling, 
let  us  know. 


Our  travellers  are  now  on  their  respec- 
tive territories. 

Jffluser  Protfcr*  (Cattaba)  Himtteb 

Manufactures  and   Importers   of   Laces, 

Dress    |,Trimmings     and     Embroideries 

Importers  of  Fancy  Dry  Goods 

I  2  ST.  HELEN  STREET,  MONTREAL 
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Took  a  Chair  in  Borden's  Kitchen 

AND  stayed  right  there  until  he  got  his  place  in  the  Cabinet.  Such,  in  brief, 
is  the  story  of  how  one  Minister  got  in,  as  told  by  J.  K.  Munro  in  the 
course  of  an  article  in  September  MACLEAN'S. 

"A  Close-Up  of  Union  Government" 

This  article  will  be  found  distinctly  interesting  and  refreshing,  for  it  appraises 
the  various  members  of  the  Government  on  their  nine-months'  spell  impar- 
tially, fearlessly  and  humorously.  Mr.  Munro  is  a  member  of  the  press  gallery, 
and  he  has  watched  the  Cabinet  members  with  a  close  and  critical  eye  for  nine 
months,  and  he  knows  their  weaknesses  as  well  as  their  greatness,  and  he 
chronicles  their  foibles  unerringly.     It  makes  good  reading. 

The  September  issue  contains  the  following  other  features: 

"Our  Mary,"  the  first  of  a  splendid  story  of  Mary  Pickford. 

By  Arthur  Stringer 
"Buried  Alive!"  a  gripping  story  of  underground  warfare. 

By  Lieut.  C.  W.  Tilbrook 
"Less  Petty  Politics,  More  Common-Sense,"  a  fearless  discussion  of  the 
war  situation.  By  Lieut-Col.  J.  B.  Maclean 

Five  splendid  stories  by  well-known  Canadian  authors — Arthur  Stringer, 
W.  A..  Fraser,  Alan  Sullivan,  Archie  P.  McKishnie  and  Allen  C.  Shore. 

The  Events  of  a  Warring  World 


The  Review  of  Reviews  section, 
made  up  of  reprints  from  the  best 
articles  published  the  world  over, 
contains  an  especially  readable 
grist.    Some  of  the  articles  are : 

Lloyd  George  Founds  New  Secret 

Service. 
Germany's  Latest  Plan  to  Enslave 

World. 

And  a  dozen  more 


Pretorius,    Wonderful    British 
Scout. 

Is  the  Devil  at  Large? 
Will  Attack  Holland  Soon? 
German  Staff  Live  in  Filth. 
Germany  Sought  Peace  in  1915. 
Prophecies  of  the  New  Joan  of 

Arc. 
Ludendorff  is  Now  Dictator. 
Will  Labor  Dominate  Britain? 
equally  good 


SEPTEMBER  MACLEAN'S 

Canada's  National  Magazine 

At  All  News  Stands       -       20  Cents 
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Carefully  Bought,  Brings  Business  to  Your  Store 

DEMANDS 

Three  Considerations  in  Good  Buying 
Standard  Lines,    Popular  Prices,   Correct  Shades 

ATTENTION 

To  These  will  Ensure  Big  Business  for  You 

NOW 

Is  the  Best  Time  to  Look  Over 

Racine's  Big  Range 

of 

Cashmere,  Wool,  Cotton,  Lisle,  Mercerized,  and  Silk  Hosiery 


ALPHONSE   RACINE   LIMITED 

DRY  GOODS  JOBBERS  AND  MANUFACTURERS 

60-82  ST.  PAUL  ST.  WEST,  MONTREAL 

PERMANENT  SALES  OFFICES:      III    Sparks  St.,  Ottawa,  68  Church  St.,  Quebec, 

Three     Rivers,       Sherbrooke,       Sydney,     N.  S., 
123  Bay  St.,  Toronto. 

FACTORIES:     Beaubien  St.,  Montreal,   St.   Denis,  St.  Hyacinthe. 

Everything  in  Dry  Goods 
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YOU  CAN  SELL  WITH  CONFIDENCE 
IF  YOU  HAVE  THIS  MARK  ON  YOUR 

SHIRTINGS 


There  is  an  enormous  range  of  fine  designs,  and 
you  are  sure  to  find  just  the  one  you  want! 

The  SHIRTINGS  include  Zephyrs,  Cheviots,  Silk 
and  Cotton,  Fancy  Mattes,  Ceylons,  All-wool  and 
Union  Taffetas. 

The  Dress  Goods  include  the  ORIGINAL  SCOTCH 
GINGHAMS  and  latest  novelties  in  Voiles  and 
Crepes. 

David  &  John  Anderson,  Limited 

ATLANTIC  MILLS,  GLASGOW 

REPRESENTED  IN  CANADA  BY 

GREENSHIELDS,  LIMITED,  MONTREAL 


RegUtered  No.  202.011 


THE    HALLMARK   OF 

Maximum  Comfort  and  Durability 

at  Minimum  Cost. 

First  in  the  Field  and  Still  Leading. 

Mad.  on  the  GRADUATED  PRINCIPLE, 
and  itarting  with  TWO  THREADS  in  tkt 
TOP,  It  increases  in  WEAR-RESISTING 
PROPERTIES  at  it  descends.  Thus  THE 
LEG  HAS  THREE  THREADS,  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A  HALF  HOSE 
FOR  HARD   WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

AOME    OF    PERFECTION    IN    FOOTWEAR. 

To  bo  had  from  any  of  the  Leading  Wholesale 
Dry  Goods  Houses.  ? 


Bostonian  Cream.  Put  up  in  Brown,  Gray,  Cordo- 
Tan  and  all  the  popular  colors.  The  ideal  cleaner 
for  kid  and  calf,  both  glazed  and  unglazed. 

Nobby  Brown  Paste  for  Brown  shoes,  also  Nobby 
Brown  combination. 

Peerless  Oxblood  combination  for  red  shoes,  also 
Peerless  Oxblood  paste. 

Quick  White  Liquid  Canvas  Dressing. 

Albo  Cake  White  Canvas  Dressing. 

Top-Notch  White  Leather  Dressing. 

Rival  Gloss,  Self-Shining  Dressing. 

,  Ask  your  dealer  or  write  us  for 


^Bitte. 


•more'S  Shoe  Polishes 


SOME  SEPTEMBER  SPECIALS 


We  have  just  received  a  consignment  of 


Bath 
Towels 


which  we  can  turn 
over  at  attractive'prices  considering  the 
quality. 

LINENS — Bleached  and  unbleached, 
Damask  Cloth  Napkins  and  Towels,  all 
scarce  goods,  Handkerchiefs,  Etc. 

British-Made  All  Wool   Rugs 

Allan    S.    Bain    Company 

150a  Craig  Street  West  -  MONTREAL 


n  K Y    GOODS    R  E V  I E W 


We  are  now  ready  to  take  your  order 

FOR 

CARPETS  AND 
HOUSE   FURNISHINGS 

FOR 

Spring  Trade,  1919 


COR  THOSE  WHO  WISH 
rTO  REPLENISH  AT  ONCE 
WE  HAVE  A  VERY  COM- 
PLETE STOCK  OF  CARPETS 
AND  HOUSE  FURNISHINGS 
ON  HAND  NOW. 


The  W.  R.  BROCK  COMPANY  (Limited) 

MONTREAL 
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Announcement 


Our  representatives  will  be  calling  upon  you 
within  the  next  few  weeks  with  samples  of 
Carpets,    House   Furnishings,   Men's   and 
Ladies'  Hosiery  and  Underwear. 
for  Spring  Season  1919 

While  the  situation  demands  the  elimination 
of  all  speculative  purchasing,  yet  we  feel  we  are 
acting  in  the  interests  of  our  customers  when 
we  advise  an  early  placing  of  orders  to  cover 
known  requirements,  as  while  prices  are  un- 
doubtedly high  at  present,  they  are  bound  to 
go  still  higher  and  many  lines  now  offering, 
will  have  to  he  withdrawn  just  as  soon  as  stock 
on  hand  at  present  is  sold  up. 

Our  range  of  carpets  includes  a  fine  assortment  of 
Tapestry,  Brussels,  Wilton  and  Axminster  squares  in 
stock  sizes,  Fibre  Rugs,  Grass  Rugs,  and  Felt  Base 
Floor  Coverings,  Imported  Linoleums,  Art  Draperies, 
also  Quilts  and  Comforters. 


The  W.  R.  BROCK  COMPANY,  (Limited) 

TORONTO 
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KNITTING    MACHINES   AND    FALL   DISPLAYS 


WHEN  you  become  a  subscriber  to  "The  Revie 
Review"  receives  letters  from  subscribers  stati 
know  where  they  can  be  procured.  We  have  f 
novelty  linos,  etc.,  and*  our  Service  Department  is  at 
possible  assistance  to  our  readers,  and  requests  for  i 
below  and  use  it  when  you  would  like  us  to  give  you  i 
received  and  answered  during  the  month  of  August. 

TOYS,  FANCY  GOODS,  ETC. 

Hamilton.  Ont. —  WiU  you  kindly  give  mt 
///(  names  and  addresses  of  any  wholesaU  houses 
thai  carry  tops,  fancy  goods  and  novelties  in 

Toronto/ 

A  nswt  r — List  of  S<  u<  ral  firms  was  forwarded. 


w"  this  is  part  of  the  service  you  buy.  Every  day  "The 
ng  that  they  want  to  secure  certain  goods  but  do  not 
acilities  for  procuring  information  about  new  goods, 
your  disposal  at  all  times.  We  are  glad  to  be  of  any 
n formation  are  most  welcome.  Cut  out  the  coupon 
nformation.    The  following  are  a  few  of  the  inquiries 


PLAID  COATINGS 

Formosa,  Out. — Could    you    please    tell    us 
where  we  could  procure  heavy  coatings  mitablt 

for  making  ladies  'coats,  in  plaids  or  checks ? 
Answer — They  arc  impossible  to  get  at  pres- 

t  nt.  List  of  names  of  firms  having  heavy  plain 
coatings  was  sent.  Deliveries  of  plaid  coatings 
ham  not  been  mad,  for  this  Fall  and  all  ex- 
is  long  ago  sold  np;  so  too  are  most  of 
the  heavy  coatings  in  plain  colors. 


II A ND  PO WER  KN1 TTING  MACHINES 

St.  John.  N.B. — We  are  desirous  of  procuring 
catalogs  and  price  list  of  hand  power  knitting 
machines  suitable  for  knitting  socks,  etc. 
Would  you  kindly  forward  enclosed  letter  to 
the  maker  of  samt  if  yon  should  have  the  ad- 
dress f 

A  nsii ■>  r — .1  "to  Knitter  Hosiery  Co.,  2."  Col- 
lege St.,  Toronto.    Letter  was  forwarded. 


PIECE  GOODS  DYERS 

Fort  William.  Out. —  Would  you  kindly  ad- 
rise  us  as  soon  as  possible  if  yon  know  of  a  firm 
which  dgrs  piece  goods,  flie  Merchants'  Dye- 
ing and  Finishing  Co.,  Toronto,  used  to  do  our 
dyeing;  wt  do  not  know  whether  they  arc  still 

in    business   or    not. 

Answer Canadian  Dyers'  A  ssociufin  n  .  Lim- 
ited, 2  Liberty  St.,  Toronto,  also  Parker's  Dye 
Works,  Limited,  791    Yong,  St.    The  firm  you 

mention  does  not  appear  to  b,   operating  note. 


CELLULOID  CUFFS 

Sussex,  N.B.-  -If  yon  know  where  to  locate  a 
firm  selling  celluloid  cuffs  for  ladies,  size  about 
7,  kindly  put  them  in  touch  with  us. 

A  nsicer — The  Arlington  Co.  of  Canada,  Lim- 
ited. 70  Bay  St.,  Toronto. 

SILK  BLOUSES,  READY-TO-WEAR,  ETC. 

Marksville,  Out. — WiU  you  kindly  give  us 
address  of  firms  handling  women's  silk  blouses, 
also  ready-to-wear,  skirts  and  dresses  in  silk  and, 
serges  f 

Answer — .4  long  list  of  firms  was  forwarded. 


MILLINERY 

Penetanguishene,  Ont. — Please  tell  me  a  good 
place  to  get  good  and  cheap  hats  trimmed  and 
untrimmed,  also  trimmings.  Also  I  should  like 
to  get  a  catalogue  from  best  firms  handling 
gloves,  umbrellas,  notions,  ribbons,  flowers, 
toys,  etc. 

Answer — Names  of  leading  firms  handling 
a  bo  re  lines  were  forwarded. 

FOR  FALL  OPENINGS 

Kitchener,  Ont. — We  would  like  suggestions 
for  interior  window  decorations,  etc.,  for  our 
Fall  openings.  Our  store  has  recently  been  re- 
modelled since  a  big  fire  last  Spring. 

Answer — Names  of  some  books  and  periodi- 
cals dealing  with  store  displays  were  forwarded. 


DISPLAY  FORMS,  ETC. 
Ayer's  Cliff,  Que.— Please  tell 

procure  display  forms,  etc. 

1 1  n-swer — Nam  es  of  se  veral  fi  r.ms 

plied. 


win  re  I  can 


"/" 


Will  firms   whose    nanus  should   be   added     (o    those    mentioned   above   kindly    communicate 

with  Dry  ( rooDS  Review. 


THE  DRY  GOODS   REVIEW 

143-153  UNIVERSITY    AVENUE 
TORONTO 

PLEASE   TELL  ME  WHERE  I  CAN  PROCURE 


NAME 
ADDRESS 


For  Subscribers 


INFORMATION  WANTED 
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JHeto  $ari*  Jfaalnon* 


Sent  direct  to  Dry  Goods  Review  from  Paris,  France 

JfcJc  ait  M***- 
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Two  Original  Designs  From  Worth 


At  left,  gown  of  jersey  in  mordore,  a  khaki  brown,  and 
white,  embroidered  in  green.  Right,  dinner  gown  in  white  char- 
meuse  with  gold  embroidery,  scarf  of  mauve  tulle  with  skunk 
border. 
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AN  EFFECTIVE  "SHOP  EARLY"  DRIVE 

Ottawa  Store  Begins  in  September  to  Talk  Early    Christmas    Shopping  —  Conducts    Prize 

Contests  in  All  Departments. 


aga 


A        SEPTEMBER 
plan  for  attract- 
ing:   interest    to 
all     departments      has 
been   worked   out   with 
good      results     by     an 
Ottawa    store.      L.    N. 
Poulin  Limited   for  two 
years    past    have    con- 
ducted    in     September 
an   original   method   of 
drawing  trade  to  their 
various       departments, 
and  impressing  early  in 
the  season  the  policy  of 
early      shopping       for 
Christmas.      This    year    they 
template  something  similar 
Give  Out  Folders 
The  first  "scene"  in  this 
ness  getting  "act"  is  the  givi 
in  the  store  of  folders.     Mr. 
finds    that    this    is    more    effective 
than  using    an    elaborate    mailing      Front 
list,   for    it    brings    people    to    the      folder 
store.     Yes,  they  actually  come  to 
the  store  to  get  these  folders!    The 
title     of     one     folder     used      is,     "The 
Home  of  the  Practical  Christmas  Gifts,'' 
the  firm  name  and  a  sketch  of  a  decor- 
ated section  of  the  store  appearing  with 
it  on  the  outside.    Inside  and  on  the  back 
are  neatly  arranged  lists  of  suggestions 
for  Christmas  gifts  under  such  headings 
as  "Gifts  the  Average  Man  Appreciates," 
"Presents  That  Please  Women,"  "Buy  a 
Boy   Such  Things  as   These,"  "Are  You 
Giving  to  Girls?-'  "Have  You  the  Home 
in  Mind?"  "For  the  Boys  in  Khaki,"  "A 
Small    Deposit    Will    Reserve    any    Gift 
You   May  Fancy." 

On  the  back  of  the  10,000  folders  used 
last  year  was  a  series  of  numbers.  One 
per  cent,  of  these  numbers  were  selected 
by  the  Mayor  of  Ottawa,  sealed,  and 
placed  in  a  safe  until  the  time  arranged 
for  arrived.  Meanwhile  the  announce- 
ment that  one  out  of  every  hundred 
of  the  numbers  was  a  lucky  one,  bringing 
with  it  a  prize  which  might  vary  in  value 
from  50c  to  perhaps  $50  was  what 
brought  in  the  people  to  the  store  look- 
ing for  these  folders. 

The  prizes  were  announced  as  bein^r 
perhaps  a  woman's  suit,  a  doll,  a  pair  of 
silk  hose,  a   man's   overcoat — something 


cover    and    two    pages    from    the    six-page 
announcing  Christmas  merchandise  in   Sep- 
tember.     The  folder  was  on  yellow   paper  printed 
in   red   and   green   ink. 

of  the  merchandize  in  the  various  de- 
partments and  the  prizes  could  be  ex- 
amined there  any  time. 

On  specified  dates  the  folders,  with  the 
name  and  address  of  the  bearers,  were 
brought  in  and  announcement  of  the 
sealed  numbers  made.  On  one  occasion 
three  days  during  business  hours  were 
utilized  and  the  crowds  were  immense. 
At  another  time  a  certain  evening  aftar 
closing  hours  was  found  to  work  out 
well  for  the  announcement  of  prize 
winners.  The  sales  staff  went  horns  at 
the  usual  time  and  "dressed  up"  for  the 
evening.  No  selling  was  done  during 
the  special  hours,  but  questions  regard- 
ing the  merchandise  were  answered 
throughout  the  store.  It  was  a  sort  of 
reception  to  acquaint  the  public  with  all 
the  interesting  new  things  offered. 
After  these  events  the  prizes  were  shown 
in  the  windows  and  then  sent  to  the  win- 
ners. 

Contests  in  Each   Department 

Concurrently  with  the  giving  out  of 
the  folders,  contests  were  held  in  each 
de^o-tment.  all  of  which  served  to  ac- 
quaint  people   with   the   merchandise    in 


the  store,  and  the 
prizes  were  selected 
from  the  goods  sold  in 
the  various  depart- 
ments. 

For  instance,  instead 
of  guessing    the    num- 
ber of  beans   in  a  jar, 
*%^  one  was  invited  in   the 

shoe      department      to 
guess    the    number     of 
shoe-buttons;    all   sizes 
and  colors  of  them  fill- 
ed the  jar  and  the  prize 
was     a     pair     of     fine 
shoes.        In     the     um- 
brella  department  the   question    related 
to  the  number  of  individual   parts,  ma- 
terials, etc.,  which  go  into  the  manufac- 
ture of  an  umbrella — and  the  prize  was, 
of  course,  an   umbrella.     In   the  leather 
goods   section  the  one  who  guessed   the 
number  of  miles  a  suitcase  had  travelled 
m  getting-  to  the  merchant's  counters  re- 
ceived a  leather  suitcase. 

In  the  toy  department  the  girl  who 
guessed  the  name  which  had  been  given 
to  a  handsome  doll,  received  her  as  a 
prize.  "Of  hundreds  and  hundreds  of 
names  such  as  Marjorie,  Dorothy,  Queen 
Mary,  Lady  Beautiful,  etc.,  received,  only 
one  person  guessed  the  right  one,  the 
simple  name  of  Annie,"  remarked  Mr. 
Poulin.  The  boys  guessed  the  name  of 
a  ten  dollar  toy  auto;  in  the  blouse  de- 
partment the  number  of  stitches  in  the 
hem-stitched  rows  of  trimming  on  a  cer- 
tain fine  blouse  had  to  be  guessed  in 
order  to  win  it.  These  were  a  few  of  the 
contests  conducted.  Each  department 
had  one  of  its  own. 

Many  Enquiries  Came 

Mr.  Poulin  states  that  he  has 
received  many  inquiries  as  to  just 
how  this  original  campaign  was 
carried  out,  for  a  success  it  has 
surely  proved  in  his  estimation. 
The  idea  of  the  whole  plan  is  simply 
to  draw  people  into  the  store  and 
acquaint  them  with  the  merchandise  for 
sale  there.  "Some  merchants  hesitate 
when  I  tell  them  the  printing,  prizes,  an- 
nouncements etc.,  involve  an  expenditure 
of  some  $1,200  to  $1,500,  but  I  consi  ' 
(Continued  on  page  25) 


FURTHER  OPINIONS  ON  SATURDAY  NIGHT  RUSH 

Western  Merchants  Give  Experiences  in  Serving  Saturday  Night  Customers. 


THE  discussions  of  how  merchants 
try  to  meet  the  rush  of  business 
on  Saturday  nights,  which  were 
reviewed  in  the  last  two  issues  of  DRY 
GOODS  REVIEW  have  proved  of  much 
interest  to  the  trade.  Here  are  some  ad- 
ditional letters  received  since  the  last 
ones   published: 

John  Bullied,  Lumsden,  Sask.:  "The 
automobile  has  no  doubt  been  responsible 
for  growing  Saturday  night  trade  during 
Summer  months  in  larger  country  towns 
to  the  detriment  of  the  smaller.  It  seems 
to  be  human  nature  to  like  to  buy  in  a 
crowd,  and  for  this  reason  it  is  a  difficult 
matter  to  make  inducement  to  towns- 
people or  phone  for  orders  as  there  al- 
ways has  been  something  overlooked. 
So  in  view  of  this  we  believe  that  by 
keeping  open  Wednesday  night  and  ar- 
ranging some  special  attraction  it  would 
soon  help  to  offset  Saturday  night  rush 
and  would  work  out  more  harmoniously 
than  any  arrangement  that  would  seem 
to  make  townspeople  feel  their  trade  was 
not  as  much  appreciated  as  the  country." 

John  Stewart  &  Sen,  Loreburn,  Sask.: 
"Being  situated  in  a  farming  district  our 
customers  make  a  point  of  coming  to 
town  Saturday  night.  We  believe  they 
do  this  not  only  for  the  purpose  of  buy- 
ing but  also  to  meet  their  neighbors  and 
talk  over  matters  common  to  each.  In 
other  words  they  make  it  a  kind  of  visit- 
ing night.  This  naturally  makes  a  rush 
on  Saturday  night,  but  our  customers 
seem  to  take  it  in  good  part  if  they  have 
to  wait  a  little  while  as  they  are  in  no 
rush.  We,  however,  are  anxious  to  give 
our  customers  good  service  at  all  times, 
and  in  order  to  do  this  employ  an  extra 
clerk  for  Saturday  afternoon  and  even- 
ing, and  give  them  good  wages  in  order 
to  make  it  worth  their  while.  We  us- 
ually are  able  to  pick  up  a  young  lady 
from  the  town  or  country,  and  have 
found  them  to  work  very  satisfactorily." 

H.  P.  Chappell,  Hanley,  Sask.— Mr. 
Chappell  states  that  his  town  is  not 
large  enough  to  warrant  any  inconven- 
ience  in   handling  the  trade. 

Arneson-Hemsworth,  Outlook,  Sask. — 
Mr.  Arneson  says  they  give  special  of- 
ferings for  Friday  afternoons  and  Satur- 
day forenoons.  Hour  sales  are  run  up 
till  six  o'clock  on  Saturday  afternoons. 

W.  J.  Bragg,  Gainsboro',  Sask. — Mr. 
Bragg,  to  cope  with  the  situation,  says 
he  gets  everything  in  good  shape  to  fill 
orders  quickly.  "We  put  our  full  force 
at  the  counter.  We  see  that  the  country 
customer  is  waited  on  first,  and  try  to 
get  their  orders  as  soon  as  they  arrive." 

S.  Cheppetfield,  Hubbard,  Sask. — "I 
issue  a  circular  to  people  in  town  ex- 
plaining the  situation.  Those  outside 
we  get  by  personal  requests  when  in  the 
store." 

J.  Guinn,  Punnichy,  Sask. — Mr.  Guinn 

says  he  only  experiences  this  trouble  on 

Saturdays   when    the    grain    growers    or 

other   farmers'   societies   hold   meetings. 

■  women  in  the  village  seem  to  choose 


these  days  to  buy  silk  waists.  We  gen- 
erally try  to  tell  them  quietly  that  we 
could  give  them  better  service  on  Mon- 
day morning.  Our  method  is  not  alto- 
gether satisfactory  as  yet." 

Bagnall  &  Raggett,  Girvin,  Sask.— 
"We  find  this  trouble  is  being  overcome 
to  a  great  extent  by  getting  people  to 
'phone  in  their  orders  earlier  in  the  day." 

Jaccb  Goldstein,  Radisson,  Sask. — 
Mr.  Goldstein  has  considerably  overcome 
these  difficulties  by  having  plenty  of 
help.  He  states:  "Townspeople  waiting 
to  do  their  shopping  on  Saturday  night 
do  not  seem  to  give  me  any  trouble.  We 
have  enough  help  to  attend  to  every 
purchaser  who  comes  into  our  store 
without    keeping    them    waiting." 

Gregory  ml  Fairweather,  Meota, 
Sask. — "Our  village  is  only  a  small  one 
with  about  two  hundred  inhabitants,  yet 
even  here  we  have  the  difficulty  of  the 
townspeople  shopping  on  Saturday  night 
to  contend  with. 

"Saturday  is  the  only  day  on  which 
the  stores  are  open  in  the  evening;  on 
other  days  they  close  at  six  o'clock. 
Until  the  advent  of  the  automobile  the 
country  people  did  most  of  their  shop- 
ping during  the  day.  There  was  always 
a  good  business  done  on  Saturday  even- 
ings but  now  that  so  many  farmers  have 
cars   it  certainly  is  a  rush. 

"We  believe  that  the  leaving  of  then- 
shopping  till  Saturday  evening  by  the 
village  people  is  largely  due  to  their  de- 
sire to  get  out  among  the  crowd  and  to 
meet  the  people  from  the  country. 

"We  have  never  tried  to  remedy  the 
matter.  The  villagers  could  easily  do 
their  shopping  earlier  in  the  day  if  they 
wished,  and  we  believe  that  special 
prices  would  induce  them  to  do  so,  but 
we  recognize  Saturday  evening  as  the 
farmers'  time  and  would  not  care  to  give 
any  special  prices  that  they  would  not 
participate  in." 

Shetler  and  Geiger,  Semans,  Sask. — 
"The  Saturday  night  rush  has  been  one 
of  the  big  problems  we  have  had  to  con- 
tend with.  We  have  found  it  impossible 
at  times  to  serve  our  customers  even 
with  added  help. 

"We  are  trying  to  educate  our  cus- 
tomers to  do  their  shopping  early  in  the 
day  by  having  a  request  put  in  the  local 


newspaper.  This  is  also  lettered  on  a 
card  and  placed  in  the  window. 

"We  very  often  request  a  number  of 
our  country  customers  to  place  their 
orders  during  the  day,  and  have  it  all 
ready  when  they  call.  As  this  province 
is  pretty  well  covered  with  rural  tele- 
phone system  there  is  no  trouble  to  get 
in  touch  with  most  of  the  customers." 

W.  J.  Robinson,  Davidson,  Sask. — Mr. 
Robinson  says  he  is  overcoming  their 
Saturday  troubles  to  a  great  extent. 
"We  try  to  show  customers  how  much 
better  service  we  can  give  them  on 
Friday  or  Saturday  morning.  Then  we 
have  the  rural  telephone  and  we  get 
many  country  customers  to  phone  their 
orders  Saturday  morning  and  we  have 
them  ready  when  they  call.  We  find 
them  quite  willing  to  cooperate  with  u.-. 
By  so  doing  they  are  helping  themselves 
as  well." 

Faure  &  Co.,  Dollard,  Sask.— "We 
never  did  know  here  what  it  was  to 
have  a  crowd  to  wait  upon.  We  should 
like  very  much  to  have  the  trouble  that 
other  merchants  are  encountering  in 
that  direction.  Our  crops  here  are 
practically   nil   this   year." 

Geo.  S.  Lloyd,  East  End,  Sask.— Mr. 
Lloyd  says  in  regard  to  Saturday  night 
crowds:  "Saturday  night  shopping  is 
generally  for  the  purchasing  of  articles 
required  for  Sunday.  Some  of  these 
may  be  eatables  of  a  perishable  nature 
and  for  this  reason  left  to  the  last 
minute  to  purchase.  I  would  suggest 
all  merchants  bothered  with  the  night 
rush  put  a  strong  effort  into  Saturday 
morning   specials." 

PHONES  EARLY  FOR  ORDERS 
J.     C.     Nichol,     Radisson,     Sask. — Mr. 

Nichol  seldom  experiences  any  trouble 
in  serving  the  trade.  He  says  his  town 
customers  are  very  good  for  getting 
their  requirements  either  Friday  or 
Saturday  morning.  "We  usually  have 
a  lot  of  country  people  in,  but  they  meet 
other  friends  and  they  have  to  have  a 
talk  anyway,  so  they  do  not  mind  if 
they  wait  awhile.  I  call  a  number  of 
my  customers  by  'phone  and  get  their 
order  during  the  day,  and  when 
they  come  in  the  goods  are  all  up  and 
ready  for  them." 

H.  A.  Wilson,  Birch  Hills,  Sask.— 
Mr.  Wilson  says  he  has  not  experienced 
any  trouble  as  yet,  as  the  town  is  not 
thickly  enough  populated,  but  he  adds, 
"I  can  see  it  coming  as  more  cars  are 
owned  by  farmers.  Would  suggest  that 
the  merchant  arrange  for  extra  help 
for  Saturday  nights.  It  is  no  more  than 
natural  that  townspeople  as  well  as  the 
farmer  delight  in  getting  out  on  the 
street  and  in  the  stores  when  there  is  a 
crowd  in  town." 

WHAT  SOME  ALBERTA   MER- 
CHANTS SAY 
.  F.  E.  Nichol,  Killem,  Alta.— Mr.  Nichol 
states  that  he  would  like  to  know  some 
method  to  overcome  this  Saturday  prob- 
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lem.      He  has  given  the  question  a  meat 
<ieal  of  thought  but  without  avail. 

A.  A.  Clifgard.  Hussar.  Alta.— Mr. 
Clifgard  suggests  that  the  merchants  gel 
together  and  close  at  a  certain  hour. 
"My  case  is  different  from  the  average." 
he  says.  "I  lock  the  door  aiul  stay  away 
from  the  store  when  the  hour  gets  too 
late." 

W.  J.  Martin,  Coutts.  Alta.— Mr. 
Martin  has  no  trouble  in  serving-  his 
Saturday  night  trade.  He  says  most  of 
his  trade  live  in  the  country. 

Matthews  &  Kidney,  Cileichen,  Alta  — 
This  firm  say  they  experience  no  trouble 
in  serving  Saturday  night  shoppers. 

Haddad  Kros..  Belleville.  Alta.— 'We 
ISSUe  a  circular  with  special  prices  for 
early  shopping-  on  Saturday.  The  result 
is  quite  satisfactory.  Our  trade  is  con- 
fined to  a  mining  town  and  we  have  no 
country  trade  to  contend  with." 

Delia  Trading  Co..  Delia.  Alta.— Mr. 
W.  I.  T.  of  this  store  suggests  having 
specials  on  certain  articles,  say  on  Fri- 
day. This  will  get  the  local  people  to 
do   their   shopping   before    Saturday. 

Simpson  Co.,  Ltd..  Lethbridge,  Alta. — 
Mr.  Simpson,  who  is  manager  for  this 
store,  says  there  are  times  on  Saturday 
when  they  have  more  customers  than 
they  can  handle  to  advantage. 

"We  verv  often  offer  some  special  bar- 
gain for  Saturday  morning  only.  This 
we  find  relieves  the  pressure  in  the  even- 
ing considerably." 


EARLY" 


\N      EFFECTIVE     "SHOP 
DRIVE 

(Continued  from  page  23) 

good  advertising  and  brings  big 
business  to  the  store,  ample  to  repay  the 
cost.  Our  progressive  merchants  should 
be  able  to  handle  such  an  advertising- 
campaign  to  good  advantage." 


\F.W    DISPLAY    ROOM 

Louis  Schlesinger  &  Co.,  New  York, 
have  taken  space  in  the  Bush  Terminal 
Sales  Building,  42nd  Street,  near  Broad- 
way. Xew  York  City,  for  display  pur- 
poses, in  addition  to  their  regular  sales- 
room at  their  present  address,  117  East 
24th   St. 


SASKATCHEWAN  STORE'S  CAMPAIGN 

Original  Plan  to  Arouse  Interest  of  Public  in  Local  Merchandise 


THK  following  letter  received  from 
the  W.  W.  Cooper  Company,  of 
Swift  Current,  Sask.,  will  prove  of 
interest  to  the  trade  since  it  deals  with 
a  question  which  is  constantly  before 
the  minds  of  retailers,  namely,  how  to 
offset   the    mail   order   catalogue. 

The  letter  gives  an  outline  of  the 
Cooper  method  which  had  the  triple  ad- 
vantage of  increasing  the  store's  mail- 
ing list,  of  impressing  the  importance 
of  local  stocks,  and  of  selling  goods. 

The  advertising  used  consisted  of  the 
catalogue  described  in  the  letter,  a  series 
of  private  post  cards  mailed  at  differ- 
ent dates  to  customers  in  surrounding 
districts  announcing  the  approaching 
week  of  special  selling  and  full-page  ad- 
vertisements in  the  local  papers  before 
and  during  the  anniversary  period. 
Here  is  the  letter: 
Swift  Current,  Sask.,  Aug.  9th,  1918. 
DRY  GOODS  REVIEW, 

Toronto,  Ont. 
Gentlemen: — 

Having  noticed  with  a  great  deal  of 
interest  the  many  articles  appearing  in 
your  publication  regarding  sales,  ways 
and  means  of  increasing  business,  I 
thought,  maybe,  some  of  your  readers 
would  be  interested  in  the  way  we  con- 
ducted  our   15th   anniversary   sale. 

All  our  previous  anniversary  sales 
have  been  advertised  with  the  usual  full 
or  double  page  newspaper  display,  cir- 
culars, etc.  Of  course,  they  have  beer, 
successful  to  a  certain  extent.  How- 
ever, the  idea  was  to  have  something 
different  from  the  previous  campaigns. 
We  have  a  splendid  mailing  list,  and 
decided  to  start  a  "direct  to  the  home" 
campaign. 

In  the  first  place,  we  had  a  series  of 
post  cards  printed  of  a  humorous  na- 
ture. These  were  distributed  at  weekly- 
intervals.  For  a  final  winding  up,  we 
sent  them  a  catalogue,  and  called  it  a 
book  of  "Cooper's  Economy  Facts." 
Every    department    was    represented     in 


THINKS  SOME  WHOLESALES  NEED 
EDUCATING 

In    Order   to   Save    Expense   on   Drafts- 
Statements  Sent  Ahead  of  Drafts 
Only    Satisfactory    Method 

Merchants  have  shown  a  good  deal  of 
interest  in  the  discussions  which  have 
been  taken  up  in  recent  issues  of  DRV 
GOODS  REVIEW.  When  a  representa- 
tive called  upon  Mr.  Wilson,  manager  of 
Stewart's  Limited,  Renfrew,  Ontario, 
during  the  past  month,  he  had  just  beer, 
discussing  with  his  treasurer  the  article 
in  August  issue  on  the  attaching  of 
statements  to  drafts.  He  agreed  with  a 
number  of  other  merchants  that  the 
system  of  sending  out  statements  direct, 
announcing  the  draft  to  be  following,  is 
the  only  satisfactory  method  since  it  al- 


this  catalogue  with  their  best  values. 
The  completion  of  this  catalogue  was 
advertised  in  the  newspapers  along  with 
our  regular  advertising,  and  brought 
forth  many  inquiries,  thereby  adding  to 
the  value  of  our  mailing  list. 

The  sale  was  a  success,  and  brought 
us    many    new    customers. 

I  am  mailing  you  under  separate  cover 

^  SUCCESS  TWO  •  TOLD  ~"""" 


ANNIVERSARY 
SALE 

COME  AND  HELP  US  CELEBRATE  Ol'R  15TH  BIRTHDAY 


lows  time  for  checking  up  and  making 
any  necessary  corrections. 

"We  accept  all  drafts  as  they  come," 
said  Mr.  Wilson,  "and  if  they  are  incor- 
rect, we  accept  them  for  the  correct 
amount,  noting  the  change  on  the  face 
of  the  draft.  This  saves  holding  the 
draft  and  is  the  quickest  and  fairsst 
method  for  the  bank,  the  drawer  and 
ourselves. 

"Fully  75  per  cent,  of  the  houses  where 
corrections  are  necessary  need  some  edu- 
cating on  how  to  adjust  their  system  of 
accounting  to  that,  of  their  customers  in 
order  to  conserve  time  and  cut  down  ex- 
pense. For  example,  these  75  per  cent, 
when  a  draft  is  accepted  for  a  corrected 
amount,  instead  of  O.K.ing  it  when  pre- 
sented by  the  bank,  will  simply  pass  ir 
bv  and  issue  a  new  draft.     The  first  has 


THE  W.  W.  COOPER  CO. 
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15th 

ANNIVERSARY  SALE 

June  IS,  17,  18,  19,  20,  21.  22 


THE  W.  W.  COOPER  CO. 


Two  of  the  post  cards  used  by  the  W.  W. 

Cooper  Co.  to  attract  attention  to  local 

merchandise. 


a  complete  set  of  advertising  used  dur- 
ing this  sale.  If  you  thought  the  pub- 
lishing of  this  campaign  would,  in  any 
way,  inspire  some  other  merchant  to  a 
greater  effort  in  competing  against  the 
eastern  mail  order  houses,  give  it  every 
publicity    you    can. 

Wishing  you  every  success  with   your 
valuable  publications,  I  am, 
Yours  very   truly, 

HAROLD  E.  COOPER, 

Advt.    Dept. 


been  accepted  by  us  and  of  course  we 
will  not  accept  a  second  until  the  first 
is  returned  to  us.  This  is  rarely  done 
without  considerable  delay,  correspond- 
ence, etc.,  which  means  expense  all 
round. 

"If  wholesales  would  learn  how  to  ad- 
just their  system  slightly  at  times  they 
would  save  inconvenience  and  expense 
It  would  be  a  very  much  simpler  matter 
to  O.K.  a  corrected  draft  than  to  issue 
a  new  one  and  as  I  have  said  fully  75 
per  cent,  of  the  houses  do  not  seem  to 
realize  this.  Of  course,  where  statements 
are  issued  say  ten  days  before  a  draft 
there  is  time  to  make  corrections.  Fre- 
quently drafts  come  before  merchandise 
arrives.  This,  too,  might  be  easily  an  1 
advantageously   remedied." 


MAKING   THE   COLLECTION    LETTER  COLLECT 

Putting  Persuasiveness  and  Punch  Into  an  Old-time  Collection  Method  —  Making  the 

Letter  a  Personal  Emissary— Letters  Used  by  an  Ontario  Firm  That 

Really  Brought  Results 


COLLECTING  accounts  is  a  prob- 
lem of  long-  standing-  concern  to 
dry  goods  merchants.  That  is 
evidenced  by  the  articles  which  have 
appeared  in  recent  issues  of  DRY 
GOODS  REVIEW  giving  many  methods 
used  by  merchants  for  keeping  their 
customers'  debts  from  piling  up. 

Many  merchants  have  lost  faith  in  the 
efficacy  of  the  collection  letter.  They 
question  its  ability  to  return  with  the 
goods,  yet  an  Eastern  Ontario  firm,  by 
putting  a  little  different  tone  to  the 
letters  have  found  them  the  means  of 
assuring  a  collection  in  a  multitude  of 
unexpected   cases. 

Debtors  can  be  placed  in  several 
classes  but  "slow  and  sure,"  "forgetful," 
"hard  to  part"  and  "don't  want  to  pay" 
are  the  best  known  ones. 

The  old  stickers  with  their  cut  and 
dried  phrases  and  smart  sayings  have 
come  to  be  looked  upon  as  almost  a 
friend  by  the  class  of  debtee  who  gets 
them  so  regularly  from  different  mer- 
chants. Were  they  to  cease  to  put  in 
an  appearance  they  would  be  missed  and 
leave  an  aching  void  in  the  regular  round 
of  expected   events. 

Then    you    come    to   the    usual    letters 


asking  for  payment.  It  will  be  no- 
ticed that  the  majority  of  these  in  cold, 
formal,  matter-of-fact  language  pass 
without  results. 

A  little  human  interest  pushed  into 
service  would  work  wonders  and  draw 
the  cash. 

An  Eastern  Ontario  firm  had  endeav- 
ored in  every  way  to  collect  by  ordinary- 
letters,  stickers,  lawyers  and  also  by  spe- 
cial collectors. 

The  letters  brought  few  returns,  the 
stickers  were  useless,  the  lawyers  were 
as  hard  to  get  the  money  from  as  the 
people  from  whom  they  had  collected 
it,  while  the  special  collectors  frequently 
brought  home  less  than  their  day's  wages 
amounted  to. 

Then  came  the  letters  with  the  human 
touch.  There  were  five  of  these  little 
fellows,  each  with  a  distinct  work  to  do 
and  they  won  out,  making  nearly  "0  per 
cent,  cash  payments  as  well  as  a  large 
number  of  settlements,  either  with  notes 
or  written  promises  to  pay. 

The  best  part  of  the  success  was  the 
fact  that  a  number  of  accounts  that  were 
five,  six,  eight  and  even  ten  years  old 
and    therefore    outlawed,    came    in    as    a 


pleasant   surprise    packet   to   everybody. 

These  letters  were  printed  in  imita- 
tion type  to  matches  the  machines  used 
in  the  office.  Names  and  addresses  were 
added  and  each  letter  signed  by  the 
head  of  the  firm.  Including  paper  ane 
printing,  the  letters  cost  a  little  over 
one  cent  apiece.  Five  hundred  sent  out 
brought  in  over  $2,500  in  hard  cash  with- 
in seventy  days  of  posting  the  first  let- 
ter, in  addition  to  which  many  other 
settlements  were  arranged. 

No  ill  feeling  was  caused  and  in  sev- 
eral instances  customers  bought  more 
goods  immediately  the  old  accounts  had 
been  adjusted. 

Letter  No.  1  was  sent  to  people  with 
recent  accounts  and  was  very  successful 
in  getting  cash  which  would  have  laid 
out  for  some  months.  Letter  No.  2  was 
sent  to  customers  with  older  accounts 
and  was  followed  by  No.  3.  No.  4  arous- 
ed those  with  a  slumbering  conscience. 
Letter  No.  5  was  rarely  necessary  but 
when  sent  gave  good  results.  Cash  was 
received  in  less  than  48  hours  in  some 
cases. 

Here  are  the  letters.  Nothing  smart, 
nothing  fancy,  but   they  worked: 


LETTER  NO.   1 


The  statement  of  your  account  en- 
closed with  this  letter  shows  the  same 
to  be  of  recent  date. 

Present  day  conditions  of  business 
compel  us  to  alter  older  methods,  and 
we  find  it  is  impossible  to  give  the 
extended  credits  which  were  possible 
in   the  past. 

You  will  quite  understand  our 
position  in  this  matter  and  we  believe 
you  will  accept  the  letter  in  the 
spirit  intended. 

Your  remittance  will  be  sincerely- 
appreciated  and  at  the  same  time  we 
solicit  your  continued  patronage 
which  we  assure  you  will  receive  our 
best  attention. 


LETTER  NO.  2. 


The  enclosed 

statement  of   your 

account  shows 

the  same 

to  be  long- 

standing. 

We  feel  sure 

you 

would  be  glad 

to  have  the  matter 

settled  and  off 

your  mind,  but 

you 

cannot  be  more 

anxious    than 

we 

are. 

Cash    is 

badly  needed. 

Will 

vou 

help  us  by 

remitting   at  once. 

Yours  Respy. 

LETTER  NO. 


We  wrote  you  a  short  time 

ago 

to  draw   your  attention  to  our 

ac- 

count    long    overdue. 

Has     the     statement     been 

laid 

aside  and  overlooked?    In  case 

this 

is  so,  we  enclose  another  one  w 

tich 

we  very  sincerely  hope  will  be 

re- 

turned  with  your  remittance  by 

re- 

turn  mail. 

Yours  Respy., 

LETTER  NO.  4 


Your  statement  of  account  en- 
closed with  this  letter  is  much 
overdue.  When  the  courtesy  of 
credit  was  extended  to  you,  it  was 
because  we  believed  in  your  will- 
ingness and  ability  to  meet  your 
obligations.  We  hope  you  will  en- 
deavor to  prove  our  expectations 
were  correct  by  remitting  quickly, 
a  favor  we  shall  very  much  ap- 
preciate. 

Yours  Respy., 


LETTER  NO.  5. 


We  regret  our  previous  letters  in 
regard  to  the  statement  enclosed, 
have  remained  unattended  to.  Your 
failure  to  remit  has  placed  us  in  an 
unpleasant  position.  Unless  this 
account  is  paid  it  must  be  collect- 
ed and  cost  of  collection  added  to 
it  which  is  unnecessary.  Kindly  at- 
tend to  this  matter  within  10  days 
from  this  date  so  than  we  can  keep 
the  account  in  our  hands  instead  of 
passing  it  over  to  our  agency. 

Yours  Respy., 


And  in  the  event  that  all  these 
letters  failed  of  their  purpose  there 
is  still  this  possible  sixth  letter.  It 
does  not  appear  in  the  series  noted 
herewith.  It  is  added  by  this  paper 
out  of  pure  good  heartedness. 

What  does  it  say?  Supply  the 
words  yourselves.  You  have  all  had 
experience  with  these  customers 
who  are  deaf  to  the  blandishments 
of  the  most  persuasive  letter: 
frame  then  the  opinion  of  these 
folks  and  write  it   here. 


THE  MARKETS  AT  A  GLANCE 

TORONTO,  September  10. — The  highest  prices  on 
record  for  cotton  since  the  establishment  of  the  Cotton 
Exchange  40  years  ago  have  been  reached  and  passed 
during  the  month  just  passed. 

The  Government  report  for  August  was  anything  but  en- 
couraging, and  October  delivery  sold  up  to  37.25  cents,  and 
December  contracts  at  36.50  cents.  Reaction  followed,  but 
figures  are  expected  to  remain  high. 

New  prices  for  Spring  on  manufactured  cottons  show  sub- 
stantial gains  over  opening  figures  for  this  Fall's  business. 
The  increase  ranges  from  5  to  50  per  cent.,  and  there  is  no 
single  line  escapes  some  revision.  It  is  also  true  that  a  con- 
siderable reduction  in  range  of  goods  shown  has  been  made. 
This  reveals  itself  in  denims,  galateas,  cottonades  and  ticks. 
Shakers  and  flannels  have  been  withdrawn  from  the  market, 
and  prices  on  bleached  and  grey  goods  are  yet  to  come. 

Returns  now  at  hand  reveal  the  fact  that  the  Canadian 
wool  clip  showed  a  marked  increase  for  the  year.  This  is 
more  pronounced  throughout  Western  points  than  in  any 
other  part  of  the  country. 

It  is  true  also  that  Canadian  manufacturers  have  taken 
a  much  larger  percentage  of  the  clip  than  in  previous  years. 
The  fifteen  days'  option  extended  by  the  growers  to  the 
Canadian  Wool  Commission  has  expired,  and  as  little  buy- 
ing interest  is  now  manifest,  shipments  are  being  made  to 
United  States  markets.  The  arrival  of  Australian  wool  on 
the  Canadian  market  at  a  lower  price  than  Canadian  has 
brought  about  present  lack  of  buying  activity,  and  no  in- 
ducement is  being  held  out  to  growers  to  keep  further  sup- 
plies of  Canadian  wool  for  Canadian  looms,  though  it  may 
be  needed  at  a  later  date. 

Manufactured  woolens  are  not  being  offered  for  Spring 
delivery,  Government  work  taking  precedence  to  such  an 
extent  that  the  mills  have  no  desire  to  commit  themselves 
for  civilian  requirements.  Wherever  woolens  are  offered, 
prices  are  very  much  higher,  but  dealers  show  a  disposition 
to  buy.  This  is  especially  true  of  any  fancy  or  new  designs, 
which  are  snapped  up  quickly.  Men's  blue  serges  show  an 
advance  of  25  per  cent,  since  May  of  this  year. 

Narrow  Valenciennes  edgings  and  insertions  are  being 
withdrawn  altogether  on  account  of  the  difficulty  in  work- 
ing. Present  stocks  are  being  quickly  absorbed  under  influ- 
ence of  good  demand. 

An  embargo  has  been  placed  on  the  export  of  hair  nets 
from  Japan  and  China.  It  is  estimated  50  per  cent,  of 
Canada's  supply  has  been  acquired  from  these  sources,  so 
the  position  of  the  trade  is  not  hard  to  determine. 

Reserve  stocks  of  silks  are  considered  fair  in  Canadian 
jobbers'  hands,  but  the  heavy  demands  to  be  met  during  the 
next  two  or  three  months  will,  it  is  thought,  deplete  these 
materially.  Satins  are  being  shown  for  lingerie.  These  are 
very  strong  and  enjoying  a  great  sale,  this  proving  a  popular 
line  for  underwear. 


HOUSEFURNISHINGS 

Housef'urnishing.s   Trade   in   Canada    Be- 

coming  More  Canadian — Output  of 

Canadian  Mills  Improving 

HOUSEFURNISHINGS.— The  hardships 
expected  as  a  result  of  the  necessary 
falling  off  in  imported  lines  of  tapestries 
and  curtains  has  not  materialized  to  the 
extent  expected.  Canadian  mills  have 
heard  the  insistent  call  for  the  various 
lines  and  extended  their  activities  to  em- 
brace a  wider  range  of  goods.  The  re- 
sults have  been  encouraging,  and  where- 
as all  the  mills  are  really  oversold,  the 
outlook  is  much  brighter  than  had  been 
expected. 

Taking  tapestries  as  an  example. 
There  are  being  shown  to-day  fourteen 
patterns  of  French  verdure  design  tapes- 
tries made  in  Canada  as  well  as  the  im- 
ported lines,  and  those  made  in  Canada 
make  a  remarkably  good  impression. 
The  designs  are  well  worked  out,  are 
neat,  and  the  prices  reasonable,  ranging 
from  $1.75  to  $3.00  per  yard,  whereas 
the  imported  sell  from  $2.50  to  $7.00 
per  yard. 

A  new  hanging  cloth,  which  might  be 
called  mercerized  damask,  is  also  being 
offered  in  solid  colors,  woven  design,  at 
$2.00.  Damask  in  real  old-fashioned  de- 
signs and  four  colors,  including  blue, 
black  and  mulberry  is  moving  out  quite 
freely,  prices  ranging  from  $4.00  to 
S6.00  per  yard. 

A  medium  priced  curtain  is  being  of- 
fered in  what  really  constitutes  twelve 
patterns.  A  departure  from  the  old 
standardized  weave  has  been  made  and 
a  real  attractive  tapestry  is  the  result. 
These  are  supplied  with  or  without  tas- 
sels or  faced  with  an  all-gimp  edge  in 
rose  color,  blue,  brown  and  green — three 
styles,  four  colors,  twelve  patterns,  sell- 
ing at  from  $6.00  to  $9.00  per  pair. 

Not  the  least  among  the  offerings  be- 
ing made  is  a  new  casement  cloth  which 
it  is  said  is  enjoying  a  remarkably  jrood 
sale.  The  style  and  neatness  of  the  de- 
sign is  marked,  whereas  the  color — old 
rose — is  much  in  its  favor.  Order-  ar 
being  accepted  on  the  basis  of  $1.00  per 
yard. 

A  moderately-priced  comforter  has 
been  added  to  the  line  of  one  house.  The 
shortage  of  blankets  with  the  probable 
continuance  of  this  condition  has  en- 
couraged this  move  and  a  good  range 
selling  at  from  $27.50  to  $60.00  per  dozer. 
is  available. 
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BEST   CARPETS   SELL 

Trade   Shows   Tendency   Towards   Hand- 
ling  Best   Grades — Really   Only 
Two  Kinds  Now 

CARPETS,  RUGS.— Perhaps  what  might 
be  termed  curious  developments  have 
struck  the  trade  in  carpets  and  rugs,  and 
yet  in  many  lines  similar  conditions  exist 
or  are  in  process  of  being  reached.  The 
high-class  carpets  are  the  big  sellers. 
There  are  no  intermediate  lines,  there 
are  a  low-priced  grade  and  low 
grade  only,  with  the  former  leading  in 
point  of  sales.  That  is  the  situation  as 
it  affects  more  than  one  manufacturer 
to-day. 

Conditions  in  respect  to  manufacturing 
are  similar  to  those  met  in  other  indus- 
tries. The  output  is  handicapped 
through  shortage  of  competent  labor,  re- 
sulting in  a  curtailment  of  the  range  of 
lines  made.  Sales  in  point  of  dollars 
are  running  well  above  last  year's  fi- 
gures but  this  is  due  in  a  large  measure 
to  increased  prices — the  yardage  is  con- 
siderably less. 

PINS  ARRIVE; 

NEEDLES  SCARCE 

Shipments     of     Pins     Relieve     Scarcity 

Somewhat — Needles   Become 

Scarcer 

SMALLWARE.— In  the  many  miscel- 
laneous articles  handled  by  the  dry 
goods  merchant,  there  is  little  new  to 
report.  Needles  remain  very  scarce  and 
it  is  intimated  that  United  States  mer- 
chants would  pay  what  might  be  termed 
fabulous  prices  for  stocks.  Locally  sup- 
plies are  very  light  and  any  shipments 
coming  to  hand  are  quickly  picked  up. 
Very  fair  quantities  of  pins  have  come 
to  hand  recently  with  the  result  that 
stocks  are  once  again  in  very  fair  shape. 

Pearl  buttons  are  very  high  in  price 
and  a  very  good  range  is  being  shown. 
Stocks  are  considered  fair  and  the  re- 
quirements of  the  trade  are  taken  care  of 
ciuite  satisfactorily.  Elastics  are  in  ra- 
the'- light  supplv.  Some  shipments  are 
arriving  from  England  but  a  great  deal 
more  could  be  sold  were  stocks  available. 
It  is  intimated  that  prices  show  only  a 
nominal  advance  when  compared  with 
many  other  lines. 

BOOTS  FOR  SPRING 

Manufacturers    Soliciting    Spring     Busi- 
ness— Prices  Range  From   10  to 
15  Per  Cent.  Higher 

BOOTS. — Manufacturers  are  now  solicit- 
ing Spring  business  on  boots.  Prices 
show  advances  of  from  10  to  15  per  cent. 
which  increase  extends  to  all  lines.  Re- 
strictions on  the  manufacture,  as  out- 
lined in  last  month's  issue  of  DRY 
GOODS  REVIEW,  have  not  been  made 
compulsory  by  government  authorities 
but  manufacturers  show  a  disposition  to 
follow  recommendations  which  they  have 
made. 

It  is  thought  in  some  quarters  that 
patents  will  be  a  very  strong  feature  in 


COTTON  GOODS  HIGHER 

New    Prices   Named    Show   Many    Stiff    Ad- 
vances— Bleached     and     Grey     Goods     Quo- 
tations    Withheld — Range    in    Many     Lines 
Narrowed. 

Prices  on  manufactured  cotton  goods 
have  been  named  in  some  quarters  for 
Spring  and  show  advances  ranging  from 
5  to  40  per  cent,  over  those  quoted  for  last 
Fall's  trading.  However,  since  prices  were 
named  for  last  Fall's  business  there  have 
been  many  lines  changed,  so  single  ad- 
vances of  50  per  cent,  are  by  no  means 
general — it  is  a  six  months'  increase  at- 
tained   by    degrees. 

In  the  present  list  of  quotations  bleached 
and  grey  goods  are  not  included,  prices  not 
being  out  yet.  It  is  also  noticeable  that 
substantial  reductions  in  the  wide  range 
of  some  lines  have  been  made.  The  ten- 
dency seems  towards  a  measure  of  stan- 
dardization by  which  means  increased  pro- 
duction is  looked  for  with  a  more  equalized 
distribution    to    the    trade. 

Denims  show  a  big  reduction  in  the 
range  now  offered  and  a  big  advance  in 
the  remaining  lines.  One  number  in  going 
up  about  30  per  cent,  over  opening  prices 
for  Fall  made  it  in  two  jumps — 20  per 
cent,  and  less  than  10  per  cent.  ;  another 
15  per  cent,  and  now  15  per  cent,  again. 
One  manufacturer  who  handled  around 
thirty   lines   has   cut  it  in   half. 

Ticks  do  not  show  such  a  reduction  in 
range,  but  all  fancy  are  withdrawn.  Prices 
have  advanced  from  30  to  40  per  cent., 
attained  by  smaller  increases  in  the  six 
months'  period.  Cottonades  have  been 
reduced  more  than  50  per  cent,  in  the 
range  offered  while  prices  on  remaining 
lines   are   up   a   good   30  per  cent. 

Blankets  show  one  of  the  smallest  ad- 
vances, to-day's  prices  being  only  about 
5  per  cent,  higher  than  those  for  last  Fall. 
In  domets  four  lines  of  colors  out  of  six 
have  been  retained  at  advances  of  about 
30  per  cent.,  while  creams  and  bleached 
have    been    withdrawn    altogether. 

Shirtings  are  up  from  30  to  50  per  cent.  ; 
apron  ginghams,  flannelettes  and  white 
saxonys  about  33  1-3  per  cent. ;  napped 
sheetings  about  30  per  cent.,  and  silence 
cloths  also  around  30  per  cent.  Galateas 
have  been  curtailed  50  per  cent,  in  range 
offered  while  prices  on  remaining  lines  are 
•'T  from  30  to  50  per  cent.  Shakers  and 
flannels    have    been    withdrawn    altogether. 

There  are  indications  that  some  manu- 
facturers are  away  behind  with  deliveries 
for  Fall  and  must  work  on  these  for  a  part 
of  the  time  that  ordinarily  would  be  oc- 
cupied with  Soring  manufacture.  This 
makes  it  impossible  for  the  mills  to  accept 
as  large  orders  for  Spring,  with  a  result 
that  all  their  customers  will  be  cut  down 
in  the  orders  they  desire  and  are  ready 
to  place,  and  allotments  must  be  made. 
Then  nearly  all  the  regular  customers  are 
prepared  to  take  more  than  one  year  ago. 
or  at  least  as  much,  for  they  have  been 
cut  off  from  securing  much  of  the  usual 
stock  from  England  and  the  United  States 
to  a  much  greater  extent  than  last  year. 
Thus  even  with  the  very  high  prices  they 
are    forced    to    give    relatively    large    orders. 

It  has  been  intimated  also  that  an  ad- 
vance of  10  per  cent,  went  into  effect  for 
all  the  operatives  last  month  following  a 
similar  one  made  in  April,  so  this  has 
added  materially  to  the  cost  of  the  manu- 
factured  fabrics. 

From  the  Old  Country  advice  has  come 
'o  hand  that  mills  there  are  working  about 
one-third  time  on  cotton  goods  and  were 
full  time  operation  allowed  the  available 
supply  wou'd  be  used  up  in  a  couple  of 
weeks'    time. 


next  Spring's  business  owing  to  the 
elimination  of  fancy  colors.  Lines  on 
which  business  is  being  solicited  include 
blacks,  browns,  greys,  and  some  white, 
though  it  is  stated  white  kid  is  very 
scarce  and  business  on  these  will  as  a 
consequence  be  restricted.  Indications 
are  that  a  very  satisfactory  volume  of 
business  is  coming  to  hand  and  the  out- 
look for  Spring  is  conceded  to  be  good. 


LINENS 
FOR  AIRPLANES 

Heavy  Demands  From  Various  Govern- 
ments on  Linen  Mills  for  Airplane 
Wings   Curtail   Output  for 
Regular  Channels 

LINENS. — The  increased  demands  on 
linens  output  for  airplane  wings  has  re- 
sulted in  a  greater  curtailment  of  the 
amount  available  for  various  domestic 
uses.  As  a  matter  of  fact  linen  mills 
show  little  disposition  to  even  look  at 
orders  for  the  regular  channels  of  trade 
and  there  is  little  indication  that  any 
improvement  in  the  situation  can  be  ex- 
pected. Government  needs  necessarily 
have  first  call  so  stocks  may  be  expected 
to  dwindle  to  even  smaller  proportions 
on  all  classes  of  linens. 

It  might  be  said  that  there  are  a  few 
shipments  arriving  but  these  are  by  no 
means  ample  for  the  trade.  It  is  indi- 
cated that  the  use  of  linens,  so  extensive 
in  the  passenger  service  on  the  boats 
and  railroads,  is  being  looked  into  care- 
fully by  the  government  authorities,  and 
an  order  prohibiting  the  filling  of  orders 
now  on  hand  may  be  issued  to  the  mills. 

Prices  show  no  easing  away  in  any 
line — in  fact  the  tendency  is  upward, 
ever  upward,  and  may  be  expected  to 
c-cntinue  that  way  for  some  time  to  come. 


AND 


LACES 
EMBROIDERIES 


Higher  Prices  Continue    as    Feature    cf 
Markets — Narrow  Valenciennes  Edg- 
ing  and  Insertion   Being  With- 
drawn 

LACES,  EMBROIDERIES.— Prices  on 
all  English  laces  are  high  and  show  ten- 
dencies towards  even  higher  levels.  De- 
liveries are  fairly  satisfactory  on  cotton 
lines  but  linens  have  been  cut  down  ma- 
terially and  only  small  allotments  arc 
getting   through. 

It  is  intimated  that  narrow  Valen- 
ciennes edging  and  insertions  are  being- 
withdrawn  altogether  owing  to  the  dif- 
ficulty in  working.  Valenciennes  laces 
are  very  strong  and  in  great  demand,  and 
whereas  stocks  generally  are  considered 
low,  some  report  very  good  supplies 
available.  A  further  advance  of  20 
per  cent,  over  that  recorded  last  month 
has  been  made.  Val.  headings  are  in 
exceptionally  good  demand  but  stocks 
are  very  low. 

Shipments  of  ninons  are  said  to  be 
coming  along  fairly  well  and  remain  at 
the  same  price  ruling  four  months  ago. 
This  is  said  to  be  less  than  manufactur- 
ing cost  to-day. 

White  cottonettes  are  up  50  per  cent., 
the  plain,  fine  quality  being  in  great 
demand.  Malines  are  also  higher,  an- 
other advance  of  30  per  cent,  being  re- 
ported, representing  a  60  per  cent,  jump 
for  the  year. 

Mourning    veilings    continue    to   move 
forward  very  freely  at  recent  advances. 
War  bride  veils  are  up  to  $12  per  dozen 
and  selling  exceptionally  well. 
Continued  on  page  30 
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SUPPLIES  FOR  1919  LOOK  SERIOUS 

THE  extensioD  of  the  age  limit  for  the  new  draft 
to  be  called  in  the  United  States  will  mean  fur- 
ther serious  difficulties  in  industrial  operations.     It 

i-  said  by  an  authority  in  the  trade  that  the  produc- 
tion of  manufactured  -ilks  next  year  will  he  cut  down 
•JO  per  cent,  of  what  it  has  been  this  year  owing  to 
the  fewer  laborers.  When  this  is  the  case  in  an  in- 
dustry which  depends  entirely  upon  foreign  markets 
for  its  raw  material.-,  the  effect  will  prohably  he  much 
more  severe  in  lines  which  are  the  result  of  home 
labor  throughout  the  processes  of  production,  manu- 
facture and  distribution.  The  situation  for  supplies 
is  doubtless  going  to  be  more  serious  for  1919  than 
ever  and  that  is  not  welcome  news  to  retailers,  for 
many  have  found  that  goods  which  they  have  regard- 
ed  as  staple  and  in  which  they  were  well  stocked  up 
to  this  year  are  either  off  the  market  entirely  or  else 
douhled  or  even  trebled  in  price  since  their  shelves 
were  last  filled. 

It  is  essential  then  that  merchants  keep  in  inti- 
mate touch  with  markets  for  1919  and  regard  no 
time  too  soon  to  protect  themselves  with  goods.  Even 
though  one  may  have  on  hand  an  average  supply 
for  six.  eight,  ten  months  or  a  year  ahead,  it  is  ad- 
vised by  many  of  the  most  successful  people  in  the 
trade,  buyers  a-  well  a-  wholesalers,  that  merchants 
see  that  they  have  goods  coming  along  as  regularly 
.1-  possible  even  though  they  cannot  place  big  order-. 


HO  ¥011  THE  FARMER 
A      PROSPEROUS  man  is  a  man  whose  trade  is 
■**■    worth   cultivating.     That  the  fanner  is  pros- 
perous any  lawyer  or  hanker,  who  has  been  in  touch 
with  the  farm  mortgage  situation,  will  assure  you. 

Word  come-  from  a  hanker  in  London,  Ont.,  that 
during  the  la-t  six  months  more  farm  mortgages  had 
been  cleaned  up  than  in  the  previous  20  year-. 

This  seems  beyond  belief  almost,  yet  from  other 
parts  of  the  country  the  word  at  least  indicates  a  great 
movement  on  the  part  of  the  farmer  to  clean  up  all 
the  indebtedness  against  hi-  farm. 

The  farmer  i-  in  such  a  position  a-  he  never  has 


been  before.  lie  is  going  to  have  a  prosperous  time  for 
years  after  the  war.  His  living  will  undoubtedly 
move  on  to  a  higher  plane.  He  will  be  a  heavier 
buyer  of  working  men's  clothes  and  of  finer  clothes 
to  wear  when  he  goes  to  town. 

His  family  will  be  among  the  best  dressed  and 
will  require  all  the  variety  of  garments  for  outing, 
social  and  formal  events  that  the  town  folks  do.  The 
farmer  and  his  family  cannot  be  fooled.    They  know. 

The  farmer's  trade  is  more  than  ever  worth  cul- 
tivating.   It  is  time  to  cultivate  it  now. 


PACK  RETURNED  GOODS  PROPERLY 

THE  sending  back  to  the  manufacturer  of  goods 
which  for  some  reason  are  not  accepted  by  the 
retailer  is  occasioning  a  great  deal  of  loss  through 
improper  packing. 

Every  retailer  should  make  it  a  point  to  see.  that 
his  clerk,  delivery  man  or  shipper  packs  the  goods 
so  that  they  may  be  returned  without  damage 
through  breakages  or  other  losses. 

It  sometimes  happens  that  customers  of  the  mer- 
chant have  to  send  back  to  the  store  goods  which  they 
bought  and  which  are  unsuitable  for  some  reason  or 
other.  The  retailer  naturally  expects  these  goods  to 
be  returned  in  as  good  condition  as  he  sends  them 
out.  The  majority  of  retailers,  no  doubt,  see  that 
similar  care  is  taken  in  returning  goods  to  the  manu- 
facturer or  wholesaler,  but  some  are  not  as  particular 
as  they  should  be. 


SEPTEMBER  is  the  month  for  Fall  openings.  You 
will  be  introducing  new  merchandise  to  your  cus- 
tomers daily.  Do  your  sale-  people  know  the  selling 
features  of  the  goods  they  are  handling?  Are  they 
sufficiently  informed  as  to  why  prices  are  at  their 
present  level  and  why  the  ranges  of  almost  everything 
are  lessened?  It  is  all  very  well  to  say  there  i-  a  short- 
age of  cotton  and  wool  and  labor,  but  a  few  intimate 
fact-  arc  necessary  to  convince  a  customer  that  your 
story  was  not  learned  from  a  phonographic  record. 
Complaint-  might   he  side-tracked   too    by  pointing 

out  the  good  results  obtained  ler  present  trying 

conditions. 
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MARKET    REPORTS 

(Continued  from  page  28) 

Swiss  embroideries  are  off  and  but  few- 
laces  are  offering,  though  sales  of  gui- 
pure edges  are  considered  good.  It  is  to 
be  noted  that  restrictions  have  been 
placed  on  the  manufacture  of  all  gold 
thread  goods.  Only  manufacturers  au- 
thorized may  now  turn  out  lines  contain- 
ing gold  thread  and  these  are  on  govern- 
ment contracts  which  eliminates  lacss, 
veilings  and  kindred  lines. 

An  embargo  on  the  export  of  hair 
nets  from  China  and  Japan  is  now  effec- 
tive. These  are  classed  as  non-essentiai 
and  as  it  is  estimated  50  per  cent,  came 
from  these  two  countries  it  can  be  readily 
determined  how  this  will  affect  supplies 
here. 

An  interesting  sidelight  on  the  situ- 
ation in  reference  to  laces  is  given  by 
one  importer  who  states  that  several 
firms  are  going  out  of  business  owing  to 
difficulty  in  securing  yarns  and  other 
materials.  One  firm  whose  association 
dates  back  at  least  twenty-five  years  is 
so  affected  and  this  explains  in  a  mea- 
sure why  prices  are  so  hard  to  get.  The 
future  of  these  industries  apparently  is 
too  uncertain.  It  is  estimated  shipments 
from  England  and  France  are  at  least 
two  months  late  and  supplies  from  the 
U.S.  at  least  one  month  overdue. 

NEW   SATIN    UNDER- 
WEAR 

Situation    in    Regard   to   Supplies   Shows 

Increasing    Difficulty — Jobbers' 

Stocks  Very  Good 

SILKS. — The  situation  becomes  increas- 
ingly difficult  if  one  may  judge  from 
jobbers  and  importers  and  their  ex- 
perience in  securing  stocks  should  be  a 
very  fair  criterion  of  the  stats  of  the 
trade  in  silks.  There  seems  litt'e  likeli- 
hood of  supplies  for  the  fall  trade  being 
inadequate,  stocks  now  on  hand  being 
pretty  well  able  to  take  care  of  this  de- 
mand but  Spring  follows,  and  with  it  is 
considerable   uncertainty. 

It  must  be  remembered  of  course  that 
jobbers  have  been  facing  conditions  out- 
lined above  some  time  and  have  laid 
their  plans  accordingly.  This  makes  a 
statement  that  goods  are  hard  to  get 
seem  absurd  to  a  retailer  sometimes 
when  the  retailer  has  been  able  so  far 
to  get  practically  everything  he  wanted. 
However,  had  jobbers  not  bought  months 
ahead  of  the  regular  time  in  anticipation 
of  delays  in  manufacture  and  shipment 
of  his  orders  conditions  would  have  been 
by  no  means  so  easy  for  the  retailer. 
Canadian  reserve  stocks  are  considered 
very  good  to-day,  but  under  the  stimulus 
of  the  very  heavy  demand  now  prevail- 
in?  and  which  will  continue  until  the 
first  of  the  year,  a  material  change  in 
this  connection  may  be  looked  for.  A 
very  heavy  drain  on  all  reserves  is  ex- 
pected during  the  next  two  or  three 
months. 

The  situation  to-dav  is  that  jobbers 
are  carrying  the  stocks — manufacturers 
have  none  and  are  not  accumulating  any. 
As  soon  as  the  looms  turn  out  goods  to- 


c'ay  shipment  is  made  and  the  jobber  has 
been  glad  to  get  them.  No  guarantee  is 
forthcoming  from  the  manufacturer  as 
to  delivery.  They  will  do  their  best,  they 
say,  but  the  shadow  of  government  in- 
tervention in  the  operation  of  their  mills 
is  constantly  hanging  over  them. 

All  fancy  lines  are  very  popular  for 
Fall  trade.  Poplins  are  moving  freely 
at  fairly  high  prices.  Georgette  crepes 
are  very  hia;h  and  the  outlook  for  further 
supplies  very  uncertain.  Japanese  have 
also  shown  an  upward  trend,  being  quot- 
ed at  15  per  cent,  higher  levels.  Depend- 
ing as  they  must  on  ocean  transportation, 
supplies  of  Japanese  silks  must  remain 
an  uncertain  factor. 

Satins  are  all  very  strong  and  these 
are  now  being  s.  own  lor  lingerie.  Special 
designs  and  qualities  have  been  placed 
on  the  market  for  underwear  and  are 
proving  extremely  popular.  A  heavy 
sale  is  already  reported  and  expected  to 
show  a   material   increase. 

WOOL 
BEING  MARKETED 

Clip    Shows    Satisfactory    Increase — De- 
mand for  Canadian  Wool  at  a 
Standstill 

WOOL. — Reports  now  to  hand  indicate 
a  very  satisfactory  increase  in  the  Cana- 
dian wool  clip  over  last  year.  From 
Western  points  the  increase  is  perhaps 
the  greatest,  the  amount  of  the  clip 
bidding  fair  to  be  75  per  cent,  over  last 
vear's  production  at  Calgary,  while  Leth- 
bridge  will  ship  50  per  cent,  more  than 
last  year  or  a  total  of  over  l,500T0OG 
pounds.  Manitoba  shows  increases  too 
ranging  from  25  to  50  per  cent,  and  on 
the  whole  it  is  felt  that  very  satisfac- 
tory progress  has  been  made  in  the 
sheep  industry  since  last  season.  Sheep 
are  becoming  increasingly  popular 
through  the  West  and  further  progress 
in  the  development  of  this  branch  of 
farm  activities  may  be  expected  during 
the  next  few  years.  At  some  points  in 
Southern  Alberta  serious  crop  shortage 
is  looked  at  with  misgiving  and  some 
large  ranchers  are  wondering  how  they 
will  feed  their  sheep  this  coming  winter. 
It  is  hoped  this  growing  industry  will 
not  suffer  a  setback  through  crop  fail- 
ure in  some  districts. 

Canadian  manufacturers  have  already 
taken  a  much  larger  percentage  of  the 
home  product  than  in  former  years. 
However,  at  the  present  time.  Australian 
wool  is  arriving  on  this  market  and  this 
being  cheaper  than  Canadian,  it  is  only 
natural  Australian  would  be  taken  ur> 
and  the  demand  for  the  Canadian  be  at 
a  standstill. 

The  fifteen  day  option  extended  to 
the  manufacturers  through  the  Canadian 
Wool  Commission  has  expired,  and  as 
further  interest  seems  missing,  the 
growers  want  their  money  and  the  only 
thing  for  them  to  do  is  to  ship  to  United 
States  markets.  This  move  is  now  beins: 
made  and  it  is  more  than  likely  stocks 
will  be  quickly  absorbed  there. 

Confirmation  of  a  rumor  to  the  effect 
that  there  was  some  doubt  as  to  whether 
delivery    of    socks    for    winter   could    be 


made  was  not  forthcoming  at  time  of 
going  to  press.  The  mills  are  simply 
loaded  up  on  Government  business  and 
there  is  some  talk  that  output  of  heavy 
>\  oolen  socks  for  Winter  may  be  taken 
over  by  th«  Government  for  the  soldiers. 
No  definite  advice  in  this  connection  is 
available,  however,  but  some  definite  ac- 
tion will  very  likely  be  taken  before  long 
if  such  a  step  is  contemplated. 

Prices  on  hosiery  for  Spring  show  a 
33  1  3  per  cent,  increase  over  opening 
figures  for  1918.  Some  manufacturer.-, 
leport  that  they  are  already  sold  up, 
jobbers  wanting  more  goods  than  they 
can  deliver.  The  same  conditions  might 
be  said  to  apply  to  underwear,  produc- 
tion being  limited  and  trade  require- 
ments suffering  to  that  extent. 

Shipments  of  Fall  and  Winter  lines 
continue  in  good  volume  and  delivery  of 
orders  as  far  as  most  of  the  bigger 
manufacturers  are  concerned  will  be 
made  on  time  and  in  full,  it  is  thought. 
July  shipments  proved  up  to  expec- 
tations and  August  (the  biggest  ship- 
ping month)  is  expected  to  be  as  satis- 
factory. 

Labor  difficulties  continue  to  multiply 
•md  manufacturers  are  finding  it  in- 
creasingly hard  in  all  lines  to  keep  the 
output  up  to  the  demands  of  the  trade. 
Government  requirements  are  also  heavy 
and  must  be  met  before  the  civilian  trade 
is  satisfied.  The  feeling  prevails  that 
another  year  of  war  will  bring  to  a  head 
the  real  shortage  which  has  been  devel- 
oping during  the  war  period. 

Very  little  in  Spring  cloths  has  yet 
been  offered.  Wherever  woolens  have 
been  offered  prices  show  up  much  higher 
than  a  year  ago,  but  dealers  show  a  dis- 
position to  buy.  This  is  especially  true 
of  any  fancy  lines,  the  market  appar- 
ently being  pretty  bare  of  desirable 
pieces.  Men's  blue  serges  show  an  ad- 
vance of  over  25  per  cent,  since  May 
of  this  year — a  pretty  substantial  gain 
and  a  fair  criterion  of  the  market  to- 
day. 

Further  market  news  on  cottons  will 
be  found  in  the  Fabrics'  Department  in 
this  issue. 


TRADEMARK    FOR  IRISH   LINENS 

LONDON. — A  trademark  which  wili 
identify  all  genuine  Irish  linen  as  such 
has  been  agreed  upon  and  it  will  be  ad- 
vertised throughout  the  world  by  the 
new  combination  of  Ulster  linen  concerns. 

The  trademark  will  be  a  guarantee  to 
the  purchaser  that  the  linen  which  bears 
the  stamp  is  genuine  Irish.  In  the  past 
vast  quantities  of  substitutes  and  imita- 
tions have  been  sold  as  genuine,  but  in 
future  this  will  be  impossible. 

The  federation's  world-wide  campaign 
will  be  planned  to  educate  users  of  linen 
to   look   for   the    trademark. 


G.  B.  Ryan  &  Co.,  of  Guelph,  Ont., 
who  have  a  branch  store  at  Brampton, 
have  purchased  the  stock  of  T.  H.  Shields 
&  Co.,  of  Brampton.  The  event  was 
cause  for  a  big  special  sale,  of  course. 
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SPRING  COLORS 

Color   Card   for  Spring,   1919,   Has   Many 
Attractions — Blues,   Greys,   Browns, 

Purples  and   Rose  Shades 
Predominate 

DURING  this  period  of  industrial  re- 
construction the  economic  aspect  of 
color  is  being  taken  into  account  more 
than  ever  and  is  giving  color  a  standard 
commercial  character.  The  progress 
during  the  past  three  years  in  the  de- 
velopment of  American  textile  coloring 
typifies  the  long  stepp  forward  thai 
America  has  made  in  color  independence. 
No  longer  is  the  textile  industry  wholly 
dependent  upon  Europe  for  its  color  in- 
spiration, for  American  color  cards  are 
fast  meeting  the  needs  of  manufactur- 
ers. This  is  exemplified  by  the  new  1919 
Spring  season  color  card  just  issued  by 
the  textile  Color  Card  Association  of  the 
United  States. 

The  card  carries  as  usual  forty-four 
colors,  thirty-four  of  which  are  entirely 
new  and  novelty  shades,  a  few  standard 
and  past  seasonal  colors  are  included 
owing  to  their  promise  of  continued 
popularity.  Blues  predominate.  Four 
families  of  three  shades  each  cover  a 
varied  range  of  hue  and  are  described 
most  aptly  by  their  names.  Ether, 
azure  and  zenith  are  the  most  brilliant 
in  tone.  The  greenish  blues  are  repre- 
sented by  those  named  after  the  Great 
Lakes — Huron,  Michigan  and  Superior. 
Three  other  blues  quite  individual  in 
character  are  larkspur,  jay  and  king- 
fisher, and  should  prove  a  valued  addi- 
tion to  the  list.  There  are  three  blue 
irreys  which  from  point  of  artistry  im- 
mediately catch  the  eye.  These  are  the 
blues  of  the  French  army  so  familiar  to 
us  these  days — Poilu,  Alpine  and  Blue 
Devil.  Completing  the  list  of  blues  are 
the  old   standards,   marine   and   navy. 

Three  soft  attractive  greys  are  shown 
bearing  the  names  of  gull,  crane  and 
pigeon.  These  should  prove  of  distinct 
value  to  the  dress  goods  trade  as  it  is 
expected  that  all  shades  of  grey  will 
hold  a  place  of  prominence  in  the  Spring 
season. 

The  brown  family  is  not  forgotten,  in 
fact  there  are  three  that  are  very  much 
out  of  the  ordinary;  they  are  Titian,  rust, 
and  henna,  rich  in  the  red  brown  quali- 
ties, and  should  make  a  strong  appeal 
to  the  millinery  trade.  The  standard 
champagne  is  supplemented  by  two 
deeper  shades,  doe  and  deer.  Three 
shades  also  of  the  brown  family  especial- 
ly adaptable  to  the  style  tendencie  are 
parchment,  du.-^t,  and   oa-V. 

The  purples  shown  thii  season  ar-?  very- 
good.  The  orchid  family  is  described 
under  the  botanical  names  Vanda, 
Cattleya  and  Gigas.  The  deep  violets 
are  called  veronica,  bishop  and  prelate. 
Two  delicate  yellows  are  shown  by  but- 
tercup and  dandelion,  while  coral  pink 
and  Bermuda,  of  deeper  hue,  are  ex- 
amples of  the  pastel  shades  for  evening 
wear. 

The  rose  shades  are  well  chosen. 
Weigelia,  the  lightest  in  tone,  followed 
by  carnation  and  peonv.  are  rich  in  color- 
ing and  should  be  looked  on  with  favor 


by  the  cotton  trade.  Cherry  and  Ameri- 
can Beauty  complete  the  reds.  There  are 
but  three  greens,  the  lightest,  leek,  fol- 
lowed by  verdure  and  ivy  are  all  much 
softer  than  those  offered  on  the  las! 
seasonal   card. 

The  colors  are  selected  to  meet  the 
needs  of  all  branches  of  the  textile  trade 
and  the  card  furnishes  an  example  of 
what  the  United  States  can  do  to-day  in 
creating  not  only  beautiful  colors,  but 
practical,  saleable  colors. 


ANOTHER  VICTORY 
LOAN 

A    Careful    Distribution    of    Income    Will 

Provide    For   a    Bond   and   Keep 

Business    Levelled 

ANOTHER  Victory  Loan  will  be  called 
before  long.  The  floating  of  a  large 
popular  war  loan  is  a  titanic  task.  The 
Government  looks  to  all  the  people  of 
Canada,  and  has  a  right  to  demand  of 
them  the  fullest  measure  of  patriotic  sup- 
port in  all  its  efforts  to  finance  the  war. 
As  great,  if  not  a  greater,  sum  than 
was  raised  last  time  is  now  needed  if 
we  are  to  maintain  our  share  of  the 
burden  of  the  war.  It  is  vitally  essen- 
tial that  another  Victory  Loan  should  be 
floated  this  Fall— and  that  it  shall  not 
fail. 

A  thrift  camnaian  in  view  of  this  is 
absolutely  essential  and  it  is  the  pa- 
triotic duty  of  every  merchant  to  lend 
his  assistance.  He  can  do  this  by  advis- 
ing his  customers  now  by  every  channel 
through  which  he  meets  them  to  plan 
their  Fall  buying  with  the  definite  end 
in  view  of  providing  means  for  a  sub- 
scription to  the  loan.  The  methodical 
expenditure  of  their  income  will  in  many 
cases  result  in  better  business  for  the 
merchant  than  if  the  usual  slipshod 
method  continues  of  Durchasing  one 
thine:  as  it  strikes  the  fancv  and  doing 
without    another    because    of    it. 

Let  the  merchant  assist  his  customers 
by  making  suggestions  of  Fall  purchases 
which  are  essential  to  cover  the  season 
and  provide  for  the  Loan  at  the  same 
time.  For  instance,  he  could  take  an 
average  wage  paid  in  his  community  as  a 
basis;  deduct  from  it  an  amount  suf- 
ficient to  cover  at  least  the  first  nav- 
ment  on  a  bond  (supposing  it  will  be 
issued  on  the  same  basis  as  the  last  loan) 
and  allot  the  balance  weeklv.  just  as 
wool  and  steel  are  allotted  to  nrovide 
for  the  essentials  of  living.  Beginning 
with  the  middle  of  September  and  sup- 
posing the  loan  will  be  called  about 
the  beginning  of  November,  that  would 
leave  seven  weeks'  salary  to  be  allotted. 
Only  $1.50  weekly  would  be  renu'red  to 
be  set  aside  in  order  to  nrovide  for  a 
ten-dollar  pavment.  Then  help  your  cus- 
tomers spend  the  balance  to  the  best 
advantage.  Advertise  the  things  they 
need  in  September  and  October  always 
with  emphasis  on  keening  that  one-fiftv 
under  lock  and  key.  Provide  for  a  $100 
lo^n  by  suegestine  a  $3.00  reservation 
weekly.     It  is  the  judicious  spending  of 


money  which  constitutes  thrift.  The 
people  of  Canada  have  advanced  wonder- 
fully in  the  practice  of  thrift  in  order 
to  assist  in  the  accomplishment  of  vic- 
tory. Encourage  them  by  every  helpful 
suggestion  which  you  can  conjure  up, 
for    the    end    of   the    war   is    not   yet. 


BETTER  CROP  OUTLOOK  HAS  SOME 
EFFECT  ON  BUSINESS  CON- 
DITIONS IN  THE  WEST 

(From  the  Financial  Post,  August  31.) 

One  immediate  result  of  the  improved 
crop  prospects  in  Western  Canada  has 
been  the  rescinding  of  hundreds  of  can- 
cellation orders  sent  in  by  merchants  of 
the  smaller  cities  and  towns.  One  month 
ago,  when  crops  were  in  serious  danger 
from  drought,  and  later  from  what  were 
termed  "freak"  frosts,  the  merchants  in 
the  smaller  places,  whose  prosperity  was 
dependent  solely  on  the  agricultural  area 
surrounding  them,  became  alarmed  and 
decided  to  take  no  chances.  Cancellation 
wires  were  the  result,  and  Eastern 
wholesalers  were  told,  in  many  cases,  not 
to  ship  a  single  dollar's  worth  of  the 
large  orders,  hundreds  or  thousands  of 
dollars  in  each  case,  that  were  placed  in 
the    Spring. 

Cancellations  Cancelled 

The  last  two  weeks  a  much  more 
promising  condition  has  been  revealed, 
as  wires  have  come  again  from  a  fairly 
large  proportion,  asking  the  jobbers  or 
manufacturers  to  fill  one-third,  one-half, 
and  in  many  cases  the  original  "plac- 
ing" orders  in  full. 

Just  here  it  should  be  noted  that  in 
few  cases  can  these  orders  be  completed. 
The  head  of  one  large  wholesale  estab- 
lishment stated  that  as  soon  as  the  can- 
cellation orders  were  received  the  goods 
in  stock  to  fill  them  began  to  be  allo- 
cated to  a  "waiting"  list,  and  as  there 
is  a  pronounced  scarcity  in  many  lines 
the  wholesale  had,  in  a  few  days,  dis- 
posed of  most  of  and  sometimes  all  the 
goods  originally  set  aside  for  the  West- 
ern customers.  Thus  their  earlier  action 
will  deprive  them  of  a  large  proportion 
cf  the  stocks  they  are  expecting. 
Wholesaler's  Statement 

A  representative  outline  of  condi- 
tions is  set  forth  in  a  statement  of  the 
general  manager  of  one  of  the  largest 
wholesale  dry  goods   houses  in   Canada. 

"The  cancellation  orders  came  in  chief- 
ly from  Southern  Alberta  and  Saskat- 
chewan; scarcely  any  from  Manitoba,  or 
Northern  Alberta,  where  from  the  first 
good  crops  appeared  to  be  assured.  Very 
lately,  however,  we  have  heard  from 
many  of  these  customers  asking  for 
large  portions  of  their  first  orders  to  be 
filled.  One  Southern  Alberta  merchant 
stated  that  the  last  couple  of  weeks  had 
b^oneht  a  great  change  in  the  condition 
of  the  crops,  and  he  now  felt  confident 
of  good  returns  for  the  farmers.  Many- 
other  renort-  bear  this  out,  and  although 
the  result  will  fall  far  short  of  our  ear- 
lier expectations,  at  the  same  time  there 
would  appear  to  be  a  marked  improve- 
ment over  the  outlook  one  month  a?0." 
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An  Effective  Advertisement 


A  huge  dry  goods  transaction  took  place  recently  when  the  Paquet  Company, 
Limited,  of  Quebec  City,  purchased  the  entire  wholesale  stock  of  Messrs.  McCulloch 
y  Co.,  of  New  Clasgow,  N.S.  As  a  result  of  this  purchase,  the  Paquet  Company 
made  the  above  full-page  announcement  to  their  customers. 

It  is  an  exceptionally  well-thought  out  and  clearly  stated  advertisement,  avoid- 
ing as  it  does  the  ineffective  over-statement  which  so  often  occurs  when  a  merchant 
feels  he  has  something  big  to  announce. 

The  important  facts  of  the  case  are  all  here,  and  there  is  little  doubt  that  the 
store's  customers  and  the  readers  generally  watched  with  interest  for  the  more 
detailed  "follow-ups"  which  were  promised  here. 

The  layout  and  decorative  effects  are  in  themselves  flag  stations  which  are 
certain  to  arrest  the  attention  of  every  speeding  glance. 


THINGS  EVERY  SALESMAN  SHOULD  KNOW 

Wisdom   Gained  by  the   Experiences   of  Successful   Business   Men. 


EVERY  SALESMAN  COUNTS 
EVERY  salesman  and  saleswoman  is  im- 
portant in  the  store.  Every  station  in 
the  store  is  important.  It's  the  place 
where  the  store's  goods,  its  service,  its 
good-will,  its  ideals  and  its  purposes 
come  in  contact  with  the  customer.  And 
the  transaction  is  all  in  the  hands  of  the 
salesman  who  has  never  reached  the 
front  office. 

Educate  your  salesmen!  Begin  by 
pointing  out  how  important  every  sta- 
tion, big  or  little  is,  no  matter  what 
counter  it's  behind  or  what  department 
it's  in. — Exchange. 


job.     There's  a  larger  place  to  fill  when 
you  have  proven  your  ability  to  fill  it. 


GET  THE  HABIT 

WE  all  know  what  habits  are — we  know 
they  are  mighty  hard  things  to  stop. 

But  all  habits  are  not  bad  habits — 
there  are  good  habits — and  one  of  these 
is  the  habit  of  being  courteous.  It  is 
an  easy  matter  to  cultivate  "being  cour- 
teous" into  a  natural  habit. 

Start  right  now  by  being  courteous 
and  polite  at  all  times  and  to  all  people 
— to  manager,  to  other  salespeople,  to 
errand  boy,  to  porter.  Practice  it  at  all 
times  and  soon  you  will  have  made  it  a 
habit,  so  that  it  will  be  an  easy  matter 
to  be  courteous   to  your  customers. 

Strive  to  be  sincerely  courteous  to  all 
and  it's  ten  to  one  you'll  win. — Exchange. 


HAVE  FAITH  IN  YOUR  ABILITY 

IF  YOU  believe  in  yourself  and  love 
your  business  you  will  get  ahead.  No 
earthly  power  can  keep  you  down.  The 
door  of  opportunity  is  wide  open  for  men 
of  superior  ability,  but  it  is  up  to  you 
to  qualify  for  admission. 

Are  you  a  worker  or  dreamer?  Do 
you  spend  too  much  time  watching  the 
boss  instead  of  the  customer?  Are  you 
polite  to  everyone — even  to  children  ? 
My,  how  important  it  is  to  treat  the 
youngsters  right.  A  grouchy  manner 
repels  anyone,  especially  the  little  folks. 
They  soon  get  your  measure  and  the  im- 
pression you  make  on  their  young  minds 
seldom  leaves  them.  Are  you  considerate 
of  the  comfort  of  your  customer? 

Do  not  be  afraid  of  out-growing  -your 


KNOW   YOUR  MERCHANDISE 

THE  merchant  who  merely  talks  prices 
does  not  satisfy  his  customers,  because  he 
is  talking  about  a  more  or  less  unknown 
quantity;  prices  are  too  variable  to  be 
quoted  conspicuously.  But  the  merchant 
who  talks  quality  goods  and  sells  quality 
goods  at  the  right  prices  offers  a  sen- 
sible, satisfactory  argument  for  the  sale 
of  his  stock.  Therefore  push  quality  to 
the  front,  let  price  be  a  secondary  con- 
sideration. It  is  real  salesmanship  to 
know  the  selling  points  of  your  mer- 
chandise and  thereby  to  sell  on  a  quality 
basis.  Be  positive  in  all  statements  re- 
garding your  merchandise.  Don't  "think, 
guess  or  believe."  You  should  know  all 
about  the  lines  you  are  handling,  where 
they  come  from,  how  they  are  made, 
what  they  are  made  of,  how  they  com- 
pare with  similar  lines,  what  may  be  ex- 
pected in  service.  Nothing  will  inspire 
confidence  more  than  demonstrating  the 
fact  that  you  know  your  goods. 


LESSONS  IN  THRIFT 

WE  have  been  learning  a  little  some- 
thing about  the  possibilities  of  savins 
during  the  last  three  years.  The  call  of 
our  country's  needs  made  an  appeal  to 
us  which  mere  prudence  could  not.  And 
we  have  learned  that  it  can  be  done; 
that  Victory  bonds  bought  in  an  impulse 
of  patriotic  self-sacrifice  can  be  paid  for 
out  of  our  regular  income  without  much 
noticeable  sacrifice  at  all;  that  we  can 
make  various  contributions  we  would 
have  thought  large  in  proportion  to  our 
wealth,  and  still  get  along  just  about  as 
comfortably  as  ever. 

But  there  is  one  thing  which  has  not 
even  yet  been  sufficiently  impressed  up- 
on us.  That  is  the  tremendous  differencs 
in  the  actual  worth  of  the  money  that 
we  spend  just  now  and  the  money  that 
we  save. 

We  know  that  prices  are  abnormally 
high,  which  means  that  the  value  of 
money  is  reduced.  But  we  don't  seem  to 
take  that  knowledge  fully  into  our  con- 
sciousness. 

The  dollar  that  a  man  spends  to-day  is 


worth  what  65  cents  was  worth  in  nor- 
mal times.  But  the  dollar  that  he 
SAVES  is  worth  what  the  dollar  was 
worth  in  those  times,  because  it  will  still 
be  in  his  possession  when  normal  times 
return,  and  its  purchasing  power  will  be 
then  what  it  used  to  be — more  than  half 
again  what  it  is  to-day. 


THE  EMPLOYMENT  MANAGER 

"THE  Employment  Department,"  a  pam- 
phlet published  by  the  LaSalle  Extension 
University,  Chicago,  points  out  that  the 
responsibility  of  the  employment  depart- 
ment does  not  cease  when  the  worker  is 
hired,  but  extends  to  his  entire  career 
with  the  house. 

"One  could  go  on,"  it  says,  "enumerat- 
ing plan  after  plan  that  is  being  used 
successfully  to-day  along  employment 
and  promotional  lines  for  the  stabilizing 
of  the  industrial  forces.  The  problem  in 
front  of  the  employment  manager  is  to 
develop  those  which  his  business  can  af- 
ford and  will  accept.  It  is  a  big  under- 
taking, worthy  of  the  efforts  of  the  best 
man  in  the  institution,  for  the  employ- 
ment manager  should  be  just  such  a  man. 
He  should  be  chosen  for  his  experience, 
education,  training,  and,  above  all,  for 
his  character.  He  must  have  poise,  ba- 
lance, refinement,  dignity,  but  at  the 
same  time  he  must  be  democratic.  He 
must  be  a  diplomat  of  the  highest  order, 
possessing  an  abundance  of  tact.  He 
must  be  human,  but  not  sentimental.  He 
should  be  inspired  by  a  great  ideal  of 
service." 

"Labor  turnover"  is  estimated  on  the 
basis  of  reliable  facts  to  cost  the  country 
a  billion  and  a  half  dollars  every  year. 
Every  new  employee  costs  a  house  $23 
to  $1,000  or  even  more,  and  therefore  it 
is  essential  that  the  employment  man- 
ager be  capable  of  selecting  employees 
intelligently  and  then  keeping  and  de- 
veloping them.  When  the  proprietor  of 
a  store  is  his  own  buyer  and  employment 
manager  the  cost  is  less  in  this  "labor 
turnover,"  but  the  problem  of  keeping 
and  devolping  his  employees  is  no  less 
important  to  him  than  to  the  larger 
stores.  He  should  study  his  employees 
even  more  carefully  than  he  does  his 
merchandise. 
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SOME  UNCERTAINTY  AS  TO  SHIRT  PRICES 

They  Will  be  High  for  Spring  but  Definite  Figures  are  not  Announced — Samples  to  be  Late 
— Collar  Materials  Advancing — Growing  Favor  of  Soft  Collar. 
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OW,  at  practically  what  is  the 
commencement  of  the  Spring 
selling  season,  there  is  still  a 
great  deal  of  uncertainty  as  to  shirting- 
prices,  and  as  to  the  full  extent  of  the 
ranges  which  will  be  shown.  There  is 
no  question  whatever  that  the  prices 
will  be  higher  than  for  Fall,  but  just 
what  the  general  range  of  figures  will 
be  remains  to  be  seen.  It  seems  that 
there  is  a  little  jockeying  as  to  price. 
By  the  end  of  September,  however,  this 
will  be  pretty  well  over  and  the  full  ex- 
tent of  the  advances  will  then  be  ap- 
parent. 

Pricv  in  General 
Speaking  generally  it  appears  that 
ranges  are  going  to  start  at  $18.00,  and 
it  seems,  moreover,  that  there  will  be 
comparatively  little  showing  in  this 
$18.00  line,  which,  of  course,  represents 


exactly  a  100  per  cent,  advance  since  the 
commencement  of  the  war. 

The  big  showing  seems  likely  to  start 
with  the  $21.50  range. 

It  is  quite  possible  that  occasional  of- 
ferings of  shirts  at  somewhat  lower 
prices  than  these  will  be  made.  If  so, 
however,  it  would  be  well  for  the  mer- 
chant who  has  this  buying  opportunity 
to  lay  in  a  stoc'i.  if  he  really  needs  the 
goods  and  if  his  capital  permits  him  to 
make  this  investment.  There  is  a  great 
question,  however,  as  to  the  advisability 
of  overstocking  at  the  present  time. 
Indeed  there  are  merchants  who  now 
have  a  stock  of  shirts  on  hand — bought 
at  more  favorable  figures  than  those 
which  are  obtainable  at  the  moment — 
who  would  be  well  advised  to  reduce 
their  stocks.  Where  the  carrying  of 
large   shirt  stocks   makes   the  financing 
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A  number  of  the  attractive  patterns  from    the  Spring  shirt  range. 


of  the  business  difficult,  a  reduction 
would  be  in  the  interest  of  the  business. 
It  would  enable  the  merchant  to  get  a 
big  profit  and  yet  to  give  better  values 
than  could  be  offered  with  shirts 
bought  at  the  present  markets;  and  it 
would  enable  him  to  strengthen  his  fin- 
ancial position.  It  would  also,  moreover, 
provide  against  the  possibility  of  future 
losses. 

Are  Prices  At  the  Top? 

Prices,  it  is  true,  are  very  high  now 
but  there  is  a  feeling  in  the  trade  that 
the  limit  has  about  been  reached,  and 
in  view  of  this  the  carrying  along  of 
very  large  stocks,  when  these  are  really 
tying  up  more  capital  than  the  business 
can  afford,  is  very  questionable  mer- 
chandising. 

Speaking  on  the  matter  of  future 
prices  one  manufacture  says: 

"Prices  are  continually  advancing 
and  there  are  no  lines  we  have  bought 
within  the  past  two  years,  in  fact  since 
the  war  began,  that  we  can  repeat  on 
at  the  former  prices.  Even  on  my  last 
trip  to  New  York  they  were  quoting 
higher  prices  for  the  coming  season, 
though  it  really  looks  to  me  as  though 
the  top  has  about  been  reached." 

"There  is  considerable  talk,  particu- 
larly in  the  American  market,  about  the 
fixing  of  cotton  prices,  and  there  does 
not  seem  to  be  any  valid  reason  why 
prices  on  this  commodity  should  not  be 
fixed,  the  same  as  on  almost  every  other 
line." 

If  such  fixing  of  prices  should  come 
about,  of  course  a  steadying  in  the 
market  might  be  expected.  It  is  far 
from  certain,  however,  that  any  down- 
ward price  movement  would  come  im- 
mediately. What  is  perhaps  keeping 
prices  high  at  the  present  time  more 
than  the  scarcity  of  cotton  is  the  fact 
that  the  mills  are  only  operating  a 
fractional  part  of  their  looms  on  civil- 
ian trade.  ■  The  demand,  therefore,  is 
greatly  in  excess  of  the  supply,  and  one 
cutter-up  is  practically  bidding  against 
another  and  shoving  the  prices  higher. 

Other  factors  which  will  have  their 
effect  on  the  shirting  situation,  and 
which  may  result  in  still  higher  prices, 
are  the  increased  freight  rates,  higher 
prices   for   coal,   and   the   probability   of 
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Large  Stocks  Ready  for  Immediate  Shipment 
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18  2  ADDLE  STREET,  WOOD  STREET  LONDON  EC 2 


Reserve  Warehouses:  20  Addle  Street,  8-10  Aldermanbury  Avenue,  E.C.  2,  and  elsewhere. 
The  Leading  Specialty  Firm  for  large  stocks  and  best  values.     Supply  through  Wholesale  and  Export. 
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still  higher  general  operating  expenses. 
There  is  a  great  question  if  higher  costs 
resulting  from  these  factors  will  not 
more  than  offset  any  drop  in  price  of 
material  which  there  may  be  should 
cotton  prices  be  fixed.  Nevertheless, 
there  does  seem  good  reason  to  believe 
that  shirting  stocks  should  be  brought 
to  something  more  nearly  a  normal 
level.  The  capital  which  this  would 
again  give  the  merchant  could  probably 
be  as  favorably  used  and  more  safely 
used,  and  finance  could  be  brought  in 
such  shape  that  credit  would  be  every- 
where granted. 

Samples  To  Be  Late 

As  has  been  said,  samples  for  Spring, 
1919,  will  be  considerably  later  than 
usual  in  being  shown  the  trade— this  on 
account  of  slowness  in  arrival  of  sample 
pieces  and  sample  cards.  Shirtings 
shown  by  printed  cards  rather  than  by 
the  actual  cloth  samples  will  be  a  more 
general  practice  than  was  at  first 
thought.  The  cards,  however,  show  the 
patterns  very  clearly  and  nothing  much 
is  lost  by  this  method. 

Collar   Materials   Rise 

The  collar  situation  is  very  interesting 
at  the  present  time.  Collar  fabrics  are 
still  increasing  in  price  and  the  cost  of 
making  collars  is  rising.  It  does  not 
now  seem  altogether  improbable  that 
there  will  be  a  still  further  advance  in 
the  price  of  collars.  Such  further  ad- 
vance, however,  is  in  the  future— the 
rather  indefinite  future. 

In  the  United  States  collars  were 
again  advanced  on  August  1st  to  the 
level  of  $1.90  a  dozen.  This  is  the  fifth 
advance  made  across  the  line  in  20 
months.  The  rise  there  is  made  neces- 
sary quite  largely  by  the  labor  situa- 
tion. The  United  States  collar  makers 
have  to  date  had  available  comparatively 
cheap  labor.  This  is  now  not  so  plenti- 
ful, for  the  girls  are  getting  opportuni- 
ties to  go  to  other  plants,  and  the  war 
prices  being  paid  by  munition  manufac- 
turers, etc.,  have  to  be  met  by  the  collar 
people.  This  state  of  affairs,  of  course, 
has  existed  in  Canada  for  a  considerable 
time,  and  has  been  one  of  the  factors 
which  has  brought  about  higher  prices 
here;  and  which  may— although  as  has 
been  said  this  is  indefinite— bring  about 
a  still  further  advance. 

Soft  Collar  the  Favorite 

At  the  present  there  is  a  tendency 
on  the  part  of  the  retail  trade  to  give 
greater  prominence  to  soft  collars.  This 
is  undoubtedly  due  to  the  fact  that  these 
are  popular  because  they  can  be  laun- 
dered at  home  and  a  saving  effected  in 
this  way.  Perhaps  soft  collars  are  also 
favored  by  the  retail  trade  because  a 
fixed  price  has  not  been  established  for 
this  line.  Soft  collars  sell  at  various 
prices,  and  for  this  reason  changes  in 
price  are  not  difficult  to  explain. 

Manufacturers  are  also  devoting  more 
attention  to  soft  collars  than  in  the  past. 
They  realize  that  the  general  public  is 
wearing  this  line  more  largely — that  the 
line  is  becoming  a  year  round  line.  They 
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too  are  favoring  the  soft  collar  because 
its  production  is  somewhat  easier  under 
existing  circumstances.     The  laundering 
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problem  is  not  a  factor  here,  and  it  is 
a  very  difficult  point  in  production  at 
the  present  time. 


STYLES  TO  SUIT  YOUTHS  AND  MEN 
OF  THIRTY  UP 


GENERALLY  speaking  men's 
clothing  styles  this  year  run  to 
extremes.  There  are  models  to 
catch  the  fancy  of  the  young  fellow,  the 
lad  of  17  to  20  years  who  is  such  an  im- 
portant economic  factor  at  the  moment, 
and  such  a  big  buyer.  Then  there  are 
conventional  styles  to  meet  the  wishes 
of  the  men  who  have  reached,  or  passed, 
the  30-year  mark.  For  those  wishing 
something  less  startling  than  the  young 
fellows'  models,  and  yet  something  more 
startling  than  the  conventional  patterns, 
there  is  little  being  shown.  It  is  the  war, 
as  the  French  say.  Manufacturers  are 
trying  to  please  the  customers  whom 
merchants  still  have  left,  and  these  cus- 
tomers are  the  young  fellows  under  20 
and  the  men  over  30. 

Yet,  those  few  young  men  of  from  20 
to  30  not  wearing  khaki  are  not  to  be 
pitied,  for  they  can  surely  find-  what 
suits  them  in  the  models  which  are 
shown.  In  the  conventional  models  there 
are  some  quiet,  yet  very  dignified  and 
striking  styles.  In  the  lads'  models  there 
are  styles  with  great  snap,  and  some 
built  on  quiet  lines,  too. 

The  form-fitting  garments  of  the  past 
and  present  season  will  be  a  continued 
feature  of  those  for  next  Spring. 

An  outstanding  note  of  some  Spring 
models  is  the  peaked  shoulder  top.  This 
is  sometimes  styled  the  "Continental" 
shoulder,  the  name  applied  to  it  because 
of  its  originating  first  in  Paris  and  later 
in  London. 

Sleeves  are  of  puff  effect,  and  these 
add  an  effectiveness  to  the  general  out- 
lines that  will  be  accepted  in  many  quar- 
ters as  desirable  and  as  contributing  to 
the  general  nattiness  of  the  coats. 

Another  new  feature  introduced  with 
this  sacque  design  is  that  of  a  breast 
slash  pocket,  in  addition  to  the  two  be- 
low the  waist  line.  The  upper  slash 
pocket  is  made  to  conform  to  the  slight- 
ly slanted  line  of  the  lapel,  and  is  almost 
covered  by  the  outer  edge  of  the  lapel 
itself. 

Many  of  the  styles  have  waist  lines 
and  some  of  these  are  made  with  a  half 
inch  raised  double  stitched  waist  line 
seam.  This  is  prominent  enough  to  af- 
ford the  coat  a  real  distinctiveness  with- 
out being  at  all  overdone.  All  are  made 
in  single-breasted  style.  For  a  36  size 
the   length   is   about  29   inches. 

Vents,  of  course,  are  a  continued  fea- 
ture and  these  are  even  more  accentuat- 
ed than  ever  before.  With  the  shortening 
of  waistlines  the  length  of  vent  has 
naturally  been  made  greater  in  many  in- 
stances. 

The  Top  Coats 

One  of  the  several  novelty  overcoats 
seen  has  a  length  of  40  inches  on  a  38 


size.  Slash  pockets  immediately  below 
the  waist  line  serve  to  make  up  a  neat 
coat. 

The  back  on  this  model  is  quite  dis- 
tinctive. Extra  seams  are  one  of  the 
new  features  used  here  with  pleasing 
effect.  They  afford  added  style  to  the 
garment. 


SILK      MUFFLERS      SCARCE      FOR 

CHRISTMAS 

Owing  to  High    Price    and    Scarcity    of 

Silks — Good  Supplies  of 

Knit  Mufflers 

SILK  mufflers,  the  time-honored  Christ- 
mas favorite,  are  evidently  going  to  be 
very  scarce  this  coming  holiday  season. 
Merchants  who  have  already  arranged 
for  their  stocks  are  fortunate;  those  who 
have  not  might  well  consider  what  they 
will  do  about  this  line,  at  the  earliest 
possible  date. 

Mufflers  require  a  lot  of  silk,  and  with 
this  material  scarce,  as  at  present,  manu- 
facturers are  hesitating  to  tie  up  a 
great  deal  of  their  stock  in  this  one  pro- 
duct; especially  are  they  hesitant  about 
doing  this  in  view  of  the  belief  that  the 
prices  it  will  be  necessary  to  ask  for 
mufflers  made  of  silks  bought  on  the 
present  market  will  tend  to  greatly  limit 
the  number  of  silk   muffler  purchasers. 

How  Prices  Have  Jumped 

Many  merchants  laid  in  their  stock  of 
silk  mufflers  for  Christmas,  1918,  in 
January  and  February  last.  They  are 
the  fortunate  onces.  They  received  goods 
at  around  $18.00,  some  ranges  consider- 
ably higher,  of  course,  but  still  getting 
many  mufflers  at  a  price  to  make  $2.00 
or  $3.00  retailing  possible.  Now  the  best 
price  that  can  be  quoted  is  around 
$27.00  a  dozen.  When  this  figure  is 
reached  the  reselling  price  must  come 
near  to  the  $5.00  mark,  and  it  is  a  ques- 
tion as  to  the  readiness  with  which  store 
customers  would  buy  the  goods  at  such 
a  figure — '* 

Knit  Mufflers  Will  be  Strong 

Knit  mufflers  will,  fortunately,  be 
available  in  goodly  quantities,  and  will 
fill  the  place  of  the  silk  mufflers  where 
stocks  of  these  are  low.  The  knit  muf- 
fler was  a  great  favorite  last  year.  It 
seems  likely  to  be  in  even  greater  favor 
for  the  coming  season,  being  bought 
largely  by  soldiers  and  for  soldiers,  and 
also  most  certainly  for  many  civilian 
users. 

It  is  a  little  early  to  speak  of  silk 
mufflers  for  Christmas,  1919,  but  with 
silks  as  they  are  at  present,  it  does  seem 
that  offerings  of  these  after  the  new 
year  will  be  much  smaller  than  in  for- 
mer selling  seasons. 
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&n  Appeal  to  tfre  f^eab 

Exit  the  straw — even  the  brand  now  straw  bought  at  an  89c  clean  up  sale. 

Enter  the  felt  hat,  soft,  hard,  but  soft  particularly.  Enter  also  the  cap — 
the  cap  beloved  of  boys,  of  tin-  outdoor  man,  of  the  automobilist. 

II  iff,  the  coming  of  September  comes  the  change  in  headgear,  and  con- 
sequently the  big  fall  selling  season.  Hats  and  caps  may  well  find  a  prominent 
place  in  the  windows  during  the  coming  month.  Such  displays  as  the  one 
illustrated  above — with,  perhaps,  a  freer  use  of  price  ranis — will  assuredly 
attract  buyers  and  set  tht  rash  register  a-tinkling. 
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"If  My  Dealer 
Hadn't  Told  Me 
I'd  Never  Known 
Tapatco's  Good  Points!" 

These    TAPATCO    Gloves    I've    bought 
save   me   many   a  skinned   knuckle   and    f-^t. 
grimy  pair  of  hands. 
They're   worth   ten   times   the    purchase 
price. 

He  tells  me  that  farmers,  teamsters, 
laborers,  mechanics,  chauffeurs,  railway- 
men,  lumbermen,  in  fact,  men  in  every 
line  of  industry  use  and  recommend 
TAPATCO  Gloves. 

TAPATCO  Gloves  are  made  in  Gauntlet, 
Knit  Wrist  and  Rand  Top  Styles,  in 
heavy,  medium  or  light  weights.  Leather 
Tip,  Leather  and  Leatherette  Faced 
Gloves,  Jersey  Gloves  and  Mitts  in  tan, 
slate  and  Oxford. 

Increased  production  activity  will  mean 
lots  of  TAPATCO  sales. 

Handled  by  all  jobbers 

The  American  Pad  &  Textile  Co. 

CHATHAM,  ONTARIO 


"The 
Defender" 

A  Challenge  Non-wilting 
cleanable  collar 

Challenge  Collars  for  well 
dressed  men  are  made  in  all  the 
popular  and  current  shapes — and 
instantly  cleanable — non-wilting 
— and  do  not  develop  saw-edges. 
Public  demand  is  steadily  increas- 
ing. It  will  be  to  your  advantage 
to  keep  your  stocks  up-to-date. 

The^Arlington  Company  of  Canada 

Limited 

76  RAY  STREET,  TORONTO 

Montreal:   Read  Building 
Winnipeg:  Travellers  Building,  Bannatyne  Street 
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Sweater  Coats 

THE    STANDARD     OF     EXCELLENCE 


There  are  many  pleasing  characteristic? 
about  Penmans  Sweater  Coats  that  will 
always  bring  your  customers  back  and 
establish  a  trade  confidence  for  you. 

We  manufacture  a  wide  range  of  up-to- 
date  styles  and  colors  with  "Quality"  in 
every  garment. 

Be  sure  you  select  Penmans. 


Penmans  Limited 


Paris 


Also  makers  of 

Underwear  and 

Hosiery 
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12-18$$ 


Remarkably  Similar 

To  Linen  Collars 

But  Vastly  Superior 

For  Economical  Reasons! 


PM 


KantKracK   Collars  look  like  linen — wear  like  linen — can't  be  told  from 

linen. 

In  addition,  KantKracK    can  be  cleaned  in  a  jiffy  without  expense,  and 

will  save  your  customer  many  times  their  purchase  price  in  saving  laundry 

bills. 

There  is  just  as  wide  a  variety  in  styles  and  sizes  as  with  any  other  collar. 

Try  them. 

Note :  If  you  wish  to  make  the  most  of  your  displays 
of  men's  ties,  use  an  Onli-Wa  Tie  Holder.  It  is  cer- 
tainly the  most  convenient,  and  besides,  displays  the 
ties  much  better. 

The  Parsons  &  Parsons  Canadian  Company 

HAMILTON.  ONTARIO 


Est.  in  Canada  1907 


Est.  in  U.S.A.  1879 


When  you  want  to 

sell  or  buy  any- 

thing,  use  the  condensed  ad  columns  of 

Dry  Goods 

Review 

You  can  talk  across 

the  continent  for 

two  cents  a  word. 

Dry  Goods  Review 
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Carhartt 

Overalls 

for  Perfect  Satisfaction 

—The  Line  with  the 
Guarantee  Ticket 


Our  travellers  are  now 
'  out  with  lines  for  1919. 

All  the  Staple  Lines  are 
represented,  with  sev- 
eral new  numbers 
added. 

Hold  your  order  until 
representative  calls. 

Hamilton  Carhartt 
Cotton  Mills,  Ltd. 

Toronto  Unit 
TORONTO        MONTREAL        WINNIPEG 
VANCOUVER  LIVERPOOL  (ENG.) 


DRESS  FABRICS 

AND  SILKS 


FALL  SILKS  IN  GORGEOUS  ARRAY 

Deep  Colorings  for  Formal  Wear — Plaids  and  Shot  Effects  Popular — Velvets  for  Suits  and 

Gowns. 


THE  silks  offered  for  the  benefit  of 
the  almost  wool-naked  public  are 
steadily  and  quickly  growing  in 
importance  from  season  to  season  as  the 
war  continues.  So  wonderful  in  texture, 
coloring  and  designs  are  these  silks  be- 
ing featured  from  coast  to  coast  by  the 
wholesalers  and  the  retail  trade  that  it 
is  little  wonder  if  the  public  will  appear 
garbed  almost  wholly  in  silk  this  Fall. 
It  will  be  noted  that  the  woolen  suitings 
offered  run  from  $3.50  to  $7.50  a  yard, 
but  when  the  public  observes  that  beau- 
tiful silks  can  be  obtained  for  say  $3  to 
$6  a  yard  it  is  the  general  expectation 
that  the  big  majority  of  people  will  be 
tempted  by  the  fine  silks  more  than  by 
the  medium  grade  of  wool  goods.  Ten- 
dencies have  been  going  that  way  for 
some  three  or  four  seasons  now,  and  in 
order  to  hold  the  public's  fancy  the  silk 
manufacturers  have  been  pushing  their 
goods  to  the  limit.  They  have  not  spared 
any  effort  to  produce  really  commendable 
material  in  weave  and  design  and  to  put 
real  thought  into  the  combining  of  rich 
and  attractive  colorings.  The  result  is 
that  this  Fall's  silks  show  art  and  skill 
at  every  turn.  The  French  silks  which 
have  been  coming  over  are  no  less  lovely 
than  their  reputation  demands.  The  ten- 
dency this  year  for  evening  and  dinner 
gowns  seems  to  be  more  for  the  deep  rich 
colorings  than  for  pastel  tints,  conse- 
quently we  see  these  dark  almost  thrill- 
in?  greens,  blues,  purples,  rubies,  etc., 
both  in  plain  colored  and  patterned  silks. 
Oriental  effects  are  paramount  in  most 
exclusive   merchandise. 

In  the  productions  from  American  as 
well  as  European  manufacturers,  used 
more  for  popular  wear,  shot  effects  are 
much  in  evidence  this  Fall. 

Two-toned    Backgrounds    Popular 

Beautiful  tones  are  blended  in  the 
backgrounds  of  plaid  and  stripe  patterns, 
and  these  over  patterns  usually  harmon- 
ize with  the  tones  of  the  ground,  but 
sometimes  show  some  finer  touches  of 
real  contrast.  Plaids  continue  to  be  the 
leading  type  of  pattern  for  popular  wear; 
rich  charmeuse  and  brocaded  effects  are 
shown  for  more  formal  occasions  and  for 
youn?  girls  wanting  dance  frocks  there 
is  noth'ng  more  to  the  point  this  season 
than  t    e  fine  taffeta  in  shot  effects  such 


as  peach  and  other  light  tints  in  com- 
bination. Black  duchess  satin  is  having 
quite  a  decided  run  for  this  Fall.  "I 
never  saw  so  many  black  satin  dresses," 
said  a  lady  who  recently  returned  from 
New  York,  "and  these  are  not  mourning- 
dress  either;  they  are  worn  by  every- 
body." The  prices  of  duchess  are  high 
of  course,  $3.50  has  to  be  asked  for  a 
good  grade  which  used  to  be  $2.  Georg 
ette  and  crepe  de  Chine  are  in  quite  as 
good  demand  as  they  have  been  in  past 
seasons  and  there  are  some  beautiful 
qualities  in  all  silk  corded  fabrics  to  be 
had. 

Big  Advances  Expected 
While  silks    have    been    climbing     up 
steadily  in  price     one     of     the     leading- 
wholesalers   remarked   recently   to   DRY 
GOODS  REVIEW  that  within  the  next 


A  Novel  Coat  Collar 

Tricolctte  and  velours  delaine  are  com- 
bined in  this  Winter  coat.  The  collar  ap- 
pears  to   be   a    long   and   comfortable    scarf. 


six  months  there  will  be  greater  advances 
than  ever  before  in  a  like  period.  This 
will  probably  affect  Canada  more  than 
the  United  States  and  is  due  to  the  fact 
that  he  anticipates  only  40  per  cent,  of 
the  normal  silk  production  for  next  year. 
This  year's  production  has  been  60  per 
cent,  of  normal  and  the  decrease  he 
places  as  likely  to  be  due  to  the  increase 
in  the  draft  age  in  the  United  States 
which  will  take  away  so  many  more  of 
the  skilled  workers.  "Jobbers  in  Can- 
ada," he  said,  "are  much  better  off  for 
stocks  than  those  of  the  United  States, 
and  indeed  some  of  the  United  States 
jobbers  will  be  coming  to  Canada  before 
long  to  pick  up  stocks  over  here."  This 
is  quite  a  decided  reverse  from  the  state 
of  affairs  before  the  war  when  even  with 
many  foreign  countries  in  the  market 
the  United  States  was  well  supplied  with 
silk.  Nevertheless,  even  with  the  increas- 
ing prices  there  is  every  prospect 
throughout  the  country' that  silks  will  be 
the  big  line  of  dress  fabrics  to  feature 
for  some  seasons  to  come,  and  that  it 
will  be  more  generally  worn  for  all  oc- 
casions in  future  permanently  than  it 
was  in  pre-war  days.  More  than  twice 
as  much  silk  as  before  the  war  is  being 
used  now  and  the  future  looks  decidedly 
bright  for  it. 

Velvets  Featured 

All  the  leading  stores  are  making  a 
decided  feature  at  present  of  silk  plushes, 
chiffon  velvets  and  chiffon  velveteens; 
they  are  shown  in  suits,  coats,  dresses, 
and  trimmings  in  colors  corresponding- 
pretty  much  with  those  enumerated  as 
the  leaders  in  Fall  suitings,  taupe,  greys. 
greens,  browns,  wine,  ruby  and  cherry 
red,  purple  and  amethyst,  and  many 
blues  are  to  be  seen,  and  the  rich  chiffon 
velvets  in  the  hunter's  green,  royal  blue, 
amethyst,  champagne,  wine,  etc.,  are 
shown,  along  with  the  silks  in  the  same 
tones  for  formal  dinner  gowns.  With 
these  deeper  colorings  there  seems  to  be 
less  of  the  glittering  metallic  trimmings 
featured  than  in  the  past  season  or  two, 
but  gold  laces,  silk  fringe,  tassels  and 
spangles  are  shown  with  the  sheer  white 
satin  and  net  gowns. 

Some  Japanese  Lines 

Smallman  &  Ingram  at  London,  Ont., 
are  featuring  some  new  importations  in 
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crepe  de  Chine  and  washable  silk.  One 
they  call  Hosota  stripe  crepe  de  Chine; 
it  comes  in  Belgian,  rose,  golden  tan. 
dark  old   blue,   bright   Copenhagen   and 

Paddy,  and  has  black  satin  stripes  one 
inch  wide.  This  is  shown  for  ladies' 
dresses,  separate  skirts  and  sleeveless 
coats  and  girls'  drosses  for  the  early 
Fall  trimmed  with  silk  of  a  plain 
color.  In  the  washable  Japanese  silk 
there  is  one  which  is  called  Shioze,  a  su- 
perior grade  resembling  crepe  meteor, 
and  retailing  at  $2  a  yard. 

At  the  Canadian  National  Exhibition 
the  Robert  Simpson  had  a  fascinating; 
display  of  silks.  In  included  ivory  and 
colored  brocades  of  French  and  Oriental 
inspiration;  printed  silks,  and  deep  toned 
chiffon  velvets  harmonizing  with  the 
silks  which  were  draped  with  them. 
Noticeable  among:  the  colors  were  hun- 
ter's green,  champagne,  beige,  sapphire, 
amethyst,  salmon,  greys,  wines,  etc. 


THE   SILK   CROP 

THE  following  report  is  taken  from  the 
Weekly  Bulletin  of  Sept.  2nd,  issued  by 
the  Department  of  Trade  and  Commerce 
at  Ottawa: 
Improved  Methods  Increase  Silk  Crop 
The  first  cocoon   season   is  now   over, 
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and  from  reports  coming'  from  the  vari- 
ous districts  the  season  appears  to  have 
been  fairly  good;  the  production  being 
estimated  to  exceed  last  season's  crop 
by  fully  10  per  cent.  The  foreign  silk 
association  takes  considerable  credit  to 
itself  for  this  result,  showing  as  it  does 
that  the  efforts  of  the  association  to 
induce  the  Chinese  to  improve  their 
methods  of  rearing-  the  cocoon  are  meet- 
ing with  some  success. 
Outlook  for  the  Silk  Trade  Favorable 

Generally  speaking  the  outlook  for 
the  silk  trade  for  the  current  year  is  re- 
garded as  favorable.  From  a  recent 
Lyons  silk  report,  stocks  in  European 
countries  are  depleted  and  arrivals  from 
the  Far  East  are  quickly  absorbed.  The 
prevailing  high  prices  of  wool  and  cot- 
ton have  reacted  favorably  towards  the 
increased  consumption  of  silk,  and  it  is 
therefore  not  thought  that  prohibition 
upon  its  importation  will  be  imposed 
either  by  France  or  the  United  States. 
High  freight  charges  of  course  still  play 
a  part  in  limiting  forward  movement  of 
cargoes,  and  add  greatly  to  the  cost. 
A  recent  shipment  of  7,000  bales  of  silk 
to  a  French  port  by  a  Japanese  steamer 
at  £60  per  ton  is  a  record  in  high  freight 
rates  from  China  to  Europe. 
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FALL  SUITINGS 

Early    Displays    Include    Much    That    Is 

Attractive — Jerseys    and   Velours 

Popular — Several  Light  Tones 

CAREFUL  buyers  have  been  able  to 
bring  forth  a  very  creditable  showing 
of  Fall  suitings  and  dress  goods  during 
the  last  month.  They  have  had  their 
difficulties  getting  sufficient  fine  mate- 
rial to  make  attractive  displays  at  prices 
which  do  not  altogether  stagger  the  pub- 
lic. "You  can  get  the  goods  if  you  pay 
the  price,"  is  the  summary  of  the  mar- 
ket conditions  as  most  buyers  seem  to 
have  found  it,  and  evidently  they  have 
paid   the   price. 

The  Colors 
Just  as  in  years  of  plentiful  merchan- 
dise, color  continues  to  be  a  matter  of 
importance.  Most  of  those  shown  have 
been  already  described  in  the  last  three 
issues  of  DRY  GOODS  REVIEW  and  a 
number  have  been  fashionable  in  pre- 
vious seasons.  Others  are  well  describ- 
ed by  the  familiar  names  used  for  them. 
Among  those  featured  at  the  large  stores 
during  the  past  month  are  mouse,  rein- 
deer, cork,  Blue  Devil  blue,  caramel,  the 
silvertones  of  last  winter,  prune,  Bur- 
gundy,   olive,    bamboo,    madero,     Pekin, 
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Silk  Novelties  For  Fall 


The  season  is  opening  with  some  very  extreme  plaids  in  bright  combinations  in  duchess  and  taffetas.  Plaidfi  are  very  strong 
as  a  rule  in  Fall,  but  this  year  they  predominate,  although  they  are  of  a  rather  different  nature,  as  may  be  verified  by 
the  illustrations.  No.  3  is  a  taffeta  with  shot  background  in  cherry  and  black,  and  black  satin  stripes.  The  brocade  silk 
(No.    2)    illustrated    is   an    Oriental    representation,    and    seems    to    be    favored    in    the    lining    trade    for    exclusive    garments. 

Shown    by   J.   O.    Bourcier,   Montreal. 
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mole,  terra  cotta,  tweed  and  heather 
mixtures.  Among  these  grays  are  very 
prominent.  Murphy-Gamble's,  at  Otta- 
wa, Ont.,  had  a  very  artistic  window  re- 
cently featuring  "Greys  for  Fall."  This 
was  the  phrase  used  on  the  little  win- 
dow card  shown  with  the  materials.  Col- 
ors on  the  whole  are  not  so  very  sombre 
as  they  were  a  year  ago.  The  rich  dark 
suiting  shades  of  course  are  to  be  had 
and  are  featured  prominently  but  there 
is  more  relief  from  them  this  season  m 
lighter  tones  as  indicated  by  some  of 
those  mentioned  above. 

All  Jerseys  and   Velours   Strong 

In  the  materials  themselves  the  stores 
have  been  fortunate  enough  to  secure 
broadcloth,  velours,  serge,  gabardine, 
Poiret  twill,  and  a  goodly  amount  of 
jersey.  Jersey  cloth  in  the  artificial 
silk  material  is  called  tricollette  this 
year  and  is  the  fashionable  feature  of 
the  season.  All  knit  materials  are  very 
much  in  favor  as  will  be  seen  by  the  let- 
ters from  Paris  and  New  York  elsewhere 
in  this  issue.  One  misses'  dress  of  navy 
blue  crepe  de  Chine  had  a  wide  girdle 
in  green  of  tricollette  fringed  at  the 
ends.  This  material  is  used  for  trim- 
ming on  dresses  and  blouses,  as  well  as 
for  making  up  the  major  part  of  many 
gowns  itself.  It  is  of  very  much  coarser 
stitch  than  the  silk  jersey  which  is  fami- 
liar to  the  trade,  but  is  not  to  be  had  In 
anything  like  the  same  quantity  as  the 
wool  and  mixture  jerseys. 

There  are  many  more  of  the  heavy 
wool  jerseys  shown  and  they  are  less 
expensive  in  the  made-up  gowns  than  is 
tricollette.  Velours  have  again  the  favor 
of  the  trade  for  both  suits  and  coats  and 
some  of  the  stores  are  showing  them  in 
beautiful  suede-like  finish,  but  these  are 
extremely  high  in  price.  For  example, 
a  fashionable  coat  of  velours  in  a  good 
quality  costs  this  Fall  from  $100.00  to 
$150.00  according  to  the  amount  of  fur 
trimming  on  it. 

Heavy  Coatings  Scarce 

A  few  velours  in  checks  and  plaids 
have  been  secured,  but  so  far  as  coating 
goes  there  is  absolutely  nothing  in  the 
fancy  line  to  be  had  on  the  market  to- 
day. Only  a  few  of  the  plain  colored 
staple  effects  in  coatings  are  left  among 
the  wholesales  and  these  are  few  and 
far  between.  If  any  buyer  visiting  the 
central  markets  should  happen  to  run 
across  any  of  such  materials  between 
now  and  any  time  next  year  he  would 
be  wise  to  provide  himself  with  as  much 
as  he  can  obtain  in  accordance  with  his 
requirements.  Buyers  for  the  large 
stores  are  already  on  the  lookout  for 
eevrything  in  the  way  of  heavy  coatings 
for  next  year.  Both  suitings  and  coat- 
ings as  shown  in  the  stores  now  range 
in  price  from  about  $3.50  to  $7.50  per 
yard. 


SPRING  COTTON  RANGE  NARROWED 

Wages.  Freight  and  Raw  Cotton  Result  in  Increased  Quotations — 
Conditions   Bring  Tendency  for  Standardization. 


MORE  and  more  the  source  of 
supply  for  the  trade  in  whites 
and  greys  in  cottons  and  in  many 
colored  lines  is  being  narrowed  down  to 
the  Canadian  mills.  More  and  more,  too, 
the  scarcity  and  high  prices  of  woolens 
is  forcing  manufacturers  who  use  fabrics 
into  cotton  lines,  and  this  in  turn  is 
crowding  the  cotton  mills  to  provide  the 
needs  of  the  trade.  Thus  it  was  not  sur- 
prising for  DRY  GOODS  REVIEW  to 
learn  at  the  beginning  of  September  that 
the  allotments  of  one  of  the  largest  mills' 
in  Canada  in  Spring  lines  had  been  taken 
up  in  a  twinkling.  It  was  a  case  of  this 
jobber  being  told  that  here  was  so  much 
for  him  of  this  line,  and  that  and  that, 
and  he  could  get  no  more.  He  took  it, 
and  was  glad  to  get  it.  Next  year  it  is 
likely,  indeed  certain,  that  he  will  receive 
a  smaller  share  even  than  this  season 
and  will  be  glad  he  was  remembered  as 
well  as  he  was. 

There  are  several  explanations  that 
the  mills  make  in  reference  to  the  small- 
er quantities  of  goods  that  are  available 
for  the  jobbers  for  the  coming  Spring. 
To  a  certain  extent  it  is  a  matter  of  re- 
duced production. 

The  substitute  labor  that  the  mills  are 
forced  to  use  does  not  produce  like  the 
skilled  workers  of  old.  This  condition 
will   continue   as  long  as  the   war  lasts 


Salesmanship  is  not  a  mysterious  gift; 
it  is  merely  the  application  of  common 
sense  to  selling  things. 

Looking  backward,  you'll  agree  that 
the  best  years  of  your  life  are  those  in 
which  you  did  your  best. 


For  October  Days 

A    suit    of    green    duvetyn    with    collar    of 

squirrel    and    embroidered    in   squirrel    grey 

chenille.      The  double-breasted  waistcoat  is 

of    grey   silk. 


and  until  the  old  hands  are  back  on  the 
job,  as  many  as  are  left.  Then  there 
is  the  fact  that  there  is  a  demand  for 
goods  that  is  distributed  far  more  widely 
than  ever  before;  more  want  their  goods; 
more  manufacturers  who  have  been  cut 
off  from  other  sources  of  supply,  or  who 
have  been  compelled  to  shift  over  from 
woolen  to  cotton  lines  of  manufacture. 
Thus  with  more  applications  there  is  less 
to  divide  up. 

Deliveries   Behind 

The  most  serious  factor,  however,  is 
that  the  mills  are  far  behind  with  their 
deliveries  for  the  present  Fall.  For  a 
time  they  gained  up  a  little,  but  would 
seem  to  be  hopelessly  behind  in  the  race 
against  time  at  present.  Not  only  are 
deliveries  behind  for  Fall,  but  large 
quantities  that  were  ordered  for  Spring, 
1918,  are  still  unmanufactured.  Those 
with  whom  the  contracts  were  made  look 
for  delivery,  and  part  of  the  capacity  of 
the  mills  that  otherwise  would  be  ex- 
pended in  turning  out  goods  for  next 
Spring  delivery  must  be  diverted  to  the 
arrears.  The  mills  are  in  a  position  now 
more  probably  than  at  any  other  period 
since  the  war  began  where  their  regular 
"seasons"  are  overlapping. 

This  may  be  a  factor  in  the  action  of 
the  various  manufacturers  in  cutting 
down  the  range  of  goods  they  have  been 
turning  out.  Take  cottonades  as  an  ex- 
ample, and  in  some  sources  a  range  of 
eight  numbers  has  been  reduced  to  three. 
Denims,  in  which  as  many  as  twenty- 
eight  lines  have  been  available,  are  now 
down  to  fifteen.  Ticks  have  been  cut 
from  sixteen  lines  to  fourteen — not  such 
a  big  curtailment — but  all  fancy  have 
been  withdrawn.  Four  colors  of  domets 
out  of  six  have  been  retained,  but  creams 
and  bleached  are  not  being  offered.  Three 
lines  of  shakers  and  fifteen  lines  of 
flannels — the  entire  range — are  not 
on  the  list  for  Spring.  Galateas 
have  suffered  a  50  per  cent,  curtailment 
in  range,  eight  lines  previously  being 
offered  being  cut  to  four  for  Spring. 
The  mills  estimate  that  by  curtailing  the 
range  as  they  have  done,  greater  pro- 
duction on  the  lines  offering  is  possible 
and  standardization  to  that  extent  will 
work  out  to  the  best  advantage  all 
around. 

Several   Factors   in   Price   Situation 

The  question  of  the  price  advances 
is  treated  elsewhere.  They  are  very 
high,  and  much  higher  than  was  anti- 
cipated some  months  ago.  Then  the  raw 
cotton  market  was  much  lower,  and  it 
was  uncertain  whether  it  would  go  up 
much  more,  for  it  had  fallen  more  than 
ten  cents  a  pound.  To-day  prices  of 
raws  have  not  only  returned  to  the  high 
marks  but  are  passing  them.  As  com- 
pared with  one  year  ago  the  price  of 
cotton  is  12  cents  higher,  35  at  time  of 
writing  as  compared  with  23,  and  in  addi- 
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tion  the  cost  of  "laying  down"  the  cot 
ton  to-day  runs  nearly  two  cents  a  pound 
higher  than  a  year  ago,  of  which  in- 
creases the  new  freight  rates  bear  a 
share.  Thus  the  manufacturer  has  been 
forced  to  run  the  price  up,  and  two  in- 
creases in  wages  already  this  year,  ag- 
gregating over  twenty  per  cent.,  are  not 
the  least  of  the  factors  that  have  made 
for  these  high  prices. 

In  the  face  of  these  the  quantity  sell- 
ing is  falling  far  below  the  normal  with 
manufacturer,  jobber  and  retailer,  but 
in  all  these  cases  the  value  of  goods 
made  and  bought  is  running  above  nor- 
mal totals. 


THE  FLIGHT  OF  FLAX 

Must  Guests  be  Invited  to  "Brush  Up"  After  Using  Host's  Table 

"Linen"? — In  Absence  of  Linen  All  Cotton  is  Used 

—No  Relief  in  Sight 


YARN    PRICES  NAMED 

Fixed   Prices   Already   Set   Higher  Than 

Expected— Trade  Rather  Upset — 

Trading   Dull 

COTTONS. — Already  some  fixed  prices 
on  yarns  have  been  named  and  the  trade 
in  the  United  States  feel  that  these  are 
too  high — much  higher  than  had  been 
expected.  The  result  is  that  business  is 
somewhat  disorganized  and  little  trading 
is  at  present  going  on. 

The  situation  has  its  peculiar  side,  too, 
as  one  may  judge  in  following  recent  de- 
velopments. These  show  that  prices 
have  already  been  set  on  some  cotton 
goods  and  indications  are  that  in  some 
lines  these  prices  are  well  below  repro- 
duction costs  at  present  nominal  prices 
on  necessary  yarns.  It  can  be  seen  then 
why  spinners  are  unwilling  to  quote  as 
further  action  of  the  price-fixing  com- 
mittee is  hard  to  determine.  Complete 
regulation  of  cotton  products  in  all  its 
branches  is  hoped  for  by  the  majority 
of  sources.  The  feeling  exists  that  if 
cotton  goods  and  cotton  yarns  are  to  be 
regulated  the  price  of  the  staple  should 
be  regulated  as  well.  Similar  powers  can 
be  employed  to  compel  cotton  planters 
to  grow  cotton  at  fixed  prices  that  are 
used  to  compel  a  cotton  yarn  mill  to 
make  yarns  at  fixed  prices. 

Government  business  handled  by 
Canadian  mills  will,  it  is  thought,  be 
handled  on  the  same  basis  as  that  in 
the  United  States,  but  whether  domes- 
tic trade  will  come  under  Government 
jurisdiction  as  far  as  prices  are  con- 
cerned is  an  uncertainty. 

New  prices  on  manufactured  cotton 
lines  show  substantial  increases  for 
Spring  over  those  named  for  this  Fall's 
business.  Cottonades,  denims,  ticks, 
shirtings,  galateas — in  fact  one  may  go 
through  the  entire  list  and  advances 
ranging  from  5  to  50  per  cent,  will  be 
noted.  It  is  also  significant  of  the  times 
that  a  decided  curtailment  of  the  range 
of  goods  offered  has  been  made.  This  is 
shown  in  cottonades,  denims,  ticks,  gala- 
teas  and  domets.  All  fancy  ticks  have 
been  discarded;  creams  and  bleached  do- 
mets are  withdrawn  and  shakers  and 
flannels  are  not  offered  at  all.  Prices 
on  bleached  and  grey  goods  are  not  out 
yet  and  a  definite  announcement  as  to 
when  these  may  be  forthcoming  has  not 
been  made. 

Underwear  manufacturers  have  with- 
drawn  from   the  market   in   some   cases 


CONDITIONS  ruling  the  linen  trade 
have  grown  so  acute  that  they  will 
likely  mean  that  supplies  will  be 
entirely  off  the  market  in  the  very  near 
future,  unless  something  unforeseen  de- 
velops and  comes  to  the  rescue. 

This  serious  situation  has  been  threat- 
ened for  some  time  and  has  been  dis- 
cussed in  DRY  GOODS  REVIEW  in 
various  past  issues.  There  may  be  some 
inclination  to  disbelief  in  some  quarters 
owing  to  the  fact  that  a  certain  amount 
of  supplies  have  been  purchased,  but  the 
following  statements  from  the  largest  and 
best  known  houses  in  the  linen  trade 
should  be  ample  indication  that  the  era 
of  pure  linen  is  experiencing  an  interrup- 
tion. The  fact,  too,  that  the  well-known 
linen  houses  are  compelled  to  "carry  on" 
through  an  increased  output  of  cottons 
is  important  evidence  of  the  "flight  of 
flax."  And  flight  here  does  not  mean 
just  prices — it  may  be  taken  literally,  for 
it  has  joined  our  Air  Force. 

Cotton  Sets  New  Fashion 

Turning  over  a  few  pages  of  itemized 
stock  sheets,  a  Canadian  representative 
of  mills  in  Randalstown,  Ireland,  stated: 
"This  is  the  last  of  the  stock  alloted  us, 
when  this  is  sold  we  cannot  get 
any  more.  We  will  be  handling 
cotton  *  after  that.  The  demand  for 
linens  is  existing  allright,'  he 
said,  "people  want  linens  and 
are  willing  to  pay  for  them.  The  ma- 
jority of  homes  using  table  napkins,  for 
instance,  don't  want  to  invite  their  guests 
upstairs  after  dinner  to  brush  the  lint 
from  their  clothes,  that  a  cotton  table 
napkin  throws  off.  Yet  this  is  just  what 
they'll  have  to  do  for  we  can't  get  sup- 
plies. I  am  just  as  confident  that  all 
other  dealers  are  in  the  same  fix." 

Another  distributor  for  mills  in  Bel- 
fast, stated,  "We  have  a  seven-thousand 
dollar  stock  in  place  of  twenty-five 
thousand  carried  in  pre-war  times.  We 
manage  to  get  a  little  from  time  to  time, 
but  have  no  assurance  as  to  just  how  long 
this  will  last.  The  mills  are  getting  very 
independent,  and  picking  up  a  letter  that 
confronted  him  on  the  desk,  he  pointed  to 
a  clause  which  read:  "At  the  present  time 


it  makes  no  difference  to  us  what  our 
competitors  are  doing.  We  just  have  to 
make  up  our  minds  as  to  what  goods  we 
want  to  sell  and  at  what  price." 

Pre-War  Stocks  Gone 

When  war  broke  out,  mills  were  car- 
rying a  heavy  surplus  stock.  A  fair  idea 
of  the  quantities  on  hand  at  that  time 
might  be  conceived  from  their  distribu- 
tion. It  was  not  until  May,  1916,  that 
these  stocks  gave  out,  and  demands  were 
greater  than  usual.  It  was  these  sup- 
plies that  saved  the  situation  to  date, 
otherwise  linen  supplies  among  the  re- 
tailers would  have  been  depleted  long 
ago. 

The  outlook  eleven  months  ago  was 
viewed  from  a  more  optimistic  stand- 
point than  to-day.  Big  government 
orders  that  formerly  kept  the  bulk  of 
the  looms  busy  had  been  completed.  Mills 
slackened  down  and  linen  yarns  eased  a 
little  in  price.  Distributors  were  in- 
clined to  believe  that  prices  would  drop, 
and  as  a  result  their  holding  off  had  a 
tendency  to  increase  the  depression  fur- 
ther. Two  months  later  America  began 
to  order  more  freely.  Renewed  demands 
poured  in  for  tent  ducks,  aero  cloths,  etc. 
Looms  were  commandeered,  and  the  in- 
creasing scarcity  of  material  offered  no 
assistance  to  the  outstanding  trade.  In 
the  year  of  1916  the  mills  imported  from 
Russia  74,145  tons  of  flax.  A  big  area 
of  Russia's  flax  growing  territory  is  now 
German  trodden  and  supplies  are  not 
forthcoming. 

Ireland  had  53,143  acres  under  flax  in 
1915,  and  showed  an  increase  of  38,311 
in  1916,  making  the  total  acreage  for  that 
year  amount  to  91,458.  Just  what  the 
increase  will  be  for  1917  it  is  difficult  to 
say.  At  any  rate,  it  is  estimated  the 
supply  will  not  be  in  keeping  with  the 
demand  for  war  textiles. 

All  Cotton  Preferred  to  Union 

Unions  are  being  manufactured,  but 
the  demand  for  this  class  of  goods  is  not 
strong.  It  is  either  a  case  of  cotton  or 
linen.  The  linen  is  most  favored  and 
when  this  is  not  to  be  had,  a  mixture 
seems  to  make  little  appeal. 


on  Spring  business.  These  report  their 
total  output  for  the  year  sold  up.  Hos- 
iery prices  are  out  and  show  stiff  ad- 
vances of  from  25  to  40  per  cent.  Over- 
alls have  advanced  another  dollar  in 
some  quarters  and  the  fact  that  mills 
have  accepted  orders  for  2,000,000  yards 
denim  for  the  Canadian  Government  will 
undoubtedly  have  an  influence  on  de- 
liveries as  far  as  domestic  trade  is  con- 
cerned. 

Primary  markets  are  interesting  on 
raw  cotton  in  as  much  as  the  highest 
on  record  on  the  cotton  exchange  since 
its  establishment  forty  years  ago    have 


been  reached  during  the  past  month.  On 
August  23  October  actually  sold-  at  34.90 
cents,  forty  points  over  highest  record 
ever  made  before  by  any  contract  for 
future  delivery.  On  April  4  last  34.50 
was  paid  for  May  contract  but  prices 
broke  almost  immediately  after.  On  the 
publication  of  the  government  crop  re- 
port for  August  on  September  3  prices 
again  reached  new  high  levels,  October 
selling  up  to  37.25  cents  and  December 
contracts  at  36.50,  though  some  reaction 
followed  later  in  the  day.  A  cotton  crop 
of  11,370,000  bales  is  forecast,  the  small- 
est since  1909. 
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If  your  showerproof  department  sells  only  garments  that  bear  the      B 

THE    STAMP  THAT    ;  f<  ^^0^^  '  99 

GIVES     COMPLETE    i 
PROTECTION 


Rec?  Trade  Mark 
proofed  by 


STAMP 

your  customers  will  be  more  than  satisfied. 


NO  GUARANTEE 
WITHOUT 


Show  your  customers  this  Stamp,  it  is 
their  PROTECTION  and  yours. 


KBuft) AN-   ■ 

»e    \?WJ  TEE         B 


"CRAVENETTE"  SHOWERPROOFS  are  obtainable  in  suitable  styles  for  every  class  of  War  Worker 

I    OBTAINABLE    FROM    LEADING    IMPORTING    HOUSES 

If  any  difficulty  in  obtaining  please  write  The  CRAVENETTE  CO.,  LTD.  [Dept.  6],  Well  Street,  BRADFORD 


WINDSOR  PRINT  WORKS 

65-69  WORTH  STREET,  NEW  YORK,  U.S.A. 

MANUFACTURERS  OF  PRINTED  and  DYED  COTTON  FABRICS 
FOR  JOBBING  AND  CUTTING-UP  TRADE 

PERCALES,  FLANNELETTES,  WASH  FABRICS 

CANADIAN  AGENTS: 

John  Paterson,  309  Coristine  Bldg.,  Montreal;   Wilson  &  Paterson,  510  Empire  Bldg.,  Toronto 


Our 
Want  Column 

Will  Help  You 


M.L.WILLINSKY&CO. 

Jobbers  and  Importers 
20-22  WELLINGTON  ST.  W.,  TORONTO 

Buyers  of  Silks,  all  kinds  of  Cotton  and 
Woollen  Goods,  Mill  Ends,  Clothing,  Boots, 
Men's  and  Ladies'  Underwear. 

Any  of  your  slow  sellers  we  can  use.  Let  us 
hear  from  you.    Keep  us  on  your  list. 

Bankrupt  Stocks  Bought. 


Dry  Goods  R«vt<  to 


DRESS    FABRICS 


47 


PRACTICALLY 
EVERYTHING 
IN  COTTON 


Cotton  Prints,  Crepes,  Gala' 
teas,  Shirtings,  Ducks,  Scrims, 
Drills,  Blankets,  Quilts, 
Spreads,  Sheets,  Pillow  Cot' 
ton,  Cambrics,  Art  Tickings, 
White  and  Gray  Cottons, 
Towels  and  Towellings, 
Bags,  Yarns  and  Twines 


DOMINION  TEXTILE  CO. 

LIMITED 

MONTREAL   v   TORONTO    -   WINNIPEG 
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You  Save  Money 

Your  Deliveries  Are  Prompt— 

You  Are  Guaranteed  Quality  ! 

Get  the  utmost  profit  by  buying  direct  from 
the  makers. 

In  A.  G.  B.  Fabrics  you  secure  all  the 
latest  designs  and  effects,  superfine 
quality  and  price  advantages. 

A.  G.  B.  FABRICS-ON  YELLOW  BOARDS  ONLY. 


Albert  Godde,  Bedin  &  Cie. 

PARIS  TARARE  LYONS 

64  Wellington  Street  W.,  Empire  Building,   Toronto 

Adelaide  3062 


A  Central  Market 
Place  for  "Wants" 
is  a  Trade  -Necessity 

DRY  GOODS  REVIEW  is 

the  natural  want  medium 
for  the  Dry  Goods  Trade. 
Rate  :  2  cents  per  word  per 
insertion.  If  r  e  p  1  i  e  s  are 
directed  to  Box  Number  in 
our  care,  add  five  cents  per 
insertion  to  cover  cost  of 
mailing  replies. 


ESTABLISHED  1803. 


John  Hall,  Limited 

1  1  Mosley  Street,  Manchester 


Manufacturers  of 

Bedford  Cords,  Piques, 
Marccllas,  Welts,  etc., 

White  and  Colored-woven 
Cotton,  Mercerised  and 
Artificial  Silk  Vestings. 

Cable  Address  "CZARINE"     ABC  Code-Fifth  Edition. 
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T1NCTLY 


A   SPECIALTY    DRESS    GOODS 


FABRICS 


AND   WASH    GOODS    HOUSE 


REPRESENTED   IN   CANADA   BY 


DONALD  &  GORDON  SUTHERLAND 


404  McKlNNON  BUJLDING.TO 


THE  1919  SELROS  SPRING  LINE  IS  NOW  BEING  SHOW 
IN  OUR  SALESROOM  AND  BY  OUR  SALESMEN  ON  TH 
ROAD. 


STYLES.   DESIGNS 
CALL  FOR  THE  Af 


rHE  NEW  AND  THE  WANTED  IN  COLOF 
ANSWERS    EVERY    DEMAND    OF    FASHK^ 


WE   ALSO    OFFER   FOR    IMMEDIATE   DELIVERY    FAL, 
FABRICS  OF  WOOL,  WORSTED,  COTTON,  AND  SILK  AND 
COTTON  FROM  OPEN  STOCK. 

THE  SAME  PRICE  AND  TERMS  TO  ALL 


SELROS  SERVICE,  KNOWN  FOR  ITS  FAIR  DEALING,  ITS 
CONSIDERATION  OF  CUSTOMERS,  ITS  PROMPTNESS  AND 
ITS  ACCURACY,  IS  A  SALIENT  FEATURE  OF  THE  HOUSE 
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Poplins  Reign 
Supreme 

for 

War  Time  Purposes 

The  vogue  of  poplins  is  increas- 
ing daily. 

These  always  beautiful  and 
adaptable  fabrics  meet  perfectly 
the  needs  of  economy  and  service, 
also,  the  conservation  of  essential 
raw  materials  for  war  purposes. 

And  R.  &  S.  poplins  reign  su- 
preme. 

Reiling  &  Schoen,  Inc. 

CARL  SCHOEN,    Pres. 

260  Fourth  Avenue,  N.Y. 
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Our  Dress  Cottons 

are  recognised  as 

Britains  Best 


1 .  "ELITA"  Casement 


r~; 


h  h 


Cloth 

2.  "CANADA" 

Mercerised  Cloth 

3.  "FASHION  FABRIC" 

Crepe  Cloth 

4.  "CROSO"  Cotton 

Armure,   super-quality 
60  shades. 

5.  "SUN"  Poplin 


Your  enquiries  for  Cotton  Gabardines  are  invited 

London,   E.C.4,   England 


CROCKER  SONS  &  CO.,  LIMITED 

"^  FRIDAY  STREET 

°    A>,  London,   E.C.4,  England  \^  ^ 
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in— *    For  all 


Wholesale  only: 
LISTER  &  Co.,  Ltd, 
Old.  Change,   E.C. 

Agents : 

HENDERSON  &  SMYTH, 

Toronto  and  Montreal. 


Purposes 

6oth  day  and  night,  Lista  is  the 
most  beautiful  of  Silk  Fabrics. 
It  is  soft  and  dainty  wears  and 
washes  well.  British  built. 

See  latest  colourings 
and  designs. 

Sold  at  all  leading 
houses. 
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Sfirint,  1919 

MALLINSON'C 

1    I    Silks  de  Luxe    O 


Sinqularfy'cnarmmqf 

Printed  Pussy  Willow 

ndestructible  Voile 

ndestructible  Crepe 

Ruff-a-Nuff  Skirtings 

Dew-Kist 

Kumsi-Kumsa 

Pussy  Willow  Foulard 

Plain  Pussy  Willow 

Khaki-Kool 

All  trademark  names. 

These  MALLINSON  SILKS,  in  a 
veritable  flood  of  newness  of  color  and 
design,  interpret,  in  typical  Mallinson 
fashion,  advanced  information  for  the 
Spring  of  1919. 

Ready  for  delivery  during  January, 
1919.  Early  orders  are  urgently  ad- 
vised. 

H.  R.  MALLINSON  &  COMPANY,  Inc. 

"  The  New  Silks  First  " 

Madison  Avenue        -        31st  Street        -        New  York 
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Fabrics  You  Can  Depend  Upon 

Sure  to  Sell,  Sure  to  Satisfy 

m 


The  productions  of  the  Calico  Printers'  Association,  Ltd.,  are  known  all 
over  the  world  for  dependability  and  a  unique  multiplicity  of  fabric  and 
design,  all  carefully  adopted  with  the  sureness  gained  by  long  experience, 
to  the  market  they  are  intended  to  supply. 


An   entirely   new   cloth,    already   in   great   demand,   and    an 
assured  success. 

Cepea  Serge  is  a  heavy,  firm-textured  Cotton  Fabric  with  a 
Serge  finish,  used  for  Day  and  Night  wear  for  Ladies,  Men 
and  Children.  Guaranteed  unshrinkable  and  fast  in  colours. 
Light  and  dark  grounds  in  108  ways.  Stripes,  spots,  etc.,  and  plain  shades  in  black, 
indigo,  navy,  blue,  pink,  helio,  green,  brown,  etc.     Width  30  inches. 


The  Cotton  Fabric  with 
the  Serge  Finish 


Crum's 

Standard 

Prints 


carry  a  guar- 
antee as  a 
thoroughly  re- 
liable print  of 
British  make. 
The  range 
comprises  a 
vast  assort- 
ment of  colour- 
ings, Indigo, 
Red,  Black,  Butcher  Blue,  Blue-greys, 
Black-greys,  and  White  grounds,  Shirt- 
ings, Covers  and  Fancies.  Width  32 
inches.  With  Selvedge  mark  "Crum's 
Standard." 


Orfa 


ajjrue 


A  dainty,  attractive 
m  a  t  e  r  ial  containing 
over  50%  of  pure 
Merino  wool  and  constituting  the  nearest 
approach  to  ordinary  Wool  Delaine  on 
the  market.  Works  well,  washes  well, 
wears  well.  In  an  unusually  large  variety 
of  exclusive  designs. 


is  a  super-fine 
voile  in  unique 
//^\  I/O    /IP    colourings,     of 
<J  I  '    wide     width, 

silky  finish  and 
up  to  date  de- 
signs. 


(Mi 
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From  Wholesale  only.  In  case  of  diffi- 
culty write   to: — 

Calico  Thnters^AssocialioiiRd 

St.  James  Bldgs.,  MANCHESTER 
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WAREHOUSES : 
48  -  50  Margaret  Street,  London,  W.,  England 


CITY  WAREHOUSE: 
14  Old  Change,  London,  E.  C,  England. 


R.  G.  MAXWELL  &  CO. 

MANUFACTURERS 

HAWICK,    SCOTLAND    and    LONDON,    ENGLAND 
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Ladies'  Costume  and  Mantle  Cloths 

We  specialize  for  the  Ladies'  trade  only, 

with   the  latest   novelties   in  Costume  and 

Mantle  Cloths. 

We    also    make    large    quantities    of    our 

Standard    qualities   for   stock,    comprising 

piece-dyed  Cheviots,  Harris,  Donegal  and 

Homespun  Mixture  effects. 

Also  Mantle  Cloths  in  mixtures  and  piece 

dyes,   Blanket  and  Velour  finish,   various 

weights  and  qualities. 

Our  piece-dyed  Cheviots  being 
all  pure  wool,  we  can  dye  any 
special  shade  for  school  or 
other  contracts  and  give  quick 
delivery. 


Special  Attention  Given  to  the  Shipping  Tradt 


ALL  COMMUNICATIONS  TO 

R.  G.  MAXWELL  &  CO. 

48-50  Margaret  Street  London,  W.  1 ,  England 

/~-17— .    /~-..il__      US 1.     I J T.I.^L IS _    ->orx->    -ion  j     r>       l    ofrz- 


Cablet:   Goujbaa,   Wesdo,  London 
Paris 


TtUphonet:    Museum  2803-2804,  Bank  8276. 


ABC.  Cvit.SthEHlio 

New  York 


Cape  Town 
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FUR  DEPARTMENT 


FURS  A  NECESSITY  IN  CANADA 

Furs  May  Be  Luxury  in  United  States  But  Are  Necessity  Here — Some  Disappointment  Over 
Drop  in  Beaver — Fox  Scarfs  Weaken — Hudson   Seal   Still   Rules. 


FTR  manufacturers  are  watching  the 
fur  pelt  market  these  days  with 
keen  interest  as  they  are  curious 
to  see  which  way  it  will  turn.  In  some 
lines,  for  which  there  is  a  keen  demand 
on  the  part  of  the  manufacturing  trade, 
prices  have  kept  up,  and  there  is  no 
doubt  as  to  the  dealers  in  pelts  being- 
able  to  secure  the  present  top  prices, 
but  there  are  a  number  of  others  in 
which  the  later  Fall  prices  will  depend 
entirely  on  the  nature  of  the  business 
that  is  done  in  the  next  few  weeks.  If, 
in  general,  business  holds  up  well,  the 
crops  turn  out  to  present  expectations, 
and  the  actual  retail  selling  shows  up 
as  brisk  or  better  than  last  year,  the 
dealers  are  likely  to  get  out  of  the  stocks 
they  have  on  hand  with  a  good  profit. 
If  business  conditions  ease  off  in  any 
way  the  manufacturers  look  for  some 
drop  in  skin  quotations.  In  any  case 
there  will  be  little  buying  for  several 
months. 

The  rather  sensational  rise  in  beaver 
a  few  months  ago  is  now  explained  as 
one  of  those  moves  of  the  big  dealers 
of  the  United  States  that  had  no  real 
public  demand  as  a  foundation.  Last  year 
$7.50  bought  a  beaver  pelt;  this  Spring 
they  were  selling  at  $12  each.  In  six 
weeks  the  price  was  jumped  to  $21.  Then 
the  manufacturers  were  expected  to  rush 
in;  they  did  not;  neither  was  there  any 
grand  rush  on  the  part  of  the  public, 
and  six  weeks  later  beaver  pelts  were 
being  offered  at  $13  and  even  $12.  Some 
dealers  lost  thousands  of  dollars  on  the 
wrong  guess. 
Hudson  Seal  30  Per  Cent.  Above  Spring 

On  the  whole  the  fur  catch  for  the  sea- 
son is  reported  lighter  than  last  year. 
This  is  due  in  large  part  to  the  scarcity 
of  trappers  owing  to  the  war,  both  in 
the  United  States  and  Canada.  Of  all 
the  furs  it  is  probable  that  the  lowly 
muskrat  is  in  strongest  demand,  chiefly, 
of  course,  on  account  of  the  enormous  de- 
mand for  the  dyed  article  in  the  form 
of  Hudson  seal.  This  price  is  now  very 
high,  and  about  30  per  cent,  above  what 
it  was  in  the  Spring.  No  manufacturer 
looks  for  a  decline  in  muskrat.  Two  other 
skins  that  are  holding  very  high  are  rac- 


coon and  skunks.     For  both  the  demand 
remains  keen. 

Fox  is  easing  off  a  little,  especially 
silver.  One  manufacturer  explained  as 
the  reason  for  this  that  there  is  not  the 
same  strength  shown  in  fox  for  scarfs 
with  animal  effects,  in  which  seal,  mole, 
and  opossum  are  to  some  extent  dis- 
placing fox. 

Embargo  Difficulties  Met? 

An  interesting  movement  is  on  foot 
among  the  dealers  and  manufacturers  in 
Canada  to  break  loose  in  some  respects 
from  the  terms  of  the  United  States  em- 


A  Fur  Attraction 

One  of  the  season's  smartest  jackets; 
made  of  nutria  with  Hudson  seal  trimmings. 
Shown  by  Messrs.  Revillon  Freres,  New 
York.  < 


bargo  against  the  importation  of  skins. 
This  action  was  taken  across  the  border 
on  the  assumption  that  furs  were  luxu- 
ries and  should  be  banned  in  the  interests 
of  economy.  While  Canada  was  included 
with  all  other  countries,  a  special  ar- 
rangement was  made  whereby  skins  could 
be  imported  from  Canada  by  obtaining 
a  license,  and  this  was  made  readily 
available. 

It  has  been  found,  however,  that  the 
exclusion  of  a  number  of  lines  of  the 
cheaper  pelts  is  certain  to  work  a  hard- 
ship in  this  country  with  its  severe  win- 
ters, and  there  has  been  an  appeal  made 
to  the  War  Trade  Board  to  raise  the 
embargo  in  the  case  of  certain  skins  that 
would  enter  Canada  by  an  ocean  port, 
for  the  U.  S.  embargo  had  been  virtually 
accepted  by  Canada.  The  reply  of  the 
Canadian  Board  is  deemed  favorable,  and 
DRY  GOODS  REVIEW  is  informed  on 
good  authority  that  the  entrance  of  skins 
from  Australia,  Siberia,  and  China  will 
be  permitted. 

Cheaper  Skins  a  Necessity 

The  chief  argument  that  was  used  in 
reference  to  Canada  was  that  many  of 
the  cheaper  skins  that  were  made  up 
into  garments  especially  for  Western 
Canada  were  required  as  a  protection 
from  the  severe  winters,  to  an  extent 
that  did  not  apply  to  the  United  States. 
For  instance,  large  quantities  of  Chinese 
goat  skins  are  brought  in  and  treated  in 
various  ways,  and  sold  probably  under 
many  names,  and  dog  skins  as  well, 
and  these  are  supplied  for  coats  at  a  com- 
paratively small  cost.  It  was  pointed 
out  by  the  fur  manufacturers  that  if 
these  were  cut  off  and  the  people  forced 
to  use  woolen  garments  that  the  wool 
for  these  extra  lines  would  occupy  far 
more  space  than  the  skins  themselves. 
Thus  the  argument  for  a  saving  of  space 
in  vessels  by  the  elimination  of  the  skin 
imports  fell  to  the  ground  as  far  as  Can- 
ada  was   concerned. 

The  chief  varieties  that  are  imported 
from  these  countries  are:  Australian 
wombat,  wallaby,  and  opossum,  the  last 
most  familiar  of  all;  from  China,  goats, 
marmots,  dogs,  squirrels,  foxes,  and 
wolves  chiefly;   and  from   Siberia,  mar- 
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mots  especially,  although  before  the  war 
a  number  of  expensive  furs   came  from 
there.      These    under    present    conditions 
have  been  cut   off,  as   in   addition   to  the 
need  for  shipping  the  ruling  against  im- 
portation of  furs  applied  as  much  to  the 
feeling    that    they    were    a    "luxury"    as 
that  they  took  room  in  vessels  that  could 
be  applied  to  better  advantage.  This  em- 
bargo, by  the  way.  is  responsible  to  some 
extent   at   least    for  the  advances   in  the 
prices  of  furs,  as  it  has  created  a  scar- 
city  in  a   number  of  lines,  and   the  do- 
mestic furs  have  had  to  be  taken  as  sub- 
stitutes, however  high  the  prices. 
Prices    Banish    Trimmings 
There   seems   to  be  agreement  among 
the  majority  of  buyers   that  the  trimmed 
fur  coat   will  not   be  as   strong     for  the 
mid-season   as    it   was   last    year.       Some 
manufacturers  sensed  this  weakening  in 
the  early  Spring,  but  the  greater  num- 
ber came  out  with  the  usual  percentage 
of  fur-trimmed  coats.     For   sorting   es- 
pecially  it  is   felt   now  that  the  use  of 
trimming    will   not   prevail    to   anything 
like  the  extent  it  has  now  for  some  years 
pa>t.      For    changes     in     fashions     few 
would  care  to  offer  an  explanation,  but 
in  this  case  one  of  the  factors  undoubt- 
edly is  the  very  high  cost  of  these  trim- 
mings.    One  of  the  largest  manufactur- 
ers   in    Canada,    in    speaking     to     DRY 
GOODS    REVIEW,    estimated    that    the 
absence  of  the  fur  would  mean  a  differ- 
ence  of  $125  to  $150  on  a   single  coat. 
With  the  Hudson  seal  going  up  steadily 
each  season  the  trimmed  coat  had  reach- 
ed a  price  that  took  it  out  of  the  reach 
of  all  but  the  few.     A  change  of  fashion 
that  will  popularize  the  garment  again 
through  a  lower  price  will  be  welcomed 
in  the  trade. 

Cape  Efifects  vs.  Scarfs 
A  tendency  for  fox  prices  to  weaken 
after  some  years  of  a  strong  position 
as  the  chief  of  the  stole  and  muff  mate- 
rials is  explained  in  some  quarters  by 
the  fact  that  the  animal  effects  are  not 
as  popular  this  Fall  in  stoles  as  last 
season.  The  fox  lent  itself  better  than 
any  other  pelt  to  this  fashion,  and  while 
the  demand  lasted  fox  skins  were  sure 
to  hold  up.  and  to  increase  in  price.  For 
the  present  at  least  manufacturers  re- 
port that  the  cape  effects  or  a  more  plain 
stole  are  beginning  to  be  preferred,  and 
that  the  furs  that  are  called  for  in  these 
cases  are  mole,  possum  or  seal,  rather 
than  the  fox.  This  does  not  mean  that 
fox  is  weak;  but  that  the  craze  for  it 
would  seem  to  have  spent  itself  to  some 
extent,  and  to  be  giving  way  to  some 
others  to  share  the  glory  that  rested  with 
it  as  first  choice  on  the  list. 


PLENTY  OF  FURS 

Conditions    Bright    in    the    Fur   Trade — 

Prices    High    and    Demand 

Active 

Fur  manufacturers  are  feeling  quite 
pleased  at  the  results  of  the  placing  of 
orders  for  Fall,  and  the  outlook  for  sort- 
ing up.  The  general  report  is  that  the 
sales  so  far  have  run  ahead  of  last  year, 
and  there  are  indications  that  the  visits 
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of  the  travelers  in  October  and  Novem- 
ber will  add  largely  to  the  volume  so  far 
booked.  Probably  on  the  whole  the 
number  of  garments  and  sets  has  not 
run  any  higher  than  one  year  ago,  if  as 
high,  but  the  large  addition  to  the  prices 
brings  the  money  value  well  over  the 
figures  for  1917. 

As  yet  there  is  no  evidence  of  a  lessen- 
ing of  the  purchasing  power  of  the  pub- 
lic, and  as  long  as  this  holds  up  it  may 
be  taken  for  granted  that  the  manufac- 
turers will  be  well  received  by  the  trade. 
Even  with     prices     of     pelts     showing 
several  advances  since  the  first  of  the 
year,  and   in  nearly  every  case  holding 
up  since  the  March-April  sales,  the  de- 
mand  for   richly-lined    garments   stands 
as  strong  or  stronger  than  last  year,  so 
that  on  the  better  class  coats  the  prices 
are  far  ahead.     Interest  remains  in  two 
coats  chiefly,  the  Hudson   seal  and  the 
muskrat  in  its  natural  form.     The  West 
has   bought   heavily   of   the   latter,   and 
the  larger  centers  in     the    West     have 
gone  strongly  for  the  former.     Persian 
lamb  is  too  high  for  most  to  touch,  and 
in   any  case   the   demand   is  very    light 
even  among  those  who  could  afford  the 
top   notch   prices    that    have     prevailed 
since   the   problem   of   securing  supplies 
overseas  became  too  difficult  to  solve. 
Crazy  on   Beaver,  Then  Slump 
In   the   sets,  foxes  continue  to   stand 
at  the  top  in  preference,  and  prices  as  a 
result  have  kept  firm  and  are  advanc- 
ing continually.     Wolf  has   come   in  as 
a  substitute  to  such  an  extent  that  the 
price    on    this    is    rising    steadily      also. 
Beaver  would  appear  to    be     the     only 
prominent   exception   in   price   advances. 
Early  this  year  it  was  going  strong;  in 
United  States,  as  one  manufacturer  put 
it,  the  people  went  "simply  crazy  over 
beaver,  and  the  prices  climbed  out  of  all 
bounds."      Speaking    to     DRY     GOODS 
REVIEW,   one  fur   man   stated  that  he 
received     offers     from     United      States 
buyers  that  would  have  cleaned  him  out 
of  beaver  at  a  profit  of  100  per  cent., 
but,  of  course,  he  refused,  as  he  had  not 
anticipated    the    extra    demand    and    the 
sale  would  have  stripped  him  for  his  do- 
mestic trade.     Since  the  middle  Spring, 
however,    the    rage    has    weakened    and 
beaver   prices   have    dropped   off.      They 
are    still,    however,    above    the   January 
figures. 

No  Strike  Troubles  in  Montreal 
In  the  Montreal  district  the  fur  manu- 
facturers are  in  a  great  deal  better 
position  than  a  year  ago;  in  fact  the  dif- 
ference represents  a  change  from  almost 
down  to  zero  to  a  good  seasonable  con- 
dition. One  year  ago  there  was  a  strike 
on  that  lasted  for  months,  and  made  it 
very   difficult  for  the   manufacturers   to 


fill  even  the  placing  orders,  let  alone  go 
out  for  a  sorting-up  business.  This 
time  there  is  nothing  heard  of  a  strike; 
most  of  the  firms  have  an  agreement 
with  their  men  that  covers  the  rest  of 
the  year  up  to  January  1,  when  the  most 
of  the  factory  activity  will  be  completed. 
Wages  are  running  about  20  per  cent, 
higher  than  a  year  ago,  but  this  does  not 
at  all  represent  the  total  difference,  as 
advances  are  being  made  continually  for 
individual  reasons  and  thus  the  over- 
head expenses  of  the  firms  are  running 
very  high.  Fortunately  supplies  of  furs 
have  been  ample  in  most  lines,  and  the 
majority  of  the  Canadian  manufacturers 
bought  largely  and  thus  have  saved  the 
later   advances. 


GNAEDINGERS'  FUR  CATALOGUE 

AN  attractive  catalogue  has  just  been 
issued  by  the  fur  house  of  L.  Gnaedinger, 
Son  &  Co.  Limited,  Montreal,  for  assort- 
ing Fall  business.  There  are  scores  of 
illustrations,  a  back  view,  in  most  cases, 
accompanying  the  drawings  of  the  coats. 
The  "Moose  Head"  brand  adopted  by  the 
firm  appears  at  the  top  of  every  page. 
A  separate  price  list  goes  with  this  at- 
tractive catalogue  which  will  be  sent  on 
application.  L.  Gnaedinger,  Son  &  Co. 
have  been  established  now  for  sixty 
years. 

LOUIS   L.  COHEN'S  NEW   ADDRESS 

Louis  L.  Cohen,  wholesale  woolens,  has 
moved  from  153  Peel  Street,  Montreal, 
into  larger  quarters  in  the  "Main"  Build- 
ing, 520  St.  Lawrence. 


WEYBURN  MERCHANT  RETURNS 
FROM  EAST 

Mr.  Norman  D.  McKinnon,  secretary- 
treasurer  of  McKinnon's  Limited,  has  re- 
turned from  an  extended  visit  to  eastern 
centres  where  he  was  purchasing  Fall 
and  Spring  stocks.  Mr.  McKinnon  stated 
that  he  found  things  in  the  East  in  very 
good  condition.  In  the  larger  cities 
every  line  of  industry  appeared  to  be 
very  busy  and  theTe  was  an  air  of  pros- 
perity everywhere. 

Mr.  McKinnon  found  that  it  was  ex- 
ceedingly difficult  to  secure  wool  goods 
of  almost  any  kind,  and  the  possibility 
of  any  better  supply  or  of  any  lowering 
of  price  was  very  remote.  Even  if  the 
war  should  stop  at  once  it  would  be  a 
long  time  before  the  wool  market  would 
be  normal.  With  regard  to  cotton  goods 
the  tendency  was  for  the  price  still  to 
soar  and  though  there  did  not  seem  any 
very  particular  reason  why  it  should,  yet 
the  fact  was  that  cotton  goods  would  be 
still   higher. 

Mr.  McKinnon  spent  some  time  in  New 
York  and  other  American  cities  and  in 
every  place  he  found  the  people  most 
enthusiastic  over  the  present  war  condi- 
tions, and  the  receipt  of  the  news  of  the 
continued  advance  by  the  allied  troops 
was  always  an  occasion  for  jubilation 
and  celebration. 


Kops  Brothers,  Limited,  manufactur- 
ers of  the  Nemo  corset,  have  removed 
their  factory  and  showrooms  to  260 
Spadina  Ave.,  Toronto. 
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Moosehead  Brand  Furs 

and  our  entire  organization  upheld  by  threa  st2rlin£  qualities  during  the  past  66  years 


OUR  CATALOGUE 


SEASON  1918-19 


NOW  READY 

Mailed  on  request  to  bona-fida  merchants.     Please  write  for  a  copy. 


L.  Gnaedinger  Son  &  Company 

90-94  St.  Peter  Street,  Montreal 
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Exceptional    Beauty 

m   Ladies   Fur   Coats 
and   Sets 


HE  HOUSE  OF  CORISTINE, 

from  its  inception  over  65 
years  ago,  has  won  a  reputa- 
tion for  designing,  for  produc- 
tion and  for  quality. 

This  reputation  has  been  jeal- 
ously guarded.  Every  Coris- 
tine  garment  must  be  up  to 
the  standard  we  have  set — the 
highest.    Our  Furs,  therefore, 

can  always  be  sold  in  full  confidence  that  they 

are  just  as  represented. 

For  the  approaching  season  you  will  find  our 
range  one  of  exceptional  Beauty,  Variety,  and 
Excellence — both  in  Coats  and  Sets. 

In  buying  from  us  you  have  our  high  reputation, 
well-assorted  stock,  absolute  quality  and  large 
organization  at  your  back. 

Please  write  for  catalogue  and  price  list. 

James  Coristme  fe?  Co.  Ltd 

MONTREAL 
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Mr.  Merchant: 

When  you   are 
finished  with   this 
paper    pass   it   on 
to  your  clerks. 
It  will  help  them 
to  help  you,  which 
means  increased 
business. 

rove< 


asnion 


So  much  of  the  enjoyment,  comfort  and  sat- 
isfaction a  woman  derives  from  good  furs 
depends  upon  the  way  they  fit. 
The  superiority  of  fit  (not  considering  for  a 
moment  the  advantages  of  style,  quality  of  the 
skins  selected,  and  beauty  of  finish)  should 
influence  you  to  establish  S.  and  T.  furs  in 
preference  to  any  other  line. 
There  is  not  one  style  that  will  prove  a  sticker 
— Ladies'  Furs  Exclusively. 

SANDHAM  &  THURSTON 

I    59-61  Wellington  Street  West     -    TORONTO    I 


MALINES 

which  are  different 


MALINES 


you  can't  substitute 


DYNAMO  BRAND 

ASK  for  the 

"DYNAMO  BRAND"  RAINPROOF  MALINE 

The  ORIGINAL  Guaranteed  Rainproof  Maline 

The  "DYNAMO  BRAND"  RAINPROOF  MALINE  is  guaranteed  against 

Rain 

Dampness 

Snow 

Sun 

Perspiration 
-DYNAMO"  MALINE  is  the  Ideal  Maline  for  Millinery— Heavy,  Fine,  Brilliant. 
One  yard  of  DYNAMO  MALINE  offers  the  same  effect  and  covers  better  than  two 
yards  of  any  other  makes. 

To  be   had  from 

MONTREAL 


80  Wellington 
St.  West 
Tol   T^  uis  TORONTO 

i  ei.  tp  ^4-w     -phe  only  selling  agents  for  Gros  Million  &  Co.  of  Lyons  (France)  for  the  Dominion  of  Canada    Tei    Adel.  4184 

We  only  sell  to  the  Wholesalers 


ZZ5?  CHAS.  MOUTERDE  (United  Makers) 


MILLINERY 


VARIETY  CONTINUES  IN  NEW  YORK  MILLINERY 

Velvets  Prominent  but  Scarcity  of  It  Talked  Everywhere— Brown,  Black,  Navy  and  Taupe 

Established  Leaders. 


NEW  YORK,  August  27.— The  one 
material  which  is  always  the  great 
big  factor  for  Fall  millinery  is 
in  a  serious  situation  this  season.  There 
is  almost  a  black  velvet  famine,  if  one 
compares  the  quantities  of  it  available 
three  or  four  years  ago  with  the  meagre 
supplies  to  be  had  this  year.  While  it 
is  still  in  popular  demand  there  must 
of  necessity  be  many  substitutes  on  the 
market.  As  a  result  Fall  millinery  has 
adopted  many  kinds  of  fabrics,  and  trade 
in  the  suitable  ones  is  brisk.  Beaver 
cloth,  pile  fabrics  and  plushes  have  ad- 
vanced their  prices  in  order  to  help  out 
black  velvet,  but  upon  these  retailers 
have  placed  their  hopes  in  order  to  keep 
their  toes  off  the  wool  situation  which 
affects  felts  and  velours. 

For  misses'  wear  and  sports,  however, 
there  are  some  new  bell-crowned  felts 
with  mushroom  brims,  mostly  blues  and 
beiges  with  little  other  trimming  than 
a  narrow  grosgrain  band  and  a  natty 
little  cockade.  The  trench  hats  are  out 
again,  this  time  in  velours.  Some  have 
the  bisected  top  made  of  satin  to  match 
the   velours    sides. 

Beavers,  whether  of  the  "patted"  type 
or  the  old  familiar  "fur"  are  receiving 
prominence  this  season.  The  thick  soft 
beavers  which  used  to  be  reserved  for 
mid-winter  wearing  are  being  brought 
out   even   now. 

A  soft  collapsible  model  is  of  stitched 
fabric  with  medium  roll  brim  edged  with 
self-tone  braid.  Some  armified  shapes 
in  beige,  tan,  black  and  saffron  felt  have 
for  trimming  tinsel  cords  similar  to  those 
worn  by  army  officers.  A  few  English 
walking  hats,  some  felts,  more  velours, 
take  stubby  gay  quills  set  not  against 
the  crowns  but  on  the  outside  of  the 
brim  side  that  rolls.  Some  Puritan 
shapes  are  devised  in  felt  to  go  with 
the  long  capes  and  there  are  felt  bi- 
cornes  with  slashed  brims  to  accompany 
tailored    suits. 

The  Fabric  Models 

As  for  fabrics,  however,  there  are 
myriads  of  satin  tarns  for  the  school 
girl.  Some  of  these  are  mounted  on  tiny 
visors  or  else  bands  that  fit  the  head. 
All  types  of  barettes  are  favored  again. 


Brocades,  satins  and  velvets  trimmed 
with  burnt  fancies  and  quills  cater  to  the 
needs  of  matrons.  Many  sweeping  brims 
too,  have  delicately  tinted  facings  of 
Georgette  or  crepe.  Turban  shapes  which 
are  fortunate  enough  to  be  shrouded  in 
rich  silk  and  chiffon  velvets  usually  em- 
phasized the  fact  by  displaying  it  in 
high  peaks  which  are  liable  to  ascend 
at  any  point  in  the  circumference,  or 
even  from  the  middle  of  the  top  of  the 
crown.  One  delightful  development  is 
in  king  blue  velvet  and  black  hatters' 
plush.  The  crown  is  cut  in  one  with 
a  widespread  drape  of  the  blue  velvet, 
the  folds  of  which  are  held  in  place  by 
a  pear-shaped  jet  pin;  the  brim  is  a 
vaulted  two-piece  one. 

Tulle,  lace  and  Georgette  crepe  make 
up  many  of  the  exclusive  headwear  for 
fastidious  dressers,  for  fete  occasions. 
One  fascinating  model  of  black  tulle 
has  a  wide  band  of  clipped  ostrich 
feathers  (an  important  factor  in  trim- 
ming transactions)  and  bears  all  the 
softness,  mystery  and  fragility  demanded 
for  theatre   and    afternoon   wear. 

Navy  blue  velvet  provides  the  arrest- 
ing beauty  of  several  large  sweeping 
models  with  high  large  crowns.  If  some 
wooden  or  jet  beads  or  a  narrow  edging 


Weatherproof  Surely 


A   trench   helmet   motor   hat   with    crown   of 

oxidized    tin    mounted    on    a    brim    of    grey 

suede    and    chin    strap    of    suede. 


band  of  skunk  are  added  to  give  the 
fashionable  thick  appearance  to  a  brim, 
the  wearer   is   satisfied. 

Fashion   Pronounces   on   Feathers 

Fantastic  sweeps  for  feathers  and 
mounts  cannot  be  overdone  for  Dame 
Fashion  this  season.  She  likes  them 
piled  high,  reaching  out  at  one  or  both 
sides  or  prospecting  in  any  unexpected 
line,  and  they  may  be  curled  or  straight 
as  one  fancies.  From  one  little  round 
hat  with  a  cone-shaped  crown  there 
shoots  perpendicularly  a  sheaf  of  Japan- 
ese aigrettes  tied  like  a  bundle  of 
precious  wheat.  And  then  there  are 
wavy,  droopy  feathers  which  have  lost 
all  ambition  and  curl.  They  just  hang 
in  soft  clusters  or  fringe  wherever  the 
force   of  gravity   demands. 

Velvet  puffed  to  suggest  large  flowers 
is  a  feature  of  some  French  hats  coming 
over.  A  turban  of  brown  velvet  shows 
high  puffs  all  around  resembling  a 
wreath  of  big  brown  pansies.  Another 
model  of  deeply  puffed  purple  velvet  has 
large  Burgundy  dahlias  scattered  about. 

Wide  ribbon  bow  trims  are  also  of 
importance    in    French    hats. 

Harmonizing   Shades   Preferred 

A  notable  feature  of  Fall  hats  gener- 
ally is  the  combining  of  shades  rather 
than  contrasting  colors.  Where  there  is 
contrast  it  is  only  a  touch.  Browns, 
black,  dark  blues,  and  taupe  seem  to 
have   about   equal   prestige    this    season. 

One  fii-m  is  featuring  a  novelty  called 
the  "submarine"  hat  and  another  the 
"Gunymer"— after  the  great  French 
aviator  who  didn't  spell  his  name  that 
way.  A  French  silver  crown  on  a  hel- 
met shape  is  another  novelty.  The 
Gunymer  is  of  blue  velvet  and  taffeta, 
large,  with  the  sides  rolled  up  to  effect 
aeroplane  wings  and  trimmed  with  small 
ostrich  fancies  to  match.  The  sub- 
marine is  of  velvet  with  soft  crown,  the 
brim  long  in  front  and  back  and  nar- 
row at  the  sides.  Ribbon  runs  through 
bound  slashes  across  the  crown  from 
front  to  back.  Chenille  embroidery  in 
"old  fashioned"  flower  designs  is 
featured  by  several  houses  for  Fall  trim- 
mings. 


MILLINERY  COMING  INTO  ITS  OWN 

Quality  a  First  Consideration     Attention  Slightly  Diverted  To  It  From  Shoes — Price  Keeps 
Trimmings  Few — October  an  Important  Month. 


KEEPING  in  view  the  fact  thai  Oc- 
tober is  usually  the  best  month 
for  the  retailer  in  Fall  millinery, 
the  buyer  who  is  anxious  to  take  advant- 
age of  the  bright  prospects  this  year  will 
acquaint  herself  thoroughly  with  every 
detail  of  the  market  and  of  the  tenden- 
cies  of  her  locality. 

In  glancing  over  the  millinery  depait- 
ment  in  the  August  issue  of  DRY 
GOODS  REVIEW,  one  of  the  best  known 
wholesalers  remarked,  "that  is  quite 
correct.  There  is  very  little  to  be  added 
to  what  you  have  said.  Those  are  the 
things  we  are  showing  in  August;  we 
shall  offer  additional  models  in  Septem- 
ber and  again  in  October.  Millinery  is 
no  more  a  quantity  business;  a  few 
new  things  are  being  brought  along  con- 
stantly and  it  is  left  for  the  public  to 
decide  what  it  wants.  Even  then  there 
are  seldom  big  runs  on  any  one  style. 
One  might  perhaps  make  exception  in 
the  case  of  novelties  for  young  girls 
hut  these  are  not  really  big  considering 
the  trade  as  a  whole.  Retail  milliners  as 
well  as  wholesalers  are  buying  better 
than  they  used  to.  They  place  their  or- 
ders more  frequently  and  for  smaller 
quantities  so  that  trade  is  better  all  the 
year  around  than  it  used  to  be.  Of 
course  buying  is  more  difficult,  it  re- 
quires more  care  than  it  used  to,  but 
that  keener  thought  results  to  the  ad- 
vantage of  the  business. 

Brocades  Coming 

"Brocades  will  certainly  be  good  for 
the  more  exclusive  hats  later  on.  This 
is  verified  by  the  fact  that  the  ribbon 
trade  is  selling  rich  French  brocades  for 
hat  crowns.  Just  now  beaver  cloth, 
hatter's  plush,  velvets  of  course,  and 
duvetyn  are  being  featured  strongly  in 
New  York.  We  are  showing-  these  for 
September   also." 

With  regard  to  ostrich  plumes,  this 
milliner  remarked  that  the  trade  in  New 
Y'ork  which  is  accustomed  to  paying 
around  $50  for  a  hat,  is  wearing  beauti- 
ful ostrich  plumes,  but  that  almost  none 
of  those  will  be  shown  in  Canada  because 
we  have  been  in  the  war  so  long  that 
we  are  educated  to  lower-priced  apparel. 
Ostrich  and  other  feather  trimming  is  a 
strong  feature  here  of  course,  but  not 
the  expensive  plumes.  In  mounts,  band- 
ings, pompoms,  etc..  of  ostrich,  there 
have  been  big  orders  placed  recently  by 
buyers  who  have  not  bought  for  three  or 
four  years. 

Combinations  of  black  and  grey  and 
blue  and  grey  are  among  the  features  of 
the  latest  offerings;  some  navy  with 
American  Beauty  is  noticed,  also  navy 
with  colors  of  the  terra  cotta  order.  Soft 
brims  and  those  appearing  to  be  double 
are  much  in  evidence.  The  Billie  Burke 
sailor  is  a  popular  item  with  some 
buyers.  In  fact  sailors  of  many  types 
are  selling  for  the  early  Fall.  There  are 
those  imitating:  patent  leather;  the  ever- 
present     patted     beaver     sailors,     soft 


French  Models 


Celestine  Riboux  originated  the  model  on  the  head.      It  has  Burgundy  beaver  facing 
with  ostrich  tip  of  same  shade  on  the  side;   top  is  of  old  rose  Georgette.      Blanche 
Renault  is  represented  by  the  black  hatter's  plush  model.      It  has  an  extreme  velvet 
bow    on   top.       Shown   by   Vyse,   Sons  &   Co.,   Montreal. 


velours,  etc;  most  of  these  this  year  are 
in  the  medium  and  narrow  brims. 
Flaring   Pointed   Brims 

Draped  crowns  without  much  change 
in  their  size  from  last  season  are  shown. 
Velvet  prickered  into  a  vermicelli  pat- 
tern is  effective  all  over  crowns.  Flare 
brims  are  the  novelty  feature  for  this 
Fall.  By  flare  brims  is  meant  brims 
which  are  narrow  or  upturned  on  one 
side  but  flare  out  wider  and  usually 
slightly  downward  on  the  other  side. 
These  flares  extend  in  many  models  to 
extreme  points  which  give  a  very  decid- 
ed irregularity  to  the  whole  hat.  Points 
are  featured  by  more  than  at  the  one 
side  also.  A  great  many  flat  brimmed 
models  have  one,  two,  three  or  four  quite 
marked  points  or  corners  to  them.  These 
with  four  corners  are  termed  box  hats 
or  else  mortar  boards. 

Good  velvets,  as  has  been  emphasized 
previously  in  these  columns,  are  exceed- 
ingly scarce  but  are  much  in  fashion. 
Hatters'  plush  shapes,  erect  pile  plush 
and  beaver  felts  are  prominent.     Beaver, 


however,  is  seldom  used  alone  to  form 
a  shape,  it  is  best  in  underbrims  and 
facings.  There  are  some  trench  and 
helmet  hats  again  for  novelty  seekers. 
Prices  Advanced  15  to  20  Per  Cent. 
Prices  of  untrimmed  hats  are  decidedly 
in  advance  of  those  of  last  season,  as 
is  the  case  with  every  other  line  of  ap- 
parel. For  $3  a  milliner  used  to  be  able 
to  purchase  a  fairly  good  shape,  hut  now 
the  average  grades  are  $4  to  $5  each, 
with  many  selling  at  $6  and  up  to  $11 
each.  When  one  considers,  of  course, 
that  buckram,  linings,  thread,  everything 
that  goes  into  the  making  of  a  hat,  and 
labor  itself  has  advanced,  it  is  not  to 
be  wondered  at  that  a  general  rise  of 
15  per  cent,  to  20  per  cent,  over  last 
year's  prices  prevails. 

Staple  Shoes  Mean  Better  Millinery 
There  is  every  indication,  however, 
that  millinery  is  coming  in  for  much 
more  attention  than  it  has  received  for 
the  past  three  or  four  years.  Even 
though  trimming's  are  not  profuse  good 
Continued   on   page   77 
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SWEATER  COAT  SEASONS  MERGE 

The  Silk  Sweater  Remains   But  Gay  Woolens  Increase — Rose,  Maize,  Paddy  and  Copen. 
Leaders — Tentative  Restrictions  in  United  States. 


THIS  year  more  than  ever  before 
has  been  marked  by  a  gradual 
merging  of  the  two  seasons  for 
sweater  coats  that  formerly  were  sharp- 
ly contrasted,  Summer  and  Winter. 

Go  into  the  well-developed  sweater 
coat  department  and  you  will  see  the 
woolen  coat,  with  sleeves  or  without, 
selling  steadily,  a  model  little  different 
trom  the  Winter  type.  A  little  lighter, 
perhaps,  and  a  shade  brighter  in  color  in 
some  cases,  but  even  these  qualities  are 
not  emphasized  this  season  to  the  extent 
that  they  have  been  in  the  past.  That 
antithesis  of  the  heavy  wool  sweater 
coat,  the  bright-hued  silken  garment, 
that  had  to  be  adorned  with  the  more 
fanciful  title  of  sports  coat,  a  sort  of 
aristocratic  member  of  the  sisterhood  of 
knitted  coats,  is  gradually  giving  place 
to  the  woolen  coat,  although  it  will  con- 
tinue to  sell  with  fair  facility,  no  doubt, 
for  many  seasons  to  come,  and  may  be 
recognized  as  a  permanent  section  of 
Summer  wear,  but  it  is  an  unquestioned 
development  of  this  season  that  the 
woolen  sweater  coat  is  replacing  the 
strong  demand  there  was  for  the  silk 
coat  of  the  past  few  years. 

Speaking  to  the  buyer  of  one  of  the 
best  departments  in  Canadian  stores,  so 
far  at  least  as  good  quality  determines 
this,  DRY  GOODS  REVIEW  was  told 
that  one  of  the  reasons  for  the  weaken- 
ing of  the  popularity  of  the  artificial 
silken  coat  was  the  fact  that  it  had  be- 
come common,  in  the  sense  that  there 
had  been  so  many  tag-end  sales  of  the 
left-over  coats,  and  the  prices  to  get  rid 
of  these  had  dropped  so  low,  and  con- 
sequently  the  coat  had  become  so  fa- 
miliar on  the  streets  that,  as  was  in- 
evitable with  all  lines  of  wearing  ap- 
parel the  very  extension  in  the  use  had 
proved  its  undoing  as  a  garment  of 
fashion,  with  a  large  percentage  of  his 
own  trade.  Moreover,  just  at  the  critical 
time  the  woolen  coat,  of  light  weight  and 
fashioned  after  the  attractive  style  of 
the  silk,  with  trimmings,  sashes,  etc.,  had 
been  offered  and  had  taken  the  public 
fancy  like  a  flash. 

In  this  department  there  were  seen 
both  silk  and  wool  coats  without  the 
sleeves,  and  both  were  selling  well.  The 
buyer  in  question  was  not  certain   that 


these  would  run  into  the  Winter,  though 
the  fact  that  they  could  be  worn  under 
a  coat  without  the  bunching-  of  the 
sleeves  of  the  regular  coats  was  in  their 
favor.  The  woolen  ones  he  was  selling 
at  five  dollars  up,  and  the  silk  he  ran  as 
one  line  at  fifteen  dollars,  a  very  attrac- 
tive garment,  but  not  at  all  popular  in 
price. 

His  best  sellers  in  the  light  wool  coats 
this  Summer  had  been  rose,  an  easy 
leader,  but  with  "peach,"  that  is  a  dark- 
ish maize,  as  a  fairly  close  runner-up. 
Indeed,  he  had  been  surprised  with  the 
favor  that  this  color  had  secured.  Paddy 
green  was   the   next,     and     Copen     the 


fourth.  These  colors  he  believed  would 
continue  the  same  for  late  Fall  and 
Winter. 


A  Fall  Model 

New  sleeveless  knitted  coat  in  Fall 
weight,  showing  novel  pockets,  torpedo  belt 
and  shawl  collar.  Made  by  the  Keetch 
Mills,  Cleveland,  Ohio. 


TENTATIVE     SWEATER      RESTRIC- 
TIONS 

With  regard  to  styles  for  the  coming 
reason  it  is  probable  that  the  conserva- 
tion methods  recommended  in  the  United 
States  will  have  some  influence  on  the 
Canadian  production.  Manufacturers 
seem  to  be  of  the  opinion  that  women, 
are  too  patriotic  to  object  to  the  elimin- 
ation of  belts,  collars,  pockets,  etc.,  if  it 
is  necessary,  and  so  if  those  features 
are  eliminated  makers  will  endeavor  to 
go  as  far  as  their  machinery  and  labor 
will  allow  in  producing  a  variety  of  color 
and  stitch. 

The  shortage  of  sweater  coat  supplies 
in  the  United  States  will  not  be  as  ser- 
ious as  was  feared  before  the  government 
there  decided  that  these  garments,  for 
the  army  and  navy,  are  a  luxury.  No 
doubt  sweaters  will  be  purchased  in  con- 
siderable quantities  privately  for  the 
boys,  but  they  are  not  to  be  supplied 
officially.  Of  course  the  government 
will  not  allow  the  mills  an  unnecessary 
supply  of  yarns  for  sweater  purposes 
when  so  much  is  required  for  outer  cloth- 
ing, and  the  following  restrictions,  if  en- 
forced, will  prevent  an  over-consumption 
per  garment: 

Every  kind  of  knitted  headwear  shall 
be  discontinued  except  the  hockey  cap. 

The  muffler  shall  be  discontinued. 

Bathing  suits  and  jerseys  shall  be 
made  of  cotton  only. 

There  shall  be  no  pockets  or  belts  on 
coats  for  children  of  six  years  or  under. 

There  shall  be  only  four  styles  of  coats 
allowed:  V-neck,  Byron  collar,  shawl 
collar  and  pull-over. 

No  coat  shall  have  more  than  two 
pockets. 

No  coat  shall  be  made  with  any  kind 
of  belt,  sailor  collar  or  turtle  neck. 

Double-breasted  coats  of  every  des- 
cription shall  be  discontinued. 

No  sweater  shall  be  more  than  28  ins. 
in  length. 

No  sweater  shall  have  more  than  six 
buttons. 

Sample  lines  must  be  cut  down  to  a 
minimum. 
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Sleeveless   coats    are   advised. 
Eliminate     the     manufacture     of     ail 

knitted  garments  for  dogs  and  dolls. 

The  only  colors  permitted  for  any 
knitted  garments  are:  white,  rose.  Copen- 
hagen, cardinal,  maroon,  dark  Oxford, 
navy,  medium  brown,  black,  orange, 
hunters'  green,  olive  drab,  turquoise, 
peach  and  buff,  and  combinations  of  these 
colors. 

Uncertainty    exists,    however,     as      to 


whether  these  regulations  will  be  offi- 
cially enacted,  and  so  in  the  meantime 
manufacturers  are  not  in  haste  to  get 
out  Spring  models.  Canadian  mills  are 
inclined  to  stick  to  somewhat  established 
fashions  rather  than  search  for  novelty, 
but  as  intimated  in  the  last  issue  of  DRY 
GOODS  REVIEW,  sweater  coats  are  of 
intense  interest  as  now  in  course  of  pro- 
duction. 


LIVE  MODEL.  ADVERTISING 

Should  Photographic  Advertising  be  Used  by  Underwear  House 
Those  Closely  Connected  With  the  Trade  Advise  Care. 


SHOULD  underwear  be  advertised  by 
photographs  of  live  models?  The 
extent  to  which  this  method  of  ad- 
vertising is  being  used  by  United  States 
manufacturers  and  retailers  is  beginning 
to  cause  concern  to  the  Canadian  trade 
and  there  is  some  uncertainty  as  to 
whether  it  entirely  serves  the  purpose 
in  Canada  for  which  it  is  intended. 
DRY  GOODS  REVIEW  has  interviewed 
a  number  of  people  well  known  in  the 
crade  and  closely  connected  with  the 
many  phases  of  the  underwear  business 
and  from  these  the  problem  seems  to  re- 
solve itself  into  this:  United  States 
manufacturers  in  general  have  always 
been  quick  to  put  to  use  the  tendencies 
of  the  times.  Pictures  are  the  one  uni- 
versal language  which  tells  its  story 
simply  and  without  taxing  the  mental 
capacity  of  its  readers.  It  is  a  most 
speedy  means  of  explaining  many  an 
intricate  situation  and  adds  to  the  value 
of  a  written  story  in  any  tongue.  The 
picture  is  popular.  It  is  therefore  an 
ideal  language  for  an  advertiser. 

The  next  question  is,  what  is  the  ad- 
vertiser going  to  picture?  Is  he  going 
to  use  a  picture  which  does  not  bring 
out  to  good  advantage  the  features  of 
his  merchandise?  Is  he  going  to  sell 
as  much  goods  by  means  of  a  mediocre 
illustration  as  he  is  by  one  that  offers 
a  semblance  of  reality?  There  seems 
no  doubt  about  the  answer.  The  more 
real  the  picture  the  greater  its  appeal. 
Hence  the  advantage  of  the  moving  pic- 
ture over  lifeless  views.  This  has  been 
felt  in  many  lines  of  trade  for  some 
years.  The  hardware  man  sells  a  water- 
ing can  which  will  not  drip  by  picturing 
a  nicely  dressed  girl  unspoiled  by  the 
use  of  this  can  when  watering  her  gar- 
den. An  overall  manufacturer  sells 
overalls  by  depicting  the  ease  and  pro- 
tection of  the  overall  in  action. 
Wax    Figures    Develop    Business 

It  was  found  that  clothing  sold  better 
when  wax  figures  wearing  it  instead 
of  flat  folded  garments  were  placed  in 
a  store's  windows  and  clothing  depart- 
ments. These  were  the  nearest  approach 
to  reality  which  were  obtainable  and 
makers  of  wax  figures  have  endeavored 
to  make  their  output  more  and  more 
lifelike — to  have  them  depict  natural 
poses  and  colorings.  With  the  advan- 
tages derived  in  this  way  the  minds  of 
people  with  goods  to  sell  went  on  natur- 


ally to  the  use  of  live  models  and  this 
has  been  adopted  by  every  line  of  busi- 
ness where  living  models  are  practic- 
able to-day.  Fashion  parades,  profes- 
sional models,  fine  photography,  are  all 
important  to  the  modern  clothing  trade. 
They  are  simply  advantageous  means  of 
showing — -and  of  selling — merchandise. 
This  is  proven  by  the  fact  that  posters 
and  show  cards  depicting  merchandise 
in  the  most  life-like  manner  are  in  de- 
mand among  retailers,  because  of  the 
use  which  these  are  in  the  various  de- 
partments— millinery,  corsets,  gowns, 
coats,  suits,  hosiery,  underwear,  furs 
and  what  not. 

Art  and  Propriety 

Many  of  those  interested  in  this  mat- 
ter  conc'ude   that  there   are  two   points 


A  Popular  Fall  X amber 

Slip-on  sweater  with  sleeves.  Sand  color 
with  large  block  design.  Belt  and  collar  of 
lighter  tone. 


which  the  users  of  live  model  advertis- 
ing would  do  well  to  keep  before  them 
in  selecting  the  matter  with  which  they 
intend  to  make  an  appeal  to  their  cus- 
tomers. These  two  points  are  art  and 
propriety. 

Art  requires  truth  above  all  things. 
Even  if  sketches  are  used  illustrating 
garments  on  a  figure,  it  is  very  neces- 
sary for  good  results  that  the  figure  be 
proportionate  and  true  to  nature.  Much 
of  this  so-called  art  work  is  rendered 
ineffective  by  the  imperfect  imaginings 
of  a  poor  "artist"  and  a  purchaser  has 
to  imagine  the  best  points  of  the  gar- 
ments instead  of  seeing  them  clearly  in 
the  illustration.  Surely  photographs 
showing  good  fitting  garments  actually 
being  worn  would  be  more  effective  in 
making  sales. 

Propriety  requires  that  each  line  of 
merchandise  be  kept  in  its  own  sphere. 
This  point  was  emphasized  by  one  firm 
famed  for  its  use.  of  fine  photographs 
of  a  certain  line  of  women's  undergar- 
ments, taken  on  live  models.  "These  pho- 
tographs," said  the  sales  manager,  "are 
not  used  except  in  departments  hand- 
ling this  particular  merchandise,  nor 
are  they  advertised  in  any  except  wo- 
men's magazines  and  trade  papers  where 
the  average  woman,  including  the  sales- 
women, can  see  what  a  well-dressed 
woman  wears  and  how  she  should  look 
in  the  garments  offered  for  sale.  This 
sort  of  advertising  has  been  most  effec- 
tive in  helping  women  to  dress  well  and 
not  to  confine  their  care  to  outer  gar- 
ments," was  the  conclusion. 

Those  who  have  goods  to  sell,  then, 
whether  they  be  manufacturers  or  retail- 
ers, need  have  no  qualms  about  using 
pictorial  advertising  so  long  as  art  and 
propriety  are  paramount  in  it.  It  is 
cheap  "art"  work,  unnatural  poses  and 
colorings,  and  indiscriminate  use  of  dis- 
play advertising  which  require  to  be 
avoided. 

JAPAN  TURNS  OUT  MUCH  CHEAP 

UNDERWEAR 

Men's  and  Boys'  Garments  Improved  So 

That     Competition     With     Canadian 

Mills  Will  Soon  Be  Keen— Cheap 

Labor  Means  Low  Prices 

IT  IS  the-  opinion  of  the  trade  pretty 
generally  that  the  competition  offered  by 
Japan  in  knitted  goods  is  a  matter  which 
should  be  receiving  more  attention  than 
it  is.  It  is  in  men's  and  boys'  garments 
that  the  output  in  the  far  east  is  likely 
to  compete  most,  and  already  a  substan- 
tial amount  of  business  has  gone  from 
Canadian  mills  to  Japan.  One  firm 
claims  to  have  lost  between  15  and  20 
thousand  dozen  to  Japan. 

There  is  no  doubt  that  the  cheap  labor 
in  that  country  will  long  be  a  factor  in 
the  favor  of  Japanese  manufacturers  for 
they  are  now  able  to  land  goods  in  Can- 
adian cities  at  a  lower  price  than  mills 
here  can  buy  the  yarns.  It  is  a  factor 
too,  over  which  our  country  has  no  con- 
trol whatever,  and  it  just  has  to  be  met 
or  counteracted  in  some  other  way.  One 
mill  thinks  that  our  Government  should 
(Continued  on  page  125) 
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Get  Off 

a  Good  Start 


Make  an  early  showing  of  underwear  and  capture  the 
prospective  buyers'  attention  now. 

You'll  jog  his  memory  and  capture  a  lot  of  early  business 
that  would  otherwise  go  to  vour  competitor. 

IMPERIAL  COMBINATIONS 

In  Merinos.  Natural  Wool,  Scotch  Wool,  Scotch  knit  and 
heavy  elastic-ribbed,  made  in  all  styles  (in  combinations, 
and  two-piece)  perfect  in  fit  and  finish — right  up  in  every 
respect  with  the  Imperial  Standard  of  excellence  and  with 
exclusive  features  which  have  made  Imperial  so  much 
in  demand  among  the  high  class  trade. 

Order  your  stock   now.    Write  for  samples. 

KINGSTON  HOSIERY  COMPANY 

KINGSTON.  ONTARIO 


GOOD 
POSITION 

open  for  a  young  lady 
to  assist  in  editorial 
and  advertising  work 
on  Dry  Goods  Review 

Apply 

Dry  Goods  Review 

153  University  Avenue 
TORONTO 


Standard 


PBGP 
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for  Good 
Qualities 


Now  is  the  Time  to  be 
Prepared  for  a  Growing 
Scarcity  of  Hosiery — 

A.B.C.  is  good  Hosiery  guaranteed  to  fit 
and  wear— ALWAYS. 

Despite  an  alarming  scarcity  we  are  still 
in  a  position  to  fill  your  order  promptly, 
and  urge  you  not  to  delay  in  placing  your 
order  for  Fall  and  Winter. 

Stlling  Agents: 

R.   L.  Baker   &    Company,  Toronto,  Ontario 
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ALLEN  BROS.  COMPANY,  LIMITED 

8 1 7  Gerrard  Street  Ea«t  Toronto,  Ontario 
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THE  HOUSE  OF  DRY  GOODS  VALUES 


]\ /[ANY  of  our  regular  customers  took 
*"■  advantage  of  our  special  offer  of  Hos- 
iery in  last  month's  Dry  Goods  Review  and 
express  themselves  as  well  pleased  with  the 
result. 

For  the  benefit  of  those  unfamiliar  with  the 
values  offered  we  are  quoting  three  excep- 
tional lines  at  the  following  prices :  $8.25, 
$9.50  and  $11.50.  Also  Half  Hose 
same  wool  at  $5.40. 

Remember  all  these  lines  have  been  manu- 
factured from  wool  ordered  many  months 
ago,  before  the  present  tremendous  advance 
in  prices  of  knitting  yarns.  They  are  made 
in  our  own  Knitting  Mills,  and  we  are  giv- 
ing you  the  benefit  of  the  extra  profits. 

These  values  will  stand  comparison  with 
any  offered. 

Samples  and  price-  forwarded  with  pleasure 
for  your  inspection. 

P.  P.  MARTIN  &  CO.,  LIMITED 

50  ST.  PAUL  ST.  W.,  MONTREAL,  QUE. 

Quebec:  7  Rue  Charest.  Ottawa:  25  Spark  Street. 

Toronto:  152  Bay  Street.  Three  Rivers:  82  Royal  Street. 

Sherbrooke:  Grand  Central  Hotel. 


THE  HOUSE  OF  DRY  GOODS  VALUES 


68 


K  K I T  T  E  D    GOODS 
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War  orders 
must  have  preference 


We  wish  to  do  everything  in  our  power  to  meet  the 
requirements  of  our  customers.  The  future  of  our 
business  demands  that  we  retain  our  connection 
with  the  trade,  by  maintaining  both  the  standard 
of  our  goods  and  our  reputation  for  prompt  delivery 
and  efficient  service. 

But  the  war  comes  first.  Government  orders  are 
something  more  than  orders  in  the  general  meaning 
of  the  word.  They  are  demands,  and  even-  worthy 
citizen  will  obey  them  without  question  or  quibble. 
Only  a  small  portion  of  our  output  will  be  available 
for  domestic  business,  and  we  ask  our  customers,  in 
their  own  interests,  as  well  as  those  of  the  Govern- 
ment, to  place  their  orders  for  1919  at  the  earliest 
possible  moment.  We  will  thus  be  able  to  adapt 
ourselves  to  the  conditions,  as  far  as  possible,  and 
do  everything  in  our  power  to  meet  the  require- 
ments of  the  Canadian  trade. 

Will  you  kindly  place  orders  with  your  wholesaler 
without  delay. 


Zimmerman  Manufacturing  Co.,  Limited 

HAMILTON,  CANADA 
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High-Grade    Natural 
Wool  Underwear 

"ADMIRAL"  and  "COMMO- 
DORE" qualities  for  Men 
and   Boys. 

"PRIMROSE"  and  "PRIS- 
CILLA"  qualities  for  Women 
and    Girls. 

Made  in  two-piece  garments, 
also  in  perfect  form-fitting 
combinations. 

Purchase     early     from     your 
wholesaler     to     insure    satis- 
factory   deliveries. 
Comfort     and     durability 
guaranteed. 


w  \ 
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Circle-Bar 
Is  Simply 
Perfect  Hosiery 
At  Right  Prices  ! 


HOSIERY 


Our  representatives  are  now  showing  samples  of 

Circle-Bar  Hosiery  for  Spring,  1919. 

By  ordering  now  you  will  make  a  saving  for  both 

yourself  and  your  customers. 

Remember  the  trade-mark  Circle-Bar— THE  KIND 

WITH  NO  UNSIGHTLY  SEAMS  -THAT  FITS 

WITHOUT  WRINKLING. 

THE  CIRCLE-BAR  KNITTING  COMPANY 

LIMITED 

Kincardine,  Ontario 


Grace,  Perfect  Fit 
and  Smooth  Finish! 

are  the  qualities  that  women 
regard  as  ideal  in  Children's 
and  Women's  Underwear. 

Next,  the  price  is  considered.  Peerless  Under- 
wear not  only  conforms  with  style  and  quality 
that  women  regard  as  desirable,  but  is  priced  to 
assist  sales. 

There's  bigger  business  ahead  with  "Peerless"  if 
you  go  after  it  right. 

The  Peerless  Underwear  Co.,  Limited 

HAMILTON,   ONTARIO 
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The  Soft,  Downy  Feel 
Is  Always 
Appreciated  By 
Wearers  of  Atlantic! 


*&    ^ 


An  underwear  that  provides  the  neces- 
sary warmth  without  irritation,  and 
imparts  a  feeling  of  well-being  not 
found  in  the  ordinary  kind. 

As  a  good  merchant  you  realize  the 
fact  that  you  must  buy  garments  that 
please  your  customers  in  style,  wear- 
ing quality — and  latterly price. 

The  wide  range  of  Atlantic  affords  you 
every  opportunity  of  filling  every  re- 
quirement. 

We  want  you  to  know  more  about  the 
Atlantic  Line,  and  ask  you  to  write. 

We'll  show  the  way  to  bigger  under- 
wear business  for  us  and  you. 

ATLANTIC  UNDERWEAR 

LIMITED 

MONCTON,  N.B. 
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More  and  More  Merchants  Are  Learning 
To  Depend  On  This  Line 


Everyone  in  the  dry  goods  line 
will  tell  you  certain  definite  facts 
about  the  Sunshine  line  of  hosiery. 

He  will  tell  you,  for  instance, 
that  in  "Three  Eighties"  hose  for 
misses  and  ladies  it  has  a  brand 
that  outsells  any  other  one  style 
of  hose  sold  in  Canada. 

He  will  tell  you  that  in  child- 
ren's hose  it  includes  four  of  the 
best  selling  brands  on  the  market 
— hose  that  has  earned  a  reputa- 
tion by  its  quality,  that  in  each 
case  bears  a  name  happily  chosen 
to  help  make  sales  and  to  bring 
repeat  sales. 

He  will  assure  you  that  in  any 
"Sunshine"  brand  you  get  a  pro- 
duct of  the  largest  hosiery  manu- 
facturers in  Canada — a  concern 
whose  nation-wide  reputation  has 
been  built  by  making  good  hose, 
by  giving  good  value,  by  fair 
dealing. 

These  are  facts  of  common 
knowledge  throughout  the  trade. 
It  is  because  of  these  facts  that 
merchants  in  even 
in  Canada  are  leai 
to  depend 
more  and 
more  on  this 
line. 


For  exam- 
ple, merch- 
ants who  have 
carried  Bus- 
ter Brown  or 
Little  Darl- 
ing as  leaders 
among  children's  hose  are  realiz- 
ing that  "Sunshine"  offers  equally 
good  value,  equally  good  merchan- 
dise, equally  good  profit,  in  Mara- 


They  are  realizing  that  it  is  good 
business — a  basis  of  customer-con- 
fidence, good  ground  for  repeat 
sales — to  have  their  store  known 
as  the  store  that  sells  "Sunshine 
Hosiery." 

They  realize,  too,  that  the  merit 
of  Sunshine  Hosiery  reflects  credit 
on  the  store — enhances  the  value 
of  all  merchandise  sold  there. 

We  suggest  that  you,  too,  learn 
by  experience  the  wisdom  of  mak- 
ing your  whole  hosiery  department 
a  c  o  m  p  1  e  t  e 
"Sunshine"  re- 
presentation. 

By  concen- 
trating on  the 
following  you 
will  be  carry- 
ing brands 
that  are  always 


at    your     wholesalers. 

omen — Three  Eighties 
Seamless  Cotton. 
Three-ply  heels 
and  toes.  Misses' 
41/o  to  8 i/o.  La- 
dies, 8V2  to  10. 
Black,  tan,  white. 
Attractively  box- 
ed in  dozens. 

For  Boys. — Buster  Brown,  1/1 
rib.  5  to  10Vo,  black  and  tan. 
double  elastic  leg,  narrowed  foot 
and  ankle,  three-plv  heel  and  toe, 
Also.  Rock  Rib  (1/1  rib)  and  Her- 
cules (2  1  rib).  Three-ply  heel 
and  toe.  Double  elastic  leg.  Long- 
wearing.  Sizes  5  to  IOV2,  1  doz. 
to  the  box. 

For  Girls.— Little  Darling- 
made  from  Australian  lamb's  wool. 
Fast,  stainless  dyes — cream,  black, 
tan,  pink,  sky  blue,  cardinal.  Sizes 
4  to  7.  Silken  heel  and  toe.  Little 
Daisy — all  sizes  for  children  up  to 
12  years  old.  Reinforced  heel  and 
toe.  Always  dainty,  always  satis- 
factory. 

For  Men. — Marathon — a  low- 
priced  half-hose — same  in  quality 
as  our  "Three  Eighties"  in  wom- 
en's. Black,  tan  and  popular  col- 
ors. Pedestrian — a  better  hose. 
Two-ply  soft  lisle  yarn.  Black,  tan. 
colors.  Both  come  in  1  dozen 
1  Mixes. 


Sole  Selling  Agents : 

E.  H.  WALSH  &  COMPANY,  LTD. 

Toronto  Montreal  Winnipeg 

The  Chipman-Holton  Knitting  Co.,  Ltd. 

HAMILTON-MILLS  ALSO  AT  WELLAND 

Largest  Hosiery  Manufacturers  in  Canada 
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Leave  the 
Responsibility 
of  Guarantee 

with  US — That  is  Where  It  Belongs ! 

The  maker  of  advertised  trade-marked  underwear  must  toe  the  quality 
line.  He  alone  is  responsible  for  the  fit  and  wear  of  his  product.  He 
knows  it  and  he  knows  that  his  dealers  and  their  customers  know  it. 

He  could  not  recede  from  the  standard  he  has  set  himself.  Even  if  he 
did,  his  business  would  recede  as  well.  With  some  advertised  1111- 
trade-marked  goods  it  is  different. 

The  quality  and  name  are  changed  from  time  to  time — and  the  dealer 

makes  himself  responsible  for  a  guarantee  that  is  worth  nothing. 

Why  not  buy  from  a  manufacturer  who  has  maintained  his  established 
lines  for  years  and  years  and  who  w  mid  not  lower  them  if  he  could. 

Write  us  for  particulars  of  St.  George  Brand 
Underwear  in  Scotch  Knit,  Heavy  Wool, 
Rib  and  Fine  Elastic  Combinations. 

The  Schofield  Woolen  Company 

LIMITED 

Oshawa,  Ontario 


KNITTED    COODS 
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Canada's  Crops 
Will  Reach  the 
Billion  Mark 


One  billion  dollars  will  probably 
be  the  cash  value  to  Canada  of 
this  season's  crops  East  and  West. 
In  making;  this  estimate  for  THE 
FINANCIAL  POST  OF  CANADA, 
F.  M.  Chapman,  editor  of  The  Far- 
mers' Magazine,  bases  his  calcula- 
tions on  the  closest  possible  obser- 
vation by  experts  of  conditions  in 
every  district.  Miss  Cora  Hind's 
first  figured  estimate  of  the  Wes- 
tern harvest  puts  the  average  yield 
for  wheat  at  18  bushels,  indicates 
a  yield  of  just  under  150,000,000 
bushels,  and  a  value  of  $527,000,- 
000.  The  details  are  contained  in 
THE  POST  of  Sept.  7th',  and  form 
reassuring  reading  for  Canadian 
business  men.  Other  important 
contents  of  this  issue  of  THE 
POST  are  indicated  by  these  head- 
lines:— 

Speculation  at  Ottawa  as  to  Government 
Railway   Board. 

Non-Taxable  Victory  Bonds  Are  Held  Ex- 
pedient. 

Washington  Sets  Dead-Line  for  Canadian 
Industry. 

Has  Montreal  Power  Bought  Public  Ser- 
vice   Corporation  ? 

Canada's  Crops  Estimated — (Two  Keen- 
Edged   Articles) 

Stream  of  Gold  and  Silver  From  Canada 
to  the  States. 

Decline  of  War  Exports  During  the  Pres- 
ent  Year. 


Bank     Clearings      Again      Ahead     of     Last 

Year's   Total. 
Banks   and   Wheat  Crop    Financing. 
Where    Are    Canada's    Increased    Funds    in 

Circulation  ? 
Protection    From    the    Wily    Forger— A    Re- 
sponsibility   Case. 
Diplomat,    Dishwasher    and    Diamond    Mer- 
chant— ( Biography ) . 
Clean-Up     of     Victory     and      Other     Bond 

Markets. 
Remarkable  Price  Advance  of  Allied  Bonds. 
Quebec's  New  Department  Is  Under  Debate. 
League  Formed  to  Stop  Fires  in  Ontario. 
Building  Costs  in  Montreal  Are  Near  Pro- 
hibitive. 
Land    Sales    of    Hudson's    Bay    Co.    are    a 

Record. 
Waste  Salvaging  a  Profit-Winner  of  Con- 
servation. 
These  are  by  no  means  all  the  interesting 
and  important  contents  of  THE  FINAN- 
CIAL POST  of  Sept.  7th.  but  they  will 
indicate  to  you  the  business  worth  of  this 
thoroughly  Canadian  and  constructive 
specialized  newspaper.  Send  for  a  trial 
subscription  and  test  this  for  yourself. 
The  cost  is  only  $3.00  per  year.  Your 
business  will  profit  by  your  regular  read- 
ing of  THE  POST.  Here  is  a  convenient 
order   form    to   fill    in : 


The  MacLean   Publishing  Co., 

153   University   Ave.,  Toronto. 
Send    me    THE    FINANCIAL    POST    each 
week  till  further  ordered.      I   will  pay  sub- 
scription   price    $3.00    per    year    on    receipt 
of  bill,    or   you   may   draw   on    me    for   this. 

Name    

Address    

D.  G.  R.  


m  ffltt  '********' 


The  amount  of  Wool  which  may 
be  used  by  manufacturers  for 
Civilian  Trade  has  been  so  re- 
duced that  considerable  anxiety- 
has  been  caused  as  to  the  "quan- 
tity" of  Pure  Wool  material  which 
will  presently  be  available. 

But  we  shall  be  able  to 
provide  a  fair  supply  of 
THE    WELL-KNOWN 


Specialties 
during  the  coming  season. 

We  have  had  and  shall  have  many  | 

difficulties   to   overcome   and,   in  | 

some  cases,  disappointments  have  1 

occurred,  but  we  shall  endeavor  j 

to    retain    the    appreciation    for  1 

satisfactory  deliveries  which  has  | 

been    freely    expressed    by    our  j 
Agents  hitherto. 

Our  travellers  leave  early  in  Sep-  | 

tember;  it  will  be  to  the  advantage  j 

of  our  Agents  to  await  a  visit  be-  1 

fore  placing  orders  for  Spring  and  1 
Fall  sorting. 


DR 
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'SAWTAXr  WOOLEN  SYSTEM 

caiMma. 


243  Bleury  Street,  Montreal 
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"Monarch  Knit  Hosiery  Family" 

WATCH  the  Magazines.  They 
are  carrying  attractive  adver- 
tisements featuring  Monarch- 
Knit  Hosiery,  Sweater  Coats, 
"Monarch  Floss"  and  other  hand- 
knitting  yarns.  We  are  running  full 
pages  in  color  and  smaller  black-and- 
white  advertisements,  telling  your 
customers  about  the  quality  and  value 
of  Monarch-Knit  lines. 

Cash  in  on  this — link  your  store  up 
with  the  National  Publicity  by  carry- 
ing and  displaying  a  full  range  of 
Monarch-Knit. 

Our  travellers  are  now  showing  the 
spring  range  comprising  Hosiery, 
Woollen  Sweater  Coats,  Bathing 
Suits  and  Jerseys,  "Monarch  Floss" 
and  "Monarch  Down." 


SWEATER 
COATS 

HOSIERY 

KNITTING 
WOOLS 


The  Monarch  Knitting  Co. ,  Limited 

Dunnville  -:-  Ontario 

Factories  at  Dunnville,  St.  Catharines  and  St.  Thomas,  Ont.,  and  Buffalo,  N.Y. 


FANCY  GOODS 

NOTIONS  &  TOYS 


PUSH  NEEDLEWORK  IN  SEPTEMBER 

Embroidery  and  Knitting  Leading  Lines  for   Early  Christmas   Suggestions- 
Prints"  Arrive — Cretonne  Bags  Again  Active. 


-Finer   "Blue 


THE  announcement  from  Washing- 
ton late  in  July  to  the  effect  that 
Christmas  giving  will  be  looked 
upon  with  disfavor  this  year  is  not  ap- 
proved by  many  of  the  large  business 
houses.  Christmas  buying  by  retailers 
and  jobbers  has  been  done  in  some  lines 
many  months  or  even  a  year  ago,  and  a 
number  of  buyers  have  already  placed 
orders  for  Christmas  of  1919  so  that 
they  feel  the  advice  to  the  public  to 
withhold  Christmas  giving  this  year  is 
much  too  late  in  coming  to  notice.  A 
big  percentage  of  the  giving  in  Canada 
in  the  last  three  years  has  resolved  it- 
self into  purely  useful  articles  for 
grown-ups  and  into  toys  for  the  children. 
There  are  few  people  who  will  raise  any 
objections  to  this  sort  of  attention  being 
given  to  the  Christmas  fete.  Of  course 
the  boys  at  the  front  come  in  for  a  big 
share,  and  most  people  put  the  boxes  for 
overseas  in  their  very  first  list  of  Christ- 
mas gifts,  and  the  spirit  of  Christmas 
is  deemed  to  be  almost  necessary  to  be 
observed  at  the  appointed  time  in  honor 
of  the  absent  ones. 

The  industry  of  the  time  is  expressed 
in  the  desire  of  the  average  woman  to 
apply  her  needle  speedily  in  the  produc- 
tion of  her  Christmas  gifts  rather  than 
in  spending  money  on  made-up  fancy 
articles  which  are  less  useful  and  involve 
more  money  than  her  own  work  demands 
and  she  also  regards  Christmas  gift 
making  as  a  relief  from  the  monotony  of 
knitting.  Art  needlework  featured  dur- 
ing the  last  few  weeks  is  evidence  enough 
that  the  public  taste  is  developing  for 
things  artistic,  beautiful  and  useful  all  in 
one,  and  with  emphasis  upon  that  ten- 
dency there  should  be  little  complaint 
about  Christmas  giving  as  practised  in 
this  country.  Of  course  the  stores  can 
do  a  great  deal  to  encourage  their  cus- 
tomers to  look  for  something  that  is 
going  to  be  practical.  Let  them 
feature  things  that  are  going  to 
make  the  home  more  beautiful, 
that  will  develop  a  taste  for 
daintiness  in  apparel,  and  which 
will  really  lighten  labor  if  the 
articles  are  designed  for  utility. 
With  all  these  problems  in 
view  then,  September  is  none 
too  soon  for  the  retailers  to  talk 
Christmas  purchasing.     Let  the 


art  needlework  departments  get  their 
customers  started  in  good  time  at 
working  the  stitches  of  love  into  the  de- 
signs stamped  upon  cushion  sets,  etc.; 
they  will  find  little  difficulty  in  dis- 
posing of  their  goods  if  they  show  them 
and  keep  showing  them  in  new  and  at- 
tractive  arrangements. 

Knitting  is  Not  the  Only  Home  Industry 

The  suggestions  for  ribbon  work  and 
the  dainty  articles  made  of  ribbon  are 
legion,  especially  where  the  adornment  of 
a  young  bit  of  humanity  is  in  question. 

Various  Sweater  Yarns 

Then  there  are  those  pull-over 
sweaters  which  many  a  girl  will  be  want- 
ing to  make  for  her  dearest  friend.  If 
she  finds  the  narrow  silk  ribbon  or  the 
daintily  colored  wool  too  expensive  there 
is  the  heavy'  mercerized  cotton,  slipper 
cotton,  and  the  cotton  called  Shetland- 
yarn,  which  is  not  mercerized  but  left 
soft,  and  in  appearance  closely  resem- 
bling wool;  this  is  to  be  had  in  sixteen 
colors.  So  with  all  these  suggestions 
doubtless  many  sweaters  will  be  made 
for  Christmas  giving  if  they  are  featur- 
ed early  in  the  season. 

As  the  Christmas  season  advances 
things  that  require  less  time  and  labor 
to  produce  are  the  ones  to  be  featured. 
Then  for  the  last  week  or  two  before  the 
holiday  actually  arrives  the  retailer- 
should  have  in  stock  plenty  of  made-up 
articles  to  supply  the  last  minute 
thoughts. 

In  fancy  toilet  articles  there  are  a 
great  many  of  the  French  things  again 
which  were  shown  in  gold  lace  and  silk 
in  various  colors.  There  are  the  tapestry 
and  chintz  sets  for  dressing  table  or 
writing  desk;  some  new  little  powder 
dishes  have  arrived  in  a  finely  made, 
dull  finished  colored  glass  with  dainty 
tops  that  fit  in  and  resemble  a  rose  for 


instance,  or  a  kgwpie.  These  of  course 
cover  up  every  hint  of  the  powder  puff 
on   the   underside. 

Popular  Charms 

During  the  last  couple  of  months  there 
has  been  a  good  deal  of  mention  made 
of  "Nenette  and  Rintintin,"  which  are 
supposed  to  be  good  luck  charms  worn 
throughout  France  in  view  of  German  air 
raids.  The  newest  conception  of  these 
little  people  is  shown  with  a  large  head 
of  hair,  making  these  tiny  silk  or  wool 
thread  dolls  more  real  than  at  first. 

New  Blue  Prints 

Japanese  "blue  prints"  have  become 
an  item  of  importance  as  a  result  of  the 
scarcity  of  linens.  These  breakfast 
cloths  of  various  sizes  and  designs  with 
serviettes  to  match  are  very  much  finer 
in  appearance  than  the  first  lines  which 
came  out  a  little  over  a  year  ago.  The 
colors  are  considered  fast,  which  is  a 
strong  factor  in  their  popularity,  and 
they  may  well  replace  once  a  day  the 
fast   disappearing   linens. 

Chintz  and  cretonne  knitting  bags  are 
quite  as  active  as  they  were  a  year  ago. 
In  fact  one  wholsaler  remarked  that  they 
never  were  so  popular  with  buyers  as  at 
present.  The  new  lantern  bag,  cut  in 
two  round  discs  is  a  recent  novelty  but 
not  yet  a  big  seller. 

One  wholesaler  reports  good  sales  of 
little  scrim-covered  hand-embroidered 
pin  cushions,  which  retail  at  98  cents. 


BEADS 

Interesting  Products  from  Osaka,  Japan 

The    manufacture    of    glass    beads    in 
Japan  is  not  a  recent  undertaking,  hav- 
ing  begun    in    1870.      It   was   not   untii 
1917,  however,  that  the  industry  assum 
ed   any    importance,    and    since 
then  the  quality  has  vastly  im- 
proved.    In  that  year  an  organ- 
ization   of    117    small    manufac- 
iturers    was   formed   and   a   pat- 
ented    machine     put     into     use 
which   makes   production   great- 
er   and     coloring     easier.      The 
glass  is  made  from  soda-ash  and 
lead.     First  the  beads  are  made 
in    strings    of     about     80,    then 
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they  are  taken  uncut  to  the  coun- 
try to  be  colored  by  pouring 
through  them  nitrate  of  silver.  Gold 
and  silver  are  the  common  colors.  The 
beads  are  brought  back  to  the  factory 
to  be  cut.  Here  there  are.  in  the  prin- 
cipal factories,  some  30  men  employed, 
but  the  average  is  only  four  or  five.  In 
Osaka,  the  centre  of  the  industry,  there 
are  400  workpeople  engaged  in  making- 
beads,  and  the  wages  vary  from  15  sen 
(4d.)  per  day  in.  the  case  of  young  chil- 
dren to  yen  1. 70-80  (about  3s.  9d.)  for 
skilled  labor.  The  coloring  is  done  by 
children  of  farmers  at  very  low  prices. 

Prices  of  the  beads  of  course  depend 
on  the  shapes  and  sizes  of  which  there 
are  said  to  be  more  than  200  all  told, 
and  run  from  1<">  sen  (say  4d.)  to  yen 
1.20  (2s.  7d.)  per  box,  containing  from 
300  and  up  to  2.400   beads. 

The  making  of  imitation  pearls  in  the 
same  town  of  Osaka  is  also  interesting. 
It  was  begun  in  1914  after  studying 
the  product  of  Germany  sent  to  India. 
The  process  consists  of  giving  the  ap- 
pearance of  pearls  to  glass  balls  by 
pouring  in  a  mixture  formed  of  gelatine 
fish  scales.  The  scales  are  scraped  from 
a  fish  called  the  Tachiuo  (hair-tail  fish) 
caught  in  the  Inland  sea.  The  drying 
of  this  mixture  is  said  to  have  caused  a 
good  deal  of  experimenting  before  an 
effective  method  was  found.  It  is  done 
by  means  of  vaporized  methyl  alcohol. 
The  pearls  are  then  filled  with  wax,  cut 
and  strung  on  thread. 

The  details  of  the  process  are  kept 
secret  and  there  are  only  four  recog- 
nized manufacturers,  working  in  con- 
junction, employing  20  workmen  each. 
It  is  said,  however,  that  there  are  sev- 
eral manufacturers  making  them  in  se- 
cret. The  pearls  are  sold  by  the  bunch 
of  12  ropes  carrying  from  40  to  200  ac- 
cording to  size.    ' 

The  great  market  for  both  glass  heads 
and  imitation  pearls  is  of  course  India 
but  they  are  also  sent  to  America, 
Egypt,  South  Africa,  the  East  Indies, 
etc. 


IVORY 


Grand    Piano,    Rosary    Box    and    Service 
Frame    the    Latest    Novelties 

"FRENCH"  ivory  is  again  the  leading 
line  in  toilet  articles  for  Fall  and  holi- 
day selling.  Practically  all  the  pieces 
offered  up  to  the  present  are  included  in 
the  new  season's  ranges  of  samples  and 
there  are  several  new  designs  in  some  of 
the  best  selling  lines  such  as  jewel  boxes, 
clocks,  picture  frames  and  manicure  and 
toilet  sets. 

Most  buyers  are  familiar  with  the 
je%vel  box  which  resembles  a  "square" 
piano  in  its  design.  A  novel  development 
of  this,  which  is  scarcely  yet  on  the  mar- 
ket, but  samples  of  which  have  been  pro- 
duced, is  a  "baby  grand."  The  lid  opens 
up  on  just  the  same  plan  as  that  of  the 
grand  piano,  while  the  interior  is  lined 
with  purple  or  rose-colored  velvet.  There 
are  three  substantial  legs  supporting  it, 
of  course.  It  makes  an  artistic  appear- 
ance on  the  dressing  table  and  is  large 
enough  to  be  of  practical  use. 

Another  new  idea  is  the  "rosary"  box 


in  ivory,  a  plain  round  box  with  convex 
lid  upon  which  a  raised  cross  is  shown. 
It  is  also  lined  with  velvet. 

In  addition  to  new  sizes  and  shapes 
in  ivory  picture  frames  there  is  a  little 
novelty  in  colored  celluloid.  It  is  called 
the  "service"  frame  and  is  horse-shoe  or 
else  shield-shaped  in  red,  white,  and  blue 
and  of  course  a  soldier's  face  is  supposed 
to  honor   it. 

IS  THE  HAIRPIN  DOOMED? 

THE  shortage  of  hairpins  has  suddenly 
caused  in  the  daily  papers  an  effusion  of 
speculative  comment  upon  the  possible 
results  of  a  hairpinless  coiffure.  One 
paper  makes  reference  to  those  "flowing 
locks  care  free  of  those  odd  little  contor- 
tions of  wirework;"  another  is  concern- 
ed for  the  by-uses  of  the  hairpin  in  such 
capacities  as  button-hook,  lock-opener, 
pipe-cleaner,  etc.,  which  are  not  within 
the  realm  of  Dame  Fashion  to  provide  a 
substitute;  a  third  paper  wonders  if  the 
days  of  switches  are  numbered,  and  whe- 
ther by  an  early  to-morrow  women  .will 
wear  their  hair  "bobbed." 

One  might  be  led  to  consider  the  situa- 
tion really  serious  by  such  remarks  if  it 
were  not  that  hairpins  are  not  all  made 
of  wire  and  that  the  inventive  genius  of 
the  modern  manufacturer  will  no  doubt 
offer  us  another  addition  to  the  big  list 
of  "substitutes."  The  passing  of  the 
wire  hairpin  must  only  be  the  ushering 
in  of  "something  new."  And  already  the 
variety  of  celluloid  hairpins  has  in 
creased.  These  are  the  small  "invisibles" 
in  light  and  dark  colors  which  are  selling 
rapidly,  and  numerous  larger  sizes  and 
shapes.  The  price  of  these  celluloid  hair- 
pins is  higher  than  it  used  to  be,  of 
course,  but  the  increase  over  last  year 
is  not  really  a  serious  matter.  It  is  not 
more  than  about  10  per  cent. 

A  United  States  firm  is  featuring  its 
bronze  hairpins  and  report  that  its  sales 
are  increasing  rapidly.    r 


THE  RABBIT  FAMILY 

THIS  is  the  way  Murray-Kay's  advertise 
a  new  line  of  toys  which  they  have  intro- 
duced recently: 

"SUSANNE'S  TOYS" 

Noiv  on  Sale  in  the  Children's 
Section 

Have  you  heard  of  them?  The 
"Susanne,"  who  makes  these  fas- 
cinating dollies,  is  an  American 
woman  of  charm,  enterprise  and  a 
kindly  heart.  She's  an  actress  by 
profession,  and  she  "does  her  bit," 
by  turning  over  every  cent  made 
from  the  sale  of  her  toys  for  Red 
Cross  work. 

"Susanne's  Toys"  all  belong  to 
the  rabbit  family — there  are  white, 
brown  and  grey  bunnies,  and  they 
are  dressed  to  represent  characters 
of  different  kinds.  All  their  clothes 
come  off,  too — isn't  that  a  joy? 
There's  a  Russian  bride — a  High- 
lander— a  knitting  woman  and 
various  other  characters,  all  tagged 
by  "Susanne"  herself.  Prices  $2.75 
to  $5.50. 


MILLINERY  COMING  INTO  ITS  OWN 

(Continued  from  page  63) 
qualities  and  styles  of  shapes  are  de- 
manded and  some  of  the  attention  which 
was  lavished  upon  fancy  shoes  is  climb- 
ing headward  now.  Shoes  are  less  fancy 
in  style  and  colorings,  and  shorter  in 
height  with  correspondingly  lengthened 
skirts,  and  this  gives  a  place  for  mil- 
linery once  more.  The  trade  feels  that 
the  average  woman  will  be  more  fasti- 
dious about  her  hat  now  that  the  craze 
for  fancy  shoes  has  somewhat  calmed. 

Freedom  in  Trimming 

While  feathers,  high  mounts,  wings 
and  feather  bandings  are  the  most  pro- 
minent type  of  Fall  trimming  there  are 
many  ribbon,  jet,  celluloid,  wooden  bead, 
appliqued,  small  buckle  and  long  pin 
adornments  which  provide  smart  effects, 
but  as  stated  above  hats  are  not  heavily 
trimmed  owing  to  the  very  high  prices 
prevailing.  One  dainty  effect  resulted 
from  the  use  of  thick  worsted  trimming 
in  turquoise  blue  on  a  soft  dressy  hat 
of  turquoise  silk.  A  band  of  the  wool 
was  crocheted  around  the  crown  and 
strands  with  a  curl  at  every  inch  gave 
a  braided  effect  over  the  whole  shape. 
Fringe  made  of  silk,  cord,  or  ostrich 
is  favored  and  some  good  effects  are 
shown  in  velvet  with  fancy  machine 
stitching  in  colors  representing  vines  and 
foliage. 

The  Colors 

Beaver  color  is  of  great  importance 
throughout  millinery,  coming  next,  with 
most  houses,  to  black  and  navy;  taupe, 
allies  (khaki),  reindeer,  some  purples, 
browns,  terra  cotta,  nacre  (shot  or  two- 
toned  effects)  are  also  important.  Al- 
most no  greens  or  rose  are  shown.  Navy 
is  prominent  in  spite  of  the  fact  that 
good  tones  in  it  are  difficult  to  procure 
and  also  difficult  to  match.  Some  tur- 
quoise and  other  brighter  blues  are 
shown  for  special  occasions. 


MONTREAL  MILLINERY 

THE  trend  and  prospects  of  the  millin- 
ery trade  in  Montreal  are  developing 
along  similar  lines  to  those  reported  from 
elsewhere.  Reports  from  there  place 
strong  importance  upon  ostrich  trim- 
mings in  mounts  and  bandeaux.  In  fact 
they  are  said  to  be  the  best  in  years. 

A  good  deal  of  gold  and  tinsel  flowers 
are  selling. 

In  colors  the  new  shade  of  Burgundy, 
which  combines  a  rich  shade  of  terra 
cotta  is  very  strong;  old  rose  is  given 
more  attention  in  Montreal  again  than 
in  some  other  places;  taupe,  turquoise 
and  sapphire  blue  are  receiving  marked 
attention. 

In  materials,  beaver  and  hatters'  plush 
are  prominent. 

The  shapes  tend  to  be  very  narrow  on 
the  right  brim  and  wide  on  the  left. 
Those  rolling  up  in  the  back  are  selling 
well  too.  The  veil  hat  with  a  velvet  band 
under  the  chin  is  also  a  good  seller. 

Ribbons  are  said  to  be  better  than  for 
many  seasons  and  in  all  widths  from  Vfe 
inch  to  6  inches.  Corded  and  fine  gros- 
grains  are  used  and  also  the  shiny  satin 
(cire)  ribbon  is  favored. 
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LEATHER   GOODS 


CANADIAN    LEATHER    PRODUCTS 

LIMITED 

144  FRONT  ST.  WEST  TORONTO 
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Serving  Trays 

From  $2.25  to  $10.00 

Portable  and  Floor 
Lamps 

From  $3.00  to  $25.00 

Clocks 

From  $6.00  to  $10.00 

Silver-Plated  Tea 

Sets 

Bon  Bons 

Fruit  Bowls 

Cake  Plates 

From  $1.50  to  $10.00 

Cut  Glass  Water 
Sets 

Berry  Sets 

Bon  Bons 

Spoon  Trays 

Vases,  etc. 


MOCEL  "D 


Genuine  mahogany  or  fumed  oak  cabinets 
19"  x  21%"  x  44"  high.  All  wood  tone  cham- 
ber specially  constructed  giving  extra  full 
tone.  Extra  strong  double  spring  motor 
with  frame  of  gray  iron  casting,  strong  and 
rigid  design.  Plays  any  three  10"  or  two 
12"  records  with  one  winding. 

Universal  tone  arm  with  patented  spring 
device  which  regulates  weight  of  tone  arm. 
Plays  all  makes  of  records  with  the  great- 
est perfection. 

SPECIAL  FEATLRE 

Patented  reproducer  with  composition 
diaphragm  and  magnetic  attachments,  giv- 
ing wonderful  full  volume  of  tone  without 
any  trace  of  blasting.  Columbia  automatic 
stop. 

Retail  Price,  $125.00 

Plus  io'/<    War  Tax 


Angelus 
Phonographs 

Table  Models 

At  $12.00  and  $30.00 

Cabinet  Models 

At  $38.50  and  $62.50 


We  also  carry  a  large  and 
well-assorted  stock  of 

Emerson, 
Silvertone 
and 
Winner 
Records 


Good  List  of 
Selections 


TORCAN  FANCY  GOODS  CO.,  LIMITED 

77   BAY  STREET,  TORONTO 

(THE  HOUSE  OF  SERVICE) 
Our  New  Catalogue  is  now  ready.       Have  you  received  your  copy  yet  ? 


Western  Representative  :  J.  W.  WHEATCROFT 
Hammond  Building  -  Winnipeg,  Man. 

WRITE  HIM  ANY  TIME 
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Gifts!  Gifts! 
Gifts! 

Open  a  Gift  Depart- 
ment. It  concentrates 
scattered  efforts. 
The  First  and  Principal 
Line  is  Manufactured 
by  the  Pohlson  Galler- 
ies, Pawtucket,  R.I.,  N.Y. 
225  Fifth  Ave. 

Send  for  catalog  of  over  1,000  Gift  Articles. 
And   a  book  which  tells  how  to   start  a   Gift 
Department.     Greatest  success  in  the  U.S.A. 


Aluminum  No.  1500  Measur- 
ing Spoons,  $3.00  per  doz. 
Ironing  Board  No.  1559  Fas- 
teners, $3.60  per  doz.  sets. 
No.  1130  Lingerie  Tape,  $7.80 
per   doz. 

Open    $25.00    and    $50.00    as- 


Sample   Room, 


The  Pohlson  Galleries 

PAWTUCKET,   R.  I., 

U.  S.  A. 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND  EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 

932-938  Broadway  New  York  Cor.  22nd  St. 


Bay  and  Wellington  Sts. 


Toronto,  Canada 


ESTABLISHED  184* 


BRADSTREET'S 

Offices  Throughout  the  Civilised   World. 


OFFICES    IN    CANADA: 


Calgary,  Alta. 
Edmonton,  Alta. 
Halifax.  N.S. 
London,  Ont. 


Ottawa,   Ont. 
St.  John,  N.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,    Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto.  Ont. 
"Ylnnipeg,   Man. 


THOMAS    C. 


TORONTO.  CANADA 


Remarkable  Assortment  of  Boudoir  Caps 


ends   of  quality   Satins,    Silk? 

Laces   »if   used    in   making    up    these    i '; 
Ribbon*    in    various   nilurs    and    designs. 


Trimmed   with 


SS.     115  -Pi  ice     for 

Boudoir 

Caps    is 

i    Rl 

bT 

'  305 

"  310 

1  K 

u 

320 

1 

WOMEN'S    BELTS 
5T-"999-2-in. ;   in    black    and    white   only. 

,7ra"i5  -2'i-in.  ;    patent     leather    face ;    black    onh  ;    ha 


Per    do/en.  $1.75 
asome    curved    buckle. 

Per  dozen  3.25 
Per  dozen  4.00 
Per  dozen    4.50 


TAM    O'SHANTERS 
Tarn    HB1— Attractive    Plush    Tarn    that    sells    on    sight.      Self  button    and    Mat 
tassell.      Elastic    in    back    to    (it    any    coiffure.      Per    doz.    $18.00. 
Ila'.i   (Same    as     1 161,    but    made    of    velvet    in    solid     black    01     assorted    color 
Per  doz.    $16.75. 

WRITE    IFOR    ANYTHINt;     YlHi    MAY    WANT     IN     THESE     LINES. 

NOTION   AND  NOVELTIES  COMPANY 

SHAWINIGAN   FALLS.    QUEBEC 


KNITTING  NEEDLES 

The  demand  for  Knitting  Needles  is 
increasing.  We  have  a  well-assorted 
stock  of  all  varieties  in  wood  and  cellu- 
loid, also  size  13  in  steel. 
Bag  Handles  bid  fair  to  be  as  popular 
for  Fall  as  in  the  Spring.  We  have  a 
complete  range  to  select  from  in  cellu- 
loid, metal  and  wood. 
Try  a  few  of  these  on  your  notion 
counter. 

wrinch,  McLaren  &  company 

77  Wellington  St.  West,   Toronto 


w 


m 

DYERS  -  BLEACHERS  -  FINISHERS 


eR'LU*NT-F1N|SH  EVERLAS-nr;G-THE^ 

IT'S   IN  THE  WATER 

MADE  IN  CANADA-ENGLISH  8t  FRENC  H  METHODS 


casO"- 


GILBERT    M 
Trade   p 


ACIUNK   GUN 
Canada.    $5.25 


[LBEKT    DIV 
Trade      Pric 


ING   SUBMARINE 
Canada.      $3.00 


LBERT     TA: 


GILBERT  Toys  arc  the  toys  that  will 
bring  the  Christmas  trade  on  this,  our 
first  real  War  Christmas. 
They  are  realistic,  true-to-life  War  Toys  that 
look  like,  work  like,  and  are  made  like,  the 
real  articles— and  no  one    appreciates    the 
genuine  as  a  boy  does. 
Here  are  three  good  examples. 
The  Gilbert  Machine  Gun  fires  ten  shots 
oer  second  with  a  rat-ta-tat-tat  that  has  all 
the  excitement  of  war— it  has  all  the  mechan- 
ism that  a  boy  likes  and  is  harmless.  Nothing 
like  it  for  sales. 

The  Gilbert  Diving  Submarine  is  a  wonder. 
Periscope,  conning-tower,  torpedo  tube 
propeller  and  all,  are  modelled  after  the  real 
U-Boat— and  the  Gilbert  works— it  dives, 
discharges  its  torpedoes,  and  rises  again, 
like  life. 

The  Gilbert  Electric  Tank  is  another  Gil- 
bert triumph.  Boys  who  have  watched  the 
Tank  in  action  at  the  movies  recognize  the 
mechanical  accuracy  of  this  wonderful  toy 
at  once,  and  you  can't  fool  a  boy. 

These  life-like  toys  will  bring  you 
the  trade— they  will  be  widely  ad- 
vertised in  the  juvenile  and  adult 
magazines  in  the  usual  big  Gilbert 
way.  But  they  are  only  a  few  of 
the  many  Gilbert  winners.  Get 
the  Gilbert  Toy  Catalog  and  get 
the  trade  that  follows  Gilbert  toy 
advertising.  Write  to-day  for  cata- 
log". 


THE  A.  C.  GILBERT  COMPANY 

NEW  HAVEN,  CONN. 

IN  CANADA 

THE  A.  C.  GILBERT-MENZIES  CO.,  LIMITED 

439  KING  STREET  WEST,  TORONTO 
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"There  is  just  one  Service  Flag'  and 
Pin,"  was  the  ready  response  given  by 
one  of  the  young  ladies  at  the  booth  of 
the  Toronto  Trophy  Craft  Co.,  to  an 
alert  elderly  lady  as  she  enquired  what 
kind  of  a  service  flag  she  should  hang 
in  her  window.  "Of  course,  they  are 
made  with  one,  two,  three,  four  or  more 
maple  leaves  to  show  how  many  have 
gone  on  active  service  from  the  home  in 
which  they  are  displayed.  Blue  leaves 
are  used  to  denote  those  on  active  ser- 
vice and  red  leaves  for  those  who  have 
paid  the  supreme  sacrifice,"  continued 
the  saleslady.  "May  I  ask  how  many 
leaves  you  would  need  on  your  flag?" 
"I  am  proud  to  be  able  to  say,  replied 
this  mother,  "my  flag  will  have  three 
blue  leaves  and — "  added  she  with  a 
brave  smile,  "one  red  leaf." 

She  went  away  proudly  wearing  a  Can- 
adian Service  Pin  and  with  a  beautiful 
satin  flag  to  hang  in  her  window  at 
home. 

The  crowd  which  pressed  around  the 
booth  from  early  morning  until  closing 
time  evidenced  in  no  small  way  the  fact 
that  a  Service  Flag  to  hang  in  Canadian 
homes  has  gained  great  popularity  and 
has  come  to  fill  a   long-felt  want. 

The  exhibit  of  enamelled  military  sou- 
venir jewelry,  consisting  of  miniature 
cap  badges  in  brooch  form  of  the  great 
majority  of  Canadian  overseas  units  was 
■  perhaps  the  most  complete  collection  ever 
shown   at   the    Canadian   National   Exhi- 


An  attractive  booth  at  the  Canadian  National  Exhibition. 


bition.  Included  with  this  was  a  splendid 
display  of  college  class  pins,  medals  for 
competitions  of  every  nature  and  pen- 
nants. 

The  Toronto  Trophy  Craft  Co.  have  their 
offices  at  1710-12  Royal  Bank  Bldg.,  cor- 


ner of  King  and  Yonge  Sts.,  Toronto, 
where  enquiries  from  the  trade  will  have 
prompt  attention.  This  young:  firm 
owe  their  rapid  growth  to  their  aggres- 
siveness in  introducing  to  the  trade  sou- 
venir novelties  in  demand. 
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KIMMEL  cQ 


YOUR 

BUTTON 

DEPARTMENT 


Will  be  a  most  successful  one  if  you  stock 
our  lines.     We  are  always  at  your  service. 
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FORSYTH  KIMMEL  COMPANY,  LIMITED 


KITCHENER,  CANADA 


Have  You  Figured  It  Out 
In  This  Way? 


Gipe-Hazard 
Store  Service 

Co.,  Ltd. 

113  Sumach  St.,  Toronto 


A  salesman  running  to 
and  from  a  cash  office  or 
register  fifty  times  in  a 
day  requires,  in  the 
average,  say — fifteen  sec- 
onds each  way.  Deten- 
tion at  office  for  change-mak- 
ng,    thirty    seconds,    or    sixty 


seconds   to   obtain   change   for   each   sale. 

To   be   continued    in    our  next   advertisement. 

P.S.     Nothing    in    the    above    is    stated    about    the 

check  which   our   service  affords  against  errors,  nor 

fact  that  your  money  will  be  in  your  office  where  it 

be,   and    in    care    of   one    person    who    is    responsible 

viz.,  the   cashier. 


I U  R<  view 
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For  Fall  and  Xmas 
Trade 


Handkerchiefs  of  all  kinds: 
Silk  Handkerchiefs 
Pure  Linen  Handkerchiefs 
Cotton  Handkerchiefs,  etc. 

Silk  Mufflers: 

Plain  and  Latest  Fancy  Patterns 

Art  Linens: 

Table  Covers 
Doylies 
Bureau  Scarfs 
Etc.,  etc.,  etc. 

Goods  are  getting  more  scarce  and  prices 
are  continuing  to  advance. 

Order  NOW! 

Novelties  Limited 

100  Wellington  Street  West,  Toronto 

MONTREAL  BRANCH. 
Cartier  Building,  Corner  Notre  Dame  and  McGill  Streets 

Silks,  Limited 


SELLING  AGENTS  FOR  WESTERN  CANADA 

CALGARY 


EQUIPMENT^  DISPLAY 
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An  Artistic  Window  Trim 

Here  isasuperb  window  trim  in  which  form,,  line,  and  mass  make  almost  as  strain/  an  appeal  as 
color.  In  fact  even  in  the  dull  mediv/m  of  plain  printers'  ink  you  con  almost  imagint  the  color  ap- 
peal  of  this  trim,  because  the  grace  of  line,  form,  and  drapery  demand  equal  perfection  of  culm-  as 
,  vt  ry  display  manager  well  knows.  The  position  of  the  figure  is  interesting  in  its  relation  to  the  white 
mass  of  the  circle  space  behind.  In  placing  the  figure  just  there  the  artist  obeyed  a  law  of  picture 
composition  which  if  obeyed  faithfully  ensures  an  effect  so  pleasant  to  the  eyes  that  purchasing 
poner  is  the  more  easily  persuaded  thereafter  through  those  happy  eyes:  Note  now  the  sweep  of  the 
curve  behind  conveys  tht  thought  of  life  in  tin  curves  of  neck.  arm.  and  shoulder  in  the  figure. 
Thin  not,  the  downward  glance  of  the  eyes  towards  the  hat  which  is  the  compelling  attraction,  the 
focus  of  admiration  for  the  whole  display.  Then  glance  just  where  your  eye  wants  to  go,  at  the 
dainty  pair  of  high  shoes  set  out  so  perfectly  for  attention.  U'liile  the  drapery,  the  fabrics,  the  flow- 
ers, the  figure,  all  suggest  much  to  the  mind  in  the  mood  for  purchasing,  the  probabilities  are  that 
this  window  sold  huts,  and  high  shoes  above  everything  else.  But  to  calculate  the  selling  effect  of  a 
display  like  this  in  dollars  and  cents  would  be  beyond  the  powers  of  human  business  recording 
systems.  To  trace  tJic  final  effect  on  masculine  cheque  books  of  this  trim  would  mean  mind-reading 
efforts  into  feminint  fancy  in  the  city  of  the  display,  extending  over  many  a  long  month,  even  per- 
haps over  ijears. 
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EQUIPMENT  AND  DISPLAY 


A  Splendid  Patriotic  Window 


„„A  hv  the  Ritchie  Co.  Ltd.,  on  the  occasion  of  a  big  victory  cele- 
taTLVStSTrS: ^rt^ET^;  May  fbis  tyPe  -  window  be  Oominio, 
wide  in  the  near  future  when  that  grand  final  victory  .s  accomplished! 


An  Exhibition  Display 


,  of   Oriental   silks    brocades   and    ve.vets  by  the  Robert  Simpson  Co.  Ltd.,  Toronto.      A  hat  or  two, 

Showing   the   *ZZStt*S5££Z~   —   ^th  good  effect  among  the  rich  coloring. 
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Style  No.  4.     This  Beautiful  Body  $138.00 


Every  merchant  delivers  goods  in  as 
handsome  style  as  he  can  afford.  It  is 
mighty  good  advertising.  A  swell  look- 
ing delivery  body  reflects  credit  and 
makes  for  popularity. 

Dry  Goods  Merchants 

Write  for  Illustrated  Folder 
Prices  and  Terms 

Good  Looks  is  not  the  only  good  argument 
for  the  Babcock  Body — not  by  any  means. 

Steel  Construction  —  ribbed,  angled  and 
bolted  with  steel,  makes  all  Babcock  Bodies 
rigid,  durable,  economical. 

Interchangeable  —  Standardized  —  Any  of 

the  four  styles  are  interchangeable  with  very 
little  trouble ;  bolts  and  braces  and  all  parts 
fit  exactly.  Made  "standardized"  to  fit  any 
make  of  car.  Name  your  Chassis  when 
ordering. 


No.  1 


CARRIAGE  FACTORIES,  LIMITED 

Head  Offices:     Excelsior  Life  Bldg.,  TORONTO 
Sales   Offices:     Montreal,     Toronto,     Winnipeg 
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ST 


The  old  way 


The  new  way 


A  man  should  not  do  the  work  a 
machine  will  do  for  him 


A  merchant,  with  all  his  troubles, 
should  never  do  the  work  that  a  machine 
does  better  and  quicker. 

Our  newest  model  National  Cash 
Register  makes  the  records  which  a 
merchant  needs  to  control  his  business. 
It  does  fifteen  necessary  things  in  three 
seconds. 

Without  the  register  a  man  cannot  do 
these  things  in  half  an  hour. 


With  the  register,  even  a  new  clerk  can 
do  them  just  by  pressing  the  keys. 

Our  new  electric  machines  are  as  much 
better  than  old  machines  as  an  up-to-date 
harvester  is  ahead  of  a  sickle  for  cutting 
grain. 

The  latest  model  National  Cash  Register 
is  a  great  help  to  merchants  and  clerks. 
It  pays  for  itself  out  of   what  it  saves. 


Merchants  need  National  Cash  Registers  now  more  than  ever  before 


Fill  out  this 
coupon  and  mail 
to-day 


Dept.  C6,  The  National  Cash  Register  Company  of  Canada,  Limited, 

Toronto,  Ont. 
Please  give  full  particulars  about  the  up-to-date  N.C.R.  System  for 
mv  kind  of  business. 


Name.  .  . 
Business. 

Address. 
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DUR-ENAM  WASHABLE  DISPLAY  FORMS 

WILL  HELP  YOU  SELL  FALL  AND   WINTER  GOODS 


DUR-ENAM  Washable  Display  Forms  are  far  better 
than  the  ordinary  enamelled  forms  on  the  market. 
Our  own  special  composition  is  used  in  making 
DUR-ENAM  Forms;  and  a  certain  process  of  manu- 
facture gives  them  a  beautiful,  flesh-tinted  finish 
that    is  lasting. 

DUR-ENAM  Forms  are  backed  by  the  name  of  the 
manufacturers.  CLATWORTHY  &  SOX.  Limited, 
and  can  lie  purchased  from  them  only. 


No.    1570-  Especially   designed   to 
display    Sweater   Coats. 


No.    1568   P     Extended 
Shoulder  Model. 


*j^ 


No.  1574— Venus  de  Milo.  An 
excellent  form  for  display- 
ing  bathing   suits,    underwear 


No.    ■>      Perfection    Skirt   Hanger. 


DUR-ENAM    Display    Forms    are    made    in    all    styles    and 

sizes.     Be  sure  to  buy  the  genuine  DUR-ENAM  Forms  made 

exclusively   by    Clatworthy   &    Son,    Limited. 

Place  your  order  at  once  and  have  these  forms  on  hand  in 

time  to  use  them  in  your  Fall  displays. 

Write  for  catalogue  of  full  line  of  Display  Fixtures,  Forms 

and    Figures. 


CLATWORTHY  &  SON,  LIMITED 

161   King  Street,  West,  TORONTO 


No.  1589  —  Ex- 
tended Shoulder 
Model,  mounted 
on    base. 


Sk 


Dry  Goods  Renew 
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"WhenCanYouDeliver?" 

THAT'S  the  customer's  first  question,  usually.    How  do 
you  answer  him? 

Your  goods  may  be  superior,  your  clerks  may  be  cour- 
teous, your  store  attractive,  but,  after  all,  unless  your  de- 
liveries are  prompt  and  dependable,  your  customers  will  be 
disappointed  and  trade  elsewhere  next  time.  Do  you  realize 
how  many  people  judge  a  store  by  its  deliveries? 

Is  your  delivery  system  on  a  par  with  the  rest  of  your  busi- 


THE  UNIVERSAL  CAR 
One-Ton  Truck  $750 
Runabout  -  -  575 
Touring  ...  595 
Coupe  -  -  -  770 
Sedan  ....  970 
Chastis  ...  535 
F.  O.  B.  Ford,  Ont. 


ness?  Does  it  draw  new  trade  or  lose  customers  for  your 
Are  your  horses  as  suitable  for  you  as  they  were  at  one  time? 
If  not,  why  do  you  persist  in  being  a  little  behind  the  times, 
when  a  Ford  One  Ton  Truck  would  be  more  in  line  with 
your  other  business  standards? 

Perhaps  your  deliveries  cost  you  too  much.  If  you  are  using 
motor  trucks,  they  may  be  too  heavy  for  your  line  of  busi- 
ness and  therefore  too  expensive.  The  Ford  Truck  uses 
less  fuel  when  handling  a  full  load  than  some  trucks  use 
running  empty. 

The  Ford  One  Ton  Truck  is  a  money  saver,  so  why  not 
modernize  this  department  of  your  business  at  once? 

All  price*  subject  to  war  tax  charges,  except  trucks  and  chassis 


Ford  Motor  Company  of  Canada, 

Limited 

Ford         -         -         Ontario 
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Dm  Goods  R 


WE  HAVE  CONSOLIDATED  WITHOUT 
THE  ELIMINATION  OF  A  SINGLE 
ESSENTIAL. 

SAME  FACTORIES,  SAME  SALESMEN, 
SAME  SERVICE. 

THIS  AMALGAMATION  INSURES  THE 
WINDOW  DRESSING  AND  DISPLAY 
INTERESTS.  THE  GREATEST  AND 
ONLY  COMPLETE  INSTITUTION  OF 
ITS  KIND  IN  THE  WORLD. 

DISPLAY  FIXTURES,  FORMS,  WAX 
FIGURES. 

ALL  CATALOGS,  PHOTOS  AND  GEN- 
ERAL PUBLICITY  ON  REQUEST. 

J.  R.  Palmenberg,  Inc. 

Palmenberg  Ideas  Norwich  Ideas 

Kindlimann  Ideas 

63-65  W.  36th  St.,  New  York 

Factories:  89-91  W.3rd.  St.,N.Y.  419-421  Broomes St.  NY. 

28  Thames  St.,    Norwich. 
Boston  Salesroom:  Baltimore  Salesroom: 

26     Kingston     St.  108  W.  Baltimore  St. 


DALE 


Enamel,    Washable    Display 

Forms    for    Waists,    Dresses, 

Lace   Collars,  Silk  Sweaters, 

Hosiery,   Etc. 


Manufactured  by 

Dale   Wax 
Figure  Co., 

Limited 

Canada's  Leading 

Manufacturers  of 

Wax  Figures, 

Display  Forms 

and  Fixtures 


Everything     for    the     Better 
Display  of   Merchandise 

109   King    St.    East 
TORONTO 

Montreal:  J.  Bogat 

150  Bleury  St. 
Vancouver:  E.  R.  Bill  art 
&  Son,  50 1  Mercantile  Bid?. 


Section  Wall  Case  for  Gloves,  Hosiery,  Waists,  Skirts,  Underwear,  Etc. 


Modern  Equipment 
For  Every 
Department  of 
Dry  Goods  Stores 


Messrs.  Dry  Goods  Merchants:  Do  you  realize 
that  you  now  have  twice  the  amount  of  money 
tied  up  in  stock  as  before  the  war? 
You  cannot  afford  to  have  goods  remain  on  your 
hands  for  want  of  good  store  equipment — equip- 
ment that  saves  clerks  who  are  hard  to  get — saves 
wages  which  are  high — saves  goods  from  becom- 
ing shop-worn  on  your  shelves  and  depreciating  in 
value — in  short,  good  store  equipment  makes  more 
money  for  you  and  is  a  money-making  investment. 
An  investment  of  $800  in  Walker  Bin  equipment 
spread  over  ten  years  costs  only  30  cents  a  day. 
Ask  us  to  tell  you  more  about  it. 


The  Walker -Bin  and  Store  Fixture  Co.,  Limited 

KITCHENER        -         ONTARIO 


Ihy  Goods  Renew 

nwmr- — i 
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THE  NEW  WAY  SYSTEM 
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A  New  Way  System  of  merchandising    by   means  of  the  New  Way 
System  of  store  fixtures. 

Results  that  follow  the  installation  of  a  New  Way  store  are: — 

Low  percentage  of  overhead  ro.s7.s-. 

Minimum    clerk   hire    from    elimination    of   lo8t    mot imi. 

Minimum  of  department  rental  owing  to  economy  of  space. 

Lowering  of  depreciation  and  mark-down  from  improved  selling  oppor- 
tunities. 

Higher  rate  of  turnover  due  to  efficiency  and  economy  of  the  New  Way 
System. 

The  merchant  of  to-day  cannot  afford  to  be  without  the  latesl  most  efficient   methods. 
Let  us  explain. 


Jones   Bros,   vk?  Co.,  Limited 

Store  Fitters 


Eastern  Branch  : 
71   Bleury  Street 
Montreal.  P.Q. 


Head   Office: 

29-31    Adelaide   St.  West 

Toronto,   Ont. 


^Vestern  Branch  : 
437  Main  Street 
Vv  inrupeg,  Man 


In   affiliation    with   and  manufacturing   in    Canada    under   the   -patents   of 
The    Grand   Raf>ids  Show    Case    Co. 
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Dry  Goods  Review 


Women  will  Soon  Begin 
Their  Dressmaking 
For  Fall! 

At  this  season  of  the  year  the 
average  woman  begins  to  pre- 


pare her  wardrobe  for  Fall  and 
Winter. 

She  will  need  a  dress  form.  The 

Special  Patented  Hinged  Waist 
in  Perfection  Adjustable  Dress 
Forms  makes  it  absolutely  the 
most  efficient  and  useful  dress 
form  on  the  market.  Profits  to 
dealers  out  of  this  line,  both  on 
sale  of  forms  and  on  fabrics 
(made  up  by  the  purchaser)  — 
give  it  a  double  advantage  over 
any  other  form. 


ADJUSTABLE  DRESS 
FORM   COMPANY 

OF  CANADA,  LTD. 

159  King  St.  West,        TORONTO 


U 
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DISPLAY 
EQUIPMENT 

We  are  showing 
for  1918  Fall 
season  the  very 
newest  develop- 
ments i  n  metal 
and  papier- 
mache  forms, 
enamel  forms, 
wax  figures.  De- 
signs, materials 
and  workman- 
ship RIGHT. 
Prices  interest- 
ing. 

Worthy  your  in- 
spection. Cata- 
logue and  sup- 
plement ready 
high  for  distribution. 

DELFOSSE  &  COMPANY 

Store  and  Office  :    247  CRAIG  ST.  WEST 
Factory:    7  HERMINE  STREET 

MONTREAL 


HOUSE    FURNISHINGS 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made  by 

JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian  Representatives:   CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 
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Oriental  Textiles  Co.,  Ltd. 


Oshawa,  Ont. 


Manufacturers   of 


Drapery  and 

Upholstery  Velours 

Marne  Velour 

Ypres 

Alsace 

Vimy 

Lorraine 

Lille 

Courtrai 

WRITE  FOR  SAMPLES 


lesrooms 


1  9  Manchester  Building 
33  Melinda  Street,  Toronto 


VITAL 

TO    THE 

CURTAIN  BUYER 


Your  customers  do  not 
make  allowances  for  a 
poor  showing  of  new  and 
clever  curtains.  They 
LOOK  in  several  stores, 
but  they  BUY  where  they 
see  the  newest  and  pretti- 
est curtains. 

In  spite  of  war  conditions  the 
DALMOR  line  for  immediate 
and  Spring,  '19,  delivery  is  the 
largest  and  finest  we  have  ever 
shown.  Being  in  direct  touch 
with  all  parts  of  Canada,  our 
designs  are  planned  solely  for 
the  needs  of  Canadian  homes. 
This  means  SALES  for  you, 
and  sales  mean  PROFITS. 
Our  tip  is:  Place  your  Spring 
order  NOW. 

The  line  is  being  shown  to-day 
in  all  Provinces  by  our  repre- 
sentatives. 


DALY  &M0RIN,  LTD. 

LACHINE     -     MONTREAL 


HOUSEFURNISHINGS 
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HIGH  COLORS  SCARCE 

Paper   Prices   Advanced— Improvements   in  More   Subdued 
Effects — Tapestries   Strong  for  Spring. 


WALL  papers  for  the  Spring  that 
are  now  going  out  to  the  trade 
will  show  an  advance  of  25  to  35 
per  cent,  over  prices  of  last  season.  This 
is  due  partly  to  increased  prices  of  paper, 
but  mainly  to  labor  advances  and  higher 
costs  of  colorings  and  other  raw  ma- 
terials that  form  so  large  a  part  of  the 
cost  of  manufacture.  As  before,  the  high 
colors,  especially  the  reds  and  greens 
will  be  very  scarce,  as  well  as  browns. 
These  colors  cannot  yet  be  secured  in 
Canada,  the  States,  nor  England,  al- 
though marked  progress  in  colorings  has 
been  shown  in  scores  of  other  shades. 
Indeed  most  of  the  colorings  for  wall 
paper  manufacture,  according  to  one  of 
the  largest  firms,  now  come  from  Can- 
ada. This  line  of  manufacture  has  been 
greatly  developed  recently  among  the 
paint  firms,  and  the  results  are  reported 
as  very  satisfactory.  The  heavy  colors 
it  has  seemed  almost  impossible  to  re- 
produce; this  applies  to  textile  colorings 
as  well  as  those  used  in  the  making  of 
wall  paper  for  at  base  they  are  practi- 
cally the  same. 

Canada  Exports  Wall  Papers 
The  situation  in  regard  to  plain  papers 
shows  no  difference.  All  of  these  of 
English  manufacture  are  still  shut  off, 
in  fact  most  of  the  mills  there  are  work- 
ing on  munition  orders  so  that  home 
supplies  are  not  looked  after  either.  It 
would  be  difficult  to  start  the  making 
of  the  oatmeal  and  other  ingrain  papers 
in  this  country  as  special  machinery  of 
a  costly  nature  is  required.  This  applies 
also  to  tile  papers,  but  apart  from  this 
aspect  the  Canadian  makers  are  so  busy 
that  thev  have  no  heed  to  branch  into 
new  fields.  The  DRY  GOODS  REVIEW 
is  informed  that  there  has  been  a  very 
gratifying  development  in  export  trade, 
especially  in  the  past  year  or  so,  and 
prospects  for  the  present  season  are  very 
bright.  All  that  prevents  an  enormous 
development  is  the  lack  of  shipping,  but 
the  facilities  from  Vancouver  at  least 
have  much  improved.  In  one  of  the  fac- 
tories DRY  GOODS  REVIEW  was  shown 
large  shipments  ready  for  South  Ameri- 

mn     onM.r,      Pro-:i       C^-}y     r*C  M""h     of 

this  trade  was  held  before  the  war  by 
the  Germans  so  that  the  Canadians  in 
getting  into  the  field  are  helping   in   an 


economic  war.    It  is  hoped  to  hold  a  large 
portion  of  this  when  the  war  is  over. 

Trade  with  Australia  and  New  Zea- 
land has  been  good  for  several  years,  and 
had  reached  a  respectable  figure  even 
before  the  war.  This  has  increased  very 
considerably  since.  In  addition  the  West 
Indies  is  proving  a  good  market,  so  also 
is  South  Africa.  It  is  interesting  to  no- 
tice the  labels  on  the  outside  of  the  bales 
that  are  being  shipped  to  some  of  the 
countries  of  South  America.  On  one 
there  were  three  inscriptions  as  a  warn- 
ing: 

USE  NO  HOOKS 

NO  USE  CARBATOS 

NO  USE  GANCHOS 

One  of  these  words  was  said  to  be 
Spanish  for  hooks,  for  the  other  the  in- 
formant could  not  vouch,  but  it  was 
genuine  enough  to  be  understood  on  the 
docks  of  South  American  countries. 

As  to  Patterns 

Tapestries  will  be  strong  for  Spring, 
especially  for  halls. 

Cut-out  borders  are  in  greater  demand 
even  than  during  the  past  season.  They 
are  favored  for  ceiling  finishes  as  well 
(as  illustrated). 

The  all-over  flower  patterns  for  bed- 
rooms are  shown  very  extensively.  Some 
have  an  overprint  treatment,  producing 
a  soft  shadowy  effect  in  some  new  and 
pretty  designs. 

One  firm  calls  special  attention  to  one 
of  its  new  lines  featuring  a  silky  mono- 
tone design  with  brightly  contrasting 
border  in  different  tones.  They  add, 
"public  taste  has  been  improving  for 
some  time,  and  by  well-directed  efforts  it 
is  possible  to  sell  the  better  grade  papers 
to  emphasize  the  attractiveness  of  them 
rather  than  making  a  special  feature  of 
low  prices.  In  this  way  business  can  be 
placed  on  a  higher  level  and  made  more 
profitable  for  the  dealer." 

Old  tapestry  hangings  are  reproduced 
on  paper  retaining  the  appearance  of 
cloth. 

Japanese  leathers  are  quite  distinctive 
in  wall  hangings.  They  range  from  bur- 
lap weaves  to  hand-tooled  designs. 


CURTAINS  FOR  1919 

Spring  Samples  Out  in  October — Prices 

Up — Range  of  Designs 

Better 

MARQUISETTES  and  voiles  seem  to 
be  the  leading  materials  again  for  1919 
window  curtains.  One  firm  which  is 
now  preparing  its  range  of  samples  for 
next  Spring  and  which  expects  to  have 
them  complete  about  the  middle  of  Oc- 
tober, says  the  range  will  be  the  biggest 
it  has  ever  offered.  There  will  be  be- 
tween 200  and  300  designs  in  these  cur- 
tains and  excellent  business  is  anticipat- 
ed for  the  coming  year.  "Now  is  the 
golden  opportunity  for  Canadian  manu- 
facturers to  expand  their  trade  and  get 
a  hold  on  the  market  which  peace  times 
will  only  make  more  secure.  To  do  this 
we  must  have  goods  and  more  goods  to 
show  our  customers.  We  have  been  very 
successful  in  getting  our  English  laces 
and  Swiss  goods  right  along  with  de- 
liveries not  much  overdue.  Of  course  we 
had  a  good  deal  of  merchandise  sunk, 
which  we  had  to  replace  at  a  third  ad- 
vance in  price,  but  still  we  have  the 
goods  to  go  on  with  and  so  the  outlook 
is  good."  This  was  the  summary  of  the 
remarks  made  to  DRY  GOODS  RE- 
VIEW by  one  of  the  managers  of  a  big 
manufactory  of  draperies  and  window- 
curtains. 

In  the  new  designs  coming  out  next 
month  there  will  be  a  marked  showing 
of  "point  chainnette,"  or  chain  stitching 
embroidery  used  in  border  and  corner 
effects,  sometimes  alone,  as  trimming, 
sometimes  combined  with  openwork  or 
neat  lace  edgings  and  insertions.  One 
pattern  which  has  proved  popular  in  the 
last  six  months  utilizes  imitation  filet 
oval  motifs  with  the  point  chainnette 
with  good  effect. 

Those  who  are  interested  in  color  ef- 
fects will  have  their  interests  taken  caie 
of  also,  but  so  far  the  colored  samples 
are  not  perfected.  There  will  probably 
be  something  definite  to  announce  in  this 
regard  next  month. 

Prices  generally  for  1919  will  range 
around  20  to  25  per  cent,  above  this 
Spring's  quotations  in  accordance  with 
the  increasing  costs  of  all  raw  materia;:-. 
The  new  made-up  curtains  in  which  the 
biggest  business  will  be  anticipated,  will 
retail  at  from  $5  to  $7  a  pair. 
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HOUSE    FURNISHINGS 


The  New  Wall  Papers 


Parlor  shows  the  self-color  effect  which  is  replacing  more  aggressive  patterns.  In  the  frieze  is  a 
touch    of    contrast. 

A  self-toned  Tiffany  effect  with  scenic  border  is  the  dining-room  treatment,  arranged  to 
give   width    to   what    is   frequently   a    rather    small     room. 

Che«r  is  the  key-note  of  the  bedroom  decoration  and  a  pleasing  touch  is  provided  by  the 
cut-out    ceiling    border. 

Shown   by   the   Watson-Foster   Co.,   Montreal. 


LINOLEUMS 

Export  From  United  States  Prohibited — 

Manufacture  of  Felt  "Substitutes" 

Improves 

THE  position  of  linoleums  has  become 
very  precarious  as  a  result  of  the  em- 
bargo on  the  export  of  jute  and  burlaps 
from  Great  Britain,  which  was  followed 
early  in  July  by  the  prohibition  of  the 
export  from  the  United  States  of  lino- 
leums. This  was  only  natural  as  the  sup- 
ply of  linoleums  will  quickly  be  depleted 
with  the  cutting  off  of  the  raw  material. 
This  same  condition  applies  to  Canada, 
and  from  the  beginning  of  July  the  coun- 
try was  cut  off  from  importing  any  lino- 
leums, and  the  manufacture,  even  before 
that  date  had  been  limited  to  the  raw  ma- 
terial that  was  on  hand  already. 

The  wholesalers  report  that  they  have 
fairly  large  stocks  on  hand  although  not 
nearly  enough  to  cover  the  needs  of  mer- 
chants for  the  Fall  trade.  One  buyer  for 
a  large  wholesale  house  stated  to  the 
DRY  GOODS  REVIEW  that  he  had  just 
returned  from  New  York  after  placing  an 
order  for  three  car  loads  of  linoleums, 
and  that  the  embargo  order  was  placed 
the  day  after  the  order  was  given.  He 
did  not  expect  to  receive  a  single  yard  of 
this  order,  which  he  had  planned  for  his 
Fall  trade.  From  the  point  of  view  of 
English  export  the  great  difficulty  is  that 
linoleums  are  so  heavy  and  bulky  that 
other  lines  are  given  preference  in  the 
returning  vessels.  The  same  reason, 
moreover,  that  dictated  the  embargo  on 
the  raw  material  naturally  acts  to  pre- 


vent the  export  of  much  of  the  manufac- 
tured goods. 

Felt  Lines  Become  Important 

The  result  of  the  double  restriction  will 
be  that  the  consumer  will  be  forced  to 
turn  to  the  substitute  felt  lines  that  have 
been  on  the  market  for  several  years.  A 
number  of  mills  are  preparing  to  de- 
velop this  line  to  take  the  place  of  the 
"real"  linoleums.  For  some  time  many 
of  these  substitutes  were  not  well  receiv- 
ed by  the  trade,  either  the  retailer  or  the 
public  at  large,  as  the  wearing  qualities 
of  a  number  of  lines  fell  far  below  that 
of  the  real  article.  Extensive  improve- 
ments have  been  made  the  past  year  or 
so,  and  the  manufacturers  are  showing 
their  lines  this  Fall  with  more  confidence 
than  ever  before.  Where  a  few  mills 
were  turning  out  excellent  lines,  the 
others  have  improved  theirs  very  consid- 
erably and  the  average  quality  of  the 
lines  shown  has  improved  immensely 
even  over  those  of  one  year  ago. 


A    FLAT  EXTENSION    ROD 

A  new  flat  extension  rod  has  just  been 
brought  out.  It  is  made  in  the  goose- 
neck style,  both  single  and  double,  and 
the  separable  rod  has  its  point  of  attach- 
ment to  the  bracket  at  the  extremities  of 
the  rod  itself.  This  makes  it  possible  for 
the  curtain  or  valance  to  be  entirely  ar- 
ranged on  the  rod,  rounding  the  goose- 
neck corners  and  distributing  the  fullness 
evenly  and  then  not  to  be  disturbed  sub- 
sequently by  pushing  the  rods  on  to  the 
supporting   brackets.     The   brackets   are 


inconspicuous  but  solid  and  provided 
with  a  spring  which  readily  supports  the 
rod  in  position.  The  rods  used  on  this 
fixture  are  a  complete  flat  tube  with 
closed  joint  at  the  back  of  the  rod;  this 
is  claimed  to  add  strength,  avoid  rough 
unfinished  edges  and  prevent  sagging  due 
to  warping  of  the  rod.  Rods  and  brackets 
are  interchangeable. 

New  Trimmings  in   Profusion 

The  vogue  of  shirred  cm-tains,  the  in- 
creased use  of  silk  and  other  fabric  lamp- 
shades and  the  newer  combinations  of 
lace  and  cloth  in  table  covers  and  pillows 
has  brought  about  a  largely  increased  de- 
mand for  certain  kinds  of  upholstery 
trimmings.  Lines  of  bullion  fringe  and 
other  draped-shade  trimmings,  silk  and 
tinsel  braids,  fringes,  tassels  and  cords, 
make  a  strong  showing  for  use  on  cre- 
tonne and  like  fabrics.  The  color  range 
is  good. 

Art    Leather    Products 

Venetian  furniture  covered  in  deco- 
rated leathers  is  being  shown.  Among 
other  features  of  interest  are  leather 
screens  made  up  in  various  period  styles 
appropriate  for  the  dining-room,  living 
room  and  library.  Spanish  and  illumi- 
nated leathers  are  sometimes  offered 
from  stock  or  to  order  and  decorated  ac- 
cording to  the  period  of  the  room  in 
which  they  are  to  be  used.  There  is  also 
an  extensive  line  of  hand-tooled  leather 
desk  sets  made  up  in  a  large  variety  of 
colors. 
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FOR  FALL 


Dry  Goods  Review 


NOW  READY 

"First  and  Best"  is  always  the  choice  of  the  Curtain 
and  Tapestry-buying  public  and  is  the  invariable 
standard  of  Hees-made  Curtains  and  Tapestries. 

We  are  now  ready  for  Fall  with  12  new  designs  of 
Tapestry  Curtains  in  colors  of  Rose,  Blue,  Green 
and  Brown.  Fringed  —  Overdraped  —  Plain,  or 
Edged  with  Gimp. 

They  are  dandies  and  are  sure  to  sell. 

Also  a  new  range  of  Tapestry  furniture  covering — 
Verdure  Tapestries — Two-tone  Damasks  and  self- 
colored  designs. 

And  Velours.  Do  not  fail  to  see  these  Velours!  50 
wide — plain  and  figured  for  hangings  and  uphol- 
stering. 

Our  travellers  are  all  out  now  with  these  lines.  Also 
the  famous  line  of  Hees-made  window  shades. 

"Remember  if  it's  for  the  window  we  have  it." 

Geo.  H.  Hees,  Son  &  Co. 

LIMITED 

52  Bav  Street,  Toronto 


/-      Goods  11  <  vii  " 


>  i; 
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Fashionable  Gloves 

For  The  Woman  of  Today 


Acme  Gloves  are  always  of  highest  quality  and  style — the 
smart  kind  so  much  in  demand  by  well-dressed  women. 

We  offer  you  to-day  the  same  choice  of  quality — the  same 
workmanship— the  same  distinctive  style  that  has  always 
characterized  Acme  Gloves. 

But  prices  are  very  uncertain.  Look  ahead — anticipate 
your  requirements,  and  by  all  means  buy  early. 

Our  travellers  are  now  paying  their 
semi-annual  visit  to  the  trade. 


ACME  GLOVE  WORKS,  LIMITED 

MONTREAL 


ACCESSORIES 


THE  NEW  NECKWEAR 

Many  Interpretations  Given  the  Cowl  Collar — Deep  Sailor  Styles  Strong—Satin,  Organdie, 

Georgette  and  Net  Rule  Still. 


FASHIONS  in  Fall  neckwear  are 
gradually  assuming  more  definite 
shape,  although  they  have  not  yet 
taken  any  very  unexpected  turn.  The 
cowl  collar  which  was  brought  out  more 
than  a  year  ago  and  took  somewhat  of 
a  rest  during  the  Summer  is  now  the 
leading  feature  of  both  New  York  and 
Canadian  neckwear  houses.  Of  course  a 
"leader"  has  to  have  many  interpreta- 
tions and  very  interesting  are  those  be- 
stowed upon  the  simply-fashioned  cowl. 
The  straight  bias  fold  which  produces 
the  cowl  effect  has  various  attachments 
designed  to  give  it  added  beauty  and 
variety.  Materials  and  colors  are  also 
important  in  the  latest  models. 

White  and  ivory  satin,  very  sheer  or- 
gandie, Georgette  and  some  novelty  silks 
are  the  materials  which  are  found  ts 
give  the  softest  and  best-shaped  rolls 
to  this  popular  collar.  One  of  the  new 
silks  featured  is  aurora  satin  which  is 
a  "high  light"  satin  with  a  shot  effect 
achieved  by  the  weaving  of  a  color  wuh 
white    artificial    silk.      It   comes    in    such 


tones  as  a  deep  rose,  champagne,  green 
and  blue. 

Cowls  Have  Pleats 

One  of  the  dainty  attachments  favored 
for  these  cowl  rolls  is  a  flat  ruffle  of 
pleated  Georgette  in  white  or  ivory — 
whether  the  roll  be  colored  or  not.  This 
ruffle  is  usually  three  or  four  inches 
wide  and  hemstitched. 

The  natural  sequence  of  this  style  is 
to  offer  a  collar  in  round  effect  using 
the  ruffle  without  the  cowl  roll.  This 
is  done  in  many  cases  and  a  dainty  soft 
bow  of  Georgette  to  match  the  ruffle  is 
shown  at  the  centre  front.  These  pleat- 
ed collars  are  shown  in  flesh,  maize,  etc. 
as  well  as  ivory  and  white.  Pleated  net 
sometimes  with  tiny  ruffles  of  Valen- 
ciennes lace  and  also  hemstitched  organ- 
die are  made  up  in  this  style  also. 

The  vestee  remains  a  prominent  item 
in  Fall  neckwear  and  it  too,  to  be  of  the 
latest  fashion,  must  have  a  cowl  roll  to 
the  top  of  it.  Satin  and  sheer  organdie 
are  the  favorite  materials  for  vestees, 
though  net  Iris  a  close  second  place.  One 


Fall  Neckwear 


One  of  (he  smartest  conceptions  of  the  cowl  collar.      The  new  Aurora  satin 

in  white  pansy,  liberty  or  flame   is  combined   with   white   pleated   Georgette. 

This    model    is    shown    hv    courtesy   of    Ladies'   Wear    Limited.   Toronto. 


clever  little  waistcoat  of  white  net  has 
tiny  pearl  button  fastening  down  the 
front  with  three  rows  of  lace  down  each 
side;  round  neckline  with  the  pleated 
ruffle  across  the  lower  front  only  and  a 
deep  sailor  collar  with  tuxedo  revers, 
also  with  lace-ruffled  edges,  meeting  the 
wide  ruffle  at  each  side.  It  is  a  strik- 
ingly dainty  number. 

Sailors  Important 

Sailor  collars  continue  strongly  as  de- 
scribed in  last  month's  DRY  GOODS 
REVIEW.  They  must  be  quite  deep  in 
the  back — some  in  fact  reach  almost  to 
the  waistline — but  not  too  wide  on  the 
shoulders.  Many  are  noticeably  narrow- 
er than  the  shoulders  across  the  back. 
They  may  have  lace  or  fringe  for  trim- 
ming according  to  the  material  used. 
Fringe  usually  accompanies  the  satin 
models.  It  is  used  also  across  the  front 
ends  of  collars  which  have  tuxedo  cuts, 
and  in  almost  any  other  way  the  de- 
signer chooses.  Some  sailor  collars  give 
the  wearer  a  sort  of  sandwiched  appear- 
ance for  a  front  portion  is  of  the  same 
depth  and  shape  as  the  back.  The  round 
neckline  allows  it  to  slip  over  the  head. 

Tie  effects  on  sailor  and  shawl  collars 
of  net,  satin,  organdie  and  Georgette 
are  also  shown  again,  in  white  and  flesh. 

Rosebud  Trimming 

Noticeable  among  the  new  net  num- 
bers are  those  which  either  roll  high  at 
the  back  of  the  neck  or  have  a  piece  cut 
.-pecifically  to  stand  up  straight  at  the 
back.  One  number  has  the  round-pleat- 
ed front  fitting  closely  around  the  neck 
and  the  erect  piece  at  the  back  folding- 
down  again  softly  and  edged  with  filet 
lace.  One  New  York  house  is  featuring 
dainty  net  neckwear  with  trimmings  of 
tiny  rosebuds  and  a  good  deal  of  filet 
lace. 

A  rather  extreme  novelty  featured  in 
a  Yonge  street  window  during  the  Exhi- 
bition season  showed  a  stock  and  jabot 
of  silk  lace  with  a  black  chiffon  border; 
the  jabot  was  so  long  that  it  hid  the 
waistline  in  front.  Another  number 
showed  rather  a  large  black  tulle  ros- 
ette at  the  side  back  of  the  neck. 

One  New  York  house  is  featuring 
what   it  calls   the   "new   Puritan"   collar. 


Dry  Goods  Review 
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It  is  simple,  of  course,  having  the  deep 

back,  full  round  neckline  in  front  and 
rounded  ends  as  well.  It  is  shown  in 
organdie,  satin  and  net  without  any 
trimming. 

There  is  quite  a  Rood  sale  for  the 
laundered  and  semi-laundered  sets  in 
white  cotton  for  school  and  business 
girls.  These  are  worn  with  a  novelty 
silk  tie  and  are  very  smart.  They  in- 
clude Peter  Pan.  Buster  Brown,  Eton, 
Puritan,  and  the  other  familiar  types 
again. 


HANDKERCHIEFS 

Outlook   For   1919   Supplies   is   Not   Good 

Prices  to  be  Higher  and  Ranges 

Curtailed 

CONDITIONS  in  the  handkerchief  busi- 
ness are  following  in  the  wake  of  the 
troublous  problems  in  other  lines.  Es- 
pecially regarding  next  year's  supplies 
is  the  concern  serious.  "The  high  cur- 
rency exchange  in  Switzerland,  the  al- 
most entire  absence  of  linens,  continued 
rising  costs  and,  most  of  all,  the  fact 
that  the  winning  of  the  war  must  be 
the  first  consideration  of  every  industry 
— and  the  war  could  be  won  without 
handkerchiefs — these  are  all  serious  fac- 
tors affecting  the  outlook  for  next  year," 
said  one  of  the  leading  wholesalers  to  a 
DRY  GOODS  REVIEW  representative. 
"The  result  will  be,  first,  shortage  of 
supplies;  second,  decreased  ranges  and 
lack  of  novelty;  and  third,  increases  in 
prices  of  at  least  25  to  33  1-3%,  in  some 
lines  as  much  as  50' r,"  he  added. 

Lace  handkerchiefs  are  practically  un- 
procurable for  next  year.  These,  of 
course,  in  past  years  were  almost  ex- 
clusively imported  from  Switzerland 
which  alone  is  sufficient  reason  for  their 
non-appearance  now. 

Owing  to  the  lack  of  noveltv  and 
variety  in  materials  colored  goods  will 
doubtless  remain  a  feature.  This  will 
apoly  both  to  printed  effects  and  to 
dainty  little  snecies  of  colored  em- 
broidery done  by  hand  or  by  machinery 
according  to  the  price.  As  to  particular 
designs  the  details  of  these  are  unim- 
portant to  the  retailer  owing  to  the  fact 
that  it  will  be  almost  necessary  for  him 
to  place  onen  orders.  Repeats  are  even 
now  practically  impossible:  if  a  retailer 
finds  he  has  underbought  for  his  Winter 
season,  the  only  way  that  he  can  have 
hope  of  delivery  is  to  take  what  there 
may  happen  to  be  on  the  market,  re- 
gardless of  natterns.  Indeed,  for  Christ- 
mas. 1919,  buying,  it  appears  as  if  the 
merchant  who  buys  as  soon  as  handker- 
chief goods  are  offered  hiem  is  the  wise 
one. 

Jananese  crene  and  silk  handkerchiefs 
are  in  eood  demand  but  here.  too.  little 
noveltv  is  to  be  had.  As  to  whether 
there  will  be  supplies  of  these  to  offer 
next  ye^r.  wholesalers  are  quite  in  the 
dark.  Embargoes  are  placed  on  prac- 
tically all  Jananese  eoods  in  order  to 
s^vp  tonnage,  but  whether  handkerchiefs 
will  be  nermitted  to  come  through  or 
not  in  1919  it  is  impossible  to  sav  at  pre- 
sent. 


A  Smart  Vestee 


Very  sheer  organdie  with  tucks  and  small  pearl  buttons 
and    featuring   the    popular   cowl   collar. 


RIBBONS 

Buyers  Finding  Lower  Stocks  and  Higher 
Prices  Than  a  Year  Ago 

CONDITIONS  in  the  ribbon  trade  ap- 
pear to  be  rather  more  satisfactory  in 
most  ways  than  they  have  been  for  the 
uast  few  seasons.  The  millinery  trade 
in  ribbons  is  somewhat  of  a  problem  be- 
cause one  milliner  takes  one  thing  and 
another  something  else.  There  is  no 
outstanding  feature  in  millinery  ribbons, 
unless  one  might  perhaps  except  cire 
ribbons,  which  wholesalers  report  as  sell- 
ing quite  actively.  Cire  ribbon  is  of 
course  only  a  novelty  and  a  small  item 
in  the  whole  trade.  Apart  from  this 
uncertainty  of  millinery,  however,  there 
is  a  satisfactory  activity  abroad. 

Moire  ribbons  in  plain  colors  and  wide- 
widths  are  among  the  best  sellers  at 
present  for  the  general  trade.  All  widths 
of  satin  ribbons,  including  lingerie  rib- 
bons, are  selling  steadily  also.  These 
will  be  in  greater  demand  than  ever,  no 
doubt,  for  the  Christmas  season  for  the 
tendency  among  consumers  seems  to  be 
for  an  increasing  demand  for  these 
goods  among  people  receiving  inflate! 
salaries. 

Velvet  ribbons  are  not  particularly  in 


demand,  except  perhaps  in  black.  One 
wholesaler  explains  this  as  due  to  the 
fairly  good  stocks  on  hand  everywhere 
to  meet  the  staple  trade  and  no  condi- 
tion existing  requiring  any  special  call. 
Fancy  ribbons  are  expected  to  arrive 
at  the  wholesales  within  the  next  fort- 
night for  the  Christmas  trade  and  they 
are  promising  a  brisk  call  immediately 
in  order  to  meet  the  Christmas  require 
ments. 

Another    Price    Jump    Probable 

Canadian  wholesales  are  not  going 
very  deeply  into  cotton  ribbons.  They 
say  that  even  with  a  general  increase 
of  about  50  per  cent,  over  Spring,  1918, 
prices  and,  owing  to  conditions  in  the 
silk  market,  another  expected  advance 
of  35  per  cent,  in  goods  for  next  Janu- 
ary delivery,  people  prefer  a  silk  rib- 
bon to  a  lower  priced  cotton  and  are 
quite  determined  to  have  at  least  a  fairly 
good  quality. 

Buyers  bought  rather  heavily  in  rib- 
bons previous  to  a  year  ago  and  are  now 
coming  into  the  marki  again  only  to  find 
that  stocks  are  much  lower  than  they 
expected  to  find  and  prices  substantially 
higher.  They  are,  however,  placing  fair- 
ly good  orders  at  the  high  prices,  real- 
izing that  the  price  tendency  is  firmly 
upwards. 
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Dry  Goods  Revit  w 


GORGEOUS  FRENCH 
RIBBONS 

IX  AX  interview  with  one  of  the  biggest 
ribbon  buyers  in  Canada,  a  DRY  GOODS 
REVIEW  representative  was  shown 
some  exquisite  importations  from 
France.  They  were  wide,  in  corded  and 
.satin  effects,  black  with  rich  shimmering 
brocaded  patterns  in  sold  and  silver. 
"When  we  are  already  selling  these 
goods  priced  at  $10  to  $20  a  yard  it  is 
an  indication  that  there  will  be  fair  de- 
mand for  very  exclusive  merchandise," 
said  this  buyer.  These  ribbons  are  used 
chiefly  for  bags  and  hat  crowns. 

Discussing  the  various  ribbon  markets 
this  buyer  stated  that  in  his  opinion  rib- 
bons being  made  in  Canada  were  very- 
satisfactory.  They  are  chiefly  of  the 
staple  types  and  are  used  extensively 
by  candy-box  makers  and  other  factories 
but  the  variety  of  fancies  is  small. 
Nevertheless,  the  producers  will  not  take 
orders  for  delivery  in  less  than  six 
months  on  account  of  the  great  number 
of  orders  now  in. 

Ribbons  made  in  the  United  States  are 
very  satisfactory  he  thinks.  The  market 
there  is  coming  up  well  in  lower  pricad 
ribbons,  a  line  which  before  the  war  was 
left  entirely  to  Switzerland.  Now,  of 
course,  with  the  high  currency:  exchange 
and  transportation  troubles  there  is 
practically  nothing  comma:  from  there 
and  United  States  manufacturers  are 
coming  up  splendidly  with  the  new  fancy- 
lines  which  they  are  producing,  though 
their  lingerie  ribbons  are  not  just  as 
finely  finished  as  are  the  Swiss.  "It 
used  to  be,"  said  this  buyer,  "that  we 
would  place  a  loom  order  for  ribbons, 
and  long  before  the  whole  order  was  sent 
everyone  was  tired  of  the  design;  now  we 
have  a  good  variety  of  lively  patterns 
coming  along  all  the  time  and  the  United 
States  goods  are  better  than  they  ever 
were  before.  Of  course  express  and 
freight  service  is  slow  but  I  eo  to  New 
York  often  and  bring  back  all  I  can  in 
trunks,  etc.,  myself." 

Prospects    Good    for    Next    Few    Years 

As  to  the  ribbon  outlook  this  buyer 
thinks  it  is  a  happy  one.  "There  is  a 
peak  reached  about  every  seven  years  in 
the  ribbon  business,"  he  said.  "The  last 
was  in  1909.  It  was  climbing  to  an- 
other in  1914  when  the  war  cut  it  down 
low.  Three  years  were  required  to  get 
it  back  to  the  1914  level  so  it  is  now  on 
the  rise  again  and  is  holding  its  breath 
waiting  for  a  dress  trimming  season 
which  is  now  due.  This  of  course  will 
scarcely  come  until  the  war  is  over.  The 
ribbon  trade  is  good  now  and  will  likely 
continue  so  throughout  the  Winter  and 
until  it  reaches  its  height,  as  I  have  said, 
in  a  trimmed  dress  era.  Sashes  mean 
more  to  the  ribbon  trade  than  millinery 
does.  There  are  some  wide  soft  girdles 
of  ribbon  selling  now.  Some  are  made 
with  plain  and  fancy  ribbon  combined 
— but  these  are  not  a  really  big  item." 
Fancies  and  Plains  Have  Place 

"Bags   are    the   big    raison    d'etre    for 

fancy  ribbons  at  present;  in  good  grades 

ne    active   and   will   be   important 


for  the  coming  season.  Tapestry  rib- 
bons for  these  are  especially  good.  One 
model  with  a  black  celluloid  purse  frame, 
long  black  satin  ribbon  handle,  black  silk 
tassel  and  black  satin  lining,  priced  at 
$10  retail  was  meeting  with  much  favor. 
The  ribbon  was  a  tapestry-printed  moire, 
and  not  all  silk.  The  tops  for  bags,  both 
celluloid  and  metal,  are  difficult  to  get. 
Wide  ribbons  in  pale  tints  for  making- 
camisoles  are  important  for  the  Christ- 
mas trade.  One  of  the  daintiest  returns 
shows  two  pale  blue  stripes.  One  while 
taffeta  has  a  white  jacquard  vine  pat- 
tern  over  all. 

In  plain  ribbons,  the  high  prices  have 
discouraged  some  lines  but  the  medium 
grades  are  still  required  for  girls'  hair- 
bows,  etc.  In  the  light  colors  buyers 
have  experienced  some  difficulty  in  gett- 
ing a  good  clear  sky  shade.  The  pinks 
seem   to  be   much   better. 

Colors  Important 

Grosgrains  are  in  demand  for  a  fair 
amount  of  the  tailored  millinery.  They 
are  sought  in  the  fur  and  suit  shades 
chiefly.  Beaver,  sable,  fox,  chinchilla, 
tans,  greys,  purple,  wine,  pomarde;  blues 
in  two  families,  the  peacock  or  greenish 
tones  called  "vanity"  blues,  and  those 
ranging  from  Saxe  to  dark  navy.  The 
real  dark  navy  is  called  this  year 
"crow  blue."  "It  is  very  necessary  that 
buyers  be  very  careful  in  selecting  just 
the  right  shades  of  ribbon.  Color  is  the 
whole  thing  if  one  wants  to  turn  over 
his  stock  of  plain  colored  ribbons,"  said 
the  above  buyer. 

Novelty  Blouse  Set  of  Ribbon 

In  blacks  demand  is  steady  for  practi- 
cally all  widths;  velvets,  too,  are  staple. 
Grosgrains  are  selling  still  for  watch 
guards,  for  made-uu  hat  bands,  etc.  One 
novelty  which  is  being  featured  is  the 
set  of  neckpiece  made  of  narrow  black 
grosgrain — just  a  tie  under  the  fashion- 
able collars — and  cuffs  made  of  2  or  2V-: 
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inch  ribbon  to  match;  these  are  just 
straight  bands  with  snap  fasteners  and 
small  trimming  buttons  and  tacked  on 
the  shirtwaist  cuffs. 

Trade  in  little  gift  articles  for  lin- 
gerie but  more  especially  for  baby 
dresses,  and  ranging  in  price  around  35, 
50  and  75  cents  is  developing  strongly 
from  season  to  season.  These  are  chiefly 
in  pink,  blue  and  white. 


Organdie  Net  and  Ribbon 
Boudoir  Cap. 


BAGS  AND  PURSES 

Medium  cr  Larger  Sizes  Preferred — Flat 

Purses  and  Pouch  Bags  Strong — 

Beaded  Bags  Numerous 

PURSES  and  bags  which  are  selling  best 
and  which  are  receiving  most  marked  at- 
tention in  the  first  display  of  Fall  Fair 
numbers  of  the  trim  little  flat  envelope 
purses  are  selling  to  the  popular  trade 
and  for  use  with  the  large  knitting  and 
shopping  bags  again  but  for  the  better 
class  of  purchasers  (and  there  are  a 
larger  body  than  ever  before)  who  want 
a  purse  or  bag  for  use  by  itself,  the 
flat  avenue  bag,  a  little  larger  than 
what  one  might  consider  medium,  is  fav- 
ored. These  measure  from  about  5  inches 
by  7  inches  to  6  inches  by  9  inches  in 
the  most  active  types. 

The  pouch  bag  of  leather,  velvet  or 
silk  is  favored  again,  especially  if  it  be 
rounded  at  the  bottom  and  have  a  rather 
conspicuous  purse  frame.  A  few  leather 
bags  are  shown  with  the  straight  line 
across  the  bottom,  usually  deep  bags 
rather  than  broad,  but  strong  preference 
is  given  to  the  more  decided  pouch  effect. 
The  chiffon  velvet  bags  with  silk  or 
chenille  tassel  and  in  the  dark  Fall  colors 
— black,  burgundy,  navy,  nigger  brown, 
green  and  taupe,  are  offered  again  and 
are  considered  a  Fall,  1918.  number.  One 
of  the  latest  offered  is  made  of  a  velvet 
which  has  a  pressed  all-over  pattern. 

Bags  of  plain  silk  brocade  or  velvet 
which  feature  conspicuous  natural  wood 
frames  at  least  an  inch  deep  are  being 
purchased  by  fashionable  women.  Frames 
of  smoothly  finished  wood  in  its  brown 
state,  resembling  Circassian  walnut, 
gently  curved  but  not  fancy,  are  very 
smart  with  silver  clasps  and  hinges.  Cel- 
luloid frames  too  in  dark  tones  and  an 
inch  deep  are  also  featured  for  silk  bags. 
The  Canteen  Bag 

The  stores  are  showing  a  novelty  called 
the  canteen  bag.  It  is  an  oval  shaped  box 
with  flat  lid  and  bottom  and  has  a  nar- 
row leather  handle.  Inside  it  is  lined 
and  fitted  with  the  necessities  of  life 
such  as  tiny  reels  of  thread,  memo  boo!', 
and  pencil,  manicure  pieces  and  what  not. 
each  in  a  pocket.  In  one  model  these 
pieces  were  all  of  brass.  These  are  in 
colored  or  black  leather  or  in  silk  with 
leather   or  wood  lid   and   floor. 

It  seems  as  if  milady  never  had  such  an 
array  of  French  beaded  and  brocade  bags 
to  choose  from,  as  she  has  this  season. 
They  are  in  many  sizes,  designs  and  col- 
orings. One  of  the  new  tiny  ones  is 
shaped  like  a  shield  and  is  beaded  solidly 
with  red  beads  except  where  blue  bead 
stars  edged  with  white  appear.  There  are 
black  and  white  designs  in  beads  in  floral 
and  conventional  effects,  beaded  bags  in 
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rich     tapestry    colorings     and     designs, 

combinations  of  beads  with  metallic  bro- 
cades and  many  other  new  conceptions. 
Of  course  these  are  very  expensive  bags 
but  are  of  much  interest  again  to  exclu- 
sive trade. 


VEILS 

Mufti    and    Justicia    Two    of    the    New 

Names    of    the    Month — Both    for 

the   Popular   Draped   Veil 

AS  a  reaction  against  femininity  which 
wears  with  alacrity  the  "military"  war- 
bride  veil,  there  is  now  shown  in  the 
stores  the  "mufti"  veil,  which  is  none 
the  less  decorative  because  of  its  name. 
The  mufti  veil  is  a  draped  affair  of  soft 
Shetland  mesh  woven  into  a  fine  Malines 
border.  Other  interpretations  of  it  util- 
ize the  trailing  thread  patterns  in  bor- 
der and  scallop  designs  which  have  been 
in  constant  favor  for  the  past  couple  of 
seasons.  The  veil  is  of  course  a  made- 
up  one.  rectangular,  to  be  worn  flowing 
or  caught  fetchingly  and  loosely  under 
the  chin. 

The  "Justicia"  is  another  new  draped 
veil  in  a  combination  of  square  and  dia- 
mond mesh  with  a  neat  conventional 
border  of  chenille  dots  which  passes  in 
harem  fashion  over  the  chin  and  down 
the  sides  and  ends  of  the  back  drape. 

War-bride  veils  continue.  They  are 
"taking"  in  small  places  as  well  as 
large,  judging  by  the  number  of  de- 
partment store  and  millinery  buyers 
who  are  placing  orders  for  them  right 
along.  A  few  have  been  sold  in  the 
gayer  colors  such  as  Paddy  green,  scar- 
let,  champagne,  etc..  and  in  white  and 
flesh,  but  purples,  navys,  greys  and 
blacks  are  those  seen  most  frequently. 
Little  white  velvet  squares  are  the  lat- 
est spots  to  be  shown  on  the  war  bride 
hether  in  colors  or  black  and 
there  are  some  delicate  designs  woven 
in  Shetland  mesh  models  similar  to  the 
one  illustrated. 

Slip-on  veils  are  of  importance  as  Fall 
days  blow  nearer.  They  are  favored  in 
navy  blue,  purple  and  black  with  preys 
in  just  fair  demand.  The  good  qualities 
with  artistic  thread  designs  are  seen 
quite  frequently  on  the  "tailored"  wo- 
man. Navy  blue  has  been  selling  better 
in  all  classes  of  veils  for  this  Fall  than 
usual.  One  larpe  firm  says  that  they 
never  had  navy  blue  veils  asked  for  in 
all  their  career  so  much  as  they  are  this 
season.  Navy  blue  is  not  only  staple 
but  fashionable  in  practically  all  lines 
of  outer  apparel. 


FALL  FOOTWEAR 

HIGH  cuts  in  white  kid  with  covered 
heels  are  looked  upon  as  strong  num- 
bers for  September  and  October.  This 
is  noted  in  Canadian  cities  as  well  as 
in  New  York  and  Boston.  Good-look- 
ing Havana  brown  and  grey  kid  low  cut.>, 
tan  Russia  calf  in  low  cuts  and  patent 
vamp  eight-inch  lace  boots  with  brown 
fabric  tops  are  among  the  first  show- 
ings for  early  Fall,  and  pood  selling  is 
anticipated  in  these. 


One  of  the  Newest 


A   purple   war-bride   veil   with   Shetland   mesh   and   fancy   stripe   and    border 

design  woven  in.     There  must,  of  course,  be  the  plain  chiffon  border  always. 

Shown  by  Canada   Veiling  Co.,  Toronto. 


FABRIC  COLORS  RESTRICTED  IN 
UNITED  STATES 

The  War  Industries  Board  at  Wash- 
ington, in  addition  to  restricting  colore 
in  leathers  for  shoes,  has  issued  an  or- 
der limiting  gaiter  fabrics  to  pigeon 
grey  and  dust  tan,  and  dusk  fabrics  for 
canvas  shoes  to  olive  brown  and  ecru 
colors.  Manufacturers  will  be  permitted 
to  dispose  of  finished  stocks  of  fabrics 
and  shoes  on  hand  in  the  ordinary  course 
of  business,  but  fabric  manufacturers  for 
the  gaiter  and  canvas  shoe  industry  are 
advised  against  further  productions  in 
colors  other  than  those  authorized. 

Stocks  of  fabrics  for  shoes  in  other 
colors  in  the  hands  of  either  the  fabric 
or  shoe  manufacturer  may  be  disposed 
of  in  the  ordinary  course  of  business 
until  such  stocks  are  exhausted,  but 
permission  is  not  given  to  cut  after  Oc- 
tober 1  fabrics  in  colors  other  than  tan 
as  specified. 


GLOVES 

Trade  Accepts  Fabric  Gloves  in  Place  of 
High  Priced  Kids 

"DEMAND  for  French  kid  gloves  has 
dropped  off  greatly,  concurrently  with 
the  decreasing  supplies,"  said  the  buyer 
of  this  merchandise  for  one  of  Toronto's 
more  exclusive  shops.  "It  is  only  a  fair- 
ly good  kid  glove  which  sells  now  at 
$2.50.  The  best  is  $3.65.  These  prices 
are  curtailing  demand  so  that  it  will  not 
make  s  great  deal  of  difference  to  the 
trade  if  the  shortage  of  kid  gloves  con- 
tinues. Silk  and  fabric  gloves  are  replac- 
ing them. 

"Specialty  shops  have  to  keep  up  their 
supplies    of   gloves    at   all    times    and    so 


we  have  gloves  coming  in  all  the  time. 
Practically  two-thirds  of  our  Fall  supply 
is  already  on  hand  and  there  will  not 
likely  be  anything  very  different  on  the 
market  for  Fall  than  is  now  out.  Mills- 
are  too  busy  making  up  orders  from  pres- 
ent samples  to  spend  very  much  time  on 
getting  out  anything  new.  We  have 
some  variety  in  the  embroidered  points 
and  stitching  and  in  the  cuff  finish  and 
these  will  continue  in  the  Fall  output.  Fall 
prices  too  will  not  likely  be  very  different 
from  those  of  the  Summer  season.  Sine.' 
last  Fall  there  has  been  an  advance  in 
fabric  (including  silk)  gloves  of  20  to  25 
per  cent.,  but  so  far  as  we  can  tell  at 
present  they  will  not  go  up  higher  for  a 
few  months  more  at  least.  Fabric  gloves 
will  be  the  big  sellers  for  Fall,  as  1 
have  already  said." 

NOVELTY  SILK   GLOVES 

THE  newest  touches  in  heavy  silk 
gloves  for  Fall  are  shown  in  fancy  cuffs. 
One  of  the  most  noticeable  has  a  one- 
inch  band  of  small  black  embroidered 
polka  dots  on  white  silk  with  a  little 
white  embroidered  rose  in  the  centre  of 
the  band.  Other  models  have  cape  cuffs 
with  contrasting  silk  lining  such  as 
cherry  or  jade  in  a  white  glove.  Tucket! 
cuffs  and  contrasting  pipings  are  again 
featured.  Another  new  design  has  a 
band  either  in  same  tone  or  contrasting 
with  the  glove  and  set  in  with  fence 
rows  of  fine  threads  suggesting  drawn 
work.  Tiny  ruchings  of  white  on  the 
cuffs  of  navy  or  black  silk  gloves  are 
featured  again;  so,  too,  ara  the  heavily 
embroidered  points  of  white  or  cham- 
pagne on  navy  or  of  white  on  black  or 
black  on  white. 
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ZTbronto 
RARE  IDEAS— 

Rare  ideas,  exclusive  styles,  and  exceptional  values  are  strong  features  in 
the  PHOENIX  line  of  women's  Neckwear. 

Never  have  we  designed  a  collection  of  Neckwear  and  Novelties  that  we 
could  offer  you  with  more  assurance  than  our  new  line  for  Fall,  1918.  Our 
range  of 

NECKWEAR     TEA  APRONS      BOUDOIR  CAPS      CAMISOLES 

is  designed  and  priced  to  conform  to  economic  conditions.     Our  early  pur- 
chases of  materials  assure  you  reasonable  prices  if  you  order  NOW. 
Are  you  on  our  mailing  list? 
We  make  the  Quickest  Delivery. 
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Slock  Handkerchiefs! 

Especially  in  Holiday  Gift  Lines!! 

"The   Handkerchiefs   the   thing"   this   season! 

Economy  in  gifts  is  the  slogan  of  the  people 

the  policy  of  the  nation.  Thrift  will  be  univer- 
sally practised  throughout  the  coming  Holiday 
and  Xmas  Season — WITH  A  VENGEANCE! 

For  this  reason  your  stock  of  Handkerchiefs, 
especially  in  gift  lines,  should  be  unusually  com- 
plete this  Fall  and  Winter. 

When  you  take  into  consideration  the  fact  that 
■ice  took  advantage  of  market  {vices  of  one  year 
(ISO,  you  can  readily  understand  why  we  can 
at  present  quote  cheaper  than  the  factory.  In 
many  cases  we  can  offer  you  25 [/'<  to  1-3  lower. 

THE  LACE  GOODS  COMPANY,  LIMITED 

Importers  and  Manufacturers  Agents 

64  WELLINGTON  STREET  WEST     -     TORONTO,  ONTARIO 
"The  Handkerchief  House  of  Canada" 
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COLONIAL  MAID 


It's  all  in  the 
WIRE 

SPRING 


Strong, 

Durable, 
Made  of  Brass 


Whether    Used  in    Bathing    Costume  or  Stunning 
Afternoon  Frock 

Colonial  Maid  Fasteners 

Never  Let  Go  and  Will  Not  Rust. 


COLONIAL    MAID 


mm* 

DRESS    FASTENER 

MADE  IN   CANADA 


Colonial  Maid  Fasteners  may  be  used  on  the 

heaviest  materials — the  spring  holds  securely 

— and  yet  opens  with  a  touch. 

Colonial    Maid    Fasteners  are  certain  sellers. 

They're  a  line  you  can  safely  sell  to  your  profit, 

with  a  customer-satisfying  guarantee — always. 

The  only  spring  fastener  Made-in-Canada,  and 

superior  to  all  others. 

Two  colors,  black  and  white.    Four  sizes,  Nos. 

ooo,  00,  o,  I. 


TO  BE  HAD  OF  ALL  LEADING  WHOLESALE  HOUSES. 

The  Colonial  Fastener  Co.,  Limited 

Sole  Manufacturers 
500  Parthenais  Street,  Montreal 
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Birmingham 


Neckwear  Novelties 
For  Fall 


Being  an  exclusive 
neckwear  house,  the 
Birmingham  organiza- 
tion is  constantly  creat- 
ing attractive  designs 
that  establish  new 
standards  in  neckwear 
merit. 

Send  in  an  order  for 
the  numbers  illustrated 
on  this  page. 

No.  5513  is  made  of 
fine  quality  satin  and 
silk  fringe,  a  n  d  com- 
bines the  latest  cowl 
effect  with  a  fine  pleat- 
ed vestee  front. 

Price,  $36  per  dozen. 


No.  5516  is  one 
o  f  several  ultra- 
fashionable  cowls 
for  Fall  and  early 
Winter  wear.  Made 
entirely  of  Georg- 
ette with  Val.  lace 
trimming. 

Price,  $21  per 
dozen. 


"The  Exclusive  Neckwear  House" 

T.   H.  BIRMINGHAM  and  CO.,  LIMITED 

93  TO  99  SPADINA  AVENUE.  TORONTO 
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The  ad  sent  from  Italy 
me ht toned  in  the  letter 
printtd    at     the     right. 


crap  oTJaper 
and  zkeJower  or 

VAN  RAALTE 

Q_y/overnsiTZ^C~ 


Below  is  part  of  a  letter  from  war-stricken 
Italv,  asking  tor  Van  Raalte  Veils. 


"hile  conditions  are  still  not  of  th> 

best,  we  remain 

So  much  for  these  matters. 


Now,  I'd  like  several  favors.  I,  if  pos- 
sible to  procure  for  us  some  sugar?  We 
cannot   buy   it   at   an;/   price   over   here. 

Also,    here   attached   is  a    Van    Raalte 

Veiling  ad.  Such  veils  are  unobtain- 
able here.  Would  you  be  so  kind  and 
purchase   two  of  these  for   me?"  Etc. 


A  DVERTISING  that  brings  requests  like  this  from  the  "corners  of  the  earth"  is  at  your  door 
1  *•    and  will  be  greater  than  ever  this  Fall. 

Stock  your  department  well  with  Van  Raalte  merchandise  and  then  let  the  women  of  your 
community  know  that  you  earn-  it. 

Feature  Van  Raalte  Veils  in  your  department  and  local  papers.  Join  us  in  our  campaign 
of  education  and  teach  more  women  to  become  Veil  wearers. 

Our  purpose  is  greater  than  selling  Veils  and  Veilings.  We  want  to  show  our  dealers  ways 
and  means  of  obtaining  a  maximum  veiling  business.    Address: 

Van  Raalte  Dealers'  Service 

with  your  problems,  and  give  us  the  opportunity  of  helping  you  and  showing  you  how  to 
double  your   veiling   business. 

An  early  call  this  Fall  will  prove  advantageous,  for  deliveries  on  desirable  merchandise  will 
be  -low  and  you  should  be  well  stocked  with  the  advertised  Van  Raalte  numbers  to  enable 
you  to  benefil  by  the  inevitable  demand  created  bv  our  tremendous  advertising  campaign 

E.  &  Z.  Van  Raalte,  Fifth  Ave.  and  16th  St.,  New  York 

Chicago  Office,  105  South  Dearborn  St.  Factories,  Paterson,  N.J. 

Foreign  Offices.  Lyon..  Calais.  Nottingham.  Etc. 
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Corsets  for  Women  Workers 


Women  are  doing  80  per  rent,  of  the  war  work  in  England.    In  Ciuiada  they  have 
home  an  increasing  burden  each  year  since  1914.     In  the  United  States  women  who 
never  employed  he/ore  are  working  on  H-hour  shifts  to-day.     Women  are 
fighting  the  great  fight  by  working. 

The  Canadian  H.  II'.  Gossard  Co.,  Ltd.,  believes  that  every  merchant  and  every 
saleswoman  who  helps  make  women  more  efficient  and  more  comfortable  is  serving 
the  cause.  Sometimes  it  is  difficult  to  remain  at  peaceful  business  when  the  young 
men  are  away  at  war,  and  a  little  encouragement  means  much.  So  then  this 
editorial  from  "The  Literary  Digest"  of  recent  issue  gives  fresh  assurance  that 
Gossard  merchants  and  corsetieres  are  enjaged  in  a  most  helpful  service — the  dis- 
tribution of  correct  corsets  for  women. 


NOT  LONG  Ado  we  quoted  from  an  article 
in  which  a  medical  authority  hold  that  wo- 
men will  become  masculine  if  they  do  men's 
work,  and  that  they  must  not  wear  corsets  when 
doing  it.  ''He  is  wrong  on  both  questions,"  savs 
Dr.  Alice  I..  Cutler,  of  Wesfcboro  State  Hospital. 
Massachusetts-,  in  a  letter  to  Tin  Literary  Digest. 
Women  must  be  properly  corseted  (she  bids  us  note 
ilif  adverb)  to  a  corset  which  supports  the  lower 
part  of  the  abdomen.  We  are  a  corset-wearing 
nation,  she  says,  and  naturally  our  abdominal 
muscles  are  weakened  by  our  method  of  dressing. 
Sonic  abdominal  support  is  needed  by  our  women 
while  working,  or  else  serious  troubles  will  develop. 
For  the  last  two  month-  Dr.  Cutler  has  been  able 
to  visit  many  different  cities,  and  has  gone  into  the 
corset  departments  of  the  best  More-:  one  especially 
in  Boston  with  a  national  fame.  The  buyer  told 
her  of  women  who  have  increased  their  efficiency 
and  health  after  they  had  been  fitted  in  the  corset 
department.  It  i-  absolutely  wrong,  Dr.  Cutler 
think-,  to  tell  women  they  mii-t  not  wear  corsets 
while  working.  "What  do  men  physicians  know." 
-he  inquires,  '"of  the  comfort  we  women  have  when 
we  are  properly  corseted?  I  know  what  1  am  talk- 
ing  about,  for  I  am  a  strenuous  woman  myself,  and 
work  hard  even-  day."  Ammunition  factories  do 
an  injustice.  Dr.  Cutler  asserts,  when  they  insist  that 
women  employees  -hall  wear  only  overalls  ami 
jumpers;  the  authorities  must  go  deeper  into  the 
question  of  clothing,  for  many  working  women  are 
ignorant  of  their  bodies  and  suffer  in  silence,  think- 
ing it  the  patriotic  thine  to  do.  Why  should  we 
have  thousands  of  invalids  among  women,  from 
doins  all  this  heavy  work,  when  if  a  little  time 
and  thought  arc  piven  to  them  now  this  can  all  he 
avoided?  What  Dr.  Cutler  think-  of  the  corset  as 
a  necessary  garment  for  workinq  women  mav  be 
cleaned  from  the  following  article,  contributed  by 
her  to  Tin  Nurse  ("Jamestown.  NY.),  and  now  re- 
printed in  a  separate  pamphlet : 

"Corsets  and  -hoe-  are  the  two  most  important 
article-  of  dress,  hut.  to  a  nurse,  corsets  are  of  greater 
moment  than  ill-fitting  -hoe-.  In  her  work,  .-he 
i-  expected  to  get  into  all  kinds  of  positi  ins,  and 
if  she  has  on  an  ill-fitting  corset  it  causes  a  dis- 
placement of  the  internal  organs  which  in  time 
produce-  a  train  of  had  feeling*  ultimately  resulting 
in  a  fagged-out  appearance  aid  causing  her  to  do 


work  in  a  half-hearted  manner.  .  All  physician- 
know  that  corsets  have  been  the  cause  of  much  of 
the  trouble  that  women  suffer  from;  hut  if  a  woman 
wear-  a  corset  that  fits  her  anatomically,  it  gives 
her   the  greatest    comfort    and   support. 

"There  is  a  greal  difference  whether  you  arc  fitted 
by  an  ignorant  saleswoman  or  by  a  woman  who 
thoroughly  understands  her  business.  Time  and 
time  again  employees  and  nurses  have  shown  me 
corsets  that  they  had  bought  which  were  not  at  all 
suited   to  them. 

•"The  majority  of  women  are  intelligent,  and  are 
taking  an  interest  in  the  health  of  their  growing 
daughters  and  themselves.  No  one  wants  to  he  ill. 
and  when  women  realize  that  the  constant  wearing  of 
an  ill-fitting  corset  helps  to  keep  our  hospital-  open, 
they  will  iu-ist  on  being  properly  fitted  to  corsets  in- 
,-tead  of  buying  them  hit  or  miss  as  most  women  do 
nowadays.  Hack-lace  corsets  are  all  right  if  put  on 
correctly,  hut  the  rank  and  tile  who  wear  this  style  do 
not  put  them  on  as  they  ought,  -imply   from  ignor- 

"Lasi  summer,  while  visiting  a  city  which  has 
many  shoe  factories,  I  met  a  forewoman  who  had 
charge  of  a  number  of  women  stitchers,  and  during 
a  conversation  she  -aid  she  would  give  anything  if 
she  only  knew  what  could  he  done  to  relieve  her 
worker-  from  had  stomach  troubles  which  came  on 
after  working  a  few  months  over  their  machines.  1 
asked  if  1  might  visit  the  stitching-room  and.  after 
asking  several  women  to  open  their  waists  and  con- 
tinue their  work,  it  occurred  to  me  that  their  corsets 
were  causing  the  trouble.  ...  I  told  the  forewoman 
that  if  she  would  get  a  pair  of  corsets  which  laced  in 
front.  I  would  show  her  how  to  put  them  on,  and 
-he.  in  turn,  could  show  the  other  women.  Several 
month.-  ago  I  received  a  letter  from  her  telling  me 
what  a  'blessing'  front-lace  corsets  had  been  to  those 
in  her  department  and  that  nm-t  of  the  women  wore 
relieved  of  their  stomach  trouble. 

"If  vou  wish  to  lace  and  have  a  -mall  waist,  do  not 
wear  a  front-laced  corset,  hut  if  you  wish  to  he  effici- 
ent in  your  work,  -elect  a  pair  of  corsets  that  lace  in 
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ice.  At  the  pi 
trained  corsetu 
.-he  i-  never  w 
offered  to  her. 
tvle  and  health 
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The  Canadian  ff.  ffl.Qossard  (p.  u*m 

284-286  West  King  Streel  -:-  -:-  TORONTO.   CANADA 


Made  in  the 

United  States  and  Canada 


/7    Wear      7 

(jossara 

They  Lace  In  front 


Worn  with  Health  and  Ctmfort 
by   Women  the    World  Over 
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The  "CELIA  GLAD"  VEIL  With  Elastic 


Hair  Nets 


Queen  Charlotte 


(Trade  Marks  Registered) 

Yoda  Lane  Coiffura  Tidywe; 


Yeilanet 


Heart  Brand 
Dress  Belting 


Warranted   36  Yards 
NO  WASTE 
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With   and   Without   Bone. 
Widths    iya",   2",  lx/-i" ,  3".  Black  and    White 


BOOT    LACE    CABINETS 

"Goodasilk" — "Globe" 

Black,  White,  Tan  and  Colors 

HAIRPIN    BOXES 

Invisible  and  Assorted 

TOOTH  BRUSHES 

Bone   and    Celuloid 

BUTTONS 

Pearl,    Glass,   Horn,   Agate,   Celluloid,   Metal, 

FRENCH  COLLAR  VELVETS 

'  SOLE  AGENTS 

Luke    Turner    &    Co.,    Leicester     Ens..    Garter    and    Hat    I 

J.    Bonas   &   Son,   Derby,   Eng.,   Tapes. 

Geo.   Goodman,   Ltd.,   Birmingham,   Safety    Pins,   etc. 

Morris    &    Yeomans,    Redditch,    Eng.,    Needles,    etc. 

Donisthoroe,      Leicester,      Eng.,     Mending      Wools. 

Howard    Wall,   Ltd.,   London.   Eng.,   Deans  Tape  Measures. 

Rosenwald   Bros..   London,   Eng.,   Hairnets. 

F.   Bapterosses  &  Cie.,  Paris,   France.   Agate  Buttons. 

Colonial    Weaving    Co..    Peterboro.    Can..    Beltings.    Fs.    Br; 

Embroidery    Trimmings. 
Henry  Myer  Thread  Mfg.   Co.,  Chicago,   Threads 


BULL  DOG 


DETACHABLE 

BACHELOR 

BUTTON 


"KNIT-EASY" 

Wooden  Knitting  Pins 
preferable  to  steel 

4    in   set 

Sizes  7,  8,  9,  10,  11 

with  cr  without  protectors 

Sole    Distributors 


Bull  Dog  Detachable 
Dress  and  Coat  But- 
tons. Snapped  on  in 
a  second.  No  sew- 
ing. Plush,  Taffeta 
and   Satin. 


Sole      Distributors 
for  Canada 


SNAPPED  ON  !N  A  SECOND 
TAKEN  OFF  IN  A  SECOND 

WILL  NEVER   FALL  OFF 


.■■•■■■■.  "TO  PUT  BUTTON  ON 

PUSH  STUD  TH*?0UGH  CLOTH  AND  ' ' 
SQUEEZE  BUTTON  OH  STUD   FiRSWLY 


'iJWAtlE- 


TO  vV.J:i.VC  s" 


WILL.  P.  WHITE,  LIMITED 

TORONTO— 65  Simcoe  Street  MONTREAL— 489  S.  Paul  Street  West 

WHOLESALE  TRADE  ONLY  SUPPLIED 


Dru  Goods  R< 


Acer: 


o  K  I  ES 


"Julian  Sale"  For  Fine  Leather  Goods 

How  About  Early  Sorting 

For  The  Holiday  Trade  ? 

With  conditions  so  uni- 
versally  acute    in    the 

manufacturing   o  f   all 

kinds  of  merchandise, 

it    is    good    advice    to 

send  along  to  the  trade 

generally  when  we 
urge  getting  in  your  orders  for  the  Holiday  Sorting  as  early  as  possible.  The 
big  "Julian  Sale"  factories  are  well  forward  with  their  splendid  lines  specially 
for  the  Holiday  Trade,  and  feel  assured  in  promising  assortments  of  fine  leather 
goods  and  novelties  equal  to  any  that  they  have  ever  presented — from  the  stand- 
points of  attractiveness,  variety,  quality,  value. 

Amongst  the  best  sell- 
ers and  those  to  which 
will  be  in  popular  de- 
mand when  the  gift- 
giving  season  is  here 
are: 

Strap  Handle  Purses, 
Handbags,  Dressing 
Bags,  Dressing  Cases, 
Toilet  Rolls,  Manicure 
Cases,  Letter  Cases, 
Writing  Cases,  Music 
Holders,  Photo  Frames, 
Purses,  Wallets,  Bill- 
folds, Tobacco  Pouches, 
Cigar    and    Cigarette 


And  other  lines  that 
you'll  need  to  round  out 
a  complete  Christmas 
stock. 

Our  representatives  are 
on  the  road  with  a  full 
range  of  "Julian  Sale" 
samples.  Wait  for  the 
man  who  travels  your 
way,  or  write  your  order 
direct  to  the  house. 


THE  JULIAN  SALE  LEATHER  GOODS  COMPANY,  LIMITED 

Factories — Wholesale  and  Sample  Rooms 

600  King  Street  West  :  :  :         TORONTO 


J)  l;  ESS      ACCESSOR  I  ES 
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Costume  Mesh,  Silk  and 
Novelty  Bags 


In  Demand 

By  Well  Dressed  Women 
And  At  Prices 
Considerably   Lower! 


You  will  sell  the  right  bag  to  the  right  woman  and  have 
them  to  sell  if  you  place  your  order  for  the  time-tried, 
always  dependable,  stylish  bags  that  carry  the  Whiting 
and  Davis  mark  of  quality. 

The  popularity  of  W.  &  D.  Bags  is  rapidly  spreading. 

Look  over  our  range  of  Costume  Mesh,  Silk  and  Novelty  Bags.  Prepare  yourself  with 
a  line  that  every  store  does  not  show — of  a  kind  that  every  well-dressed  woman  wants 
to  buy — and  at  prices  that  are  decidedly  lower.  Remember,  our  goods  are  not  classed 
as  jewelry — are  consequently  not  taxable,  which  enables  us  to  sell  very  reasonable. 

WHITING  &  DAVIS  COMPANY 

SHERBROOKE,   QUEBEC 


fyn+ttc^jffi 


The  famous  Bonnie-B  dominates  its  field  —  a 
tested  veil  of  style,  durability  and  charm  that 
exactly  meets  the  requirements  of  the  well- 
dressed    woman   of  to-day. 

Bonnie-B  Slip-pon  veils  never  sag  or  bulge — 
are  popular  everywhere  with  consumer  and  dealer 
alike. 

Sold  in  its  own  sanitary,  sealed  envelope,  retail- 
ing  at   10,  25  and   50  cents.     Guaranteed. 


Silverberg  Import  Co, 

TORONTO  NEW  YORK 

156  Yonge  Street  222  4th   Avenue 


THE  BUTTON 


This  is  only  ons  of  the  many  buttons  you  can 
make  with  MENKIN  equipments.  Any  material 
or  combination  of  fabrics  and  colors  your  cus- 
tomers  supplv,   may   be   used. 

THE  RESULT 

That  your  customers  may  trim  their  garments 
most  elaborately  with  covered  buttons  at  less 
cost   than    fancv    buttons    from    stock,    and 

YOU  MAKE  WONDERFUL  PROFITS 

Ask  us  to  explain  HOW  the  MENKIN  $22.00 
outfit  will   start  you  and   HOW 

With  MENKIN'S  SYSTEM  and  SERVICE 

You  will  continuously  make  your  button  de- 
partment a  success.  It  will  be  to  your  ad- 
vantage to  write  MENKIN  before  placing  your 
new  orders  for  fancy  buttons. 

S.  MENKIN,   INC. 

Creators,   Promoters  and  Producers  of  Button 
Covering  Supplies   for   Over  S:xty    Years. 


145  West  28th  St.,  New  York  City 
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DRESS      ACCESSORIES 


ANNOUNCEMENT 


Our  road  representatives  are  now 
showing  a  very  complete  range  of 
samples  of 


i 


H.B.K 


FINE  DRESS  GLOVES 

for  Men,  Women  and  Children 

FINE  FABRIC  GLOVES 


forM 


en  an 


dW 


omen 


alro  our  lines  of 

HEAVY  WORK  GLOVES  AND  MITTS 

You  will  find  our  prices  very  interesting,  and  that  our 
products  all  conform  to  the  high  standard  of  excellence 
the  trade  has  grown  to  expect  from  this  house. 


We  urge  you   to  cover  your  requirements  now. 


The  Hudson  Bay  Knitting  Co 

Limited 
MONTREAL 


>RESS    A CCK 


OKI  ES 


Dnj  Goods  lie  view 


These  cards  are  designed  for  your  show  case  or  window  by  Sampson,  of  Vic- 
tory Loan  poster  fame.  Our  men  are  en  the  way  to  you  now  with  them,  also 
samples  of  Griffin  Gloves  for  Spring,  1919. 

RICHARD    L.    BAKER    &    CO.,  Sole  Selling  Agents 

84  WELLINGTON  STREET  WEST,  TORONTO 


The  Cowl  Collar — Only  One 
of  the  Many  Dainty  Finnie  Creations 


The  Cowl  Collar  is  an  entirely  new  and 
popular  Finnie  creation — one  of  a  collection 
of  the  most  enticing  neckwear  showings  we 
have  had  the  pleasure  of  offering  to  the  trade 
for  some  time. 

The  new  Cowl  Collar  is  made  in  good  Ivory 
Satin,  with  hand-pleated  H.  S.  Frill,  fastened 
at  the  back — a  stunning  and  entirely  original 
effect.  We  urge  you  to  have  our  traveller 
show  this  collar  to  you — together  with  a  host 
of  other  smart  ideas  in  Finnie  neckwear  that 
are  sure  to  win  the  admiration  of  every  well- 
dressed  woman  who  sees  them. 


A.  BRUCE  FINNIE  &  CO. 

Cor.  Craig  and  Gosford   Streets 
MONTREAL 
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In  a  Waist 

MfWrj 

Wearer 

This    Label           J, 

n^ 

Fullest 

Assures  the     ^S 

^Xbramo 

Satisfaction 

This  season  we  are  ready  with  a 
line  that  is  bound  to  bring  business 
and  good  profit  wherever  shown. 

Our  models  are  particularly  pleasing,  some  of 
which  are  bound  to  become  popular  overnight. 
There  is  a  superiority  in  style  and  quality  about 
these  that  will  be  quicklv  seen  and  appreciated 
by  WOMEN  WHO  BUY. 

CREPE  DE  CHINE 
JAP  SILKS — Plain  and  fancy. 
STRIPES  in  all  the  prevailing 
shades  and  colors. 

Inquiries  by  letter  or  wire  are  invited  from  spe- 
cialty shops  and  departmental  stores  of  the 
better  class,  which  believe  in  their  opportunity 
for  strengthening  and  added  highly  profitable 
outlet  of  exclusive  waist  style  creations. 

McCUTCHEON  WAIST   CO.,   LIMITED 

Vancouver  Office :  323    ST      JAMES  ST                    Winnipeg  Office : 

GEO.    STRACHAN,  MOISITRFAI  '        PERCIVAL  R.  B.  JONES, 

906  Welton  Block.  Hammond  Sample  Rooms. 

Province  Ontario  :  Maritime  Provinces  :  Province  Quebec  and  Montreal  City  : 

B.  H.  Swift.  V.  S.  Rice  A.  L.  Primeau. 


NEW  YORK  FASHIONS 

Fur  Trimming  on  High-Priced  Suits — Bat  Silhouette  for  Coats — Slit  Pockets  and  Jersey 
for  Blouses — Knitted  Fabrics  for  Dresses 


NEW  York,  Aug.  31. — Jersey  cloth 
of  various  types  is  becoming  of 
greater  and  greater  importance 
for  fall  and  winter  costumes.  It  is  no 
longer  confined,  in  its  coarser  stitches, 
to  outing  garments,  though  the  heavy 
knitted  suits  are  the  ideal  for  fall  out- 
of-doors  events.  One  of  the  "sportiest" 
models  is  shown  by  Maison  Bernard;  it 
has  a  straight  knitted  skirt  with  four- 
inch  wool  fringe  around  the  bottom; 
there  is  a  three-quarter  middy  'finished 
likewise,  made  straight  with  deep  round 
neck  and  a  cord  and  tassel  in  front.  In- 
side this  deep  neck  is  a  knitted  vestee 
with  sailor  collar  and  the  sleeves  have 
cuffs  to  match.  These  are  very  effective 
on  the  deep  old  rose  of  the  whole. 

Jersey  cloth  is  really  the  material  of 
outstanding  importance  among  the  1918 
offerings.  It  is  appearing  in  greater 
variety  than  ever  before  and  its  color- 
ings, patterns,  the  various  "raws"  which 
go  to  make  it  up,  the  varied  coarseness 
of  the  needles  used  to  knit  it  are  all  ef- 
fective in  giving  it  a  place  for  almost  all 
classes  of  apparel. 

A  New  Note  In  Blouses 

Some  of  the  new  blouses  arriving  from 
Paris  are  distinctive  and  will  probably  be 
influential  in  keeping  up  the  importance 
of  blouses  for  fall  trade.  There  are  sim- 
ple conventional  models,  of  course,  as 
well  as  novelties.  Crepe  de  Chine  and 
Georgette  are  still  the  favorite  materials, 
but  there  are  some  of  net  and  several 
trimmed  with  jersey  of  the  coarseness 
used  for  sweaters.  One  model  in  old 
China  blue  is  entirely  of  jersey.  It  is 
cut  with  a  long  waistcoat  front;  the  col- 
lar has  short  white  worsted  fringe  and 
the  front  is  quite  heavily  embroidered  in 
white  yarn  in  rice  stitch;  there  are  tiny 
slit  pockets — as  noted  in  many  designs 
at  either  side  of  the  front. 

Another  model  of  navy  Georgette, 
round  necked  and  collarless,  is  stitched 
at  the  edge  in  raspberry;  it  has  a  girdle 
finish  instead  of  a  front  tablier.  Bands 
of  the  sweater  cloth  in  raspberry  serve 
as  the  girdle  and  pass  over  the  shoulders, 
also  as  cuffs.  The  girdle  to  be  worn 
outside  the  skirt  is  a  feature  of  many 
of  the  more  expensive  fall  blouses.     In 


Cleverly  Designed 

An    unusual    fastening    arrangement    makes 

this   coat   striking,   though   it   is   untrimmed 

except  for  some  plain  stitching. 


fact  jersey  girdles  are  shown  on  some 
of  the  serge  and  silk  frocks. 

The  collarless  blouse  seems  to  have 
attained  a  fixed  place  for  the  coming 
season.  Neckwear  and  dress  blouses  are 
conforming  to  it. 

A  large  sailor  hat  and  a  "sandwich" 
sleeveless  smock  of  fancy  silk  are  em- 
broidered in  colored  yarns;  the  girdle 
has  deep  fringe  and  the  set  is  tres  chic. 
Seal,    Beaver    and    Squirrel    Trimming 

Fur  is    important    on    the  high-priced 


suits  and  coats.  Velvet  suits  are  fre- 
quent in  both  tailored  and  dressy  style.s 
and  suit  coat  lengths  are  mostly  slightly 
longer  than  finger-tip.  Hudson  seal, 
beaver  and  squirrel  are  the  furs  for  suit 
trimmings,  while  mole  is  again  well 
thought  of  for  separate  coats,  taking  so 
well  as  it  does  the  place  of  fabrics  in 
straight,  slender  and  draped  lines.  Au- 
stralian opossum  on  velvets  and  duvet 
de  laines  is  also  noted.  On  many  models 
one  finds  that  the  pockets  are  placed 
quite  low.  There  are  many  drop  cuffs, 
sometimes  made  of  fur  with  turnovers  of 
cloth.  Wide  floating  panels  either  of 
fur  or  cloth  are  also  features.  In  one 
instance  this  panel  of  mole  falls  over  an 
embroidered  skirt  section  of  a  taupe 
duvetyn  garment.  Another  design  util- 
izes Hudson  seal  as  a  foundation  over 
which  a  draped  tunic  drops  from  the 
shoulder  line. 

Taupe  is  perhaps  the  leading  fall  color 
from  present  indications.  Its  lighter 
tones  are  also  good,  while  reindeer,  dark 
brown,  green,  egg-plant  and  navy  are 
considered  the  next  in  order. 

How  Ribbon  Is  Used 

A  handsome  evening  wrap  with  draped 
cape  tunic  and  wide  bat  sleeves  of  fancy 
brocade  ribbon.  A  two-faced  ribbon,  one 
side  showing  angora  and  the  other  a 
metallized  silk  is  shown  on  one  of  the 
latest  millinery  importations.  "Loriot" 
neck  chains  are  being  made  by  one  house. 
These  are  novelties  to  be  worn  with  the 
plain  front  blouse  which  usually  have 
round  and  rather  severe  necklines.  These 
chains  are  made  of  grosgrain  ribbon  and 
heavy  moires  in  black  and  navy  blue. 
They  are  embroidered  in  steel  beads  or 
beads  of  other  colors.  Some  show  the 
ribbon  straight,  to  be  doubled  over  in  a 
loop  at  the  front,  and  some  are  fastened 
to  slip  over  the  head.  Loriots  made  of 
two  strings  of  jet  beads  held  together  at 
intervals  by  large  colored  crystal  beads, 
are  smart.  The  combination  of  steel  and 
jet  is  thought  especially  good. 

One  of  the  daintiest  of  jeunne  fille 
dance  frocks  is  made  of  tissue  and  rib- 
bon with  toothbrush  fringe  around  the 
full  tunic  and  a  dainty  bowknot  of  rib- 
bon and  ruching  on  the  narrow  drop 
skirt. 
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Designed  in  Paris  From  L  \S.  Fabrics 
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Jlanbgome  JfaU  anb  OTtnter 
(garments; 

Coat  trimmed   with  "Kerami   Persica."     Designed   and   made  by 
Georgette,  Paris. 

Coat  of  velours  trimmed  with  "Kerami  Nutria."    Made  by  Bernard, 
Paris. 

Suit  of  Shelton  chiffon  velvet.    Made  by  Pierre  Bulloz  &  Cie.,  Pans. 
Photos  bv  courtesv  of  Sydney  Blumenthal  &  Co.,  New  York. 
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A  clever  ribbon  arrangement  is  shown 
on  a  bolero  hat  of  cornflower  blue  velvet; 
the  low  crown  is  covered  with  8-inch 
moire  ribbon  in  the  same  tone  cut  in  one 
with  a  broad  straight  bow  standing  up 
and  reaching  beyond  the  brim  on  either 
side.  The  two-piece  brim  revers  is 
slashed  at  the  sides.  The  bow  is  20 
inches   from   side  to   side. 

Exquisite  lace,  oriental  embroidery  and 
metallic  trimmings  are  fashinable  again 
on  the  more  exclusive  formal  evening 
gowns. 

Velvet  is  the  latest  innovation  for 
pyjamas.  Fringe  and  navy  blue  are  two 
salient  features  of  Fall  fashions  which 
are  of  the  utmost  importance.  Velvet 
i>  also  use:l  for  little  girls'  capes. 

Some   Gowns   Close   Fitting 

American  designers  are  doing  their 
utmost  it  seems  to  eliminate  waste  by 
introducing  striking  designs  made  with 
a  minimum  of  material.  A  gown  from 
Russeks  has  not  an  unnecessary  inch  of 
fabric.  It  is  made  of  navy  serge  with 
straight  skirt  which  might  almost  be 
termed  a  stove-pipe.  The  bodice  fits  the 
figure  perfectly  without  a  fold  or  gather 
or  wrinkle;  it  extends  down  to  the  hips 
with  a  point  in  front  and  is  finished  with 
deep  silk  fringe.  The  sleeves  are  tight- 
fitting  and  have  cuffs  with  points  hang- 
ing down  from  the  under  arm  side.  The 
cuffs  and  deep  round  neck  have  sun  rays 
of  black  silk  braid  stitched'  on.  The  ef- 
fect is  very  like  that  of  the  "old  fashion- 
ed" jerseys. 

That  tight-fitting  sleeve  just  describ 
ed.  with  a  cuff  which  has  the  appearance 
of  being  larger  than  the  sleeve  but  is 
plain,  with  a  decided  under-arm  point,  is 
one  of  the  smartest  of  fashionable 
touches  on  Fall  garments. 

The  "Bat"  Silhouette 

Another  style  note  of  importance  is 
seen  in  the  new  coats.  They  are  really 
half  coats  and  half  capes.  From  the 
back  they  have  every  appearance  of  a 
cape,  but  when  one  investigates  the  sides 
one  finds  instead  of  the  slits  for  the  arms 
which  appeared  in  the  Spring  capes,  a 
short  wide  sleeve  with  a  deep  turn-back 
cuff  and  perhaps  an  inner  close-fitting 
sleeve  of  silk  to  provide  for  cold  winds. 
The  fullness  of  the  body  of  the  wrap 
supplies  the  upper  portion  of  the  sleeve 
so  that  when  one's  arms  are  stretched 
out  the  silhouette  resembles  a  bat  some- 
what. Huge  soft  wrapping  collars  of 
course  are  the  proper  neck  finish  for 
these  coats. 
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A   NEW   FIRM    IN  THE    SILK    BUSI- 
NESS 

THE  firm  of  Uttal  Bros,  has  recently 
been  organized  to  engage  in  the  selling 
of  silk.  David  Uttal  has  been  for  the 
past  eighteen  years  associated  with 
Fried,  Mendelson  &  Co.  George  Uttal 
for  fourteen  years  has  been  with  Reiling 
&  Schoen,  Inc.  They  will  carry  a  repre- 
sentative line  of  fabrics  for  both  the  cut- 
ting up  and  retail  trade.  Office  and 
salesroom  at  381  Fourth  Avenue,  New 
York. 


Fur  Figures  Strongly  in  Exclusive  Coats  and  Suits — Tweed 
Suits  Favored. 


AUGUST  and  early  September  have 
once  again  proved  to  be  a  season 
of  keen  interest  for  buyers  and  in- 
vestigators of  fashions  in  women's  ap- 
parel. Toronto,  with  its  annual  drawing 
card,  the  Canadian  National  Exhibition, 
had  its  early  disclosures  well  in  hand, 
perhaps  a  little  earlier  than  most  other 
Canadian  cities,  though  with  September 
the  new  togs  are  pretty  much  a  centre  of 
interest  all  over.     The  formal  Fall  Open- 


TV Please  Misses 

This  one-piece  serge  dress  is  designed  to 
please  girls  of  6  to  16  years.  It  is  made  in 
blue,  brown  and  Copenhagen  and  is  trim- 
med in  green,  red  and  gold  with  white  pearl 
buttons — and  in  addition  it  sells  at  the 
popular  prices.  Shown  by  Wm.  O'Donnell, 
Montreal. 


ings  will  begin  for  Toronto  as  well  as 
elsewhere  about  the  middle  or  latter 
part  of  the  month.  Meanwhile  enough 
importations  and  domestic  productions 
have  been  secured  to  gather  a  fair  idea 
of  what  is  going  to  please  the  public 
most,  even  though  the  more  extreme  and 
exclusive  models  may  come  along  at  a 
later  date.  As  we  go  to  press  the  chill 
in  the  air  is  drawing  people  to  the  stores 
in  great  numbers  to  purchase  their  Fall 
apparel,  and  there  is  a  possibility  of  this 
early  trade  being  the  best  ever. 

As  usual  with  the  Canadian  trade  de- 
mand is  swinging  strongly  towards 
coats,  and  it  seems  as  if  fewer  women 
are  planning  to  purchase  both  coat  and 
suit  for  the  cool  weather  than  ever  be- 
fore, due  of  course  to  the  prices  prevail- 
ing. Those  who  are  purchasing  a  coat 
or  a  suit  are  seeking  the  best — to  the 
very  limit  of  their  resources,  and  it 
ought  to  be  to  the  lasting  good  of  all 
manufacturers  of  women's  apparel  that 
so  much  care  is  being  expended  in  the 
matter  of  dress.  One  cannot  put  reai 
grey  matter  into  any  subject  without  be- 
coming appreciative  of  the  values  in  it 
as  well  as  critical,  and  so  it  is  to  be 
hoped  that  the  present  tendency  for 
careful  and  good  dressing  will  not  be 
forced  aside  by  any  future  conditions. 
While  it  is  here,  of  course,  keen  mer- 
chants are  realizing  that  they  must  en- 
courage good  buying,  and  so  are  paying 
with  a  fair  amount  of  e-ood  rrracs  the 
high  prices  for  good  merchandise. 

Fur  for  Critical  Trade 

As  was  predicted  earlier  in  the  year 
the  highest  priced  coats  and  suits  will 
dispose  of  a  good  deal  of  fur.  Huge 
collars  and  cuffs  are  the  chief  source  of 
consumption  and  for  these  opossum,  seal, 
beaver,  grey  squirrel,  sable,  coon,  coney, 
and  some  of  the  less  well-known  furs 
such  as  wallaby,  otter,  civet  cat,  molene, 
etc.,  are  used.  Quite  a  number  show  the 
uyed  beaver  which  is  a  new  and  practical 
idea,  and  for  the  time  being  the  effect 
is  attractive.  This  beaver  is  a  dark 
smoke  shade.  To  carry  out  the  impres- 
sion of  quality  created  by  these  furs, 
coats  showing  them  are  usually  attrac- 
tively lined.  Pussywillow  silks,  brocades, 
satins,  and  heavy  crepes  are  shown. 
Rather  large  sleeves  are  favored  with 
close-fitting  inner  sleeves  of  the  silk 
lining.  Almost  a  dolman  effect  is  given 
to  a  model  displayed  at  Eaton's  by  the 
semi-kimona  sleeves  of  a  wine-colored 
broadcloth  coat.  Wide  tucks  trim  the 
skirt  and  where  they  cease  at  the  sides 
panels  are  formed.  The  collar  is  rac- 
coon. 

The  basque  line  which  is  noted  on  a 
number  of  recent  models  was  shown  in 
a    velour    coat    of    syrup-colored    velour 
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£ad#  Duff  Govdon's  reputation  for  extreme  styles  is  scarcely  emphasized 
in  more  than  nu  lefthhand  one  of  these  three  of  her  latest  production*.  One 
cannot  say,  though,  thai  the  other  two  are  not  extremely  pretty. 

Tin  first  model  combines  broadcloth  or  velvet  with  a  satin  skirt  which  is 
draped  in  the  novel  minaret  tunic  effect  forming  a  slight  tunic  although  the 
entirt  skirt  is  madt  up  of  one  piece  of  material.  Chenille  fringe,  loops,  and 
heavy  satin  buttons,  and  floss  silk  stitching  are  used  in  ornamenting  the  uppe* 
part  of  the  gown. 

The  middle  gown  is  modi  of  heavy  satin  faced  with  whitt  satin.  Neck 
,,„./  sl<<  rr  m-rangemrnt  is  rather  novel.  Chenille  fringe  is  used  on  front  and 
hark  panels  and  sleeves.  Back  panel  is  made  so  that  it  could  he  worn  over 
the   belt  or  under. 

For  the  right-hand  model  GeorgetU  crepe  profusely  embroidered  and 
beaded  is  used.  '  This  gown  is  draped  over  a  satin  skirt  and  bodice — the  trans- 
parency of  the  Georgette  shows  tht  tight  silhouette  and  beltline  altliontjti  tin 
gown  in  itself  is  semi-fitted. 

Sent  to  Dry  Goods  Review  by  Lady  Duff  Gordon,  //"'..  New  York. 
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and  emphasized  by  wool  embroidery. 
Two  straps  held  the  fulness  of  the  front 
panel  in  place.  A  convertible  beaver 
collar  gave   the  right  neck  finish. 

Coats  even  for  the  more  exclusive 
trade  adhere  pretty  much  to  the  simple 
straight  lines  which  were  featured  in 
the  earliest  manufacturers'  fashion  dis- 
plays, which  speaks  well  for  both  the 
patriotism  and  the  styles  of  the  de- 
signers. 

Fine   Suit  Coats   Lengthen 

Makers  of  high  grade  suits  are  show- 
ing models  which  will  attract  strongly 
even  for  the  cold  weather.  The  coats 
shown  are  of  finger-tip  length  or  even 
longer.  A  three-quarter  length  is  fre- 
quent and  fur  trimmings  are  as  pro- 
nounced as  on  separate  coats. 

In  the  Exhibition  displays  there  were 
some  original  and  interesting  imported 
models.  In  the  Murray-Kay  exhibit  was 
a  Tachnoff  model  in  grey  velveteen  with 
white  angora  embroidery  and  smoke 
beaver.  A  Brandt  sport  model  in  rust 
color  has  chamois-colored  stitching 
forming  two-inch  bands;  a  scarf  collar 
matching  the  stitching  extended  to  the 
bottom  of  the  coat  which  was  longer  at 
the  back  than  in  front.  Lina  Mouton 
was  represented  in  a  green  broadcloth 
suit  with  narrow  mink  bands,  a  tablier  in 
front,  bag  pockets,  and  embroidery  of 
green   and   mahogany  wool. 

In  Eaton's  exhibit  a  copy  of  a  Cheruit 
model  showed  a  suit  of  Burgundy  chif- 
fon velvet  with  apron  front,  deep  band 
and  collar  of  mole-dyed  beaver;  at  the 
back  was  a  long  straight  panel  bloused 
at  the  waist;  the  skirt  was  quite  plain 
except  for  a  few  gathers.  A  copy  of  a 
Premet  three-piece  costume  was  in 
Capuchin  brown  duvetyn,  the  dress  hav- 


ing a  satin  top  with  fringed  panel  at  the 
back,  a  very  narrow  skirt  of  duvetyn 
draped  in  Turkish  style  and  slashed  at 
the  back  to  give  ease  in  walking.  The 
back  of  the  coat  was  also  paneled. 
Skunk  edging  an  the  collar  and  bell 
sleeves  and  fringe  on  the  girdle  added 
much  to  the  general  effect. 

Military  braid  in  various  widths  and 
bone  buttons  are  sometimes  used  even 
when  fur  appears  on  a  coat.  If  narrow 
braid  is  selected  there  are  usually  from 
four  to  eight,  ten,  or  twelve  rows  of  it 
used  to  emphasize  panels  or  some  ori- 
ginal cut,  or  to  trim  pockets. 

Tweeds  Selling 

Merchants  who  have  secured  any 
tailored  tweed  suits  will  probably  find 
them  moving  out  very  quickly.  They 
are  taking  quite  strongly  with  the  buy- 
ing public  already  and  many  are  seen 
on  the  streets.  They  are  almost  always 
cut  on  the  military  order  with  mannish 
collar  and  sleeves.  The  feeling  is  that 
if  good  "old-fashioned"  all-wool  Scotch 
tweeds  were  procurable  in  any  quantities 
the  public  would  make  them  a  banner 
year's  business  for  the  dealers. 


SERGE  LININGS 

A  NUMBER  of  the  imported  coats  show 
French  serge  for  lining.  It  is  usually 
in  plaid  and  carries  out  the  tone  of  the 
outer  coating.  This  development  is 
probably  due  to  a  desire  for  warmth  to- 
gether with  light  weight  materials.  The 
old  familiar  heavy  wool  coatings  which 
aie  now  unprocurable  would  not  be  sup- 
ple enough  to  satisfy  the  present  de- 
mands for  supple  materials  which  take 
the  clinging  straight  lines  readily. 


BIG    CHICAGO    HOUSE    COMES    TO 
CANADA 

THE  firm  of  Marshall  Field  and  Co.  has 
opened  offices  in  some  of  the  larger 
Canadian  centres.  At  present  these  are 
located  at  Montreal,  Toronto  and  Winni- 
peg, and  business  is  already  being  secur- 
ed through  travellers  from  each  of  these 
points  who  are  covering  the  trade.  It 
is  understood  that  all  parts  of  Canada 
will  be  covered  just  as  soon  as  the  neces- 
sary arrangements  can  be  made  and  the 
travellers   secured. 

In  speaking  with  the  Montreal  office, 
DRY  GOODS  REVIEW  was  informed 
that  orders  are  now  taken  subject  to 
shipment  being  made  from  either  Chicago 
or  New  York.  All  business  secured  east 
of  Hamilton  is  handled  from  the  New 
York  house,  while  that  west  of  Hamilton 
is  conducted  from  Chicago.  Of  course 
the  business  is  confined  to  jobbing  and 
direct  selling  in  quantity. 

Thus  far  the  business  has  been  con- 
fined to  specialties.  Among  these  cor- 
sets, draperies,  curtains  and  curtain  co- 
vers, lace  and  lines  of  batting  are  the 
most  prominent  offered  at  present. 

Asked  as  to  the  policy  of  the  company 
in  Canada,  DRY  GOODS  REVIEW  was 
informed  that  this  would  depend  upon 
the  developments  to  follow.  The  present 
outlook  was  such,  however,  that  there 
would  very  probably  be  an  expansion  in 
due  course,  and  that  the  extent  of  this 
would  be  governed  by  the  growth  of  the 
policy  just  inaugurated. 

The  Montreal  office  is  in  charge  of  J. 
Conduit  and  the  firm's  address  is  710 
New  Birks  Building. 


New  To gts  For  The  Juniors 

An   overall   suit   and   an   apron   of   gingham    with  cross-stitched  embroidery  and  a  dainty   scalloped  cali 
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Trimming     All   Navy   and   All    Black    Dresses 
ir — Some  High  Crushed  Collars  on 


Imported  Models 


WOOL  jersey,  satin,  serge,  trico- 
lette,  velvet — if  the  merchant 
has  all  these  in  his  range  of  Fall 
gowns  he  can  make  a  showing  that  he 
may  truthfully  advertise  as  well-nigh 
complete.  Of  course  there  are  endless 
conceptions  in  each  of  these  and  several 
other  materials  which  have  a  small  place 
but  the  merchant  who  has  these  may 
state  with  confidence  that  the  woman 
who  owns  frocks  of  these  materials  is 
sure  to  have  something:  fashionable. 
There  are  some  broadcloth  gowns,  some 
velours,  some  gabardines,  novelty  silks, 
duvetyn,  etc..  but  none  of  these  is  fea- 
tured with  such  success  as  the  first 
named   list. 

Even  for  evening  and  dinner  gowns 
of  all  the  season's  dreams  none  are 
more  satisfying  in  their  materialized 
form  than  those  employing-  rich  velvets 
and  satins. 

Fringes   Grow    Firmer 

The  importance  of  fringes  in  depths 
up  to  twelve  inches  has  only  increased 
since  they  were  described  in  previous 
issues  of  DRY  GOODS  REVIEW.  They 
are  the  trimmin?  feature  of  Fall,  1918. 
Tunic  frocks  are  frequent,  both  those 
having  tunics  on  the  skirt  only  and  those 
whose  bodice  continues  down  over  the 
skirt  in  tunic  fashion  and  almost  invari- 
ably fringe  is  the  finishing  touch  on 
these — usually  it  is  the  only  trimming 
though  some  models  have  hand  embroi- 
dery or  wooden  beads  in  addition.  One 
handsome  New  York  frock  of  fawn  gab- 
ardine has  navy  blue  darning  embroi- 
dery on  the  tunic  which  is  edged  with 
fringe;  the  tunic  slopes  up  from  the  cen- 
tre front  to  a  shorter  back  length.  This 
line  is  followed  by  a  second  band  of 
fringe  on  the  skirt  below  the  tunic 
fringe;  the  neck  is  round  and  collarless; 
the  sleeves  are  tight  from  the  elbow 
down  and  embroidered  to  match  the  bo- 
dice. 

Navy  and  Black  Are  Features 

A  great  many  gowns  of  navy  blue  in 
all  the  fashionable  materials  are  selling. 
"Navy  blue  is  stronger  in  dresses  this 
season  than  I  have  ever  seen  it  before," 
said  the  buyer  for  one  of  Toronto's  ex- 
clusive stores,  to  DRY  GOODS  RE- 
MEW.  Usually  the  navy  blue  satin 
sown  has  its  embroidery  and  fringe  in 
the  same  tones,  or,  as  in  one  instance 
noted,  a  jade  green  was  introduced  as 
a  contrasting:  note  in  rather  large  beads 
which  headed  the  fringe. 

Gowns  of  black  satin  are  in  strong 
demand  also.  All  classes  of  women  are 
wearing  them.  They  tend  to  replace  to 
some  extent  for  the  cooler  weather  the 
navy  taffeta  frock  which  is  a  Spring  ne- 
cessity of  recent  years. 


Combinations  of  black  satin  and  white 
satin  or  silk  make  up  many1  of  the 
slightly  more  dressy  models,  and  panels 
continue  of  utmost  importance.  An  in- 
teresting New  York  gown  of  black  satin 
has  the  lower  part  of  the  narrow  skirt 
made  of  white  poplin;  three  black  satin 
floating   panels    are    edged    with    fringe 


and  lined  with  the  white;  the  fringe 
makes  the  panels  of  full  skirt  length; 
on  the  side  of  the  satin  belt  is  an  ap- 
pliqued  rose  which  gives  a  color  note; 
the  sleeves  are  wide  and  the  neck  square. 
Accordion  pleated  skirts  are  shown  in 
a  number  of  fine  serge  and  jersey  mod- 
els; this  idea  carries  out  the  narrow 
lines,  of  course,  and  sometimes  has  a 
plain   tunic   or  panels  over  it. 

Openwork   Braids  on  Jerseys 

Fine  wool  jersey  dresses  are  of  per- 
haps premiere  importance  to  the  popu- 
lace. These  effect  the  slim  silhouette 
charmingly,  are  soft,  warm,  do  not 
wrinkle  and  are  light  in  weight  so  that 
they  have  much  in  their  favor  for  many 
people  who  are  tired  of  wearing  "navy 
blue  serge."  Complaints  have  been  made 


Enrico  Caruso  and  His  Wife  Out 

For  Their  First  Honeymoon 

Stroll 

Enrico  Caruso,  the  world  famous  Italian  tenor,  who 
secretly  married  Miss  Dorothy  Park  Benjamin,  a  promi- 
nent society  girl,  on  August  20.  The  couple  spent  their 
first  day  of  married  life  by  zigzagging  up  5th  Avenue  on 
a  shopping  expedition.  Mrs.  Caruso  is  evidently  very 
partial  to  satin,  for  you  notice  her  gown,  sleeveless  wrap 
and  hat  are  all  satin. 
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of  wool  jersey  stretching  out  of  shape, 
especially  in  damp  weather;  this  is  per- 
haps its  one  possible  weakness,  though  it 
does  not  apply  to  the  firmer  textures 
any  more  than  to  other  materials.  One 
of  the  new  trimmings  used  on  some  of 
the  tailored  styles  of  jersey  dresses  is  a 
silk  braid  an  inch  and  a  half  wide  with 
an  open  work  pattern.  The  material  is 
cut  away  from  under  it. 

The  importance  of  tricolette  for  fash- 
ionable dressers  is  described  in  the  dress 
goods  section  of  this  issue  as  well  as  in 
the  letters  from  our  New  York  and 
Paris  correspondents.  It  only  remains 
to  mention  some  of  the  smart  models 
using  it.  One  at  Holt,  Renfrew's  is  of 
terra  cotta  tricolette  with  apron  panels 
over  it  of  navy  serge.  Then  there  are 
many  numbers  shown  in  gray  tricolette 
combined  with  navy  serge  or  wool  jer- 
sey. A  seal  brown  tricolette  has  round 
dots  of  chiffon  velvet  appliqued  on  the 
hem  of  the  open-draped  tunic  and  em- 
broidery of  self-colored  floss,  circled 
with  French  knots  and  small  beads.  The 
bodice,  with  smaller  knots  and  dots,  is 
loosely  fitted  and  has  long  sleeves  trim- 
med to  match. 

A  number  of  the  imported  gowns  have 
high  collars.  The  designs  this  year  usu- 
ally show  the  collar  crushed  though 
rather  close-fitting.  With  average  fig- 
ures this  looks  well  with  the  thin  soft 
wool  or  satin  fabrics  but  would  of  course 
be  banned  for  heavy  cloth  or  short  plump 
necks.  For  the  latter  style  of  beauty 
the  round  necks  will  usually  look  better. 

There  is  not  so  much  emphasis  put 
upon  combinations  of  materials  or  con- 
trasting colors  as  there  was  last  year. 
Nevertheless  there  are  a  few  of  that 
type  shown  which  are  quite  too  pretty  to 
strike  out.  One  is  a  beautiful  quality 
of  beige  satin  combined  with  Blue  Devil 
blue  in  the  same  material.  The  blue 
forms  the  semblance  of  an  underdress, 
the  sailor  collar,  self  ruffled,  revers  on 
the  sleeves  and  soft  girdle.  The  beige 
is  used  in  an  overdress  effect  falling 
straight  from  the  shoulders  in  fine  ac- 
cordeon  pleats.  It  is  held  in  loosely  by 
the  girdle  and  extends  in  two  long  pleat- 
ed panels  back  and  front,  which  are  fin- 
ished with  beige  and  silver  embroidery 
and  six-inch  beige  fringe. 

Sashes  if  wide  and  soft  and  surplice 
ties  are  meeting  with  much  favor  for  the 
soft  silk  and  satin  frocks,  for  dance 
frocks  and  for  misses  and  children. 

Beads,  jets,  sequins,  tassels,  braid  and 
appliqued  banding  are  all  favored  for 
trimming  on  certain  gowns  but  there  is 
nothing  quite  so  distinctly  this  Fall's 
own  as  the  deep  silk  fringe. 

Oriental  lines  are  featured  for  some 
formal  and  afternoon  types  of  gowns. 
These  show  flowing  and  kimona  sleeves, 
sometimes  with  deep  turn  back  cuffs, 
long  bodices  forming  loose  straight  tun- 
ics over  narrow  skirts;  Grecian  and 
round  necklines,  and  sometimes  the 
Zuave   skirt. 

The  Emery  Co.,  Ltd.,  of  Edmonton, 
Alta.,  manufacturers  of  women's  and 
children's  dresses,  waists,  aprons,  etc., 
have  moved  into  new  and  larger  premises 
on  Jasper  avenue  east  and  Rice  street. 


^kirts  *nd  Rlouses 

Skirts    Longer   and    Narrow — Paris    Wears    the   Hobble — Blouses 
Selling  in  Pale  and  Suit  Shades 


SEPARATE  skirts  for  Fall  follow  the 
straight  and  narrow  way  very  com- 
mendably.  Paris  is  showing  some 
which  bulge  a  little  at  the  side,  giving 
the  barrel  silhouette,  but  these  are  not 
promised  a  hearty  reception  even  in  New 
York.  Paris,  too,  is  about  to  go  into 
hobbles — the  real  hobble  skirt  which 
made  so  many  ankles  miserable  a  few 
years  ago.  To  this,  too,  New  York  ob- 
jects, though  she  does  wear  her  skirts 
decidedly  narrow — some  even  slit — and 
they  come  well  down  over  the  shoe-top 
in  length.  Tunics  and  panels  and  some 
slender  draperies  are  permitted  over 
these  narrow  skirts,  usually  these  over- 
pieces  are  seen  on  the  fancy  silk  or  plain 
satin  skirts  and  fringe  has  place  with 
them  as  well  as  with  dresses. 

Cloth  skirts  in  novelty  plaid  serges 
and  velours  are  to  be  had  on  occasions 
but  they  are  rare.  These  of  course  are 
in  more  tailored  lines  with  a  few  pleats. 
Plain  cloth  skirts  have  a  good  deal  of 
military  braid  and  bone  buttons,  wide 
shaped  belts  which  are  not  tight  fitting. 
All  skirts  almost  have  a  few  gathers 
across  the  back. 

A  Tailored  Satin  Model 

One  smart  tailored  skirt  noted  in  a 
Toronto  shop  the  other  day  was  a  novel 
conception.     It  was  of  black  charmeuse 


with  yoke  belt  and  sloping  tunic  bound 
with  military  braid — a  decidedly  tailored 
effect.  A  few  numbers  in  cloth  are  ac- 
cordeon  pleated,  and  tricolette  is  used 
for  novelty  tailored   numbers. 

At  present  both  buyers  and  manufac- 
turers are  speaking  fairly  highly  of  the 
separate  skirt  trade.  They  think  fancy 
plaid  silk  skirts  in  particular  will  be 
worn  extensively  for  early  Fall  with  a 
possibility  of  continuance  through  the 
cold  weather. 

Georgette  for   Blouses  Again 

Blouses  are  selling  actively  and  Georg- 
ette remains  the  supreme  favorite  in 
materials.  Whether  one  requires  a  dark- 
toned  suit  blouse,  a  simple  tailored  light- 
tinted  blouse,  or  a  delicately  hand-em- 
broidered novelty  fancy  blouse,  all  are 
shown  in  Georgette.  Sleeves  follow  the 
arm-lines  pretty  closely  with  many  novel 
little  touches  to  the  cuffs  such  as  un- 
expected revers  in  a  contrasting  tone, 
strangely  cut  deep  cuffs,  dainty  turn- 
back numbers  and  a  few  wide  loose  ones. 

Color  in  Blouses 

Dainty  touches  of  color  are  introduced 
in  pipings,  collars,  vestees  and  cuffs,  and 
a  variety  of  design  is  to  be  had  in  the 
new  neckline.  Round  necks  remain  firm 
and  are  shown  with  novel  yoke  effects, 
sometimes  deep  and  sometimes  shallow. 
The  lines  of  these  yokes  aid  greatly  in 
supplying  a  becomingness  to  certain 
figures  which  otherwise  would  not  look 
well  in  the  severe  round  neck. 

Then  there  are  collar  finishes  to  lend 
softness.  One  of  the  newest  is  a  nar- 
row sailor  collar  at  the  back  and  ends 
in  a  sort  of  window  curtain  effect  in 
straight  fulness  down  either  side  of  the 
front.  Deep  collars,  surplice  effects, 
pleated  ruffles,  filet  lace  insets,  all  are 
being  chosen  by  the  Fall  purchasers. 

Red  is  a  new  note  featured  in  blouses 
at  some  of  the  New  York  shops,  but  it 
is  felt  generally  that  the  pale  tints  and 
suit  shades,  as  noted  before  in  DRY 
GOODS  REVIEW,  will  be  the  best  sel- 
lers throughout  the  season.  It  will  be 
remembered  that  the  new  Fall  colors  as 
agreed  upon  by  New  York  makers  are  re- 
stricted to  nine — ecru,  navy,  taupe,  sil- 
ver, castor,  seal,  evergreen,  prune  and 
old  china. 

Voile  blouses  continue  active  in  the 
fine  daintily  embroidered  and  tucked  de- 
signs. 


A  Fall,  1918,  Model 

Georgette    blouse    trimmed   with    lace,    hand 
embroidered    panel    and    the   new   neck    line. 
A  very  dainty  model.     Shown  by  the  Ameri- 
can  Waist   &   Dress   Co.,   Montreal. 


NEW  EQUIPMENT  FIRM 

The  firm  of  Brager  Bros.,  manufac- 
turers of  display  equipment,  fixtures, 
etc.,  has  been  established  at  425  Broad- 
way, New  York,  having  severed  con- 
nections with  the  firm  of  B.  Brager  & 
Sons. 
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A    Blouse    from 
Macy's. 

RECENT  CONSERVATION  RULINGS 
ENACTED  BY  THE  U.  S.  GOV- 
ERNMENT AND  AFFECTING 
THE  TEXTILE  WORLD 

Woolen    Mills    Asked    to    Stop    Making 
Fancy   Indian   Blankets 

THE  War  Industries  Board  at  Washing- 
ton authorizes  the  following: 

Because  of  the  necessity  of  conserving 
the  existing  wool  supply  for  the  military 
needs.  Herbert  E.  Peabody,  chief  of  the 
woolens  section,  and  Lewis  Penwell,  chief 
of  the  domestic  wool  section,  of  the  War 
Industries  Board,  have  requested  all 
woolen  mills  to  refrain  from  further 
manufacture  of  Navajo  or  fancy  Indian 
blankets.  This  applies  to  the  mills  only 
and  not  to  the  Indians,  whose  small  pro- 
duction is  made  upon  hand  looms. 

The  woolen  mills  have  been  further  re- 
quested to  divert  their  stocks  into  the 
production  of  clothing  material  for  log- 
gers engaged  in  work  for  the  Emergency 
Fleet  Corporation  and  for  the  aircraft 
production. 

Profiteers  Warned 

A  request  to  abide  by  President  Wil- 
son's proclamation  regarding  the  elim- 
ination of  excess  prices  on  goods  between 
the  manufacturer  and  consumer  has  been 
sent  to  all  the  members  of  the  Southern 
Wholesale  Dry  Goods  Association  and  the 
National  Dry  Goods  Wholesale  Associa- 
tion. 

John  V.  Farwell,  chairman  of  the  com- 
mittee on  naming  maximum  prices  for 
the  wholesale  dry  goods  trade,  at  a  con- 
ference with  Robert  S.  Brookings,  chair- 
man of  the  price-fixing  committee,  told 
the  latter  of  the  steps  being  taken  to 
eliminate  excessive  prices  in  the  cotton 
goods  market. 

The  letter  sent  to  the  members  of  the 
two  wholesale  associations  says  in  part: 

"Responding  as  quickly  as  possible  to 
the    proclamation    of   the    President    re- 
garding the  elimination  of  excess  prices 
(Continued  on  page  122) 


New  U.S.  Rulings  for  F.conomy — A  New  York  Corsetiere  Gives 

Views  on  Corset  Fittings — Big  Opportunities  for  Women 

in   Business. 


THE  ruling  in  the  United  States 
which  has  classed  corset-making 
as  an  essential  industry,  and  the 
economy  regulations  with  regard  to  their 
manufacture  are  welcomed  by  the  corset 
trade  over  there  and  will  probably  react 
.n  its  favor  in  Canada  also.  The  fact 
that  the  corset  is  no  longer  considered 
a  fashion  item  but  a  hygienic  necessity 
to  the  health  of  women  was  the  basis 
upon  which  it  was  classed  as  essential. 
A  great  deal  will  have  to  be  eliminated 
from  its  make-up  which  is  not  absolutely 
essential,  such  as  certain  trimmings,  un- 
necessary  steels,   packing,   etc.,   because 


Attracti vs  l'all  model  of  fine  quality  linon; 
collar,  lapels  on  pockets,  piping  on  belt, 
cuffs  and  pleats  on  front  are  piped  with  con- 
trasted colors  of  same  material.  The  touch 
of  pattern  on  collar  and  lapels  of  pockets 
add  a  decided  style  note.  I'ink,  rose,  sky, 
Copenhagen,  sand,  green,  and  peach  are  the 
colors  in  which  girls  of  6  to  14  years  may 
wear  this  frock.  Shown  by  Hampton  Mfg. 
Co. 


a  specified  allotment  of  steel  and  other 
materials  is  made  to  the  whole  industry 
and  it  must  be  used  to  the  very  best  ad- 
vantage. 

In  the  schedule  for  the  manufacturers 
of  corsets  and  corset  steels  the  finished 
width  and  thickness  of  steels  is  stated 
for  boning  wires,  backbone,  back  wires, 
side  steels,  clasps  and  front  steels, 
wedge  or  taper  clasps  and  round  wires 
and  the  manufacture  of  all  others  to  be 
discontinued. 

The  number  of  models  is  to  be  reduced 
in  that  the  ter^i  number  as  here  used 
represents  a  pattern  of  corset  make  in 
a  given  material,  color  and  trimmings 
at  a  given  price  and  any  variation  made 
in  any  pattern,  material,  color,  trimming 
or  price  constitutes  a  new  number. 

The  following  reductions  are  to  be 
made. 

A  manufacturer  making  at  present 
over 

400   numbers,   should  reduce  50% 


350  to  399 

' 

" 

45% 

300  to  349 

' 

"              " 

40% 

250  to  299 

' 

"              " 

35% 

200  to  249 

' 

"              " 

30% 

150  to  199 

' 

"              " 

25% 

100  to  149 

' 

"              " 

20% 

50  to     99 

' 

"             " 

15% 

49   and  less       " 

"             " 

10% 

These    reductions 

to     constitute    the 

minimum  reductions  to  be  made  by  each 
manufacturer  on  or  before  January  1, 
1919,  in  his  lines  as  constituted  June  26, 
1918. 

The  use  of  display  forms,  wax  figures 
and  special  exhibits  is  to  be  discontinued. 

As  to  packing,  no  tissue  paper  is  to  be 
used  in  packing  corsets  selling  at  whole- 
sale at  less  than  $24  a  dozen.  No  boxes 
of  special  shape  or  color  are  to  be  pro- 
vided for  any  customer.  Corsets  are  to 
be  packed  in  as  short  a  box  as  possible 
and  in  no  case  is  a  cross  section  thereof 
to  exceed  10  square  inches. 

A    Little   Learning   is  a   Useful   Thing 

The  fact  that  the  corset  now  has  its 
existence  purely  because  it  is  an  import- 
ant factor  to  the  health  of  women  should 
be  food  for  thought  for  the  girl  behind 
the  corset  counter.  "It  is  lamentable 
that  so  many  of  these  girls  are  only 
clerks  and  not  corsetieres,"  said  a  wo- 
man who  has  charge  of  all  the  surgical 
cases  for  one  of  the  best  known  New 
York  corset  manufacturers  and  who  re- 
cently visited  Toronto.  "Every  woman 
who  sells  corsets  should  know  the 
anatomy,"  she  said  with  emphasis. 
"There  is  no  excuse  for  her  not  knowing 
it,  with  all  the  free  libraries  and  special 
reading  at  her  disposal.  If  girls  only 
realized  how  valuable  they  could  make 
themselves  by  a  little  individual  study 
they  would  surely  not  allow  the  chance 
to  pass  by.  There  is  a  big  future  for  a 
real   corsetiere  even     in     small     tow-  . 
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Think  of  the  following  she  can  have — for 
once  you  fit  a  customer  satisfactorily 
she  is  your  friend  for  life. 

"But  in  order  to  give  her  satisfaction 
you  must  know  your  merchandise,  every 
feature  of  it,  thoroughly,  you  must  know 
the  human  anatomy  just  as  thoroughly. 
With  this  backing  your  enthusiasm, 
energy,  willingness  to  work,  and,  what 
also  is  very  important,  your  courtesy, 
you  can  instill  a  confidence  that  means 
everything  to  your  customer.  The  pub- 
lic is  educated  these  days  and  you  can't 
put  anything  over  that  is  not  sound.  That 
is  why  there  are  efficient  schools,  free, 
for  training  professional  eorsetieres,  so 
that  they  are  confident  of  having  the 
correct  information  for  their  customers 
and  are  able  to  use  their  own  judgment 
in  discriminating  between  their  various 
models  in  order  to  select  the  one  most 
suitable  for  the  customer.  There  are  no 
two  figures  exactly  alike." 

Let  These  Points  Sink  In 

In  conclusion  we  offer  a  few  important 
points  gleaned  from  the  interview  with 
this   successful   corsetiere: 

"A  ventilated  spine  is  very  necessary." 

"Making  a  sale  is  not  making  a  cus- 
tomer.    It  is  customers  you  want." 

"Never  argue.  Imagine  yourself  the 
customer.     She  is  always  right." 

"No  corseting  is  complete  without  a 
brassiere.  The  brassiere  does  for  the 
upper  part  of  the  figure  just  what  the 
corset  does  for  the  lower  part." 

"The  brassiere  is  not  designed  to  con- 
fine the  bust  but  to  break  the  corset 
line." 

"Always  work  towards  a  definite  ob- 
jective." 

"Observe  every  customer's  figure 
carefully.  If  she  is  not  regularly  pro- 
portioned always  fit  the  heaviest  point. 
The  rest  is  easier." 

"This  is  the  woman's  era.  She  should 
not  be  satisfied  with  anything.  No  mat- 
ter what  she  has  been  able  to  accomplish 
she  should  visualize  for  herself  some- 
thing better." 

"Surgical  cases  should  always  be  given 
a  dorsal  fitting.  It  is  only  when  a  person 
is  lying  down  that  the  organs  are  in  their 
proper  place.  If  properly  corseted  in 
that  position  the  organs  remain  as  they 
should  when  the  customer  stands." 

"It  is  a  very  serious  matter  to  have 
the  front  steels  or  boning  too  long.  They 
cause  varicose  veins  and  other  dis- 
orders." 

"Surgical  cases  should  have  the  front 
lacing  corsets.  Average  cases  should 
have  a  steel  in.  front  to  give  proper  ba- 
lance; the  central  part  of  the  abdomen 
is  very  sensitive." 

"Proper  fitting  eliminates  returns.  All 
sanitary  articles  should  be  put  on  the  list 
of  non-returnables." 

"We  have  no  waist  lines  in  New  York. 
Society  women  and  everyone  else  are 
working  to  win  the  war.  They  want 
comfortable,  protecting,  hygienic  gar- 
ments." 

"Corsetry  is  not  salesmanship,  it  is  a 
profession." 


RECENT   CONSERVATION    RULJNGS 

(Continued  from  page  121) 

from  manufacturer  to  the  consumer,  es- 
pecially on  staples  used  by  the  masses, 
the  National  Wholesale  Dry  Goods  As- 
sociation in  conjunction  with  the  South- 
ern Wholesale  Dry  Goods  Association 
ask  all  their  members  and  the  trade  gen- 
erally to  respect  the  letter  and  spirit  of 
the  President's  proclamation,  and  to 
that  end  and  in  conformity  with  prices 
already  made  on  a  few  items  in  the 
primary  markets  it  is  requested,  no 
matter  what  the  shortage,  that  no  dry 
goods  jobber  ask  more  than  the  maxi- 
mum prices  on  the  commodities  named. 
"Any  jobber  may  sell  these  goods  at 
as  much  less  than  these  prices  as  he  de- 
sires or  as  competition  may  dictate,  but 
the  maximum  prices  are  not  to  be  ex- 
ceeded  under   any  circumstances." 

Substitute  for  Silk 

Chemically  treated  cotton  cloth,  as  a 
substitute  for  silk,  is  being  tested  by  the 
Ordnance  Department  at  Washington  and 
if  found  practicable  for  ordnance  uses 
will  affect  the  double  result  of  meeting 
a  serious  shortage  in  silk  and  of  bring- 
ing about  a  money  saving  in  the  ord- 
nance   program    estimated    at    between 


$25,000,000  and  $35,000,000,  according  to 
a  War  Department  statement  to-day. 

Preliminary  tests  have  encouraged  the 
Department  to  proceed  further  with  its 
experiments,  and  for  this  purpose  an  or- 
der for  5,000  yards  of  the  new  material 
has  been  planned. 

"At  present  millions  of  yards  of  silk 
are  required  in  making  the  bags  which 
contain  the  large  powder  charges  used 
in  the  firing  of  heavy  artillery,"  said 
the  Department's  statement.  "These  bags 
are  inserted  in  the  gun  immediately  be- 
hind the  projectile  and  the  firing  of  them 
gives  the  propelling  force  that  hurls  the 
projectile  at  the  target. 

"Heretofore  silk  has  been  depended 
upon  for  these  bags  for  the  reason  that 
no  other  cloth  material  has  been  found 
that  would  meet  the  peculiar  conditions 
required.  It  is  essential  that  not  a  par- 
ticle of  the  bag  container  shall  remain 
after  the  gun  is  fired.  Otherwise  a 
smouldering  piece  of  the  fabric  might 
cause  a  premature  explosion  when  a 
new  charge  was  inserted. 

"Owing  to  the  great  scarcity  of  silk, 
however,  the  cost  of  this  material  has 
increased  enormously.  This  shortage  is 
felt  by  all  the  warring  powers,  including 
Germany. 

"Early  in  the  war  Germany  is  under- 
stood to  have  used  a  chemically  treated 
cotton  as  a  substitute  for  silk,  but  has 
since  been  compelled  by  the  diminishing 
cotton  supply  to  resort  to  other  substi- 
tutes. 

"It  is  estimated  that  the  chemically 
treated  cotton  cloth  now  being  tried  out 
by  the  Ordnance  Department,  if  entirely 
suitable,  could  be  purchased  in  almost 
unlimited  quantities  and  at  a  cost  far 
below  that  of  the  silk  fabric  now  used." 

Women  Buying  More  as  Men  Buy  Less 

Business  in  men's  wear  showed  a  fall- 
ing off  throughout  the  United  States  dur- 
ing August,  but  was  counterbalanced  by 
a  larger  trade  in  women's  wear,  accord- 
ing to  compilations  prepared  by  the  re- 
search department  of  the  Credit  Clear- 
ing House. 

The  compilations  are  gathered  from 
more  than  200,000  actual  transactions  in 
almost  all  lines  of  merchandising  and 
show  purchases  in  these  lines  to  have  re- 
mained stationary  with  both  July  of  this 
year  and  August,  1917. 

Indebtedness  remained  stationary  with 
July  of  this  year,  but  showed  a  decrease 
of  1  per  cent,  from  August,  1917.  Pay- 
ments declined  2  per  cent,  from  July  of 
this  year,  but  showed  an  increase  of  3 
per  cent,  over  August,  1917. 


Useful  and  Ornamental 

The  little  miss  who  wants  to  look  swagger 
might  wear  one  of  these  military  outfits. 
The  cape  is  of  military  blue  with  red  lin- 
ing, and,  of  course,  brass  buttons. 


GOES  TO  WESTERN  CANADA 

The  Ritchie  Co.  staff  of  Belleville  met 
on  August  17  in  an  informal  manner  to 
bid  farewell  to  one  of  their  fellow  em- 
ployees, Mr.  Basil  Taugher,  who  was 
leaving  for  Western  Canada.  Mr.  Taugh- 
er was  an  employee  of  the  Ritchie  store 
for  eleven  years.  Mr.  F.  P.  Thompson 
on  behalf  of  the  staff  presented  Mr. 
Taugher  with  a  handsome  signet  ring 
as  a  slight  token  of  the  esteem  in  which 
he  was  held  by  all. 
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EDITOR.  Dry  Goods  Review:  I  have 
just  paid  a  visit  to  various  "cou- 
turiers' "  salons,  where  (I  am 
sorry  to  say)  the  curtains  are  most 
closely  drawn  on  all  the  novelties  that 
will  be  shown  in  the  course  of  next 
month,  for  the  special  benefit  of  Ameri- 
can buyers. 

However.  I  managed  to  secure  the  en- 
closed samples,  which  will,  at  least,  give 
you  an  idea  of  what  the  tendencies  are. 

You  will  notice  that  all  materials  are 
coarse,  and  many  of  them  hairy  like. 
This  is  the  reason  why:  the  question  of 
materials  is  a  very  imperious  one  this 
season  for  the  scarcity  of  wool,  due  to 
the  tremendous  requirements  of  all  the 
armies  of  the  world,  has  made  it  prac- 
tically impossible  to  use  it  alone  in  the 
manufacturing  of  cloth  for  tailored  cos- 
tumes and  winter  coats.  Stuffs  entirely 
made  of  wool  would  reach  prices  never 
dreamt  of. 

All  the  novelties  will  be  rough  ma- 
terials in  which  goats'  and  camels'  hair 
will  be  woven  with  wool.  This  was  seen 
in  Casha,  and  other  samples  which  I  sent 
you  last  Winter  and  in  the  Spring.  But 
the  results  are  not  the  same.  The  for- 
mer were  fine  materials  suitable  for 
dresses  and  Summer  garments,  whereas 
•:'aose  herewith  are  decidedly  made  for 
Winter  wear. 

There  is  not  much  difference  in  the 
weaving;  one  series  of  samples  has 
straight  ribs,  like  pique,  another  looks 
very  much  like  diagonale,  but  you  can 
plainly  see  the  hairs  sticking  out. 


WINTER 
FABRICS 


SUMMARY 

Winter  cloths  arc  extremely 

coarse.  (units'  and  camels' 
hairs  woven  with  wool  make 
popular  materials. 

Knitted  fabrics  are  novel, 
being  very  coarse  and  showing 
stripes  of  white  silk. 

Autumn  hats  match  the 
hairy   costumes. 

Silk  muslin  evening  gowns 
have  satin   foundations. 

Silk  cloth  in  fur  shades 
makes  up  smart  Winter  blouses. 

For  lingerie,  shoulder  straps 
of  nainsook  replace  rihhon 
bands.  Empire  effects  import- 
ant. 

Read  work  still  attracts  at- 
tention for  various  articles, 
which  inclurle  the  new  headed 
-no-ar  ha<rs. 


The  black  piece  of  curly  plush,  that 
looks  like  the  pony  skins  used  in  the  fur 
trade,  makes  some  nice  coats.  I  have 
seen  one  very  good  one  that  was  trim- 
med with  skunk  opossum.  In  fact  I 
much    preferred    it    to    pony,    which    is 


harder,  and  which   is  not  obtainable   as 
it  comes  from   Russia. 

But  these  are  all  staple  goods;  elegant 
women  will  wear  jersey;  silk  jersey  as 
per  enclosed  sample,  which  shows  you 
that  it  is  thicker  than  formerly  and  looks 
more  like  knitted  yarns  than  cloth  sold 
by  the  yard.  Same  applies  to  the  sam- 
ples of  woolen  jersey  herewith. 

Coarse  Knitted  Fabrics 

I  am  also  sending  you  quite  a  number 
of  knitted  yarns,  which,  as  you  notice, 
are  a  mixture  of  silk  and  wool.  There 
is  no  doubt  whatever  that  they  will  be 
seen  extensively  during  the  Winter. 

I  hear  considerable  also  about  camel's 
hair  wool  which  is  being  knitted,  and 
whose  success  is  won  beforehand.  I  shall 
try  to  obtain  a  sample  of  this  material 
for  you. 

It  is  supposed  to  be  used  as  trimmings 
and  also  for  collars  and  scarfs  when  furs 
(whose  prices  increase  as  swiftly  as 
everything  else)   cannot  be  obtained. 

Camel's  hair  wool  is  being  seen  exten- 
sively just  now  in  the  millinery  depart- 
ment. There  you  find  some  sailors'  caps 
made  of  it,  or  the  material  to  make  them 
is  sold  by  the  yard.  Some  is  also  sold  in 
strips  half  an  inch  wide,  to  be  sewn  ex- 
actly like  straw  on  a  hat  frame.  I  have 
seen  a  very  pretty  hat  made  of  white 
bands  of  that  stuff,  and  trimmed  with 
two  tiny  wings  in  front. 

All  the  Autumn  hats  are  in  plush  or 
melusine  felt;  they  must  match  the  hairy 
material  of  the  costumes. 


FROM 
PARIS 


e&ffwwa»£r 


Above  are  some  of  the  new  winter  fabrics  described  in  our  Paris  letter.  Above  is  tricolette,  so  prominent  in  Fashion  this  season. 
The  two  cuttings  at  the  right  are  also  knitted  fabrics,  the  coarser  one  having  stripes  of  white  fibre  silk  in  its  blue  devil  blue, 
green,  rose,  terra  cotta,  smoke,  tomato,  black,  champagne,  sand  or  plum  ground.  At  the  left  is  the  suiting  described  as  showing 
real  camel's  and  goat's  hair  woven  in;  next  is  the  coarse  diagonal  basket  weave  and  in  the  centre  is  the  thick  furry  fabric  with 
wavy  pile  resembling  pony  skin.    The  pronounced  coarseness  of  all  these  fabrics  may  he  gauged   by  the  fact   that   they  are   reduced 

three-eighths. 
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Knitted  Metal   Effects 

Metal  threads  also  are  knitted,  and  this 
Autumn's  evening  dresses  will,  no  doubt, 
be  made  in  these  materials,  some  of 
which  are  absolutely  like  mail  coats  in 
gold  or  silver,  with  the  only  difference 
that  they  will  be  a  good  deal  more  sup- 
ple and  show  up  the  lovely  lines  of  wo- 
men's bodies. 

The  present  evening  gowns  shown  at 
Deauville,  Dinard,  etc.,  and  which  will 
be  seen  early  in  Autumn — let  us  hope 
in  Paris — are  very  beautiful.  They  are 
often  in  silk  muslin  covering  a  satin  un- 
derskirt, and  embroidered  with  beads,  or 
frilled  in  several  rows.  Others  are  made 
of  a  satin  skirt  narrow,  draped  on  the 


side  like  the  edge  of  a  shell,  and  have 
a  small  pointed  train.  The  bodice  will 
be  nothing  but  a  band  of  beautiful  lace, 
Malines,  for  instance,  with  short  sleeves 
and  a  broad  round  opening  at  the  neck. 
The  neckline  is  edged  by  a  narrow  band 
of  satin,  whose  ends  make  a  knot  in 
front. 

Fur  Shades  for  Blouses 

Silk  cloth  will  be  used  extensively  to 
make  straight  blouses,  like  Chevaliers' 
mailcoats.  These  will  be  worn  under  fur 
coats. 

The  shades  that  will  be  favored  should 
be  those  of  the  furs  that  will  be  fash- 
ionable, such  as  mole,  beaver,  fitch,  etc. 
All  browns  are  sure  to  be  in  great  de- 
mand. 

There  will  be  many  small  hats,  bonnet 
like,  made  of  satin  shirred  "nid  d'abeille," 
which  is  very  effective.* 

With  the  thick  materials  I  spoke  about 
above,  the  shapes  will  have  to  be  very 
simple.  The  sleeves  absolutely  flat  at 
the  armhole,  whether  kimono  or  joined 
so  that  the  seams  do  not  show,  have  been 
so  much  in  favor  that  they  are  sure  to 
be  continued  through  the  Autumn.  Same 
applies  to  buttons  which  have  been  seen 
in  quantities. 

Lingerie 

This  department  has  suffered  from  the 
restrictions,  at  least,  it  looks  so,  for  all 
chemises,  combinations  etc.  are  very  low- 
necked  and  very,  very  short,  which  is 
very  convenient,  since  material  is  scarce 
and  dear,  yet  it  comes  to  the  same  thing, 
for  the  trimmings  used  are  beautiful, 
generally  ancient  lace  or  hand  embroi- 
dery, and  the  garments  are  thus  render- 
ed very  expensive. 

There  are  no  great  changes  to  be  no- 
ticed yet  a  few  alterations  might  be 
mentioned: 

For  instance,  the  ribbon  shoulder 
straps  have  been  replaced  by  a  narrow 
band  of  nainsook  which  is  found  more 
practical. 

The  top  of  chemises  is  particularly 
neat,  especially  when  low-necked  blouses 
are  worn,  for  a  little  of  the  chemise  is 
seen,  and  it  must  be  perfect.    Many  have 


"This  shirring  according  to  the  sample  sent  is 
similar  to  what  is  known  as  smocking  to  the 
Canadian  trade.  It  is  done  with  as  little  as  pos- 
sible of  the  threads  showing  and  in  colors  to 
match    the    silk.     Editor. 


a  kind  of  high  waist  obtained  by  means 
of  gatherings  a£  Empire  height.  It  is 
very  fashionable  just  now.  Knickers  are 
ohort  and  fairly  broad.  Combinations 
petticoat-corset  cover  are  most  import- 
ant now,  they  may  be  very  simple,  made 
of  printed  voile  with  broad  tucks  across 
the  skirt,  or  in  plain  voile  with  bands  of 
another  shade,  also  across  the  skirt,  or 
in  white  muslin  elaborately  embroidered, 
handworked,  and  hemstitched.  I  have 
also  seen  some  in  supple  satin,  but  I 
would  not  advise  that  material  that  has 
to  be  dry  cleaned.  I  much  prefer  net  or 
crepe  de  Chine.  The  latter  requires  very 
little  trimming,  especially  when  it  is 
pink  or  mauve. 

Of  course,  we  still  see  boudoir  caps 
that  match  the  morning  gown,  which 
may  be  made  of  voile,  hemstitched,  and 
pleated  with  a  Pierrot  collar,  and  pleat- 
ed frills  at  the  bottom  of  the  sleeve. 
Other  materials  would  do  as  well,  especi- 
ally if  there  is  a  nice  belt  to  complete. 

In  that  line  there  are  being  shown  just 
now  some  kimonos  made  of  real  em- 
broidered Chinese  or  Japanese  silk  that 
are  most  beautiful. 

Beads  and  Fancy  Ornaments 

To  finish  this  letter  I  must  again  tell 
you  about  beads.  It  seems  that  this  sub- 
ject will  never  be  exhausted. 

I  have  seen  some  specimens  of  fancy 
articles  made  with  beads  that  I  consider- 
ed too  pretty  not  to  be  mentioned. 

First,  a  round  cloth  on  a  beautifully 
carved  table,  made  of  satin  entirely  co- 
vered with  small  beads  of  various  shades, 
very  artistically  worked  in.  Close  by 
was  a  cushion  to  match.  Both  looked 
very  much  like  tapestry. 

I  also  saw  some  ball  slippers;  one  was 
in  white  satin,  entirely  covered  with 
crystal  beads  of  the  smallest  size,  and 
a  band  of  swansdown  edged  them.  An- 
other pair  was  purple  with  colored  beads 
to  match,  and  the  fur  was  brown.  Both 
were  very  dainty. 

Now  I  shall  just  mention  the  tiny 
beaded  sugar  bag  and  the  bread  pouch, 
born  of  the  war  restrictions  which,  as 
you  guess,  are  taken  in  a  very  bright 
way,  and  are  but  new  occasions  for  fancy 
and  new  arrangements. 

Next  month  I  shall  deal  with  the  first 
designs  and  fashions  of  the  coming  sea- 
son. 


Motor  Wrap  of  Bolera 
Cloth 

This  most  becoming  motor  wrap  of  bolera 
cloth  showing  the  new  full  collar  and  large, 
roomy  sleeves.  Quite  the  smartest  idea  in 
Fall  coats. 


LONDON,       ENG.,       STORES      TAKE 
HOLIDAY 

FOR  the  first  time  in  its  history  Lon- 
don has  followed  the  custom  of  many 
provincial  cities  by  closing  a  number  of 
business  premises  during  the  first  week 
of  August.  The  shortage  of  labor  and 
difficulty  of  arranging  a  supply  of  em- 
ployees for  the  granting  of  holidays  re- 
sulted in  many  proprietors  deciding  to 
close  down  entirely  from  August  3  to 
August    12.      Nearly    1,000    stores    were 


affected.      A    number   of   other   business 
houses  closed  from  August  3  to  7. 


AUTO   ACCIDENT 

MRS.  WARREN  OGILVIE,  wife  of  the 
manager  of  the  Eastern  Hat  and  Cap 
Company,  of  Truro,  N.S.,  and  her  sister, 
Mrs.  Bonnell,  wife  of  Dr.  Bonnell,  of  St. 
John,  were  killed  in  an  automobile  ac- 
cident between  Chance  Harbor  and  Pic- 
tou  Landing,  nine  miles  from  New 
Glasgow,  on  August  17. 


Dn)  Ooods  Hi  rit  a- 
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LIEUT.  BAILLIE  OF   MONTREAL 

OFFICIAL  word  has  been  received  from 
Ottawa  that  Lieut.  George  Irvine  Baillie 
was  reported  killed  in  action  on  August 

Lieut.  Baillie  joined  the  60th  Bat- 
talion which  was  raised  by  Col.  Gas- 
coigne  in  1915,  took  part  in  the  recruit- 
ing: of  this  regiment,  was  with  them  in 
Valeartier  that  summer,  and  left  with 
the  regiment  for  overseas  in  November, 
1916.  He  was  in  England  some  months 
and  went  with  the  regiment  to  France  in 
March,  1916.  When  this  unit  was  broken 
up  he  was  transferred  to  the  5th  Cana- 
dian Mounted  Rifles,  and  subsequently 
was  traffic  control  officer  for  the  3rd 
Canadian  Division.  It  is  not  known  whe- 
ther he  was  acting  in  this  capacity  or 
with  the  Mounted  Rifles  when  he  was 
killed. 

Lieut.  Baillie  was  25  years  of  age. 
Prior  to  enlisting  he  was  a  second-year 
science  student  at  McGill  University. 
He  was  the  younger  son  of  John  Baillie. 
managing  director  of  the  Dominion  Oil 
Cloth  Company  Limited,  and  vice-presi- 
dent of  the  Montreal   Board  of  Trade. 

Lieut.  Baillie  was  a  brother  of  Mr.  A. 
F.  Baillie,  634  Victoria  Ave.,  Westmount, 
and  of  Nursing  Sister  Olive  Baillie,  who 


LIEUT.    BAILLIE 


is  at  present  serving 
Beau-Rivage,  Cannes, 
Miss  Isobel  Baillie. 


with   the 
France, 
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CAPTURING  TRADE  FROM  GERMANY 

British   Manufacturers'   Progress. 


AT  the  British  Scientific  Products 
Exhibition  held  recently  in  Lon- 
don. Eng.,  was  seen  something  of 
the  determined  efforts  British  scientists 
and  manufacturers  have  made  during  the 
last  two  years  to  capture  many  of  the 
trades  hitherto  more  or  less  exclusively 
carried  on  in  Germany. 

Particularly  were  the  large  number  of 
textile  exhibits  interesting  in  this  con- 
nection. Among  others  of  the  first  im- 
portance is  that  of  the  Nottingham 
Chamber  of  Commerce,  who  showed  Bril- 
ish-made  cotton  embroideries  on  net,  pre- 
viously almost  exclusively  imported  from 
Germany;  wood  pulp,  commonly  known 
as  "artificial  silk,"  embroidered  on  silk, 
in  which  class  of  goods  Bohemia  had 
within  the  last  few  years  develped  a  big 
trade  in  South  America  and  India. 
Value  of  Embroidery  Trade 

It  is  pointed  out  that  in  1913  more 
than  £1,500,000  worth  of  embroidery  was 
imported  into  Great  Britain  from  Ger- 
many and  £2.500.000  worth  from  Switz- 
erland. At  the  outbreak  of  the  war  less 
than  200  embroidery  machines  were  at 
work  in  the  United  Kingdom,  against  40,- 
000  on  the  Continent. 

Also  of  interest  was  an  exhibit  of 
torchon  laces.  Before  the  war  the 
trade  in  these  was  essentially  German. 
The  work  shown  was  executed  by  manu- 
facturers in  Nottingham  and  Leicester- 
shire. 

The  typographic  section  included  a 
very  interesting  display  of  cigar-box  la- 


bels. Of  this  class  of  article  Germany, 
previous  to  the  war,  produced  the  bulk. 
Of  special  interest  to  women  are  the 
exhibits  of  silk  coats  and  scarves,  dress 
and  blouse  tartan  silks,  all  specialties 
which,  before  1914,  were  manufactured 
only  abroad.  Very  definite  evidence  was 
there,  too,  that  no  longer  is  the  silk 
dyeing  industry  to  remain  exclusively 
German. 

Eyes  from  Birmingham 

Among  the  many  British  improve- 
ments in  the  manufacture  of  surgical 
appliances  shown  was  a  collection  of 
artificial  eyes  manufactured  in  Birming- 
ham. 

It  was  pointed  out  that,  although  large 
quantities  of  these  eyes  were  sold  as 
home  productions  in  Great  Britain  be- 
fore the  war,  their  real  place  of  manu- 
facture was  Germany. 

These  imported  eyes  were  of  very 
poor  quality,   and   often   cracked. 

During  the  last  year  or  two  several 
important  secrets  in  connection  with 
their  manufacture  have  been  discovered 
in  England,  with  the  result  that  the 
British  manufacturers  are  now  making 
eyes  which  will,  in  actual  use,  last  much 
longer  than  any  foreign  made  article. 

Other  important  sections  of  the  Ex- 
hibition were  devoted  to  glass,  quartz, 
and  porcelain  manufactures,  measuring 
and  mechanical  instruments,  the  manu- 
facture of  paper,  and  food  production 
and  conservation. 


JAPAN  TURNS  OUT  CHEAP  UNDER- 
WEAR 

(Continued  from  page  65) 

demand  "Made  in  Japan"  to  appear  on 
every  garment  coming  from  there  to 
this  country.  Just  now  our  mills  have 
the  advantage  over  the  far  easterner  by 
being  in  close  proximity  to  the  best, 
finest,  most  improved  and  most  special- 
ized machinery  so  that  it  is  unlikely 
that  much  of  the  fine  quality  merchan- 
dise will  be  coming  from  Japan  in  the 
very  near  future.  They  are  getting  in 
the  latest  machinery  quickly,  it  is  true, 
and  while  they  are  careful  to  duplicate 
samples  sent  them,  DRY  GOODS  RE- 
VIEW was  informed  by  both  mill  men 
and  buyers  that  very  frequently  the  or- 
ders were  not  at  all  equal  to  the  sam- 
ples. 

It  is  admitted,  however,  that  great  im- 
provement is  noticeable,  especially  in 
men's  and  boys'  garments  and  that  the 
output  is  likely  to  continue  to  improve 
owing  to  the  fact  that  in  the  coast  towns 
and  larger  cities  of  Japan  the  men  wear 
European  dress.  It  is  different  with  wo- 
men's wear  for  practically  none  of  the 
Japanese  women  have  adopted  western 
garments  and  so  manufacturers  do  not 
work  out  the  fine  lines  which  insure 
good  fit. 

"The  Japanese  are  following  up  Ger- 
man trade  very  closely  and  are  getting 
a  good  deal  of  Canadian  business  Their 
Government  is  doing  as  the  Germans 
used  to  do;  it  is  subsidizing  their  manu- 
facturers in  order  to  secure  the  market 
in  cheap  goods,"  said  one  Canadian 
manufacturer,  "and  it  is  up  to  our  coun- 
try to  get  busy  and  take  precautionary 
means  for  supplying  our  domestic  needs 
at  home.  I  think  the  'Made  in  Japan' 
label  would  do  a  good  deal.  Every  piece 
of  underwear,  men's,  women's  and  chil- 
dren's which  has  been  made  in  Canada 
has  been  taken  to  Japan  to  be  duplicated. 
We  might  compete  fairly  with  other 
markets  if  we  could  get  our  raw  ma- 
terials in  free  and  in  sufficient  quanti- 
ties but  it  looks  as  if  a  tariff  will  have 
to  assist  while  labor  is  so  scarce  if  we 
are  going  to  attempt  to  send  Canadian 
goods  to  foreign  markets  and  to  com- 
pete with  other  countries  in  our  own 
home  market  after  the  war.  Labor  will 
still  be  scarce  when  the  war  is  over  for 
immigration  will  no  doubt  be  restricted." 


Mr.  Frank  Aboud,  of  Haileybury,  has 
turned  over  the  management  of  his  store 
at  that  place  to  his  brother-in-law,  Mr. 
John  Abraham.  Mr.  Aboud  has  gone  on 
the  road  to  cover  the  territory  west  of 
Haileybury  for  a  Toronto  dry  goods 
house  in  which  he  is  interested. 

S.  Menkin,  Inc.,  145  West  28th  street, 
New  York,  manufacturers  of  covered 
button  supplies  and  machine  equipments, 
announce  that  they  have  acquired  the  en- 
tire covered  button  department  of  the 
firm  of  Diekerhoff,  Raffloer  &  Co.  The 
department  includes  the  "D"  and  "Schott 
Bros."  machines,  button  molds  and  equip- 
ments, and  the  exclusive  right  for  their 
use  and  distribution. 
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NATIONAL  GARMENTS 

Raincoats — Fall  Coats 


A  large  range  of  popular  cloths  made 
in  up-to-the-minute  styles.  Equally  con- 
venient, stylish  and  serviceable  in  any 
weather. 
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NATIONAL     RUBBER     CO. 

OF  CANADA 
TORONTO  MONTREAL  WINNIPEG 


COOPER  GARMENTS 
-=100%  VALUES 

Our  travellers  are  now  on  the  road  showing  Latest  Models 
for  Rush    Immediate  Delivery  in 

Dresses  and  Skirts 

in  Botany  Serges,  Porritt  Twills,  Velvets,  Charmeuse, 
Taffetas,  and  Messalines.  The  Models  shown  are  the 
Newest  Creations  just  arrived  from   New  York. 

Good  Values  Good  Workmanship  Good  Deliveries 


W.  E.   Da  vies. 

Maritime  Provinces 

J.   F.   Poirier, 

Province  Quebec 

Geo.  Nagley,  Toronto 

Ottawa,  Hamilton 


OOPER 


W.  J.  Collett. 
Western  Canada 


R.  G.  Rice,  Ontario 
C.  Rose,  Montreal 
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Canadian 

Converters' 

Ladies'  Wear  Factory 

MANUFACTURE 

LADIES'  (Ready-to-Wear)  GARMENTS 

CHILDREN'S  (Ready-to-Wear)  GARMENTS 

Spring  and  Fall  Ranges 
5    DEPARTMENTS 


COTTON,  FLANNELETTE    and    SILK 
UNDERWEAR 

LADIES'      COTTON      DRESSES      and 
UNIFORMS 

CHILDREN'S  DRESSES 

UNDERSKIRTS  and  OUTING  SKIRTS 

WAISTS  and  MIDDIES 
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A  NEW  MILITARY 

STYLE  FOR  FALL 


There  is  a  marked  degree  of  economy 
and  value  in  this  season's  showing  of 
garments  which  deserve  immediate  at- 
tention. 

Cloaks  and  Suits  that  will  stimulate  trade 
because  they  appeal  strongly  to  your 
customer's  idea  of  tasteful  designs  and 
good  value. 

We  invite  your  inspection  and  are 
ready  to  fill  your  needs  promptly. 

Lazare  &   Novek 

CLOAK  AND  SUITS 

New  Address:  303  Mountain  St.  (Cor  St.  Catherine) 

MONTREAL 


Waists  at 
Popular  Prices 

Our  travellers  are  now  out  on  the 
road  showing  a  tine  line  of  waists 
in  fancy  voiles,  silks,  crepe  de 
chine  and  georgette  waists,  in  all 

the  latest  styles  and  colours. 

If  you  should  happen  to  be  missed, 
call  yourself  at  our  salesroom  or 
write  for  samples.    We  have : 

Voile  waists  from $2.00  up 

Silk  waists  from  2.25  " 

Crepe  de  chine  waists  from  3.25  " 
Georgette  waists  from  4.00  " 

D.  H.  CUMMINGS 

Manufacturers  of  Ladies'   Waists 
1 187  Mount  Royal  Ave.  East     -     Montreal 


Neyret  Gloves  for  Fall 

CHAMOISETTE  in  Leather  Color 
New  Styles  Now  in  Stock 
Also    direct    imports   of: — 

Martin,   Roche   &    Bickert's  Velvets, 

Chapal,    L.    M.,    and    other    Electric    Seals, 

Olmer's    Silks    and    Cravats, 

Coty's    Perfumery, 

Finest    French    Lingerie    and    Laces, 

Dresses,    Blouses,    etc. 
And    all   kinds   of    French    goods    imported    on    a    commission 

Call    or    Write    for    particulars. 

A.  GERMAIN  &  CO. 

PARIS,  FRANCE 
Commission  Merchants  anrl  Importers 

Montreal  Office  :        14   Phillips  Square 


Apparel  For 
Misses  and  Children 

A  popular  line  of  children's  and  mis- 
ses' dresses,  skirts  and  middies  thor- 
oughly in  keeping  with  highest 
quality  and  low  price  standards. 
Orders  are  now  being  booked  for 
Spring,   1919. 

Values  are  exceptional. 

G.  F.  REID  &  COMPANY 

4  Alexander  St.,  Toronto 
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Forbearance 
The  War-time 
Virtue 


^^^^  H  E  call  to  the  Army  and  Munition  Plants  has  taken 
valued  employees  from  offices  and  the  road  and  efficient 
work-people  from  factories.  No  patriotic  citizen  will 
murmur  against  this,  for  Service  to  the  Flag  comes  first. 

Others,  put  into  the  positions  filled  for  years  by  skilled 
and  seasoned  help,  cannot  be  reasonably  expected  to  dis- 
charge their  duties  as  quickly,  smoothly  and  expertly. 

The  War  Department  has  suggested  radical  economies 
to  help  win  the  war  and  it  may  be  necessary  for  us  to  adopt 
extreme  changes  in  the  number  of  styles,  as  well  as  in  pack- 
ing and  shipping. 

Therefore,  during  these  extraordinary  times,  we  ask 
your  generous  indulgence,  if  slight  errors  or  small  delays 
occur  in  orders  or  if  our  service  should  fall  behind  our  usual 
standard. 

The  practice  of  forbearance  is  peculiarly  needed  by  all 
manufacturers  just  now  and  will  be  earnestly  appreciated 
by  us. 


Canadian  Wffice:  Mappin  Building,  Montreal 

200  FIFTH  AVENUE,  NEW  YORK 

Main  Factory:  Branch  Factories: 

782-796  Wythe  Ave.,  Brooklyn,  N.Y.       No.  2- Valley  Stream,  N.Y.     No.  3-Elmhurst,  N.Y. 
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Parisian  Corsets — 
Combine  Thrift 
With  Economy 

Easiest  to  Sell — Surest  to  Satisfy! 

In  times  like  these  the  one  best  buy  in  the  line  of  corsets 
is  the  longest  established  brand  of  dependable  and  un- 
questioned reputation. 

Our  ability  to  offer  such  good  value  at  so  reasonable  a 
price  has  won  for  us  the  approval  and  patronage  of  thou- 
sands of  the  best-dressed  women  in  Canada. 

There  is  a  P.C.  Corset  style  to  suit  all  normal 
figures.  Put  this  corsetry  into  your  department 
for  better  business  and  profit.  Remember, 
P.C.'s  attract  the  attention  of  "women  who 
dress   well." 

Parisian  Corset  Mfg.  Co.,  Ltd. 

QUEBEC,   QUE.,   CANADA 

BRANCHES  : 
Toronto:    84  Bay  St.  Montreal:   329  Craig  St.  W. 

Western  Representative:  C.  H.  Butler,  21  Sylvester-Wilson  Building, 
Winnipeg. 


TRADE 


MARK 


Our  Travellers  Are  Now  Showing 
"Superior"  Dresses  for  Fall  &  Winter! 


Standi  for  Reliability 


The  smartest  dresses  of  the  year  are  now  being  shown  at  the 
Superior  Showrooms.  Always  distinctive  for  their  unusual 
styles,  their  dainty  touches  and  their  individuality. 

Every  model  in  the  new  showing  is  a  new  Superior  triumph, 
the  exclusive  creation  of  "Superior"  designers. 

Call  earlv  and  be  convinced — you'll  call  often. 


Superior  Dress  Manufacturing  Company 


520  St.  Lawrence  Blvd. 


Montreal,  P.Q. 


Toronto  Showroom,  33  Richmond  Street  West  M.   Coppelman,  Representative 
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Fall  and  Winter  Showing 
of  Waists  and  Dresses 


We  want  you  to  see  this  season's  showing 
in  Duchess,  Crepe  de  Chine,  Taffeta,  Poplin 
and    Georgette    Dresses. 

Also  the  popular  line  of  new  Vogue  Waists 
in  Crepe  de  Chine,  Georgettes  and  Habitau, 
plain  and  striped. 

An  unlimited  range  of  models  all  correctly 
styled  and  of  unquestionable  quality  and 
value. 

Send  for  samples  or  have  our  traveller 
call.     A   post  card   will   do   it. 

VOGUE    WAIST    CO. 

207  St.  Catherine  St.  West,  Blumenthal  Bldg. 

MONTREAL 


COATS 
SUITS  and  DRESSES 

Fall  coats  in  Plushes,  Velours,  Plain  and 
Fancy  Cloths,  also  stock  garments  for 
immediate  delivery. 

Cxcluattae  HaoieS'  WLtat 

TLimittb 

112  Hammond  Block,  WINNIPEG 

33  Richmond  St.  West,  TORONTO 

207  St.   Catherine  St.  West,  MONTREAL 


factory:  520  St. 

Montreal,  Quebec 


nee  Houlevaiil, 


Standard 
Waists 
Look  Right 
and  Sell  Right! 


By  studying  the  requirements  of  thousands 
of  women  we  are  enabled  to  cut  Standard 
Brand  Waists  scientifically,  producing  a  gar- 
ment that  fits  right;  looks  and  feels  right; 
wears  and  sells  right. 


nl  Standard    Ladies'    Wear,   Limited 

DRAND  TORONTO 
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EQUIPMENT  DIRECTORY 

A  classified  directory  of  store  equipment  and 
display  fixtures  sold  by  advertisers  in  this  issue. 


ARTIFICIAL    FLOWERS 

Botanical    Decorating    Co..    Chicago.    111. 
Clatworthy    &    Son.    Toronto. 
Dale  Wax  Figure  Co..  Toronto 
L.   J.    A.    Derome.    Ltd.,   Montreal 
Mrs.    J.    De    Witt.    Toronto 

ARTIFICIAL    PALMS 

Delfosse    &    Co.,    Montreal 

L.   J.    A.    Derome,    Ltd.,    Montreal 

AUTOMOBILES 

Carriage    Factories    Ltd.,    Toronto. 
Ford   Motor   Co.,   Ford,   Ont. 

AUTO    WINTER   TOPS 

Carriage    Factories    Ltd.,    Toronto 

AUTO  SEDAN  BODIES 

Carriage    Factories    Ltd.,    Toronto 

BRASS    RAILINGS 

Clatworthy   &    Son,    Toronto. 

BUST  FORMS 

Delfosse   &   Co.,   Montreal 

CASH   CARRIERS 

Gipe-Hazard    Store    Service   Co.,    Toronto 
Lamson    Company,    Boston,    Mass. 

CASH  REGISTERS 

National    Cash    Register   Co.,   Toronto. 

CHARACTER   WAX   HEADS 

Clatworthy    &    Son,    Toronto. 

CHILDREN'S    WEAR    CABINETS 

Jones   Bros.   &   Co.,   Toronto. 

CLOTHING   HANGERS 

Dale  Wax  Figure  Co.,  Toronto 

CLOTHING    WARDROBES 

Jones    Bros.    &    Co.,    Toronto. 

COAT   HANGERS 

Clatworthy    &    Son,   Toronto. 

COLLAR    STANDS 

Clatworthy    &    Son,    Toronto. 

COMMERCIAL    TRUCKS 

Ford   Motor   Co.,   Ford,    Ont. 

COMMERCIAL  TRUCK  BODIES 

Carriage   Factories   Ltd.,    Toronto. 

CONVEYING   SYSTEMS 

Lamson   Company,    Boston,    Mass. 

COSTUME  CASES 

Jones   Bros.   &    Co.,   Toronto. 

CREDIT  REGISTERS 

National    Cash    Register    Co..    Toronto 

DECORATIONS 

Botanical   Decorating   Co.,   Chicago 
Clatworthy    &    Sons,    Toronto 
Dale    Wax    Figure   Co..   Toronto 
L.    J.    A.    Derome.    Ltd.,    Montreal 

DELIVERY    ROOM   SYSTEMS 

I.amson    Company,    Boston,    Mass. 

DELIVERY    WAGONS.   HORSE    DRAWN 
Carriage    Factories    Ltd.,    Toronto. 

DISPLAY  FIXTURES 

Clatworthy    &    Son.    Toronto. 

Dale  Wax  Figure  Co.,  Toronto 

Delfosse    &    Co..    Montreal 

Jones   Bros.    &    Co.,  Toronto. 

J.  R.   Palmenherg.   Inc.,  New  York.   N.Y. 

Walker   Bin    &    Store  Fixture   Co..    Kitchener 

DISPLAY  FORMS 

Clatworthy    &    Son.    Toronto. 
Dale  Wax   Figure  Co.,  Toronto 
Delfosse   &   Co.,   Montreal 

DRY   GOODS   FIXTURES 

Jones   Bros.   &   Co.,   Toronto. 

"DUR-ENAM"     WASHABLE     DISPLAY 
FORMS 

Clatworthy    &    Son,    Toronto. 


ELECTRIC    CABLE    SYSTEMS 

Lamson  Company,  Boston,  Mass. 

FLORAL   DECORATIONS 

Clatworthy    &    Son,    Toronto. 
Delfosse   &   Co.,   Montreal 

GARMENT  RACKS 

Dale  Wax  Figure  Co.,  Toronto 

GIRLS'  FORMS 

Clatworthy   &    Son,    Toronto. 

GLOVE  CABINETS 

Jones   Bros.   &   Co.,   Toronto. 

HARNESS 

Carriage    Ft 


Ltd.,    Toronto. 


HAT  STANDS 

Clatworthy    &    Son, 


HAT  CASES 

Jones    Bros.    &    Co., 


HOSIERY    CABINETS 

Jones   Bros.   &    Co.,   Toronto. 


&  Co.,   Toronto. 

LADIES'  WEAR  WARDROBES 

Jones   Bros.   &   Co.,   Toronto. 
LIGHT    ELEVATORS 

Lamson  Company,  Boston,  Mass. 

MANUFACTURERS'  FORMS 

Clatworthy    &    Son;    Toronto. 

Dale  Wax  Figure  Co.,  Toronto 
METAL  DISPLAY  FIXTURES 

Clatworthy    &    Son,    Toronto. 
MILLINERY  CABINETS 

Jones   Bros.    &    Co.,   Toronto. 
MILLINERY  TABLES 

Jones   Bros.   &   Co.,   Toronto. 

MIRRORS 

Delfosse    & 
Jon( 


Co..    Montreal 
Co.,   Toronto. 
NECKWEAR  CASES 

Jones  Bros.   &   Co.,   Toronto. 
PARCEL    CARRIERS 

Gipe-Hazard    Store    Service    Co..   Toronto 
Lamson  Company,  Boston,  Mass. 

PNEUMATIC   TUBE  SYSTEMS 

Lamson    Company,    Boston,    Mass. 

REVOLVING  CLOAK  RACKS 

Clatworthy    &    Son,    Toronto. 

REVOLVING   WARDROBES 

Jones   Bros.    &    Co..    Toronto. 

RIBBON    CASES 

Jones   Bros.   &  Co.,   Toronto. 

SHIRT   CASES 

Jones  Bros.   &   Co.,   Toronto. 

SHOE   FIXTURES 

Delfosse  &  Co..  Montreal. 

SHOW  CASES 

Jones    Bros. 
Walker  Bin 

SKIRT    HANGERS 

Clatworthy  &  Son,  Toronto 


SPIRAL  CHUTES 

Lamson    Company, 


Boston,    Mass. 


STORE  DECORATIONS 

Delfosse   &   Co.,   Montreal 

L.   J.    A.    Derome.    Ltd.,   Montreal 

STORE   EQUIPMENT 

Jones    Bros.    &    Co.,   Toronto. 
Walker  Bin   &  Store  Fixture  Co.. 

STORE   FRONTS 

H.  J.  St.  Clair  Co.,  Toronto 

TEE  STANDS 

Clatworthy  &  Son,  Toronto 


TRIPLICATE   MIRRORS 

Clatworthy  &   Son,  Toronto 

WAIST  FORMS 

Clatworthy  &  Son,  Toronto 

WAIST    HANGERS 

Clatworthy   &  Son,   Toronto 

WASHABLE    ENAMEL    FORMS 

Clatworthy    &   Son,   Toronto 

WASTE  PAPER  BALERS 

Climax    Baler   Co.,    Hamilton,    Ont. 

WAX  FIGURES 

Clatworthy  &  Son,  Toronto 

Dale  Wax   Figure   Co.,   Toronto. 

Delfosse   &   Co.,   Montreal 

J.   R.   Palmenberg,   Inc.,   New  York,   N.Y. 

WINDOW   VALANCES 

Delfosse   &   Co.,   Montreal 


CLASSIFIED    ADVERTISING 

-THOROUGHLY  EXPERIENCED  DRY 
*■  goods  man  as  buyer  for  staples,  dress 
goods  and  silks  for  department  store.  Must 
be  we'll  recommended.  Apply  giving  references 
and  full  particulars  as  to  experience.  Also 
state  salary  expected.  Box  1113,  Dry  Goods 
Review,   Toronto,   Ont. 

BUSINESS  CHANCES 
P'NERGETIC  YOUNG  MAN  WITH  CAPI- 
J  tal  would  like  a  partnership  with  estab- 
lished manufacturing  concern,  such  as  ladies' 
waists,  skirts,  cloaks  and  suits,  etc.  Box 
410,  Dry  .Goods  Review,  University  Ave., 
Toronto. 

pOR  SALE— GOOD,  CLEAN  STOCK  DRY 
goods,  boots  and  shoes  ;  owner  been  in  busi- 
ness one  year;  goods  bought  right;  will  sell 
entire  stock  at  80c  on  the  $1.  Invoice,  $4,000. 
Address    Box   82.   Lancer,   Sask. 


(>OOD    POSITION    OPEN    FOR    A    YOUNG 
lady  to   assist   in   editorial   and   advertising 


Special  Values 


ALL  WOOL 

SERGES 
LINENS 

INCLUDING 

Bleached  and   Unbleached 
Damasks,  Cloths  and 
Napkins,  Hand- 
chiefs,  etc.,  etc. 


G.  E.  Robinson  &  Go. 

Importer!  and    Committion  Merchant* 

10  Victoria  Street 
MONTREAL 

Tel.   Uptown  8553. 
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Distinctive  Quality 
Shows  Throughout 
The  Entire 
Harvey  Line ! 

Distinctive  quality 
and  extra  careful 
workmanship,  to- 
gether with  up- 
to-date  features,  have  built  for  Harvey  goods 
a  reputation  for  being  a  little  different  and 
a  little  better  than  the  ordinary. 


Harvey  undergarments,  so  popular  with  women  and 
children,  will  make  selling  easier  and  business  more 
permanent. 

The  careful  attention  given  to  the  detail  of  finish  and 
accurate  sizes  will  hold  customers  for  us  and  you. 

Lines  now  being-  shown  by  our  agents. 

HARVEY    KNITTING    COMPANY 

WOODSTOCK,  ONTARIO 
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Buyers'  Market  Guide 

Latest  Editorial  Market  Information  and  Guide  to  Buyers. 


The  Thompson  Lace  &  Veiling  Co.,  Limited 
Laces,  Veilings,  Geor- 
gettes, Ninons,  "My 
Lady"  Silk  Hair  Nets. 
Princess  Pat  Human 
Hair  Nets,  Sport 
Veils. 

Cor.     Wellington     and 

York    Sts., 

Toronto,    Canada. 


HATS 

for 

Chics,    Flappers   and  Chickens 

MAX  MAYER,   INC. 

352   Fourth  Ave.,  New  York,  N  Y. 


Infants',  Children's,   Girls' 
and  Misses'  Dresses 


II  t  an  Sf>n  talis 


H.  L.   WATTS,  LIMITED 

400  Richmond  St.  W.,  Toronto 


T.  H.  Birmingham  &  Co. 

J  LIMITED 

|e|<  93  to  99  Spadina  Ave.,  TORONTO 

,rl    J  Maker,  of 

4f  %*•  w°men  >s  Hish  Grade 

Neckwear 
The  Exclusive  Neckwear  House" 


Bennett  &  Jennison 

Limited 

GRIMSBY,  ENGLAND 

Cables:    Novelties,   Grimsby 

Manufacturer    of    Polished    Wood    Photo    Frames 
in     Kn-rwu.M,     Walnut,     Black,     Gilt,     etc. 
Sample   collections   available   against   payment   in 
I    ii  1 1  ii    or    Liverpool. 
The     largest     Frame     Works    in     Great     Britain. 


SERGES     % 


LINENS.  HANDKERCHIEFS.  ETC. 
STOCKS  ON  HAND 


C.  E.  ROBINSON  &  CO. 

10  Victoria  Street  MONTREAL 


References:    Londc 


Eng.     New    York- 


FRED.  BIRKS 

Commission   Dry  Goods 
14  Phillips  Sq.,   MONTREAL,  Can. 

Tel.  Up.  388.  Covering  all  Provinces 

LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines, 

Window    Decorations,    Japanese   and 

Clilnpse    Decorations,    Papier    Mnche 

Novelties,    Electric    Lighted     Flower 

Bushes.        Write    for    our    104     page 

Catalogue.     It's  free  for  the  asking. 

The  Botanical  Decorating  Company 

(Incorporattd.) 

504    South     Fifth      Avenue.     Chicago.  111. 


MARKET  BRIEFS 

Samples  of  Spring  curtains  lor 
1919  in  marquisette,  voile,  etc.,  will 
he  out  next  month.  Prices  will  be 
from  20  tc  25  per  cent,  in  advance 
of  this  year's  quotations;  the  num- 
ber of  designs  wiU  be  increased. 

The  embargo  on  hair  nets  from 
China  and  Japan  will  mean  a  ser- 
ious cut  in  quantity  available  for 
the  local  market.  It  is  estimated 
that  50  per  cent,  of  the  offerings 
here  were  from  these  sources,  and 
with  little  opportunity  existing  for 
replacement  from  other  sources  it 
is  not  hard  to  determine  what  posi- 
tion of  the  trade  will  be. 
*       *       * 

Pearl  buttons  are  very  high  in 
price  but  a  very  good  range  is  be- 
ing shown  and  all  lines  seem  to  be 
moving  forward  quite  freely. 

Needles  are  as  scarce  as  ever 
and  reports  from  the  United  States 
are  to  the  effect  that  dealers  there 
would  pay  almost  any  price  to  get 
delivery.  Quotations  locally  are 
considered  high  and  supplies  in- 
adequate with  very  little  oppor- 
tunity for  satisfactory  replace- 
ment. 

Although  more  elastics  could  be 
used  than  are  coming,  fair  ship- 
ments from  England  are  reported 
and  the  trade  is  not  suffering  par- 
ticularly. This  is  one  line  which  it 
is  intimated  shows  about  the  smal- 
lest advances  of  any  since  the  war 
started — that  is,  small  when  com- 
pared with  other  items  on  the  dry 
goods  man's  list. 

The  manufacture  of  linen 
threads  is  likely  to  be  established 
in  Canada. 

The  Canadian  linen  industry  has 
been  dependent  on  thread  and 
yarns  manufactured  in  Great 
Britain  and  the  United  States.  It 
has  been  found  desirable  to  extend 
the  industry  in  Canada,  as  deliv- 
eries have  been  insufficient  to  meet 
Canadian  needs. 

The  leather  industry  in  particul- 
ar is  badly  in  need  of  linen  thread 
for  the  manufacture  of  boots  and 
shoes,  harness,  etc. 

The  plans,  if  executed,  would 
still  further  extend  the  yarn  and 
textile  industries  in  Canada. 


AXMITH   &  STEVENSON 

Manufacturers  of 

COATS  and  SUITS 

Our     line     is     outstanding  for     Styles, 

Quality,    Price.        It   will  pay   you 

to  look   us  up. 

33   Richmond  St.  W.          -  TORONTO 


"CHARMONA"  SILK  UNDERWEAR 

Made  in  Canada 

Exclusive  models.  Moderate  prices.  Finest 
patterned  and  finished  garments.  Write  for 
samples    and    quotations. 

Charmona    Silk    Underwear    Co. 

152  Bleurv  St.     MONTREAL 


I  Specialize  in  Boot  Laces 

for    the    wholesale    trade,    in    the    better 

(Trades. 

Banded    in   pairs,    in   gross  boxes. 

F'ancy    Cabinets.    100    pairs,    banded    in 

pairs.      These   are   more    profitable   than 

hulk    make-up.      Also 

LEATHER    LACES,    all    kinds. 

E.  W.  McMARTIN,  MONTREAL 


Pyj  amas 

for 

Style  and  Quality 

THE  FOSTER  MFG.  CO.  Ltd. 

Parkeston,  Essex,  England 


Josephine   De   Witt 

Artificial  Flowers 

For  store  and  window  decoration. 
Plants,  Vines,  Garlands.  Correspond- 
ence solicited  and  estimates  furnished 
32     Temperance     St.,     Toronto 


PAPER 
BALERS 

All-Steel   "Fireproof" 

Made  in   12  sizes. 
Send  for    catalog. 

Climax  Baler  Co. 

Hamilton.       Ontario 


These  One-inch 

Spaces 

$3.00  per  Insertion 


6  Months, 
$2.75  per  Insertion 


12  Months, 
$2.50  per  Insertion 
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A  patriotic  duty 
may  mean  service 
in  the  army  or  in  the 
navy,  but  to  most  of 
us  it  will  mean  doing 
the  same  things  we 
have  always  done, 
but  doing  them 
better. 

It  follows  natur- 
urally  that  efficient 
merchandising  is  to- 
day the  highest  form 
of  patriotism  which 
i  s  op  en  to  th  e  m  a  j  o  r- 
ity  of  the  people. 


Chi< 
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Gipe-Hazard   Store   Service   Co..    Ltd 90 

Gilbert.    A.    C,    Coy '.  .  .  81 

Goddie.    Albert.    Bedin    &    Cie 48 

Greenshields,    Ltd 1 

Griffin    Glove    Co..    Ltd 112 

Gossard.   H.   W..   Canadian   Co 107 

Goulding.    G..    &    Son     78 

Gnaedinger,    I...   &   Co 59 

H 

Harvey    Knitting    Co 133 

Hudson    Bay    Knitting    Co.,    Ltd Ill 

Hall.     John,     Ltd 48 

Howley,  A.  E.,   Co Front  cover  and   4 

Hees.    Geo.    H..    Son    &    Co 96 

Horrockses     10 

Hanley    &    Mackay    Co 12 

Haworth,  Richard,  &  Co.,  Ltd 6 

J 

Julian    Sale    Leather    Goods    Co 109 

Jennens.  Welch   &  Co.,   Ltd 12 

Jones    Bros.    &    Co 91 

Jaegers    San.    Wool    Co 74 

K 

Kenyon.   C.    Co.,   Inc Inside   front   cover 

Kingston     Hosiery     Co 6G 

King.    Jno..    &    Son 92 

L 

Lake.    H.    W.,    Ltd 9 

Liddell's    Linens    10 

Lister    &    Co..    Ltd     :<- 

Lace    Goods    Co.,     Ltd 103 

Lazare   &   Novek    128 

M 

McCutcheon    Waist    C< 118 

Mercury    Mills   Co     69 

Macdonald,    John.    &    Co.,    Ltd •' 

McKinley     Music     Co 10 

Mayer,     Max.     Inc 134 

McMartin.    E.    W 134 

Middlesex    Mills.    Ltd 80 

Monarch    Knitting    Co.,    Ltd 7o 

Martm,   P    P.,   &  Co..   Ltd 67 

Model    Brassiere  Co 129 


Maxwell,    R.    G.,    &    Co 55 

Menkin,     S..     Inc 110 

Muser     Bros ■ 15 

Mallinson     N.    R.,    &    Co 53 

Mouterde,    Chas.,    Co 61 

N 

National    Rubber    Co 126 

National    Cash     Register    Co 87 

Nations    &    Novelties    Co 80 

Novelties.     Limited      S3 

o 

Oriental     Textiles,      Ltd 93 

P 

Palmenberg,   J.   R..   Inc 90 

Penmans,      Ltd 39 

Parisian     Corset     Co 130 

Parsons   &    Parsons  Canadian   Co 40 

Peerless    Underwear    Co..    Ltd 70 

Pickles.    J 12 

Pohlson    Galleries    80 

Phoenix    Novelry    Co 102 

R 

Reid.   G.    F..    Co 128 

Racine,    Alphonse.    Ltd 17 

Rigg     Bros..      Ltd 7 

Robinson.     C.     E..     &     Co 132.134 

Reiling    &    Schoen.    Inc 50 

S 

Superior   Dress   Mfg.    Co 130 

Silverberg    Import    Co 110 

Schofield     Woollen    Co 73 

Standard     Ladies'    Wear.    Ltd 131 

Selros    Dress    Fabric    Co..    Inc 49 

Sandharn     &    Thurston     61 

Silver     Bros 68 

T 

Turnbull.    C.    &    Co 12 

Torcan    Fancy   Goods   Co..    Ltd 79 

Toronto    Trophy-Craft    Co 82 

Thompson    Lace  &   Veiling   Co.,    Ltd 134 

V 

Van   Raalte.  E.   &   Z 106 

Vogue    Waist   Co 131 

W 

Willinsky.    M.    L.,    &    Co 46 

Wrinch   Maclaren    80 

Whittemore    Bros..    Inc 18 

Watts,    H.    L.,    Ltd 134 

Whiting  &  Davis    HO 

DeWitt.     Josephine     134 

Windsor    Print    Works    46 

White,    Will    P.,    Ltd 108 

Walker    Bin    Store    Fixture    Co 90 

Z 

Zimmerman    Mfg.    Co..    Ltd 68 
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"Made  in  Canada"  Raincoats 

The  safest  guide  for  raincoat  styles 
and  values  is  our  "Dominion  Raynster" 
Style  Book  and  Price  List  No  up-to-date 
dealer  or  raincoat  buyer  should  be  with- 
out them.  Both  Style  Book  and  Price  List 
are  free  to  those  who  will  write  our  near- 
est sen  ice  branch. 

Write  to-day. 


Canadian  Consolidated  Rubber  Co. 

LIMITED 
HEAD   OFFICE:     MONTREAL 


Branches,      al      Halifax,     St.     John,     Quebec,     Ottawa,     Toronto,     Hamilton,      Kitchener, 

London,    North    Bay,    Fort    William.    Winnipeg,     Brandon,     Rcgina,    Saskatoon,     Calgary, 

Lethbridge,     Edmonton,     Vancouver     and     Victoria. 


DRY    GOODS    REVIEW 
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WILL 

STAND 

BOILING 

SOAP 

AND 

SODA. 


Hawleys 


*t 


WONT 

WASH 

OUT 

STAIN 

OR 
FADE. 


Warranted 

Fast  Stainless- Acid  Proof 


HINCKLEY   ENGLAND 


THE    MACLEAN    PUBLISHING    COMPANY,    LIMITED,    143-153    UNIVERSITY      Wl...    TORONTO 
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DRY    coons    REVIEW 
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GOOD  ADVICE 


BUY 
Swiss  Embroidery  while  we  have  the  stock 

COMPLETE  RANGE 

CASHMERE  HOSIERY : 

We  have  a  complete  stock  of  "DAISY"  Hose  in  Black,  Cream, 
Tan,  Cardinal,  Sky  and  Pink,  in  sizes  4  to  8V->. 

We  strongly  advise  you  to  buy  your  requirements  for  Spring, 
1919,  at  to-day's  prices,  as  there  is  every  likelihood  of  Cashmere 
hose  being  unobtainable  for  Spring,  1919. 


4-41/-, 

5-5  V> 

6-6V> 

7-71/9 

8-8i/2 

$4.80 

$5.80 

$7.25 

$9.00 

$11.00 

We  have  women's  plain  cashmere  hose  from  $9.00  to  $21.00 
per  dozen. 

COTTON  HOSIERY: 

If  you  have  not  placed  your  order  for  Cotton  Hosiery  for 
Spring,  1919,  we  would  like  to  have  your  order,  and  will  guaran- 
tee to  deliver  it  in  December,  with  Spring  dating. 

If  you  want  any  heavy  cotton  ribbed  hose,  such  as  Hercules, 
Rock  Rib,  and  Buster  Brown,  we  have  them  in  stock,  and  can 
ship  immediately. 

We  have  the  biggest  stock  of  hosiery  in  Canada. 

GREENSHIELDS  LIMITED 


1  7   Victoria  Square 

"Everything  in  Dry  Goods" 


Montreal 


HIV    VICTOKY    BONDS— TIM.    IT    IH'liTS! 


DRY    GOODS    REVIEW 


"When  Can  You  Deliver?" 


THAT'S  the  customer's  first  question,  usually.    How  do 
you  answer  him? 

Your  goods  may  be  superior,  your  clerks  may  be  cour- 
teous, your  store  attractive,  but,  after  all,  unless  your  de- 
liveries are  prompt  and  dependable,  your  customers  will  be 
disappointed  and  trade  elsewhere  next  time.  Do  you  realize 
how  many  people  judge  a  store  by  its  deliveries? 

Is  your  delivery  system  on  a  par  with  the  rest  of  your  busi- 
ness? Does  it  draw  new  trade  or  lose  customers  for  you? 
Are  your  horses  as  suitable  for  you  as  they  were  at  one  time? 
If  not,  why  do  you  persist  in  being  a  little  behind  the  times, 
when  a  Ford  One  Ton  Truck  would  be  more  in  line  with 
your  other  business  standards? 

Perhaps  your  deliveries  cost  you  too  much.  If  you  are  using 
motor  trucks,  they  may  be  too  heavy  for  your  line  of  busi- 
ness and  therefore  too  expensive.  The  Ford  Truck  uses 
less  fuel  when  handling  a  full  load  than  some  trucks  use 
running  empty. 

The  Ford  One  Ton  Truck  is  a  money  saver,  so  why  not 
modernize  this  department  of  your  business  at  once? 


THE  UNIVERSAL  CAR 

TOURING    ....  $690 

RUNABOUT     .     .  660 

CHASSIS 625 

COUPE 875 

SEDAN 1075 

TRUCK 750 

F.O.B.    Ford.    Ont. 


All  price*  subject  to  war  tax  charges,  except  trucks  and  chassis 


Ford  Motor  Company  of  Canada, 

Limited 

Ford         -         -         Ontario 


KEEP   THE   HOME   KIKES   BURNING"— BUY    VICTORY   BONDS 


I)  II  Y    GOODS    REVIEW 


WE  URGE  OUR  FRIENDS 
TO  VISIT  OUR  WARE- 
HOUSE, OR  SEE  OUR 
REPRESENTATIVE, 
NOW 


At  this  time,  we  are  able  to  offer  more  complete  ranges  of 
Dry  Goods  and  better  prices  than  will  be  possible,  once  the 
cold  weather  assorting  is  on. 

JUST  NOW  OUR  HOUSEFURNISHINGS 
ARE  A  SPLENDID  SHOWING: 

CARPET  SQUARES  in  Tapestry,  Brussels,  Wilton  and  Axmin- 
ster,  all  sizes  and  prices. 

CURTAINS  in  Net,  Lace  and  Tapestry. 

COMFORTERS,  BLANKETS,  QUILTS,  LINEN,  WINDOW 
SHADES  AND  DRAPERIES,  SHADOW  CLOTHS,  CRE- 
TONNES, SATINS,  ETC.,  ETC. 


We  have  just  received  a  large  shipmen ' 
of  the  newest   in   Congoleum  Squares. 


JOHN  M.  GARLAND, 
SON  &  CO.,  LIMITED 

Ottawa  -:-  Canada 

WHOLESALE  GENERAL  DRY  GOODS 


EVERY   DOLLAR  IS  -NEEDED:   MAKE  THE  LOAN   A  BIG  SUCCESS 


DRY    GOODS    REVIEW 


Tailors  Linings 


BRANDED 


ARE     SUPER-STANDARDISED     QUALITY 

"THE   BEST  IN  THE  WORLD" 

and  have  a  definite  meaning  in  the  minds  of  a  constantly 
increasing  number  of  clothing  manufacturers  and  tailors. 
They    mean    a   material    perfectly   manufactured  and  stand   for 


DURABILITY 


There  is  indisputable  evidence  that  clothing  manufacturers  and  tailors 
are  quite  willing  to  pay  for  these  high-grade  materials  because  they 
know  the    recollection    of   quality  remains  after  the  price   is  forgotten. 

Stamped    "SPERO"    MAKE    on   selvedge      I 

Richard    Haworth    and    Company    Limited 

MANCHESTER,     ENGLAND 


MONTREAL 

A.  li.  COUCH 
t3   Si    5acra 


TORONTO  WINNIPEG  VANCOUVER 

J.   FOLEY  S.  M.  CAMPHH.L  J.  R.   MacFARLANE 

14  Manchester  Bldgs.  400  Hammond  lildgi.  506  Mercantile  Bldgs 


KVKKV   VICTORY  BOM)  YOU   BUY  MAY  SAVE  A  SOLDIERS  LIFE 


DRY    GO  (IDS    REVIEW 


TO  THE  TRADE  October 

CHRISTMAS  BUSINESS 

for 

1918 

We  are  ready  now  with  a  stock  of  excellent  values,  in  the 
following  goods  for  men,  women  and  children. 

Handkerchiefs 

Men's  Hemstitched  Lawn  Handkerchiefs:  $1.25,  $1.50,  $1.80,  $2.00,  $2.25 
per  dozen.  Men's  Colored  Border  Handkerchiefs:  $1.75,  $2.25  per  dozen. 
Men's  Initial  Handkerchiefs:  $2.25  psr  dozen. 

Ladies'  Embroidered  Handkerchiefs:  67^,  75c,  90c,  $1.00,  $1.10,  $1.25, 

51.50,  $1.75,  $1.80,  $2.00,  $2.35,  $2.75,  $3.00,  $3.25,  $3.75  per  dozen;  in 

colored  and  white  embroidery. 

Ladies'  Hemstitched  Lawn  Handkerchiefs:   45c,  50c,  55c,  60c,  75c,  90c, 

$1.25  per  dozen. 

Ladies'  Colored  and  White  with  Colored  Border,  Silk  Handkerchiefs: 

$2.25  per  dozen. 

Children's  Picture  Handkerchiefs:  35c,  40c,  45c  per  dozen. 

Mens  and  Boys'  Neckwear 

Men's  Christmas  Neckwear:  $4.50,  $ S.oo,  $8.00  per  dozen. 

Men's  Neckwear  in  individual  Chris  "mas  boxes:  $6.00,  $8.00  per  dozen. 

Latest  colors  and  designs. 

Ladies'  Wear 

Georgette  and  Crepe  de  Chine  Waists,  Camisoles  and  Corset  Covers, 
Hosiery,  Gloves  and  Fancy  Ribbons.  By  placing  your  orders  with  us 
early  you  will  have  a  greater  choice  and  better  value  than  placing  them 
later,  as  quotations  for  repeat  orders  are  much  higher  and  some  lines  are 
nut  of  the  market. 


JOHN  MACDONALD  &  CO.,Limited 

TORONTO 

VICTORS    BONDS  ARE  A  GOOD  [NVESTMENT— NOT  A   BURDEN 


DRY    GOODS    REVIEW 


Dept  K.  is  O.K. 


Buy  Xmas  Goods  Now 

Xmas 

'/        /Tl      ,A  ^"^^^^^^4 

And  Save  Money — 

Buying 

Be  Wise  In  Time! 

Now  is  the  time  to  look  over  Racine's 

big  range  of 

Br^tt  *££&£' 

Ribbons 

Laces 

Toilet  Articles 

And  General  Fancy  Dry  Goods 

Here  is  a  splendid  opportunity  to  make  thorough  preparation  for  Xmas 
with  a  wide  range — splendid  qualities  and  right  prices. 

"Racine's  values  satisfy  everybody  all  of  the  time" 

ALPHONSE   RACINE  LIMITED 

DRY  GOODS  JOBBERS  AND  MANUFACTURERS 

60-82  ST.  PAUL  ST.  WEST,  MONTREAL 

PERMANENT  SALES  OFFICES:      111   Sparks  St.,  Ottawa;  68  Church  St.,  Quebec; 

Three     Rivers;      Sherbrooke;      Sydney,     N.  S.; 
123  Bay  St.,  Toronto. 

FACTORIES:     Beaubien  St.,  Montreal;  St.  Denis;  St.  Hyacinthe. 

Everything  in  Dry  Goods 


Dept    K.—Smallwares,     Notions    and     Toilet    Goods 


A  VICTORY  BOND  IS  A  SHARE  IN  UNIVERSAL  PEACE  CONSOLIDATED 


DRY    GOO  I)  S    REVIE  W 


Unchallenged  since  1836 


Made  of 
Purest 
Cotton 


Entirely 
Free  of 
Fillings 


•HBEf&f 


insure  you  against  dissatisfied  customers.  There  are  Rigg's 
Sheets  in  use  to-day  that  have  seen  20,  30,  even  40  years' 
service,  and  are  still  "doing  their  bit."  How  could  a  sheet 
be  less  durable,  when  only  the  best  Cottons  are  used?  Think 
of  such  outstanding  merit  against  better  days,  when  the 
supply  of  RIGG'S  SHEETS  is  more  in  keeping  with  the 
huge  demand  than  is  possible  to-day. 

Owing  to  shortage  of  labour  and  materials,  and  our  enormous 
output  for  Governmental  requirements,  our  customers  will  please 
make  allowance  for  delay  and  short  deliveries.  We  will  record 
your  enquiry  for  attention  in  strict  rotation  as  early  as  possible. 


Sole  Manufactur 


RIGG    BROTHERS,    Ltd. 

Spinners  and  Manufacturers  since  1836 
6  Mosley  Street    -     Manchester  Eng. 

Cables:     RIGG   BROTHERS,  MANCHESTER 


LET  YOUR  HEART  BE  YOUR  BANKER— INVEST  IN  THE  VICTORY  LOAN 


DRY    GOODS    REVIEW 
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The  Story  of 
War  Under 
the  Earth 


THE  German  sappers  had  discovered 
ani 


^kg  ^\1^XT      ^^T  A  and  broken  into  a  Canadian  tunnel. 

\Jk\/I    J        \Jm        They  had  planted  a  machine  gun  at  their 

end  and  sent  a  shower  of  bullets  down  the 
dark,  narrow  passage  whenever  the  Cana- 
dians made  any  effort  to  enter  their  under- 
ground galleries.  The  story  of  how  two 
Canadians  nailed  steel  snipers'  shields  to 
the  front  of  a  push  cart  and  shoved  it  ahead 
of  them  up  to  the  very  teeth  of  the  gun,  and 
how  they  dropped  a  can  of  deadly  ex- 
plosive, hopped  on  to  the  cart,  and  let  it 
coast  back  down  the  tunnel,  while  bullets  rattled  on  the  shield  like  hail  and,  finally,  how 
the  explosive  blew  up  the  machine  gun  and  its  crew  and  blocked  the  passage  again— this 
remarkable  story  is  told  by  Lieut.  C.  W.  Tilbrook  (who  was  one  of  the  two)  in  the 
course  of  an  article,  "An  Underground  Tank,"  in  October  MACLEAN'S. 


Recently  a  Toronto  newspaper  declared  editori- 
ally that  the  public  was  tiring  of  war  books  and 
war  stories  because  of  the  sameness  of  them. 
The  newspaper  was  right.  But  the  public  literally 
devours  any  story  of  the  war  that  is  new.  The 
series  of  articles  that  Lieut.  Tilbrook  has  done 
for  MACLEAN'S  have  been  read  with  an  as- 
tonishing amount  of  interest  because  they  are  dif- 
ferent from  anything  that  the  public  has  yet  read. 

Warfare  in  the  tunnels  is  a  terrible  business — 
grim,  silent,  cruel.  It  is  a  strangely  technical  phase 


of  warfare  and  the  "sappers"  go  about  their 
business  with  queer  instruments  that  might  have 
figured  in  a  Jules  Verne  phantasy.  To  read  of 
underground  fighting,  as  Lieut.  Tilbrook  tells 
of  it,  is  to  get  a  vision  of  a  new  kind  of  war 
altogether — something  gripping,  fearsome  and 
mystifying. 

"An  Underground  Tank,"  is  the  best  of  his  series. 
But,  after  all,  it  is  only  one  feature  in  a  long 
array  that  makes  the  October  issue  of  MAC- 
LEAN'S one  of  unparalleled  interest. 


A  STRANGE  CHANGE  IN  WOMAN'S 
WORLD.     By  Agnes  C.  Laut. 

The  new  status  of  women,  arising  out  of 
the  war,  is  treated  in  the  powerful  style 
of  this  famous  writer,  who  came  from  the 
Canadian  West.  It  introduces  a  new 
thought. 

CONSCRIPTION  AFTER  THE  WAR. 
By  Brigadier-General  A.  C  Critch- 
ley. 

A  young  Canadian  who  rose  from  Lieuten- 
ant to  General  in  three  years  and  origin- 
ated the  "Critchley  Method"  of  military 
training,  telU  what  he  thinks  about  the 
need   for  compulsory  service  after  the  war. 


!S  of  articles   on   Can- 
woman.      No    expense 


THE    LIFE    OF    MARY    PICKFORD. 
By  Arthur   Stringer. 

The  second  of  a 
ada's    most    farm 

has  been  spared  to  produce  the  beautiful 
illustrations  specially  posed  for  the  photo- 
graphs. 

THE  FOUR  FACTIONS  AT  OTTAWA. 
By  J.  K.  Munro. 

That  the  House  will  split  into  four,  more 
or  less,  distinct  groups  is  the  guess  of  the 
author,  a  trained  political  observer.  He 
outlines  the  reasons  humorously,  pungent- 
ly  and  impartially.  It  is  a  political  article 
on   new  lines  and  will  be  found  refreshing. 


BONEHEAD    BILL— Another    Service 
Poem. 

Robert  W.  Service,  most  popular  of  poets., 
sends  all  his  war  verse  to  MACLEAN'S. 
In  "Bonehead  Bill"  he  depicts  the  grief  of 
a   soldier  for  his   fallen   foe. 

THE   EVENTS   OF  A   MAD   WORLD- 

are  summed  up  in  the  "Review  of  Reviews'" 
which  gives  reprints  of  the  best  articles 
from  the  magazines  of  the  world.  All 
the  best  and  most  important  articles  are- 
selected— five  dollars'  worth  for  twenty 
cents ! 


OCTOBER  MACLEAN'S 


20c.  per  Copy,  $2.00  per  Year. 


Now  on  Sale  at  all  News  Dealers 


THE  MACLEAN  PUBLISHING  COMPANY,  LIMITED 

143-153  UNIVERSITY  AVENUE,  TORONTO 

fiiiiiiMiiiiiiiiMiiMiuniiiiiim 


THE  VICTORY  LOAN  WILL  HKL1'  SMASH   PRl'SSIANISM 


DB  Y    GOODS    REVIEW 


IVw^rmere 


HLPWNHAR 

VALUE  MKTS      iTWNCTH 


Stocked  by  all  leading 

Storekeepers, 

Drapers,  etc.,  etc. 


fftfupi 


INVEST  TO  THE  LIMIT   OF   YOUR   RESOURCES   IN   VICTORY  BONDS 


DKV    (.;  0  O  1)  S    REVIEW 


CASED  OR  BALED 

High-Grade 
Cotton  Batting 

Extra   Handsome      Extra  Quality     Moderate  Price 

Order  Victory — 
67  rolls  to  case 


The  Old  Reliable,  North  Star,  Crescent, 

Pearl  will  still  give  far  the  best  value  for 

their  price  and  can  be  had  125,  100,  80, 

67,  or  50  rolls  to  bale  or  case. 

ANY  WHOLESALE  HOUSE 


HORROCKSES, 

CREWDSON  8SS 

—  Cotton  Spinners  and  Manufacturers 


Preston,    Bolton, 
London,    Manchester 


ENGLAND 


Longcloths,  Calicoes,  Flannelettes 
Nainsooks'  Madapolams,  Pillow 
Cottons,  Sheetings,  Ducks,  Drills 
Aeroplane  Cloths,  Etc. 

\1/E  owe  it  to  our  Canadian  and  American 
friends  to  say  what  we  are  doing  in  our 
weaving  and  spinning  mills  during  this  great 
War,  and  so  state  a  few  facts  in  explanation  of 
our  inability  to  meet  all  requirements  for  our 
World-renowned  productions. 

Out  of  a  total  of  8,000  looms,  about  three  or  four 
thousand  are  entirely  engaged  upon  the  manufac- 
ture of  ducks,  flannelettes,  shirtings,  aeroplane 
cloths,  khaki,  and  other  drills  for  the  use  and 
equipment  of  the  soldiers  of  the  British  and 
Allied  nations. 

Should  we  be  unable  to  fill  your  orders  with  the 
same  promptness  as  in  pre-war  days,  we  request 
your  forbearance  as  we  know  you  will  agree  that 
the  great  call  on  our  resources  for  War  purposes 
must  be  met  first  of  all. 


Number  of   Looms 
Number   of   Spindles 
Consumption  of  Cotton 
Operatives    employed 


8,009 

300,000 

1,000  bales  weekly 

upwards    of    8,00* 


■BRANCHES   IN    ALL   PARTS   OF   THE   WORLD 1 


It  Requires  Real  Quality 
To  Pass  Her  Closest  Scrutiny 


Liddell's  Gold  Medal 
Irish  Linen  Does  It 

Liddell's  "Gold  Medal"  Linens  in  Irish 
hand  embroidered  novelties  in  Bed 
Spreads,  Sheets,  Pillow  Cases,  Baby 
Cases,  Doylies,  Tea  and  Lunch  Sets, 
Cosy  Covers,  Handkerchief  Cases,  etc. 

Admired,  used  and  prized  by  careful 
housewives  everywhere. 

Buy  Victory  Bonds 


R.   H.   COSBIE 

LIMITED 

Irish   Linen  Agency 

22  Wellington  Street  West 

TORONTO 


THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will    always    hold    first    place    as    an    Edition    of 
Standard,  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 

It  has  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. 

Every  copy  of  The  McKinley  Edition  sold  means  a 
profit  of  over  150  per  cent,  to  the  dealer. 

The  McKinley  Edition  (Revised  for  Canadian  Trade) 
conforms  in  every  detail  with  Canadian  copyright 
laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Bringer"  is  the  catalogues  bearing  the  dealer's  im- 
print which  are  supplied  with  this  Edition.  These 
catalogues  will  attract  more  customers  to  your  store 
than  any  other  medium  you  could  employ. 

Write  us  for  samples  and  particulars  to-day. 

McKINLEY  MUSIC  CO. 

The  Largest  "Exclusively  Sheet  Music  House" 
in  the  World 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 

NEW  YORK  CITY.   145  W.  /5th  STREET 


ENCOURAGE  YOUR  EMPLOYEES  TO  INVEST  THEIR  SAVINGS  IN  VICTORY  BONDS 


DRY     GOODS    REV  I  E  W 
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Builder 


FOR  XMAS  SELLING 

There  is  nothing  in  your  store  that  will  show  as  good  a  margin  and  be  more 
acceptable  as  a  gift  than  a  box  of  these  towels.  Gait  quality  shows  when  it 
counts  most — in  the  home. 

The  above  (Nos.  49  and  50)  are  put  up  a  pair  in  a  box. 

Write  and  have  our  traveller  show  you  the  famous  line  of 

Gait  Automobile  Robes,  Staple  Towels,  Wash  Cloths  and 

Terry  Cloth. 

GALT    ROBE    COMPANY 

GALT,  ONTARIO 


THE  DRY  GOODS  TRADE  WILL  TAKE  ITS  SHARE  OF  VICTORY  BONDS 


DRY    GOODS    REVIEW 


If  you  wish  to   capture  Western   Business 


You  will  be  well  advised  to  link  up  with  this  live  selling  organization. 
By  sane,  but  no  less  effective  methods,  we  can  obtain,  hold  and  develop 
Western  business  for  reliaJble  goods.  Our  record  is  ample  proof  of  this. 
British.  American  or  Canadian  manufacturers  wishing  to  develop  a  profit- 
able Western  business  with  wholesale  or  retail  Dry  Goods,  Men's  or  Women's 
Ready-to-Wear    Trade    should    get    in    touch    with    us    now. 

Year    by    year    the    West    increases    its    great    wealth    and    spends    it.      Get    in 
on    this    rich    buying   section — but    get    in    right. 

HANLEY  &  MACKAY  CO. 

407  Hammond  Building,   Winnipeg 


Every  Wholesaler  Should 
Handle  this  Shoe 
because 


To  facilitate  quick  delivery,  and  convenience  to  retailers,  we  want  every  retailer  to 
communicate  with  the  distributors  of  the  Mother  Hubbard  Patent  shoe.  The 
obvious  utility  of  the  Mother  Hubbard  Shoe  is  rapidly  making  it  popular  with  mothers 
because  it  is  the  snuggest  and  cosiest  protection  for  children  for  driving,  motoring, 
etc.,  for  all  seasons. 
Tear   out    this    paee    now    and    write    to : — 


R.  J.  WHITLA,  WINNIPEG 


Western   Distribut 


ARTHUR   GREENBURG,    LIMITED 

Mappin  Building,   Montreal 

Eastern   Distributors 


GOOD   TAILORING  IS  LABOUR  LOST 
IF     THE     CLOTH    IS     ILL    SHRUNK 


~4/w< 


MAKE  SURE  IT  IS  SHRUNK 


AND  WELL  SHRUNK 


AND  KNOW  BY  WHOM 


THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS   FIRM   OF   LONDON   SHRINKERS— BEST   OF   ALL   ON   THE   STAMP   OF 


Ltd 


JENNENS,     WELCH    &    Co. 

Cloth  Workers    and    Shrinkers,  and    Proprietors  of    the  Famous  "JENNWEL"  Waterproof  Finish 

LONDON,   HUDDERSFIELD   and   BRADFORD,  ENG 


WHEN  ORDERING  ENGLISH  CLOTHS.  SAY  "TO  BE  SHRUNK  BY  JENNENS,  WELCH  &  CO..  Ltd 


•Wlr~»» 
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roof  Finish  / 

LAND.        \ 

* A —       —    * 


Try  the  "  Want  Ad"  Page 


Every  week  this  page  is  being  used  to  splendid  advantage  by  others.  If  you  have  something 
to  sell,  or  you  want  to  buy  a  business,  fixtures  or  equipment — or  maybe  you  want  a  clerk,  a 
traveller — try  it  out. 

Two   cents   per   word    and    five    cents   extra   per  insertion 
for  Box  No.      Payable  in   advance. 


DRY  GOODS  REVIEW 


ADDRESS 

143-153  UNIVERSITY  AVE.,  TORONTO 


AVENGE  LOUVAIN  AND  THE  LUSITANIA     BUY  VICTORY  BONDS 


October  li,  1918.  DRY     GOODS    REVIEW  1$ 
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1  he  house  of  Dry  Goods  Values 


DO  YOU  NEED 

TAPESTRY  RUGS? 

It  will  pay  you  to  buy  now. 
We  have  still  a  good  assortment  of  Tapestry 


QUILTS: 

Honey  Comb  -  Satin  -  Alhambra 

Quilts  is  another  line  which  was  very  scarce  in  the  mar- 
ket.    If  you  need  some  buy  now. 

Our  values  will  stand  comparison  with  any  offered. 

Sam  pies  and  prices  forwarded  with  pleasure  for  your  in- 
spection. 

P.  P.  MARTIN  &  CO.,  LIMITED 

50  ST.  PAUL  ST.  W.,  MONTREAL,  QUE. 

Quebec:  7  Rue  Charest  Ottawa:  25  Spark  Street 

Toronto:  152  Bay  Street  Three  Rivers:  82  Royal  Street 

Sherbrooke:  Grand  Central  Hotel 

The  House  of  Dry  Goods  Values 


EVERY  VICTORY  BOM)  BOl'GHT  NOW   HEIJ'S  TO  SHORTEN  THE  WAR 


DRY     GOODS     REVIEW 


A  Central  Market 
Place  for  "Wants'9 
is  a  Tfade  Necessity 

DRY  GOODS  REVIEW  is 

the  natural  want  medium 
for  the  Dry  Goods  Trade. 
Rate  :  2  cents  per  word  per 
insertion.  If  r  e  p  1  i  e  s  are 
directed  to  Box  Number  in 
our  care,  add  five  cents  per 
insertion  to  cover  cost  of 
mailing  replies. 


ESTABLISHED  1  84  B 


BRADSTREET'S 

Offices  Throughout  the  Civilised  World. 


Calgary,  Alta. 
Edmonton,  Alta. 
Halifax,  N.S. 
London,  Ont. 


OFFICES    IN    CANADA: 

Ottawa,  Out. 
St.  John,  N.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,    Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto,  Ont. 
TVinnipeg,   Man. 


Reputation   gained   by   long  years  of  vigorous, 
conscientious  and   successful   work. 

THOMAS    C.    IRVING,     §f-££  "£££ 

TORONTO.  CANADA 


M.L.WILLINSKY  &  CO. 

Jobbers  and  Importers 
20-22  WELLINGTON  ST.  W.,  TORONTO 

Buyers  of  Silks,  all  kinds  of  Cotton  and 
Woollen  Goods,  Mill  Ends,  Clothing,  Boots, 
Men's  and  Ladies'  Underwear. 

Any  of  your  slow  sellers  we  can  use.  Let  us 
hear  from  you.    Keep  us  on  your  list. 

Bankrupt  Stocks  Bought. 


Bostonian  Cream.  Put  up  in  Brown,  Gray,  Cordo- 
Tan  and  all  the  popular  colors.  The  ideal  cleaner 
for  kid  and  calf,  both  glazed  and  unglazed. 

Nobby  Brown  Paste  for  Brown  shoes,  also  Nobby 
Brown  combination. 

Peerless  Oxblood  combination  for  red  shoes,  also 
Peerless  Oxblood  paste. 

Quick  White  Liquid  Canvas  Dressing. 

Albo  Cake  White  Canvas  Dressing. 

Top-Notch  White  Leather  Dressing. 

Rival  Gloss,  Self-Shining  Dressing. 

Ask  your  dealer  or  write  us  for 


jfrme. 


more'S  Shoe  Polishes 


BRlLLi 


— THE"E 


•IANT  — FINISH   EVERLASTING  " 
IT'S   IN  THE  WATER 
MAD>£  IN  CANADA-ENGLISH  »  FRENC  H  METHODS 

ALBERT   MITCHELL!     „       ,.   .  .     „     ,  VCTCD    ■.  ....,,..„   «~    . 
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MAKE  IT  SHORT 

But  be  sure 
your  Brand  is 
listed  in  the 

BUYERS'  GUIDE 


VICTORY  BONDS  ARE  EFFECTIVE  ANSWERS  TO  HUN  SAVAGERY 


DRY    GOO  I)  8    REVIEW 


Pretty  Things  for  Xmas 
At  Pre -Season  Prices 


Muser  creations  are  always  fresh-always 
dainty-always  rich  and  brilliant  in  color 
— and  of  smart  and  fashionable  design. 

We  have  some  pretty  things  for  Xmas  at 
pre-season  prices  that  will  not  fail  to 
bring  your  share  of  Xmas  trade  in  the 
Laces  and  Novelties  line. 

Laces  Embroideries 

Chiffons  Wash  Goods 

Georgettes  Dress  Trimmings 

Ribbons  Brassieres 

Hosiery  Etc. 

If  you  want  anything  for  present  selling, 
let  us  know. 

Our  travellers  are  now  on  their  respec- 
tive territories. 


Jfluser  JBroujerg  (Canaba)  £tmtteb 

Manufacturers  and  Importers  of  Laces, 

Dress    Trimmings    and    Embroideries 

Importers  of  Fancy  Dry  Goods 

12  ST.  HELEN  STREET,  MONTREAL 

New  York  Boston         Philadelphia  Chicago  London         Nottingham  Paris  Calai 

Baltimore         Los  Angeles        San  Francisco  Caudry  Le  Puy  St.  Gall 


THE  BOYS  IN  THE  TRENCHES  ARE  COUNTING  ON  YOU— LEND  THEM  A  HAND 


16 
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English  Mohair 

For  steady  sales  stock  #.  D.  .^.  Mohair. 

Its  stability  is  insurance  against  mark-downs; 
its  quality  is  insurance  of  satisfaction. 

The  woman  who  wants  good  appearance  in  a 
garment  for  real  wear  makes  Mohair  her  first 
choice. 

B.  D.  A.— "the  Mohair  of  Maximum  Merit," 
is  an  every -day  seller. 

The  Bradford  Dyers  Association,  Limited 

OF 
BRADFORD,   ENGLAND 


When  buying  Cotton  and  Lisle 
Thread  Hosiery  ask  for 

HAWLEYS 
HYGIENIC  BLACK 

There  is  no  better 
Dye  in  the  World. 

Every  Pair 

Warranted  Fast 
to  Wishing,  Hard  Wear 
and  Perspiration, 

Works  -  Hinckley,  England. 


YOUR   VICTORY   BONDS   MAY   BRING    HIM   HOME   IN   SAFETY 


DRY    GOODS    REVIEW 
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-FOR  SPRING  1919- 
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Our  buyer  has  recently  returned  from 
Europe  and  we  expect  our  travellers, 
during  this  month,  to  show  you  the 
pick  of  the  dress  goods  produced  in 
the  Allied  Countries. 


TheW.R.  BROCK  COMPANY  (d*™,) 

Wholesale  Dry  Goods 

MONTREAL 


=y 


BUY   VICTORY    BONDS— TILL    IT    HURTS! 


DRY    GOODS    REVIEW 


CHRISTMAS  TRADE 

Housefurnishing  Requisites 

ATTRACTIVE  GOOD    SELLING    LINES 

Down  Comforters 

In  colors  blue,  rose,  green,  beautiful  art  shades. 

Size  72x72,  $10.00,  $11.75,  $15.00,  $17.50,  $21.00,  $23.50 

each. 

Cotton  Comforters 

Size  72  x  72,  $36.00,  $48.00,  $52.50  dozen. 

Colored  Quilts 

(Pink  and  Blue) 

52x76 $2.35  each 

64  x  84 2.95      " 

70  x  90 3.50      " 

83  x  100 4.00      " 

White  Crochet  Quilts 

Sizes:  60x80,  $2.25;  64x84,  $2.75;  72x84,  $3.00;  72x90,  $4.00 
each. 

SPECIAL 

Suitable  for  Xmas  gifts — Japanese  Fancy  Bat- 
tenberg  Lace  Spreads,  size  83x100,  $6.75  each. 

White  Satin  Spreads 

ioy4  size:  $4.00,  $4.35,  $5.00,  $5.50  each. 
1 1/4  size:  $5.15,  $5.35,  $6.00,  $6.75  each. 
12/4  size:  $6.00,  $6.75,  $7.35,  $8.00  each. 

All  above  lines  are  below  present  mill  quotations. 
Send  in  your  order  now. 

The  W.  R.  BROCK  COMPANY  (Limited) 

Wholesale  Dry  Goods,  Woollens,  Carpets,  Small- 
wares,   Men's   and   Women's  Furnishings,  etc. 

South- West  Corner  of  Bay  and  Wellington  Sts. 

TORONTO 


KEEP   THE   HOME   FIRES   BURNING"— BUY   VICTORY   BONDS 


DRV     GOODS     KEVIBW 


CUTS,  SHEET  IRON  AND  LAW 

WHEN  you  become  a  subscriber  to  "The  Review'' this  is  part  of  the  service  you  buy.  Every  day  "The 
Review"  receives  letters  from  subscribers  stating  that  they  want  to  secure  certain  goods  but  do  not 
know  where  they  can  be  procured.  We  have  facilities  for  procuring  information  about  new  goods, 
novelty  lines,  etc.,  and  our  Service  Department  is  at  your  disposal  at  all  times.  We  are  glad  to  be  of  any 
possible  assistance  to  our  readers,  and  requests  for  information  are  most  welcome.  Cut  out  the  coupon 
below  and  use  it  when  you  would  like  us  to  give  you  information.  The  following  are  a  few  of  the  inquiries 
received  and  answered  during  the  month  of  September. 


CLOTH  MAPI-    UP 

Chandler,  Que. — Can  you  give  iw<  some  in- 
formation as  to  where  I  can  have  sorra  cloth 
dress  goods,  etc.,  made  wp  into  ready-to-wear 
skirts  "nil  children's  dresses? 

Answer — Names  of  a  number  of  firms  in  a 
position  to  do  this  work  were  forwarded. 

TOILET  GOODS   REGULATIONS 

Windsor,  Out. —  Would  you  be  kind  enough 
to  give  some  information  regarding  the  sale 
of  perfumes,  bay  rum  and  toilet  articles/  We 
ham  a  toilet  department  in  connection  with 
our  store  and  it  has  recently  been  brought  to 
our  attention  that  some  of  these  lines  are  under 
regulation*  of  the  Temperance  Act. 

Kindly  give  us  what  information  you  can 
so  that  we  might  live  up  to  all  necessary  regu- 
lations. 

Answer — This  question  was  taken  up  with 
authorities  and  information  forwarded.  A  short 
artich  on  the  subject  appears  elsewhere  in  this 

issli,  . 


SHEET  IRON  FOR  BUTTON  MOULDS 

Montr,  <d.  Que. —  Will  you  kindly  let  us  know 
wheri  w,  can  procure  sheet  iron  from  31  to 
36  gauge  for  making   button   moulds? 

Answer — These   gauges   are   not  carried  in 

stock  in  Canada  at  the  present  time  and  it  is 
doubtful  if  any  of  the  U.S.  firms  would  under- 
take to  pll  orders  owing  to  pressure  of  war  work 
and  other   more   essential  business. 


MERCHANDISE  CUTS 

Indian     11,  ad.     Sask. Could     y,,it     enlighten 

US    "s    to    "here    ic,     in, aid    he    likely    to    find    n' 


suitable    supply    of    cuts    cocering    lines    in    a 
g,  neral  store  ? 

Answer — Names  of  firms  were  forwarded. 


CHAMOISETTE  GLOVES 

Carp,  Ont. — Could  you  give  me  the  names  of 
some  firms  from  whom  I  could  procure  cham- 
oisette  glorcs  to  retail  at  abovt  $1.00  a  pair? 

.  I  nsicer — Names  of  several  manufacturers  and 
agents   ice  re  sent. 


MONTREA  L  MILLINER  Y 

Centreville,  N.B. — Kindly  give  me  the  names 
and   addresses   of   Montreal    millinery   firms. 

Answer — 1IV    presume    you    mean    wholesale 
millinery  firms.  Names  of  these  were  forwarded. 


11. 1 ND-IL 1 DE  MITTENS 

Pelletier  Mill,  N.B. — Please  give  me  some 
addresses  where  I  will  be  able  to  sell  home- 
nurd,  mittens.  I  hare  about  100  dozen  ready 
to  ship. 

Answer — Names  of  four  or  five  firms  were 
forwarded. 

PATTERN 

Mayronne,  Sask. — Please  tell  me  where  I 
can  procure  the  pattern  for  the  coat  in  the 
September  issue  of  Dry  Goods  Review,  page 
124. 

Answer — 'There  is  no  pattern  to  be  had  of 
this  coat.  It  is  an  advance  model  from  a  New 
York  designer.  Something  .similar  may  pos- 
sibly be  had  from  some  of_  the  pattern  houses 
in  their  Fall  or  Winter  fashions. 


THE  DRY  GOODS   REVIEW 

143-153  UNIVERSITY    AVENUE 

TORONTO 

PLEASE   TELL  ME  WHERE  I  CAN   PROCURE 


For  Subscribers 


INFORMATION  WANTED 


EVERY   DOLLAR   IS  NEEDED:   MAKE  THE  LOAN   A   IW;   Sl'CCESS 


DRY     GOODS    R  K  V  I  E  W 


TOje  J&vm  of  ttitiffiouv 


What  is  a  more  natural 
sequ(  rice  of  tht  apron,  float- 
ing panel  and  conservation 
ideas  than  a  modest  bifur- 
cated satin  costume  with 
overdress  in  s<  rge  or  velvt  t? 
This  model  originated  m 
Nt  w  York. 


EVERY  VICTORY  BOM)  YOU  BUY  MAY  SAVE  A  SOLDIERS  LIFE 
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ROUND  TABLE  TALK  WITH  TAX  COMMISSIONER 

R.  \\  .  Breadner  Explains  Rulings  of  Business  Profits  and  Income  Tax  Acts  to  Chartered 
Accountants — Depreciation,    Inventories,  Insurance,  Capital,  Etc. 

By  Staff  Correspondent  of  Dry  Goods  Review 


WHEN  the  Taxing  Commissioner 
of  Canada,  R.  W.  Breadner,  al- 
lowed himself  to  be  made  a  tar- 
get for  three  hours  by  the  men  who  are 
among  the  keenest  at  figures  in  Canada, 
the  chartered  accountants,  some  highly 
interesting  information  to  the  business 
men  of  Canada,  and  among  them  the  re- 
tailers, was  bound  to  come  out.  And  it 
did.  Mr.  Breadner  met  the  accountants 
at  their  annual  convention  in  Montreal, 
and  after  analyzing  the  Business  Profits 
Act  and  the  Income  Act,  gave  his  au- 
dience full  swing,  and  scores  of  questions 
were  asked  and  readily  answered.  The 
official  gave  the  men  before  him  the  im- 
pression that  a  reasonable  interpretation 
and  operation  of  both  acts  was  the  guid- 
ing motive  of  the  Department,  and  so 
thoroughly  was  this  spirit  reciprocated 
by  the  business  men,  he  declared,  that 
the  Board  of  Referees  that  was  provided 
by  the  Act  in  cases  of  dispute  had  never 
been  appointed.  Mr.  Breadner  also  gave 
the  impression  that  the  Business  Profits' 
Act  would  not  continue  for  long,  but  that 
the  Income  Tax  would  be  on  the  statute 
books  "to  the  end  of  our  lives." 

In  the  course  of  his  address  and  ..he 
"question"  period  that  followed,  the 
Commissioner  dealt  with  the  vexed 
points  of  depreciation,  capital,  dividends, 
reserves  for  future  depreciations,  inven- 
tories, patriotic  gifts  in  relation  to  the 
Act,  and  many  other  disputed  subjects. 

Taking  Inventories  at  Cost 

In  relation  to  inventories  of  merchan- 
dise, Mr.  Breadner  pointed  out  that  ow- 
ing to  the  very  high  price  of  goods  at  the 
present  time  there  was  certain  to  be  an 
adjustment  necessary  when  normal  con- 
ditions returned.  On  this  account  the 
Department  had  ruled  that  an  inventory 
of  merchandise  should  be  taken  at  cost, 
or  the  market  value  if  this  was  less  than 
the  cost.  As  to  whether,  in  addition  to 
this  method  of  handling  the  inventory,  a 
company  set  aside  as  a  contingency  re- 
serve an  amount  to  meet  in  the  future  a 
drop  in  prices  was  no  concern  of  the 
Department.  The  decision  as  to  what 
would  be  done  with  this  reserve,  whether 


part  or  all  of  it  would  be  allowed  to  go 
untaxed,  could  only  be  determined  when 
it  was  scrutinized  for  assessment  pur- 
poses. No  ruling  on  any  special  case 
could  be  given  in  advance.  Suppose  a 
hardware  firm  carried  a  stock  that  cost 
$400,000  in  1915,  while  the  same  stock 
to-day  would  cost  $550,000,  that  mer- 
chant might  very  well  say,  'We'll  lose 
that  $150,000  sooner  or  later  when  nor- 
mal prices  are  in  force.'  The  Depart- 
ment says,  'You  can  set  aside  $50,000  or 
$100,000  to  apply  against  a  future  loss, 
but  whether  any  of  that  will  be  allowed 
when  the  assessment  comes  to  be  scru- 
tinized a  year  from  now  can  only  be 
settled  then." 

Goods  Shop  Worn  or  Out  of  Fashion 

At  this  point  a  special  case  was  in- 
troduced by  one  of  the  accountants  that 
refers  particularly  to  dry  goods  stores, 


HUDSON'S  BAY  CO.'S  TAXES 

In  spite  of  the  fact  that  the  Hud- 
son's Bay  Company  own  large  sec- 
tions of  land  and  sell  parcels  of  this 
land  for  large  sums  in  the  aggre- 
gate each  year,  the  Commissioner 
stated  that  the  Company  was  re- 
garded as  a  "trading"  company,  and 
profits  in  land  were  not  income  un- 
der the  act  for  the  purpose  of  taxa- 
tion. The  receipts  from  the  land 
sales  were  simply  a  return  of  cap- 
ital. This  was  a  Privy  Council  de- 
cision. 


but  has  a  parallel  in  nearly  every  busi- 
ness. The  question  implied  that  the 
general  basis  allowed  for  valuing  mer- 
chandise, namely,  the  cost — or  present 
market  price  if  this  were  below  the  cost 
— would  not  apply  to  many  lines  where 
there  was  a  special  depreciation.  In  the 
case  of  a  trading  company  whose  goods 
were  shop-worn  or  out  of  fashion,  mijrht 
not  the  merchant  be  liable  to  a  charge 
of  wilful  evasion  if  he  took  in  the  goods 


at  a  lower  figure  than  cost?  Or  would 
it  be  necessary  for  him  to  go  to  the 
trouble  of  making  two  columns,  one  for 
the  actual  (lowered)  value  as  he  judged 
it,  and  the  other  giving  the  cost  price  ? 
Fair  Value  at  Time  of  Inventory 
The  Department,  the  answer  was,  re- 
cognized cases  like  this."  Where  mer- 
chandise has  gone  out  of  fashion,  or 
where  the  goods  for  any  other  reason 
are  of  less  value  than  when  purchased, 
the  merchant  is  justified  in  taking  in  the 
goods  at  what  he  recognizes  to  be  the 
fair  value  at  the  time  of  the  inventory, 
subject,  of  course,  to  the  approval  of  the 
Department.  This  means  that  the  De- 
partment fully  recognizes  the  principle, 
of  depreciation  of  this  nature. 

Goodwill  Not  an  Asset 
The  commissioner  took  an  emphatic 
stand  as  to  an  allowance  for  "goodwill." 
Generally  speaking  he  would  not  recog- 
nize it,  and  in  many  cases  this  would 
make  a  difference  in  the  tax,  for  "good- 
will" being  struck  out  of  the  capital 
would  be  cut  down  materially,  and  the 
percentage  earned  on  capital  would 
be  increased  correspondingly.  "Good- 
will," he  said,  "is  not  allowed  unless  it 
is  represented  by  actual  cash  expendi- 
ture. In  a  company  there  may  be  $100,- 
000  set  down  as  visible  assets,  but  $400,- 
000  more  as  goodwill,  which  would  be 
unfair  as  representing  the  principal 
assets."  At  this  stage  an  accountant 
remarked  that  in  a  business  that  had 
changed  hands  several  times,  and  there 
had  been  expenditures  made  in  the  ear- 
lier years  on  behalf  of  "goodwill,"  that 
it  would  be  impossible  to  trace  these, 
perhaps,  but  the  goodwill  that  was 
created  by  the  expenditure  still  existed. 
To  this  the  Commissioner  replied  that 
in  view  of  the  Department  "goodwill 
cannot  be  treated  as  an  asset."  He  gave 
an  instance  of  a  partnership;  what 
amount  of  goodwill  should  be  credited  to 
each  member  of  the  partnership?  How 
could  this  be  divided  up?  Sometimes 
where  there  had  been  cash  expenditure 
this    was    not    represented    by    tangible 
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assets,  and  in  such  cases  the  Depart- 
ment would  give  consideration,  but  in  the 
ordinary  case  of  goodwill  built  up  by  ser- 
vice he  held  out  no  hope  of  a  value  being 
allowed.  The  case  of  a  trade  paper  was 
instanced  where  goodwill  is  considered 
as  the  most  valuable  of  its  assets,  the 
product  of  years  of  service  to  its  readers, 
out  even  here  the  Commissioner  refused 
to  make  any  allowance. 

Real  Estate  Sales  and  Profits 

Another  interesting  question  askea 
was  as  to  the  relation  of  saie^>  of  real 
estate  to  profits.  A  company  was  cited 
that  sold  some  real  estate  and  declared 
a  dividend  with  the  proceeds.  "The  re- 
ceipt of  the  dividend  would  be  simply 
the  return  of  capital,"  was  the  ruling. 
"Only  the  amount  of  income  received 
from  this  sum  would  be  taxable" — in 
other  words  the  interest  on  the  dividend. 
"Return  of  capital  is  not  income."  The 
Act  allows  for  depletion  in  the  case  of 
mines,  timber  limits,  real  estate,  etc. 
Then  an  instance  was  mentioned  where 
a  company  had  bought  a  boat  for  $50,000 
and  sold  it  for  $200,000.  Would  the 
$150,000  be  treated  as  a  taxable  profit? 
No.  was  the  reply.  The  $200,000  itself 
would  be  held  to  be  capital;  the  fact  that 
the  first  expenditure  had  increased  to 
an  amount  four  times  as  great,  did  not 
affect  the  principle.  The  only  case  where 
the  $150,000  would  be  taxed  as  profits 
would  be  where  the  company  or  indi 
vidual  was  in  the  business  of  buying  and 
selling  boats.  A  similar  point  has  been 
decided  by  the  Privy  Council. 

Insurance  Premiums  Not  an  Expense 
Insurance. — How  should  the  cost  of 
premiums  on  the  insurance  of  a  member 
of  a  corporation  be  charged?  The  De- 
partment has  held  that  it  cannot  be  con- 
sidered as  an  expense  but  rather  as  an 
asset,  and  the  proceeds  when  realized 
will  not  be  treated  as  profits.  To  objec- 
tions raised  by  some  of  the  accountants 
that  the  assured  might  not  die  in  the 
time  covered  by  the  premiums  and  hence 
the  firm  would  get  nothing,  Mr. 
Breadner  replied  that  if  premiums  were 
allowed  to  be  set  down  as  an  expense 
against  profits,  that  the  proceeds  of  the 
policy  would  have  to  be  charged  as  pro- 
fits and  be  taxable.  The  Department 
preferred  to  treat  such  insurance  as  a 
capital  asset  rather  than  profits. 

A  suggestion  was-  made  by  an  account- 
ant that  all  insurance  premiums  be 
charged  to  expense,  and  when  returns 
are  received  from  an  endowment  policy 
or  from  death  that  the  expenses  of  pre- 
miums be  deducted,  and  the  balance  be 
treated  as  capital.  To  this  the  Com- 
missioner replied  that  this  might  be  done 


if  the  Business  Profits  War  Tax  were 
a  permanent  affair,  but  it  could  only  be 
considered  as  temporary  matter  during 
war  time  and  a  matter  to  be  closed  each 
year  by  itself. 

How  is  the  Business  Profits'  Tax  to  be 
treated  in  the  statement  of  companies  ? 
It  is  chargeable  as  an  "expense"  of  the 
year  following  the  accounting  period  for 
which  it  is  imposed. 

Donations 

Donations  to  patriotic  purposes,  the 
Red  Cross,  etc.,  must  not  be  considered 
as  deductions  from  the  tax  payable;  "if 
they  were  we  would  have  no  tax  at  ali. 
They  would  pay  it  all  out  in  this  way." 

As  to  losses  in  one  year  being  charged 
against  profits  in  a  subsequent  year? 

Cannot  Allow  for  Losses 

Answer:  "I  have  no  hesitation  in  say- 
ing the  Act  on  this  point  seems  a  hard- 
ship. A  loss  incurred  in  one  period  can- 
not be  placed  against  profits  in  a  suc- 
ceeding period.  The  tax  stands  for  each 
and  every  accounting  period  by  itself. 
The  Department  can  only  administer  the 
Act  as  it  exists;  it  cannot  alter  it." 

Depreciation:  Now,  and  Then 

Mr.  Breadner  introduced  the  important 
subject  of  depreciation  by  a  remark  that 
caused  general  laughter,  that  prior  to 
the  enactment  of  the  Act  the  chartered 
accountants  were  quarreling  all  the  time 
with  the  companies  as  to  the  amount 
that  should  be  set  aside  for  depreciation. 
There  had  been  none,  he  understood, 
since  the  Act  came  into  effect. 
A  voice:  "Oh,  yes  we  have." 
Mr.  Breadner  flashed  back,  "Then  it's 
because  they  want  you  to  write  off  too 
much."      (Laughter.) 

Stock  Exchange  Values 

The  first  point  was  as  to  the  deprecia- 
tion or  appreciation  of  securities  as 
.judged  by  the  stock  exchange  figures,  or 
land  valuations,  the  latter  referring 
more  particularly  to  Western  Canada. 
In  this  case  the  ruling  of  the  Department 
is  that  profits  or  losses  cannot  be  con- 
sidered until  the  investment  has  been 
disposed  of. 

Milling  Companies,  Perhaps 

The  matter  of  depreciation  persisted 
in  several  forms.  One  question  was  a 
case  that  would  fit  the  milling  com- 
panies, where  goods  have  been  sold  for 
cash,  at  the  end  of  the  company's  fiscal 
year,  but  it  would  be  necessary  for  the 
company  immediately  to  reinvest  a  large 
sum  in  an  inventory  that  might  depre- 
ciate in  value  by  the  termination  of  the 
war  suddenly  or  for  other  reasons. 
Would    not    the    Department    allow    the 


company  in  the  first  year  to  ^et  aside  .» 
reserve  against  the  possible  deprecia- 
tion later  on  in  connection  with  the  new 
inventory  that  had  to  be  provided  ?  The 
answer  was  not  encouraging.  Each  ac- 
counting period  had  to  stand  by  itself. 
The  tax  on  the  first  year  would  be,  pro- 
bably, on  the  full  amount  realized  in 
profits  by  the  sale  of  the  inventory  stock, 
if  later  on  there  was  depreciation  allow- 
ance would  be  made,  but  it  would  be  h. 
the  accounting  period  in  which  this  took 
place. 

No  Impairment  of  Capital 

Impairment  of  capital  does  not  reduce 
the  amount  paid  up  in  capital  stock,  and 
there  is  no  provision  in  the  Act  for  re- 
duction of  the  capital  stock,  therefore 
the  Department  holds  that  it  has  no 
power  to  consider  impairment  of  capital. 
In  some  cases  this  would  have  reduced 
the  capital  below  the  taxable  amount. 

No  change  can  be  made  in  the  ac- 
counting period  without  the  consent  of 
the  Department.  Some  business  men  had 
shortened  the  last  year  with  the  idea 
that  their  payment  of  taxes  would  be 
cut  down  in  this  way.  All  must  pay  for 
the  full  48  months. 

The  assessment  for  1917  is  not  made 
until  September,  1918.  In  making  as- 
sessments the  Department  is  usually  one 
year  to  1%  years  behind. 

Dealing  with  the  Income  Tax,  Mr. 
Breadner  advised  alj_  who  had  received 
forms  to  fill  them  in,  no  matter  whether 
they  considered  themselves  liable  or  not. 
If  they  did  not  the  Department  would 
follow  them  up. 

Losses  sustained  in  endorsing  notes 
will  not  be  deducted  from  income  for 
taxation  purposes. 

Act  Produces  $64,000,000 
One  of  the  surprising  features  of  the 
working  out  of  the  Act  was  the  large 
amount  collected  of  business  profits 
taxes  and  the  small  cost  of  collection. 
The  estimated  receipts  of  th>>  Act  when 
it  was  passed  were  about  $25,000,000  or 
$30,000,000.  The  amount  collected  the 
first  year  was  $12,508,509,  and  in  the 
second  year  $21,271,083,  making  a  total 
to  date  of  $43,330,494,  with  an  estimated 
amount  still  to  be  collected  for  these 
years  of  $2,500,000,  and  for  the  account- 
ing period  of  1917  $18,000,000.  This 
would  bring  the  total  to  $63,830,494.  For 
the  first  year  the  expense  of  collection 
was  only  $58,174,  and  $80,000  for  the 
second,  making  the  cost  for  the  first 
year  46%  cents  per  $100,  and  less  than 
38  cents  per  $100  in  the  second.  Of  the 
whole  staff  of  40,  more  than  half  were 
stenographers  and   typists. 
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CANADIAN  LICENSES  BEFORE  GOODS  LEAVE  ENGLAND 

New  System  of  Licenses  Put  in  Force  for  All  Canadian    Importers     Done    at    Request    of 

U.  S.  Government     Blanket    License  Covers  a   Few,  But  Most  Require 

Individual  Ones 


PROTESTS  to  the  War  Trade  Board 
at  Ottawa  against  the  conditions 
under  which  goods  have  been  ira 
ported  during-  the  past  few  months  from 
overseas  had  their  effect  late  in  Septem- 
ber in  several  new  regulations  being  is- 
Mied.  Import  licenses  are  now  given  a 
definite  place  instead  of  the  hazy  prac- 
tices that  confused  manufacturers,  job- 
bers, agents,  and  retailers  alike,  and  did 
not  carry  out  either  the  spirit  or  the 
letter  of  the  law, 

The  main  principle  underlying  this 
matter  requiring  a  license  number  before 
goods  could  be  brought  over  from  Eu- 
rope was  a  desire  to  accede  to  the  wishes 
of  the  United  States  in  its  endeavor  to 
restrict  the  importation  of  goods  that 
might  be  classed  as  luxuries,  or  at  least 
as  calling  for  unnecessary  expenditures 
when  so  much  depended  on  the  best  use 
of  the  available  shipping. 

The  first  list  of  all  on  which  restric- 
tions were  placed  contained  automobiles, 
various  kinds  of  green  fruits,  nuts,  and 
supplies,  etc.,  and  had  little  reference  to 
dry  goods  stocks.  A  later  order,  how- 
ever, had  a  broader  scope  and  included, 
as  calling  for  special  licenses  to  import, 
all  goods  that  the  United  States  had  for- 
bidden imported  into  that  country,  ex- 
cept, of  course,  under  license. 

The  order-in-council  issued  at  Ottawa 
recently  cited  the  proclamation  of  Presi- 
dent Wilson  "requiring  an  import  license 
for  all  articles  imported  from  all  coun- 
tries, the  chief  purpose  of  which  was  Lo 
enable  the  government  of  the  United 
States  to  eliminate  less  essential  imports 
to  the  end  that  tonnage  might  be  con- 
served and  additional  shipping  be  made 
available  for  the  transportation  of  troops 
and  supplies  to  Europe,  and  in  order  most 
effectively  to  devote  shipping  to  the  suc- 
cessful prosecution  of  the  war."  This 
restriction  froi»  importing  into  the 
States  without  individual  import  licenses 
did  not  apply  to  Canada  by  special  ar- 
rangement. 

Evasions  Caused  Protest 
A  difficulty  arose,  however,  owing  to 
ihe  preferential  treatment  accorded  the 
Canadians.  The  United  States  authori- 
ties a  few  weeks  ago  represented  to 
Ottawa  that  "evasions  of  the  terms  of 
this  proclamation  are  being  made  from 
time  to  time  by  the  importation  of  re- 
stricted articles  into  the  United  States 
from  foreign  countries  through  Canada." 
Ottawa  thereupon  decided  to  control  by 
license  the  importation  to  Canada  of  all 
goods  on  the  restricted  United  States 
list  (  a  reproduction  of  which  will  appear 
later  in  this  article). 

Evolution 

The  various  steps  taken  for  the  en- 
forcement of  this  order  appears  to  have 
been  as  follows: 


1.  Until  late  in  August  importers  in 
Canada  were  not  required  to  secure  im- 
port license  at  all — the  order  was  not  en- 
forced. 

2.  Import  licenses  were  required,  but 
the  goods  were  allowed  to  be  sent  over 
to  Canada,  so  that  all  the  license  accom- 
plished was  not  to  permit  the  original 
shipping  of  the  goods  from  Europe,  bat 
getting  them  out  of  customs  after  they 
were  here,  and  the  invoices  were  in  the 
hands  of  the  importers. 

3.  On  in  September,  importers  who 
saw  that  the  order  was  still  a  dead  letter 
had  the  practice  changed  to  conform 
with  the  spirit  of  the  order,  and  all  goods 
that  were  to  be  imported  had  to  be  co- 
vered by  an  import  license  before  they 
left  England,  or  wherever  else  they  were 
coming  from. 

This  made  it  necessary  for  the  Cana- 
dian importer  to  secure  a  license  fron' 
the  War  Trade  Board.  If  the  agent  of 
a  British  manufacturer  took  the  orders 
he  would  send  out  a  letter  to  his  cus- 
tomer at  Montreal,  Ottawa,  Toronto, 
Winnipeg,  etc.,  somewhat  as  follows: 
I  beg  to  inform  you  that  it  is  now- 
necessary  for  customers  to  obtain  an 

import  license  for  from  the  War 

Trade  Board  at  Ottawa.     Kindly  make 
application  for  license  number  for  your 
order,  or  that  part  yet  to  be  shipped." 
The    import   license   number — one    for 
each  line — had  to  be  sent  over  to  Eng- 
land before  the    manufacturer    (or    ex- 
porter)   there   was   allowed   to   ship   the 
goods  to  Canada. 

Cotton,  Wool,  and  Linen  Favored 

But  this  practice  of  an  individual  li- 
cense for  each  order — from  each  cus- 
tomer— proved  irksome,  and  late  in  Sep- 
tember at  a  conference  held  with  offi- 
cials of  the  War  Trade  BoaiJ  in  Ottawa 
and  Montreal,  it  was  decided  to  allow  the 
importation  of  "manufactures  of  wool, 
cotton  and  linen"  under  a  "blanket" 
license —  that  is,  the  one  license  covered 
all  an  importer  desired  to  bring  in  un- 
der this  description.  In  reference  to  this 
the  following  letter  was  sent  out  to  the 


"BLANKET"      LICENSE      SUF- 
FICES 

The  following  goods  do  not  re- 
quire an  import  license  for  each 
specific  shipment,  but  are  covered 
by  a  blanket  license: 
Burlap,  cotton  and  manufactures 
thereof;  furs  and  manufactures 
thereof;  glass  and  glassware; 
optical  glass;  manufactures  of 
grasses,  textile  and  vegetable 
fibres,  jute,  oilcloth  and  linoleum 
for  floors,  wool  and  manufactures 
thereof. 


members  of  the  dry  goods  section  of  the 
Montreal  Board  of  Trade: 

With  regard  to  the  regulation  under 
which  an  import  license  has  been  required 
for  each  specific  shipment  for  goods  com- 
ing into  Canada,  I  beg  to  inform  you  that 
the  matter  has  been  taken  up  with  the 
War  Trade  Board  and  as  a  result  of  our 
representations  that  Board  has  to-day  cabl- 
ed the  Canadian  High  Commissioner  in 
London  stating  that  a  general  blanket 
license  has  been  issued  to  permit  of  the 
importation  of  manufactures  of  wool,  cotton, 
and  linen.  Under  this  arrangement,  there- 
fore, you  will  not  be  required  to  secure 
individual  licenses  for  importation  of  these 
goods- 
Will  you,  as  a  precaution  against  mis- 
understanding, cable  your  shippers  if  you 
have  any  shipments  now  held  up  or  coming 
in  in  the  future  this  information,  and  state 
at  the  same  time  that  the  War  Trade  Board 
has  advised  the  Canadian  High  Commis- 
sioner in  London  who  can  confirm  your 
cable   in   case  of  necessity. 

The  List  Extended 

A  few  days  later  permission  was  se- 
cured to  extend  the  list  covered  by  u 
blanket  license  to  include  a  number  of 
other  articles  as  well  as  cotton,  wool 
and  linen  manufactures.  The  como'ete 
list  as  on  September  28  was  as  follows: 

Burlap,  cotton  and  manufactures  thereof, 
furs  and  manufactures  thereof,  glass  and 
glassware,  optical  glass,  manufactures  of 
grasses,  textile  and  vegetable  fibres,  jute, 
oilcloth  and  linoleum  for  floors;  wool  and 
manufactures    thereof. 

These  articles  are  on  the  restricted 
imports  list,  and  heretofore  had  required' 
an  individual  license  for  each  shipment- 

Below  is  the  complete  list  of  goods  as 
first  sent  out,  for  which  import  licenses 
must  be  secured  from  the  War  Trade 
Board: 

SCHEDULE     LIST-  No.     1. 

Agricultural  implements;  animals,  live, 
except  for  breeding  purposes;  art  works; 
asbestos. 

Beads  and  ornaments;  blacking,  and 
all  preparations  for  cleaning  and  pol- 
ishing shoes;  manufactures  of  bone  and 
horn;  all  breadstuff  s  except  wheat  and 
wheat  flour;  broom  corn;  candlepitch,  palm, 
and    other   vegetable    stearin. 

Cars,  carriages  and  other  vehicles;  all 
acids;  muriate  of  ammonia;  all  coal  tar 
distillates  except  synthetic  indigo;  fusel  oil 
or  amylic  alcohol;  citrate  of  lime;  all  salts 
of  soda  except  nitrate  of  soda  and  cyanide 
of  soda;  sumac,  ground  or  unground;  chic- 
ory root,  raw  or  roasted;  clocks  and  watches 
and  parts  thereof;  cocoa  and  chocolate  pre- 
pared  or  manufactured. 

Manufactures  of  cotton;  cyrolite;  dials; 
dice,  draughts,  chessmen,  billiard  balls, 
poker  chips;  eggs  of  poultry;  electric  lamps; 
explosives,  except  fulminate  and  gun  pow- 
der; feathers,  natural  and  artificial;  manure 
salts- 

Manufactures  of  vegetable  fibres  and  tex- 
tile grasses,  except  jute;  fish  hooks,  rods 
and  reels,  artificial  bait;  fluorspar;  all 
fruits  except  pineapples  and  bananas;  all 
nuts,  except  cocoanuts  and  products  there- 
of; gelatine,  and  manufactures  thereof; 
gold  and  silver  manufactures,  including 
jewellery. 

(Continued  on  page  32) 
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PERSISTENT  ADVERTISING   A   WAR  TIME  NECESSITY 

Chairman  of  Federal  Trade  Commission  Points  Out  Danger  in  Policy  of  Discontinuance 

or  Curtailment  of  Advertising — Good-will  the  Most  Valuable  Asset  of  a 

Business — To  Relax  Now  is  to  Invite  Bitter  Competition  Later 

By   HON.    WILLIAM   B.   COLVER,    Chairman,  Federal  Trade  Commission 


DISCONTINUANCE  or  even  sharp 
curtailment  of  advertising  because 
of  temporary  war  conditions  would 
seem  to  imperil  the  most  valuable  asset 
that  any  business  has — namely,  its  good- 
will. No  more  faulty  logic  can  be  founu 
than  that  which  would  impel  a  manu- 
facturer to  cease  building  for  the  future 
by  means  of  advertising  simply  because 
the  output  of  his  factory  is,  for  the 
time  being,  restricted;  or  because  di- 
version of  his  facilities  to  war  work  \\m. 
operated  to  withhold  his  goods  from 
accustomed  markets.  In  modern  busi- 
ness there  can  be  no  sufficient-unto-the- 
tlay  policy. 

In  advertising  the  business  man  has 
built  up  the  intangible  or  spiritual  side 
of  his  business,  if  such  it  may  be  desig- 
nated, as  distinct  from  the  material  side. 
It  is  the  spiritual  side,  as  represented  by 
good-will,  that  is  slower  of  growth  and 
that  is  the  more  seriously  jeopardized 
by  neglect — neglect  which  could  take  no 
more  disastrous  form  than  an  interrup- 
tion to  advertising. 

For  example,  if  I  have  the  requisite 
capital  I  can  build  alongside  the  plant 
of  the  Columbia  Graphaphone  Company 
a  factory  equal  in  all  respects  to  the 
Columbia  manufactory.  Assume  that  I 
can  turn  out  an  instrument  comparable 
in  every  way  to  the  Columbia  product 
and  in  equal  numbers.  Yet  I  am  not 
even  a  going  concern.  I  cannot  sell  that 
instrument  to  the  public  in  profitable 
quantities  until  I  build  up  the  good-will 
that  the  Columbia  Company  has  ad- 
quired  by  years  of  advertising. 

Good-will,  in  my  estimation,  is  far 
more  valuable  than  the  physical  prop- 
erty with  which  it  is  linked.  The  physi- 
cal property  is,  in  a  measure,  useless 
without  the  vitalizing  spark  of  gooci- 
will.  A  soap  company's  plant  might 
be  completely  destroyed  by  fire,  and  yet 
the  havoc  would  not  extend  to  the  com- 
mercial identity  represented  by  the  name 
of  tbeir  soap.  Far  from  sustaining  loss, 
the  good-will  inherent  in  the  trade 
name  would,  if  anything,  be  enhanc- 
ed by  reason  of  that  trait  of  human 
nature  which  makes  the  public  the  more 
eager  to  obtain  that  which  is  denied 
to  it  or  which  is  obtainable  only  with 
difficulty. 

That  at  times  such  as  the  present 
there  should  be  some  hesitancy  regard- 
ing advertising  policy  may  be  because 
it  has  never  been  scientifically  deter- 
mined what  proportion  of  advertising 
expense  is  an  operating  charge  and 
what  proportion  a  capital  charge.  In  my 
estimation,  only  a  small  part,  if  any, 
of  advertising  expenditure  is  properly 
chargeable  as  a  current  item  of  sales 
expense;  but  is,  rather,  when  translated 
into  terms  of  good-will,  a  permanent  in- 
vestment and  hence  a  capital  charge. 
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Given  this  conviction,  it  must  appear 
quite  as  short-sighted  to  discontinue  ad- 
vertising merely  because  the  war  hai 
momentarily  interrupted  distribution  as 
it  would  be  deemed  unwise  of  a  manu- 
facturer to  junk  a  portion  of  his  factory 
equipment  because  there  had  been  inter- 
ruption to  its  use. 

The  manufacturer  who  has  converted 
his  factory  to  war  work  and  has  there- 
fore interrupted  the  production  of  his 
original  line,  does  not  tear  down  and 
discard  his  expensive  machinery  to 
save  the  insurance  premiums  or  other 
similar  expenses.  It  would  be  just  as 
sensible  for  a  manufacturer,  whose 
commercial  integrity  is  founded  upon 
advertising,  to  abandon  his  advertising 
campaign  in  order  to  save  the  carrying 
charge  on  his  greatest  asset — good-will. 

Many  "Sales"  Made  Long  in  Advance 

Not  the  least  of  the  considerations, 
certainly,  that  argue  for  the  continu- 
ance without  interruption  of  the  adver- 
tising of  all  concerns  that  will  come 
back  after  the  war,  is  that  sales  are  in 
reality  made  long  in  advance  of  the  ac- 
tual transaction  that  we  commonly  refer 
to  as  the  "sale."  This  will  be  especially 
true  in  the  war  period. 

For  example,  I  have  no  doubt  that, 
even  under  the  normal  pre-war  condi- 
tions, thousands  of  persons  who  did  not 
possess  a  musical  instrument  were  sold 
on,  say,  the  Chickering  piano.  They 
might  be  without  means  for  the  time 
being  to  carry  out  their  determination 
to  own  a  Chickering,  or  there  might  be 
other  deterring  reasons — for  instance,  a 
family  might  be  planning  removal  to  a 
new  home,  and  therefore  disposed  to 
postpone  purchase.  The  underlying 
fact  in  each  such  case  is,  however,  that 
the  prospect  had  absolutely  made  up 
his  or  her  mind  to  some  day  own  a 
piano  and  had  come  to  the  conclusion 
that  the  piano  when  it  is  purchased  will 
be  a   Chickering. 

Such  anticipatory  sales  may  not  be 
precisely  on  a  plane  with  transactions 
where  an  initial  payment  has  been 
made,  but  certainly  they  do  have  a  real 
value,  and  are  a  part  of  the  intangible 
assets  of  the  business.  For  the  main- 
tenance of  such  an  asset,  however,  it  is 
essential  that  there  be  reiteration  and 
reminders  in  the  form  of  continuous 
advertising  that  keeps  alive  the  interest 
and  the  conviction  of  the  prospect  once 
won.  Otherwise  a  competitor,  with  re- 
peated well-told  selling  talks,  will  effect 
the  mental  sale  and  hold  it.  It  would 
appear  that  the  opportunities  for  thus, 
in  effect,  making  sales  for  future  de- 
livery must  be  especially  favorable  dur- 
ing the  war,  when  the  barrier  to  imme- 
diate consummation  of  the  trade  is  like  - 
lv  to  be  found  not  in  lack  of  purchase 
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price,  but  in  inability  to  obtain  delivery 
of  the  goods. 

Seemingly  the  prospect  who  is  con- 
verted by  advertising  under  such  cir- 
cumstances is  likely  to  be  especially 
firm  in  allegiance.  I  fancy  I  hear  him 
saying:  "I  may  not  be  able  to  get 
Wesson's  Oil  now,  but  when  I  can  get 
it  I  am  going  to  have  it."  The  more 
rapid  turnover  of  money  that  has  come 
to  a  considerable  portion  of  the  popu- 
lation incident  to  the  war  period  is 
bound  to  encourage  the  planning  in  the 
present  for  purchases  that  will  be  made 
in  the  future,  when  stocks  of  goods 
again  become  available.  I  imagine  I 
can  hear  many  a  citizen  reasoning 
somewhat  in  this  wise:  "I  have  al- 
ways wanted  that  set  of  Dickens  or 
that  Pianola,  but  I  put  off  making  the 
purchase,  and  now  I  can't  get  them. 
However,  you  can  bet  that  as  soon  as 
we  get  out  of  this  war  mess  I  am  go- 
ing to  act  without  delay  and  before 
anything  else  occurs   to  interfere." 

Persistent  Advertising  is  Insurance 

There  is  scant  justification,  it  would 
seem,  for  the  misgivings  of  the  adver- 
tiser who  is  prone  to  allow  his  invest- 
ment in  good-will  to  go  by  default 
merely  because  he  suspects  that  popu- 
lar demand  or  the  conditions  of  dis- 
tribution may  undergo  some  radical 
change  after  the  war.  If  a  business 
man  is  basing  his  expectations  upon 
an  unworthy  product  he  might  as  weli 
abandon  it  at  once  and  for  all.  For  the 
manufacturer,  however,  who  has  faith 
in  his  product  there  is  every  reason  to 
have  faith  in  the  future  and  every  in- 
centive to  take  out  insurance  in  the 
form  of  persistent  advertising. 

The  form  that  this  war-time  adver- 
tising can  take  to  best  advantage  is  a 
question  for  the  judgment  of  the  ex- 
perienced advertising  men  who  are  fa- 
miliar with  the  business  interests  whose 
good-will  is  to  be  safeguarded.  The 
copy  may  take  the  form  of  good-will 
advertising,  so-called.  It  may  be  ex- 
planatory of  the  Government  demand, 
which  curtails  civilian  supply.  Again,  it 
might  specifically  aim  at  creation  of 
after-the-war  demand.  If  the  respon- 
sibility were  mine  I  believe  that  I 
would  be  tempted  to  try,  in  the  pres- 
ent predicament,  what  might  be  termed 
tantalizing  copy — messages  that  would 
provoke  the  Damn-the-Kaiser  senti- 
ment on  the  part  of  Americans  tem- 
porarily deprived  of  articles  on  which 
they  are,  if  anything,  more  solidly  sold 
than  ever  before. 

Dominating  the  minor  considerations 
an  advertiser  is  justified,  in  the  face 
of  suspended  animation,  commercially 
speaking,    in    doing    everything    within 

Continued  on  page  32 
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THE  MARKETS  AT  A  GLANCE 

TORONTO,  October  10.— Nothing  new  is  being  offered 
in  yardage  woollens  for  civilian  trade,  no  wool  being 
allotted  to  the  mills  for  this  purpose.  Some  samples 
of  odd  lots  are  being  offered,  poor  stuff  with  little  or  no 
pure  wool,  and  at  prices  which  are  considered  absurd. 
Figures  named  show  advances  of  as  much  as  500  per  cent., 
an  ordinary  serge  which  would  retail  at  50c  before  the  war 
being  now  up  to  a  point  where  it  would  have  to  sell  at  $2.50. 
A  great  scarcity  of  woollen  blankets  is  reported,  both  in 
white  and  gray. 

Export  of  Canadian  wool  to  the  United  States  is  now 
proceeding  rapidly.  The  Canadian  manufacturers  have 
taken  about  2,000,000  pounds,  and  are  apparently  well  sup- 
plied for  next  few  months.  As  there  is  no  assurance  that 
they  will  take  balance  of  clip,  growers  are  compelled  to 
liquidate  and  are  cleaning  up  by  exporting.  Another  month 
or  six  weeks  will  see  bulk  of  wool  disposed  of. 

A  further  advance  of  15  per  cent,  in  cotton  knit  under- 
wear is  reported.  The  question  of  delivery  of  orders  already 
placed  assumes  more  uncertain  proportions,  due  to  short- 
age of  power  to  operate  their  plants  which  now  seems  to  be 
developing. 

Latest  reports  on  the  cotton  situation  from  Washington 
are  to  the  effect  that  two  commitees  have  been  appointed : 
one  to  make  a  thorough  investigation  of  the  general  cotton 
situation,  the  other  to  regulate  purchases  for  this  and 
Allied  Governments. 

An  official  announcement  by  the  cotton  committee  indi- 
cates that  a  price  on  raw  cotton  will  not  be  fixed  at  the 
present  time ;  nor  will  it  so  recommend  in  any  event  before 
sufficient  time  has  elapsed  to  test  the  effect  as  a  stabilizing 
influence  of  the  work  assigned  to  the  committee  on  cotton 
distribution  unless  in  the  meantime  unexpected  changes 
occur  in  the  cotton  market  of  such  violence  as  to  threaten 
the  welfare  of  legitimate  interests. 

In  linens  the  situation  shows  little  change.  There  are 
few  cloths  coming  and  importers  allocate  shipments  as  they 
arrive.  The  same  might  be  said  of  towellings.  Handker- 
chiefs have  been  perhaps  the  worst  feature,  but  shipments 
just  here— ordered  over  one  year  ago — will  relieve  the 
situation  to  some  extent. 

Fancy  plaid  Swiss  silks  are  moving  freely,  taking  the 
lead  from  stripes,  according  to  some  sources.  Georgette 
crepes  are  in  heavy  demand,  prices  high,  and  Japanese, 
which  has  the  call,  particularly  scarce.  Poplins  are  strong, 
and  along  with  taffetas,  look  to  be  leaders  for  Spring. 

Higher  prices  for  boots  by  November  1  seem  a  probabil- 
ity. Manufacturers  indicate  that  scarcity  of  leathers  is 
becoming  more  marked,  and  indicate  that  the  early  buver 
is  the  wise  one. 

Continued   on   next  page 


INVEST  TO   THE  LIMIT   OF   VOIR    RESOURCES   IN 


WOOL  GOODS  CLIMB 

Absurd  Levels  Being   Reached  for  Clotli 

— Wool   Blankets   Scarce — Export 

Canadian  Wool   Proceeding 

Favorably 

WOOL. — More  and  more  are  restric- 
tions being  placed  on  output  of  the 
woolen  mills.  There  is  nothing  new  be- 
ing offered  for  the  civilian  trade  from 
the  United  States,  and  a  very  small 
range  from  England,  while  Canadian 
mills  are  loaded  up  with  government 
business  and  not  encouraging  other  or- 
ders. Samples  offered  are  odd  lots  only 
it  is  stated,  and  poor  stuff  for  the  most 
part,  little  or  no  pure  wool  being  avail- 
able, and  prices  ranging  up  from  five  to 
seven  hundred  per  cent. — simply  absurd 
levels  according  to  best  informed  authori- 
ties, prices  at  v^hich  people  will  refuse 
to  buy. 

Examples  are  given:  An  ordinary 
serge  which,  prior  to  the  war  retailed  at 
•50c — to-day  the  price  would  be  $2.50.  A 
cotton  plaid  which  used  to  retail  at  25c 
would  now  have  to  sell  at  $1.25. 

Trade  so  far  this  year  is  considered 
excellent,  one  firm  reporting  sales  for 
the  nine  months  of  the  year  already 
$1,000,000  ahead  of  last  year's  twelve 
months'  total.  High  prices  are  a  factor 
in  this  increase  undoubtedly,  but  then 
again  it  is  stated  people  have  been  anti- 
cipating high  prices  and  shortage  of 
goods  with  the  result  that  they  have  bee.c 
buying  ahead.  Stocks  on  hand  are  con- 
sidered small  and  only  small  shipment.- 
are  coming,  which  makes  outlook  for 
Spring  somewhat  uncertain. 

A  great  scarcity  of  woolen  blankets, 
both  white  and  gray,  is  reported,  and  big 
users  of  these  are  urged  to  provide  for 
their  requirements  early  to  assure  de- 
livery. This  might  apply  particularly  to 
those  supplying  lumber  camps  and  con- 
struction gangs. 

Latest  reports  indicate  that  the  export 
of  Canadian  wool  to  United  States  mar- 
kets is  proceeding  satisfactorily,  well 
over  1,250,000  pounds  already  having 
been  shipped.  A  very  active  demand  for 
domestic  wool  occurred  early  in  the  sea- 
son before  the  arrival  of  Australian 
wool,  and  the  supply  distributed  did 
much  to  relieve  the  situation  then.  When 
the  Australian  product  began  to  arrive 
in  large  quantities  there  was  a  disposi- 
tion to  hold  off  from  buying  the  Canadian 
,vool. 

Canadian  manufacturers  are  now  fair 
i)    well  supplied   with  raw  material,  ai    i 
in  most  cases  have  enough  to  last  until 
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Laces  continue  their  upward  trend,  Maltese  being  up  15 
per  cent.,  and  Valenciennes  another  20  per  cent.  Notting- 
ham laces  have  undergone  a  further  advance  of  25  per 
cent. 

Another  slight  advance  in  shirts  is  reported  for  Fall 
orders,  amounting  to  about  50c  per  dozen.  New  prices  are 
now  out  for  Spring,  and  with  the  exception  of  silk,  quota- 
tions do  not  show  as  heavy  an  increase  as  had  been  looked 
for.  Silk  shirts  have  suffered  a  very  heavy  advance,  and 
some  consider  the  present  basis  prohibitive. 

Men's  shirtings  are  being  bought  to  meet  a  demand  for 
boys'  blouses  which  has  developed.  Some  members  of  the 
trade  have  met  with  remarkable  success  in  high-priced 
lines,  and  this  is  further  borne  out  by  the  fact  that  blouses 
costing  $30  were  turned  out  by  some  manufacturers  last 
year. 

Retailers  show  a  disposition  to  buy  hats  for  Spring  very 
carefully.  Prices  are  high,  and  some  seem  to  feel  that  the 
consumer  has  just  about  reached  the  limit  he  will  pay. 
Some  sources  report  samples  and  prices  on  Italian  hats 
withdrawn,  reason  not  given  out. 


the  end  of  this  year.  Purchases  of  the 
Canadian  product  by  the  manufacturers 
amounted  in  all  to  about  2,000,000 
pounds,  but  growers  are  now  faced  witi. 
the  problem  of  buying  feed  and  conse- 
quently must  have  returns,  which  meario 
that  export  of  the  balance  of  the  clip 
will  proceed  at  once.  Had  the  manufac- 
turers expressed  a  willingness  to  take 
balance  of  clip,  growers  would  have 
made  banking  arrangements  to  hold 
balance  to  their  order  but  no  assurance 
that  they  would  take  wool  was  forth- 
coming, so  the  only  course  left  open  to 
growers  is  to  export.  It  is  expected  an- 
other month  or  six  weeks  will  see  com- 
pletion of  shipping  the  year's  clip. 

Recent  reports  from  the  woolen 
mills  state  that  they  are  well  loaded 
with  government  orders  for  khaki,  some- 
thing that  they  have  not  had  to  any  ex- 
tent for  over  a  year.  Seme  of  them 
were  just  finishing  orders  from  the 
United  States  for  blankets,  but  the  most 
had  to  refuse  these  owing  chiefly  to  lack 
of  labor,  for  in  the  case  of  pressing  war 
orders  domestic  business  must  give  way. 
The  khaki  orders,  it  is  understood,  cover 
practically  all  the  woolen  mills  in  Can- 
ada, and  the  most  of  them  have  been 
compelled  to  give  up  nearly  all  their 
domestic  business,  while  others  are  fur- 
nishing only  a  tithe  of  what  they  did 
before. 

A  special  arrangement  has  been  made 
for  the  production  of  the  khaki,  by  which 
shipments  of  wool  are  made  from  Eng- 
land, whence  it  has  been  impossible  to 
obtain  anything  in  this  line  for  a  long- 
time. This  wool  comes  over  by  permis- 
sion of  the  British  government  which  con- 
trols the  whole  clip,  both  there  and  in 
Australia.  The  latter  country  and  New 
Zealand  are  sending  over  irregular  ship- 
ments of  wool,  sometimes  well  up  to  ex- 
pectations, usually  far  below  these,  but 
the  reports  agree  that  both  the  woolen 
and  knit  goods  mills  have  a  fair  supply 
of  wool  on  hand  for  their  requirements. 

An  interesting  sidelight  on  the  situa- 
tion in  the  States  with  regard  to  khaki 
cloth  is  that  this  is  not  turned  out  from 
khaki  yarn  now  but  dyed.  Looking  ahead, 
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this  means  output  of  mills  can  be  turned 
to  civilian  account  with  little  or  no 
trouble  should  sudden  cessation  of  hostil- 
ities develop. 

It  is  understood  that  in  the  United 
States  at  the  present  time  there  is  no 
free  wool  available  for  civilian  consump- 
tion. Wool  must  be  imported  to  meet 
government  requirements  and  until  im- 
portations are  such  that  a  surplus  is 
reported  no  plans  can  be  made  for  civil- 
ian needs.  This  may  be  reflected  here 
but  stocks  generally  are  considered  fair- 
ly satisfactory.  There  is  lots  of  cloth 
although  it  is  not  all  desirable  by  any 
means. 

Fall  and  Winter  shipments  of  under- 
wear and  hosiery  have  been  very  largely 
completed  and  mills  report  very  satis- 
factory results  in  this  connection.  Spring 
business  is  being  solicited  and  orders  are 
being  placed  by  dealers  very  freely.  In 
fact  it  is  intimated  that  orders,  when  as- 
sembled, may  have  to  be  cut  down  some- 
what. 

COTTON  CONTROL, 
COMING 

i  i ite-Fixing  Seems  Somewhat  Nearer — 

Distribution  to  be  Controlled — Mills 

Sold  Up  for  Spring 

COTTON.— In  the  raw  cotton  field  the 
situation  has  been  unsettled  as  the  result 
of  various  rumors  as  to  the  intention 
of  the  U.  S.  Government  to  fix  prices, 
one  suggestion  being  as  low  as  25  cents, 
or  7  to  8  cents  below  the  present  market 
price.  Another  gave  the  intention  of  the 
Allies  to  fix  the  price  of  the  portion  of 
the  new  crop  they  were  to  buy  at  40 
cents,  a  wide  enough  margin,  surely. 
Then  came  the  announcement  that  the 
Allies  would  take  50  per  cent,  of  the  new 
crop,  which  had  a  firming  effect  on 
prices.  With  the  violent  fluctuations 
that  the  market  has  seen  in  the  last 
couple  of  years  it  would  have  a  benefi- 
cial effect  on  the  industry  to  have  some 
stabilizing  influence  at  work,  for  with- 
out the  uncertainties  of  the  price  of  raw 
cotton,  which  restricts  contracts  being 
EMPLOYEES  TO  INVEST  THEIR  SAVINGS 


made  for  any  length  of  time  ahead,  the 
mills  have  enough  troubles  all  their  own 
to  contend  with. 

Early  reports  on  price  fixing  contain- 
ed the  information  that  President  Wilsor. 
had  intimated  that  he  would  set  a  price 
on  cotton;  later  this  was  denied.  The 
latest  report  given  out  from  Washington 
is  to  the  effect  that  two  committees  are 
to  be  appointed:  one  to  make  a  thorough 
investigation  of  the  general  cotton  situ- 
ation, and  the  other  to  regulate  pur- 
chases for  this  and  Allied  governments. 
Some  reports  of  a  cotton  famine  are  go- 
ing the  rounds,  and  arguments  on  price 
fixing  are  also  heard  on  all  sides. 

One  authority  in  the  United  States  in 
reviewing  the  cotton  situation  stated 
that  he  believed  the  outlook  the  most 
serious  in  history.  It  is  intimated  that 
in  a  recent  conference  with  President 
Wilson  this  authority  produced  figures 
showing  the  consumption  of  cotton  ex- 
ceeded production  by  more  than  7,000,000 
bales  during  the  past  three  years  and 
stated  that  the  world  was  on  the  verge 
of  the  greatest  cotton  famine  since  the 
Civil  War.  It  is  quite  possible  that  this 
has  been  a  factor  in  above  announcement 
that  control  of  distribution  is  likely  to  be 
undertaken. 

A  report  issued  by  the  Department  of 
Agriculture  places  the  condition  of  the 
cotton  crop  of  September  25  at  54.4  per 
cent,  of  normal  as  compared  with  a  con- 
dition of  55.7  on  August  25  last,  60.4  per 
cent,  on  September  25,  1917,  56.3  on  Sep- 
tember 25,  1916,  and  65.0,  the  September 
25  average  for  the  past  ten  years.  A 
condition  of  54.4  per  cent,  forecasts  a 
yield  per  acre  of  about  154  1  pounds,  and 
a  total  production,  allowing  1  per  cent, 
from  planted  area  for  abandonment,  of 
about  11,818,000  bales.  Last  year  the 
production  was  11,302,375  bales,  two 
years  ago  it  was  11,449,930  bales,  three 
years  ago,  11,191.820  bales,  and  four 
years  ago,  16,134,930  bales.  It  is  report 
ed  that  more  than  50  per  cent,  of  the 
crop  has  been  picked,  against  31  per  cent- 
al this  date  last  season. 

Locally  dry  goods  houses  report  trade 
good,  sorting  business  coming  along  free- 
ly. It  is  intimated  many  lines  are  im- 
possible to  get  and  that  it  has  been  very 
hard  to  keep  up  assortment.  Delivery  of 
orders,  12  to  18  months  behind  schedule. 
is  being  made,  and  it  is  expected  that  by 
December  1  all  back  orders  will  be  pretty 
well  cleaned  up. 

There  is  no  likelihood  of  a  drop  in 
prices  but  on  the  other  hand  quite  an 
advance  in  all  lines  for  the  Spring  season 
is  anticipated.  Anyone  open  for  any 
lines  now  is  urged  to  buy  now,  even  if 
necessary  to  carry  until  Spring.  Orders 
being  placed  with  the  mills  by  the  job- 
bers are  being  pared  down  from  50  to 
75  per  cent.,  which  means  only  a  smali 
delivery  of  orders  wanted  will  be  made. 
Under  these  conditions  retailers  would 
be  well  advised  in  placing  for  Spring  as 
early  as  possible.  It  is  intimated  that 
merchants  wanting  goods  are  placing, 
price  being  little  or  no  consideration  if 
goods  are  available. 

Prices   on  underwear  and  hosiery  for 
Spring  issued  during  the  past  couple  of 
months   have   been   withdrawn   by   some 
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of  the  mills  who  report  their  entire  out- 
put sold  up.  These  further  intimate  that 
they  may  be  unable  to  take  care  of  the 
volume  of  business  offered  and  supplies 
will  be  allocated  in  the  fairest  and  best 
possible  way.  Cotton  knit  underwear 
has  advanced  another  15  per  cent.,  and 
manufacturers  now  face  a  shortage  of 
power  to  operate  their  plants.  This 
means  an  even  smaller  outturn  thai,  had 
been  expected  which  will  be  reflected  in 
the  trade  in  another  few  months. 

It  has  been  intimated  also  that  an  ad- 
vance of  10  per  cent,  went  into  effect  for 
all  the  operatives  a  month  or  so  ago 
following  a  similar  one  made  in  April, 
so  this  has  added  materially  to  the  cost 
of   the    manufactured    fabrics. 

SILKS  SELLING 

Taney  Plaid  Swiss  Silks  Moving  Rapidh 
— Georgette  Crepes  High    and  Scarce 

SILKS. — There  seems  to  be  no  let  up 
in  the  demand  for  all  lines  of  silks.  A 
very  fine  showing  of  fancy  plaid  Swiss 
silks  is  being  made  in  some  quar 
ters  and  these  are  taking  precedence  in 
demand  over  stripes.  This  is  a  belated 
shipment  and  when  present  stocks  are 
exhausted  it  is  indicated  replacement  will 
be  impossible  till  after  the  war. 

Georgette  crepe  is  in  heavy  demand  al- 
though prices  are  ruling  very  high  and 
continually  climbing.  Japanese  has  the 
call  and  this  is  very  hard  to  secure  which 
uas  created  a  scarcity.  Crepe  de  Chine  is 
another  big  seller  on  which  prices  are 
soaring  rapidly  with  supplies  none  too 
liberal. 

Poplins  are  very  strong  and  might  al- 
most now  be  termed  a  staple  silk.  All 
ndications  it  is  said  point  to  poplins  and 
taffetas  for  Spring  as  the  big  leaders. 

An  example  of  how  prices  are  climb- 
ing was  given  by  one  jobber  who  stated 
that  one  line  they  handle  has  advanced 
35c  per  yard — about  25  per  cent. — over 
June  offerings.  Another  factor  entering 
into  the  laid  down  costs  of  silks  to-day  is 
the  new  customs  regulation  which  pro- 
vides for  payment  of  duty  on  market 
value  at  date  of  shipment — not  date  of 
purchase.  For  example,  if  a  line  were 
bought  at  $1  per  yard  in  April  and  price 
in  August  when  shipment  was  made  had 
advanced  to  $1.25,  jobbers  would  be  com- 
pelled to  pay  duty  on  the  SI  25.  to-day's 
value,  not  on  the  price  at  which  they 
bought.  $1.  This  is  an  element  which 
materially  increases  costs  when  markets 
are  rising  so  rapidly  in  all  lines. 

Difficulty  in  securing  supplies  seems 
to  be  multiplying,  and  whereas  present 
requirements  of  trade  are  being  met 
quite  satisfactorily,  the  future  remains 
uncertain.  Contracts  have  been  made  for 
Spring  too,  which,  if  completed,  will  take 
care  of  trade  at  that  time.  However,  no 
guarantee  as  to  delivery  is  held  out,  but 
the  trade  is  hoping  for  the  best. 


AND 


LACES 
EMBROIDERIES 


per  cent,  is  reported,  in  fact  it  is  stated 
that  some  cotton  laces  show  an  advance 
from  date  of  placing  order  to  time  of 
shipment  of  from  35  to  85  per  cent.  Cot 
ton  torchons,  yaks,  etc.,  are- up  anothei 
SO  per  cent.,  making  a  jump  of  11(>  per 
cent,  since  July,  and  it  is  freely  hinted 
that  another  rise  in  two  months  is  prob- 
able. 

Maltese  lace  is  up  a  good  15  per  cent., 
and  Valenciennes,  plain,  are  up  about  20 
per  cent.  All  lines  are  in  good  demand, 
however,  with  filet  lace  mentioned  as  a 
feature.  Laces  for  silk  camisoles  are 
reported  now  as  a  leading  seller  foi 
Fall. 

Very  fine  narrow  voiles  are  not  beinK 
made  now.  These  require  too  great  an 
expenditure  of  time  and  labor,  better  re- 
turns being  procurable  from  lines  less 
difficult  to  produce.  Scroll  effects  in 
laces  are  considered  very  popular  and 
trade  are  taking  great  interest  in  these 
designs. 

Veilings  show  an  increase  of  about  100 
per  cent.  Deliveries  have  been  very  good 
and  the  trade  generally  is  in  a  fair  po- 
sition to  take  care  of  orders.  Black  silk 
nets  are  selling  very  freely,  their  useful- 
ness in  "patching  up"  being  considered  a 
factor  in  present  interest  from  the  trade. 
Cotton  nets  move  out  more  quickly  than 
they  can  be  replaced,  six  months'  de- 
livery from  Nottingham  being  about  best 
that  can  be  expected.  Linen  laces  have 
been  moving  out  too,  indications  being 
that  these  are  being  bought  up  for  cur- 
tains. Stocks  are  small  and  replacement 
impossible  at  the  present  time.  Mourn- 
ing veils  continue  to  sell  freely.  Widows 
veils  are  very  high  priced  and  stocks  in 
some  quarters  pretty  well  sold  up. 

Some  sources  are  smiling  over  receipt 
of  shipments  of  hair  nets,  while  others 
again  point  out  these  are  as  hard  to  se- 
cure as  needles.  As  a  whole  present 
stocks  are  small.  These  have  undergone 
increases  in  price  too,  one  line  which 
formerly  sold  at  $3  60  now  being  up  to 
$6.00. 


LINENS 


Cotton    Laces   Showing    Heavy    Advance.-, 
— Maltese   Lace   Up   15  Per  Cent. 
LACES,     EMBROIDERIES.— A     fur- 
ther advance  in  Nottingham  laces  of  25 


Situation       Does       Not       Improve — Few 
Cloths  Coming — Towelling  Quickly  — 
Sold 

LINENS.— The  situation  cannot  be 
said  to  be  improving.  Shipments  are,  if 
anything,  harder  than  ever  to  secure  and 
no  relief  is  expected  until  mills  are  re- 
leased from  execution  of  government 
war  work  on  which  they  are  engaged. 

There  are  a  few  small  shipments  of 
cloths  getting  through,  and  on  arrival 
importers  allocate  these  to  secure  widest 
distribution  to  their  many  customers.  It 
doesn't  mean  a  very  large  stock  for  any 
iobber  but  is  the  best  that  can  be  offered 
under  present  conditions. 

The  same  condition  is  true  of  towel- 
ing. A  recent  shipment  of  tea-toweling 
reached  a  Toronto  importer  recently,  and 
was,  in  his  own  words,  "Gone  in  a  min- 
ute." That  is  the  condition  of  all  ar- 
rivals— here  to-day,  gone  to-morrow. 

If  anything,  handkerchiefs  have  been 
perhaps  the  worst  as  regards  deliveries. 
There  are  some  arriving  now.  however, 
which  should    relieve    the    situation     to 


some  extent,  and  it  would  seem  advisable 
for  any  one  wishing  a  supply  for  Christ- 
mas trade  to  buy  early.  These  were 
ordered  over  one  year  ago,  so  some  iidea 
as  to  the  time  it  takes  to  secure  these 
may  be  gathered  from  this  information. 

BUTTONS  ACTIVE 

Black  Pearls  and  Black  Jet  Buttons  Mov- 
ing  Freely — Higher   Priced — Bins  and 
Needles  in  Very  Light  Supply 

SMALLWARE.— Sales  of  black  pearl 
buttons  are  reported  to  be  reaching 
splendid  quantities  and  black  jet  buttons 
might  also  be  mentioned  as  moving  very 
freely.  Prices  have  advanced,  labor  be- 
ing considered  the  main  element  in  shov- 
ing quotations   up   to  present  levels. 

Interest  in  the  detachable  plush  button 
is  noticeable,  the  trade  taking  a  great 
liking  to  this  type.  The  volume  of  or- 
ders is  very  satisfactory  so  distributors 
report  and  stocks  equal  to  demands  mado 
upon  them. 

Conditions  in  regard  to  pins  and 
needles  are  said  to  be  just  the  same — 
only  worse.  Supplies  are  small  and  the 
outlook  for  further  receipts  anything  but 
encouraging.  No  shipments  for  the  past 
month  or  six  weeks  have  been  reported 
by  some  sources. 

Dome  fasteners  are  steady  and  in  an 
unchanged  position.  The  shortage  of 
these,  with  a  consequent  scramble  for 
stocks,  seems  to  have  been  overcome  to 
a  great  extent  and  trade  is  considered 
just  normal. 

CARPETS  AND  RUGS 

Trade    Moving    Along    Same    Channels — 

Little  New  Marks  Last  Month's 

Activities 

CARPETS,  RUGS.— Little  new  has  de- 
veloped in  the  situation  during  the 
month.  The  trade  seems  to  be  moving 
along  lines  indicated  in  last  issue  with 
perhaps  a  better  movement  to  retail 
channels  in  evidence. 

The  output  of  the  mills  is  restricted  to 
a  great  extent,  some  of  the  looms  work- 
ing on  yarns  for  government  account, 
and  operations  on  others  affected 
through  shortage  of  labor.  The  require- 
ments of  the  trade,  however,  are  being 
Laken  care  of  quite  satisfactorily  and  re- 
ports from  retailers  are  to  the  effect  that 
business  shows  improvement  over  the 
past  couple  of  months. 

BOOTS  TO  BE  HIGHER 

Outlook  That  Peak   Has  Net  Yet  Been 

Reached — Manufacturers  Intimate 

Serious  Conditions  Developing 

BOOTS.— Indications  are  that  boots 
will  be  higher  in  price  by  November  1 
at  the  latest.  Manufacturers  further  in- 
timate that  there  is  a  scarcity  of  leathers 
developing  which  will  affect  their  output 
materially.  As  one  manufacturer  ex- 
pressed himself:  "The  early  buyer 
is  the  wise  one.  So  far  we  have 
taken  care  of  our  trade,  and  when  we  say 
shortage  or  scarcity,  they  smile.  I  die1 
che  same  in  regard  to  coal  some  months 
ago,  and  now  I  find  cold  weather  abm  t 
(Continued  on  page  32) 
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KNOTTY  POINTS  EXPLAINED 

TJ1E  Business  Profits  Act  and  the  Income  Act 
have  been  a  source  of  uncertainty  to  many  re- 
tailers ever  since  these  regulations  were  put  on  the 
statute  hooks.  It  will,  therefore,  he  of  value  to 
many  readers  to  know  the  explanation  of  several 
knotty  points  taken  up  by  Mr.  R.  W.  Breadner, 
the  Taxing  Commissioner  of  Canada.  An  article 
on  this  subject  appears  on  page  21  of  this  issue. 
Do  not   miss  it. 


SEND  PARCELS  EARLY 

A  ELAN  being  urged  in  the  United  State.-  might 
very  well  he  put  into  action  at  once  in  Can- 
ada as  well.  Not  only  is  it  desirable  that  Christmas 
shopping  he  already  on  its  way,  hut  in  order  to 
avoid  transportation  congestion,  it  is  advised  that  the 
gifts  he  sent  at  once  and  marked  "Not  to  be  opened 
until  Christmas."'  Merchants  can  do  a  great  deal  to 
iullueiK  e  their  customers  to  do  this  and  to  have  them 
realize  the  importance  of  giving  attention  to  the 
situation. 


THE  THRIFT  ii:oe 

A  POLICY  of  thrift  on  the  part  of  the  public  will. 
by  providing  a  reserve  of  funds,  stabilize  the 
business  life  of  the  country  and  thus  enable  it  to 
tide  over  the  depression  that  may  follow  the  war. 
Thrifty  people  are  always  the  best  buyers,  since  they 
create  a  demand  for  goods  of  high  quality  and  are 
able  to  pay  for  them.  Having  money  to  draw  upon. 
their  purchases  are  unlikely  to  he  as  subject  to  sharp 
fluctuations  as  are  those  of  persons  who  live  from 
hand  to  mouth,  spending  all  their  money  as  they 
make  it.  The  best  customer  is  the  one  with  ready 
money  and  the  only  way  for  the  average  person  to 
gel  it  i-  for  him  to  save  a  portion  of  what  he  earns. 
Furthermore,  Canadian-  must  save  to  win. 


of  war  it  would  seem  that  more  firms  have  lost  money 
through  not  buying  enough  to  meet  the  demands 
of  their  trade  than  are  out  of  pocket  through  buying 
too  much.  Not  a  few  firms  who  laid  in  good  stocks 
have  been  able  to  sell  everything  they  had  and 
add  a  good  percentage  to  the  profit  they  had  already 
figured  on.  Many  firms  to-day  would  gladly  place 
orders,  and  large  orders,  too,  for  goods  which  they 
could  have  obtained  a  few  months  ago  but  which 
are  now  off  the  market.  The  firms  who  placed  the 
orders  then  will  be  the  ones  to  benefit  in  the  next 
little  while.  As  long  as  the  war  is  on  prices  are 
hound  to  remain  high  and  goods  scarce.  The  stocks 
of  many  lines  of  goods  will  be  so  depleted  when  the 
war  ends  that  prices  will  go  even  higher  than  now, 
because  there  are  .*ome  things  which  it  takes  time 
to  grow  or  produce.  Many  of  the  shrewdest  mer- 
chants in  Canada  believe  that  prices  on  many  lines 
of  goods  will  never  again  go  back  to  their  former 
levels  and  are  laying  their  plans  accordingly.  Many 
of  these  merchants  are  looking  forward  to  an  enor- 
mous development  in  Canada  in  the  next  few  years 
and  they  are  laying  their  plans  now  to  be  ready 
to  get.  their  .share  of  the  business.  It  may  be  ac- 
cepted as  a  good  general  rule  that  avoiding  a  nervous 
policy  in  regard  to  buying  is  a  safe  one.  When 
the  war  started,  thousands  of  merchants  in  England 
helieved  they  would  be  ruined  in  a  short  time.  Con- 
ditions exactly  opposite  resulted  and  many  of  those 
firms  have  doubled  and  trebled  their  turnover.  They 
have  learned  that  it  pay.s  to  maintain  sufficient  stocks 
not  only  to  look  after  the  needs  of  their  present 
customers  hut  to  take  care  of  the  needs  of  a  few 
new  ones.  The  men  who  worked  along  this  line 
have  been  able  very  often  to  secure  business  which 
ordinarily  would  have  gone  to  other  firms,  but  be- 
cause  the  other  firm.s  were  too  nervous  to  buy  suf- 
licient  stock,  they  have  lost  out  and  many  of  them 
have   lost    good    trade   permanently. 


MAINTAIN    Vori:  STOCKS 

THE  problem  of  just  how  much  stock  to  pur- 
chase  i-   one    that    i<   causing   retail   merchants 
all  over  Canada  no  small  anxiety.     After  four  years 
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BETTER  business  results  when  interest  is  kept  up  to 
the  very  last  minute  in  Summer  goods;  Fall  openings 
arc  more  of  a  surprise  then  too. 


FIGURES   VITAL  TO  BUSINESS  SUCCESS  OUTLINED 

I".  W.  Stewart  Urges  a  Sound  Basis  for  Business    -Too  Easy  Credit  a  Handicap     Slip-Shod 
Methods  Disastrous — Correct  Figuring  Outlined 


UNFORTUNATELY  very  few  mer- 
chants were  on  hand  to  hear  the 
address  on  "Principles  which 
make  for  business  success,"  delivered  by 
F.  W.  Stewart,  of  Cluett,  Peabody  &  Co., 
Inc.,  at  the  merchandizing  course  of  the 
Canadian  National  Exhibition.  The  ad- 
dress was  full  of  good  points — many 
bearing  on  the  proper  method  of  mark- 
ing up  goods.  It  is  given  practically  in 
full  here,  and  will  repay  the  careful 
study  of  all  men's  wear  merchants — of 
clerks,  too,  who  have  their  eyes  open  for 
the  future. 

"Knowing  your  business  means  more 
than  knowing  the  amount  of  money  you 
take  in  every  day.  week  or  month;  it 
means  knowing  what  it  costs  you  to  do 
business;  the  correct  method  to  figure 
your  profits  and  expenses;  which  goods 
are  making  and  which  losing  money  for 
you;  (by  departmentalizing  your  store); 
the  quantities  of  goods  you  should  buy. 
based  on  previous  sales;  which  clerks 
are  making  the  most  money  for  you;  the 
advantages  of  submitting  statements  to 
your  creditors  after  each  inventory. 
certified  by  a  chartered  accountant. 

"These  are  the  essential  matters  in 
connection  with  your  business  which  you 
should  know,  if  you  are  to  be  classified 
as  a  successful  merchant. 

Too    Easy    Credit 

"The  first  point  which  I  wish  to  em- 
phasize is  that  credit  in  Canada,  as  dis- 
pensed to  retail  merchants,  is  too  cheap. 

"Those  merchants  who  have  always 
paid  100  cents  on  the  dollar  and  who  are 
in  a  position  to  continue  to  do  so  do  not 
receive  the  protection  from  manufactur- 
ers and  wholesalers  in  the  dispensing  of 
their  credits    to  which  they  are  entitled. 

"Almost  any  man  starting  in  business, 
no  matter  what  his  qualifications  may 
be,  can  secure  enough  goods  at  any  time 
to  fill  his  store  many  times  over  if  he 
wishes  to  do  so. 

"I  have  no  objection  to  seeing  young 
men  starting:  in  business  for  themselves, 
I  am  inclined  to  support  them  in  their 
desire  to  do  so,  but  before  granting  them 
credit,  they  should  be  in  a  position  to 
take  charge  and  operate  a  business,  and 
they  should  have  sufficient  capital  to 
make  a  33%  to  50  r>er  ce"t.  rash  payment 
against    their   first    purchases. 

Should  Receive  Proper  Protection 

"The  protection  to  retail  merchants 
who  are  well  established  and  financially 
responsible  for  their  purchases  must 
look  to  the  credit  departments  of  the 
firms  from  whom  they  are  purchasing, 
to  see  that  they  receive  the  protection 
they  are  entitled  to  against  the  placing 
of  bankrupt  stocks  on  sale,  purchased  at 
40  cents  to  50  cents  on  the  dollar,  for 
the  reason  that  credit  was  given  to  mer- 
chants who  were  not  qualified  to  receive 
it,  and  who  apparently  from  the  begin- 
ning had  very  little  prospect  of  succeed- 
ing-.     Statistics    show    that   90    per  cent. 


of  the  failures  of  retail  merchants  are 
due  to  lack  of  knowledge  of  merchandiz- 
ing on  the  part  of  the  merchants. 

I  believe,  therefore,  that  it  is  the  duty 
of  all  commercial  organizations  through- 
out the  country,  such  as  Boards  of 
Trade,  Chambers  of  Commerce,  Retail 
Merchants'  Associations,  Credit  Men's 
Association,  and  others,  to  co-operate  in 
the  discussing  of  plans  to  submit  to  the 
government,  asking  for  legislation  which 
will  necessitate  all  persons  desiring  to 
enter  into  business  for  themselves  to 
qualify  before  being  allowed  to  do  so, 
by  passing  a  simple  examination  before 
a  District  Trade  Commission,  appointed 
by  the  government,  or  similar  medium 
to  be  decided  upon. 

Sound    Basis    for    Business 

We  must  adopt  business  methods 
which  will  place  retail  merchandizing  in 
Canada  on  a  sound  financial  basis,  and 
which  will  prepare  merchants  to  with- 
stand extreme  trading  conditions  when- 
ever they  arise.  Lawyers,  doctors,  en- 
gineers, and  men  entering  other  profes- 
sional careers  must  pass  examinations 
hefore  being  permitted  to  practise.  I  see 
no  reason  why  such  an  examination, 
based  upon  sound  business  lines,  should 
not  be  necessary  where  a  man  desires  to 
take  up  retail  merchandizing  on  his  own 
account,  or  any  other  branch  of  commer- 
cial  life. 

My  experience  of  many  years  in  dis- 
cussing expenses  and  profits  with  retail 
merchants,  both  large  and  small,  has 
demonstrated  beyond  question  that  at 
least  75  per  cent,  to  80  per  cent,  are 
unable  to  state  what  per  cent,  it  is  cost- 
ing them  to  do  business,  and  that  they 
are  figuring  their  own  profits  correctly. 

Almost  invariably  expenses  are  figur- 
ed on  sales  and  profits  on  invoice  price. 

This  is  where  they  fall,  and  it  is  for 
this  reason  that  so  many  cannot  under- 
stand why  it  is  difficult  for  them  to  pay 
their  bills  when  they  really  believe  they 
are  making  profits,  whereas  in  most 
cases  they  are  operating  their  business 
at  a  loss. 

Some  three  months  ago  while  on  a 
train,  I  got  into  conversation  with  a 
stranger,  a  clean-cut  elderly  man.  He 
was  in  Canada  in  the  interests  of  large 
United  States  pulp  industries. 

During  our  talk  we  drifted  to  the  sub- 
ject of  retail  merchandizing,  and  the 
qualifications  of  a  successful  merchant, 
and  finally  he  turned  to  me  and  said: 

Where   Lack  of  Knowledge   Hurts 

"I  was  once  in  business  for  myself  as 
a  retail  clothier  and  furnisher.  It  was 
in  Duluth.  I  was  energetic  and  aggres- 
sive and  believed  I  had  more  than  aver- 
age intelligence.  I  worked  hard,  my 
business  grew,  but  at  the  end  of  each 
year  I  had  not  made  any  headway  finan- 
cially, but  I  would  resolve  to  redouble 
my  efforts  and  make  a  showing  the  next 
year. 


"And  at  the  end  of  the  fifth  year  my 
results  were  no  better,  and  I  decided  I 
would  close  out  my  business  and  get  into 
something  else. 

"That  was  many  years  ago,  and  it  was 
only  recently  that  I  discovered  where  I 
was  making  my  mistakes.  I  was  figur- 
ing my  profits  incorrectly. 

"In  a  pamphlet  on  retail  merchandiz- 
ing, issued  by  the  Industrial  Department 
at  Washington,  I  found  that  hats  which 
had  been  selling  at  $2.50  had  cost  me 
$3.10  by  the  time  I  had  paid  all  my  ex- 
penses. I  didn't  know.  I  should  never 
have  gone  into  business  for  myself  be- 
cause I  lacked  the  knowledge  necessary 
to  make  me  a  successful  merchant." 

The  experience  of  this  man  is  typical 
of  a  large  per  cent,  of  the  merchants 
who  are  in  business  to-day. 

Two  Cases  Cited 

It  is  not  difficult  to  figure  expenses 
and  profits,  and  I  have  prepared  figures 
based  on  a  business  with  a  volume  of 
sales  of  $24,000,  which  I  hope  will  help 
those  who  are  not  conversant  with  short 
methods  of  arriving  at  the  correct  sell- 
ing price  to  mark  their  merchandise. 

The  first  fact  which  must  be  under- 
stood is  that  expenses  and  profits  must 
be  based  on  the  same  figures,  either  in- 
voice price  or  sales. 

Invariably  cost  of  doing  business  is 
based  on  sales.  It  is  much  easier  to 
figure  your  expenses  of  six  or  twelve 
months  on  half-yearly  or  yearly  sales 
than  on  the  invoice  price  of  the  goods 
which  you  sold  during  those  periods.  It 
would  be  necessary  to  keep  record  of  the 
invoice  price  of  every  article  sold,  which 
would  entail  considerable  clerical  work 
in  the  average  small  business. 

When  figured  on  the  sales  it  is  quite 
easy  for  any  merchant  to  figure  his  per 
cent,  cost  of  doing  business,  so  long  as 
he  has  knowledge  of  what  his  actual  ex- 
penses are. 

Care  Needed 

Having  decided  that  figuring  expenses 
on  sales  is  correct  and  more  convenient 
and  easier  than  on  invoice  price,  you 
must  then  be  careful  to  figure  your  pro- 
fits also  on  sales,  not  on  invoice  price. 

If  you  sold  an  article  for  $1  and  your 
expenses  are  25  per  cent.,  it  would  cost 
you  25  cents  to  sell  that  article.  That 
would  leave  a  difference  of  75  cents.  If 
you  add  33  1-3  per  cent,  to  75  cents  it 
totals  $1.  You  must  keep  in  mind  that 
33  1-3  advance  on  invoice  price  is  only 
equivalent  to  25  per  cent,  of  selling  price, 
so  that  if  you  add  33  1-3  per  cent,  to 
invoice  price  and  figure  you  are  mak- 
ing 33  1-3  per  cent,  gross  profit,  you  are 
wrong,  all  you  are  getting  is  25  per  cent., 
because  remember  we  are  figuring  ex- 
penses and  profits  on  sales. 

The  following-  percentages  are  inter- 
esting and  may  help  you  in  figuring  your 
profits: 


EVERY  VICTORY  ROM)  BOUGHT  NOW  HEM'S  TO  SHORTEN  THE  WAR 
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price  equals   20%   on  sales.  plaining  this  very  important  feature  in  ditions  are  remedied  so  as  to  permit  of 

)%  on  invoke  price  equata"?:!' 1-3%  on  sales!  connection  with  knowing  your  business.  a  satisfactory  showing  in  figures. 

100';  on  invoice  price  equals  50%  on  sales.  Per  Cen,    Cost  o[  Business  0f  $24,000.                  Keep   pace  with   changing  conditions. 

These   figures   show    that   if   you   buy  Rent    $  960-4  per  cent.  Read  your  trade  journals.     They  contain 

an  article  for  $1  and  sell  it  for  $2,  you  *% ;    *°»    2'lf2^1?        "  mUch    information  „by   experts    of   vital 

make  a  gross  profit  of  50  per  cent.  u^ht   Heat  and  insurance::-.     24iU  i        "  interest  to  all  retailers 

Don't  forget  we  are  figuring   profits  Freight   and    Express 480-2        "                Do  not  try  to  keep  the  details  of  your 

on  sales.  The  sale  price  of  the  article  S^^^nerV 24°~~  *  business  in  your  head.  Keep  proper  re- 
is  $2,  your  gross  profit  or  advance  on  Paper  cords.  You  cannot  afford  to  forget  or 
invoice  price  is  $1  which  is  50  per  cent.  ™ne  do  any  guessing. 

of    $2,    your    selling    price.      The    gross  interest               * 240-1        "                You  must  know  the  facts. 

profit  therefore  is  50  per  cent  5°    Per    cent-    advance    on    invoice    or   purchase           i  our  business  must  be  properly    sys- 

A  simple  method     to     ascertain     the  ^V/ooo  tematized  so  that  you  will  know  which 

gross  per  cent,  of  profit  which  you  are  8.000  equal  to  33  1-3  per  cent,  of  departments  are  paying  you  and  which 

making  on  any  article  is  as  follows:  ^T7Tn     ...         .  are  losing  money. 

Subtract   the    invoice    price    from    the  i„v0.;cf price  of^'p^rchased.. $16,000  .  Y°u  must  k"°w  whlch  artlcles  ,ar\the 

selling  price,  add  two  zeros  to  the  dif-  Expenses..    6,000  dead  ones,  what  expenses  are  climbing 

ference  and  divide  it  by  the  selling  price,  7^Z>  up,  what  clerks  are  producing  the  most 

adding  two  additional  zeros  if  necessary  Net  profit. .    2,ooo'=to  8  1-3%  Profitable  business  for  you. 

to  obtain  fractions  of  1  per  cent.     Ex-  __  ,          — —  4   ?  y™  are  in  touch  Wlth  a11  these  de" 

amp|e.  volume.. $^4,000  tails  and    your    expenses    are    not     too 

Selling    price          $6  00  If  you   ovvn   y°ur  own  store»  y°u  are  large  for  your  volume,  you  will  not  have 

invoice    price'".'.::  4'.oo  entitled  to  pay  yourself  rental.     If  you  to  lay    awake    nights    worrying     about 

~$2~oo  =  33  1  3              t  ^  not  occuPy  it  yourself  you  would  be  paying  your  bills. 

of  selling1" oT^o  receiving  rent  from  someone  else.                       Keeping   books    is   necessary   for   two 

per  cent,  on  in-  Do    not    forget    to    charge    your    own  reasons;   first  to  show   how  your  busi- 

voice  price.  salary,  or  drawings,   to  pay  roll.     This  ness   is   getting   along — the   progress   of 

9™  (T«£^AJ^oi1&"t%ti£U%  applies  also  to  any  of  your  family  who  your  business-and    second,    how     much 

l   per  cent.)  may  be  working  in  the  store.     If  you  do  your  business  is  worth— the  actual  con- 

600)2000000(3333=33    1-3%  not  have  them  it  would  be  necessary  to  dition  of  your  business. 

1800  engage  other  help.                                                   Merchants  should  make  a  practice  of 

2O00  You  are  entitled  to  7  per  cent,  interest  going    over    their    stocks    at   least   once 

18(M>  on  the  money  you  have  invested  in  the  every  two  weeks. 

~~^0  business.                                                                      System  is  only  one  of  the  investments 

1800  Do  not  overlook  writing  an  adequate  of  success,  and  the  information  it  gives 

~ — 0  per  cent,  off  your  fixtures  every  year.  should  be  used  to  the  best  effect. 

1800  Your    purchases    for     one     year     are           The  oftener  you  buy  and  sell  the  more 

,  $16,000,  which  you  sell  for  $24,000,   an  monev  y°u  make>  Provided  you  sell  fre- 

Your  expenses  are  25  per  cent,  of  sell-  advance  0f  50  per  cent    on  invoice  price  quently  enough  not  to  require  additional 

ing  price,  the  difference  between  25  per  and  showino.  a  gross  profit  of  33  j.g  per  investment. 

cent,  and    33 1-3    per     cent.=8 1-3     per  centj   Qr   $8>000_     You   pay   $16000   for           Place  the  goods  which  you  sell  most 

cent.,  is  your  net  profit.  merchandise    to    which    you    add    $6,000  frequently  in  the  most  convenient  place 

You  cannot  go  wrong  if  you  use  this  cost  of  doing.  business  =  $22,000,  which  on  the  shelves.     It  allows  you  to  make 

system   for  figuring   profits.  gives  you  total  cost     That  leaye^  $2000  the  most  sales  at  the  least  expense. 

If  you  wish  to  obtain  a  certain  fixed  as    your   net   profjt>   which    amounts    to           Being  business-like  is  an  asset  that  a 

gross  profit,  use  the  following  system:  g  j_3  per  cent    on  your  voiume  0f  totai  retail  merchant  cannot  value  too  highly. 

Deduct  the   desired   gross   profit,   say  sales                      >      '  Give  prompt  attention  to  correspondence 

33  1-3  per  cent,    of    selling    price    from  If  your  profit  is  to  CQme  out  of  the  and  bills  when  due 

100  per  cent.,  and  divide  difference,  senjng.  prjce  ;t  js  piain  that  profit  per-  Advertising  is  a  force  in  creating  de- 
66  2-3  per  cent.,  into  invoice  price,  this  Centages  must  be  figured  on  the  selling  mand.  See  that  your  copy  is  of  the  pull- 
will  give  you  the  percentage  you  re-  price  You  don't  make  profit  on  your  ing  kind.  It  pays  to  give  it  careful 
Quire,  cost,  but  on  the    money     you     take     in.  thought  and  study. 

Example:  Don't  forget  that.                                                    Keeping    your    stock    down    and    your 
Gross  profit  desired  33  1-3  (of  selling  The  secrets  of  successful  merchandiz-  sales  up    without    increasing    your     ex- 
price,  equal  to  50  per  cent,  advance  on  ing  are  knowledge  of  figuring  costs  and  penses   in  proportion  to  your  increased 
invoice  price).  profits,  service,  merchandise  and  adver-  sales  is  what  makes  for  maximum  pro- 
Cost  of  article  $4.  tising.  fits. 

Divide    by    66  2-3    per   cent.    (100    per  If  your  margin  of  profit  is  not  suffi-           You  can't  pay  bills  on  imaginary  pro- 
cent,  less  33  1-3  per  cent.)  cient  to  cover  expenses  and  give  you  a  fits;   the  sales  must  be  made  and  cash 
$4,  adding  2  zeros,  is  divided  by  66.66,  fair  net  profit,  you  must  increase  your  received  before  you  can  remit  for  goods 
which  equals  $6.    $6  is  your  selling  price.  volume    without     increasing     your     ex-  purchased. 

Article  cost  $4.    Sell  at  $6.    Difference  penses,  or  increase  your  margin  of  pro-           Watch    for    leaks,    avoid     overbuying 

$2,  is  33  1-3  per  cent,  of  $6.  fit,  or  decrease  your  expenses.  and  always  keep  planning  for  increased 

You  should  know  the  per  cent  cost  of  Taking    cash    discounts    means    added  business, 

your  pay  roll,  rent,  etc.,  so  that  you  can  profits.     An  average  of  3  per  cent,  on           When   you   place   your  orders  for  fu- 

endeavor  to  reduce    the    per    cent,    ex-  purchases   of  $16,000   means   $480.  ture  delivery,  do  so  intelligently,  based 

penses  each  year.     That  is    one    of    the  Analyze  your  sales  and  be   sure  that  on  previous  sales. 

satisfactory   features   of  merchandizing.  too  much  merchandise  is  not  being  sold           D°  not  buy  automobiles  with  the  extra 

It  also  shows  you  the  items  of  expense  at  a  close  margin.  P™11*5   made    during    abnormal     years 

which   are   too  high   and^syouto  Your  total  expenses  come  out  of.  your  ^ilf  wf  lesTrve  ffSS  Sck^ 

retail  business  I  would  classify  expenses  article  is  sold.                                                           Modern  merchandizing  means  getting 

as    follows,   giving    amount    of   and    per  See  that  your  annual  statement  shows  face  to  face  with  your  competitors  and 

cent,  of  each  expense.  vour  actual  position.     Do  not  adjust  the  the  people  from  whom  you  are  purchas- 

These  will  vary  with  different  classes  figures  to  make  you  believe    yen    have  ^g  goods.     Promote  community  work  m 

of  business,  and  are   only  approximate,  made  a  profit,  when  you  have  made  a  y°ur  town, 

but  they  will  serve  the  purpose  of  ex-  loss.     Face  the  facts  and  see  that  con-                       Continued  on  page  32 

VICTORY  BONDS  ARE  EFFECTIVE  ANSWERS  TO  HUN  SAVAGERY 


WHEREIN  DO  YOU  LACK  ? 

Most  Frequent  Stumbling  Blocks  Are  Not  Insurmountable  Difficulties — Number  of  Stores 
Have  Adopted  Definite  Educational  or  Personal  Instruction. 


DO  you  consider  yourself  a  pro- 
gressive merchant  or  manager? 
Mr.  Salesman,  Miss  Saleswoman,  do 
you  honestly  feel  that  you  are  an  asset 
to  your  employer  and  to  your  commun- 
ity ?  Are  you  an  asset  to  yourself?  In 
other  words,  are  your  character,  knowl- 
edge and  methods  of  conduct  liable  to 
get  you  into  a  good  position — or  out  of 
one?  Do  you  depend  on  your  clothes, 
your  good  looks,  your  family  or  yourself 
to  get  you  high  up  on  the  ladder  of  suc- 
cess? 

If  you  didn't  get  much  of  a  start  in  life 
and  find  the  pulling  hard,  why  not  find 
a  way  out  ?  There  is  a  way,  but  perhaps 
it  is  obscured  by  the  beauty  and  comfort 
of  scenes  by  the  way. 

By  studying  carefully  a  few  of  the 
opinions  of  men  who  have  not  lingered, 
but  gone  ahead  successfullv  and  which 
DRY  GOODS  REVIEW  has,"  with  thanks, 
secured  for  the  benefit  of  the  trade,  it 
will  be  observed  that  there  is  an  agree- 
ment that  a  high  school  or  collegiate 
education  is  found  to  be  of  great  im- 
portance. If  you  haven't  that,  why  not 
get  a  second-best  by  a  little  study  on  the 
side? 

A    Little    Personal    Effort    Would    Raise 
Efficiency 

It  is  notable,  too,  that  while  the  public 
school  course  receives  commendation 
there  are  four  points  in  which  employ- 
ers would  like  to  see  some  improvement 
in  beginners;  these  are:  arithmetic,  spell- 
ing, writing  and  ability  to  meet  the  pub- 
lic graciously — surely  not  insurmounta- 
ble difficulties  for  even  the  youngest 
employee. 

The  employees  can  do  much  them- 
selves to  improve  their  efficiency.  Be- 
lieving in  this  the  example  of  an  effici- 
ent manager  is  tremendously  important. 
For  that  reason  a  number  of  merchants 
in  medium  and  small  sized  towns  realize 
good  results  from  the  personal  interest 
which  they  take  in  their  employees.  This 
is  effective  in  many  ways  where  a  class 
might  be  suspected  of  meaning  uninter- 
esting work — though  the  right  kind  of 
class  is  found  to  be  anything  but  that. 


are  held  in  a  special  classroom  from  9 
to  10  a.m.  They  have  noted  several  in- 
stances of  direct  improvement  as  a  re- 
sult of  this  system.  Their  instructor 
received  a  previous  business  education 
and  help  from  various  sources,  such  as 
keeping  up-to-date  with  new  business 
systems  and  ideas,  and  reading  trade  and 
other  business  journals.  They  have  no 
store  paper. 

"When  new  salespeople  come  in  they 
receive  about  half  an  hour's  instruction 
regarding  the  store's  system,  and  then 
attend  the  next  regular  class  for  further 
information. 

"We  consider  our  system  successful, 
but  there  is  room  for  improvement,  of 
course.  Owing  to  the  sales  force  con- 
tinually changing  the  height  of  satisfac- 
tion is  difficult  to  realize. 

"As  to  the  chief  deficiency  in  the  be- 
ginner's general  knowledge,  we  should 
say  it  lies  in  their  lack  of  ability  to 
handle  customers  in  a  businesslike  and 
courteous  manner  and  not  realizing  the 
importance  of  showing  plenty  of  mer- 
chandise." 

Suggest  Public  Training  Schools 

David  Spencer,  Ltd.,  Nanaimo,  B.C., 
state  that  their  store  is  not  large  enough 


KEEP  IT  IN  YOUR  "JEANS" 

Pay  day  again!  Wonderful  how 
the  weeks  fly  around.  And  such 
pay  days,  too!  Millions  and  mil- 
lions more  being  paid  in  wage  bills 
than  ever  before  in  Canada's  his- 
tory. 

And  you,  Mr.  Wage-Earner,  Tiow 
much  are  you  saving  against  the 
day  when  wages  will  drop  back  to 
normal?  If  you  don't  bank  for 
the  future,  you  may  go  bankrupt 
and  Canada  will  suffer. 

When  you  open  your  envelope, 
just  strip  off  a  five,  or  a  ten,  and 
say:  "I'll  keep  that  in  my  jeans!" 
If  you  can  manage  to  save  and  you 
don't,  you  are  a  slacker.  Canada 
calls  on  each  and  every  one  of  her 
sons  (and  daughters,  too)  who  are 
not  fighting,  but  making  big  mone- 
at  home,  to  Save  for  Victorv.  THIS 
MEAN  YOU! 


The  Hudson's  Bay  Co.  At  Vancouver, 
B.C.,  conduct  regular  compulsory  classes 
for  salespeople  all  the  year  round.    These 

THE  BOYS  IN  THE  TRENCHES  ARE  COUNTING  ON  VOL— LEND  THEM  A  HAND 


to  make  special  training  practicable,  al- 
though they  feel  the  necessity  of  such 
a  course.  The  difficulty  of  procuring  a 
suitable  instructor  would  have  to  be  con- 
sidered. 

"I  think  the  establishment  of  train- 
ing schools  in  the  larger  centres  and 
which  would  be  open  to  the  public  would 
be  a  great  benefit  to  all  classes  of  stores 
and  would  result  in  larger  salaries  for 
beginners,"  says  the  manager.  He  also 
believes  that  the  branch  usually  most 
lacking  in  the  beginner  is  approach.  He 
does  not  think  that  the  average  begin- 
ner, who  has  completed  the  public  school 
course,  has  a  fair  enough  general 
knowledge  useful  for  salesmanship. 

Brown's,  Ltd.,  Portage  La  Prairie, 
Man.,  hold  regular  compulsory  classes 
for  salespeople.  These  continue  from 
January  to  June  and  during  October  and 
November,  in  a  special  class-room.  In 
addition  they  use  a  course  in  photo- 
graphic instruction.  They  consider  that 
the  present  public  school  course  gives 
a  fair  general  knowledge  useful  for 
salesmanship,  but  that  a  complete  Col- 
legiate Institute  education  gives  the 
salesperson  a  much  better  chance. 

Nation  &  Shewan,  Limited,  Brandon, 
Man.,  are  one  of  those  stores  about  to 
undertake  an  educational  campaign  for 
employees.  We  trust  that  they  will  gain 
some  helpful  ideas  from  their  confreres 
and  favor  readers  of  DRY  GOODS  RE- 
VIEW with  details  of  their  system  when 
it  gets  in  working  order.  It  will  begin 
after  the  holiday  season. 

Smallman  &•  Ingram,  London,  Ont., 
have  conducted  regular  classes  for  their 
junior  help  for  the  past  8  months,  daily 
from  9  to  10.30,  in  their  special  class- 
room. Apart  from  salesmanship  they 
are  taught  arithmetic,  rules  of  the  store, 
spelling,  etc.  "We  have  found  as  a  re- 
sult of  this,"  they  state,  "that  the  junior 
staff  become  more  quickly  informed  as 
to  the  proper  method  of  doing  their 
work  than  if  left  to  pick  it  up  in  the 
old  way." 

Their  instructor  was  a  public  school 
teacher,  but  has  left  and  not  been  replaced 
yet.  The  store,  however,  considers  that 
the  system,  as  far  as  it  went,  was  very 
successful. 

T.  W.  Gray,  Woodstock,  Ont.,  does  not 


conduct  any  educational  classes  as  yet, 
but  realizes  that  he  gets  better  results 
from  employees  who  pass  through  the 
Collegiate  than  from  those  who  stop 
school  earlier. 

MacLaren  &  Co.,  St.  Catharines,  Ont., 
conduct  classes  all  the  time  excepting  in 
holiday  seasons.  The  half  hour  after 
opening  is  used  for  them,  and  a  room 
which  is  away  from  business  floors  is 
used. 

"In  our  classes  we  take  half  the  staff 
Wednesday,  the  other  half  Thursday. 
With  few  exceptions  the  help  all  look 
forward  to  these  classes.  The  exception 
is  amongst  the  senior  salespeople.  Have 
tried  getting  the  heads  of  departments 
to  conduct  a  class  occasionally,  but  find 
this  not  very  successful;  it  is  better  for 
the  one  in  charge  to  do  it.  The  instructor 
is  a  man  of  long  experience  in  retail 
merchandising.  The  classes  are  supple- 
mented by  a  graphic  instructor  chart  " 
says  Mr.  H.  W.  Clark,  the  instructor. 

He  finds  that  the  public  school  course 
gives  a  fair  start,  but  that  the  beginner 
is  not  usually  proficient  in  mental  arith- 
metic nor  writing. 

The  Cressman  Company,  Limited,  Pet- 
erborough, Ont.,  do  not  conduct  classes 
ot  any  description,  but  have  put  much 
attention  upon  what  they  call  personal 
lines  Their  Welfare  Club  has  already 
rfpv  ™ bed  in  a  Previ°us  issue  of 
DRY  GOODS  REVIEW  and  it  will  be 
remembered  that  this  is  carried  on  on  a 
thorough  and  systematic  basis.  Thev 
are  getting  excellent  results  from  this 
method,  but  state  that  they  may  at  a 
later  date  decide  to  supplement  it. 

Charles  Ogilvy,  Ltd.,  Ottawa,  Ont.,  do 
not  conduct  any  classes  as  yet.  They  find 
that  the  public  school  course  provided  a 
pupil  with  a  fair  general  knowledge  use- 
ful for  salesmanship,  but  beginners  in 
a  store  are  frequently  lacking  in  arith- 
metic, spelling  and  writing.  "Much," 
they  say,  "depends  upon  the  character 
of  the  home." 

"Employer's  Appreciation" 
Darwin's,  Ottawa,  Ont.,  conduct  regul- 
ar compulsory  classes  for  salespeople 
during  September,  October,  March  and 
April.  These  are  conducted  in  the  store 
at  6  p.m.  by  an  instructor  who  has  be- 
come proficient  by  store  experience.  In 
addition  they  offer  monthly  prizes  based 
upon  percentage.  For  instance,  even 
though  one  employee  is  not  as  efficient 
as  another,  still  all  are  in  line  for  prizes 
since  the  store  expects  three  times  the 
business  from  an  employee  receiving 
$15.00  a  week  that  it  does  from  one  re- 
ceiving $5.00.  This  system  they  call  the 
"Employer's  Appreciation."  The  results 
are    good. 

"Beginners,"  they  say,  "are  usually 
most  lacking  in  interest,  patience  and 
imbition." 

( .'.  E.  Bentley  &  Co.,  Truro,  N.S.,  de- 
fend upon  personal,  individual  in- 
struction, which  they  consider  is  most 
eifective  for  a  medium  sized  business. 
The  beginner  is  usually  most  lacking  in 
writing  and  arithmetic. 


s.\  LESMANSHIP 

PERSISTENT  ADVERTISING  A  WAR- 
TIME NECESSITY 

(Continued  from  page  24) 

his  power  to  sustain  his  commercial 
integrity  and  preserve  his  commercial 
uentity.  Let  the  corporation  with  such 
an  asset  use  its  surplus,  employ  its 
undivided  profits,  or  even  borrow  money 
to  protect,  by  means  of  consistent  ami 
insistent  advertising,  that  invaluable 
intangible  asset— good-will,  which  is  the 
one  thing  that  cannot  be  bought  out 
of  hand  after  the  war. 

They  told  me  when  I  was  a  youngster 
that  "even  the  Lord  can't  make  a  two- 
year-old  calf  in  a  minute."  Big  adver- 
tising spreads  after  the  war  will  meet 
equally  big  spreads.  Business  will  bid 
for  public  attention  and  interest  on  a 
bull  market.  The  purpose  will  be  to 
put  a  punch  into  the  good-will  that  has 
gone  flabby.  The  man  who  goes  into 
that  contest  with  a  public  attention  and 
interest  which  he  had  never  allowed  to 
relax  will  go  in  with  his  good-will  train- 
ed to  the  minute.     He  will  win. 


FIGURES  VITAL  TO  BUSINESS  SUC- 
CESS OUTLINED 
(Continued  from  page  30) 

Goodwill  is  something  which  cannot 
be  created  in  twelve  months.  It  is  the 
result  of  a  reputation  for  fair  dealing, 
service  and  good  merchandise  at  fair 
prices,  covering  a  period  of  many  years. 

Inventory  your  stock  at  its  proper 
valuation.  Do  not  inventory  goods  at 
invoice  price  if  they  are  worth  only  half 
what  you  paid  for  them. 

I  will  conclude  my  talk  to  you  by  re- 
commending that  you  give  every  con- 
sideration to  the  man  who  calls  upon, 
you  to  sell  you  goods.  Do  not  make 
appointments  unless  you  intend  to  keep 
them.  Remember  that  the  goods  which 
salesmen  have  to  sell  are  what  keeps 
you  in  business.  Realize  that  his  time 
matches  yours.  If  he  is  to  be  successful 
as  a  salesman  he  must  cover  his  territory 
without  loss  of  time.  Help  him  to  do 
this  and  you  will  be  carrying  out  one  of 
the  essentials  of  a  progressive  and  re- 
spected  merchant. 


MARKET  REPORTS 

(Continued  from  page  27) 

here  and  my  coal  bin  bare,  with  oppor- 
tunities for  securing  none  too  bright. 
When  we  say  scarcity  of  leather  to-day, 
it's  a  real  live  issue  we're  discussing. 
The  outlook,  to  say  the  least,  is  not  en- 
couraging." 

Spring  orders  are  now  being-  solicited 
and  indications  are  that  retailers  are 
placing  quite  freely.  Styles  show  little 
change  but  the  many  colors  dominating 
the  line  for  some  time  will  be  missing 
this  year. 

There  is  some  talk  of  a  maximum  price 
being  set  on  boots  in  the  United  States, 
and  if  this  plan  is  adopted  there  similar 
action  may  be  taken  here.  It  would 
mean  that  manufacturers  would  have  to 
.•tamp  the  soiling-  price  on  the  shoe — it 
ICTORY   BONDS   MAY    BRING   HIM   HOME  IN 


Dry  Goods  Review 

might  mean  that  many  so-called  Ameri- 
can shoes  now  selling  at  high  prices  on 
this  market  would  disappear. 


CANADIAN        LICENSES        BEFORE 
GOODS   LEAVE  ENGLAND 

(Continued  from  page  23) 

Sulphur  oil  or  olive  foots;  grease;  hay; 
honey;  hops;  infusorial  and  diatomaceous 
earth    and    tripoli. 

Mantles  for  gas  burners;  matches,  fric- 
tion and  lucifer;  fresh  meats;  meerschaum, 
crude  or  manufactured;  musical  instru- 
ments  and    parts   thereof;    nickel;    oil   cake. 

Oilcloth  and  linoleum  for  floors;  all  ex- 
pressed vegetable  oils  from  Europe  only; 
lemon  oil;  non-mineral  paints  and  var- 
nishes; pencils  and  pencil  leads;  penhold- 
ers and  pens;  perfumery,  cosmetics  and. 
toilet  preparations;  phoi.  jgraphs  gramo- 
phones, graphophor.es,  and  parts  thereof; 
photographic  goods;  pipes  and  smokers' 
articles;  plants,  trees,  shrubs,  and  vines; 
plates,  electrotype,  stereotype  and  litho 
graphic;  engraved;  plumbago  or  graphite; 
pyrites;  rennets;  artificial  silk  and  mu'iu- 
factures  thereof;  soap;  malt  liquois;  wines; 
other  beverages- 
Candy  and  confectionery;  tar  and  pitch  of 
wood;  toys;  umbrellas,  parasols,  sunshades, 
and  sticks  for;  beans  and  lentils,  from 
Europe  only;  dried  peas  from  Europe  only; 
all  vegetables,  except  beans  and  lentils,  and 
peas,  either  in  their  natural  state,  or  pre- 
pared or  preserved;  vinegar;  whalebone, 
unmanufactured;  manufactures  of  wool; 
manufactures  of  hair  of  camel,  goat  and 
alpaca;    zinc. 

SCHEDULE— LIST   No.   2. 

Lime;  talc  and  soapstone;  shellfish  (does 
not  include  crabmeat  from  Japan);  molyb- 
denum; tobacco  leaf;  fish,  fresh,  cured  or 
preserved;  animal  oils;  aloxite  and  boro- 
carbone;  borax;  cement  for  building  pur- 
poses; chloride  of  lime;  cyanide  of  soda; 
dairy  products;  ferromanganese  and  spieg- 
eleisen;  lead;  magnesite;  meat  products 
and  preserved  meats;  paraffin;  pumice; 
starch. 

Stone  and  manufactures  thereof;  argols 
or  wine  lees;  bones,  hoofs  and  horns,  un- 
manufactured; baskets  of  wood,  bamboo, 
straw,  or  compositions  of  wood;  cork  un- 
manufactured, and  manufactures  thereof; 
edible  substances,  not  specifically  provided 
for  in  the  United  States  Customs  tariff 
schedules;  eggs,  dried,  frozen,  prepared  or 
preserved  and  yolks  of  eggs;  fans;  fuller's 
earth;  furniture,  furs  and  manufactures 
thereof,  (does  not  include  fur  hats,  fur  not 
on  the  skin  prepared  for  hatter's  use,  nor 
raw   seal   skins   from   Uruguay). 

Glass  and  glassware  (does  not  include 
lenses,  opera  and  field  glasses,  optical  in- 
struments, spectacles,  eyeglasses,  goggles, 
surveying  instruments,  telescopes,  micro- 
scopes, and  plates  or  discs  for  use  in  the 
manufacture  of  optical  goods);  glue  and 
glue  size;  glue  stock  and  raw  hide  cuttings; 
hair,  human,  and  manufactures  thereof; 
horsehair,  artificial  and  manufactures 
thereof;  indigo,  synthetic;  ivory,  animal 
and  manufactures  thereof;  licorice  root; 
moss   and    sea   weed. 

Paper  and  manufactures  thereof  (does 
not  include  books  and  other  printed  mat- 
ter); paper  stock,  crude  (does  not  include 
wood  pulp);  straw  and  grass,  unmanufac- 
tured, and  manufactures  thereof;  tea  waste, 
sif tings  or  sweepings;  vanilla  beans;  que- 
bracho   wood. 

Nearly  Sixty  More 
A  later  list  adds  fifty-nine  articles  to 
this,  those  of  chief  interest  to  the  dry- 
goods  trade,  being  burlap,  cotton,  hemp, 
hides,  skins,  leather,  tanned  skins  and 
manufactures  of  leather,  jute,  optical 
glass,  rice,  rubber  manufactured  goods, 
sugars,  tobacco,  vegetable  ivory  or  tagua 
nuts,  wheat  and  wheat  flour,  wool. 
SAFETY 
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UNDERWEAR  DELIVERIES  WILL  BE  LATE 

Situation  is  Serious — Mechanical  Difficulties  Are  Added  to  Scarcity 
of  Labor  and  Fine  Yarns — Government  Orders  Expected 


SOMETHING  approaching  a  famine 
in  cashmeres  and  all-wool  underwear 
seems  imminent.  The  fortunate  sit- 
uation, however,  is  that  the  merchants 
have  goodly  stocks  of  these  lines,  and 
while  the  deliveries  of  the  new  stocks 
they  have  ordered  are  likely  to  he  slow, 
the  merchants  will  have  at  hand  goods 
with  which  to  satisfy  the  needs  of  their 
store  customers. 

The  great  scarcity  of  cashmeres  and 
all  wool  garments  is  due  not  only  to  the 
scarcity  of  yarns,  but  to  a  series  of 
other  factors,  inferior  help,  conscription 
of  skilled  labor,  scarcity  of  needles  and 
a  reduction  in  quality  of  the  needles 
which  are  available.  Unfortunately 
there  seems  little  reason  to  look  for  an 
improvement  in  these  regards — no  more 
than  there  is  reason  to  look  for  a  freer 
delivery  of  cashmere  and  other  fine 
yarns. 

The  certainty  of  delays  in  delivery  be- 
ing something  upon  which  merchants 
must  count  is  made  clear  by  the 
knowledge  of  manufacturers'  delays  in 
supplying  the  jobbers.  With  the  best 
of  intentions  there  have  been  many  such 
delays.  Underwear  which  was  called  for 
May,  June  or  July  delivery  is  only  now 
going  out.  The  jobber,  therefore,  will 
have  very  great  trouble  in  filling  his 
orders  in  time.  The  big  stocks  which 
are  quite  common  in  the  men's  wear 
stores  are,  as  has  been  said,  the  cheer- 
ing feature  in  connection  with  this  situa- 
tion. The  merchant,  despite  late  de- 
liveries, will  be  able  to  go  on  doing  busi- 
ness in  this  line. 

A  probability  that  the  Canadian  Gov- 
ernment will  be  coming  out  on  the  mar- 
ket strongly  for  both  socks  and  under- 
wear further  complicates  the  situation 
The  recent  purchases  of  the  War  Board 
covered  only  the  immediate  needs.  There 
is  certain  to  be  more  buying.  Just 
where  the  Government  will  get  the  goods, 
of  course,  is  a  problem,  for  all  the  mills 
are  as  fully  occupied  as  help  makes  pos- 
sible; but  the  Government  can  command, 
and  such  commands  would  very  much 
complicate   an   already  difficult   market. 

Cotton  socks  are  coming  into  greater 
de-nand.      Some    of    the    big    stores    are 


ordering  them  on  a  scale  which  indicates 
they  expect  a  year  round  demand. 
Through  very  necessity  Canada  seems 
likely  to  become  less  of  a  cashmere 
country. 

SHIRTS 

Another  Shirt  Advance  All  Around  for 

Fall,    1919— Spring   Prices   on   Silks 

Show  Stiff  Advance 

SHIRTS.— Another  advance  in  prices 
for  Spring  has  been  made,  amounting 
roughly  to  about  50c  per  dozen.  With 
silks,  the  advances  are  much  heavier. 
There  will  be  a  few — but  very  few — 
shirts  offered  at  less  than  $16.50  per 
dozen.  This  price  seems  to  start  the  ma- 
jority of  manufacturers  on  their  range. 
Silk  shirts  at  $80.00  show  an  extremely 
heavy  jump  and  whether  these  will  sell 
at  this  price  remains  to  be  seen.  There 
is  some  talk  in  the  United  States  that 
mercerized  cotton  will  pass  into  the  dis- 
card. It  is  an  unessential  process,  takes 
time  and  labor  and  for  these  reasons 
may  be  dispensed  with.  This  possibility 
provides  an  uncertain  element  in  the  sit- 
uation as  it  applies  to  this  line. 

There  is  some  talk,  too,  of  the  Gov- 
ernment taking  over  the  acids  used  for 
bleaching,  or  probably  70  per  cent.  This 
would  mean  a  decided  reduction  in  the 
amount  available  for  commercial  pur- 
poses and  may  mean  that  the  cotton  shirt 
still  in  the  grey  will  of  necessity  become 
the  favorite.  This  is  only  a  side  issue 
and  may  mean  much  or  little — it  is 
really  just  a  disturbing  element  in  the 
trade   at  present. 

The  situation  in  boys'  blouses  is  of 
interest.  These  are  being  quoted  at  $9.00, 
$10.50  and  $12.00  and  the  high  prices 
are  not  exerting  any  appreciable  effect 
on  the  demand.  As  a  matter  of  fact, 
boys'  blouses  sold  up  as  high  as  $30.00 
for  this  Fall  and  may  do  so  again  for 
Spring.  There  is  some  enquiry  for 
blouses  made  from  men's  shirtings  being 
heard,  the  claim  beinp  put  forth  that 
blouses  offered  are  not  equal  to  require- 
ments of  some  classes  of  trade. 

As  far  as  Spring  shipments  of  shirts 
are  concerned,  manufacturers  are  pretty 
well  covered,  it  is  indicated,  but  beyond 


that  they  will  not  commit  themselves. 
It  is  true  the  retail  trade  have  really 
felt  the  pinch  from  shortage  of  merchan- 
dise comparatively  little.  Shipments  have 
been  forthcoming  and  only  the  best  is 
hoped  for  for  the  future,  but  goods  are 
scarce  and  harder  to  get.  The  manu- 
facturer is  fighting  hard  to  secure  ma- 
terials to  work  with  and  when  the  com- 
pleted article  is  offered  to  the  retailer, 
he  can  figure  he's  pretty  fortunate  to 
get  it. 


NECKWEAR 

Cheaper    Lines    Passing — Higher    Priced 

Lines  in  Very  Good  Demand  and 

in  Good  Supply 

NECKWEAR.— The  wise  man  bought 
early  and  heavily  of  the  popular  priced 
lines  and  will  be  in  an  admirable  posi- 
tion to  take  care  of  Fall  and  Christmas 
trading.  To  those  now  looking  for  dol- 
lar neckwear  and  less,  it  may  be  said 
these  are  very  hard  to  get,  and  will 
be  even  more  difficult  to  procure  in  the 
next  few  months. 

The  mills  in  the  United  States,  Can- 
ada's principal  source  of  supply  to-day, 
are  engaged  in  turning  out  doilar  neck- 
wear for  their  trade.  By  the  time  this 
is  brought  to  Canada,  duty,  transporta- 
tion and  exchange  added,  it  must  sell  at 
$1.25  at  least,  and  more  likely  $1.50. 
The  mills  are  not  anxious  to  change  their 
looms  over  to  take  over  other  business, 
and  for  that  reason  the  day  of  the  popu- 
lar priced  ties  nears  an  end.  The  con- 
sumer will  be  able  to  buy  some  75c  and 
$1.00  neckwear  for  a  few  months  yet 
quite  likely  but  the  merchant  will  not 
be  able  to  replace  these  lines  at  anything 
like  the  price. 

The  higher  priced  lines  are  very  pop- 
ular, however,  and  stocks  of  these  gen- 
erally are  very  good.  Heavy  shipments 
from  overseas — some  of  them  unexpected 
— have  come  through  and  provided  neck- 
wear manufacturers  with  a  fine  range 
and  ample  supplies.  Prices  run  from 
$16.50  up  on  these. 


HATS  AND  CAPS 

Orders   for   Spring   Now   Being  Solicited 

— Retailers  Buying  Carefully — High 

Priced  Hats  Best  Value 


HATS      AND      CAPS.— Orders      for 
Spring     are     now     being     aggressively 
sought  by  the  salesmen  of  the   various 
"KEEP  THE  HOME  FIRES  BURNING"— BUY  VICTORY  BONDS 
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jobbers  and  manufacturers.  Retailor? 
as  a  whole  are  buying  carefully.  They 
seem  to  see  in  present  high  prices  a 
swinging  off  from  the  number  of  dozens 
formerly  sold  to  their  customers.  Where- 
as a  bill  of  poods  in  dollars  and  cents 
may  represent  the  same  total,  the  differ- 
ence in  value  now  ami  a  couple  of  years 
ago  means  a  big  falling  off  in  dozens. 
This  is  not  a  new  development.  It  has 
been  apparent  during  the  past  couple  of 
years  to  a  considerable  extent,  but  ac- 
cording to  some  sources  seems  rather 
accentuated   in   their  placing  for  Spring. 

The  cheapest  felt  now  being  offered  in 
some  sources  is  $36. CK),  and  whereas  the 
better  prades  range  up  to  around  $60.00 
the  feeling  prevails  that  these  represent 
the  better  value.  A  push  on  the  high 
priced  lines  may  well  brinir  the  desirable 
class  of  trade  every  merchant  wants. 
An  $8.00  hat  to-day  may  represent  more 
than  die  $3.00  difference  with  a  $5.00 
hat  when  the  question  of  serviceability  is 
fully  considered.  The  consumer,  in  hav- 
ing to  pay  a  high  price,  comparatively, 
for  the  averaere  hat  is  not  unlikely  to  be 
a  buyer  for  the  best  line  when  compari- 
sons are  made. 

It  is  reported  in  some  sources  that 
prices  and  samples  of  Italian  hats  have 
been  withdrawn  till  further  notice.  These 
had  been  coming  along  in  fair  quantities, 
and  the  reason  for  this  action  was  un- 
explained. 


CLOTHING 

Some     Arrivals     From     England     Show 

Class — Civilian   Needs   Not  Being 

Considered 

CLOTHING— Shipments  of  serges, 
broadcloths  and  other  mighty  desirabie 
cloths  from  England  have  arrived,  and 
the  range  being  shown  by  some  whole- 
salers is  very  desirable.  Prices  are  un- 
questionably high,  but  sales  are  being 
effected  easily,  retailers  showing  a 
narked  preference  for  the  high  grade 
goods. 

The  Woolens'  Section  of  the  War  In- 
dustries Board  in  the  United  States  has 
issued  a  statement  that  there  is  at  the 
present  time  no  free  wool  available  for 
civilian  consumption.  It  further  renew- 
ed its  warning  that  there  must  be  con- 
servation of  wool  and  all  things  made  of 
wool  to  prevent  serious  shortage  and 
real  distress  for  a  long  time  to  come. 
This  warning  applies  particularly  to  the 
use  of  cloth  and  clothing  now  made  up 
which  will  be  difficult  of  renewal  when 
the  present  stocks  are  exhausted. 

The  announcement  from  the  Woolen 
Section  Explanatory  in  itself  is  giver, 
lie  re  with: 

"The  public  statement  of  the  acting 
Quartermaster-General,  in  which  he  has 
disclosed  the  wool  requirements  for  the 
government  for  the  period  July  1,  1918, 
to  July  -,  1919,  brings  many  inquiries 
as  to  what  wool  may  be  available  for 
civilian  consumption.  It  may  now  be 
definitely  stated  that  at  present  there 
is  no  wool  available  for  civilian  alloca- 
tion. The  actin?  Quartermaster-General 
discloses  the  fact  that  a  large  quantity 
of  wool  must  be  imported  to  meet  mili- 


taiy  necessities,  and  until  such  importa- 
tions have  been  made  in  amount  to  cover 
Government  needs,  a  programme  for  fu- 
ture civilian  consumption  cannot  be  un- 
dertaken at  this.  time.  However,  in  or- 
der that  the  woolen  industry  may  have 
the  closest  touch  with  the  situation,  an. I 
in  order  that  everyone  concerned  may  be 
assured  that  careful  consideration  is  be- 
ing given  the  needs  of  the  industry  by 
men  from  the  industry,  the  textile  di 
vision  of  the  War  Industries  Board  has 
requested  the  advisory  committee  of  the 
war  service  committee  of  the  wool  manu- 
facturing industry  to  act  in  a  similar 
capacity  to  the  woolen  section  of  the 
War  Industries  Board,  and  a  meeting 
will  be  held  September  25. 

"Conservation  of  wool  and  all  of  tin 
things  made  of  wool  cannot  be  too 
strongly  urged  and  emphasis  cannot  bo 
too  often  repeated. 

"The  Woolens'  Section  has  already 
gone  on  record  that  if  careful  buying  and 
intelligent  planning  in  buying  and  using 
articles  of  wool  is  seriously  undertaker' 
by  the  people  of  this  country,  they  may- 
safeguard  themselves  from  real  distress 
through  a  wool  shortage  for  a  long  time 
to  come." 

No  actual  suffering  owing  to  shortage 
of  available  stocks  is  reported  locally 
and  manufacturers  of  ready-made  cloth- 
ing now  have  their  salesmen  out  on  their 
Spring  selling  trips.  The  range  of 
goods  being  shown  is  good  and  stocks  of 
cloth  available  will  take  care  of  orders 
expected.  Clothing  is  again  higher  but 
manufacturers  intimate  that  the  ad- 
vances are  by  no  means  proportionate 
with  existing  markets  on  cloth. 


OVERALLS  SELLING 

.Manufacturers    Experience.   Little    Diffi- 
culty Selling  All  They  Can  Make- 
Some  Lines  Off  Market 

OVERALLS. — Manufacturers  intimate 
that  whereas  prices  are  high,  they  arc- 
having  little  or  no  difficulty  in  disposing 
of  any  supplies  they  have  to  offer.  Or- 
ders are  now  being  taken  on  the  basis 
of  immediate  delivery,  some  manufac- 
turers showing  a^  different  scale  of  prices 
for  each  delivery  date. 

The  question  of  futures  is  one  wrought 
with  uncertainty.  The  government  has 
becone  a  big  buyer  of  denim,  orders  for 
the  United  States  Government  being 
executed  and  the  scarcity  of  cloth  in 
general  are  factors  which  are  almost 
sure  to  slow  up  deliveries  to  domestic 
trade.  Some  lines  are  unobtainable  at 
all  and  manufacturers  consequently  have 
been  compelled  to  narrow  the  range  of 
lines  they  are  showing.  This  is  perhaps 
no  more  in  evidence  than  in  denims 
which  show  a  big  reduction  in  the  rang« 
now  offered  and  a  big  advance  in  the  re- 
maining lines.  One  number  in  gaing 
up  about  30  per  cent,  over  opening  prices 
for  Fall  made  it  in  two  jumps — 20  per 
cent,  and  less  than  10  per  cent.,  another 
15  per  cent  and  now  15  per  cent,  again. 
One  manufacturer  who  handled  around 
thirtv  lines  has  cut  them   in  half. 


EVERY  DOLLAR  IS  NEEDED:   MAKE  THE  LOAN  A  BIG 


REDUCE   WRAPPING   COSTS 

Matter    Worthy    of    More    Consideration 

Than   Usually   Given  To  It 

The  average  dry  goods  man  on 
reading  the  above  heading  will  ex- 
claim, "Bosh!  our  customers'  par- 
cels will  have  to  be  well  wrapped."  And 
so  they  will  and  so  they  should  be,  but 
even  when  this  is  done  large  amounts 
off  both  paper  and  twine  could  be  saved 
if  parcel  counters  were  carefully  watch- 
ed. 

DRY  GOODS  REVIEW  finds  few  mer- 
chants who  feel  that  the  saving  that 
could  be  effected  is  of  sufficient  import- 
ance to  be  bothered  about  but  in  these 
day  of  close  figuring  every  dollar  counts 
and  apart  from  that  the  government  re- 
quests that  waste  in  all  forms  shall  be 
eliminated  at  the  present. 

Increased  Cost  of  Paper 

Every  retailer  of  course  knows  the 
difference  in  the  cost  of  paper  and  twine 
to-day  and  that  prevailing  four  years  ago 
and  for  the  large  business  the  paper  bill 
is  at  present  an  item  worth  considering. 

Right   Size   of    Paper 

One  way  in  which  economies  along  this 
line  can  be  effected  is  in  the  buying  of 
proper  sizes  and  weights.  Sheet  or  roll 
paper  should  be  bought  for  each  depart- 
ment in  the  sizes  best  suited  to  that  de- 
partment. Thus  one  size  of  paper  is  par- 
ticularly suitable  for  corset  boxes,  an- 
other for  ladies'  shoe  boxes,  and  still 
another  for  children's  shoes.  The  paper 
should  be  so  sized  as  to  make  a  neat 
parcel  but  without  a  particle  of  surplus 
about  it. 

In  fabrics  departments  there  should 
be  a  full  range  of  sizes  kept  in  stock  as 
the  sizes  of  parcels  vary  so  considerably. 

Find  Right  Weight 

Then  the  weight  of  the  paper  should 
be  considered.  For  some  classes  of  mer- 
chandise much  heavier  paper  is  required 
than  for  others.  A  few  simple  experi- 
ments would  soon  prove  the  desirable 
weight  in  each  instance. 

Then  in  the  matter  of  twine,  it  is  ne- 
cessary that  the  parcel  be  securely  tied 
so  that  it  will  not  break  open  while  the 
parcel  is  being  carried  but  it  is  not  ne- 
cessary that  the  string  should  be  wrap- 
ped about  it  several  times. 

From  experiments  conducted  recently 
in  New  York  and  Boston  stores  it  is 
believed  that  the  average  store  could 
save  20  per  cent  of  their  twine  and  paper 
bill.  In  the  store  doing  a  large  turnover 
this  would  buy  quite  a  few  postage 
stamps  and  is  well  worth  considering. 

There  is  of  course  considerable  abso- 
lute waste  where  paper  is  torn  off  or 
allowed  to  be  trampled  around  on  the 
floor,  but  the  loss  here  is  so  obvious  that 
anyone  can  check  it  up. 

Using  heavy  paper  off  incoming  ex- 
press parcels  to  wrap  heavy  articles  for 
delivery  and  using  waste  paper  and  news- 
papers for  packing  purposes  and  wrap- 
ping breakables  instead  of  new  naper 
from  the  rolls  are  other  methods  by  which 
considerable  saving  could  be  secured. 
SUCCESS 


\l  1  ■:  N  '  S    AND    BOYS'    D  E  P  A  R  T  M  E  N  T 


Dry  Goods  Review 


He'll   Deal  With  You  "Year  In— Year   Out" 
If  You  Show  Him  How  He  Can  Save  Money ! 


The  customer  appreciates  the  advice  of  the  dealer  who  is  bold  enough  to  tell  him  where  and  how  he  can 
save  money  on  a  purchase — even  though  he  does  not  accept  the  advice. 
Dealers  of  this  live  type  secure  most  of  the  business  that  is  to  be  got  always. 

KantJ^racK     Collars  can  be  cleaned  in  a  jiffy  without  expense  and  will  save  your  customer  many  times 
their  purchase  price  in  cutting  laundry  bills. 

There  is  as  wide  a  variety  in  styles  and  sizes  as  with  any  other  collar. 
Kant|^RAC|\   Collars  look  like  linen — wear  like  linen — can't  be  told  from  linen. 
These  are  facts  that  your  customer  wants  to  know.   It  is  your  duty  to  tell  about  your  lines. 
Note: — If  you  wish  to  make  the  most  of  your  displays  of  men's  ties,  use  an  Onli-Wa  Tie  Holder.       It  is 
certainly  the  most  convenient  and  besides  displays  the  ties  much  better. 

BUY  VICTORY   BONDS 


MM 


12-1854 


The  Parsons  &  Parsons  Canadian  Company 

HAMILTON.  ONTARIO 


Est.  in  Canada  1907 


Est.  in  U.S.A.  1879 


Haugh  Brand  Overalls  For  Kiddies 

An  all-year-round  garment  for  Fall  and  Winter  playing  outside 
and  in  the  house. 

An  attractive  display  is  sure  to  create  a  demand. 

J.  A.  Haugh  Mfg.  Co.,  Limited,  659  King  West,  Toronto 

Also  Mfrs.  Arm  and  Hammer  Work  Shirts,   Overalls  and  Trousers 


EVERY   VICTORY  BOM)  VOL    BUY  MAY  SAVE  A  SOLDIERS  LIFE 


Dry  Goods  Review 


MEN'S  AND  BOYS'  DEPARTMENT 


0&    Carhartt 

g^fo     Overalls 

1      <g|ll         The    line    with 

the  guarantee 
F^^                                 .  ticket 

m 

■                 /          Our  lines  for  1919  are 

*^ 

^             /            now   ready.        All   the 

J              staple  lines  are  repres- 

I                ented,  with  several  new 

numbers  added. 

IMPORTANT 

Place  your  orders 

3         S 

now  for  your  imme- 
diate and  spring  re- 
quirements.      The 
longer  you  delay 
the   more    you    will 
be  obliged  to  pay. 

1                Hamilton  Carhartt 

%JL      ^ftfS     Cotton  Mills,  Ltd. 

Toronto  Unit 

Vjj    ft                                                      TORONTO        MONTREAL        WINNIPEG 

^^  ft                                                 VANCOUVER               (LIVERPOOL,  ENG.) 

VICTORY  BONOS  ARE  A  GOOD  INVESTMENT— NOT  A  BURDEN 


MEN  AND   BOYS'   DEPARTMENT 


Dry  Goods  Review 


Made  in  Canada — 

Sold  and  Used  Everywhere 

in  Canada! 

TAPATCO  gloves  are  made  in  Canada  of  high- 
est quality  Canadian  materials,  and  by  expert 
Canadian  workmen. 

Farmers,  teamsters,  laborers,  mechanics,  chauf- 
feurs, railwaymen,  lumbermen,  men  in  every 
line  of  industry  use  and  recommend  TAPATCO 
Gloves. 

Made  in  Gauntlet,  Knit  Wrist  and  Band  Top 
Styles,  in  heavy,  medium  or  light  weights. 
Leather  Tip,  Leather  and  Leatherette  Faced 
Gloves,  Jersey  Gloves  and  Mitts  in  tan,  slate  and 
Oxford. 

Whether  in  peace  or  war  TAPATCOS  will  be 
the  universally  used  glove. 

The   American   Pad   &    Textile  Co. 

_  iH  CHATHAM,    ONTARIO 


PRACTICAL  BOOKS 

ON 

How  to  Make  Show  Cards $T.oo 

Merchants'  Success  System 5.00 

The  Art  of  Decorating 3.50 

The  Clerk's  Book 50 

Modern  Show  Card  Lettering  and  Design- 
ing        1. 00 

One  Hundred  Easy  Window  Trims 1.00 

Retail  Advertising 1.00 

Store  Management 1.00 

Show  Window  Backgrounds 1.50 

Write  Us  for  Further  Information 

DRY    GOODS    REVIEW 


143   UNIVERSITY  AVE. 


TORONTO 


A   VICTORY   BOND  IS  A  SHAKE  IX   UXIVERSAL  PEACE  COXSOLIUATED 


Dry  Good*  Review  M  E  N  '  s    A  N  D    B  O  Y  S  '    D  E  V  A  R  T  M  E  N  T 


H« 


«»      CLEANABLE       ms> 


SENT  FREE  TO 
OUR  DEALERS 


A  New  Display  Stand 

To  Help    You  Sell 

More 

CHALLENGE 

CLEANABLE 

COLLARS 


An  attractive  Collar  Rack,  well 
displayed,  sells  more  merchandise 
than  all  the  collar  boxes  in  your 
store. 

Send  for  one  of  these  handy  stands. 
Finished  in  mahogany  with  gold 
and  red  lettering  on  the  top.  An 
eye-catcher  that  greatly  reduces 
sales  effort. 

Costs  you  NOT  A  CENT.  Just 
one  of  our  service  ideas  to  help 
you  sell  more  Challenge  Clean- 
able  Collars. 

Write  now  while  you  have  it  in 
mind. 


The  Arlington  Company  of  Canada 


Limited 


76  Bay  Street,  Toronto 


Read  Building,  Montreal 


Travellers  Building,  Bannatyne  Street,  Winnipeg 


LET  YOUR  HEART  BE  YOUR  BANKER— INVEST  IN  THE  VICTORY  LOAN 


DRESS  FABRICS 


AND  SILKS 


UNCERTAINTY  REGARDING  SPRING  SILK 


Industry  in  United  States  May  Be  Put  On  Strictly  War  Basis — Many  Lines  Scarce- 
Patterns  Small  and  Neat  to  Start 


-Spring 


WHILE  satisfaction  is  widespread 
at  the  manner  in  which  the  silk 
business  has  prospered  during 
the  past  three  years,  the  situation  has 
now  reached  the  place  where  most  of  the 
difficulties  of  other  textiles  threaten  it 
rather  seriously.  In  the  first  place,  so 
far  as  the  United  States  is  concerned 
there  are  indications  that  the  industry 
will  very  shortly  be  placed  upon  a  strict- 
ly war  basis.  The  report  on  the  United 
States  silk  trade  made  through  the  Silk 
Association  on  October  1  states  that 
that  part  of  the  silk  industry  which  is 
exclusively  engaged  in  the  production  of 
munitions  of  war  will  undoubtedly  be  in- 
creased and  extended  to  the  very  limit 
of  production. 

It  further  explains,  however,  that  the 
proportion  devoted  to  producing  fabrics 
for  women's  apparel  will  probably  be 
maintained  on  a  basis  commensurate 
with  what  the  government  believes  is 
necessary  for  clothing  purposes,  and  it 
is  quite  likely  the  shortage  of  wool  and 
cotton  will  be  kept  in  mind  in  this  re- 
gard. 

While  the  possible  regulations  will 
mean  a  continued  activity  throughout  the 
industry,  there  is  a  feeling  at  the  mo- 
ment of  uncertainty.  This  is  bound  to 
be  of  course  until  the  change  is  effected. 
Past  uncertainties  have  been  due  more 
to  economic  conditions  than  to  govern- 
ment orders. 

Will    Not    Take    Big    Orders    Even    for 
Staples 
For  the   next  two   or  three   weeks  at 
least  it  is  unlikely  that  many  of  the  milis 
will  be  willing  to  take  Spring  orders. 

Jobbers  and  other  buyers  are  of  course 
anxious  to  have  at  least  staple  orders  for 
Spring  securely  placed.  One  large  To- 
ronto house  sent  in  an  order  last  month 
lor  black  taffetas.  They  were  informec. 
that  they  might  have  from  15  to  25 
pieces  instead  of  the  few  hundred  piece.; 
which  they  wanted.  Mills  of  course  are 
making  up  some.  Sprinu  goods  but  are 
allowing  very  little  of  it  to  be  shipped. 
Plain  taffetas,  satins  and  heavy  crepes 
will  be  the  biggest  lines  as  soon  as  they 
are  released. 

In  the  woven  patterns  broken  checks, 


shepherds'  plaids,  etc.,  are  the  design^ 
featured.  "The  'Boston'  takes  these 
neater  patterns  but  the  larger  ones  will 
be  shown  again  for  the  many  who  still 
want  them,"  said  an  authority  in  the 
trade  to  DRY  GOODS  REVIEW.  Fou- 
lards will  in  all  probability  be  good  agaii' 
—perhaps  even  better  than  last  Summer. 
This  is  the  opinion  of  some  big  buyers 
as  well  as  wholesalers.  Foulards  have 
never  taken  as  well  in  Canada  as  they 
have  in  the  United  States,  but  last  Sum- 
mer's selling  of  it  was  considerably  bet- 
ter in  the  country  than  ever  before  ana 
so  there  is  a  feeling  that  1919  will  fol- 
low up  this  year  to  good  advantage. 
These  patterns  sell  particularly  well  in 
the  silk  and  cotton  mixture  fabrics. 
Navy  and  white  and  black  and  white  will 
prevail. 

Shantungs  are  also  promised  more 
attention  than  ever  next  Spring.  Those 
dyed  various  solid  colors  will  probably 
take  the  lead  over  printed  patterns. 

Georgette,  crepe  de  Chine  and  Habutai 
have  as  strong  a  call  as  ever,  but  ali 
three  are  scarce.  People  have  been 
afraid  of  the  market  with  the  high  prices 
and  this  has  cut  off  business,  especially 
in  crepe  de  Chine,  very  noticeably. 
Georgette  finds  a  steady  strong  demand 
and  practically  all  colors,  with  waist  and 
dress  manufacturers.  Ninons  too  arc 
taken  by  the  dress  people.  A  number 
of  the  latest  frocks  show  Georgette 
braided  and  made  up  over  Japanese  silk. 


Wash  satins,  it  is  said,  will  have  a  big 
call  for  neckwear  for  Spring. 

Jacquards  are  coming  along  quite 
strongly  for  mid-Winter  selling. 


PLEASE  TAKE  NOTICE 
Skein    dyed    silks    are    manufac- 
tured  with   the    least   possible   im- 
perfections. 

No  allowances  can  be  made  for 
any  slight  faults  in  weaving  as 
these  are   unavoidable. 

Manufacturers  make  no  allow- 
ances  whatever. 


A  card  hearing  the  ahove  notice  was  dis- 
played on  a  counter  of  one  of  the  largest 
silk  departments  in  Toronto  last  month, 
which  goes  to  show  that  there  must  still  he 
some  short-sighted  customers  who  cannot 
see  the  woods   for  the  trees! 


SILK  AFTER  THE  WAR 

As  the  magnificent  allied  successes 
continue,  people  are  prone  to  renew 
speculations  as  to  when  the  war  will  end. 
With  these  the  ever  present  question  of 
"What  will  happen  such  and  such  an  in- 
dustry when  peace  comes?"  takes  on 
fresh  interest.  Not  the  least  often  under 
discussion  is  the  silk  industry. 

Manufacturers  and  jobbers  are  natur- 
ally a  little  bit  partial  to  the  idea  of  it 
continuing  stronger  than  ever.  Mer- 
chants and  other  big  buyers,  however, 
are  very  optimistic  about  it. 

"Women  of  all  classes  have  been  wear- 
ing more  silk  and  for  more  purposes  dur- 
ing the  past  three  years  than  ever  be- 
fore. When  the  war  is  over  there  is 
bound  to  be  a  slump  until  labor  and  in- 
dustrial problems  become  somewhat  re- 
adjusted. After  that  young  women  will, 
without  doubt  decide  that  they  would 
much  rather  work  and  wear  silk  "from 
the  skin  out"  than  remain  at  home  in 
cotton.  It  is  unlikely  that  the  sales  of 
the  past  two  or  three  years  will  ever 
be  reached  again  after  the  war,  but 
assuredly  the  silk  business  will  live  on 
in  prosperity"— this  is  the  gist  of  two 
or  three  authorities. 

In  Japan,  France  and  Italy  there  is 
more  attention  than  ever  being  devoted 
to  producing  raw  silk.  Japan  of  course 
is  of  chief  importance  in  that  way,  anu 
she  is  also  increasing  her  looms  so  that 
the  increased  number  of  mills  in  the 
United  States  and  those  now  not  working 
to  full  capacity  will  likely  be  able  to  go 
ahead  to  the  limit  when  the  coast  is  once 
more  clear. 

It  is  quite  likely  too,  that  the  prices 
which  will  reign  for  woolens  and  cottens 
after  the  war  will  leave  further  scope 
for  demand  for  silk,  though  doubtless  as 
.-oon  as  fine  wool  materials  are  avai.- 
able   they   will   be  ready  sellers. 


THE  VICTORY  LOAN  WILL  HELP  SMASH  PRUSSIANISM 
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COTTON    COMMITTEE    STATEMENT 

An  official  announcement  by  the  Cot- 
ton Committee  warns  the  public  and 
cotton  interests  against  giving  credence 
to  unauthorized  reports,  rumors  and  in- 
formation purporting  to  come  from  the 
Cotton  Committee  or  the  Committee  on 
Cotton  Distribution.  All  authentic  in- 
formation will  be  published  over  the 
signature  of  Thomas  Walker  Page, 
Chairman  of  the  Cotton  Committee,  01 
Charles  J.  Brand,  Chairman  of  the  Com- 
mittee on  Cotton   Distribution. 

The  Committee  will  not  recommend 
that  a  price  he  fixed  on  raw  cotton  at 
the  present  time;  nor  will  it  so  recom- 
mend in  any  event  before  sufficient 
time  has  elapsed  to  test  the  effect  as  a 
stabilising  influence  of  the  work  as- 
signed to  the  Committee  on  Cotton  Dis- 
tribution unless  in  the  meantime  un- 
expected changes  occur  in  the  cotton 
market  of  such  violence  as  to  threaten 
the  welfare  of  legitimate  interests. 

The  Committee  on  Cotton  Distribu- 
tion has  been  organized  and  has  bee;, 
directed  to  effect  as  quickly  as  possible 
an  equitable  distribution  of  cotton  as  to 
quantity  and  also  as  to  grade  anions 
both  domestic  and  foreign  manufactur- 
ers, with  a  special  view  to  providing 
for  the  proper  utilization  of  the  surplus 
of  grades  below  middling.  It  is 
planned  to  accomplish  this  distribution 
by  regulations  applying  to  foreign  and 
domestic  manufactures  without  inter- 
ference with  the  usual  trading  between 
farmers  and  buyers  or  merchants. 

All  purchases  both  for  foreign  and 
for  domestic  consumption  will  continue 
to  be  made  at  market  prices  through 
the  marketing  and  distributing  agencies 
commonly  used,  unless  and  until  the 
Cotton  Committee  shall  determine  and 
announce  that  a  necessity  has  arisen 
for  making  a  ehamre. 

In  view  of  this  announcement  the 
Cotton  Committee  hopes  that  agencies 
engaged  in  the  cotton  industry  will  pro- 
ceed in  the  normal  transaction  of  busi- 
ness without  uncertainty  or  hesitation. 


VOILES  TAKE  LEADING  PLACE 

Cottons  for  Spring,  1919,  are  now  on 
the  market.  Continuing  this  year's  offer- 
ings, voiles  have  by  far  the  leading 
place.  The  printed  patterns  include  a 
great  many  novel  ideas  in  tiny  checks 
and  small  broken  patterns,  frequently 
with  a  floral  or  conventional  over  pat- 
tern, also  fairly  small. 

Silk  and  cotton  mixtures  are  shown 
in  quite  a  range  of  new  effects,  many  of 
them  favoring  the  navy  or  black,  and 
white  foulard  patterns.  Then  there  are 
novelties  in  colored  yarns. 

Organdies  are  being  emphasized  again. 


Novelties,  Limited,  are  now  located  at 
their  new  address,  100  Wellington  street 
W.,   Toronto. 

The  Dominion  Linens,  Ltd.,  at  Guelph, 
Ont.,  hope  to  have  their  new  flax  mill  in 
operation  by  the  first  of  next  year  for 
spinning  both  wet  and  dry  spun  yarns, 
tow  and  line  spinning  as  high  as  80  lea. 


THE  TRADING   STAMP  ACT 

Passed  By  House  of  Commons,  1905 

Bill  No.  196 

AN  Act  in  amendment  of  the  Crim- 
inal Code,  1892. 
His  Majesty,  by  and  with  the 
advice  and  consent  of  the  Senate  and 
House  of  Commons  of  Canada,  enacts 
as  follows: — 

1.  The  Criminal  Code,  1892,  is  amend- 
ed by  inserting  the  following  sections 
immediately  after  section  526: 

526a  in  this  section — 

(A)  The  expression  of  "trading 
stamps"  includes,  besides  trading  stamps 
commonly  so  called,  any  form  of  cash 
receipt,  receipt,  coupon,  premium  ticket 
or  other  device,  designed  or  intended  to 
be  given  to  the  purchaser  of  goods  by 
the  vendor  thereof  or  his  employee  or 
agent,  and  to  represent  a  discount  on  the 
price  of  such  goods  or  a  premium  to  the 
purchaser  thereof,  which  is  redeemable 
either: 

(1)  by  any  person  other  than  the  ven- 
dor, or  the  person  from  whom  he  pur- 
chased the  goods,  or  the  manufacturer 
of  the  goods,  or 

(2)  by  the  vendor,  or  the  person  from 
whom  he  purchased  the  goods,  or  the 
manufacturer  of  the  goods,  or  in  cash 
or  goods  not  his  property,  or  not  his 
exclusive  property,  or 

(3)  by  the  vendor  elsewhere  than  in 
the  premises  where  such  goods  are  pur- 
chased, or  which  does  not  show  upon 
its  face  the  place  of  its  delivery  and  the 
merchantable  value  thereof,  or  is  not 
redeemable  at  any  time,  but  an  offer, 
printed  or  marked  by  the  manufacturer 
upon  any  wrapper,  box,  or  receptacle  in 
which  the  goods  are  sold,  of  a  premium 
or  reward  for  the  return  of  such  wrap- 
per, box,  or  receptacle  is  not  a  trading 
stamp  within  the  meaning  of  this  sec- 
tion. 

(b)  The  expression  "goods"  means 
anything  which  is  merchandise  or  the 
subject  of  trade  or  manufacture. 

(c)  The  expression  "every  one,"  "ven- 
dor," "purchaser,"  "merchant,"  "agent," 
or  "person,"  includes  any  partnership  or 
company  or  body  corporate. 

2.  Every  one  is  guilty  of  an  indictable 
offence  and  liable  to  one  year's  imprison- 
ment, and  to  a  fine  not  exceeding  five 
hundred  dollars,  who,  by  himself  or  his 
employee  or  agent,  directly  or  indirectly, 
issues,  gives,  sells  or  otherwise  disposes 
of,  or  offers  to  issue,  sell  or  otherwise 
dispose  of  trading  stamps  to  a  merchant 
or  dealer  in  goods  for  use  in  his  busi- 
ness. 

3.  Every  one  is  guilty  of  an  indictable 
offence  and  liable  to  six  months'  im- 
prisonment, and  to  a  fine  not  exceeding 
two  hundred  dollars,  who,  being  a  mer- 
chant or  dealer  in  goods,  by  himself  or 
his  employee  or  agent,  directly  or  in- 
directly gives  or  in  any  way  disposes  of, 
or  offers  to  give  or  in  any  way  dispose 
of  trading  stamps  to  a  purchaser  from 
him  of  any  such   goods. 


4.  Every  one  is  guilty  of  an  offence 
and  liable  on  summary  conviction  to  a 
fine  not  exceeding  twenty  dollars,  who, 
being  a  purchaser  of  goods  from  a  mer- 
chant or  dealer  in  goods,  directly  or  in- 
directly receives  or  takes  trading  stamps 
from  the  vendor  of  such  goods  or  his  em- 
ployee or  agent. 

526b.  Any  executive  officer  of  a 
corporation  or  company  guilty  of  an  of- 
fence under  subsection  2  or  subsection  3 
of  the  next  preceding  section  who  in 
any  way  aids  or  abets  in  or  counsels  or 
procures  the  commission  of  such  offence, 
is  guilty  of  an  indictable  offence  and 
liable  to  the  punishment  stated  in  the 
said    subsections    respectively. 

2.  This  Act  shall  not  apply  to  any 
trading  stamp  issued  by  a  manufacturer 
or  vendor  before  the  first  day  of  No- 
vember, one  thousand  nine  hundred  and 
five. 


BOOKLET   ON    ADVERTISING 

Retail  merchants  and  others  inter- 
ested in  advertising  may  have  for  the 
asking  a  booklet  recently  issued  by  the 
National  Educational  'Committee  of  the 
Associated  Advertising  Clubs  of  the 
World,  "The  Foot  Rule  of  Successful  Re- 
tail Advertising,"  along  with  a  bulletin 
telling  how  this  booklet  has  been  used 
as  the  basis  for  study  courses  in  local 
advertising  clubs,  states  an  announce- 
ment from  the  office  of  the  Associated 
Clubs. 

The  advertising  association,  which  em- 
braces more  than  150  local  advertising 
clubs,  is  actively  engaged  in  the  promo- 
tion of  better  advertising,  seeking  im- 
provement along  the  line  of  greater  skill 
on  the  part  of  the  advertiser  as  well  as 
endeavoring  to  stamp  all  fraud  out  of  ad- 
vertising. 

This  "Foot  Rule"  booklet,  it  is  an- 
nounced, is  a  most  practical  little  treatise 
on  retail  advertising,  and  is  proving  to 
be  a  distinct  help  to  local  advertising 
clubs  that  are  making  it  a  basis  for  a 
series  of  meetings  for  the  study  of  ad- 
vertising. 

Requests  may  be  addressed  to  Noble 
T.  Praigg,  secretary  of  the  National  Edu- 
cational Committee,  Associated  Advertis- 
ing Clubs,  Merchants  Bank  Bldg.,  In- 
dianapolis, Ind. 


A  DRY  GOODS  MAN   LEADS 

IT  WAS  Mr.  H.  S.  Bowden,  a  dry  goods 
merchant  of  Pembroke,  Ont.,  who  inspir- 
ed the  "three  cheers  for  Prince  Arthur" 
when  Prince  Arthur  of  Connaught  re- 
viewed the  artillery  at  Petawawa  camp 
August  19.  There  was  a  large  gathering 
of  citizens  at  the  camp  hut  with  char- 
acteristic Canadian  reserve  no  one  seem- 
ed to  want  to  be  the  first  to  break  into 
cheering.  However,  everyone  was  so 
pleased  with  the  Prince  and  so  proud  of 
the  splendid  camp  that  all  joined  in  hear- 
tily when  Mr.  Bowden  doffed  his  hat 
and  led  off  the  cheers  as  Prince  Arthur 
stepped  into  his  car. 


INVEST  TO  THE  LIMIT  OF  YOUR   RESOURCES   IX  VICTORY  BOND? 
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THE    STAMP  THAT 

GIVES     COMPLETE 

PROTECTION 


If  your  showerproof  department  sells  only  egarmnts  that  bear  the 


Rec?  Trade  Mark 
proofed  by 


STAMP 

your  customers  will  be  more  than]  satisfied. 


NO  GUARANTEE 
WITHOUT 


Show  your  customers  this  Stamp,  it  is 
their  PROTECTION  and  yours. 


carries 
the 


9. 


GUAR- 
AN- 
TEE 


"CRAVENETTE"  SHOWERPROOFS  are  obtainable  in  suitable  styles  for  every  class  of  War  Worker 

OBTAINABLE    FROM     LEADING    IMPORTING    HOUSES 


If  any  difficulty  in  obtaining  please  write  The  CRAVENETTE  CO.,  LTD.  [Dept.  6).  Well  Street,  BRADFORD 


Buy  Direct  From   The  Manufacturer — 
Invest  What  You  Save  In   Victory  Bonds! 

The  advantage  of  buying  merchandise  direct  from  the  manufacturer  has  been 
strongly  emphasized  during  the  past  year  when  prices  have  risen  so  high  be- 
cause of  scarcity  of  raw  materials  and  shortage  of  labor.    Naturally,  as  prices 
rise  the  margin  you  save  by  buying  direct  becomes  greater. 
PREPARE   NOW   FOR   NEXT   SPRING 
Place  your  orders  now  for 

GEORGETTE  CREPES,  CREPE  de  CHINES,  NINONS 
and   NOVELTIES 
at  very  ADVANTAGEOUS  PRICES  and  thereby  avoid  coming 
season's  difficulties  in  shortage  of  merchandise. 
In  spite  of  all  difficulties  we  are  still  able  to  make  good  deliveries. 
Buy  A.  G.  B.  Fabrics  on  yellow  boards  only. 

Albert  Godde,  Bedin  &  Cie. 

PARIS  TARARE  LYONS 

64  Wellington  Street  W.,  Empire  Building,    Toronto 

Adelaide  3062 


ENCOURAGE  VOIR  EMPLOYEES  TO  INVEST  THEIR  SAVINGS  IN  VICTORY  BONDS 
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THE  DRY  GOODS  TRADE  WILL  TAKE  ITS  SHARE  OF  VICTORY  BONDS 
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R.  G.  MAXWELL  &  CO. 


MANUFACTURERS 
HAWICK,    SCOTLAND    and    LONDON,    ENGLAND 

niuiiiiiiiiiiiiiiiiiiiiH 

Ladies'  Costume  and  Mantle  Cloths 

We  specialize  for  the  Ladies'  trade  only, 

with  the  latest  novelties  in  Costume  and 

Mantle  Cloths. 

We    also    make    large    quantities    of    our 

Standard    qualities   for    stock,    comprising 

piece-dyed  Cheviots,  Harris,  Donegal  and 

Homespun  Mixture  effects. 

Also  Mantle  Cloths  in  mixtures  and  piece 

dyes,   Blanket  and  Velour  finish,   various 

weights  and  qualities. 

Our  piece-dyed  Cheviots  being- 
all  pure  wool,  we  can  dye  any 
special  shade  for  school  or 
other  contracts  and  give  quick 
delivery. 


Special  Attention  Given  to  the  Shipping  Trade. 


ALL  COMMUNICATIONS  TO 

R.  G.  MAXWELL  &  CO 


48-50  Margaret  Street 

Cablet     Goujbaa,   Wttdo.  London. 
Paris 


London,  W.  1 ,  England 

Telephones    Museum  2803-2804,  Bank  8276. 


ABC  CcJ,,5lhEJuto 
New  York 


Cape  Town 
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Fabrics  You  Can  Depend  Upon 

Sure  to  Sell,  Sure  to  Satisfy 


The  productions  of  the  Calico  Printers'  Association,  Ltd.,  are  known  all 
over  the  world  for  dependability  and  a  unique  multiplicity  of  fabric  and 
design,  all  carefully  adopted  with  the  sureness  gained  by  long  experience, 
to  the  market  they  are  intended  to  supply. 


^^^-_  (g       ^„        An   entirely   new   cloth,   already   in   great   demand,    and    an 

(SISPH2&  e)HIS>(S?]l.        assured  success. 

The  Cotton  Fabric  with  Cepea  Serge  is  a  heavy,  firm-textured  Cotton  Fabric  with  a 

the  Serge  Finish  Serge  finish,  used  for  Day  and  Night  wear  for  Ladies,  Men 

and  Children.     Guaranteed  unshrinkable  and  fast  in  colours. 

Light  and  dark  grounds  in  108  ways.    Stripes,  spots,  etc.,  and  plain  shades  in  black, 

indigo,  navy,  blue,  pink,  helio,  green,  brown,  etc.     Width  30  inches. 


f~>  5  carry   a   guar- 

Crum  s     t\ntee  *s  a 

thoroughly  re- 
liable print  of 
British  make. 
The  range 
comprises  a 
vast  assort- 
ment of  colour- 
ings, Indigo, 
Red,  Black,  Butcher  Blue,  Blue-greys, 
Black-greys,  and  White  grounds,  Shirt- 
ings, Covers  and  Fancies.  Width  32 
inches.  With  Selvedge  mark  "Crum's 
Standard." 


um  s 
Standard 
Prints 


(jfcine 


is  a  sunerfine 
voile  in  unique 
colourings,  of 
wide  width, 
silky  finish  and 
up  to  date  de- 
signs. 


A  d  a  i  n  t  y,  attractive 

CjYTA  1 Tl  fz-  m  a  t  e  r  ial  containing 
^SlLOUALCr  oyer    5Q%    of    pure 

Merino  wool  and  constituting  the  nearest 
approach  to  ordinary  Wool  Delaine  on 
the  market.  Works  well,  washes  well, 
wears  well.  In  an  unusually  large  variety 
of  exclusive  designs. 


From  Wholesale  only.  In  case  of  diffi- 
culty write   to: — 

Calico  Tfinters  Set  Associatlonltd 


St.  James  Bldgs., 


MANCHESTER 


EVERY  VICTORY  BOM)  BOUGHT  NOW  HELPS  TO  SHORTEN  THE  WAR 
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C 


Wholesale  only: 
LISTER  &  Co.,  Ltd., 
Old  Change,   E.C. 

Agents : 

HENDERSON  &  SMYTH, 

Toronto  and  Montreal. 


:y*vv 


For  all 
Purposes 

both  day  and  night.  Lista  is  the 
most  beautiful  of  Silk  Fabrics. 
It  is  soft  and  dainty  wears  and 
washes  well.  British   built. 

See  latest  colourings 
and  designs. 
Sold  at  all  leading 
houses. 


VICTORY  BONDS  ARE  EFFECTIVE  ANSWERS  TO  HUN  SAVAGERY 
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D  K  KSS    FABRICS 


Fashionable  Wear 
for  1919 

BRITAINS  BEST 
"EMPIRE  VOILE" 


A  plain  Cotton  Fabric 
in  all  the  leading 
shades. 

Width  40  inches. 


**/^       CROCKER  SONS  &  CO.,rLIMITED         ^ 

^   A  FRIDAY  STREET  O^ 

^W  London,   E.C.4,   England  ^>^ 


THE  BOYS  IX  THE  TRENCHES  ABE  COUNTING  ON  YOU— LEND  THEM  A  HAM) 
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POPLIN 

The  War  Time  Silk 

POPLIN  for  durability   and 
economy. 

Poplin  for  style  and  distinction. 

Poplin  for  conservation  of  essential 
war  materials. 

For  women's  outer  apparel  of  every 
description,  R  &  S  Poplins  reign 
supreme. 

Retting  &  Schoen,  Inc. 

CARL   SCHOEN,  PRES. 

260  Fourth  Avenue,  New  York 


THE  RAISING  OF  THE  VICTORY  LOAN  MARKS  THE   MOST   VITAL 
PAGE  IN   CANADA'S   HISTORY.  DO   YOUR   SHARE,    OR   MORE 


YOUR  VICTORY   BONDS   MAY    BRING    HIM    HOME   IN    SAFETY 
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call  attention  to  their  TRADE  MARK  as  above.  Whether 
on  the  Selvedge  of  Piece  goods,  or  on  the  Tab  on  made-up 
Garments,  this  MARK  is  a  GUARANTEE  that  the 
fabric  bearing  it  is  their  genuine  production,  and  that 
the  utmost  CONFIDENCE  may  be  placed  on  its 
perfection  of  make,  and  on  its  good-wearing  qualities. 
"AZA"  Megd.)  and  "CLYDELLA"  (topi.)  only  less 
famous      than      "  Viyella,"     are    made     by    the     same     firm. 

Wm.  HOLLINS  &  Co.,  Ltd 

Viyella    House,    Newgate    St., 
LONDON,   ENGLAND. 


Wholesale  Only. 


Canadian   Agents:    McINTYRE,    SON    &    CO.,    LTD.,  Montreal 


BTY    VICTORY    BONDS— TILL    IT    HURTS! 


MILLINERY 


MILLINERY  DESIGNATED  AS  FAIRLY  PLAIN 

Ostrich,   Fur  and  Simple  Dull  Metallic  Ornaments  for  Trimmings  —  Broken  Lines  and 

Many  Corners  Accepted — Beaver  and  Duvetyn  Make  Up  Many  Hats  in  Beaver 

Tones  and  Sapphire  Blue — All  Black  Developing 


THE  past  month  has  not  brought 
about  any  startlingly  new  tenden- 
cies in  Fall  headvvear.  The  pub- 
lic, however,  has  set  its  stamp  of  ap- 
proval upon  a  number  of  the  innovations 
described  in  previous  issues  of  Dry  Goodi 
Review.  For  instance,  the  trade  was  a 
little  uncertain  as  to  whether  the  public 
would  approve  of  the  extremely  irregu- 
lar shapes  and  broken  lines  which  were 
brought  out  this  season  and  of  the  rather 
startling  points  and  corners  which  de- 
veloped in  numbers  upon  a  great  many 


shapes.  However,  these  seem  to  have 
been  taken  up  quite  readily  by  the  first 
buyers,  and  they  are  appearing  upon  the 
streets  in  considerable  numbers.  Just  at 
present  extremely  large  and  very  small 
hats  are  finding  most  ready  sale.  A  drap- 
ed tarn  noted  by  DRY  GOODS  REVIEW 
at  a  wholesale  was  of  rich  black  velvet, 
and  though  soft  in  effect  was  drawn  out 
to  extreme  points  at  both  sides.  A  great 
many  of  the  more  exclusive  shapes  com- 
ing out  just  now  show  extreme  breadth 
through  the  points  at    the    sides.      This 


Three  Happy  Ideas 


Three  of  the  successful  types  of  1918,  Fall  and  Winter  millinery.  A 
combination  of  velvet  and  beaver  is  used  for  the  left  hand  model; 
pressed  velvet  for  the  snug  little  turban  at  the  right,  and  satin  with 
velvet  brim  and  facing  for  the  picture  in  the  centre.  Shown  by  D-  B. 
Fiske  &  Co.,  Chicago. 


applies  to  both   stiff    and    soft    shapes. 
Beaver  and  Duvetyn  Strong 

Beaver  is  coming  into  its  own  with  all 
the  strength  of  the  earlier  predictions. 
While  it  is  most  frequently  shown  as 
facings  or  bindings  for  the  brim,  anu 
perhaps  a  crown  as  well,  there  are  never- 
theless a  number  of  shapes  entirely  of 
beaver.  The  fabric  called  beaver  clotii 
is  also  being  taken  up  by  the  trade  quite 
readily,  and  is  being  cut  into  a  number 
of  original  designs,  which  seem  to  be 
approved  by  the  public. 

Duvetyn  is  also  meeting  with  a  good 
deal  of  favor.  It  has  been  a  strong  fea- 
ture of  New  York  fashions  for  two  or 
three  Winters  past,  but  this  year  one  of 
(he  leading  Toronto  wholesales  is,  what 
they  term,  specializing  in  it.  They  have 
a  nice  range  of  colors,  including  sage 
green,  sapphire  blue,  beaver  tones,  and 
others,  and  this  fabric  is  to  be  had  both 
in  the  all  wool  and  cotton  materials.  It 
is  very  soft  and  pliable  and  has  a  deep; 
thick  pile,  which  renders  it  a  comfortable 
.ooking,  but  light  weight  Winter  fabric 
for  millinery.  These  tones  are  similar 
to  those  of  the  beaver  cloth.  Duvetyn  is 
very  well  spoken  of  for  sets;  there  are 
some  rather  elaborate  models  of  three 
pieces,  or  even  four,  including  hat,  scarf, 
or  cape,  bag  and  muff,  but  the  majority 
of  sets  are  merely  a  hat  and  scarf.  These 
are  embellished  with  various  designs  and 
colorings  in  wool  embroidery.  One  set 
noticed  had  a  basket-weave  trimming 
with  cire  military  braid  half  an  inch 
wide,  woven  in  with  the  cut  strips  of  the 
fabric;  the  braid  was  in  black  and  the 
fabric  in  raspberry,  making  a  very  effec- 
tive trimming.  The  strips  of  the  fabric 
extended  into  fringe  at  the  ends  of  the 
scarf. 

In  New  York  the  sage  green  has  been 
featured  perhaps  largely  by  the  leading 
milliners,  but  in  Canada  the  green  is  of 
least  importance;  beaver  and  sapphire 
blue  are  the  tones  liked  best  in  this 
country. 

Black  and  One-Tone  Millinery 

There  is  a  tendency  among  the  better 
trade  at  present  for  biack.  What  might 
be  called  the  popular  trade  fancy  a  little 
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sapphire  blue,  some  henna  and  other  nev 
tunes,  but  the  better  class  of  trade  is 
making  quite  a  bid  far  all  black.     Next 

lo  this,  taupe  ami  brown,  and  a  lit  lie 
purple  ami  plum  are  the  leading  tones. 
Colors  are  not  combined  either  for  the 
better  class  trade.  One  tone  millinery  is 
found  to  give  much  the  better  satisfac- 
tion. 

Fur  trimming  is  very  pronounced.  It 
is  used  in  narrow  strips  for  bands,  trim- 
mings of  all  sorts,  and  for  crowns.  It  is 
used  in  strips  as  narrow  as  a  half  inch 
for  some  of  the  little  fancy  designs  and 
decorative  touches,  but  of  course,  only 
the  thin  skinned  furs  are  permissible  for 
.his.  Mole  and  grey  squirrel  are  per- 
haps the  favorites  for  these  finer  trim- 
mings. Beaver,  skunk  and  monkey  skin 
are  also  to  the  fore;  the  last  mentioned 
is  rather  scarce,  but  is  liked  a  good  deal 
for  fringe  effects  and  is  much  lighter  in 
weight  than  deep  fringe,  which  is  a  point 
in  its  favor  for  millinery. 

Small  hats  with  artistic  draped  veils 
have  been  exceptionally  good  this  sea- 
son. "I  don't  know  that  we  have  ever 
had  such  a  good  veiled  hat  season  as 
we  have  so  far  this  year,"  said  one  of 
the  large  wholsalers. 

Brocades   Grow    in   Importance 

As  was  predicted  earlier  in  DRY  GOODS 
REVIEW,  there  is  a  tendency  noted  now 
for  brocades.  These  will  be  stronger  no 
doubt  in  a  month  or  two  from  now,  but 
with  gold  lace  and  metallic  trimmings  of 
various  sorts  they  are  becoming  pro- 
nounced. They  cannot  of  course  be  used 
in  quantities  because  they  are  high 
priced  and  therefore  a  "marked"  fabric, 
as  one  milliner  explained.  That  is  each 
wholesale  can  carry  only  a  few  pieces,  and 
if  they  use  it  to  any  great  extent  it  will 
mark  the  hats  coming  from  this  or  that 
place.  It  must  assuredly  be  used  with 
discretion.  Transparent  brims  it  is 
thought  will  be  noticeable  during  the 
mid-Winter. 

While  ostrich  trimming  is  very  strong 
in  the  United  States  it  has  not  met  with 
quite  so  much  favor  in  Canada,  and  in- 
deed not  so  much  as  was  anticipated  by 
some  houses.  It  is  one  of  the  strongest 
trimming  features  this  season  even  here, 
but  is  not  selling  in  quantities  in  the  long 
luxurious  plumes  and  sweeping  bands 
which  once  were  worn.  That  style  of 
ostrich  is  too  high-priced  for  war  times 
in  Canada  no  matter  what  popularity  ex- 
pensive millinery  may  gain  in  the  United 
States.  Ostrich  mounts  and  bands  are 
very  pronounced,  as  already  intimated. 
Crepe  Hats  Strong  in  New  York 

Another  New  York  fancy  which  does 
not  seem  to  have  gripped  the  Canadian 
trade  so  noticeably  is  the  crepe  hat.  This 
has  been  quite  popular  for  early  Fall, 
especially  when  ornamented  with  wooden 
beads  or  hand-embroidery  in  worsteds. 
Some  of  this  style  of  hat  have  sold  here, 
but  the  fact  that  a  heavy  crepe  is  so  high 
in  price  and  a  thin  one  must  be  cirefully 
lined,  making  the  expense  of  hand  work 
high,  has  kept  the  crepe  street  hat  from 
becoming  noticeably  popular.  Georgette 
crepe  facings  are  used  a  eood  deal  with 
tops  of  hatters'  plush.  One  smart  little 
soft-crowned  model  in  dark  gr?y  Russian 
plush     had    the    brim    turned     abruptly 


A   Delightful  Chapeau 

Drooping  gracefully  over  this  grey  turban  is  a  beautiful  ostrich 
plume   in    tones   to   match.        The     whole      idea   is   decidedly   this 


M'ilMin    S. 


back  off  the  face  and  faced  in  crepe 
to  match;  a  scarf  of  one-inch  grosgrain 
ribbon  passed  around  the  centre  of  the 
brim  and  the  back  of  the  crown  making 
an  attractively  neat  finish.  Russian 
plush  is  similar  to  the  other  deep  pile 
glossy  plushes  with  perhaps  a  little 
thicker  pile. 

Another  little  shape  which  h?«  iurt  ar- 
rived from  New  York  and  is  selling  well 
has  not  been  officially  named  but  re- 
sembles a  baseball  catcher's  cap,  is  made 
of  hatters'  plush,  with  four  rounded 
lapels  turned  back  and  meeting  at  the 
top  centre  of  the  crown;  these  lapels  are 
faced  with  corded  silk,  velvet  or  crepe. 
The  hat  is  all  one  tone  in  either  black 
or  beaver  color. 

Ostrich,  Fur  and  Simple  Ornaments 
Pins  and  simple  ornaments,  preferably 
in  antique  silver  or  gold  effects,  also  a 
great  deal  of  gold  and  silver  stitching, 
are  the  main  trimmings  featured  next  to 
ostrich  and  fur.  Good  velvets  and 
plushes  make  the  hat  so  expensive  this 
season  that  milliners  find  only  the 
simpler  trimmings  of  interest  to  most 
customers.  Millinery  may  be  classed  thio 
season  as  fairlyr  plain. 


ers  to  join  forces  for  the  purpose  of 
promoting  foreign  trade  has  resulted  in 
the  combination  of  forty-four  important 
establishments,  the  first  of  the  kind  in 
che  U.  S.  industrial  history. 

Over  $100,000,000  in  domestic  annual 
sales  is  represented  in  the  combination, 
according  to  an  announcement  by  the 
Allied  Industries  Corporation. 

Agents  will  be  sent  to  Central  and 
South  America,  Cuba,  Porto  Rico,  the 
Dominican  Republic,  the  Phillippines  an-i 
the  Straits  Settlements  to  introduce 
American  goods. 

Another  purpose  of  the  organization 
is  to  foster  the  sale  in  the  U.  S.  of  goods 
manufactured  in   these  countries. 

A  permanent  exposition  will  show 
American  products  for  the  benefit  of  for- 
eign buyers. 

Firms  so  far  allied  with  the  corpora- 
tion include  makers  of  textile  goods, 
heating  and  lighting  systems,  chemicals, 
leather  and  rubber  articles  and  toys. 


TO  ENCOURAGE  FOREIGN  TRADE 

A  recent'v  enacted  law  in  the  United 
States  permitting  American  manufactur- 


NEW   COMPANY   TO    BE   FORMED 

Messrs.  McCulloch  &  Co.,  New  Glas- 
gow, N.S.,  have  sold  out  their  entire  stock 
to  the  Pacquet  Comnany.  Limited,  of 
Quebec,  Que.  Within  the  next  few  months 
it  is  said  that  a  new  company  will  be 
formed  in  New  Glasgow  by  Messrs.  H. 
B.  McCulloch,  John  McCulloch,  Elmer 
Scott.  Flett,  Milne  and  Maynard  Fraser. 
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MALINES  /jg\  MALINES 

which  are  different  yK8§iL/  yOU  Cant  substltute 

DYNAMO  BRAND 

ASK  for  the 

"DYNAMO  BRAND"  RAINPROOF  MALINE 

The  ORIGINAL  Guaranteed  Rainproof  Maline 

The  "DYNAMO  BRAND"  RAINPROOF  MALINE  is  guaranteed  against 

Rain 

Dampness 

Snow 

Sun 

Perspiration 
"DYNAMO"  MALINE  is  the  Ideal  Maline  for  Millinery— Heavy,   Fine,  Brilliant. 
One  yard  of  DYNAMO  MALINE  offers  the  same  effect  and  covers  better  than  two 
yards  of  any  other  makes. 

To  be  had  from 


mo™    CHAS.  MOUTERDE  (United  Makers) 


Wellington 
St.  West 
Sommer    Bldg.  '  '  TnnriMTn 

The  only  selling  agents  for  Gros  Million  &  Co.  of  Lyon?   (France)   for  the  Dominion  of        1UKUIN1U 
Tel.    Up    5448  Canada.     We  only  sell   to   the    Wholesalers.  Tel.  Adel.  4184 
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I  NEW  STRAW  HATS  | 

for  Spring,    1919 

A  BEAUTIFUL  RANGE  FROM  FASHION  CENTRES 

Ladies',  Misses'  and  Children's  Hats 

Price  and  quality  considered,  you  will  find  this  line  a 
|  most  interesting  one. 

We  will  arrange  a  call  if  you  are  not  now  on  our  list. 


PEERLESS  HATS  LIMITED 

Mfrs.  of  Ladies'  and  Children's  Straw  and  Velvet  Hats,  etc.  Direct  from  Maker  to  Retailer 

10  ONTARIO  STREET  WEST        -        MONTREAL 
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THE  SPIRIT  OF  SERVICE 

AT  THE  HOME  OF 

HOLLANDER   SEAL 

MR.  FUR  MANUFACTURER:  We  need  hardly  impress 
upon  you  the  importance  of  having  your  furs  dyed  by  a 
reliable  dyer experience  teaches  you  that. 

And  with  the  HOLLANDER  service  right  here  at  your 
door,  this  should  be  one  of  the  least  of  your  troubles. 

The  spirit  of  sen  ice  rules  in  the  home  of  HOLLANDER 
SEAL.  From  the  big  boss  to  the  humblest  helper every- 
body bows  to  the  spirit  of  service. 

Whatever  work  is  performed  at  plant,  laboratory  or  office 
must  pass  the  question,  "does  it  serve,  does  it  help,  does  it- 
benefit  the  HOLLANDER  CUSTOMERS?" 

Our  laboratory  is  everlastingly  engaged  in  discovering 
and  trying  out  new  shades  and  effects  in  the  application 
of  dye  to  fur  for  the  benefit  of  our  customers. 

HOLLANDER 
SEAL 

the  most  popular  of  all  furs,  achieved  fame  and  popularity  only  be- 
cause of  HOLLANDER  DRESSING  and  DYEING. 

"YOU  CAN  RELY  ON  THE  DYE  IF  IT'S  HOLLANDER'S"  is 

a  recognized  truth  in  the  fur  trade  the  world  over. 

CAN  WE  SERVE  YOU  ? 

A.  HOLLANDER  &SON,  LIMITED 

64  QUEEN  STREET 

Montreal 


New  York  Office  :   129  West  30th  Street 


VICTORY  BONDS  ARE  A  GOOD  INVESTMENT— NOT  A  BURDEN 
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SEPTEMBER  FUR  SALES 


Bring  Record-Making  Prices  for  Skunk  and  Lynx- 
Show  Greatest  Advance 


-House  Cat  Ski] 


THERE  were  three  occasions  when 
cheers  rang  out  at  the  sales  of  the 
New  York  Fur  Auction  Sales 
Corporation  held  the  last  week  of  Sep- 
tember. The  first  was  on  the  opening- 
day  when  big  purchase  pledges  were 
made  for  the  new  Liberty  bonds.  The 
second  was  when  a  new  high  record  of 


$9  was  established  for  skunk  skins  on 
this  continent  on  the  third  day  of  the 
auction.  The  third  cheer  came  on  Thurs- 
day, Sept.  26,  when  some  choice  lynx 
pelts  sold  at  $55  each,  also  a  new  record. 
Both  bids  were  the  result  of  an  extreme- 
ly keen  demand  resulting  from  increased 
popularity  for  these  two  lines.     The  auc- 


A  Handsome  Set 


ii.  i 


s  one  of  the  popular  uses  for  Opossum  this  sea- 
son. It  combines  well  with  the  Hudson  Seal.  The 
jacket  is  lined  with  a  rich  blue  brocaded  silk.  Made  by 
Sandham  &  Thurston,  Toronto. 


tion  served  to  indicate  that  furs  had  not 
yet  reached  the  top  level,  for  those  where 
a  big  consumption  was  assured  com- 
manded prices  much  in  advance  of  those 
of  April  last.  The  grand  total  of  saies 
for  the  first  three  days  was  $1,750,000, 
and  the  fourth  day  brought  this  to 
$2,250,000. 

In  the  earlier  part  of  the  auction  over 
3,000  skins  of  grey  fox  sold  at  an  ad- 
vance of  10  per  cent,  on  April  prices. 
Beaver,  which  had  rushed  up  some 
months  ago  on  a  fictitious  demand  and 
met  with  a  slump  later  on,  brought  April 
prices,  with  increases  on  the  medium  and 
small  pelts.  Kitt  fox  was  the  same  as 
April. 

Mole  was  not  as  strong  as  in  April, 
averaging  30  per  cent.. lower.  The  high- 
est price  paid  was  48  cents.  There  were 
over  3,000  .otter  skins,  the  Northern 
about  15  per  cent,  advance,  with  $32  as 
the  high  price.  Southern  were  down  15 
per   cent. 

Northern  skunk  was  40  per  cent,  up, 
and   Eastern  35   per  cent. 

Kolinsky  sold  fairly  well  with  $1.95  as 
top  price.  Ermine  was  up  35  cents,  and 
as  has  been  said,  there  was  a  keen  de- 
mand for  skunk.  The  greatest  advance 
was  shown  in  house  cat  skins,  which  ran 
50  per  cent,  to  100  per  cent,  advance. 
For  this  a  top  price  of  $1.42  was  paid. 
Some  of  the  Top   Notchers 

Among  the  high  prices  for  single  skins 
were  the  following:  Kolinsky,  $1.95; 
badger,  $2.40;  otter,  $30;  leopard,  $19.50; 
ermine,  $2.65;  chinchilla,  $41;  ocelot, 
$1.50. 

On  the  fourth  day  99,000  squirrel  skins 
developed  some  strong  bidding,  with  72 
cents  as  the  highest  price  paid  for  a 
single  skin.  Japanese  marten  sold  at 
about  April  prices,  with  Japanese  mink 
in  a  similar  position;  civet  cat  sold  fairly 
well  at  market  prices.  The  fashionable 
demand  for  lynx  drove  the  price  up  and 
these  averaged  30  per  cent,  advance. 
Hair  seal  was  up  20  per  cent.  Among 
the  highest  prices  paid  for  single  pelts 
on  the  fourth  day  were:  marmot,  $1.18; 
civet  cat,  56c;  hair  seal,  $7;  Japanese 
marten,  $5.00;  Japanese  badger,  $1.20; 
Jaoanese  mink,  $1.25;  stone  marten, 
$13.50;   squirrel,  74c;   mink,  $8.50. 
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One  of  the  Newest  Scarfs 

II  is  made  of  skunk  which  is  coming  much  into  favor 
again.  This  cape-scarf  extends  well  down  in  front  and 
an  elastic  waist  band  keeps  it  snug  and  warm,  like  a 
waistcoat.     Shown  by  J.  Schwartz  &  Co.,  Toronto. 


for  general  wear,  the  color  was  a  mutter 
of  choice.  This  is  a  tribute  to  the  fact 
ihat  the  brown  shades  are  now  estab- 
lished  as  staple  lines   in  furdom. 


BROWN  SHADES  IN  FURS  POPULAR 

Demand  Will  Be  Large  for  Hudson  Seal — Muskrat  Skins  Scarce 


HIGH  PRICE  OF  FOX 

Some  of  the  Toronto  manufacturing- 
furriers  agree  with  our  Montreal  editor's 
statement  last  month  which  pointed  out 
a  slight  falling  off  in  animal  scarfs. 
They  agree  so  far  as  fox  is  concerned. 
One  of  them  remarked  the  other  day,  "1 
don't  think  there  are  a  hundred  fox  skins 
in  Toronto.  Nobody  bought  them  this 
year.     They  were  far  too  high  in  price." 

One  fur  which  is  coming  into  pro- 
minence again  for  sets  on  that  account 
is  skunk.  There  are  some  handsome 
scarfs  as  well  as  small  plain  ones  made 
up,  but  skunk,  too,  is  not  at  all  plentiful. 
There  has  been  a  big  run  noticed  so  far 
in  wolf.  These  skins  of  course  retain 
ihe  animal  scarf  style  and  are  decidedly 
active. 

Opossum  is  not  considered  good  for 
separate  sets  but  is  in  good  demand  for 
muffs  and  collar  trimmings. 


A  SCARCITY  of  muskrat  skins  is 
reported  in  the  trade,  and  it 
is  expected  that  by  the  first 
of  the  year,  before  the  new  catch  is  in 
hand  to  any  extent,  there  will  be  some 
firms  without  their  accustomed  supplies 
of  Hudson  seal  coats.  The  demand  for 
the  hide  of  the  little  animal  has  gone 
ahead  by  leaps  and  bounds  this  past 
year  with  the  remarkable  popularity  of 
the  Hudson  seal  coat  in  all  parts  of 
Canada  and  the  United  States.  There  are 
some  sales  of  moleskin  reported  by  a 
leading  and  fashionable  fur  house,  but 
the  Hudson  seal,  with  rich  trimmings  of 
skunk,  kolinsky,  and  mole  and  squirrel 
stands  by  itself.  The  trimmed  article, 
more  costly  than  the  simple  one,  still 
is  in  the  lead  in  stores  where  the  clien- 
tele is  of  the  wealthier  class.  Where 
it  is  a  matter  of  cost,  and  especially 
where  the  coat  is  bousht  to  be  worn  for 
three  or  four  years  at  least,  the  untrim- 
med  is  the  one  usually  called  for. 


A  retail  buyer  challenged  the  opinion 
of  a  large  manufacturer  as  expressed 
in  the  last  issue  of  DRY  GOODS  RE- 
VIEW, namely,  that  there  was  a  feeling 
against  the  animal  shapes  in  neck  pieces 
and  in  favor  of  the  cape  effects,  with 
less  prominence  given  to  the  head  and 
paws  and  brush  tail.  He  maintains  that 
nothing  that  was  ever  designed  for  a 
stole  ever  approached  in  smartness  and 
naturalness  to  the  animal  effects.  His 
customers  were  seeking  these  as  keenly 
as  ever,  and  he  was  not  preparing  for 
any  change  over. 

So  far  as  colors  are  concerned,  the 
dark  brown  or  taupe  shades  that  played 
a  prominent  part  in  sets  last  year  are 
good  again.  Yukon  blue  also,  is  well 
m  the  running.  As  between  the  black 
and  brown,  it  has  become  much  a  matter 
cf  the  use  that  is  to  be  made  of  the 
furs,  the  black,  of  course,  being  neces- 
sary for  those  in  mourning,  and  olde: 
people,  and  as  between  the  younger  set 
LET  YOUR  HEART  BE  YOUR  BANKER— INVEST  IN  THE  VICTORY  LOAN 


New  Fall  model,  Hudson  seal  coat,  raglan 
lines,  with  sailor  collar  and  cuffs  of  sabl-  : 
lining  of  flowered  silk  poplin.  Shown  by  Jas. 
Coristine  &   Co. 
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The  best  values  and  the  best  service 
to  the  retail  trade  in  every  part  of 
Canada  is  rendered  through  our 
organization.  Why  not  link  up  with 
us.  Begin  by  writing  for  a  cata- 
logue. 


MOOSE  HEAD  BRAND  FURS 

L.  Gnaedinger  Son  &  Company 

90-94  St.  Peter  Street,  Montreal 


THE  VICTORY  LOAN  WILL  HELP  SMASH   I'ltl'SSIANISM 
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FOX  FURS 

We  are  prepared  to  fill  your  orders  for  the  following: 

Golden  Fox  Setts 

STOLES,     -     One  Skin  Effect)  *«,1  -,- 
MUFFS,    -    Barrel  and  Canteen)  *61'*  Up 

Grey  Fox  Setts 

STOLES,  One  Skin  and  Others)   *9I-  ,-n 
MUFFS,    -    Barrel  and  Canteen)  *Zt>bU  Up 

Black  Fox  Setts 

STOLES,   -   -   -   -  All  Styles(  $3575 

MUFFS,    -   Barrel  and  Canteen)  ^^  Up 

Ask  for  Catalogue  and  Price  List  showing 
various  designs  with  prices 

James  Coristine  &  Co.,  Limited 

MONTREAL 
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Hudson    Seal 
No.    777 — Scan,    $30.00 
No.    752— Muff,    $27.75 

Alaska   Sable 
No.    1642— Scarf,    $97.50 
No.    1573— Muff,    $35.00 


Alaska    Sable 
No.  1636— Scarf,  $37.50 
No.    1594— Muff,    $47.50 


You  musl  have  prompt  delivery — the  season  is  hern  and  you  cannot  afford  to  wait.  Hudson  Seal  and 
Alaska  Sable  are  off  to  a  big  start  and  are  undoubtedly  the  most  fashionable  furs  of  the  day.  The 
large  stoles  with  pockets  are  tremendously  popular.  Wire  or  write  our  Montreal  or  Winnipeg  houses 
and  receive  the  goods  by  return  express. 

We  have  them  ready  on  our  floors.  Our  stocks  of  Ladies'  Hudson  Seal  Coats,  Rat  Coats,  Marmot 
Coats,  Men's  Goon  ('outs,  etc.,  was  never  more  complete. 

Don't  delay.    Order  to-day. 

THE  REDMOND  COMPANY,  LIMITED 

MONTREAL  and  WINNIPEG 

t-ir  Kindly  send  for  our  Fall  catalogue  if  you   have  not  already  received  one. 
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DISTINCTIVE 

COLLECTION 

OF 


Model    7822 


FURS 
OF 
QUALITY 


HUDSON  SEAL  COATS  AND  COATEES 
IN  AUTHORITATIVE  STYLES 


SILVER  BROTHERS    -  Sommer  Bldg.  -    MONTREAL 

E.  B.  MENDELSOHN,  Curry  Bldg.,  WINNIPEG,   Western  Representative 
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This  Book  Will  Help   Trim 
Your  Show  Windows 

"Show    Window    Backgrounds" 

By  GEO.  J.  COWAN 

Vice-President  of  the  Koester  School  of 
Window  Trimming 

This  is  the  most  useful  window  trimming  book 
ever  published  and  sells  at  only  $1.70  postpaid; 
a  price  that  makes  it  possible  for  every  window 
trimmer  and  merchant  to  possess  it. 

Every  background  design  is  drawn  in  such  a 
way  that  anyone  can  follow  out  the  idea  the  same 
as  a  carpenter  does  his  work  from  blue  prints. 
Every  detail  is  fully  illustrated  and  fully  de- 
scribed with  complete  text  matter. 

The  first  half  of  the  book  has  the  windows 
arranged  in  the  order  in  which  they  should  be 
installed,  thus  being  a  yearly  window  trimming 
program. 

The  following  partial  list  of  contents  will  give 
you  a  clear  idea  of  what  a  valuable  book  this  is: 
New  Year's  Windows.  Period      Decorations      in 

White  Goods  Windows.  backgrounds,  showing 

St.  Valentine's  Day  Windows.       examples  of 


Spring  Opening  Windows. 
Easter  Windows. 
Summer  Windows. 
Horse  Show  Windows. 
Fall  Opening  Windows. 
Carnival  Windows. 
Hallowe'en   Windows. 
Thanksgiving  Windows. 
Christmas  Windows. 


Greek,  Moorish, 

Roman,  Italian, 

Gothic,  French, 

German,  Empire, 

Japanese  Colonial, 

Egyptian,         Mission,  etc. 
Sale  Windows, 
Bas   Relief   Backgrounds, 
Stencil   Backgrounds, 


and  a  great  variety  of  general  and  special  backgrounds, 
making  up  a  total  of  over  150  background  designs,  with 
a  great  number  of  small  detail  drawings.  Many  of  the 
drawings  are  in  colors. 

It  has  taken  over  ten  years'  continuous  work 
to  make  the  drawings  in  this  book  and  over  25 
years'  experience  in  every  phase  of  window 
trimming  to  equip  the  editor  with  the  practical 
knowledge  necessary  to  prepare  a  volume  of  this 
kind. 

This  honk  Is  7  x  10  inches  in  size,  strongly 
bound  in  de  luxe  silk  cover  with  handsome 
art  design.  Over  250  pages  and  about  200 
illustrations.  Sent  prepaid  only  on  receipt 
at    $1.60. 


The    MacLean   Publishing    Company,  Ltd. 

143-153   University   Avenue,   Toronto 


LABRASKA 
FOX 

The  latest  offering  to  the 
ur  trade.  Beautiful,  glossy, 
silky  fur  at  very  moderate 
prices;  better  wearing  than 
Canadian    Fox    o  r    Lynx. 
Sold  in  Black  and  Lucille 
Brown,  in  all  latest  designs. 

525  to  $40  per  set,  according 
to  size. 

BRAZILIAN 
MARTEN 

Another  new  fur  in  Taupe 
Color  only.    Stole  in  drop- 
ped skins  with  Barrel  muff 

Per  set,  $38.00. 

MAIL  ORDERS 
PROMPTLY  EXECUTED 

Samples  expressed  on 
request. 

For  anything  in  furs  write  to 

JAMES  W.  GRANT 

LIMITED 

366  St.  Paul  Street  West         MONTREAL 

AVENGE  LOl'VAIN  AND  THE  LUSITANIA      BUY  VICTORY  BONDS 
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Atlantic  Underwear 

\\  ill  please  your  most  critical  customers  because  it  is  made  to  please — 
unshrinkable,  neat  appearing  and  snug  fitting.  It  is  a  line  that  will 
boost  your  sales  and  your  profits  too. 

Atlantic  Underwear  Limited,  Moncton,  N.B, 

EVERY  VICTORY  BOND  BOUGHT  NOW  HELPS  TO  SHORTEN  THE  WAR 
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SELLING  SWEATERS  BY  THE  POUND 

Unique  Display  of  Men's  Wear  Store  in  Montreal — The  Magnetic  Drawing  Power  of  a  Good 
Window — Suggesting  the  Cleaning  Up  of  Hats 


IN  these    times    of    daily    change     in 
chandising    methods    we    hear    much 
discussion  as  to  selling  eggs  by  the 
pound,   vegetables   by   the   pound,   syrup 


and  other  commodities  by  weight.  But 

"Sweaters   by    the    Pound!"    who  ever 
would  have  thought  it? 

The   Livinson  boys — men's  wear  men, 


at  23  St.  Catherine  street  W.  Montreal, 
pay  a  great  deal  of  attention  to  their 
windows,  and  it  pays  them.  A  few  days 
ago  they  stated  to  DRY  GOODS  RE- 
VIEW that  they  considered  the  benefits 
accruing  to  them  through  their  windo »' 
displays  very  considerable;  that  many 
of  their  friends  knew  them  because  of 
having  been  drawn  in  the  first  instance 
through  a  good  showing  in  the  windows 
of  the  store. 

Sweaters  by  The  Pound 

One  of  the  most  unique  displays  they 
have  had  of  late  is  that  of  a  pure  wool 
white  sweater.  It  was  made  on  this 
wise.  One  of  the  large  scale  companies 
was  approached  for  the  loan  of  a  regu- 
lar counter  scale,  one  of  the  registering 
series.  The  window  was  cleared  and 
some  of  the  best  sweaters  in  stock  laid 
aside  for  display  in  the  east  window. 
A  few  of  these  were  neatly  arranged 
on  easels  about  the  window,  and  the 
scale,  already  procured,  was  placed  in 
the  foreground  and  slightly  raised  on  a 
small  box.  On  the  scales  was  placed  the 
white  sweater  and,  as  will  clearly  be 
observed  by  the  accompanying  photo, 
a  small  card — "Pure  wool  at  $5  a  Pound" 
drew  attention  to  this  central  feature 
of  the  display.  At  this  rate  $15  was 
the  price  asked  for  the  garment. 

Also  note  the  larger  card  below  the 
sweater  on  the  scale  and  referring  to 
the  fact  that  the  firm  had  been  fortunate 
in  securing  some  sweaters  at  a  good 
price  and  indicating  the  rise  to  follow 
in  prices. 

Asked  as  to  the  results,  Mr.  Livinson 
stated  that  there  had  been  a  great  deal 
of  interest  manifest  on  the  part  of  pas- 
sers-by. They  had  been  drawn  to  the 
window  —  had  noticed  the  unusual 
scheme,  and  were  evidently  impressed 
at  least  with  the  fact  that  good  sweaters 
could  be  had  here  at  a  reasonable  price. 


Window   which    dr 


Mr.  E.  C.  Thompson,  of  the  Thompson 
Lace  and  Veiling  Co.,  sailed  from  New 
York,  September  25,  intending  to  spend 
six   weeks    in    France,    Switzerland    and 

sw   much  attention   to  knit   gcods   department  England. 
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PLAIN  SWEATERS  AND  BRUSHED 
SKI'S  STRONG    FOR   FALL 

A  leading  retail  buyer  of  knit  good; 
reports  that  the  fall  season  is  promising 
well  in  sweater  coats,  and  he  believes 
it  will  be  quite  up  to  last  year  in  set.-. 
The  past  summer  season  proved  an 
nt  one  in  sweater  eoats.  the  silk 
lines  as  always,  but  a  growingly  strong 
demand  for  the  lighter  makes  of  woollen 
coats,  in  the  plain,  not  the  brushed.  The 
latter  is  weakening  for  fall  as  well,  and 
it  is  probable  that  the  summer  fancy 
will  continue  to  the  extent  that  the  fall 
and  winter  sales  will  turn  away  more 
from  the  brushed  lines  even  than  they 
did  in  the  later  part  of  last  season.  The 
sets,  of  eourse,  promise  to  be  brushed  for 
the  most  part,  the  other  fashion  showing- 
no  signs  of  reaching  the  neck  pieces  and 
tarns  and  caps.  Of  these  too,  as  was 
indicated  several  months  ago  in  DRV 
GOODS  REVIEW,  caps  promise  to  give 
place  to  a  great  extent  to  the  tarns.  The 
latter,  which  came  in  first  with  the  pro- 
nounced popularity  of  the  sets  weakened 
in  favor  of  the  caps  about  three  years 
ago,  but  have  returned  to  their  old 
strength  according  to  indications  from  a 
number  of  sources. 

Colors  run  in  the  main  along  the  sum- 
mer favorites;  old  rose,  paddy  green,  and 
blue. 


NEW    PACKING    REGULATIONS, 
JANUARV  1,  1918 


DIFFICULTIES    IN    PRODUCING 
SWEATERS 

Here  is  the  story  of  one  of  the  leading 
manufacturers  in  Canada,  in  sweater 
coats,  as  told  to  DRY  GOODS  REVIEW: 

"Our  plant  is  not  making  more  than 
fifty  per  cent,  of  what  we  should  and 
could.  The  chief  trouble  is  the  scarcity 
of  wool  and  yarn.  We  spin  a  little,  but 
depend  on  getting  yarn  for  most  of  our 
sweaters.  A  short  time  ago  we  did  get 
a  little  wool  from  Australia,  but  this 
had  been  ordered  for  eight  months.  As 
we  are  eneaged  on  war  sweaters  for  the 
Canadian  Government,  we  have  the  right 
to  order  yarn  from  England  under 
license,  but  deliveries  are  very  uncertain. 
We  are  not  receiving  of  late  more  than 
25  per  cent,  of  what  we  feel  we  need 
and  there  is  no  sign  of  improvement. 
Last  year  we  could  import  from  the 
Unite-'  States,  but  they  need  all  they 
have  there  and  far  more,  and  there  is 
none  for  Canada.  So  far  as  silk  is 
concerned  we  are  getting  some  from 
England,  at  a  very  high  price,  but  this 
is  much  lower  than  what  they  are 
charging  in  the  States. 

"The  result  of  these  conditions  is  that 
we  are  four  months  behind  with  our 
deliveries  now,  and  have  decided  to  send 
out  no  samples  for  spring.  During  the 
winter,  if  we  are  able  to  pile  up  any 
stock,  we  will  sell  simply  from  stock, 
but  on  no  account  will  we  accept  any 
placing  orders  for  spring.  We  are  hope- 
'ul  of  being  able  to  show  samples  for 
the  fall  of  1919,  late  November  or 
December.  At  the  present  time  we  are 
clean  sold  out  of  stock." 


Satin  roughed  up  in  imitation  of  wool 
is  one  of  the  newest  substitute  fabrics 
•which  is  coming  forward  to  meet  the 
emergency  in  woolen  materials. 

THE  BOYS  IN  THE 


It  is  expected  that  the  War  Industries 
Board  of  the  U.  S.  will  issue  the  new 
packing  recommendations  within  a  week. 
They  were  already  drawn  up  allowing  no 
underwear  to  be  packed  in  boxes,  but 
it  was  found  that  this  radical  step  was 
not  necessary  at  this  time  and  as  a 
result  they  were  withdrawn  in  their  pre- 
sent, form.  The  time  for  the  new  pack- 
ing to  go  into  force  has  been  postponed 
until  January  1,  1919,  because  it  was 
found  that  if  they  were  put  into  force 
at  the  time  originally  set  it  would  mean 
that  the  paper  box  trade  would  be  prac- 
tically out  of  business  for  a  month,  and 
the  Government  does  not  wish  to  inter- 
fere with  industry  in  that  way. 

The  food  industry  is  adjusting  itself  to 
cardboard  containers  in  every  possible 
way,  and  until  this  had  a  chance  to  get 
into  working  order  it  is  not  felt  best  to 
make  a  change  in  the  method  of  packing 
knit  goods.  By  January  1  it  is  felt  that 
the  shift  in  the  food  industry  will  have 
been  made  in  all  quarters  so  that  the 
paper  box  industry  will  have  business 
enough  to  keep  them  busy  without  the 
work  of  the  knit  goods  trade. 

The  revised  packing  of  underwear  wil1 
call  for  the  elimination  of  boxes  in  75 
per  cent,  of  the  production,  the  balance, 
25  per  cent,  being  packed  in  boxes.  Price 
will  be  the  determining  factor  in  this 
case.  A  price  will  be  determined  upon  for 
every  kind  of  underwear,  including  the 
nainsook,  that  will  divide  the  production 
of  that  kind  of  underwear  into  two  parts, 
one  quarter  and  three  quarters.  All 
underwear  above  that  price  can  be  pack- 
ed in  boxes,  and  all  below  that  price  is 
to  be  packed  in  bundles  in  any  manner 
that  the  manufacturer  desires  to  pack  it. 
Boxes,  however,  must  not  be  used. 

In  the  case  of  hosiery  more  than  half 
will  be  packed  in  bundles,  the  balance 
in  boxes  as  heretofore.  Prices  will  be 
the  determining  factor  here  as  in  under- 
wear, and  will  be  effective  in  all  classes 
of  hosiery.  Hosiery  will  be  folded  in 
the  new  manner  that  was  suggested  to 
the  War  Industries  Board  so  as  to 
eliminate  some  of  the  waste  that  resuLs 
from  the  present  method  of  packing.  It 
lias  been  estimated  that  this  method  of 
packing  will  save  about  20  per  cent,  of 
the  boxboard  now  used  and  this  is  taken 
to  be  the  reason  for  the  more  liberal  use 
of  boxes  that  will  be  allowed  for  packing 
hosiery. 

Practically  all  sweaters  made  of  wool, 
worsted  and  wool  and  cotton  mixtures 
are  to  be  packed  in  bundles,  according 
to  the  new  recommendations  of  the  War 
industries  Board,  the  silk  numbers,  both 
the  pure  and  the  fibre,  can  still  be  packed 
in  boxes  as  heretofore.  It  is  estimated 
that  this  will  result  in  fully  half  of  the 
sweaters  being  packed  in  bundles.  In 
fancy  knit  goods,  such  as  infants'  booties, 
sacks,  caps  and  similar  articles,  the  pro- 
duction is  such  a  limited  part  of  the 
entire  knit  goods  production  that  they 
TRENCHES  ARE  COUNTING  ON  YOU— LEN 


i-  m   still   be   packed   in   boxes  as   hereto- 
fore. 

The  new  packing  recommendation^, 
however,  are  not  to  be  taken  as  per- 
manent. It  is  reported  that  if  the  war 
( ontinues  it  will  be  necesary  to  change 
them,  so  that  practically  no  knit  goods 
can  be  packed  in  boxes.  This  situation 
has  not  arisen  as  yet,  but  it  is  a  pos- 
sibility as  long  as  the  war  continues.  The 
need  for  the  conservation  -of  boxboard  is 
vital,  it  is  pointed  out,  and  conservation 
must  be  the  order  of  the  day. 


A  silk  knitting  braid  is  now  being  put 
on  the  market  which  is  intended  to  take 
the  place  of  hand  knitting  yarns  for 
making  sweaters.  It  is  about  one-six- 
teenth of  an  inch  in  width  and  will  not 
ravel.  Being  braided  instead  of  woven, 
and  of  a  somewhat  crimpy  nature,  it  is 
said  to  hold  its  shape  well  and  promises 
to  become  popular.  Experiments  are  be- 
ing made  upon  a  similar  braid  which  can 
be  used  for  machine  made  sweaters. 


A  new  building  being  erected  for 
Hosiers',  Limited,  of  Woodstock,  Ont.,  is 
expected  to  be  completed  by  about  the 
middle  of  December.  By  that  time  they 
expect  to  be  operating  thirty-six  knitting 
heads  on  ladies'  silk  hosiery,  also  twenty 
ribbers  and  eighteen  footers  on  child- 
ren's cotton  and  mercerized  lisle.  The 
dyeing  and  finishing  will  be  handled  at 
the  plant  of  the  Harvey  Knitting  Co  of 
the  same  place.  The  company  is  capital- 
ized at  $100,000.  K.  W.  Harvey  is  the 
general  manager  of  the  new  company. 


WILLIAM    T.    LEE    &    SONS'    STORE 
BURNED 

A  DISASTROUS  fire  occurred  in  the 
William  T.  Lee  &  Sons'  dry  goods  store 
at  Owen  Sound,  Ont.,  August  28.  The 
cause  of  the  fire  is  entirely  unknown. 
It  broke  out  about  2  o'clock  a.m.  in  the 
ready-to-wear  department  and  the  store 
was  in  a  mass  of  flames  when  the  fire- 
men arrived.  After  three  hours'  work 
the  fire  was  extinguished  with  an  es- 
timated damage  of  $35,000  to  the  stock 
and  $2,500  to  the  building,  partly  co- 
vered by  insurance.  The  store  is  one  of 
the  largest  in  the  town,  carrying  a  stock 
valued  at  $67,000,  and  is  situated  in  the 
main  business  section.  Mr.  Charles  Lee, 
the  vice-president  of  the  firm  has  been 
serving  in  France  for  a  year  and  a  half. 


VALUABLE  INFORMATION  ON  BUY- 
ING  AND   SELLING 

A.  Winger,  dry  goods  merchant,  El- 
mira,  Ont.,  writes — "I  have  always  ap- 
preciated the  valuable  information  re 
market  conditions,  buying  and  selling 
suggestions  and  the  fashion  information 
furnished  in  DRY  GOODS  REVIEW. 

"In  fact  I  find  it  interesting  and  in- 
structive in  all  its  departments.  I  think 
it  compares  very  favorably  with  similar 
publications  either  Canadian  or  for- 
eign." 
D  THEM  A  HAM) 
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All 

Profit-No 

Make-Goods 

The  merchant  handling  any  brands 
of  the  nationally-famed  Sunshine 
Hosiery  reaps  a  double  benefit. 

In  the  first  place,  he  makes  hosiery 
a  profitable  end  of  his  business.  His 
sales  are  steadier,  easier.  He  faces 
no  problem  of  exchanges  or  make- 
goods  because  there  is  never  any 
doubt  of  the  quality. 

This  basis  of  customer-satisfaction 
is  reflected  in  all  lines  of  merchandise 
handled.  By  its 
superb  quality  every 
brand  of  Sunshine 
Hosiery  spreads  good 
repute  for  the  place 
where   it  is  sold. 

Thus  in  Sunshine 
Hosiery  there  is  cus- 
tomer-confidence a  s 
well  as  profit. 

Into  it  are  woven 
the  experience  and 
long  standing  reputa- 
tion of  the  largest 
hosiery  manufactur- 
ers. 


Sell   women    econ- 
omy as  well  as 
looks 

Selling  "Three  Eighties"  is  always  a 
real  service  to  the  woman  who  buys. 

For  in  "Three  Eighties"  you  will 
always  find  those  qualities  which  have 
won  for  it  the  largest  sale  of  any  one 
style  of  hose  made  in  Canada. 

Thus,  in  recommending  "Three  Eight- 
ies" for  smart  appearance  or  for  com- 
fort every  merchant  can  be  confident. 

But  pushing  "Three  Eighties"  now  is 
an  extra  service  when  economy  is  both 
a   buy-word   and    a   watch-word. 

For  at  any  time  the  wear  built  into 
"Three  Eighties"  ensures  good  value — 
reasonable  price,  quality  considered. 
To-day  it  represents  better  value  than 
ever. 

"Three  Eighties"  is  sold  from  Coast 
to  Coast.  Handled  by  more  dealers  than 
any  other  line  of  hosiery.  Preferred 
both  by  the  trade  and  public.  A  stand- 
ard of  value,  price  and  quality.  For 
misses  as  well  as  ladies.  Size  4%  to 
8%;  8%  to  10.  Seamless  cotton.  Three- 
ply  heels  and  toes.  Saves  darning. 
Black,  tan  and  white.  Attractively  boxed 
in  dozens. 


For   both    classes 


of 


men 


Men  purchasing  hose  fall  into  two 
classes — those  who  buy  on  price  and 
those  who  buy  on  looks. 

For  the  first  we  recommend  Marathon 
— a  low-priced  half  hose  of  the  same 
quality  as  our  "Three  Eighties"  for 
women.  1  doz.  boxes.  Black,  tan  and 
popular  colors. 

For  the  second  class  you  will  find 
Pedestrian  a  real  profit-maker.  Made  of 
two-ply  soft  lisle  yarn.  Black,  tan  and 
colors.  A  hose  you  can  sell  on  sight. 
In   boxes   of   1   dozen. 


The   problem   of 

children's 

hose 

Every  merchant  likes  to  sell  goods  in 
which  he  can  put  complete  confidence. 
One  of  the  most  difficult  problems  the 
war  has  created  for  the  trade  is  that  of 
children's  hose. 

Sources  of  supply  have  been  utterly 
disorganized.  Canadian  manufacturers 
have  had  to  fill  orders  that  in  normal 
times  went  to  foreign  manufacturers. 
Such  orders  as  they  could  fill,  they 
could  not  fill  to  mutual  satisfaction. 

Having  behind  us  the  resources  of 
Canada's  largest  hosiery  concern  we 
have  fortunately  been  able  to  maintain 
several  famous  brands  of  Sunshine  Hosi- 
ery for  children — to  maintain  both  the 
brand  and  the  quality. 

We  can  now  recommend  both  for  the 
quality  and  value  they  represent  and  the 
service  we   can  give  the  following  lines: 

For  Boys:  Buster  Brown  1/1  rib,  sizes 
5  to  10%,  black  and  tan.  1  doz.  boxes. 
Double  elastic  leg,  narrowed  foot  and 
ankle.  Three-ply  heel  and  toe.  Happily 
named  — for  quick  sales  and  repeat  sales. 
Also  Rock  Rib  (1/1  rib)  and  Hercules 
(2  1  rib) — three-ply  heel  and  toe,  double 
elastic  leg.     5  to  10%.     1  doz.  boxes. 

For  Girls:  Little  Darling  and  Little 
Daisy — the  two  most  popular  lines  of 
girls'  hosiery  made  in  Canada.  Com- 
bined, they  meet  the  demands  of  any 
trade    in   girls'   hose. 

Sole  Selling  Agents: 
E.   H.    WALSH   &   CO.,   Ltd. 

TORONTO,  [Montreal,  Winnipeg 


The  CHIPMAN-HOLTING  KNITTING  CO.,   Limited,   HAMILTON,   Mills  also  at   Welland 


BUY    VICTORY    BONDS— TILL  IT  HURTS! 
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rrknmanj   Hosiery 

1    f  ^^"  ^^^  THE  STANDARD  OF  EXCELLENCE 


We  know  children  are  particularly  hard 
on  Hosiery,  but  the  dealer  who  buys 
Penmans  Hosiery  gets  the  confidence 
of  his  trade  because  Penmans  make 
hosiery  that  wears,  that  fits  and  looks 
stylish. 

Made  for  men,  women  and  children  in 
colors  that  please. 


Penmans    Limited 
Paris 


Also  makers 
of  Sweater  Coats 
and   Underwear 


KEEP   THE    HOME   FIRES    BURNING"— BUY    VICTORY   BONI 
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Easy  to  sell 
---sure   to   satisfy 


One  of  the 
Advertise- 
ments that 
are  working 
for  you  in 
the  leading 
Canadian 
Magazines 

It  is  said  thai  goods  well 
advertised  are  half  sold — 
provided  the  goods  are 
good  goods.  Monarch-Knit 
Sweater  Coats,  Hosiery, 
Yarns,  etc.,  are  carefully 
made  from  the  best  ma- 
terials. They  are  worth 
advertising  because  they 
have  the  quality  that  the 
advertising  educates  the 
public  to  expect.  Keep 
your  Monarch-Knit  lines 
well  to  the  front  in  store 
and  window  displays,  thus 
getting  the  full  benefit  of 
the  magazine  advertising. 

MONARCH-KNIT 
HOSIERY,  SWEATER-COATS 

excel  in  style,  fit,  quality  and  value.  Monarch-Knit  goods  sell  easily  and  steadily  and 
enhance  the  reputation  of  your  store  through  the  satisfactory  service  they  give  your 
customers. 

"MONARCH  FLOSS"  and  "MONARCH   DOWN" 

Hand  Knitting;  Yarns  of  superior  quality — "Canadian-made" — in  30  popular  shades. 
If  you  haven't  got  our  shade  card,  write  for  one  to-day. 

The  Monarch   Knitting  Co.,  Limited.   DontarioE 

Mills  at  Djmvills,  St.  CitWines  and  St.  Thorns,  O.it.,  and  Buff  a  .o,  N.Y. 


EVERY  DOLLAR  IS  NEEDED:   MAKE  THE  LOAN   A  BIO"    Sl'CCESS 
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Circle-Bar  Hosiery 

is  made  in  cashmere,  silk  and 
cotton  for  men,  women  and 
children.  Has  no  unsightly 
seams,  fits  without  wrink- 
ling, is  extra  strong  where  the  wear 
is  hardest. 

CIRCLE-BAR    HOSIERY  gives   your   customers   satis- 
faction and  the  dealer  a  good  profit. 

THE  CIRCLE-BAR  KNITTING  CO.,  limited 

Kincardine,    Ontario 


HOSIERY 


•  O 


—Has 
Gone  Over 
Gone  Over  Big  ! 

Peerless  Quality,  backed  up  by  consum- 
ers' confidence  and  right  prices  has 
made  Peerless  Underwear  for  children 

and  women  one  of  the  fastest  selling  lines  in  Canada. 

Every  Peerless  sale  repeats,  that's  why  dealers  re-order. 

Our  travellers  will  be  pleased  to  show  you  our  line, 
— that's  all  we  ask. 

< 
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EVERY  VICTORY  BOND  YOU  BUY  MAY  SAVE  A  SOLDIERS  LIFE 
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An  Early  Inspection 
of  St.  Georges  Will 
Insure  an  Active  and 
Profitable  Season. 


^Tc\HE  best  building  you  can 
^^  do  for  Fall  and  Winter 
business  prosperity  is  to  keep 
your  stock  complete  with 
the  St.  George  line  of  Un- 
shrinkable Underwear  for 
men. 

Our  facilities  and  our  foresight  have 
put  us  in  the  position  to  care  for  you 
quite  satisfactorily  this  season  in  regards 
to  prices. 

Write  for  particulars  of  St.  George 
Brand  Underwear  in  Scotch  Knit, 
Heavy  Wool,  Rib  and  Fine  Elastic 
Combinations. 


THE  SCHOFIELD  WOOLEN 
COMPANY,  LIMITED 


Osh 


awa 


Ontario 


VICTORY  BONDS  ARE  A  GOOD  INVESTMENT— NOT  A   BTRDEN 
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KNITTED    GOODS 


R«fUt«r»d  No.  242.0U. 


THE    HALL-MARK    OF 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

First  In  the  Field  and  Still  Leadin*. 

Mad*  ob  the  GRADUATED  PRINCIPLE, 
and  starting  with  TWO  THREADS  in  tk$ 
TOP,  it  Increases  in  WEAR-RESISTING 
PROPERTIES  ai  it  descend*.  Thu*  THE 
LEG  HAS  THREE  THREADS,  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A   HALF  HOSE 
FOR  HARD   WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE    AOME    OF    PERFECTION    IN    FOOTWEAR. 

To  be  had  from  any  of  the  Leading  Wholesale 
Dry  Goods  Houses.  » 


Dry  Goods  Reuieo- 


»lll|i"UIIIIP>u||||||ll> 
V  VlliufllllliiTilllll^: 


The 
Standard 


for  Good 
QualU " 


Feature  A.B.C.  Hosiery 

and 

Buy  Victory  Bonds 

Two  ways  to  patriotism  and  public  ser- 
vice. In  buying  Victory  Bonds  you  are 
loaning-  money  to  your  country  that  is 
needed  to  support  an  allied  victory. 
In  featuring  A.B.C.  hosiery  you  are 
showing  your  customer  the  way  to 
hosiery  of  superior  wearing  qualities  and 
perfect  fit— at  economy  prices. 

Stllint  Agent*  : 
R.   L.  Baker   &    Company,  Toronto,  Ontario 


iwiuuiiiitniiniiiinsn'<*= 


ALLEN  BROS.  COMPANY,  LIMITED 

817  Cenud  Street  Ea»t  Toronto,  Ontario 


Mr.  Merchant: 

When  you   are 
finished  with  this 
paper    pass   it   on 
to  your  clerks. 
It  will  help  them 
to  help  you,  which 
means  increased 
business. 

^Scoerrr  ciTTiur. . 


UNDERWEAR 


7ERFECT  FITTIN\ 


PEOPLE        £~S3i  YOU  SHOULD 
LIKE  Y     "Jl     MHDLF 

ft  FULL  FASHIONED  // 

Manufactured  only  by 

TheC.TURNBULL  COMPANYoFGALT Limited 


Our 
Want  Column 

Will  Help  You 


A  VICTORY   BOND  IS  A  SHARE  IN   UNIVERSAL  PEACE  CONSOLIDATED 


Ory  Goods  Review 


D  i;  ESS    A  CC  E  SSOR]  ES 


This   is   the    Big    Building 

In  Which  the  "Julian  Sale"  Leather 

And  Fancy  Goods  are  Made 

Five  great  flats — the  entire  building,  accommodating  the  business 
offices,  the  executive,  the  sample  rooms,  the  wholesale  sales  rooms,  and 
the  manufacturing  departments — one  of  the  most  modernly  appointed 
industrial  buildings  in  Canada  to-day.  Facing  south  on  King  street,  and 
west  on  Portland  Street,  with  large  clear  areas  to  the  north  and  east. 
Sunshine  streaming  into  every  corner  through  one  hundred  and  eighty 
windows.  Sprinkler  system  of  fire  protection — heat  generated  by  great 
modern  oil-burning  furnaces.  Every  appointment  which  stands  for  a 
"happy  environment"  for  our  sales  staff  and  workpeople — a  model 
plant  making  a  multitude  of  useful  things  in  leather- to  meet  the  de- 
mands of  the  Canadian  people. 

We  extend  a  hearty  invitation  to  the  trade  everywhere  to  pay  "Julian 
Sale"  a  visit  when  business  or  pleasure  brings  you  to  the  city.  Take  a 
King  Street  car  to  Portland  Street. 

The  Julian  Sale  Leather  Goods  Co.,  Limited 

600  King  Street  West,  Toronto 

Retail   Store  at   105   King  Street  West 


LET  YOUR  HEART  BE  YOUR  BANKER— INVEST  IN  THE  VICTORY  LOAN 


DRESS  ACCESSORIES 


TAILORED  NECKWEAR  FOR  OUTER  GARMENTS 

Broadcloth  and  Wool  Gabardine  Tuxedos  on  Suits  and  Coats — Dainty  Roll  and  Sailor 
Styles  for  Gowns  and  Blouses — New  York  Features  Very  Narrow  Collar 


NECKWEAR  buyers  who  are  keen 
to  feature  items  most  practical 
for  the  moment  will  doubtless 
put  considerable  emphasis  for  the  next 
month  or  six  weeks — according  to  clima- 
tic conditions — upon  modish  styles  to  be 
worn  with  suits.  The  suit  season  in 
Canada  is  usually  rather  short,  but  while 
it  lasts  a  smart  collar  for  outer  wear  is 
usually  received  with  favor.  Indeed, 
many  women  are  purchasing  new  neck- 
wear for  their  light  Fall  coats  as  well  as 
for  suits. 

Naturally  when  one  requires  a  suit  or 
coat  the  weather  is  considered  cool 
enough  for  furs  and  therefore  an  outside 
collar  must  be  of  a  material  which  will 
not  easily  become  mussed  under  the 
rubbing  of  the  furs.  The  smart  ma- 
terials for  good  trade  therefore  are 
broadcloth,  wool  garbardine,  corded  silk, 


"The  Plain  Tuxedo" 

Quite  familiar,  hut  when  made  of  broadcloth, 
gabardine,  corded  silk  or  satin,  it  is  very  fash- 
ionable. This  model  is  made  by  Phoenix 
Novelry  Co„  Toronto. 


satin  and  pique.  Wool  materials  of 
course  make  rather  expensive  neckwear 
but  sufficiently  attractive  to  guarantee 
its  sale  among  moneyed  customers. 

Tuxedo  designs  are  the  most  successful 
for  outer  wear  and  practically  all  are 
reversible.  Almost  nothing  in  the  way 
of  color  is  offered  for  this  tailored  wear, 
white  and  ivory  bringing  the  bulk  of 
business.  Cream  tones,  of  course,  give 
a  rich,  soft  appearance  to  the  wool  ma- 
terials so  that  nothing  additional  is  re- 
quired in  the  way  of  ornamentation  for 
them  to  fill  the  niche  reserved  for  them. 

Neckwear  for  blouses  and  dresses  ap- 
pears in  a  little  more  variety  of  design. 
The  round  styles  predominate  still  and 
are  made  up  of  satin,  net,  Georgette, 
and  some  organdie.  Organdie,  however, 
is  dropping  off  a  little  since  it  does  not 
shake  out  so  readily  as  do  the  more 
pliable  fabrics  after  the  pressure  of  co-it 
or  furs.  It  sells  in  fair  quantities  still 
of  course,  and  appears  in  some  smart 
little  vestees  for  wearing  with  suits.  It 
will  probably  be  worn  as  long  as  women 
do  not  find  it  necessary  to  wrap  their  furs 
snugly  about  the  neck.  Net  is  quite 
strong  for  the  daintily  draped  shawl  and 
surplice  collars,  and  is  liked  for  the  roll 
collars  and  sets  as  well. 

Fringe  Not  for  the  Elite 

While  a  good  nviny  numbers  in  satin 
have  been  shown  with  fringe  trimming, 
the  "elite"  do  not  favor  it  strongly.  In 
fact  one  of  the  leading  neckwear  manu- 
facturers mentioned  to  DRY  GOODS  RE- 
VIEW that  he  had  used  it  on  only  one 
number  and  was  sorry  he  had  shown  it. 
"Fringe  is  all  right  for  dresses,"  he  said, 
'where  deep  widths  may  be  used.  It  is 
dressy  there,  but  for  neckwear  it  de- 
tracts from  the  suggestion  of  good 
quality  which  might  otherwise  attach  to 
a  collar."  The  narrower  fringes  are  all 
that  may  be  used  on  a  collar,  of  course, 
and  the  better  trade  realize  that  the 
fringe  idea  may  easily  be  overdone;  they 
prefer  the  plainer  designs,  or  if  a  touch  of 
dressy  softness  is  desired,  pleatings  are 
permitted. 

The  round-necked  double  sailor  collars 
fastening  on  the  shoulder  are  meeting 
with  some  accaptance,  especially  in  satin 


Important  Little  Things 

A  hat  and  bag  to  match  of  faille  and  cut- 
out velvet.  A  squirrel-crowned  hat  with  a 
squirrel  edged  veil.  These  are  recent  fash- 
ion notes  approved  by  New  York. 

and  Georgette,  with  perhaps  a  fine  gui- 
pure edge.  Very  deep  pleated  Georgette 
collars  are  liked  for  gowns  and  dressy 
blouses  and  pleated  cuffs  to  match  with 
black  two-inch  grosgrain  ribbon  bands 
are  considered  smart.  In  fact  any  dainty 
idea  which  is  becoming  is  correct. 

One  of  the  novelties  shown  recently  in 
Paris  was  a  sailor  collar  of  sand  colored 
Ottoman  silk  with  Nenette  and  Rintintin 
worked  on  it  at  the  back  in  green  and 
red  wool.  Then  there  are  little  French 
collars,  too,  of  organdie  pleatings,  stand- 
ing up  and  caught  together  at  the  nape 
of  the  neck  with  black  velvet  ribbon  or 
black  silk  cord.  Paris  is  very  fond  of 
dainty  pleatings  of  either  organdie  or 
Georgette  and  uses  black  grosgrain  or 
velvet  ribbon  in  various  novel  touches. 
Narrow  Collars  in  New  York 

In  New  York  a  mushroom  fancy  has 
arisen  in  some  quarters  for  a  narrow 
round-necked  collar.  While  broad  from 
shoulder  to  shoulder  in  accordance  with 
the  Grecian  and  round  necklines,  these 
new  designs  are  not  deeper  than  a 
couple  of  inches.  They  are  developed  in 
filet  and  Irish  crochet,  organdie,  satin, 
hand  embroidery,  etc. 


THE  VICTORY  LOAN  WILL  HELP  SMASH  PRUSSIANISM 


/,',  vi(  " 


P  \i  KSS       A  CCESSOK  1  K S 


Altaian's  have  featured  an  original 
conception  in  sots.  It  includes  a  Georg- 
ette guimpe  with  round  roll  collar  which 
her  closelj  around  the  nock,  fast- 
ens at  the  left  side,  and  is  edged  with  a 
narrow  pleating;  a  yoke  is  effected  by 
vertical  drawn  work  and  a  sprig  of  hand- 
embroidery;  then  there  are  half  sleeves 
to  match,  with  little  turn  back  cuffs. 
These,  of  course,  follow  up  the  popularity 
over  there  of  thy  mandarin  sleeves.  The 
set  would  be  very  effective  with  the 
simple  one-piece  satin  gowns  made  on 
Oriental  lines. 


c;loves 

GLOVES. — Samples  for  spring  are  on 
ihe  road,  and  orders  are  reported  to  be 
keeping  up  well  in  spite  of  the  expected 
s  in  cost.  In  some  lines  of  silks 
run  up  to  20  per  cent,  over  last 
season.  Reports  agree  that  the  importa- 
tion of  kids  and  suedes  is  exceedingly 
difficult.  Not  only  is  an  import  license 
required,  but  the  prices  are  so  high 
for  the  small  quantity  that  is  available 
that  most  importers  consider  them  be- 
yond reach.  Colored  kid  gloves  were 
reported  by  one  importer  to  be  prac- 
tically impossible  to  obtain.  A  special 
skin  is  required  for  the  colored  lines,  so 
that  white  and  black  can  be  procured 
where  the  others  could  not.  Some  of 
the  prices  quoted  by  European  makers 
are  very  high.  In  one  case  a  Canadian 
house  would  have  to  sell  wholesale,  a  line 
at  $27  that  formerly  sold  for  $9,  so  that 
the  retailer  would  be  forced  to  sell  over 
the  counter  at  $3.25  or  so,  what  was  the 
"dollar"  glove  before  the  war.  Needless 
to  say  the  offer  for  the  $27  line  was 
not   accepted. 

The  scarcity  and  price  of  kid  gloves, 
more  than  ever  this  coming  spring  will 
make  silk  and  fabrics  almost  monopolize 
the  market.  In  these  lines  Canada  ia 
taking  a  leading  part  in  producing  for 
her  own  needs,  and  it  is  hoped  that  both 
in  silk  and  fabric  the  Canadian  milis 
will  be  able  readily  to  retain  the  trade 
they  have  been  building  up  since  the 
war  cut  off  the  most  of  the  European 
production. 


AUSTRALIAN  WOOL  CLIP  ON 
SCIENTIFIC    VALUATION 

For  the  first  time  the  whole  of  the 
Australian  wool  clip  has  been  valued  on 
a  scientific  basis.  Some  664,000,000 
pounds  have  been  handled,  and  the  result, 
based  on  the  all-round  flat  rate  of  15%d. 
per  pound,  is  stated  to  be  14.68d.  Last 
season  the  appraisements  worked  out  at 
14.15d.,  which  shows  an  increase  for  this 
season  of  9.5  per  cent.  The  new  clip 
has  already  commenced  to  move  into 
Sydney.  8,355  bales  having  been  receiveo. 
from  July  1  to  July  18,  inclusive.  Freight 
is  still  a  problem  and  not  much  relict 
is  in  prospect,  but  some  relief  well  be 
.afforded  by  the  Government  stores. 

NEW  YORK  SALES 

The  close  of  the  New  York  sales  saw 
high  prices  for  muskrat,  one  of  the 
most  sought  for  pelts  of  the  season.  The 
steady   increase   in   the   prices   has   been 


was  35  per  cent.,  and  in  Australian,  iu 
per  cent.  The  total  sales  wore  weii 
over   $3,000,000. 


New  Bags 


Above  is  a  novelty  black  velvet  bag  with 
flat  frame  opening  on  one  side.  This  idea 
is  also  used  in  some  of  the  French  beaded 
bags.  Below  is  a  high-class,  fine  pin  seal 
purse  in  a  dignified  dark  brown  with  fancy- 
silk  lining  in  the  same  tones.  This  is  the 
type  of  purse  which  continues  to  command 
big  sales.  These  are  shown  by  Canadian 
Leather    Products,    Limited,   Toronto. 


due  to  the  increasing  demand  for  this 
skin  for  Hudson  seal  coats,  as  well  as 
for  the  dyed  muskrat  in  the  cheaper 
models.  Nearly  100,000  skins  of  Ameri- 
can opossum  were  disposed  of,  with 
$2.60  the  best  price  paid.  There  was  a 
strong  demand  for  Australian  opossum, 
with  $2  90  as  the  high.  There  were 
also  over  16,000  wolves  that  brought 
market  prices.  The  highest  paid  was 
$29.50.  Northern  wildcat  was  up  60  per 
cent.,  and  southwestern  wildcat  40  per 
cent.    The  advance  in  American  opossum 


YKRR1    AND   SUZEL 

In  the  letters  from  the  Paris  and  New 
York  correspondents  of  DRY  GOODS 
REVIEW,  and  also  illustrated  else- 
where in  this  issue,  it  will  be  noted  that 
mention  is  made  of  the  recent  fad  being 
taken  up  for  wearing  "good  luck 
charms"  in  the  form  of  two  little  hand- 
made woollen  people.  These,  called 
"Ninette  and  Rintintin,"  have  come  to 
some  of  the  larger  Canadian  centres  and 
are  attracting  some  attention,  but  they 
do  not  show  the  fine  work  depicted  by 
Yen  i  and  Suzel,  who  are  the  most  recent 
production  in  Paris.  These  last  are 
made  by  hand  and  require  such  a  tiny 
bit  of  material  to  make  that  the  cost  for 
one  pair  would  be  almost  nothing,  yet 
the  braiding  of  Suzel's  hair,  the  winding 
of  blue,  gold  and  red  threads  to  form 
the  two  different  costumes,  the  bodies 
made  of  white  yarn  strands,  all  exhibit 
that  detailed  art  work  which  makes  the 
productions  of  Paris  different  from 
those  of  any  place  else.  Art  needlework 
departments  will,  no  doubt,  copy  them 
quite  accurately  and  find  that  the  sym- 
pathetic interest  for  a  people  so  cheer- 
fully heroic  as  our  French  Allies  will 
render  the  fad  for  these  thread 
"woolies"  quite  popular  With  the  ex- 
ception of  the  black  ribbon  head  dress 
and  cretonne  apron  Yerri  and  Suzel  are 
made  entirely  of  thread.  They  are  worn 
on  one's  cuff  or  on  a  narrow  neck  rib- 
bon hanging  down  in  front.  They  are 
just  two  inches  tall. 

Uncle  Sam's  Woolies 

With  his  usual  aptitude  for  enlarging 
out  of  recognition  successful  French 
novelties,  Uncle  Sam  has  given  to  these 
dainty  little  war  charms  the  title  of 
"Woolies,"  and  has  made  them  in  the 
likeness  of  no  one  less  than  himself. 
These  little  Uncle  Sams  are  some  four 
inches  tall  and  characteristically  narrow. 
He  has  also  made  camels  and  dogs,  and 
a  score  of  other  specimens  gayly  color- 
ed but  not  sticking  strictly  to  the  hand 
made  idea  all  of  yarns  or  threads. 

When  it  comes  to  launching  this  line 
of  goods  as  Christmas  merchandise,  how- 
ever, it  does  look  as  if  it  is  a  very  good 
axample  of  what  ought  to  be  banned,  ac- 
cording to  the  interpretation  of  what  is 
"useless." 


CUTTING  WASTE  IN  TOY   DEPART- 
MENT 

In  their  effort  to  eliminate  the  waste 
caused    by     returns     and     deliveries     in 
Christmas  goods  last  year,  cards  bearing 
the  following  regulations  were  displayed 
prominently  throughout  the  toy  depart- 
ment at  Wanamaker's  New  York  store: 
No  toys  sent  out  C.O.D. 
Christmas  tree  ornaments  not  de- 
livered. 
No  part  payments  on  toys  for  fu- 
ture delivery. 
Toys   not    accepted    for    exchange 
or  credit. 
Is  there  anything  in  this  for  you? 


INVEST  TO  THE  LIMIT  OF  YOUR   RESOURCES   IN  VICTORY  BONDS 


D  E  E  S  S       A  C  C  E  S  S  0  R I  E  S  Dry  Goods  Review 


Gossard  Corsets 

and  National  Advertising 


THE  times  are  unusual  and  therefore  an  appeal 
to  women  to  safeguard  their  health  and  so  increase 
their  efficiency  in  war-time  tasks  is  strongly 
featured  in  the  Gossard  fall  and  winter  national  adver- 
tising campaign.  Canadian  periodicals  in  which  this 
advertising  is  appearing  are  the  Canadian  Home  Jour- 
nal, Women's  Century,  Everywoman's  World,  Echoes 
and  Saturday  Night. 

Excellent  results  should  be  the  natural  sequel  of  this 
campaign.  Dealers,  however,  in  every  part  of  the 
Dominion  should  co-operate  locally  with  a  full  appre- 
ciation of  the  great  possibilities  this  national  advertising 
offers. 

Every  Gossard  merchant,  by  use  of  newspaper  space, 
should  direct  to  his  corset  department  the  full  force  of 
the  demand  created  by  the  national  advertising.  Special 
cuts  will  be  supplied  upon  request. 

Canadian  merchants  know  that  Gossards  are  the  only 
standard,  nationally  advertised  corsets  which  sell  for  the 
same  price  throughout  Canada  as  in  the  United  States. 
The  prices  of  Gossards  enable  Gossard  merchants  to 
offer  them  to  women  in  every,  walk  of  life,  with  the 
assurance  that  the  superior  quality  of  these  world-famed 
corsets  guarantees  the  wearing  service  that  makes  the 
purchase  of  a  Gossard  the  practice  of  that  true  war-time 
economy  which  the  Government  requests. 


Tfia  (anadian  ff.  ffl.  (gossard  0.  lm™ 

284-286  King    Street  West,  Toronto,   Canada 


ENCOURAGE  YOUR  EMPLOYEES  TO  INVEST  THEIR  SAVINGS  IN  VICTORY  BONDS 


Dry  Goods  Review 


D  R  ESS      A.CC  ESSO  R  I  ES 


Hand   Comfort 

Is  A  Prime 

Requisite 


3* 


In  the  selection  of  the  materials  and  the 
perfection  of  the  workmanship,  we  have 
spared  no  expense  to  make  Acme  Gloves 
the  height  of  quality,  style  and  hand 
comfort. 

Our  travellers  are  now  paying  their 
semi-annual  visit  to  the  trade. 

Anticipate  your  requirements  and  buy 
early.  It  may  mean  a  worth  while  saving 
to  you  and  your  patrons. 


trade;    mark 


ACME  GLOVE  WORKS,  LIMITED 

MONTREAL 


THE  DRY  GOODS  TRADE  WILL  TAKE  ITS  SHARE  OF  VICTORY  BONDS 


DRESS    ACCESSOR] ES 


Dry  floods  Review 


The  Lace  Goods  Company,  Limited 

"The   Handkerchief  House    of   Canada" 

A  Few  Popular  Sellers  Taken  from  Our  Tremendous 

Range  of  Boxed  Lines 


See  Index  of  Descriptions  and  Prices  on   Opposite^Page. 

THE    LACE    GOODS    COMPANY,    LIMI  TED 


64   WELLINGTON    STREET   WEST 


TORONTO,    ONTARIO 


AVENGE  LOITVAIN  AND  THE  LUSITAMA     BUY  VICTORY  BONDS 


Dm  VmU  /'< 


1)  K  ESS    A  CCESSORI  E  S 


The  Lace  Goods  Company,  Limited 

"The  Handkerchief  House  of  Canada" 

Fancy  Boxed  Handkerchiefs 

Ready  For  Immediate  Delivery ! 

On  the  opposite  page  are  illustrated  some  of  our  exclusive  designs  of 

Irish    and    Swiss   handkerchiefs    done    up    in    fancy    colored    boxes — 

designed  and  boxed  right  on  our  premises. 

Each  box  contains  real  merchandise — we  devote  great  care  in  quality 

of  Handkerchiefs  for  this  purpose. 

If  you  have  not  already  placed  your  order  for  boxed  goods — send  it  in 

at  once. 

All  these  goods,  illustrated,  are  for  immediate  delivery. 

Price  List  of  Indexed  Lines  on  Opposite  Page 


roHed     edges,     colored    embroid. 

Pei   tx'x.  M%c 

d     colored     rolled     edges,     colored     embroider!  1     comers, 

be  box Per  box,  m4c 

•  :     colored     rolled     edges,     colored     embroidered     comers. 

the   box Per  box,    K%c 

I     colored     rolled    edges,     colored     embroidered     comers, 

•he  box Per  box,   W%« 

115— Kancv     Kiddies'     box.    assorted    printed    colored    borders,     three 

to   the   box Per   box.    1014c 

box,     assorted    colored    borders,     three    to     the 

Per  box,  I6!4c 

Kiddies'     box.     assorted     picture    borders    with    nursery 

rhymes,    three    to    the   box Per    box,    16"4c 

119— Fancv     Kiddies'     box.     assorted    colored    borders,     three    to    the 

Per  box,  l&'ic 

Patriotic    box.    border    all    round    with    flags    of    the 

Allies,    two   to  the  box Per  box,   16M>c 

colored     embroidered     corners, 

one  to  the  box Per  box,  1714c 

rolled     edges,     colored     embroidered    comers, 

one  to   the  box Per  box.   ITHc 

I     colored     rolled     edges,     colored     embroidered     comers, 

one  to  the  box Per  box.   ]7Hc 

134— Assorted     colored     rolled     edges,     colored     embroidered     comers. 

the  box Per  box.   17Vic 

i     colored     rolled     edges,    colored     embroidered     comers, 

one  to   the  box Per  box.   17%c 

box.     assorted    colored     spot    borders,     three    to    the 

Per  box,   17Hc 

127— Fancy    Kiddies"    box,    assorted    printed    colored    borders,    three 

to  the  box Per  box,  17Hc 

picture    handkerchief,     assorted    colors,     three    to    the 

box Per  box,  ITHc 

129— Kiddies'    fancy    box.    picture    comers,    three    to    the    box.      Per 


;:'-,<- 


131  — Fancv     Kiddies'     assorted    colored    borders,     three    to    the    box. 

Per  box    ITHc 

132— Kiddies'    patriotic    box,    colored    flag    comers,    two    to    the    box. 

Per  box    17%c 

134— Kiddies'   patriotic  Hed   Cross  fancy  colored  borders  and  assorted, 

two   to  the  box Per   box.    17'4c 

140— Tolored    rolled    edges,    colored    embroidery    work,    three    to    the 

box Per  box  37%c 

Ml— White,    hemstitched    edges,    colored    embroidered    comers,    three 

to   the   box Per  box,   37%c 

143— White  'ace   Venice    comers,    two   to   the  box Per  box.   67%c 

144— White   hemstitched    edges,    colored    embroidery'    work,    two    to   the 

box Per  box.  55c 

red  embroidered  comers,  three  to  the  box...  Per  box,  3S%C 
U5— White    hemstitched    edges,    white    embroidered    comers,    all    pure 

linen,   three   to  the  box Per  box.   62He 

!68— Fancy   I.a    Rose   handkerchief,    three   to    the  box...    Per  box,   85c 

170— White   lace    Venice   comers,    three    to   the   box Per  box,   85c 

176— Taney  Kiddies'  box.  (over  of  box  below  patterns,  three  to  the 
box Per  box,  22%c 


1,77-  fancy    Kiddies'    box.    embroidered    comers,    assorted    colors,    two 

to   the   box Per  box,   22c 

178— Fancy    Kiddies'    box,    embroidered    comers,    assorted    colors,    two 

to   the  box Per  box,   22c 

182-    Kiddies'    handkerchief,    assorted       patterns    to    the    dozen,    one 

to    the    box Per   box,    15c 

183— Kiddies'    handkerchief,    assorted    patterns    to    the    dozen,    one    to 

the    box Per   box,    16c 

i>7    White    hemstitched    edges,    white    embroidered    comer,    three    to 

iln     bos Per    box,    36%c 

193— White     hemstitiehed      edges,      combination      white     anil     colored 

embroidered    comers,    three    to    the    box (Per   box,    65c 

ili.'i     A  ssi  it  ted    combination,     col orcxl    embroidered    comers,     La    Rose 

han  Ikerchief,  three  to  the  box.  .See  cover  below.  Per  box,  85c 
1!I7    -Assorted    coloral    rolled    edges,    combination    white    and    colored 

embroidery  nork.  all  pure  linen,  three  to  the  box.  Per  box,  5IK4c 
70S— White    hemstitched    edges,    white    embroidered    comers,    four    to 

the   box.     Box    cover  to   right Per  box,   62%c 

Z06 — White     hemstitched      edges,      combination     colored     embroidered 

comers,  six  to  the  box.  Box  cover  to  the  left.  Per  box,  57%c 
J<>  -  -Assorted    combination   colors.    La    Rose    handkerchief,    six    to   the 

box,    cover    of    box    to    the    right Per   box,    $1.55 

210— Assorted  combination   colors,   embroidered   comers   and   scalloped 

edges,    box  cover  to   the  left,   six   to  the  box Per  box,  $1.55 

:i.">  mi  Ikix  cover  to  the  right.  Hilda  Cowham  Kiddies'  hand- 
kerchief, absolutely  fast  colors,  three  to  the  box.  Per  box,  36%c 
.18—  hucie    Attwell    Kiddies'    handkerchiefs.      See  cover   of  box   below 

illustration,    guaranteed    colors,    three    to    box Per    box,    36%c 

2J'  -Fancv     Venice    Fillet    edge,    embroidered    comer,    pure    linen,    in 

handsome  hand-embossed  box,  one  to  the  box.  Per  box,  75c 
328— Fancy    Venice    Fillet    edge,    embroidered    comer,    pure   linen,    in 

handsome    hand  embossed    box.    one    to    the   box Per    box,    75c 

229— Fancy    Venice    Fillet    edge,    embroidered    comer,    pure    linen,    in 

handsome    hand-embossel    box.    one    to    the   box Per    box,    75c 

230— Fancy    Venice    Fillet    edge,    embroidered   corner,    pure   linen,    in 

handsome  hand-embossed   box,   one   to   the  box Per  box,  85c 

231— Fancy    Venice    Fillet   edge,    embroidered    comer,    pure   linen,    in 

handsome   hand-embossed   box,    one   to    the  box Per  box,    85c 

263 — Individual     hand-embossed     box,     containing    one     handkerchief, 

ifinc     linen,      hand-embroidered,      combination     assorted      colors, 

embroidery   work Per  box,   36c 

263— Individual  hand-embossed  box.   containing  one  handkerchief,   fine 

linen,   hand-embroidered,   combination  assorted  colors,   embroidery 

work Per  box.  36c 

276— Individual    hand-embossed     box,    containing    one    handkerchief, 

fine  linen,  hand-embroidered,  combination  assorted  colors,  em- 
broidery work Per  box.  62%c 

293— White    hemstitched    edge    with    white    embroidery    work,    one    to 

the  box Per  box,  VPkc 

297— 'White    hemstitched    edge    with    white    embroidery   work,    one    to 

the  box Per  box,  17T4c 

300— White    hemstitched    edge,    colored    embroidery    work,    one    to    the 

box Per   box.    17%c 

309— White   hemstitched    edge,   colored    embroidery   work,    one   to  the 

box Per  box,    17%c 

MB    White   hemstitched   edge,    colored    embroidery   work,   one   to   the 

box Per  box.   17Hc 


There  are  wonderful  values  in  this  handkerchief  showing.     The  boxes  are  printed 
and  embossed   attractively  in  beautiful  colors.     Ready  for  immediate  delivery. 

See  Particulars  of  Contest  on  Next  Page. 

The  Lace  Goods  Company,  Limited 

"The  Handkerchief  House  of  Canada" 

64  Wellington   Street  West      -      Toronto 


EVERY  VICTORY  BOND  BOUGHT  NOW  HELPS  TO  SHORTEN  THE  WAR 


DE ESS    A CC ESSORIES 


Dry  Goods  Review 


The    Lace    Goods    Company,   Limited 


'The  Handkerchief  House  of  Canada" 


Window   Trimming 
Contest!! 


In   addition,   a  consolation   prize   will   be  given   in   each 

class  of  a  $5.00  assortment  of  Lace  Goods  Handkerchiefs. 

A  total  prize  list  of  $300.00. 

Every  merchant  in  Canada  who  handles  Handkerchiefs 

has  an  equal  chance. 

The  prizes  are  allotted  in  such  a  way  that  the  small  town 

store  competes  only  with  other  small  town  stores.     The 

big  city  stores  compete  with  other  big  stores  in  the  cities. 

YOU  CAN'T  LOSE! 

The  merchant  who  puts  a  little  extra  thought  into  this  contest  is  bound 
to  win  one  of  these  prizes. 

Others  are  going  to  get  a  lot  of  extra  business  through  the  interest 
aroused  by  window  displays.  These  cash  prizes  are  an  extra  bonus 
you  can  add  to  your  usual  profits. 


Nine  Cash 
Prizes 


Class    "1" 

Towns,    up    to    2,000. 

1st    Prize     $50.00 

2nd    Prize    30.00 

3rd  Prize 15.00 

Class    "2" 

Towns,    up    to    10,000 

1st    Prize     $50.00 

2nd    Prize    30.00 

3rd  Prize   15.00 

Class    "3" 

Cities    10,000    and 
upwards 

1st    Prize     $50.00 

2nd    Prize    30.00 

3rd  Prize   15.00 


Every  Village,  Town  and  City  in  Canada 

May  Compete  During 

October,  November  and  December 


Rules— I 
regular 

■  2)    The 


L)    The 
Yindo 


ndow 
dresser. 


must   be    originated    and   dressed   by    a    member 


the   firm 


by    the 


r   Lace  Goods   Company  handkerchiefs   only  and  may 
use  of  handkerchiefs  to  add  to  human   interest. 
The  size  of   the  display  is  not  the  deciding  factor.      Selling   power,   originality  and   attractiveness 
the  judges  decide. 

(31  Window  displays  are  to  be  judged  on  theii 
chiefs.  Freal:  displays  will  not  be  entitled  to  c 
attractiveness. 

(4)   The  display  is  to  appear  during  October,  November  or  December,  and  is  to  remain  in  the 
show    windows    not    less    than    one    week.      Give    dates    of    display.       Contest    closes    December 


probable  ability    to   attract  attention 
nsideration  unless  they   have  a  strong 


Photos   must  be  sub 


31st,   1918. 

(5)  Every  contestant  must  procure  a  photograph    (size 
mitted  before  January   1st,   1919. 

(6)  A  committee  of  competent  judges   have  been  chosen   outside  our   organization   as   follows 
Miss   A.   R.   Whalley,   Editor   Dry   Goods   Review  ;   Mr.   B.   T.    Huston,    Manager  of  the  MacLea 
Trade    Papers,    and    Mr.    E.    Burns,    Manager    of    the    Robert    Simpson    Window 
Display  Department,  Toronto. 

(7)  Each    contestant   will   be   given    a   number  by   us   so   that   no   accusation   of 
preference  or  prejudice  on   the  part  of  the  judges  can   possibly  arise. 
We  have  arranged  on  the  preceding  pages    a  photograph  and 
index   of  our  best   lines   which   you   probably  have. 
From   this   index   you  can   readily  order  the  lines   you   require 
for  present  selling   and  you   may  enter   into   the   contest. 
Your   entry   coupon   should   be   mailed   at  once. 


The  Lace  Goods  Company,  Limited 

"The  Handkerchief  House  of  Canada" 
64  Wellington  Street,  West  Toronto 

Your  Entry  Coupon  Should  be  Mailed  at  Once 


VICTORY  BONDS  ARE  EFFECTIVE  ANSWERS  TO  HUN  SAVAGERY 


D     i is  i;, 


n  k  !•: 


ACC  ESSO'R  I  ES 


You'll  Sell  Lots  of  W  Gloves  This  Fall 


If  you  have  the  right  merchandise.  Our  customers  are  better  off  than  many  others  on  this  point.  Despite 
increasingly  difficult  conditions  we  have  been  able  to  give  a  remarkably  good  service  in  most  lines  and  are 
making  every  effort  to  continue  to  do  so. 

Our  travellers  are  now  showing  Samples  of  the  following  goods  for  Immediate  Delivery- 
Kids,  Suedes,  Capes,  VVashables,  Mochas,  etc.,  and  in  Wool     and     Fur-Lined    Capes   and   Mocha   Gloves   and 
Mitts;  also  Fabric  and  Woolen  Gloves-     Anticipate  your    sorting   requirements    from    our    present    range — 
many  lines  it  will  be   impossible  to  duplicate. 


Mention    to    mail    order 


DENT,  ALLCROFT  &  COMPANY 


128  BLEURY  STREET 


MONTREAL 


THi:  BOYS  IX  THE  TRENCHES  ARE  COUNTING  ON  YOU— LEND  THEM  A  HAND 


DRESS    ACCESSORIES 


Dry  Goods  Review 


COLONIAL    MAID 


It's  all  in  the 
WIRE 

SPRING 


Strong, 

Durable, 
Made    of  Brass 


Whether  used  in  Bathing  Costume  or  Stunning 
Afternoon  Frock 

Colonial  Maid  Fasteners 

Never  Let   Go  and   Will   Not    Rust 


COLONIAL    MAID 


Colonial  Maid  Fasteners  may  be  used  on  the 

heaviest  materials — the  spring  holds  securely 

— and  yet  opens  with  a  touch. 

Colonial  Maid  Fasteners  are  certain  sellers. 

They're  a  line  you  can  safely  sell  to  your  profit, 

with  a  customer-satisfying  guarantee — always. 

The  only  spring  fastener  Made-in-Canada,  and 

superior  to  all  others. 

Two   colors,   black   and   white.      Four   sizes, 

Nos.  ooo,  oo,  o,  i. 


TO   BE   HAD   OF   ALL  LEADING   WHOLESALE   HOUSES. 

The    Colonial    Fastener    Co.,    Limited 

Sole   Manufacturers 
500   Parthenais   Street,   Montreal 

YOUR  VICTORY  BONDS  MAY  BRING  HIM  HOME  IN  SAFETY 


Dry  Goods  R<  vu  w  I >  R  E  S S    ACCESSOR]  E  S 


PROTECTION  IN  RIBBONS 

Necessary 

Why: 

All  qualities  and  widths  advancing  in 
prices  at  a  rapid  rate. 

Merchandise  is  becoming  scarcer  and 
Manufacturers  will  not  guarantee  de- 
liveries. Therefore 

Buy  What  You  Can  Immediately 
And  From  Stock 

We  have  just  received  a  large  stock  of  our 
Oriental  Edge  Satin  Ribbon  (Swiss),  all  shades 
and  widths;  also  a  most  extensive  range  of 
Fancies,  Wide  Satins,  Xmas  Holly  Ribbons, 
Wash,  Taffeta  and  Velvet  Ribbons. 


Protect  Today!     Buy  Today! 

Samples  gladly  submitted  upon  request 


RIBBONS  LIMITED 

1  00  Wellington  St.  West,  Toronto 

MONTREAL  BRANCH 
Cartier  Building,  Corner  Notre  Dame  and  McGill  Streets 

SILKS  LIMITED,  CALGARY 
Selling  Agents  for  Western  Canada 

BUY   VICTORY   BONDS— TILL   IT   HURTS! 
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1)  R  ESS       A.CC  ESSOE  I  ES 


Dry  Goods  Reuie-i 


You  Will  Sell 

The  Right  Bag 

To  The  Right  Woman 

If  you  Place  your  Order 

For  Whiting  &  Davis 

Co.  Goods 


Time  Tried, 

Always  Dependable, 

Stylish  Bags 


*- 


Made  in  Canada 


No.  9720 


The  popularity  of  W.  &  D.  Bags  is  rapidly  spreading. 
Look  over  our  range  of  Costume  Mesh,  Silk  and  Novelty  Bags. 
Prepare  yourself  with  a  line  that  every  store  does  not  show — of 
a  kind  that  every  well-dressed  woman  wants  to  b  u  y — and  at 
prices  that  are  decidedly  lower. 

WHITING  &  DAVIS  COMPANY 

SHERBROOKE,  QUEBEC 


Never 
Sag 


Sells       Jten+tiZ^B 

Best 

Because  It's  Quickest 

and  Most  Efficient  Veil  Sold 

The  convenience  and  style  of  Bonnie-B  veils  are  known 
everywhere. 

Marvellously  delicate,  and  durable.  Bonnie-B  veils  never  sag 
or  bulge.  Sold  in  their  own  sanitary  sealed  envelope  retailing 
at   10,  25  and  50  cents.     Guaranteed,  too. 

Bonnie-B  Slip-pon  Veils  are  advertised  in  the  leading  maga- 
zines  and   women's   publications. 

BUY  VICTORY   BONDS. 

Silverberg   Import  Co. 


What  Are  You  Doing  for  Christmas 

Neckwear  Looms  Up  As  A  Big  Seller 


Neckwear   is   going   to   figure    prominently    in    Christmas    sales 

this   year. 

Neckwear   is   the   "thrift  gift"   for   1918. 

In    our    present    showing    of    Dainty    Finnie    Creations,    there 

is    a    tremendous    merchandising    opportunity    and    you    can 

select   from    the    most   enticing    display   of   high-class    women's 

neckwear   in    Canada. 

"Sure    to    win    the    admiration    of    every    well- 
dressed    woman    who   sees    them." 

A.  BRUCE  FINNIE  &  COMPANY 


Cor.  Craig  and  Gosford  Streets 


MONTREAL 


'KEEP   THE   HOME   FIRES   BURNING"— BUY   VICTORY   BONDS 


Dry  Goods  Reviet 


I)  \i  E 


A CCKS SO  11  1  KS 
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POPULAR 

STYLE  INTERPRETATION 


Tlic  idea  behind  the  Phoenix  line  is  to  create  popular 
designs  that  will  meet  exactly  the  desires  of  your 
patrons,  the  women  of  to-day  who  are  themselves 
well  informed  on  matters  pertaining  to  styles  and 
fashions. 

This  Is  why  Phoenix  neckwear  and  novelties  sell  so 
readily.     They    embody    correct    interpretations   of 

the  latest  style  tendencies  of  the  season  and  contain 
idea-   that   appeal   at   once   to   the   feminine   mind. 


NECKWEAR 
CAMISOLES 
BOUDOIR  CAPS 
TEA  APRONS 


Are   you   on  our   mailing   list? 
We    make   the   Quickest  Delivery. 


fie&s 


V 


c*5^ 


TORONTO 


UJb 


*&k 


Special 

Announcement 

We   have   acquired   the   entire 
Covered  Button  Department  of 

Dieckerhoff,  Raffloer  &  Co. 

It  includes  the  "Diracq."  as  well  as  "Schott  Bros." 
machines,    button     moulds,    equipments,   and    the 
exclusive  right  for  their  use  and  distribution. 
This  acquisition  will  be  brought  up  to  the  usual 

MENKIN  STANDARD 

and  we  assure  you  of  efficient  and  satisfactory 
service. 

We  are  now  better  equipped  than  ever  to  serve 
you  completely  with  all  that  you  need  for  Covered 
Buttons. 

By  making  your  own  Covered  Buttons  from  cus- 
tomers' own  material,  you  can  be  independent  of 
the  Button  Market. 

MEXKIN  Standard  Interchangeable  Equipments 
and  Service  will  start  you  with  a  very  small  in- 
vestment.    Selling  Helps  free  of  charge. 

S.  MENKIN,  INC. 


Creators.  Promoters  and   Pr 
of  Covered  Button  Supplies  f 
Sixty  Years. 


Ove 

h  St.,  New  York 


Military  Braids 

Mid-season  dress  models,  made  in 
velvet  and  serge.  All  show  the  use 
of  the  braid  lavishly. 

One  of  the  few  staple  articles  in  the 
Dress  Trimming  business. 


Moulton  Manufacturing 
Company,  Limited 

4  rNSPECTOIRE  ST.     -    MONTREAL 


EVERY  DOLLAR  IS  NEEDED:   MAKE  THE  LOAN  A  BIG  SUCCESS 


M 


DRESS      ACCESSORIES 


Dry  Goods  Review 


Neyret   Gloves   for  Fall 

CHAMOISETTE  in  Leather  Color 
New  Styles  Now  in  Stock 
Also  direct   imports  of : 

Martin,    Koche    &    Bickert's    Velvets, 
Chapal,    L.    M.,    and    other    Electric    Sea's, 
Olmcr's   Silks   and   Cravats, 
Coty's     Perfumery, 

Finest    French    Lingerie    and    Laces, 
Dresses,    Blouses,    etc. 
And    all    kinds    of    French    noods    imported    on    a    commi: 
bi  Bis. 

Call    or    Write    for    particulars. 

A.  GERMAIN  &  CO. 

PARIS,  FRANCE 

Commission  Merchants  and  Importers 

Montreal  Office:  14  Phillips  Square 


Read  the 

Want  Ads 

Page 


Have  You    Fully   Anticipated 
Your    Fall    and   Xmas    Needs 

In 

Handkerchiefs 

Neckwear 

Laces 

Veilings 

Embroideries,  Etc? 

If  not,  we  carry  a  large  stock  of 
the  above  lines  for  quick  delivery. 

Westlake  Bros.,  Limited 

TORONTO 

Don't  Forget  to  Buy   Victory  Bonds. 


When  you  want  to 

sell  or  buy  any- 

thing,  use  the  condensed  ad  columns  of 

Dry  Goods 

Review 

You  can  talk  across 

the  continent  for 

two  cents  a  word. 

EVERY  VICTORY  BOND  YOU  BUY  MAY  SAVE  A  SOLDIER'S  LIFE 


DRY    GOODS    REVIEW  ^ 

Success  and  Your  Associates 

ALWAYS  associate  with  men  who  are  earning  more  money  than  you  are.  Such  is 
the  advice  given  by  a  man  whose  name  is  known  the  world  over  for  his  own  suc- 
cess and  the  business  which  he  created.  It  is  good  advice  of  a  certainty,  but  we  are 
not  ureincr  that  it  is  the  best  advice.  At  the  same  time  it  is  wise  ^associate  with  better  or 
biiieer  men  than  you  are  yourself,  because  you  are  likely  to  be  lifted  up  to  their  levels. 

Most  of  us  would  probably  like  to  be  the  intimates  of  J.  P.  and  had  absorbed  many  facts  about  Canada.     He  surprised  his 

Morgan,  or  of  John  D,  or  of  Charlie  Schwab,  or  Canny  Andrew.  American    traveling    companions     with     his    positive,    well-m- 

If  we  had  a  speaking  acquaintance  with  John  Wanamaker,  or  formed  and  wide  knowledge  of  Canada.     When  the  company 

Lord  Beaverbrook,  or  Lord  Shaughnessy,  and  with  other  dis-  reached   Albany,  the   Canadian   was   persuaded   to  attend   the 

tinguished  and  successful  men,  we  would  take  comfort  from  ceremonies,  and  was  introduced  as  the  man  who  knew  all  about 

the  fact  Canada.    The  Governor  was  interested  in  Canada,  and  said  so, 

and  the  little  Canadian  found  himself  telling  the  story  of  Can- 

And  most  of  us  would  feel  rather  small  and  uncomfortable  if  ada  very  ardently  to  a  very  attentive  listener,  much   to  the 

we  were  placed  beside  President  Woodrow  Wilson  at  a  dinner  amusement  of  his  friends  who  introduced  him. 
table,  or  beside  Sir  Robert  Borden,  Sir  Herbert  Holt  or  Sir  Wm. 

Mackenzie.   And  the  reason  would  probably  be  that  .we  know  so  This  man  made  a  hit  on  that  journey,  and  many  friends.     One 

little  of  the  knowledge  that  really  counts.  If  these  successful  0f  the  company  gave  him  a  stock  market  tip  worth  a  fortune, 
business  men  engaged  us  in  conversation  we  would  probably 

find  ourselves  knowing  very  little  about  the  things  that  matter.  The  point  q{  ^  gtory  |g.  y^  ag  &  Canadian>  can  make  your. 

self   informed   very  fully   and   intelligently   if   you  become   a 
This  will  illustrate  the  point:  regular  reader  of  THE  FINANCIAL  POST.     You  can  make 

yourself  a  worthy  companion  and  intimate  of  presidents  and 
Here's  a  true  storv.    A  Toronto  manufacturer  found  himself  on       magnates      The  world  likes  to  listen  to  men  who  know  some- 
a  train   going  to  Albanv  in  company  with  a  number  of  dis-       thing  well,  and  who  can  talk  interestingly  and  informingly  on 
tinguished  Americans  about  to  attend  the  inaugural  ceremonies      the  subject  of  their  study. 
of  a   State   Governor.       A  washout   led   to   a   delay,   and   the 

Canadian  was  thrown  into  close  association  with  senators  and  You  can  become  worth  listening  to  if  you  know  your  Canada 
congressmen  and  prominent  lawyers.  They  bantered  the  little  well.  And  you  can  get  the  kind  and  amount  of  knowledge 
Canadian  about  Canada.  He  had  the  pluck  of  a  bigger  man.  concerning  Canada  which  will  make  you  interesting  to  others 
He  had  been  a  constant  reader  of  THE  FINANCIAL  POST,      if  you  will  read  THE  FINANCIAL  POST  regularly  each  week. 

TF  you  read  THE  FINANCIAL  POST  REGULARLY  you  will  find  yourself  keep- 
A  ing  company  with  the  highest  paid  staff  of  editors  engaged  on  any  publication  in 
Canada — trained  men  who  know  how  to  make  others  know  what  they  know  and  learn. 

Yon  will  find  yourself  living  in  a  most  interesting  world — the  great,  throbbing  world  of  busi- 
ness. You  will  have  your  thoughts  tremendously  stimulated  and  helpfully  directed.  You 
will  find  yourself  becoming  a  fit  table  companion  for  big  men  —  this  because  you  will  have 
knowledge  of  a  quality  that  will  keep  you  from  shame. 

What  is  it  that  keeps  you  and  THE  POST  separated?  It  cannot  be  its  subscription  price 
of  $3.     Probably  it  is  because  you  are  not  very  well  acquainted  with  this  paper. 

We  are  going  to  put  it  to  you  this  way:  If  you  have  the  desire  to  be  worthy  of  association 
with  hie  men.  then  prepare  yourself  for  such  association  by  reading  THE  POST,  and  to 
make  acquaintance  easy,  we  provide  the  coupon  helow.  It  offers  you  THE  POST  for  four 
months  for  a  dollar  bill. 

The  MacLean  Publishing  Company,  limited, 

143-153  University  Avenue,  Toronto. 

Send    ™  THE  ETNA  NCI  AL  POST  for  four  months  for  One  Dollar.    Money  endosed 


to  be  remitted 
(Signed) 


D  G  R 


VICTORY  BONDS  ARE  A  GOOD  INVESTMENT— NOT  A  BURDEN 


FANCY  GOODS 

NOTIONS  &  TOYS 


"FRENCH"  IVORY  POPULAR 

Supplies  Coming  Along  Well — Prices  Steady — Infants'  Articles  Popular — Improved  Range 

of  Combs 


"French"  ivory  constitutes  one  of  the 
most  hopeful  of  holiday  lines  for  more 
than  one  reason.  In  the  first  place,  one 
of  the  largest  dealers  in  it  stated  to 
DRY  GOODS  REVIEW  that  prices  had 
not  advanced  since  last  January  and  he 
was  inclined  to  think  that  they  would 
remain  fairly  steady  for  some  little  time. 
"Until  a  few  months  ago,"  he  said, 
"there  was  a  great  deal  of  labor  unrest 
in  the  United  States,  which  was,  at  least 
in  part,  due  to  employment  agencies  ar- 
ranging with  certain  large  factory  fore- 
men to  share  the  fee  profits  for  engag- 
ing help;  the  foreman  would  discharge 
perhaps  a  hundred,  perhaps  five  hun- 
dred hands  at  a  time;  another  factory 
"in  the  ring"  would  engage  that  five 
hundred  at  a  slight  increase  in  salary, 
keep  them  a  couple  of  weeks  and  dis- 
charge them  again.  This  sort  of  work 
naturally  created  unrest  and  costly  labor. 
The  Government,  however,  ascertained 
the  best  wages  paid  these  classes  of 
workmen  and  fixed  their  wages  at  that 
figure  and  as  a  result  they  are  not  now 
moving  about  for  a  few  cents  more  here 
and  there  and  making  high  incomes  for 
the  agencies.  I  have  great  hopes  of 
prices  generally  being  much  more  stabil- 
ized for  next  year  than  they  have  been 
this  year." 

Ivory  goods  coming  from  the  United 
States,"  when  finished  entirely  over 
there,  come  into  this  country  without 
license,  which  makes  the  filling  of  or- 
ders easier  than  in  many  other  lines. 

In  the  next  place,  manufacturers  who 
are  making  "French"  ivory  at  all  are 
making  it  in  a  full  range  of  articles 
which  have  been  in  demand  so  that  re- 
tailers find  this  line  one  of  the  few  in 
which  thev  can  be  fairly  sure  of  get- 
ting supplies.  "There  are  few  real 
novelties,"  said  the  manufacturer  re- 
ferred to  above,  "but  they  are  not  need- 
ed. The  ranges  now  offered  include 
every  article  that  any  one  wants.  Most 
people  started  their  sets  from  the  stand- 
ard patterns  which  were  used  in  the  first 
output  and  additions  are  made  in  pieces 
to  match  those  originals.  They  do  not 
want  two  or  three  colors  or  patterns  or 
outlines  mixed  together  in  their  "set." 
Deliveries  are  quite  good  in  this  mer- 


chandise also.  There  is  no  license  on 
what  comes  in  finished  from  the  United 
States  and  firms  making  it  do  so  much 
war  work  that  the  by-products  used  for 
the  ivory  are  not  scarce.  One  well- 
known  firm,  however,  has  turned  over 
its  whole  department  for  making  ivory 
goods  to  the  United  States  Government 
for  the  duration  of  the  war. 

New  Combs 

For  trade  which  supplies  popular 
priced  merchandise  there  is  a  new  range 
of  dressing  combs  on  the  market.  There 
have  been  colored  celluloid  combs  of- 
fered before,  but  the  range  is  more  var- 
ied and  novel  than  ever.  There  are 
some  8  or  10  numbers  in  one  range  seen 
by  DRY  GOODS  REVIEW  and  it  em- 
braces practically  a  different  color  and 
design  for  each.  This  fiberloid,  as  it  is 
failed,  comes  in  mottled  amber,  opaque, 
shell,  transparent  amber,  mottled  jade, 
etc.,  and  the  backs  are  plain  or  slightly 
fancy  with  different  contours  and  the 
price  varies  from  $5.25  to  $24.00  a 
gross,  which  brings  them  well  within  the 
range  of  the  public  purse. 

Infants'  ivory  lines  in  toilet  articles 
and  also  toys  are  said  to  be  increasing 
in  sales  each  season  and  now  constitute 
a  steadily  good  selling  line.  They  are 
offered  in  both  pressed  and  hand  turned 
finishes  in  order  to  meet  the  demand  of 
both  popular  and  high  class  trade.  Some 
colored  lines  sell  for  infants,  but  here, 
as  with  other  articles,  white  is  selected 
oftener  in  order  that  one  may  be  more 
sure  of  adding  at  intervals  pieces  to 
match.  Some  attractive  little  sets  in 
fancy  boxes  are  shown  or  the  various 
items  may  be  had   separately. 

Improves  With  Age 

In  explaining  the  advantages  of  ivory 
over  other  materials  for  toilet  sets,  one 
representative  of  a  large  concern  men- 
tioned that  the  ivory  sheets  are  made  in 
uniform  size  and  are  left  to  harden  for 
from  eight  to  ten  months  before  being 
made  into  the  various  pieces.  As  time 
goes  on  this  ivory  only  assumes  a  finer 
gloss  and  firmer  density  which  improves 
it  rather  than  allowing  it  to  wear  and 
become    shabby.      "A    solid    ivory   brusn 


back  will  outwear  a  dozen  sets  of  the 
best  bristles,"  he  stated,  "and  its  ap- 
pearance will  be  as  fine  as  when  new." 
These  are  points  which  salespeople  may 
use  to  good  advantage  in  handling  ivory 
goods. 


Art  Needlework 

Among  the  best  selling  "essentials"  in 
the  art  department  for  Christmas  trade, 
stamped  towels  of  all  types  have  again 
a  leading  place.  Heavy  bath  towels  and 
bath  mats  are  in  quite  as  good  demand 
as  are  the  stamped  huck  and  small  guest 
lowels.  Indeed  one  sees  more  variety  at 
the  wholesales  in  bath  towels  than  in 
any  of  the  others,  though  baby  sets  are 
good,  too.  There  are  several  fancy 
striped  and  plaid  effects  in  the  Turkish 
towels,  but  those,  rather  plain,  of  good 
quality,  and  with  neatly  embroidered 
ends  are  the  favorites. 

In  order  to  keep  up  interest  in  crochet- 
ing and  embroidery  there  is  a  new  line 
of  stamped  goods  on  the  market  includ- 
ing pillow  slips,  day  slips,  scarfs,  etc. 
These  are  stamped  in  neat  patterns  to 
be  embroidered,  and  the  edge,  instead  of 
the  usual  button-hole  stamping,  is  hem- 
stitched. When  the  embroidery  is  fin- 
ished the  cotton  is  to  be  cut  away  just 
outside  the  hemstitching  and  the  tiny 
holes  are  used  as  a  foundation  for 
crocheting  a  lace  border  on.  Points  and 
scallops  are  both  provided  for  in  the  var- 
ious patterns  offered  as  will  be  seen  in 
the  illustration. 

Dainty  little  dressing  sacques  seem  to 
be  popular  again  for  gifts.  This  year 
they  are  made  of  white  or  tinted  voile 
in  a  number  of  cases,  though  crepes  and 
silk  and  cotton  mixtures  which  have  a 
iittle  more  weight  than  voile  are  also 
celling. 

Knitting  of  course  continues  in  all  its 
radiance.  This  month  of  course  there  is 
a  special  call  for  khaki  wool  for  scarfs 
and  sweaters  for  the  boys  at  the  front. 
"This  will  be  the  last  they  will  need,  yotf 
Know,"   one   hears  frequently. 


VICTORY  BOND  IS  A  SHARE  IN  UNIVERSAL  PEACE  CONSOLIDATED 
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A  Bevy  of  Christmas  Things 


At  the  upper  left  corner  is  a  novelty  in  stamped  goods.  You  will  observe  by  the  lower  cutting  that  these  edges  are  all  hemstitched.  This  is 
done  on  the  stamped  pieces  so  that  the  purchaser  does  only  the  embroidering  and  crocheting.  These  pillow  slips,  scarfs,  etc.,  are  featured  by 
Jennings  &  Wilson.  Toronto.  The  infants'  ivory  articles  are  not  new  in  themselves  but  are  not  to  be  overlooked  in  Christmas  offerings.  They  are 
to  be  had  in  various  qualities.  The  combs  are  novelties  in  colors,  including  jude.  amber,  ruby,  etc.  Ivory  goods  from  Dominion  Ivory  Company 
(Mr.   N.   O.   Harvey  I,   Toronto.     The   voile   dressing  sacque   is  daintily   featherstitched    and    embroidered    with    ribbons    running    through.      The    work    is 


speedy  and  effective  but  r 

boxing  is  creating  some  r 

chiefs   with  tinted  borders 

handkerchiefs  underneath 

contrasting   touches  of  color.      The  cover   at   the   right 

selections   are   just   being  shown   by   the   W.   R.   Brock    C 


difficult.  From  Hambly  &  Wilson,  Tor 
ilry.  The  folder  above  at  the  left  contain 
The  little,  old-fashioned  lady  on  the  polka 
Blue  birds  are   winning  out  again.     This 


Handkerchiefs  are  in  every  merchant's  mind  just  now  and  this  year  the 
;  gay  butterfly  colors  in  accordance  with  the  daintily  embroidered  handker- 
dot  background  is  suggestive  of  the  simple  but  dainty  white  embroidered 
i  evidenced     in     the    cover    and    handkerchiefs    in    good    deep    blues    and    some 


for   the   box    at   the    left     showing    dainty    convent 


in    colors. 


These    four 


LET  VOIR  HEART  BE  YOUR  RANKER— INVEST  IN  THE  VICTORY  LOAN 
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Fancy  Goods 

DOLLS,  TOYS 
Christmas  Novelties 


■Up  C!iT'; 


B» 


S3 


Our  Big  New  Holiday  Goods 
Catalogue  is  Now  Ready. 


It  contains  an  immense  range  of  Fancy    Goods,  Dolls, 
Toys,  Games  and  Novelties  for  the    Christmas  Trade. 

WRITE  FOR  CATALOGUE  TO-DAY 

NERLICH  &  CO. 

(OPPOSITE  UNION  STATION) 

146-148  Front  St.  West  ....      TORONTO 


THE  VICTORY  LOAN  WILL  HELP  SMASH  PRUSSIANISM 
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"Made  in  Canada' 


MERCERIZED 

Crochet  and 

Embroidery 

Cottons 

'  Wear  and  Wear,   Wash   and  Wash" 

Spun  from  the  best  Sea  Island 
yarn  with  an  unusually  smooth, 
uniform  and  even  twist — high- 
ly mercerized — brilliant,  and 
of  silky  lustre. 


Each  Ball,  Spool  or 
Skein  gives  your  cus- 
tomer the  best  and  most 
for  the  money. 


Belding    Paul    Corticelli    Limited 

Sales  Offices  :  Montreal  Toronto  Winnipeg  Van< 

We  make  Ribbon  Nocellies  and  Needlecrajt  ideas  for  Xmas  trade 


INVEST  TO  THE  LIMIT   OF  YOUR   RESOURCES   IN   VICTORY   BONDS 
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Fingering    Wools 
Bee  Hive  Ivorine 
Slipper  Soles 
Embroidery 

Hoops 
Embroidery 

Threads 

Celluloid    Knitt- 
ing Pins 
Crocket  Hooks 

Steel,  Bone 
Celluloid   Bag 

Handles 
Books  on  Knit- 
ting and 
Crochet 

Knitted  Goods: 
Bootees      Mittens 
Overalls          Suits 
Jackets         Hoods 
Toques 

Baby  Veils 

Fancy  Tea 

Aprons 

Silk  Boudoir 

Caps 
Laundry  Bags 
Fancy  Dresser 

Scarfs 

Select  Towel 

Assortment 

Steel  Knitting 
Pins 

HAMBLY  &  WILSON 

77  Wellington  St.  W.,  Toronto 

CHRISTMAS  GIFTS 

W/E  are  now  prepared  to  meet  the  demand 
*  for  novelties  in  Christmas  packets  and  have 
assembled  what  we  consider  the  best  range  we 
have  yet  shown  in  Jewelry,  Mesh  Bags,  Coin 
Purses,  Avenue  Bags,  Strap  Purses,  Metal  Bag 
Handles  and  various  lines  particularly  suitable 
for  the  season  and  packed  with  an  individual 
appearance. 

See  the  range  with  our  travellers. 

WRINCH,  McLAREN  &  CO. 

77  Wellington  St.  W.  TORONTO 


A  Handy 
Registration 
Certificate 

Holder 
for  Women 

Slips  inside 
Blouse  or  Belt 
— out  of  sight. 
Made  of  real 
leather  w i  t  h 
celluloid  top. 
mounted  with 
(J  old  Filled 
Chain  a  n  d 
Snap.  Quality 
throughout. 
It's  neat  —  it's 
convenient  —  it 
sells. 

Write  for  a  dozen 
sample  lot.  Black 
or  Tan,  $6.00. 

The 

Toronto   Trophy 

Craft  Co. 

1710    Royal    Bank 
TORONTO 


Remarkable  Assortment  of  Boudoir  Caps 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND  EMBROIDERED 
LINENS  -^HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 

932938  Broadway  NeW  York  Cor.  22nd  St. 


Bay  and  Wellington  Sts. 


Toronto,  Canada 


WOMEN'S    BELTS 

i     a    -  in  ;  in  black  and  white  onto Pei  dozen,  $1.75 

i  0  pi [<  ithei   fa<  i     black  onlj  .  hands e  curved 

buckle  Pei  dozen,  $3.£ 

r/raii»   .'tin. :   blaek   and    »l>in- IV.  .Ii.zen.  $4.(10 

9TB20— 1-in. :  black  only;  same  as  5TiW Pei  dozen,  $1.9) 

TAM     I)  -SHANTBItS 

Tan    HH    Attractive    Plush    T;un    that   soils   on    sitrht.     Self-button    and    black 

t.,.,-,.1.      Kl.e-ti.-    iii    liai-k    t.o    tit    an>    ooiff  ,iv.      Per  <1<>/...    $1B.0U 

1 1.<>    9ame    as    H51,    bu1    made    of    rel  v.-i    in    solid    black    oi    assorted    colors. 

WRITE    Kolt    ANYTHINi;    Vol      MAY    WANT    IN    THESE    LINKS 

NOTION  AND  NOVELTIES  COMPANY 

SHAWINIGAN  FALLS.  QUEBEC 


ENCOURAGE  YOUR  EMPLOYEES  TO  INVEST  THEIR  SAVINGS  IN  VICTORY  BONDS 


Dry  Goods  /»'<  view 


FANCY  GOODS,  NOTIONS  AND  TOYS 


Serving  Trays 

From  $2.25  to  $10.00 

Portable  and  Floor 
Lamps 

From  $3.00  to  $25.00 


Clocks 

From  $6.00  to  $10.00 

ilver-Plated  Tea 

Sets 

Bon  Bons 

Fruit  Bowls 

Cake  Plates 

From  $1.50  to  $10.00 


Cut  Glass  Water 
Sets 

Berry  Sets 

Bon  Bons 

Spoon  Trays 

Vases,  etc. 


MODEL  "D 


Genuine  mahogany  or  fumed  oak  cabinets 
19"  x  2lVfe"  x  44"  high.  All  wood  tone  cham- 
ber specially  constructed  giving  extra  full 
tone.  Extra  strong  double  spring  motor 
with  frame  of  gray  iron  casting,  strong  and 
rigid  design.  Plays  any  three  10"  or  two 
12"  records  with  one  winding. 

Universal  tone  arm  with  patented  spring 
device  which  regulates  weight  of  tone  arm. 
Plays  all  makes  of  records  with  the  great- 
est perfection. 

SPECIAL  FEATURE 

Patented  reproducer  with  composition 
diaphragm  and  magnetic  attachments,  giv- 
ing wonderful  full  volume  of  tone  without 
any  trace  of  blasting.  Columbia  automatic 
stop. 

Retail  Price,  $125.00 


Angelus 
Phonographs 

Table  Models 

At  $12.00  and  $30.00 

Cabinet  Models 

At  $38.50  and  $62.50 


We  also  carry  a  large  and 
well-assorted  stock  of 

Emerson, 
Silvertone 
and 
Winner 
Records 


Good  List  of 
Selections 


Plus  io'/c    War  Ta> 


TORCAN  FANCY  GOODS  CO.,  LIMITED 

77   BAY  STREET,  TORONTO 

(THE  HOUSE  OF  SERVICE) 

Our  New  Catalogue  is  now  ready.     Have  you  received  your  copy  yet? 

Western  Representative :    J.  W.  WHEATCROFT,  Hammond  Building.  Winnipeg,  Man. 
Maritime  Representative  :     W.  PATTERSON,      -       86  Waterloo  Street,  St.  John,  N.B. 

WRITE  THEM  ANY  TIME 


THE  DRY  GOODS  TRADE  WILL  TAKE  ITS  SHARE  OF  VICTORY  BONDS 


WILL  ENFORCE  LAW  AGAINST  HAWKERS 

Border  Cities   Retail  Merchants'  Association  Plan  to  Prosecute  Vendors  Who  Come  Over 

From  Detroit— Steps  Being  Taken  to  Establish  Classes  in  Salesmanship  in  City 

School— How  Long-standing  Accounts   Are   Being  Successfully  Collected 

Special  Staff  Correspondence 


WINDSOR,  Ont,  Oct.  10.— The 
Border  Cities  Retail  Merchants' 
Association  at  its  regular  meet- 
ing- held  in  Windsor  on  Tuesday  evening 
of  this  week  appointed  a  committee  to 
take  up  immediately  with  the  council  and 
with  the  police  commissioners  the  proper 
enforcement  of  the  law  regarding  hawk- 
ers. A  report  presented  by  A.  J.  Wilk- 
inson, chairman  of  a  special  committee, 
which  has  been  investigating  the  matter, 
showed  that  hawkers  of  all  kinds  have 
been  doing  a  big  trade  in  the  Border 
cities,  despite  civic  regulations  which 
were  framed  with  a  view  of  protecting 
the  home  merchants  and  also  the  buy- 
ing public.  Because  no  one  has  taken 
the  trouble  to  see  that  the  bylaws  are 
enforced  they  have  become  a  dead  letter, 
with  the  result  that-  thousands  of  dol- 
lars worth  of  merchandise,  much  of  it 
of  inferior  quality,  is  being  sold  to  citi- 
zens of  the  Border  cities.  Many  of  the 
hawkers  come  across  the  river  from 
Detroit,  and  Mr.  Wilkinson  pointed  out 
that  much  good  Canadian  money  was 
being  lost  to  the  community  and  taken 
out  of  the  country  through  these 
hawkers. 

"These  men  are  selling  al'.  sorts  of 
things,"  he  said.  "Some  of  them  have 
rugs,  others  have  coupons  for  photo- 
graphs, others  sell  grocery  articles, 
others  perfumes  and  toilet  articles  and 
some  sell  stoves.  Their  method  of  sell- 
ing stoves  is  to  sell  from  a  catalogue. 
They  show  the  prospective  buyer  a  pic- 
ture of  a  nice  stove  and  then  arrange 
for  payment  to  be  made  in  Detioit.  Many 
of  the  lines  of  goods  that  these  fellows 
are  selling  are  of  poor  quality  and  the 
people  have  no  protection.  They  are  a 
source  of  annoyance  to  the  public  and 
a  menace  to  the  home  retail  trade.  We 
have  the  necessary  laws  on  the  books  to 
prosecute  these  men  and  it  should  be 
done. 

The   Foxy   Hawkers 

"Some  of  them  are  extremely  foxy 
in  their  operations.  Warned  apparently 
by  their  experiences  in  other  communi- 
ties that  they  are  likely  to  be  appre- 
hended and  fined  they  take  every  pre- 
caution against  being  caught.  Some 
hawkers  will  make  only  one  call  in  a 
district  and  then  will  take  a  street  car 
to  the  other  side  of  the  city  and  make 
another.  The  third  call  will  be  made  at 
a  point  a  mile  or  two  away  from  where 
the  first  two  were  made.  It  is  often 
extremely  difficult  to  trace  them,  but 
if  we  work  together  we  can  put  them 
out  of  business.  I  would  suggest  that 
every  member  of  this  association  as  soon 
as  he  learns  of  the  presence  of  one  of 
these  hawkers  in  the  city,  at  once  tele- 
rhone  the  secretary  of  the  association. 
The  secretary  will  notify  the  police  and 


every  effort  will  be  made  to  have  the 
vendor  arrested.  The  association  can 
then  prosecute." 

The  report  of  Mr.  Wilkinson  was  un- 
animously adopted  and  a  committee  will 
get  busy  at  once. 

Salesmanship    Classes 

The  members  of  the  association  also 
named  a  committee  to  meet  with  a  com- 
mittee from  the  Board  of  Education  with 
a  view  of  arranging  for  special  classes 
in  salesmanship  in  the  city  schools.  At 
the  request  of  the  Retail  Merchants' 
Association,  Principal  Gavin  of  the  High 
School  was  present  and  went  into  the 
question  with  them.  He  spoke  strongly 
in  favor  of  the  establishment  of  such 
classes. 

"Canada  is  somewhat  of  a  laggard  in 
this  important  work,"  he  said.  "In 
Boston  classes  in  salesmanship  have 
long  been  a  regular  feature  of  the  cur- 
riculum and  with  most  excellent  results. 
Across  the  river  in  Detroit  they  have 
classes  and  in  addition  to  what  is  taught 
in  the  schools  many  firms  supplement 
the  instruction  with  special  classes  deal- 
ing more  particularly  with  the  needs  of 
their  own  business.  Many  of  our  Border 
city  merchants  tell  me  that  they  find 
that  very  few  of  the  boys  and  girls  com- 
ing from  our  schools  can  make  out  ac- 
counts. They  are  neither  quick  nor  ac- 
curate at  such  work.  The  merchants 
say  that  many  of  the  pupils  write  badly 
and,  of  course,  because  they  have  had 
no  training  they  know  nothing  about 
salesmanship. 

"You  may  be  interested  in  knowing 
what  has  been  done  in  England  recently. 
Owing  to  the  unprecedented  shortage  of 
help  caused  by  the  war  it  was  decided 
to  allow  boys  and  girls  to  leave  school 
before  the  usual  age  and  take  positions 
in  the  stores  and  factories.  It  was  soon 
apparent  that  the  results  would  be  dis- 
astrous for  the  trade  of  the  future.  The 
children  were  not  trained  and  what  is 
more  important,  they  were  missing 
school  at  a  vital  period  in  their  lives. 
By  the  Fisher  Act  recently  put  into  force 
in  England,  all  children  who  were  taken 
out  of  school  to  help  in  business  must 
be  returned  and  in  addition  they  must 
attend  school  until  they  are  eighteen 
years  old.  The  regulation  about  at- 
tending school  does  not  necessarily  mean 
that  they  have  to  go  to  day  school.  They 
can  work  in  the  day  and  attend  night 
classes  if  it  is  desired.  But  the  point  is, 
that  they   must  have   instruction. 

"I  have  taken  the  local  matter  up  with 
the  Board  of  Education  and  can  assure 
you  of  the  fullest  co-operation  in  your 
efforts  to  secure  classes  in  salesmanship. 
We  will  arrange  for  any  special  classes 
you  may  decide  on." 


The  question  of  collecting  outstanding 
accounts  and  of  eliminating  credit  has 
been  receiving  a  great  deal  of  attention 
from  the  Retail  Merchants'  Association. 
Some  four  months  ago  it  was  decided  to 
place  all  collections  in  the  hands  of  the 
secretary,  T.  C.  Ray.  The  results  have 
been  more  than  satisfactory.  In  less 
than  four  months  Mr.  Ray  has  collected 
$3,700.  Many  of  these  accounts  were  of 
so  long  standing  that  they  were  out- 
lawed, and  the  merchants  had  given  up 
all  hope  of  ever  getting  the  money.  Mr. 
Ray  got  busy.  Some  of  the  people  paiJ 
up,  others  are  paying  so  much  a  week 
or  so  much  a  month,  and  he  is  keeping- 
right  after  them. 

Get  Their  Cheques 

The  Border  Cities  Retail  Merchants' 
Association  has  a  unique  way  of  making 
the  payment  of  these  collections  to  the 
members.  Those  who  have  money  com- 
ing to  them  must  attend  the  meetings  in 
order  to  get  it.  The  collections  consti- 
tute a  regular  part  of  the  business  of 
the  meeting,  and  when  the  order  is 
reached  for  discussion  on  this  matter  the 
chairman  calls  upon  Secretary  Ray.  At 
this  week's  meeting  the  secretary  had  a 
few  remarks  to  make  upon  the  work  he 
has  been  doing.  After  he  had  finished 
talking  he  passed  out  about  fifty  cheques 
to  members  who  had  given  him  long- 
standing accounts  to  collect.  One  mer- 
chant got  $118  and  was  told  there  was 
more  coming.  Many  merchants  got 
cheques  for  from  $10  to  $50  which  they 
had  long  ago  given  up  as  lost. 

"I  gave  the  secretary  $400  worth  of 
accounts  to  collect,"  said  one  merchant, 
who  received  a  cheque  for  $90.  "If  any- 
one had  offered  me  $25  for  the  whole  lot 
six  months  ago  I  would  have  been  glad 
to  take  it." 

Buy  Victory  Bonds 

"I  never  expected  to  see  this  $50," 
said  another  member,  "so  I  guess  I  might 
as  well  buy  a  Victory  bond  with  it  and 
help  along   a  good  cause." 

By  the  system  of  making  the  mem- 
bers come  to  the  meetings  in  order  to 
get  their  cheques,  two  important  ends 
are  served.  A  good  attendance  is  as- 
sured at  the  meetings  and  more  general 
interest  in  the  work  of  the  association  i& 
fostered.  The  secretary  deducts  ten  per 
cent,  from  his  collections  to  cover  the 
cost  of  the  work.  At  this  week's  meet- 
ing it  was  decided  to  extend  the  work, 
and  Crown  Attorney  Rodd  was  made  an 
honorary  member  of  the  association  and 
to  him  will  be  turned  over  to  handle  in 
the  courts  any  collections  which  the  sec- 
retary finds  it  necessary  to  take  drastic 
action  to  collect.  Up  to  the  present  he 
has  been  using  a  series  of  three  letters 
followed  by  personal  appeal.  The  last 
letter  of  the  three  states  that  if  settle- 
Continued  on  page  118 


AVENGE  LOUVAIN  AND  THE  LUSITANIA     Bl'V  VICTORY  BONDS 


EQUIPMDNTsDISPLAY 


WASTE  PAPER  NOW  AT  HIGH  FIGURES 

Prices  Double  Up — Sell  Now,  it  Pays — How  the  Market  is 
Influenced — Get  Together  With  Your  Neighbor 


THERE  is  no  question  of  doubt 
but  that  waste  paper  is  peihaps 
as  elusive  an  article  as  any 
which  the  retailers  could  touch.  Looking: 
over  a  period  of  a  year  or  two  years,  it 
will  be  found  that  prices  are  subject 
to  extreme  fluctuations,  and  to  the  re- 
tailer who  watches  the  market  very 
carefully  the  difference  between  a  good 
price  and  a  low  price  will  be  his. 

Pfrhapa  during  the  next  month  or  six 
weeks  the  market  will  range  at  as  high 
a  fipure  as  it  will  reach,  or  has  reached, 
all  the  past  year.  Dealers'  buying  puces 
on  October  1,  f.o.b.  Toronto  basis,  were 
as  follows:  Scrap  paper  in  bales,  $15.00 
per  ton;  Newspapers,  20.00  per  ton; 
Mix'd  books  and  magazines,  $2S  00  per 
'on;  Cardboard,  $15.00  per  ton. 

Prices  Double  Up 

Ihese  are  not  the  highest  pri.es  which 
have  ever  been  paid  for  wasti.  paper, 
bjr  to-day's  quotations  are  about  double 
what  they  were  3  months  ago.  They 
also  compare  very  favorably  with  the 
same  period  2  years  ago.  Last  year  was 
rather  an  unusual  one,  and  the  markei 
did  not  respond  as  is  usually  the  case 
at  this  time  of  the  year. 

How    The    Market    Is    Influenced 

Conditions  which  influence  the  waste 
paper  market,  during  the  winter  time 
particularly,  can  be  summarized  briefly 
as  follows:  Most  of  the  paper  mills 
operate  with  water  power,  and  in  the 
winter  time  they  have  to  contend  wit.i 
ice  and  snow,  which  curtails  production 
materially.  Those  depending  on  the 
electric  power  or  coal  have  also  to  face 
conditions  where  power  is  scarce  and 
coal  hard  to  get.  This  being  the  case, 
plants  operating  on  munitions,  or  which 
can  be  placed  in  the  essential  war  in- 
dustry class,  get  the  preference.  That 
means  that  a  paper  mill,  in  which  ma- 
chinery is  the  big  factor  in  operation, 
rather  than  the  number  of  employees, 
which  operate  in  normal  times  24  hours 
a  day  and  six  days  a  week,  may  be 
restricted  to  8  or  10  hours  a  day  during 
the  winter  months.  If  this  condition 
develops  it  will  mean  a  decidedly  big 
decrease  in  the  tonnage  used,  and  con- 
sequently prices  paid  for  waste  paper 
will  drop   accordingly. 


Sell  Now— It  Pays 

Right  now  is  a  good  time  for  mer- 
chants to  sell.  Some  merchants  seem 
to  feel  that  it  is  hardly  worth  while  to 
develop  the  waste  paper  business.  Per- 
haps if  the  truth  were  known,  the 
majority  of  these  merchants  have  sold 
at  the  wrong  time,  and  for  this  reason 
have  not  secured  the  maximum  price, 
which  prevails  in  the  good  season.  The 
spring  and  the  fall  are  splendid  times 
to  sell  waste  paper.  The  winter  and 
summer  are  usually  rather  flat. 

Get  Together  With  Your  Neighbor 
The  retail  merchant,  whether  he  is 
a  hardware  merchant,  grocer,  dry  goods 
merchant,  in  fact  in  nearly  any  line  of 
business,  uses  and  receives  a  very  large 
quantity  of  paper  which  becomes  waste. 
If  he  can  receive  %c  per  pound,  to-day's 
price,  there  is  no  question  of  doubt  but 
that  this  would  run  up  to  a  very  tidy 
sum  with  the  majority  of  merchants. 
Waste  paper  dealers  tell  how  the  larger 
retailers    are    taking    advantage    of    the 


.for  soldier  sox 

^e  hava  larqe 
assort  men  I  of  all 
weights  and  colors 


A 


market  offered  them  for  waste  paper, 
and  it  is  also  on  record  that  retail 
merchants  in  the  smaller  towns  club 
together  and  make  up  carload  shipments 
to  the  different  dealers.  One  waste 
paper  dealer  quoted  the  towns  of  Sud- 
bury and  Port  Arthur  as  examples  of 
those  towns  which  are  clubbing  together 
and  making  up  carload  shipments  to 
Toronto.  If  merchants  in  towns  thus 
far  away  find  it  of  advantage  to  ship 
to  Toronto,  it  certainly  should  be  of 
advantage  to  dealers  located  within  a 
200  mile  radius  of  a  large  distributing 
centre  of  waste  paper  to  send  along 
their  supplies  also. 

Dealers  are  also  glad  to  quote  prices 
which  they  are  paying  for  paper,  and 
to  those  merchants  who  have  supplies 
at  the  present  time,  it  would  certainly 
seem  that  the  best  market  for  this  year 
is  offering  to  them  right  now.  It  is 
indicated  that  supplies  are  coming  along 
quite  freely  at  the  present  time,  and 
dealers  look  for  a  comparatively  busy 
winter. 

Waste  paper  offers  an  opportunity 
for  a  retail  merchant  to  cut  down  his 
overhead  to  some  extent,  and  by  care- 
fully watching  the  market  he  will  be 
in  a  position  where  he  can  secure  the 
best  price  for  any  offerings  that  he 
may  have. 


Two  artistic  and  timely  window  cards  designed  especially  for  Dry  Goods  Review 


EVERT  VICTORY  BOND  BOUGHT  NOW  HELPS  TO  SHORTEN  THE  WAR 


EQUIPMENT  AND  DISPLAY 


Dry  Goods  H'  vit  w 


Dry  Goods  Dealers 


This  style  is  specially  adapted  to  the  Dry  Goods  busiitss.     Body  with 
rear  screen — $143.00. 

The  most  perfect,  the  strongest  and  most  adaptable  Motor 
Delivery  Bodies  for  the  Dry  Goods  Business,  are  the 


Odncfj 


I'CIU  DOWI& 


They  combine  STRENGTH,  BEAUTY  and  DURABILITY.  Steel  skeleton  construction 
—patented — is  the  secret  of  their  unequalled  rigidity  and  lasting  powers.  You  can  buy 
the  No.  1  Base  Unit,  and  by  adding  standardized  parts, 
you  can  have  the  top,  side  curtains,  screens  or  full  panel 
body  equipment.  The  most  serviceable  and  economi- 
cal Motor  Delivery  Body  made.  Name  the  chassis  you 
want  to  put  it  on  and  we  will  send  your  choice  of  body 
to  you,  ready  to  fit,  so  you  can  do  it  yourself  without  the 
help  of  an  expert  mechanic.  Can  be  shipped  in  "Knock 
down"  style,  saving  freight  charges. 

Write  for  full  particulars,  prices  and  terms.     We  can 
make  any  style  you  need.     Tell  us  your  requirements. 

CARRIAGE  FACTORIES,  LIMITED 

Head  Office:  Excelsior  Life  Building, Toronto.  Sales  Offices:  Montreal,  Winnipeg,  Toronto 


VICTORY  BONDS  ARE  EFFECTIVE  ANSWERS  TO   HUN  SAVAGERY 


Dm  Goods  li 


EQUIPMENT   AND   DISPLAY 


BUY  VICTORY  BONDS— to  win  the  War 

BUY  DUR-ENAM  DISPLAY  FORMS— to  win  Xmas  Trade 


DUR-ENAM  Washable  Display  Forms  are  far 
better  than  the  ordinary  enamelled  forms  on  the 
market.  Our  own  special  composition  is  used 
in  making  DUR-ENAM  Forms;  and  a  certain 
process  of  manufacture  gives  them  a  beautiful, 
flesh-tinted  finish  that  is  lasting. 

DUR-ENAM  Forms  are  backed  by  the  name  of 
the  manufacturers,  CLATWORTHY  &  SON, 
Limited,  and  can  be  purchased  from  them  only. 


V  Vi 


No.  1571 


No.  1571— Skirt  Form.  With 
Dur-Enam  limbs,  as  above.  Also 
with  9-inch  round  base,  exten- 
sion  standard. 


7\ 


No.  265 


No.  265  —  Revolving 
Rack.  Made  of  metal, 
height  56  to  66  ins- 
mounted  on  casters. 
Practically  indestruct- 
ible      and       absolutely 


\ 


^ 


No.  1575 


No.  1580 

No.      1575    —   Children's     Forms 

No.     1580— Full     Display     Form. 

Dur-Enam    bust   and   neck,    white 

Dur-Enam   bust  and   limbs.   Also. 

Jersey       cloth        covered       body 

same  as  illustrated,  but  mounted 

mounted    on    9-inch    base,    exten- 

on   9-inch   base. 

sion   standard. 

DUR-ENAM  Display  Forms  are  made  in  all  styles  and 
sizes.  Be  sure  to  buy  the  genuine  DUR-ENAM  Forms 
made  exclusively  by  Clatworthy  &  Son,  Limited. 

Place  your  order  at  once  and  have  these  forms  on  hand  in 
time  to  use  them  in  your  Christmas  displays. 

Write  for  catalogue  of  full  line  of  Display  Fixtures,  Forms 
and  Figures. 

Manufactured  by 

CLATWORTHY  &  SON,  LIMITED 

161    KING   STREET   WEST 
TORONTO 


No.  1076A/F 


No.  1076  A/P— Waist  Form. 
Dur-Enam  neck  and  bust,  ad- 
justable velvet  belt,  extension 
standard. 


No.  590 — Dress 
and  Sweater 
Coat  Hanger. 
Especially  de- 
signed to  pro- 
tect the  shoul- 


No.  1584 

Fur  Stands 

in  Dur-Enam 

Finish 


THE  BOYS  IN  THE  TRENCHES  ARE  COUNTING  ON  VOl  —  I.EM)  THEM  A  HAM) 


EQUIPMENT  AND  DISPLAY 


Dry  Goods  Review 


Work  together  tot  victory 


Farmer 
must  raise  more 


must  produce  mo^K;x^,:A\\i<  \  ^v. 


The  Ships 

'  make  more  trip*. 


The  Bus 


Maa, 


e  Business  Man 
help  the  others 


Some  months 
ago  I  was  in 
Toronto   and    I 

saw  a  sight  that  went  deep  into  my  soul.  It 
was  a  body  of  fresh  troops  entraining  for  an 
Atlantic  port.  Fresh  young  faces,  going  out, 
unafraid,  into  the  maelstrom. 

Later  I  watched  a  New  York  City  detachment  of  the  new 
National  Army  of  the  United  States  swing  down  Fifth  Avenue. 
There  were  10,000  of  them  marching  through  the  heavy, 
swirling  snow. 

These  scenes  have  made  me  wonder  how  many  more  would 
have  to  go.  I  wondered  if  Canada,  already  heavily  repre- 
sented on  Flanders'  fields,  would  have  to  call  her  older  men, 
as  France  had  done.  I  wondered  if  the  United  States  would 
need  her  older  men,  as  we  did  in  the  Civil  war. 

None  of  us  want  that  to  happen. 

The  only  way  to  stop  the  outflow  of  soldiers  is  to  beat  the 
Kaiser  and  his  horde  of  Huns.  The  only  way  to  do  that  is  to 
give  our  boys  in  the  trenches  so  much  of  the  munitions  of  war 
— of  such  excellent  quality — that  they  will  be  as  superior  to  the 
enemy  as  a  workman  with  a  turret  lathe  is  to  a  workman  with 
an  old  hand  lathe. 

So  let  us  think  quickly  of  better  ways  to  do  our  work. 
Scarcity  of  labor  has  made  the  people  of  our  western  continent 
inventors.  For  war  alone,  North  America  has  given  the  world 
the  torpedo,  the  wireless  torpedo,  the  submarine,  the  ironclad, 
the  repeating  rifle,  the  machine  gun,  the  revolver,  the  magazine 
pistol,  the  airplane  and  the  motor  car. 

The  war  to-day  demands  that  we  do  more  than  we  ever  have  done  before. 
Let  us  all  speed  up.  with  the  thought  that  we.  too.  are  fighting  the  enemy, 
even  if  we  can't  see  him.  Let  us  hurry  our  work  at  our  de-.k  and  bench  s. 
and  thus  keep  millions  of  men  out  of  the  trenches. 

(Signed) 


President 
The  National  Cash  Register  Company 


If  one  flow  down  aJi  are  delayed 


YOl'R  VICTORY  BONDS  MAY  BRING  HIM  HOME  IN  SAFETY 


foods  Review 


EQUIPMENT   ANM    DISPLAY 


More  Satisfied 
Customers  and 
Increased  Profits 

MANY  storekeepers  ex- 
tend their  business  by- 
taking  advantage  of  the  uses 
to  which  a  motor  truck  can 
be  put. 

Those  who  use  the  horse 
and  wagon  for  delivery  are 
restricted  to  a  limited  area. 
But  the  merchant  who  owns 
a  truck  can  cover  many  times 
the  area  possible  by  horse 
and  wagon.  He  is  able  to 
increase  his  list  of  customers 
without  interfering  with  the 
service  he  renders  nearby 
customers.  A  rural  delivery 
route  can  be  added  or  leng- 
thened. His  loads  can  be 
increased.  His  service  is 
improved  while  his  costs  are 
reduced. 

The  Ford  One-Ton  Truck 
Chassis  fitted  with  a  stake, 
express,  or  closed  body  will  fill 
every  requirement  of  the  mer- 
chant. The  Ford  Truck  is  of 
service  in  all  weathers. 

Price  (chassis  only)  $750 

F.  O.  B.  Ford,  Ontario 

FORD  MOTOR  COMPANY  OF  CANADA,  Limited 

FORD        -         -        ONTARIO 


BIT   VICTORY    BONDS— TILL   IT    HURTS! 


EQUIPMENT  AND   DISPLAY 


Dry  Goods  Review 


-—DALE-— 

Children's  Display  Forms 

Enamel  Washable  Display 
Forms  for  Waists,  Dresses, 
Collars,  [Sweaters,  Under- 
wear, Hosiery,  Etc. 

Everything  for  the  Better  Dis- 
play of  Merchandise. 

Canada's  Leading  Manufactur- 
ers of  WAX  FIGURES,  DIS- 
PLAY FORMS  and  FIXTURES. 

Write  for  No.  4  Supplement. 

Manufactured  by 

Dale   Wax   Figure 
Co.,  Limited 

109  King  Street  East 

No.     52/F  — Mounted  TORONTO 

on      adjustable,      cor- 

rectly     shaped      wood  Montreal:   J.   Bogat,    150  Bleury  Street 

Sd    af  an.Tn^  V™:  E"  R"  ^  *  S°" 

Finished  in  flesh  color  501  Mercantile  Bldg. 

enamel. 


By  Selling  Dress  Forms 
You  Increase  Sales 
of  Dress  Goods 


Sell  adjustable  dress  forms  in  con- 
junction with  your  selling  of  Dress 
Fabrics,  Notions  and  Patterns.  Women 
who  have  a  dress  form  upon  which  to  fit 
garments  will  do  more  of  their  own 
dressmaking  and  will  come  to  your  store 
to  buy  dress  goods  and  trimmings,  etc. 
You  increase  your  sales  of  Dress  Fabrics 
and  Accessories  and  make  a  good  profit 
on  the  sale  of  the  dress  form  besides. 

The  hinged  waist  on  our  Adjustable 
Dress  Form  permits  of  the  waist  being 
enlarged  or  diminished  without  chang- 
ing hip   or   bust   measurements. 


Write    for    our 

prices. 


illustrated    folder    and 


ADJUSTABLE   DRESS 
FORM  COMPANY 

OF  CANADA,  LTD. 


't 


159  King  St.  West, 


TORONTO 


Manufacturers  and  Dealers: 

If  you  experience  difficulty  in  procuring  any 
line  of  goods,  either  for  manufacturing  or  ready- 
to-sell,  write  "Dry  Goods  Review"  Inquiry 
Department,  143-153  University  Ave.,  Toronto. 


'KEEP  THE   HOME   FIRES  BURNING"—  BUY  VICTORY  BONDS 


Dry  Goods  R< 


EQUIPMENT  AND   DISPLAY 


Waste  Paper  Balers 

Client  shortage  of  paper-making  materials.     High 
prices  now  for  baled  waste  paper,  cardboard,  etc. 

Don't  Waste  Paper     Sell  It. 


^t^  ALL    STFEL 

Gjmax 

BALING  PRESS 

Turns  it   Into  Money 
FREE  TEN  DAYS'  TRIAL 


Made  in  twelve  sizes. 

Send  for  full  particulars  to-day. 

Use  the  coupon  attached. 


Climax  Baler  Co.,  Hamilton,  ont. 


A  boy  can 
operate  it 


The 
Climax 
Baler    Co., 
Hamilton,      Ont. 
Gent'emen:         Without 
obligating    us    in    any   way, 
please     send      full     particulars 
and    prices    of    your    steel     Paper 
Balers. 


Name 
Address 


Have  You  Figured  It  Out 
In  This  Way? 

[Continued  from  September  Number] 

Your   salesmen    running   thus    for   change,    fifty    times    in   a   day,    requires   3.000 
second  or  fifty  minutes,  which  are  equal  to  nearly  one  hour  for  each  salesman  each 

day — and  is   that   much   time  need 


Gipe-Hazard 
Store  Service 

Co.,  Ltd. 


1 3  Sumach  St.,  Toronto 


lessly    lost — and    which    might    have 
been    devoted    to    the    selling    of 
goods    had    you    our    Cash    Car- 
riers. 

To   be   continued    in   our   next   advertisement. 
P.S. — Nothing  in  the  above  is  stated  about  the  advantages  of  having 
the    cash    in    your   office,    and   under   the   supervision    of   one   person 
I  the  cashier)    who   is  solely   responsible  for  it. 


BUY  VICTORY  BONDS 


The   Buyers 

Guide  is 

Growing — 

ADVERTISING  NOVELTIES 

HOSIERY 

BABY  GOODS 

Room 

LABELS 

BUTTONS 

MILLINERY 

BUTTON  MACHINES 

For 

OFFICE  APPLIANCES 

CHILDREN'S  WEAR 

PERFUMES 

DRESSES 

These 

SHOES 

FLAGS 

SELLING  AGENTS 

FLOOR  COVERINGS 

Lines 

TOYS 

GLOVES 

WOOL  ROBES 

EVERY  DOLLAR  IS  NEEDED:   MAKE  THE  LOAN  A  BIG   SUCCESS 


H0USDFURNI5HING5 


REAL  RESULTS  FROM  LINOLEUMS 

Ottawa  Store  Secured  Contract  for  New  Parliament  Building — Has  Built  Up  Paying  Depart- 
ment Through  Careful  Buying,  Equipment,  Display  Methods,  etc. — One- 
Price  Sales  Succeed 


AN  interesting  linoleum  department 
is  to  be  found  in  the  Bryson- 
Graham  store  at  Ottawa.  This 
is  the  store  which  secured,  last  July, 
perhaps  the  largest  single  order  for 
linoleum  that  has  ever  been  placed  in 
Canada — that  for  the  new  Parliament 
building  being  erected  in  Ottawa.  The 
contract  ells  for  17.500  yards,  or  350 
pieces  of  linoleum — 7  carloads  of  it! — 
and  the  price  is  $52,831.25.  1,200  gallons 
of  cement  will  be  required  for  laying 
It  down.  The  brown-toned  battleship 
linoleum  called  for  is  similar  to  that 
used  on  ships  where  the  soldiers  drill. 
Messrs.  Bryson- Graham  &  Co.  are  justly 
proud  of  having  secured  this  huge  order 
for  they  feel  that  it  is  the  result  of 
their  reputation  gained  through  earnest 
endeavor  in  their  linoleum  department. 

"How  did  we  build  up  such  a  reputa- 
tion?" repeated  the  manager,  when 
asked  the  question  by  a  DRY  GOODS 
REVIEW  representative  recently.  "In 
the  first  place,  we  have  always  bought 
about  nine  months  ahead.    We  kept  so  in 


touch  with  the  markets  and  sources  of 
supply  that  even  with  the  war  on  we 
feel  that  we  have  bought  at  the  right 
time  and  at  the  right  place." 

"Another  point  that  has  won  us  favoi 
is  that  we  lay  our  goods  well.  Laying 
goods  for  customers  counts  strongly  with 
them." 

Samples  Too   Small;   Show   Whole   Piece 

"Again  we  have  found  that  displaying 
goods  well  is  just  as  essential  in  our 
linoleum  department  as  it  is  in  a  mil- 
linery or  dress  department  —  perhaps 
more  so,  because  women  do  not  buy 
linoleum  from  some  passing  fancy.  When 
they  decide  to  buy  linoleum,  they  come 
and  look  over  your  designs.  If  the 
goods  are  not  arranged  to  be  handied 
with  facility  and  to  display  the  designs 
to  good  advantage,  sales  are  lost.  Design 
is  the   whole   thing   in   linoleums." 

"Customers  like  to  see  the  whole 
piece,  not  only  samples,  and  therefore 
the  suae?  allotted  to  selling  linoleums 
should  never  be  cramped."     The  Bry.-or- 


The  Comfortable  C /tester  held 


.Many  people  are  convinced  by  the  comfort  of  such  a  piece  of  furniture  that 
the  price  is  a  secondary  consideration.  The  covering  selected  has,  of  course,  a 
irre.it  deal  to  do  with  the  price.  One  may  have  expensive  tapestries  or  heavy 
cretonnes;  the  foundation  is  suitable  for  either.  This  model  was  produced  by 
Richard   Hall   &   Son,  Ltd.,  at    Peterborough,  Ontario. 


Graham  linoleum  department  is  in  the 
oasement  of  the  store,  which  most 
retailers  will  agree  is  very  unusual.  The 
itock  was  decided  to  be  best  placed  in 
the  basement,  however,  on  account  of 
its  weight  even  though  daylight  is  pre- 
ferred to  artificial  light  for  showing  it. 
In  a  newer  building  than  the  store  in 
question,  of  course,  provision  can  be 
made  for  this  weighty  merchandise  else- 
\\  here. 

For  displaying  linoleums,  this  store 
has  roller-stands  holding  lines  four  yards 
wide,  each  on  a  separate  roller.  The 
winding  and  unwinding  of  these  rollers 
is  an  extremely  simple  and  speely  mai- 
ler, whereas  in  most  stores  the  heavy 
rolls  are  beyond  the  strength  of  sales- 
men to  handle,  and  samples  only  may  be 
shown. 

One -Price    Sales    Take    Well 

"Do  special  sales  account  in  any  way 
for  your  success  with  linoleums?" 
queried    DRY    GOODS   REVIEW. 

"Customers  simply  won't  believe  it 
if  you  cut  prices  and  approach  them  on 
that  ground,"  was  the  answer.  "Special 
sales  with  us  do  not  mean  price  reduc- 
tion sales;  they  mean  simply  special 
drive.-.  We  can  get  no  Scotch  or  Eng- 
lish goods  now  and  so  greater  force  is 
required  in  making  a  good  showing  of 
what  we  have.  The  co-operation  of 
the  "ad  man"  and  the  window  dresser 
is  very  important  in  this  regard.  We  find 
thai  when  we  make  a  good  showing  of 
various  patterns  and  colorings  all  a. 
one  price,  better  business  ensues  than 
when  several  different  price  tickets  arc 
used  at  once.  The  effect  in  the  window 
i.-  better  too,  where  only  the  one  card 
is  required." 

"Many  people  are  using  linoleums 
for  various  purposes,  who  considered 
it  out  of  place  a  few  years  ago."  con- 
tinued the  enthusiastic  manager.  "Offices, 
too,  are  doing  away  with  timeworn 
dusty  carpets  and  asking  for  the  thick, 
:  unitary  linoleums.  The  sanitary  condi- 
tion of  linoleum  is  much  in  its  favor;  it 
contains  a  great  deal  of  linseed  oil,  and- 
is  also  easy  to  wash. 


EVKIO    VICTORY    BOM)  YOl     BI'Y   MAY   SAVE   A   SOLDIER'S   LIFE 


oda  /w  view 


HO  US  E     KniNISIIINGS 


101 


"Squares  in  artistic  carpet  patterns 
and  colorings  are  in  good  demand;  we 
do  not  send  linoleums  out  on  appro.; 
are    too    heavy." 

Sanitary    advantages,    importance    of 


patterns,  room  and  equipment  for  show- 
ing more  than  just  samples,  one-price 
salesi  are  there  not  among  those  some 
points  which  you  might  use  to  advan- 
tage in   increasing  the  activity   in  your 


linoleum  and  oil-cloth  department? 
Bryson-Graham's  make  the  season  from 
September  L5  to  the  end  of  November 
the  most  active  of  all  the  year  for  this 
merchandise. 


TAXING  RUGS  AND  UPHOLSTERY  GOODS 

Bill  Before  United  States  I  louse  of  Representatives  Includes  These  Two  Items  as  Likely  to  be 

Taxed     20  l'er  Cent,  is  Proposed  Tax  on  Rugs  and  Carpets  and  10 

Per  Cent,  on  Upholstery  Goods 


SOME  excitement  has  been  caused  in 
the   United   States  and   in   importing 
circles  in  Canada  by  a  bill  proposing 
to  tax  certain  goods  that  were  declared 
to  come   under   "luxury"   or   unnecessary 
lines   10  per  cent,  to   20   per  cent.     The 
following  circular   sent   out   the   first  of 
October  from  a   New  York  firm  to  Can- 
adian wholesalers  will  be  of  interest: 
"We  desire  to  call  your  attention 
to  the  fact  that  there  is  at  the  pres- 
ent time  before  the  House  of  Repre- 
sentatives a  bill  taxing  all  upholst- 
ery   goods    10    per    cent.      Some    of 
your   orders    are    being   held    up    for 
confirmation,   and    others   it   is   pos- 
sible we  will  not  be  able  to  deliver 
in   time. 

"If  such  is  the  case,  the  purchaser 
will  be  compelled  to  pay  the  ten  per 
cent.  tax.  Therefore,  we  would  sug- 
gest that  you  advise  all  your  trade 
that  they  have  their  goods  come  in 
as  quickly  as  they  can  be  made  and 
shipped  by  the  mill  in  order  to 
escape  this  taxation. 

"Furthermore,  there  is  also  an  Act 
before  the  House  of  Representatives 
putting  a  war  tax  of  20  per  cent,  on 
all  rugs  or  carpets,  which  will  cost 
$5.00  per  square  yard  or  over. 

"If  your  customers  desire  to  buy- 
domestic  rugs  of  any  kind  it  is  im- 
portant that  they  buy  what  they  can 
out  of  stock  as  promptly  as  possible 
in  order  to  escape  this  tax,  as  this 
tax  will  be  put  on  the  goods  in 
question." 

*\\'e    will    be    glad    to    have    your 
confirmation,  order  or  repeat  orders 
at  the  earliest  moment  so  as  to  en- 
able us    to    give    you    good    service. 
*The     first     four     paragraphs     are     a 
quotation    from   the    mill's   letter   to   this 
firm;    the    last,    its    own    advice    to    the 
trade. 

In  an  editorial  on  the  subject  the  cur- 
rent issue  of  the  "Carpet  and  Upholstery 
Review  and  the  Rug  Trade  Review"  says: 
"Paragraph  1  of  section  905  of  the 
new  Revenue  Bill  as  reported  by  the 
House    of   Representatives,   provides 
for  a  tax  of  20  per  cent,  on  carpets 
and    rugs,"   including    fiber     on   the 
amount  in    excess    of    $5    a   square 
yard,   the   tax   to   go   into   effect  on 
Nov.   1.     The  last   paragraph  of  this 
section    provides   that   all    the   taxes 
imposed  by  it  shall  be  paid  by  the 
purchaser  to  the  vendor. 

The  floor  coverings  which  would 
be    affected     by     the    tax     comprise 


Wilton  Brussels,  Wilton  Velvets, 
Chenilles,  Axminsters  of  the  higher 
grades,  Orientals,  Aubusson,  Savon- 
nerie  and  other  European  rugs  and 
carpets. 

The  exact  language  of  Clause  A, 
Section  i)05,  is:  That  on  and  after 
Nov.  1,  1918,  there  shall  be  levied, 
assessed,  collected  and  paid,  a  tax 
equivalent  to  20  per  centum  of  so 
much  of  the  amount  paid  for  any 
of  the  following  articles  as  is  here- 
inafter specified  as  to  each  such 
article  when  such  article  is  sold  for 
consumption  or  use.   .    .    . 

RUGS  THREE  TIMES   HIGHER 

Interesting      Comparisons       of      Prices 

Showing   Advance   on   Tapestry 

Squares 

An  importer  of  carpets  and  rugs  in 
discussing  the  present  situation  with 
DRY  GOODS  REVIEW  declared  that 
there  had  been  considerable  see-sawing 
in  prices  between  United  States  and 
British  goods:  First,  one  was  the 
cheaper,  then  the  other.  Just  now  Brit- 
ish goods,  he  held,  were  a  little  less  laid 
down  in  Canada  and  one  of  the  reasons 
for  the  higher  cost  of  U.  S.  goods  at 
present  was  the  heavy  handicap  of  ex- 
change. While,  however,  British  prices 
worked  out  a  little  cheaper,  it  was  al- 
most impossible   to   secure   delivery. 

Looking  up  a  new  catalogue  of  a  cer- 
tain U.  S.  firm  this  importer,  who  deals 
also  in  Canadian  goods,  gave  some  in- 
teresting comparisons  of  present-day 
prices  with  those  of  2  or  8  years  ago. 
A  3x4  tapestry  square  he  had  bought 
for  $9.  The  next  quotation  in  the  States 
was  $13,  but  as  it  was  not  selling  freely 
even  on  the  basis  of  $9  he  took  none 
of  the  $13  line.  The  price  had  gone  up 
to  $18,  then  to  $25.25,  and  to-day's  price 
was  $28,  or  over  three  times  its  original 
price. 

One  buyer  stated  that  he  had  lost  a 
large  English  order  in  the  spring 
through  submarines,  and  couldn't  get  re- 
peats and  had  to  pay  15  per  cent.  more. 
The  same  buyer  quoted  one  line  of  lin- 
oleums that  was  50  cents  three  years 
ago  and  cost  $1.56  to-day;  an  advance 
of    over   200    per    cent. 


LINOLEUMS    COMING,    BUT    UNDER 
LICENSE 

Some   misapprehension   seems  to  have 
arisen  over  an  item  in  the  last  issue  of 
VICTORY  BONDS  ARE  A  GOOD  INVESTMENT— NOT  A 


DRY  GOODS  REVIEW  about  an  em- 
bargo on  linoleums  coming  into  Canada 
from  the  United  States.  While  there 
was  talk  of  an  embargo  order  coming 
into  effect  an  exception  was  made  in 
Canada's  case  in  this  as  in  many  other 
iines,  and  linoleums  have  been  coming 
in  under  license,  although  prices  are 
very  high  indeed.  Some  readers  inferred 
that  the  article  in  question  had  reference 
to  imports  from  Great  Britain.  There 
was  no  intention  of  implying  this,  for, 
subject  to  regulations  comparatively 
large  supplies  of  linoleums  are  entering 
Canada.  As  explained  elsewhere  in  this 
issue,  linoleums  along  with  a  number  of 
other  lines  can  be  brought  in  under  a 
blanket  license,  instead  of  the  importer 
being  obliged  to  secure  a  license  for 
each  individual  order.  Prices  continue  to 
soar,  and  late  in  September  a  manufac- 
turer's agent  sent  out  notices  announc- 
ing an  increase  that  would  average  about 
10  per  cent,  on  the  British  lines  he  repre- 
sented. 


ALCOHOL  IN  TOILET  GOODS 

Merchants  in  Ontario  who  are  con- 
ducting a  toilet  goods  department  in 
their  stores  should  take  every  pre- 
caution to  protect  themselves  against 
violation  of  the  Ontario  Temperance 
Act.  A    number    of    drug    stores    of 

late  have  had  to  face  the  charge 
of  selling  bay  rum  as  a  beverage,  and 
the  same  might  possibly  work  out  in  the 
case  of  stores  whose  sales  of  alcoholic 
toilet  preparations  have  shown  an  un- 
usual increase. 

Articles  which  are  not  patent  medi- 
cines and  not  registered  under  and  sold 
with  the  approval  of  the  Canada  Health 
Board,  but  which  contain  more  than 
2%  per  cent,  of  alcohol,  are  liable  to 
cause  trouble  if  there  are  any  customers 
who  are  inclined  to  use  them  as  bever- 
ages. Most  perfumes  contain  from  60 
to  HO  per  cent,  alcohol,  but  the  reason 
that  these  and  other  toilet  preparations 
are  not  usually  used  as  beverages  is  that 
they  are  sufficiently  medicated  to  render 
them  nauseating  to  the  taste.  But  if  for 
any  reason  a  merchant  believes  or  has 
suspicion  that  any  of  his  preparations 
arc  being  used  as  a  beverage  he  ought 
at  once  to  investigate,  for  in  case  a 
charge  is  made  against  him  the  onus 
„f  proof  rests  with  him.  He  may  be 
called  upon  at  any  time  to  prove  that 
his  goods  are  not  being  used  for  any 
other  than  the  purposes  intended. 
BURDEN 
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Lace — Lace    153.    10    inches;    colors,    Arab   and    white. 
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Battenburg      Lace — Lace      158,      10     inches;     color,     ecru 


GEO.    H.   HEES,  SON  &   CO.,  LIMITED,  TORONTO 
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Montreal  Quebec  Winnipeg  Vancouver  Manchester,   Eng. 
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JL  &         COVERING 

/^\WING  to  the  impossibility  of  procuring  jute  canvas, 
^-*  Linoleums  and  Floor  Oil  Cloths  are  for  the  moment  off 
the  market,  and  we  are  manufacturing  our  Feltol  Floor 
Covering  more  extensively. 

Feltol  is  made  on  a  saturated  felt  base,  printed  with  our  usual 
compositions;  it  is  inexpensive  and  durable,  and  has  the 
approval  of  the  trade  in  all  parts  of  Canada.  Feltol  is  the 
best  available  substitute  for  our  standard  floor  coverings,  and 
when  carefully  handled  and  properly  laid  will  give  excellent 
satisfaction. 

We  are  showing  an  attractive  range  of  patterns  suitable  for 
all  rooms,  and  comprising  a  variety  of  block,  floral,  wood 
and  matting  designs,  made  in  2  yards  wide  only. 

A  booklet  showing  the  complete  range  in  actual  colorings 
has  just  been  issued  and  a  copy  will  be  sent  on  request  to 
any  dealer  who  has  not  received  one. 

OUR  STANDARD   LINES   OF 

TABLE  and  ENAMELLED 
OIL    CLOTHS 

are  still  being  produced  in  average  quantity. 
New  Samples  of  TABLE  OIL  CLOTH  are 
expected  to  be  in  the  hands  of  Jobbers  shortly. 

Distributed  through  THE  WHOLESALE  DRY  GOODS  TRADE. 

Manufactured   by 

THE  DOMINION  OIL  CLOTH  CO.,  limited 

MONTREAL 
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KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
4  !so  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made  by 

JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian  Representatives:   CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 


What's  Wanted 

Almost  every  month  you  want  some- 
thing which  you  could  quite  easily 
secure  by  consulting  with  your  fellow 
merchants. 

Perhaps  you  need  a  clerk.  The  best 
of  them  read  Dry  Goods  Review  and 
watch  the  ''Wanted"  page  for  new 
opportunities. 

Possibly  you  want  to  buy  or  sell  a 
Dry  Goods  business.  Dry  Goods 
Review  subscribers  are  the  best  pros- 
pects in  Canada.  Talk  to  them 
through  our  columns  with  a  want  ad. 

Or  do  you  want  to  sell  or  exchange 
some  surplus  stock?  Here  again  the 
Want  Advertisement  can  help  you. 

Cost:  2  cents  per  word  for  first  in- 
sertion; 1  cent  per  word  for  subse- 
quent insertions  of  the  same  ad.  Box 
Number  5  cents  extra. 


Allan   S.    Bain   Company 


150a  Craig  Street   West 


MONTREAL 


JOBBERS  TO 
THE  TRADE 

Specialists  in  LINENS 

British-Made  All-Wool  Rugs 
LET  US  KNOW  YOUR  REQUIREMENTS 


Say  You  Saw  It 
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Showing  an  Attractive  Striped  Silk  Tapestry  taken  from  our  present  line. 

IMPORTERS,  MANUFACTURERS  AND  JOBBERS. 

DRAPERY  FABRICS  OF  EVERY  DESCRIPTION.        TO  THE  TRADE  ONLY. 

DALY  &  MORIN,  LIMITED,  MONTREAL 

Factory  and  Warehouse  at  Lachine. 
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A  WAR  OF  SKIRTS  IN  NEW  YORK 

Some  Make  Them  Long,  Some  Make  Them  Short,  All  Make  Them  Narrow  —  Brown  for 

Evening  Wear,  Jazz  Band  Blouses,  Buttoned   Boots   to  Match  Gowns  - 

These  Are  Some  Recent  Fashion  Fancies. 


NEW  YORK,  Sept.  30.— A  real 
battle  is  waging  among  designers 
at  present.  There  are  some  here 
in  New  York  whose  success  in  the  past 
has  led  them  to  believe  that  they  are 
now  quite  independent  of  Paris  and  are 
strong  enough  to  carry  through  a  dis- 
tinct innovation  regardless  of  the  decrees 
of  Paris.  On  the  other  side  are  those 
who  reproduce  Paris  tendencies  with  as 
few  American  modifications  as  possible 
and  who  still  feature  "the  latest  from 
Paris"  as  the  last  court  of  appeal  in 
fashion  controversies. 

Never  before  has  the  line  been  drawn 
so  markedly  between  these  two  factors 
as  it  has  this  season,  and  the  progress  of 
events  will  be  watched  with  interest.  The 
Paris  adherents  have  the  advantage  of 
model  gowns  coming  over  to  almost  all 
the  big  New  York  houses  for  inspiration 
while  the  "made-in-America"  faction 
have  a  high  patriotic  sentiment  to  work 
on.  Will  women  of  the  United  States 
demand  Paris  styles  or  will  they  boost 
the  "made-in-America"  idea? 

There  is  this  difference  between  the 
Paris  and  the  New  York  skirt.  Paris 
demands  it  to  be  short  and  very  narrow 
— a  hobble  skirt.  New  York  gives  it 
slightly  more  width  and  insists  on 
length,  many  of  their  new  productions 
are  full  ankle  length.  Of  course  the  de- 
signers who  will  give  us  skirts  that  are 
moderately  short  and  moderately  wide  are 
the  ones  who  will  please  the  women  most, 
but  such  a  compromise  is  not  what  our 
designers  desire.  All  three  have  con- 
jured up  a  patriotic  appeal  for  their 
special  type  of  gown,  and  so  the 
question  cannot  be  decided  on  that 
ground.  If  it  is  left  purely  to  a 
basis  of  beauty  and  art  the  decision 
will  be  the  more  coveted  by  all  the 
originators.  So  far  there  is  no  telling 
which  will  prove  the  strongest.  Skirt* 
vary  in  length  from  3  to  12  inches  or 
more  from  the  ground. 

Brown   a   Favorite 

Out  of  town  women  have  ordered  many 
one-piece  dresses  for  general  wear.  For 
evening  they  have  selected  chiffon  velvet 
in  soft  colorings,  and  black,  li<rht  gray 
charmeuse   and    browns   of  every   shade. 


Typical  Models 

Three  typical  Georgette  crepe  blouse 
models  in  slip-on  and  slip-over  effects; 
beaded  and  embroidered  in  self  and  con- 
trasting  shades.     Shown   in    New   York. 


Brown  is  the  most  popular  in  Georgette 
for  evening  wear,  and  is  embroidered, 
fringed,  fur  trimmed,  and  frequently 
done  in  Oriental  embroidery  with  yellow 
the  strongest  coloring. 

Where  tans  and  greys  have  been  or- 
dered, boots  have  been  chosen  to  match, 
in  most  cases  buttoned.  There  is  more 
demand  for  patent  leather  than  last  sea- 
son, and  all  black  is  very  strong. 

A  striking  trimming  feature  is  noted 
on  a  Paris  gown.  It  suggests  ostrich, 
but  motifs  and  bandings  are  both  formed 
of  black  silk  fringe  looped;  the  motifs 
are  shell  shaped. 

There  are  both  wraps  and  gowns 
shown  with  deep  bands  from  12  to  20 
inches  of  the  same  material  around  the 
bottom  of  the  long  straight  models.  In 
the  case  of  outer  garments  these 
bands  are  frequently  of  fur  and  in  some 
gowns  they  are  embroidered  in  tones 
matching  the  cloth. 


Arlette  Crepe  in  New  Blouses 

Arlette  crepe  and  Georgette  crepe  ma- 
terials are  featured  at  Wanamaker's  and 
Lord  &  Taylor's.  Emphasized  by  the 
former  are  tunic  and  tablier  blouses  giv- 
ing the  straight  line  and  priced  $6.95  to 
$45.  A  vestee  of  Georgette  at  Wana- 
maker's is  inserted  in  an  Arlette  blouse 
of  long  graceful  line  and  sold  for  $8.50. 

Suits  and  dresses  of  knitted  wool  are 
shown  at  Macy's.  The  skirts  of  the  suits 
are  plain  and  not  full;  the  jackets  hip- 
iength.  Belts  or  girdles  define  the 
waistlines.  Sleeves  are  long.  Muffler 
collars  are  featured.  The  dresses  are 
one  piece  and  made  on  slender  lines  with 
high  collars  or  neck  opened.  Girdles 
define  the  waistlines. 

A  Silvered  Leather  Lily 

An  attractive  taupe  velvet  hat  was 
adorned  with  a  pond  lily  of  silver  leather, 
with  leaves  and  stem  of  the  same.  A 
number  of  large  black  velvet  hats  trim- 
med with  uncut  ostrich  and  various 
kinds  of  feathers  are  being  shown  for 
dress  hats. 

John  Wanamaker  is  featuring  as 
"friendly  competitors  to  Nenette  and 
Rintintin,"  Yerri  and  Suzel,  little  Alsa- 
tian mannequins,  much  more  elaborate 
than  tne  other  charms.  Like  their  com 
patriots,  Yerri  and  Suzel  are  supposed 
to  bring  the  bearer  good  luck.  Wana- 
maker's advertise  that  their  art  needle- 
work department  will  show  any  o..t  how 
to   make  the  figures. 

Also  it  is  said  that  an  addition  to  the 
family  of  Nenette  and  Rintintin  is  mak- 
ing his  bow.  He  is  called  "petit  Lardon," 
and  joins  hands  with  his  well-known 
parents. 

Best  &  Co.  exhibit  a  one  piece  dress 
of  black  broadcloth.  The  skirt  and  waist 
are  both  made  on  long  lines.  On  each 
side  of  the  front  is  a  pleat  reaching  to 
a  deep  band  of  beaver  fur  on  the  bottom 
of  the  skirt.  Between  the  pleats  on  the 
front  and  back  is  a  wide  belt,  high  flare 
collar  of  fur;  long  sleeves. 

A  wrap  of  monkey  fur  at  Gliddings'  is 
hip  length  in  the  back  and  shorter  on 
the  front.  The  front  is  belted  with  a 
girdle  of  seal  fur;  the  back  is  loose  fit- 
ting.    The  sleeves  are  in  with  the  harl- 
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Collar  and  cuffs  of  seal.  A  long  duvetyn 
coal  at  the  same  place  lias  an  immense 
shawl  cape-collar  of  beaver,  also  deep 
beaver  caffs.  The  pockets  are  novel,  be- 
ing triple  and  graduated  in  size  like  a 
collapsible  drinking  cup   half  unfolded. 

Louise  &  Co.  show  a  eoat  of  henna 
wool  velours.  The  back  is  a  loose  cape; 
the  eoat  front  is  belted.  Very  deep 
beaver  collar  with  velours  hems.  Long 
gfeeves,  beaver  cuffs.  Two  slit  pockets 
each   side  of  the  front. 

New    Undergarment  Fabric 

Bon  wit  Teller  &  Co.  advertise  Cotele 
undergarments;  the  fabric  is  described 
as  "an  exquisitely  rich  silk  that  has  the 
elegance  and  simplicity  of  linen  while 
preserving  the  preference  for  softness." 
It  is  made  up  into  garments  that  are 
strictly  tailored — "significantly  plain." 

A  symbolic  war  picture,  by  J.  O'Neil, 
entitled  "The  Soul  of  a  Soldier,"  is  dis- 
played in  the  window  of  Lord  &  Taylor, 
at  Fifth  avenue  and  38th  street.  It  bears 
the  caption.  "Greater  love  hath  no  man 
than  this,  that  a  man  lay  down  his  life 
for  his  friends." 

One  of  the  newest  veils  is  diamond 
shaped,  with  the  two  long  points  hang- 
ing in  front  and  back  and  finished  with 
long  tassels;  it  has  a  border  of  plain 
chiffon. 

Velvet  house  gowns  at  Bonwit  Teller's 
introduce  an  original  theme  in  this  kind 
of  garment.    They  are  of  hand  decorated 


READY-TO-WEAR 

silk  velvet,  done  "in  the  patternings  of 
old  Chinese  lacquers,  in  the  mood  of 
Venetian  cathedral  murals  and  in  the 
manner  of  Japanese   kimonos." 

The  "Jazz   Band"   Blouse 

A  decided  novelty  in  blouses  is  the 
"Jazz  Band"  blouse,  which  is  decorated 
with  short  bars  of  music  with  a  couple 
of  notes,  all  embroidered  in  soft  blue. 
The  blouse  is  of  white  Georgette  with 
curved  neckline  and  shoulder  fastenings. 
Deep  Georgette  pleatings  fall  straight 
at  back  and  front  and  each  pleat  has  at 
the  bottom  one  of  the  little  music  motifs. 
A  simple  navy  blouse  with  steel  beading 
features  the  open  sleeves,  full-length. 
This  sleeve  is  noted  on  many  of  the 
newer  numbers,  both  in  light  and  suit 
shades.  Perhaps  the  most  striking  use 
of  it  is  on  a  navy  blouse  with  bib  and 
high  collar  in  one  of  beige. 

The  high  collar  is  another  style  note 
emphasized.  Especially  prominent  are 
high  collared  blouses  in  white  or  flesh 
that  have  fan  jabot  or  narrow  ruffling 
down  the  front.  Filet  continues  in  high 
favor  as  trimming  for  these,  as  well  as 
a  fine  cream  Valenciennes  in  simple  ball 
pattern. 

Shopping  bags  of  woven  twine  with 
wooden  handles  are  featured  by  Macy's 
as  the  "War  Service  Bag."  They  are 
not  new  by  any  means  but  sell  readily 
under  this   caption. 
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Canary   Green   for   Spring? 

Among  the  novelty  colors  for  next 
Spring  mentioned  by  some  of  the  pro- 
minent manufacturers  is  a  sort  of  green, 
likened  to  canary  green,  which  was 
fashionable  toward  the  end  of  1914.  A 
blue,  described  as  between  electric  and 
French  blues,  is  another  color  believed 
by  some  leaders  in  the  trade  to  be  good 
for  next  year.  Medium  dark  browns,  of 
"warm"  character  are  also  forecast. 
As  a  matter  of  fact,  the  prediction  heard 
from  many  sides  is  that  the  character  of 
the  Spring  colors  will  be  strongly  to- 
ward the  warm  tones. 

A  tendency  is  also  noted  by  some  ob- 
servers for  greys  which,  judging  from 
remarks,  may  suddenly  develop  into  a 
great  vogue.  On  the  other  hand  the  dif- 
ficulties in  making  greys  and  other 
colors  into  which  the  metallic  blues  enter, 
and  on  account  of  which  many  dis- 
appointments had  occurred  in  the  trade 
this  year,  may  discourage  manufacturers 
from  promoting  such  shades. 

Contrary  to  these  forecasts  of  colors, 
a  prominent  man  in  the  trade  said  that 
next  Spring  everything  will  go  which  will 
be  obtainable  in  commercial  quantities. 

Altman's  are  featuring  a  soft  shade 
of  blue  in  the  new  underwear.  Contrast 
is  provided  in  the  "ladyfair"  ribbon 
which  is  pink  on  one  side  and  blue  on  the 
other. 


£»mart  jfastyton  ffiinte 


Redingote    suit    with 
linen    lace    waistcoat. 


A    duvetyn    blouse    edged 
with    fringe. 


A    black    satin    skirt    and 
lace-trimmed    blouse. 


Zuave    suit    in    grey,    em- 
broidered   in   silver,  grey 
and    blue. 


THE  DRY  (,OOI)S  TRADE  WILL  TAKE  ITS  SHARE  OF   VICTORY   BONDS 
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A  Few  Models  From  the 
Fall  Opening's 

1.  Black  tulle,  jet  trimming,  tulle  train 
caught  on  shoulder  with  jet  and  to  wrists 
with  jet  bracelets.  Wide  satin  ribbon  fall- 
ing from  yoke. 

4.-  Mulberry  velvet  suit,  angora  Indian 
embroidery,  moleskin  fur.  Velvet  buttons 
embroidered — a  French  model.  These  two 
numbers  at  Murray-Kay's. 

3.  Navy  serge  and  military  braid,  fringed 
>ash,   spiral   effect    on   skirt — misses'   model. 

2.  A  popular  green  velours  misses'  coat, 
buttons  of  same  material.  These  were 
shown   by   the   Robert   Simpson  Co. 

5.  A  novel  costume  of  navy  serge  and 
black  satin;   blue  lynx  collar  and  cuffs. 

6.  Handsome  wrap  of  beaver  colored  chif- 
fon plush  with  deep  collar  and  cuffs,  also 
buttons,  of  beaver.  Half  lined  with  squirrel 
and  half  with  silk  brocade.  From  Holt,  Ren- 
frew   &    Co.,    Toronto. 
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SUMMARY 

Rigid  rules  for  Mack  mourn- 
ing relaxed.  .Much  Mack  ami 
white   worn. 

Fox,  sable,  opossum,  ermine, 
etc.  arc  also  worn  with  moui  u- 
ing  costumes.  Suede  gloves  ami 
handbags. 

Lingerie  is  edged  and  em- 
broidered with  black.  White, 
black  ami  while,  and  purple  for 
children's  mourning. 

Evening  gowns  simple  in  ef- 
fect hut  exquisitely  draped. 

Beads,  fringe,  tassels  and  rib- 
bon for  trimmings.  Winter 
dresses  short  and  narrow.  Tre- 
mendous vogue  for  "Yerri  and 
Buzel." 


Paris,  France. 

EDITOR  DRY  GOODS  REVIEW: 
Since  so  many  people  are  in 
mourning  at  the  present  moment 
the  special  departments  that  deal  with 
crepe   and   black   fabrics   are   very   busy. 

Those  who  have  lost  a  beloved  relative 
would  not  care  at  all  how  they  are 
dressed,  and  while  their  sorrow  puts 
them  in  the  background  of  all  that  is 
living  it  is  important  that  they  should 
go  about  unnoticed  amid  the  crowd.  In 
order  that  they  may  be  left  to  their  own 
recollections  the  clothes  manufacturer 
must  keep  himself  in  touch  with  all  that 
is  fashionable  and  provide  his  unhappy- 
customers  with  garments  whose  line  will 
be  the  same  as  that  of  other  people; 
else  they  would  not  pass  unnoticed. 

There  used  to  be  some  strict  rules  to 
mourning.  Black,  for  instance,  was  the 
only  shade  allowed.  Nowadays,  however, 
since  there  are  so  many  young  widows 
and  fatherless  children,  white  has  been 
adopted  in  many  cases.  Quite  a  number 
of  hats,  for  instance,  are  made  of  black 
crepe,  and  the  inside,  that  is  close  to 
the  face,  is  white.  Many  veils  are  in 
grenadine  with  a  broad  crepe  hem. 

Tailored  costumes,  in  black  woollen 
cloth  are  trimmed  with  black  crepe  edged 
white,  and  a  white  linen  collar  will  dim- 
inish the  severity  of  the  garment.  A 
white  waistcoat  is  seen  very  often,  and 
you  have  many  trimmings  in  black  and 
white. 


You  often  come  across  ladies  in  mourn- 
ing  who  have  a  white  silk  jersey  blouse, 
or  a  long  tunic,  with  a  black  skirt. 

In  the  silk  fabrics,  crepe  de  Chine, 
provided  it  is  not  glossy,  will  be  seen  ex- 
tensively. So  will  all  the  muslins  and 
silk  cashmere.  In  fact,  there  is  always 
a  mixture  of  silk  or  wool  with  crepe, 
the  latter  being  used  where  it  has  less 
risk  of  being  torn,  for  it  is  a  very  deli- 
cate material  which  must  always  be 
very   fresh. 

Furs   With    Mourning   Costumes 

Furs  may  be  worn  when  in  mourning, 
those  that  are  the  most  fashionable  are 
Sitka  or  black  fox,  white  fox,  silver  fox, 
if  very  dark;  skunk,  opossum,  ermine, 
etc.,  tiie  latter  for  children  especially,  to- 
gether with  silver  coney. 

Among  the  fancy  articles  accompany- 
ing a  lady  I  might  mention  that  they 
are  generally  in  black  wood,  or  black 
beads  The  umbrella  or  sunshade  has  a 
black  carved  handle:  the  former  will  be 
all  black,  the  latter  may  be  white,  but 
generally  is  black  (in  dull  silk)  with  a 
frill  or  a  band  of  crepe.  When  used  in 
a  very  warm  climate,  it  would  be  wise 
to  have  such  sunshades  lined  with  white, 
which  color,  as  you  know,  does  not  allow 
the  rays  of  the  sun  and  their  warmth  to 
go    through. 

We  may  have  a  necklace  of  blac* 
beads,  wooden  or  jet,  and  the  hand  bag, 
when  not  in  dull  leather  such  as  "suede," 
may  be  beaded.  Gloves  are  also  of  suede 
and  white  long  afterwards.  Same  ati 
plies  to  the  shoes. 

Mourning    Lingerie 

In  the  lingerie  department  it  is  cus- 
tomary to  have  it  white  and  edged  with 
black;  the  monogram  is  embroidered 
black  as  well  as  any  embroidery.  Bou- 
doir caps  follow,  of  course:  they  are  very 
often  in  black  tucked  net,  and  the  rib- 
bon may  be  white  or  grey. 

For  children  we  have  adopted  white, 
whenever  possible,  checked  or  striped 
black  and  white  materials  or  purple,  this 
latter  shade  especially  in  jersey  or  tricot. 
A  little  black  on  the  white  will  suffici- 
ently show  that  the  little  ones  have  al- 
ready been  acquainted  with  the  dreadful 
thing,  and  it  seems  so  sad  to  think  of 
their  blooming  youth  being  darkened  by 
the  loss  of  a  father,  that  I  would  show 
it  as  little  as  possible,  while  doin»-  what 
is  decent  in  the  matter.  Many  little  girls 
have  white  frocks  with  a  black  Japanese 
bow  for  a  belt. 

Black  Popular 

Black  does  not  seem  to  be  worn  only 


hy  people  in  mourning,  though,  for  1 
have  seen  many  instances  where  it  was 
used  for  evening  dresses. 

In  this  line  the  materials  most  often 
shown  are:  velvet,  gold  or  silver  cloth, 
net,  silk,  muslin. 

Velvet  was  certainly  the  king  of  stuffs 
at  every  couturier's  whose  collection  I 
examined.  In  one  place  there  was  nothing 
but  black  velvet,  enriched  with  beads  or 
embroidery.  I  don't  think  I  ever  saw  so 
many  trimmings  in  beads.  There  are 
whole  panels  of  jet,  whether  in  beads  or 
"cabochons,"  both  being  mixed  together 
to  make  a  fringe  as  long  as  the  skirt, 
which,  by  the  way,  is  still  short.  In 
some  cases  there  is  a  back  panel  looso 
hanging  from  the  shoulders  and  much 
longer  than  the  skirt  so  as  to  make  a 
train.  The  latter  is  not  very  important 
and    is    either    square    or    pointed. 

Some  evening  dresses  are  very,  very 
low  neck;  a  few  have  just  a  band  in  front 


AN     ATTRACTIVE    PARIS    GOWN 

Showing   Tuni<    ol    Taup<    Charmeuse. 


EVERY  VICTORY  BOND  BOUGHT  NOW   BELPS  TO  SHORTEN  THE  \\  \K 
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Paris  Favorites 

The  coat  showing  a  great  many  wide  tucks  for  trimming,  the  suit  in 
chemise  effect  with  waistcoat,  the  dressy,  softly  draped  satin  suit  are  three 
distinct  types  of  garment  of  which  Paris  approves.  You  note,  too,  how  she 
likes   short   and   narrow  skirts.     Photos   by   courtesy   of   A.   Germain   &   Co. 


and  the  back  is  practically  bare  down  to 
the  waist;  just  a  ribbon  over  the  shoul- 
ders maintains  the  front.  In  other  cases 
a  draping  in  satin  comes  from  one 
shoulder  and  fastens  on  the  opposite  side, 
thus  leaving  one  shoulder  bare.  Those 
which  I  prefer,  though,  because  I  con- 
sider them  more  war-like,  have  a  real 
bodice  in  white  crepe  georgette,  em- 
broidered with  black  "point  de  chainette" 
in  braided  motifs,  that  is  to  say,  heavily 
twisted  designs  that  suit  the  braiding 
very  well,  and  that  are  much  lighter  in 
"point  de  chainette."  This,  I  think,  will 
replace  the  former,  which  has  been  seen 
in  many  cases.  A  very  short  sleeve  just 
covers  the  shoulder  and  a  few  inches  of 
the  arm. 

Artistic   Evening   Gowns 

I  have  seen  one  evening  dress  in  pink 
velvet  which  was  most  gracefully  drap- 
ed and  had  no  trimming  whatever.  It 
looked  very  simple  and  yet  nobody  but 
a  real  artist  could  make  the  draping  so 
nicely. 

Several  dresses  I  saw  were  in  silk 
embroidered  with  gold  or  silver  thread 
and  had  some  beads  mixed  with  the 
embroidery.  One,  I  noticed,  was  in 
silver  cloth  woven  with  pink  silk;  with 
motifs  it  would  have  looked  like  a  beau- 
tiful brocade;  such  as  it  was,  slightly 
draped  and  plain,  it  was  very  nice  in- 
deed. 

There  were  many  models  in  black  net, 


embroidered  or  trimmed  with  fur.  With 
this  material  the  skirt  was  wide  and 
fluffy,  but  there  was  a  narrow  fourreau 
underneath  to  preserve  the  line  that 
must  not  be  wide.  I  noticed  one  dress 
all  adorned  with  knots  of  ermine.  It 
was  nearly  as  pretty  as  another  maae 
of  green  net,  modestly  open  in  front, 
that  showed  up  the  lovely  skin  of  the 
young  girl  that  wore  it. 

Profusion   of   Beads 

Many  dresses  are  also  made  of  beaded 
net  or  silk  muslin.  It  seems  that  we 
shall  see  more  beads  than  ever,  although 
I  feel  almost  ashamed  of  myself  for 
mentioning  this  item,  which  appears 
practically  in  every  one  of  my  letters; 
yet,  as  it  is  a  feature,  I  must  point  it 
out  to  you. 

Besides  yet  we  have  the  crystal  beads 
and  colored  ones.  All  are  used,  never 
in  the  same  way,  yet  always  nicely  ar- 
ranged. 

There  are  many  tassels  and  fringes 
made  of  them.  I  have  seen  a  kind  of 
kilt  that  was  made  of  small  fringes  of 
beads  disposed  so  as  to  make  a  checked 


design  on  the  underskirt.  It  was  very 
amusing. 

Fringes  will  be  favored,  for  I  have 
seen  them  everywhere  and  I  could  men- 
tion a  skirt  made  of  silk  ribbon  worked 
exactly  like  a  Macrame  fringe. 

Narrow  And  Short  Are  The  Dresses 

•  Whatever  they  be  made  of  the  winter 
dresses  will  be  narrower  or  quite  as 
narrow  as  the  present,  shorter  or  no 
longer  than  now,  the  line  will  be  long, 
with  the  waist  just  underlined  at  its 
proper  place,  with  or  without  a  belt,  but 
when  there  will  be  some,  it  should  be 
a  narrow  band  of  material,  or  more  often 
a  cord  ending  with  a  "Nenette  and  Rin- 
Lintin"  tassel. 

Evening  cloaks  will  match  the  dress, 
as  regards  shape;  with  a  straight  one, 
we  shall  have  a  staple  satin  coat,  fairly 
broad  and  warm,  trimmed  with  fur. 
With  the  net  gown,  the  cloak  will  be 
very  wide  around  the  hips,  and  narrower 
at  the  bottom.  Some  sleeveless  cloaks 
with  two  holes  similar  to  kimono  drap- 
ings  were  shown  and  I  remember  one 
very  fine  one,  that  was  trimmed  with 
black  lace.  It  seemed  that  the  dress- 
maker had  taken  the  material  so  that 
the  width  gave  the  height  of  the  gar- 
ment, she  saw  the  lace  on  one  side, 
made  a  hole  for  the  head,  and  two  for 
the  arms,  and  gathered  in  the  bottom  to 
make  it  narrow.  ...  It  was  lovely!  !   ! 

Some  capes  and  "mantes"  similar  to 
those  worn  in  Brittany  are  very  fashion- 
able just  now,  they  are  either  made  of 
velvet  with  a  huge  collar  shawl  like  in 
fur  or  in  silk,  striped  with  velvet  which 
is  a  novelty  of  the  season. 

The  head  dresses  are  usually  a  motif 
of  beads  matching  the  dress  or  some  net 
tied  over  the  head,  or  a  band  of  gold 
or  silver  cloth  fastened  by  a  motif  of 
strass  or  beads. 

Next  month  I  will  tell  you  about 
tailored  costumes,  dresses  and  coats. 

P.S. — I  am  sending  you  enclosed  one 
couple  of  "Nenette  &  Rintintin,"  as  they 
were  originally  made,  together  with  their 
more  perfect  comrades  that  will  become 
their  substitute:  "Yerri  &  Suzel,"  the 
Alsatian  keepsakes;  I  send  both  so  that 
you  may  judge  how  our  artistic  "cou- 
sette"  can  improve  her  creations. 

The  reason  why  I  want  you  to  have 
these  little  things  is  that  they  will  sure- 
ly appear  very  soon  in  America,  for  at 
every  Maison  de  Couture  I  have  been 
lately  they  are  sold  for  the  benefit  of 
the  wounded,  and  I  am  certain  that  all 
the  American  buyers  that  are  over  just 
now  will  take  some  over  to  America, 
and  maybe  their  vogue,  which  is  tre- 
mendous here,  will  not  be  stopped  by  the 
ocean  barrier. 
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SUITS  AM)  COATS 

The  suit  trade  at  the  present  time  is 
somewhat  tardy.  Repeat  orders  are  not 
coming  in  very  extensively  from  the 
trade.  Of  course  there  are  not  many 
suits   sold    for    fall,   but    manufacturers 

point  out  one  reason  for  the  above  situa- 
tion   is    the    high    price    of    coats 


In 


Black  and  Blue 

This  strikingly  smart  afternoon  gown  has 
the  blouse  of  French  blue  duvetyn;  the 
skirt  of  black  tricolette  is  very  long  and 
narrow  with  drapery  at  the  back. 


speaking  to  DRY  GOODS  REVIEW  a 
manufacturer  stated  that  on  a  certain 
line  they  did  some  splendid  business  In 
repeats  in  September,  receiving  orders 
from  as  far  west  as  Vancouver  and  as 


Waist  League  Reduces  Colors 
New  York,  Sept.  10.  —  Seven 
colors  will  constitute  the  entire  list 
of  the  United  Waist  League  of 
America's  color  card  to  be  issued 
in  about  a  month.  Last  Fall  the 
league  had  nine  colors,  but  the 
fewer  number  has  been  resorted  to 
in  conformity  with  the  War  Indus- 
tries Board's  recommendations  for 
conservation. 


far  east  as  Halifax,  in  addition  to  some 
from  Montreal.  Good  business  is  being 
done  in  more  expensive  coats  ranging 
from  $40  to  $85  in  price.  The  favorite 
seems  to  be  velours.  Mixtures  are  also 
selling  well. 

One  manufacturer  said  that  repeat 
orders  in  dresses  were  good,  but  he  laid 
this  to  the  fact  that  the  original  orders 
were  small.  The  trade  evidently  has  got 
into  the  habit  of  buying  more  from  hand 
to  mouth.  The  uncertainty  of  the  future 
is  responsible  for  this  condition  of  af- 
fairs  where   it  exists. 

Blouses 

Sorting  up  orders  for  repeat  blouse 
business  are  not  being  received  very  ex- 
tensively from  manufacturers.  One  firm 
stated  repeat  orders  were  not  as  good 
as  last  season.  This  is  due  to  the  fact 
that  the  trade  is  buying  new  goods 
rather  than  repeating  on  original  orders. 
The     square     necked,     panel     front     are 


A  Smart  Coat 


Silvertone  coat  with  convertible  collar, 
fancy  belt  and  raglan  sleeves;  silk  lined. 
Featured  at  Stern  Bros.,  New  York. 


favorites,    of     course,    replacing     the    V 
front   of   last   season. 


UNBLEACHED  COTTON  POPULAR 

Plain  unbleached  cotton  is  becoming 
popular  as  a  dress  for  children,  that  is, 
trimmed  with  pretty  plaid  ginghams, 
Peter  Pan,  etc.  In  New  York  it  is  all 
the  rage,  even  with  women. 


Dainty  Handwork 

Extremely  dainty  is  this  French 
waist  of  marquisette  with  hand 
embroidery  and  open  drawn 
work.  Imported  by  A.  Germain 
&  Co.,  Montreal. 
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CANADIAN  CONVERTERS' 

Ladies'  and  Children's  Wear  Factory 

MANUFACTURE 

g 


LAME 
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Complete    Range    in    Latest    Styles    and     Materials 


Our  Style  5245D 
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THE  BATTLE-CRY  OF  BUSINESS 


T 


HE  creed  of  the  British  officer,  who  fights  like  a 
madman  and  dies  like  a  gentleman,  may  be  summed 
up  in  those  two  all-expressive  words,  "Carry  On!" 

"Carry  On!"  cries  the  Colonel,  struck  down,  to  his  Cap- 
tain; cries  Captain  to  Lieutenant;  cries  Lieutenant  to 
Sergeant;  cries  Sergeant  to  Corporal;  cries  Corporal  to 
Private. 

"Carry  On"  must  also  be  the  Battle-Cry  of  Business  in 
these  disorganized  times  and  under  these  disrupted  con- 
ditions. 

Many  of  our  Executives,  Department  Heads  and  Em- 
ployees having  been  called  to  the  colors,  "Carry  On!"  is 
the  simple  message  they  have  left  behind  for  those  who 
must  replace  them,  including  the  loyal  women  upon 
whom  we  all  must  depend  to  do  man's  work,  man- 
fashion. 

We  are  doing  our  level  best  to  "Carry  On!"  and  to 
take  care  of  the  requirements  of  every  customer  for 
"MODEL"  Brassieres.  Like  all  manufacturers,  we  are 
laboring  under  great  difficulties  due  to  the  war,  but  we 
are  gradually  overcoming  them. 

We  bespeak  the  generous  co-operation  of  the  trade  in 
these  extraordinary  times  of  stress  and  strain.  Let  every 
man  jack  of  us,  to  the  utmost  of  his  individual  power, 
resolve  to  bear  and  forbear,  and 


"Carry  On!" 

ZJ  ^f  \7"  Main  Factory : 

Canadian  Office  :  313  Fort  Street,  Winnipeg  782-796  Wythe  Avenue,  Brooklyn,  N.Y. 

200    FIFTH    AVENUE  Branch  Factories  : 

NEW  YORK  No.  2- Valley  Stream,  N.Y.     No.  3— Elmhurst,  N.Y. 
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Brand 

The  Importance 

of  Correct  Fitting  As  a  Sales  Argument — 

So  much  of  the  pride,  comfort  and  satisfaction  a  woman  derives  from  good 
clothing  depends  on  the  way  it  fits. 

Standard  Brand  Waists  are  designed  on  lines  that  are   derived   from  our  ex- 
perience of  satisfying  thousands  of  Canada's  best  dressed  women. 

Make  our  reputation  an  advantage  to  yourself  by  selling  Standard  Waists, 
starting  with  an  order  TO-DAY. 

Samples  gladly  submitted  for  your  approval. 

STANDARD  LADIES'  WEAR  LTD.,  TORONTO,  ONT. 


National  Coats 

WITH  A 

National  Reputation 

NATIONAL  Rain  Coats  and  Motor 
Coats  have  made  an  enviable  reputation 
for  themselves  throughout  Canada.  You'll 
find  them  in  all  the  high-class  stores  as  a 
leading  line. 

Our  travellers  are  now  showing  for  Spring 
and  for  immediate  delivery  latest  models 
of  all  the  best  selling  styles  and  fabrics. 

National  Rubber  Company^  Canada 

Head  Office  andjactory:  MONTREAL,  P.Q. 

WINNIPEG  5UnWBmM,       TORONTO 


61  Albert  Street 

C.  COPPELMAN,  Representative 


SHOWROOMS 
AT 


33  Richmond  St.  W. 

D.  LEV1NE,  Representative 


"KEEP  THE  HOME  FIRES  BURNING"— BUY  VICTORY  BONDS 
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In  a  Waist  A/slCA  Wearer 


This    Label         /fl/^r^^         FulIesi 
Assures  the    ^/      V-/brand  Satisfaction 


IF  a  woman  can  wear  a  gown  better — or  can 
wear  a  better  gown  than  her  neighbor,  the 
whole  community  will  beat  a  pathway  to  her 
door. 

Shakespeare  did  not  say  this,  but  every  woman 
— every  buyer  knows  it  to  be  only  too  true. 

In  our  present  showing  there  is  a  superiority  in 
style  and  quality  in  the  Mack  Brand  line  that  will 
be  quickly  seen  and  appreciated  by  well-dressed 
women  who  know. 

CREPE  DE  CHINE 

JAP  SILKS,  plain  and  fancy. 

STRIPES  in  all  the  prevailing 
shades  and  colors. 

Inquiries  by  letter  or  wire  are  invited  from  spe- 
cialty shops  and  departmental  stores  of  the  better 
class,  which  believe  in  their  opportunity  for 
strengthening  and  added  highly  profitable  out- 
let of  exclusive  waist  stvle  creations. 


McCUTCHEON  WAIST  CO.,  LIMITED 

Vancouver  Office  :  ooo    c-r      IA1V/II7Q    qt  Winnipeg  Office  : 

GEO.  STRACHAN,  W  ^  J  AMt=>    => l '  PERCIVAL  R.  B.  JONES, 

906   Welton   Block.  MONTREAL  Hammond  Sample  Rooms. 

Province  Ontario  :  Maritime  Provinces  :  Province  Quebec  and  Montreal  City  : 

B.  H.  Swift  V.  S.  Rice  A.  L.  Primeau. 

EVERY  DOLLAR  IS  NEEDED:  MAKE  THE  LOAN  A  BIG  SUCCESS 
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Dry  Goods  Review 


The  Line  of  Character 
Moderate  In  Price 

An  unlimited  range  of  models  all  cor- 
rectly styled  and  of  unquestionable  qual- 
ity and  value. 

Duchess,  Crepe  de  Chine,  Taffeta,  Poplin 
and  Georgette  Dresses. 
Vogue  Waists  in  Crepe  de  Chine,  Geor- 
gette and  Habutai,  plain  and  striped. 

Send  for  samples  or  have 
our  traveller  call.  A  post 
card  will  do  it. 

VOGUE  WAIST  CO. 

207  St.  Catherine  St.  West,  Blumenthal  Bldg. 

MONTREAL 


Special  Values 


ALL  WOOL 


SERGES 

Also 

LINENS 


INCLUDING 

Bleached  and   Unbleached 
Damasks,  Cloths  and 
Napkins,  Handker- 
chiefs, etc.,  etc. 

C.  E.  Robinson  &  Co. 

Importers  and    Commitsion  Merchant* 

10  Victoria  Street 
MONTREAL 

T«l.  Uptown  8553. 


Waists  at 
Popular  Prices 

Our  travellers  are  now  out  on  the 
road  showing  a  fine  line  of  waists 
in  fancy  voiles,  silks,  crepe  de 
chine  and  georgette  waists,  in  all 

the  latest  styles  and  colours. 

If  you  should  happen  to  be  missed, 
call  yourself  at  our  salesroom  or 
write  for  samples.    We  have: 

Voile  waists  from $2.00  up 

Silk  waists  from  2.25  " 

Crepe  de  chine  waists  from  3.25  " 
Georgette  waists  from 4.00  " 

D.  H.  CUMMINGS 

Manufacturers  of  Ladies'  Waists 
1 1 87  Mount  Royal  Ave.  East     -    Montreal 


-HT^ 


A  Mark 

of  Confidence! 

The  Reid  representative  who  sells  chil- 
dren's and  misses'  seasonable  apparel 
does  so  with  entire  confidence  in  the 
ciuality,   material   and   style. 

Reid  misses'  and  children's  garments 
have  always  been  popular  as  a  note- 
worthy line  of  fashion  and  service- 
ability. 

Place   your   early   Spring   orders  now. 


=J    G.  F.  REID  &  COMPANY 

4  Alexander  St.,  Toronto 


Kindly  Mention  this  Paper  when 
Writing  to  Advertisers. 


CONDENSED    ADVERTISEMENTS 


WANTED 


\y ANTED— A  GOOD  GENERAL  STORE  XN 
a  live  Ontario  town  of  at  least  5,000 
population.  Business  must  show  a  good  turn- 
over. Address,  R.  S.  Brown,  St.  Chrysostome, 
Que. 


AGENCY       WANTED       FOR       QUEBEC    — 
Salary    or    commission.      First-class    refer- 
ences.       Write     A.      S.,      164     Desfranciscains, 
Quebec. 


A      THOROUGH     DRY     GOODS     MAN     FOR 
general  dry  goods  department,  good  oppor- 
tunity   for    the    right   man.      Apply    to   T.    P. 
Malone.    Edmonton    (south    side),    Alta. 


AGENCIES  WANTED 

IF  YOU  ARE  A  MANUFACTURER.  SITU- 
ated  outside  Toronto,  I  would  like  to  get  in 
touch  with  you  with  the  object  of  representing 
you  in  Toronto  and  district,  on  commission. 
Will  consider  handling  only  meritorious  lines, 
but  can  advance  your  interests  here.  Box  95, 
Dry   Goods   Review. 


A  VICTORY  BOND  IS  A  SHARE  IN  UNIVERSAL  PEACE  CONSOLIDATED 


Dry  Goods  Reviev 


K  E  A  O  V-TO-WK  A  R 
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Buy  Now  For 
Xmas     Selling 


The   Kimono 

House 

of   Canada 

Our  advice  to  wise  mer- 
chants is  to  buy  now  for 
Xmas  selling.  We  have 
a  Canadian-wide  reputa- 
tion for  quality,  style, 
value  and  square  dealing 
and  through  carefully 
studying  the  wants  of 
our  customers  and  their 
patrons  have  earned  for 
ourselves  a  name  as  "the 
Kimono    House    of    Can- 


If  you  are  not  on  our 
calling  list,  drop  us  a  line 
to  ensure  seeing  this  in- 
teresting range. 


Silk  Underwear 

of  Quality 
At  Right  Prices 

"Silk  underwear  that 
pleases  and  keeps  things 
moving  in  our  underwear 
department"  —  that  is 
what  merchants  have 
been  saying  of  the  Kas- 
sab  line  of  silk  under- 
wear for  ladies.  You  will 
make  no  mistake  in  en- 
quiring. 

A  complete  range  of 
these  samples  is  now  in 
the  hands  of  our  travel- 
lers, together  with  our 
kimono  line,  and  we  be- 
speak a  careful  inspec- 
tion. 


KASSAB  KIMONO  MFG.  CO. 

SOMMER    BLDG.,    37  MAYOR  STREET 

MONTREAL 


There  Is  A  P.  C.  Corset  Style 
To  Suit  All  Normal  Figures 

There  is  no  limpness  in  P.C.  Corsets — they  are 
the  last  word  in  neatness,  style  and  fit.  Yet 
they  have  a  Dominion-wide  reputation  of  perfect 
ease  and  comfort  to  the  wearer. 


There  is  a  P.C.  Corset  style  to  suit  all  normal 
figures.  Put  this  corsetry  into  your  department 
for  better  business  and  profit.  Remember 
P.C.'s  attract  the  attention  of  "women  who 
dress  well." 

Parisian  Corset  Mfg.  Co.,  Limited 

QUEBEC,  QUE.,  CANADA 

BRANCHES: 

Toronto:  84  Bay  St.  Montreal:  329  Craig  St.  W. 

Western  Represents^™:  C    H    BUTLER,  21   Sylvester  Wilson  Building,  Winnipeg 


VICTORY   BONDS  ARE  A  GOOD  INVESTMENT— NOT  A   BURDEN 
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DRY    GOODS    REVIEW 


WILL     ENFORCE     LAW      AGAINST 
HAWKERS 

(Continued  from  page  92) 

ment   is   not   made   within   a   reasonable 
date  that  action  will  be  taken. 

"It  is  advisable  for  us  to  mean  what 
we  say,"  said  the  secretary.  "It  is  no 
use  telling-  delinquents  that  we  are  goinj,- 
to  take  action  and  then  not  do  it.  We 
will  lose  prestige  and  the  delinquents  will 
laugh  at  us.  When  they  realize  that  we 
are  determined  to  collect  and  are  ready 
to  take  the  matter  to  court  if  necessary 
they  will  pay  up,  and  even  if  there  arc 
a  few  cases  in  which  we  lose  out  it  will 
have  the  effect  of  showing  others  that 
we  are  not  going  to  stand  any  nonsense. 
When  those  who  buy  goods  and  do  no  I 
pay  realize  that  this  association  in  full 
force  stands  behind  any  merchant  who  is 
a  member  they  will  be  less  inclined  to 
trifle.  We  can  make  this  body  the 
means  of  practically  eliminating  all  un- 
desirable credit.  If  the  merchants  will 
cooperate  fully  and  use  the  facilities 
they  have  they  need  not  sell  to  any  par- 
ties who  have  not  paid  other  members. 
If  merchants  who  have  had  trouble  will 
send  me  the  names  of  those  who  do  not 
pay  and  turn  over  all  accounts  to  me, 
immediate  action  will  be  taken.  Other 
merchants  who  may  be  doubtful  about  a 
party  can  call  me  up  at  my  office,  and  if 
there  is  trouble  I  can  soon  let  them  know 
and  save  them  any  loss." 

On  Cash  Basis 

President  C.  H.  Smith,  who  is  one  of 
Windsor's  leading  dry  goods  merchants, 
declared  that  he  was  refusing  credit  to 
all  who  asked  for  it  and  putting  his  busi- 
ness on  an  actual  cash  basis.  He  in- 
structs his  clerks  to  tell  anyone  who  asks 
for  time  that  it  cannot  be  granted,  as 
owing  to  present  conditions  business  de- 
mands that  he  get  cash  for  all  he  sells. 

A  baker  who  is  a  member  of  the  asso- 
ciation is  so  pleased  at  the  collection 
work  that  Mr.  Ray  has  done  that  at  this 
week's  meeting  he  turned  over  $900 
worth  of  accounts  to  him  to  collect. 

This  week's  meeting  took  the  form  of 
a  banquet  and  was  held  in  the  Chamber 
of  Commerce  rooms.  More  than  200 
members  were  present  and  a  fine  pro- 
gramme was  thoroughly  enjoyed.  Rev. 
E.  T.  Collins  gave  an  effective  address  on 
fire  prevention,  pointing  out  the  enor- 
mous losses  and  the  importance  of  taking 
measures  to  prevent  it. 

C.  E.  Parsons,  of  the  MacLean  Pub- 
lishing Co.  spoke  on  the  value  of  the 
trade  papers  to  the  merchants  of  Canada. 


SAVING  WASTE  BY  CAREFUL  WRAPPING 

Cleveland  Store  Wraps   and  Mails   Parcels   for  Soldiers — Makes 
Manv  Friends  on  Account  of  This  Service 


DRIVER  W.  J.  NICHOLSON 

After  going  through  practically  every 
big  action  in  which  the  Canadians  have 
taken  part  during  the  past  three  years 
of  war,  Driver  Albert  W.  J.  (Bert)  Nich- 
olson, son  of  Albert  D.  Nicholson,  To- 
ronto, has  been  killed  in  action.  The 
young  soldier  enlisted  with  the  134th 
Battery  early  in  the  second  year  of  the 
war.  About  a  year  ago  he  was  wounded 
and  sent  to  a  hospital  behind  the  line. 
Driver  Nicholson  was  employed  with 
Silks,  Ltd.,  before  enlisting.  He  was 
an  onlv  son. 


DURING  the  latter  part  of  October 
thousands  of  boxes  will  be  pre- 
pared for  providing  good  cheer  for 
the  soldiers  during  the  fifth  War  Christ- 
mas. Even  yet  there  are  many  many  of 
the  home  folks  who  have  not  found  out 
the  art  of  packing  their  boxes  to  the  best 
advantage  so  that  they  arrive  in  good 
shape  and  without  any  waste  of  precious 
food.  This  is  only  a  natural  condition 
when  there  are  so  many  more  people 
sending  boxes  each  year  to  our  increased 
forces.  It  is  a  pity,  however,  that  any- 
thing at  all  should  be  wasted  when  there 
are  so  many  to  be  supplied. 

Partly  out  of  love  for  the  boys,  partly 
with  a  desire  to  keep  down  waste,  and 
partly  anxious  to  extend  service  to  its 
customers,  a  Cleveland,  Ohio,  department 
store  last  year  (the  Higbee  Company) 
opened  up  a  packing  and  shipping  bureau 
where  people  could  have  their  articles 
properly  prepared  for  mailing.  It  was 
open  to  everybody,  with  no  expense  ex- 
cept the  postage. 

Bureau  Convenient 
The   bureau  was   not   placed    in   some 
obscure,  unused   corner  of  the  building. 


La  bra  ska  Fox 

A  new  line  introduced  to  the  Canadian 
trade,  Labraska  Fox,  intended  as  a  substi- 
tute for  fox  or  lynx.  Comes  in  black  and 
Lucille  brown.  Shown  by  James  W.  Grant, 
Limited,  Montreal. 


Instead,  it  was  located  in  the  center  of 
the  second  floor,  where  it  could  be  easily 
reached  by  all.  It  was  sufficiently  large 
to  accommodate  many  packages  at  a 
time. 

The  bureau  was  in  charge  of  young- 
women  who  were  well  informed  on  postal 
matters  and  able  to  give  valuable  advice 
on  handling  articles  of  various  kinds. 
An  expert  packer  was  employed  to  pre- 
pare the  packages.  He  gave  each  one 
careful  attention.  If  the  carton  in  which 
the  articles  brought  to  him  is  not  suit- 
able, he  secured  one  that  did  fill  the  bill. 

Articles  were  then  placed  so  that  they 
would  not  damage  each  other  by  rubbing 
together,  all  spaces  were  filled  with  tis- 
sue paper  and  the  carton  was  corded. 
Then  it  was  wrapped  with  corrugated 
paper  covered  with  heavy  wrapping  paper, 
and  securely  bound  with  strong  twine. 
After  watching  this  man  prepare  two  or 
three  packages  one  felt  very  sure  that 
they  would  travel  in  safety  to  their  des- 
tinations. That  was  the  whole  object  of 
the  service. 

Senders  wrote  the  names  and  addresses 
of  the  soldiers  on  a  duplicate  form,  to- 
gether with  their  own  names  and  ad- 
dresses. One  sheet  was  placed  in  the 
package  and  the  other  was  retained  by 
the  house.  The  address  on  the  package 
was  written  on  a  slip  containing  the 
name  of  the  house.  After  the  packages 
were  weighed  the  senders  paid  for  the 
postage  and  were  done  with  them.  The 
house  took  care  of  the  mailing. 

Christmas  Greetings  From  the  Store 

As  soon  as  the  packages  were  mailed 
the  duplicate  sheets  were  sent  to  the 
office  and  letters  were  written,  informing 
the  boys  that  packages  had  been  mailed 
by  the  house  at  the  request  of  the  send- 
ers, and  it  hoped  they  would  be  received 
promptly  and  in  good  condition.  These 
letters  ended  with  the  wish  that  the  re- 
cipients might  return  home  in  good 
health  when  their  service  to  their  coun- 
try was  completed. 

All  this  cost  money  of  course,  but  the 
house  made  many  friends  thereby.  Thou- 
sands of  people  took  advantage  of  it,  and 
a  great  many  appreciative  letters  were 
received  from  the  boys. 

With  labor  so  scarce  such  a  plan  might 
not  be  feasible  in  some  of  our  Canadian 
towns,  but  where  help  is  available  it 
might  be  worked  out  to  very  good  ad- 
vantage even  by  the  small-town  stores, 
and  doubtless  many  a  Christmas  package 
would  each  its  destination  in  a  much 
better  condition  than  if  left  u  the  ama- 
teur handling  of  many  generous  senders. 
The  business  of  supplying  Christmas 
gifts  for  the  soldiers  will  be  a  big  one 
this  year,  and  retailers  might  very  well 
co-operate  with  their  townspeople  in 
putting  forth  every  effort  to  make  the 
waste  as  small  and  the  service  quite  as 
big  as  is  possible  at  this  safe  distance 
from  the  unwholesome  firing  lines. 
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DRY    COOPS    REVIEW 


Buyers'  Market  Guide 

Latest  Editorial  Market  Information  and  Guide  to  Buyers. 


TheThompion  Lace  &  Veilinj  Co.,  Limited 
Laoea,  Veilings.  Geor- 
gettes.    Ninons.     "My 
Lady"  Silk  Hair  Nets. 
T  /*»!  l\l  Princess    Pat    Human 

A  *&vJI     Hnir    Nets-     Sport 

5®A«^  Veils. 

Oor.     Wellington     and 

York    Sts., 

Toronto,    Canada. 


HATS 

for 
Chics,    Flappers   and  Chickens 

MAX  MAYER,   INC. 

352  Fourth  Ave..  New  York.  NY. 


Infants',  Children's,   Girls' 
and  Misses'  Dresses 

H  e  an  Specialists  in  tin  it  lines 

H.  L.   WATTS,  LIMITED 

400  Richmond  St.  \V.,  Toronto 


T.  H.  Birmingham  &  Co. 

LIMITED 

K  |H<  93  to  99  Spadina  Ave.,  TORONTO 
Til  ™^"°l 

I  £%£       Women's  High  Grade 

Neckwear 
"  The  Exclusive  Neckwear  House" 


Bennett  &  Jennison 

Limited 

GRIMSBY,  ENGLAND 

Cablet:    Novelties.  Grimsby 

Manufacturer    of    Polished    Wood    Photo    Frames 
in    Rosewood.     Walnut,    Black,    Gilt,    etc. 
Sample  collections   available   against   payment  In 

or    Liverpool. 
The    largest     Frame     Works    in     Great     Britain. 


SERGES 


LINENS.  HANDKERCHIEFS,  ETC- 
STOCK*  ON  HAND 


C.  E.  ROBINSON  &  CO. 

10  Victoria  Street  MONTREAL 


References:    London,   Eng.     New    York- 
Montreal 

FRED.  BIRKS 

Commission  Dry  Goods 
14  Phillips  Sq:(  MONTREAL,  Can. 

Tel.  Up.  388.  Covering  all  Provinc  es 


I  Specialize  in  Boot  Laces 

for   the   wholesale   trade,    in   the   better 

grades. 

Banded   in  pairs,   in  gross  boxes. 

Fancy    Cabinets.    100    pairs,    banded    in 

pairs.     These  are  more  profitable  than 

bu!k   make-up.     Also 

LEATHER    LACES,   all   kinds. 
E.  W.  McMARTIN,  MONTREAL 


I'.S.  RESTRICTS  USE  OF  WOOL 

B.  M.  Baruch,  chairman  of  the 
War  Industries  Board,  authorizes 
the  following: 

Woolen  sweaters  and  woolen 
knit  goods,  exclusive  of  hosiery 
and  underwear,  are  not  to  have 
more  than  50  per  cent,  wool  in 
garments  made  up  after  January 
1  by  the  sweater  and  knitted  tex- 
tile manufacturers  according  to  a 
plan  announced  by  the  War  In- 
dustries Board.  An  exception  is 
made  for  knitted  wear  for  infants 
and  children  under  6  years  of  age. 
Some   of   the   Restrictions 

Men's  and  women's  sweaters  are 
not  to  exceed  in  length  28  inches; 
and  belts  and  sashes  and  double- 
breasted  types  of  sweaters  are  to 
be  discontinued. 

No  caps  are  to  be  manufactured 
except  plain  hockey  caps  or  stock- 
inette caps,  not  more  than  ten 
inches  in  length  to  contain  not 
more  than  50  per  cent,  wool  (except 
Links  &  Links  articles  for  in- 
fants' wear).  No  wool  is  to  be 
used  in  the  manufacture  of 
shawls,  robes,  fascinators,  squares 
and  knitted  sport  coats. 

All  pockets  in  all  sweaters  for 
children  under  6  years  of  age  and 
all  but  two  pockets  in  any  other 
sweater  are   to  be  eliminated. 

All  types  of  necks  for  sweaters 
except  the  V  neck  and  the  ruff 
nechshaw  are  to  be  eliminated; 
and  in  jerseys  all  types  of  necks 
except  the  V  neck  and  roll  collar 
are  to  be  eliminated. 

Colors  Are  Stipulated 

All  knitted  articles  containing 
wool  are  to  be  restricted  in  color 
to  the  following:  Black,  white, 
rose,  maroon,  turquoise,  navy,  ox- 
ford, olive  drab,  hunter's  green. 


LOOK 


•lllK 


for 


Our  goods   are   made  by    Canadian  girls. 
Get    prompt    deliveries    and    stop    paying 

United    States    duty. 

Catalogue    on    request.  Tel.    Mam    1622 

The  Canadian  Flower  &  Feather  Mfg. 

Company 

241  Bleury  Si.,  Monlre»l 


Skirts  Must  Be  Worn 

Wholesale  Manufacturer, 

of 

Smart  Styles  in  Tweeds,  Serges 

and  Poplins  at  Popular  Prices. 

Samples  cheerfully  submitted 

upon    request. 

ROYAL  SKIRT  CO. 

1440  St.  Lawrence  St.,  Montreal,  Que. 


"CHARMONA"  SILK  UNDERWEAR 

Made  In  Canada 

Exclusive  models.  Moderate  prices.  Finest 
patterned  and  finished  garments.  Write  for 
samples   and   quotations. 

Charmona    Silk    Underwear    Co' 

152  Bleurv  St.     MONTREAL 


PRISCILLA 

HAND-MADE 

INFANTS'   WEAR 

EXCLUSIVE    DESIGNS 

PERFECT  FINISH 

Made  by 

Henry  Davis  &  Co.,  Ltd., 

259   Spadina    Ave., 

Toronto 


Pyj  amas 

for 

Style  and  Quality 

THE  FOSTER  MFG.  CO.  Ltd., 

Parkeston,  Essex,  England 


Canada's 

Largest  Makers  of 

Cotton  Flags 

Write  for  Prices 

THE  COPP,  CLARK  CO. 

517  Wellington  St.  West 

TORONTO 


PAPER 
BALERS 

All-Steel   "Fireproof" 

Made  in   I  2  sizes. 
Send  for    catalog 

Climax  Baler  Co. 

Hamilton.      Ontario 


Conducting    Sales    for    High    Class 
Retail  Stores  Only. 

F.  McNABB 

Tho  Practical  Sales  Specialist 

2357  Esplanade  Ave.,     -      Montrea 
Box  355.  Sault  St.  Marie.  Ont. 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines, 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mac-be 
Novelties,  Electric  Lighted  Flower 
Bushes.  Write  for  our  104  page 
Catalogue.  It's  free  for  the  asking. 
The  Botanical  Decorating  Company 

(Incorporated.) 
504    South    Fifth     Avenue.    Chicago.  111. 


Canadian  Buttons  Limited 

722-728  Visitation  St. 

Montreal  Canada 

The  Only  Makers  of 

Button  Moulds  in  Canada 


LET  YOUR  HEART  BE  YOUR  BANKER— INVEST  IN  THE  VICTORY  LOAN 
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DRY    GOODS    REVIEW 

The  Recognized  Authority  of  the  Canadian  Dry  Goods  Trade 
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Botanical    Decorating    Co 

Bradstreets 

Brock.   W.   R.,   Co.    (Toronto)    .. 
Brock.    W.    R.,    Co.    (Montreal) 
Bradford    Dyers'     Association... 
Birmingham.    T.    H,.    &    Co.     ... 


C 

Carriage    Factories,    Ltd 94 

Calico    Printers'    Association.    Ltd 17 

Campbell,     Metzger     &    .lacobson     90 

Canadian     Consolidated     Rubber    Co 

Inside   back   cover 

Carhartt,     Hamilton     Cot.    Mills 37 

Canadian    Converters   Co.,    Ltd 112 

Chipman-Holden    Knitting   Co.    Ltd 65 

Circ'e-Bar   Knitting  Co.,   Ltd 68 

Climax    Baler    Co 99 

Craftana    70 

Cravenette  Co 44 

Charmona    Silk    Underwear    Co 119 

Crocker,     Sons     &    Co 49 

Clatworthy.  Son  &   Co.,  Ltd 95 

Colonial     Fastener    Co SO 

D.   H.   Cummings ■  ■  •  •  116 

Corsitine.   Jas.    &    Co..    Ltd 59 

Copp.    Clark.    Co..    Ltd 1 19 

Canadian    Button    Co 119 

Canadian   Flowers  &   Feather  Mfg.  Co 119 


Henry   Davis   &   Co  .   Ltd.    .  . 

Daly    &    Morin     

Dominion    T-xtile    Co 

Dominion     Wadding    Co.     .. 
Dale   Wax    Figure    Co.,    Ltd. 


Dent.    Allcroft    &    Co 79 

Dominion    Oil    Cloth    Co.,    Ltd 103 

F 

Finnie,    A.    Bruce.    Co 82 

Frank.     Leopold 33 

Ford   Motor   Co.  of  Canada 2  and   97 

Foster  Mfg.    Co.,    Ltd 119 

G 

Garland,   Jno.    M.,    Son    &    Co.,    Ltd 3 

Gipe-Hazard    Store    Service    Co.,    Ltd 99 

Gnaedinger.    L.,    &    Co 58 

Goddie.   Albert.   Bedin   &   Cie    44 

Greenshields,     Ltd 1 

Gossnrd.    H.    W..    Canadian    Co 74 


&    Cc 


Grant     James    W 62 

Gait    Robe    Co 1 1 


A.    Hollander    &    Son     Ltd.    . 

Hambly    &     Wilson    Co 

.7.    A.    Haueh    Mfg.    Co..    Ltd. 


m; 


. Front  cover  and 


,td 


Hawley    A.  E.,   Co. 

Hees.    Geo.    H..    Son    &    Co. 

Hcrrockses     

Hanlev  &  Mackay  Co.  .. 
Haworth  Richard,  &  Co.. 
Hollins.   Wm..  Co..   Ltd .51 

J 

Julian    Sale    Leather    Goods    Co 71 

.T»nnens.    Welch    &   Co.,    Ltd 12 

Kassab    Kimona    &    Silk    Underwear    Co...  117 

Kenyon      C.    Co Inside    front    cover 

King,    John    &    Son    101 

L 

lake.    H.    W..    Ltd 9 

i  iddeU'fl    Linens •  ■  •  •  "* 

Lister    &    Co..    Ltd 48 

Lace    Goods     Co..     Ltd 76-77-78 

M 

Macdonald    John,   &    Co.,    Ltd 5 

McKinlev    Music    Co '0 

Maver.    Max.    Inc US 

McM»rtin.    E.    W H9 

F.     McNabb •■  I19 

Middlesex    Mills.    Ltd 14 

Monarch    Knitting    Co.,    Ltd 67 

Moulton    Mf<*.    Co 83 

Martin.   P.   P.,   &   Co..   Ltd 13 


Model    Brassiere   Co 

Maxwell.    R.    G..    &    Co.    .. 

Menkin,   S..    Inc 

Mercury   Mills   Co 

Mouterde.    Charles     

Muser     Bros 

McCutcheon     Waist     Co.     . 

N 
National  Cash  Register  Co. 
Notions    &    Novelties    Co. 

National    Rubber    Co 

Nerlich   &   Co 


Penmans.      Ltd 

Parisian    Corset  Co 

Parsons   &    Parsons   Canadian  Co. 

Peerless   Hats   Ltd 

Peerless   Underwear  Co.,   Ltd.   ... 

Pickles,    J 

Phoenix     Novelty     Co 

Royal   Shirt  Co 

Redmond    Mfg.    Co.,    Ltd 

Reid.    G.    F.,    Co 

Racine,    Alphonse.    Ltd 

Rigg   Bros.,    Ltd 

Robinson,    C.    E 

Reiling   &    Schoen    

Ribbons     Ltd 


Silverberg   Import   Co 

Silver   Bros 

Schofield    Woollen    Co 

Standard    Ladies'    Wear,    Ltd 

Turnbull.   C.   &   Co 

Torcan    Fancy   Goods    Co..    Ltd 

Toronto    Trophy-Craft    Co 

Thompson    Lace   &    Veiling   Co.,    Ltd 

Back  cover  and 


Willinsky,  M.  L..  &  Co. 
Wrinch  Maclaren  ... 
Whitemore  Bros.,  Inc. 
Watts.     H.     L.,     Ltd.     .  . 

Westlake     Bros 

Whiting    &    Davis    
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DOMINION  RAYNSTERS 


The  " Made-in-Canada"  Rain  Coats 

DISTINGUISHED    FOR 
STYLE,   FIT  AND   FINISH 

As  a  discriminating  merchant,  vou  notice  instantly  the 
handsome  appearance  of  DOMINION  "RAYNSTERS." 
They  are  smart,  they  are  dressy.  The  styles  impress  you 
;is  they  impress  your  customers. 

As  a  careful  buyer,  you  examine  materials  and  workman- 
ship. You  find  reliable  materials.  You  see  seams  thai 
are  absolutely  \yaterproof.  You  note  that  DOMINION 
"RAYNSTERS"  have  a  finish  equal  to  the  best  custom- 
made  coats. 

Stronger  than  all  these  facts  is  the  house  behind  the  coats 
-the  oldest  rubber  company  in  Canada. 

Your  business  success  lies  in  pleasing  your  customers. 
You  can't  afford  to  handle  coats  of  doubtful  quality,  that 
may  make  trouble,  instead  of  friends,  for  you. 

DOMINION  "RAYNSTERS"  carry  a 
guarantee  label  to  protect  you  and  your 
customers.  Every  coat  bearing  it  is  guar- 
anteed to  CITE  complete  and  lasting  sat- 
isfaction. 

DOMINION  "RAYNSTERS"  come  in  scores  of  attrac- 
tive patterns,  enabling  you  to  make  an  unusually  elTectiye 
display  of  these  popular  lines. 

Write  to  our  nearest  branch  for  latest  price  list  and  style 
book. 

Canadian  Consolidated  Rubber  Co., 

Limited 

Head  Office:  MONTREAL 

Service  Branches  at  Halifax,  St.  John,  Quebec,  Ottawa,  Toronto,  Hamilton, 
London,  Kitchener,  North  Bay,  Fort  William,  Winnipeg,  Regina,  Saska- 
toon.  Edmonton,   Calgary,    Lethbridge,   Vancouver  and    Victoria. 


Handkerchiefs 

for 

Gifts 


Our   Swiss    Stock 

is  now  on  hand 

for  immediate 

shipment. 


"M,  Lady" '£ 


<<D    ■  D     i"Real  Hair  Nets 

rrmcessrat  cap  or  Fringe 

Nigger 
_  , ,     _.  _      ,     Black 

"Sport"  Veils* 


Taupe 
Violet 


Elastic  Veils 
Drape  Veils 


Silk    Fringe    Soutache  Braid 


Thompson  Lace  and  Veiling 
Company,  Limited 

York  and  Wellington  Sts. 

TORONTO 


mm 
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Hawleys 


WILL 

STAND 

BOILING 

SOAP 

AND 
SODA. 


WONT 

WASH 

OUT 

STAIN 

OR 
FADE. 


\Narpcm\ed 

Fast,  Staiiyless-Acid  Proof 

JitfledJ&idk 


1INCKLEY   ENGLAND 
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HP  HE  best  news  we 
A  can  send  to  our 
brave  boys  in  France 
is  that  we  are  behind 
them  to  our  last  dollar  for 
VICTORY. 

We  can  send  them  that 
word  by  over-subscribing 
the  Victory  Loan. 


They  have  been  on  the  firing  line  long 
enough  to  know  that  speedy  Victory  is  a  mat- 
ter of  men  plus  materials  with  which  to  fight. 


If  they  hear  that 
we  at  home  are 
backing  them  up 
with  our  money, 
that  everv  dollar  we 
can  scrape  together  is  going 
into  the  Victory  Loan,  they 
will  feel  that  Victory  is  on 
the  way. 

They  will  gather  new  courage  and  new 
strength;  they  will  go  into  battle  with  new 
confidence  and  determination;  they  will 
fear  nothing  and  stop  at  nothing. 


Let  Us  Send  Them  This  Good  News! 
Let  Us  Buy  Victory  Bonds! 

BUY-BUY— BUY— till  it  hurts! 


This  Advertisement  Paid  for  by 

GREENSHIELDS   LIMITED 

17  Victoria  Square 
MONTREAL 

Largest  and  Best  Assorted  Stock  Dry   Goods  in   Canada 


1)  R  Y    G  O  0  L)  S    ft  E  V  I  E  W 


GENERAL  CURRIE  SAYS 


Cabling  to  Sir  Thos.  White,  on  October  8th,  Gen.  Currie 
said  in  reference  to  the  Victory  Loan: 


"You  are  about  to  launch  another 
victory  loan  campaign,  the  result  of 
which  will  be  watched  with  interest  by 
every  Canadian  soldier  in  France.  We 
have  just  won  our  third  great  battle 
since  August  8,  in  which  the  Canadian 
Corps  has  met  and  defeated  47  of  Ger- 
many's best  divisions,  has  captured  28,000 
prisoners  and  more  than  500  field  and 
heavy  guns,  and  has  liberated  69  towns 
and  villages.  Great  as  have  been  the 
material  results,  the  moral  victory  is 
greater.  These  remarkable  achievements 
would  not  have  been  possible  without  the 
most  loyal  support  and  encouragement 
from  home.  A  continuance  of  that  sup- 
port is  imperatively  necessary  to  con- 
summate the  final  victory  of  which  we 
are  all  confident.  The  people  of  Canada 
will,  I  am  sure,  respond  most  generously 
to  your  appeal." 


To  which  Sir  Thos.  White  replied  as  follows 


"Am  deeply  grateful  for  your  splendid 
message  which  will  powerfully  appeal 
to  the  people  of  Canada.  My  hearty  con- 
gratulations upon  the  splendid  success 
achieved  by  our  heroic  soldiers  under 
your  leadership.  May  God  bless  and 
keep  you  all." 


As  to  the  Importance  of  the  Loan  Sir  Thomas  says 


"The  Victory  Loan  is  an  undertaking 
of  the  utmost  national  importance  to  the 
people  of  Canada.  Its  success  is  abso- 
lutely essential  to  our  continued  prose- 
cution of  the  war  and  the  maintenance 
of  prosperity  upon  which  our  war  effort 
necessarily  depends.  Canada  relies  upon 
the  Victory  Loan  to  enable  her  to  'carry 


Back  Up  Our  Victorious  Army  at  the  Front 
Buy  All  the  Victory  Bonds  You  Can 


JOHN  M.  GARLAND,  SON  &  CO.,  LIMITED 

OTTAWA,  -  -  CANADA 

WHOLESALE  GENERAL  DRY  GOODS 


n  K  Y  G  O  O  I)  S  REVIEW 


VELVETEENS 

PLAIN  and 
CORDED 


W/E  are  offering  for  the  balance  of  this 
month  and  November,  a  very  complete 
range  of  Plain  and  Corded  Velveteens,  at  10 
per  cent,  less  than  we  can  replace  them,  giv- 
ing you  the  advantage  of  goods  bought  over 
a  year  ago. 

In  view  of  the  high  price  of  all  regular  lines 
of  Dress  Goods  at  present,  we  are  satisfied 
that  the  thrifty  buyer  will  readily  see  the 
advantage  of  buying  Velveteens  for  Dresses 
and  Cords  for  Coats,  etc. 


JOHN  M.  GARLAND, 
SON  &  CO.,  LIMITED 

Ottawa  -:-  Canada 

WHOLESALE  GENERAL  DRY  GOODS 


DRY    GOODS    REVIEW 


Tailors  Linings 


BRANDED 


ARE     SUPER-STANDARDISED     QUALITY 

"THE   BEST  IN  THE  WORLD" 

and  have  a  definite  meaning  in  the  minds  of  a  constantly 
increasing  number  of  clothing  manufacturers  and  tailors. 
They    mean    a   material    perfectly   manufactured  and  stand  for 


DURABILITY 


There  is  indisputable  evidence  that  clothing  manufacturers  and  tailors 
are  quite  willing  to  pay  for  these  high-grade  materials  because  they 
know  the    recollection    of  quality  remains  after  the  price  is  forgotten. 

Stamped   "SPERO"    MAKE    on   selvedge 

Richard    Haworth    and    Company    Limited 

MANCHESTER,     ENGLAND 


MONTREAL 

A.  B.  COUCH 

43  St.  Sacrament  St. 


TORONTO 


VANCOUVER 


WINNIPEG 

J.  FOLEY  S.  M.  CAMPBELL  J.  R.  MacFARLANE 

14  Manchester  Bldgs.  400  Hammond  Bldgi.  506  Mercantile  Bldgs 


DRY     GOODS    REVIE  W 


To  the  Trade  i9i8 

November 


Will  you  kindly  remember  that  this  is  our  semi-annual 
stock-taking  and   annual  Christmas  sales 

Month 

As  usual  we  are  showing  clearing  lines  of  Fall  goods  in 
every  department  and  many  specialties  for  the 

Christmas  Trade 

in  silks,  dress  goods,  hosiery,  gloves,  underwear,  ready- 
to-wear  goods.  Also  handkerchiefs,  neckwear,  table 
cloths  and  covers,  quilts,  mats  and  rugs 

At  Prices 

to  attract  the  keenest  buyers  in  the  market  buying  these 
goods.  As  a  matter  of  course  early  buyers  will  have  the 
largest  assortment 

To  Select  From 


JOHN  MACDONALD  &  CO.,  LIMITED 

TORONTO 


DRY    GOODS    REVIEW 


Take  Another 

Shot 

At  the  Hun 


Subscribe 

To  the  Third 

VICTORY  LOAN 


Be  a  Patriot 
At  Home 


Alphonse  Racine  Limited 

Dry  Goods  Jobbers  and  Manufacturers 
60-82  St.  Paul  Street  West,  Montreal 

PERMANENT  SALES  OFFICES:  111  Sparks  St.  Ottawa;  68  Church  St., 

Quebec;    Three    Rivers,     Sherbrooke; 
Sydney,  N.S.;  123  Bay  St.,  Toronto. 

FACTORIES:  Beaubien  St.,  Montreal;  St.  Denis,  St.  Hyacinthe. 
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77ie  original  "Two-Boys"  sheeti 

Unchallenged  since  1836 


Made  of 
Purest 
Co  1 1  o  n 


Entirely 
Free  of 
Fillings 


mmw 


insure  you  against  dissatisfied  customers.  There  are  Rigg's 
Sheets  in  use  to-day  that  have  seen  20,  30,  even  40  years' 
service,  and  are  still  "doing  their  bit."  How  could  a  sheet 
be  less  durable,  when  only  the  best  Cottons  are  used?  Think 
of  such  outstanding  merit  against  better  days,  when  the 
supply  of  RIGG'S  SHEETS  is  more  in  keeping  with  the 
huge  demand  than  is  possible  to-day. 

Owing  to  shortage  of  labour  and  materials,  and  our  enormous 
output  for  Governmental  requirements,  our  customers  will  please 
make  allowance  for  delay  and  short  deliveries.  We  will  record 
your  enquiry  for  attention  in  strict  rotation  as  early  as  possible. 


RIGG    BROTHERS,    Ltd. 

Spinners  and  Manufacturers  since  1836 
6  Mosley  Street    -     Manchester  Eng. 

Cables:     RIGG   BROTHERS.  MANCHESTER 


DRY    GOODS    REVIE  W 
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For  motoring,  for  boating,  for  country,  for  city,  or  for 
housewear  there  is  no  other  one  fabric  like  B.D.A. — 
"the  Mohair  of  Maximum  Merit." 

It  defies  dust,  dampness  and  wrinkles.  Its  sturdiness 
gives  long  wear. 

"B.D.A."  is  economical  for  your  customers  to  buy.  Its 
many  uses  make  it  economical  for  you  to  stock. 

THE   BRADFORD   DYERS   ASSOCIATION,   LTD. 

OF 

BRADFORD,    ENGLAND 


When  buying  Cotton  and  Lisle 
Thread  Hosiery  ask  for 

HAWLEYS 
"HYGIENIC  BLACK 

There  is  no  better 
Dye  in  the  World. 

Every  Pair 

Warranted  Fast 
to  Wishing,  Hard  Wear 
and  Perspiration. 

,  Works  -  Hinckley,  England. 
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VALUE 


NETS 


STRtNCTtt 


Stocked  by  all  leading 

Storekeepers, 

Drapers,  etc.,  etc. 


DRY    GOODS    REVIEW 


Some  years  ago  a  man  with 
ideals  decided  to  publish  a 
Good  Magazine  in  Canada — 

AT  that  time  there  were  plenty  of  good  maga- 
zines to  be  bought  on  Canadian  newstands. 
But  they  were  all  American  magazines,  reflecting 
the  views  and  exalting  the  greatness  of  the  United 
States. 

Magazines  exert  a  tremendous  influence  on  the 
welfare  and  progress  of  a  nation.  They  mould  public 
opinion.  And  this  man  with  ideals  regretted  to  see 
Canadians  dependent  on  the  United  States  for  their 
magazine  reading.  He  felt  that  Canada  had  the 
natural  resources  itself  to  become  a  great  nation.  So 
he  decided  that,  cost  what  it  might,  Canada  would  be 
the  possessor  of  a  great  magazine  which  would  be 
ALL-CANADIAN. 

That  Canadian  with   ideals  was   Colonel  John  Bayne  Maclean. 
The  outcome  of  his  determination  is 

Macleans 

1         1  "CANADA'S  NATIONAL  MAGAZINE  * 


MACLEAN'S  is  big  because  Canada  is  big.  It  faithfully  re- 
flects Canadian  ideals. 

In  its  special  articles,  written  by  men  and  women  best  in- 
formed on  their  subjects,  it  comments  on  and  supplements  the  news 
of  Canadian  and  international  importance. 

It  publishes  the  best  stories  that  are  written — those  distinctively 
Canadian  stories  the  country  has  come  to  know  as  MACLEAN'S 
stories,  because  they  deal  with  the  life,  work  and  affairs  of  the 
Canadian  people  in  original,  vigorous  and  vital  ways. 

MACLEAN'S  is  broad,  breezy,  fearless — "The  most  talked-of  publication  in 
Canada."  After  reading  it  you  will  realize  why  it  is  recognized  as  one  of 
the  best  edited  periodicals  in  the  world.  It  is  quite  probable  you  had  no 
idea  such  a  great  magazine  was  being  published  in  Canada,  for  it  would  almost 
seem  impossible  to  produce  a  magazine  in  this  country  which  would  measure  up 
to  the  best  magazines  in  the  United  States,  since  that  country  has  an  English- 
speaking    population    about   twenty    times    as    large   as    ours. 

And  it  would  have  been  impossible  had  it  not  been  that  the  MacLean  Publishing 
Company  is  the  largest  organization  of  its  kind  in  the  British  Empire,  owning 
and  printing  14  famous  magazines  and  business  newspapers — which  is  probably 
a   record   not  approached  by   any   other  firm    in   the   world. 

A  Bargain!— 3  Months  for  50c 


Tear    off    here    and    mail 

The    MacLean     Publishing    Company, 
143    University    Ave., 
Toronto.     Ontario. 

I  accept  your  offer.  I  am  enclosing  50c  to 
pay  for  MACLEAN'S  MAGAZINE  for  3  full 
months.  Please  start  me  off  with  the  big 
November    issue. 


Name 


MACLEAN'S  sells  for  $2  a  year— 
should  be  more.  We  want  you  to 
get  acquainted  with  MACLEAN'S, 
for  we  know  that  after  we  once 
introduce  you  to  "Canada's  National 
Magazine,"  you  two  are  going  to  be 
friends  for  life.  So,  to  make  you 
known  to  each  other,  we  will  ac- 
cept your  subscription  now  for  only 
3  months  to  start  off  with.  In 
other  words,  we  want  you  to  "try 
out"  MACLEAN'S,  and  see  for 
yourself    just    how    good    it    is ! 


Don't 


thi- 


note    to    it, 


unusual  opportunity, 
coupon,  pin  a  postal 
i   mail    it   to    us 


(If  you  prefer  to  pay  for  a  longer  period 
right  now,  you  may  attach  $1  for  six  months, 
or  $2   for  a   year). 


TO-DAY 
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CASED  OR   BALED 

High    Grade 
Cotton  Batting 

Extra  Handsome  Extra   Quality 

Moderate  Price 


Order  Victory— 
67  rolls  to  case 


The  Old  Reliable,  North  Star,  Crescent, 

Pearl  will  still  give  far  the  best  value  for 

their  price  and  can  be  had  125,  100,  80, 

67,  or  50  rolls  to  bale  or  case. 

ANY  WHOLESALE  HOUSE 


LIDDELL'S 
Gold   Medal 
Irish    Linen 


There  never  was  a  better  line 
of  Irish  hand  -  embroidered 
novelties  in  Bed  Spreads, 
Sheets,  Pillow  Cases,  Baby 
Cases,  Doylies,  Tea  and  Lunch 
Sets,  Cosy  Covers,  Handker- 
chief Cases,  etc.,  on  this  or 
any  other  market. 

A  line  upon  which  special  and  dis- 
criminating effort  has  been  exerted 
to  produce  the  best  at  the  lowest 
possible  price. 


R.  H.  COSBIE,  LIMITED 

Irish  Linen  Agency 
22  Wellington  Street  West 

TORONTO 


HORROCKSES, 


CREWDSON  \c, 


COMPANY 
MITED 


Cotton  Spinners  and  Manufacturers 

ENGLAND 


Preston 
London 


Bolton, 
Manchester 


Longcloths,  Calicoes,  Flannelettes, 
Nainsooks,  Madapolams,  Pillow 
Cottons,  Sheetings,  Ducks,  Drills, 
Aeroplane  Cloths,  Etc. 


w1 


7E  owe  it  to  our  Canadian  and  American 
friends  to  say  what  we  are  doing  in  our 
weaving  and  spinning  mills  during  this  great 
War,  and  so  state  a  few  facts  in  explanation  of 
our  inability  to  meet  all  requirements  for  our 
World-renowned   productions. 

Out  of  a  total  of  8,000  looms,  about  three  or  four 
thousand  are  entirely  engaged  upon  the  manufac- 
ture of  ducks,  flannelettes,  shirtings,  aeroplane 
cloths,  khaki,  and  other  drills  for  the  use  and 
equipment  of  the  soldiers  of  the  British  and 
Allied  nations. 

Should  we  be  unable  to  fill  your  orders  with  the 
same  promptness  as  ill  pre-war  days,  we  request 
your  forbearance  as  we  know  you  will  agree  that 
the  great  call  on  our  resources  for  War  purposes 
must  be  met  first  of  all. 


Number  of   Looms 
Number   of   Spindles 
Consumption  of   Cotton 
Operatives    employed 


300,000 
1,000  bales  weekly 
upwards    of    8,000 


•BRANCHES    IN    ALL    PARTS    OF    THE    WORLE 


THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will    always    hold    first    place    as    an    Edition    of 
Standard,  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 

It  has  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. 

Every  copy  of  The  McKinley  Edition  sold  means  a 
profit  of  over  150  per  cent,  to  the  dealer. 

The  McKinley  Edition  (Revised  for  Canadian  Trade) 
conforms  in  every  detail  with  Canadian  copyright 
laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Bringer"  is  the  catalogues  bearing  the  dealer's  im- 
print which  are  supplied  with  this  Edition.  These 
catalogues  will  attract  more  customers  to  your  store 
than  any  other  medium  you  could  employ. 

Write  us  for  samples  and  particulars  to-day. 

McKINLEY  MUSIC  CO. 

The  Largest" Exclusively  Sheet  Music  House" 
in  the  World 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 

NEW  YORK  CITY:  145  W.  15th  STREET 
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bridge. 


At    Present 
Government  Controlled 


SCLLINGOFHCe, 
MCLARKLSON&Co 

7.  BRAZGNNOSe  ST    MANCHESTER. 


AT    YOUH     SEIPLVICE.. 


After    the    War 
Enquiries   Solicited 


DRY    GOODS    REVIEW 


Lend  Him 
A  Hand! 


That  Khaki-clad  Canadian  soldier  of  ours,  facing  the 
Germans  across  No  Man's  Land  from  the  trenches  in 
France. 


He  is  facing  cold,  storm,  hunger,  disease, 
death,  that  Canada's  homes  may  be  safe 
from  the  threat  of  German  arrogance  and 
brutality.  He  is  enduring  hardship  and 
danger  willingly,  without  a  murmur,  that 


Canadian  liberty  and  justice  may  endure. 
lie  is  fighting  for  you. 

What  are  you  here  at  home  in  the  peace 
and  plenty  of  Canada  doing  for  him? 
Stand  by  him.     Back  him  up. 

Lend  Him  A  Hand! 

He  is  depending  on  you  for  food 
and  clothing,  for  the  shells,  rifles, 
and  machine  guns  that  can  take 
him  over  the  top  to  victory. 

You  will  not  fail  him  now.  The 
Second  Victory  Loan  is  the  measure 
of  your  support.  Its  success  is  vital 
to  his  comfort,  to  his  safety,  to  his 
VICTORY. 


Invest  in  ALL  the  bonds  you 
can.  Lend  him  a  hand! 


In  co-operation   with  the  Victory  Loan  Com- 
mittee this  advertisement  is  published  by 


P.  P.  MARTIN  &  CO.,  LIMITED 

50  ST.  PAUL  ST.  W.,  MONTREAL,  QUE. 

Quebec :  7  Rue  Charest  Ottawa  :  25  Spark  Street 

Toronto:  152  Bay  Street  Three  Rivers:  82  Royal  Street 

Sherbrooke :  Grand  Central  Hotel 

The  House  of  Dry  Goods  Values 
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YOU  are  asked  to  save  every 
cent  not  needed  for  your  rea- 
sonable support  and  physical 
well  being— this  is  thrift 


Bonds^ 

Are  Not  A  Burden 

But  A  Blessing 

THRIFT  requires  the  exercise  of  restraint 
and  self-denial — qualities  without  which 
you  cannot  achieve  the  success  in  life  which  it 
is  your  ambition  to  achieve,  and  for  the  lack  of 
which  you  are  likely  to  suffer  in  later  years. 

The  money  you  acquire  by  thrift  you  are 
asked  to  loan — not  give — to  your  country. 
It  will  come  back  to  you  when  you  may  need 
it  far  more  than  you  do  now,  and  you  will  be 
paid  interest  for  its  use. 

This  war  is  a  frightful  thing,  but  It  may  prove  of  ines- 
timable benefit  to  you,  if  it  teaches  you  the  good  habit 
of  thrift.   Start  the  habit  by  investing  in 

VICTORY   BONDS 

jfflluger  Prothers  (Canaba) 
Htmtteb 

Manufacturers  and    Importers  of  Laces,  Dress  Trimm- 
ings and  Embroideries,  Importers  of  Fancy  Dry  Goods. 

12  ST.  HELEN  STREET,  MONTREAL^ 


Boston  PhiU 

ingham       Paris 


Chicago  Baltimoi 

Francisco 
Caudry       Le  Puy      St  Ga 
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The  Victory  Loan: 
A  Business  Builder 

All  the  money  subscribed  to  the  Victory  Loan  is 
spent  in  Canada. 

It  is  distributed  direct  to  YOUR  customers. 

By  making  possible  the  placing  of  big  orders  for 
munitions  and  other  supplies,  the  Victory  Loan  keeps 
the  workers  in  every  trade  employed  at  good  wages. 

By  financing  Britain's  purchases  of  farm  products, 
the  Victory  Loan  gives  the  farmers  a  market  for  their 
crop  at  good  prices. 

This  healthy  condition  of  business  brings  imme- 
diate benefit  to  every  man  engaged  in  the  retail  trade. 

The  Victory  Loan  circulates  money  among  a  1 1 
classes,  and  much  of  it  must  find  its  way  across  your 
counter. 

Buy  Victory  Bonds  to  insure  Canada's  continued 
prosperity. 

Buy  Victory  Bonds  to  stimulate  your  own  business. 

Buy  Victory  Bonds  and  encourage  your  customers 
to  buy  Victory  Bonds,  because  healthy  business  con- 
ditions are  necessary  to  enable  Canada  to  success- 
fully maintain  her  efforts  to  win  the  war. 

Issued  by  Canada's  Victory  Loan  Com- 
mittee in  Co-operation  with  the  Minister 
of  Finance  of  the  Dominion  of  Canada. 


D  R  Y    GOODS    REV  IK  W 


^ 


IS 


DF.Y    GOODS    REVIEW 


The   Buyers 

Guide 

is 

Growing — 

ADVERTISING  NOVELTIES 

HOSIERY 

BABY  GOODS 

Room 

LABELS 

BUTTONS 

MILLINERY 

BUTTON  MACHINES 

For 

OFFICE  APPLIANCES 

CHILDREN'S  WEAR 

PERFUMES 

DRESSES 

These 

SHOES 

FLAGS 

SELLING  AGENTS 

FLOOR  COVERINGS 

Lines 

TOYS 

GLOVES 

WOOL  ROBES 

_ 

Every  Wholesaler  Should 
Handle  this  Shoe 
because 


To  facilitate  quick  delivery,  and  convenience  to  retailers,  we  want  every  retailer  to 
communicate  with  the  distributors  of  the  Mother  Hubbard  Patent  shoe.  The 
obvious  utility  of  the  Mother  Hubbard  Shoe  is  rapidly  making  it  popular  with  mothers 
because  it  is  the  snuggest  and  cosiest  protection  for  children  for  driving,  motoring, 
etc.,  for  all  seasons. 
Tear  out   this   page   now   and    write   to: — 

R.  J.  WHITLA,  WINNIPEG 

Wettern  Distributor* 

ARTHUR  GREENBURG,   LIMITED 

Mappin  Building,  Montreal 


»**^^^i » ■  i*»^*V^i  S***\t»^ 


GOOD   TAILORING  IS  LABOUR  LOST 
IF    THE    CLOTH    IS    ILL    SHRUNK 


MAKE  SURE  IT  IS  SHRUNK 


AND  WELL  SHRUNK 


AND  KNOW  BY  WHOM 


I 


THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK," 
SHRUNK,"    "LONDON     SHRUNK,"    OR    "SHRUNK     BY    LONDON 
INSIST    ON    A    SHRINKER'S    GUARANTEE— ON    THE    STAMP    OF 
CLASS  FIRM   OF  LONDON   SHRINKERS— BEST  OF  ALL  ON  THE 


JENNENS,     WELCH    &    Co 

Cloth  Workers   and   Shrinkers,  and    Proprietors  of    the  Famous  "JENNWEL"  Waterproof  Finish 

LONDON,   HUDDERSFIELD  and   BRADFORD,  ENGLAN 


WHEN  ORDERING  ENGLISH  CLOTHS.  SAY  "TO  BE  SHRUNK  BY  JENNENS.  WELCH  &  CO..  Ltd. 


K,"  "WELL  L 

PROCESS."  «T 

1    A    FIRST  I 
STAMP   OF 

,     Ltd.,  f 

lish  I 


WINDSOR  PRINT  WORKS 

65-69  WORTH  STREET,  NEW  YORK,  U.S.A. 

MANUFACTURERS  OF  PRINTED  and  DYED  COTTON  FABRICS 
FOR  JOBBING  AND  CUTTING-UP  TRADE 

PERCALES,  FLANNELETTES,  WASH  FABRICS 

CANADIAN  AGENTS: 
John  Paterson,  309  Coristine  Bldg.,  Montreal;   Wilson  &  Paterson,  510  Empire  Bldg.,  Toronto 


DRV    COODS    REVIEW 


This 
Counter 

\J  IS  pi  3.  y        |"^cMMt^n,ic^JD>£sjn  the  World" 

Sells 


For    You 


No  Bother  —Liberal  Profits    Steady  Repeats 

TO  make  more  sales  and  quicker  sales 
the  manufacturers  of  Sunset  Soap 
Dyes  have  had  this  handsome  counter 
container  designed  to  help  you  "hook  up" 
with  our  extensive  advertising.  Put  one 
of  these  sales  stimulators  at  work  in  your 
store  and  watch  the  quick  turnover. 

These  epoch  making  dyes  permanently 
dye  all  fabrics,  without  injury,  from  a 
steamer  rug  or  a  heavy  overcoat  to  the 
sheerest  of  dainty  lingerie  or  flimsy  chiffon. 

Do  not  stain  the  hands  or  utensils  and 
thoroughly  clean  articles  while  dyeing 
them.  Sunset  colors  are  fast  because  they 
are  boiled  in — no  cold  process  can  make 
colors  fast.  These  dyes  come  in  a  wide 
variety  of  colors,  including  Black,  the 
popular  Xavy  Blue  and  U.S.  Olive  Drab. 

Sunset  Soap  Dyes  come  in  compact 
cakes  packed  in  attractive  cartons — can- 
not spill  and  take  but  little  room.  Hun- 
dreds of  dealers  are  finding  them  wonder- 
ful repeaters.  These  dyes  selling  at  15c 
pive  you  more  profit  than  any  other  dye. 
Why  not  investigate? 

SUNSET  SOAP  DYE  CO.,  INC. 

New  RocheHe,  N.Y.      Toronto,  Canada 

Sales  Repreieniattws  for  U.S.  and  Canada: 

HAROLD  F.  RITCHIE  &  CO.,  INC. 

New  York  -  Toronto 


The 
Financial  Post 

This  is  a  business  man's  paper.  It  is  of  in- 
terest to  every  man  who  has  money  invested 
either  in  his  own  business  or  in  bonds  and 
securities  of  various  kinds.  It  is  published 
weekly,  and  the  news  is  given  in  very  read- 
able form. 

Wholesale  and  retail  merchants  find  it 
valuable  because  they  are  interested  in 
market  tendencies  and  market  factors,  not 
only  as  applied  to  their  business,  but  also 
as  applying  to  business  in  general.  They 
need  to  know  conditions  local  and  remote. 
They  need  information  to  enable  them  to 
buy  right  and  sell  safely. 

And  the  knowledge  they  need  they  can 
have  for  the  insignificant  sum  of  $3  an- 
nually. 

THE  FINANCIAL  POST  OF  CANADA, 

143-153  University  Ave.,  Toronto. 

Please  enter  me  as  a  regular  subscriber,  com- 
mencing at  once.  If  I  am  satisfied  with  the  paper, 
I  will  remit  $3  to  pay  for  my  subscription  on  receipt 
of  bill. 


D.G.R. 


YOU  CAN  SELL  WITH  CONFIDENCE 
IF  YOU  HAVE  THIS  MARK  ON  YOUR 

SHIRTINGS 


There  is  an  enormous  range  of  fine  designs,  and 
you  are  sure  to  find  just  the  one  you  want! 

The  SHIRTINGS  include  Zephyrs,  Cheviots,  Silk 
and  Cotton,  Fancy  Mattes,  Ceylons,  AH-wool  and 
Union  Taffetas. 

The  Dress  Goods  include  the  ORIGINAL  SCOTCH 
GINGHAMS  and  latest  novelties  in  Voiles  and 
Crepes. 

David  &  John  Anderson,  Limited 

ATLANTIC  MILLS,  GLASGOW 

REPRESENTED  IN  CANADA  BY 

GREENSHIELDS,  LIMITED,  MONTREAL 
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WASH  GOODS 

DO  NOT  COMPETE  WITH 

VICTORY  BONDS 

AS  AN   INVESTMENT 
BUT  ARE  A  GOOD  BUY 


FOR 


SPRING  1919 

OUR    SAMPLES    ARE    READY 
FOR  YOUR  INSPECTION 

THE  W.  R.  BROCK  COMPANY,  LIMITED 

Wholesale  Dry  Goods 

MONTREAL 
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Lend  Him  A  Hand 

Your  hand — my  hand 

Every  hand  in  the  land  stretched  out  to  help  him  to  VICTORY !  That 
is  the  way  that  we  are  going  to  win  this  war.    It  is  the  only  way  we  can 

win  it. 

Save  for  the  VICTORY  Loan.  Invest  in  the  VICTORY 
Loan.  That  is  the  way  to  lend  a  hand.  That  is  the 
way  to  make  a  nation  invincible  for  freedom  and  justice. 

Every  bond  bought  now  is  a  direct  fighting  aid  to  this  boy  in  the 
trenches  in  France. 

Lend  Him  a  Hand! 


22 


DRY     GOODS    REVIEW 


C 


HOICE 
HRISTMAS 

HANDKERCHIEFS 


M 


s 


TAPLE 
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SECURE  EARLY  AND  AVOID  WORRY 

THE  W.  R.  BROCK  COMPANY  (LIMITED) 

offer  this  year,  a  marvellous  range  considering-  that 


TIMES  are  not  NORMAL 


Not 

a 

Luxury 


P 


opular 
rofitable 


rices 


Scarce 

but 

Necessary 


Ladies'  Fancy  Boxed,  white  and  coloured 
embroidery,  $3.75  to  $16.50  per  dozen 
boxes. 

Children's  Picture,  35c  to  65c  per  dozen. 

Ladies'  Fancy  White  and  Coloured  Em- 
broidered, 65c  to  $6.25  per  dozen. 

Lace  Edge  Embroidered,  90c  to  $6.25  per 
dozen. 

Ladies'  and  Men's  Initial,  lawn  and  linen, 
$1.10  to  $4.50  per  dozen. 


Ladies'  Linen  and  Lawn  Hemstitched,  45c 

to  $6.00  per  dozen. 

Men's  Linen  and  Lawn  Hemstitched,  $1.10 
to  $9.00  per  dozen. 

Men's  Silk  Hemstitched,  white,  khaki  and 
black,  $2.25  to  $15.00  per  dozen. 

Men's  Khaki,  $1.40  to  $2.25  per  dozen. 

Ladies'  Mourning,  55c  to  $4.50  per  dozen. 

Men's  Mourning,  $1.40  to  $3.50  per  dozen. 

Men's  Excelda,  $2.15  per  dozen. 


Allow  Our  Handkerchief  Expert  to  send  you  a  small 
selection.  Lines  that  suit  your  requirements  can  then  be 
re-ordered  and  you  will  have  them  in  stock  in  time  for  the 
Xmas  trade.     Mention  prices  and  kinds  that  interest  you. 

The  W.  R.  BROCK  COMPANY  (Limited) 


Wholesale  Dry  Goods,  Woollens,  Carpets,  Small- 
wares,   Men's  and  Women's  Furnishings,   etc. 


South- West  Corner  of  Bay  and  Wellington  Sts. 


TORONTO 
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WASTE  PAPER  DEALERS,  CLOTHES  HANGERS  AND  DYERS 

WHKN  you  become  a  subscriber  to  "The  Review"  this  is  part  of  the  service  you  buy.  Every  day  "The 
Review"  receives  letters  from  subscribers  stating  that  they  want  to  secure  certain  goods  but  do  not 
know  where  thev  can  be  procured.  We  have  facilities  for  procuring  information  about  new  goods, 
novelty  lines,  etc.,  and'  our  Service  Department  is  at  your  disposal  at  all  times.  We  are  glad  to  be  of  any 
possible  assistance  to  our  readers,  and  requests  for  information  are  most  welcome.     Cut  out  the  coupon 

'    formation.    The  following  are  a  few  of  the  inquiries 


below  and  use  it  when  you  would  like  us  to  give  you  1 
received  and  answered  during  the  month  of  Octobi 

LIBRARY  CLOCK 

St,.  Croix,  Que.-  Pleasi  tell  m,  where  I  can 
procure  a  library  clod,  high,  mahogany  case. 

Answer  -Names  of  dealers  were  forwarded. 

MAKER  OF   MOTOR   WRAP 

St.  John's,  Nfld. — Pleasi  adds,  us  narm  of 
maker  of  the  motor  wrap  si, mm  on  page  124 
of  the  Sept<  mber  issue  of  Dry  Goons  Review. 

Answer — Narrn  of  maker  is  unknown  to  us. 
The  photograph  is  from  a  New  York  store. 
Shall  fonvard  norm   if  it  can  be  found  out. 

CLOTHES  EANOERS 

Frank.  Alberta — Please  tell  me  where  I  can 

procure  clothes  hangers  and  pants  ami  skirt 
hangers  with  name  printed  on. 

Answer — The  Taylor  Manufacturing  Co., 
Hamilton.  Out. 

DYERS  AND  FURRIERS 

Shelburne,  Out. — Please  send  me  addresses 
of  firm*  who  can  dye  piece  goods;  also  firms  who 
en,  handle  out-of-date  fur  garments,  either  to 
re-model  or  re-sell. 

Answer — Names  of  dyers  and  furriers  were 

forward-ed.  Most  of  the  furriers  are  occupied 
to  tli<  limit  of  labor  available  jnst  now.  but  some 
hare  been  more  affected  by  the  influenza  epi- 
demic  than  others.  A  few  of  those  mentioned 
m-c  aide  to  handle  re-modelling. 

I  ORSET  FIRMS'  ADDRESSES 

Prince  Rupert,  B.C. — Will  you  kindly  lei  as 
know  when  we  can  bug  the  Nemo  Corset.  Have 
they  an   agency  in   Canadat    Also   we  should 


like 


to   know  who 

i    in   ('a mid, i. 


nt  for  the   W.B. 


A  nswer—The  address  of  the  Canadian  agency 
of  the  Nemo  corset  is  260  Spadina  Are.,  Tor- 
,,'nto.  The  W.B.  corset  people  have  no  Canadian 
representative.  Their  head  office  is  Weingartcn 
Bros.,  34th  Street  and  Broadway,  New  York 
City. 

WASTE  PAPER  DEALERS 

Ravenna,  Ont. — Please  send  names  and  ad- 
dresses of  waste  paper  dealers  in-  Toronto. 

Answer — Names  were  forwarded. 

RIBBON  SWEATER 

Veteran,  Alberta — Please  send  instructions 
for  making  the  knitted  ribbon  sweater  illus- 
trated in  August  Dry  Goods  Review,  page  53. 

Answer — This  is  produced,  and  materials 
with  instructions  sold  by  the  Belding-Pavl- 
Corticelli  Co. 


WASTE  PAPER 

Holland  Centre,  Ont. — Please  tell  me  where 
J  can  sell  waste  paper  and  old  books  and  card- 
board. 

Answer — Names  of  dealers  were  sent. 

CUFF  BUTTONS 

Ste.  Marie,  Que. — Please  tell  us  where  we  can 
procure  cuff  buttons  for  the  wholesale  trade. 

Answer — We  would  refer  you  to  the  follow- 
ing firms:  /'.  W.  Ellis  &  Co.,  Toronto,  Ont.; 
Geo.  II.  Lees  &  Co.,  Hamilton,  Ont.;  Standard 
Jewelry  Co.,  Sherbrooke,  Que.;  T.  White  & 
Son,  Toronto. 
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Showing  the  extreme  lengths 
to  which  some  gowns  are  go- 
ing. This  one  of  French 
blue  duvetyn  has  effective 
nun!  darning  in  ecru. 
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SEVENTY-FIVE  YEARS  IN  THE  DRY  GOODS  TRADE 

This  is  the  Record  of  The  Right  House,  Hamilton,  Ont. —  Jt  Has  Had  Tts  Ups  and  Downs 
But  Has  by  Integrity,  Perseverance  and  Organization  Become  a  Prosperous  Busi- 
ness— An   Interesting  History 

Written  specially  by  a  Dry  Goods  Review  Representative. 


TO  have  enjoyed  continued  exist- 
ence for  seventy-five  years  is  a 
record  of  which  few  businesses 
in  Canada,  or  indeed  on  the  whole  conti- 
nent, can  boast.  Yet  such  is  the  record 
to  the  credit  of  the  late  Thomas  C.  Wat- 
kins,  founder  of  The  Right  House,  Hamil- 
ton,   Ont. 

Seventy-five  years  ago  when  he  sowed 
the  little  business  seed  that  was  destined 
to  develop  into  such  a  sturdy  long-lived 
plant,  Hamilton,  the  ambitious  industrial 
city  of  to-day,  was  but  a  village  with  a 
population  of  under  seven  thousand. 

Thomas  C.  Watkins.  farmer,  school 
toacher,  merchant,  was  born  in  Queen's 
County,  Ireland,  in  1818,  and  died  in 
Hamilton,  Ont.,  in  1903.  He  be^an  his 
business  career  in  1843  when  he  left 
his  father's  farm  in  Halton  County  ana 
opened  a  country  store  in  the  village  of 
Ashgrove.  In  the  back  of  his  little 
store,  between  the  busy  "shopping" 
hours  Mr.  Watkins  conducted  a  school 
for  the  neighborhood  children.  Misfor- 
tune came  to  him  suddenly,  one  night 
in  1847  when  the  store  with  all  its  con- 
tents went  up  in  smoke.  All  his  capital 
had  been  invested,  but  the  discourage- 
ment was  only  temporary.  The  optimism 
of  the  young  man  carried  him  on  toward 
bigger  things.  In  a  business-like  man- 
ner he  set  about  collecting  all  he  could 
from  his  customers,  takinz  notes  from 
those  who  could  not  pay.  With  this  and 
his  young  family  he  went  to  Hamilton 
to  take  advantage   of  the  larger  oppor- 


tunity there,  and  the  occasional  unex- 
pected payment  of  one  or  other  of  these 
notes  was  as  a  windfall  to  the  hard- 
working young  merchant. 

Credit  Made  Life-Long  Customers 

He  was  an  easy  creditor  and  some 
of  his  debtors  took  advantage  of  his 
kindness  of  heart.  Yet  some  of  these 
people  afterwards  were  numbered  among 
his  best  customers.  Later  on  Mr.  Wat- 
kins was  beset  again  with  grave  dif- 
ficulties,  but    his   characteristic   energy, 


determination  and  ability  was  able  to 
surmount  them. 

The  merchants  of  seventy  years  ago 
were  an  "up  and  doing"  lot,  and  Hamil- 
ton had  as  bright  a  set  of  them  as  any 
town  in  Canada.  They  had  not  only 
skill  in  selling  and  buying  goods,  but 
they  also  had  a  keen  knowledge  of  men, 
which  was  an  important  essential  in 
those  days  when  the  credit  system  was 
in  vogue,  and  a  business  man  had  to 
keep  his  eyes  open  and  know  where 
credit  was  to  be  given  and  where  with- 
held. 

Vast  changes  have  taken  place  in 
merchandising  since  those  days  When 
it  was  the  custom  of  men  engaged  in 
other  branches  of  trade  to  pay  their 
workmen  on  the  half  "order"  and  half 
cash  plan.  They  would  arrange  with  the 
dry  goods  and  clothing  merchants,  with 
the  shoes  dealers,  grocers,  etc.,  for  a 
line  of  credit  on  which  these  orders  for 
their  workmen  would  be  drawn.  The 
unfortunate  workman  suffered  by  this 
arrangement  for  he  had  to  pay  higher 
prices  for  the  goods  and  never  could 
take  advantage  of  the  lower  prices  as 
others  could  do  who  had  cash.  Wages 
in  those  days  were  down  to  low  water 
mark.  Money  was  scarce  and  employers 
suffered  from  the  general  hard  times, 
as  well  as  did  their  employees.  The  mer- 
chants often  found  it  difficult  to  collect 
from  those  who  issued  the  orders,  and 
as  a  result  lawyers  prospered  in  forc- 
ing   collections. 


Thomas  C  Watkins'  first  business  ven- 
ture in  Hamilton  was  in  1847,  when  he 
opened  a  small  dry  goods  store  on  James  St. 


The  5-eolumn  announcement  used  by  The 
Right  House  introducing  its  75th  birthday 
celebration.  The  "Portal  to  Economy"  is 
artistically    expressed    in    the    drawing    and 

did    not    fail    to   attract    much   attention. 


The  Right   House  as  it  is  to-day.     A  mod- 
ern   structure    on    King    and    Hughson    Sts. 
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Progress  More  Speedy  To-day 

Stores  in  those  days  were  opened 
never  later  than  seven  o'clock  in  the 
morning  and  were  never  closed  as  long 
as  there  was  a  prospective  customer  in 
the  street.  The  stores  were  lighted  in 
the  evening  with  oil  and  camphine  lamps 
and  candles,  for  that  was  before  the  era 
of  gas  in  Hamilton.  Merchants  now-a- 
days  who  start  up  a  little  store  in  a 
new  prairie  town  for  example,  do  not 
have  to  look  forward  to  the  long  struggle 
which  the  merchants  of  earlier  days  ex- 
perienced in  obtaining  surroundings  of 
comfort  and  a  system  in  which  the 
wheels  run  smoothly.  To-day  they  have 
their  trade-papers,  travellers  visit  them 
frequently,  transportation  is  speedy  and 
varied — even  in  war-time  it  is  much 
more  serviceable  than  the  wagon  and 
team  of  seventy  years  ago— money  is 
more  plentiful  and  circulates  faster, 
they  are  in  close  touch  with  market 
conditions  from  the  raw  materials  to 
manufactured  articles.  In  fact,  every 
encouragement  is  given  to  the  merchant 
to  make  good  in  his  service  to  the  com- 
munity so  that  he  who  within  five  to 
ten  years  has  not  graduated  from  the 
coal  oil  lamp  to  electricity  and  rural 
phone  system,  and  from  the  little  20 
by  20  "shack"  to  at  least  a  substantial 
two-storey  structure  has  probably  de- 
cided that  fate  never  intended  him  to  be 
a  merchant  prince  and  has  turned  his 
hand  to  other  pursuits. 

Wholesale  Trade  Developed 
For  a  number  of  years  Hamilton  was 
the  purchasing  centre  for  all  Western 
Canada.  Thomas  C.  Watkins  and  his 
brothers  took  advantage  of  that  situa- 
tion to  build  up  one  of  the  strongest 
wholesale  trades  in  the  city,  and  to 
establish  connections  with  Old  Country 
firms.  They  were  strong  believers  in 
advertising  and  as  a  result  old  timers 
may  remember  the  long  line  of  wagons 
loaded  to  capacity  with  goods  to  coun- 
try merchants,  leaving  almost  every 
hour  of  the  day  and  then  returning  to 
the  city  with  produce  for  shipment  by 
steamboat  from  Hamilton  to  eastern 
Canada  and  American  ports  on  Lake 
Erie  and  the  St.  Lawrence.  This  was 
before  there  was  a  railway  in  Canada. 
The  incoming  and  growth  of  railways 
cost, the  lives  of  the  wholesale  establish- 
ments and  with  the  depression  of  1857, 
the  wholesale  firm  of  Watkins  Bro.  & 
Co  ,  ceased  operations  but  all  creditors 
later  received  their  full  dues  with  in- 
terest. 

"The  Right  House"  Took  The  Lead 
It  is  almost  fifty  years  since  the 
slogan  "The  Right  House,"  was  adopted 
and  the  store  continues  to  be  known 
as  much  by  that  name  as  by  its  foun- 
der's. The  year  1893  marks  the  com- 
pletion of  the  fine  new  store  which  was 
the  first  attempt  at  a  modern  store 
building  in  Hamilton.  The  original  site 
had  a  frontage  of  64  feet,  with  a  depth 
of  138  feet.  The  land  cost  $25,000,  and 
the  whole  store  $100,000,  a  huge  sum 
then.  Since  that  time  additions  have 
been  made  and  the  major  part  of  the 
store  raised  from  four  to  six  storeys 
in  height. 


*     THOMAS    C.  WATKINS.   LIMITED      * 

The  Right  House  Anniversary  Month 

Ss£      SEVENTY-FIVE  YEARS  OF  PROGRESS      £& 
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This  was  the  page  which  illustrated  something  novel  in  department  store  advertising. 
The  Right  House  is  represented  as  shedding  light  from  an  artistic  lamp,  the  rays  being 
individual  values  from  the  various  departments.  While  the  lines  suggesting  the  light 
effect  interfere  somewhat  with  the  reading  matter,  there  is  so  little  mentioned  for  a 
whole  page  that  the  average  person  would  read  the  whole  list  with  interest.  The  idea 
of  the  pillars  of  strength  used  in  the  first  announcement  to  form  the  "Portal"  is  utilized 
again  in  this  lamp  with  splendid  effect. 


The  distinction  belongs  to  "The  Right 
House"  too,  of  having  been  the  first  in 
Hamilton  to  recognise  the  advantage 
of  employing  lady  clerks.  It  was  a  for- 
tunate and  profitable  innovation,  and 
other  stores  were  not  long  in  following 
the  same  experiment. 

Mr.  Watkins  retained  active  control 
and  management  of  "The  Right  House" 
until  the  fall  of  1893  but  was  assisted 
during  the  latter  part  of  this  period  by 
his  two  sons,  of  whom  Thomas  W.  finally 
assumed  full  charge,  conducting  the 
business  with  ever  growing  success.  In 
October,  1909,  a  re-organization  took 
place  whereby  the  reins  of  manage- 
ment are  now  in  the  able  hands  of  Mr. 
Arthur  W.  Day,  and  every  year  in  the 


month  of  October  the  store  makes  cele- 
bration by  special  offers,  to  renew  its 
faith  in  the  people. 

The  75th  Anniversary 
This  year  the  anniversary  month  in- 
volved a  number  of  difficulties  in  the 
way  of  conditions  affecting  fall  selling, 
but  the  trade  is  well  aware  that  they 
were  difficulties  to  which  it  had  to  sub- 
mit as  a  whole — the  influenza  epidemic, 
the  steady  mild  weather  and  the  ap- 
proach of  the  fifth  Victory  Loan.  While 
the  last  was  a  condition  to  be  encouraged 
with  every  effort  of  every  merchant, 
and  will  only  serve  to  make  better  the 
spending  power  of  the  public,  the  other 
two  conditions  meant  that  the  month's 
sales  were  only  kept  at  an  encouraging 


Better  Business  at  the  Border 

Retail  Merchants'  Association  Has  Been  Going  "Over  the  Top"  Ever  Since  its  Inception 

and  is  Putting  Up  Winning  Fight  by  Close  Co-operation  of 

Nearly  Five  Hundred  Members 


PROBABLY  the  huskiest  youngster 
of  its  kind  in  the  Canadian  busi- 
ness world  to-day  is  the  Border 
Cities  Retail  Merchants'  Association.  It 
will  be  nine  months  old  in  November, 
but  it  has  more  to  show  in  the  way  of 
real  achievement  than  many  retail  or- 
ganizations that  are  old  enough  to  vote. 
The  Border  Cities  Association  has  more 
than  420  members  and  is  growing  rap- 
idly. It  is  young  and  it  is  enthusiastic, 
right  from  C.  H.  Smith,  the  eight  cylin- 
der president,  down  to  the  most  recent 
recruit.  Doing  things,  especially  the 
things  that  make  for  better  business, 
is  one  of  the  main  objects  of  the  organi- 
zation. The  bigger  the  problem,  the  bet- 
ter. In  its  short  existence  the  associa- 
tion has  tackled  many  propositions  that 
were  just  as  hard  to  handle  from  a  busi- 
ness standpoint  as  the  Hindenburg  line 
was  for  the  Allies.  Co-operation  was 
the  secret  of  the  Allies'  success  and  it  is 
by  co-operation  that  the  Border  Cities 
Retail  Merchants  Association  is  reducing 
salient  after  salient  in  the  battles  of 
business. 

How  It  Started 
The  association  had  its  inception  one 
stormy  day  last  February  when  C.  H. 
Smith  asked  A.  W.  Peddie  to  come  over 
to  his  office  for  a  litt'e  while  to  talk 
over  some  business  matters.  Both  Mr. 
Smith  and  Mr.  Peddie  conduct  large  dry 
goods  stores.  While  business  rivals  they 
are  the  best  of  friends.  During  their 
talk  over  business  problems  the  idea  of 
forming  the  retail  association  came  up. 
Neither  Mr.  Smith  nor  Mr.  Peddie  will 
take  the  credit  for  suggesting  the  forma- 
tion of  the  organization.  They  are  both 
modest.  At  any  rate  they  got  busy. 
They  discussed  the  matter  with  other 
merchants.  It  was  so  popular  that  they 
were  encouraged  to  include  the  munici- 
palities adjoining  Windsor,  all  of  which 
will  be  united  into  one  large  city  some 


day  soon.  The  plan  was  so  good  that 
it  was  no  time  before  it  was  decided  to 
call  a  meeting  for  organization,  and  mer- 
chants from  Windsor,  Ford,  Ojibway, 
Walkerville  and  Sandwich  gathered. 
There  were  more  than  200  of  them  and 
they  formally  organized  under  the  name 
of  the  Border  Cities  Retail  Merchants' 
Association. 

A  Busy  Existence 
The  association  has  been  a  real  fac- 
tor in  the  commercial  life  of  the  border 
ever  since  its  inception.  It  is  interested 
not  alone  in  mercantile  problems,  which 
are  much  more  numerous  at  the  border 
than  might  be  supposed,  owing  to  the 
proximity  of  Detroit  just  across  the  river 
with  a  population  nearing  the  million 
mark,  and  aggressive  merchants,  but 
also  in  civic  and  industrial  problems. 
These  all  have  more  or  less  bearing  upon 
the  retail  life  of  the  border  municipali- 
ties and  the  merchants  are  doing  their 
share  in  solving  them.  New  problems 
are  continually  cropping  up  and  as  fast 
as  they  come  committees  are  named  to 
deal  with  them.  Getting  action,  and 
quick  action,  is  a  feature  of  the  work  of 
the  Border  Cities  Association.  Nothing 
goes  to  sleep  and  with  more  than  400 
live  wire  merchants  focusing  their  at- 
tention on  any  problem  that  is  necessary, 
things  are  bound  to  happen. 

Features  of  Organization 

In  addition  to  the  work  it  is  doing 
there  are  many  features  of  the  organiza- 
tion itself  that  make  it  worthy  of  emu- 
lation in  every  community  in  Canada. 
The  "Get  Together"  spirit  is  apparent  in 
everything  the  association  undertakes. 
It  is  not  a  one  man  organization.  Every 
member  has  a  chance  to  have  a  say  on 
every  question  that  comes  up. 

The  constitution  and  by-laws  were 
given  special  attention,  and  are  prob- 
ably unique  among  the  business  organi- 


zations of  Canada.  There  is  a  sliding 
scale  of  membership  fees,  so  that  the 
merchant  who  only  has  one  clerk  does 
not  pay  as  much  as  the  merchant  who 
has  twenty  or  more.  The  by-laws  state 
specifically  that  in  the  election  of  officers, 
each  municipality  must  be  represented. 
This  is  carried  out  to  the  letter,  and 
with  excellent  results.  A  careful  per- 
usal of  the  constitution  and  by-laws  of 
the  association  given  elsewhere  in  this 
article  are  well  worth  while  and  there, 
are  many  ideas  in  them  which  may  be 
incorporated  with  advantage  by  various 
organizations  into  their  own  constitu- 
tions. 

To  Help  All 

The  object  of  the  association  is  to 
promote  merchandizing  and  retail  con- 
ditions for  the  betterment  of  the  mem- 
bers, and  to  obtain  improved  service  for 
customers,  to  discuss  the  problems  of 
the  members  and  of  fellow  retailers,  to 
secure  and  give  such  help  as  is  possible 
through  co-operation  and  to  work  to- 
gether for  anything  that  will  better 
conditions  in  the  border  cities. 

This  is  a  pretty  broad  basis  upon 
which  to  work,  and  because  it  lives  up 
to  its  creed  is  one  of  the  reasons  why 
the  association  is  accomplishing  so  much 
and  always  has  so  much  to  do. 

Right  from  the  start  the  members  of 
the  organization  realized  that  they  had  a 
lot  of  problems,  many  of  them  big  ones, 
on  their  hands.  However,  solving  prob- 
lems is  one  of  the  real  joys  in  life  to 
border  city  merchants.  Their  proximity 
to  Detroit  provides  them  with  any  num- 
ber of  business  puzzles.  They  have 
learned  by  experience  that  the  only  way 
to  meet  these  difficulties  is  to  meet  them 
face  to  face. 

Were  Not  Daunted 

They  were  therefore  not  one  bit 
alarmed  by  the  magnitude  of  some  of  the 
problems  that  presented  themselves,  and 
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were  crying  for  immediate  solution.  One 
of  the  things  that  was  worrying  the 
border  cities'  merchants  most  was  the 
competition  from  Detroit.  At  a  con- 
servative estimate  residents  of  the  bor- 
der cities  were  spending  $1,500,000  an- 
nually in  Detroit  stores.  The  farmers 
of  Essex  County  were  spending  prob- 
ably $2,000,000  a  year  across  the  river. 
Incidentally  it  might  be  mentioned  that 
no  farmers  in  Canada  are  more  pros- 
perous than  these  Essex  county  men. 
They  raise  tobacco,  early  vegetables, 
fruit  and  other  commodities  for  which 
there  is  an  unlimited  market,  and  top 
prices.  As  a  result  they  have  unlimited 
money  to  spend,  and  they  certainly  spend 
it.  The  border  city  merchants  did  not 
like  to  see  such  a  large  percentage  of 
the  money  that  should  be  theirs  going 
into  the  coffers  of  Detroit  merchants. 
This  was  a  problem  that  affected  all  five 
of  the  border  cities,  but  Windsor 
especially. 


cord"  and  the  retail  merchants  were 
prepared  to  stand  behind  the  project 
and  guarantee  advertising  contracts  to 
the  value  of  $65,000  for  the  first  six 
months.  Later  it  was  deemed  advisable 
for  Mr.  Hermann  to  buy  the  "Windsor 
Record"  which  was  secured  for  $150,000. 
Improved  the  Paper 
With  the  home  paper  under  their  con- 
trol the  merchants  took  two  important 
steps.  They  insisted  that  only  Canadian 
retail  advertising  be  handled  and  also 
that  a  real  newspaper  be  gotten  out. 
This  meant  increasing  the  size  of  the 
paper,  enlarging  the  editorial  staff  and 
securing  a  special  wire  service.  All 
these  things  have  been  done.  The  "Bor- 
der Cities  Star,"  the  successor  of  the 
"Windsor  Record,"  carries  no  Detroit 
advertising.  It  is  much  larger  than  the 
"Record"  and  by  its  special  wire  ser- 
vice provides  border  readers  with  the 
latest  happenings  from  all  over  the 
world. 


to  reduce  the  $3,500,000  that  is  going 
to  Detroit  annually  to  an  insignificant 
amount.  There  is  every  indication  that 
their  efforts  will  be  successful  because 
the  people  now  that  they  are  alive  to 
what  they  have  been  doing  and  to  the 
work  the  association  is  doing  are  re- 
sponding. Although  it  is  too  early  yet 
to  show  material  results,  there  is  no 
doubt  that  the  elimination  of  the  Detroit 
advertising  has  resulted  in  thousands 
of  dollars  remaining  in  Canada  that 
would  otherwise  have  gone  across  the 
line. 

Keeping  At  It 
The  committees  working  on  the  pro- 
blem are  continually  devising  new  ways 
of  impressing  people,  especially  during 
war  times,  with  the  need  of  buying  at 
home.  The  committee  is  extending  its 
work  through  the  women's  organiza- 
tions, through  the  press  and  through  all 
the  various  patriotic  and  fraternal  or- 
ganizations.    The  movement  is  growing 


CLARENCE   H.  SMITH 

The  hustling  president  of  the  Border  Cities 

Retail   Association 


A.  D.  PEDDIE 
One   of   the   originators   of   the   Border   Cities'    Retail 
Association  and  a  member  of  the  executive.     Mr.  Peddie 
framed    the    constitution    of    the    organization. 


How  They  Met  It 

One  of  the  big  troubles  was  that  the 
only  daily  newspaper  in  Windsor,  "The 
Record,"  carried  page  after  page  of 
Detroit  advertising.  "The  Record"  had 
a  wide  circulation  in  the  county  and  the 
merchants  realised  that  they  would  have 
to  offset  this  and  offset  it  quickly  if  they 
were  to  obtain  results.  Through  the 
efforts  of  Harry  J.  Neale,  and  of  H.  Mc- 
Clure  Scandlers,  secretary  of  the  Border 
Cities  Chamber  of  Commerce,  who  co- 
operated with  the  retailers,  W.  B.  Her- 
mann, of  the  "Saskatoon  Star"  was  in- 
duced to  come  to  Windsor.  At  first  it 
was  planned  for  Mr.  Hermann  to  start 
a  new  paper  in   opposition  to  "The  Re- 


Doing  all  this  within  a  few  months 
was  no  small  task  for  a  young  organi- 
zation. But  it  has  been  successfully 
accomplished  and  now  that  they  have 
the  Detroit  advertising  eliminated,  the 
border  cities  merchants  are  prosecut- 
ing with  all  the  energy  at  hand  an  edu- 
cational campaign.  This  is  county  wide 
and  is  aimed  to  show  the  residents  of 
the  border  cities  and  the  farmers  all 
through  Essex  County  that  it  is  their 
duty  to  spend  their  money  at  home  and 
support  Canadian  and  particularly  bor- 
der cities  stores  and  institutions.  The 
merchants'  association  is  going  about 
this  educational  campaign  in  a  most 
systematic    manner,   and   hopes    in    time 


stronger  every  day.  Hundreds  of  women, 
for  instance,  who  formerly  were  lured 
across  to  the  big  stores  of  Detroit  by 
visions  of  bargains,  especially  in  dress 
goods,  are  now  buying  at  home. 

One  of  the  novel  means  of  illustrating 
the  power  of  buying  at  home  is  the 
travelling  $5  bill.  This  is  just  an 
ordinary  $5  bill  which  was  started  in 
circulation  by  A.  B.  Peddie.  It  is  in 
a  case  and  in  the  case  also  is  a  book 
and  everyone  who  receives  the  bill  is 
required  to  write  down  the  date.  The 
bill  is  in  constant  circulation,  and  to 
date  has  demonstrated  that  if  spent  in 
Windsor  it  would  alone  have  a  purchas- 
ing power  each  year  of  $2,100.     In  the 
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first  two  months  in  which  it  was  in 
circulation  the  $5  had  changed  hands 
so  often  that  it  had  bought  $390  worth 
of  goods. 

n  order  to  impress  on  people  the 
inportance  of  buying  at  home,  stories 
are  constantly  appearing  in  the  border 
cities'  newspaper  about  the  travelling 
$5  bill. 

The  bill  is  a  good  advertisement  also 
for  the  association  On  the  back  of  the 
case  in  which  it  travels  is  the  follow- 
ing: 

Instructions 
"This  is  a  travelling  $5  bill.  It  will 
be  started  on  its  purchasing  way  by 
ivtary.  T.  C.  Ray.  When  you 
get  it  go  out  and  spend  it  or  pay  a 
bill  with  it.  but  be  sure  that  the  retail 
merchant  with  whom  you  deal  is  either 
a  member  already  of  our  Border  Cities 
Retail  Merchants'  Association,  or  be- 
comes one.  When  the  bill  reaches  you 
sign  your  name  with  the  date  and  the 
nature  of  your  business  on  the  attached 
sheet,  and  also  call  up  A.  B.  Peddie, 
phone  496,  who  is  to  keep  track  of  this 
bill.  Watch  its  progress  and  its  pur- 
chasing. We  hope  to  teach  the  people 
the  advantages  of  trading  at  home.  In- 
formation regarding  fees  of  our  associa- 
tion will  be  given  to  possible  new  mem- 
bers by  T.  C.  Rav,  phone  95,  or  by  A.  B. 
Peddie". 

Reach  the  Farmers 
Realizing  that  it  is  essential  if  their 
campaign  is  to  succeed,  that  they  reach 
the  farmers  of  the  country,  the  associa- 
tion is  constantly  directing  its  guns  at 
them  through  the  press  and  by  other 
means.  The  merchants  have  found  an 
effective  means  of  conducting  their  cam- 
paign in  the  fall  fairs  held  recently. 
They  were  able  at  these  gatherings  to 
come  in  close  personal  contact  with 
thousands  of  farmers  and  by  means  of 
personal  appeals  and  special  literature 
made  good  use  of  their  opportunity  to 
emphasize  the  duty,  patriotic  and 
economic,  of  buying  at  home.  The 
results  are  already  telling  in  increased 
sales  in  the  border  cities  stores,  and  less 
money  going  over  the  river. 
Some  Other  Problems 
So  much  for  one  of  the  biggest  prob- 
lems which  the  young  association  tackled 
at  the  start  and  is  fighting  success- 
fully. Another  matter  almost  as  im- 
portant and  perhaps  just  as  far  reach- 
ing was  the  question  of  collections.  The 
border  cities  merchants  owing  to  their 
location  are  placed  in  a  peculiar  posi- 
tion. Few  cities  in  Canada  have  such 
a  large  transient  population  as  is  con- 
tinually going  and  coming  at  the  border. 
Some  of  these  people  stay  in  Windsor 
for  a  few  days  or  a  month  or  even  longer, 
but  they  make  purchases  and  they  do 
not  always  Day.  Many  of  these  people 
may  be  in  Windsor  to-day  and  in  Detroit 
or  some  American  city  to-morrow.  Most 
of  them  are  good  pay,  but  there  is  a 
oercentaee  of  them  who  were,  to  put 
it  mildly,  "delinquents."  Before  the  as- 
sociation was  formed,  merchants  of  the 
border  cities  had  a  good  many  thousands 
of  dol'ars  out  which  they  were  anxious 
to  collect.     Much   of  this  was   in  really 


small  amounts  and  they  were  so  busy 
with  other  business  that  they  neglecte  I 
going  after  it. 

Has  Done  Great  Work 

If  the  association  had  done  nothing 
else  its  existence  has  been  justified  by 
the  work  it  has  done  in  collecting  the 
money  due  to  its  members.  This  work 
is  handled  under  the  direction  of  Thomas 
W.  Ray,  the  efficient  secretary  of  the 
association.  Mr.  Ray  does  not  believe 
in  any  trifling  or  half  way  measures 
in  anything  he  undertakes.  His  work 
in  connection  with  the  Border  Cities  As- 
sociation speaks  for  itself,  and  it  is  a 
record  of  which  he  may  well  be  proud. 
The  collection  end  of  the  game  is  only- 
one  of  the  many  things  that  he  has 
undertaken,  but  it  is  a  fair  sample  of 
the    manner    in    which    he    sees    things 


THOMAS   RAY 

Secretary  of  the  Border  Cities  Retail  Asso- 
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through.  The  main  point  is  that  Mr. 
Ray  gets  results  in  the  collection  system 
he  has  devised,  and  that  these  results 
are  in  nine  cases  out  of  ten  in  the  very- 
satisfying  form  of  perfectly  good  little 
cheques  which  are  negotiable  at  any 
bank.  Mr.  Ray  has  some  ideas  of  his 
own  in  regard  to  the  distribution  of 
these  cheques  which  show  that  Field 
Marshal  Foch  is  not  the  only  strategist 
in  the  world.  For  instance,  he  wants 
the  members  to  realize  that  they  can 
make  the  credit  collection  department 
of  the  association  one  of  its  most  useful 
branches.  He  also  wants  every  member 
if  possible  to  attend  every  meeting,  be- 
cause there  is  so  much  good  discussion 
every  minute  that  any  member  who  is 
not  there  is  a  real  loser.  He  figured 
it  out  that  one  sure  way  of  getting 
busy  men  to  meetings  is  to  give  them 
some  money.  Every  meeting  night  the 
secretary  has  a  big  bunch  of  cheques 
to  hand  out,  the  proceeds  of  his  industry 
in  collection  work.  The  members  who 
gave   him      accounts    to   collect     do   not 


know  when  they  are  going  to  hear  from 
him.  In  a  general  way  he  announced 
before  the  meetings  that  he  will  have 
a  lot  of  money  to  hand  out  and  every 
merchant  who  is  interested  wants  to  be 
there  and  get  his. 

Makes  Full  Report 

At  the  meetings  Secretary  Ray  gener- 
ally has  a  lot  of  comments  to  make  on 
the  progress  he  is  making  on  his  col- 
lections, or  suggestions  to  the  members. 
There  is  a  lot  of  food  for  earnest  thought 
in  what  he  has  to  say,  and  the  merchants 
appreciate  it.  He  always  urges  them  to 
make  the  fullest  use  of  the  Collection 
Department,  and  they  are  doing  it.  This 
year  alone,  at  the  rate  he  is  going, 
Secretary  Ray  will  collect  more  than 
$20,000  for  the  merchants.  When  it  is 
considered  that  probably  95  per  cent. 
of  this  had  been  written  off  by  the  mer- 
chants as  a  dead  loss,  and  that  many  of 
the  accounts  were  outlawed,  some  idea 
of  the  work  the  secretary  is  doing  may 
be  gained.  In  order  to  get  the  cheques 
that  are  coming  to  them,  the  merchants 
must  attend  the  meetings.  This  is  an 
iron  rule  with  Mr.  Ray.  If  the  mer- 
chants will  not  come,  he  will  not  give 
them  the  money,  no  matter  how  much 
he  has  for  thtin. 

At   Small   Cost 

All  that  it  costs  the  merchants  to 
have  their  collections  made  is  ten  per 
cent,  of  the  amount.  The  secretary  is 
continually  devising  ways  and  means 
of  expanding  his  department.  He  uses 
collection  letters.  He  uses  persuasion, 
and  he  has  infinite  patience.  But  there 
are  cases  in  which  patience  and  persua- 
sion fail.  The  secretary  has  encountered 
a  few  of  these.  With  his  usual  resource- 
fulness he  is  meeting  them  and  meeting 
them   effectivel". 

"I  want  more  power,"  he  told  the 
members  at  their  last  meeting.  "It  is 
useless  for  me  to  tell  some  of  these 
people  that  I  am  going  to  take  action 
to  collect  if  I  do  not  mean  it.  It  makes 
a  joke  out  of  me  and  of  the  associa- 
tion if  the  weeks  drag  by  and  nothing 
happens,  when  I  told  them  action  would 
be  taken." 

There  were  something  over  200  mem- 
bers at  the  meeting  when  secretary  Ray 
made  the  above  statement.  In  a  few 
minutes  his  difficulty  was  surmounted. 
They  backed  him  up  to  the  limit  and 
told  him  to  go  as  far  as  he  liked,  as 
the  entire  organization  was  behind  him. 
What  is  more  they  appointed  Crown 
Attorney  Rodd,  one  of  the  biggest  and 
best  known  lawyers  in  Essex  County 
as  the  solicitor  of  the  association,  with 
full  power  to  take  any  action  he  and 
the  secretary  might  deem  advisable. 
Will  Be  Far  Reaching 

"You  have  no  idea  just  how  much 
this  will  mean,"  said  Secretary  Ray.  "It 
will  show  not  only  the  delinquents  but 
the  whole  public  that  this  association 
means  business.  With  an  organization 
of  more  than  400  members  behind  us  we 
have  a  power  that  is  far  reaching,  and 
many  of  these  people  who  might  think 
we  were  bluffing  will  be  more  than 
pleased   to   pay   up   when   they  see  that 
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the  matter  will  be  carried  into  court 
if  necessary.  They  will  tell  one  another 
and  the  example  will  be  good,  and  it  will 
go  a  long  way  toward  ending  undesir- 
able credits." 

Another  little  plan  the  secretary  is 
working  on  to  aid  the  border  cities 
merchants  in  their  collections  is  to  have 
all  cartage  agents  and  others  who  come 
in  close  touch  with  people  who  are 
moving  telephone  to  him  at  once  when 
anyone  is  making  a  change.  It  has 
often  happened  that  people  in  Windsor 
who  owed  money  quietly  slipped  over 
the  river  to  Detroit  or  some  other  town 
and  left  the  Windsor  merchants  in  the 
lurch.  In  order  to  meet  this  situa- 
tion the  secretary  is  busy  with  plans 
by  which  he  will  secure  almost  instantly 
the  name  of  any  persons  who  are  leav- 
ing the  city,  and  also  the  destination  of 
their  goods.  If  they  do  not  owe  any- 
body any  money  all  will  be  well,  but  in 
case  they  happen  to  owe  half  a  dozen 
members  of  the  association  he  will  be 
able  to  pounce  upon  them  and  make 
them  settle  up  before  they  can  get  away. 
Got  Them  Together 
Here  is  another  little  incident  which 
shows  the  good  work  the  Border  Cities 
Retail  Merchants'  Association  is  doing. 
Not  long  ago  two  grocers  in  a  certain 
section  of  Windsor  fell  out  and  started 
a  cut  rate  war.  The  merchants  got  so 
enraged  at  one  another  that  they  would 
not  speak.  In  order  to  get  back  at  one 
another  they  cut  and  slashed  prices 
mercilessly.  The  thing  became  the  talk 
of  the  city.  Citizens  were  getting  goods 
at  prices  they  never  dreamed  of  before, 
and  at  which  other  firms  could  not  com- 
pete. Things  were  going  from  bad  to 
worse,  and  each  of  the  grocers  was  suf- 
fering keenly  but  in  a  spirit  of  stubborn 
defiance  would  not  stop. 

Just  here  the  retail  association  got 
busy.  It  required  some  manoeuvring 
and  no  little  strategy  to  do  it,  but  a 
committee  from  the  association  got  the 
two  hostile  grocers  together  unexpect- 
edly in  another  store,  and  had  a  heart 
to  heart  talk  to  them.  They  pointed 
out  that  the  cut  rate  war  was  senseless, 
unnecessary  and  was  draining  the  very 
life  blood  out  of  two  good  retail  firms. 
"You  two  chaps  are  simply  dissipat- 
ing your  profits  and  are  slowly  bleeding 
to  death,"  said  one  member  of  the  com- 
mittee to  the  two  belligerents.  "Be 
honest  now,  aren't  you?" 

The  grocers  admitted  it  and  one  went 
so  far  as  to  say  that  it  was  a  case  of 
the  one  who  had  the  last  drop  of  blood 
being  the  winner. 

Good  Friends  Now 
Each  member  of  the  committee  had 
something  to  say  to  the  two  grocers 
and  they  said  it  so  earnestly  and  so 
effectively  that  the  grocers  soon  saw 
the  folly  of  their  way.  The  sticking 
point  however  was  the  animosity  be- 
tween them.  It  was  all  over  some  little 
trifling  affair  but  it  had  caused  fierce 
bitterness  between  them.  The  committee 
members  did  some  more  talking  and 
pointed  out  that  life  was  too  short  for 
such  scrapping:. 

"Here  you  two  get  together  and  shake 


hands  now  and  call  this  thing  off  right 
now,"  was  the  good  advice  of  one 
member. 

And  the  grocers  did  so.  They  shook 
hands  and  the  cut  rate  war  ended  right 
there.  One  of  the  men  who  was  not  a 
member  of  the  association  came  in  soon 
after  and  both  men  are  now  good 
friends. 

Got   In   Strong 

The  members  of  the  Windsor  police 
force  not  long  ago  asked  the  Police  Com- 
missioners for  a  salary  increase.  At 
first  glance  you  may  wonder  just  what 
this  has  to  do  with  the  Retail  Mer- 
chants' Association.  But  wait  a 
minute.  The  policemen  explained  polite- 
ly but  emphatically  that  owing  to  the 
high  cost  of  living  it  was  imperative 
that  they  get  more  money.  The  Police 
Commissioners  did  not  see  it  that  way, 
and  it  was  not  long  before  members  of 
the  force  commenced  handing  in  their 
resignations  and  getting  more  lucrative 
positions  eleswhere.  Now  to  the  credit 
of  the  Windsor  police  it  may  be  said 
that  they  are  good  men  and  always  on 
the  job.  Records  show  that  by  their  good 
work  they  have  recovered  no  less  than 
87  V2  per  cent,  of  all  stolen  goods.  There 
are  a  lot  of  goods  stolen  in  Windsor, 
too,  because  it  is  a  border  point  and  a 
big  railway  centre,  and  car  thieves  are 
busy. 

The  retail  merchants  had  reason  to 
know  just  how  good  the  police  force 
was,  because  in  addition  to  recovering 
quantities  of  goods  that  had  been  stolen 
from  cars,  etc., the  policemen  were  always 
giving  them  little  suggestions  for  im- 
proving their  window  and  door  fasten- 
ers, putting  lights  at  the  best  points 
in  stores  and  similar  little  services  that 
meant  dollars  and  cents  to  the  dealers. 
The  police  had  demonstrated  in  many 
ways  that  they  had  the  interests  of  the 
merchants  at  heart. 

Merchants  Get  Busy 

The  police  when  their  request  for 
wages  was  turned  down  never  thought 
of  enlisting  the  aid  of  the  Retail  Mer- 
chants' Association.  The  members  of 
the  association  however,  were  wide  awake 
enough  to  their  own  interests  to  see 
that  if  all  the  good  men  on  the  police 
force  were  allowed  to  drift  away  for  the 
sake  of  a  few  dollars  a  month  increase 
in  pay  it  was  not  going  to  be  very  lona 
before  store  robberies  in  Windsor  would 
become  frequent,  and  car  robberies  a 
favorite  pastime.  They  saw  that  instead 
of  87%  per  cent,  of  the  goods  bein? 
recovered  that  there  would  be  hardly 
any.  and  that  in  addition,  the  thefts 
might  increase  200  or  300  per  cent.  So 
they  got  busy.  A  committee  was  named 
and  went  down  at  once  and  discussed  the 
situation  with  the  Police  Commissioners. 
It  didn't  take  them  long  to  convince  the 
police  board  that  it  was  acting  foolishly 
and  against  the  interests  of  the  com- 
munity. The  policemen  got  an  increase 
right  away,  and  once  more  harmony 
prevailed  as  a  result  of  the  good  work 
of  the  association.  Right  here  it  might 
be  mentioned  that  the  retail  interests 
of  all  the  border  cities  have  no  more 
faithful    guardians    than    the    policemen. 


It    is    the    old    story   of   the    bread   cast 
upon  the  waters. 

Growing  Steadily 

At  the  present  time  the  association 
has  420  members  and  is  steadily  grow- 
ing. These  420  members  have  2,300  em- 
ployees. The  association  is  so  con- 
stituted that  there  can  be  only  one  vote 
for  each  business  house  represented. 
Employees  who  are  in  good  standing 
in  the  association  can  attend  all  meet- 
ings and  take  part  in  all  discussions,  but 
cannot  vote.  In  this  way  the  benefit 
of  their  business  experience  is  obtained, 
and  it  is  often  invaluable. 

It  has  been  found  advisable  also  to 
allow  such  men  as  bankers,  doctors,  in- 
surance men  and  others  to  become  as- 
sociate members.  Many  of  these  men  in 
their  daily  rounds  become  possessed  of 
information  that  is  of  the  utmost  value 
to  the  association  as  a  whole.  On  the 
other  hand  the  association  has  a  big 
value  to  the  associate  members  because 
it  brings  them  into  close  touch  with 
classes  of  men  whom  it  is  most  desir- 
able that  they  should  meet.  All  associate 
members  have  the  use  of  the  credit 
collection  department  in  case  they  desire 
it. 

Getting  Acquainted 
The  association  has  adopted  a  good 
idea  at  all  its  meetings  by  which  every- 
one present  knows  who  everyone  else 
is,  and  also  what  line  of  business  he  is 
in.  During  the  early  part  of  the  meet- 
ings there  is  a  roll  call  at  which  every- 
one present  is  required  to  stand  up  in 
his  turn  and  give  his  name  and  state 
briefly  his  business.  Very  often  prizes 
are  offered  for  the  cleverest  response. 
At  the  last  meeting,  for  instance,  A.  W.. 
Cadwell.  of  the  Cadwell  Sand  and  Gravel 
Co.,  was  awarded  the  prize  for  his 
response  which  was,  "A.  W.  Cadwell,  the 
man  with  lots  of  sand."  By  this  system 
of  having  everyone  present  on  his  feet 
at  least  once  during  the  meetings  it 
has  been  found  that  the  ice  is  broken, 
and  that  there  is  a  much  better  spirit 
in  general.  At  other  meetings  it  often 
happens  that  one  or  two  men  take  pos- 
session of  the  gatherings  and  no  one 
else  ever  speaks  all  evening.  There  are 
no  Ion?  speeches  at  the  border  mer- 
chants' meetings,  and  yet  everyone  is- 
free  to  speak  on  any  question  he  chooses. 
Electing  Officers 
Elections  for  officers  take  place  the 
first  Tuesday  in  February.  Nominations 
take  place  two  weeks  before,  and  all 
must  be  made  in  writing.  Any  one  man 
can  only  hold  one  office.  The  nominee 
from  any  of  the  border  towns  who 
receives  the  highest  number  of  votes 
from  that  town  is  elected.  There  is  one 
vice-president  from  each  of  the  border 
cities,  this  insures  equal  representa- 
tion on  the  executive. 

All  officers  and  committees  and  mem- 
bers co-operate  to  the  fullest  extent 
in  all  work.  The  druggists,  for  instance, 
recently  by  their  support  and  the  sup- 
port of  the  association  protected  a  mem- 
ber from  their  section  who  was  wrongly 
accused  bv  the  license  inspector  under 
(Continued  on   page  33) 
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LET  THE  CLERK  DO  HIS  SHARE.  his  clerks  that  this  policy  engenders.     Responsibility 

THERE  arc  many  merchants  who  seem  to  think  is  the  best  toni(>  that  a  clerk  can  have-  There  are 
that  the  business  would  fall  into  ruin  if  they  few  men  who  Wl11  not  Srow  Wlth  enlarging  oppor- 
took  the.r  hands  off  the  wheel  even  for  a  moment.  Unities.  Tf  the  clerk  cannot  be  trusted  to  shoulder 
Ask  them  why  they  do  not  hand  over  certain  work  some  responsibility,  he  is  hardly  worth  keeping,  and 
to  their  clerks,  and  they  will  look  horrified  and  re-  the  lo£loal  conclusion  of  this  policy  is  the  one  man 
ply  "Oh,  I  have  to  look  after  it  myself  to  see  that  is  store- 
well  done."  That  is  of  course  following  out  that 
good  old  misguided  maxim:  "If  you  want  a  thing  RECIPROCITY  IN  GRIEF 

rourself."     That  maxim  sounds  wiser         T  ^  )mppilv  bg  gai(J  rf  Canadian  factories 

L    that   a  spirit  of  the  greatest  friendliness  exists 

ma- 


th'an  it   reallv   is. 


one  man  capacity  for  doing  things  must  of  necessity     ,)etween  the  headg  ftnd  thoge  who  work  Qn  fche 
be  small      Business  grows  by  the  syndication  of  re-     chineg     Thig  very  thing  increageg  ^  feeli      of  logp 
sponsibility.     Marshal  Foch  may  know  best  how  to     under  whk,h  many   m  nQw  bending;  ^  &  reguh 


carry  out  his  own  commands,  but  he  couldn't  win 
the  war  alone.     He  may  retain  the  direction,  but  he 


of  fine  young  men  and  young  women  passing  away, 


',  ,    ,       .,  Administrative  heads  are  mourning  honored  work- 

must  depute  the  work  to  others.  & 

Moreover,  the  merchant  who  adopts  the  policy  of  ers'  W°rkers  are  mourning  a  leader  who  is  no  more. 
doing  all  the  important  things  himself  must  be  con-  There  is  cause  for  pride,  and  for  some  measure  of 
tented  with  the  half-hearted  service  on  the  part  of     comfort,  in  the  fact  of  this  very  reciprocity  of  grief. 

PATRIOTISM,  at  the  present  time,  joins  hands  with  self-interest.    Patriotism  demands  that  the  Victory  Loan 
he  oversubscribed;  the  self  interest  of  all  merchants  demands  the  same  thing. 

netting  altogether,  for  the  moment,  that  the  Victory  Loan  offers  an  untaxable  investment  yielding 
51  ■>' ■  ;  thai  the  security  is  the  present  and  future  prosperity  of  Canada;  we  need  to  remember  that  the  Victory 
Loan    is    required    to   keep   our   wheels   of   commerce   and  industry  turning. 

Due  to  war  condition-.  England  can  not  send  cash  to  Canada  for  our  wheat,  our  bacon,  our  shells.  We  must 
pay  for  these  temporarily — giving  John  Bull  credit,  as  it  were,  though  running  a  contra  account  with  John,  who 
is  feeding  our  soldiers  at  the  front.  John  Bull  can  be  trusted  to  pay.  but  we  are  called  upon  to  extend  him 
credit  for  the  time  being. 

If  our  wheat,  our  bacon,  our  shells,  our  ships,  our  timber  are  to  be  bought  for  the  Allies  we  must  tempor 

arily  pay  for  them.     Whether  peace  comes  shortly  or  not  this  duty  is  still  ours.     If  we  didn't  get  the  money  in 

Canada  to  pay  for  that  wheat,  timber,  bacon,  .shells,    our  farmers    would    cease    to    prosper,    our    factories    would 

we  would  experience  hard  times. 

We  must  make  the  Victory  Loan  an  overwhelming  success.     By  so  doing  we  are  keeping  business  in  Canada 
healthy;  we  are  doing  still  more  to  turn  Canada  from  a   debtor  to  a  creditor  nation:  we  are  getting  a  share  in  one 
•of  the  world's  best  investments;  and  best  of  all,  we're  spiking  more  guns  of  the  Autocracy  which  has  bed 
Germany,  and  which  was  eagerlv  seeking  to  bedevil  the  world. 
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THE  MARKETS  AT  A  GLANCE 

TORONTO,  November  10. — Wool  is  perhaps  one  of  the 
most  absorbing  topics  to  be  met  in  any  trade,  and 
this  seems  to  be  extending  beyond  the  limit  of  the 
dry  goods  or  men's  wear  trades  to  the  every-day,  ordinary 
civilian.  There  is  little  time  when  one  gets  away  from  wool 
altogether,  and  with  the  rapid  approach  of  winter  there  is  a 
decided  desire  to  know  that  wool  is  near. 

Reports  from  the  United  States  show  that  the  knit  goods 
mills  there  must  soon  turn  out  "mixtures."  Restrictions 
will  not  apply  to  knitted  wear  for  children  under  six  years 
of  age,  nor  to  men's  and  women's  sweaters  weighing  not 
more  than  eight  pounds  to  the  dozen,  finished,  nor  to  knitted 
cloth. 

The  situation  in  regard  to  cloth  shows  no  easing  away 
whatever.  In  spite  of  efforts  of  the  United  States  War  In- 
dustries Board  to  allot  wool  for  civilian  clothing,  the  supplv 
in  sight  is  such  that  Government  requirement  will  absorb 
the  entire  amount.  Until  such  time  as  arrivals  will  over- 
come Government  needs,  there  is  no  hope  held  out  for  civil- 
ian needs  at  all.  It  is  thought  that  at  least  six  months  must 
elapse  before  mills  can  turn  out  other  than  Government 
materials. 

Reports  from  Great  Britain  are  along  the  same  lines.  The 
Government  there  has  taken  over  the  carding  and  spinning 
machinery,  and  with  a  shortage  of  coal  now  threatem'^o-. 
it  is  felt  some  months  must  elapse  before  civilian  cloth  will 
again  be  on  the  looms. 

There  is  a  report  going  the  rounds  that  the  Dominion 
Government  is  buying  up  stocks  of  overcoatings  in  jobbers' 
hands,  and  if  this  is  right,  the  outlook  for  the  civilian  is 
decidedly  dark,  as  mills  are  now  tied  up  so  that  they  cannot 
touch  any  civilian  overcoatings. 

Stocks  of  cloth  on  hand  in  Canada  are  very  good,  how- 
ever, and  results  of  such  curtailment  in  milling  operations 
will  not  be  immediately  felt.  There  have  been  some  fair 
shipments  of  cloth  come  through,  and  the  outlook  for  Spring 
is  by  no  means  discouraging.  Prices  are  high  and  will,  it  is 
expected,  continue  so.  This  will  show  in  ready-to-wear  lines 
to  a  greater  extent  as  manufacturers  dip  into  the  high- 
priced  cloth  now  generally  on  hand  and  arriving. 

It  was  expected  November  1  would  see  the  new  classified 
shoe  on  sale  in  retailers'  stores  in  the  United  States.  Latest 
reports  indicate  that  satisfactory  progress  has  been  made 
toward  the  establishment  of  the  new  price  scale.  Retailers 
specializing  in  high-priced  goods  will  be  given  until  June  1 
to  liquidate  all  their  stock  above  the  Class  A  ($12.00)  maxi- 
mum. Whether  similar  conditions  will  be  reflected  here 
seems  unlikely  at  the  present  time,  as  Spring  business  is 
pretty  well  arranged  for  ar»d  retailers  have  placed  or  are 
placing  for  their  requirements  now. 

The  undertone  to  the  market  on  cleanable  collars  is  very 

strong.    Indications  are  that  materials  are  increasingly  hard 

to  get,  and  the  outlook  after  January  1  is  not  encouraging 

for  a  continuation  of  the  present  price  schedule.     Competi- 

Continued  on  page  33. 


WOOL  SCARCE 

Every-Day  Civilian  Becoming  Interested 

In  This  Question — Peace   Rumors 

Provide    Sense    of    Security    in 

Regard  to  Getting  Materials 

Not  Felt  By  Trade 

WOOL. — An  all-absorbing  topic  these 
days  amongst  all  trades.  Murmurs  of  an 
increasing  scarcity  are  being  heard  and 
extending  to  more  than  the  dry  goods 
or  men's  wear  trades — the  every-day 
civilian  is  vitally  interested  and  the  out- 
look seems  to  be  one  with  mighty  few 
rays  of  hope  shining  forth. 

Favorable  war  news  with  probabilities 
of  an  early  peace  have  a  tendency  to  lull 
people  into  a  sense  of  security.  The  war 
will  soon  be  over,  there  will  be 
lots  of  goods  and  lower  prices 
will  rule — there  you  have  the  attitude  of 
many  men  on  the  street,  but  it  really 
looks  as  though  many  of  those  men  are 
in  for  a  sad  awakening. 

Everyone  hopes  the  war  will  soon  be 
over,  the  sooner  the  better,  but  that  this 
will  release  immediately  lots  of  goods 
and  result  in  sharp  price  declines  is  not 
considered  probable.  A  distinct  short- 
age of  raw  materials  is  evident — the  Al- 
lied Governments  are  urging  mills  to 
work  100  per  cent,  war  work  and  there 
will  be  a  long  period  of  time  elapse  be- 
fore the  enormous  armies  now  in  the 
field  can  be  disbanded  and  return  to  pre- 
war activities.  For  twelve  to  eighteen 
months  at  least  these  armies  must  be 
clothed  and  fed — in  decreasing  numbers, 
it  is  true,  but  to  a  sufficient  extent  to 
assure  heavy  governmental  orders  for 
their  requirements. 

Conditions  in  Canada  to-day  as  affect- 
ing civilian  clothing  reveal  the  fact  that 
there  are  still  balances  of  fall  and  win- 
ter underwear  and  hosiery  to  be  shipped 
from  the  mills.  Deliveries  of  these  have 
been  further  delayed  owing  to  epidemic 
of  influenza  which  has  been  raging  for 
about  three  weeks  and  is  still  serious. 
One  manufacturer  stated  that  two  of 
their  mills  were  completely  shut  down 
and  the  others  operating  less  than  half 
time.  Other  manufacturers  are  undoubt- 
edly similarly  affected  so  deliveries  are 
bound  to  be  late  on  goods  not  yet  in 
transit. 

The  effect  of  this  on  next  year's  out- 
put is  not  hard  to  determine.  Mills  have 
been  working  under  adverse  conditions 
to  maintain  what  might  be  called  "per- 
centage  or   allotted"   deliveries.     A   loss 
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tion   may   enter   as   a    factor   to    keep   quotations   down   to 
present  basis,  but  time  will  tell  the  tale. 

Materials  with  which  to  manufacture  popular-priced 
neckwear  are  extremely  scarce,  and  the  outlook  is  anything 
but  encouraging.  The  higher-priced  lines  are  still  avail- 
able in  fairly  good  quantities,  arrivals  of  orders  long  since 
despaired  of  helping  out  the  situation  in  these  materially. 

The  epidemic  of  sickness  raging  throughout  the  country 
during  the  past  couple  of  weeks,  and  still  going  strong,  is 
having  a  material  effect  on  output  of  the  various  mills. 
Deliveries  of  underwear  and  hosiery  which  were  proceeding 
satisfactorily  have  been  largely  interfered  with,  and  it  is 
estimated  a  loss  of  about  30  days  will  be  the  result  in  several 
mills.  This  is  a  serious  matter  now  when  capacity  of  mills 
has  been  taxed  when  operating  full  time  to  take  care  of 
business  on  hand. 


held  back  on  their  purchases  during  the 
past  two  or  three  weeks,  owing  to  epi- 
demic of  sickness  and  the  Victory  Loan 
maj  exert  a  quietening  influence  on 
trade  temporarily,  but  this  is  expected 
to  be  overcome  in  the  big  drive  on 
Christmas  shopping. 

Silk  and  cotton  shows  a  recent  a«- 
vance  of  20  per  cent.,  it  is  reported,  and 
that  no  recession  from  present  values 
is  expected  for  some  time  to  come  seems 
the  consensus  of  opinion.  The  question 
of  transportation  must  be  a  factor  in  all 
imported  lines  and  as  a  big  proportion 
of  Japanese  ships  are  now  engaged  in 
taking  troops  and  supplies  to  reinforce 
army  in  Russia,  the  amount  of  silk 
shipped  to  this  market  may  be  material- 
ly curtailed.  Swiss  silk  is  not  procur- 
able now  and  little  is  coming  from  Italy, 
so  dependence  must  be  placed  largely  on 
American  mills,  already  heavily  taxed  to 
take  care  of  their  domestic  requirements. 


then,  which  may  mean  a  good  thirty 
days'  output,  presents  a  serious  side  to 
the  situation  which  cannot  be  overlooked 
when  figuring  1919  business. 

The  situation  in  regard  to  cloth  tor 
civilian  clothing  shows  no  easing  away. 
It  is  indicated  that  despite  all  efforts  of 
the  War  Industries  Board  to  apportion 
part  of  the  wool  supply  for  the  manu- 
facture of  civilian  clothes  and  other 
uses,  Government  requirements  have  as- 
sumed such  proportions  that  it  is  doubt- 
ful if  these  can  be  fully  met  by  the 
stock  now  on  hand  and  coming  in.  The 
result  is  obvious — there  will  be  no  wool 
for  civilian  use  allotted  by  the  Govern- 
ment for  the  next  few  months,  and  not 
even  then  if  it  is  seen  that  a  discrepancy 
still  exists  between  Government  require- 
ments and  the  available  supply. 

Added  to  this  it  is  reported  that  the 
Dominion  Government  has  made,  and  is 
making,  heavy  purchases  of  overcoat- 
ings from  jobbers'  stocks.  These  are 
already  a  scarce  article  as  far  as  the 
mills  are  concerned,  so  if  socks  now  in 
jobbers'  hands  are  absorbed  by  the  Gov- 
ernment, the  outlook  for  civilians'  needs 
for  next  winter  are  by  no  means  en- 
couraging. It  takes  about  twelve  to 
eighteen  months  to  secure  any  deliveries 
from  the  mills  and  overcoatings  are  not 
procurable  from   most  sources. 

Reports  from  large  buying  centres  in- 
dicate that  dark  worsteds  are  the  most 
active  of  any  of  the  various  kinds  of 
hard  cloth,  and  small  lots  of  these  are 
being  freely  sold.  Some  inquiries  are 
also  being  received  for  other  shades  of 
worsteds,  but  the  volume  changing 
hands  is  not  the  amount  that  is  re- 
quired to  make  an  active  market.  A 
few  sales  are  reported  of  brown  and  tan 
skirted  cloth  and  there  appears  to  ms 
more  demand  for  these  shades  than  for 
black  and  blue  skirted.  The  rough  elotn 
situation  is  unchanged  and  while  a 
grader  can  secure  practically  all  that  he 
may  wish,  the  prices  at  which  it  is  held 
restrict  the  volume  of  material  changing 
hands.  There  has  been  a  partial  resump- 
tion of  trading  between  dealers  but  not 


as  much  as  was  indulged  in  prior  to  the 
peace  rumors.  Dealers  still  profess  their 
inability  to  replace  most  of  the  material 
which  they  hold  because  of  the  scarcity 
of  labor,  etc.,  and  it  is  felt  that  even  if 
adverse  conditions  shoull  arise  available 
stocks  will  be  held  for  prices  very  near 
those  of  the  maxima. 

The  situation  in  Canada  shows  that 
with  large  government  orders  for  khaki 
and  blankets,  underwear,  socks,  and  the 
importation  of  woolen  goods  greatly  re- 
stricted and  reduced,  the  woolen  and  knit 
goods  mills,  and  especially  the  former, 
cannot  nearly  supply  the  domestic  de- 
mand. After  the  war  both  mills  are 
confident  that  their  appeal  to  the  do- 
mestic trade  will  have  been  strengthened 
as  a  result  of  the  dependence  placed 
upon  them  during  war,  and  that  the  out- 
put will  be  considerably  greater  than  be- 
fore the  war. 

SILKS  HIGHER 

Firmness    Rules   In    AH    Lines — Scarcity 

In  Some  Lines  Becoming  More 

Marked 

SILKS. — A  general  firmness  is  noted 
in  the  silk  markets,  the  tendencv  being 
ever  upward.  Higher  prices  and  stocks 
on  which  the  range  is  narrowing  are  the 
conditions  which  almost  daily  become 
more  in  evidence. 

Reports  point  to  a  scarcity  of  desir- 
able Georgette  crepe  and  stocks  on  hand 
are  bringing  high  prices.  There  is  no 
improvement  reported  in  the  situation  as 
it  affects  Crepe  de  Chine.  Supplies  are 
reaching  almost  a  negligible  quantitv,  it 
is  stated,  and  quotations  have  soared  to 
extremely  high  levels. 

The  demand  for  all  lines  is  said  to 
be  excellent.  Fancy  colors,  plaids  and 
stripes  a^e  decidedly  popular  and  a 
very  good  range  generally  is  being 
shown.  Poplins  have  come  to  the  fore 
splendidly  and  alon«-  with  taffetas  seem 
to  be  forming  the  basis  for  a  big  drive 
on    Spring    selling. 

Undoubtedly  the  buying    public    have 
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level  by  real  work.  Making  the  best  of 
their  advertising  was  one  of  the  chief 
methods  for  the  big  stores  and  as  a 
result  some  excellent  examples  of  the 
forcing  of  business  through  that  channel 
have  been  observed.  The  Right  House 
developed  one  of  the  most  striking  ad- 
vertisements in  the  trade.  The  anniver- 
sary month  was  begun  with  fourteen 
pages  in  the  three  city  papers  the  first 
day.  One  of  the  pages  following  is 
the  one  referred  to,  however,  and  is  an 
excellent  combination  of  a  strong  idea, 
a  novel  expression  of  it,  and  art  through- 
out. The  idea  as'  well  as  the  art  work 
were  developed  by  a  special  artist  for 
the  occasion  —  a  former  Hamiltonian 
now  located  in  Detroit.  The  advertise- 
ment reproduced  herewith  speaks  for  it- 
self. 

Buyers  Work  Together 

The  second  big  reason  for  the  satis- 
factory results  of  the  anniversary  drive 
is  the  fact  that  the  fifteen  buyers  in  the 
store  all  "get  together"  with  the  one 
purpose  in  view  of  making  the  anniver- 
sary a  success.  "It  has  come  to  be  look- 
ed upon  by  the  people  of  Hamilton  as  a 
time  when  it  is  advantageous  to  buy. 
They  know  that  they  get  real  value  for 
every  item  featured  and  that  the  store 
does  not  make  it  a  time  for  'unloading/ 
The  buyers  take  special  care  to  get  the 
very  best  values  from  wholesalers  and 
manufacturers  for  this  occasion  and  the 
event  has  come  to  be  of  such  importance 
that  the  people  from  whom  we  buy  also 
keep  this  store  in  mind  when  they  are 
able  to  make  special  purchases."  said  one 
of  the  management  to  DRY  GOODS  RE- 
VIEW. u 

Notwithstanding  the  difficulties  of  the 
season.  The  Right  House  was  able  to 
bring  its  October  sales  up  to  about  the 
same  level  as  last  year,  with  three  or 
four  of  the  best  days  of  the  month  stil. 
left  after  DRY  GOODS  REVIEW  visit- 
ed the  store. 
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COTTON 

Buyers  Show  Some  Disposition  to    Hold 

Back— World  Shortage  Should  Help 

to  Even   Up  Demand 

COTTON.— The  favorable  war  news 
with  peace  talk  which  has  been  going 
the  rounds  so  persistently  the  past 
couple  of  weeks  has  caused  buyers  to 
hold  back  somewhat.  This  is  not  so 
much  in  view  of  lower  prices  which 
might  be  looked  for  as  a  tendency  to  re- 
adjustment brought  about  by  after-war 
conditions,  it  is  thought. 

Stocks  arriving  at  United  States  mill- 
ing points  are  now  fairly  heavy,  but  a 
distinct  shortage  of  cotton  yarns  in  the 
Old  Country  is  reported.  This  is  so  acut* 
that  the  Cotton  Control  Board  there  or- 
dered the  stoppage  of  all  looms  for  one 
full  week  beginning  October  21.  The 
operatives  affected  are  entitled  to  re- 
ceive a  full  week's  Control  Board  rate 
of  pay  or  the  proper  proportion  thereof. 

The  board  has  further  decided  that  be- 
ginning with  October  28,  the  scale  of 
levies  for  looms  shall  be  doubled  until 
further  notice.  A  comprehensive  census 
of  trades,  stocks  and  rates  of  consump- 
tion in  cotton,  cotton  yarn  and  coal  is 
being  taken  by  the  board.  It  is  reported 
a  deputation  of  cotton  officials  will 
shortly  leave  for  the  United  States  for 
the  purpose  of  dealing  with  the  freight 
question. 

The  opinion  of  the  managing  director 
of  one  of  Canada's  leading  mills  on  the 
after-war  situation  is  interesting  at  this 
time.  Briefly  he  points  out  that  the 
world  shortage  should  help  to  even  up 
the  demand  after  the  war.  In  his  own 
words: 

"My  own  opinion  is  that  as  soon  as  it 
is  definitely  known  that  peace  is  to  be 
concluded,  that  there  will  be  for  a  time 
a  let  up  to  the  intense  demand  that 
there  has  been  for  cotton  goods  for  the 
past  three  years.  Natuarally  both  whole- 
sale and  retail  men  will  be  anxious  to 
keep  their  stocks  as  low  as  possible  in 
view  of  the  probability  of  lower  prices 
prevailing.  One  would  suppose,  there- 
fore, that  these  dealers  will  reduce  their 
purchases  to  the  lowest  possible  point 
until  the  future   situation  is  clearer. 

If  the  German  people  are  brought  to 
their  knees,  and  if  they  accept  a  peace 
such  as  we  are  willing  to  give  them,  it 
seems  to  me  that  the  time  of  re-adjust 
ment  in  our  country  will  not  be  long, 
and  that  the  situation  will  soon  return 
to  normal. 

There  is  no  doubt  but  that  the  whole 
world  is  exceedingly  short  of  cotton 
gools,  and  a  great  many  empty  shelves 
and  counters  will  require  to  be  replen- 
ished. It  would,  therefore,  appear  as  if 
any  hesitancy  that  there  may  be  on  the 
part  of  buyers  cannot  be  of  long  dura- 
tion. The  fact  that  the  outcome  of  tne 
war  is  likely  to  be  very  favorable  to  ua 
will  produce  an  optimistic  feeling,  and 
the  consuming  public  will  doubtless  con- 
tinue purchasing  goods  to  the  extent  of 
their  ability.  We  are,  therefore,  expect- 
ing that  in  so  far  as  our  mills  are  con- 


cerned, we  will  be  able  to  sell  our  full 
product.  We  are  having  quite  a  call  for 
cotton  goods  outside  of  our  own  country, 
and  it  seems  certain  that  if  we  have  any 
surplus  supply  of  cotton  goods  that  we 
will  be  able  to  place  same  to  advantage 
in  countries  like  Australia  and  New  Zea- 
land, where  the  people  live  pretty  mucn 
as  we  do  in  Canada. 

We  are  not  advising  the  trade  to  load 
up  unduly  in  any  line  of  goods,  but  to 
continue  in  a  conservative  way  to  make 
purchases,  so  that  they  may  be  able  to 
supply  the  demands  of  their  customers." 

Wholesalers  report  trade  so  far  as 
very  good  and  they  are  looking  forward 
to  an  excellent  showing  on  Fall-Christ- 
mas trade.  Travellers  intimate  that 
merchants  show  little  disposition  to  com- 
plain, though  the  epidemic  of  sickness 
has  undoubtedly  exercised  a  restraining 
influence  on  the  buying  public  tempor- 
arily. Goods  are  much  scarcer  and  it  is 
intimated  that  deliveries  are  further  be- 
hind than  they  were  six  weeks  ago. 
Wholesalers  report  also  that  in  placing 
for  Spring  they  find  their  orders  cut 
down  anywhere  from  30  to  50  per  cent. 
Retailers  generally  appreciate  the  situa- 
tion and  are  buying  freely  of  such  lines 
for  Spring  delivery  as  are  offered  them. 

The  outturn  of  the  Canadian  mills  and 
manufacturers  is  being  seriously  inter- 
fered with  by  the  epidemic  of  Spanish 
influenza  now  raging  throughout  the 
country  and  the  loss  is  one  which  will 
be  hard  to  overcome.  Hosiery,  under- 
wear and  overalls  for  civilian  trade  will 
be  the  first  to  suffer  as  Government 
work  will  be  pushed  to  the  fore  to  se- 
cure as  nearly  as  possible  full  delivery 
on  these  orders.  It  will  probably  mean 
a  complete  30-day  loss  on  civilian  re- 
quirements— a  very  serious  factor  when 
it  is  remembered  that  every  mill  and 
manufacturer  has  been  driven  to  the 
limit  to  take  care  of  business  on  full- 
time  operation. 

LACES  AND  EM- 
BROIDERIES 

Lace   Scarfs    Are    Again    to   the    Fore — 

Mourning   Veilings   Selling   Even   at 

Advances  Amounting  to  100  Per 

Cent. 

LACES,  EMBROIDERIES.— Interest 
is  reported  in  chantilly  lace  scarfs.  In 
fact,  one  firm  stated,  sales  during  the 
past  couple  of  months  had  exceeded  total 
for  previous  twelve  months.  Whether 
this  indicates  a  tendency  to  "renew  the 
old"  or  is  just  a  renewal  of  interest  in  a 
line  always  fairly  active  was  not  indi- 
cated. 

Mourning  veilings  are  fairly  plentiful 
and  are  moving  very  freely.  As  an  in- 
dication of  how  these  have  advance.'. 
French  mourning  veiling:  which  used  to 
sell  at  35c,  is  now  75c.  Delivery  of  Eng- 
lish cotton  nets  is  slowing  up,  about  six 
months  being  the  best  that  can  be  fig- 
ured on,  whereas  two  months  is  about 
normal   basis  of  determining  arrivals. 

Sales  of  war  bride  veils  have  contin- 
ued along  verv  heavy  lines  and  no  slack- 


ening in  the  demand  is  noticeable.  Hair 
nets  are  reported  scarce  in  some  quart- 
ers, while  others  again  intimate  that 
stocks  are  fair.  There  is  some  hope 
held  out  that  a  few  shipments  which 
have  been  held  up  will  be  released,  and 
if  so,  these  should  ease  the  situation 
somewhat. 

BUSINESS  AT  THE  BORDER 

(Continued  from  page  30) 

the  O.  T.  A.  of  violating  the  law  by  sel- 
ling  Columbian   spirits. 

Closed  Them  Out 

The  laundry  and  dry  cleaning  men 
got  together  and  decided  that  those 
tailors  and  repair  men  not  having  such 
plants  should  not  reap  the  benefits  of 
firms  which  had.  It  was  found  that  a 
number  of  little  firms  which  had  no 
facilities  were  advertising  and  making 
all  sorts  of  claims.  For  instance,  a 
tailor  would  advertise  that  he  did  dry 
cleaning,  etc.,  when  he  had  no  plant 
for  the  work.  He  would  take  it  and  then 
send  the  work  to  a  real  dry  cleaners 
and  collect  a  profit  from  the  customer. 
The*  dry  cleaners  and  laundrymen,  in 
order  to  protect  both  the  public  and 
themselves  from  these  people  took  action 
which  resulted  in  completely  stopping 
this  misrepresentation.  They  refused 
to  take  the  work  and  also  advertised 
that  the  firms  listed  were  the  only  real 
firms  in  the  business.  The  tailors  and 
others  endeavoured  to  get  around  this 
by  continuing  to  advertise,  and  by  send- 
ing any  goods  they  had  to  London  or 
Sarnia  firms.  They  soon  found  how- 
ever, they  were  up  against  a  losing  game 
and  quit. 

Fixed  The  Hours 

Through  the  association  the  druggists, 
grocers,  hardware  firms  and  others  got 
together  and  arranged  for  early  closing 
hours  and  half  holidays,  etc.,  that  were 
satisfactory. 

At  the  present  time  the  association  is 
taking  up  such  important  questions  as 
having  the  Transient  Traders'  Act 
greatly  broadened,  the  enforcement  of 
the  act  in  regard  to  hawkers,  the  ques- 
tion of  co-operative  deliveries,  and  the 
teaching  in  the  schools  of  salesman- 
ship. 

The  members  have  taken  a  most  active 
part  in  all  patriotic  work,  and  in  the 
coming  Victory  Loan  campaign  is  pre- 
paring to  maintain  its  previous  records. 
The  various  committees  are  ready  at 
any  time  to  give  their  time,  money,  work 
and  influence  to  any  patriotic  object. 
Special  committees  meet  all  returned 
heroes  on  their  arrival,  and  welcome 
them  and  take  them  home  in  autos.  In 
the  past  four  months  the  committees 
have  met  and  welcomed  more  than  160,- 
000  American  soldiers  who  were  passing 
through  Canada.  Every  soldier  was  pro- 
vided with  stamped  picture  post  cards, 
cigarettes,  chocolates  and  often  with 
eatables.  The  advertising  value  of  these 
postcards  to  Windsor  has  been  of  enorm- 
ous value,  and  the  committees  are  con- 
stantly receiving  letters  and  cards  from 
the  men  who  are  now  overseas  thank- 
ing them  for  what  was  done. 
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HOUSE  FURNISHINGS 

1'reJonnes  in  Nice  Range,  Fairly   Moder- 
ately    Priced — Neat    Showing    Case- 
ment  Cloths 

HOUSE     FURNISHINGS.— Sales     in 

all  lines  have  been  very  satisfactory.  A 
very  good  showing  of  cretonnes  is  in 
evidence  and  whereas  the  shadow  effects 
seem  to  be  holding-  their  own,  the  big 
designs  show  a  marked  increase  in  pop- 
ularity. These,  it  is  indicated,  are  being- 
used  for  coverings  and  hangings,  and 
the  range  of  prices  covers  from  75c  to 
52.50  per  yard. 

Some  very  nice  casement  cloths  are 
being  offered  and  proving  very  popular. 
Four  colors — not  sun  fast — brown,  rose, 
blue  and  green,  are  shown  in  a  neat  de- 
sign and  very  nice  weaving,  these  being, 
it  is  indicated,  an  all-Canadian  product. 
Another  fabric  along  the  same  lines  is 
being  shown  in  the  same  colors.  This 
is  self-colored  design,  all-over  and  stripe, 
which  might  be  said  to  be  along  the  line 
of  old-fashioned  damask. 

Some  splendid  lines  of  tapestries  in 
neat  designs  are  available,  ranging  from 
11.75  up,  the  imported  lines  being  mostly 
up  at  $6.00  to  $8.00  per  yard.  Sales  on 
all  lines  are  reported  good. 

In  curtains,  there  are  some  fine  Not- 
tinghams  offerings  at  around  $4.00. 
These  are  a  square  mesh,  making  a  net 
effect,  the  designs  overworked  and  hav- 
ing double  borders.  In  novelty  scrims, 
lines  selling  are  those  which  might  be 
called  the  bolder  design  with  deep  bor- 
ders; these  range  around  $5.25  per  pair. 
Wider  curtains  have  the  call,  too,  these 
now  being  around  45  inches  as  against 
about  35  inches  before.  Indications  are 
that  the  medium  priced  lines  are  disap- 
pearing. 

Comforters  have  enjoyed  a  heavy  sale. 
This  is  due  in  a  measure  to  the  scarcity 
of  blankets  which  has  thrown  the  de- 
mand onto  the  comforter.  A  nice  show- 
ing of  white  down  and  gray  down  with 
satin  covering  is  being  made,  these  be- 
ing stitched  to  give  a  panel  effect,  very 
neat  and  attractive.  The  cotton  down 
range  up  to  $48.00  per  dozen,  whereas 
the  grey  and  white  down  are  priced 
from   $6.00  to  $15.00   each. 

Chair  seats  are  in  good  demand,  or- 
ders coming  along  very  plentifully.  The 
flat  extension  curtain  rod  with  a  curved 
end  is  also  proving  very  popular,  it  is 
stated. 

KNIT  GOODS  RE- 
STRICTED. 

All-Wool  Articles  To  Be  Supplanted  By 

Mixtures,   Except  Knitted   Wear  for 

Children 

KXIT  GOODS.— It  seems  that  the 
activities  of  the  War  Industries  Board  in 
the  United  States  extend  to  every 
branch  of  business.     Most  certainly  any 


industry  using  wool  is  being  watched 
and  as  many  measures  adopted  in  the 
United  States  are  reflected  here,  the  re- 
strictions placed  on  the  knit  goods  in- 
dustry are  worthy  of  note. 

As  result  of  conferences  between 
members  of  the  War  Industries  Board 
and  the  War  Service  Committee  of  the 
Sweater  and  Knitted  Textile  Industry 
extensive  regulations  have  been  agreed 
upon  which  provide  that  all  wool  arti- 
cles after  January  1  shall  contain  a 
maximum  of  not  more  than  66  2-3  wool, 
but  this  restriction  will  not  apply  to 
knitted  wear  for  infants  under  6  years 
of  age,  nor  to  men's  and  women's  sweat- 
ers weighing  not  more  than  8  pounds  to 
the  dozen,  finished,  nor  to  knitted  cloth. 

From  yarns  purchased  after  January 
1,  1919,  no  garments  shall  be  made  in 
the  above  class  containing  over  50  per 
cent,  of  wool,  with  the  same  exceptions. 

Sample  lines  anl  styles  shall  be  re- 
duced to  not  more  than  50  per  cent,  of 
the  number  of  1917.  All  articles  for 
dogs  and  dolls  shall  be  eliminated.  All 
pockets  in  all  sweaters  for  children 
under  6  years  of  age  shall  be  eliminated 
and  only  two  pockets  in  other  sweaters 
allowed.  The  maximum  length  of  men's 
and  women's  sweaters  not  to  exceed 
28  inches.  No  buttons  to  be  used  for 
ornamental  purposes.  All  knitted  arti- 
cles containing  wool  to  be  restricted  to 
the  following  colors:  Black,  white,  rose, 
maroon,  turquoise,  navy,  oxford,  olive 
drab,  hunter  green,  brown,  purple, 
orange  and  cardinal. 

Coming  to  the  knit  goods  field  in 
Canada  the  impossibility  of  exporting 
more  than  a  small  proportion  of  knit 
goods  from  England  the  last  two  years 
especially  gave  a  much  wider  domestic 
trade  to  the  Canadian  mills.  For  1916 
and  1917  to  March  31,  the  woolen  socks 
and  stockings  imported  into  Canada 
were  567,059  dozen:  one  year  later  this 
had  dropped  to  295,528  dozen.  The  five 
months  of  1918  showed  imports  of  only 
40,476  dozen  as  compared  with  161,968 
for  the  year  before,  and  287,410  for 
1916,  or  a  shrinkage  of  85  per  cent,  in 
two  years.  The  dependence  placed  on 
the  Canadian  mills  and  the  efforts  they 
have  made  to  take  care  of  business  will 
probably  have  a  good  effect  after  the 
war  in  holding  a  large  percentage  of 
Canadian  trade.  Labor  conditions  are 
very  unsatisfactory  among-  the  knit 
goods  mills  and  it  is  an  improvement  in 
this  respect  that  holds  out  the  brightest 
hope  for  these  mills  after  the  war. 


winter.  Mr.  Perry  reports  Vancouver  to 
be  in  a  paticularly  enviable  state  of  pros- 
perity, in  fact  more  active  than  in  the 
days  of  the  boom.  Shipbuilding  is  no 
doubt  largely  responsible  for  this  con- 
dition. While  the  coal  miners'  strike  at 
Fernie,  B.C.,  has  affected  allied  trades 
along  the  Crow's  Nest  Pass,  the  splendid 
fruit  production  of  the  Okanagan  Valley 
has  made  that  section  of  the  province 
very  prosperous. 

A  number  of  towns  and  cities  in  the 
West  were  closed  up  entirely  during  the 
spread  of  the  "flu"  in  October.  Auto- 
mobiles merely  wishing  to  pass  through 
were  met  at  every  thoroughfare  by 
policemen,  who  advised  them  to  "go 
round";  no  one  was  allowed  to  get  on  or 
off  trains  at  these  points. 

Mr.  R.  J.  Parker,  who  has  been  manager 
of  the  Hudson's  Bay  store  at  Calgary, 
Alberta,  for  the  past  four  years,  has 
gone  to  New  York.  He  is  succeeded  by 
Mr.  Jas.  Gibson,  who  has  been  merchan- 
dise manager,  and  before  going  to  Cal- 
gary was  manager  of  the  Nelson,  B.C., 
store  of  the  same  company. 

A.  E.  Snell,  Calgary,  has  made  an  ad- 
dition to  his  store,  having  taken  in  all  the 
stores  on  the  ground  floor  and  base- 
ment in  the  block  where  he  is  located. 
This  will  give  him  three  times  his  former 
space. 

The  Clark  Co.,  Limited,  of  Lethbridge, 
Alta.,  are  in  their  new  store,  with  double 
the  space  which  they  had  before  their 
fire  in  July. 

Williams  &  Little,  of  Didsbury  and 
Innisfail,  Alta.,  have  moved  their  dry 
goods  merchandise  into  a  separate  store. 
Heretofore  it  was  in  connection  with 
their  grocery  business  and  wholesale. 

The  Johnson  Walker  store  at  Edmon- 
ton, Alta.,  have  extended  their  children's 
department,  having  opened  up  a  whoie 
new  floor. 

Mrs.  Agnes  Love  is  taking  over  the 
Smith  Reid  store  at  Penticton,  B.C. 


VANCOUVER    IN     FINE    CONDITION 

Mr.  F.  L.  Perry,  of  Vancouver,  repre- 
senting the  Princess  Manufacturing  Co. 
and  the  Royal  Garment  Co.  in  Alberta 
and  British  Columbia  with  Mrs.  Perry 
and  little  daughter,  paid  a  visit  to  To- 
ronto and  the  east  during  October.  On 
their  return  they  will  go  to  California 
where  Mrs.  Perry  expects  to  spend   the 


PRICE    MAINTENANCE    PER- 
MITTED 

U.    S.    Courts    Say    Manufacturers    May 
Refuse  Sell  Price  Cutters 

At  Norfolk,  Va.,  United  States 
Federal  Judge  Waddill  has  dismissed 
an  indictment  recently  returned 
against  Colgate  &  Co.,  for  alleged  vio- 
lation of  the  Sherman  law. 

Judge  Waddill  sustained  the  demur- 
rer of  Colgate  &  Co.,  that  a  manufac- 
turer, provided  he  is  not  in  conspiracy 
with  other  manufacturers  of  similar  pro- 
ducts, has  the  right  to  fix  and  enforce 
the  maintenance  of  reasonable  prices, 
and  that  such  a  manufacturer  is  violat- 
ing no  law  in  refusing  to  sell  again  to 
a  retailer  who  fails  or  refuses  to  main- 
tain such  a  fixed  price.  Price  cutting 
demoralizes  business,  the  court  asserted. 


Colbert  gears!  Coming  for  ffltri*  Mear  ftrabe 

Facts — and  There  Are  Facts  to  go  on — Indicate  Splendid  Business  Will  Follow  the  Com- 
ing of  Peace — There  Will  be  Work  For  All — Goods  Will  Still  be  Scarce 
and  Good  Stocks  Will  Have  Great  Value 

By  GORDON   RUTLEDGE,  in  "Men's  Wear  Review" 


TWO  banner  years  coming  for  the  men's  wear 
trade. 

Events  of  the  past  month  have  caused  mer- 
chants and  manufacturers  alike  to  peer  earnestly 
into  the  future;  to  search  in  the  events  of  the  day 
and  in  the  events  of  yesterday  for  indications  as  to 
the  events  of  to-morrow.  Should  peace  come  quickly 
what?  Should  peace  not  come  for  some  time  what? 
What  will  the  coming  months  bring  in  a  business 
way?  Will  there  be  triumph  or  disaster;  or  will  there 
be  only  more  hard  sledding,  with  some  small 
triumphs,  an  occasional  near  disaster?  Will  there 
be  the  daily  striving  which  has  marked  the  past 
four  years?  What  do  the  coming  two  years  hold  out? 
It  is  this  question  that  Men's  Wear  Review  has 
found  upon  the  tongues  of  practically  all  in  the 
trade,  and  it  is  this  question  that  it  hopes  here  to 
answer,  at  least  in  part.  Nor  is  the  answer  an  un- 
pleasant one  to  give,  for  the  facts  lead  to  the  belief — 
and  there  are  real  facts  to  build  upon — that  the 
coming  days  are  to  be  golden  days;  that  the  men's 
wear  trade  has  passed  through  certain  sloughs  of 
despond  and  has  won  through  to  good  firm  business 
ground.  The  coming  two  years,  it  would  seem,  are 
to  be  big  years  for  the  men's  wear  trade. 

PEACE   PROBABLY   FAR  OFF 

Less  than  three  weeks  ago,  at  this  writing,  Ger- 
many made  its  peace  proposals.  Since  then  there 
has  been  an  exchange  of  opinion  which  has  made  it 
abundantly  clear  that  only  a  just — a  triumph — 
peace  will  be  considered  by  the  Allies.  Whether  or 
not  the  Germans  are  ready  in  the  near  future  to 
knuckle  down  to  such  conditions  as  such  a  peace 
will  necessitate  remains  to  lie  seen.  Perhaps  it  is 
wisest  to  look  upon  peace  as  something  still  quite  far 
off.  Yet.  as  careful  business  men,  merchants  en- 
gaged in  the  handling  of  men's  wear  are  looking 
forward  with  delight  to  the  day  when  peace  comes. 
and  at  the  same  time  with  some  uncertainty.  They 
know  pretty  well  bow  conditions  will  be  before 
hostilities  cease.  Munition  and  other  war  work  will 
keep  money  in  circulation.  There  will  be  people  to 
whom  goods  may  be  sold,  and  people  with  money  to 
buy;  but  after  peace  what?  What  will  the  new  con- 
ditions be?  Will  there  still  be  people  with  money  to 
buy?  Will  there  be  goods  linn  enough  as  to  price  to 
be  safely  carried? 


It  is  with  a  good  deal  of  hesitation  that  Men's 
Wear  Review  writes  of  these  after-the-war  condi- 
tions, but  after  going  into  the  matter  with  manufac- 
turer, Wholesaler  and  retailer  the  facts  seem  to  indi- 
cate clearly  that  as  far  as  the  men's  wear  trade  is 
concerned  the  after-the-war  conditions  are  going  to 
be  good. 

WILL    PEACE   SEE   UPSET   SIMILAR  TO   START   OF    WAR? 

TIMES  without  number  there  has  been  made  the 
statement  that  peace  will  bring  in  its  wake  an 
upset  —  an  attack  of  nerves  —  similar  to  that 
by  which  the  declaration  of  war  was  followed.  There 
is  reason  to  doubt  the  accuracy  of  this  forecast,  for 
there  is  one  great  difference  between  the  two  events — 
a  difference  often  overlooked.  The  declaration  of 
war  came  out  of  a  clear  sky.  It  shook  a  world  awake. 
It  stupified  and  stunned.  It  opened  the  doors  to 
what — no  man  knew.  But  peace — why  for  four  long 
years  statesmen  and  soldiers,  potentates  and  business 
men  have  known  that  somehow,  some  day  peace  was 
coming.  Peace,  will  come  in  the  fullness  of  time  as 
the  looked  for  blessing.  It  will  find  a  world  prepared. 
In  times  of  peace  we  did  not  prepare  for  war,  and  it 
may  be  truly  said  that  in  times  of  war  our  govern- 
ment has  not  prepared  for  peace;  hut  our  business 
men  have.  Overnight  our  executives  had  to  turn 
their  pruning  hooks  into  swords;  but  the  moulds  to 
turn  the  swords  back  into  pruning  hooks  are  already 
made. 

This  brings  up  the  question  of  the  munition 
worker  and  the  upheaval  which  the  cessation  of 
munition  activities  is  predicted  as  certain  to  bring. 
Will  there  be  such  an  upheaval?  A  period  of  read- 
justment, yes;  but  will  there  be  an  upheaval? 
WHAT  OF  THE   MUNITION  WORKER? 

It  has  been  estimated  that  some  140,000  people 
are  now  engaged,  throughout  Canada,  in  munition 
work.  The  number  is  large,  yet  there  seems  no 
reason  why  the  termination  of  orders  for  shells 
should  throw  these  workers  overnight  out  of  employ- 
ment. The  executives  engaged  in  these  munition 
plants  don't  want  to  shut  down  when  war  ends.  They 
want,  and  intend,  to  keep  the  factory  fires  burning 
and  to  this  end  have  they  been  setting  aside  sums 
which  will  enable  the  readjustment  of  their  plants 
so  that  these  will  be  suitable  for  the  work  of  peace 
which  will  give  piece-work  to  thousands. 
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The  World's  Best  Value  in  All  Wool 
and  Union  Blankets  and  Rugs 

FOR  the  CANADIAN   MARKET  we  have  an  exceptionally  fine  range  of 
All-Wool  and  Union  BLANKETS  AND  RUGS  for  all  purposes  in  browns, 
fawns    and    grey,    stripes,    fancy    checks    and    jacquards.     Horse    Rugs, 
Fringed  Travelling  and  Seal  Rugs. 

WITH  THE  MARKETS  BECOMING  MORE  AND  MORE  STRAINED 
IT  WILL  PAY  YOU  TO  BUY  NOW 

These  Blankets  and  Rugs  are  unequalled  for  quality  and  value  and  have 
created  an  ever-increasing  demand.  Owing  to  the  shortage  of  labour  and 
materials  and  the  enormous  requirements  of  the  Allied  Governments,  ample 
margin  must  be  allowed  for  substitutes  and  increases  in  prices. 

LEOPOLD    FRANK 

Established   1885 

1  &  2  Addle  Street,  Wood  Street,  London,  E.C.  2 

Reserve  Warehouses: — 
20  Addle  Street,  8-10  Aldermanbury  Avenue,  E.C.  2,  and  elsewhere. 

The  leading  Specialty  firm  for  large  selections  and  best  values  with  30  years' 
reputation  throughout  Canada,  from  the  Atlantic  to  the  Pacific. 

SUPPLY  WHOLESALE  HOUSES  ONLY 
Cables — Leopoldini,  London.      Code — A.B.C.  5th  Edition.     'Phone — Central  3804 
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The  executives  in  charge  of  these  plants  have  nol 
only  been  setting  aside  sums  for  the  reorganization  of 
their  plants,  but  they  have  been  thinking,  listening, 
with  ear  to  ground  to  detect  what  the  after-the-war 
demand  will  he;  so  that  they  may  be  prepared 
at  the  right  time  to  make  the  right  goods  in  the 
right    way. 

AKTKU  THE  AVAR   WORK   WILL  BE  ALL  INCLUSIVE 

AND  what  will  this  after  the  war  demand  he? 
What  is  the  work  to  which  those  140,000  muni- 
tion workers  will  turn — and  to  which  will  turn 
also  the  400,000  soldiers  who  will,  thousand  by 
thousand,  come  hack  to  Canada? 

That  work  embraces  almost  everything — every- 
things  Canadians  did  before  the  war,  and  hundreds 
of  things  Canadians  have  since  learned  to  do. 

We  read  of  Baron  Shaughnessy  retiring  as  Presi- 
dent of  the  C.P.R. — giving  place  to  a  forty-one  year 
old  man  and  suggesting  as  one  reason  for  his  re- 
tirement that  a  young  man  will  be  better  fitted  to 
carry  on  the  wide  extension  work  planned  for  after 
the  war. 

Railroad  work — yes,  there  will  be  tremendous 
activity  here.  For  four  years  no  new  work  has  been 
undertaken.  More  than  this,  during  those  four  years 
hundreds  of  miles  of  track  have  been  lifted  that  rails 
might  l>e  sent  to  France,  won't  rails  be  needed  for- 
tius railroad  extension  work?  Won't  bolts  and  nuts 
be  required?  Won't  ties  be  needed,  and  axes  to 
enable  the  cedar  for  ties  to  be  brought  out? 

Work  here  alone  for  many  of  the  munition 
workers.  It  isn't  all  steel,  of  course,  that  is  suitable 
for  rails:  but  some  of  the  big  plants  will  treat  their 
Bessemer  for  rails ;  others  will  make  spikes  and  bolts. 
Others  again  will  make  steel  suitable  for  axes.  Still 
others  will  make  car  axles — wheels — sheets  for  cars 
— all  of  the  thousand  and  one  things  which  will  be 
needed  to  again  put  in  order  the  rolling  stock  that 
has  badly  deteriorated  during  these  rushed  war  days. 

And  the  sheets  for  ship  building — what  of  them? 
An  industry  little  known  in  Canada  prior  to  the  war, 
hut  a  big,  and  growing  industry  now  is  ship  building. 
There  will  he  plates  required  for  that,  and  lumber, 
and  hardware  generally.  All  will  take  time  to  pro- 
duce— hut  the  production  of  all  necessary,  and  sure 
to  be  undertaken  promptly. 

For  four  years  certain  works  have  stood  still  in 
( lanada.  Let  us  look  back  for  a  moment,  four  or  live 
years — was  there  much  unemployment  then?  No. 
What  were  the  people  doing?  Why  everything  it 
will  be  said,  and  truly  enough.  Then  the  people 
worked  as  now,  except  that  there  was  no  munition 
work,  hut  in  its  place  road  work,  construction  work, 
work  of  private  improvement.  For  four  long  years 
there  has  been  practically  speaking,  no  road  work, 
little  construction  on  public  works,  and  now.  with  the 
coming  of  peace,  there  will  be  not  only  new  works 
but  the  rush  to  make  the  necessary  repairs  in  what 
has  been  deteriorating  for  four  years.  Won't  this 
work,  and  the  other  new  work  for  which  Canadians 
have  found  themselves  fitted,  give  employment  to 
Canada'-  citizens  as  it  did  before  the  war? 

At  the  present  time  plans  are  prepared  for  cer- 
tain big  buildings  some  of  them  buildings  wanted 
by  the  .Mail  Order  Houses — and  all  that  holds  the 
work  hack  is  the  lack  of  steel  and  the  lack  of 
workers.  Won't  this  work,  which  will  start  when 
the  war's  end  makes  the  steel  and  men  available — 
won't  this  work  prevent  any  lack  of  employment'.' 


And  think  of  the  huge  work  of  food  production. 
'Idie  great  desire  of  devastated  Europe  following  t ln- 
war  will  lie  for  a  square  meal;  and  it  will  be  this 
continent,  the  United  States  and  Canada,  which  will 
he  able  to  provide  the  foods.  The  United  States 
and  Canada  almost  alone  will  have  big  exportable 
margins.  So  the  call  will  come  for  these  products 
of  the  field.  And  the  call  will  endure  for  years.  It 
will  he  many  seasons  before  devastated  Belgium 
and  hate-stricken  France  will  re-establish  the  fruit- 
fulness  of  their  fields.  For  many  seasons  the  call 
for  food  will  come  to  Canada,  keeping  Canadian 
farmers  hard   at   work   at  goodly  wages. 

Evidence  that  not  only  the  farmer  but  the  fac- 
tory will  he  lushed  is  brought  to  the  attention  of 
Canadian  Grocer — one  of  the  MacLean  business 
newspapers — only  this  week,  an  Eastern  Ontario 
canner  being  asked  to  put  a  price  on  his  plant.  It 
appears  an  English  syndicate  wanted  to  buy — wanted 
in  this  way  to  make  sure  of  canned  goods  for  which 
they  expect  a  huge  European  demand  following  the 
declaration  of  peace. 

Nor  is  big  work  all  that  has  stood  in  abeyance. 
It  is  true  the  railroads  have  been  forced  to  let  their 
tracks  deteriorate,  their  trains  go  half  cared  for; 
it  is  true  the  Bell  Telephone  has  been  advertising 
its  inability  to  make  extensions,  to  make  necessary 
repairs  as  quickly  as  it  would  like;  it  is  true  the 
department  stores  have  been  held  up  on  their  ex- 
tensions; but  it  is  true  also  that  all  up  and  down 
the  country,  from  Dan  to  Beersheba,  hundreds  of 
people  have  been  holding  back  hundreds  of  jobs 
simply  because  they  had  difficulty  in  getting  the 
workers  to  execute  the  jobs,  and  because  war  thrift 
made  delay  seem  advisable.  Once  let  peace  come 
and  from  these  hundreds  of  housholders  in  these 
hundreds  of  Canadian  cities,  towns  and  villages  will 
arise  the  Macedonian  cry  for  helpers — helpers  to 
fix  the  eave  trough;  helpers  to  paint  the  house,  to 
build  the  barn. 

Will  not  this  cry  for  help  drown  that  cry  of 
the   wage-earner  seeking   work? 

WHAT   OK    WAGES WILL   THEY  REMAIN   HIGH? 

WORK,  it  may  be  said,  yes,  there  will  be  work 
but  not  at  war  time  wages.  The  wages  of 
munition  days  are  death  to  peace  industries. 
But  have  these  munition  workers  really  received 
such  fabulous  sums?  The  world  always  hears  of 
the  man  who  makes  a  million  on  the  stock  ex- 
change, hut  it  uets  no  real  news  of  the  million  who 
lose  a  hundred  there.  So  with  munitions.  We 
know  of  the  tool  maker  who  receives  $11.00  a  day, 
and  we  are  inclined  to  consider  this  approaches 
the  average  pay:  yet  in  sober  moments  we  will 
realize  that  the  great  mass  of  munition  workers  re- 
ceive something  like  $30.00  a  week.  Good  enough 
pay  this  is,  too — pay  that  leaves  a  margin  after 
immediate  necessities  are  purchased;  but  is  there 
any  reason  to  expect  an  immediate  downward  re- 
vision of  wages  when  munition  work  ceases,  and 
munition  workers  and  returned  soldiers  go  back 
to  the  pursuits  of  peace?  The  laborer  of  peace  is 
worthy  of  his  hire  and  his  hire  will  depend  upon 
the  law  of  supply  and  demand,  will  depend  upon 
the  rent  he  must  pay,  and  the  sums  he  has  to  ex- 
pend for  his  clothing  and  his  food. 

Wages  cannot  drop  over  night  without  the  whole 
economic   structure    toppling,    and    against    such    a 
Continued   on    page   126 
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SPRING  HAT  ORDERS  MAY  BE  CUT 

Word  From  One  Manufacturer  Already  Announces  Deliveries  of 

Only  75''f  of  Previous  Season's  Supply — Shellac 

Scarce,  Complicating  Situation. 


just  the  same,  only  worse."  And  that 
seems  to  express  matters  as  they  are 
with  emphasis  on  the  "worse."  Lower 
prices  are  not  expected  for  some  time  to 
come,  with  materials  growing  scarcer 
and  manufacturing  costs  mounting— the 
outlook  really  is  for  even  higher  levels. 


IT  now  begins  to  appear  that  for 
Spring  retailers  may  secure  only 
some  75  per  cent,  of  the  hats  which 
they  secured  for  the  corresponding 
season  of  the  year  before.  Some  manu- 
facturers at  least  are  on  the  point  of 
advising  the  retail  trade  that  such  a 
step  will  be  necessary  in  order  that  all 
customers  may  receive  a  fair  share  of 
the  factories'  limited  output. 

In  view  of  this  coming  action  on  the 
part  of  some  manufacturers  at  least, 
there  is  small  wonder  that  the  retailers 
have  been  very  glad  to  accept  Fall  hats 
which  were  delivered  much  after  the 
time  specified.  In  a  recent  issue  MEN'S 
WEAR  REVIEW  urged  the  advisability 
of  taking  in  these  late  goods,  and  judg- 
ing from  the  information  received  from 
the  hat  manufacturers  the  suggestion 
has  been  acted  upon. 

By  now  the  great  percentage  of  the 
fall  headwear  has  been  delivered,  but 
a  good  deal  was  very  late  and  some 
orders  are  not  yet  filled. 

Booking  Orders  Satisfactorily 
As  far  as  Spring,  1919,  orders  go,  it 
seems  that  the  travellers  who  are  now 
on  the  road  are  booking  these  satis- 
factorily. The  trade  as  a  whole  realizes 
conditions  very  well  —  realizes  that 
prices  have  to  be  higher — and  that  by 
reason  of  the  various  Government  regu- 
lations the  styles  which  can  be  sold  will 
have  to  be  limited.  The  trade  also 
realizes  the  advisability  of  placing  or- 
ders early  so  as  to  make  as  sure  as 
is   possible   of  deliveries. 

But,  as  has  been  indicated,  there  will 
be  uncertainty  as  to  the  amount  of  hats 
retailer  receives  until  these  have  actual- 
ly come  through.  What  is  in  the  wind 
may  be  indicated  by  quoting  from  one 
large  manufacturer  who  states: 

Will  Reduce  Orders  2.V 
"To-day  the  retailer,  of  course,  under- 
stands the  price  situation,  and  will  in 
the  near  future  learn  that  it  has  been 
necessary  for  us  to  limit  the  orders  from 
all  customers  to  75r'<-  of  the  quantity 
which  they  ordered  for  the  corresponding 
season  one  year  ago.  We  foresee  that 
our  total  output  will  easily  be  curtailed 
to  the  extent  of  25%  from  last  Spring's 
production,  and  feel,  in  fairness  to  all, 
it  is  wise  to  correspondingly  limit  each 
customer's  purchases." 

"In  these  unusual  times  we  feel  as- 
sured of  the  co-operation  of  all  our 
customers,  and  while  it  may,  in  some 
cases,  prove  a  hardship  to  them  to  have 
their  purchases  limited  to  this  extent, 
it  is  our  opinion  they  will  accept  the 
situation  cheerfully,  and  endeavor  to 
assist  us  in  serving  to  the  best  of  our 
ability  the   interests  of  all   concerned." 

As  to  prices  which  will  have  to  be 
chareed  at  a  later  season  it  can  only  be 
said    that    these    will    be    higher.      Yes, 


higher  than  prices  which  are  being 
charged  for  Spring  hats.  Practically  all 
raw  materials  used  in  the  hat  industry 
are  imported  into  Canada,  so  that  it  is 
very  hard  to  see  where  any  immediate 
reduction  in  this  class  of  merchandise 
can  come.  Until  shipping  gets  normal — 
and  it  will  be  a  number  of  years  after 
the  termination  of  the  war  before  such 
a  thing  can  occur — these  imports  will 
be  high  in  price. 

The  opinion  of  one  manufacturer  with 
reference  to  the  present  war  situation 
will  be  of  interest.     He  says: 

"With  the  good  news  that  we  are  get- 
ting these  days,  things  may  be  easiei 
by  Spring  in  regard  to  ribbon  and 
leathers,  but  fur,  in  our  opinion,  will 
still  maintain  the  higher  prices  of  the 
present  day." 

Another  Blow  For  Stiff  Hats 

A  shortage  in  shellac  is  now  being 
noted.  Last  year  some  16,000  tons  of 
shellac  were  brought  into  the  United 
States  and  this  year,  according  to  a  re- 
cent announcement,  this  supply  is  to  be 
cut  to  5,000  tons.  Now,  a  large  quantity 
of  shellac  is  required  in  the  hat  industry 
— especially  where  stiff  hats  are  con- 
cerned. There  is  a  likelihood  that  the 
hat  manufacturers  will  be  asked  to  get 
along  with  very  materially  smaller 
quantities  of  shellac,  however,  for  it  is 
needed  in  other  industries  which  are  con- 
sidered more  essential  at  the  present 
time.  This  seems  likely  to  mean  a 
further  reduction  in  the  number  of 
stiff  hats   shown  bv   manufacturers. 


NECKWEAR 


Difficulty  Securing  Popular  Priced  Lines 
Grows — Stocks  of  High  Grade  Neck- 
wear Very  Good 

NECKWEAR.  —  Difficulty  securing 
materials  for  popular  priced  neckwear 
continues  to  grow.  In  fact,  manufac- 
turers hardly  know  where  they  are  go- 
ing to  be  when  present  stocks  are  ab- 
sorbed— a  condition  rapidly  developing. 
Some  merchants  have  seen  the  hand- 
writing on  the  wall  and  bought  heavily, 
sufficient  to  last  them  for  the  next  few 
months.  Such  action  will  assure  stocks 
which  are  to-day  becoming  impossible 
to   replace. 

In  the  high  priced  lines  the  situation 
is  not  quite  so  acute,  manufacturers  be- 
ing in  a  position  to  take  care  of  their 
trade  for  some  little  time  yet  through 
arrivals  which  they  had  almost  de- 
spaired of  getting.  The  range,  as  a 
whole,  is  good  and  showing  a  mighty 
attractive  one. 

Conditions  generally  surrounding  the 
markets  are  bad.  As  one  manufacturer 
expressed      himself,     "The     situation     is 


COLLARS 

Soft    Collars    In    Greater    Favor    Than 

Ever — Firm  Undertone  to  Cleanable 

Collar    Market— Spring    Business 

Good. 

COLLARS.— More  and  more  is  the 
soft  collar  a  favorite,  according  to  sev- 
eral manufacturers.  There  are  many 
factors  contributing  to  this— the  high 
price  of  the  stiff  collar,  the  wide  range 
of  offerings  on  the  soft  collars,  and  the 
consumer  outlook  on  laundering,  which, 
with  the  soft  collars,  may  be  done  at 
home.  Altogether  business  on  this  line 
both  for  immediate  delivery  and  spring 
is  considered  very  good,  showing  a 
splendid  increase  over  last  year's  sales. 

In  respect  to  cleanable  collars  it  is 
indicated  that  makers  of  certain  ma- 
terials have  refused  to  accept  orders 
after  January  1  and  the  inference  is 
that  prices  may  advance  after  that  date. 
These  people  also  are,  it  is  stated,  un- 
able to  let  Canadian  manufacturers  buy 
largely  now,  so  the  result  in  this  case 
will  be  a  diminution  of  output  as  well 
as  higher  prices.  There  are  some  fac- 
tors which  may  hold  prices  down  to  their 
present  level,  competition  probably  en- 
tering into  the  situation  to  a  large  ex- 
tent. It  would  seem  good  policy  for 
the  trade  to  buy  in  requirements  of 
good  sizes  cleanable  collars  in  view  of 
possible  scarcity  and  higher  prices.  If 
left  too  long  it  would  seem  as  though 
hand-to-mouth  distribution  will  be  the 
best  possible. 

SHIRTS 


Dealers     Placing      Quite      Readily      For 

Spring— Peace    Talk    and    Favorable 

War    News    Not    Holding    Back 

Buyers  to  Any  Great  Extent. 

SHIRTS— There  seems  to  be  a  tendency 
on  the  part  of  buyers  generally  to  place 
orders  freely  for  their  Spring  require- 
ments. Shirt  manufacturers  report  sales 
as  exceptionally  good,  all  lines  being  in 
demand  from  the  lowest  price  to  the  high- 
est. Peace  talk  and  favorable  war  news 
have  had  little  effect  on  buyers  as  yet, 
it  being  generally  apparent  that  if  de- 
liveries are  to  be  assured,  orders  must  be 
specified  early.  This  indicates  a  really 
healthy  condition  in  the  trade  and  the 
belief  prevails  that  retailers  have  had 
brought  home  to  them  the  wisdom  of  se- 
curing what  might  be  termed  priority  in 
shipments  by  taking  advantage  of  show- 
ings made  by  the  manufacturers,  rather 
than  depending  on  the  hand-to-mouth 
system  of  ordering. 

Continued   on   page   46 


MEN     AND     BOYS'     DEPARTMENT 


Dry  Goods  Review 


mi     mi     mi     mi 


mi     mi     mi 


With  the  Same  Sales  Compelling  Features  as  in  K.K.K.  Collars 
The  New  Nurse's  Cuff! 

Dealers,  here  is  a  cuff  which  has  made 

a  decided  hit  among  nurses  everywhere. 
The  new  P.  &  P. 
Nurse's  Cuff  is  be- 
ing used  now  b" 
nurses  in  the  vari 
ous  hospitals  and 
by  private  nurses 
throughout  Can- 
ada. 

We  want  you  to 
share  our  profits  by  handling  this  addi- 
tion to  our  money-making  line  of  cuffs 
and  collars.    Sizes  in  8,  8Vi»  and  9. 
$4.00  Per  Doz. 


KANTKRACK  COLLARS 

As  everyone  knows  can  be 
cleaned  in  a  jiffy  without  ex- 
pense and  will  save  your  cus- 
tomer many  times  their  pur- 
chase price  in  cutting  laundry 
bills. 

There  is  as  wide  a  variety  in 
styles  and  sizes  as  with  any 
other  collar. 

•^ ANT  KRACK  Collars  look 
like  linen — wear  like  linen — 
can't  be  told  from  linen. 
These  are  facts  that 
your  customer  wants  to 
know.  It  is  your  duty 
to  tell  about  your  lines. 
Note. — If  you  wish  to 
make  the  most  of  your 
displays  of  men's  ties, 
use  an  Onli-Wa  Tie 
Holder.  It  is  certainlv 
the  most  convenient  and 
besides  displays  the  ties 
much  better. 
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The  Parsons  &  Parsons  Canadian  Company 


£5/.  in  Canada  1907 


HAMILTON,  ONT. 


Est.  in  U.S.A.  1879 
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LAST    year    we    Canadians    provided 
$650,000,000  for  war  purposes— $150,- 
000,000    in    the    March    War    Loan, 
$400,000,000    in    the    November    Victory 
Loan,  and  $100,000,000  from  the  Banks. 

The  Canadian  people  have  the  wealth  and 
will  to  make  the  Victory  Loan  of  1918  the 
crowning  success  of  Canada's  War  Pro- 
gramme. 

Let's  all  pull  together  for  Canada  and  Cana- 
dian progress.    We  must 
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BUY  VICTORY  BONDS 

To  the  Limit  of  Our  Financial  Ability 

J.  A.  Haugh  Mfg.  Co.,  Limited,  659  King  West,  Toronto 

Mfrs  Arm  and  Hammer  Work  Shirts,  Overalls  and  Trousers 
and  Haugh  Brand  Coveralls  for  Kiddies 
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If  You 
Gave  Every 

Dollar 
You  Own 


how  little  would  the  sacrifice  be  compared  to  theirs. 

We  are  not  asked  to  give.     We  are  asked  to  lend.     To 
lend  at  good  interest  secured  by  the  best  collateral  on  earth. 

Victory  Bonds 

This  Space  Donated  by 

Hamilton  Carhartt  Cotton  Mills  Limited 

Toronto  Canada 
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New  Fixtures 
Needed 


Many  fires  have  occurred 
during  the  past  two  or  three 
months  in  Canadian  dry 
goods  stores. 

This  means  that  new  fixtures 
and  equipment  will  be  need- 
ed to  re-equip  where  the 
flames  have  destroyed. 

Manufacturers  will  find  this 
an  additional  reason  for 
having  their  announcement 
appear  regularly  in  the 
Equipment  Section  of  DRY 
GOODS  REVIEW. 

Full  particulars  on  request. 


Dry  Goods  Review 

Montreal        Toronto         ^Vinnipcg 


STRENGTHEN 
HIS  ARM !! 

Buy  Victory  Bonds 

Urge  your  customers  to  buy. 
There  is  no  better  or  surer  in- 
vestment and  an  oversubscrib- 
ed loan  is  an  assurance  of  posi- 
tive Victory. 

Many  of  our  customers  will 
readily  subscribe  if  they  can 
be  shown  how  they'll  get  along 
— how  they'll  save. 

A  display  of  TAPATCO 
Gloves  will  suggest  work  which 
makes  for  saving — tending  the 
furnace,  for  instance.  Talk  to 
your  customers  about  doing 
work  of  this  kind  and  thus 
releasing  money  to  buy  Vic- 
tory Bonds. 

"TAPATCOS"  are  made  in 
many  styles  to  suit  every  re- 
quirement. Send  in  your  or- 
der now. 


The 

American  Pad  &  Textile  Co. 

Chatham  -         Ontario 
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MEN    AND   BOYS'    DEPARTMENT 


THE 

CANADA 

"OUR  NEW  COLLAR" 

Up-To-The-Minute  in  Style,  with  Linen  Finish  with  Stitched 
Edge  Appearance,  that  feature  all 

CHALLENGE  CLEANABLE  COLLARS 

Stock  this  Collar  now,  it  is  a  big  seller. 

Write   for    our    new   catalogue   and   selling    helps. 

The  ARLINGTON  CO.  of  CANADA,  Ltd. 

76  Bay  Street,  Toronto 


MONTREAL 


Sales  Offices  and  Warehouses : 
and 
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DRESS  FABRICS 


AND  SILKS 


UP  OR  DOWN  FOR  SILK  PRICES? 


THE  silk  trade  is  attended  with 
much  concern  accompanying  the 
peace  talk  of  the  past  month. 
What  will  happen  to  present  prices 
when  peace  is  declared  is  a  question 
asked  daily  in  the  trade,  and  one  to 
which  there  are  decided  and  decidedly 
different  answers,  as  well  as  rather  un- 
certain ones,  heard. 

One  wholesaler,  who  is  in  close  touch 
with  the  Japanese  market  as  well  as 
those  nearer,  is  strongly  of  the  opinion 
that  there  is  hound  to  be  a  drop  in  silks 
for  the  reason  that  it  is  a  stock  which 
must  keep  moving  or  else  deteriorate  on 
the  shelves;  and  it  must  keep  moving 
from  the  mill  right  on  to  the  consumer. 
There  will  be,  he  thinks,  a  period  of  a 
few  months  when  buyers  will  hold  off 
from  sheer  uncertainty  and  in  that  time 
business  will  have  to  be  forced  to  some 
extent  by  cutting  down  of  prices.  There 
will  be  a  drop  of  at  least  25  per  cent, 
immediately  with  the  declaration  of 
peace,  he  thinks. 

"There  are  no  C.P.R.  boats  on  the  Pa- 
cific, and  every  available  Japanese  boat 
is  in  use,  which  makes  the  freight  rates 
$75.00  a  ton.  This  will  be  lowered  also 
with  the  freeing  of  more  ships  for  mer- 
chandise carrying;  the  war  risks  will  be 
lifted,  insurance  will  be  less  and  many 
of  the  other  surplus  expenses  of  import- 
ing will  be  done  away  with  which  will 
all  tend  to  lower  prices  for  silks.  There 
are  a  great  many  more  mills  operating 
on  silks,  both  in  Japan  and  the  United 
States,  now  than  before  the  war  and 
these  will  find  that  it  will  be  to  their 
advantage  to  operate  their  looms  at  a 
loss  of  10  per  cent,  rather  than  to  be 
idle  at  a  cost  of  12%  per  cent.  The 
country  has  been  prospering  on  "blood 
money"  this  last  three  years  or  more 
and  that  will  not  be  in  circulation  with 
the  cessation  of  hostilities."  These  are 
the  reasons  put  forth  foi  the  above  view 
of   the   situation. 

Prices   Higher   Still? 

On  the  other  hand,  these  points  are 
met  by  the  argument  that  the  adjust- 
ment to  peace  will  take  place  much  more 
rapidly  and  advantageously  than  did  the 
adjustment  to  war;  for  that  reason  any 
"holding  off"  will  be  short-lived  on  ac- 
count of  new  and  heavy  demands;  the 
length  of  the  adjustment  wi'.l  not  be  suf- 
hcienl  to  affect  the  silk  on  the  shelves 
of  the  trade,  either  wholesale  or  retail; 
the  requirements  of  the  government  for 


ships  for  returning  soldiers  will  be  tre- 
mendous, so  much  so  that  we  can  expect 
little  in  the  way  of  cargoes  of  merchan- 
dise coming  to  us,  and  an  increased  ex- 
port of  our  manufactured  goods.  This 
will  tend  to  hold  prices  as  high  or  even 
higher  than  their  present  level,  and 
while  this  will  affect  food  stuffs  and 
such  lines  as  steel  and  iron  manufac- 
tures in  Canada  very  directly  it  will  also 
affect  the  silk  trade  just  as  certainly  be- 
cause United  States  and  Japanese  mills 
will  have  to  fill  calls  for  the  European 
markets.  The  increased  demand  again 
will  more  than  counter-balance  any 
slight  tendency  to  lower  prices  which 
might  be  caused  by  the  lifting  of  war 
risk  costs. 

Peace   Not  Without  Warning 

Both  sides,  as  set  forth,  are  quite 
logical,  of  course.  The  difference  in  the 
two  points  of  view  is  in  their  starting 
point.  The  former  bases  its  points  upon 
the   assumption   that   the  period   of    ad- 


justment is  going  to  be  of  much  longer 
duration  than  the  latter  side  assume.  An 
article  elsewhere  in  this  issue  dealing 
with  after-the-war  conditions  in  the 
men's  wear  trade  gets  at  the  crucial 
point  in  the  matter  when  it  points  out 
that  our  business  men  all  over  the  coun- 
try have  been  preparing  for  peace;  they 
had  no  opportunity  to  prepare  for  war 
when  the  hammer  fell.  It  is  to  their 
interests  to  take  a  firm  grip  on  condi- 
tions and  regulate  them  into  the  new 
directions  with  the  utmost  celerity.  This 
we  may  expect  of  them,  for  peace  is  not 
coming  without  a  warning.  Has  the 
trade  not  confidence  enough  in  the  busi- 
ness heads  of  Canada  and  of  the  United 
States  to  feel  that  there  is  no  cause  to 
tremble  A  reminder  that  receipted  in- 
voices are  better  than  promissory  notes 
in  any  period  of  industrial  change  should 
be  the  main  guide  for  large  and  small 
enterprises  in  considering  purchases  for 
next  year's  selling — that  and  a  firm 
faith  in  the  future  of  Canada. 
BUY  MORE  VICTORY   BONDS! 
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Three  of  the  new  cotton  voiles  which   are  already  being  taken   up  favorably   by  the 

trade  for  the  coming:  Spring  season.     It  will  be  noted  here  that  while  checks  continue  in 

faroi  they   are  of  a  considerably  smaller  type  than  were  featured  this  year.     The  two 

uoper  patterns  are  of  cadet   and  Alice  blue  on   white;    the   lower  one  is   raspberry,  old 

rose  and  black  on  white.     Shown  by  Henry  Glass  &  Co.,  New  York. 
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LINENS 

A  representative  of  one  of  the  largest 
iinen  houses  in  Ireland  who  is  a  resident 
of  Toronto  was  very  busy  the  other  day 
when  a  DRY  GOODS  REVIEW  repre- 
sentative called  upon  him.  He  had  jusi 
received  a  big  shipment  of  linens  and 
cotton  towellings  from  across  the  waters 
and  was  hurrying  them  into  form  for  the 
various  orders  he  had  received  for  them. 
"Are  you  going  to  be  able  to  fill  all  your 
orders  for  Fall  deliveries  and  for  the 
Christmas  trade?"  DRY  GOODS  RE- 
VIEW asked.  "I  hope  so,"  was  the 
reply.  "That  is  as  much  as  we  can  say 
at  present.  We  were  very  uncertain  as 
to  whether  we  would  have  any  lines  of 
linens  at  all  for  this  Fall  hut  some  have 
come  through.  The  mills,  of  course,  will 
book  no  orders  for  anything,  but  oc- 
casionally they  have  a  few  looms  free 
and  some  allotment  of  yarns  which  they 
make  up  into  merchandise  for  civilian 
uses.  This  is  what  we  have  been  able  to 
get.  and  we  have  no  difficulty  in  dispos- 
ing of  it  all  as  fast  as  we  get  it  for  re- 
tailers are  as  well  aware  of  the  scarcity 
of  this  merchandise  as  we  are.  Mer- 
chants are  wise  in  thus  trying  to  keep  up 
their  stocks  because  not  for  at  least  three 
years  after  the  war  will  there  be  linen 
merchandise  available." 

Buyers  are  pretty  well  aware  of  the 
situation  in  linens  and  are  not  looking 
for  any  drop  in  prices  until  there  is  more 
iinen  on  the  market.  One  of  the  leading 
buyers  in  Hamilton.  Ont..  thinks  that 
there  is  a  very  satisfactory  outlook  for 
the  development  of  linen  making  in 
Canada.  The  firm  which  is  to  open  up 
in  Guelph  early  in  the  new  year  will  be 
attended  with  keen  interest  from  the 
trade.  The  culture  of  flax  in  Canada 
has  taken  rapid  strides  in  the  past  three 
\ears.  and  as  mentioned  in  previous 
issues  of  DRY*  GOODS  REVIEW  Cana- 
dian flax  has  been  used  to  replenish  the 
seed  supply  in  Ireland.  It  seems  only 
reasonable  then  that  this  seed  could  be 
put  into  the  development  of  an  industry 
of  importance  for  Canada.  It  has  been 
shown  that  climatic  conditions  are  not 
axainst  it  in  certain  sections  of  the 
Dominion,  and  with  the  return  of  the 
soldiers  from  the  front  there  will  no 
doubt  be  a  supply  of  labor  available 
which  was  not  to  be  had  before  the  war. 
The  attention  which  was  given  by  the 
government  to  the  raisins:  of  flax  last 
year  has  had  very  tangible  results,  and 
it  is  hoped  that  the  production  will  con- 
tinue to  increase  annually  in  order  that 
the  linen  may  be  relieved. 

Aeroplanes  are  one  branch  of  war 
requisites  which  will  doubtless  be  turned 
to  commercial  uses  in  times  of  peace,  and 
this   will   mean   a   consumption    of   linen 

(which  did  not  exist  before  the  war.  The 
future  for  Canadian  linens  looks  big.  The 
heavy  linen  threads,  twine,  rope;  finer 
threads  for  making  nets;  writing:  paper, 
oils,  linseed,  linseed  meal,  and  oil  cake 
used  for  cattle  food  are  by-products  of 
flax  cultivation,  many  of  which  will  bene- 
fit other  lines  of  industry.  Boot  and 
shoe  and  leather  goods  manufacturers 
have  felt  a  grave  shortage  in  threads. 
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AN  AREA  OF  BITTER  FIGHTING 

Textile  Trade  Has  Suffered   From   Ruthless   Devastation  by 
Huns  in  This  Important  District — October  Brought 
Freedom  to  Manv  Weil-Known  Centres 


the 


WITH  the  onward  march  to  victory 
the  textile  trade  is  intimately 
concerned  with  the  scenes  of 
some  of  the  bitterest  fighting  of  the 
war.  During  the  past  month  Valen- 
ciennes, Douai,  Lille,  Armentieres,  Rou- 
baix  and  Courtrai  are  among  the  im- 
portant towns  which  have  been  redeemed 
for  France  and  Belgium.  These  are 
shown  on  the  map  with  their  relative 
positions  to  Paris,  England,  Belgium 
and  Germany.  The  line  of  battle  is  now 
well   beyond   these   into   Belgium. 

The  region  just  occupied,  including  the 
towns  mentioned,  is  of  extreme  import- 
ance to  the  dry  goods  trade,  for  from  it 
has  come  much  of  the  cotton,  woolen, 
silk,  velvet  and  lace  manufactures  whicn 
have  made  France  famous  in  those  pro- 
ductions for  many  years.  It  was  with 
utter  disgust  that  the  trade  has  learned 
of  the  destruction  by  the  Huns  of  the 
machines  for  lace-making  in  the  enemy 
retreat  from  that  district,  for  the  lace 
industry  was  one  which  had  its  founda- 
tion and  strength  in  the  farm  houses  of 
the  peasants,  whose  very  love  for  their 
hobby  perfected  their  work  and  made  a 
name  for  France. 

Owing  to  the  rich  coal  fields  centering 
around  Valenciennes  exist  important 
foundries,  forges,  mills,  wire-works  and 
machine  shops  lining  the  banks  of  the 
Scheldt.  Hosiery,  trimmings,  handker- 
chiefs, cotton  weaving  and  printing  and 
lace  have  served  to  make  the  city  pros 
perous,  though  comparatively  little  of 
the  famous  lace  is  made  of  late  years 
there. 

Flax  spinning  and  rope  making  are 
among  the  important  industries  of 
Douai.  It  is  situated  on  a  marshy  plain 
on  the  Scarpe.  Its  cannon  foundry  and 
arsenal  made  it  particularly  distasteful 
to  the   Germans. 


Lille  is  the  largest  of  these  cities  in 
the  north  and  fifth  in  size  in  France. 
First  in  the  rank  of  its  industries  come 
the  spinning  and  weaving  of  flax-cloth, 
table  linen,  damask,  ticking  and  flax  vel- 
vet; thread  for  sewing  and  for  the  lace 
industry;  the  manufacture  of  woolen 
fabrics  and  the  spinning  of  cotton  and 
making  of  cotton  twist  of  fine  quality. 
There  are  big  dye  works  also  at  Lille. 

Roubaix,  situated  six  miles  N.  E.  of 
Lille  and  one  mile  from  the  Belgian 
frontier,  finds  its  chief  business  in  wool- 
en manufactures.  It  also  produces  cot- 
ton, silk  and  other  fabrics,  fancy  and 
figured  stuffs  for  garments;  velvets  and 
upholstering  fabrics.  There  were  before 
the  war  wool-combing  and  wool-dressing 
works,  spinning  and  weaving  mills,  dye 
and  printing  works  in  which  500,00W 
work-people  were  engaged;  there  were 
400  commission  agents  for  the  sale  of 
raw  materials  and  other  requisites  in  the 
industry.  Of  the  28,000  looms  then  in 
operation,  less  than  5,000  were  hand 
looms.  A  national  school  of  industrial 
arts  was  founded  in  1883.  It  is  a  uni- 
versity of  art,  commerce  and  industry, 
providing  22  courses  in  knowledge  useful 
to  those  pursuits  characteristic  of  the 
district  and  its  splendid  success  has  re- 
sulted from  a  co-operation  of  towns- 
people and  state. 

Armentieres  is  1?.  miles  N.  W.  of 
Lille.  It  too  is  famed  for  its  spinning 
and  weaving  of  flax  and  cotton;  its 
bleaching,  dyeing  and  machinery.  Its  in- 
dustrial prosperity  dates  from  the  mid- 
dle ages  when  woolens  were  its  staple 
product. 

Courtrai,  in  Belgium,  has  a  huge  out- 
put of  table  linen,  lace  of  exquisite  de- 
sign and  workmanship,  cambrics,  cotton 
goods,  etc.,  and  has  large  bleaching  and 
dyeing  works. 
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SOME    NEW    SILKS   SHOWN 

As  if  there  did  not  exist  anywhere  a 
doubt  as  to  the  purchasing  power  and 
inclination  of  the  public,  silk  manufac- 
turers are  producing  more  and  more  at- 
tractions and  the  big  stores  are  bringing 
out  new  visions  of  loveliness  every  day 
as  the  season  advances.  United  States 
silk  men  are  banking  strongly,  in  the 
better  grade  silks,  upon  a  continuance 
of  the  batik  effects  in  their  designing. 
As  a  result  there  are  a  great  many  strik- 
ingly novel  ideas  being  shown.  Those 
most  recently  arrived  show  frequently  a 
huge,  rather  gaily  colored  motif,  mea- 
suring from  three  to  six  inches  across, 
and  subdued  by  the  criss-crossing  of  the 
batik  "cracks' '  in  tones  harmonizing 
with  the  back  grounds.  For  example 
there  is  one  design  with  a  huge  pink  and 
red  rose  with  vivid  green  foliage  in  a 
six-inch  motif.  The  ground  is  in  nigger 
brown  and  the  crackle  effect,  covering 
the  motif  and  ground  in  an  irregular 
net  work,  is  black  and  sapphire  blue. 
Another  shows  butterflies  instead  of 
roses,  and  still  another  is  daring  enough 
to  show  life-like  reproductions  of  the 
gay  butterfly,  in  six-inch  motif  again, 
without  the  batik  screen  at  all.  Rich 
colorings  and  intricate  designs  are  be- 
coming more  characteristic  of  the  fancy 
high-grade  silks  and  these  will  doubtless 
have  some  effect  upon  the  nature  of  the 
designing  for  Spring  dress  silks  and  fine 
cottons  as  well.  Indeed,  any  that  have 
been  seen  so  far  are  quite  along  that 
line  ,with  the  exception  of  the  innumer- 
able plaids  and  checks,  but  these  latter 
are  more  frequent  in  the  lines  selling 
around  $2.50  to  $3.50  a  yard  retail,  while 
the  first  mentioned  will  bring  $4.00  and 
upwards. 

Some  handsome  new  brocades  are  be- 
ing shown  in  the  stores  also.  Among 
the  more  recent  importations  are  some 
two-toned  velvet  brocades.  One  piece 
shows  the  velvet  in  a  rich  tomato  red 
with  the  satin  ground  in  pale  blue;  tfte 
design  is  a  sweeping  one  with  long  curv- 
ing lines  reminding  one  of  a  net-work 
of  ospreys.  -The  same  design  is  shown 
in  a  flame  and  grey  combination  whier. 
is  very  rich.  Then  there  are  wonderful 
new  sapphire  blues,  wines,  etc.  As  pre- 
dicted earlier  in  DRY  GOODS  REVIEW, 
these  handsome  brocades  are  coming  in 
for  marked  attention  in  mid-winter  mil- 
linery as  well  as  for  trimmings  and 
formal  wear. 

Lord  &  Taylor,  New  York,  featured 
during  the  month  all  silk  duvetyn  at 
$10.50  a  yard  in  a  "complete  color  range, 
including  the  new  shades,  Algerian  and 
minaret." 


Your  Fifty  Dollar  Vic- 
tory Bond  Will: 


Feed  100  men  one  day,  or, 

1  soldier  31/*  months,  or, 
Buy   1,400  rifle  cartridges,  or, 

104  rifle  grenades,  or, 

10  gas  masks,  or, 

Mess  Kits  for  a  platoon,  or, 

Knives,  forks   and   spoons  for  a 
company,  or, 

1000  yards  of  adhesive  tape,  or, 

Bandage  160  wounds. 
Pay   Canada's    war   bill   for    4    1-3 

seconds. 


NEW  FAST  COLORS 

A  large  United  States  dye  firm  an- 
nounces that  it  is  now  producing  in  limit- 
ed quantities  two  most  important  fast 
colors  for  which  the  textile  industry  has 
been  waiting-,  namely,  alizarine  sapphire 
and  carbanthrene  blue.  Alizarine  sap- 
phire, the  company  states,  is  the  fastest 
known  level  acid  dye  to  light  for  wool, 
and  carbanthrene  blue  is  a  vat  dye  of  the 
greatest  fastness  to  washing  for  cotton. 
Alizarine  sapphire,  because  of  this  fast- 
ness, will  find  extensive  application  on 
women's  dress  goods  as  a  component 
color  in  such  fashionable  shades  as  taupe, 
bear,  rodent,  etc.  These  are  the  shades 
which  have  occasioned  most  of  the  com- 
plaints received  by  the  department  stores 
and  other  retailers,  since  the  blue  that 
was  used  in  making  these  shades  faded 
more  rapidly  than  the  other  colors  of  the 
compounds.  Carbanthrene  blue,  as  stat- 
ed by  the  company,  is  extremely  fast  to 
washing  when  applied  to  cotton.  It  will 
not  fade  under  even  the  most  vigorous 
laundry  methods.  It  is  almost  impossible 
to  remove  this  color  once  it  is  properly 
applied. 


The  Dominion  Corset  Company  of 
Quebec  has  won  the  appeal  in  the  On- 
tario Court  of  Appeal  sustaining:  their 
trade  mark  "Goddess,"  which  they  have 
adopted  for  one  of  their  brand  of  corsets. 
The  claim  of  a  rival  concern  which 
sought  to  deprive  them  of  this  trade 
mark  were  dismissed  by  the  Court. 


AIDS    TO    EARLY    SHOPPING. 

"Buy  a  gift  a  week" — that  is  the  slogan 
being  featured  from  the  first  day  of  No- 
vember by  R.  MacKay  &  Co.,  Hamilton. 
Cards  bearing  it  printed  in  bold  type  in 
red  and  green  ink  are  shown  in  every 
department,  in  the  windows  and  in  all 
the  store's  advertising  in  an  effort  to 
systematize  Christmas  shopping  among 
customers. 

"Buy  dad's  this  week  and  mother's 
next  week"  is  one  of  several  other  as- 
sistants to  the  policy. 

Better  sales  will  no  doubt  be  a  result 
of  this  drive  for  along  with  it  ai-e  em- 
phasized the  facts  that  better  service  and 
better  selection  make  "shopping:  early" 
for  Christmas  more  satisfactory. 

"The  Victory  Loan  will  only  mean  bet- 
ter business  for  the  Christmas  selling 
season,"  said  Mr.  H.  J.  Mills,  the  nvin- 
agjer  of  the  MacKay  store,  to  a  DRY 
GOODS  REVIEW  representative.  "It 
will  help  them  to  spend  the  balance  of 
their  money  more  systematically  and 
therefore,  to  buy  better  merchandise." 

Buy  another  Bond! 


A.  J.  Alexander,  Limited,  of  Montreal 
and  Ottawa,  is  opening  up  a  store  at 
Halifax,  N.S.,  for  the  exhibition  and  sale 
of  fine  furs. 

Mr.  Wm.  Thoburn,  whose  woolen  mill 
at  Almonte,  Ont.,  was  destroyed  by  fire 
a  short  time  ago  has  commenced  re- 
building. 

Capt.  John  B.  Gould,  formerly  man- 
ager of  the  mail  order  department  of 
the  T.  Eaton  Co.,  in  Winnipeg,  has  been 
reported  killed  in  action. 

Mr.  H.  Shields,  who  conducted  a  dry 
goods  business  in  Brampton  for  25  years, 
died  at  Foot's  Bay,  October  30.  He 
had  sold  out  his  business  three  months 
ago  to  the  G.  B.  Ryan  Co.,  of  Guelph. 

Mr.  George  E.  Walker,  formerly  tra- 
veller for  Manchester,  Robertson,  Alli- 
son, Ltd.,  of  St.  John,  N.B.,  died  in  that 
place  on  October  31,  of  pneumonia  fol- 
lowing   influenza. 

Mr.  Andrew  G.  W.  McGraw,  one  of  the 
managers  at  John  D.  Ivey's  wholesale 
millinery,  Toronto,  died  of  pneumonia, 
Oct.  21.  He  was  30  years  of  age  and 
leaves  a  wife  and  two  little  sons. 

Mr.  Kenneth  Malcolm  Knox,  died  at 
Sudbury,  Ont.,  hospital.  He  was  a 
traveller  for  the  Knox  Manufacturing 
Co.,  Toronto,  and  was  the  only  son  of 
the  late  Albert  and  Mrs.  Knox,  of  Tren- 
ton, Ont.  Besides  his  mother  he  leaves 
a   sister. 

Mr.  Patrick  S.  Grace,  who  for  20  years 
had  been  employed  by  the  Murphy- 
Gamble  store  at  Ottawa  died  there  Octo- 
ber 23.  At  the  time  of  his  demise  he 
was  manager  of  the  first  floor.  Mr. 
Grace  was  but  29  years  of  age  and  leaves 
a  bride  of  six  weeks. 

Mr.  G.  B.  Ryan,  of  Guelph,  Ont.,  has 
been  appointed  by  the  Board  of  Trade 
in  his  city  as  a  member  of  the  Com- 
mittee of  Nine  who  will  endeavor  to 
get  the  strongest  possible  city  council 
elected  next  year.  Mr.  Ryan  is  head 
of  the  G.  B.  Ryan  department  store  at 
Guelph. 

SHIRTS 

Continued  from  page  39 
Higher  prices  generally  obtain  over 
those  existing  last  year,  this  being  more 
apparent  in  the  really  expensive  lines 
than  where  the  range  starts.  At  $16.50 
where  the  majority  of  manufacturers 
start,  an  advance  of  about  10  per  cent. 
is  shown.  Silk  shirts,  however,  which 
sold  at  $45.00  last  year  are  up  to  $60.00 
and  wool  taffetas  selling  at  around  $56.00 
a  year  ago  are  now  up  to  $84.00.  This 
will  show  the  trend  of  the  markets  gen- 
erally. 

A  very  good  range  of  samples 
is  being  shown  it  i  i  stated  and  it  is 
sometimes  hard  to  believe  that  a  scarcity 
of  materials  exists  It  ^"s  been  a  contin- 
ual fight  to  secure  goods,  but  as  long  as 
they  come  through  no  one  feels  so  badly. 
What  may  develop  beyond  Spring  is  not 
known — the  requirements  of  the  trade  up 
until  that  time  are  likely  to  be  very  well 
taken  care  of. 
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COTTON    FAMINE   SCARE- PRICE- FIXING   ARGUMENT 

OPINIONS  on  the  cotton  situation  which  deal  with  the  possibility  of  a  cotton  famine,  and  outlining 
one  argument  for  price-fixing,  are  given  herewith.  These  seemed  to  come  from  authoritative 
sources  and  are  worthy  of  study  by  the  trade,  though  not  necessarily  to  be  taken  as  the  whole  truth. 
Along  with  these  is  a  copy  of  the  latest  report  on  cotton  consumption  given  out  by  the  Bureau  of  Census 
in  the  United  States: 


Raising    the   Cry    of   Cotton   Famine 

IF  the  statement  made  by  no  less  an 
authority  than  Senator  E.  D.  Smith, 
of  South  Carolina,  chairman  of  the  Sen- 
ate Interstate  Commerce  Committee,  is 
to  be  believed  then  the  cotton  situation 
in  this  country — and  of  the  world,  in  fact 
— is  the  most  serious  in  history.  In  a 
recent  conference  he  laid  before  Presi- 
dent Wilson  figures  showing  the  con- 
sumption of  cotton  exceeded  production 
by  more  than  7,000,000  bales  during  the 
past  three  years,  and  stated  that  the 
world  was  on  the  verge  of  the  greatest 
cotton  famine  since  the  Civil  War.  In 
the  statement  which  he  made  public 
after  the  conference  he  says: 

"So  much  has  been  said  about  the 
surplus  cotton  to  be  carried  over  from 
last  year's  crop  that  I  called  upon  the 
departments  to  furnish  me  with  official 
figures  of  the  production  of  cotton  for 
the  years  1915,  1916  and  1917,  and  the 
world's  consumption  of  American  cot- 
ton for  the  corresponding  periods. 

"Now,  it  must  be  borne  in  mind  that 
the  production  year  is  the  calendar 
year,  while  the  consuming  year  is  from 
August  1. 

"According  to  the  Department  of 
Agriculture  and  Bureau  of  the  Census, 
there  was  produced  in  1915,  omitting 
odd  hundreds,  11,068,000  bales;  in  1916, 
11,363,000  bales;  in  1917,  11,500,000 
bales,  making  a  total  production  for  the 
three  years  of  33,921,000  bales. 

"According  to  figures  furnished  by 
the  Census  Bureau,  there  was  consumed 
by  the  world  of  American  cotton  in 
1915-1916,  14,812.000  bales,  including 
linters;  in  1916-1917,  14,046,000  bales; 
in  1917-1918,  12,282.000  bales,  making  a 
total  consumption  for  the  three  years  of 
41,140,000   bales. 

"This  makes  an  excess  of  consumption 
over  production  of  7,209,000  bales. 

"I  called  this  to  the  attention  of  the 
Bureau  of  Markets  of  the  Department 
of  Agriculture  and  found  they  were 
under  the  impression  that  the  rumor  of 
the  four  or  five  million  bales  to  be 
carried  over  was  probably  true.  Asked 
if  they  had  any  facts  they  replied  they 
had  none.  Asked  if  they  had  any  ex- 
planation of  the  startling  revelations 
given  in  the  figures  of  production  and 
consumption  quoted  above,  they  said 
they  had  none. 

"I  found  the  same  impression  as  to 
a  surplus  prevailed  at  the  War  Indus- 
tries Board.  They  were  amazed  at  the 
statistics  as  to  production  and  consump- 
tion. I  asked  if  they  had  any  definite 
data  as  to  the  actual  quantity  of  cot- 
ton  in  the  country.     They  had  none. 


"The  truth  of  the  matter  is,  we  are 
in  the  midst  of  a  cotton  famine. 

"It  is  not  hard  to  understand  why 
the  impression  should  be  made  from  cer- 
tain quarters  that  there  was  an  enor- 
mous surplus.  The  manufacturers 
agreed  upon  a  price  for  their  manufac- 
tured goods  on  the  basis  of  the  price  of 
cotton  at  that  time.  If,  therefore,  by 
any  process  the  price  of  the  incoming 
supply  of  raw  cotton  can  be  radically 
lowered,  they  become  the  beneficiaries 
of  the  lowering  of  the  price.  They 
have  contracted  on  the  basis  of  about 
32  cents  a  pound  middling  and  they 
can  make  an  enormous  profit  on  the 
price  agreed  upon  for  their  fabricated 
articles  on  the  basis  of  32  cents  for  the 
raw   material. 

"Xow,  if  they  can  get  the  raw  ma- 
terial at  25  cents  they  will  make  the 
difference  between  25  cents,  or  what- 
ever the  lowered  price  is,  and  32  cents 
plus  the  profit  they  are  now  making, 
paying  32  cents. 

"In  1913  I  got  an  appropriation 
through  Congress  for  the  purpose  of 
enabling  the  Department  of  Agriculture 
to  test  the  grades  of  cotton  from  'good 
ordinary'  to  'middling  fair'  in  order  to 
ascertain  the  spinning  value  of  each 
grade,  i.e.,  its  tensile  strength  and 
bleaching  qualities  and  the  amount  of 
waste  that  would  result  from  convert- 
ing it  into  yarn.  The  result  of  that 
test  was  that  for  manufacturing  pur- 
poses there  was  very  little,  if  any,  dif- 
ference in  the  spinning  value  of  the 
grades. 

"This  fact  was  called  to  the  atten- 
tion of  the  Quartermaster  Department 
of  the  Army  and  the  War  Industries 
Board.  I  was  assured  that  hereafter 
the  Government  orders  would  be  based 
upon  the  quality  of  the  cloth  rather 
than  upon  the  grade  of  the  cotton.  In 
other  words,  if  the  cloth  comes  up  to 
specifications,  the  Government  is  not 
concerned  as  to  the  grade  of  cotton  it 
is  made  out  of. 

"Some  time  ago  I  called  the  atten- 
tion of  the  Secretary  of  Agriculture  to 


the  ridiculous  and  disastrous  practice 
on  the  exchanges  of  quoting  contract 
cotton  at  a  figure  out  of  all  parity 
with  spot  cotton.  The  quotations  made 
from  the  exchanges  each  day  as  to  con- 
tract cotton  are  supposed  to  be  basis 
middling.  In  July  contract  cotton  for 
July,  ostensibly  basis  middling,  was  ap- 
proximately 27  cents,  while  spot  cot- 
ton in  the  same  market,  basis  middling, 
was  32  cents,  a  difference  of  $25  a  bale. 
At  times  the  difference  v.as  even  greater 
than  this. 

I  am  given  to  understand  that  shortly 
there  will  be  legislation  making  it  impos- 
sible for  the  exchanges  hereafter  to  con- 
duct any  such  misleading  operations. 

"Every  effort  is  being  made  to  pro- 
vide facilities  for  the  shipment  of  cot- 
ton abroad,  and  it  is  earnestly  hoped 
and  confidently  expected  that  by  the 
time  the  movement  of  cotton  is  fully 
under  way  there  will  be  sufficient  ship- 
ping to  take  care  of  the  situation.  If 
ever  there  was  a  time  when  this  coun- 
try needed  the  gold  that  comes  from 
export  cotton  it  is  now,  and  the  public 
may  rest  assured  that  those  who  have 
charge  of  the  finances  of  the  country 
are  fully  alive  to  the  situation." 


And  Harry  Was  Right 

Harry  Lauder,  comedian,  war 
worker,  and  Patriot  once  gave  these 
tips  on  Thrift: 

"Behave  toward  your  purse  as 
you  would  toward  your  best  friend. 

"View  the  reckless  money  spen- 
der as  a  criminal,  and  shun  his 
company. 

"Dress  neatly,  not  lavishly.  A 
bank  pays  a  higher  rate  of  interest 
than  your  back. 

"Take  your  amusements  judic- 
iously.    You  will  enjoy  them  better. 

"Don't  throw  away  your  crusts; 
eat  them.  They  are  as  strengthen- 
ing as  beef. 

"It  is  more  exhilarating  to  feel 
money  in  your  pocket  than  beer  in 
your  stomach. 

"Remember  it  only  takes  twenty 
shillings  to  make  a  pound,  and 
twelve  pennies  to  make  a  shilling. 

"You  can  sleep  better  after  a 
hard  day's  work  than  after  a  day's 
idleness. 

"Always  get  good  value  from 
tradesmen.  They  watch,  they  get 
good  money  from  you. 

"There  is  as  much  pleasure  in 
reading  a  good  bank-account  as  a 
novel." 
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ESTABLISHED  1803. 


John  Hall,  Limited 

1  1  Mosley  Street,  Manchester 


Manufacturers  of 

Bedford  Cords,  Piques, 
Marcellas,  Welts,  etc., 

White  and  Colored-woven 
Cotton,  Mercerised  and 
Artificial  Silk  Vestings. 

Cable  Address  "CZARINE"     ABC  Code  --Fifth  Edition. 


A  Central  Market 
Place  for  "Wants" 
is  a  Trade  Necessity 

DRY  GOODS  REVIEW  is 

the  natural  want  medium 
for  the  Dry  Goods  Trade. 
Rate  :  2  cents  per  word  per 
insertion.  If  r  e  p  1  i  e  s  are 
directed  to  Box  Number  in 
our  care,  add  five  cents  per 
insertion  to  cover  cost  of 
mailing  replies. 


PROOF 


(RcgJ.) 


FOR 

HOME  and  ACTIVE  SERVICE  | 

WHEN   buying  RAINCOATS 
bear  in  mind  THE  PROOF 

is   the    essential.     You  must  have 

the  best.  1 

There  is  only  one  Best — 

"CRAVENETTE" I 

"for  wet  or  fine,  rain  or  shine/' 


LOOK 

FOR 

THIS  STAMP. 


Reg9  Trade  Mark 

proofed  by  *■ 

The  -tfmwie&CU? 


NO 

GUARANTEE 

WITHOUT. 


OBTAINABLE   FROM   LEADING 

WHOLESALE  HOUSES. 

//  any  difficulty  in  obtaining  "CRAVENETTE"  please  write  to 

The  Bradford  Dyers1  Association.  Limited 

(Dept.  6)  WELL^STREET.  BRADFORD.  ENG. 


.111111 Nil Illl 


nil muni mum 
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Fabrics  You  Can  Depend  Upon 

Sure  to  Sell,  Sure  to  Satisfy 


The  productions  of  the  Calico  Printers'  Association,  Ltd.,  are  known  all 
over  the  world  for  dependability  and  a  unique  multiplicity  of  fabric  and 
design,  all  carefully  adopted  with  the  sureness  gained  by  long  experience, 
to  the  market  they  are  intended  to  supply. 


^        *      (^        „  An   entirely   new   cloth,   already   in   great   demand,    and   an 

(SIEIPIESi  ©HlIl(SrII        assured  success. 

The  Cotton  Fabric  with  Cepea  Serge  is  a  heavy,  firm-textured  Cotton  Fabric  with  a 

the  Serge  Finish  Serge  finish,  used  for  Day  and  Night  wear  for  Ladies,  Men 

and  Children.     Guaranteed  unshrinkable  and  fast  in  colours. 

Light  and  dark  grounds  in  108  ways.     Stripes,  spots,  etc.,  and  plain  shades  in  black, 

indigo,  navy,  blue,  pink,  helio,  green,  brown,  etc.     Width  30  inches. 


Crum's 

Standard 

Prints 


carry  a  guar- 
antee as  a 
thoroughly  re- 
liable print  of 
British  make. 
The  range 
comprises  a 
vast  assort- 
ment of  colour- 
ings, Indigo, 
Red,  Black,  Butcher  Blue,  Blue-greys, 
Black-greys,  and  White  grounds,  Shirt- 
ings, Covers  and  Fancies.  Width  32 
inches.  With  Selvedge  mark  "Crum's 
Standard." 


A  d  a  i  n  t  y,  attractive 
C/TTA  1 n  f^  m  a  *  e  r        containing 

\yiLcLUtfy  over  50%  of  pure 

Merino  wool  and  constituting  the  nearest 
approach  to  ordinary  Wool  Delaine  on 
the  market.  Works  well,  washes  well, 
wears  well.  In  an  unusually  large  variety 
of  exclusive  designs. 


is    a    superfine 
<^~f' ")  /  7       voile  in  unique 

Voile  de  $!*$£, 

/cfi^  •  silky  finish  and 

(oftine    »p  1° date  de- 


From  Wholesale  only.  In  case  of  diffi- 
culty write  to: — 

Calico  Tflnters^AssQCialioiiHA 


St.  James  Bldgs. 


MANCHESTER 


Dry  Goods  I!<  vit  u 


[>K  ESS    FA  BRICS 


We  have  pleasure 
in  inviting  your  at- 
tention to  HOUSE 

FURNISHING 
FABRICS  which, 

in  view  of  the  present 
demands,  are  highly 
desirable  Goods. 


CRETONNES 

DOMESTICS    CREPES 

SATEENS    REVERSIBLES 

BRITAINS  BEST 


F*  * 


Our 
Own 

Production 


Registered 
Design 


No.  4967  "Rose  and  Apple  Blossom" 

31  inch--6  Colourings  in  Domestic  Cloth. 

LATEST  NOVELTY 


CROCKER,  SONS  &  CO.,  LIMITED 


Friday  Street 


London,  E.C.4,  England 
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*    For  all 

Purposes 

both  day  and  night.  Lista  is  the 
most  beautiful  of  Silk  Fabrics. 
It  is  soft  and  dainty.  wears  and 
washes  well.  British  bu.lt. 


\\  hole  ale  onlj  : 

LISTER  &  CO.,  LTD. 

Old  Cha  Ion,  E.C. 

Vgents  : 

[ENDERSON  &  S\IY  I'll,  LTD. 

Mom  i      into 


OSTA 

^JRE5!fc£ 


See  latest  colourings 
and  designs. 
Sold  at  all  leading 
houses. 
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|)  K  ESS     F  ABRICS 


CONFIDENCE. 

A  S  Spinners  with  over  a 
**  hundred  years'  experience, 
and  as  Manufacturers  of  the 
world-famous  ''  Viyella "  Blouse 
and    Shirting    Cloth, 

Wm    HOLLINS   &    CO.,   LTD., 

call  attention  to  their  TRADE  MARK  as  above. 
Whether  on  the  Selvedge  of  Piece  goods,  or  on  the 
Tab  on  made-up  Garments,  this  MARK  is  a 
GUARANTEE  that  the  fabric  bearing  it  is 
their  genuine  production,  and  that  the  utmost 
CONFIDENCE  may  be  placed  on  its  perfection 
of  make,  and  on  its  good  -  wearing  qualities. 
"AZA"  iw/..  and  "CLYDELLA"  («*,</)  only  less 
famous  than  "  Viyella,"  are  made  by  the  same   firm. 

Wm.  HOLLINS  &  Co.,  ltd, 

Viyella    House,  Newgate    St., 
LONDON,   ENGLAND. 


Wholesale  Only. 


<^3> 


Canadian  Agents :    McINTYRE,    SON    &    CO.,    LTD.,    Montreal 
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A 
HAND 


WE  dare  not  delay  the  VICTORY  now. 
Canadian  lives  are  at  stake,  our  own  safety, 
the  safety  of  the  whole  world.  If  we  are 
not  to  prolong  the  slaughter  and  the  suffering,  if 
we  are  not  to  risk  defeat,  or  an  inconclusive  peace, 
we  must  act  quickly;  we  must  put  forth  our  every 
effort  now. 

The  army  is  doing  its  part.     We  are  going  to 
do  our  share  to  maintain  an  army  large  enough  so 


that,  with  our  Allies,  we  can  drive  the  German 
hordes  back  across  the  Rhine — so  that  we  can  win 
the  decisive. VICTORY  that  will  make  Canadian 
freedom  safe,  and  establish  a  just  and  lasting  peace. 

But  the  whole  nation  must  take  part.  Our  army 
in  France  is  looking  to  us  to  furnish  it,  in  ever 
greater  abundance,  the  ordnance,  the  munitions, 
the  supplies  that  will  make  VICTORY  possible. 
We  must  not  fail. 


The  Victory  Loan  is  our  share  in  the 
winning  of  this  war.  Upon  it  depends 
the  safety  and  success  of  Canadian 
soldiers  in  France. 


Lend  Him  a  Hand! 
Buy  All  the  Victory  Bonds  You  Can 

ALBERT  GODDE,  BED1N  &  CIE. 

PARIS  TARARE  LYONS 

Empire  Bldg.  64  Wellington  Street  West  TORONTO 
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WAREHOUSES : 

48  -  50  Margaret  Street,  London,  W.,  England. 

J* 

CITY  WAREHOUSE: 

14  Old  Change,  London,  E.  C,  England. 


R.  G.  MAXWELL  &  CO. 

MANUFACTURERS 

HAWICK,    SCOTLAND    and    LONDON,    ENGLAND 
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Ladies'  Costume  and  Mantle  Cloths 

We  specialize  for  the  Ladies'  trade  only, 

with  the  latest  novelties  in  Costume  and 

Mantle  Cloths. 

We    also    make    large    quantities    of    our 

Standard    qualities   for    stock,    comprising 

piece-dyed  Cheviots,  Harris,  Donegal  and 

Homespun  Mixture  effects. 

Also  Mantle  Cloths  in  mixtures  and  piece 

dyes,   Blanket  and  Velour  finish,   various 

weights  and  qualities. 

Our  piece-dyed  Cheviots  being- 
all  pure  wool,  we  can  dye  any 
special  shade  for  school  or 
other  contracts  and  give  quick 
delivery. 


Special  Attention  Given  to  the  Shipping  Trade. 

ALL  COMMUNICATIONS  TO 

R.  G.  MAXWELL  &  CO. 

48-50  Margaret  Street  London,  W.  1 ,  England 

Cables:   Coujbaa.   Wtsdo,  London.  TeUphontt:    Muteum  2803-2804,  Banh  8276 . 

ABC.  C*dt.  5th  Edition 

Paris  New  York  Cape  Town 
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MALINES  AS\  MALINES 


ii 


-which  are  different  \^j-J[g|(|^y  you  can't  substitute 

DYNAMO  BRAND 

ASK  for  the 

DYNAMO  BRAND"  RAINPROOF  MALINE 

The  ORIGINAL  Guaranteed  Rainproof  Maline 

The  "DYNAMO  BRAND"  RAINPROOF  MALINE  is  guaranteed  against 

Rain 

Dampness 

Snow 

Sun 

Perspiration 
"DYNAMO"  MALINE  is  the  Ideal  Maline  for  Millinery— Heavy,  Fine,  Brilliant. 
One  yard  of  DYNAMO  MALINE  offers  the  same  effect  and  covers  better  than  two 
yards  of  any  other  makes. 

To  be  had  from 


Montreal    CHAS.  MOUTERDE  ( United  Makers)    "EST 

The  only  selling  agents  for  Cos  MtUio     cr  Co.  of  Lyons  [France]  for  the  TORONTO 

Tel.  Lp   ;44^  Dominion   of  Canada.      We  only  sell  to  the  Wholesalers.  Tel.  Adel.  4184 


Manufacturers  and  Dealers: 

If  you  experience  difficulty  in  procuring  any 
line  of  goods,  either  for  manufacturing  or  ready- 
to-sell,  write  "Dry  Goods  Review"  Inquiry 
Department,  143-153  University  Ave.,  Toronto. 


(fry  <>ix>ds  Review 
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VIALLINSON'C 

i  I  Silks  de  Luxe  O 
Ready  for  delivery 
^uring  January  1919 


PRINTED 
PUSSY  WILLOW 
INDESTRUCTIBLE 

VOILE 

INDESTRUCTIBLE 

CREPE 

RUFF-A-NUFF 

SKIRTINGS 


KUMSI-KUMSA 

PUSSY    WILLOW 

FOULARD 

PLAIN 

PUSSY    WILLOW 

KHAKI-KOOL 


Malli 


mson  s 


A  well- fashioned  fur  coat 
owes  much  of  its  charm  to  a 
carefully  chosen,  suitable 
lining. 


ussy 


Will 


ow 


singularly  charming  and  individual  is  universally  preferred  as  a  lining  for  fur  coats. 

Matchless  in  beauty  and  unrivalled  in  sturdiness  PUSSY  WILLOW  establishes  a 
sense  of  real  satisfaction  and  permanence  in  the  wearer's  mind. 

Special  designs  for  Alaska  Seals. 

PUSSY  WILLOW  is  guaranteed  for  two  full  seasons'  wear. 

The  name  "MALUNSON'S  "PUSSY  WILLOW 


H.    R.    MALLINSON    &    COMPANY,    Inc. 


Madison  Avenue 


MILLINERY 


BOOST  MILLINERY  WHILE  YOU  MAY 

Influenza  Has  Affected  October  Business  But  After  Victory  Bonds  Come  Hats  --  Then 
Christmas — First  Spring  Ranges  Complete — Straws  Novel  and  Attractive  —  Chil- 
dren's Millinery  for  1919  Also  Interesting 


WHILE  the  past  month  was  quiet 
for  the  retail  millinery  trade  ail 
over  the  continent,  business  will 
no  doubt  liven  considerably  during  No- 
vember, especially  the  latter  part.  The 
fine  weather  which  prevailed  throughout 
October  contemporaneously  with  the  in- 
fluenza epidemic  has  meant  more  a 
postponement  of  selling  than  an  actual 
cancelling  of  it.  Everyone  will  be  con- 
cerned with  winning  the  war  through 
Victory  Bonds  during  the  first  three 
weeks  of  November,  but  there  is  every 
reason  to  believe  that  the  trade  will 
make  a  strong  drive  in  every  depart- 
ment, with  renewed  vigor.  Millinery  is 
one  line  which  can  be  forced  to  a  certain 
extent,  and  with  severe  weather  still 
ahead  of  us  there  is  every  reason  to  ex- 
pect good  turn-over  up  to  the  middle  of 
December.  Wholesales  have  had  some 
extra  calls  for  trimmed  hats  owing  to  a 
number  of  the  retail  workrooms  being 
closed.  Retailers  in  many  parts  have 
had  to  meet  the  difficulty  of  a  depleted 
staff  owing  to  so  much  illness  and  there- 
fore are  calling  upon  the  wholesales  for 
made-up  models.  While  the  wholesales 
are  suffering  too  to  some  extent  from 
the  influenza  epidemic  they  are  perhaps 
better  situated  to  meet  the  emergency 
than  are  the  retailers.  The  wholesale 
season  was  at  its  height  in  September 
and  early  in  October,  but  towards  the 
end    of   the    month    they   were    a    little 


easier.  In  another  couple  of  weeks 
they  will  be  speeding  up  again  with 
preparations  for  Spring  and  expect  to 
have  some  of  the  first  models  ready  by 
the   end   of  November. 

Tomato    Red 

One  of  the  leading  wholesale  milliners 
has  found  that  during  the  past  month 
there  has  been  a  noticeable  call  for  some 
of  the  brighter  colors.  One  shade  in 
which  they  are  showing  several  models 
they  call  tomato  red,  although  it  is 
considerably  more  lively  than  the  tone 
which  that  name  brings  to  mind.  One 
model  shown  in  this  shade  had  an  up- 
turned brim  of  mole;  another  had  a 
soft  crown  of  gold  cloth  with  the  red 
velvet  made  into  small  tubes  and 
braided  in  an  allover  pattern.  Still 
another  model  has  the  brim  turned  up- 
ward across  the  front  and  faced  with 
squirrel. 

This  same  house  is  showing  beaver 
in  subdued  shades  used  in  facing  up- 
turned points  on  the  brim  rather  than 
to  face  whole  brims  as  it  has  been  used 
heretofore.  These  faced  points  are 
shown  on  several  models  of  different 
types  with  stitched  velvet  crowns  usually 
in  black. 

A  rather  striking  blue  shade  is  given 
some  preference  also.  It  is  similar  to 
what  was  called  a  couple  of  seasons 
ago  "poilu"  blue,  but  of  late  goes  by  the 


name  of  "overseas"  blue.  This  is  ef- 
fective in  some  new  soft  models  made  of 
a  "clipped  beaver,"  a  cloth  on  the  duve- 
tyn  order  but  of  thicker,  deeper  pile. 
One  smart  little  turban  had  a  band  to 
match  the  blue,  of  baronnette  satin  rib- 
bon with  silver  edge  which  was  at- 
tractive. 

Trimmings    for    Dress    Hats. 

Some  of  the  large  dress  hats  being 
shown  yiow  are  trimmed  with  made 
flowers  of  velvet.  They  are  usually 
very  small  and  sometimes  have  the  ap- 
pearance of  being  the  last  bloom  of  the 
season  isince  some  of  the  petals  are 
missing.  These  flowers  are  frequently 
put  on  the  crown  or  brim  fiat. 

Little  motifs  cut  out  of  fur  or  beaver 
cloth  and  appliqued  with  heavy  silk 
floss  on  soft  velvet  or  duvetyn  hats 
make  one  of  the  newest  trimmings  of- 
fered; sometimes  they  are  used  to  trim 
a  soft  scarf  on  the  hat  or  else  as  an 
all-over  pattern  on  the  crown  or  brim. 
New  York  is  featuring  this  trimming 
rather  strongly  just  now.  Strong,  too, 
is  the  idea  of  part  of  the  brim  being 
turned  up  against  the  crown  and  being 
turned  up  across  the  front  forming 
peaks  at  the  sides;  the  brim  was  faced 
with  squirrel  and  at  the  side-peaks  were 
silver  tasels;  silver  braiding  was  used 
on   the  crown  also. 

.Monkey-fur   is    receiving  as   much   at- 


Chapeaux  For  IQIQ 


Some  of  the  interesting  new  hat  styles  developed  for  1919  by  the  Peerless  Hat  Co.,  of  Montreal.  The  semi-poke  style  in  the  centre 
is  of  Italian  Milan;  the  two  beside  it.  the  irregular  tricorne  and  the  "shovel,"  are  of  glossy  finish  and  the  two  end  models  are  in  purle 
tagal  hemp  showing  novel   lines.     By  courtesy  of  Abbott   Bros.,  Toronto. 


Dry  Goods  R<  vu  w 
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tention  in  the  Canadian  trade  as  sup- 
•  it  will  allow.  It  is  considered 
the  ultra  fashionable  touch  in  New 
"York.  Ostrich  continues  very  strong 
used  in  semi-bandeaux  and  novel  ap- 
pliqued  and  pom  pom  effects.  Beaver 
cloth  with  so  long  a  pile  that  it  is  fre- 
quently termed  angora  by  the  unin- 
itiated is  perhaps  the  most  firmly 
established  note  of  the  season,  both  in 
the  United  States  and  the  Canadian 
trade. 

The  Camouflage  Hat 

A  recent  novelty  brought  out  by  a 
New  York  designer  which  milliners  will 
find  of. practical  use  if  developed  with 
discretion,  is  the  camouflage  hat.  One 
model  is  shown  in  black  and  white  vel- 
vet, but  combinations  of  silk  and  vel- 
vet or  other  popular  fabrics  could  be 
used  with  equally  good  effect,  and  so,  too, 
various  color  harmonies.  The  designs 
are  worked  out  by  appliqueing  cut-out 
designs  inspired  by  the  painted  effects 
on  the  camouflaged  ships.  Anyone  who 
has  seen  these  ships  will  readily  ap- 
preciate how  scraps  of  various  fabrics 
may  be  turned  into  real  money  by  work- 
ing them  into  these  designs.  At  Mont- 
real last  Summer  there  were  some  of 
these  boats  painted  in  black,  grey,  blue 
and  white  combinations  which  would  be 
a  good  color  scheme  for  millinery.  The 
angles  and  curves  are  large  and  sweep- 
ing and  care  would  have  to  be  taken 
that  a  "crazy  quilt"  effect  would  not  be 
produced. 

1919  Straw  Models 

Some  of  the  early  ranges  of  Spring 
and  Summer  straw  shapes  are  out  on 
the  road  now.  As  usual  they  include 
many  of  the  inextreme  types  in  which 
the  quantity  business  is  clone,  such  as 
smart  litle  turbans,  semi-pokes,  sailors, 
etc.,  but  much  interest  is  added  by  the 
development  of  some  late  Fall  designs 
and   original   conceptions   in   straws. 

Tagal  hemp  is  again  the  straw  fea- 
tured for  the  early  season  and  the 
colors  are  staple — black,  sand,  brown 
and  purple  mostly.  There  are  some 
glossy  Jap  straws  again  but  these  do 
not  seem  to  be  featured  with  the  same 
degree  of  attention  which  they  were 
given  last  year.  For  the  younger 
women  and  misses  a  number  of  rose 
colored   models   are   shown   again. 

The  flaring  brims,  turned  abruptly  up 
at  one  side  and  then  extending  in  a 
broader  downward  sweep,  which  are  sell- 
ing in  the  retail  stores  just  now,  appear 
in  much  variety  in  the  straws.  They 
show  square  crowns  in  some  cases, 
others  with  an  occasional  ridge  or  corner 
or  some  with  a  decided  slope  like  the 
"Leaning  Tower  of  Pisa,"  and  an  inch 
or  so  higher  on  one  side  than  the  other. 
Then  there  are  brims  flat  or  slightly 
drooping  which  are  wider  at  the  right 
front  and  left  back  for  instance  than 
elsewhere.  One  new  brim  is  called  by 
the  makers  the  "shovel"  brim.  It  is 
very  like  a  large  black  shovel  in  shape, 
being  rolled  up  at  the  left  back  and  end- 
ine  at  the  right  front  in  a  straight  edge 
and  flat,  extending  brim. 


Styles  For  Tops 

Three  pretty  hats  which  the  tiny  Miss 
will  like.  The  upper  one  is  in  apple  green 
with  posies  and  ribbons;  the  middle  one  is 
soft,  brown  straw  with  old  blue  trimming, 
black  velvet  ribbons;  at  the  bottom  is  a 
clever  little  sand-colored  tarn  with  satin 
"straw"  pom  pom.  Made  by  the  Canadian 
Headwear    Co.,    Toronto. 


The  double  and  cushion  brims,  which 
were  featured  by  some  firms  last  year, 
have  been  found  a  little  too  expensive 
since  they  require  a  good  deal  of  extra 
labor  in  the  making,  as  well  as  material. 
There  are  some  double  edges  again  and 
a  few  pencil  rolls,  but  so  far  none  of 
the  whole  double  brims  have  been 
shown. 

Italian  Milans  are  once  more  to  be 
the  feature  for  high  class  trade  for  the 
Summer.  Demand  seems  to  have 
turned  more  and  more  strongly  to  these 
for  outing  wear  in  place  of  the  un- 
blocked, real  Panamas  which  were  so 
prominent  when  "sport"  attire  was 
stronger.  Now,  it  seems  as  if  the  bet- 
ter Summer  trade  is  desirous  of  some- 
thing which  is  in  semi-dress  style.  So 
many  of  the  Jap  toyos  have  been  sold 
in  the  last  season  or  two  (they  blocked 
better  than  the  real  Panamas)  that  ex- 
clusive people  have  sought  "something 
different,"  and  found  it  in  these  beauti- 
ful Milans.  Milan  hemps  of  course  re- 
place the  Italian  Milans  for  the  popular 
trade  to  a  considerable  extent,  and 
manufacturers  anticipate  a  bigger  call 
for  them  for  1919  than  they  have 
yet   had. 


1919    Ranges    for    Children    Out 

Manufacturers  of  children's  headweai 
have  their  Spring  ranges  for  1919  prac- 
tically complete  now  and  have  only  been 
waiting  for  the  decrease  in  sickness  to 
place  them  before  buyers.  A  number 
of  novel  tarn  effects  have  been  produced 
which  will  appeal  to  the  kiddies;  they 
like  a  pom  pom  whenever  fashion  will 
consent.  One  of  the  new  tarns  is  in 
soft  sand  colored  straw  with  a  huge 
"straw"  pompom    in    the    centre     of  it. 


PROHIBITION  AND  PROSPERITY 

Mr.  H.  J.  Mills,  manager  of  R.  Mac- 
Kay  &  Co.,  Hamilton,  Ont.,  has  no  des- 
pondent outlook  for  the  dry  goods  trade 
in  Canada  following  a  declaration  of 
peace.  There  may  be  a  certain  number 
of  people  who  will  hold  off  buying  and 
be  a  little  frigh Vned  as  they  were  when 
the  war  began,  but  stocks  are  not  now 
sufficient  for  carrying  on  very  long. 
Mr.  Mills  says.  Supplies  of  manufactur- 
ed goods,  and  more  especially  of  raw 
materials  are  so  short  that  prices  cannot 
take  any  big  drop  -and  conditions  will 
adjust  themselves  on  that  account  much 
more  rapidly  than  they  did  at  the  be- 
ginning. 

"Another  factor  in  prosperity  which  is 
of  more  importance  than  many  mer- 
chants stop  to  consider,"  remarked  Mr. 
Mills  to  a  DRY  GOODS  REVIEW  repre- 
sentative, "is  the  prohibition  measures. 
There  is  no  doubt  about  a  very  fair  pro- 
portion of  the  increase  in  business  being 
due  directly  to  the  cutting  out  of  the  sale 
of  liquor.  When  you  consider  the  num- 
ber of  women  who  received  almost  no- 
thing from  their  husbands  for  house- 
hold expenses  before  the  Act  was  passed, 
the  vastly  increased  earning  power  of 
those  men  since  then,  and  the  number 
of  young  men  who  doubtless  would  have 
spent  more  money  at  the  bar  than  over 
the  cc-unters  of  the  dry  goods  stores,  it 
must  be  evident  that  the  prosperiy  of  the 
country  is  not  altogether  due  to  the 
spending  of  munitions  salaries.  Certain- 
ly prohibition  is  here  to  stay,  and  the 
country  will  be  the  better  for  it  even 
after  industrial  conditions  become  ad- 
justed to  peace  times  once  more." 


Sir  Robert  Was  Right 

The  Prime  Minister  recently  said: 
"There  must  be  an  avoidance  of 
waste  in  all  departments  of  national 
activity,  by  federal,  provincial  and 
municipal  governments.  This  can 
be  accomplished  only  by  the  cultiva- 
tion of  a  healthy  public  opinion  and 
by  the  realization  of  the  same  pur- 
pose by  the  people  in  their  personal 
affairs." 

It  is  up  to  every  one  of  us  to  ac- 
cumulate a  surplus  that  can  be 
loaned  to  Canada  to  help  her 
.achieve  that  Victory  which  we  all 
so  earnestly  want. 


HEAVY  ADVANCES  AT  ST.  LOUIS  SALES 

Muskrat  75  Per  Cent.  Higher  Than  in  April,  Skunk  50  Per  Cent. ;  Opossum  60  to  100  Per 

Cent. — Fox  Also  Very  Firm — Big  Demand    and    Scarcity  of  Pelts 

Result  in  Record   Prices 


IF  prices  of  pelts  seemed  high  to  the 
manufacturer  and  retailer  on  the 
basis  of  the  New  York  auction 
prices  last  month,  the  later  October  sales 
of  Funsten  Bros,  and  Co.,  of  St.  Louis, 
showed  prices  that  simply  romped  away 
from  those  of  last  April.  To  what 
heights  made-up  garments  and  pieces 
will  soar  next  Spring,  when  the  time  for 
placing  orders  for  Fall,  1919  arrives,  it 
is  difficult  now  to  gauge.  The  merchant 
•can  only  hope  they  will  not  surpass  the 
limit  the  consumer  may  have  set  by  that 
time  on  his  expenditure. 

The  prices  realized  at  St.  Louis  follow- 
ing on  big  advances  in  New  York,  though 
not  as  marked  nor  as  broad  in  their 
application,  can  in  no  wise  be  associated 
with  peace  negotiations.  One  could 
hardly  suggest  two  elements  that  now 
appear  more  unsuited  than  high  fur 
prices  and  peace  conditions.  High  prices 
of  furs  are  essentially  a  result  of  the 
war.  They  are  due  partly  to  the  em- 
bargo placed  by  the  United  States  on  the 
importation  of  furs  at  all,  except  from 
Canada,  and  partly  due  to  the  increase 
in  the  purchasing  power  of  the  public. 
There  has  been  a  tremendous  demand  for 
the  most  luxuriant  fur  pieces  without  re- 
gard for  prices,  and  to  a  great  extent 
prices  have  risen  as  high  as  the  public's 
eagerness  to  buy  would  permit.  That 
is  a  common  law,  and  applicable  now 
quite  as  inevitably  as  in  normal  times. 
The  very  high  prices  realized  at  the  St. 
Louis  fur  sales  can  only  mean  that  the 
buyers  are  sure  of  an  immediate  market 
for  their  purchases.  Some  lines,  such  as 
muskrat  and  lynx,  are  extremely  scarce, 
and  it  is  not  surprising  that  muskrat 
pelts  sold  at  an  advance  of  75  per  cent, 
over  April  nrices,  the  275,000  that  were 
on  hand.  For  the  demand  for  Hudson 
seal  has  been  so  universal  that  dealers' 
stocks  have  been  depleted  for  months. 

Lynx  Also  Away   Up 

Lynx  is  in  much  the  same  position,  re- 
latively of  course.  One  Canadian  manu- 
facturer made  advances  in  lynx  only  for 
Fall  sorting  business,  holding  his  other 
lines,  Hudson  seal,  fox,  mink,  etc.,  just 
as  they  were  on  the  first  of  May  last. 
This  was  not  the  general  practice,  how- 
ever, as  later  retail  buyers  are  now  pain- 
fully aware,  for  many  makers  carried 
out    substantial    advances    in    most    lines. 


At  St.  Louis  there  were  6,100  lynx  cat 
pelts  that  sold  75  per  cent,  above  last 
April,  and  7,700  lynx  at  40  per  cent, 
advance. 

Skunk  and  Ermine  Sought  After 

Skunk  also  for  sets  and  trimming,  not 
only  for  furs  proper  but  for  cloth  coats, 
are  still  scarce,  and  an  advance  of  50 
per  cent,  was  seen.  The  number  of  pelts 
disposed  of  was  110,000. 

Ermine,  which  is  not  in  so  strong  a 
demand  in  Canada  as  in  the  United 
States,  showed  heavy  advances  also. 
There  were  76,000  skins,  of  which  the 
American  sold  at  60  per  cent,  above 
April,  and  the  Russian  at  25  per  cent, 
above. 

Opossum   Just   Double 

But  the  palm  for  tip-top  bids  rests 
with  opossum,  a  fur  that  has  come  into 
popularity  more  recently  with  the  cutt- 
ing off  of  importations  from  Europe. 
These  were  Australian  ringtail  opossum, 
and  the  comparatively  large  number 
(considering  they  were  really  imported), 
90,000,  brought  just  double  the  prices  of 
January,  when  the  last  large  consign- 
ment was  auctioned.  Ordinary  Austra- 
lian opossum  was  sold  to  the  amount  of 
13,500  at  an  advance  of  30  per  cent.  Do- 
mestic pelts  amounting  to  162,000  sold 
very  high  also,  60  per  cent.  up. 

Mink  gradually  is  coming  back,  due, 
perhaps  to  a  scarcity  of  competing  lines. 
There  were  76.000  sold  at  20  per  cent, 
higher   than    April. 


An  Innovation 


Nutria    jacket    with    Sam    Browne   belt    of 
suede  for  the  military  girl. 


With  fox  at  such  high  levels  to  start 
with  it  was  hardly  to  be  expected  that 
such  contrasts  would  be  indulged  in, 
otherwise  it  would  have  put  it  out  of 
reach.  White  fox,  600  skins,  was  25  per 
cent,  up;  cross  fox,  1,150,  was  30  per 
cent,  up;  silver  fox,  750,  30  per  cent,  up; 
red  fox,  20,400,  30  per  cent,  up;  Austra- 
lian fox,  7,033,  25  per  cent,  up;  Karagon 
fox,  12,225,  40  per  cent,  up;  Argentine 
fox,  16,500,  20  per  cent,  up;  blue  fox  25 
to  35  per  cent,  up;  grey  fox  20  per  cent, 
up. 

Of  wolf  there  were  25,500  pelts  sold 
at  20  per  cent,  advance. 

Raccoon,  49,000,  up  40  per  cent. 

Beaver,   18,000,   15  per  cent.  up. 

Seal  dyed  muskrats,  18,000,  up  60  per 
cent.;  black  muskrats,  6,300,  40  per  cent, 
higher. 

Among   the   other  advances   were: 

Alaska  fur  seal  skins,  2,000,  on  ac- 
count of  United  States  government,  16 
per  cent.  up. 

Japanese  fur  seal  skins,  146,  15  per 
cent,  up;  Northwest  coast  seal  skins, 
139,  10  per  cent,  higher;  Copper  Island 
fur  seal  skins,  raw,  652,  on  account  of 
Russian  government  sold  at  high  prices. 
Squirrels  Up  25  Per  Cent. 

Squirrels,  480,000,  up  25  per  cent.; 
kolinsky,  58,000,  up  10  per  cent.;  mar- 
mots, 140,000,  50  per  cent. 

Japanese  fox,  5,322,  30  per  cent,  up; 
Japanese  mink,  56,000,  20  per  cent,  up; 
Japanese  marten,  16,500,  30  per  cent.  up. 

Flying  squirrels,  13,000,  25  per  cent, 
up;  Chinese  mink,  30,000,  10  per  cent.  up. 

Russian  sables,  2,280,  10  per  cent,  for 
better  grades,  25  per  cent,  for  medium, 
and  lower  over  April  prices. 

Chinchilla,  1,122,  10  per  cent,  up.; 
marten,  4,400,  15  per  cent,  up;  fisher, 
1,100,  50  per  cent,  up;  civet  cat,  26,000, 
25  per  cent,  up;  house  cat,  13,000,  60  per 
cent.  up. 

Bear,  1,275,  35  per  cent,  up;  wolverine, 
300,  60  per  cent,  up;  otter,  10,000,  10  per 
cent,  higher,  with  South  American  20  per 
cent.  up. 

Wolf,  25,500,  20  per  cent,  up;  nutria, 
100,000,  25  per  cent.  up. 

Among  the  felts  that  were  unchanged 
were:  broadtails,  6,800;  lamb  skins, 
39  000;  hares,  12.500;  chinchilla  rats, 
9,115;  badger,  swift  fox,  700;  mountain 
lion,    80;    leopard,    275;    pola    bear,    147; 


Dry  Goods  Review 


FUB     D E PA  HTM E NT 


Fatagonian     fox,     10.000;     rabbit     skins. 
23,000   pounds. 

Funsten  Bros.  A  Co.  announce  that  the 
Winter  sale  will  begin  January  27,  1919; 
the  Spring  sale,  April  28,  1919,  and  the 
next   Fall   sale.  September  15,  1919. 

Will  fur  prices  decline  when  the  war 
is    over? 

This  is  a  question  that  is  engaging 
the  trade  at  the  present  time,  for  upon 
it  depends  to  a  great  extent  the  wisdom 
or  folly  of  allowing  stocks  of  any  size 
to  accumulate  this  Winter.  The  aver- 
age retailer  of  course,  will  not;  the 
manufacturer  may  load  up  on  pelts  now 
or  in  the  Spring. 

The  opinion  of  a  number  of  ordinarily 
shrewd  buyers  as  expressed  to  DRY 
GOODS  REVIEW  is  that  there  may  be  a 
slight  drop  in  prices  immediately  peace 
is  declared  finally.  This  will  bring  a 
sudden  ending  of  war  activities,  and  it 
will  be  too  soon  for  the  peace  readjust- 
ment to  be  in  effect.  Moreover,  there 
may  be  some  dealers  who  will  become 
panic-stricken,  as  they  and  others  were 
in  1914  after  the  war  was  declaed,  and 
may  be  willing  to  sacrifice  skins  and 
manufactured  lines. 

But  this  period,  it  is  argued,  will  be 
of  short  duration,  and  the  dealer  who 
has  confidence  enough  to  carry  over  his 
stocks   will   be   rewarded. 

It  is  pointed  out  that  there  are  no 
large  stocks  in  Canada  or  the  States. 
It  is  known,  for  example,  that  many 
lots  of  pelts  bought  at  New  York  sales 
were  shipped  to  St.  Louis,  sold  again, 
and  re-bought  for  New  York  account — 
each  transaction  netting  a  profit. 

Then  Europe  needs  pelts.  The  calling 
out  of  men  has  lessened  tremendously 
the  trapping  of  normal  years,  and  Euro- 
pean markets  will  take  a  year  or  two 
years  before  a  good  suply  is  available 
again.  This  also  will  work  against  any 
real  slump  of  prices  in  Canada  or  the 
United    States. 


IN  THE  HAMILTON  STORES 

The  "flu"  had  its  effect  in  Hamilton, 
Ont.,  as  well  as  elsewhere.  Business  in 
the  big  stores  was  inclined  to  be  exceed- 
ingly quiet  during  the  greater  part  of 
October,  but  by  forcing  it  to  some  ex- 
tent later  in  the  month  some  splendid 
results  were  obtained.  For  instance, 
Stanley  Mills  &  Co.  for  Saturday,  Oc- 
tober 26  made  a  special  drive  for  busi- 
ness by  featuring  one  "good  buy"  in  each 
department  of  the  store.  A  page  adver- 
tisement in  the  dailies  told  the  people  of 
this  fact  and  the  announcement  was  so 
well  placed  both  as  to  reading  matter 
and  type  that  the  results  of  the  day's 
efforts  were  splendid.  "We  had  a  bump- 
ing day,"  said  Mr.  Geo.  Hutchings,  the 
manager  of  the  store,  to  DRY  GOODS 
REVIEW.  The  second  floor  did  an  es- 
pecially good  business  in  underwear, 
blankets  etc..  which,  by  being  featured, 
appealed  to  the  public  as  being  very- 
necessary  things  to  purchase  during  the 
influenza  epidemic. 

Thomas  C.  Watkins,  Limited,  always 
make  a  big  drive  for  Fall  business  in 
October  since    it    is    their     anniversary 


STANLEY  MILLS  &  CO'S  WEEK-END  SALE  OF  FURNISHINGS 

FOR  THE  HOME 


DO      - 

IT      -;' 
NOW!  3s 


Popular  Music      I  I 

2cr  25c 


tr-TH 


Vcfa«  in  e/iaorws.  linoleums. 


CARPETS,  FURNITURE  o*>  BEDDING 


Sensational  Shoe  Sale  for  Saturday  Only 

Broken  Lints  and  Sizti  j^^SSSy? 

in  Iht  Famous        ■^^~~—^<' 
and  Olhtr  American  Makes  for  Women 


50  Pm  0,1,  Beit  CrooV  M*  or  Ct>j  noi.o.l.lt«  Umkel 

■    •    ■  -  -  $295  Pa 


Our  Special  Camel  Hair  Wool 


i«™»                  """  *'-98  painlti  Black   Oilcloth,  Neponstt, 
Hosiery  Valae,   That  Will  Make ^T/"™„"  S'L , 


Bojinrjj  Warn  To-morrow 

35c  Pa, 

69c  Par 


35c  Pair 
THE  SEASONS  BIGGEST  WOMEN'S  UNDERWEAR  EVENT 


Women;  Vtstt  and  Drawer,      |     IW»fh» 


Roylal  Castile  Soap  2«c~Bor    |     ^"G^ 

IwrSoap.S  Caktt  lot  48c  ",Z/~* 

.v  .i.  ... ...  —  *,.*, .... »..., .   ... .-;.  .,_■;    ,-.9g 


bsssssS"—  '"  3  ££  "2%    : 

I4eetdi         I.J— • 1: 

REMNANTS 
HALF 

ma 

'£~i£-£~'<&\*--~- ■--  40c | 

£~&ZT~ 175 

500  Only  Cut  Glass  Tumble,, 

1 1  c  each 


FOR  MEN 


RIBBONS 

39c 


*&§ 


49c_Pau  _ 

r.".r~.7zK'] . 


59C  Sq"*«  Yard 
EXTRA  SPECUL^  ^  ^         ^ 

20  PIECES  OF  HIGH-GRADE  FURNITURE  TO  CLEAR 


WOOL  BLANKETS 


$13.50  Pa.r 


42  Bargains  in.  Our  Big  Staple  Goods  Dept. 


~k 


$3S  Plush  Coats  for  $29.50 

Women's  Silk  Poplin  Separate  Skirt*  ti.49 


Silk  Waists  15.95 


Women's  Winter  Coo's  $2S 


$1.48  Pair 


•/««■-•  C.TOI. 

$1.98  Pa.r 


A  page  ad  used  by  Stanley  Mills  &  Co.,  Hamilton,  on  Oct.  25,  during  the  influenza 
epidemic.  While  it  is  full  of  reading  matter  it  is  not  a  heavy  looking  page.  The  arrange- 
ment of  the  type  is  largely  responsible  for  lifting  the  load,  for  you  see  there  are  few 
illustrations.  The  Saturday  for  which  this  page  was  written  resulted  in  a  "bumping" 
day — so  say  the  management.  If  the  grocery  list  had  been  placed  three  columns  to  the 
left  and  the  cut  of  the  plush  coat  used  three  columns  to  the  right,  there  would  have 
been  a  symmetry  of  the  illustrations  which  is  not  carried  out  as  it  stands.  However, 
since  they  are  so  few  and  the  advertisement  large,  this  detail   probably   was  immaterial. 


month.  This  year  being  their  75th  cele- 
bration would  doubtless  have  meant 
something  really  noteworthy  in  the  way 
of  big  sales  but  for  the  staying  hand  of 
sickness.  As  it, was  the  store  is  pleased 
with  results  and  finds  them  compare 
about  equally  with  last  year.  The  re- 
port of  the  anniversary  appears  else- 
where in  this  issue. 

Stores  which  cater  to  the  more  ex- 
clusive trade  are  never  crowded,  but  they 
too  felt  a  faling  off  of  buying  during 
the  month.  In  a  number  of  cases,  how- 
ever, they  attribute  it  even  more  to  the 
fine  weather  which  prevailed  than  to  the 
"flu."  Business  was  quite  good  in 
kimonas  and  in  jersey  and  serge  dresses. 
It  looks  very  much  as  if  the  test  to  which 
everyone's  healer  has  been  put  during 
the   month   just  past   is  going:   to   result 


in  a  decided  demand  for  warm  Winter 
clothing  and  bedding,  Victory  Bonds,  and 
other  "sensible"  purchases. 

Some  of  the  smaller  "neighborhood" 
stores  called  upon  in  Hamilton  found 
that  October  sales  were  ahead  of  those 
of  any  other  previous  October.  "We  have 
had  the  biggest  month  in  our  history  for 
underwear  sales,"  was  the  remark  from 
more  tha  none.  It  appears  that  buying 
was  done  in  these  smaller  stores  where 
crowds  were  not  in  evidence  and  which 
were  close  to  the  homes,  rather  than  in 
the    big   departmental    stores. 

R.  MacKay  and  Co.  were  fortunate  in 
having  only  one  case  of  the  "flu"  among 
their  employees.  "Possibly  it  is  due  to 
our  extremely  high  ceilings,"  said  the 
manager.  "In  any  case  we  consider  our- 
selves very  fortunate." 
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Behind  the  Big  Drive 

there  must  be  ample  preparations  to  take  care  of  every  detail  and 
emergency  that  may  arise. 

In  business,  as  in  warfare,  success  depends  upon  the  ability  to 
select  and  utilize  the  most  dependable^  the  most  resourceful  and 
best  equipped  aides. 

Hollander  Service 

plays  an  important  part  in  the  success  of  the  "Big  Fur  Drive." 

The  tremendous  working  force,  the  most  efficient  equipment 
and  the  skill  and  knowledge  of  "our  craft"  is  the  big  advantage 
which  we  enjoy  and  which  we  pass  on  to  those  who  are 

Satisfied  With  Nothing  but  the  Best! 

We  are  doing  exceptionally  fine  work  and  are  prepared  to 
make  prompt  deliveries  on  NUTRA,  MOLE,  MARMOT,  KOLIN- 
SKY, OPOSSUM,  RINGTAIL  CAT,  and,  of  course, 

HOLLANDER  SEAL 


A.  HOLLANDER  &  SON,  LTD. 

Makers  of  the  Famous 
"HOLLANDER    SEAL" 

64  Queen  Street  Montreal 

New  York  Office:  129  W.  30th  Street 
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(  Our 

Sons    and    Brothers 
in    France 


are  doing  their  bit  in  the  big  smash  against 
Prussian  ism. 


THINK  OF  THEIR  RISK 


You  J  can    do    your    share    in    safety,    without 
even  hurting  your  fist. 

INVEST   IN    VICTORY    BONDS 

What  an  insignificant  act  as  against  the  boy's 
donation — HIS  LIFE.     Help  him  save  it! 

Buy  Victory   Bonds 


GNAEDINGER    SON    &  CO 

MONTREAL 


H/ 
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OurWar  and\Ve 
Must  Win  It 


Canadian  vessels  have  been  destroyed,  Canadian  soldiers 
and  sailors  killed  and  captured,  and  our  casualty  lists 
are  being  published,  yet  in  the  face  of  this  many  of  us 
go  on  from  day  to  day,  living  in  an  atmosphere  of  smug 
peace,  making  the  war  effort  that  comes  to  us,  that  is 
forced  upon  us,  even  as  if  we  refused  to  realize  that 
this  IS  our  war  and  we  must  help  to  win  it. 

SILVER  BROTHERS    -    Sommer  Bldg.    -    MONTREAL 

E.  B.  MENDELSOHN,  Curry  Bldg.,  WINNIPEG,  Western  Representative 


The  Very  Latest  in  Fur  Sets 

LABRASKA  FOX 

4  styles  animal  stoles;  half-round  muffs $25  to  $40  per  set 

BRAZILIAN  MARTEN 

Stoles  in  dropped  skins;  barrel  muffs $38  and  $42  per  set 

These  two  furs  are  originated  and  sold  exclusively  by  us.  Samples  on 
request.     Write  to-day. 

We  have  a  complete  range  of  Fox,  Wolf,  Sable  and  Hudson  Seal 
Fancy  Stoles  and  Muffs,  also  Muskrat  and  Hudson  Seal  Coats  for 
immediate  shipment. 

WIRE    YOUR    RUSH    ORDERS    TO 

JAMES  W.  GRANT,  LIMITED 

366  St.  Paul  Street  West  MONTREAL 
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FOX  FURS 

We  are  prepared  to  fill  your  orders  for  the  following: 

Golden  Fox  Setts 

STOLES,     -     One  Skin  Effect)   *o-i  -,- 
MUFFS,    -    Barrel  and  Canteen)  *«51'/{J  UP 

Grey  Fox  Setts 

STOLES,  One  Skin  and  Others  I   <t»9(-  ,-« 
MUFFS,    -    Barrel  and  Canteen!  *ZW>0  Up 

Black  Fox  Setts 

STOLES,    -    -    -    -  All  Styles)   ,.,--- 
MUFFS,    -   Barrel  and  Canteen!  *J5'/5  Up 

Ask  for  Catalogue  and  Price  List  showing 
various  designs  with  prices 

James  Coristine  &  Co.,  Limited 

MONTREAL 


FUR     DEPARTMENT 
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No.    2605— In    fine   quality    Mink    Marmot    $75.00    and    $85.00 

Muff    to    match    $8.75 

No.    2726— Same    style    in    fine    quality    Muskrat    $175.00 

Muff    $23.50 


Wonderful  Values  in  Lady's  Natural  Rat  and  Mink  Marmot  Coats 

As  regards   quality  this   Muskrat   coat   is  The  above  model   in   Marmot  50"   long  is 

in  a  class  by  itself.     It  is  made  from  the  suitable   for  either  street  or  motor  wear 

,     ,        .         ,  .  .  .  It  is  designed  for  comfort  and  service  and 

backs  only  of  fine  dark  prime  skins  and  is  as     a     profitable     investment     cannot     be 

fully  guaranteed  in  every  respect.  duplicated. 

Delays  are  dangerous.  Remember  the  market  for  both  these  furs  has 
advanced  50 %  since  these  lines  were  priced.  We  have  them  in  stock, 
order  now. 

Montreal    THE  REDMOND  COMPANY,  LIMITED    Winnipeg 


m 
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Persian  Lamb  Sport  Coat,  trimmed 
with  Alaska  Sable,  loose  box  coat 
effect,  deep  shawl  collar  and  new 
bell  sleeves.  Length,  30  inches. 
$500. 

Persian  Lamb  Coats,  plain,  40  and 
45  inches  long,  $280  up. 


FURS 


w 


e  can  give 


Immediate 
Delivery 


of 


Lamb 


rersian  Lam 

Having  actually  in  stock  hun- 
dreds of  models  made  from 
skins  bought  before  the  big 
advance,  we  can  promptly  fill 
your  order  for  everything  in 
this  ever-popular  fur.  Coats, 
prices  from  $440  up;  Sets, 
$120  up. 


Mink 


Our  range  is  larger  than  ever 
and  contains  furs  that  are  un- 
equalled in  quality,  as  well  as 
moderately  priced  models. 
Newest  styles  in  Capes,  Col- 
lars, Neckpieces,  Coatee  ef- 
fects,  Muffs,  $35   up. 


Seal 


A  fortunate  purchase  en- 
ables us  to  offer  a  limited 
number  of  genuine  French 
Seal  Coats,  sizes  34-42.  While 
they  last,  each  $124.00. 
A  complete  range  of  Hudson 
Seal  Coats  and  Sets,  former 
a  snap  at  $200.  Sets  run  up 
from  $44.00. 


,oon 


Coats 


Large,  roomy  garments,  well- 
made  from  selected  skins. 
Priced  from  $150. 
We  also  have  a  fine  line  of 
Men's  Coats,  fur-lined  and 
fur-collared. 

See  our  catalog,  sent  free  if  you  have  none,  illustrating 
exceptional  values  in  Foxes,  Lynx,  Wolf,  Muskrat,  Alaska 
Sable,  Moleskin  and  Ermine. 

Highest  Prices  Paid  for  Raw  Furs. 


"Opera"  Mink  Scarf,  extra  wide, 
ends  pleated  just  above  mannish 
pockets  in  band,  trimmed  with  tails, 
$280. 

Barrel  Muff  to  match,  $120. 

This  Set  also  obtainable  in  Alaska 
Sable,  Hudson  Seal  and  Ermine. 


CUMMINGS  AND  CUMMINGS 


ST.  PAUL  AND  ST.  SULPICE  STS. 


MONTREAL 
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Furs  Dyed  in  All  the 
Newest  Shades 

FOXES 

WOLVES  and  WHITE  FOXES 

DYED  TAUPE  and  BATTLESHIP  GREY 

SQUIRRELS 
DYED  TAUPE  and  KOLINSKY 

RABBITS 
DYED  KITT,  MOLE,  KOLINSKY 

No.  4  SKUNK,  DYED  SKUNK 

The  Hollander  Fur  Dyeing- 
Co.,  Limited 

645  St.  Paul  St.,          -         Montreal 

Mr.  Merchant: 

When  you    are 
finished  with   this 
paper    pass    it    on 
to  your  clerks. 
It  will  help  them 
to  help  you,  which 
means  increased 
business. 

1 " 
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The  Art  of  Decorating.  . 
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One  Hundred  Easy  Wii 

Retail  Advertising 

Store  Management  .... 
Show  Window  Backgroi 
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FANCY   GOODS,    NOTIONS    AND    TOYS 


it 


Worth  Fighting  For? 


C  HALL  this  little  girl  grow  up  in  the  sort 
^  of  Canadian  home  we  know,  healthy 
and  happy?  Shall  she  have  the  advantage 
of  living  and  learning  in  a  free  land,  under 
free  institutions?  Shall  such  children  de- 
velop into  Liberty-loving  citizens  that  a 
free  Canada  may  be  proud  of? 


Canadians  have  fought  valiantly,  and 
died  gallantly,  to  win  for  themselves  and 
hand  down  to  their  posterity  the  blessings 
of  liberty,  justice,  self-government  and 
equal  opportunity.  This  precious  heritage, 
bought  at  a  great  price,  is  threatened. 


The  question  which  to-day  confronts  Canada,  and  you 
as  an  individual,  is  whether  or  not  a  free  Canada 
is  worth  fighting  for 


Are  Canadian  children  in  this  and  all 
future  generations  to  receive,  unimpaired, 
the  legacy  of  freedom  of  which  we  are  now 
the  custodians,  or  shall  their  country  be 
turned  over  bodily  to  the  brutal,  rapacious, 


power-mad   enemy  which  has  forced  us 
into  this  war? 

This  question  cannot  be  answered  by 
word  of  mouth,  but  by  deeds  alone. 


Let  your  answer  be  your  investment  in 


Victory  Bonds! 

Torcan  Fancy  Goods  Co.,   Limited 

The  House  of  Service 

TORONTO 


77  Bay  Street 


FANCY  QOODS 

NOTIONS  &  TOYS 


SHIPLOAD  OF  GERMAN  TOYS  ROUSES  STATES 

Organizing  Boycott  of  Retailers  Who  Sell  German  Merchandise  —  Proposal  to  Dump  Out 
Where   Lusitania   Sank — Foresee  Movement  to  Win  Back  Ger- 
man Trade  Over  Here 


EVER  since  the  war  began  the  ques- 
tion has  been  discussed  openly  in 
trade  circles,  or  has  lurked  behind 
open  discussions,  as  to  how  far  indignant 
and  outraged  public  sentiment  would  be 
effective  to  keep  German  products  out 
of  Canada  apart  from  some  stringent 
super-taxation.  Every  merchant  has 
heard  the  argument  that  there  would  be 
enough  others  who  would  be  quite  will- 
ing to  buy  German  goods  simply  because 
they  might  be  lower  in  price,  and  that 
others  in  the  same  line  would  eventually 
be  compelled  to  follow  suit,  much  as  they 
were  opposed  to  doing  this.  They  were 
told  that  the  public,  on  their  part,  would 
patronize  the  merchant  with  German 
goods  if  they  were  cheaper;  in  other 
words,  that  the  intense  feeling  that  their 
brutal  and  indecent  conduct  of  the  war 
engendered  would  fade  away  in  a  short 
time  after  peace  was  declared  and  when 
world  affairs  settled  down  to  ordinary 
routine  again. 

Perhaps  some  light  is  thrown  on  this 
most  interesting  and  vital  question  by 
an  incident  that  occurred  in  the  United 
States  at  the  end  of  October.  A  ship- 
load of  German  toys  that  had  been  held 
up  in  a  neutral  port  for  a  couple  of  years 
had  been  allowed  to  proceed  across  the 
Atlantic  under  a  guarantee  of  safety 
from  the  German  government.  The 
United  States  government,  it  was  re- 
ported, has  allowed  the  goods  to  enter 
the  States  because  they  had  been  bought 
and  paid  for  before  the  United  States  de- 
clared war  on  Germany. 

This  action  has  aroused  strong  feeling 
and  protests  are  pouring  in  against  the 
admission  of  these  goods.  The  American 
Defence  Society  is  urging  a  relentless 
boycott,  and  people  are  being  called 
upon  to  have  nothing  to  do  with  "toys 
made  by  German  hands  which  drip  with 
ihe  blood  of  countless  inocent  non-com- 
batants." One  of  the  largest  toy  firms 
in  the  United  States  has  refused  to  ac- 
cept delivery,  and  many  firms  are  re- 
fusing to  handle  them.  The  Toymakers' 
Association  is  urging  Congress  to  pass 
an  Act  prohibiting  the  entry  of  German- 
made  goods  until  the  Central  Powers 
have  submitted  to  an  Allied  peace.  Fol- 
lowing this  a  movement  has  been  started 
to  organize  a  boycott  against  all  stores 
that  have  German-made  merchandise  for 


sale.  A  meeting  has  been  arranged  for 
in  New  York  City  of  prominent  women, 
at  which  a  plan  will  be  proposed  to  re- 
quest all  retail  stores  "to  announce 
through  various  mediums  that  they  do 
not  sell  German-made  toys  or  other 
German-made  merchandise.  It  is  pro- 
posed as  well  to  reach  the  consumers  and 
to  impress  on  them  not  to  patronize 
stores  that  have  merchandise  with 
German  trademarks. 

The  "New  York  Journal  of  Commerce" 
of  October  31,  in  dealing  with  this  sub- 
ject, says: 

It  was  intimated  by  Richard  M.  Hurd, 
president  of  the  American  Defense  Society, 
that  the  action  taken  by  the  toymakers 
would  be  followed  by  similar  procedure  by 
other  responsible  business  organizations.  It 
is  evidently  the  intention  of  the  American 
Defense  Society  to  push  its  plans  for  a  boy- 
cott of  German  goods,  and  it  appears  that 
the  campaign  will  be  fruitful  of  results. 

In  some  circles  it  was  said  that  it  was  a 
little  too  early  to  venture  an  opinion  as  to 
the  attitude  of  American  business  men  to- 
ward the  attempts  of  Germany  to  rehabili- 
tate herself  in  American  markets.  That  she 
will  conduct  an  energetic  campaign  to  get 
back  to  her  former  place  was  admitted,  and 
it  was  pointed  out  that  the  shipment  of 
toys  merely  marked  the  first  step  in  her 
campaign. 

"It  is  my  sincere  hope,"  Mr.  Hurd 
said,  "that  this  will  not  set  a  precedent 
for  a  flood  of  German  goods  from  neu- 
tral countries  on  the  plea  that  they  are 
no  longer  owned  by  citizens  of  Germany, 
and  hence  that  the  money  paid  for  them 
does  not  directly  help  Germany.  The 
indirect  help  to  Germany  is  that  if  the 
United  States  absorbs  German  products 
now  held  by  neutrals  they  will  leave  a 
vacuum  in  neutral  countries  into  which 
Germany  can  dump  her  products  imme- 
diately after  the  end  of  the  war,  or  even 
to-day.  This  is  one  of  Germany's  stra- 
tegic moves  in  her  war  for  economic 
world  domination.  It  is  her  plan  that 
even  if  she  fails  to  gain  territorial  en- 
largements she  has  won  the  war  if  she 
emerges  from  it  in  a  stronger  economic 
position.  All  her  actions  in  the  war 
have  been  with  this  in  view." 

The  newspapers  have  taken  the  sub- 
ject up,  and  in  the  "New  York  Times'' 
appears  a  poem  from  Florence  Van 
Cleve  suggesting  that  they  be  taken  out 
to  where  the  "Lusitania"  was  sunk  and 
be  flung  overboard.     The  poem  reads: 


What  should  they  do  with  toys 

Those  dimpled  hands,  so  still  beneath  the 

waves  ? 
These    gifts    come    laggingly;     in    unseen 

graves 
Lie    now    the    laughing    girls,    the    merry 

boys; 
They,   all   unknowing,  went   to  meet   their 

fate 
With  childish  hearts  elate; 
And  now — too  late — 
The   hands   that   wrought   their   ruin    send 

them — toys! 

Ah,   let  them   have   their  toys! 

Not    much — not    much    they   ask,    so    still 

and  white! 
Let    some    strong    vessel    bear,    for    their 

delight, 
The   waxen   dolls,  the   drums   that   make   a 

noise, 
(Though    muffled      now),      to    where    the 

Great  Ship  died, 
And   there,  with    reverent   hands,  give   to. 

the  waves, 
Who'll  surely  bear  them   to   those   watery 

graves, 
These   toys,  for  those  who  cried 
In     childish     misery,     when     Death     was 

stark — 
For   those    who    sobbed,   all   frightened    of 

the    Dark! 

Unclinch   those   tiny   fingers,   little   lad! 
Be   glad— be  glad! 

Wear  not  that  look  of  anguish,  little  maid! 
Be    unafraid! 

To    you     by    them    betrayed,    by    them    be- 
reft of  joys— 
The   Germans  offer— Toys! 

The  "Montreal  Herald"  expresses  what 
will  be  the  opinion  of  many  inside  and 
outside  of  the  trade  in  Canada  in  de- 
claring: 

"No  recent  happening  has  caused 
such  an  intense  expression  of  re- 
pugnance in  the  United  States  as 
the  news  that  a  shipload  of  German 
toys  .  .  .  has  been  landed  in 
New  York  ...  If  the  toys  were 
taken  out  into  a  public  place  and 
burned,  it  is  certain  there  would  be 
enthusiastic  approval  throughout  the 
United  States." 

DRY  GOODS  REVIEW  would  be  glad 
to  have  opinions  from  the  trade  on  the 
whole  question  of  Canada  and  German 
merchandise  after  the  war;  whether  the 
decision  should  be  left  to  the  government 
to  impose  a  heavy  duty  that  would  keep 
enemy  goods  out,  or  whether  the  trade 
should  take  up  the  matter  as  a  body. 
Drygoods  men  are  interested  in  this 
matter  more  than  any  other  body. 


ONLY  TEN  PER  CENT.  ADVANCE  IN  DOLES 

Increased  Output  Keeps  Prices  Fair,  Though  Some  Materials  Go  Up  ioo  P.C. — Mechanical 
Toys  a  Strong  Line     Possibility  of  Embargo  on  United  States  Lines — Some  Slow- 
Buyers  Will  Be  Without  Merchandise 
Written  by  «  Special  Staff  Correspondent  for  Dry  Goods   Review 


CERTAIN  sections  of  the  trade 
have  been  very  slow  to  make 
their  toy  want?  known  this  sea- 
son" said  a  well-known  tov  maker  to 
DRY   GOODS   REVIEW. 

Ee  stated  that  there  would  certainly 
be  some  without  necessary  stock  this 
year  and  that  this  was  something  they 
might  avoid  by  an  earlier  estimate  of 
the  kind  of  goods  wanted  and  the  quan- 
tities they  would  be  able  to  use. 

Sales  Have  Been  Good 

In  many  ways,  the  Canadian  toy  in- 
dustry is  a  new  one.  It  has  developed 
very  fast  since  the  outbreak  of  the  war 
and  particularly  so  within  the  last  three 
years.  This  has  been  a  direct  result  of 
foreign-made  poods  being  shut  out  and 
the  Canadian  manufacturer  has  been  im- 
proving his  opportunity  and  is  making 
real  progress.  So  satisfactory  has  the 
doll  business  of  the  firm  in  question  been 
that  its  entire  output  is  sold  up  until 
the  middle  of  December.  "It  might  be 
possible  to  take  care  of  another  $50,000 
worth  of  business,"  this  manufacturer 
stated  to  DRY  GOODS  REVIEW,  "if 
it  came  to  hand  so  that  we  could  work 
on  it  not  later  than  the  first  of  Dec- 
ember." 

Lines   Are    Reduced 

While  there  is  still  a  good  range  of 
dolls — and  some  excellent  ones — one 
large  importer  stated  that  they  were  un- 
able to  show  anything  like  the  range 
they  had  before  the  war.  Indeed  this 
had  been  so  reduced  that  there  was  a 
decrease  of  many  hundreds  in  the  vari- 
eties  obtainable.        On   the    other   hand, 


Canadian  makers  have  been  adding  to 
their  range  and  one  of  the  big  firms  is 
just  sampling  a  new  line  at  the  present 
time.  The  foreign  reduction  will  not  be 
any  great  hardship,  it  is  thought,  for 
with  several  hundred  patterns  still  from 
which  to  choose,  the  kiddies  will  have  a 
sufficient  variety  to  please  their  juvenile 
tastes  to  the  full.  With  bonneted  dolls, 
jacketed  and  variously-decorated  designs 
the  showing  for  this  Christmas  will  not 
be  seemingly  short  of  an  average  good 
range. 

The   Price   Changes   10', 

While  there  have  been  greatly  in- 
creased costs  for  labor  and  material  ag- 
gregating in  some  instances  as  much  as 
100rf  dolls  of  various  makes  have  not 
advanced  in  relative  proportion.  They 
have  increased  in  price  somewhat,  and 
the  reason  for  the  advance  being  held 
down  to  about  107<-,  it  is  claimed,  is  be- 
cause of  the  increased  output.  New 
methods  also  have  been  adopted  and 
this  has  enabled  the  manufacturer  still 
further  to  cut  his  costs.  With  the  pos- 
sibility of  increased  business  prices  do 
not  give  promise,  therefore,  of  advanc- 
ing unduly. 

Mechanical  Toys  Good 

A  great  array  of  mechanical  toys  is 
being  shown.  These  are  of  superior 
quality  and  the  demand  for  them  has 
been  good.  The  lines  this  year  come 
largely  from  the  United  States  and  are 
the  product  of  many  manufacturers. 
Their  construction  provides  for  more 
than  average  wear  and  tear  on  some, 
while  others  are  less  costly  and  conse- 
quently will  not  stand  the  racket  to  the 


Mote  Ivory  Items 


Additional   bits   of    ivory    which   are   selling   are   shown    here.        There   is   a    glove 

stretcher — necessary  these  days  when   one  wears   high-priced  kid  gloves,  or  not   kid 

at   all — a  glove  darner — necessary  for  the  same   reason — a  tooth-brush   holder  to  be 

fastened  on  the  wall — a  covered,  collapsible  drinking  cup  and   a  ring  stand.     These 

are  shown  by   Carl   Austin  &   Co.,  Toronto. 


same  extent.  In  general  finish  and  "get 
up"  they  appeal  favorably.  Some  better 
lines  of  toy  autos,  hook  and  ladder 
wagons,  patrol  wagons,  train  sets,  and 
a  large  variety  of  small  carts  are  shown 
and  will  meet  with  ready  sale.  The  lines 
made  by  the  United  States  manufactui'- 
ers,  some  think,  are  even  superior  to 
those  made  before  in  Germany,  and  will 
be  available  at  lower  prices.  It  is 
thought  they  will  be  able  to  hold  their 
place  after  the  war. 

An  All-Year  Line? 

One  large  manufacturer  sees  no  reason 
why  toys  should  not  be  made  an  all-year 
line.  There  are  always  some  children 
who  want  and  need  toys,  and  their 
parents  will  buy  them  somewhere.  This 
is  a  point  that  the  dry  goods  merchant 
will  perhaps  be  able  to  do  some  figuring 
on.  The  margin  of  available  profit  is 
usually  good,  and  if  sufficient  promi- 
nence can  be  accorded  the  line  which  it 
must  have,  there  is  doubtless  food  for 
thought  in  this  suggestion  as  has  been 
intimated  in  previous  articles  in  DRY 
GOODS  REVIEW. 

The  Embargo  Bugaboo 

It  is  rumored  that  importation  of  dolls 
and  kindred  lines  from  the  United  States 
will  be  prevented.  This  will  be  a  serious 
consideration  if  made  effective,  but  one 
prominent  maker  thought  it  would  not 
affect  the  present  season's  trade  to  any 
extent  whatever.  Orders  are  placed  in 
the  early  Spring  for  these  goods,  and 
even  though  all  have  not  been  completed 
the  bulk  of  the  goods  are  in,  and  those 
that  have  already  been  ordered  will 
doubtless  be  forwarded  under  permit.  It 
is  usual,  where  goods  were  ordered  prior 
to  a  new  regulation,  to  let  them  come 
forward. 

As  far  as  this  part  of  Canada  is  con- 
cerned the  doll  makers  seem  to  have 
had  little  trouble  in  maintaining  then- 
supply  of  labor.  It  may  be  because  they 
have  paid  good  prices  for  they  state  that 
the  scale  of  wages  has  been  much  higher 
than  that  paid  in  other  countries  for  a 
similar  line  of  work.  At  any  rate  it  is 
interesting  to  learn  that  this  trade  ;:as 
practically  escaped  the  problem  which 
has  loomed  larger  than  any  other  with 
a  great  many  concerns. 

MAY    IMPORT    JEWELRY 

Under  a  ruling  of  the  War  Trade 
Board,  applications  for  import  licenses 
covering  gold-plated,  silver-plated  or 
gilt  jewelry,  will  be  approved,  providing 
applications  are  otherwise  in  order. 
This  ruling  of  the  War  Board  is  made 
in  connection  with  the  restriction  on 
jewelry  imports  which  went  into  effect 
on  September  14.  The  ruling  extends 
also  to  gold  and  silver-plated  pens,  pen- 
cils, cigarette  cases,  vanity  boxes, 
thimbles    and    silver    thimbles. 
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Fancy  Goods 

DOLLS,    TOYS 
Christmas  Novelties 


Our  Big  New  Holiday  Goods 
Catalogue  is  Now  Ready. 

It  contains  an  immense  range  of  Fancy  Goods,  Dolls, 
Toys,  Games  and  Novelties  for  the  Christmas    Trade. 

WRITE  FOR  CATALOGUE  TO-DAY 

NERLICH  &  CO. 

(OPPOSITE  UNION  STATION) 

146-148  Front  Street  West  TORONTO 


Dru  Goods  R< 


FANCY    GOODS,    NOTIONS    AND    TOYS 


IT  STIRS  EVERY  CANADIAN  HEART 


Who  was  not  thrilled  to  read  of  the 
Canadian  soldier  who  supported  a 
wounded  comrade,  and  fought  his  way 
with  the  little  detachment  back  through 
the  Boches  to  the  Canadian  lines? 
That  is  only  one  deed  of  heroism  among 
the  many  happening  every  day  and 
looked  on  as  a  matter  of  course  by  the 
boys  fighting  for  us  over  there.  It  shows 
the  stuff  that's  in  them.  They  are  our 
own  sons  and  brothers.  Is  the  same  stuff 
in  us  over  here? 


We  have  the  oppoitunity  at  home  to 
show  our  patriotism  by  other  deeds  of 
valor.  We  can  fight  and  we  MUST 
fight.  And  we  must  WIN,  no  matter 
how  heavy  our  burdens  may  be. 

OUR  FORMER  HABITS  are  the  Huns 
we've  got  to  battle  with.  We  can't  go 
on  living  as  we  used  to.  We  can't  go  on 
spending  our  money  for  things  we  like. 
We  must  set  up  new  standards — war 
standards— -and  stick  to  them — loyally. 


From   now  on   there  can  only   be  one  standard   for  those 
of  us  who  fight  behind  the  lines- -by  saving  and  lending 

We  Must  Buy  Bonds  to  Our  Utmost 


WILL    P.    WHITE,    LIMITED 

Manufacturers'   Agents  and  Importers 
TORONTO-65  Simcoe  St.       MONTREAL— 489  St.  Paul  St.  W. 
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These  Men  Are 
Doing  Their  Part— 

BUY 

VICTORY 

BONDS 


CANADIAN  LEATHER  PRODUCTS 

LIMITED 

144  FRONT  ST.  WEST,  TORONTO 


Us 
Do  Ours 

TO 

YOUR 

UTMOST! 


rMoney  Makers 

Solid  French  Ivory,  over- 
stock at  warehouse,  ready 
for  distribution  AT  LAST 
JANUARY  PRICES  for 
immediate  delivery  only. 

We  handle  complete  lines 
of  BRUSHES,  COMBS, 
MIRRORS,  PUFF-BOXES, 
HAIR  RECEIVERS,  PER- 
FUME BOTTLES,  SOAP 
BOXES,  MANICURE 
PIECES  and  SETS. 
In  fact,  if  it's  made  of 
Ivory  we  have  it. 

You  will  find  our  goods 
"riKht."  The  color  matches 
perfectly.  Each  piece  is 
stamped  in  neat  black  let- 
ters "French  Ivory." 

PRICES  TO  YOU  ARE 
LOW  AS  THEY  ARE 
BASED  ON  FIRST  FAC- 
TORY COST. 

Our  price  list  and  big  catalog  of  French  Ivor) 
is  ready— SEND   FOR   IT 

Delivery  at  once. 

Dominion  Ivory  Co.,  Ltd, 

52  Bay  St.  Telephone  Adelaide  1226 

TORONTO,  ONT. 

Exclusive  Canadian   Representatives 
The  Fiberloid  Corporation  The  Yale    Novelty  Co., 

Makers  of  Sheet  Ivory  and  Mfrs.  of  Ivory  Novelties 

French  Ivorv  Toilet  Articles 


BUTTONS ! ! 

Our  Travellers  Are  Out  with 
Full  Range  for  Spring,  1919 

Wc  have  exactly  what  your  par- 
ticular customers  want  in  buttons. 
Sizes  and  styles  to  meet  every  pos- 
sible demand  —  at  prices  both  you 
and  your  trade  will  be  more  than 
pleased  with.  Our  travellers  are  out 
now  with  a  full  line. 

Better  see  samples  before 
placing  your  orders,  or  shall 
we  send  samples? 

A.  WEYERSTALL  &  CO. 

BUTTON  MANUFACTURERS  .\  TORONTO 
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"If  You  Can  Buy  Liberty  With 
Money  for  God's  Sake  BUY  IT!" 


—HARRY  LAUDER. 

Here  is  a  call  from  the  heart  of  a  man  who  knows 
the  full  meaning  of  sacrifice. 
From  the  first  day  that  England  entered  the  war 
Harry  Lauder  served  his  country. 

Britain  called  for  money.  The  Scotch  bard  dug 
deep  into  his  savings.  He  enlisted  his  great  talents 
to  win  gold  for  her  cause. 

And  then  he  gave  his  only  son  to  pay  the  toll  that 
war  exacted. 

CANADIANS!—  This  Victory  Loan 
Is  YOUR  Call  to  Greater  Sacrifice! 

Your  country  wants  to  end  the  war  quickly.  It  does  not  wish  to  waste  one  single, 
precious  life. 

And  early  victory  demands  a  mighty  superiority  in  guns,  munitions  and  material. 
All  this  costs  money — money  which  it  is  your  privilege  to  loan — money  that  will 
BUY  victory. 

"If  you  can  buy  Liberty  with  money,  for  God's  sake  BUY  IT,"  said  he  who  has 
weighed  dollars  against  the  heart  pangs  of  blood  sacrifice. 

Remember  that  your  money  buys  not  only  Liberty  for  yourselves  and  your  children 
and  their  children — it  buys  the  lives  of  boys  who  will  fall  needlessly  if  your  dollar- 
shirking  prolongs  the  strife. 

If  dollars  will  buy  Liberty,  BUY  IT !    If  dollars  will  buy  lives,  BUY  THEM ! 

The  Allied  nations  are  doubling  their  efforts  in  order  to  cut  down  the  life-cost  of 
victory.  If  your  interest  is  great  enough  to  wish  one  boy  safely  home  who  might 
otherwise  find  his  rest  in  a  foreign  grave,  DOUBLE  YOUR  SUBSCRIPTION ! 

END  THE  TROUBLE— BUY  DOUBLE! 


The  Julian  Sale  Leather  Goods  Co.,  Limited 

600  King  Street  West,  Toronto 
MAKERS    OF    FANCY    LEATHER    GOODS 


Til 
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M.L.WILLINSKY&CO. 

Jobbers  and  Importers 
20-22  WELLINGTON  ST.  W.,  TORONTO 

Buyers  of  Silks,  all  kinds  of  Cotton  and 
Woollen  Goods,  Mill  Ends,  Clothing,  Boots, 
Men's  and  Ladies'  Underwear. 

Any  of  your  slow  sellers  we  can  use.  Let  us 
hear  from  you.    Keep  us  on  your  list. 

Bankrupt  Stocks  Bought. 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND  EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 

932-938  Broadway  New  York  Cor.   22nd  St. 

Canadian  Showroom   and  Factory-: 


WE  mean  to  make  victory 
sure.  We  must  drive 
ahead  at  the  front  and  at  home 
as  rapidly  as  we  can.  Just  at 
this  moment  this  means  bind- 
ing the  funds  for  which  our  | 
country  calls. 

Buy  Victory  Bonds 
Help  Push  Him  Off! 

wrinch,  McLaren  &  co. 

Smallwares  and  Notions 

77  Wellington  St.  W.  Toronto 


,ii:iiiiiiiii!iii:iiiiiiiiiiiu 


id  Wellington  Sts., 


Toronto.  Canada 


HELP 
PUSH 
HItt 
OFF. 


When  you  want  to  sell  or  buy  any- 

thing, use  the  condensed  ad  columns  of 

Dry  Goods  Review 

You  can  talk  across  the  continent  for 

two  cents  a  word. 

/'      Goods  i 


EQUIPMENT  AND   DISPLAY 


Have  You  Figured  It  Out 
In  This  Way? 

[Continued  from  October  Number] 
They   would  bo  enabled   lo   remain    with   customers   to    wrap  parcels,   or  perform 
other    important    duties,    while   change    is    being    made   and    returned,    which    is    just 

so      much      time     Rained,      if 


Gipe-Hazard 
Store  Service 

Co.,  Ltd. 


113  Sumach  St.,  Toronto 


BUY 
VICTORY  BONDS 


otherwise   they   have  to   leave 
for   change.      A    time-saver — 

is    it    not  ? 

To  be  continued  in  our  next   advertisement. 
I'.S,      Hear    in   mind   the   double  check    which   our  service  affords 
against    errors,    viz..    through   the  cashier   and    salesmen    checking  one 
another. 


BUY  VICTORY  BONDS 


ESTABLISHED  1849 


BRADSTREET'S 


Throughout  the  Civilized  World. 


Calgary.  Alta. 
Edmonton,  Alta 
Halifax,   N.S. 
London,  Ont. 


OFFICES    IN    CANADA: 

Ottawa,  Ont. 
St.  John,  N'.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,    Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto.  Ont. 
Winnipeg,   Man. 


Reputation    gained    by   long  years   of  vigorous, 
conscientious  and   successful   wort. 

THOMAS   C.    IRVING,    ft-v^t:^: 

TORONTO.  CANADA 


MAKE  IT  SHORT 

But  be  sure 
your  Brand  is 
listed  in  the 

BUYERS'  GUIDE 


A  Central  Market 
Place  for ''Wants" 
is  a  Trade  Necessity 

DRY  GOODS  REVIEW  is 

the  natural  want  medium 
for  the  Dry  Goods  Trade. 
Rate  :  2  cents  per  word  per 
insertion.  If  r  e  p  1  i  e  s  are 
directed  to  Box  Number  in 
our  care,  add  five  cents  per 
insertion  to  cover  cost  of 
mailing  replies. 


BALING  PRESS 


WASTE   PAPER  BALERS 

High    prices   now   for  baled   waste 
paper,    card    board,    etc.     Get    a 
paper  baler  in  now  and   make  A 


Turnsjt»'!IntoJMoney      \ 
FREE  TEN  DAYS'   TRIAL 

Made  in  twelve  sizes. 

Send  for  full  particulars  to-day. 

Use  the  coupon  attached. 

CLIMAX  BALER  CO. 

HAMILTON^ONT. 


oney  out  of  the  large  quan- 


Th 


Climax 
....  r  -<"•"*  Baler     Co., 

tity    of    waste    paper    you  Hamilton.  Ont. 

.„   ,  ,  .  ■>    Gentlemen:  Without 

Will    have    at    this    sea-  "*•      obligating   us   in    any 

„-cj          way,    please    send    full 

SOU.  Don't      Waste  V*         particulars     and     prices 

.  of       your       steel       Taper 

it— sell    it.  v         Baler»- 


>•        Name 

Address 


aamnnBHHH 


EQUIPMENT*  DISPLAY 


A  MODERN  PRAIRIE-PROVINCE  DISPLAY 


First  impressions  and  bad  reputations  are  harder  to  kill  than  sowthistle,  but  the  Western  merchant  has  in  most  cases 
risen  above  the  old  idea  that  his  show  windows  were  of  sufficient  effect  if  dressed  with  horse  liniment  and  a  string  of  dried 
apples.  The  above  illustration  is  not  an  exception  to  the  present  rule  of  artistic  display  observed  among  the  progressive 
Prairie  stores.  This  window  showing  furs  and  Fall  goods  is  from  D.  O.  Crossley  &  Sons,  Estevan,  Sask.,  who  are  regarded 
as  one  of  the  successful  firms  in  the  trade,  and  is  the  work  of  Mr.  John  Parkinson,  formerly  of  Scroggie's  and  Ogilvy's, 
Montreal.  Estevan  is  a  (own  of  between  2,000  and  3,000  population  in  south-eastern  Saskatchewan,  near  the  international 
border.  Both  the  arrangement  and  the  high-class  goods  shown  indicates  the  up-to-date  merchandising  which  is  carried  on  to 
meet   the   needs  of   the   Western    farmer   and    townspeople. 


Dry  Goodi  R<  vit 


E  QUIP  M  E  NT     AND     D IS P L  A  Y 


7!) 


KEEPING  FROST  FROM  WINDOWS 

Solutions  of  Retailer's  Perplexing  Problem  in  Winter-time — 

Adequate  Ventilation  Best  Preventative  of 

Heavy  Frosting 


ONE  of  the  difficulties  which  Win- 
ter time  annually  presents  to  the 
retailer  appears  to  be  the  elimina- 
tion of  frost  from  display  windows,  and, 
though  there  has  been  much  written  on 
the  subject,  DRY  GOODS  REVIEW 
has  been  in  receipt  of  many  inquiries  re- 
cently regarding  the  matter.  These  let- 
ters are  from  retailers  who  are  taking 
time  by  the  forelock  and  are  preparing 
well  in  advance. 

There  are  various  remedies  suggested 
for  the  frosting  of  windows,  and  these 
are  roughly  divided  into  two  parts.  In 
cases  of  slight  frosting,  the  trouble  can 
usually  be  eliminated  by  the  rubbing  on 
the  window  of  preparations  such  as  alco- 
hol, glycerine  and  water,  ammonia  and 
salt  water,  or  alcohol  and  water.  Where 
windows  do  not  frost  over  very  heavily, 
it  is  also  possible  to  keep  the  glass  clear 
by  throwing  a  strong  current  of  air  over 
the  inside  with  an  electric  fan.  The  cur- 
rent of  air  should  strike  the  glass  from 
one  side  and  sweep  over  the  entire  sur- 
face, thus  creating  a  circulation  of  air 
over  as  much  as  possible  of  the  surface. 
In  large  windows  two  fans  should  be 
used. 

Cause  of  Trouble 
It  might  at  this  point  be  well  to  de- 
fine the  cause  of  the  frosting  of  windows, 
which  in  cases  of  considerable  difficulty- 
necessitate  much  more  drastic  measures 
than  those  previously  enumerated.  The 
windows  frost  over  because  of  the  dif- 
ference in  temperature  in  front  and  back 
of  the  glass.  If  the  air  in  the  window 
is  warmer  than  that  outside,  there  will 
be  condensation  of  moisture  when  it 
strikes  the  glass.  Thus  the  point  is  to 
make  the  temperature  on  both  sides  of 
the  glass  as  nearly  the  same  as  possible. 
The  windows  should  be  enclosed,  the 
back,  sides  and  floor  being  practically 
air-tight  so  that  none  of  the  warm,  mois- 
ture-laden air  of  the  store  or  basemeni 
will  find  its  way  in.  Sometimes  this  will 
be  all  that  is  necessary,  but  in  excep- 
tional cases  of  heavy  frosting  it  will  be 
necessary  to  go  further  and  have  some 
form  of  an  opening  just  below  the  glass 
to  admit  cold  air  into  the  window,  and 
openings  in  the  top  to  let  out  the  warm 
air.  This  circulation  of  air  from  outside 
A-ill  keep  the  temperature  of  the  inside 
of  the  glass  much  the  same  as  that  out- 
side. 

Old  Windows 

There  are  several  ways  of  ventilating 
windows  already  installed.  When  the 
floor  and  background  have  been  made 
thoroughly  air-tight,  the  window  should 
be  ventilated  by  boring  holes  through  the 
sash,  about  1  inch  in  diameter,  with  cor- 
responding holes  in  the  upper  sash  of  the 
window  placed  from  six  to  twelve  inches 
apart.    If  the  glass  is  so  set  that  there 


is  no  wooden  sash  to  bore  through,  it  will 
be  necessary  to  instal  air  ducts  from  the 
base  of  the  window  up  through  the  floor. 

Some  windows  are  built  in  bay  window 
style  protruding  over  the  sidewalk,  and 
in  such  cases  all  that  is  necessary  is  to 
bore  holes  through  the  floor  which  over- 
hangs the  sidewalk,  with  corresponding 
holes  in  the  ceiling  of  the  window.  This 
often  provides  the  necessary  ventilation 
but  it  will  be  necessary  to  put  a  top 
cover  over  the  roof  holes  to  prevent  rain 
entering. 

Open  Back  Windows 

In    cases    where     windows     are     used 


which  are  not  enclosed,  it  is  impossible 
to  use  the  ventilating  system  as  a  pre- 
ventive of  frost.  In  such  cases  the  best 
remedy  suggested  is  to  get  as  much  heat 
next  to  the  glass  as  will  render  the  glass 
too  warm  for  frost  to  accumulate.  To  do 
this,  some  stores  use  electric  heaters,  oil 
heaters  and  gas,  the  latter  in  numerous 
small  jets  from  a  pipe  run  along  the 
lower  sash. 

A  Novel  Idea 
Another  suggestion,  which  is  both 
simple  and  very  often  effective,  is  to 
place  pots  of  unslacked  lime  in  the  win- 
dow as  near  the  plate  glass  as  possible. 
These  can  be  made  to  appear  as  part  of 
the  display  by  using  jardinieres  or  other 
containers,  and  the  design  of  the  window 
need  not  be  affected.  In  large  windows 
there  should  be  three  or  four  such  jar- 
dinieres, but  in  small  windows  one  or 
two  will  suffice. 


VICTORY  BOND  DISPLAYS 

Arouse    Much    Interest    in    Hamilton,    Ont. — Splendid    Windows 
Throughout  the  Trade 


ENTHUSIASTIC  over  their  last 
year's  record  of  Bond  purchases, 
with  one  Bond  to  every  2V2  of  population 
— Hamilton,  Ont.,  led  the  whole  Domin- 
ion— the  people  of  the  Industrial  City 
were  on  the  qui  vive  from  the  morning 
of  the  first  day  of  this  year's  campaign 
— despite  the  fact  that  they  were  not 
certain  until  the  middle  of  the  after- 
noon as  to  just  what  time  it  was!  How- 
ever, the  Mayor  got  the  clocks  going  all 
together  by  then  and  the  city  was  hum- 
ming. 

The  dry  goods  stores  are  especially  to 
be  commended  for  the  splendid  patriotic 
window  displays  which  they  presented. 

The  Right  House,  Thomas  C.  Watkins, 
Limited,  had  a  particularly  good  collec- 
tion of  war  trophies,  in  fact  one  of  the 
finest  that  has  been  seen  in  Hamilton, 
artistically  arranged  on  khaki  colored 
cloth.  Cards  explained  the  various 
items,  and  the  campaign  posters  were 
used  as  a  background.  On  the  street  and 
entrance  sides  of  the  window  the  glass 
was  bordered  with  a  strip  of  1%  in.  blue 
silk  ribbon,  one  of  1  in.  red  and  one  of 
V6  in.  white;  these  were  placed  about  2 
inches  apart  so  that  they  did  not  inter- 
fere with  the  view.  The  display  attrac- 
ted crowds  all  day  long. 

Murray  Sons,  Ltd.,  showed  large  cut- 
outs of  war  cartoons  in  black  and  white 
standing  about  in  the  background  with 
admonitions  to  purchase  Bonds,  while  in 
the  foreground  was  a  miniature  of  the 
"front-line"  trenches  with  tin  soldiers 
on  guard;  there  were  anti-air  craft  guns 
as  well  and  surrounding  the  "scene"  was 
a  track  upon  which  a  khaki  armoured 
car  was  in  motion.  Naturally  this  called 
attention  to  the  toy  department. 
"Three  Acts" 

The  Arcade's  window  was  interesting. 
It  contained  a  background  of  three  char- 
coal sketches  from  each  of  which  a  nar- 


row red,  white  and  blue  ribbon  led  to 
a  neatly  printed  card,  8  in.  x  10  in.  each 
on  an  easel  in  the  forgeround.  The  floor 
was  covered  in  red,  white  and  blue  bunt- 
ing and  flags  were  draped  above  the 
drawings  and  at  the  ends.  The  subject 
was,  three  facts  in  three  acts  represent- 
ing three  reasons  for  buying  Victory 
Bonds. 

The  first  act  showed  the  graves  in 
Flanders  and  a  soldier  struck  by  a  Ger- 
man shell;  the  accompanying  card  sug- 
gested lessening  the  number  of  casual- 
ties by  buying  bonds.  Act  II.  showed 
the  sinking  of  a  ship  by  submarine  and 
Act  III. — "your  act" — a  khaki  soldier 
giving  the  Kaiser  a  blow  in  the  chest— 
"Make  it  a  hard  one  by  purchasing  Vic- 
tory bonds." 

Dineen's  showed  a  wax  figure  in  a 
white  satin  gown  and  crowned  with  small 
flags;  she  stood  in  the  left  background 
and  held  a  huge  Union  Jack  while  a  large 
Canadian  flag  was  draped  from  behind 
and  above  her  out  to  the  right  fore- 
ground. 

G.  W.  Robinson's  large  double  windows 
on  both  sides  of  the  entrance  offered  im- 
pressive displays.  They  utilized  two  of 
the  large  campaign  posters  as  back- 
grounds, one  being  "Back  Him  Up  With 
Bonds,"  the  other,  "Heln  Us  To  Win 
This  Flag  For  Our  District."  A  wax 
figure  at  the  left  side  in  flags  held  a 
large  camnaign  banner  while  a  figure 
at  the  right  in  smart  street  costume 
pointed  out  further  facts  contained  on 
small  nosters  in  the  foreground  which 
with  flairs  carried  out  the  sweening  lines 
of  the  whole  displav.  The  windows  were 
both  arranged  on  the  same  plan. 
A  "Real"  Soldier 

R.   MacKay   &   Co.   believe   in   action. 
They    built    uo    a    "Ypres    Dug-out"    of 
(Continued   on  page   101) 


EQUIPMENT   AND   DISPLAY 


Dry  Goods  Review 


We  are  handling  our  cash  and  records 

by  machinery 


"The  best  thing  we  ever  did  was  to  install 
an  N.  C.  R.  System. 

"We  are  now  able  to  meet  the  Govern- 
ment's requests  to  conserve  man-power 
and  materials. 

"The  cash  registers  in  the  various  de- 
partments help  our  clerks  wait  on  cus- 
tomers quickly.  We  do  more  business 
without  congestion  at  the  counters. 

"The  svstem  is  simple  and  complete.  If 
a  mistake  is  made,  we  know  who  made  it. 


"The  new  clerks  catch  on  quickly.  They 
appreciate  how  the  N.  C.  R.  system  pro- 
tects them  and  increases  their  sales. 

"The  clerk-wrap  registers  make  our  cus- 
tomers glad  to  carry  their  own  parcels, 
b°rause  there  is  no  waiting  for  change. 

u  I*m  sold  on  the  N.C.R.  system  for  what  it 
does  to  help  us  meet  the  national  needs  for 
conservation  of  man-power  and  materials.  It 
benefits  our  customers,  our  clerks,  and  the 
business.'" 


Department  Xo.  Co, 

The    National    Cash    Register    Company,    of 
Canada,  Limited,  Toronto,  Ont. 

Name   

Address 


Please  give  me  full  particulars  about  an  N'.C.R. 
system  for  a  general  store. 


r?<  vieiv 


EQUIPMENT  AND   DISPLAY 
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Where  Shall  We  Send  It? 


This  New 
Catalog 


describes  the 
full  line  of 

Lamson 
Wire  Line  Carriers 

TEN  REASONS  FOR 
LAMSON  WIRE  LINE  CARRIERS 


IBS 


1.  Safeguard  cash  and  charge 
vouchers  at  your  central  desk. 

2.  Make  all  clerks  more  profit- 
able by  cutting  out  their  non- 
productive work  —  change- 
making. 

3.  Enable  your  clerks  to  .-ta\ 
with  their  customers. 

1.  Cut  out  delays  and  confusion 
at  change-making  stations. 

5.  Make  it  unnecessary  to  keep 
on  hand  a  large  amount  of 
assorted  money. 


10. 


Provide  for  inspector  check- 
ing goods  while  cashier 
checks  extension  and  makes 
the  change. 

Save  so  much  time  that  one 
clerk  in  five  can  be  dispensed 
with. 

Costs  nothing  for  power. 

A  high-class  carrier  system 
at  a  surprisingly  low  lost. 

Gives  the  same  centralized 
control  in  small  stores  that 
Cable  and  Pneumatic  Tubes 
give  in  large  stores. 


THE   LAMSON    COMPANY 


BOSTON.  MASS 


EQUIPMENT  AND  DISPLAY 


Dry  Goods  Review 


' '  Can  You  Send  It  At  Once  ? ' 


This  Style  Body,  $146.00. 


Quick    Delivery    Pleases    Your    Customers 

"MOTOR  DELIVERY  IS  THE  GREATEST  TRADE  WINNING  ASSET 
ANY    MERCHANT    CAN   ADD   TO    HIS    BUSINESS   EQUIPMENT" 

The  famous,  steel-ribbed,  patented  Babcock  Commercial  Body  for  Motor  Delivery  is 
now  made  in  Canada,  exclusively  by  ourselves.  If  you  want  good  looks,  style,  impres- 
siveness  and  a  long-lasting  body  on  your  delivery  chassis,  get 


No.  3 


Steel  foundation  (patented)  makes  rigid,  unbreakable, 
strong,  enduring  frame.  In  the  style  illustrated,  the  side 
panels  are  beautifully  finished,  roof  is  solid,  covered  with 
heavy  duck,  windows  both  sides  of  drivers'  seat,  full 
length  rear  door.  This  is  the  handsomest  full  panel  body 
made,  and  for  the  money  cannot  be  equalled  anywhere. 
Write  us  for  further  particulars. 


If  We  Have  No  Agent  in  Your  District,  Please  WRITE  DIRECT  FOR  PRICES 
Illustrated  Folder  on  Request. 

CARRIAGE  FACTORIES  LTD. 


HEAD  OFFICES: 
Excelsior  Life  Building,  Toronto 


SALES  OFFICES: 
Montreal,  Toronto,  Winnipeg 


BUY  VICTORY  BONDS 


/try  Goods  R 


HOUSE     FURNISHINGS 


(Da/ipoj 


WINDOW    SHADES 

are  Recognized  the  Best  and  Most  Saleable  Shadings 

SIX   GRADES: 

ARROWS     Untrimmed  edge,  water  colors 
DOMINIONS     Trimmed  edge,  water  colors 
REGALS — Machine  made,  oil  opaque 
EUREKAS     Hand  made,  oil  opaque 
PEERLESS  -Best  hand  made,  oil  opaque 
DE  LUXE— Hand  made,  oil  tints 


BUY 

VICTORY 

BONDS 


MANUFACTURED  BY 


DALY  &  MORIN,  Limited 

Salesroom:     55  St.  Sulpice  Street,  MONTREAL 
Factories:  LACHINE 

Write      for      Color      Books      and      Prices 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 


Made  by 


JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian   Representatives:   CAMPBELL,  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 
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HOUSE     Fl'RNISHINGS 


Dry  Goods  Review 


Just  One  of  the  Many  Beautiful 

Settings  Made  Possible  with  the  Aid 

of  Hees-made  Products  ! 


fill 

Wt&j^~IM 

WE  manufacture  in  Canada  Tapestry  Curtains,  Tapestry  Covering, 
Plain  Repps,  Egyptian  Cloth  and  Poplins  for  Hangings.  Our  Nov- 
elty Curtain  Department  is  equipped  to  manufacture  everything  in  Scrim 
Curtain  and  Panel  Curtains,  as  well  as  Store  Valances  and  Gathered  Cur- 
tains and  Velour  Portieres. 

Our  Upholstering  Brass  Goods  Department  includes  everything  needed 
for  the  drapery  man. 


Send  for  Catalogue  No.  28.  This  beautifully  illustrated 
catalogue  will  give  the  buyer  a  better  idea  of  the  actual 
appearance  of  the  finished  article. 


GEO.  H.  HEES,  SON  &  CO.,  LIMITED,  TORONTO 


Montreal 


Quebec 


If  it's  for  the  window  we  have  it " 

Winnipeg  Vancouver 


Manchester,  Eng. 


/>/■//  Goods  R(  vu  a 


IIOUSK    FURNISHINGS 


WW. 


Your  Bond  May  Bring 
Him  Home  in  Safety 


CANADIAN  fathers  are  on  the 
battle  fronts  o  f  France. 
Many  must  fall;  how  many  de- 
pend upon  Us  who  remain  safely 
at  home. 

A  single  Victory  Bond  will  help  to 
save  a  soldier's  life,  your  soldier's 
life,  and  bring  him  home  to  you — 
alive  and  victorious. 

This  Space  Donated  by 

Prime  &  Rankin  Ltd. 

Manufacturers  of  Curtains 
74  York  St.  -  Toronto 


Keep   The  Home   Wheels 
Turning 

For  Victory 

The  Allies 

For  Business 

Dry  Goods  Review- 
Invest  to  your  utmost  in  Victory  Bonds 
and  use  "Dry  Goods  Review"  for  1919 

Both  are  good  dividend  payers. 

"What  I  kept  I  have  lost: 
What  I  gave  away  I  had." — Croesus. 

For  the  Winning  of  (he  War 

DRY  GOODS  REVIEW 

TORONTO 


The 
Financial  Post 

This  is  a  business  man's  paper.  It  is  of  in- 
terest to  every  man  who  has  money  invested 
either  in  his  own  business  or  in  bonds  and 
securities  of  various  kinds.  It  is  published 
weekly,  and  the  news  is  given  in  very  read- 
able form. 

Wholesale  and  retail  merchants  find  it 
valuable  because  they  are  interested  in 
market  tendencies  and  market  factors,  not 
only  as  applied  to  their  business,  but  also 
as  applying  to  business  in  general.  They 
need  to  know  conditions  local  and  remote. 
They  need  information  to  enable  them  to 
buy  right  and  sell  safely. 

And  the  knowledge  they  need  they  can 
have  for  the  insignificant  sum  of  $3  an- 
nually. 

THE  FINANCIAL  POST  OF  CANADA, 

143-153  University  Ave.,  Toronto. 

Please  enter  me  as  a  regular  subscriber,  com- 
mencing at  once.  If  I  am  satisfied  with  the  paper, 
I  will  remit  .$3  to  pay  for  my  subscription  on  receipt 
of  bill. 


HOUSEFURNI5HIN05 


DRAPERIES  AND  WINDOW  LACES 

New  Shipments  Arrive — Interesting  New  Designs — Blues  Receive 

Increased  Attention — Rare  Tapestry  Patterns 

in  Fine  Laces 


**p~ry  HERE  is  a  bird  on  everything," 
remarked  a  woman  in  the  drap- 
A  ery  department  of  one  of  tne 
large  stores  the  other  day.  And  when 
one  sees  the  new  designs  just  arrived 
from  England  and  New  York,  and  those 
produced  by  our  own  factories  there  are 
more  and  more  birds.  They  are  as 
numerous  as  Victory  Bonds  these  days! 
Oriental,  verdure   and   floral   effects  are 


rather  vague  terms  for  expressing  the 
variety  of  original  and  striking  designs 
and  colorings  which  have  developed  but 
there  is  no  marked  tendency  for  any  one 
idea  such  as  the  black  and  white  stripes 
and  blocks  for  backgrounds  which  creat- 
ed a  furore  three  or  four  years  ago.  Birds 
are  the  nearest  approach  to  that,  but  their 
size  and  color  vary  from  the  high-toned 
cockatoo,   parrot   and    pheasant   to   little 


A  New  Cretonne 

The  three  gay  bird  motifs  with  their  small  patches  of  reds,  blues  and  greens 
are  effective  on  the  delft  blue  ground  ;  the  striking  white  floral  pattern  is  developed 
in  sage  green  outlines  and  shading,  making  a  novel  design  which  is  cheery  with- 
out  being  garrulous.     Shown  by  Geo.  II.  Hecs,  Son  &  Co.,  Limited,  Toronto. 


conventional  blue  birds  and  even  fanciful 
brown  sparrows.  Blue  colorings  seem  to 
have  increasing  prominence  and  perhaps 
there  is  a  slight  decrease  in  the  number 
of  natural  rose  colors.  The  blues  vary 
from  a  few  light  tones  to  dull  "old" 
shades  and  deep  and  dark  ones.  Some 
black  backgrounds  are  offered  again  and 
a  number  of  designs  bring  out  strikiiv 
effects  by  the  use  of  white  on  the  black, 
with  a  touch  of  color,  seemingly  as  an 
after  thought 

Rich  tapestry  tones  in  both  large  and 
small — some  very  small  and  some  very 
large  patterns  are  prominent.  One  rath- 
er surprising  oriental  conception  has  a 
brilliant  yellow  ground  with  a  finely 
lined  black  design  involving  a  little  green 
and  other  indecisive  tones  which  subdue 
the  yellow-and-black  idea  into  something 
quite  unusual. 

New  Window  Laces 

In  laces  there  are  some  exquisite  new 
filets  arriving  from  Nottingham.  These 
are  finely  made  and  exhibit  some  impres- 
sive shaded  patterns.  This  shading  in 
lace  patterns  has  been  developing  strong- 
ly in  fine  window  laces  of  late  and  with 
the  perfecting  of  them,  rich  old  tapestry 
designs  are  reproduced  in  variety  and  as 
accurately  as  possible  in  all  white  and 
single  weight  thread  fabric.  These  fine 
reproductions  are,  of  course,  for  the  high- 
class  trade,  but  it  is  interesting  to  buyers 
to  have  these  new  things  to  offer  from  the 
centres  still  busy  in  England  with  war- 
time demands. 

In  the  more  popular  priced  lines  there 
are  several  new  bird  and  butterfly  win- 
dow nets.  White  Madras  continues  to  be 
of  importance. 


BLACK  AND  GOLD 

One  of  the  Yonge  St.  specialty  shops 
is  showing  a  novelty  in  wall-paper.  It 
has  a  dull  black  back-ground  with  a  grace- 
ful design  of  reeds  and  grasses  in  gilt, 
with  a  sprig  of  "bachelor's  buttons"  to 
give  an  interesting  blue  touch. 


SOME  NEW  CHRISTMAS  LINES 

A  new  trench  electric  light  is  on  the 
market  in  New  York.  It  may  be  used 
as  a  shaving  mirror,  a  reading  light,  or 
by  pressing  a  button  on  the  side,  flash 
signals  may  be  radiated.  Closing  the 
flap  automatically  puts  out  the  light, 
It  is  bound  in  brown  leather  and  retail.-, 
at   $3.50. 


FANCY  SWEATERS 

There  is  a  feeling  among  a  number  of 
merchants,  as  well  as  some  manufac- 
turers, that  the  public  have  been  taking 
advantage  of  the  lavish  supplies  of  yarn 
that  have  been  made  available,  nomin- 
ally for  "Red  Cross"  purposes,  to  in- 
dulge themselves  instead  of  the  sol- 
diers. There  has  been  a  serious  scarcity 
of  yarn  in  Canada  for  a  long  time  past, 
as  in  the  United  States,  and  millions  of 
pounds  have  been  taken  from  supplies 
that  otherwise  would  have  gone  to 
manufacturers  and  been  diverted  to  what 
purported  to  be  "Red  Cross"  purposes, 
to  be  knit  into  socks  or  sweaters  or 
other  lines  for  the  soldiers.  Had 
this  object  been  carried  out  the  knit 
goods  makers  would  have  only  been  too 
pleased  to  help  in  the  excellent  object 
aimed  at,  no  matter  at  what  expense  to 
their  own  mills.  But  lo!  There  arose  a 
'craze"  for  knitting  sweater  coats — not 
for  the  men  at  the  front,  but  for  women 
and  girls,  chiefly  girls,  at  home.  Every 
pound  of  wool  that  was  required  for  the 
soldiers  should  have  been  allotted  to 
their  use,  but,  there  has  been  a  growing 
feeling  against  allotting  yarn  to  sol- 
diers and  then  sidetracking  it  for  civi- 
lian use,  to  the  detriment  of  industrial 
requirements. 

From  the  point  of  view  of  the  retailer 
a  fairer  division  of  the  yarn  supply 
would  not  work  out  disadvantageously. 
Sales  of  sweaters,  at  higher  profits, 
would  replace  sales  of  yarn  for  sweaters 
for  home  use. 

The  girls  who  do  the  knitting  do  not 
seem  to  be  the  ones  on  whom  the  blame 
should  be  placed.  They  did  not  dye  the 
wool  pink  and  blue  and  yellow  and 
green.  They  take  their  diminished  sup- 
ply of  sugar  with  a  commendable  resig- 
nation because  they  know  there  is  a 
shortage  if  the  authorities  say  so — the 
right  way.  They  would  likely  do  the 
same  with  wool  and  leave  their  pretty 
pink  sweaters  to  make  until  the  war  is 
over  or  else  purchase  the  ones  from  the 
mills,  if  the  wool  were  not  to  be  had. 
Moreover,  whoever  had  the  wool  dyed 
pink  and  those  other  bewitching  tints 
knew  quite  well  that  soldiers  don't  wear 
them. 

Where  a  shortage  exists  and  sacri- 
fices are  to  be  made,  probably  a  fairer 
supervision  on  the  part  of  the  authori- 
ties would  not  be  out  of  place. 


AS    TO    SILK    HOSIERY 

"While  the  four  colors  of  browns, 
greys,  black  and  white  are  the  chief 
lines  talked  about  for  Spring  hosiery, 
we  are  selling  right  along  now  just  as 
much  fancy  colored  silk  hosiery  as  we 
ever  did,"  said  the  manager  of  the 
hosiery  department  in  one  of  Canada's 
largest  stores.  "Women  and  young 
girls  want  hosiery  to  match  their  cos- 
tumes, it  seems,  and  will  purchase  them 
so  long  as  they  are  to  be  had.  Prices 
are  extremely  high,  but  the  hosiery  must 
be  had  and  so  they  pay  the  price.  What 
was  selling  this  year  at  $2.00  and  $2.50 
will  be  $3.00  and  over  next  year.  We 
have  placed  our  orders  for  Spring  mer- 
chandise but  have  received  no  word  as 
yet  as  to  what  the  price  is  to  be.  It 
may  be  $2.00  or  $2.10,  or  perhaps  more. 
The  prices  will  probably  not  be  settled 
until  the  goods  arrive  next  January." 

SOMETHING  NEW   IN    HOSIERY 

"Wouldn't  those  look  smart  with  a  navy 
blue  suit  and  brown  oxfords?"  remarked 
a  well-dressed  young  lady  to  a  friend  as 
they  looked  in  a  Yonge  Street  window 
the  other  day  at  some  new  very  fine  khaki 
brown  hosiery.  This  very  new  line  is 
somewhat  like  the  "natural"  wool.  No 
doubt  "something  smart"  but  warmer 
than  silk  would  meet  with  good  approval 
from  the  better  class  trade  right  now, 
especially  those  who  have  recently  re- 
covered from  the  "flu." 


were  large  enough  to  hide  the  goods  from 
the  children  for  that  length  of  time  and 
so  the  response  was  generous,  relieving 
the  congestion  for  the  last  night  very 
considerably.  The  store  will  adopt  the 
same  plan  this  year. 
Buy  another  Bond! 


GETS  CUSTOMERS'  ASSISTANCE 
Like  the  majority  of  toy  departments, 
that  of  R.  MacKay  &  Co.,  Hamilton, 
Ont.,  find  that  as  soon  as  mothers  see  the 
first  displays  of  Christmas  toys,  no  mat- 
ter how  early  in  the  Fall  it  is,  they  want 
to  pay  a  deposit  and  have  the  goods  held 
for  Christmas  Eve  delivery.  And  like 
most  toy  departments  this  one  provides 
that  service  for  its  customers. 

In  order  to  alleviate  the  difficulties  of 
"the  night  before,"  this  store  sent  out 
postcards  last  year  reminding  purchas- 
ers three  or  four  days  before  Christmas, 
of  their  purchases  and  that  the  goods 
were  being  held  as  agreed.  It  explained, 
however,  that  it  would  mean  a  great  deal 
less  of  late  and  hard  work  on  the  de- 
livery department  if  the  customer  could 
arrange  to  have  the  goods  taken  in  a 
couple  of  days  before  the  holiday  and 
would  be  a  convenience  which  the  store 
would  appreciate. 

In  a  good  percentage  of  cases,  homes 


PRICE  MAINTENANCE  PERMITTED 

U.  S.  Courts    Say    Manufacturers    May 

Refuse  to  Sell  to  Price 

Cutters 

Norfolk,  Va.— United  States  Federal 
Judge  Waddill  has  dismissed  an  indict- 
ment recently  returned  against  Colgate 
&  Co,  for  alleged  violation  of  the  Sher- 
man law. 

Judge  Waddill  sustained  the  demurrer 
of  Colgate  &  Co.  that  a  manufacturer, 
provided  he  is  not  in  conspiracy  with 
other  manufacturers  of  similar  products, 
has  the  right  to  fix  and  enforce  the 
maintenance  of  reasonable  prices,  and 
that  such  a  manufacturer  is  violating 
no  law  in  refusing  to  sell  again  to  a 
retailer  who  fails  or  refuses  to  maintain 
such  a  fixed  price.  Price  cutting  de- 
moralizes business,  the  court  asserted. 


A  very  simple  contrivance  for  tabulat- 
ing grocery  needs  for  the  day  is  offered. 
The  names  of  staple  requirements  are 
arranged  in  two  columns  between  which 
are  wires  containing  beads  of  fair  size 
which  are  pushed  towards  the  articles 
required.  This  eliminates  the  need  for 
pencil  and  pad  and  is  quite  speedy. 

Cakes  of  soap  for  the  kiddies  are  to 
be  had  in  the  form  of  kewpies.  These 
bid  fair  to  become  very  popular. 


K N  I T T  E  D    GOODS 


Dry  Goods  Rt  view 


Help  Currie's  Men 

The  price  paid  so  far  in  blood  and  sacrifice  is  too  precious  and  costly 
to  be   satisfied    with   an    inconclusive  result. 

The  Hun  has  not  promised  or  made  restitution:  he  has  not  yet 
shown  the  least  sign  of  repentance. 

His  Kaiser  is  yet  acclaimed  as  the  supreme  War  Lord,  and  his 
spirit,  so  far  as  can  be  seen,  still  dominates  the  people.  There 
is  no  hope  for  peace  until  this  is  changed.  The  war  should  go 
on  until  the  desired  change  is  wrought.  Nor  can  one  well  see  how 
the  propositions  discussed  by  President  Wilson  can  be  successfully 
realized  unless  under  the  compelling  force  of  an  unconditional 
surrender. 

— Sir  George  Foster. 
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THIS   SPACE    DONATED   BY 


THOMSON  KNITTING  COMPANY 

Makers  of    "Leader"   Brand 

2|l    CHILDREN'S   RIBBED   HOSIERY 

TORONTO  CANADA 


RegUterod  No.  282,00. 


THE    HALL  MARK    OF 

Maximum  Comfort  and 
at  Minimum  Cost. 

First  In  the  Field  ind  Still  Leading. 

Made  on  the  GRADUATED  PRINCIPLE, 

and  starting  with  TWO  THREADS  in  the 
TOP,  it  Increases  In  WEAR-RESISTING 
PROPERTIES  as  it  descends.  Thus  THE 
LEG  HAS  THREE  THREADS,  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A   HALF  HOSE 
FOR  HARD  WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THE    AOME     OF    PERFECTION    IN    FOOTWEAR. 

To  b«  had  from  any  of  the  Leading  Wholesale 
Dry  Qoods  Houses.  * 


MAKE  YOUJL 
SAVINGS  FICMT 

FOR.YQU! 


"It  is  ordained  that  we  shall  not 
reach  the  blessed  era  of  peace  save 
along  a  path  of  gold  cemented  with 
human  blood." — Lloyd  George. 

This  year's  war  bill  alone  requires 
four-fifths  of  the  coming"  Victory 
Loan,  $500,000,000. 

Make  your  savings  fight  for  you. 

Fulfill  your  duty  to  yourself  and 
Canada. 


Space  donated   by 

ALLEN  BROS.  COMPANY,  LIMITED 

Manufacturers  of  A.  B.  C.  Hosiery 

817  GerrardJSt.  E.  Toronto,  Can. 
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There's  even 
more  profit 
in  the  whole 
line 


Sole  Selling  Agents 
E.  H.  Walsh  &  Co.,  Limited 

Toronto     Montreal      Winnipeg 


PERHAPS  Mrs.  White — your  customer  who  always 
buys  "Three  Eighties"  Stockings — doesn't  know 
that  "Three  Eighties"  is  but  one  brand  of  the  big 
"Sunshine"  line  of  hosiery. 

Why  not  tell  her? 

Why  not  show  her  that  the  "Sunshine"  line  meets 
the  whole  family's  hosiery  needs? 

In  this  way  you  can  sell  her  "Little  Darling"  and 
"Little  Daisy"  for  the  girls;  "Buster  Brown"  stockings 
for  the  boys ;  "Pedestrian"  or  "Marathon"  for  "hubby." 

Simply  say — "They  are  Sunshine  brands  —  all 
made  by  the  same  concern — the  largest  of  its  kind  in 
Canada." 

You'll  find  your  suggestion  welcomed — your  cash 
register  will  ring  up  a  lot  of  new  profitable  business. 

Now's  the  time  to  make  a  drive  on  hosiery. 

The  Chipman-Holton  Knitting 
Company,  Limited 

"Largest  Hosiery  Manufacturers  in  Canada" 

Hamilton     Mills  also  at  Welland 
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KNITTED    GOODS 


Dry  Goods  Review 


Has  the 
Advantage 
of  Comfort, 
Durability 
and  Price  ! 

So  as  not  to  lower 
Atlantic  Quality 
in  the  slightest 
degree,  our  output 
is  limited. 

From  Buying  to 
Inspection  De- 
partments, con- 
stant vigilance  in- 
sures your  trade  of 
the  highest  stan- 
dard of  excellence 
in  underwear. 

The  Atlantic  re- 
putation for  com- 
fort, durability  and 
price  are  features 
both  you  and  your 
customer  cannot 
afford  to  over- 
look. 


When  Buying,  say  "Atlantic!" 

ATLANTIC   UNDERWEAR  LIMITED 

MONCTON,   N.B. 
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K  N 1 TTED    GOODS 


I  Am  Public  Opinion 


All  men  fear  me! 

I  will  judge  you  not  by  an  allegi- 
ance expressed  in  mere  words. 

I  will  judge  you  not  by  your  mad 
cheers  as  our  boys  march  away  to 
whatever  fate  may  have  in  store 
for  them. 

I  will  judge  you  not  by  the 
warmth  of  the  tears  you  shed 
over  the  lists  of  the  dead  and  the 
injured  that  come  to  us  from  time 
to  time. 

I  will  judge  you  not  by  your  un- 
covered head  and  solemn  mien  as 
our  maimed  in  battle  return  to 
our  shores  for  loving  care. 

But,  as  wise  as  I  am  just,  I  will 
judge  you  by  the  material  aid  you 
give  to  the  fighting  men  who  are 
facing  death  that  you  may  live 
and  move  and  have  your  being  in 
a  world  made  safe. 

I  warn  you — don't  talk  patriotism 
over  here,  unless  your  money  is 
talking  victory  Over  There. 

/  am  Public  Opinion! 

As  I  judge,  all  men  stand 
or  fall! 

I  say  to  you — 

BUY 

VICTORY 
BONDS 


Wishing  Every  Success  to  the  Victory  Loan  1918 


DI1CCCD'?   SANITARY  OVCTCII  COMPANY. 
r    JACGCri  O  WOOLLEN   010  I  tltl  limited 


243  Bleury  Street,  Montreal 


[aege: 


92 


KNITTED    GOODS 


Dry  Goods  Review 


We  Can  Care  For  You 
Quite  Satisfactorily 
This  Season 
In  Regard  to  Prices! 


To  keep  their  stock-turns  nearer  to  normal,  retailers 
are  curtailing  the  number  of  brands  carried. 

Be  careful,  therefore,  to  see  that  the  brands  you  re- 
tain are  the  lines  most  suited  to  your  customer  needs 
— best  for  quality — and  best  for  the  money.  The 
St.  George's  line  meets  these  three  points  squarely. 

Particularly  in  regard  to  prices,  our  facilities  and 
our  foresight  have  put  us  in  the  position  to  care  for 
you  quite  satisfactorily  this  season. 

Write  for  particulars  of  St.  George  Brand  Under- 
wear in  Scotch  Knit,  Heavy  Wool,  Rib  and  Fine 
Elastic  Combinations. 


m 


THE  SCHOFIELD  WOOLEN 
COMPANY,  LIMITED 
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awa 


Ontario 
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K  X 1 TT ED    GOODS 


KeepThe  Home  Fires  Burning' 


TO-NIGHT  there  will  be  Canadian  boys 
in  lonely  listening  posts  far  out  in  the 
desolation  of  No  Man's  Land,  Cana- 
dian boys  in  the  darkness  and  the  mud  and 
the  cold  of  the  trenches  under  the  cease- 
less thunder  of  guns  and  the  scream  of 
shells,  Canadian  boys  tramping  along  the 


pitch-black,  shell-torn  roads.  Through  the 
long,  dreary  hours,  as  they  wait  and  watch 
in  the  dark,  their  thoughts  turn  to  the 
homes  they  have  left  behind,  homes  on  dis- 
tant farms,  in  little,  scattered  villages,  in 
great  cities,  and  they  see  in  imagination  the 
pleasant  home  lights  shining  out  into  the 
night. 


They  are  Fighting  to 
Keep  Those  Home  Fires  Burning 


You,  back  here  in  the  peace  and  safety  of  the 
homes  they  love,  can  help  in  the  bitter  struggle  that 
our  boys  must  face  to-night,  and  to-morrow  night, 
and  every  day,  and  every  night,  until  the  final 
VICTO.RY  is  won.  You,  too,  must  work  to  keep 
the  home  fires  burning — for  our  sons   in  France. 

They  need  guns  and  more  guns,  shells  and  more 


shells,  they  need  tanks  and  transports  and  air- 
planes, good  food  and  warm  clothes  and  medicines 
and  hospital  supplies — an  ever-increasing  abund- 
ance of  all  the  vital  materials  of  war,  if  they  are  to 
drive  the  ruthless  German  invaders  back  within 
their  own  borders,  and  establish  for  all  time  the 
sacredness  of  Canadian  liberty  and  the  safety  of 
Canadian   homes — their  homes,  our  homes. 


Keep  the  Home  Fires  Burning — Buy  all  the  Bonds  You  Can 

This  Space  is  Donated  to  the  Winning  of  the  War  by 

HARVEY    KNITTING    COMPANY 

WOODSTOCK,    ONTARIO 
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KNITTED    GOODS 


Dry  Goods  Hevu  u 


What  Every  Merchant 

Can  Do 


As  every  one  of  our  merchant  friends 
knows,  the  needs  of  the  war  must  re- 
ceive first  attention,  hence  the  difficul- 
ties of  securing  yarn  and  labor  have 
been  so  great  as  to  make  it  impossible 
to  fill  all  orders  for 
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THE  PURE  WOOL 

UNDERCLOTHING 

THAT  WILL  NOT   SHRINK 


While  we  are  trying  to  treat  every 
dealer  equitably — there  will  be  a 
considerable  shortage  in  deliveries. 
But — remember  you  can  please 
your  customers  most  by  supplying 
them  with  some  brand  of  TURN- 
BULL'S  UNDERWEAR,  which 
is  the  best  underwear  they  can 
buy,  next  to  "CEETEE." 

Therefore,  please  push  Turnbull's 
brands  which  we  can  supply  you 
with  promptly. 

C.  Turnbull  Co.,  Ltd. 

Gait,  Ont. 


Turnbull's 

"M"  BANDS 
For  Infants 

Every  dealer  should  carry 
a  stock  of  these  very  neces- 
sary  garments   for   Babies    - 

they  arc  put  up  in  attractive 
hygienic  boxes  —  three  in  a 
box  and  will  sell  themselves 
if  a  few  boxes  arc  displayed 
on  the  counter  or  in  the  win- 
dows. 
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KNITTED    GOODS 
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Your   Business   Prosperity   is 
closely  related  to  the  Success  of 

Canada's  Victory  Loan 


YOUR  business  prospers  because 
your  customers  —  farmers,  me- 
chanics, clerks,  workmen  and 
others — have  plenty  of  money  to  spend. 
They  have  plenty  of  money  to  spend 
because  business  has  been  good. 

And  business  has  been  good  largely 
because  of  the  millions  upon  millions 
of  dollars  spent  by  Great  Britain  for 
Canada's  natural,  agricultural  and 
manufactured  products. 

But  Great  Britain  needs  credit,  if  she 
is  to  continue  spending  money  in  Can- 
ada. Otherwise  she  will  buy  where 
credit  is  available. 

Canada's  Victory  Bonds  are  being 
sold  to  the  people  of  Canada  in  order 
that  the  credits  Great  Britain  requires 
may  be  established. 


This  money,  loaned  by  the  people  of 
Canada,  and  re-loaned  by  Canada  to 
Great  Britain,  will  find  its  way  back  to 
the  people  of  Canada. 

The  relation  between  your  business 
prosperity  and  the  success  of  Canada's 
Victory  Loan  is,  therefore,  very  close 
indeed.  In  fact,  your  business  cannot 
continue  to  prosper  as  it  has  been 
prospering,  unless  the  issue  of  Canada's 
Victory  Bonds  is  a  complete  success. 

Canada's  Victory  Bonds,  moreover, 
are  an  exceptionally  good  investment. 
They  earn  a  good  rate  of  interest;  the 
principal  is  secured  by  the  signed 
pledge  of  Canada  backed  by  all  the  re- 
sources of  Canada.  Any  bank  will  lend 
money  upon  their  security  alone.  And 
the  Bonds  can  be  sold  at  any  time. 


INVEST  YOUR  MONEY  IN 
CANADA'S  VICTORY  BONDS 


And  take  every  opportunity  to  explain 
to  your  customers  how  necessary  the 
success  of  Canada's  Victory  Loan  is  to 
their  own,  and  their  country's  pros- 
perity. 

It  is  the  pail  of  wisdom  to  do  so  be- 
cause of  the  reasons  given.   And  it  is  a 


patriotic  duty  because  Canada  needs 
money  so  that  she  may  continue  to 
provide  her  fighting  forces  with  food, 
clothing  and  munitions  necessary  to 
keep  on  fighting  shoulder  to  shoulder 
with  Great  Britain  and  the  Allies  until 
victorious  peace  is  achieved. 


Your  Banker  will  help  you  to 
BUY  CANADA'S  VICTORY  BONDS 

to  the  fullest  possible  extent 

Contributed  to  the  Winning  of  the  War  by 


THE  MONARCH  KNITTING 
COMPANY,  LIMITED 
DUNNVILLE,    OXT..      CANADA 

Branch  Factories  at  St.  Catharines,  St.  Thomas 
and  Buffalo 


Manufacturers  of  Ladies'  Silk  Knitted 
Coats,  Men's,  Women's,  Children's  Wor- 
sted Sweater  Coats,  Fancy  Knit  Goods, 
Hosiery,  etc.  Also  "Monarch"  Floss  and 
other  yarns  suitable  for  soldiers'  sox,  and 
fancy  hand  knitting. 


KNITTED    GOODS 
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Breathes  there  a  man  with  soul  so  dead 
Who  never  to  himself  hath  said, 
This  is  my  own,  my  native  land ; 
Whose  heart  hath  ne'er  within  him  burn'd 
As  home  his  footsteps  he  hath  turn'd, 
From  wand'ring  on  a  foreign  strand? 
If  such  there  breathe,  go,  mark  him  well 
For  him  no  minstrel  raptures  swell; 
High  though  his  titles,  proud  his  name, 
Boundless  his  wealth  as  wish  can  claim — 
Despite  those  titles,  power,  and  self, 
The  wretch,  concentrated  all  in  self, 
Living,  shall  forfeit  fair  renown, 
And,  doubly  dying,  shall  go  down 
To  the  vile  dust,  from  whence  he  sprung, 
Unwept,  unhonored  and  unsung. 

— Scott 

THE  CIRCLE-BAR  KNITTING  CO.,  LIMITED 

KINCARDINE  -  ONTARIO 


Use  Good  Judgment 
in  Buying  Underwear 


Put  yourself  in  your  customer's  place.  To  buy  goods  that 
may  make  trouble  for  you  is  worse  than  a  risk — it's  a 
liability. 

Peerless  underwear  is  made  from  the  best  materials,  on 
scientific  principles,  by  expert  operators,  thus  insuring  the 
perfect  finished  product. 

See  our  showing  for  Spring  and  Summer,  1919. 

THE  PEERLESS  UNDERWEAR  CO.  Limited 

HAMILTON  -  CANADA 
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VAN  RAALTE 
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OUR  extensive  national  advertising  will  feature  these  and  many  other  attractive  veils 
for  the  Fall  and  Winter  season.  All  signs  indicate  a  tremendous  veil  season  and  mer- 
chants who  sell  Van  Raalte  creations  will  have  the  most  tempting  offerings  to  win  a  greater 
share  of  the  veil  business. 

E.  &  Z.  VAN  RAALTE,  5th  Ave.  &   16th  St.,      N.  Y.  C. 

Chicago  Office,  105  South  Dearborn  St.     Foreign  office*,  Lyon;  Caiait.-Nottingham,  Etc.    Factories,  Paterson,  N.J. 
WHAT  GOOD  IS  YOUR  MONEY  IF  THE  HUN  WINS — BUY  MORE  VICTORY  BONDS 
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LACE  AND  HARD  LUCK  STORIES 

House-to-House  Vendors  Play  on  Public  With  Machine-Made  Goods — Ask  "Hand-Made' 

Prices — Even  Experts  May  be  Fooled  —  Safeguard  to  Buy  From 

Reliable  Dealers 


DURING  the  war  period  there  has 
been  a  number  of  people  going 
about  in  Canada  and  the  United 
States — and  elsewhere  also — playing  up- 
on the  war-aroused  sympathies  of  the 
public  in  order  to  gain  easy  money.  Pro- 
minent among  these  dishonorable  people 
are  some  who  follow  the  despicable 
practice  of  visiting  the  better  class 
homes  and  offering  for  sale  machine- 
made  laces  and  fancy  articles  for  which 
they  pay  a  few  cents.  These  they  play 
off  as  hand  work,  perhaps  their  own — 
with  a  tale  attached  thereto — and  at 
fancy  prices.  This  practice  is,  of  course, 
a  direct  misrepresentation  of  goods  and 
as  such  was  given  some  publicity  in 
Toronto  a  couple  of  years  ago.  Since 
that  time  the  practice  abated  somewhat 
but  during  the  past  year  has  been  re- 
viving again  in  different  places. 

The  practice  has  been  rendered  a  little 
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easier  of  late,  perhaps,  owing  to  the 
fact  that  there  is  a  good  deal  of  this 
hand-made  lace  coming  in  from  China 
which  has  a  more  even  construction  and 
finish  than  the  European  hand-work. 
The  Chinese  lace  is  being  made  from 
rami  fibre,  which  is  the  strongest  fibre 
known.  It  is  obtained  from  under  the 
bark  of  a  tree  in  the  north  of  India,  and 
in  the  Thibet  region;  it  is  put  through 
a  process  which  makes  it  very  like  linen 
in  appearance.  Its  strength,  however, 
is  considerably  greater  and  for  that 
reason  it  may  be  stretched  and  tightened 
in  the  work  of  lace  making,  so  that  when 
completed  the  work  is  regular  and  of 
a  harder  finish  than  the  hand-made 
laces.  Machine  laces  are  therefore 
much  more  difficult  to  distinguish  from 
the  new  hand-made  laces  than  they  used 
to  be  from  the  French  and  Belgian  laces 
for  instance. 
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Nenette  and  Rintintin,  shown  here  at  the  right  in  purple  and  red  wool,  with  pink 
thread  "features"  are  the  first  of  the  charming  little  people  worn  by  Paris  ladies  to 
protect  them  during  air  raids.  From  them  have  evolved  Verri  and  Suzel  at  the  left, 
»ho  go  hand  in  hand  in  their  gay  red  .black  and  blue  Alsatian  costumes  and  bring  good 
luck  to  the  wearer's  favorites  at  the  front.  The  work  is  all  done  by  hand  and  is  another 
example  of  the  art  which  Paris  bestows  upon  her  smallest  fancy. 


Westerners   Not   Acquainted   With    Real 
Laces 

Our  people  of  the  Western  world  are 
not  so  familiar  with  the  various  types 
of  hand-made  laces  as  are  those  closer 
to  the  old  world  markets.  We  see  very- 
little  of  the  exquisite  laces  which  are 
regarded  as  treasures  in  France,  Italy, 
England,  Spain,  etc.  We  are  not  edu- 
cated to  appreciate  the  real  lace  indus- 
try as  practised  in  Europe  because  we 
have  no  peasantry  who  produce  it.  Nor 
do  we  expect  at  any  time  to  find  in  this 
country  the  dark  damp  rooms  where  the 
threads  for  the  finest  Chantilly  laces, 
for  instance,  are  prepared.  These 
threads  are  so  fine  that  heat  and  light 
would  ruin  them  if  they  were  not  first 
treated  in  the  rooms  described. 

If  we  could  see  the  intricate  machines 
used  in  almost  every  home  in  the  lace- 
making  districts  of  France,  and  exa- 
mine their  thousands  of  extremely  fine 
parts  we  could  perhaps  appreciate  more 
the  wretchedness  of  the  German  devas- 
tation of  them  which  was  recently  ac- 
complished, as  well  as  value  more  highly 
than  we  do  the  beautiful  laces  which 
those  peasant  folk   produced. 

Until  we  are  better  educated  in  the 
fine  construction  and  differences  in  laces 
we  shall  be  buffets  for  the  deceptions 
of  these  house-to-house  vendors.  Mean- 
while, it  is  the  opinion  of  importers  and 
retail  merchants  alike,  that  the  best  safe- 
guard for  the  public  is  in  their  own 
hands,  and  that  is  to  buy  from  reliable 
houses  whose  business  it  is  not  to  mis- 
represent merchandise.  Many  who  are 
handling'  laces  daily  find  it  most  difficult 
to  distinguish  the  real  from  the  machine- 
made  laces  and  indeed  in  some  cases  they 
have  found  it  impossible.  They  simply 
have  to  rely  upon  the  houses  from  whom 
they  buy  and  the  public  will  find  it  to 
their  advantage  to  do  likewise,  even 
though  the  stories  told  at  their  doors 
are  extremely  plausible.  In  looking 
through  the  sample  books  of  the  best 
quality  machine-made  torchon  and  cluny 
laces,  and  others  containing  samples  of 
hand-made  laces,  one  finds  designs  some- 
what similar  in  which  only  an  expert 
can  detect  points  of  difference.  Frequent- 
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iy   they   have   to  judge   merely   by   the 
t  tiie  laces. 
Some    Points   To   Go    1>> 

\  ise  observance  of  the  hand-made 
'.ares  will  frequently  reveal  tiny  knots 
in  the  thread  at  irregular  intervals;  the 
"straight"  edges  are  often  slightly  un- 
even as  a  result  of  the  pins  around 
which  the  threads  are  worked  in  the  case 
of  eluny  laces;  hand-made  lace  feels 
more  rough  and  pliable  to  the  hand  than 
do  machine  laces;  there  are  a  very  few 
stitches  which  can  be  made  by  hand  and 
not  on  the  machines  owing  to  the  shorter 
threads  in  the  hand  work,  the  Ion. 
threads  of  the  machines  being;  unable 
to  produce  certain  knots. 

When  the  hand-made  lace  is  com- 
pleted by  the  makers,  many  of  whom 
work  for  one  buyer,  it  is  in  the  form  of 
a  soiled,  unattractive  "string"  and  is 
all  taken  to  a  finishing'  plant  to  be  mea- 
sured, cleaned,  pressed  and  boxed  for 
export.  The  machine-made  lace  is  turn- 
ed out  in  much  better  shape.  It  is  even- 
ly made  and  stretched  on  the  machine 
in  the  making  and  is  therefore  harder 
and  more  lifeless  to  the  expert  touch — 
just  as  wool  is  stretched  and  more  evenly- 
turned  off  by  the  knitting-  machines 
which  we  see  making-  socks  in  this  coun- 
try, than  it  appears  in  the  newly  hand- 
made sock. 

All  these  points  however,  are  but  guide 
posts,  not  final  court  of  appeal,  in  de- 
ciding upon  whether  a  particular  sample 
is  real  or  machine-made.  To  be  as  sure 
as  one  can  be  who  is  not  actually  a  lace- 
maker,  one  must  rely,  as  has  been  stated 
upon  a  recognised  dealer  and  forget 
the  clever,  if  pitiable,  tales  of  the  door- 
to-door  vendor. 

Some  of   the   "Stories" 

One  story  which  was  told  with  good 
results  to  the  peddler  was  worked-off 
in  Xew  York  by  a  woman  who  gave 
a  Toronto  address.  She  claimed  to  have 
a  husband  overseas  and  six  children  at 
home;  herself  and  her  husband  had  made 
the  lace  and  she  was  supporting  her 
family  by  its  sale;  she  claimed  to  have 
been  given  the  addresses  where  she 
called  by  the  Red  Cross.  After  dis- 
posing of  her  wares  someone  looked 
up  her  address  in  Toronto  and  found 
that  she  was  quite  unknown  there;  an 
importer  pronounced  the  lace  as  machine 
made,  bought  probably  at  10  to  20  cents 
a  yard  and  sold  for  from  $2.00  to  $7.00 
a  yard. 

Another  story  was  that  one  of  the 
large  stores  had  brought  several  fami- 
lies of  lace-makers  out  from  Europe 
to  make  lace  in  this  country,  and  they 
did  so  much  that  the  store  could  not  sell 
it  all  and  so  they  were  disposing  of  the 
surplus  at  a  "bargain;"  the  purchaser 
could  see  them  making  it  at  their  homes 
any  time  and  could  match  the  lace  in 
the  store  if  they  wanted  more.  One 
woman  purchased  a  couple  of  yards  as 
a  Christmas  gift  for  a  friend.  The  friend 
wanted  more  and  matched  it  at  the  store 
for  3  cents  a  yard! 

Merchants  who  handle  the  real  laces 
usually  increase  their  stocks  at  this  sea- 
son of  the  year,  anticipating  the  Christ- 


mas  trade.     Doubtless  the  door-to-door 

sellers  will  also  take  advantage  of  this 
harvest  season  and  therefore  retailers 
should    call    the    attention    of    their    cus- 


tomers to  the  foregoing  fact.-  and  make 
it  clear  to  them  that  the  most  plausible 
"war"  story  is  no  guarantee  of  the  re- 
liability of  merchandise. 


CHRISTMAS  NECKWEAR 

\  ariety  of  Designs  Offered-   Satin  the  Leading  Material— A  Waist- 
coat   tor  Coat-Dresses — Wool   Charms   Sell   for 
Soldiers'  Christmas  Boxes 


NECKWEAR  is  one  of  those  lines 
of  all-season  merchandise  which 
began  to  be  active  again  im- 
mediately as  the  influenza  subsided  and 
buyers  are  expecting  a  steady  increase 
m  sales  as  the  biggest  fete  day  of  the 
year  approaches.  As  usual  in  the  past 
few  seasons  there  is  a  big  variety  to 
choose  from  in  design  and  material.  The 
features  which  have  been  described  in 
DRY  GOODS  REVIEW  during  the  past 
couple  of  months  still  hold  good,  with 
the  tendency  growing  stronger  for  a 
collar  that  is  trim  and  neat  for  most 
occasions. 

The  roll  collars  worn  in  round  or 
somewhat  V-shape,  with  pleated  borders 
are  shown  everywhere  now  and  are  sell- 
ing steadily.  Sailor  collars  of  the  deep, 
rather  narrow  back  and  short  front  con- 
tinue active,  and  so  too  do  dainty  net 
sets.  Satin  and  pique  sets  are  said  by 
the  large  stores  to  be  the  most  in  de- 
mand of  any  neckwear  at  present. 

One  of  the  new  round  roll  collars  in 
ivory  satin  shows  a  ruffle  of  finely 
pleated  ivory  silk  lace  falling  over  the 
whole  collar;  other  popular  sellers  in 
this  style  of  collar  have  the  ruffle  at 
the  edge  of  georgette  with  a  one-inch 
border  of  georgette,  or  ninon,  in  color; 
lavender,  maize,  jade,  flesh  and  over- 
seas   blue    are    till    to    be    had.      Black 


and    white    are    asked    for    a    good    deal 
in  this  and  in  sailor  styles. 

Sailor  collars  with  the  "French"  back 
have  been  brought  out  lately.  This 
"French"  back,  means  simply  a  biased 
edge;  the  collar  is  cut  on  any  of  the 
regular  sailor  lines  but  the  back  edge 
instead  of  being  straight  across,  slopes 
down  lower  at  one  side  than  the  other. 
Satin  and  georgette  are  made  up  in  these 
styles,  some  finished  with  fringe  or  else 
fine  lace. 

Vestees  and  Guimpes  Popular 

High-necked  satin  and  georgette 
guimpes  and  vestees  are  going  pretty 
well  at  both  retail  and  wholesale.  The 
buyer  in  one  of  the  leading  stores  was 
not  inclined  to  think  the  influenza  was 
responsible  for  the  demand  for  high- 
necked  styles  to  any  extent,  nevertheless 
they  were  selling  for  wear  with  both 
dresses  and  suits.  The  newest  arrival 
from  New  York  is  a  waistcoat  in  a  mat- 
erial which  looks  like  heavy  corded  silk, 
but  is  really  a  light-weight  cotton- 
backed  white  poplin.  It  is  especially- 
designed  to  be  worn  with  the  coat 
dresses,  since  it  has  a  fitted  back  like 
a  vestee,  but  the  front  is  long  and  belted. 
This  is  really  hinting  at  peplum  blouses 
which  again  this  season  Paris  likes  bet- 
ter than  any  other  style  centre. 

A  smart  new  vestee  shown  is  of  geor- 


And  ones  which  are  especially  "Christmasy."     The  holly  pattern  is  not  vivid  in  its 

green  and  red,  but  is  as  attractive  in  color  as  it  is  fine  in   workmanship;   the  holly 

berries  as  well  as  the  mistletoe  berries  are  raised   in  dainty  effect.     The  full  flower 

basket   is  new  and  intricate  in  design.     These  are   from  the  new  linen   handkerchief 

lines  of  the  Lace   Goods  Company,   Limited,  Toronto. 
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gette,  high-necked,  with  the  collar  and 
lower  part  cut  in  one  except  at  the  gores. 
Narrow  tucks  running  around  the  whole 
vestee  with  half-inch  spaces  between 
make  the  model  look  very  like  a  spider's 
web. 

One  of  the  new  satin  models  in  roll 
collars  is  only  rolled  in  front;  at  the 
back  it  rounds  down  into  a  point  where 
a  silk  tassel  is  attached.  'Lace  edging 
is  finding  much  better  support  in  the 
trade  and  with  the  public  too,  than  is 
fringe,  as  was  stated  last  month.  De- 
signers agree  that  the  fine  laces  have 
a  more  high-class  appearance  than 
fringe — and  at  the  same  price. 

Charms   For   The   Soldiers 

There  are  all  sorts  of  little  "woolies," 
"golliwogs"  and  other  charms  offered 
still.  "We  had  sold  a  great  many  to 
people  who  are  packing  boxes  for  the 
boys  overseas.  The  soldiers  in  France 
have  a  much  greater  affection  for  these 
little  charms  than  we  have  over  here," 
said  the  buyer  for  one  of  the  largest 
neckwear  departments  in  Toronto,  to 
DRY  GOODS  REVIEW.  "One  returned 
man  mentioned  to  me  that  French  avia- 
tors would  as  soon  'go  up'  without  their 
wings  as  without  their  golliwogs,  if  it 
were  possible,"  she  added.  Some  of 
these  charms  are  made  in  Canada,  some 
by  Uncle  Sam,  and  some  come  from 
France.  The  variety  has  increased  con- 
siderably during  the  last  month. 

It  is  interesting  to  note  that  the 
"woolies"  have  been  made  in  Canada 
almost  ever  since  the  war  began,  by  a 
woman  in  Vancouver,  who  started  mak- 
ing them  in  her  own  house  for  pat- 
riotic purposes.  She  is  a  well-to-do 
woman  and  the  demand  for  her  little 
charms  increased  to  such  an  extent  thai 
it  grew  beyond  what  she  cared  to  do  in 
her  house.  Friends  induced  her  to  open 
a  place  especially  for  them,  and  now 
there  is  in  operation  quite  a  good-sized 
little  factory  in  Vancouver  where  the 
"woolies"  are  produced;  all  the  proceeds 
above  cost  of  materials,  labor,  rent,  etc., 
go  for  Red  Cross  purposes. 


that  will  sell  readily.  Windmill  bows 
made  of  grosgrain  or  satin  ribbon  an 
inch  and  a  quarter  wide  in  two  colors 
were  among  the  additions  noted  recently. 
Half  of  the  "windmill"  was  of  blue  and 
half  of  old  rose,  or  other  colors. 


BOUDOIR  CAPS 

The  season  for  boudoir  caps  and 
camisoles  is  about  at  its  height  with 
manufacturers.  They  are  making  up 
quite  as  much  in  both  lines  as  they  did 
a  year  ago.  While  travellers  were  as 
scarce  as  the  proverbial  hen's  teeth  last 
month,  retailers  will  soon  be  aware  by 
the  number  of  their  callers  among  that 
fraternity  that  Christmas  things  have 
produced  for  them  meanwhile,  and 
makers  feel  that  the  holiday  trade  m 
these  articles  will  be  quite  as  good 
this  year  as  last,  or  even  better.  Bou- 
doir caps  and  wearing  apparel  of  all 
sorts  ire  in  the  lists  which  most  people 
consider  "permissible"  for  gift-giving 
this  year. 

There  is  not  much  to  say  with  regard 
to  styles  in  boudoir  caps,  except  that 
the  best  sellers  must  be  frilly  and 
roomy.  Add  to  those  two  essential 
features  anything  you  like  that  is  dainty 
an.'  harmonious  and  you  have  something 


CAMISOLES 

Camisoles  made  of  wash  satin  are  in 
very  good  demand.  Those  made  by  one 
house  using  fine  cream  filet  lace  with 
the  satin,  have  .been  among  its  leaders. 
Camisoles  which  have  the  pointed  yokes 
and  are  made  slightly  fitted  under  the 
arms  are  liked  much  better  than  the 
straight  cut  numbers.  If  women  want 
the  straight  cut  numbers  they  will 
usually  purchase  a  piece  of  wide  fancy 
ribbon  and  make  them  themselves.  The 
fitted  models  take  a  good  deal  longer 
to  make,  but  are  more  comfortable  and 
look  better  under  the  average  blouse 
and  so  they  are  the  ones  that  manu- 
facturers find  most  popular. 


RIBBONS 

Conditions  in  the  ribbon  trade  in  New 
York  are  given  in  the  following  report 
which  it  will  be  well  for  Canadian 
buyers  to  keep  in  mind,  since  New  York 
is  our  chief  source  of  supply: 

"Wide  sorts,  some  in  printed  styles, 
with  bright  floral  decorations  on  equally 
bright  grounds  are  wanted  and  a  good 
deal  of  medium-width,  tinsel  and  metal 
decorated  merchandise  has  been  asked 
for.  Not  many  wide  ones  are  wanted 
in  these  goods,  except  such  as  are  taken 
for  fancy  work.  Demand  for  this  pur- 
pose seems  to  be  a  little  lighter  than  it 
has  been,  but  it  is  now  fair  in  some 
quarters,  though  others  say  they  are  not 
getting  very  large   orders. 

Dark  shades,  some  in  brocaded  goods 
and  others  in  moire,  are  among  the  most 
wanted  at  the  moment.  Medium  widths, 
tending  toward  narrow  ones,  seem  to  be 
most  popular.  Wide  grades  are  taken 
only  here  and  there.  Milliners  ask  for 
some  lots  but,  as  a  rule,  the  demand 
from  this  source  is  limited. 

5  to  10  Per  Cent.  Advance 

Prices  on  all  grades  are  high  and 
tending  upward,  with  the  situation  offer- 
ing no  indication  of  relief.  Labor  is 
scarce  and  high.  Raw  material  is  ad- 
vancing and  dyers  are  not  mitigating 
their  charges  any.  Prints  will  be  most 
popular  the  coming  season,  but  even 
these  will  be  higher  than  prints  com- 
monly are  because  of  hiuher  production 
costs.  Advances  have  been  from  5  to 
10  per  cent,  during  the  last  few  weeks 
and    further    increases   are    intimated. 

More  and  more  ribbon  mills  are  called 
upon  to  help  the  Government  in  making 
up  certain  fabrics  wanted  for  war  pur- 
poses. Ribbon  looms  are  useful  in  some 
diversions  of  war  work  and  a  consider- 
able reduction  in  regular  output  has 
already  resulted  from  the  diversion  of 
looms    to    the    weaving    of    war    fabrics. 


What  proportion  of  the  ribbon  industry 
is  engaged  in  war  work  is  not  known 
definitely,  but  it  is  a  full  quarter  and 
may  be  more.  More  opportunities  for 
such  work  are  offered  almost  every  day 
so  that  it  may  not  be  easy  to  get  rib- 
bons for  the  general  trade  in  the  near 
future. 


HANDKERCHIEFS 

"WE  have  been  able  to  secure  some 
linen  handkerchiefs  for  the  Christmas 
trade,"  said  an  importer  to  DRY  GOODS 
REVIEW  the  other  day.  "It  is  of  course 
very  uncertain  and  in  fact  very  unlikely 
that  we  shall  get  any  at  all  for  next  year; 
these  that  we  have  were  just  made  up 
by  the  mills  from  some  yarns  which  they 
happened  to  have  left  over  from  their 
regular  work — which  of  course  is  almost 
exclusively  government  work — and  once 
in  a  while  when  a  loom  would  be  idle  for 
a  short  time  between  the  arrivals  of  raw 
materials  or  for  other  delays  it  is  put  to 
work  on  some  goods  for  civilian  purposes 
and  consequently  we  have  been  able  to 
secure  some  lines  of  both  men's  and  wo- 
men's handkerchiefs  in  linen  for  this  year. 
The  demand  for  them  is  so  urgent  that  we 
cannot  get  them  out  to  our  customers 
fast  enough."  Of  course,  dainty  cotton 
handkerchiefs  neatly  embroidered  have 
replaced  much  of  the  linen  goods  and  they 
are  to  be  had  in  good  variety  showing 
fine  designs  in  decided  colors  and  neat 
colored  borders.  The  shops  have  secui-- 
ed  quite  a  variety  too  in  handkerchiefs 
which  are  colored  all  over,  some  with  the 
border  in  a  deeper  tone  and  the  cord  or 
narrow  hemstitched  edge  in  a  deeper  tone 
still.  While  these  ground  colors  are  us- 
ually of  a  pastel  nature  they  show  a  good 
variety  and  the  designs  embroidered  on — 
many  with  a  tiny  touch  of  black — pro- 
vide a  good  deal  of  novelty. 


GLOVES    REGULATED    IN    U.    S. 

Mr.  B.  M.  Baruch,  chairman  of  the 
War  Industries  Board  at  Washington, 
authorized    the   following: 

Manufacturers  of  light  leather  gloves 
and  mittens  will  go  on  a  conservation 
program  to  prevent  the  unnecessary  use 
of  material  and  capital  in  the  industry. 
Many  styles  are  to  be  eliminated,  col- 
ors will  be  restricted  and  the  length  of 
gloves   limited. 

The  schedule  has  been  worked  out 
by  the  conservation  division  of  the  War 
Industries  Board  with  representatives 
of  the  manufacturers  and  is  for  all 
gloves  and  mittens  or  combination 
gloves  or  mittens  made  of  light  leather 
and  upper  materials  in  which  more  than 
2")  per  cent,  of  the  material  used  is  light 
leather.  It  will  apply  to  all  gloves  and 
mittens,  manufactured  for  the  1919 
Spring  and  Fall  seasons. 


Fairweather's  are  showing  a  smart 
new  coat  with  cape  sleeves.  It  is  of 
Hudson  seal  with  kolinsky  collar  and 
cuffs. 
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A    LETTER    FROM    A    TORONTO 
WHOLESALER  IN   PARIS 

The  trade  will  be1  interested  in  read- 
ing the  following  extracts  from  a  letter 
sent  by  Mr.  K.  C.  Thompson,  of  the 
Thompson  Lace  &  Veiling  Co.,  to  his 
office  in  Toronto.  The  letter  is  dated  at 
Paris,    October    8th: 

arding  prices,  they  are  out  of 
sipht.  and  veilings  at  $1.25  to  $2.00  yard 
for  any  real  novelty  and  individual  veils 
from  $8.00  to  $5.00  will  be  the  price 
for  Spring,  of  course  such  veils  beinp 
the  entire  trimming  on  a  hat.  I  procur- 
ed some  beautiful  poods  which  will  sell 
at  the  opening  if  we  pet  them  shipped 
by  Nov,  l">th.  Bip  square  Filet  veils,  on 
same  styles  as  bought  from  New  York 
in  July,  also  tassels,  Filet  borders,  polo! 
thread  Filet  borders  and  entirely  differ- 
ent ideas  from  last  trip,  some  up  to 
$5  each.  People  will  certainly  have 
to  pet  used  to  the  prices  if  they  want 
merchandise. 

Living  is  terribly  expensive  here  this 
time,  peneral  advances  are  about  200-300 
per  cent,  from  one  year  ago.  Xo  butter. 
sugar,  cheese,  milk,  cream  allowed  on 
any  restaurant  or  hotel  tables  and  bread 
on  card  only.  Averape  price  of  meal 
anywhere  is  from  .?:\00  to  $4.00.  Same 
■meal  that  was  six  francs  in  this  hotel 
last  year  is  now  fifteen  francs  without 
"butter,  milk,  supar  and  chese,  wine  and 
coffee  extra. 

Luncheon  to-day  at  the  Chatham  con- 
sisting: of  prilled  kidney  and  mushroom, 
haked  apple,  fried  potatoes  and  coffee, 
cost  me  exactly  ?4.00  and  to  every  bill 
at  hotels,  restaurants,  is  added  10  per 
cent,  war  tax,  to  all  purchases  of  stock- 
inps.  gloves,  veils  and  hundreds  of  other 
so-called  luxuries,  10  per  cent,  war  tax 
is  added  at  every  store.  Sleeper  between 
here  and  Bordeaux  which  used  to  be 
?4.00  is  now  $13-50,  railway  fare  which 
used  to  be  ?  11.00  is  now  $20.00  and  so 
it  goes. 

The  Swiss  frontier  is  closed,  supposed 
to  be  permanently,  but  while  the  Pre- 
fecture refused  to  visa  my  passport  says 
mipht  get  it  done  at  Lyons,  if  the  fron- 
tier should  open,  so,  with  that  bis?  "if" 
in  view,  am  goinp  down  to  Lyons  an<* 
wait.  It  opens  once  or  twice  a  month,  I 
helieve. 

'Xo  Peace,"  Says   Paris 

Xo  air  raids  so  far  and  quite  a  feelinp 
of  confidence  in  the  air  with  the  preat 
results  beinp  shown.  Also  some  fear 
that  the  Germans  may  pet  their  peace 
now  by  some  weak-livered  countries,  just 
when  they  are  petting-  lined  up  to  have 
a  huL'e  walloping  given  them  and  the 
cry  is  no  peace  at  all  until  they  are  pro- 
perly licked.  Paris  is  filled  with  Ameri- 
cans, thousands  of  all  kinds  of  workers, 
from  Y.M.C.A.,  Y.W.C.A.,  K.  of  ('..  Red 
Cross.  Librarians,  all  kinds  of  Welfare 
and  "Aid"  workers,  to  thousands  of  offi- 
cers and  men  with  two  stripes  (twelve 
months  in  the  trenches),  the  latter  lot 
beinp  very  busy  fightinp  the  battle  of 
Paris — more  strenuous  battle  than  any 
front  line,  so  they  say,  or  another  way 
of  puttinp   it,   "Over  the  top   in   Paris." 

And  the  little  Paris  "rats"  are  surelv 


reaping  a  harvest  and  petting  a  lot  of 
expensive  meals  free,  beside  "beaucoup," 
champagne,  etc. 

We  had  a  very  narrow  escape  from  a 
serious  epidemic  on  the  boat  cominp  as 
we  landed  at  Bordeaux  with  over  60 
cases  of  Spanish  influenza.  Two  died 
last  day  out  and  about  six  or  eight  al- 
most ready,  and  we  had  to  have  six  or 
eight  ambulances  to  take  the  cases  off 
our  ship,  including  my  cabin  mate,  who 
nearly  kicked  the  bucket  second  last 
day  out,  temperature  104  and  all  in.  I 
pot  a  slipht  touch  but  shook  it  off  all 
right   by   now. 

Business  over  here   is  wonderful   with 
prices  away  up,  and   likely  to  continue. 
Sincerely  yours, 

Ernest   C.   Thompson. 


A  MONEY  BELT  FOR  WOMEX 

A  novelty  beinp  shown  in  Xew  York 
is  the  money  belt  for  women.  It  is  made 
of  white  rubberized  cloth  and  has 
pockets  for  passports,  money,  etc.  The 
pockets  have  flaps  with  snap-fasteners. 
The  belt  has  shoulder  straps  and  is 
worn  under  the  camisole  or  else  next  to 
the  gown  if  it  is  not  a  transparent  one. 

VICTORY  BOXD  DISPLAYS 

(Continued    from    page    79) 

sand  bags  at  the  right  background,  dia- 
gonally. Out  of  the  entrance  of  this, 
at  intervals,  came  a  real,  "live"  soldier 
who  wrote  facts  and  statistics  relating 
to  the  Victory  Bond  campaign  upon  a 
blackboard  towards  the  left.  Flags,  pos- 
ters and  a  collection  of  war  trophies 
made  an  added  appeal. 

Finch  Bros.,  the  Stanley  Mills  Co., 
and  others  used  the  campaign  posters 
with   good   effect. 

No  doubt  these  splendid  efforts  will 
be  strong  factors  in  maintaining  Hamil- 
ton in  a  prominent  place  among  pur- 
chasers. It  will  be  piven  a  hard  run 
for  leading  place  this  year,  however,  for 


Plain  and  Checked 
Velours. 


a    number    of    cities    are    determined    to 

go  far  ahead  of  their  last  year's  records. 

In  Toronto 

In  Toronto,  the  T.  Eaton  Co.  repro- 
duced 8  super-statues  of  a  typical  Can- 
adian soldier  after  the  style  of  the  pos- 
ter "Carry  On!"  with  the  figure  lif ting- 
high  a  Union  Jack.  The  clay  model  was 
fashioned  by  three  of  their  employees 
and  the  statues  were  used  through  the 
store  with  one  in  the  corner  window. 
The  background  was  a  most  realistic 
one  showing  clouds  of  smoke  and  pas 
rolling  up  in  all  the  stormy  blues  of 
battle  from  the  trench-grooved  fields; 
the  scenery  was  carried  out  in  stage  ef- 
fect with  outstanding  portions  of  the 
scene  joining-  in  with  the  clay  pround 
upon  which  the  "soldier"  stood.  The 
whole  arranpement  pave  a  very  vivid 
impression  of  all  the  trapedy  of  the 
cause  for  which  the  Victory  Loan  is 
called. 

In  addition  to  the  statues  in  the  store, 
a  number  of  war  trophies,  flaps  and  pos- 
ters, there  is  in  each  department  a  flap 
pivinp  the  percentape  of  subscribers 
from  that  department.  The  first  day 
of  the  campaign  showed  that  there  were 
11,000  bond  buyers  in  the  store  and  in 
manv  departments  100  per  cent,  of  the 
employees   are    subscribers. 

Another  very  striking  window  which 
by  its  bipness,  colorinp  and  the  thoupht 
expressed  attracted  crowds  of  passers- 
bv,  was  presented  by  the  Robert  Simp- 
son Co.  The  black  wall  and  a  central 
platform  were  covered  in  blue  buntinp 
— not  navy  blue  but  the  brighter  blue 
of  the  flap — and  the  pround  in  tufted 
red;  a  huge  Union  Jack  and  a  Canadian 
flap  were  draped  as  portieres  over  the 
blue  nt  tv,p  b'icv  and  heh'  with  heavv 
pold-colored  cords.  On  the  platform 
was  a  wax  fipure  of  a  woman  draped 
in  white  satin  with  a  silk  flap  over  one 
shoulder  and  holdinp  another  bordered 
with  pold  frinpe  in  an  appealing  pose. 
She  wore  a  crown  of  maple  leaves  and 
a  larpe  spray  of  them  in  autumn  color- 
inps  descended  from  the  back  down  onto 
the  platform  in  an  effective  sweep.  There 
were  four  proups  of  three  bayonets 
each,  standinp  two  beside  the  fipure  and 
two  in  the  forepround  corners.  Just 
one  card  was  used.  It  stood  on  an  easel 
and  was  beautifully  lettered  in  blue,  red 
and  pold  with  the  simple  messape:  "For 
Victory  and   Canada,  Buy  More  Bonds." 

War  trophies,  various  products  of 
munition  factories,  campaipn  posters, 
etc.,  were  displayed  in  other  windows 
alonp  with  new  merchandise,  and  also 
inside  the  store.  One  card  wThich  was 
appreciated  by  the  public,  judpinp  by  the 
crowd  which  was  constantly  reading-  it. 
contained  Colonel  McCrae's  immortal 
poem  "In  Flander's  Fields"  with  a  litho- 
graphed illustration  of  the  poem.  It 
was  placed  close  to  the  window  where 
it  could  be  read  easily. 

If  you  have  not  put  your  best  thoupht 
into  a  pood  stronp  appeal  from  your 
window,  there  is  time  enough  yet.  Don't 
let  the  purchasinp  drop  off  the  last  few 
days. 

(Continued  on   page  122) 
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^/qwait  t|our  answer 


SOMEWHERE  on  the  sod- 
den   fields    of    Flanders, 
amid  a  hell  of  shot  and 
shell,  our  troops  are  waiting  to 
hear  the  result  of  the  Victory 
War  Loan. 

For  them  its  success  means  a 
new  hope  and  fresh  courage; 
for  us  it  is  but  the  performance 
of  a  plain  and  patriotic  duty. 
Can  you  then  stand  hesitating 
to  count  the  cost? 
Can  you,  with  supreme  indif- 
ference to  their  urgent  appeal 
for  help,  accept  their  protec- 
tion for  yourself  and  family 
without  stretching  forth  a  hand 
to  help  them? 


Can  you  wait  for  your  neigh- 
bor to  act  before  fulfilling  what 
is  obviously  your  moral  obliga- 
tion as  a  Canadian  citizen? 
All  the  manhood  in  you  an- 
swers, NO ! 

You  will  act  because  you  feel  it  is 
a  proud  privilege  to  do  your  bit, 
not  because  the  bonds  earn  hy> 
per  cent. ;  not  because  they  are 
backed  by  Canada's  total  wealth  ; 
not  because  they  offer  the  best  in- 
vestment a  man  can  make,  but 
because  it  is  the  right  and  proper 
thing  to  do ;  because  you  want  to 
help  to  roll  up  a  score  that  will 
make  our  boys  in  the  firing  line 
realize  as  nothing  else  could  that 
all  Canada  stands  behind  them  to 
the  last  dollar  and  the  last  man. 


Remember 


Ypres,  Langemarck,  St.  Julien,  Neuve 
Chappelle  and  Vimy  Ridge,  and 


Buy  Victory  Bonds 

to  the  limit  of  your  ability 

This  Space  Contributed   to   the   Winning  of   the   War   by 

T/ig  Canadian  ff.  M/i(^ossard  0.  um*b> 

284-286   King  Street    Wesi  Toronto.   Canada 


levtew  DR  ESS      A  CCESSOB  I  ES  ;" 

For  Fall  and  Christmas  Trade 

We  have  a  limited  quantity  of  these  handsome  goods  to  offer,  styles  and  prices  as  below: 


600A.— Tan,      Grey,      Havana,      Cape,      with 

heavy    silk     points     $24 . 


I 


700A.— Tan,      Gray,      Havana,      Cape.      with 

contrasting     welts     and     embroideries    ..  $27.00 


601A.— Tan   Cape   with    Spear   Back    $24.00 

We  advise  Early  Orders  to  avoid  disappointment. 

PERRIN  FRERES  &  CO. 

SOMMER  BUILDINO  MONTREAL 
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Scotty  Has  Done  His  Part 


Scotty  was  only  fifteen  when  he  enlisted.  He 
spent  his  sixteenth  birthday  in  France.  He 
knew  the  cold  mud  of  the  trenches. 

Older  soldiers  found  that  nothing  could  rattle 
"Scotty."  He  did  not  know  fear.  No  one  in 
the  regiment  could  handle  a  machine  gun  quite 
so  well  as  the  regiment's  youngest. 

The  other  soldiers  were 
proud  to  serve  as  his  feeders, 
because  they  knew  that  no 
gun  in  all  the  line  would  fire 
as  true  as  theirs — with  Scotty 
at  the  sights. 

But  his  greatest  day  was  his 
last.  It  was  one  afternoon 
in  that  historic  July  week, 
when  his  regiment  chased 
the  Germans  from  the  Marne 
to  the  Ourcq,  and  there  fell 
to  Scotty  the  chance  to  lie 
down  with  his  beloved  sho- 
sho  at  the  head  of  a  leafy 
woodland  path  and  see  that 
not  a  German  crossed  it 
alive.  Not  one  did,  though 
thirty  died  in  the  trying  be- 
fore a  sniper's  bullet  found 
Scotty's  heart. 

Now,  as  his  comrades  tell 
their  tales  of  Scotty,  their  lips  form  this  for  his 
epitaph: 

"He  was  a  good  kid  and  he  died  on  his  gun." 
Scotty  has  done  his  part. 


Are   You  Doing  Yours? 

ARE  YOU  BUYING  ALL  THE  BONDS  YOU  CAN? 


THIS  ADVERTISEMENT  IS  PUBLISHED  BY 


The   Thompson   Lace   &  Veiling  Co.,  Limited 


Cor.  York  and  Wellington  Sts., 
TORONTO 
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THE  GLOVE: 


Hurled  at  Canada  by  our  enemies  in  hatred 
and  defiance — 

Accepted  by  Canadians  as  the  chahenge  to 
moral  combat — 

THE  EMBLEM  of  Canada's  faith  and  con- 
fidence in  YOUR  determination  to 
support  it — 

The  Symbol  of  honour  YOU  are  pledged  to 
defend — 

To  DEPRIVE  Canada's  enemies  of  which, 
your  help  is  needed,  thereby  to  inflict  the 
mark  of  degradation — 

The  ancient  token  of  investiture — you  must 
invest-= 

SERVE  YOUR  COUNTRY 

INVEST  IN 

VICTORY  BONDS 

This  space  donated  to  Victory  Loan  1918  Campaign  by 

DENT,  ALLCROFT  &  CO. 

MONTREAL 
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COLONIAL    MAID 


It's  all  in  the 
WIRE 

SPRING 


Strong, 

Durable, 
Made    of   Brass 


Whether  used  in  Bathing  Costume  or  Stunning 
Afternoon  Frock 

Colonial  Maid  Fasteners 

Never  Let   Go   and   Will   Not    Rust 


Colonial  Maid  Fasteners  may  be  used  on  the 

heaviest  materials — the  spring  holds  securely 

— and  yet  opens  with  a  touch. 

Colonial  Maid  Fasteners  are  certain  sellers. 

They're  a  line  you  can  safely  sell  to  your  profit, 

with  a  customer-satisfying  guarantee — always. 

The  only  spring  fastener  Made-in-Canada,  and 

superior  to  all  others. 

Two   colors,   black   and   white.      Four   sizes, 

Nos.  ooo,  oo.  o,  i. 


TO   BE   HAD   OF  ALL  LEADING   WHOLESALE   HOUSES. 

The    Colonial    Fastener    Co.,    Limited 

Sole   Manufacturers 
500   Parthenais   Street,    Montreal 


ids  ft<  /■/,  w 

DB ESS       A  CC ESSO R I ES 
THE  OLD  STOCKING 

ift  Will  Win  Tke  1 
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BONDS" 

■ift  W.7/  Win  The  War  Not 

vill  form  the  basis  for  our  prosperity  as  indivi 
and  for  our  power  as  a  nation. 

SA  VE-—and  buy  Victory  Bonds 

This  Advertisement  is  Published  by 

SILKS  LIMITED 

ORONTO       CALGARY       MONTREA] 
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DRESS       ACCESSORIES 
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"CAN"  the 
KAISER 

Victory   Bonds   Will   Junk 
the  Junkers 


Safest  Investment  in  the  World 

Put  every  cent  you  can  spare  into 
bonds — urge  your  clerks  to  subscribe — 
tell  your  friends. 

You  can't  expect  Victory  without 
money. 

Buy  Victory  Bonds 
and  Help  "Can 
the  Kaiser 


Canada  Veiling  Co.,  Ltd. 

War  Bride  Veils 
84-86  Wellington  St.  West,  Toronto 
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D  R  ESS       A.CC  ESSO  R  I  ES 


The    Lace    Goods    Company,   Limited 


'The  Handkerchief  House  of  Canada' 


Handkerchiefs  for  Christmas  Selling 

We  Have  Them  and  Can  Deliver  at  Once 

If  your  assortment  is  not  now  complete  for  your  Christmas  trade,  send 
your  requirements  to  us  and  we  will  give  same  our  careful  personal  atten- 
tion. Our  prices  are  most  attractive  as  compared  with  present-day  fac- 
tory quotations. 

Fancy  Boxed  Lines  of  Handkerchiefs  —put  up  in  artistic  boxes,  and  in  a 
great  variety  of  dainty  folds,  one,  two  or  three  handkerchiefs  to  a 
box,  make  quick  sellers  during  the  holiday  rush. 

If  it  is  Handkerchiefs  you  require,  either  Plain  Linen,  Plain  Lawn  or  Fan- 
cies, we  can  supply  you. 


Initial  Handkerchiefs — Either  Ladies'  or  Gents'  Linen  Initials 
assortment  of  initials  in  several  styles. 


a  full 


Mr.  Window  Trimmer; - 

Here's  Your  Chance  to  Win  Some  Money — You  Can't  Lose ! 
Choose  Your  Display  NOW  and  Send  in  Your  Entry! 


Rules — (1)   The   window  must  be   originated   and  dressed  by   a   member   of   the   firm,    by   a   clerk   or   by   the 
regular  window  dresser. 

'2)   The  window  must  contain   as  its  basis  a  display  of   Lace  Goods  Company  handkerchiefs  only  and  may 
have  any  scene  in  connection  with  the  manufacture  or  use  of  handkerchiefs  to  add  to  human   interest. 
The  size  of  the  display  is  not  the  deciding  factor.     Selling   power,  originality  and   attractiveness   will   help 
the  judges  decide. 

(3)  Window  displays  are  to  be  judged  on   their  probable  ability   to  attract  attention   and  sell  our  handker- 
chiefs.    Freak  displays  will  not  be  entitled  to  consideration  unless  they  have  a  strong  value  outside  of  the 
attractiveness. 

(4)  The  display  is  to  appear  during  October,  November  or  December,  and  is  to  remain  in  the 
show  windows  not  less  than  one  week.  Give  dates  of  display.  Contest  closes  December 
24th,   1918. 

(5)  Every  contestant  must  procure  a  photograph   (size 
mitted  before  January   1st,   1919. 

(6)  A  committee  of  competent  judges  have  been  chosen   outside  our  organization  as  follows: 
Miss   A.  R.  Whalley,  Editor  Dry  Goods  Review  ;  Mr.   B.  T.   Huston,   Manager  of  the  MacLean 
Trade    Papers,    and    Mr.    E.    Burns,    Manager   of    the   Robert    Simpson    Window 
Display  Department,  Toronto. 

(7)  Each   contestant   will   be  given    a   number  by   us   so   that  no   accusation   of 
preference  or  prejudice  on   the  part  of  the  judges  can  possibly 
We  have  arranged  on  the  preceding  pages    a  photograph  and 
index   of  our  best  lines   which   you   probably  have. 
From   this   index   you  can   readily  order  the  lines   you   require 
for   present  selling  and  you   may  enter  into   the   contest. 


Nine  Cash 

Prizes 

Class    -T 

Towns,    up    to 

2.000. 

1st    Prize     

..$50.00 

2nd    Prize    

..   30.00 

3rd  Prize 

.  .    15.00 

Class   "V 

Towns,   up    to 

10,000 

1st    Prize    

..$50.00 

2nd   Prize    

.  .   30.00 

Class   "3* 

Cities    10,000 

and 

upwards 

1st    Prize    

..$50.00 

2nd    Prize    

..   30.00 

3rd  Prize 

..    15.00 

The  Lace  Goods  Company,  Limited 

"The  Handkerchief  House  of  Canada" 
64  Wellington  Street,  West,  Toronto 


See  September  Dry  Goods  Review 
Pages  66-67-68 


Your  entry   coupon   should   be  mailed   at  once. 
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ALEXANDRE  KID  GLOVES 


FABRIC 
GLOVES 


FINE 
HOSIERY 


And  ensure  future  prosperity 
for  Canada 


We  have  on  hand  for  Christmas   delivery  a 
a  limited  supply  of  Kid  and  Suede  Gloves. 

Let  us  know  your  requirements. 

ALEXANDRE   GLOVE   COMPANY 

MONTREAL 

46  St.  Alexander  Street 

TORONTO,  77  York  St.  VANCOUVER,  318  Homer  St.  QUEBEC,  80  Rue  du  Pont 


Your  Christmas  Neckwear     Buy  Victory  Bonds 


Right  now,  when  the  annual  problem  of  buying  for  the 
Christmas  trade  presents  itself,  is  the  best  time  to  test  the 
value  of  Phoenix  Service.  What  you  want  now  you  want 
quickly — and  you'll  get  it  quickly  if  you  place  your  order 
here.  And  Phoenix  Service  means  more  than  prompt  ship- 
ment. It  means  that  the  order  will  be  filled  correctly,  that 
even'  piece  will  be  perfect  in  workmanship  and  that  it  will 
be  right-up-to-the-minute  style. 

Are  you  on  our  mailing  list? 
We  make  the  Quickest  Delivery. 


NECKWEAR 
CAMISOLES 
BOUDOIR  CAPS 
TEA  APRONS 


a>  m> 


v. 


&&%* 


Wm 


V"1 


TORONTO 


%2x 


Dry  Goods  A\  view 


DRESS    A.CC  E  SSOR]  E  S 


in 


VICTORY 

IN 

FLANDERS 

AND 

A  T  HOME 


Those  of  us  who  can- 
not go  to  the  front 
must  carry  on  the 
work  at  home,  so  ne- 
cessary also  to  Vic- 
tory. 

The  wheels  of  com- 
merce must  be  kept 
moving,  our  men  fed 
and  clothed  and  our 
own  wants  supplied. 


TRADE      MA.R> 


GLOVES 

supply  an  absolute  necessity  of  the  boys  at  the  front  and  of 
everyone  at  home,  during  the  greater  part  of  the  year  in  this 
rigorous  climate. 

They  combine  Warmth  and  Comfort  with  Style,   Fit  and 
Durability,  all  round  selling  and  satisfaction-giving  qual- 
ities which  are  daily  increasing  their  popularity. 
Fall  and  Christmas  lines  now  in  hands  of  our  Salesmen. 

ACME    GLOVE    WORKS,    LIMITED 

MONTREAL 
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BUY   VICTORY   BONDS  « 

BUTTONS  ARE  SCARCE    ' 

PRICES  ARE  RISING 
DELIVERIES  ARE  SLOW: 

These  facts  needn't  worry  you 

BE  YOUR  OWN  BUTTON  MANUFACTURER 

With  a  MENKIN  outfit  you  can  be  independent 
of  the  button   market  and 

MAKE  YOUR  OWN  COVERED  BUTTONS 
FROM   CUSTOMERS'  OWN    MATERIALS 

The  MENKIN  ORGANIZATION  will  furnish  you 
with  a  complete  equipment  to  produce  a  great 
variety  of  covered  Buttons  in  the  latest  styles 
and   shapes   at  very  little   cost. 

MENKIN    OUTFITS   from   $22.50   up 
SELLING  HELPS  FREE  OF  CHARGE 

Large  stocks  of  button  moulds  always  on  hand. 

We  guarantee  satisfaction  to  your  customers  and 
profits  for  yourselves. 

S.  MENKIN,  INC. 

125  WEST  28th  STREET  NEW  YORK 


In  addition  to  our  Standar, 
MENKIN  products,  we  are  nov 
sole  makers  and  distributors  o 
"SCHOTT"  AND  "DIRACO' 
Button  Moulds  and  Equip-ments 


Neyr 


et   Gloves   for  Fall 

CHAMOISETTE  in  Leather  Color 
New  Styles  Now  in  Stock 
Also  direct  imports   of  : 

Martin.    Roche    &    Bickert's    Velvets, 

Chapal,    L.    M.,    and    other    Electric    Seals, 

Olmer's  Silks   and   Cravats, 

Coty's    Perfumery, 

Finest    French    Lingerie    and    Laces, 

Dresses,    Blouses,   etc. 
And    all    kinds    of    French    goods    imported    on    a    commi 


Call    or    Wr 


for    particulars. 


A.  GERMAIN  &  CO. 

PARIS,  FRANCE 

Commission  Merchants  and  Importers 

Montreal  Office:  14  Phillips  Square 


VVictoim 

bond; 


Sir   Thomas  White   says: 

"The  success  of  the  Victory  Loan 
is  absolutely  essential  to  the  pros- 
perity of  Canada  and  of  every  class 
and  individual  in  Canada." 

Westlake  Brothers,  Ltd. 

LACES,  VEILINGS, 
EMBROIDERIES,    ETC. 

24  Wellington  Street  West        -       TORONTO 
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Read  the 
Want  Ads 


The   Buyers 

Guide  is 

Growing — 

ADVERTISING  NOVELTIES 

HOSIERY 

BABY  GOODS 

Room 

LABELS 

BUTTONS 

MILLINERY 

BUTTON  MACHINES 

For 

OFFICE  APPLIANCES 

CHILDREN'S  WEAR 

PERFUMES 

DRESSES 

These 

SHOES 

FLAGS 

Lines 

SELLING  AGENTS 

FLOOR  COVERINGS 

TOYS 

GLOVES 

WOOL  ROBES 

Dry  Goods  Rt  view 
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Lend 
Him 
A 
Hand 

HERE  IS  YOUR   BOY 


going-  over  the  top,  his  gun  in  hand, 
his  jaw  set,  his  heart  on  fire.  It  is 
the  most  dramatic  moment  in  the  life 
of  this  soldier — and  in  the  life  of  this 
nation. 

His  heart  and  mind  are  set  on  one  thing 
— VICTORY — victory  over  an  enemy 
who  stands  for  acts  and  ideas  which, 
this  soldier  despises  —  which  he  is 
ready  to  give  his  life  to  destroy. 

We  here  at  home  hate  these  things  too. 

We  are  pledged  to  their  destruction — 
to  our  last  dollar  and  our  last  man. 
But  this  soldier  can  actually-get-his- 
hands-on-them-and  root  them  out  of 
the  world  forever — if  we  will  lend  him 
a  hand. 


This  Boy  is  the  Symbol  of  Fighting  Britons 


He  stands  for  the  aspiration,  the  conviction  of  mil- 
lions of  people  translated  into  action.  He  is  doing 
what  the  rest  of  us  are  dreaming.  Only  through 
him  can  we  win  the  Victory. 

But  He  Can't  Do  It  with  His  Bare  Hands!  He  asks 
you  to  back  him  up  with  guns,  shells,  tanks,  air- 
planes. Let's  lend  him  a  hand  by  lending  our  dol- 
lars. Then  no  power  in  the  world  can  prevent  him 
from    winr.ine    the    Victory. 


Th(  long  fighting  ages  of  the  world  have  never 
seen  a  better  soldier  than  this  boy  of  yours — 
your  son  your  husband — your  in-other — your 
friend.  He  stands  for  the  sons  of  the  British 
Empire,  millions  strong.  U,  is  doing  his  part 
— we  must  do  ours! 


Lend  Him  a  Hand-Buy  Victory  Bonds 


SILVERBERG    IMPORT    COMPANY 

Bonnie-B  Slip-Pon  Veils 

TORONTO:   156  Yonge  Street  NEW  YORK:  222  4th  Avenue 
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A  Xmas  Gift 

That  Every  Woman  Appreciates. 

W.  &  D.  Bags  Are  Good  Xmas  Sellers ! 

Be  ready  for  Xmas  with  the  right 
line the  time-tried,  always  de- 
pendable W.  &  D.  Bags  of  style  and 
quality. 

A  beautiful  range  of  Costume  Mesh, 
Silk  and  Novelty  Bags. 

A  line  which  cannot  fail  to  stimulate 
your  Christmas  selling. 

WHITING  &  DAVIS  COMPANY 

SHERBROOKE,  QUE. 


Just  The  Thing 

For  Dainty  Little  Gifts — 

— Finnie's  Neckwear! 

Neckwear  is  a  Christmas  gift,  useful, 
ornamental,  economical  and  always  ac- 
ceptable. In  our  present  showing  of 
Dainty  Finnie  Creations,  you  can  select 
from  the  most  enticing  display  of  high- 
class  women's  neckwear  in  Canada. 


Let  us  send  you  samples  of 
latest  novelties 


A.  BRUCE  FINNIE  &  CO 


Cor.  Craig  and  Gosford  Streets 

MONTREAL 
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K  l:  ADY-TO-WEAR 


'  'Lend  Me  Your  Money      T*C 

that  I  may  equip  the  Empire's 
Army  and  Xavy  to  insure  for 
you  and  your  children  the 
blessings  of  Liberty." 


"Give  Me  Your 

Money  or  Your 

Life" 


Invest  now  to  the  limit  of  your  ability  in 

VICTORY  BONDS 

McCUTCHEON  WAIST  CO.,  LIMITED 


Vancouver   Office;  323    ST.    JAMES    ST.  Winnipeg  Office  : 

GEO.  STRACHAN.  WwTD  C  AI  PERCIVAL  R.  B.  JONES. 

906_Welton  Block.  MUIN  I  KEAL  Hammond  Sample  Rooms. 

Province  Ontario  ;  B.  H.  Swift.  Maritime  Provinces  ;   V.  S.  Rice.       Province  Quebec  and  Montreal  City  ;   A.  L.  Primeau. 


READY-TO-WEAR 
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These  Stores  in  Winnipeg 


Used  the  T.  K.  Kelly 
Sales  System 


FAS   1 1. 4 


C  RAFT 


&  BELIVEAUtPEACE  LTD.  A 


mm  $23,000 

Piff 
BaftE 


$59,700 

sold  in  thirty  days  'at 
205?  net  profit  for 

Beliveau  Peace 

LIMITED 

of  Winnipeg 

A  record  that  is  a  final 
answer  to  the  man  who 
says  that  good  profits 
are  not  possible  at  high 
pressure  selling. 

The  T.  K.  Kelly 
Sales  System 


Minneapolis,  Minnesota,  U.S. A 


The  four  photographs 
on  this  double  page 
show  four  of  Winnipeg's 
largest  clothing  stores 
which  have  profitably 
employed  "Kelly"  Ser- 
vice. 

The  two  stores  on  this 
page  were  owned  by 
one  firm;  the  two  on 
the  opposite  page  were 
under  the  same  man- 
agement. 


$24,700 


Dm  Goods  /.'<  vit  u 
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These  Stores  Sold  $100,000  at  Retail 


in  Fifty  Days 


Through  "Kelly 
Sales  Service 

The  two  stores  on  this 
page  were  both  owned 
by  McLean  and  Gar- 
land, who  have  used 
Kelly  Service  twice 
each  year  at  each  store 
for  nine  years.  Ask 
Mr.  R.  J.  McLean 
about  the  superiority 
of  the  personally  con- 
ducted sales  of 

The  T.  K.  Kelly 
Sales  System 


BEADYTO-WDAB 


Qiildren's  \\fear 

An  enterprising  New  York  firm  has 
brought  out  an  original  set  of  models 
for  children's  frocks.  There  are  nine 
'designs  in  the  range  and  they  are 
"Americanized"    from    the    peasant    and 


The  l-Tier  Belt 


•  Is  a  feature  of  some  of  the  latest  skirts 
■which  makes  them  sell  speedily.  This  skirt 
is  aecordeon  pleated  and  is  a  grey  and  blue 
"mixture. 


other  characteristic  costumes  of  the 
allied  countries  at  war.  The  idea  was 
to  bring  out  something  entirely  new  that 
would  reflect  the  spirit  of  the  times  and 
be  an  expression  of  present  conditions 
with  which  everyone's  mind  is  filled, 
dresses  that  everyone  would  be  interested 
in  for  window  display  but  not  too  ex- 
treme for  practical  party  and  street 
frocks   for  children. 

There  is  a  Chinese  frock  of  bright 
yellow  taffeta  with  loose  flowing  Man- 
darin blouse  trimmed  in  motifs  of 
Chinese  embroidery  and  a  colored  metal 
braid  and  weighted  with  Chinese  tassels 
over  a  pleated  skirt  of  the  same  taffeta. 

For  Serbia  is  a  pure  Balkan  type  of 
frock  in  French  blue,  with  bolero  jacket, 
edged  with  narrow  velvet  ribbons  and 
fringed    in    vari-colored    wool. 

The  Belgian  frock  has  a  loose,  black 
taffeta  bodice  laced  in  French  blue  picot 
ribbon  over  a  guimpe  of  white  batiste, 
the  skirt  in  old  rose  taffeta. 

For  England  is  a  much  more  simple 
model  in  strictly  navy  style  in  red,  white 
and  blue.  The  Eton  jacket,  pleated 
girdle  and  skirt  are  of  navy  taffeta,  the 
girdle  faced  with  a  band  of  military  red 
and  the  blouse  a  simple  one  of  white 
batiste. 

A  Puritan  Frock 

America  is  represented  by  a  little 
Furitan  frock  of  pearl  gray  with  collar 
and  cuffs  and  pipings  of  ivory  taffeta. 
A  little  hemstitched  apron  of  ivory 
Georgette,  is  topped  with  picot  edged 
ribbon. 

France  is  represented  by  a  French  blue 
taffeta,  a  military  jacket  effect  with 
facings  of  scarlet  ribbons  lined  with  tiny 
apron  of  shirrings  of  ecru  tulle  and  lace 
insertions,  hint  at  the  detail  of  a  Bre- 
ton costume. 

The  Italian  frock  is  in  black  taffeta 
with  an  apron  panel  in  Neapolitan  style 
appliqued  in  circles  and  stripes  of  picot 
ribbons  in  rose,  blue  and  green.  The 
belt  and  vertical  stripes  on  the  blouse 
are  of  black  velvet  ribbons  while  the 
dainty  guimpe  is  Georgette  with  in- 
sertions of  wide  ecru  lace. 
Russian  Blouse 

Of  course,  the  Russian  frock  has  a 
Russian  blouse  with  low  braid  girdle, 
the  short  taffeta  sieves  with  full  puffings 
of  Georgette  below.  The  color  is  tan 
and  bright  hand-made  passementerie  in 
Russian  colors  go  down  the  sides.  An 
edging  of  colored  beads  is  about  the 
peplum. 


The  kimono  style  is  selected  for  Japan, 
in  an  orchid  taffeta  with  a  charming 
combination  of  colors,  the  folds  down 
either  sides  and  the  sash  being  of  Nile 
green  crepe  de  Chine  and  the  inserted 
panel  striped  in  feather  stitch ings  of 
blue,  rose  and  green. 


Coat  of  Angora  Materials 

A  stylish  yet  serviceable  model  of  heavy, 
mannish  Angora  materials,  grey  with  a  fine 
maroon  stripe  running  through.  A  distinc- 
tive effect  is  obtained  by  the  use  of  a  large 
roll    collar    and    cuffs   and    bone   buttons. 
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■      ^uits  and  Toats 

Many  Unfortunate  Conditions  Interfered  With  October  Business 
First  Spring  Coat  Ranges  on  the  Way  and 
Follow  Fall  Styles 


THE  past  month  has  been  more  un- 
fortunate for  the  ready-to-wear 
trade  all  over  the  continent  than 
for  perhaps  any  other  line  of  dry  goods. 
Travellers  have  been  stricken  ill  on  the 
road  and  several  have  succumbed;  fam- 
ilies have  had  to  be  nursed  and  cared  for 
so  that  no  thought  has  been  allowed  for 
wearing  apparel,  apart  from  kimonas 
and  a  few  other  strictly  in-door  gar- 
ments; designers  who  usually  are  in  New 
York  in  October  getting  in  touch  with 
movements  for  Spring  have  remained  at 
home  waiting  the  passing  of  the  epi- 
demic down  there.  Notwithstanding  all 
this  the  trade  is  bearing  its  burden  well 
and  bracing  up  now  for  the  best  that 
the  remainder  of  this  season  can  offer 
and  taking  advantage  of  the  daily  im- 
provement in  conditions  for  Spring  sell- 
ing. 

Word  has  come  fom  the  style-makers' 
work-rooms  as  to  what  they  are  doing 
for  Spring  and  several  of  our  Canadian 
designers  are  now  in  New  York;  late 
Fall  developments  too,  are  offering  some 
inspiration,  as  usual,  for  the  Spring  fash- 
ions so  that  a  number  of  firms  have  then- 
first  Spring  ranges  on  the  road  even  now. 
This  applies  to  coats  and  dresses  rather 
than  suits,  of  course,  Suit  news  will  not 
be  offered  for  at  least  another  month  or 
more,  and  by  that  time  war  develop- 
ments may  give  a  very  decided  turn  to 
fashions  of  almost  all  sorts.  In  the 
United  States  many  firms  are  just  await- 
ing the  close  of  the  war  to  bring  out 
highly  ornamented  gowns;  they  are  dis- 
cussing a  "victory"  color  to  be  adopted 
in  all  the  Allied  countries  in  honor  of 
thr  new  era  of  peace  which  we  hope  is 
close  at  hand;  they  are  endeavoring  to 
find  out  just  what  will  interest  women 
most  in  order  to  bring  out  new  styles 
which  will  appeal  to  them. 

Material    Difficulties! 

Of  more  concern  for  the  immediate 
present  to  our  cloak  and  suit  manufac- 
turers than  the  styles  which  will  be  ad- 
vanced with  the  uncertain  future  is  the 
problem  of  materials.  One  of  the  leading 
firms  mentioned  to  DRY  GOODS  RE- 
VIEW that  a  large  proportion  of  the 
orders  which  he  placed  early  last  Spring 
for  making  up  for  the  present  Fall  and 
Winter  orders  was  not  shipped  to  him; 
he  had  to  purchase  job  lots  elsewhere, 
which  of  course  meant  greater  expense 
to  him.  Now,  with  the  prospect  of  the 
war  ending  very  soon,  mills  are  unload- 
ing what  they  have  on  hand  and  are 
sending  along  goods  which  will  be  of  no 
use  to  the  manufacturer  for  nearly  a 
year  and  mean  a  very  heavy  investment. 
Naturally,  manufacturers  resent  this  a 
little  becaue  they  feel  that  they  are  less 


able  to  carry  stocks  for  that  length  of 
time  than  the  mills  who  would  not  send 
them  the  goods  when  they  needed  it.  If 
the  war  continues  the  manufacturer  may 
be  sorry  to  have  these  materials,  even  at 
the  high  prices  which  have  to  be  paid  for 
them.  Even  if  prices  should  go  down 
for  a  short  period  should  the  war  end, 
there  is  a  possibility  that  by  next  Fall 
they  will  reach  a  high  level  again  as  de- 


mand  gets  keen  everywhere  and  stocks 
still  low.  The  situation  is  very  precar- 
ious, but  the  majority  of  the  leading 
houses  are  not  sitting  back  waiting  for 
something  to  happen.  They  are  making 
the  best  of  conditions  as  they  find  them 
from  day  to  day  and  are  hustling  out  for 
all  the  business  that  the  public  can  pro- 
vide. That  is  the  position  too,  of  the  suc- 
cessful retailer. 

High-Grade    Trade    After    the    War. 

There  is  this  fact,  which  the  retailer 
should  keep  up  his  sleeve.  The  class  of 
women  who  bought  the  best  of  everything 
before  the  war  began  are  the  ones  who 
have  been  economizing  most  during  the 
war.  After  more  than  four  years  of 
plain  dressing  and  constant  war-work  and 
war-worry,  there  is  every  reason  to  be- 
lieve that  victory,  peace,  the  boys  com- 
ing home,  new  prospects  ,new  hopes,  new 
social  events,  will  be  reasons  enough  for 
them  to  fill  up  their  ward-robes  and  make 
merry  once  more.  No  doubt  too,  there 
will  be  an  increased  demand  for  wedding 
apparel  as  the  soldiers  disembark. 

The  most  recent  Fall  productions  in 
coats  show  the  straight  lines  still,  with 
belts  which  hold  the  garment  in,  provid- 
ing an  appearance  of  smartness.  They 
are  simple,  narrow  without  being  im- 
practical, of  tailored  effect  using  as  little 
as  possible  of  material  for  useless  orna- 
mentation. Collars  must  all  be  revers- 
ible and  snug  when  fastened  up  around 
the  throat  so  that  Milady  may  still  be 
collarless  underneath.  The  collars  which 
fasten  at  one  side  are  well-liked.  Panel 
effects  in  both  coats  and  suits  whether 
full  length  or  shorter,  and  whether  float- 
ing, stitched  down  or  merely  stimulated 
are  characteristic.  Buttons  are  the  most 
important  trimming  of  the  season, 
though  braids  are  in  strong  favor.  High 
grade  suits  almost  all  have  fur  trim- 
ming, that  is  fur  collar,  cuffs  and  some- 
times pockets.  Paris  is  using  fur  bands 
and  fancy  conceptions  in  scores  of  ways,» 
but  the  Canadian  trade  does  not  ask  for 
fur  beyond  the  more  useful  trimmings 
mentioned. 

Longer  skirts  are  developing  for  suits, 
though  the  extreme  lengths  are  not  ac- 
cepted yet.  A  smart  military  silhouette 
with  skirt  about  eight  inches  from  the 
ground  is  what  pleases  purchasers  most. 

Have  you  bought  ALL  the  Bonds  you 
can? 


Military  Tcndancy 

Indicating  the  strengthening  tendency  for 
military  neatness  in  long  coats.  The  pocket 
finish  is  a  new  note  of  interest.  Peacock 
blue  pom  pom  cloth  is  the  material  used. 
By  courtesy  Princess  Manufacturing  Co., 
Toronto. 


MR.  R.  B.  FUDGER 

At  his  summer  home.  Bexhill  Farm, 
near  Clarkson,  Ont.,  Mr.  Richard  B  .Fud- 
ger  passed  away  after  having  been  con- 
fined to  bed  for  about  two  months.  Mr. 
Fudger  was  a  director  of  the  Robert 
Simpson  Company,  Limited,  and  was  ac- 
tively associated  in  that  business,  of  which 
his  father,  Mr.  H.  H.  Fudger,  is  presi- 
dent. He  spent  nearly  two  years  in  the 
London  (England)  office  of  the  company. 
Deceased  was  born  in  Toronto  39  years 
ago. 

Mr.  Fudger  held  the  rank  of  major  in 
the  Governor-General's  Body  Guard.  He 
is  survived  by  his  widow  and  two  daught- 


R  E  A  D  Y-TO-WE  AR 


Dry  Goods  Review 


presses 

Warm  Dresses  Selling  Well — Nipped-in  Waist  Making  Its  Appear- 
ance— High  Priced  Lines  Best  Sellers 
Still 


DESPITE  Mr.  John  Wanamaker's 
sage  remark  to  the  effect  that  a 
day's  business  lost  is  never  re- 
gained, the  stores  everywhere  are  mak- 
ing a  strong  bid  to  get  in  at  least  some 
of  the  interest  in  women's  apparel  dur- 
ing November,  which  was  cut  off  in  Oc- 
tober, this  year.  So  far  as  dresses  are 
concerned  it  looks  as  if  they  are  going 
to  make  something  out  of  their  efforts 
too.  Warm  serge  and  jersey  dresses  are 
the  chief  centres  of  interest,  having  been 
stimulated  by  last  month's  illnesses,  and 
these  sell  in  high  priced  lines.  Indeed 
most  ready-to-wear  departments  find  that 
whether  it  be  a  coat,  a  suit,  a  dress  or 
a  blouse,  the  more  exclusive  merchandise 
sells  much  more  readily  still  than  what 
might  be  called  cheap  goods.  "Suits 
from  $60.00  to  $125.00  sell  more  easily 
than  any  below  those  prices,"  said  more 
than  one  buyer  during  the  past  month, 
both  in  and  out  of  Toronto.  It  is  the 
same  with  dresses.  People  will  no  long- 
er put  their  money  into  inartistic  cheap- 
looking  dresses.  They  want  something 
of  an  individual  nature,  with  a  smart  and 
original  design,  good  coloring,  lines  and 
material.  Dresses  retailing  at  $35.00 
and  $40.00  are  the  "popular-priced"  ones 
now. 

As  with  other  lines  of  apparel,  dresses 
will,  no  doubt  receive  further  stimula- 
tion when  peace  is  declared.  Evening 
and  dinner  gowns,  wedding  toggery  and 
dance  frocks  will  very  likely  come  into 
their  old  favor  again,  and  it  will  be  to 
the  interests  of  the  buyer  to  keep  his 
hand  well  on  the  pulse  of  affairs  so  that 
he  will  be  able  to  take  care  of  the  de- 
mands which  the  new  conditions  will 
bring    almost    immediately. 

Panel  and  chemise  frocks  are  still  be- 
ing shown  and  New  York  is  developing 
a  tendency  for  the  nipped-in  wiast  which 
is  not  unfavorably  received  here.  Vel- 
veteen dresses  are  shown  again  and  are 
selling  just  fairly  well  in  the  large  stores. 
Their  "day"  will  no  doubt  come  with  the 
more  severe  weather  of  mid-winter.  Vel- 
veteen is  used  to  some  extent  too  in  com- 
bination with  other  fabrics  such  as  crepe 
de  chine,  satin  and  taffeta.  Some  im- 
ported gowns  combine  it  also  with  Geor- 
gette, though  chiffon  velvet  is  preferred 
with  Georgette  for  afternoon  costumes. 

While  manufacturers  are  busy  getting 
out  new  samples  of  dresses  every  little 
while,  there  are  no  strong  Spring  ten- 
dencies talked  of  yet.  There  will  be  lit- 
tle, apart  from  the  simple  fashions  of  a 
somewhat  stanle  type,  until  well  on  in 
December.  The  popularity  of  dresses 
continues  so  strong  that  much  libertv 
will  again  be  accorded  their  designs  both 
for  late  Winter  and  for  Spring.     Mater- 


ials, which  are  discussed  in  the  dress 
fabrics  department  of  each  issue,  offer 
us  silks  again  for  Spring  in  abundant 
choice,  but  no  doubt  satins  and  taffetas 
will  have  leading  places  with  serge  and 
jersey  very  strong  for  the  early  trade. 
Silks  will  always  admit  of  a  slight 
amount  at  least,  of  soft  draped  effects 
and  these  carrying  out  the  straight  lines 
are  characteristic  of  early  models.  An- 
other month  will  probably  bring  out 
many  hints  of  what  may  be  expected  in 
the  authentic   Spring  fashions. 


For  Autumn 


This  black  satin  suit  has  a  fur  collar  and 
there  is  a  high  necked  vest  of  white  crepe 
fastened  with  jade  buttons.  The  wide  belt 
has  a  jade  buckle.  The  sleeves  are  oddly 
fashioned  by  opening  below  the  elbow  to 
show  a  tight  undersleeve. 

CLASSIFIED    SHOES 
RROMISED 

November     1     Expected    to    See     United 
States   New   Classified   Shoes 
Offering 
BOOTS,      SHOES.— An   announcement 


given  out  a  couple  of  weeks  ago  in  the 
United  States  in  connection  with  the 
new  classified  shoe  indicated  that  No- 
vember 1  would  see  these  being  offered 
by  some  retailers.  The  date  set  for  dis- 
posing of  higher  priced  shoes  than  those 
set  is  given  as  June  1. 

Latest  reports  received  by  the  divi- 
sion of  hide,  leather  and  leather  goods 
of  the  War  Industries  Board,  charged 
with  the  duty  of  putting  into  effect  the 
new  price  regulations  introduced  by  the 
boot  and  shoe  industry,  show  that  sat- 
isfactory progress  is  being  made  toward 
the  establishment  of  the  new  price  scale. 
This  scale  is  divided  into  three  classes, 
with  the  lowest  minimum  at  $3  and  the 
highest  maximum  at  $12.  Class  C  has  a 
spread  from  $3  to  $5.50;  Class  B  a 
spread  from  $6  to  $6.50;  Class  A  a 
spread  from  $9  to  $12.  Into  Class  C 
will  fall  28  per  cent,  of  the  total  output 
of  the  industry;  Class  B  will  include  54 
per  cent,  of  the  total  output  and  Class  A 
about  18  per  cent. 

About  October  15  the  cutting  of  all 
shoes  beyond  the  price  fixed  in  Class  A 
will  cease,  except  in  those  cases  where 
continuing  contracts  require  a  special 
extension  of  time  to  permit  the  manu- 
facturer to  fulfill  his  obligations.  In 
these  cases  a  special  license  must  be  ob- 
tained through  application  to  the  shoe 
section  of  the  hide,  leather  and  tanning 
division. 

Orders  now  in  the  factory  are  for 
Spring  delivery,  so  it  follows  that  there 
will  be  a  certain  portion  of  the  product 
offered  for  sale  to  the  Spring  trade  at  a 
price  in  excess  of  $12.  To  permit  these 
articles  to  be  closed  out  and  also  to  er- 
mit  of  the  disposal  of  the  present  stocks 
priced  above  the  maximum,  it  has  been 
agreed  that  those  retailers  specializing 
in  high-priced  goods  shall  be  given  until 
June  1  to  liquidate  all  their  stock  above 
the  Class  A  maximum. 

In  this  connection,  the  Board  desires 
to  call  the  public's  attention  to  the  fact 
that,  up  to  the  time  limit  set,  no  re- 
striction whatever  is  placed  upon  either 
the  sale  or  purchase  of  these  high- 
priced  goods.  On  the  contrary,  those 
who  can  afford  to  buy  them  may  be 
quite  free  to  do  so,  since  by  so  doing 
they  will  be  co-operating  in  the  liquida- 
tion of  the  high-priced  stocks  now  on 
hand  which,  were  they  not  disposed  of, 
would  work  a  great  hardship  to  the 
trade.  The  public's  attention  is  directed 
to  the  fact  that  there  would  be  no  eco- 
nomic purpose  served  should  the  public 
fail  to  co-operate  in  the  assimilation  of 
the  stocks  on  hand  up  to  June  1  that  do 
not  fall  within  the  range  limits. 

Locally,  the  outlook  for  Spring  busi 
ness  seems  to  be  very  good.  Retailers 
are  planning  for  their  needs  without  any 
quibbling,  the  question  of  getting  the 
goods  being  the  one  to  be  settled  rather 
than    any   chance   of  lower  prices. 


Lieut.  M.  S.  Haas,  son  of  Mr.  Stephen 
Haas,  of  Geo.  H.  Hees  Son  &  Co.,  Tor- 
onto, is  reported  wounded.  He  has  been 
in   France   three   years. 
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Shirts and  Rlouses 

New  Blouses  Have  Frills  and  Lace — Some  High-Necked  Models  in 

Georgette  Selling — Play  up  Blouses  for  Christmas— 

They  Mean  a  Better  Skirt  Season  Afterwards 


BLOUSES  like  other  lines  of  ap- 
parel have  been  on  the  quiet  list 
of  retailers  during  the  past 
month.  October  is  not  as  a  rule  the 
best  month  for  selling  blouses,  for 
people  are  interested  more  in  suits  and 
coats  and  furs  and  dresses.  Therefore 
the  blouse  trade,  need  not  look  with  too 
much  grievance  upon  the  quiet  sales  of 
late.  The  Christmas  selling  will  no  doubt 
be  better  than  ever,  since  blouses  are 
such  excellent  Christmas  presents. 
Blouses  and  skirts  will  both  become 
more  popular  as  the  colder  weather  ap- 
proaches. 

Latest  offerings  carry  on  the  daintest 
designs  produceable.  While  the  round 
necks  are  still  favored  there  are  many 
little  soft  touches  which  take  away  any 
tendency  towards  severity.  A  few  weeks 
ago  there  was  a  decided  development  in 
pleatings  of  all  sorts:  these  continue, 
but  of  softer  effect  are  the  new  picot 
edged  frills.  These  are  quite  full  and 
used  just  as  were  the  flat  pleatings.  One 
very  dainty  model  had  all  the  frills 
made  of  flesh  georgette  of  which  the 
blouse  was  made  and  in  addition  there 
was  an  edging  of  one-inch  very  fine 
Valenciennes  lace  giving  quite  a  novel 
effect. 

Pleatings  of  white  with  a  border  in 
color  are  quite  as  pleasing  for  blouses 
as  for  neckwear. 

High-necked  tailor  style  blouses  of 
georgette  with  two  or  three  sizes  of 
tucks  for  trimming  are  shown  frequent- 
ly. Ivory  is  the  favorite  color  in  these; 
the  dainty  tints  such  as  lavender,  flesh, 
maize,  etc.,  usually  appear  in  more  fancy 
models. 

Georgette  is  the  most  wanted  material 
of  all.  but  some  manufacturers  are  find- 
ing it  rather  hard  to  get  in  all  the 
shades  they  want  and  when  they  require 
them.  They  are  agreed  that  the  Japan- 
ese production  has  greatly  improved  in 
the  last  year  and  that  it  can  be  had 
in  a  quality  without  any  loading  and 
much  superior  to  what  used  to  come 
from    Europe. 

The  difficulty  in  procuring  ready  sup- 
plies in  georgettes  leads  one  of  the  well- 
known  firms  to  believe  that  Japanese 
silks  will  have  to  replace  them  to  a 
considerable  extent  and  that  taffetas 
are  coming  back  into  favor  again.  There 
is  always  some  call  for  the  taffeta  blouse 
of  fancy  striped  silk,  but  this  firm  thinks 
the  plain  solid  colors  are  on  the  way — 
perhaps  for  the  fall  of  1919.  For  the 
Christmas  trade,  however,  there  does 
not  appear  to  be  anything  quite  so  good 
as  a  dainty  georgette  blouse  with  a  touch 
of  hand  embroidery  or  fine  lace. 

Skirts 
Separate  skirts  are  not  in  their  most 


active  season  just  now.  They  will  pick 
up  to  some  extent  for  the  Christmas 
selling  season,  but  to  a  much  less  extent 
than  blouses.  Most  of  those  being  of- 
fered now  and  for  mid-winter  are  of  the 
exclusive  type  of  silk  or  satin,  exhibiting 
panels  fringe  and  accordeon  pleating,  or 
else  of  fine  fancy  serges  in  plaids.  No 
doubt  January  will  see  some  increased 
activity  in  skirt  selling  for  then  women 
will  be  about  due  to  be  tired  enough  of 
their  one-piece  dark  dresses  to  want  to 
freshen  up  their  appearance  with  a  light 
blouse  and  smart  skirt.  Those  too,  who 
received  a  pretty  blouse  for  Christmas 
will  want  to  purchase  a  new  skirt  to 
wear  with  it. 


Mr.  W.  W.  Wilford,  who  was  with  the 
John  E.  Boles  stores  for  some  years  and 
later  went  to  St.  Catherines,  has  opened 
a  store  in  his  old  town  of  Ingersoll,  Ont. 
He  is  carrying  practically  all  lines  of 
the  dry  goods  trade,  including  dresses, 
blouses,  knit  goods,  corsets,  silks, 
staples,  etc. 


Florence 


A   dainty  waist  of  flesh-colored   Georgette 
embroidered    in   self   color.     Shown   by   Cap- 
lin   Waist   &   Dress  Co.,  Montreal. 
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RAINCOATS 

Many  New  Features  in  spring  models 

RAINCOAT  sales  have  assumed  new 
proportions  during  the  past  year.  The 
general  prosperity  of  the  country  is  part- 
ly responsible  for  this,  but  more  so  is  the 
attention  which  has  been  given  to  the 
style  and  construction  of  these  garments. 
The  Spring  ranges  are  about  complete 
now  and  bear  out  the  new  tendencies.  One 
notable  feature  of  the  new  models  is  the 
length  which  conforms  to  those  of  the 
shorter  costumes  worn  in  the  past  three 
years.  Raincoats  take  longer  to  meet 
these  changes  of  course  than  do  garments 
which  are  purchased  more  frequently  by 
the  majority  of  people,  but  now  even  with 
a  possibility  of  lengthening  skirts,  the 
average  is  established  as  several  inches 
shorter  than  it  used  to  be.  Even  up  to 
last  year  the  average  length  of  raincoats 
was  around  52  to  54  inches,  whereas  the 
latest  models  are  46  to  48  inches 

The  Newest  Features 

The  collars  of  the  late  models  are  of  a 
more  dressy  style  than  a  season  or  two 
ago.  Now  they  are  made  reversible,  and 
are  cut  similar  to  those  of  the  cloth  suits 
and  coats  which  fasten  up  around  the 
neck  in  a  smart  crush  effect.  About  60 
per  cent,  of  the  coats  are  double  breasted. 

"Very  important  now  is  the  belting  of 
the  raincoat,"  said  the  manager  of  this 
department  in  one  of  the  best  known  rub- 
ber houses.  "All  coats  must  be  belted, 
but  not  with  a  wide  belt  as  one  frequently 
saw  last  year.  Favor  has  settled  strong- 
ly upon  the  trench  belt,  which  passes 
through  slides  under  the  arms  and  fast- 
ens with  a  buckle."  The  accompanying 
illustration  shows  quite  clearly  this  style 
of  belt,  and  the  smartness  of  the  most  re- 
cent models.  It  also  shows  a  novel  style 
of  pocket,  saddle-bag  in  appearance  but 
fastened  on  from  the  under  edge  so  that 
the  strain  in  use  does  not  fall  upon  the 
seam. 

Capes   Are   Also  Selling   Very   Well 

"Every  order  we  receive  includes  some 
capes,"  said  the  above  mentioned  firm. 
The  favorite  style  in  these  has  a  belt  in 
front  and  a  reversible  collar.  They  are 
43^2  inches  in  length. 

"Do  you  find  the  wool  shortage  and  the 
restricted  output  of  patterns  in  fabrics 
causing  you  any  difficulty  "  DRY  GOODS 
REVIEW  enquired.  "Very  little,"  was 
the  response.  "Out  of  all  these  samples 
which  we  are  showing  85  per  cent,  of 
our  orders  are  for  tweeds  and  in  those 
for  two  particular  patterns  chiefly."  One 
of  the  patterns  was  a  rather  small  decided 
plaid  in  oblong  check,  the  other  was  a 
small  check.  Two  other  patterns  were 
pointed  out  as  fairly  good,  they  were 
darker  effects  in  y2-inch  checks  of  the 
brown,  black,  navy  order.  The  tweeds 
even  in  double  texture  garments  make  a 
coat  much  lighter  in  weight  than  the 
original  models  of  some  years  ago.  "There 
are  no  cravenettes  wanted  now,"  added 
the  manager,  "gabardines  and  coverts  are 
in  fair  demand.  Because  the  color  range 
is  somewhat  limited  for  raincoats  we  are 
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One  of  the  newest  raincoats,  illustrating 
several  new  features.  The  reversible  col- 
lar, when  fastened,  shows  the  new  crush 
effect:  the  trench  belt  is  indispensable 
among  smart  people;  the  pockets  are  a  no\  - 
elty:  the  new  length  is  important.  Shown 
■by  courtesy  of  Canadian  Consolidated  Rub- 
ber  Company,   Ltd. 

able  to  get  fair  quantities  of  good  Scotch 
fabrics  varying  from  75  to  100  per  cent, 
wool.  Mills  have  no  dye  problems  with 
the  materials  we  require." 

Cloth   Inside;   Rubber   Outside 

One  novelty  brought  out  just  recently 
is  found  to  be  in  quite  good  demand.  It 
has  the  usual  order  reversed,  the  cloth 
being  on  the  inside  of  the  coat  and  the 
rubber  in  khaki  shade  on  the  outside.  It 
is  made  in  the  smart  double-breasted, 
belted  style,  and  on  account  of  the  less 
expensive  material  needed  for  lining  than 
when  it  is  on  the  outside,  the  coat  may  be 
retailed  for  about  $15.00.  There  is  a  cap 
to  match  which  makes  the  outfit  practical 
for  motoring  as  well  as  for  rainy-day  out- 
ings. 

Coats  of  fine  gabardine  in  khaki  color 
sell  to  the  more  exclusive  trade.  They 
have  a  shell  lining  silk.  These  seem  to 
appeal  more  to  men,  however,  than  to 
women.  The  men's  lines  will  retail  at 
$40.00  and  women's  at  $35.00. 

New    Seaming 

One  manufacturing  concern  is  making 
a  special  feature  of  the  construction  of 
their  scams  in  double  texture  tweed  coats, 
and  state  that  it  is  bringing  in  good  busi- 
ness. They  claim  that  their  special  seams 
are  absolutely  waterproof  and  are  guar- 
anteed. In  this  construction  the  seam  is 
stitched  flat,  as  usual,  but  from  the  inside 
the  lining  texture  is  cut  away  about  %-in. 
from  either  side  of  the  seam  leaving  the 
rubber  only.  Over  this  the  strapping  is 
cemented  and  holds  when  the  two  rubber 
surfaces  face,  as  they  cannot  do  in  rainy- 
weather  when  the  strapping  is  placed 
over  the  lining  texture. 


VICTORY  LOAN  DISPLAYS 

(Continued  from  page  101) 
A  well-developed  and  striking  scene 
was  presented  by  the  Daly  (formerly 
F.  E.  Rea)  store  of  Ottawa.  The  idea 
was  that  Victory  Bonds  were  the  link 
between  Production  and  Victory.  Three 
big  links  were  shown,  covered  with  red, 
white  and  blue  paper,  and  studded  with 
colored  electric  bulbs,  extending  upright 
across  the  window.  In  the  central  link 
was  a  lady  turned  three-quarters  to- 
wards a  grill  work  and  counter  along 
the  wall,  and  holding  a  $100  bond  in 
her  hand,  which  she  had  purchased  from 
a  figure  inside  the  grill.vvhich  was  drap- 
ed around  the  head  and  body  with  Uuion 
Jacks,  and  had  the  word  "Canada"  in 
lettering  around  her  forehead.  The 
slogan  was  "Buy  Victory  Bonds,  the 
connecting  link  between  Production  and 
Victory." 

In  the  Ogilvy  store  in  Montreal  an 
almost  sensational  scene  was  depicted, 
in  a  large  corner  window.  A  huge 
figure  of  the  Kaiser  in  an  iron  cage,  in 
a  terrified  mood,  shrieking  "Kamerad," 
— as  he  faced  a  huge,  stuffed  lion  that 
was  springing  upon  him.  A  lavish  dis- 
play of  flags  lightened  up  the  scene. 
Almey's,      Goodwin's,      Morgan's    and 


Murphy's  also  had  Victory  Loan  dis- 
plays, some  on  a  very  elaborate  scale. 
Almey's  showed  a  Red  Cross  nurse — 
"the  greatest  mother  in  the  world  is 
doing  her  bit, — do  yours,"  and  "One  $50 
bond  buys  2  miles  of  bandages."  A 
huge  window  display  centered  around  a 
trench  scene  with  soldiers  of  cardboard 
and  a  big  cast  figure  in  the  foreground 
about  to   hurl   a   bomb. 

A  beautiful  white  arch  of  large  di- 
mensions was  erected  in  Phillips  square, 
by  the  retail  merchants  of  St.  Catherine 
st.,  with  "Mons"  on  the  facade  on  one 
side  in  gold  lettering,  and  "Vimy"  on  the 
one   opposite. 


Lieut.  Ernest  B.  Elliott,  Toronto,  is 
suffering  from  gunshot  wounds  in  the 
left  leg.  He  enlisted  in  1915  and  did  re- 
cruiting work  for  some  time.  He  is  un- 
married, and  was  a  traveler  for  W.  R. 
Brock  &  Co.  before  enlisting  with  the 
182nd  Battalion. 

The  Distinguished  Flying  Cross  has 
been  awarded  to  Lieut.  Gordon  A. 
Flavelle,  son  of  Mr.  and  Mrs.  W.  Flavelle 
of  Dundas  and  Flavelle,  dry  goods  mer- 
chants of  Lindsay,  Ont.  He  has  been  in 
France  for  some  time. 


An  Effective  Blouse 

This   smart    blouse    is   of   navy  Georgette   beaded   in   white   and 

braided  with  red  chenille.     A  vestee  and  cuffs  of  navy  satin  form 

a  graceful  and   serviceable  finishing  touch,  and   the  satin-covered 

buttons   in   pendant  style  vuth  bound    button-holes  down  the  front 

and    oii    the   cuffs    are    noteworthy. 
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SUMMARY 

Variety     of    materials     f 
cloaks,   gowns,   etc.,    keeps 
Brushed    tricots    very    fashi 
able. 


I.r\  rati 
iroved. 


lew  fabric  nuu-li 


Velvets  and  fancy  pannes 
worn.  In  blouses  they  have 
high   collars. 

Long  jackets  worn  with  se- 
parate gowns  a  favorite  street 
costume.  Have  rendered  separ- 
ate blouses  less  important  than 
usual. 

Few  trimmings;  large  cosy 
collars;  some   fancy  stitchings. 

Brown-,  blues,  beige,  grey 
and  brick  red  the  leading  colors. 

Hats  are  draped  and  of  me- 
dium >ize.  Many  sailors  of 
velvet,  velours  de  laine  or  the 
new  levraut. 


EDITOR    DRY    GOODS    REVIEW: 
Herewith  are  various  samples  of 
this   season's   novelties. 

Despite  the  increasing  difficulties  of 
manufacturing,  the  lack  of  raw  mater- 
ials, the  troubles  brought  to  Paris 
by  all  the  unpleasant  experiences  of  last 
Summer,  there  is  no  difference  in  the 
amount  of  combinations  just  come  out, 
as  regards  both  new  stuffs  and  new 
styles. 

I  would  make  three  divisions  amongst 
the  materials  used  this  Winter,  although 
I  must  say  that  the  tendency  is  decidedly 
toward  hairy  cloths. 

While  tricotine,  gabardine,  serge, 
broadcloth,  and  all  the  staple  goods  still 
come  in  to  make  tailored  costumes,  these 
are  somewhat  neglected,  all  "tricot" 
stuffs  being   much   more   fashionable. 

In  fact  it  is  a  wonder  that  this  class 
of  goods  was  not  in  favor  earlier,  for 
when  you  come  to  think  that  the  price 
(while  it  appears  high  at  first)  is  not 
very  much  higher  than  that  of  other 
materials,  and  consider  the  width  of 
woolen  jersey,  for  instance  ,and  the  time 
it  lasts,  you  will  find  that  customers 
will  ask  for  it  more  and  more. 

The  present  jersey,  silk  or  woolen,  is 


coarser  than  it  used  to  be.  I  am  en- 
closing  several  samples  of  it.  One  is 
called  "coat  of  mail,"  which  is  a  good 
specimen  of  that  sort  of  machine 
knitting.  You  notice  the  metal  threads 
mixed    with   the   silk. 

You  wil  lalso  find  two  pieces  of  thick 
woolen  knitted  stuff  which  look  hairy 
These  are  not  more  than  five  centimeters 
wide,  or  about  two  inches;  a  band  of  wool 
knitted  in  various  shades,  striped  with 
gold  threads  also  knitted.  This  band 
is  not  more  than  18  cm.,  or  about  7% 
inches  wide. 

The  above,  together  with  the  small 
galoon,  wool  and  metal  threads  com- 
bined, are  used  as  trimmings,  as  you 
will   see  by  and  by. 

The  two  samples  of  "Levraut"  are  not 
very  wide  either,  but  they  are  most  use- 


ful, the  grey  and  the  brown  pieces  are 
samples  of  some  very  nice  coat  stuffs. 
They  are  coarsely  woven  and  combed. 
It  is  in  the  same  manner  that  the  other 
hairy   materials   have   been   obtained. 

I  watched  purposely  the  other  day, 
some  women  who  were  knitting  some  of 
these  (by  machine  of  course)  and  I  saw 
one  busy  brushing  with  a  small,  but 
hard,  brush,  a  piece  of  knitting  which 
another  worker  had  just  handed  over  to 
her.  This  process  is  simple,  but  the 
material  comes  out  very  expensive, 
because  it  requires  some  very  fine  wool 
(camel's  hair  wool  is  the  most  suitable) 
in  order  to  obtain  a  very  thick  down. 
Velvets    Fashionable. 


Velvet,      plush, 
fashionable  too. 


"panne"      are      very 
I  told  you  last  month 


Some  of  the  novel  fabrics  described  by  Paris  correspondent  who  sent  samples 
to  DRY  GOODS  REVIEW:  1— Rand  of  navy  blue  wool  tricot  with  gold  stripes  ',-inch 
wide  between  same  widths  of  green,  red  and  blue.  2  Rand  of  the  thick,  hair}  wool 
for  trimming  as  described  in  letter.  3 — "Coat  of  Mail,"  royal  blue  silk  tricot  with 
fine  metallic  threads.  4 — Panne  velvet  in  bright  .shades  of  checks.  5 — "Levratllt,"  one 
oi  the  new  trimming  fabrics  for  coats,  etc.  6 — Rraided  metallic  threads  bordered 
with  thick  colored  tricot  for  trimmings.  7  "Ursine,"  long-haired  plush.  s 
"Autruche,"  for  trimming  on  light  weight  fabrics  such  as  crepe  de  chine,  instead  of 
fur.  9 — Coarsely  woven  coating,  very  soft;  grey  and  yellow.  10 — Printed  panne  vel- 
vet for  trimming.  11 — Coating  in  black,  yellow  and  grew  12  Same  material  as  II. 
showing  black  and  white  in  cross  stripes  and  blue,  yellow,  green  and  red  in  vertical 
stripes.     13 — Fine  checked  suiting  in  black,  yellow  and  white. 
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what  a  lot  of  velvet  evening  dresses 
were  shown  at  the  couturiers'. 

I  enclose  various  samples  of  "silk 
panne"  which  is  a  kind  of  fine  plush, 
printed  so  as  to  be  used  for  trimmings. 
Also  a  sample  of  "Ursine,"  or  long 
haired  plush,  and  another  very  peculiar 
sample  called  "Autruche,"  that  is  used 
as  trimming  on  light  materials  such  as 
crepe  de  chine,  chiffon,  etc.,  to  replace 
fur,  when  the  latter  is  not  procurable. 

There  are  many  checked  and  striped 
cloths  to  be  made  into  Winter  cloaks. 

There  is,  for  instance,  the  plain  beige 
which  will  constitute  the  coat,  it  will  be 
trimmed  with  the  beige  and  yellow 
stripes,  if  for  a  lady,  and  with  one  of 
the  two  small  checks  if  for  children. 

Black  and  white  checks  or  stripes, 
have  lost  nothing  of  their  favour. 

A  green  coat,  or  a  dark  red  one,  or  a 
blue  one,  will  not  be  fashionable  if  it 
is  not  adorned  with  the  corresponding 
checks,  for  it  would  be  a  shame  not  to 
remove  the  plainness  when  such  a 
variety  of  designs  is  displayed. 

1  actually  saw  a  coat  (for  motoring 
purposes)  in  the  nlain  yellow  bure,  and  it 
had  some  revers  from  the  neck  down  to 
the  bottom,  cuffs,  a  band  at  the  huge 
pockets  and  a  very  big  collar  that  prac- 
tically wrapped  the  whole  head  made  of 
the  striped  material  to  match.  That 
muffler  had  fringe  at  each  hanging  end, 
made  of  material  from  which  the  black 
threads  had  been  drawn. 

The  samples  of  small  colored  checks 
have  been  seen  at  the  seaside,  where 
they  were  worn  by  the  ladies,  in  dresses 
or   tailored    costumes. 

They  are  still  fashionable,  and  I  would 
suggest  using  the  blue  and  the  pink 
ones  in  frocks  for  little  girls,  or  waists 
with  plain  pants  for  little  boys.  The 
yellow,  blac1"  and  white  sample  would 
do  very  well,  I  think,  for  a  "brunette" 
just    entering    her    "teens." 

Let  us  see  now  how  the  above  samples 
are  made  up  into  garments. 

The  line  is  quite  straight,  narrow, 
more  or  less  short,  according  to  the 
houses  whence  the  dresses  come,  but 
never  long,  and  the  waist,  as  a  rule,  only 
underlined,  is  at  its  proper  place. 

Tailored   Costumes 

These  are  generally  composed  of  a 
chemise  gown,  made  of  Jersey,  or  Tri- 
cot, or  taffetas,  when  the  latter  is  very 
supple.  That  dress  is  trimmed  with 
bands  of  cloth  and  a  very  broad  hem, 
both  in  the  material  of  the  jacket.  The 
latter  is  very  long,  flat,  in  some  in- 
stances almost  fitting  at  the  back.  It 
is  very  wide  onen  in  front  so  as  to  show 
up  the  whole  dress,  but,  when  necessary, 
the  revers  can  be  fastened.  There  is  a 
big  collar,  buttoned,  either  right  behind 
the  neck,  when  the  fastening  is  on  one 
side,  as  in  Russian  blouses,  or  it  may 
have  some  panels  hanging  loose  behind. 
I  would  advise  having  these  panels  fairly 
long,  so  that  they  don't  slide  over  the 
shoulder. 

All  the  sleeves  are  very  flat  and  plain. 
They  are  mounted  on  the  armholes  so 
as  not  to  be  noticed.  Generally,  they 
have   no  cuffs,   nor  revers,  and  may  be 
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slit  from  the  wrist  to  the  elbow,  and 
have  a  satin  insert  to  fill  this  false 
opening.  Some  are  a  bit  wider  at  the 
cuff. 

There  are  hardly  any  trimmings,  or 
these  are  very  sober.  Some  St.  Louis 
stitchings  close  together  make  a  braid 
half-an-inch  wide.  It  is  very  dainty.  They 
are  seen  all  around  the  skirt  straight  or 
crossways 

When  satin  is  used  to  make  a  chemise 
dress,  it  may  have  some  stitchings  in  the 
length,  of  a  different  shade  to  make  a 
kind  of  "pekine"  very  original  indeed. 
Jackets  are  Long. 

In  some  houses  the  waist  is  more 
noticeable  and  the  hips  show  up  a  little 
when  there  are  some  flounces.  These, 
however,  are  flattened,  by  means  of 
panels  that  go  down  to  the  hem.  As  a 
rule  the  jacket  goes  down  to  the  top 
edge  of  the  hem  of  the  dress.  It  has 
often  some  pockets,  either  big  ones 
shaped  like  those  on  officer's  vests,  or 
they  are  slit  in  crescent,  not  very  big, 
and  are  hardly  noticed.  Needless  to  say, 
the  latter  are  ornamental  rather  than 
useful. 

Fur  is  being  used  as  trimming,  but  I 
will  tell  you  about  this  next  month,  when 
taking  up  furs  as  a  special  subject. 

The  "Levraut"  samples,  and  the  vari- 
ous samples  of  brushed  fabrics  will  have 
found  their  place  in  above  models,  but 
they  are  also  seen  (the  former  especi- 
ally), in  what  we  call  the  Robe  Man- 
teau,  a  feature  of  this  season. 

This  Robe  Manteau  is  so  called,  be- 
cause it  is  either  one  or  the  other.  The 
following  is  the  best  instance  I  saw  of 
that  garment:  It  was  a  loose  velvet 
gown,  flat,  narrow,  not  very  long,  fas- 
tened in  front  by  means  of  big  galalith 
buttons.  The  collar  was  a  broad  square 
of  "levraut"  folded  into  two  and  rolled 
round  the  neck.  The  big  revers  were 
of  the  same  material,  and  there  was  also 
a  cylinder  muff  in  "Levraut."  While 
the  back  was  loose,  the  fullness  was 
gathered  in  front  by  a  narrow  "martin- 
gale" with  long  ends  going  down  to 
the  bottom.  Suddenly  the  girl  that 
wore  the  garment,  took  off  her  collar, 
and  untied  her  martingale  which  became 
a  regular  belt  that  held  in  full  the  back 
and  front  alike,  and  thus  became  a  dress. 
I  thought  this  was  a  splendid  idea  in- 
deed, and  so  do  many  people,  for  a  good 
many  dresses  are  seen  now  similar  to 
that   special   one. 

I  might  mention  that  there  are  belts 
on  evervthing,  but  they  are  very  nar- 
row, as  a  rule,  and  supple.  Many  of 
them  are  silk  cords,  and  others  ribbons 
one  inch  wide. 

Winter  Coats 

These  are  generally  made  of  two 
materials,  except  when  they  are  in 
broadcloth,    and    have    braid    for    trim- 
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mings.  As  a  general  rule,  however, 
they  are  warm,  cosy  looking,  quite 
straight,  but  not  very  narrow;  they  have 
big  collars  round  like  our  grand- 
mother's "pelerines"  or  square,  that  can 
be  put  up  to  cover  the  chin  when  it  is 
very  cold;  the  sleeves  have  big  revers, 
and  the  pockets  are  huge,  so  as  to  hold 
both  the  hands  and  those  revers.  There 
are  generally  some  belts  fairly  broad 
that  are  fastened  with  the  same  kind  of 
buckles   that  the  officers'  coats  have. 

There    are    also    some    capes,    but    as 
these  are  generally  trimmed  with  fur,  I 
shall  leave  them  until  next  month. 
Blouses 

I  have  not  much  to  say  about  blouses; 
those  shown  are  not  striking;  besides, 
the  robe  chemise  worn  with  a  tailored 
jacket,  instead  of  the  staple  skirt  and 
waist,  have  rendered  the  latter  less  popu- 
lar. There  are  some  blouses  that  are 
fastened  on  the  skirt,  and  they  gen- 
erally are  in  silk  jersey,  or  we  have 
some  regular  long  tunics,  nice  too.  In 
some  cases,  we  still  have  blouses  very 
long  in  front,  to  continue  the  waistcoat 
fashion  still  seen  very  often.  Then, 
they  are  gorgeously  embroidered  in 
front,  and  the  back  does  not  go  below 
the  waistline.  Some  are  made  of  two 
straight  panels  loose  i>n  each  side,  and 
just  held  at  the  waist  by  a  narrow  belt. 

The  necks  are  low,  and  very  often 
round  or  in  V  shape,  when  the  blouses 
are  in  crepe  de  chine,  chiffon  or 
Georgette.  When  in  velvet  there  are 
high  collars. 

The  "coat  of  mail"  as  per  enclosed 
sample  will  make  some  nice  long  tunics, 
which  can  be  adorned  with  one  of  the 
galoons,  or  with  plain  silk. 

The    Favorite    Colors 

Amongst  the  shades  mostly  in  favour, 
I  would  point  out:  all  browns  (to  match 
furs),  blue,  navy,  especially  in  plain  or 
corduroy  velvet,  beige,   grey,  brick   red. 

I  must  also  tell  you  about  the  fashion- 
able embroidery  seen  on  coats  or  very 
dressy  costumes. 

Toint  de  chainette  worked  into  braid 
designs,  looks  very  nice  on  silk  tricot, 
but  the  real  feature  is  a  wool  embroidery, 
that  can  be  made  on  every  kind  of 
material.  It  is  nothing  but  geometrical 
motifs  made  with  ordinary  stitches  fairly 
long;  the  whole  is  then  brushed  and 
combed,  and  the  result  is  a  series  of 
hairy  patches  rendered  more  mysterious 
to  the  uninitiated,  by  means  of  beads  put 
here  and  there  in  a  very  irregular  way. 

Hats. 

Many  are  in  velvet,  panne  or  plush, 
mostly  draped,  with  a  velvet  knot.  Some 
are  big,  but  on  the  whole,  they  are  only 
medium  size,  with  drooping  brims. 
Many  crowns  are  irregularly  draped  and 
the  sailor  cap  is  very  fashionable  in 
velvet,  or  velours  de  laine,  or  "levraut." 
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EFFECTS  OF  EPIDEMIC  IN  MONTREAL 

Stringent   Regulations  in  Stores — Would  a  Change  of  Hours  be 
Advisable  for  Xormal  Times? 


PROBABLY  the  most  severe  regula- 
tions of  any  city  in  Canada  were  in 
force  in  Montreal  during:  the  height 
of  the  epidemic,  and  are  indeed  at  the 
time  of  writing,  the  first  week  of  No- 
vember. It  will  be  of  interest  to  note  a 
few  of  the  results  on  business  of  these 
regulations,  for  they  cast  light  on  wider 
questions  that  are  of  interest  to  all  mer- 
chants. 

First  of  all  the  point  came  up:  Is  it 
better  for  retail  business  to  open  early 
and  close  early,  or  to  open  late  and  close 
late?  Changed  to  concrete  form  it 
meant:  Is  it  better  for  business  to  open 
at  8  o'clock  in  the  morning  and  to  close 
up  (according-  to  law)  at  4.30  p.m.,  or 
to  remain  closed  in  the  morning:  until 
10.30,  and  then  keep  open  to  6.30  or  7" 
The  latter  was  favored  by  the  stores 
after  a  trial  of  the  earlier  hours.  It  was 
found  that  women  would  not  lightly 
change  their  old  customs  of  shopping;  in 
the  afternoon,  and  staying  a*  late,  once 
they  were  down  town,  as  they  could, 
and  that  the  closing  at  four  o'clock  cut 
down  the  regular  sales.  Hence  they 
petitioned  the  Board  of  Health,  although 
the  stores'  side  of  the  time  of  closing 
was  not  emphasized.  One  point  that  was 
discussed  was  that  25,000  employees 
would  be  saved  the  Greater  danger  of 
contagion  if  they  could  come  down  later 
in  the  morning  when  the  regular  crowds 
on  the  street  cars  would  be  absent.  The 
petition  was  presented  by  three  of  the 
department  stores — Almy's  Limited,  the 
John  Murphy  Company,  and  Dupuis 
Freres.  Takine  up  the  question  of  Sat- 
urday  the  petition   stated: 

"The  situation  on  Saturday  presents  an 
entirely  different  aspect  since  there  is  no 
great   evening   rush    with   which    to   contend. 

"Practically  all  business  except  the  retail 
stores  closes  from  12  noon  to  1  o'clock.  The 
majority  of  the  workers  go  home  at  these 
hours  and  then  slowly  take  their  several 
ways  to  their  particular  retail  section  to  fill 
the  accumulated  wants  of  the  week. 

"The  present  rule  on  Saturday  attempts 
to  force  into  about  two  and  a  half  hours  the 
business  of  five  to  eight  hours. 

"Manifestly,  under  the  present  rule  no 
opportunity  whatsoever  is  given  the  public 
working  loneer  hours  than  our  stores  to 
fill  their  wants." 


This  petition  was  granted,  but  under 
the  circumstances  it  is  doubtful  if  there 
was  really  much  of  an  advantage  so  far 
as  greater  business  was  concerned.  Re- 
tail business  among  the  big  stores 
slumped  exceedingly  through  the  sev- 
eral weeks  during  which  the  epidemic 
was  at  its  height,  and  in  some  cases  it 
was  reported  that  it  was  cut  in  two,  and 
then  some.  At  times  half  the  clerks 
were  away,  while  the  regular  customers 
decided  that  they  would  not  risk  the 
trip  down  on  the  street  cars  and  meet- 
ing crowds  when  they  got  there.  Some 
of  the  heads  of  the  stores  were  aston- 
ished at  the  extent  women  could  cut 
down  or  postpone  their  purchases  if 
there  was  a  "scare"  on. 

Returns  Refused 

An  important  regulation  that  the 
stores  put  into  effect  themselves  was 
to  refuse  to  accept  returns  of  goods  that 
were  sold.  This  extended  to  all  kinds 
of  articles,  and  the  head  of  that  depart- 
ment in  onp  larse  store  informed  DRY 
GOODS  REVIEW  that  there  was  no  ex- 
ception to  the  enforcement  of  this  rule. 
The  only  chance  to  return  goods  that 
once  went  from  the  store  was  in  cases 
where  they  had  been  purchased  before 
the  order  went  into  effect.  This,  logi- 
cally, was  no  reason,  for  these  goods 
might  come  from  infected  homes  quite 
as  much  as  goods  bought  later,  but  it 
was  felt  that  such  a  change  could  not  be 
made  until  some  warning  had  been 
given. 

Surprise  was  expressed  by  one  depart- 
ment manager  at  the  resignation  with 
which  the  order  was  accepted  by  the 
public.  They  had  expected  all  kinds  of 
nrotests,  all  kinds  of  pleas  that  the  or- 
der should  be  raised  in  "this  special 
nase,"  but  with  few  exceptions  the  pub- 
lic accepted  it  without  objection,  recog- 
nizing, apparently,  that  the  rule  was  as 
much  in  their  own  interest,  to  save  them 
from  contagion,  as  it  was  for  the  person 
who  might  get  goods  that  they  had  had 
in  their  homes.  To  several  the  sugges- 
tion came'  that  this  was  a  test  of  the 
public    on     the    question     of  exchanging 


goods,  and  a  tractable  demeanor  at  this 
time  argued  that  if  the  rules  governing 
exchanges  of  goods  were  made  far  more 
severe  in  normal  times  they  would  be 
accepted  with  little  demur.  Always  pro- 
viding, that  all  the  local  stores  com- 
bined and  stood  together. 


GEORGE       TROW      SUCCUMBS      TO 
PNEUMONIA 

AFTER  only  a  week's  illness  George 
Trow,  one  of  the  proprietors  of 
the  Williams  Trow  Co.,  Ltd.,  of 
Stratford  passed  away  October  24,  from 
pneumonia.  Mr.  Trow's  untimely  death 
—he  was  only  thirty-six  years  of  age- 
comes  as  a  shock  to  his  fellow  manu- 
facturers, and  to  the  many  retailers  with 
whom  he  was  on  intimate  terms.  It  was 
characteristic  of  Mr.  Trow  that  his  com- 
petitors were  his  friends.  He  was  a 
keen  business  man — playing  the  game 
of  business  for  all  it  was  worth,  but  al- 
ways playing  it  fair;  meeting  every  one 
as  he  expected  to  be  met,  in  a  straight- 
forward way. 

To  the  many  who  knew  him,  Mr. 
Trow's  death  comes  as  a  heavy  personal 
loss,  but  it  is  also  a  loss  to  the  com- 
munity and  the  country  as  a  whole.  Mr. 
Trow  was  just  on  the  threshold  of  his 
biggest  work. 

The  knitting-  business  did  not  take  ali 
of  Mr.  Trow's  time.  He  was  an  active 
member  of  St.  James  Church,  and  serv- 
ed the  city  for  two  years  on  the  Public 
School  Board.  He  leaves  a  wife  and 
four  sons,  aged  11  years,  10  years,  3 
years,  and  eighteen  months.  Mr.  Jas. 
Trow,  his  father,  two  sisters,  and  two 
brothers   also   survive. 

Capt.  J.  C.  Auld,  MC,  son  of  Mr.  A. 
H.  Auld,  of  Nisbet  and  Auld,  Toronto, 
has  been  wounded  for  the  fourth  time 
since  going  overseas.  This  wound  is  re- 
ported as  slight. 

Mrs.  Helen  Henderson  Macdonald, 
widow  of  Donald  Macdonald,  who  wa» 
formerly  proprietor  of  a  retail  dry  goods 
store  at  London,  Ont.,  and  who  had  lived 
there  for  70  years,  died  October  11  in  her 
91st  year. 

Mrs.  W.  H.  Todd,  until  recently  man- 
ager of  the  millinery  department  of  the 
Hudson's  Bay  store  at  Edmonton,  opened 
a  millinery  shop  of  her  own  in  October, 
on  Jasper  Avenue  East,  Edmonton.  It 
is  known  as  "The  Pattern  Hat  Shop." 


Some  o  fthe  new  fancy  ribbons  offered   for  the  Christmas  trade.     It  will   be   noted   that   with   the   floral   and   dresden   effects  stripes   and 
checks  are  combined,  giving  a  novel  variety  of  pattern.     These  are  from  the  new  range  of  Ribbons  Limited,  Toronto. 
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possibility  the  government  1ms  provided  by  fixing 
the  price  of  wheal  and  wool;  by  thus  ensuring  big 
earnings  to  the  rural  population  and  necessitating 
high  cost  of  living  for  the  urban  workers. 

No.  it  would  seem  there  is  little  reason  to  fear 
any  sudden,  widespread  reduction  of  wages.  On  the 
other  hand,  there  are  many  reasons  to  look  for 
general  employment  at  good  wages,  and  consequently 
good  reasons  to  look  for  a  period  in  which  buyers 
will  be  multiplied  in  numbers,  and  possessed  of 
the  buying  power  that  has  enabled  men's  wear 
merchants  to  dispose  of  goods  readily  at  the  pre- 
vailing high  prices. 

BUYERS    Will.    INCREASE   AND   RETAIN    BUYING   POWEB 

IT  look.-,  indeed,  a-  though  the  numher  of  buyers 
is  to  swing  hack  to  the  scale  of  pre-war  days; 
the  power  of  the  buyer  to  remain  practically 
as  during  the  war  days;  and  the  needs  of  the  buyer 
to  he  met  not  by  the  merchants  of  pre-war  days  but 
hy  those  fewer  merchants  who  have  been  strong 
enough,  resourceful  enough  to  hold  up  their  business 
throughout  these  trying  four  year-. 

It  looks,  indeed,  like  two  golden  years  for  the 
men'-    wear    trade. 

Why  not?  If,  as  has  heen  indicated,  there  is 
to  he  work  for  those  who  are  now  in  Canada  business 
may  he  expected  from  these  men — and  hoys — prac- 
tically as  in  the  past  years.  In  addition  there  will 
he  the  business  of  the  returning  soldiers.  These 
men  will  not  be  rushed  to  Canada  immediately  upon 
the  declaration  of  peace.  Thousand  by  thou- 
sand  they  will  come  hack  as  boats  are  available  and 
as  the  military  need  renders  demobilization  advis- 
able. They  will  come  hack  in  a  steady  stream, 
-lowly  enough  to  be  assimilated  even  as  they  have 
been  assimilated  during  the  past  two  years.  They 
will  make,  to  some  extent,  their  own  work.  Men 
who  went  away  single  will  come  hack  married  and 
will  need  houses,  furniture,  all  that  goes  to  create  a 
home.  For  some  government  provision  will  he  neces- 
sary. Schools,  hospitals  will  he  required,  and  for 
the  erection  of  these  labor  will  he  necessary.  It 
must  he  expected  that  some  soldiers  will  not  im- 
mediately settle  down  into  civilian  life;  hut  we  have 
already  -ecu  enough  to  know  that  many,  the  ma- 
jority, will  gladly  go  hack  to  work  as  in  the  golden 
days  before  the  war.  Bank  clerks  will  rejoin  their 
old  service  and  eagerly  they  will  be  welcomed  by 
officials  who  have  struggled  along  on  short  staffs 
for  years.  Earmcr<'  sons  will  go  hack  to  the  farm. 
and  if  the  return  of  all  these  men  relieves  some 
girls  from  the  necessity  of  working  there  will  perhaps 
be  compensation  for  the  girls  in  the  fact  that  they 
will  little  hy  little  take  on  the  more  plea-ant  work 
of  conducting  homes  for  just  such  men. 

These  returning  forces  will  mean  a  great  deal  for 
the  men'-  weai'  trade.  They  will  mean  customers 
whose  wants  are  very  great.  Complete  outfit*  will 
he  the  thing,  From  hat  to  shoes  these  men  will 
require  equipment.  They  will  have  the  money  with 
which  to  buy  and  will,  with  their  new  jobs,  secure 
the   mean-    with    which    to   continue   buying. 

Four  hundred  thousand  more  head-  to  provide 
with  hat.-:  four  hundred  thousand  more  hack-  to 
<  "■  i  r  with  underwear  and  shirts;  four  hundred  thou- 
sand more  buyers  of  suits,  of  neckwear,  of  shoes 
and  sock:-.     The  tinkle  of  the  cash  register  should 

indeed    he    heard   in    the  land. 


IMMIGRATION   SOMETHING   WHICH   HOLDS  OUT  STRONG 
BOPES 

NH!  doe-  there  seem  lacking  evidence  that  im- 
migration will  set  in.  A  well  known  Canadian 
journalist  now  has  in  preparation  for  Mac- 
Lean's  Magazine  an  article  in  which  he  will  say 
that  one  thing  above  all  others  struck  him  when 
recently  meeting  the  men  in  the  trenches — that  the 
boys  who  went  over  from  Canada  are  coming  hack 
Canadians.  Impres.-ed  they  have  heen  with  the  old 
country,  hut  most  of  all  have  they  heen  impressed 
with  Canada.  They  have  seen  the  Dominion  from 
a  distance,  and  so  seen  they  have  found  it  good. 
These  Canadians  have  heen  meeting  the  soldiers 
of  the  old  land.  They  have  talked  of  many  things, 
but  always  they  have  spoken  sooner  or  later  of 
Canada — have  spoken  of  it  as  a  land  able  and  ready 
to  exchange  a  fair  share  of  milk  and  honey  for  a 
fair  share  of  hard  work.  Is  it  too  much  to  suppose 
that  sooner  or  later  the  seed  these  Canadian  soldier- 
have  planted  will  bring  fruit  in  the  form  of  new 
settlers   from   the  older  and  crowded  countries? 

But  without  counting  upon  any  great  tide  of 
immigration  there  is  reason  to  look  for  good  busi- 
ness. The  people  now  in  Canada,  and  those  certain 
lo  come  back,  seem  sure  to  give  that.  The  question, 
indeed,  already  appears  to  a  large  extent  one  of 
getting  the  goods  with  which  to  meet  the  coming 
demand. 

WHERE    WILL    GOODS    UK    SECVKED    TO    MEET    THE    IN- 
CREASED DEMAND 

Till'"  end  of  the  war  Ls  not  going  to  bring  any 
immediate  increase  in  the  goods  available.  In- 
deed, there  h  reason  to  expect  that  the  year 
following  a  cessation  of  hostilities  will  see  a  greater 
actual  scarcity  than  any  year  so  far.  No  crops  of 
cotton  or  wool  can  be  rushed  to  points  of  production 
on  the  instant.  Allowing  for  the  existence  of  the  raw 
material — and  this  is  by  no  means  a  safe  attitude 
to  take — the  scarcity  of  boats  will  prevent  any  speedy 
transportation  of  the  raw  material  to  the  factories 
of  the  converters.  Nor  can  these  converters  re- 
assemble their  disbanded  workers  in  a  month.  Little 
by  little  the  weavers  and  the  spinners  will  come  back, 
kittle  by  little  the  production  of  civilian  yarns  and 
cloths  will  he  put  under  way;  hut  it  will  he  many 
a  long  month  before  anything  approaching  a  normal 
output  can  he  achieved.  Tn  the  interval  the  cutters- 
up,  and  of  course  the  retail  trade,  will  be  forced  to 
get  along  with  what  is  on  hand,  and  with  the  limited 
supply   of  new  materials  they  are  able  to  secure. 

With  these  stocks  it  will  be  necessary,  little  by 
little,  to  reclothe  those  20. 000, 000  men  now  under 

WHAT    is   COURSE   OF    WISDOM    FOR   THE   RETAIL    MER- 
CHANTS? 

IN  view  of  this  probability  what  should  he  the 
present  attitude  of  the  Canadian  men's  wear 
trade? 

This  question  has  been  put  by  the  writer  to 
many  men  who  are  close  students  of  their  own 
branch  of  the  trade,  and  close  students  of  business 
conditions  in  general.  Almost  without  exception 
they  have  answered  that  this  is  a  time  when  better 
buying  opportunities  exist  than  may  exist  again 
for  Mime  lime.  "If  1  were  a  retailer.''  many  men 
have  said,  "1  would  buy.  I'm  doing  that  as  a  manu- 
facturer. Bui  if  1  were  a  retailer  I  would  remember 
what  T   am   remembering   as   a   manufacturer — that 


1)  K  V    COO  DS    UK  VIE  W 


I  have  to  pay  for  what  1  buy.  To  purchase  goods 
which  I  am  unable  to  pay  for-  even  though  I  get 

these  goods  cheaper  than  I  will  he  able  to  gel  them 
later  on — is  not  good  business." 

'Ph.  genera]  opinion  of  well-informed  retailers 
a-  well  as  of  manufacturers  is  that  goods  will  ap- 
preciate in  value  during  the  coming  months.  The 
only  offsetting  factor  which  retailers  have  in  mind 
h  the  possible  attitude  which  store  customers  will 
take  following  the  end  of  hostilities,  or  during  the 
period  when  the  end  of  hostilities  seems  near.  Will 
there  he  a  waiting  tendency  on  the  part  of  custo- 
mers" Will  these  take  the  attitude  that  with  peace 
a  downward  movement  of  prices  is  to  lie  expected. 
and  that,    therefore,    purchases   should   he   delayed? 

This  is  indeed  a  question,  and  one  for  which  it 
is  difficult  to  find  an  answer.  The  workings  of  men's 
minds  are  always  hard  to  foretell.  Hut  there  are 
many  who  believe  the  tendency  to  wait  will  not 
prevail  for  any  length  of  time.  Soon  it  will  he  seen 
that  the  downward  movement  of  prices  will  come 
very  gradually,  when  it  does  set  in.  and  the  result. 
many  expect,  will  he  a  tendency  to  buy  freelv  for 
immediate  Deeds. 

This  speculation  carries  with  it  also  the  specu- 
Iaion  a.-  to  what  one's  fellow  retailer  down  the  street 
will  do.  "Will  he  slaughter  prices  and  if  so  will 
I  have  to  follow  suit?"  This  is  a  nrohlem  many  mer- 
chant- arc  considering,  and  the  answer  which  many 
are  finding  is  this,  that  they  will  run  their  own 
business,  and  will  not  have  it  run  for  them  too  much 
by  the  competitor  down  the  street.  There  is  little 
use  quarrelling  with  that  neighbor  for  selling  g00ds 
at  a  low  price.  Me  probably  has  good  reasons,  hut 
if  the  merchant  believes  his  -took  is  worth  more,  if 


he   feels   his  competitor   is  selling  goods  at   prices 
below  those  for  which  he  will  have  to  buy  in  more 
stock,  then   the  merchant      if  his  business  is  snug 
can  afford  to  go  along  quietly. 

Broadly  speaking,  it  is  poor  business  to  sell  goods 
for  less  than  they  can  he  replaced  for.  If  a  man 
bought  a  house  tour  years  ago  for  $5,000  and  re- 
ceives to-day  an  offer' for  $5,500  for  it,  would  he 
make  $500  by  selling?  He  would  if  he  doc-  not 
need  another  house,  hut  if  he  must  buy  again,  and 
has  to  pay  $6,000  for  as  good  a  house,  then  is  he 
not  losing  $500  by  making  the  sale  rather  than 
making  $500? 

So  it  is  with  goods.  If  a  man  sells  for  $150 
goods  he  purchased  for  $90,  is  lie  making  a  gross 
profit  of  $60,  if  he  has  to  buy  in  similar  goods  to 
keep   up    his   stock   at    $140? 

Yet  the  merchant  may  require  cash.  He  per- 
haps needs  $br>0  to  meet  payments  for  some  other 
goods  coming  in.  To  gain  this  cash  he  may  he 
willing  to  pell  some  goods  at  a  fair  margin  above 
what  he  paid  for  them  even  though  he  has  to  buy 
hack  at  a  higher  figure.  He  gains  by  the  trans- 
action time — perhaps  some  months'   fresh  credit. 

These  are  problems  for  each  merchant  to  face. 
Credit  is  the  great  essential.  Stock  is  going  to  be 
valuable,  very  valuable  in  these  coming  days,  hut  a 
good  credit  standing  is  going  to  lie  more  valuable 
than  all.  Credit  i.s  nothing  more  nor  le^s  than 
confidence  and  business  is  done  on  confidence.  The 
confidence  of  the  customer  in  the  store's  values,  the 
confidence  of  the  wholesaler  and  the  manufacturer 
in  the  merchant  will  enable  the  merchant  to  make 
the  most  of  the  golden  days  that  are  at  hand. 


TOLL  OF  THE  EPIDEMIC 

There  has  been  a  closely  drawn  cord 
of  sympathy  throughout  the  trade  dur- 
ing the  past  month  as  one  after  an- 
other of  its  brightest  and  best  have  sud- 
denly passed  beyond.  DRY  GOODS  RE- 
VIEW reports  with  deep  regret  the  de- 
parture of  many,  who  leave  behind  wide 
circles  of  friends.   Among  them   are: 

Mr.  Herbert  W.  Ausman,  who  died  of 
pneumonia  at  his  home  in  Toronto,  Oct. 
IT.  He  was  a  traveller  for  the  Cock- 
burn  &  Bundy  Co.  Mr.  Ausman  was  37 
years  of  age  and  leaves  a  wife  and  one 
son. 

Edouard  Doray.  accountant  of  the 
Dupuis  Freres'  store.  Montreal,  who  died 
of  pneumonia. 

Mr.  Walter  Kennard,  traveller  in  the 
West  for  the  J.  H.  Winters  Co.,  Toronto, 
who   died    in    Winnipeg. 

Pte.  Gordon  Turner,  who  before  en- 
listing was  employed  at  the  Harvey 
Knitting  Co..  Woodstock,  Ont.  Pte. 
Turner  died  of  influenza  at  Bramshotc 
Camp,  England.  A  brother,  Pte.  Frank- 
Turner,  was  killed  in  action  some  time 
ago. 

Mr.  L.  H.  Tastadden,  a  young  man  of 
about  30  years,  representing  the  McEl- 
roy  Manufacturing  Co.  and  also  the 
Princess  Manufacturing  Co.,  both  of  To- 
ronto, died  at  Weyburn,  Sask.,  after  a 
two  or  three  days'  illness  in  the  hospi- 
tal.     His     home     was     at    Guelph,    Ont., 


where  the  remains  were  brought  for 
burial.  Mr.  Cascadden  was  one  of  the 
best  and  most  favorably  known  young 
men  on  the  road  and  his  firms  feel  his 
loss  very  keenly. 

In  addition,  the  trade  extends  its  sym- 
pathy to  Mr.  W.  R.  Smallpiece,  a  direc- 
tor of  the  W.  R.  Brock  Companv,  in 
the  death  of  his  father,  Mr.  H.  W.  Small- 
peice,  one  of  the  oldest  residents  of  To- 
ronto, at  the  age  of  95.  Also  to  Mr. 
Lvtle  Duncan,  of  Denton,  Mitchell  and 
Duncan,  whose  son,  Lieut.  Arthur  J. 
Duncan,  was  reported  missing  on  Oc- 
tober 9.  Lieut.  Duncan  went  overseas 
with    the    Sportsmen's    Battalion. 


WOOLEN   MAN  PASSES 

James  Kendry,  president  of  the  Au- 
burn Woolen  Mills,  Peterborough,  pass- 
ed away  earlv  in  the  month  at  the  age 
of  73. 

The  late  Mr.  Kendry  served  two  terms 
in  the  House  of  Commons  and  for  along 
period  was  president  of  West  Peter- 
boro  Conservative  Association.  For 
many  years  he  was  a  member  of  the 
Peterboro  City  Council,  and  on  three  dif- 
ferent occasions  was  elected  mayor  of 
this  city.  He  also  served  on  the  School 
Board,  and  at  the  time  of  his  death  was 
a  member  of  the  City  Trust  Commission. 
He  is  survived  by  his  widow  and  one 
son,  T.  H.  Kendry,  of  Peterboro,  also  one 
daughter,  Mrs.  George  Burnham  of  To- 
ronto. 


GEORGE  TALBOT  PASSES  ON 

George  Albert  Talbot,  for  some  time 
connected  with  men's  wear  trade,  first 
being1  associated  with  the  Acton  Publish- 
ing Company  and  later  with  H.  Gagnier, 
Limited,  died  October  28  from  pneu- 
monia after  two  weeks'  illness  at  his 
home  in  Toronto.  He  leaves  a  wife  and 
two  small  children,  as  well  as  his  mother. 
He  was  only  twenty-eight  years  of  age. 

Those  who  knew  Mr.  Talbot  best  ap- 
preciated him  most.  He  had  a  cheerful 
disposition,  was  always  ready  to  put 
himself  out  for  some  one  else.  He  was 
true  in  all  his  dealings,  a  fine  clean  cut 
young  man. 

Mr.  Paterson,  of  the  Canada  Cloak  Co. 
has  joined  the  R.  C.  D.,  and  is  at  present 
stationed   at   Stanley   Barracks,  Toronto. 

Beattie  Bros.'  dry  goods  store  at  St. 
Catharines  was  badly  damaged  along 
with  two  or  three  others  in  the  same 
block,  when  an  explosion  occurred 
on  October  8,  caused  by  a  lighted  match 
and  a  gas  leak  in  the  basement  of  one 
of   the   stores. 


John  Welch,  a  former  employee,  is 
under  arrest  at  Walkerville,  charged 
with  stealing  overalls  from  the  Peabody 
Sales  Corporation.  He  was  arrested 
with  two  bundles  of  overalls  under  his 
arm. 

Buy  more   Bonds! 


Lend 

the  way  they 


Buy 

OF 

Century  Manufacturing  Co. 


Manufacturers  of 

WAISTS 


124  St.  Lawrence  Blvd. 


MONTREAL,  CAN. 
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R  E  ADY-TO-WEAR 


They're  Fighting  To  Keep 

Your  Home  Fires  Burning! 


Buy  VICTORY  BONDS 


Branch  Factories: 
.796  W^ne  ^Brooklyn.  N.Y.  No.  2-Valley  Stream,  N.Y.    No.  3-Elmhur.t.  N.V 
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You  Must  Make  Victory  Sure! 

Things  are  happening  to-day.  The  vaunted  power  of  the  Hun 
is  beaten — beaten  and  on  the  eve  of  being  shattered.  They 
are  trying  to  strike  a  bargain.  They  are  ready  to  make  almost 
any  sort  of  terms,  in  the  hope  of  saving  their  existence  and 
some  portion  of  their  ascendancy,  and  escaping  the  just  pen- 
alty of  their  unmeasured,  immeasurable  crimes. 

We  mean  to  make  Victory  sure.  We  must  drive  ahead  as 
rapidly  as  ever  we  can.  Just  at  the  moment  this  means  finding 
the  funds  for  which  our  country  calls. 

There  is  no  excuse  for  the  laggard.  The  Victory  Loan  of  1918 
asks  you  to  hasten  Victory.  It  asks  you  to  maake  it  sure. 
Quit  you  like  a  man.  Be  strong.  Be  steadfast.  Answer  the 
call.  Thunder  an  answer  that  will  make  the  Kaiser  cower 
in  fear.     Get  ready  to  lend. 


Space  Donated  by 


Parisian  Corset  Mfg.  Co.,  Limited 

QUEBEC,  QUE.,  CANADA 

BRANCHES: 

Toronto  :  84  Bay  St.  Montreal  :  329  Craig  St.  W. 
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"IT    is    possible    that    Germany's    peace 
offensive  may  cause  wavering  among 
our    civilian    population. 

"Supposing  peace  could  lie  declared  to- 
morrow, on  terms  satisfactory  to  the 
Allies,  Canada's  war  expenditure  would 
continue  for  at  least  another  twelve 
months,  and  consequently  the  necessity 
for  raising  the  full  amount  of  the  loan 
would  he  none  the  less  urgent."  E.  R. 
Wood.  Chairman  Dominion  Victory 
Loan   Committee. 

Prove  your    loyalty    in   dollars. 

Buy  Victory  Bonds  to  the  full  extent 
if  your  ability. 


Space  Donated  by 

STANDARD  LADIES'  WEAR,  Ltd. 
Specialists  in  Waists 


TORONTO 
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Every  dollar  you  purchase  Victory 
Bonds  with  is  doubly  saved ;  you  save 
it  for  your  country  and  you  save  it  for 
yourself. 

The  same  moral  applies  when  you 
purchase  our  waists.  The  following 
low  prices  will  convince  you: 

Crepe  de  Chine  Waists,  good  qual- 
ity, $3.25  up. 

Georgette  Waists,  good  quality, 
4.00  up. 

Silk  Waists,  good  quality,  $2.25  up. 

D.  H.  CUMMINGS 

Manufacturers   of   Ladies'   Waists 

1187  Mount  Royal  Ave.  East         -  MONTREAL 
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Canada's  Largest  Waist  Manufacturers 


THE  NEW  HOME  OF  |P^»»«Mi-x 

t*1  Standard  Factoryof  Canada  u««n  p        ^^\ 

ST.  DENIS,  DULUTHo.OROlET  STREETS        « 


X  C  V 


■  SJliiS 


In  our  handsome  new  quarters,  with  gieatly  increased  floor  space  and  all  mod- 
ern conveniences,  we  are  in  a  position  to  serve  you  still  better  than  in  the  past. 

We  are  the  largest  manufacturers  of  Waists  in  Canada,  and  our  range  comprises 
all  the  latest  styles  and  effects  in  Blouses,  Middy  Waists,  Washable  Wear,  etc. 


LADIES  BLOUSES 
NIDDYWAISTS 

WASHABLE  WEAR 
DRESSES  ' 
SKIRTS  - 
^COATS 


OUR  SPECIALTY    IS 

LINGERIE    BLOUSES 

It  pays  the  wholesale  jobber  to  buy  from 
Manufacturers  who  do  not  undersell 
them  to  their  retail  customers. 


OUR   NEW   ADDRESS 

STANDARD    FACTORY    BUILDING 

ST.  DENIS.  DULUTH  AND  DROLDT  STREETS,  MONTREAL,  P.Q. 
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Dry  Goods  Review 


Two  Things  of  National  Importance 


National  Coats  and  Raincoats 


-and 


VICTORY  BONDS 

This  month  buy  VICTORY  BONDS 
In  January  be  ready  to    buy  from    our  new  and  interesting  Spring  range 


National  Rubber  Company  of  Canada 

Head  Office  and  Factory:  MONTREAL,  P.Q. 


WINNIPEG 

61  Albert  Street 
C.  COPPELMAN,  Representative 


SHOWROOMS 
AT 


TORONTO 

33  Richmond  St.  W. 

D.  LEVINE,  Representatii 


A 

TRADE    ^  \tJ>         MARK 

Value  Unequalled 
Guaranteed  Absolute 

KASSAB  KIMONO  MFG.  CO. 

37  Mayor  Street  Montreal 


TWO  GOOD  INVESTMENTS 

Victory  Bonds 

and 

Kassab  Kimonos  and  Silk  Underwear 

Buy  Liberally  of  both. 


The  Wealth  of  the  West  Increases 


British    Manufacturers      You  will  wi 
expansion  after  the  war. 
Remember,   Western    Canada    is    the 
the  freest   spenders. 
Cultivate    this    fertile    field    by    using    a    selling    organization 
that   can   give   good   results,  as  our  record   shows. 
We  are  open   to  represent  a  few  firms  of  good  standing  wish- 
ing  to    develop    their   business    with    the    Wholesale    or    Retail 
dry    goods,   men's    or   women's    ready-to-wear  trade. 

HANLEY     &     MACKAY     COMPANY 

407    Hammond    Building,    Winnipeg 


h   to   include  the  Great  Canadian   West  in   your  plan 
most    rapidly  growing  section   of  the   Dominion,  and   it 


Dry  Goods  ft<  w<  w 


READY-TO-WEAR 
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Place  Your  Early 
^  Spring  Orders  Now ! 


1  Children's  and  Misses  season- 
able apparel  is  the  most  durable 
and  withal  the  most  fashionable  on 
the  Canadian  market  or  any  other 
market— at  corresponding  prices. 
Reid  Misses'  and  Children's  Garments 
havo  always  been  popular  as  a  note- 
worthy line  for  fashion  and  service- 
ability. 


G.  F.  REID  &  COMPANY 

4  Alexander   St.,  Toronto 


C°Lo 


IT'S   IN  THE  WATER 
MADE  IN  CANADA- ENGLISH  &  FRENC  H  METHODS 


kLBE«    V.TCH 


2 


Of  Our 

Leading 

Sellers 


WRITE  FOR 
OUR 


Christmas  Range  in  Crepe  de 
Chines,  Georgettes  and  Japs 


U/U! 


1770  ST.  LAWRENCE 


Special  Values 

ALL  WOOL 

SERGES 

Also 

LINENS 

INCLUDING 

Bleached  and    Unbleached 
Damasks,  Cloths  and 
Napkins,  Handker- 
chiefs, etc.,  etc. 

C.  E.  Robinson  &  Co. 

Importers  and     Commission  Merchants 

10  Victoria   Street 
MONTREAL 

Tel.   Uptown  8553. 


The  Great  Business  of  Selling 


M 


ULTIPLYING  users  of  your  product, 
commodity  or  service — this  is  your 
great  business.     The   more,   the   mer- 


The  factor  of  multiplication  is  advertising. 
Nothing  else  can  get  you  new  users  in  the 
shortest  possible   time   at  lowest   cost. 

Use  magazines  for  long-living  publicity 
effects. 

Use  them  for  Economy's  sake. 
Use  them  for  Prestige. 


In  Canada,  the  one  conspicuous  magazine 

MACLEAN'S 

MAGAZINE 

It    is    an    all-the-family    magazine    of    the 
highest  class — clean,  esteemed,  established 
Can  you  name  a  better? 
The  conclusion  is  plain. 

Published  by 

The  MacLean  Publishing  Co.,  Limited 

143-153    University    Avenue,  Toronto,   Ontario 


When  in  need  of  Information  turn  to  Buyer's 
Guide.     Pages  134  and  135. 


CONDENSED    ADVERTISEMENTS 


WANTED 


AGENCY     WANTED     FOR     QUEBEC     SAL- 
ary    or    commission.      First-class    references. 


Write  A.    S..    164   Desfranc 


L/XPERIENCED  TRAVELLER  COVERING 
Eastern  Ontario  wishes  line  of  dry  goods 
to  carry  from  Toronto  north  to  Burksfall, 
Midland  and  all  of  Eastern  Ontario,  either 
salary  or  commission.  Apply,  Box  908, 
Orillia. 


AGENTS  WANTED  IN  MONTREAL,  To- 
ronto, and  Winnipeg.  Experience  and  Con- 
nection Hosiery  Knitting,  and  Mending  Yarns. 
The  Bradford  Hosiery  Yarn  Spinning  Co.,  Ltd.. 
Industry   Mill.    Bradford,   England. 
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Buyers'  Market  Guide 

Latest  Editorial  Market  Information  and  Guide  to  Buyers. 


The  Thompson  Lace  &  Veiling  Co.,  Limited 
Laces,  Veilings,  Geor- 
gettes. Ninons,  "My 
Lady"  Silk  Hair  Nets. 
Princess  Pat  Human 
Hair  Nets.  Sport 
Veils. 

Cor.    Wellington    and 

York   Sta., 

Toronto.    Canada. 


HATS 

for 
Chics,    Flappers   and  Chickens 

MAX  MAYER,   INC. 

352  Fourth  Ave..  New  York.  N  Y. 


Infants',  Children's,   Girls' 
and  Misses'  Dresses 

We  are  Specialists  in  these  tines 

H.  L.   WATTS,  LIMITED 

400  Richmond  St.  W..  Toronto 


T.  H.  Birmingham  &  Co. 

LIMITED 
93  to  99  Spadina  Ave.,  TORONTO 

^X  i^5-       Women's  High  Grade 

Neckwear 
"  The    Exclusive  Neckwear  House  " 


LOOK 


Make    your    window    displays    attractive    by- 
using    our   Aititicial    Flower,   Leaves,    Plants, 
Vines    for  decorative    purposes. 
Our  goods  are  made  by   Canadian  girls. 
(Jet    prompt    deliveries   and    stop   paying 

United    States    duty. 

Catalogue    on    request.  Tel.    .Main    1822 

The  Canadian  Flower  &  Feather  M-f  g. 

Company 

241  B,ur>  St..  Montreal 


Skirts  Must  Be  Worn 

Wholesale    Manufacturers 

of 

Smart  Styles  in  Tweeds,  Serges 

and  Poplins  at  Popular  Prices. 

Samples  cheerfully  submitted 

upon  request. 

ROYAL  SKIRT  CO. 

1440  St.  Lawrence  St.,  Montreal,  Que. 


FRED.  BIRKS 

Commission   Dry  Goods 
14  Phillips  Sq.,   MONTREAL,  Can. 
Tel.  Up.  388.  Covering  all  Provinces 


I  Specialize  in  Boot  Laces 

for   the   wholesale   trade,    in    the   better 

grades. 

Banded   in  pairs,   in  gross  boxes. 

Fancy    Cabinets.    100    pairs,    banded    in 

pairs.      These   are   more   profitable   than 

bulk   make-up.      Also 

LEATHER    LACE8.    all    kinds. 

E.  W.  McMARTIN,  MONTREAL 


STANDARD   CLOTHING   PLANS 
SUBMITTED 

The  statement  is  made  that  gen- 
eral plans  for  the  standardization 
of  clothing  have  been  submitted  to 
the  War  Industries  Board  in  the 
United  States  by  a  committee  of 
clothing  retailers.  It  is  believed 
these  plans  will  be  put  into  effect 
with  probably  slight  modifications. 

The  details  have  not  been  made 
public  but  it  is  likely  that  action 
will  be  taken  similar  to  that  put 
into  practice  in  the  standardization 
of  shoes  as  outlined  elsewhere  in 
this  issue.  The  industry,  it  is  ex- 
pected, will  play  the  largest  part 
in  working  out  the  details,  which 
will   be   left   to  the   board   to   pass 


NO   CIVILIAN    WOOL 

Conferences  by  the  dozen  have 
been  held  by  the  various  trades 
affected  in  an  effort  to  secure  some 
promise  of  wool  for  civilian  cloth- 
ing in  the  United  States.  About 
the  only  result  is  that  the  war 
service  committee  of  the  Wool 
manufacturing  industry  has  sent 
out   the   following   announcement: 

"Due  to  negotiations  between  the 
War  Industries  Board  at  Washing- 
ton and  the  War  Service  Commit- 
tee of  the  wool  manufacturing  in- 
dustry, we  are  authorized  to  say 
that  the  Quartermaster's  Depart- 
ment will  enter  the  market  early 
this  week  for  shirtings,  suitings, 
overcoatings,  blankets,  jerkins, 
linings  and  cap  cloths."  This 
statement  closes  with  the  signifi- 
cant words,  "this  action  by  the 
Quartermaster's  Department  does 
not  involve  the  distribution  of  wool 
for  civilian  purposes  as  to  which 
the  committee  has  no  authoritative 
information." 

This  official  statement  should 
eliminate  any  idea  of  the  release  of 
wool  for  civilian  purposes  in  the 
immediate  future  and  from  it  can 
be  seen  the  fact  that  the  Quarter- 
master's Department  is  not  con- 
cerned with  the  needs  of  the  civil- 
ian manufacturers  but  simply 
those  engaged  in  the  production 
of  material  for  the  military  needs 
of  the  nation. 


"CHARMONA"  SILK  UNDERWEAR 

Made  In  Canada 

Exclusive  models.  Moderate  prices.  Finest 
patterned  and  finished  garments.  Write  for 
samples   and   quotations. 

Charmona    Silk    Underwear   Co. 

152  Bleurv  St.     MONTREAL 


^ 


SERGES 


% 

LINENS.  HANDKERCHIEFS.  ETC. 
STOCKS  ON  HAND 

C.  E.  ROBINSON  &  CO. 

10  Victoria  Street  MONTREAL 


Pyj  amas 

for 

Style  and  Quality 

THE  FOSTER  MFG.  CO.  Ltd., 

Parkeston,  Essex,  England 


Canada's 

Largest  Makers  of 

Cotton  Flags 


Wri'fe  for  Prices 

THE  COPP,  CLARK  CO. 

517  Wellington  St.  West 

TORONTO 


Conducting    Sales   for    High    Class 
Retail  Stores  Only. 

F.  McNABB 

The  Practical  Sales  Specialist 

2357  Esplanade  Ave.,     -      Montreal 
Box  355.  Sault  St.  Marie.  Ont. 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines, 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Mache 
Novelties,  Electric  Lighted  Flower 
Bushes.  Write  for  our  104  page 
Catalogue.  It's  free  for  the  asking. 
The  Botanical  Decorating  Company 

(Incorporated.) 
504    South    Fifth     Avenue.    Chicago.  111. 


L.  G.  BEEBE  R"pr 

Canadian,     English     and     American 

Toys,      Dolls,      Wheel      Goods,      Rubber 

Goods,   Bathing   Caps,   Toilet   Goods, 

5    to    10    Cent    Goods 

Sample  Rooms:    53  Yonge  St.,  Toronto 


Two  Young  Men! 

One  with  15  years'  dry  goods  experi- 
ence, the  other  with  10  years'  road 
experience,  desire  to  carry  on  com- 
mission, in  Toronto  and  Ontario,  dry 
(foods  or  other  good  lines.  References 
supplied.  Address  reply  to  Box  98. 
Dry    Goods    Review,    Toronto. 
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Buyers'  Market  Guide 

Latest    Editorial    Market    Information    and   Guide   to    Buyers 


LARGEST  CANADIAN  DEALER 


mmm 


E  PULL  AN  Toronto 


DOMINION  OSTRICH    FEATHER   CO.,  LTD. 
78  Wellington  St.  W  ,  Toronto 


LICENSES  LIFTED 
The  War  Trade  Hoard  has  ap- 
proved the  admission  into  Canada 
of  the  following  articles  included 
in  a  long  list  less  closely  connected 
with  the  dry  goods  trade  without 
further  license  until  otherwise  or- 
dered when  imported  from  the 
United  Kingdom,  although  on  the 
restricted  list  of  imports: 
.Clocks  and  watches  and  parts 
thereof;  cork,  unmanufactured  and 
manufactures  thereof;  fans;  flax 
and  flaxseed;  manufactures  of 
hair  of  camel,  goat  and  alpaca; 
horsehair,  artificial  and  manufac- 
tures thereof;  hair,  human  and 
manufactures  thereof;  hemp,  hides, 
skins,  leather,  tanned  skins  and 
manufactures  of  leather;  ivory, 
vegetables  or  tagua  nuts;  rubber 
manufactured  goods,  rubber  re- 
claimed waste  or  scrap,  gutt  joo- 
latong,  gutta  siak;  silk,  artificial 
and.  manufactures  .thereof;,  um- 
brellas, parasols,  sunshades  and 
sticks  for;  whalebone,  unmanu- 
factured.. These  are  listed  in  the 
weekly  bulletin  from  Ottawa, 
dated  October  28. 


CANADIAN     WORSTED     SPIN- 
NERS FACE  TOPS 
SHORTAGE 

Allotments  of  tops  from  Great 
Britain  for  the  Canadian  worsted 
spinners  are  liable  to  be  consider- 
ably curtailed  in  a  short  time,  and 
the  shortage  will  make  itself  felt 
in  the  rationing  period  from  De- 
cember to  March.  This  will  have 
a  direct  effect  on  the  entire  worst- 
ed industry  in  Canada,  inasmuch 
as  war  orders  amount  to  only 
about  10  per  cent,  of  the  Canadian 
output  of  yarn.  Diminishing  sup- 
plies of  wool  from  Australia  have 
made  the  cutting  down  of  such  ex- 
ports by   England  necessary. 

It  is  said  by  those  who  are  fa- 
miliar with  the  women's  wear  situ- 
ation, that  the  large  stock  and  slow 
movement  have  produced  a  charac- 
teristic situation  in  that  field,  and 
this  is  being  availed  of.  These 
emergency  purchases  are  being 
conducted  in  the  same  manner  as 
previous  emergency  purchases, 
and  the  results  have  been  quite 
satisfactory.  Beyond  question,  the 
three-quarter  goods  situation  will 
be  cleaned  up  when  the  buying  is 
completed. 


PRISCILLA 

HAND    MADE 

INFANTS'  AND  LADIES. 

WEAR 

Finest  Quality 

HENRY    DAVIS    &     CO. 

Limited 

253-259  Spadina  Ave., 
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Canadian    Leather    Products.    Ltd 74 

Cummings,    D.    H 130 

Cummings   &    Cummings    67 

Canada    Veiling    Co.,    Ltd 108 

Century    Mfg.    Co 128 

Canadian    Flower    &    Feather    Mfg.    Co.    ...  135 

Copp,    Clark    Co..    Ltd 135 

Columbia  Fastener   Co 134 

Clarkson.    M..    &    Co 13 

D 

Daly    &    Morin    83 

Dominion    Textile    Co 49 

Dominion    Wadding    Co 12 

Dent.    Allcroft   &    Co 105 


Dominion    Ivory    Co 74 

Davis,    Henry    &    Co.,    Ltd 134 

Dominion    Ostrich    Feather    Co.,    Ltd 134 

F 

Finnie,   A.   Bruce,   Co 114 

Frank,    Leopold    37 

Foster  Mfg.   Co.,   Ltd 135 

G 

Garland,  Jno.   M.,   Son   &   Co.,   Ltd 2  &   3 

Germain    &   Co.,    A 112 

Gipe-Hazard  Store  Service  Co.,  Ltd 77 

Goddie,  Albert.   Bedin   &   Cie   51 

Greenshields,    Ltd 1 

Gossard,    H.    W.,    Canadian    Co 102 

Gnaedinger,    L.,    &   Co 63 

Grant,    James    W.,    Ltd 64 

H 

Harvey  Knitting  Co 98 

Hall,   John.    Ltd 48 

Hawley,    A.    E.,    Co Front  cover   and   8 

Hees,   Geo.   H.,   Son   &   Co 84 

Horrockses.    Crewdson    &    Co.,    Ltd 12 

Hanley   &    Mackay   Co 132 

Haworth.    Richard,    &    Co.,    Ltd 4 

Haugh,   J.    A.,    Mfg.   Co.,    Ltd 40 

Hollins,    Wm.,    &   Co.,    Ltd '.  .  .  53 

Hollander.    A.,    &    Son.    Ltd 62 

Hollander   Fur   Dyeing   Co 68 

J 

Julian    Sale    Leather    Goods    Co 75 

Jonnens.    Welch    &    Co..    Ltd 18 

Jaegers    San.    Wool    Co 91 

K 

Kenyon,    C,   Co..   Inc Inside   front  cover 

King,    Jno.,    &    Son    83 

Kassab   Kimono   Mfg.    Co 132 

Kelly,    T.    K..    Sales    System     116-117 

L 

Lake,    H.    W..    Ltd 9 

Liddell's    Linens    12 

Lister  &   Cc,   Ltd 52 

Lace  Goods  Co..  Ltd 109 

Lamson    Co 81 

M 

McCutcheon   Waist  Co 115 

Macdonald,  John,   &   Co..  Ltd 5 

M.-Kinley   Music    Co 12 

Mayer,    Max,    Inc 136 

McMartin,   E.    W 135 

Middlesex    Mills,    Ltd 133 

Monarch    Knitting    Co..    Ltd 95 

Martin.   P.   P.,   &   Co..   Ltd 14 


Model  Brassiere  Co 129 

Maxwell,  R.  G.,   &  Co 55 

Menkin,    S.,     Inc 112 

Muser    Bros 15 

Mallinson,  N.   R.,   &   Co 67 

Mouterde.    Chas.,    Co 56 

McNabb,   F 135 

N 

National   Rubber   Co 132 

National   Cash   Register  Co 80 

Nerlich    &    Co 72 

P 

Parisian    Corset    Co 130 

Parsons  &  Parsons  Canadian  Co 40 

Peerless   Underwear   Co.,    Ltd 96 

Pickles.   J 18 

Phoenix    Novelry    Co 110 

Perrin,   Freres  &   Cie   103 

Prime   &   Rankin,   Ltd 85 

Pullan,    E 134 

R 

Reid.    G.    F..    Co 133 

Racine,     Alphonse,     Ltd 6 

Rigg    Bros.,    Ltd 7 

Robinson.  C.  E.,  &  Co 135  &  133 

Redmond    Co..    Ltd 66 

Royal    Shirt    Co 135 

S 

Silverberg    Import    Co 113 

Schofield   Woollen   Co 92 

Standard    Ladies'    Wear,    Ltd 130 

Silver    Bros 64 

Sunset   Soap   Dye   Co 19 

Silks.    Ltd 107 

Standard    Factory  of  Canada,   Ltd 131 

T 

Turnbull,    C.    &    Co 94 

Torcan    Fancy    Goods    Co.,    Ltd 69 

Thompson  Lace  &  Veiling  Co.,  Ltd..   104  &  135 

Thomson    Knitting    Co 88 

V 

Van    Raalte.    E.    &    Z 97 

Victory    Loan    16 

W 

Willinsky.   M.   L..   &  Co 76 

Wrinch    Maclaren 76 

Watts.   H.   L..   Ltd 135 

Whiting    &    Davis    114 

Windsor   Print   Works    18 

White.   Will    P.,   Ltd 73 

Westlake    Bros..    Ltd 112 

Weyerstall.   A..   &   Co 74 
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DOMINION    RAYNSTERS 

"  Made-in-Canada"  Raincoats 

Will  Please  Your  Customers 


DOMINION  RAYNSTERS  offer  a  striking  example  of  the  blending  of  fashion  and 
utility.  They  are  at  once  the  most  stylish  coats  you  can  put  in  stock.  Being 
waterproof,   you   have  a   sale  for  them,   every  day,  rain  or  shine. 

They  are  unconditionally  guaranteed  to  you — guaranteed  in  both  material  and  work- 
manship    guaranteed  by  the  oldest  Rubber  Company  in  Canada. 


The  Dominion  Rubber  System 
Label  goes  on  every  Raynster  to 
protect  you  and  your  customers, 
and  to  assure  long  wear,  perfect 
service  and  satisfaction. 

Carry  the  lines  that  you  can  be 
sure  of—feature  DOMINION 
RAYNSTERS,    the    absolutely 

waterproof  raincoats,  made  in 
Canada  and  guaranteed  by  a 
Canadian  company. 

Write  to  our  nearest  branch  for 
Dominion  Raynster  Style  Book 
and  Price  Lists. 


Canadian    Consolidated 
Rubber  Co.,  Limited 


Head  Office 


Montr 


at  Halifax,  St.  John,  Quebec, 
Montreal.  Ottawa,  Toronto,  Hamilton,  Kitchener 
London,  North  Hay.  Fort  William.  Winnipeg, 
Brandon.  Retina.  Saskatoon,  Edmonton,  Calgary, 
>thbridge.     Vancouver,     Victoria. 
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Lend 


Hariri 'THIS  Canadian  lad  of  ours  on  the  battle- 

Aaj-  HJ-  fields  of  France.    He's  a  lad  to  be  proud 

of.  as  fine  a  soldier  as  the  world  has  ever  seen.  He  will 
do  his  part,  but  he  is  depending  on  you  and  me  to  help 
him  to  VICTORY. 

We  have  a  splendid  army  of  fighting  men.  We  can  make  them 
the  best  equipped  army  in  the  world.  We  can  make  them  invincible 
for  the  coming  big  offensives  United  action  by  us  means  decisive 
action  by  them.     This  means  VICTORY. 


The  boy  in  the  trenches 
is  counting  on  you  to. 

Lend  Him  a  Hand  I 

BUY-YOUR-BONDS-TO-DAY! 


Belding  Paul  Corticelli  Limited 


MONTREAL 


Sales  Offices: 

TORONTO  WINNIPEG  VANCOUVER 


Manufacturers  of  Silk  Thread,  Mercerized  Cotton  Thread,  Ribbons,  Needlecraft  Novelties 


Vol.  XXX 
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Publication  Office:  TORONTO,  DECEMBER,   1918  No.   i 


Hawleys 


WILL 

STAND 

BOILING 

SOAP 

AKD 
SODA. 


%  h^ 


WONT 

WASH 

OUT 

STAIN 

OR 
FADE. 


Warranted 

;  Stainless-Acid  Proof 
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HINCKLEY  ENGLAND 


THE    MACLEAN    PUBLISHING    COMPANY,    LIMITED,    143-153    UNIVERSITY    AYE.,    TORONTO 
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Suggestions  for  Christmas  Gifts 

Georgette  Crepe  for  waists  or  dresses — all  shades  in  stock. 

Ladies'    Plain    Hemstitched   and   Embroidered   Handker- 
chiefs in  neat  fancy  boxes  to  retail  from  15c  to  $2.50  per  box. 

Full  assortment  of  Ladies'  and  Gents'  Pure  Linen  Hem- 
stitched Handkerchiefs. 

Fancy  Linens  in  Tray  Cloths. 

Real  hand-made  French  Cluny  Centres  and  Runners. 

Embroidered  Pillow  Shams,  Doylies,  etc. 

Panne  Silk  Velvet  Bags. 

Moire  Silk  Bags. 

Leather  Strap  Purses. 

Silver  Mesh  Bags — new  styles. 

Write  for  1  dozen  or  gross  best  boxed  Perfume  at  $2.25  per 
dozen — extra  special  value. 

Baby  Dolls — real  hair — $4.50  and  $7.00  per  dozen. 

GREENSHIELDS  LIMITED 

1  7  VICTORIA  SQUARE  -  MONTREAL 

"Everything  in  Dry  Goods" 
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BRING  the  JUNKERS 
to  JUDGMENT! 


i 


F  William  Hohenzollern  and  the  German  butchers  who  engineered  the  war  are  not  brought 
to  trial  and  the  lesson  driven  home  that  the  world  brooks  no  license  in  the  name  of 
Kultur,  then  our  Canadian  soldiers  have  died  in  vain.    No  peace,"  declares  MACLEAN'S 
MAGAZINE,  "will  be  satisfactory  to  Canada  that  leaves  them  at  large." 

Read  this  powerful  article  in  the  December  issue  of  MACLEAN'S,  in  which  it  is  declared  that  Canada 
is  a  unit  in  demanding  stern  measures.  "There  is  no  mawkish  sympathy  here,  no  tendency  to  grant 
dangerous  favors  to  a  foul-fighting  opponent  who  has  taken  the  count." 

It  is  asserted  that  Canadians  as  a  whole  want: 

1.  No  softening  of  armistice  terms. 

2.  Canadian  representation  at  the  Peace  Con- 
ference. 

3.  Banishment  of  all  Hohenzollerns  from 
Germany  that  the  seeds  of  autocracy  may 
be  uprooted. 


4.  The  punishment  of  the  criminals  who 
started  the  war  and  conducted  it  so  ruth- 
lessly. 

5.  The  payment  of  an  indemnity  to  Canada 
to  cover  our  war  bill. 


It  is  an  unsparing,  outspoken  expression  of  Canadian  opinion — an  article  that  deals  hammer- 
blows  at  the  tendency  abroad  to  shield  Germany. 

An  All-Star  Line  Up  This  Month 


Other  features  in  this  issue  are  as  follows: 

Baker's  Message  to  Canada,  by  Private  Peat 

Now  That  the  War  is  Won,  by   Lieut-Col. 
J.  B.  Maclean 

The  Wife,  by  Robert  W.  Service 

The  Strange  Adventure  of  the  Dummy 
Chucker,  by  Arthur  Stringer 

Greetings  to  Canada,  by  Charles  M.  Schwab 


The  Rank  and  File  (political  article),  by  J.  K. 

Munro 
The  Three  Sapphires,  by  W.  A.  Fraser 
Chronicles  of  the  Klondyke,  by  E.  Ward  Smith 
The  Minx  Goes  to  the  Front,  by  C.  N.  and 

A.  M.  Williamson 
An  Unsolved  Mystery,  by   Lieut.  C.  W. 

Tilbrook 


Buy  an  Extra  Copy  for  Husband,  Brother,  Friend,  and  Send  Overseas 

Over  65,000  Canadian  Families  Buy 


CANADA'S  NATIONAL  MAGAZINE 


DECEMBER  ISSUE 


Now  On  Sale 

At  All  News  Dealers 


20c  Per  Copy.     $2.00  Per  Year. 


Dealers  who  h* v©  not  been  handling  MACLEAN'S  t 
-•'•ure   copies   at    once    from    their    nearest    Wholesaler* 
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christmas 
:rush"orders 


AND  OUR  IDEAS  OF  THE 
ATTENTION    DUE    THEM 


T^ROM  now  till  Christmas  day  you  will 
A  be  constantly  busy  with  your  customers. 
Notwithstanding,  at  no  time  does  your  stock 
require  more  careful  watching  and  prompt 
replacing,  if  you  are  to  benefit,  as  you 
should,  from  the  holiday  trade. 

Order  from  us  by  telegram,  telephone  or 
letter  and  you  may  count  on  getting  im- 
mediate shipment  and  careful  selection  by 
experienced  men. 


JOHN  M.  GARLAND, 
SON  &  CO,  LIMITED 

Ottawa,  Canada 

WHOLESALE  DRY  GOODS 
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The  Canadian  Converters'  Co.  Limited 

JOHN  P.  BLACK  &  CO.  LIMITED 

Ladies'  Wear  Factory 

consists  of 

5  FACTORIES 
under  the  one  roof 

EACH  ONE  COMPLETE   IN   EVERY  DETAIL 

Large  and  complete  ranges  shown  in  the  following  garments: 

LADIES'  WAISTS 

LADIES' and  CHILDREN'S  WHITEWEAR 

LADIES'  WASH  DRESSES 

CHILDREN'S  DRESSES 

UNDERSKIRTS 

Each  range  comprises  the  latest  models  from  New  York  and 
is  constantly  kept  up  to  date. 

WE  SPECIALIZE  IN  PROMPT  DELIVERY 
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John  Macdonald  &  Co 


TORONTO 


Limited 
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a 
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The  Value  of  the  Business  Press 
to  Business  Men 


"Business  men  do  not  realize  the  value  which  trade  journals  and 
technical  magazines  may  have  for  them  in  increasing  the  effici- 
ency of  their  factories  and  in  giving  them  a  broad  and  compre- 
hensive view  of  their  business. 

"Our  foreign  competitors  read  almost  every  article  published 
upon  their  business  with  great  care  and  thoroughness.  Many  of 
them  have  duplicate  copies  of  their  favorite  trade  paper  sent  to 
their  homes  so  that  they  may  read  them  away  from  the  business 
without  being  disturbed.  Many  foreign  manufacturers  contribute 
articles  to  these  journals  on  phases  of  the  business  with  which  they 
are  most  familiar.  Such  articles  are  bound  to  be  helpful  and 
have  a  constructive  effect. 

"Our  trade  journals  and  technical  papers  are  the  best  in  the 
world,  and  they  should  be  supported  and  encouraged  by  our  busi- 
ness men. 

"Copies  should  be  placed  where  employees  can  see  them  and  they 
should  be  urged  to  read  and  study  them. 

"These  papers  are  preaching  the  gospel  of  sound  business  on 
practical  lines  and  are  helpful  not  only  to  business  but  to  the 
country  as  a  whole. 

"//  the  suggestions  made  by  them  in  the  past  had  been  followed 
by  our  business  men  it  would  not  be  necessary  at  this  time  to 
point  out  some  of  the  fundamental  weaknesses  in  American 
business." 


— Edward  N.  Hurley,  formerly  Chair- 
man of  the  Federal  Trade  Commission, 
in    "The    Awakening   of    Business." 


The  following  is  list  of  the  MacLean  publications.  Every  publi- 
cation is  a  leader  in  its  field.  Write  us  for  any  information  you 
may  desire  with  regard  to  the  field  covered,  advertising  rates,  etc. 

TRADE  NEWSPAPERS 

Hardware  and  Metal  Canadian  Grocer  Dry   Goods   Review 

Men's  Wear  Review  Bookseller  and   Stationer        Sanitary  Engineer 

TECHNICAL  PAPERS 

Canadian   Machinery  Canadian   Foundryman  Marine  Engineering 

Power  House  Printer  and  Publisher 

MAGAZINES 
MACLEAN'S  MAGAZINE  FARMERS'  MAGAZINE 

Financial  Post — Weekly  Commercial  Newspaper 

The  MacLean  Publishing  Company,  Limited 

153  University  Avenue,  Toronto  Southam  Bldg.,  128  Bleury  Street,  Montreal 

1207  Union  Trust  Bldg.,  Winnipeg,  Man. 
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Practise  Wisdom  in 
Buying 

Anticipate  Your  Needs 
Let  Us  Advise  You! 


Racine   Goods   produce   the 

maximum  volume  of  sales  on  the 

basis  of  "Foremost  in  the  field  at  popular  prices." 

The  extra  quality  of  Racine 

Laces,  Ribbons,  Toilet  Articles 
and  General  Fancy  Dry  Goods 

should  make  them  cost  more,  but  it  doesn't,  and 
the  extra  customers  will  prove  the  advantage  of 
carrying  the  best. 

If  you  require  any  lines  for  Xmas  selling,  get  in 
touch  with  us  immediately.  Splendid  qualities 
at  right  prices. 

"Racine's  values  satisfy  everybody  all  of  the 
time." 

Ask  about  values  in  Dept.  K — smallwares, 
notions  and  toilet  goods. 

Alphonse  Racine,  Limited 

DRY  GOODS  JOBBERS  AND  MANUFACTURERS 

60-82  St.  Paul  Street  West,  Montreal,  Canada 

Permanent  Sales  Offices — 111  Sparks  St.,  Ottawa;  68  Church  St.,  Quebec;  Three  Rivers; 

Sherbrooke;  Sydney,  N.S.;  123  Bay  Street,  Toronto. 

Factories—  Beaubien  St.,  Montreal;  St.  Denis;  St.  Hyacinthe. 

EVERYTHING  IN  DRY  GOODS 
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DEPARTMENT  "K" 
O.K. 

IN 

-  WOMEN'S  WEAR  - 


SPECIAL 

Aprons,  "overalls"   

Kimonos,  cotton  crepe,  all  colors.  .$10.50 

Kimonos,  eiderdown 24.00 

Kimonos,  silk,  all  colors 39-00 

Lingerie  silk 9.00 

Lingerie  flannelette 4.50 

Lingerie  cotton 3.00 

Handkerchiefs 65 

Underskirts,  silk 

Underskirts,  satin  12.00 

Girl's  dresses  4.50 

Blouses,  lawn   10.00 

Blouses,  silk,  all  colors 21.00 

Bathing  suits,  silk 80.00 

Bathing  suits,  satin  48.00 

Ladies'  umbrellas  13-50 


to 
to 
to 
to 
to 
to 
to 

to 
to 
to 
to 
to 
to 
to 


VERY  SPECIAL 

Blouses,  white  lawn $10.00     to 

Blouses,  Japanese  silk 

Silk  plush — 5.00,  6.00,  6.50,  9.25,  10.00,  10.75,  x 

yard. 

Wool  plush — 7.00,  10.50  a  yard 


.$  8.50  doz 

54.00 

42.00 

228.00 

150.00 

36.00 

48.00 

6.00 

54.00 

36.00 

27.00 

27.00 

60.00 

150.00 

108.00 

30.00 

$13.50  doz. 

21.00      " 
4.50,  18.00  a 


P.  P.  MARTIN  &  CO.,  LIMITED 


50  ST.  PAUL  ST.  W.,  MONTREAL,  QUE. 


QUEBEC 
7  Rue  Charest 


OTTAWA 
25  Spark  Street 


TORONTO 
152  Bay  Street 


THREE  RIVERS 
82  Royal  Street 


SHERBROOKE 
Grand   Central   Hotel 


The  House  of  Dry   Goods   Values 
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Stocked  by  all  leading 

Storekeepers, 

Drapers,  etc.,  etc. 
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Every  one  of  the  four  seasons  recognizes  Mohair  as  the 
fabric  alone  in  a  wide  field  of  practical  wear. 

Suits,  dresses,  waists,  skirts  and  coats,  for  indoors  and 
out,  are  especially  dampness-,  dust-  and  wrinkle-resisting 
when  made  of  B.D.A.  Mohair,  "the  Mohair  of  Maxi- 
mum Merit." 

Let  "B.D.A."  help  to  keep  your  Dress  Goods  Depart- 
ment busy  through  AI  L  the  year. 

THE   BRADFORD   DYERS   ASSOCIATION,   LTD. 

OF 

BRADFORD,    ENGLAND 


1 

When  buying  Cotton  and  Lisle 
Thread  Hosiery  ask  for 

s                            ^ 

\        HAWLEYS 

A            M 

\ 'HYGIENIC  BLACK" 

/'ml 

1            There  is  no  better 
1            Dye  in  the  World. 

J     Every  Pair 
/                Warranted  Fast 
"          to  Mashing,  Hard  Wear 
and  Perspiration. 

^  Works  -  Hinckley,  Enplane/. 

, i 
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A  Glorious  Christmas  Display 
Of  Smart  Muser  Creations 

— And  Your  Last  Chance 

To  Mal^e  Preparations 

Order  NOW! 


THE  famous,  always — new, 
always  —  fresh,  always  — 
dainty  Muser  line  of 

Laces 

Chiffons 

Georgettes 

Ribbons 

Hosiery 

is  brighter  and  more  sales- 
compelling  than  ever,  right  at 
a  season  when  all  these  quali- 
ties are  most  desirable. 


Embroideries 
Wash  Goods 
DressTrimmings 
Brassieres 
Etc. 


Right  Now  is  your  last  chance 
to  order  for  Xmas  selling. 

Are  you  going  to  pass  up  sales 
possibilities  in  this  depart- 
ment? 

If  you  want  anything  for  early 
spring,  let  us  know. 

Our  travellers  are  now  on  their 
respective  territories. 


fflum  probers  (Canaba)  Htmttefc 

Manufacturers  and  Importers  of  Laces, 

Dress    Trimmings    and     Embroideries 

Importers  of  Fancy  Dry  Goods 

1  2  ST.  HELEN  STREET,  MONTREAL 


New  York         Boston         Philadelphia         Chicago 
Baltimore         Los  Angeles         San  Francisco 


London  Nottingham  Paris  Calai 

Caudry  Le  Puy  St.  Gall 
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CASED  OR   BALED 

High    Grade 
Cotton  Batting 

Extra  Handsome  Extra  Quality 

Moderate  Price 

Order  Victory— 
67  rolls  to  case 


The  Old  Reliable,  North  Star,  Crescent, 

Pearl  will  still  give  far  the  best  value  for 

their  price  and  can  be  had  125,  100,  80, 

67,  or  50  rolls  to  bale  or  case. 

ANY  WHOLESALE  HOUSE 


HORROCKSES, 


CREWDSON 


&  COMPANY 
LIMITED 


Cotton  Spinners  and  Manufacturers- 


Preston,    Bolton,  | 

London,    Manchester  ) 


ENGLAND 


Longcloths,  Calicoes,  Flannelettes, 
Nainsooks,  Madapolams,  Pillow 
Cottons,  Sheetings,  Ducks,  Drills, 
Aeroplane  Cloths,  Etc. 


friends  to  say  what  we  are  doing  in  our 
weaving  and  spinning  mills  during  this  great 
War,  and  so  state  a  few  facts  in  explanation  of 
our  inability  to  meet  all  requirements  for  our 
World-renowned   productions. 

Out  of  a  total  of  8,000  looms,  about  three  or  four 
thousand  are  entirely  engaged  upon  the  manufac- 
ture of  ducks,  flannelettes,  shirtings,  aeroplane 
cloths,  khaki,  and  other  drills  for  the  use  and 
equipment  of  the  soldiers  of  the  British  and 
Allied  nations. 

Should  we  be  unable  to  fill  your  orders  with  the 
same  promptness  as  in  pre-war  days,  we  request 
your  forbearance  as  we  know  you  will  agree  that 
the  great  call  on  our  resources  for  War  purposes 
must  be  met  first  of  all. 

Number  of   Looms  ...  8,000 

Number   of   Spindles  -  -  300,000 

Consumption  of  Cottan     -     1,000  bales   weekly 
Operatives    employed        -        upwards    of    8,000 

-BRANCHES   IN    ALL   PARTS    OF   THE    WORLD- 


If  you  wish  to   capture  Western   Business 


You  will  be  well  advised  to  link  up  with  this  live  selling  organization. 
By  sane,  but  no  less  effective  methods,  we  can  obtain,  hold  and  develop 
Western  business  for  reliable  goods.  Our  record  is  ample  proof  of  this. 
British,  American  or  Canadian  manufacturers  wishing  to  develop  a  profits 
able  Western  business  with  wholesale  or  retail  Dry  Goods,  Men's  or  Women's 
Ready-to-Wear   Trade    should    get   in    touch    with    us    now. 


Year    by    year   the    West    increases    its    great    wealth    and    spends    it. 
on   this  rich   buying  section — but   get   in   right. 


(Jet 


HANLEY  &  MACKAY  CO. 

407  Hammond  Building,  Winnipeg 


1*0t^**t*t*i*r^4*tm,**^>^ 


GOOD  TAILORING  IS  LABOUR  LOST 
IF    THE    CLOTH    IS    ILL    SHRUNK 


^0rMy^4^^^$^^^^^^^A0n0^^P^^^g 


MAKE  SURE  IT  IS  SHRUNK 


AND  WELL  SHRUNK 


AND  KNOW  BY  WHOM 


THERE'S  LITTLE  SATISFACTION  IN  SUCH  A  STAMP  AS  "SHRUNK,"  "WELL 
SHRUNK,"  "LONDON  SHRUNK,"  OR  "SHRUNK  BY  LONDON  PROCESS." 
INSIST  ON  A  SHRINKER'S  GUARANTEE— ON  THE  STAMP  OF  A  FIRST 
CLASS  FIRM   OF   LONDON   SHRINKERS— BEST   OF  ALL  ON  THE   STAMP   OF 


Ltd 


JENNENS,     WELCH    &    Co 

Cloth  Workers   and   Shrinkers,  and    Proprietors  of    the  Famous  "JENNWEL"  Waterproof  Fi 

LONDON,   HUDDERSFIELD  and  BRADFORD,  ENGLAN 

WHEN  ORDERING  ENGLISH  CLOTHS,  SAY  "TO  BE  SHRUNK  BY  JENNENS.  WELCH  &  CO 


inish  / 
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SOUTHALL  BROS. 
&  BARCLAY,  LTD. 

Manufacturers  of  All  Kinds  of 

Surgical   Dressings 


^ 


fRADE  MARK 


PROPRIETORS  OF 

Southalls'  Sanitary  Towels 
and  Specialities  for  Ladies 


DRUGS.    FINE    CHEMICALS.    AND 
PHARMACEUTICAL  PREPARATIONS 


saltley  BIRMINGHAM,  ENG. 

Agents  in   Canada: 
MACLEAN,     BENN    &    NELSON,     LIMITED,     MONTREAL 


LIDDELL'S 
Gold   Medal 
Irish    Linen 


BUILT  on  honor,  to  exacting  stand- 
ards, under  the  unexcelled  Liddell 
facilities;   styled  with   every  touch 
of  novelty,  utility  and  good  taste. 

It  has  the  reputation! 

Irish  hand-embroidered  novelties  in  Bed 
Spreads,  Sheets,  Pillow  Cases,  Baby 
Cases,  Doylies,  Tea  and  Lunch  Sets, 
Cosy  Covers,  Handkerchief  Cases,  etc., 
on  this  or  any  other  market. 

A  line  upon  which  special  and  dis- 
criminating effort  has  been  exerted 
to  produce  the  best  at  the  lowest 
possible   price. 


R.  H.  COSBIE,  LIMITED 

Irish  Linen  Agency 
22  Wellington  Street  West 

TORONTO 


Repeats 

It's  the  line  you  should  push  because 
it  pays  you  the  most  profit  with  the 
least  trouble  and  shows  the  quickest 
turnover.  Sunset  is  the  one  real  home 
dye,  that  will  'permanently  dye  all 
fabrics,  giving  the  same  shade  and 
depth  of  color  in  the  same  bath, 
without  soiling  hands  or  utensils. 

Sunset 
SoapDyes 


selling  at  15c,  give  you  more  profit  than 
you  can  make  on  any  other  dye. 

They  are  being  extensively  advertised  with 
honest  publicity  that  will  send  customers 
to  your  store.  Why  not  cash  in  on  these 
new,  strictly  American  dyes,  made  by 
American  labor?  Send  to-day  for  a  coun- 
ter container  filled  with  a  gross  assorted 
and  watch  your  turnover.  Then  you,  like 
hundreds  of  other  dealers,  will  marvel  at 
the  repeats. 

SUNSET  SOAP  DYE  CO.,  INC. 

NEW  ROCHELLE,  N.Y.      TORONTO,  CANADA 

Sales  Representatives  for  U.S.  and  Canada 

HAROLD  F.  RITCHIE  &  COMPANY,  INC. 


NEW  YORK 


TORONTO 
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Employees  of  the  MacLean  Publishing  Co, 
Win  the  Honor  Banner 


T 


HE  employees  of  The  MacLean  Publishing  Co.  subscribed 
well  over  their  quota  in  the  big,  successful  Victory  Loan 
campaign. 

89';  of  the  192  employees  in  Toronto  helped  along  the  good  work 
by  subscribing  for  $42,500  of  the  1918  Victory  Bonds,  represent- 
ing 16%  of  the  annual  pay-roll. 

As  each  firm  was  entitled  to  an  Honor  Flag  when  75°<  of  the 
employees  took  at  least  10  %  of  the  pay-roll  in  bonds,  it  will  be 
seen  the  MacLean  employees  went  well  ahead  of  the  objective  set. 
They  were  among  the  early  ones  to  win  an  Honor  Flag. 


TRADE  PAPERS 

Dry  Goods  Review 
Hardware  and  Metal 
Canadian  Grocer 
Men's  Wear  Review 
Bookseller  and  Stationer 


WE  PUBLISH 

TECHNICAL  PAPERS 

Canadian  Machinery 
Canadian  Foundryman 
Power  House 
Sanitary  Engineer 
Marine  Engineering 


MAGAZINES 

MacLean's  Magazine 
Farmers'  Magazine 

and 
Financial  Post 


MacLean  Publishing  Company,  Limited 


Winnipeg 


Toronto 


Montreal 
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Wo  our 

Customer*  anb 

Jfrtenbsi  toe  exteub 

Christmas:  Greetings 

anb  our  best  totsifjeg 

-    for  1919 


THE  W.  R.  BROCK  COMPANY,  LIMITED 

Wholesale  Dry  Goods 

MONTREAL 


D  i:  Y    GOODS    K  K  V  1  E  W 


"IE 


PEACE 


r^W&HE  universal  sense  of  relief  after  four  years  of 
\3\j  tension  will  make  this  the  Merriest  Christmas 
since  the  world  went  to  war.  Let  the  spirit  of 
thankfulness  mingle  with  the  spirit  of  gay  ety,  thankful- 
ness to  those  who  sacrificed  their  life  or  limb  to  make  this 
a  Christmas  of  joy  instead  of  sorrow. 


Mo  our 

Customer*  anb 

jf  rtenbfi  toe  extenb 

our  befit  totstfjea  for 

Cijrtetmafi  antr 

for  1919 


f^mfm 


The  W.  R.  Brock  Company  .{Limited) 

TORONTO 
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PENS,  HAIR  NETS,  RAINCOATS  AND  A  DICTIONARY 

WHEN  you  become  a  subscriber  to  "The  Revie  w"  this  is  part  of  the  service  you  buy.  Every  day  "The 
Review"  receives  loiters  from  subscribers  slating'  that  they  want  to  secure  certain  goods  but  do  not 
know  where  they  can  be  procured.  We  have  facilities  for  procuring  information  about  new  goods, 
novelty  lines,  etc.,  and'  our  Service  Department  is  at  your  disposal  at  all  times.  We  are  glad  to  be  of  any 
possible  assistance  to  our  readers,  and  requests  for  information  are  most  welcome.  Cut  out  the  coupon 
below  and  use  it  when  you  would  like  us  to  give  you  information.  The  following  are  a  few  of  the  inquiries 
received  and  answered  during  the  month  of  November. 


MUSH    PENS 

Ni  w  Glasgow,  NJS. — Please  tell  me  where  I 
can  procure  music  pens  illustrated  in  Dry 
Goods  Review. 

Answer — The  Art  Metropole,  14  Temperance 
St..  Toronto,  and  />'<  rt.  L.  Bailey,  Dayton,  Ohio. 

DRY   GOODS  DICTIONARY 

Peterborough,  Out. — Please  tell  me  where  I 
can  procure  a  dry  goods  dictionary. 

Ansnoer — .1     "Dictionary    of    Textiles."    by 

Harmuth,  is  published  by  the  Fairchild 

Publishing  Co.,  8   East   ISth  St.,  New   York. 

"The  Silk  Guide"  is  published  by  "The  Silk 

Guide,  Inc.,"  17  Madison  Ave.,  New  York. 

RED  CROSS  HAIR  NETS 

Hatley,  Quebec. — Please  tell  me  where  I  can 
procuri    the  Red  Cross  Sanitary  Hair  Nets. 

Answer — These  were  gotten  out  in  a  long 
celluloid  tube  by  A.  Burnett  &  Co.,  London, 
England,  but  have  been  off  the  market  for  the 
past  four  years.  Hair  nets  done  up  in  waxed 
paper  envelopes  are  perhaps  the  nearest  ap- 
proach to  the  "sanitary"  article  and  are  to  be 
had  from   most  of  the  jobbers  of  notions. 

KINDERG,  1  /.' TEN  SUPPLIES 

Estevan,  Sash. — Please  tell  me  where  I  can 
procure  a  catalog  of  kindergarten  supplies 
i  wholesale). 

.1  nswer — The  Geo.  M.  Hendry  Co.,  Ltd.,  215 

Victoria    St..    Toronto. 

RAINl  OATS.   ETC. 

Spring  hill.  N.S. — Please  send  me  the  addres- 


ses of  manufacturers  of  men's  and  women's 
raincoats,  women's  made-to-measure  suits,  also 
large  size  electric  irons. 

Answer— List  of  names  was  sent.  Practically 
all  manufacturers  of  women's  suits  have  given 
up  making  them  to  special  measurements. 

IX FASTS'    WEAR,  ETC. 

Hamilton,  Ont. — Will  you  kindly  furnish 
me  with  addresses  of  firms  handling  infants' 
complete  outfits,  also  ladies'  brassieres? 

Answer — Names  of  manufacturers  were  sent. 


FUR  COATS 

Sault  Sfe.  Marie,  Ont. — Please  tell  me  where 
I  can  procure  men's  and  women's  fur  coats. 

Answer — A    list   of  fur   manufacturers   was 
forwarded. 


YARD  SICKS 

Please   tell  me  where  I  can  procure  yard 

sticks,  tend  oblige. 

Answer — The  Lufkin    Pule   Co.   of  Canada, 
Windsor,  Ont. 


CHILDREN'S  SLEEPERS 

Charlottetown,  P.E.I. — Kindly  let  us  know 
where  we  can  obtain  a  full  line  of  sleepers  for 
children,  from  6  to  9  years  of  age. 

Answer — Lists  of  manufacturers  and  whole- 
salers was  forwarded. 
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For  Subscribers 


INFORMATION  WANTED 


)1IY    (i  ()()  DS    R  E  VIE  W 


Many  new  creations  are  being  prepared  for  Palm 
Beach  this  season.  Here  is  shown  a  sporting  suit  with 
narrow  straight  skirt  and  over-blouse.  The  deep  band 
of  embroidery  is  topped  with  a  tasseled  girdle.  It  is 
notable  that  there  are  no  button  fastenings.  The  mate- 
rial is  beige  gabardine  with  embroidery  and  collar  and 
cuffs  in  "Capitol"  blue,  which  is  very  like  the  blue  of 
the  flag. 
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WHAT  PEACE  BRINGS  TO  THE  DRY  GOODS  TRADE 

A  Review  of  Conditions — Demand  Keeps  Up  and  So  Do  Prices — Markets  Will  Only  Alter 
Gradually — Small  and  Frequent  Orders  at  Short  Credits 


IN  order  to  give  the  dry  goods  trade  of  Canada  as  clear 
and  reliable  an  outlook  upon  the  conditions  which  it 
is  now  facing  and  will  have  to  face  during  the  next 
year,  as  it  is  possible  to  have  under  the  present  unprece- 
dented state  of  affairs,  representatives  of  DRY  GOODS 
REVIEW  have  been  on  the  alert  since  the  signing  of  the 
armistice  to  secure  information  from  the  most  reliable 
sources  which  will  serve  as  a  guide  through  the  period  of 
uncertainty. 

Retailers  remember  with  tremor  the  slump  in  business 
■which  took  place  during  the  first  year  of  the  war  and 
some  of  them,  now  that  a  month  of  peace  has  passed, 
are  not  a  little  surprised  that  they  have  carried  on  so 
splendidly  during  that  month.  The  fact  that  the  trade  has 
not  become  panicky  during  that  time  has  given  heart  to 
many  who  were  pessimistically  inclined  and  they  are  now 
determined  to  go  ahead  and  face  the  future  with  their 
best  efforts,  realizing  that  the  Governments  and  the  trades 
of  the  Allied  countries  are  so  organized  for  the  prevention 
of  "hard  times"  that  with  reasonable  care  the  average 
retailer  should  not  only  make  his  way  safely  through 
the  barbed  wire  of  industrial  reconstruction,  but  be  so 
armed  that  he  will  get  well  over  the  top  in  his  year's 
business. 

Past  Buying  Brings  Problems  Now 

While  retailers  have  on  their  shelves  perhaps  less 
stock  than  they  were  accustomed  to  carry  before  the  war, 
that  which  most  of  them  have  represents  much  greater 
money  value  than  formerly.  Many  retailers  have  more 
stock  on  hand  than  they  intended  to  have  when  the  war 
would  end,  for  they  did  not  expect  it  to  end  so#suddenly. 
They  bought  heavily  a  year  and  two  years  ago,  but  have 
been  gradually  buying  on  a  smaller  scale  since  then.  Travel- 
lers are  coming  to  them  with  goods  for  the  Spring,  Sum- 
mer and  even  Fall  of  1919  now.  Should  they  buy? 
Should  they  clear  out  their  present  stocks?  Should  they 
hold  off  until  it  is  nearly  time  to  have  the  goods  delivered? 
Should  they  accept  the  goods  already  on  order?  Should 
they  cancel  orders  already  placed?  All  these  questions 
nave  recurred  again  and  again  in  the  trade  and  a  resume 
of  market  conditions   mixed   with  a   little   intelligent  ap- 


preciation of  human  nature  should  supply  an  answer 
fairly  satisfactory  and  applicable  to  the  conditions  of 
the  various   Canadian   communities. 

Let  us  examine  first  what  the  general  conditions  are. 
The  general  consensus  of  opinion  among  buyers  in  the 
large  stores,  wholesalers  and  manufacturers,  is  that  the 
retailers  of  dry  goods  are  going  very  carefully.  They 
may  have  had  a  tendency  to  speculate  formerly,  but  are 
not  doing  so  at  present,  with  the  exception  of  the  rare 
ones  who  have  lots  of  money  to  play  with.  While  whole- 
salers will  always  be  willing  to  exercise  more  or  less 
leniency  where  it  is  deserved,  they  have  the  same  problems 
to  face  as  their  customers.  They  are,  therefore,  exercising 
their  best  judgment  in  buying  and  in  giving  credit. 

No  Sudden  Alterations. 

The  answer  to  all  the  questions  asked  above  hinges 
of  course  upon  whether  prices  are  going  to  decline  and 
when  and  how.  The  trade  pretty  generally  have  been 
looking  for  lower  prices  since  the  armistice  was  signed. 
They  argue  that  as  the  war  sent  prices  up  so  peace  would 
bring  prices  down.  Undoubtedy  there  will  be  a  gradual 
lowering  of  prices.  In  the  majority  of  lines,  however, 
present  prices  will  probably  prevail  and  in  some  cases  there 
will  still  be  further  advances. 

Most  of  the  stocks  which  retailers  have  on  hand  were 
bought  at  prices  considerably  lower  than  present  prices. 
The  bulk  of  them  bought  possibly  from  six  to  nine  months 
ago  and  during  that  time  there  was  a  steady  advance. 
Even  if  the  very  same  goods  should  decline  at  the  same 
rate  it  would  take  another  similar  period  for  them  to 
reach  the  price  at  which  they  were  purchased  so  that 
should  the  retailer  have  to  replenish  his  stock  within  the 
next  six  to  nine  months  he  would  very  likely  have  to  do 
it  at  higher  prices  than  he  has  paid  so  far.  But  prices 
except  in  some  isolated  cases,  which  do  not  affect  the 
market  generally  have  not  yet  started  to  come  down.  The 
apex  of  prices  is  placed  by  many  in  the  trade  to  come 
about  next  April,  which  would  mean  that  the  prices  paid 
last  April  would  again  be  reached  by  a  "pro  rata"  decline, 
by  the  end  of  next  year  or  in  January,  1920. 
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Dry  Goods  Review 


Placing  For  Next  Fall 

In  the  textile  lines  wholesalers  are  placing  their  orders 
now  for  delivery  in  the  Fall  of  1919.  These  orders  in 
many  cases  are  being  placed  at  higher  prices  than  the 
goods  are  selling  at  to-day.  Moreover,  these  prices  are 
not  subject  to  cancellation.  The  Government  in  Canada, 
United  States  and  Gi-eat  Britain  is  organized  as  never 
before  to  control  and  stabilize  prices.  The  British  Gov- 
ernment has  controlled  the  raw  wool  situation  and  it  is 
understood  that  the  price  of  raw  wool  will  be  kept  up 
for  the  next  six  months  or  longer.  During  the  1907  de- 
pi  ession  the  United  States  Steel  Corporation  succeeded 
in  stabilizing  prices  on  steel.  If  they  had  not  done  this 
many  wholesalers  and  retailers  would  have  failed. 

High  prices  are  due  largely  to  increased  wages  and 
increased  wages  in  turn  have  been  due  to  the  scarcity  of 
labor.  When  we  take  into  consideration  the  fact  that  it 
will  take  probably  two  years  to  demobilize  the  army  and 
that  there  are  millions  of  prisoners  being  released,  who 
will  have  to  be  better  clothed  and  fed  than  ever  before, 
and  when  we  also  consider  that  Germany,  Austria  and 
Turkey  are  almost  depleted  of  all  commodities,  we  will  see 
that  there  is  very  good  reason  for  present  prices  on 
many  commodities  being  maintained  for  some  time  to 
come.  The  lowering  of  prices  of  various  commodities  will 
come  when  there  is  a  big  surplus  of  labor  and  not  before. 

Epidemic,  Rather  Than  Peace,  Causes  Declines. 

It  has  been  quoted  to  DRY  GOODS  REVIEW  that 
prices  have  already  started  to  come 
down,  but  getting  at  the  facts  of  the 
case,  it  is  found  that  raw  cotton 
which  took  a  sharp  drop  immediate- 
ly after  fighting  ceased  regained  its 
equilibrium  almost  at  once  and  is  now 
working  along  on  what  was  a  nor- 
mal basis  up  to  the  signing  of  the 
armistice;  cotton  workers  in  Eng- 
land have  demanded  an  increase  in 
wages  of  50  per  cent.,  to  take  effect 
when  their  present  contract  expires 
which  is  Dec.  7,  and  it  is  more  than 
likely  that  the  increase  will  be 
granted. 

Take  again  some  of  the  manufac- 
turers' outputs  which  retailers  claim 
to  have  taken  a  decline.  In  the  case 
of  some  goods  which  sell  chiefly  dur- 
ing the  months  of  October  and  No- 
vember, there  have  been  declines  re- 
corded, but  these  were  in  no  way  due 
to  a  general  lowering  of  prices  on 
account  of  peace,  but  because  of  the 

epidemic,  during  which  business  was  at  a  standstill.  In 
no  case  which  has  come  to  light  have  manufacturers  sac- 
rificed their  normal  supply  of  uncut  goods.  There  are 
some  manufacturers  who  have  been  doing  a  much  bigger 
business  in  the  past  two  years  speculating  in  textiles  than 
they  have  in  manufacturing  wearing  apparel  and  some  of 
them  have  decided  to  get  rid  of  their  yardage  because 
they  feel  that  it  is  unwise  to  speculate  now  with  a  gradual 
lowering  of  prices  undoubtedly  ahead. 

With  careful  buying  that  general  decline  should  not 
affect  retailing  any  more  seriously  than  did  the  steady  rise 
of  the  past  three  years.  It  would  seem  then,  that  mer- 
chants should  cover  their  needs  in  the  regular  way,  keep- 
ing sufficient  stock  on  hand  to  meet  the  new  demands  of 
a  clientele  which  will  change  in  many  communities,  but 
not  buying  to  such  an  extent  for  the  future  that  a  gradual 
decline  would  be  troublesome  to  him.  Purchase  frequently 
and  in  small  lots  at  short  credits  seems  to  be  the  wise 
conclusion  for  those  who  would  play  safe  during  the  com- 
inir  year. 

The  features  of  the  various  branches  of  the  trade  are 
taken  up  in  the  following  statements,  extracts  and  special 
articles  from  men  who  have  acquainted  themselves  with 
conditions  and  set  forth  the  salient  features  of  them  for 
the  consideration  of  the  trade. 


SILKS 

Mr.  Hayes,  of  Hayes  &  Lailey,  states  that  in  silks 
"nearly  all  goods  are  being  sold  on  closer  terms  than 
formerly;  and  the  same  thing  applies  to  foreign  goods. 
The  latitude  allowed  before  the  war  is  no  longer  in  evi- 
dence. The  main  feature  in  credits  here  is  that  the 
wholesalers  have  been  able  to  select  their  customers  with 
much  keener  discrimination  than  formerly.  A  feature  of 
the  business  is  that  whatever  prosperity  it  has  enjoyed 
has  been  due  not  so  much  to  large  profits  as  to  small 
losses.  We  are  carrying  in  insurance  one-third  more  than 
our  stock  is  worth,  but  we  are  not  getting  that  for  it 
when  we  sell.  The  wholesalers  felt  that  they  were  the 
source  from  which  the  customer  was  going  to  carry  on 
and  they  had  to  give  him  the  consideration  such  relations 
demand.  They  have  sold  goods  for  less  than  it  would 
cost  to  replace  them  to-day,  but  instead  of  taking  ad- 
vantage of  the  market  values,  they  felt  that  they  would 
get  paid,  that  conditions  were  all  in  their  favor,  and  they 
would  not  have  drains  in  the  shape  of  bad  debts  and  so 
forth. 

"The  necessary  thing  in  business  now  is  discrimin- 
ation, and  it  will  be  more  important  still  in  the  future. 
Those  who  can  select  their  customers  are  doing  so.  Gen- 
erally speaking,  I  believe  the  credit  refusal  list  is  about 
up  to  the  average,  but  with  some  firms  is  smaller  than 
usual. 

"There  is  this  feature  in  the  trade  to  expect,  that 
European  markets  and  manufacturers  will  have  their 
hands  full  supplying  the  demand  of 
the  Continent,  Great  Britain  and  Aus- 
tralia. The  London  market  is  the 
source  of  supply  for  many  of  the 
larger  British  Dominions,  such  as 
South  Africa,  Australia  and  New 
Zealand.  American  production  has 
been  reduced  fifty  per  cent,  after 
December  1st,  by  government  order, 
and  there  has  also  been  a  prohibi- 
tion regarding  the  'loading'  of  silks 
to  give  them  weight. 

"The  retailer  has  been  using  good 
judgment  in  buying.  It  is  a  pretty 
poor  retailer  whose  stock  is  not 
worth  more  than  he  paid  for  it. 
Nothing  has  been  done  directly  to 
protect  the  retailer  from  stocking 
up  too  much.  For  one  thing,  there 
has  been  little  or  no  evidence  of  it; 
but,  anyway,  they  have  protection  in 
the  fact  that  they  have  not  been  pay- 
ing the  real  market  value  of  the 
goods.  Prices  might  drop  twenty  per 
cent,  to  the  wholesaler  to-day,  and  no  reduction  to  the 
retailer  be  necessary.  Ithink  this  is  true  of  the  silk 
trade  generally.  The  retailer  has  not  been  getting  full 
advantage  of  the  market.  The  consumer  has  never 
paid  the  full  price  the  market  warranted." 

E.  O.  Slingsby,  of  A.  S.  King  &  Co.:  "Wholesalers  are 
watching  credits  very  carefully,  and  the  majority  of  re- 
tailers are  acting  very  cautiously  in  buying.  Wholesalers 
are  particularly  careful  regarding  the  manufacturing  or 
cutting-up  trade.  As  a  rule,  the  maker-up  can  slaughter 
stuff,  and  it  would  be  the  wholesalers'  goods  he  would 
sacrifice.  Very  often  the  assets  of  a  cutter-up  show  his 
stock  in  hand  is  no  good,  or  he  would  not  have  it  in  hand. 
This  Fall  season  has  been  a  bad  one  with  the  cutters-up, 
due  to  weather  and  flu.  It  shows  improvement  at  present. 
"The  average  retailer's  stock,  while  naturally  hi»h  in 
value,  is  not  too  great  in  quantity.  I  look  for  higher 
prices  because  of  the  scarcity  of  merchandise.  There  is 
no  surplus  anywhere.  Even  during  the  war  all  neutral 
countries  have  been  taking  all  the  silks  they  could  possibly 
get,  and  the  demand  is  increasing  since.  The  only  thing 
we  can  do  to  protect  the  retailer  is  to  be  careful  of 
credits,  and  that  has  been  done." 

Mr.  Ross,  buyer  for  the  Robert  Simpson  Co.,  stated 
that   on    Saturday    (Nov.   30)    they  had    the   biggest   day 
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in  their  silk  department  since  the  beginning  of  the  war, 
taking  into  account  the  busiest  Christmas  days  of  the 
previous  years.  "Undoubtedly  there  will  be  no  decline  in 
prices  of  silks  for  some  time  to  come.  The  Japanese 
market  is  holding  out  firmly  for  even  higher  figures  than 
during  the  war.  realizing  the  demand  to  come  from  Europe. 
We  cannot  begin  to  get  enough  silk  to  meet  the  demand 
in  some  lines  at  present:  there  may  be  some  relief  come 
from  the  Swiss  market  shortly,  and  the  better  rate  of 
exchange  will  help  that  very  likely,  but  for  the  Spring-  of 
-  Iks  will  be  higher  than  they  are  now,"  said  Mr. 
Ross. 

COTTONS 
In  cottons,  credits  are  being  watched  very  closely. 
Generally  speaking,  the  problem  has  been  to  supply 
enough  goods;  but  some  houses  seem  to  think  that  re- 
tailers have  fairly  good  stocks.  As  to  the  future,  it  is 
known  that  Europe  is  starring  for  goods,  and  cottons  are 
the   cheapest   things   they   can   buy. 

When  peace  is  finally  concluded,  Germany,  whose  fac- 
tories are  still  intact,  though  they  may  or  may  not  have 
been  idle,  will  certainly  be  in  the  market  for  raw  cotton. 
The  rest  of  Europe  will  be  looking  principally  for  manu- 
factured goods,  of  which  at  the  present  time  there  is  a 
world  scarcity.  Prices  therefore,  should  have  an  upward 
tendency,  and  not  a  few  are  talking  of  50  cent  cotton  com- 
ing. Planters  have  mentioned  even  80  cents  as  a  likely 
price  as  soon  as  Central  Europe  is  able  to  bid  for  it. 
Xo  doubt  the  labor  situation  will  have  some  influence  on 
the  market,  but  developments  that  way  are  as  yet  un- 
certain. 

For  some  time  past  credits  have  been  watched  very 
closely.  It  was  felt  that  if.  under  the  advantage  a  man 
could  take,  on  the  advancing  market  he  was  not  making 
money,  he  was  not  entitled  to  much  credit. 

It  is  not  thought  that  the  trade  generally  is  over- 
loaded with  goods,  but  the  feeling  is  that  where  specula- 
tive buying  has  been  pursued,  no  rebates  in  price  can  be 
looked  for  from  either  manufacturer  or  jobber.  No  British 
manufacturer  has  ever  considered  such  a  policy,  and  the 
disposition  here  would  be  the  same.  Under  ordinary  cir- 
cumstances, the  wholesaler  has  not  a  margin  which  would 
enable  him  to  do  so. 

On  October  1,  there  were  in  Liverpool  49,000  bales  of 
raw  cotton  and  25,000  bales  were  received  the  following 
week.  The  weekly  consumption  was  45,000  bales  for 
the  50  per  cent,  of  the  looms  which  were  allowed  to  oper- 
ate while  the  normal  consumption  was  something  between 
70.000  and  80,000  bales.  As  a  result  of  this  extreme 
shortage,  mills  were  closed  for  a  whole  week  until  enough 
more  cotton  could  be  brought  in  to  keep  them  going. 
This  was  the  critical  state  of  cotton  supplies  a  month 
before  the  armistice  was  signed.  It  is  confidently  ex- 
pected that  a  crisis  equally  great  will  be  reached  after  the 
world  shortage  is  supplied. 

WOOL 

Mr.  C.  J.  Purkis,  of  Caulfield,  Burns  &  Gibson,  is  as- 
sured that  jobbers  are  not  stocked  up  in  any  of  the 
knitted  goods  lines.  "Underwear  prices  for  Fall,  1919, 
will  be  much  higher  than  this  year's.  In  June  and  again 
in  October,  the  Government  took  up  every  available  lot 
which  the  jobbers  had  and  therefore  few,  if  any  of  them, 
have  anything  at  all  on  hand.  With  the  conclusion  of 
peace  there  will  be  an  increased  demand  from  Europe  for 
raw  wools  and  yarns,  military  requirements  will  continue 
during  the  year  or  so  that  will  be  required  to  bring  the 
soldiers  home  again;  this  with  the  shortage  of  materials 


everywhere  will  necessarily  keep  prices  up  and  even  at  a 
higher  level   than   they   are   now." 

While  retailers  have  been  warned  continuously  to  be- 
ware of  being  caught  with  large  stocks  on  hand  when  the 
war  would  end,  especially  those  who  would  have  to  pur- 
chase them  on  credit,  there  are  nevertheless  some  who 
speculated  and  have  plentiful  supplies  on  their  shelves. 
Such  retailers  would  be  well  advised,  say  those  in  a  posi- 
tion to  know  best,  to  keep  down  their  stocks  now  and 
push  what  they  have  on  hand,  but  not  to  sacrifice  it. 

"It  is  a  God-send  that  stocks  are  so  low  throughout 
the  trade,"  said  Mr.  Purkis,  quoted  above.  "We  are  not 
looking  for  any  hard  times,  but  the  first  few  months  of 
the  new  year  is  a  problem  whose  solution  we  can  all 
only  guess  at  beforehand,  and  endeavor  to  conduct  our 
own  enterprises  with  a  steady  hand. 

Not  prices,  but  labor  is  the  one  big  uncertainty  which 
we  cannot  settle  at  once. 

Industrial  Development  Coming 
"There  are  about  to  develop  in  Canada  more  enterprises 
in  manufacturing  life  than  we  have  ever  had  and  the 
removal  of  the  war  strain  is  inciting  every  effort  for 
business  people  and  those  anxious  to  be  in  business,  to 
go  ahead  and  develop  their  productive  powers  to  the 
limit.  Shipbuilding  will  mean  a  big  thing  for  Canada 
and  there  will  be  many  other  causes  for  prosperity.  Fertile 
soil,  busy  work-shops  and  good  facilities  for  conveying 
goods  are  what  make  a  nation  great  and  prosperous. 

"Our  answer  to  the  question  of  what  we  are  expecting 
lies  in  our  factory  which  has  been  increased  to  five  times 
the  size  it  was  before  the  war,  and  the  fact  that  our 
products  are  better  than  anything  which  ever  came  to  this 
country  from  Germany  or  any  place  else."  This  is  the 
optimistic  outlook  of  one  of  the  best-known  knitted  goods 
firms. 

"Prices  in  every  line  of  our  output  are  going  higher 
for  next  year,"  said  another — a  manufacturer's  represen- 
tative. "This  applies  to  mixtures  as  well  as  pure  wools. 
There  may  possibly  be  more  pure  wool  underwear  and 
hosiery  for  civilian  use  as  the  army  requirements  diminish 
but  the  prices  will  be  higher  than  they  are  now.  Cotton 
will  climb  up,  supplies  of  raw  wools  and  yarns  are  not  to 
be  had,  the  demand  from  wholesalers  will  continue  be- 
cause their  stocks  are  low,  European  demand  will  be  ex- 
ceedingly great,  people  will  have  to  be  clothed  both  here 
and  abroad;  with  all  these  important  factors  in  the  trade 
there  need  be  no  doubt  of  the  high  prices  continuing  for 
some  time,  and  therefore,  it  would  be  folly  to  sacrifice 
what  one  has  on  hand  now. 

"After  a  standstill  of  four  or  five  months  and  altera- 
tions for  a  year  or  two,  that  firmer  basis  will  be  estab- 
lished. Caution  is  the  only  watchword  for  that  first  few 
months,  not  sacrifice  of  goods.  After  that  a  steady  rise 
towards  renewed  prosperity  is  inevitable." 

As  to  woolen  textiles  there  is  the  same  opinion  among 
the  pillars  of  the  trade,  that  there  will  be  no  sudden  drop 
in  prices  for  the  immediate  present,  only  the  high  fig- 
ures with  which  recent  buyers  are  familiar.  While 
serges,  broadcloths  and  velours  have  been  selling  con- 
stantly during  the  past  three  years  and  will  continue  to 
sell  until  new  and  novelty  goods  come  into  the  market,  re- 
tailers will  find  that  as  soon  as  there  are  new  goods  shown 
people  will  want  them  in  quantities.  The  merchant  should 
be  prepared  then  to  take  care  of  the  new  demand  the 
minute  the  new  goods  are  to  be  had  and  in  the  meantime 
should  keep  his  stock  down  so  that  he  will  not  have  on 
hand  a  big  supply  of  the  old  fabrics  which  will  not  sell 
with  the  new.     Mills,  however,  are  so  filled  up  with  orders 
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much  greater  than  the  supplies  available,  that  they  will 
not  be  able  to  produce  the  novelty  goods  for  some  months. 
Merchants  then  would  find  no  advantage  in  disposing  of 
their  present  stocks  at  anything  but  the  prices  which  they 
have  already  marked  them  at. 

LINENS 

There  is  not  much  doubt  in  the  trade  as  to  the  linen 
situation.  Most  merchants  who  have  linens  on  hand  real- 
ize that  they  are  not  to  be  replaced  scarcely  at  all.  The 
cost  of  weaving  in  Ireland  has  gone  up  90  per  cent,  and 
of  bleaching  110  per  cent,  since  the  war  started.  The 
price  of  flax  for  1919  has  been  guaranteed  for  three  years 
at  45  shillings  a  stone,  which  is  10  per  cent,  over  1918 
prices  and  100  per  cent,  over  1917.  With  the  high  fit-ures 
entering  into  the  manufacturing  of  linens  there  can  be  no 
drop  whatever  in  that  merchandise. 


further  articles  in  this  issue  deal  with  the  questions 
before  the  trade,  but  the  foregoing  should  serve  to  provide 
answers  to  the  queries  cited  in  the  beginning. 

If  stocks  are  low,  place  sufficient  orders  to  take  care  of 
requirements  as  you  would  in  ordinary  times  of  fair  de- 
mand. Do  not  sacrifice  merchandise  of  any  kind  unless 
it  be  the  usual  slow  numbers  which  each  season's  chang- 
ing fashions  leave  behind.  There  is  always  a  risk  in  leav- 
ing the  placing  of  orders  until  you  actually  require  the 
goods  and  until  a  normal  supply  of  skilled  labor  is  avail- 
able and  until  after  all  the  troops  are  home  again,  there 
will  be  delays  at  times  in  shipments,  therefore,  this  should 
be  provided  for  according  to  the  markets  where  goods  are 
purchased.  As  to  goods  on  order  already,  it  would  be  a 
questionable  policy  if  one  were  not  to  accept  them,  not  to 
say  anything  about  the  ill-will  which  would  surround  fu- 
ture orders  even  if  the  goods  were  to  be  had. 
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World  Scarcity  in  Most  Lines — Raw  Cotton  as  Basic  Element  Shows  no  Decline — Do  Not 

Sacrifice  Goods 
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CANADA  will  forge  ahead  in  Com- 
merce following  the  short  transi- 
tional period  preceding  readjust- 
ment— and  will  take  an  important  place 
in  the  comity  of  nations,  a  place  she 
has  justly  earned  by  proving  herself  cap- 
able of  great  achievements  during  the 
great  world  war. 

Her  greatly  expanded  and  most  modern 
equipped  factories  and  mills  will  win  for 
her  soon,  a  position  as  an  exporting  na- 
tion, and  towards  this  end,  the  develop- 
ment of  her  immense  natural  resources 
will  provide  occupation  and  wealth  for  all 
her  people. 

Shipbuilding,  public  works,  adminis- 
tration buildings,  stores,  warehouses;  in 
fact,  the  entire  building  needs  of  a  young 
and  growing  country,  delayed  long 
enough,  require  immediate  attention,  and 
will  more  than  offset  the  temporary  occu- 
pation of  the  making  of  munitions  and 
other  war  needs. 

Actual    Market    Conditions 

Just.to  stop  the  pessimistic  imaginings 
of  a  few  of  our  citizens,  a  state  of  mind 
not  warranted  by  the  facts  in  the  case, 
and  certainly  not  belonging  to  sturdy- 
minded  and  sane  Canadians,  the  quickest 
way  to  prove  that  the  bottom  of  things 
has  not  fallen  out  is  to  find  out  actual 
market  conditions  and  act  accordingly. 
These  show  many  recent  indications  at 
hand,  each  of  them  a  strong  factor  to- 
wards stabilizing  the  market  for  the  com- 
ing year  of  1919. 

Present  world  stocks  are  not  sufficient 
to  supply  the  demand  of  the  destitute  in 
the  war-affected  widespread  portions  of 
Europe,  to  carry  them  through  the  com- 
ing winter  and  spring,  and  organization 
for  supplying  their  own  needs  will  take 
a  few  months  even  to  get  started. 

In  spite  of  this  unavoidable  delay  in 
getting  factories  going,  the  inadequate 
means  of  transportation,  and  in  spite  of 
the  sudden  stoppage  of  the  war,  raw  cot- 


ton, the  king  of  all  dry  goods  commerce, 
has  really  shown  no  change  at  all. 

The  reduction,  moreover,  in  the  world's 
supply  of  cotton,  of  over  seven  million 
bales  during  the  past  three  years,  quoted 
from  the  report  of  the  U.S.  Department 
of  Agriculture,  by  Senator  E.  D.  Smith 
of  South  Carolina,  Chairman  of  the  Inter- 
state Commerce  Committee  (from  Article 
in  November  DRY  GOODS  REVIEW) 
will  be  still  further  lowered  when  Europe 
starts  replenishing  her  stocks  depleted  in 
a  number  of  countries  to  the  vanishing 
point. 

Europe  will  also  be  for  a  time  a  supply 
account  of  America,  and  will  naturally 
be  amenable  to  prices  entirely  satisfac- 
tory to  the  seller. 

Wool  Must  Keep  Up 

The  world's  output  of  wool,  for  a  fixed 
period  after  the  war,  is,  for  the  very 
greater  part,  controlled  by  the  British 
Governmenc,  who  have  contracted  to  pay 
fixed  prices,  and  it  is  most  likely  that  the 
shilling  a  pound  pi-ofit,  that  the  Govern- 
ment takes,  will  be  needed  for  the  full 
length  of  the  contract  to  help  pay  for  the 
war. 

All  stocks  in  hand  are  cheaper  than 
1919  Spring  prices,  which  in  turn  are 
cheaper   than    prices    already   announced 


by   the   leading   manufacturers   for   Fall 
1919. 

Three  quarters  of  the  goods  to  be  sold 
for  next  Autumn  and  Winter  consumption 
(1919-1920)  will  be  made  during  the  next 
seven  months,  and  are  figured  for  selling 
on  to-day's  market  for  raw  materials  and 
all  other  costs  that  are  entailed  in  the  pro- 
cess of  manufacturing. 

Advances    for    1919    Good 

A  synopsis  of  a  few  of  the  staple  lines 
of  dry  goods,  show  advances  for  1919 
over  this  year's  markets  as  follows: 

Cotton  Thread  33  1  '3  per  cent. 

Wool    Blankets    50    per   cent. 

Cotton  Underwear  10  per  cent  to  30  per 
cent. . 

Wool  Underwear  30  per  cent,  to  40  per 
cent.,   etc.,   etc. 

Many  other  comparative  price  quota- 
tions could  be  made  and  many  other 
reasons  advanced  to  prove  the  foolish- 
ness of  thinking  that  food  and  wearables, 
wage,  war-taxes,  and  every  other  factor 
that  spells  high  prices,  are  going  to  take 
any  serious  drop ;  suffice  it  from  the  above 
to  reassure  yourself  that  at  least  you  can 
feel  right  about  your  stocks,  that  it  would 
be  foolish  to  sample  one  single  staple  line, 
and  that  you  can  save  your  worrying  to 
carry  on,  buy  intelligently,  sell  intelli- 
gently, and  above  all,  have  unbounding 
faith  in  the  future  of  your  country — 
Canada. 

Millions  of  dollars  are  spent  each  year, 
by  the  Mail  Order  Houses,  on  catalogues,- 
which  for  Fall  are  printed  ready  for  dis- 
tribution in  July. 

Does  anyone  imagine  that  prices  will  be 
quoted  therein  without  full  purchase  of 
merchandise  beforehand? 

Thousands  of  travellers  leave  every 
January  to  visit  every  merchant  in  Can- 
ada for  Fall  placing  business.  They  will 
be  there  again  this  coming  January — the 
sure  sign  that  Canada  is  a  going  concern, 
whose  motto  is  Progress  by  Endeavor. 
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NOTES 

The  opinion  that  is  hold  by  a  large 
number  of  manufacturers  and  whole- 
salers here  against  the  possibility  of 
prices  making  much  of  a  decline  is  held 
also  by  the  "Drapers  Record,"  of  Lon- 
don, in  an  issue  of  November  2  is  the 
opinion  of  an  English  authority  which 
bears  out  the  conclusions  of  the  trade 
here.    It  reads  as  follows: 

Effect  of  Peace  Rumors 

"The  prospect  of  an  early  peace,  re- 
mote though  it  may  be,  has  had  a  rather 
remarkable  effect  in  the  trade.  We  have 
heard  of  many  cases  where  deliveries  of 
uoods  have  been  rejected  and  orders  can- 
celled. This  reminds  us  of  what  happen- 
ed in  August,  1914,  and  we  should  not  be 
surprised  if  such  conduct  was  attended 
with  similar  results.  There  were  numer- 
ous orders  cancelled  on  the  outbreak  of 
war  by  buyers  who  would  have  been  very 
pleased  to  pet  them  reinstated  a  feu- 
months  later,  but  found  this  to  be  im- 
practicable. Traders  who  refuse  to  ac- 
cept poods  now  may  have  cause  to  regret 
their  attitude  before  very  long.  Apart 
from  the  very  clear  dutv  of  everv  busi- 
ness man  to  abide  honorably  by  his  bar- 
pains,  we  question  whether  an  early 
peace  would  have  much,  if  any,  effect  in 
lowering  values.  High  prices  are  largely- 
due  to  a  world-shortage  of  materials  and 
labor.  It  will  be  a  long  time  after  hos- 
tilities cease  before  normal  conditions 
will  be  experienced.  Particularly  is  this 
so  with  regard  to  manufactures  of  cotton 
and  wool.  There  is  no  doubt  that  many 
firms  to-day  are  carrying  heavy  stocks, 
and  a  sudden  and  substantial  deprecia- 
tion of  Drices  would  be  a  serious  matter. 
It  may  be  that  the  fear  of  big  losses  has 
tended  to  warp  the  judgment  of  some 
nervous  buyers,  otherwise  it  is  not  so 
easy  to  understand  the  attitude,  almost 
approaching  panic,  of  some  of  those  con- 
cerned. The  good  sense  of  the  trade  will 
keep  the  majoritv  calm,  and  the  minority- 
are  much  more  likelv  to  suffer  loss  than 
reap  profit  bv  t^eir  ill-advised  action." — 
"Drapers'  Record." 

A  MESSAGE  OF  CONFIDENCE 

A  message  of  confidence  for  the  next 
eight  or  ten  months  that  so  many  in  the 
trade  feel  may  be  a  critical  period,  was 
given  to  DRY  GOODS  REVIEW  the  last 
day  of  November  by  the  general  man- 
ager of  Greenshields,  Limited,  Montreal, 
G.  L.  Cains. 

It  was  on  the  subject  of  cancellations 
that  Mr.  Cains'  opinion  was  sought  first. 
ReDorts  were  in  circulation  that  these 
had  been  numerous  with  the  wholesalers; 
that  the  retailers  preferred  to  cut  off  the 
orders  they  had  given  and  take  the 
chance,  they  thought  bright,  of  a  drop  in 
prices  in  the  near  future.  But  this  was 
not  the  experience  of  the  Montreal  firm 
any  more  than  that  of  others  that  were 
seen.  There  were  more  cancellations  than 
last  year  at  this  time,  and  the  year  be- 
fore. Mr.  Cains  replied,  but  taking  into 
account  the  whole  turnover,  the  percent- 
age was  very  small.  In  all  cases  the 
wholesale  firm  wrote  accenting  what  had 
been  done,  but  stating  that  they  could 
not  guarantee  delivery  of  similar  goods 
at  a  later  period  if  the  retailer  dropped 


out  of  his  position  in  the  list;  goods  were 
so  scarce  that  they  would  have  to  be 
dealt  out  in  regular  order  to  those  who 
remained  on  the  list.  In  many  cases,  the 
reply  was  a  request  to  re-establish  the 
customer  in  the  original  order. 

The  cancellations  that  were  received 
came  from  two  reasons:  the  feeling  of 
the  merchant  that  he  may  be  able  to  get 
goods  at  a  lower  price  later,  or  an  ap- 
prehension that  he  may  not  be  able  to 
dispose  of  the  goods  that  he  has  ordered 
and  therefore  it  would  be  foolish  for  him 
to  load  himself  with  them.  The  latter 
reason  is  of  course  one  that  appeals  more 
to  the  wholesaler  or  manufacturer  than 
the  former;  the  ethics  of  the  former  is 
always  open  to  question,  and  at  this 
time,  after  the  exigiencies  of  the  period 
of  war.  the  retailer  and  jobber  will  be 
the  more  disposed  to  stick  by  the  firms 
that  came  to  their  rescue  during  the 
period  when  it  was  difficult  and  often 
impossible  to  secure  deliveries.  In  Mr. 
Cains'  opinion,  cancellations  at  this  time 
of  year  show  a  tendency  to  revert  to  the 
custom  that  was  in  almost  universal  use 
before  the  war,  namely,  of  cancelling  the 
balances  of  orders  that  had  not  been  fill- 
ed by  the  end  of  November  and  starting 
on  a  clean  sheet  at  the  beginning  of  the 
year.  This  was  a  fair  method  for  both 
sides,  particularly  as  the  price  element 
need  not  be  taken  into  consideration, 
goods  in  December  being  the  same  price 
practically,  as  they  would  be  a  few 
months  later.  This  old  custom  is  likely 
to  come  into  effect  again  when    normal 


conditions  of  the  market  and  deliveries 
return. 

The  second  question  asked  of  Mr. 
tains  was  as  to  the  liability  of  price  re- 
ductions in  the  near  future.  Speaking 
generally,  it  was  his  opinion  that  these 
would  be  very  few.  In  many  lines  there 
would  be  increases,  for  the  simple  reason 
that  goods  were  being  turned  out  at  a 
higher  cost  of  raw  materials  than  goods 
now  on  the  market.  Neither  in  the  case 
of  raw  cotton  nor  wool  was  there  any 
sign  of  a  lowering  of  price.  Mr.  Cains 
also  emphasized  the  scarcity  of  merchan- 
dise as  a  most  important  factor  in  rela- 
tion to  prices  holding  firm  for  many 
months  to  come.  Many  of  his  shipments 
from  textile  companies  were  fully  a  year 
behind,  and  a  large  number  of  firms  in 
Glasgow,  Manchester,  and  other  big 
manufacturing  centers  in  England  and 
Scotland  were  still  unable  to  deliver 
goods  in  Canada.  Stocks  were  depleted 
in  the  United  States  as  well,  and  the 
Canadian  textile  mills  would  have  all 
they  could  do  and  more  to  look  after 
domestic  business  in  many  lines  until  far 
into  next  year.  It  was  his  opinion  that 
it  would  be  next  September  at  least,  be- 
fore any  real  reduction  in  general  mer- 
chandise could  be  looked  for.  At  that 
time  manufacturers  might  be  able  to  se- 
cure raw  materials  at  a  lower  cost  than 
they  were  forced  to  pay  at  present,  but 
up  to  that  time  he  thoueht  the  retailer 
could  count  on  the  markets  holding  firm 
for  the  great  majority  of  the  lines  he 
was  carrying. 


RETAILER  FALSELY  APPLIES 
TRADE-MARK 

Important   Judgment   Given    Regarding   Use    of   Trade-Mark    in 
Advertising 


ON  important  judgment,  and  of  a 
kind  that  is  rare  in  Canada,  was 
rendered  in  regard  to  trade  mark.-- 
in  the  Court  of  Appeal  at  Montreal  at 
the  end  of  November.  A  charge  was 
brought  against  a  store,  trading  as  "The 
People's  Sample  Store,"  of  falsely  apply- 
ing a  trade  mark  to  certain  goods  they 
carried.  The  charge  was  laid  by  the 
"B.V.D."  Company,  of  New  York,  with 
office  in  Montreal,  against  this  store,  for 
offering  for  sale  a  large  quantity  of 
B.V.D.  underwear  for  a  price  much  less 
than  the  regular  price.  An  action  was 
entered  in  the  police  court  on  the  ground 
that  the  company's  trade  mark  had  been 
infringed. 

When  the  trial  came  on  the  company 
sought  to  prove  that  when  the  accused 
were  advertising  these  garments  for  sale 
they  did  not  have  such  garments.  This, 
the  first  court  declared  was  not  proven, 
and  moreover  that,  "owing  to  the  fact 
alone  of  advertising  and  offering  for  sale 
goods  that  the  accused  did  not  have  did 
not  constitute  the  offence  described  in 
the  indictment."  Consequently  the  charge 
was  dismissed. 

The  appeal  was  entered  on  these  two 
grounds  and  was  upheld  on  both.  It 
was  established  that  the  firm  did  not 
have  the  B.V.D.  goods  on  sale,  and  that, 
in  consequence,  the  advertisement  itself 


under  these  conditions  was  an  offence, 
On  this  point  the  ruling  of  Justice  Martin 
was  as  follows: 

"An  advertisement  in  a  newspaper  is  the 
most  efficient  and  effective  manner  of 
bringing  to  the  notice  of  the  purchasing 
public  a  description  of  the  goods  a  shop- 
keeper offers  for  sale,  and  I  should  say 
that  a  false  description  in  an  advertise- 
ment would  do  more  effective  damage  not 
only  in  deceiving  the  public,  but  in  depriv- 
ing the  owner  of  a  trade-mark  of  its  right 
therein  than  if  the  mark  were  directly 
applied  to  the  goods.  There  is  clear  evi- 
dence that  the  trade  description  in  the 
advertisement  referred  to  and  was  intended 
to  refer  to  goods  that  were  not  B.V.D.  and 
it  was  a  false  application  of  the  trade- 
mark." 

This  judgment,  it  will  be  noted,  does 
not  touch  the  point  as  to  the  store  offer- 
ing the  goods  below  the  regular  price 
that  is  fixed  by  agreement  with  the 
manufacturers,  but  in  using  the  trade 
mark  of  a  manufacturer  to  describe 
goods  that  are  not  properly  described  as 
such.  This  does  not  charee  that  goods 
were  actually  labeled  with  the  trade 
mark,  but  there  was  an  offence  in  the  fact 
that  in  the  advertisement  itself  the  trade 
mark  was  used  improperly.  In  many 
cases  merchants,  apparently,  have  been 
under  the  impression  that  if  the  goods 
they  sold  were  not  labeled  with  the  trade 
mark  the  mere  newspaper  claim  did  not 
constitute  an  offence. 


LOSS  OF  $25,000  IN  ONE  MONTH 

This  is  What  Express  Companies  Have  Had  to  Stand  Chiefly  Through  Careless  Packing 

— Duplication  of  Addresses  Responsible  For  Many  Losses — How 

Claims  Should  Be  Made  Out 

Written  especially  for  this  paper  by  T.  M.  FRASER 


IN  one  month  recently  the  claims 
paid  by  two  Canadian  express  com- 
panies amounted  to  over  twenty-five 
thousand  dollars,  and  practically  the  en- 
tire loss  was  due  to  careless  or  im- 
proper packing  or  marking. 

From  time  to  time,  the  express  com- 
panies have  been  urging  care  on  the  part 
of  shippers,  impressing  upon  them  that 
poorly  packed  shipments  mean  dissatis- 
fied customers;  and  that  in  the  interest 
of  efficient  service,  more  care  should  be 
taken   in  this  respect. 

Those  who  use  express  service  should 
bear  in  mind  just  what  it  is.  They  are 
seeking  the  most  expeditious  transmis- 
sion and  delivery,  and  any  action  on 
their  part  which  may  cause  delay,  de- 
feats the  object  they  are  seeking  to  at- 
tain. The  express  companies  complain, 
and  apparently  with  considerable  jus- 
tice, that  by  far  the  greater  part  of  the 
delay  or  loss  in  express  shipments  is 
due  to  causes  which  are  preventable 
with  a  little  care,  and  the  responsibility 
for  which  usually  can  be  placed  on  the 
shipper.  Congestion  and  delay  is  caused 
at  the  depots  by  the  practice  of  shippers 
of  leaving:  express  shipments  until  the 
last  possible  moment  in  the  afternoon, 
making  it  often  impossible  for  the  com- 
panies to  assort,  weigh  and  bill  the  ship- 
ments and  get  them  loaded.  Leaving 
shipments  until  late  in  the  day  also  re- 
sults in  piling  a  "peak  load"  on  the  col- 
lection service  which  is  often  more  than 
it  can  handle. 

How  Losses  May  Be  Avoided 
The  companies  have  drawn  up  some 
suggestions  to  express  shippers,  which, 
if  borne  in  mind  and  followed,  will  ex- 
pedite delivery  and  prevent  loss.  They 
are  as  follows: 

1.  Pack  GLASS  and  fragile  articles  in 
wooden  boxes  or  strong  corrugated  paper 
cartons,  using  plenty  of  excelsior^  or  simi- 
lar packing,  and  marking  "GLASS." 

2.  Obliterate  old  marks  on  boxes  or  wrap- 
pings— they  frequently  send  packages 
astray. 

3.  Large  or  heavy  packages  of  merchan- 
dise should  not  be  wrapped  in  paper  or 
tied  with  string,  because  the  most  careful 
handling  will  not  then  prevent  delivery  in 
torn   and  damaged  condition. 

4.  Put  your  name  and  address  on  outside 
of  package  under  the  word  "From."  Put 
your  name  and  address  and  name  and  ad- 
dress of  consignee  inside  the  package  as 
well.  If  outside  mark  is  lost  or  destroyed 
this  may  facilitate  delivery. 

5.  Do  not  advertise  nature  of  contents  on 
outside  of  packages  containing  valuable 
merchandise,  such  as  ladies'  waists,  silk 
shirts,   silk   stockings,  etc. 

6.  Do  not  use  a  tag  if  condition  of  pack- 
age will  permit  marking  with  ink.  Tags 
become  lost. 

7.  Castings  and  similar  shipments,  when 
r.o'    '-oxed   or   crated   or  when    impossible   to 


mark  with  paint,  should  be  addressed  with 
good  linen  or  strong  manilla  tags,  wired  on, 
and  an  additional  tag  (bearing  same  ad- 
dress) should  be  bound  to  the  article  with 
burlap  covering. 

8.  Raw  furs  or  skins,  if  in  hand-made 
bales,  should  be  securely  stitched  in  bur- 
lap or  bag,  and  marked  on  a  smooth  wooden 
strip  sewed  fiat  to  the  bale.  The  oil  in  the 
skins   destroys   ordinary  marking. 

9.  Bedding,  carpets  and  rugs,  when  not 
boxed  or  crated,  should  be  sewed  up  in  bur- 
lap or  some  other  substantial  cloth  cover- 
ing, and  marked  with  stencil  or  brush;  tags 
should  not  be  used. 

10.  Send  money  and  jewelry  in  sealed 
packages  through  money  department.  Never 
in    unsealed   packages. 

11.  If  shipment  is  C.O.D.  (Bill  with  Goods) 
mark  plainly  "C.O.D.  $...."  Unless  speci- 
fic instructions  to  the  contrary  are  given  by 
the  shipper,  the  charge  for  collecting  and 
remitting  the  money  will  be  collected  from 
consignee.  Prepare  a  C.O.D.  envelope  to 
accompany  the  shipment.  Shipper's  name 
and  address  must  be  plainly  shown  on  ship- 
ment and  on  C.O.D.  envelope.  Write  same 
information  in  receipt. 

12.  Write  the  value  of  shipment  in  proper 
space  in  the  receipt.  If  the  shipper  does 
not  declare  and  enter  the  value  in  the  re- 
ceipt the  liability  of  the  company  is  lim- 
ited to  $50.  The  charge  is  the  same  when 
value  is  declared  at  $50  or  less;  an  extra 
charge  is  made  when  the  value  declared 
exceeds  $50. 

13.  In  addressing  always  show  correct 
street  and  number. 

14.  Because  of  similar  town  names,  the 
county  should  be  shown.  Abbreviations  are 
misleading  — spell  out  the  names  of  Prov- 
inces and   States. 

15.  If  charges  are  prepaid,  mark  the  ship- 
ment plainly  "PREPAID."  If  package  is 
addressed  on  more  than  one  side  write  the 
word  "PREPAID"  wherever  the  address 
appears. 

H.  P.  Sharpe  of  the  Dominion  Express 
Company,  gives  some  of  the  experiences 
and  sorrows  of  the  express  man. 
claims  that  while  there  will  always  be 
found  employees,  particularly  in  times 
like  these,  who  are  dishonest  or  wilfully 
destructive,  there  is  not  much  loss  by 
actual  design.  The  older  men  in  the 
express  service  are  rarely  guilty  of  giv- 
ing trouble,  but  war  conditions  have 
caused  frequent  changes  and  the  em- 
ployment of  much  inexperienced  help. 
That  this  is  true  in  the  establishments 
of  shippers  also,  accounts  for  not  a  little 
of  the  trouble. 

Actual    Case   of   Carelessness 

"Practically  all  the  damage  claims  we 
receive,"  says  Mr.  Sharpe,  "are  for 
damage  or  loss  due  to  careless  packing 
or  addressing.  In  packages  or  baggage 
which  have  been  frequently  shipped,  old 
addresses  are  left  on." 

He  picked  up  from  his  desk  a  sheaf 
of  correspondence  regarding  a  claim 
then  in  hand.  It  included  four  old  and 
disreputable  looking  labels.  "Here,"  he 
said,  "is  a  case  right  is  point.     It  was 


a  parcel  which  the  shipper  valued  at  five 
hundred  dollars,  destined  for  Quebec.  It 
was  not  delivered,  and  when  we  began 
the  work  of  tracing  it  up  we  found  it 
was  plastered  with  old  labels  for  To- 
ronto, Detroit,  and  Winnipeg.  It  was 
to  the  latter  place  that  it  actually  went. 
There  was  no  Quebec  address  at  all.  It 
seems  extraordinary  that  people  wil! 
take-  so  little  care  when  the  safety  of 
large  sums  are  involved;  but  such  is  the 
case.  Old  tags  and  old  addresses  should 
never  be  left  on  packages  when  they  are 
to  be  reshipped." 

Tags  Advised   Against 

"Tags  should  never  be  used  where 
one  can  use  labels  or  can  mark  the  pack- 
age. They  have  to  be  used  rarely  on 
such  small  articles  as  whips  or  small 
castings;  but  that  is  the  exception.  This 
is  one  of  the  greatest  causes  of  trouble. 

"There  is  a  great  deal  of  trouble  over 
egg  shipments.  Crates  are  constantly 
being  exchanged  and  used  by  different 
shippers,  and  will  often  have  half  a 
dozen  different  addresses.  They  eret  old 
and  the  nails  become  rusted;  then  the 
bottoms  fall   out. 

"Using  other  shippers'  crates,  and 
mixing  packages  of  egg's  and  butter  are 
other  practices  responsible  for  a  great 
deal  of  trouble.  Then  there  is  a  good 
deal  of  trouble  with  bars  of  steel.  On 
such  shipments  the  name  should  be 
painted,  if  possible.  Parts  for  agricul- 
tural implements  go  astray  sometimes. 
They  are  usually  wanted  in  a  hurry  and 
are  shipped  by  express.  The  implement 
companies  are  very  careful  as  a  rule, 
however." 

Contents  Should  Be  Indicated 

M.  S.  Veitch  of  the  Canadian  Express 
Company  drew  attention  to  the  neces- 
sity for  care  in  the  selection  of  suitable 
packages.  A  few  days  ago  they  received 
a  can  of  paint,  with  the  ordinary  re- 
movable top,  put  in  a  box  packed  in  ex- 
celsior and  then  wrapped  in  paper,  leav- 
ing no  clue  as  to  its  contents.  It  got  a 
knock  in  transit  and  the  lid  sprung  open. 
The  paint,  of  course,  was  lost,  but  that 
was  nothing  to  the  trouble  such  a  mess 
can  cause  among  express  shipments  of 
a  more  delicate  nature. 

Delicate  articles  like  hats  are  custom- 
arily shipped  in  paper  boxes  and  put  in 
crates  with  thin  slats,  poorly  construct- 
ed. Their  next  door  neighbor  in  the 
express  car  or  wagon  may  be  a  heavy 
casting,  and  when  the  two  get  mixed 
there  is  no  visible  effect  on  the  cast- 
ings, but  the  poorly  crated  hats  suffer 
considerably.  "Paint,"  observed  Mr. 
Veitch,  "should  never  be  put  in  a  box. 
Continued  on  page  33 
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MADE-IN-CANADA 

DRY  GOODS  REVIEW  has  been  importuned, 
niul  more  frequently  since  the  turn  of  the 
war-tide  to  peace,  to  impress  upon  its  readers  the 
idea  of  ii  being  their  patriotic  duty  to  buy  made-in- 
Canada  merchandise.  Be  ii  said  to  the  credit  >f 
many  of  the  manufacturers,  they  urge  the  buying 
of  Canadian-made  goods  purely  upon  the  merits  of 
the  merchandise. 

It  is  purely  to  the  advantage  of  the  Canadian 
people  that  our  industries  and  manufactories  pros- 
per, that  our  labor  is  kept  busy,  that  our  natural  re- 
sources be  developed  and  that  idleness  have  no 
place  in  our  national  life,  hut  the  purchase  of  Can- 
adian-made goods  purely  for  sentimental  reasons 
would  only  he  to  the  detriment  of  our  best  output, 
for  inferior  products  would  find  in  the  "made-in- 
Canada"  shield  an  excuse  for  their  appearance  on 
the  market  which  would  stamp  Canadian  goods  both 
at  home  and  abroad  as  of  | r  value. 

Retailers  well  know  that  the  public  seldom  asks 
who  made  the  wares  it  buys.  It  may  develop  a 
tendency  to  shun  German-made  goods  when  there 
is  a  suspicion  that  such  are  coming  into  the  country. 
hut  a-  to  goods  made  elsewhere  there  is  little  pre- 
judice and  -o  value  is  the  only  basis  up  »n  which 
the  public  will  buy.  Retailers  in  their  turn  haw 
ah"  to  keep  that  feature  uppermost  in  their  purchas- 
ing. It  is  for  this  reason  that  propaganda  for  a 
"ma  'e-in-Canada'"  campaign  have  failed  in  tin  past 
— not  the  good  quality  and  value  of  Canadian  goods 
were  emphasized,  hut  "buy  at  home."  "keep  your  la- 
1  or  at  home."  "support  your  home  industries"  and 
similar  pleas. 

Four  years  of  war  have  made  a  vast  difference 
in  the  nature  of  many  lines  of  manufacture  in  Can- 
ada Money  ha-  circulated  freely  and  in  a  great 
many  cases  it  has  enabled  manufacturers  to  expand 
their  premises,  to  install  more  and  better  machinery, 
to  increase  their  output  and  to  make  room  for  a  con- 
siderable increase  in  the  number  of  employee-  as 
soon  as  they  were  available ;  with  this  improved  condi- 
dition   they  are  able  to  buy   their  raw   material-   to 


better  advantage,  to  compete  better  on  a  price  basis 

with  the  products  of  other  countries  and  to  turn  out 
liner  goods  than  formerly.  Therefore,  it  is  only  I  i 
the  advantage  of  the  buyer  that  he  acquaint  himself 
with  the  product  of  Canadian  manufactories  now 
offered  him;  that  he  give  it  every  consideration  upon 
its  merits  as  being  merchandise  which  it  will  prove 
profitable  for  him  bo  handle. 

Dm-  Goods  Review  strongly  urges  that  mer- 
chants do  not  push  goods  aside  because  they  are 
made  here  or  there  or  elsewhere,  but  that  they  ex- 
amine without  prejudice  the  values  offered  and 
wherever  it  means  a  good  selling  proposition  to  pur- 
chase goods  made  in  Canada. 

Such  a.  slogan  as  "Canadian  goods  are  best" 
would  probably  have  much  more  effect  upon  pur- 
chasers' whether  they  be  merchants  or  consumers, 
than  the  more  familiar  eric.-  of  "support  home  in- 
dustry by  buying  goods  made  in  Canada." 


INTEREST   ON  SMALL   AMOUNTS 

BY  the  time  this  issue  of  Dry  ( icons  Review  is 
in  the  hands  of  its  readers  many  of  them  will 
already  have  been  purchasers  of  the  Thrift  Stamps 
and  War-Saving  Stamps  issued  by  the  Canadian 
Government.  These  stamps  are  to  he  placed  for 
-ale  to  the  public  on  Dec.  2.  They  are  designed 
t<.  enable  the  people  of  Canada  to  maintain  habits 
of  thrift  by  saving  small  amounts  of  money  and 
loaning  it  to  the  Dominion  of  Canada — than  which 
then/  i-  no  better  security — for  the  purpose-  of  pay- 
in"   war  expenses. 

War  Savings  Stamps  have  been  selling  in  the 
I'nited  States  for  some  time  and  have  been  taken 
up  by  the  department  and  other  stores.  Frequently 
customers  have  twenty-five  or  fifty  cents  change 
due  them  from  purchases  and  they  are  encouraged 
to  take  War  Savings  Stamps  for  the  amount.  There 
is  'it tie  doubt  that  Canadians  will  be  only  too  pleased 
to  avail  themselves  of  this  opportunity  of  saving 
small  amount-  of  money  so  easily  and  will  he  sur- 
prised at  the  speed  with  which  they  can  roll  up 
interest-bearing  sums  by  disposing  in  this  way  of 
their  odd  quarters. 


MARKET   REPORTS 


THE  MARKETS  AT  A  GLANCE 

TORONTO,  December  4. — The  signing  of  the  armistice, 
over  three  weeks  ago,  has  brought  about  no  material 
change  in  the  markets.  Prices  have  been  well  main- 
tained, some  lines  going  higher  and  others  maintaining  a 
very  steady  level. 

Reports  received  from  Great  Britain  since  the  signing  of 
the  armistice  show  a  further  advanced  list  of  prices,  with 
the  significant  statement  that  present  prices  would  not  show 
the  cost  of  the  goods.  Cotton  yarns  are  very  high  in  price 
for  the  better  class  of  goods;  all  countries  are  depleted  of 
stocks,  and  the  demands  for  raw  material  are  great.  Steps 
have  been  taken  in  the  United  States  to  insure  a  price  for 
raw  cotton  of  35c,  middling  basis,  or  a  figure  about  5c  to 
6c  above  to-day's  price.  Demands  from  operators  in  the 
Old  Country  are  being  made  for  an  increased  scale  of 
wages  approximating  a  40  to  50  per  cent,  advance  over 
present  schedule,  which  expires  December  7.  These  are 
factors  which  lead  authorities  to  state  that  the  peak  in 
cotton  goods  has  not  yet  been  reached. 

It  is  understood  that  Government  orders  for  khaki  cloth, 
blankets,  underwear,  sweater  coats,  socks,  etc.,  on  all  goods 
not  actually  in  process  of  manufacture  have  been  cancelled. 
The  woollen  mills,  makers  of  men's  cloths,  will  welcome  this 
step,  as  it  will  enable  them  to  give  much-needed  attention  to 
their  domestic  trade,  which  has  had  to  suffer  from  taking 
on  of  Government  orders.  The  scarcity  seems  likely  to 
keep  up  the  demand  for  men's  cloths,  though  it  may  not  be 
so  brisk  in  women's.  Knit  goods  manufacturers  may  not 
welcome  Government  cancellations,  as  some  portions  of  the 
trade  show  a  tendency  to  await  a  decline  in  prices  before 
ordering  their  regular  quantities.  It  seems  possible,  how- 
ever, that  the  dire  needs  in  European  countries  will  create 
a  demand  which  will  use  up  available  output  for  many 
months  to  come,  and  prospects  of  an  immediate  decline 
seem  few. 

Linens  show  every  prospect  of  being  higher.  The  1919 
price  of  flax  is  up  substantially  over  last  year's  figures,  and 
about  100  per  cent,  over  1917  quotations.  Weaving  shows 
an  advance  of  90  per  cent.,  and  bleaching  is  up  110  per 
cent.  Stocks  are  reported  as  very  light,  there  being  nothing 
at  the  mills  and  jobbers'  shelves  being  depleted. 

Late  advices  show  a  mill  advance  in  lace  nets  amount- 
ing to  15  per  cent.  Cotton  threads  have  also  gone  up  about 
25  per  cent.  In  addition  to  these  two  increases  and  the 
effect  they  will  have  on  some  lines  of  housefurnishings,  there 
has  been  a  substantial  advance  in  brass  which  seems  bound 
to  be  reflected  in  extension  curtain  rods  and  trimmings. 

Business  as  a  whole  is  considered  very  good.  Staple 
lines  are  moving  forward  steadily  and  repeat  business  on 
Christmas  lines  has  been  coming  along  well.  A  splendid 
holiday  trade  is  looked  forward  to,  retailers  reporting  sales 
as  being  maintained  at  satisfactory  levels. 


WOOL    OUTLOOK    GOOD 


Cancellation   of    Government   Orders   for 
Many    Lines    of    Woolen    Goods    Not 
Viewed     With     Alarm — Knit     Goods 
Mills  Welcome   the   News — Cloth- 
ing Manufacturers  Looking  for 
Good  Business  and  Well  Main- 
tained Level  of  Prices. 

WOOL — The  woolen  and  knit  goods 
mills  in  Canada  are  facing  conditions  that 
combine  favorable  and  unfavorable  re- 
sults. DRY  GOODS  REVIEW  is  in- 
formed that  the  Government  at  Ottawa 
has  cancelled  all  orders  for  khaki  cloth, 
blankets,  underwear,  sweater  coats, 
socks,  etc.,  on  all  goods  not  actually  in 
process  of  manufacture.  In  a  few  mills, 
especially  knit  goods  manufacturers,  this 
will  not  be  welcomed,  as  there  is  a  ten- 
dency on  the  part  of  portions  of  the 
trade  to  await  a  decline  in  prices  be- 
fore ordering  their  regular  quantities. 
For  the  woolen  mills,  makers  of  men's 
cloths,  this  cancellation  of  GGovernment 
orders  will  be  welcomed  as  permitting 
them  to  give  much  needed  attention  to 
their  domestic  trade  which  has  had  to 
suffer  from  taking  on  of  Government 
orders.  The  scarcity  is  likely  to  keep 
up  the  demand  for  men's  cloths,  although 
it  is  not  so  brisk  in  women's. 

Reports  from  the  United  States  show 
that  the  Government  there  is  working 
in  conjunction  with  manufacturers  to 
determine  a  plan  of  distribution  of  wools 
now  on  hand  which  will  disturb  the  in- 
dustry as  little  as  possible  consistent 
with  being  effective.  Reports  from 
Boston  a  few  days  ago  show  where  civ- 
ilian manufacturers  continue  to  acquire 
wool  through  Government  channels  and 
that  they  have  taken  on  an  average  of 
1,000,000  pounds  daily. 

Curtailments  on  civilian  production  in 
practically  all  lines  are  being  lifted  or 
modified.  The  definite  announcement  of 
the  War  Industries  Board  that  it  was 
their  intention  to  continue  all  maximum 
prices  thus  far  established  on  commo- 
dities through  the  dates  originally  set 
in  the  price-fixing  orders  has  done  much 
to  steady  the  markets.  It  was  further 
stated  that  as  these  dates  are  approached 
the  board  will  consider  on  its  merits  the 
advisability  of  extending  the  period  of 
price  control  over  the  respective  com- 
modities affected  or  removing  that  con- 
trol. To  attempt  any  change  before  the 
dates  fixed  in  the  original  orders,  it  is 
pointed    out,    would    be    to    inflict    hard- 
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ships  on  those  who  have  placed  orders 
on  the  assumption  that  the  prices  would 
obtain  for  the  period  specified.  The 
War  Industries  Hoard  still  has  central- 
ized control  over  fuel  and  transportation, 
and  so  it  is  still  in  position  to  enforce 
these    maximum    prices. 

A  similar  situation  exists  in  Great 
Britain.  The  fixed  issue  prices  of  wool 
and  tops  tor  the  next  rationing  period 
were  determined  upon  some  time  ago  and 
current  prices  will  stand  until  the  end 
of  March.  Stocks  have  been  steadily 
declining  in  Great  Britain  and  whereas 
marked  improvement  was  looked,  for  this 
present  month,  a  further  falling  off 
during  the  first  four  months  of  the  new 
seemed  likely,  .lust  what  effect 
the  signing  of  the  armistice  may  have 
is  not  yet  clear,  but  with  shipping  at  a 
premium,  there  seems  to  be  no  hope  of 
an  improvement  in  stocks  for  some  time 
to  come. 

Stocks  of  cloth  have  arrived  in  Can- 
ada in  very  fair  quantities,  but  there 
seems  to  be  some  doubt  as  to  whether 
1919  arrivals  will  be  as  liberal.  Some 
authorities  are  positive  in  their  state- 
ments that  fewer  woolens  will  reach 
Canada  during  the  coming  year  than 
have  come  the  past  twelve  months.  They 
further  assert  that  with  the  increased 
demands  to  be  met  for  civilian  cloths, 
competition  amongst  buyers  to  secure 
materials  to  meet  their  needs  will  still 
further   increase   prices. 

Merchants  as  a  whole  are  strongly  of 
the  opinion  that  sharp  reductions  from 
the  present  values  of  cloths  will  not 
materialize.  Normal  levels  will  be 
reached  very  gradually,  especially  in 
men's  clothing.  Large  numbers  of  sol- 
diers are  being  discharged  in  Canada 
weekly  and  arrivals  from  overseas  will 
soon  provide  the  men's  wear  retailers 
with  thousands  of  additional  customers 
so  that  the  demand  should  increase 
rather  than  decrease.  Good  business 
and  a  fairly  well  maintained  markets  is 
looked  for  during  1919  for  the  men's 
wear  trade. 

Canadian  mills  are  taking  steps  to 
secure  export  business  too.  This  is 
shown  in  the  appointment  of  a  represen- 
tative from  the  Woolen  Manufacturers' 
Association  who  will  go  to  England  to 
keep  in  touch  with  the  Canadian  Trade 
Mission,  and  to  assist  in  th.e  securing 
of  business  for  Canadian  mills  from 
Europe.  This  decision  was  made  when 
the  representatives  of  75  woolen  mills 
met  to  form  an  organization,  which 
would  be  affiliated  with  the  Canadian 
Manufacturers'  Association.  An  associa- 
tion was  formed,  with  the  following  of- 
ficers: President,  Richard  Thompson, 
Carleton  Place;  vice-president,  Harold 
G.  Smith,  Hamilton.  The  other  mem- 
bers of  the  executive  who  will  represent 
different  branches  of  the  industry  are: 
C.  M.  Heddle,  Paris;  Thomas  Hepburn, 
Preston;  Joseph  Beaumont,  Georgetown; 
F.  H.  Sweeney,  Toronto;  Harold  G.  Smith, 
Hamilton,   and    H.    Clayton,   Toronto. 


LINENS  TO  BE  HIGH 


Price  on  Flax  (Guaranteed  for  Two  More 
Years— 1919  Price  100  Per  Cent.  Above 
lit  17  Figures— Weaving  Up  90  Per 
tent..  Bleaching  110  Per  Cent. — 
Stocks  in  All  Hands  Reported 
Light. 
LINENS— A  letter  reaching  a  Canadian 
importer  of  linens  this  week  in  reply 
to  cable  asking  what  might  be  expected 
to  follow  the  signing  of  the  armistice  is 
illuminating.  This  came  from  one  of 
the  best  informed  authorities  of  the  trade 
in  Great  Britain  and  may  be  taken  as  a 
criterion  of  the  feeling  amongst  manu- 
facturers as  a  whole.  Briefly,  this  au- 
thority states  there  can  be  no  fall  in 
the  prices  of  linen  goods  for  many,  many 
months  to  come.  The  reasons  are  ob- 
vious: The  price  of  flax  has  been  guar- 
anteed for  a  period  which  still  has  two 
years  to  run.  For  1919,  the  price  will 
be  45  shillings  per  stone,  which  is  10 
shillings  over  the  1918  price  and  100 
per  cent,  higher  that  that  in  1917. 
Weaving  has  advanced  over  90  per  cent, 
and  bleaching  is  up  110  per  cent.  There 
you  have  the  situation  as  it  exists,  high 
priced  raw  material,  production  costs 
exceedingly  high  and  to  this  can  be  added 
depleted    stocks. 

In  this  connection,  DRY  GOODS  RE- 
VIEW interviewed  a  buyer  for  a  Can- 
adian importer  who  has  just  returned 
from  Belfast  and  other  production  cen- 
tres. He  reported  on  stocks  by  illus- 
trating the  experience  of  a  French  buy- 
er whom  he  met  while  over  there.  This 
buyer  from  France  tried  to  get  the  mills 
to  accept  business  running  into  the 
thousands  of  dollars  with  a  fair  assur- 
ance of  early  delivery.  He  was  unsuc- 
cessful, so  he  tried  to  secure  through 
jobbers  and  wholesalers  in  England, 
Scotland  and  Ireland  the  supplies  he 
wanted.  Again  he  was  unsuccessful, 
the  stocks  were  not  available  to  be 
bought  and  he  returned  to  the  mills  and 
placed  orders  for  cotton  goods — his  or- 
ders ran  up  into  the  thousands.  This 
is  a  typical  case,  one  which  probably 
could  be  duplicated  dozens  of  times.  An 
early  return  to  price  levels  more  nearly 
normal  would  seem  impossible  —  the 
period  of  readjustment  looks  to  be  slow. 


HOUSE  FURNISHINGS 


Japanese  Rugs  and  Hand  Stenciled  Cur- 
tains   Being    Offered — Wide   Range   of 
Designs  in  Rugs — Comforters   Mov- 
ing   Well — Lace    Nets    Show    Mill 
Advance    15    Per    Cent.— Cotton 
Threads    Up    25    Per   Cent. 
HOUSE   FURNISHINGS-A  very  neat 
showing  of  Japanese  Rugs  is  being  made 
in    some    quarters.     All    sizes   from    2\'2 
x  5  to  8  x  10"  are  included  in  the  range 
which   embraces    a   wide    variety   of  de- 
signs. 

Hand  stenciled  cotton  curtains  from 
Japan  are  also  being  offered.  These  are 
very  neat  in  design  and  the  work  very 
well  done  and  the  prices  range  on  a  fairly 
moderate   basis  from   $1.75  to  $2.50  per 


pair.  Bureau  scarfs  in  designs  to  match 
are  also  available,  prices  ranging  up 
from  50c  each.  Table  covers  complete 
the  sets,  quotations  on  these  being 
named  at  $13.50  a  dozen  and  higher. 

Other  lines  in  favor  this  month  are 
neat  designs  of  very  finely  woven  cotton 
tea  sets,  daintily  embroidered,  at  prices 
which  range  from  $.'5.25  to  $7.00.  A 
Battenberg  design  of  table  cover,  all  hand 
work,  really  a  centre  piece,  is  also  now 
available,  the  price  being  $84.00  per 
dozen.  These  are  circular  and  60  inches 
in   diameter. 

Sales  of  comforters  have  been  well 
maintained.  These  have  cotton  and 
down  filling,  are  covered  with  satin  in 
rose,  blue,  purple  and  pink,  built  up  in 
panel  effect.  Prices  are  unchanged  at 
from  $48.00  per  dozen  to  $14.00  each. 

Wool  mixture  tapestries  in  neat  de- 
signs are  being  quoted  at  from  $5.00  to 
$7.00  per  yard.  A  double-faced  velour 
material  is  also  being  offered  to  the  trade 
now  in  rose,  blue,  green  and  brown  col- 
orings. Curtain  material,  50  inches  in 
width,  is  quoted  at  $3.25  and  up,  while  72- 
inch  for  table  covers  is  priced  at  $5.50 
and  up. 

Late  advices  show  a  mill  advance  in 
lace  nets  amounting  to  15  per  cent.  Cot- 
ton threads  are  higher  by  25  per  cent., 
and  a  sharp  advance  has  occurred  in 
brass  which  will  very  likely  bring  about 
an  advance  in  extension  curtain  rods. 

Trade  as  a  whole  has  been  quite  sat- 
isfactory, though  Western  business  dur- 
ing the  past  months  has  been  seriously 
interfered  with  through  prevalence  of 
sickness  throughout  prairie  provinces. 


LACES    AND    EMBROIDERIES 


Latest  Quotations  Received  on  Laces  and 

Veilings     Show     Further     Increases — 

Deliveries  Have  Been  an  Uncertain 

Element — Gold     Trimmings     Very 

Firm — Outlook  Encouraging. 

LACES,  EMBROIDERIES-The  feeling 
generally  is  one  of  strength.  Latest 
prices  received  on  laces  and  veilings  re- 
cord advances  on  figures  prevailing  one 
month  ago.  The  question  of  deliveries 
has  also  assumed  proportions  that  throw 
a  decided  amount  of  uncertainty  in  the 
situation,  arrivals  being  so  uncertain. 

The  first  word  acknowledging  and  ac- 
cepting orders  placed  in  the  middle  of 
June  and  a  couple  in  July  has  just  been 
received  in  the  past  few  days.  It  has 
usually  been  possible  to  depend  on  de- 
liveries of  French  orders  in  two  to  two 
and  a  half  months.  French  veilings 
ordered  four  months  ago,  some  of  which 
are  supposed  to  have  left  Havre,  have 
not  been  received  and  there  is  no  sign 
of  same  yet.  English  goods  bought  to 
be  made  and  shipped  on  June  26,  are 
just  arriving.  These  have  been  delayed 
in  port,  owing  to  a  rising  market,  it 
taking  10  days  to  submit  quotations  and 
receive  confirmation  after  goods  were 
made  up. 

Rapid  advances  in  all  gold  goods,  laces 
and  trimmings,  have  been  recorded  and 
it  has  been  exceedingly  difficult  to  get 
deliveries.     The    market   as    a    whole    in 
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all  laces  and  embroideries  has  been 
strong  and  the  outlook  seems  to  be  for 
a  very  well  maintained  basis  of  prices 
for  some  months  to  come.  Sales  have 
been  maintained  at  a  very  good  level 
and  the  outlook  is  considered  encourag- 
ing. 

SILKS 


ation  to  applications  for  license  to  im- 
port toys  when  the  transportation  of 
the  goods  is  made  by  rail  or  where  the 
question  of  the  conservataion  of  ocean 
tonnage  does  not  arise. 


Spring    Booking    Business   Reaches   Fig- 
ures   Considered    Very    Satisfactory — 
Taffetas  Get  the  Call  With  Poplins 
Coming  Along  Behind — Georgette 
Crepes    Up    Another   5c. 

SILKS— The  trade  shows  a  very  healthy 
condition.  Spring  booking  business  is 
reported  to  be  equal  to  figures  attained 
one  year  ago,  and  wholesalers  report 
no  cancellations.  Prices  for  Spring  are 
on  the  same  basis  as  those  prevailing- 
to-day  and  there  seems  to  be  no  tendency 
towards  a  recession  from  present  values. 
Taffetas  seem  to  be  the  big  line  for 
Spring  and  the  popular  shades  are  Al- 
satian blue  or  Copenhagen  and  cherry. 
Sales  of  these  have  been  exceptionally 
heavy  and  dealers  report  they  should 
be  in  a  good  position  to  take  care  of  all 
business.  Poplins  have  sold  well  but 
have  taken   second  place  to  taffetas. 

Late  advices  show  that  an  advance  in 
Georgette  crepes  amounting  to  5c  per 
yard  over  figures  available  even  ten 
days  ago  has  occurred.  Supplies  are  no 
easier  to  get  and  there  seems  little  pros- 
pect of  a  improvement  in  this  respect  for 
quite  a  long  time. 


COTTON    TRADE   AFTER   THE   WAR 

—CENSUS    OF    SPINNERS' 

OPINIONS 

Merrs.  F.  M.  Walker  &  Co.,  Liver- 
pool, have  asked  400  spinners  to  state 
their  view  of  the  course  the  cotton  trade 
will  take  after  the  war.  Sixty  per  cent. 
of  the  replies  showed  that  the  writers 
expect  the  loss  of  Government  contracts 
will  be  at  least  counterbalanced  by  home 
and  export  demand,  but  40  per  cent, 
hold   the  contrary  opinion. 

One  writer,  who  seems  to  express  a 
pretty  general  opinion,  says: — - 

"The  indications,  to  my  mind,  point 
to  a  temporary  material  reduction  in  the 
price  of  the  raw  material  everywhere, 
and  especially  in  this  country,  and  a  much 
greater  reduction  in  the  price  of  yarn 
and  cloth,  followed,  after  a  period  of 
depression — which  may  not  be  very  pro- 
longed— by  a  wave  of  demand  which  will 
put  an  unprecedented  strain  on  shipping 
and  on  the  powers  of  production,  so  that 
an  unprecedented  boom  may  follow,  which 
may  last  some  years  in  diminishing  in- 
tensity, and  which  may  carry  cotton, 
yarn  and  cloth  to  levels  higher  than 
now.  Afterwards,  when  the  world  short- 
age is  satisfied  as  to  pressing  needs,  it 
will  be  followed  by  a  world  crisis  equally 
great." 

These  views  were  procured  prior  to  the 
signing  of  the  armistice. 


MILLS     CAN     RESUME     MANUFAC- 
TURE  OF    FELT 

The  felt  mills  of  the  United  States 
have  been  notified  that  they  can  resume 
the  manufacture  of  felts  for  civilian  pur- 
poses, including  supplies  to  piano  and 
musical  instrument  manufacturers,  felt 
shoe  and  slipper  manufacturers  and  other 
industries. 

The  War  Trade  Board  announces  that, 
under  certain  circumstances,  from  now 
on  it  will  be  prepared  to  give  favorable 
consideration  to  applications  for  license 
to  import  baskets  of  all  kinds,  game 
tables  or  boards,  feathers,  silver  novel- 
ties, hair  dye,  tooth  paste,  toilet  pow- 
der and  soap,  all  of  which  are  included 
in  the  list  of  restricted  articles. 


BIG  PALM  BEACH  AND  CALIFORNIA 

SEASONS 
Enthusiastic  reports  from  Palm  Beach 
and  the  California  coast  'resorts  an- 
nounce the  biggest  season  in  the  history 
of  the  country.  Society  after  months  of 
war  work  and  patriotic  relinquishment 
of  many  pleasures,  is  arriving  in  large 
numbers  on  every  train.  And  new  and 
elaborate  clothes  are  being  abundantly 
ordered  for  happy  days  to  come. 


COTTON  FIRM 


CONSIDER    IMPORT   OF   TOYS 

The  War  Trade  Board  announces  that 
it  is  prepared  to  give  favorable  consider- 


Prices  on  Raw  Cotton  Well  Maintained — 
Demand    Promises    to    be    Heavy — 
Manufactured     Goods     Advance 
in  England — List  Sent  Out 
Since  Signing  of  Arm- 
istice. 

COTTON-The  cotton  textile  mills  have 
been  encouraged  by  evidences  that  their 
theory  that  the  end  of  the  war  would 
shortly  stiffen  prices  of  raw  cotton  and 
at  least  hold  up  prices  of  manufactured 
goods,  was  justified.  The  British  Ship- 
ping Board  has  ordered  all  ships  that 
are  available  to  take  raw  cotton  on 
board,  and  all  that  can  be  secured  will 
be  used  for  transportation  of  cotton  for 
some  time.  The  latest  estimate  is  that 
there  are  only  244,000  bales  of  cotton 
of  all  varieties  on  hand  in  England  as 
compared  with  1,000,000  in  normal  times, 
and  shipments  of  200,000  bales  weekly. 
The  same  situation  is  declared  to  be 
true  of  all  other  cotton  centres  in  Eu- 
rope. It  will  be  some  time  before  the 
British  and  French  textile  mills  can  oper- 
ate to  capacity,  especially  as  the  great 
majority  of  the  French  mills  are  lo- 
cated on  land  that  was  seized  by  the 
Germans,  and  the  machinery  was 
either  destroyed  or  dismantled.  Swit- 
zerland is  looked  to  for  a  large  quan- 
tity of  textile  machinery,  but  the  orders 
there  cannot  be  overtaken  for  months, 
if  not  years. 

Since  the  first  of  August  the  ship- 
ments to  Europe  of  raw  cotton  have 
amounted  to  only  1,081,863  bales,  as 
compared  with   1,509,792  for  the  similar 


period  last  year.  This  European  de- 
mand is  almost  certain  to  firm  prices 
and  restrain  cancellations  of  manufac- 
tured  cottons   in    Canada. 

A  report  received  by  one  importer 
from  his  principals  in  England  since  the 
signing  of  the  armistice,  brings  forth  the 
following  comment  on  the  situation 
there : 

It  is  true  that  the  price  of  cotton  can 
be  termed  fictitious.  It  is  impossible 
to  buy  cotton  yarns  for  the  manufacture 
of  the  better  class  of  goods  under  55d 
per  pound,  which  compares  with  a  pre- 
war price  of  around  12.  Present  prices 
would  not  show  the  cost  of  the  goods 
and  have  just  issued  further  advanced 
list.  All  countries  are  depleted  of  stocks 
and  the  demands  for  raw  material  are 
great.  There  is  no  indication  that  the 
peak  as  far  as  prices  are  concerned 
has  yet  been  reached. 

Negotiations  are  now  in  progress,  in- 
stituted by  a  committee  representing 
operators  and  spinners,  to  secure  an 
increase  in  wages  of  from  40  to  50 
per  cent.  The  present  agreement  comes 
to  an  end  December  7,  and  there  is  no 
doubt  that  substantial  concessions  will 
have  to  be  made  to  satisfy  the  operators. 

The  situation  in  raw  cotton  is  just  a 
little  uncertain,  but  the  big  slump  ex- 
pected in  some  sources  has  not  mater- 
ialized and  the  market  seems  pretty 
well  stabilized.  It  has  developed  that 
the  Governors  of  eight  cotton-growing 
States  have  signed  proclamation  urging 
farmers,  merchants,  banks  and  business 
men  to  form  organizations  and  to  hold 
the  1918  cotton  crop  for  a  price  of  not 
less  than  35c  a  pound,  middling  basis. 
This  is  about  6c  per  pound  above  to-day's 
basis  and  may  have  a  bearing  on  the 
future  of  the  raw  material.  The  pro- 
clamation, which  is  an  endorsement  of 
the  recommendations  made  by  the  cotton 
States,  says  that  the  official  Advisory 
Marketing  Board  terms  such  a  price 
equal  to  the  cost  of  production,  plus 
a  fair  profit.  The  recent  heavy  break 
in  cotton  prices,  the  proclamation  con- 
tinues, is  wholly  unjustified  by  existing 
conditions,  and  the  great  disturbance  in- 
cident to  the  break  in  the  market  has 
temporarily  paralyzed  the  agricultural 
business  interests  in  the  South  and  en- 
tailed a  heavy  loss  to  the  cotton  produ- 
cer by  reason  of  the  price  being  below  the 
cost  of  production. 

As  far  as  manufactured  cottons  in 
Canada  are  concerned  there  has  been 
no  easing  away  whatever.  Represen- 
tatives of  the  various  mills  state  they 
are  sold  up  to  capacity  —  eliminating 
Government  contracts  entirely— until  June 
1919,  and  orders  are  now  being  solocited 
for  June-August  delivery  at  August  1918 
prices.  This  means  that  retailers  will  be 
working  on  high  priced  goods  until  end 
of  1919  at  least. 

There  is  an  element  to  be  considered 
here  too.  Many  retailers  have  been 
working  on  stocks  bought  twelve  months 
ago — maybe  longer — at  much  lower 
levels  than  that  in  effect  to-day.  It  is 
probable  many  have  not  taken  full  ad- 
Continued  on  page  33 
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The  World's  Best  Value  in  All  Wool 
and  Union  Blankets  and  Rugs 

FOR  the  CANADIAN  MARKET  we  have  an  exceptionally  fine  range   of 
All- Wool  and  Union  BLANKETS  AND  RUGS  for  all  purposes  in  browns, 
fawns    and    grey,    stripes,    fancy    checks    and    jacquards.     Horse    Rugs, 
Fringed  Travelling  and  Seal  Rugs. 

WITH  THE  MARKETS  BECOMING  MORE  AND  MORE  STRAINED 
IT  WILL  PAY  YOU  TO  BUY  NOW 

These  Blankets  and  Rugs  are  unequalled  for  quality  and  value  and  have 
created  an  ever-increasing  demand.  Owing  to  the  shortage  of  labour  and 
materials  and  the  enormous  requirements  of  the  Allied  Governments,  ample 
margin  must  be  allowed  for  substitutes  and  increases  in  prices. 

LEOPOLD    FRANK 

Established   1885 

1  &  2  Addle  Street,  Wood  Street,  London,  E.C.  2 

Reserve  Warehouses: — 
20  Addle  Street,  8-10  Aldermanbury  Avenue,  E.C.  2,  and  elsewhere. 

The  leading  Specialty  firm  for  large  selections  and  best  values  with  30  years' 
reputation  throughout  Canada,  from  the  Atlantic  to  the  Pacific. 

SUPPLY  WHOLESALE  HOUSES  ONLY 
Ca^'~°— Leopoldini,  London.      Code— A.B.C.  5th  Edition.     'Phone— Central  3804 
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HAT  BUSINESS  FOR  SPRING  WILL  BE  HUGE 

Xo  Immediate  Relief  in  Either  Prices  or  Easier  Deliveries  Seems  Possible — For  Fall,   1919, 
Samples  of  Which  Line  Will  be  Shown  About  March,  There  is  Some  Uncer- 
tainty— Advance  Idea  is  These  Will  Hold  Steadv  in  Price 


THE  effect  the  changed  conditions 
will  have  upon  the  hat  market  is 
claiming  a  great  deal  of  attention 
of  the  men's  wear  merchants  who  handle 
hats  extensively. 

For  the  most  part  the  retailers  seem 
to  have  the  impression  that  everything 
they  have  on  order  for  Spring  will  be 
particularly  good  value.  One  tendency 
which  is  being  evidenced  is  a  tendency 
to  plan  for  big  sorting  orders.  Mer- 
chants are  already  experiencing  a  flow 
of  business  from  the  returning  soldiers, 
and  are  appreciating  the  fact  that  from 
the  first  of  the  year  on  there  will  be  very 
heavy  buying  by  these  men. 

The  larger  demand  for  hats  which  is 
certain  to  come  in  Canada,  is  only  a 
small  part  of  the  larger  demand  which 
is  going  to  exist  in  all  countries  of  the 
world.  This  will  mean  that  a  larger 
production  by  the  hat  factories  will  be 
necessary  without  enabling  any  change 
in  the  ratio  of  demand  to  supply.  The 
increase  of  demand  over  supply  indeed 
seems  certain  to  become  greater  during 
the  coming  few  months  than  it  has  been 
even  during  the  year. 

There  are  a  number  of  reasons  for 
this.  In  the  first  place  felt-making  fur 
is  not  now  in  Canada  to  any  large  ex- 
tent. Canadian  hat  manufacturers  who 
are  buying  furs  in  England  are  being 
required  to  send  over  payment  in  ad- 
vance and  are  being  required  to  get  a 
number  of  permits  to  make  possible  the 
receipt  of  the  fur.  All  this  causes  de- 
lay. As  far  as  the  New  York  market 
goes  almost  a  similar  state  of  affairs 
exists.  There  is  fur  coming  forward 
from  New  York,  but  it  is  coming  in  spite 
of  the  difficulties,  and  in  spite  of  the 
high  price  which  results  from  a  New 
York  demand  much  greater  than  the 
Xew    York    supply 

There  will  hardly  be  an  immediate 
betterment  of  the  fur  situation.  Bel- 
gium will  not  be  able  to  exnort  hair  for 
a  long-  time,  and  so  with  France.  Aus- 
tralia has  the  rabbit  skins  undoubtedly, 
but  ships  are  goine  to  be  in  such  demand 
that  it  will  be  difficult  to  get  the  re- 
quired supply  over  from  Australia. 
When  this  once  reaches  this  continent, 
or   England,   it   will   have   to  be   treated, 


and  it  will  be  a  matter  of  months  before 
the  fur  is  in  suitable  shape  to  be  blown 
into  the  hat  felt. 

Again,  the  hat  factories  of  the  world 
have  been  badly  disorganized  as  a  re- 
sult of  the  war.  Hat  making  is  an  in- 
dustry which  requires  a  long  training. 
Many  of  the  men  who  had  grown  up  in 
this  industry  were  called  to  arms,  and 
they,  like  so  many  others,  have  suffered 
heavily.  Many  there  are  who  will  not 
return.  Those  who  are  still  able  to  work 
will  almost  certainly  go  back  to  their 
old  employment,  but  it  will  take  some 
time  before  they  can  get  mustered  out 
of  the  army  and  before  they  can  again 
resume  the  work  of  production. 

For  the  Spring  there  will  be  no 
changes  in  price  except  that  models 
which  are  shown  for  sorting — and  it  is 
probably  this  year  that  there  will  be 
quite  a  big  business  in  sorting  orders — 
will  tend  to  be  higher  in  price. 

For  Fall  1919 — samples  for  which  will 


be  shown  about  March — there  may  be 
some  price  changes.  It  is  hard  to  tell 
in  advance  just  what  these  will  be.  The 
feeling  of  some  is  that  there  will  be  an- 
other advance  here;  others  seem  to  hold 
that  the  prices  will  probably  remain  as 
for  Spring,  1919. 

Just  how  this  will  be  merchants  will 
have  some  difficulty  in  estimating,  but 
they  may  be  sure  that  buying  for  im- 
mediate requirements — that  is  the  re- 
quirements of  the  Spring  season — wili 
be  absolutely  safe. 

It  is  a  question  if  any  of  us  quite 
realize  yet  how  much  bigger  the  Spring 
business  is  going  to  be  than  business  of 
the  corresponding  period  of  1918.  The 
sense  of  relief .  all  are  feeling  will  bring 
about  more  buying  by  those  men  who 
have  remained  at  home.  The  young  men 
who  were  expecting  the  call  to  arms  will 
buy  freely,  so  will  the  soldiers  who  have 
not  been  out  of  Canada,  also  those  re- 
turning from  overseas. 


CAPS  TO  BE  HIGHER  FOR  FALL  1919 

These  Must  be  Made  of  Cloth  Which  Has  Advanced  Materially- 
Difficulty  Now  in  Getting  Supplies 


IN  another  four  or  six  weeks  cap  re- 
presentatives will  be  going  to  the 
trade  with  samples  for  fall  1919  bus- 
iness, and  with,  probably,  some  new 
styk>s  and  new  materials  from  which  a 
merchant  may  sort  up  his  spring  caps. 
There  is  no  reason,  however,  to  expect 
that  these  representatives  will  be  taking 
out  caps  marked  at  a  cheaper  figure  than 
those  which  the  merchant  has  had  shown 
him  within  the  past  two  or  three  months. 
With  cloth  remaining  high  in  price  and 
so  very  scarce,  any  such  decline  is  out  of 
the  question. 

It  is  a  little  early  to  definitely  state 
what  the  prices  for  fall  caps  will  be  but 
they  seem  certain  to  be  at  a  higher  figure 
than  was  asked  for  fall  caps  a  year  ago. 
As  for  caps  to  be  shown  for  spring  sort- 
ing, the  same  state  of  affairs  will  hold 
true.     As  a  rule  at  least  they  will  be  con- 


side  rably  higher  in  price  than  the  spring 
caps  for  which  the  merchant  has  been 
placing  orders  this  fall. 

Cloth  Cause  of  Advance 
The  reason  for  these  higher  prices  is, 
as  has  been  indicated,  merely  that  the 
cloth  itself  is  going  up  in  price.  Prac- 
tically all  the  cheap  cloth  which  the  manu- 
facturer has  had  as  a  result  of  early 
buying  is  now  used  up,  and  what  he  has 
to  use  for  the  spring  sorting  business  is 
new  cloth,  which,  as  every  men's  wear 
merchant  knows,  is  exceedingly  high  in 
price.  Linings  and  all  materials  are  very 
high  and  there  seems  no  reason  to  expect 
a  decline  in  labor  charges. 

The  caps  for  fall  and  winter  1919  are 
very  much  affected  by  the  overcoat  sit- 
uation. Elsewhere  in  this  issue  are  a 
number  of  articles  explaining  how  over- 
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coats  are  scarce — because  principally  the 

Canadian  Department  of  Militia  has  kept 
Canadian  cloth  mills  so  occupied  upon 
military  orders  that  they  have  been  un- 
able to  do  anything  with  civilian  business. 
This  means  that  all  the  cloth  these  mills 
can  get  made  up  will  be  eagerly  seized 
upon  that  the  price  will  be  high — and 
that  there  will  hardly  be  enough  to  go 
around.  As  a  result  cap  manufacturers 
will  have  great  difficulties  in  getting  the 
cloths    they    need. 

End  of   Reserves   Near 

There  are  a  number  of  manufacturers, 
of  course,  who  have  fortunately  prepared 


against  just  such  a  possible  condition. 
These  will  be  able  to  go  out  with  a  line 
showing  for  their  fall  lines,  but  even  with 
these  fortunate  ones  the  end  of  reserve 
stocks  seems  about  at  hand  and  with  the 
orders  which  will  be  taken  in  the  first 
few  months  of  the  year  their  reserve 
stocks  will  be  pretty  well  used  up. 

It  looks  a  case  where  the  man  who 
orders  early  will  get  the  best  patterns 
and  be  the  man  sure  of  securing  delivery. 
There  will  be  caps  shown  for  fall  sort- 
ing later  on  undoubtedly,  but  in  all  pro- 
bability the  range  will  never  be  as  com- 
plete— so  full  of  good  offerings — as  it 
will  be  in  the  early  days  of  the  year. 


NECKWEAR  FAMINE  AVERTED 

S    Restriction  on  Silk  Production  Was  to  Have  Gone  Into  B^ffect 
December  i — Coming  of  Armistice  Removes  the 
Xecessitv  of  This  Restriction 


THE  declaration  of  an  armistice 
came  only  in  time  to  save  the 
men's  wear  trade  from  what 
would  have  been  practically  famine  con- 
ditions as  regards  neckwear.  Just  re- 
cently the  United  States  took  action, 
through  the  department  dealing  with 
such  matters,  to  arrange  for  the  reduc- 
tion of  work  on  neckwear  silks  by  50' r. 
The  measure  was  to  go  into  effect  De- 
cember 1st.  It  has  not  as  yet  been 
definitely  announced  that  this  measure 
has  been  rescinded,  but  the  word  has 
got  out  to  the  mills  that  they  will  be 
allowed  to  continue  on  neckwear  silks, 
and  they  have  not  as  yet  been  instructed 
to  go  on  war  work  more  largely  than 
at  present,  so  there  seems  every  reason 
to  believe  that  this  50<-;  restriction — 
which  would  have  made  neckwear  silks 
almost  unobtainable — will  not  go  into 
effect. 

As  a  result  of  war  conditions,  which 
have  reduced  the  quantity  of  labor  avail- 
able, and  which  have  necessitated  many 
of  the  looms  being  put  on  other  work, 
the  production  of  silk  in  the  Uniteo. 
States  was  reduced  perhaps  40'"r  with- 
out this  contemplated  action  of  the 
United  States  Government.  On  the  other 
hand  the  consumption  of  the  Uniteo 
States  neckwear  silks  had  gone  up  tre- 
mendously. To  begin  with  United  States 
neckwear  manufacturers,  who  in  the 
past  had  bought  a  good  deal  of  their 
silks  from  England,  France,  Switzer- 
land and  Italy,  were  pretty  well  cut 
off  from  that  market.  They,  therefore, 
called  more  heavily  upon  the  United 
States  silk  mills.  The  South  American 
countries  also  bought  silk  quite  largely 
in  Europe  and  they  became  entirely  de- 
pendent upon  the  United  States.  So  it 
was  with  Canada.  The  United  States 
silk  was  a  comparatively  small  thing 
here  before  1914.  Then  it  commenced 
to  grow,  and  now  perhaps  90  of  the 
neckwear  silk  used  in  Canada  comes 
from  this  continent. 

In  view  of  this,  therefore,  a  further 
reduction  in  the  output  of  the  United 
States     neckwear  -  silk  -  making     plants 


would  assuredly^  have  brought  about 
famine  conditions.  Fortunate  indeed  is 
it   that   things  have   so  changed  that  it 


would  seem  the  supply  which  the  United 
States  mills  will  be  able  to  turn  out  will 
steadily  grow  larger  than  less. 

A  question  arises  at  this  time  as  tc 
whether  Canadian  manufacturers  of 
neckwear  will  continue  to  buy  silks  in 
the  United  States  or  whether  they  will 
go  back  to  Switzerland  and  Italy  to  get 
their  goods.  The  facts  seem  to  indi- 
cate that  from  now  on  more  will  be 
bought  in  the  United  States  than  from 
all  the  other  countries  combined.  To 
begin  with  the  United  States  silk  men 
have  greatly  improved  the  quality  of 
work  they  are  able  to  do,  and  with 
the  coming  of  peace  conditions,  when 
they  will  be  able  to  get  better  machines, 
better  materials,  and  take  things  a  little 
more  deliberately,  the  quality  of  the 
work  will  improve  still  further. 

Then  the  United  States  is  an  exceed- 
ingly convenient  market  for  the  Can- 
adian trade,  and  for  this  reason  will 
be  inclined  to  hold  the  business  of  Can- 
adian manufacturers. 

The  work  of  the  Swiss  and  Italian 
mills  has  been  always  accordingly  to 
order.  It  would  be  some  time  before 
Canadian  manufacturers  could  get  or- 
ders   for    what    they    want    over    there, 


OTfcere  tfje  pacfegrountr  Helps 


The  manner  in  which  the  background  Vends  into  the  foreground,  or  grows  out  of 
the  foreground,  is  clever.    The  eyes  is,  by  this  device,  carried  in  the  right  direction. 

The  display  of  goods  is  attractive,  but  might  perhaps  be  rendered  more  effective 
still  through  the  use  of  price  cards.  j 
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and  get  the  finished  silks  back.  Prob- 
ably some  such  orders  will  be  placed 
very  shortly,  but  it  does  seem  certain 
that  the  great  quantity  of  neckwear 
silks  which  will  be  used  in  Canadian 
made  ties,  will,  for  some  years  at  least, 
come  from  the  country  to  the  south. 
Will  There  Be  Later  Decline? 

But  what  of  some  few  months  hence  ? 
Will  there  be  a  big  decline  then? 

There  are  those  who  contend  that  a 
supply  of  silk  is  now  ready  in  Switzer- 
land which  the  Swiss  people  will  be 
very  glad  to  ship  over  here  in  order 
to  turn  into  money.  This,  they  argue, 
will  tend  to  reduce  prices. 

If  such  were  a  fact  there  would  per- 
haps be  a  tendency  to  lower  prices  just 
as  soon  as  this  silk  could  be  bought  on 
the  local  market.  It  may  be  stated, 
however,  that  there  does  not  seem  any 
justification  for  the  belief  that  such  a 
supply  does  exist  in  Europe.  To  see 
how  improbable  this  is  all  that  is  neces- 
sary is  to  look  backward  and  see  what 
steps  would  have  been  necessary  in  or- 
der to  build  up  such  a  supply  of  silk. 
In  the  first  place  the  Swiss  and  Italian 
mills  would  have  had  to  keep  producing 
during  war  times.  In  Italy  many  of 
the  workers  were  unquestionably  called 
to  the  colors.  In  Switzerland  this  was 
also  the  case  for  a  large  army — the  size 
of  the  popu'ation  considered — was  con- 
tinually mobilized  to  safeguard  the  neu- 
trality of  this  republic. 

So  workers  in  these  countries  would 
unquestionably  have  been  scarce.  More- 
over the  production  of  raw  silks  fell 
off  during  the  war  period  for  the  simple 
reason  that  the  worms  could  not  he  pro- 
perly tended.  What  raw  silk  there 
existed  was  eagerly  bid  for,  and  there 
seems  no  reason  to  doubt  that  the  ma- 
jority of  it  came  into  hands  where  it 
was  converted  into  silks  for  immediate 
use  in  the  making  of  finished  products. 
Huge  Financial  Burden 

Raw  silk  has,  by  reason  of  its  scarcity, 
been  exceedingly  high  in  price  and  any 
Swiss  or  Italian  silk  mills  which  wanted 
to  make  up  silks  in  order  to  sell  at  a 
future  date  would  have  had  to  buy  that 
raw  silk  at  these  high  figures  and  carry 
it  for  a  matter  of  not  months,  but  years. 
It  would  have  meant  a  financial  burden 
which  would  almost  certainly  have 
proved  too  great. 

No,  there  seems  no  big  supply  of 
neckwear  silk  which  can  come  from 
Europe,  there  seems  no  likelihood  of 
getting  neckwear  silks  from  Europe  in 
any  considerable  quantities  for  some 
time,  so  that  the  silk  scarcity  will  ap- 
parently continue.  Even  with  produc- 
tion steadily  increasing  the  scarcity  will 
continue,  for  the  demand,  with  so  many 
men  returning  to  civilian  life,  will  be 
very  great. 

Insurance  Will  Have  Effect 

Of  course  there  are  some  other  fac- 
tors which  enter  into  the  matter  of 
prices;  there  is  the  matter  of  wages, 
but  so  far  there  is  no  tendency  to  have 
these  fixed  at  a  lower  scale.  There  is 
also  the  matter  of  insurance  and  freight. 
Both  these  charges  will  be  very  much 
less    as    time    goes    on,    but    it    will    be 


months  before  this  can  have  an  effect 
on  the  neckwear  offered  to  the  Canadian 
trade. 

It  looks  like  higher  prices  for  neck- 
wear during  the  early  months  of  1919, 
with  a  great  demand  for  the  goods,  and 
from  then  on  a  very  slow  decline. 


SHIRTS 

Spring      Business      Booked     Represents 
Heavy  Volume — Outlook  Encourag- 
ing— Prices  Maintained  on  Firm 
and  Steady  Basis — No  Im- 
mediate Change  Expected 

SHIRTS.— Manufacturers  and  jobbers 
report  that  booking  business  has  reached 
proportions  that  are  decidedly  satis- 
factory. Stocks  in  the  hands  of  retailers 
generally  have  reached  a  point  where 
they  can  be  termed  decidedly  clean- 
that  is  there  are  no  unsaleable  lines 
and  no  accumulation  of  stocks.  This 
is  a  mighty  healthy  state  for  the  retailer 
to  be  in  and  he  should  be  in  a  position 
to  take  care  of  increased  business  which 
is  just  over  the  horizon. 

The  outlook  seems  to  be  for  a  material 
improvement  in  volume  of  business 
handled  and  the  trade  are  preparing 
to  handle  same.  How  prices  may  ran^e 
is  still  uncertain,  but  it  does  not  seem 
likely  that  any  appreciable  lowering  of 
present  schedule  is  possible  for  some 
months  to  come.  Manufacturers  are 
working  on  high  priced  materials  and 
have  contracted  for  their  supplies  at 
high  figures,  in  addition  to  which  labor 
costs  will  undoubtedly  continue  at  pres- 
ent levels  for  a  long  period  yet.  Big 
business  and  a  fairly  wrell  maintained 
basis  of  prices  seems  the  best  word  in 
shirts   for   spring. 


CLOTHING 

Manufacturers  Looking  Forwrrd  to  Era 

of    Big    Business — Outlook    One    of 

Promise — Heavy  Demands  from 

Returning   Soldiers   Must   Be 

Met — Needs    of    European 

Countries    to    Occupy 

Attention  of  Mills 

CLOTHING.  —  Manufacturers  as  a 
whole  are  looking  forward  to  big  busi- 
ness and  making  plans  to  take  care  of 
heavy  demands  which  the  return  of  tht 
soldier  will  mean.  Everywhere  optim- 
ism is  the  keynote  prevailing,  and  most 
cmtiinly  no  other  feeling  should  rule 
with  the  return  of  peace. 

There  seems  to  be  opening  a  big  field 
for  the  men's  wear  business.  Retailers 
will  soon  commence  to  feel  the  results 
of  an  easing  of  the  tension  under  which 
all  have  been  laboring,  and  cash  in  on 
a  desire  strongly  entrenched  in  the 
minds  of  many  that  they  can  now  buy 
that  new  suit  or  overcoat  without  any 
qualm^  of  conscience. 

Manufacturers'  stocks  are  still  small 
but  there  is  some  hope  that  as  the  de- 
mand for  goods  increases,  supplies  may 
a'so  be  somewhat  easier  to  get.  This 
will    not   develop    to    a    point    where    the 


market  will  be  flooded  with  cloths, 
There  are  too  many  calls  to  be  answered 
but  a  gradual  improvement  in  shipment 
and  the  range  of  goods  showing  is  a 
probability. 

Everyone  is  interested  in  how  prices 
may  go.  It  is  a  question,  of  course,  but 
indications  point  to  a  steadily  main- 
tained basis  of  quotations,  with  any 
declines  made  being  gradual,  rather 
than  in  the  form  of  a  slump.  There  are 
some  fictitious  values  prevailing  to-day 
— one  cannot  get  away  from  these — but 
the  percentage  is  not  great  nor  the 
volume  of  goods  large. 

Fictitious  values  are  represented  by 
goods  held  in  the  hands  of  speculators 
— desirable  pieces  of  goods  which  it 
has  been  impossible  to  get  delivery  of 
from  the  miUs,  but  manufacturers  have 
only  bought  these  when  they  had  orders 
to  be  filled,  the  goods  were  sold  and 
they  bought  no  more  than  enough  to 
take  care  of  business  on  hand.  These 
goods  will  probably  come  out  of  hiding 
now,  be  absorbed — at  their  proper  valu- 
ation— and  the  market  then  reach  a 
point  where  materials  are  even  scarcer. 

Spring  placing  business  has  been  very 
good,  which  indicates  retailers  are  buy- 
ing requirements  quite  readily,  and  the 
outlook  for  a  good  volume  of  business 
is  very  bright. 


SUSPENDERS 

Prices    Go    Higher    For    Some    Lines — 

Webbing   Up  as  Much  as  22  per 

Cent. — Supplies  Very  Scarce 

SUSPENDERS.— Even  higher  prices 
have  been  reached  on  some  lines  of 
webbing,  one  manufacturer  reporting 
an  increase  in  the  cost  to  him  of  22  per 
cent.  Even  at  this  advance  in  price  it 
is  next  to  impossible  to  get  supplies,  and 
there  is  no  indication  of  improved  con- 
ditions for  some  time  to  come.  The 
change  to  better  supplies  will  come  in 
time  but  this  must  of  necessity  be  a  slow 
process — readjustment  of  values  too  will 
be  gradual. 

TO   BE    PLENTY    OF   EMPLOYMENT 
IN   UNITED  STATES 

Mr.  Bernard  M.  Baruch,  chairman  of 
the  War  Industries  Board  of  the  United 
States,  is  looking  for  a  period  of  great 
industrial  activity  over  there  and  thinks 
that  even  the  immediate  period  of  recon- 
struction holds  nothing  to  fear. 

"There  is  plenty  of  business  in  this 
country,"  Mr.  Baruch  said:  "There  is 
business  that  has  been  dammed  up  for 
four  years  and  there  is  going  to  be  plenty 
of  employment  and  plenty  of  business.  I 
don't  pretend  to  predict  that  all  corpora- 
tions will  make  as  big  profits  as  in  the 
past  but  all  will  be  able  to  make  fair 
profits." 

In  discussing  the  outlook  as  to  labor, 
Mr.  Baruch  said:  "There  is  a  better 
understanding  between  labor  and  capital 
than  ever  before.  Labor  will  be  better 
paid  in  the  future  than  in  the  past.  I  be- 
lieve, and  I  think  capital  of  the  country 
recognizes  the  necessity  for  this." 
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LOSS  OF  $25,000  A  MONTH 
(Continued  from  page  24) 
It  should  be  crated  so  that  the  contents 
may  be  known." 

A  Complaint  Without  Foundation 
Sad  to  relate,  some  of  the  losses  are 
due  to  human  frailty  as  well  as  to 
frailty  of  packages.  It  is  not  always 
the  express  employee  or  the  employee 
of  the  shipping  firm,  either.  There  was 
an  interesting  case  some  little  time  ago 
where  a  wholesale  firm  was  receiving 
constant  complaints  from  a  customer  at 
a  distance  of  shortages  in  shipments. 
Three  times  the  firm  made  good  the  de- 
ficiency, each  time  warning  its  shipper 
that  he  must  exercise  more  care.  On 
the  third  occasion  he  was  warned  that 
a  repetition  of  the  loss  would  mean  his 
discharge.  A  fourth  claim  was  made  by 
the  customer  and  the  shipper  was  called 
up  on  the  mat  to  receive  his  discharge. 
He  beat  his  employer  to  it  by  informing 
him  that  money  would  not  hire  him  to 
stay  any  longer  at  the  mercy  of  such  a 
combination  of  firm  and  customer.  He 
then  explained  that  he  suspected  the 
customer  of  making  complaints  without 
any  foundation,  and  had  held  back  his 
last  shipment,  so  that  the  goods  on 
which  he  claimed  shortage  had  never 
been  received  at  all,  but  were  still  in 
the   shipping  firm's   warehouse. 

The  express  companies  claim  that 
they  are  to  a  great  extent  at  the  mercy 
of  the  shipper's  honesty.  This  is  par- 
ticularly the  case  in  regard  to  break- 
ages. Evidence  has  been  unearthed  more 
than  once  that  shipments  were  actually 
broken  when  packed.  It  is,  of  course, 
impossible  to  examine  the  condition  of 
the  contents  of  packages  when  received 
at  the  express  offices. 

Four    Months    Limit 

Finally,  when  cause  for  a  claim  arises 
it  is  desirable  that  it  should  be  properly 
made   out  and  filed. 

There  is  a  four  months  limit  in  which 
shippers  may  file  claims  for  loss  or  dam- 
age. All  claims  of  this  nature  should  be 
filed  within  that  time  to  avoid  any  chance 
of  being  turned  down.  There  are  occa- 
sions when  a  shipper  cannot  get  all  par- 
ticulars necessary  within  this  limit  to  per- 
mit claim  being  filed.  To  overcome  this,  it 
is  agreed  by  carriers,  that  if  shippers  give 
written  notice  of  their  intention  to  file 
claim,  and  enter  claim  later,  that  this  is 
quite   in   order. 

The  reason  for  this  ruling  is  obvious  on 
account  of  the  thousands  of  shipments 
handled  by  the  different  carriers.  If  left 
for  any  length  of  time,  their  records  would 
become  mutilated  or  lost.  Shipments  that 
are  lost  should  be  allowed  reasonable  time 
for  carrier  to  make  delivery,  and  if  no  trace 
can  be  obtained,  then  to  file  a  claim  for 
loss. 

The  following  documents  should  be  at- 
tached  to   the   claim: 

(1)  The  Original  Bill  of  Lading— which 
signifies  ownership  of  property,  and  entitles 
holder  to  make  claim.  If  you  have  been 
sent  the  memo,  get  in  touch  with  shippers 
for  the  original. 

(2)  The  Paid  Freight  Bill  or  the  "Number 
One"  Receipt,  which  shows  you  have  paid 
the  freight  charges.  This  should  also  carry 
the  notations  of  damage,  partial  loss  or 
leakage,  as  the  case  may  be. 

(3)  Certified   Copy  of  Invoice   from   ship- 


pers so  that  carriers  will  know  on  what 
basis  you  bought  the  goods.  They  are  re- 
quired to  pay  on  value  of  goods  at  ship- 
ping   point,    on    date    of    shipment. 

(4~i  A  statement  of  your  loss  against  the 
railway  company.  This  covers  only  the 
actual  value  of  the  goods  damaged,  also  a 
pioportionate  part  of  the  freight  charges 
covering  the  pieces   damaged. 

File    Claim    Immediately 

The  consignee  should  file  claims  promptly 
in  order  that  investigation  may  be  started 
without  delay  and  should  be  forwarded  to 
the  Local  Freight  Agent  at  his  town.  Some- 
times merchants  have  trouble  with  the 
agent,  and  if  they  have  reason  to  believe 
that  their  claim  would  not  be  given  atten- 
tion, the>  may  send  claim  to  the  Claims 
Agent  direct.  The  agent  will  be  able  to 
give  his  name  and  office  address.  If  the 
agent  i3  looking  after  the  interests  of  the 
company's  patrons,  and  good  business  rela- 
tions exist  between  him  and  the  merchants, 
file  the  claim  through  him.  Always  make 
one  or  two  copies  of  the  documents,  so  that 
in  case  they  are  lost  through  the  various 
channels  necessary  in  the  course  of  investi- 
gation, they  may  be  replaced  and  investiga- 
tion continued. 

Editor's  Note — Above  gives  the  story  of 
how  losses  occur  from  the  standpoint  of  the 
Express  Companies.  This  paper  would  like 
to  hear  from  retailers,  wholesalers  and 
manufacturers  on  the  Subject. 


THE  MARKET  REPORT 

(Continued  from  page  28) 
vantage  of  market  advances.  Their 
present  stocks  are  likely  to  be  cleared 
up  pretty  well  by  the  end  of  the  year 
or  next  spring  at  the  latest,  at  which  time 
replacements  will  be  provided  for  on 
to-day's  market  and  this  will  mean  a 
retail  price  even  higher  than  that  found 
in  some  districts  now. 

The  feeling  amongst  the  trade  in  gen- 
eral is  that  prices  may  be  maintained  for 
some  months  to  come  and  the  outlook 
seems  to  be  for  very  good  business. 
Retailers  should  buy  carefully  and  not 
overload.  There  seems  to  be  every  rea- 
son to  believe  that  prices  will  recede 
gradually  and  merchants,  by  watching 
their  buying  carefully,  can  carry  on  suc- 
cessfully. 


BOOTS   AND   SHOES 


Market    on    Hides    and    Leathers    Main- 
tained at  Levels  Which  Precludes  Pos- 
sibility   of    Early    Decline    in    Boots 
and  Shoes — Manufacturers  Work- 
ing on  Spring  Orders — Rubbers 
to  Remain  High. 

BOOTS  AND  SHOES— The  market  on 
hides  and  leathers  shows  little  change, 
most  certainly  not  enough  to  influence 
prices  on  the  manufactured  goods  as 
yet.  There  seems  little  prospect  of  any 
recession  in  prices  on  boots  and  shoes 
for  some  time  to  come.  Manufacturers 
are  now  working  on  Spring  business 
which  has  been  fair  and  there  is  no 
indication  that  figures  quoted  will  un- 
dergo any  revision  downward. 

A  heavy  demand  for  leather  is  looked 
for  for  some  time  to  come.  All  available 
supplies  will  be  in  keen  demand  and  this 
is  a  conditions  which  will  tend  to  maintain 


present  price  levels.  Lower  priced  boots 
and  shoes  are  not  an  immediate  prospect 
in  view  of  these  conditions  according  to 
best  informed  authorities  in  the  trade. 
It  is  stated  that  higher  jobbing  prices 
have  been  paid  for  boots  since  the  sign- 
ing of  the  armistice  than  before. 

An  urgent  demand  has  been  in  evidence 
on  rubbers  and  manufacturers  have  been 
unable  to  keep  up  with  orders,  which 
means  late  deliveries.  Scarcity  of  help 
has  been  a  factor  hard  to  overcome  and 
an  immediate  improvement  in  this  re- 
spect is  not  probable.  High  prices  on 
rubbers  seem  to  be  the  order  of  the  day. 


PEACE-TIME  PROBLEMS 

Few  of  us  will  forget  the  days  of  un- 
certainty that  seized  a  portion  of  the 
trade  in  the  early  Fall  of  1914,  and  how 
soon  and  how  completely  confidence  and 
stability  were  restored.  Since  that  time 
trade  generally  has  been  maintained  at 
a  high  level,  due  in  part  to  enhanced 
values,  but  largely  to  the  prosperity  that 
obtains  owing  to  the  exceptional  profits 
derived  from  farm,  forest  and  factory, 
and  distributed  generally  to  all  classes 
of  the  community. 

To  solve  the  problem  of  keeping  up 
this  volume  is  now  the  merchant's  busi- 
ness, and  it  cannot  be  said  the  problem 
is  without  its  difficulties.  While  careful 
investigation  has  shown  that  here  and 
there  certain  merchants  are  assuming  a 
waiting  attitude,  the  more  alert  and  pro- 
gressive are  reaching  out  with  all  the 
energy  they  possess,  and  a  certain  feel- 
ing of  sane  optimism  pervades  the  trade 
throughout. 

Some  few  are  wisely  making  enquiries 
as  to  whether  present  prices  on  most 
lines  will  prevail,  and  how  long,  and 
without  anv  precedent  of  these  times  to 
guide  one  the  question  cannot  be  an- 
swered with  absolute  certainty.  How- 
ever, after  looking  square  at  the  situa- 
tion, and  considering:  the  sources  of  our 
merchandise,  both  at  home  and  abroad, 
and  how  bare  the  markets  are  to-day  of 
most  lines,  especially  necessities,  there 
seems  no  reason  to  doubt  that  prices  will, 
at  least,  be  fully  maintained  for  some 
months  to  come.  Though  we  have  lacked 
but  little  here  in  Canada,  other  countries, 
allies  as  well  as  neutral  nations,  have 
been  bare  indeed  in  manv  lines.  Now 
that  peace  is  at  hand,  the  trade  routes  on 
the  seas  clear,  and  transportation  avail- 
able, those  who  know  predict  heavy 
movements  of  many  lines  to  the  markets 
again  opened  to  trade.  With  the  present 
high  level  of  cottons,  wool,  and  linens, 
to  say  not  a  word  about  the  hierh  wages 
prevailing:  for  all  classes  of  labor,  it 
needs  no  prophet  to  see  that  prices  can- 
not come  down  for  some  time  to  come. 

In  lines  required  for  Spring-  selling, 
orders  are  now  practically  all  placed,  and 
many  wholesalers  and  manufacturers  re- 
port exceptionally  larire  Spring  business 
in  hand.  This  is  indisputable  evidence 
that  confidence  prevails.  And  why 
should  it  not?  The  farms  are  yielding 
well,  and  who  does  not  know  that 
Europe's  millions  need  food — need  it  In 
(Continued  on  page  49) 
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Our  Record 

'^pHE  Success  of  the 
A  1918  Victory  Loan 
will  make  1919  a  Big  Year 
— Prices  will  remain  firm. 
Order  your  requirements 
immediately. 

Wishing    you    a    Merry 

Xmas  and  Prosperous 

New  Year. 


Hamilton  Carhartt 
Cotton  Mills,  Ltd. 

Toronto  Unit 

TORONTO  MONTREAL  WINNIPEG 
VANCOUVER      LIVERPOOL  (ENG.) 
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"The 
Canada" 


OUR  NEW  COLLAR 

Up-To-The-Minute  in  Style,  with  Linen  Finish  and 
Stitched    Edge    Appearance    that   distinguish    all 

CHALLENGE 
CLEANABLE  COLLARS 

Stock    this    Collar    now,    it  is  a  big  seller. 
Write  for  our  new  catalogue  and  selling  helps. 

THE  ARLINGTON  CO.  OF  CANADA,  LIMITED 

76  BAY  STREET,  TORONTO 

SALES  OFFICES  AND  WAREHOUSES:  MONTREAL  AND  WINNIPEG 
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HOME  and  ACTIVE  SERVICE 
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HEN   buying  RAINCOATS 

bear  in  mind  THE  PROOF 

is   the    essential.     You  must  have 
the  best. 

There  is  only  one  Best — 

CRAVENETTE" 

"for  wet  or  fine,  rain  or  shine." 
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hg?  Trademark 

wm'ene!t£ 


LOOK 
FOR 
THIS  STAMP.     \U'    - 

!     PROOFED    CY 

XiX-fnrvraeBirVU 


NO 
GUARANTEE 
a  WITHOUT. 


OBTAINABLE  FROM   LEADING 

WHOLESALE  HOUSES. 


//  any  difficulty  in  obtaining  "CRAVENETTE"  please  write  to 

The  Bradford  Dyers1  Association.  Limited 

(Dept.  6) 
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THE    HALL  MARK    OF 

Maximum  Comfort  and  Durability 
at  Minimum  Cost. 

First  in  the  Field  and  Still  Leading. 

Mad*,  on  the  GRADUATED  PRINCIPLE, 

and  starting  with  TWO  THREADS  in  the 
TOP,  it  increases  in  WEAR-RESISTING 
PROPERTIES  as  it  descends  Thus  THE 
LEG  HAS  THREE  THREADS.  THE 
INSTEP  AND  FOOT  FOUR,  and  the  HEEL 
and  TOE  FIVE.  By  this  process  the 
WEIGHT  and  STRENGTH  of  the  Sock  are 
where  they  are  most  needed  IN  THE 
FEET,  making  it  essentially 

A   HALF  HOSE 
FOR  HARD   WEAR. 

Absolutely  Seamless 
Perfect  in  Fit 
Guaranteed  Unshrinkable 

THK    AOME    OF    PERFECTION    IN    FOOTWEAR. 

To  bo   had  from  any  of  the   Leading  Wholesale 
Dry  Qoods  Houses.  ♦ 


THE  McKINLEY  EDITION  OF 
TEN  CENT  MUSIC 

will    always    hold    first    place    as    an    Edition    of 
Standard,  Classic  and  Teaching  Music 

as  an  established  demand  for  this  line  of  Music 
exists  throughout  the  United  States  and  Canada. 
It  meets  the  requirements  of  the  Teacher,  Student 
and  the  Accomplished  Musician. 

It  has  proved  itself  to  thousands  of  dealers  to  be 
the  best  foundation  for  a  sheet  music  department. 

Every  copy  of  The  McKinley  Edition  sold  means  a 
profit  of  over  150  per  cent,  to  the  dealer. 

The  McKinley  Edition  (Revised  for  Canadian  Trade) 
conforms  in  every  detail  with  Canadian  copyright 
laws. 

A  great  advantage  to  the  merchant  as  a  "Trade 
Bringer"  is  the  catalogues  bearing  the  dealer's  im- 
print which  are  supplied  with  this  Edition.  These 
catalogues  will  attract  more  customers  to  your  store 
than  any  other  medium  you  could  employ. 

Write  us  for  samples  and  particulars  to-day. 

McKINLEY  MUSIC  CO. 

Thi  Largest " Exclusively  Shut  Mush  House" 
tn  tlu   11  'or/ J 

CHICAGO:  1501-15  EAST  FIFTY-FIFTH  ST. 

NEW  YORK  CITY:   145  "'.  15th  STREET 


Dry  Goods  f\t  view 


MEN    AND    Hoys'    DEPARTMENT 


Xmas  Morning! 


and  Haugh  Brand 


Coveralls  For  Kiddies — 

What  more  suitable  and  pleasing  gift  from  the  children's  point  of  view — what  more 
useful,  clothes-and-laundry-saving  gift  from  a  mother's  viewpoint  than  Haugh  Brand 
Kiddies'  Coveralls. 

By  making  an  attractive  display  in  your  store,  you  will  earn  many  a  mother's  grati- 
tude in  suggesting  this  sensible  Christmas  gift  for  the  kiddies. 

J.  A.  Haugh  Mfg.  Co.,  Limited,  658  to  662  King  W.,  Toronto,  Ont. 

Also  Mfgs.  Arm  and  Hammer  Work  Shirts,  Overalls  and  Trousers 
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"I  Certainly  Appreciate 
My  Dealer's   Good    Sense 
In  Recommending 
Tapatcos!" 

There's  many  a  sale  and  profit  on 
TAPATCO  gloves  overlooked  because, 
nine  times  in  ten,  through  improper  dis- 
play, the  customer  doe.,  not  know  his 
dealer   sells   them. 

Farmers,  teamsters,  laborers,  mechanics, 
chauffeurs,  railway  men,  lumber  men, 
in  fact,  men  in  every  line  of  industry  use 
and  recommend  TAPATCO  Gloves. 
Are  you  selling  your  share? 
TAPATCO  Gloves  are  made  in  Gauntlet, 
Knit  Wrist  and  Band  Top  Styles,  in 
heavy,  medium  or  light  weights.  Leather 
Tip,  Leather  and  Leatherette  Faced 
.  Gloves  and  Mitts  in  tan, 
slate  and  Oxford. 

Increased   production   activity   will   mean 
lots  of  TAPATCO  sales. 
Handled  by  all  jobbers. 

The  American  Pad 
and  Textile  Co. 

CHATHAM,  ONT. 


DRESS  FABRICS 


AND  SILKS 


NEW  COTTON  DEMAND  BEGINS 

British  Shipping  Board  Prepares  to  Bring  in  Supplies  of  Cotton. 


While  the  raw  cotton  market  has  not 
been  showing  many  signs  of  an  ad- 
vance since  the  armistice  was  signed, 
this  does  not  by  any  means  discredit 
the  theory  held  by  so  many  in  the  trade 
that  the  ending  of  the  war  would  see 
a  rise  in  the  price  of  raws  as  a  result 
of  the  keen  demand  that  would  come 
from  European  countries.  So  far  there 
has  not  been  time  for  arrangements  to 
be  made  for  exporting  this  cotton  for 
the  mills  of  England,  France  and  other 
countries,  nor  have  the  peace  negotia- 
tions progressed  sufficiently  to  make  it 
clear  whether  Germany  is  to  get  what 
it  wants  of  the  raw  materials  of  the 
United    States. 

At  the  end  of  November,  however,  the 
first  real  sign  of  a  big  demand  from 
English  mills  came  with  orders  being 
issued  by  the  British  Shipping  Board 
to  all  ships  under  their  control  to  pre- 
pare for  taking  raw  cotton  on  board. 
The  excessive  freight  rates  continue 
and  $5.50  is  being  paid  per  cwt.  where 
the  price  was  only  50  cents  before  the 
war. 

Word  from  Great  Britain  is  to  the  ef- 
fect that  that  country  is  now  denuded  of 
raw  cotton,  and  that  less  than  200,000 
bales  are  on  hand  where  over  1,000,000 
is  the  normal  quantity,  or  at  least  was 
in  pre-war  times.  The  same  situation 
is  said  to  exist  in  all  other  cotton  cen- 
tres in  Europe.  There  is  a  big  demand 
for  textile  machinery  from  English 
mills,  and  more  from  French  manufac- 
turers, for  the  latter  were  located  on 
land  that  the  Germans  seized,  and  the 
machinery  was  either  destroyed  or  dis- 
mantled by  the  enemy,  apparently  with 
the  object  of  destroying  the  competition 
of  France  after  the  war.  Switzerland 
will  be  one  of  the  chief  sources  of  tex- 
tile machinery,  but  the  manufacturers 
there  are  overloaded  with  orders. 

Figures  have  been  issued  as  showing 
the  scarcity  of  raw  cotton  in  the  Allied 
countries  of  Europe,  and  indicating  the 
strong  demand  that  seems  certain  to 
arise  when  peace  is  definitely  decided. 
Since  the  first  of  August  the  exports  to 
Europe   from   the    United    States    have 


been  1,081,86.'?  bales  as  compared  with 
1,509,772  for  the  same  period  last  year. 
Of  the  exports  there  were  shipped  to 
England  873,586  bales,  to  France  150,- 
736,  and  the  balance  to  other  countries. 


DRESS  GOODS 

Feed  Immediate   Demands  and  Watch 
for  New  Goods 

The  following  statement  regarding 
the  dress  goods  situation  was  made 
to  DRY  GOODS  REVIEW  by  a 
wholesaler  whose  views  have  been 
quoted  by  several  branches  of  the 
trade  during  the  past  three  weeks. 
It  is  a  brief  statement  of  what  is  of 
immediate  concern  to  the  Canadian 
merchant. 

"There  is  no  possibility  of  lower 
prices  within  the  next  year.  Mills 
(domestic)  are  filled  to  capacity  with 
orders  and  cannot  begin  to  fill  all 
those  which  they  have  received.  No 
merchant  would  be  wise  to  cancel  any 
of  the  orders  he  has  placed,  because 
goods  will  continue  to  be  scarce. 
Canadian  mills  have  been  making  plans 
to  bring  out  new  materials,  new  de- 
signs, new  colors,  etc.,  just  as  soon  as 
a  buyers'  market  is  created. 

"They  have  not  had  the  time  nor 
the  materials  to  go  into  fancy  mer- 
chandise at  all  during  the  war  period 
nor  will  they  until  supplies  are  more 
plentiful  than  at  present.  Women 
have  been  wearing  serges,  broad- 
cloths and  velours  constantly  for  the 
past  three  years  or  more,  with  no  re- 
lief in  novelty  fabrics;  they  will 
therefore  go  after  the  new  materials 
strongly  and  the  retailer  should  keep 
his  finger  on  every  trend  in  the  trade 
for  the  next  nine  months,  assuring 
himself  of  what  is  selling  strongly 
and  keeping  it  in  stock  and  getting 
rid    of   what   is   slow. 

"His  stocks  should  be  low  when  the 
new  goods  reach  the  market,  for  if 
not,  the  old  materials  will  be  left  on 
his  hands.  He  would  be  well  advised 
to  make  a  big  thing  out  of  the  new 
goods  at  the  very  earliest  appearance 
of  them.  The  man  who  gets  the  new 
things  FIRST  and  does  not  have  to 
push  onto  his  customers  fabrics  that 
they  have  been  seeing  so  long,  is  the 
man  who  is  going  to  do  a  really  big 
business  in  his  dress  goods  depart- 
ment next  Fall  and  arouse  interest 
by  impressing  the  fact  that  he  is  up- 
to-date." 


LOWER    PRICES    WILL    NOT    COME 
EARLY 

A  trade  report  from  Bradford,  England, 
the  great  wool  centre,  states  that  "one 
effect  of  the  recent  war  news  has  been 
the  extensive  cancellation  of  orders  in 
the  export  trade."  (This  was  written 
just  before  the  armistice  went  into  ef- 
fect.) The  article  continues:  '"The  idea 
abroad  appears  to  be  that  peace  is 
near  at  hand,  and  that  as  soon  as  fight- 
ing stops  there  will  be  a  slump  in  prices 
of  textile  goods,  against  which  the  for- 
eign importer  must  safeguard  himself. 
I  do  not  know  whether  the  same  sort  of 
movement  has  manifested  itself  in  the 
home  trade.  Little  or  nothing  of  the 
sort  has  been  heard  of  here.  Raw  ma- 
terial prices  will  be  steadied  of  course 
after  the  war  by  the  Government  Con- 
trol arrangements.  That  is  one  feature 
of  the  control  that  may  be  regarded  as 
entirely  good.  We  may  depend  upon  it 
that  cheaper  cloths  and  dress  stuffs  will 
be  expected  by  the  public  long  before 
there  can  possibly  be  an  appreciable  re- 
duction in  the  costs  of  production." 

NEW  SILK  FACTORY 

A  branch  of  a  big  silk  factory,  which 
■will  employ  one  hundred  girls,  has  se- 
cured suitable  premises  and  will  locate 
in  Cobourg,  Ont.  Work  is  to  start  at 
once  putting  the  premises  in  shape, 
ready  to  start  about  the  beginning  of 
the  year. 


CANADA  IN  FRANCE 

The  Minister  of  Trade  and  Commerce 
has  applied  for  thirty  booths  at  the  next 
Lyons  Fair  which  opens  on  March  1, 
1919,  and  continues  for  two  weeks.  In 
the  past  the  Lyons  Fair  has  not  in- 
terested Canadian  manufacturers  to  any 
great  extent,  especially  since,  during  the 
war,  materials  have  been  so  difficult  to 
procure,  but  it  was  a  source  of  fascin- 
ation to  buyers  of  fabrics,  costumes,  etc., 
because  of  the  splendid  exhibits  of 
French  and  other  manufacturers.  Per- 
haps a  more  general  interest  will  be 
taken  next  year  on  account  of  the 
representation  which  Canada  is  to  have. 
France  is  expecting  that  the  Lyons  Fair 
will  once  more  attract  buyers  from  all 
parts  of  the  world  and  that  the  success 
achieved  will  be  much  more  substantial 
that  that  of  the  famous  Leipsig  Fair 
before  the  war. 


WAR  HITS  SILK  INDUSTRY— WORMS 

KILLED— MULBERRY  TREES  HARMED 


THE    seriousness   of    war's   by-pro- 
ducts are  now    generally    realized 

and  the  trade  will  not  be  surprised 
to  learn  of  still  further  hardships 
growing  out  of  this  titanic  struggle. 
It  will  be  bad  news  however  that  the 
military  operations  carried  on  in  North- 
ern Italy  and  Armenia  have  so  set  back 
the  silk  industry  that  any  return  to  a 
normal  output  of  silk  from  those  dis- 
tricts   will  be  long  delayed. 

Some  of  the  best  men's  neckwear  silk  in 
the  world  has  come  from  Italy,  and  a 
tremendous  quantity  of  raw  silk  has  been 
there  grown,  though  much  of  this  has  been 
shipped  as  raw  to  other  countries  for 
conversion.  The  Trentino  was  the  great 
silk  producing  district  and  it  is  this  dis- 
trict of  course  which  has  been  tremendous- 
ly disturbed  and  in  many  parts  over-run, 
during  the  recent  conflict. 

Some  Serious  Results 

Two,  no  three,  serious  results  for  the 
silk  industry  have  followed  the  war.  In 
the  first  place  the  worms  necessary  for 
making  the  silk  have  been  destroyed. 
Then  the  mulberry  trees  have  been  com- 
pletely ruined  in  some  sections  as  a  re- 
sult of  the  tremendous  artillery  fires,  and 
of  course  the  mulberry  leaves  were  the 
great  food  fed  to  the  silk  worms.  The 
amount  of  food  a  silk  worm  can  consume 
is  simply  amazing  and  the  ruination  of 
these  trees  is  a  tremendously  serious 
blow  to  the  silk  industry. 

It  may  be  thought  that  the  silk  worm 
is  practically  the  only  worker  in  pro- 
ducing silk,  but  this  is  not  the  case.  A 
tremendous  amount  of  labor  is  required 
to  look  after  the  silk  worm  and  labor 
during  the  war  has  been  so  scarce  that 
where  the  industry  would  not  otherwise 
have  been  disturbed  by  the  war  it  has 
fallen  into  a  state  almost  of  chaos,  so  that 
the  production  of  Italian  raw  silks  has 
dwindled.  As  men  come  back  from  the 
front,  and  as  the  people  who  naturally 
fled  from  the  Trentino  during  the  hos- 
tilities come  back  to  their  native  land,  the 
supply  of  labor  available  for  looking 
after  the  silk  worms  will  be  more  nearly 
adequate;  but  it  will  take  some  time  for 
sufficient  help  to  return. 

Labor  Big  Factor 

Labor  is  needed  in  the  production  of 
raw  silk,  first  and  foremost  to  look  after 


the  feeding  of  the  silk  worms  and  then 
to  -oo  that  the  worm  is  killed  at  exactly 
the  right  time.  This  is  skilled  work,  for 
the  individual  has  to  know  almost  to  the 
minute  when  the  death  of  the  insect 
should  be  brought   about. 

The  cocoon,  if  the  insect  is  killed  at  the 
proper  time,  can  be  unravelled  in  one  long 
silk  thread,  sometimes  very  considerably 
over  a  mile  in  length.  However,  if  the 
death  of  the  insect  is  not  brought  about 
at  this  time,  it  will  commence  to  break 
through  the  cocoon  and  thereby  will 
break  the  silk  thread  into  shorter  pieces. 
These  can  be  used,  but  only  in  very  in- 
ferior material.  It  forms  the  shoddy  of 
the  silk  industry. 

These  upset  conditions  of  the  Italian 
silk  industry  are  matched  in  Armenia, 
so  that  from  there  silk  can  hardly  be 
brought  out  in  large  quantities.  This 
is  a  serious  loss,  but  not  so  serious  as  the 
upsetting  of  the  industry  in  Italy,  for  the 
Italian  silk  has  been  always  of  wonder- 
ful quality,  and  of  course  the  Italian  silk 
mills  will  not  be  able  to  turn  out  so  much 
with  the  operation  of  the  silk  worm  in- 
dustry upset  as  it  is.  The  worms  them- 
selves seem  to  flourish  in  Northern  Italy 
and  to  produce  a  very  fine  class  of  silk. 

Japan  Has  Market 

At  the  present  time  the  raw  silk  pro- 
ducing or  marketing  country  is  Japan.  The 
demand  therefore  upon  the  Japanese  for 
silk  is  very  great,  which  naturally  tends 
to  keep  prices  up.  There  is  a  possibility 
that  they  might  go  still  higher  but  the 
Japanese  are  skilful  merchants  and  want 
to  keep  silk  at  just  the  right  level  so  that 
people  will  not  be  forced  to  other  pro- 
ducts by  reason  of  it  going  too  high. 

With  conditions  such  as  these  it  is  not 
hard  to  understand  that  prices,  when 
they  commence  to  go  down,  will  go  down 
very  gradually.  It  is  not  hard  either 
to  realize  that  the  commencement 
of  a  decline  in  prices  will  be  deferred 
for  some  considerable  time.  Until  the 
production  of  raw  silk  becomes  equal  to 
the  demand  there  can  hardly  be  any 
drop,  and  with  the  greatly  reduced  pro- 
duction of  silk  worms,  and  with  the 
tremendous  demand  for  silk  which  is 
sure  to  follow  the  war,  the  supply  re- 
quired will  be  very  great. 

Buyers      who      have      just      returned 


from  New  York  state  that  the  market 
there  is  very  strong.  The  prices  they 
are  being  asked  for  silks  are  higher  than 
they  have  ever  faced  before,  nor  does 
there  seem  any  immediate  probability  of 
a  decline.  It  looks  like  this  to  many  as 
regards  the  trend  of  prices. 

A  buyer  for  one  of  Toronto's  large 
stores  stated  the  other  day  that  his  stock 
in  certain  lines  was  getting  extremely  low 
and  so  he  wrote  during  the  last  week  of 
November  to  three  or  four  of  the  largest 
silk  houses  in  New  York  from  whom  he 
buys  for  quotations  for  the  same  stock.  In 
every  case  quantities  were  limited,  and 
prices,  for  delivery  in  April  1919,  were 
from  10  per  cent,  to  20  per  cent,  higher 
than  he  had  paid  for  the  merchandise  just 
disposed  of.  He  also  remarked  that  de- 
mand was  in  no  way  showing  a  decline  on 
account  of  the  war  having  ended.  In  fact 
he  had  brought  out  some  rich  light  and 
bright  toned  satins  for  evening  wear 
which  had  been  in  stock  for  about  three 
years  and  they  were  moving  rapidly.  "The 
ending  of  the  war  has  only  stimulated  silk 
sales,"  he  said,  "and  there  is  every  indica- 
tion that  the  Spring  is  going  to  be  the 
biggest  season  that  the  retail  trade  has 
ever  had  in  silks." 

Decline  Will  be  Gradual 

When  prices  commence  to  go  down  the 
indications  are  that  these  will  decline 
gradually.  Nor  is  there  any  belief  that 
they  will  go  back  to  the  pre-war  price 
for  a  long,  long  time  anyway.  The 
question  of  labor  makes  the  probability 
of  higher  prices  almost  certain.  Before 
the  war  in  the  United  States  many  girls 
would  work  in  silk  plants  at  comparative- 
ly low  wages.  Now  they  have  been  work- 
ing in  munition  plants  and  in  other  war 
industries  making  big  money,  and  to  get 
them  back  to  the  silk  plants  wages  will 
have  to  be  paid,  not  equal  to  the  munition 
wages  it  is  true,  but  somewhere  between 
the  old  silk  price  and  the  war  munition 
price.  This  is  certain  to  mean  higher 
silk  than  in  the  past,  though  not  so  high 
of  course  as  during  the  war  period. 

A  $20,000  fire,  November  21,  at  Char- 
lottetown,  P.E.I.,  gutted  the  Grant  & 
Kennedy  building.  In  addition  to  other 
losses  were  commercial  travellers' 
samples  of  Greenshield,  Gault  Bros., 
Montreal;  Manchester,  Robertson  & 
Allison;  Brock  &  Patterson,  St.  John, 
and  Simon  Joseph's  dry  goods  stock. 


DRESS     FARRICS  Dry  Goods  Review 


"SI'ERO"   MAKE   on   Selvedge 
is  your   protection  and  our  guarantee  of  quality 


SPERO  TAILORS  LININGS 


TOP      VALU  E      AT 
EVERY     PRICE 


SUPER-STANDARDISED    QUALITY 
IN    COTTON    GOODS. 
"  The  Best  in  the  World  " 


A    TRIAL    ORDER    MEANS 
A     RE-ORDER 


SYNONYMOUS   OF   DURABILITY 


RICHARD     HAWORTH     AND    COMPANY,     LIMITED 
MANCHESTER,     ENGLAND 


MILLS    ON    MATJCHESTER    SHIP    CANAL 


Dn  Q*od»  R(    ■ 
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Now  That 

Hostilities  Have  Ceased 


A    ND  the  end  of  the  war  is  in  sight — look  forward  to  the  coming  Spring 
-**■  Season  and  place  your  advance  orders  now  for 

GEORGETTE  CREPES        CREPE  DE  CHINES 
NINONS  AND  CHIFFONS 

NOTE:  From  best  advices  available  we  are  in  a  position  to  state  that,  quite 
contrary  to  the  opinion  held  by  the  public,  prices  of  silks  will  remain  firm. 

Orders  placed  now  will  insure  prompt  Spring  delivery. 

Albert  Godde,  Bedin  &  Cie 

PARIS  TARARE  LYONS 

64  Wellington  Street  W.,  Empire  Bldg.,  Toronto 

Adelaide  3062 


PRACTICAL  BOOKS 

ON 

How  to  Make  Show  Cards $1.00 

Merchants'  Success  System 5.00 

The  Art  of  Decorating 3.50 

The  Clerk's  Book 50 

Modern  Show  Card  Lettering  and  Design- 
ing   1. 00 

One  Hundred  Easy  Window  Trims 1.00 

Retail  Advertising 1.00 

Store  Management 1.00 

Show  Window  Backgrounds 1.50 

Write  Us  for  Further  Information 

DRY   GOODS    REVIEW 

143  UNIVERSITY  AVE.  TORONTO 
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D  K  ESS     FA  BRICS 


THE  FASHIONABLE 

WASHING  FABRICS 

for  SEASON  1919 

are  PRINTED 

VOILES. 

Our  PRODUCTION  per- 
mits of  a  wide  choice  IN 
DESIGN,  and  comprises  the 
most  delightful  selection  of 
combined  color  effects. 


BRITAINS    BEST 


Width   38  39  inch.       Length,  40  yards 


CROCKER,  SONS  &  CO.,  LIMITED 

Friday  Street  London,  E.C.  4,  England 


DRESS    FABRICS 


Dry  Goods  Review 


Fabrics  You  Can  Depend  Upon 

Sure  to  Sell,  Sure  to  Satisfy 

■  w$  ■'■■ 


The  productions  of  the  Calico  Printers'  Association,  Ltd.,  are  known  all 
over  the  world  for  dependability  and  a  unique  multiplicity  of  fabric  and 
design,  all  carefully  adopted  with  the  sureness  gained  by  long  experience, 
to  the  market  they  are  intended  to  supply. 


xsj        -_  (g„_^„        An   entirely   new   cloth,   already   in   great   demand,    and    an 
(SHIFH2&  ©lEIMsll        assured  success. 

The  Cotton  Fabric  with  Cepea  Serge  is  a  heavy,  firm-textured  Cotton  Fabric  with  a 

the  Serge  Finish  Serge  finish,  used  for  Day  and  Night  wear  for  Ladies,  Men 

and  Children.     Guaranteed  unshrinkable  and  fast  in  colours. 

Light  and  dark  grounds  in  108  ways.    Stripes,  spots,  etc.,  and  plain  shades  in  black, 

indigo,  navy,  blue,  pink,  helio,  green,  brown,  etc.     Width  30  inches. 


/r^i  *  carry   a   guar- 

Crums     -tee  "  a 

thoroughly  re- 
liable print  of 
British  make. 
The  range 
comprises  a 
vast  assort- 
ment of  colour- 
ings, Indigo, 
Red,  Black,  Butcher  Blue,  Blue-greys, 
Black-greys,  and  White  grounds.  Shirt- 
ings, Covers  and  Fancies.  Width  32 
inches.  With  Selvedge  mark  "Crum's 
Standard." 


um  s 
Standard 
Prints 


Orfa 


A  dainty,  attractive 
^  ^  m  a  t  e  r  ial  containing 
cLiAU^  over  50%  of  pure 
Merino  wool  and  constituting  the  nearest 
approach  to  ordinary  Wool  Delaine  on 
the  market.  Works  well,  washes  well, 
wears  well.  In  an  unusually  large  variety 
of  exclusive  designs. 


Vc 


is    a    superfine 

//  voile  in  unique 

f>     SJ S>  colourings,     of 

C-     C4C-  wide     width. 

/c$~* •  silky  finish  and 

{-tfltltC  up  to  date  de- 

v_y#  «-  *  i  «-  m-'  signs. 


From  Wholesale  only.  In  case  of  diffi- 
culty write  to : — 

Calico  RlritersJgSi  AssociafaonIM- 


St.  James  Bldgs. 


MANCHESTER 


Dry  Goods  Review 


DRESS    FABRICS 


'When  Bedtime  Comes' 


LISTA  PURE  SILKS 


not  only  make  exquisite  Blouses,  Shirts 
and  Pyjamas,  but  are  simply  ideal  for 
Children's  Dresses  and  Sleeping  Suits. 
In  the  clothing  of  your  merry,  romping 
boys  and  girls  quality  counts;  it  is  here 
in  wear  and  washing  that 

LISTA  SILKS  ARE  SUPREME 

Manningham  Mills,  Bradford,  England 


Agents  : 

HENDERSON  &  SMYTH 
Toronto  and  Montreal 
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WAREHOUSES : 

48  -  50  Margaret  Street,  London,  W.,  England. 

J* 

CITY  WAREHOUSE: 

14  Old  Change,  London,  E.  C,  England. 


R.  G.  MAXWELL  &  CO. 

MANUFACTURERS 

HAWICK,    SCOTLAND    and    LONDON,    ENGLAND 

miiij  l  in  i  i.i  nimtiiii  i,i  r ii  i  1 1 1  ii  pi  1 1  it  1^1 1 1 1 1  ii  ri  1 1 1 1  ii.i  1 1  i  l,i  f:t  1 1 1 1  L,i,ri  I'M  1 1 1  iii.nii.i  i)  iinii'i.iiiiitiii  i  i.tiiiii  1 1  i:i;ni;iitii  i  him  ri  i.i  iMiiu  ri'i  i  i.l  tut 

Ladies'  Costume  and  Mantle  Cloths 

We  specialize  for  the  Ladies'  trade  only, 

with  the  latest  novelties  in  Costume  and 

Mantle  Cloths. 

We    also    make    large    quantities    of    our 

Standard   qualities   for    stock,    comprising 

piece-dyed  Cheviots,  Harris,  Donegal  and 

Homespun  Mixture  effects. 

Also  Mantle  Cloths  in  mixtures  and  piece 

dyes,   Blanket  and  Velour  finish,   various 

weights  and  qualities. 

Our  piece-dyed  Cheviots  being 
all  pure  wool,  we  can  dye  any 
special  shade  for  school  or 
other  contracts  and  give  quick 
delivery. 


Special  Attention  Given  to  the  Shipping  Trade. 

ALL  COMMUNICATIONS  TO 

R.  G.  MAXWELL  &  CO. 

48-50  Margaret  Street  London,  W.  1 ,  England 

Cables:   Goujbaa.  Wesdo,  London.  Telephones:    Museum  2803-2804.  Banh  8276. 

A.B.C.  Code.  5th  Edition. 

Paris  New  York  Cape  Town 


Dru  Goods  Review  DRESS     F  A  frRI  C  S 


WHAT 

ABOUT 

PRICES? 


Following  the  cessation  of  hostilities,  we  naturally  look  for 
an  eventual  adjustment  of  the  price  situation,  but  can  see 
nothing  that,  in  the  immediate  future,  will  have  a  tendency 
to  create  a  downward  trend. 

Any  opinion  on  the  present  market  situation  must  take  into 
consideration  the  following  existing  conditions: 

Present  prices  to  the  trade  are  based  on  mill 
prices  of  a  year  or  more  ago; 

Goods  on  order  are  15  per  cent,  to  20  per  cent, 
below  present  mill  quotations ; 

A  big  slump  in  mill  prices  must  come  before 
the  retailer  will  be  able  to  buy  goods  at  less 
than  present  wholesale  quotations ; 

Mills  have  sufficient  contracts  on  hand  to  keep 
them  running  at  full  capacity  for  several 
months ; 

Manufacturing  costs  have  not  yet  decreased  to 
allow  any  reduction  in  prices  even  if  the  mills 
were  so  inclined ; 

Return  to  pre-war  efficiency  in  manufacture 
of  silks  in  Europe  is  a  matter  of  at  least  a  year 
or  more. 

The  over-subscription  of  Canada's  191 8  Victory  Loan 
provides  unmistakable  evidence  of  our  favorable  financial 
condition.  Business  will  be  good  and  merchants  will  not 
hesitate  to  acquire  sufficient  stocks  of  desirable  materials  to 
meet  the  requirements  of  1919. 

SILKS    LIMITED 

100  Wellington  Street  West 

TORONTO 

Western   Branch  :     C  A  L  G  A  R  Y 
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H0USDFURNISHING5 


SPRING  CURTAINS  UP  20  PER  CENT. 

Variety  of  Designs  Offered — Steady  Demand  Anticipated  Through- 
out Next  Year 


THE  chain  stitching-  embroidery 
known  as  "point  chainette," 
which  was  described  in  the  Sep- 
tember issue  of  DRY  GOODS  RE/IEVV. 
is  now  shown  in  a  great  variety  of  pat- 
terns in  the  range  of  Spring,  1919,  cur- 
tains which  is  on  the  market.  There  is 
an  increased  number  of  designs  featur- 
ing the  decorated  corner  rather  than 
having  the  design  of  lace  or  embroideiy 
carried  up  the  full  length  of  the  curtain. 
Besides  making  the  part  of  the  curtain 
which  is  most  seen  when  hung,  the  more 
effective,  this  style  of  trimming  con- 
serves the  supply  of  laces  which  have 
been  rather  difficult  to  secure  during  the 
months  previous  to  the  end  of  the  war 
when  shipments  were  as  uncertain  of 
arriving  as  they  were  of  being  started 
on  their  way  at  all. 

Some  clever  applique  effects  are 
brought  out  by  the  point  chainetb 
trimming  used  close  to  the  edges  of  the 
lace  insertion  and  neat  finishes  for  the 
corner  trimmings  are  also  obtained  in 
this  way  as  is  shown  in  the  lower  curtain 
illustrated,  where  the  lace  ends  in  the 
goods.  Laces  of  a  heavy  openwork  effect 
are  found  to  be  meeting  with  ready  sale; 
they  are  more  showy  than  the  fine  ma- 
terials trimmed  with  fine  lace.  Prices 
average  about  20  per  cent,  higher  than 
last  year's. 

While  marquisette  and  voile  make  up 
the  numbers  in  which  a  quantity  busi- 
ness is  done,  there  is  still  an  increasing 
favor  shown  to  the  new  madras  offer- 
ings. These,  while  selling  for  all  pur- 
poses in  white  and  ivory,  are  also  used 
steadily  in  colors  for  side  curtains  and 
interior  hangings,  and  it  is  thought  that 
they  will  be  given  special  prominence  for 
Spring  selling  since  they  are  of  such  a 
light  weight  and  suitable  for  Summer 
furnishings. 

Filet  Motifs  of  Varied  Use 

The  fine  Nottingham  filet  motifs 
which  came  into  prominence  during  the 
past  couple  of  years  are  still  in  big  de- 
mand, and  are  used  in  all  sizes,  from  a 
couple  of  inches  to  12  or  14  inches,  or 
even  larger.  Such  articles  as  lamp 
shades,  serving  trays,  door  panels,  table 
scarfs,  runners,  sofa  pillows,  lingerie, 
win  low  curtains,  writing  sets,  and  fancy 


bags,  all  have  use  for  these  lace  inserts 
of  the  finer  qualities. 

Now  that  the  war  is  practically  over 
and  soldiers  already  on  their  way  home, 
and  likely  to  continue  arriving  during 
the  greater  part  of  next  year,  there  is 
every  reason  to  believe  that  many  homes 
will  be  refreshed  with  new  curtains,  car- 
pets, pillows,  and  other  articles  which 
do  their  bit  in  transforming  a  house  into 
a   home. 

Many  homes  have  not  received  this 
attention  throughout  the  war  period  on 
account  of  so  many  mothers  doing  Red 
Cross  work,  and  daughters  and  sisters 
engaging  in  war  work.  But  a  new  in- 
terest is  very  likely  to  arise  in  the  house 
furnishings  departments  throughout 
next  year  when  the  women  return  to 
their  homes,  as  many  of  them  will.  Then, 
too,  there  will  be  new  homes  to  furnish 
when  the  boys  get  back,  and  now  that 
those  unable  to  go  to  the  front  feel  that 
there  is  no  longer  any  necessity  of  de- 
ferring the  expenditure  of  their  savings 
in  establishing  their  own  homes.  With 
these  conditions  in  general  existence  the 
draperies '  departments  may  expect  a 
good  year's  business  ahead.  It  will  prob- 
ably not  begin  with  a  rush,  but  will  be 
in  good,  steady  action  from  inventory 
time  on. 

High  Prices  Likely  to  Continue 

Market  conditions  regarding  cottons 
taken  up  elsewhere  in  this  issue  will  ap- 
ply quite  as  much  to  draperies  as  to 
every  other  cotton  product,  and  so,  with 
the  prices  firm  at  present  figures  for 
manufactured  goods,  there  is  little  likeli- 


hood of  any  radical  change  to  be  ex- 
pected for  some  months — and  even  then 
it  is  best  that  there  should  be  no  sudden 
fluctuations — therefore,  a  good  assort- 
ment of  stock,  bought  frequently  and  in 
small  orders,  should  meet  the  merchant's 
requirements  in  conducting  a  paying 
draperies  section  throughout  next  year. 
Meanwhile,  let  him  not  fail  to  take  full 
advantage  of  the  Christmas  season,  for, 
while  draperies  are  not  as  active  as  some 
other  departments  at  this  season,  there 
are  still  many  lines  which  may  be  fea- 
tured with  good  results  for  holiday  shop- 
pers. 


GIVE  SUGGESTIONS  FOR  RE- 
FURNISHING 

The  approaching  return  of  the  soldiers 
in  large  numbers  is  expected  to  provide 
a  good  increase  in  business  for  the  house- 
furnishing  departments.  This  is  a  view 
that  is  held  by  a  number  of  buyers.  They 
know  that  for  a  long  time  there  had  been 
a  holding  off,  partly  for  financial  rea- 
sons, partly  because  of  the  natural  feel- 
ing of  uncertainty  and  the  dislike  of 
going  into  anything  new  on  a  large  scale 
in  the  absence  of  those  most  interested. 
Now  it  is  felt  that  this  feeling  will  be 
removed  and  that  there  will  be  a  strong 
and  natural  desire  to  brighten  up  the 
home  in  order  that  the  welcome  back 
may  be  supplemented  by  new  furnish- 
ings that  will  delight  the  eyes  of  those 
who  have  had  far  different  surroundings 
as  they  lived  the  dreary  life  of  the 
trenches. 

It  would  he  well  for  the  merchant  to 
develop  this  idea  in  his  plans  for  this 
department  as  the  year  opens  up.  It 
would  be  advisable  to  feature  it  in  the 
advertising  that  is  run  in  the  papers. 
Under  certain  conditions  it  would  be 
good  publicity  to  send  a  letter,  a  circular 
one,  to  a  number  of  families  where  men 
are  expected  home,  and  suggest  that  the 
store  could  do  its  part  in  cheering  the 
returning  soldiers.  Some  tact  would 
have  to  be  used  in  this  direction,  but  if 
a  too  personal  appeal  were  avoided  ex- 
cellent results  should  be  experienced.  If 
the  store  were  in  a  position  to  be  able  to 
offer  the  services  of  a  trained  member  of 
the  staff,  who  would  go  to  the  house,  look 
it  over  and  make  suggestions  and  fur- 
nish at  the  same  time  a  reliable  esti- 
mate of  the  cost,  this  in  itself,  as  always, 
would  play  an  important  part  in  secur- 
ing sales.  DRY  GOODS  REVIEW 
would  be  interested  in  hearing  from  any 
merchants   who  try  out  this  suggestion. 


HOUSE     FURNISHINGS 


NO  GOODS  MEANS   FIRM   PRICES 

At  this  time  there  are  some  Interesting 

prophecies    being    made    as    to    how    the 
business    of    the    house    furnishing    de- 
partment, so  far  as  the   general   public 
are   concerned,   will    be    affected   by    the 
armistice.     As  in  so  many  other  lines  it 
is  taken  for  granted  that  the  elimination 
of   positions    in    munition    factories    will 
lessen  the  business  from  those  who  were 
dependent  before  on  these  for  big  wages. 
and  who  were  among  the  most  profitable 
customers  for  the  stores  the  last  three 
years.     But   there    is    a    confidence    that 
this  loss  will  be  more  than  compensated 
for  by    the   increase   in  the   expenditure 
on  the  part  of  the  middle  class,  and  those 
with    lots    of    money    at    their    disposal. 
These  two,  as  the  general  manager  of  a 
large  department  store  remarked  to  DRY 
GOODS    REVIEW,    have    been    holding 
back  since  the  war  started.     It  was  not 
that  they  had  no  money  to  spend;  pre- 
sumably with  their   shares   in  the   pros- 
perous condition  of  business  since   1915, 
they  have  far  more  than  ever  before,  but 
they  felt  that  it  was  not  right  for  them 
to   go    in    for   unnecessary   expenditures 
-in  war  time."     The  result  was  seen  in 
the  house  furnishing   departments   more 
than    in    most.     Now    this    conscientious 
scruple  has  been  removed,  and  the  longer 
the  abstention  the  larger  the  needs  and 
the   better   the   orders   that  now    should 
await  the  merchant. 

So  far  as  prices  are  concerned  there 
would  seem  to  be  no  need  for  anxiety 
unless  stocks  are  heavy.  Most  merchants 
have  bought  sparingly  for  the  last  year 
at  least.  Carpets  and  linoleums  became 
so  expensive  that  the  merchant  as  well 
as  the  public  limited  their  buying.  With 
the  great  difficulty  in  securing  deliveries 
from  manufacturers  the  trade  as  a  rule 
depended  on  the  wholesaler,  even  those 
-who  had  been  accustomed  to  do  a  large 
import  business.  In  many  cases  there 
has  been  practically  no  buying  for  many 
months  or  even  a  year.  While  prices  are 
not  expected  to  increase  much,  if  any, 
for  the  manufacturers  who  have  raw- 
materials  on  hand  are  sold  up  months 
ago,  there  is  no  idea  that  there  will  be 
anv  immediate  decline,  for  there  is  no 
evidence  that  in  carpets  or  rugs  there  is 
any  surplus  stock  of  any  account  that 
would  have  to  be  thrown  on  the  market. 


THE  LATE  ROBERT  SMYTH 

Robert  N.  Smyth,  vice-president  of 
Henderson  &  Smyth.  Montreal,  passed 
away  suddenly  of  heart  failure  last 
month  at  the  age  of  62.  The  late  Mr. 
Smyth  was  regarded  as  one  of  the 
pioneers  in  Canada  in  the  agency  bus- 
iness. As  one  of  three  brothers  he 
started  the  firm  of  H.  L.  Smyth  &  Co.. 
and  finally  occupied  the  position  of  pres- 
ident. Five  vears  aco  there  was  a  con- 
solidation with  the  firm  of  Robert  Hen- 
derson &  Co..  under  the  name  of  Hen- 
derson &  Smyth,  with  Mr.  Smyth  as  vice- 
president.  Besides  the  widow,  one  son 
Capt.  R.  L.  Smvth.  survives.  The  late 
Mr.  Smyth's  brother,  C.  E.  Smyth,  will 
succeed  on  the  directorate  of  Hender- 
son  &    Smyth. 


PEACE    TIME    PROBLEMS 

Continued  from  page  33 
ever-increasing  quantities,  and  will  pay 
for  it.  They  need,  too,  the  product  of 
our  mills— our  steel,  our  lumber,  and 
various  other  commodities,  and  Cana- 
dians everywhere  made  doubly  sure,  by 
their  reception  of  our  Victory  Loan,  that 
these  exports  can  be  fully  financed  if 
need  be,  thus  maintaining  our  full  avail- 
able labor  supply  at  good  wages. 

One  of  the  most  hopeful  signs  to  be 
seen  is  the  manner  in  which  our  indus- 
tries are  absorbing  all  labor  offering,  and 
a  few  weeks  must  see  the  wheels  all 
turning,  producing  lines  most  keenly  re- 
quired. So  while  we  review  the  past 
period,  so  far  as  trade  conditions  were, 
with  much  satisfaction,  there  are  good 
days  ahead,  too. 

A  public  man  recently  returned  from 
France,  stated  he  saw  in  a  village  there, 
a  sign  reading,  "Pessimists  shot  on 
sight,"  and  surely  if  our  boys  there 
could  feel  that  way,  there  should  be  no 
reason  here  for  less  than  unbounded  con- 
fidence.— Mr.  N.  R.  Cooper,  of  Prime  and 
Rankin,  Toronto. 


ring  Curtains 


Hemstitched  voile  (above)  and  marqui- 
sette, both  utilizing  Cluny  lace  and  point 
chainette  stitching  in  new  designs  make 
effective  new  Spring  curtains.  These  two 
are  from  the  1919  Spring  range  of  Daly  & 
Morin.  Limited.  Montreal,  Que. 

RITCHIE    CO.    CELEBRATES 

The  recent  epoch-making  victories  in 
the  Great  War  were  celebrated  in  joyous 
fashion  by  the  Ritchie  Co.,  of  Belleville, 
Ont.,  on  Nov  21,  when  the  members  of 
the  staff  and  their  wives  were  the  guests 
of  Mr.  Reid,  managing  director  of  the 
firm.  It  was  a  masquerade  followed  by 
music,  timely  speeches,  dancing,  games 
and  a  lunch  served  in  the  gaily  decor- 
ated millinery  salon  in  the  store. 


MATERIALS     FOR     MAKING     LINO- 
LEUM AND  OILCLOTH 
EXPECTED  SOON 

One  of  the  large  Canadian  manufac- 
turers announces  that  cables  have  been 
received  from  manufacturers  of  jute 
canvas  in  Scotland  to  the  effect  that  the 
British  government  have  issued  permits 
for  the  manufacture  of  limited  quanti- 
ties of  such  lines  as  are  used  in  making- 
linoleum  and  floor  oilcloth.  The  Cana- 
dian house  is  assured  that  it  will  receive 
a  share  of  the  production,  and  will  be  in 
a  fair  position  to  supply  the  needs  of  the 
trade  very  shortly. 

They  do  not  know  yet  just  when  the 
shipments  of  canvas  are  likely  to  be 
made,  nor  can  they  estimate  how  long- 
it  will  take  to  get  the  goods  into  their 
factory  in  this  country,  but  they  are 
anticipating  more  definite  news  within 
a  couple  of  weeks. 


Much  of  the  $15,000  stock  in  the  store 
of  the  G.  Upton  Co.,  Alliston,  Ont.,  is 
a  total  loss  as  a  result  of  a  fire  which 
occurred  November  5.  Water  and  smoke 
damaged  everything  which  was  not 
totally  destroyed. 


AWARDED  MILITARY  CROSS 

Capt.  V.  Norman  Smallpeice  has  been 
invested  on  the  field  with  the  Military 
Cross  for  services  in  the  Amiens  engage- 
ment. Capt.  Smallpeice  is  a  son  of  Mr. 
W.  R.  Smallpeice,  director  of  the  W.  R. 
Brock  Company,  Limited,  and  previous 
to  the  war  he  was  in  the  commission 
business,  representing  several  large 
English  manufacturers  of  woolens, 
hosiery  and  general  dry  goods.  He 
joined  the  35th  Battalion  in  January, 
1915,  and  went  overseas  with  them  in 
October  of  the  same  year,  thence  to 
France,  where  he  has  been  continually 
up  to  the  present  line.  He  is  now  on 
the  staff  of  Brigadier-General  McBrien 
of  the  12th  Canadian  Infantry  Brigade. 


F.  Choiniere,  Granby,  Que.,  has  added 
a  millinery  department  to  his  store.  It 
is  under  the  management  of  Mrs.  R. 
Martel. 


II  O  U  S  K.    FURNI  S  IT  I  N  G  S 
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HEES-MADE 
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PRODUCTS 


Here's  A 

Splendid  Line 

For  Christmas  Selling 


Hees-Mad 


curtains,  tapestries,  etc.,  are  just  the  lines  that  will 
tempt  your  customer  to  buy  in  a  year  when  economy 
in  gifts  is  more  than  a  duty,  but  rather  a  necessity — 
lasting,  useful  and  pleasing  gifts  for  the  home,  that  will 
help  add  to  the  seasonable  brightness. 

We  are  now  showing  an  especially  fine  line  of  Hees-made  tapestries,  curtains,  etc.,  of 
widely  varied  designs  and  splendidly  toned  colorings.  From  among  these  your  cus- 
tomer will  find  just  the  piece  that  will  make  that  old  chair  or  settee  a  thing  of  beauty 
and  an  adornment  to  the  home  in  perfect  keeping  with  its  cosiest  or  most  elegant 
apartment. 

A  splendid  variety  of  the  famous  Hees-made  curtains  in  many  styles  await  your  in- 
spection at  our  showrooms.  They  represent  the  newest  and  most  fashionable  lines 
obtainable  and  include  designs  and  textures  suited  to  any  style  of  room. 

Our  stock  of  Hees-made  chintzes  is  most  complete,  includes  a  wide  range  of  patterns 
and  colorings.  The  decoration  of  any  room  can  be  suited  to  a  nicety  and  the  qual- 
ities are  dependable  for  lasting  wear. 

In  every  home  there  are  opportunities  for  such  gifts.  A  proper  display,  therefore, 
will  surely  boost  sales  in  your  tapestry  department  this  Christmas. 

Take  a  look  through  our  showrooms,  or  have  our  traveller  show 
you  what  we  have  or  send  a  next  order  telling  us  your  wants. 

"IF  ITS  FOR    THE   WINDOW   WE  HAVE  IT" 

GEO.  H.  HEES,  SON  &  COMPANY 

LIMITED 
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^Da/jpor  Line 

We  are  offering  two  splendid  values  in  our  Hardware  Dept.  on 

EXTENSION  RODS 


No.   683—7-16      Tube   Solid    Brass    Ends,    1      diame- 
ter.     Extends    from    30    to    54    inches. 
Per  Dozen  Per  Gross   Lots  Per  5-Gross   Lots 

$1.25  $12.50  $12.00 


No.  685 — 7-16"    Ferruled   Tube,   Silvered   Ball   Ends, 

I  '  i      diameter.     Extends  from  30  to  54  inches. 

Per  Dozen  Per  Gross  Lots         Per  5-Gross  Lots 

$1.25  $12.50  $12.00 


These  prices  are  lower  than  the  manufacturers  are  quoting  to-day.     We  will  accept  orders  for  delivery  up  to 
March   1st,   1919. 

DALY    &    MORIN,    LIMITED 

MONTREAL,  -  QUEBEC 


KING'S  CELEBRATED 
SCOTCH  WINDOW  HOLLANDS 


have  been  made  for  one 
are  recognized  throughout 
most  saleable  shading.  They 
are  unshrinkable,  fast  colors 
and  widths.  To  insure  get 
ers  are  advised  to  Examine 
Also  inside  Holland  Tab  on 
that    each    bears    name    of 


hundred  and  forty  years  and 
the  world  as  the  best  and 
are  unequalled  for  quality, 
and  made  in  all  colorings 
ting  genuine  goods,  custom- 
Tickets  and  Paper  Bands. 
end  of  each  piece  and  see 
"John  King  &  Son." 


SOLD  1BY  ALL  LEADING  WINDOW  SHADE  JOBBERS 

Made  by 

JOHN  KING  &  SON 

GLASGOW,    SCOTLAND 

Established    1775 
Canadian   Representatives :   CAMPBELL.  SMIBERT  &  CO.,  MONTREAL  and  TORONTO 
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HOUSE     FURNISHINGS 


Dry  Goods  Review 


CARRY  ON,  CANADIANS! 

WITH  the  overwhelming  Success  of  our  recent  Victory  Loan  comes  a  message  to 
Canada's  industries  to  "CARRY  ON."  Truly  a  Victory  Loan,  we  say,  ushering  in 
an  end  of  Peace  with  Victory. 

And  shall  Canada's  accomplishments  in  the  pursuit  of  her  Peace  Programme  be  less 
intensive? 

WE  THINK  NOT,  and  confidently  look  for,  in  good  time,  the  continued  prosperity 
and  development  of  our  country. 

With  our  industries  from  coast  to  coast  busily  engaged  supplying  the  needs  of  Cana- 
dians at  home  and  our  Allies  abroad,  in  many  lines  that  have  been  only  half  supplied, 
or  not  at  all,  for  over  three  years — we  hopefully  look  for  increased  activity  in  many 
lines  hitherto  unknown  here. 

This  means  business  for  you,  Mr.  Merchant,  and  those  who  have  studied  these  ques- 
tions at  close  range  are  building  their  policy  accordingly. 

PREPARE  NOW  for  your  share  of  the  benefits  and  see  your  Drapery  Department  is 
well  stocked.  Our  various  lines  are  complete — our  prices  to-day  are  right,  and  our 
best  services  are  always  at  your  command. 

From  best  information  available,  prices  will  be  steadily  maintained  at  to-day's  level  for 
many  months,  and  many  are  even  anticipating  a  serious  shortage  of  some  wanted 
lines. 

We  extend  to  all  our  Friends  in  the  Trade  our  Best  Wishes  for  a  Happy  Christmas- 
tide  and  a  Prosperous  New  Year. 

PRIME  &  RANKIN,  LIMITED 


TORONTO,  CANADA 


And  at  Nottingham,  England 


A  Central  Market 
Place  for  "Wants" 
is  a  Trade  Necessity 

DRY  GOODS  REVIEW  is 

the  natural  want  medium 
for  the  Dry  Goods  Trade. 
Rate  :  2  cents  per  word  per 
insertion.  If  r  e  p  1  i  e  s  are 
directed  to  Box  Number  in 
our  care,  add  five  cents  per 
insertion  to  cover  cost  of 
mailing  replies. 


Best  Values 
in  WAISTS 

AT  LOW  PRICES 


Georgette  Waists  #3-75  UP 

Crepe  de  Chine  Waists       2.75   " 
Silk   Waists  ;.oo  " 

Write  for  Samples 

Newest  in   Style 
Best  in  Fit 
Lowest  in    Priee 


D.  H.  CUMMINGS 

1187  Mount  Royal  Ave.,  E. 
MONTREAL 
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FLOOR 


COVERING 


Durable — Economical 

Looks  like  Linoleum  or  Floor  Oilcloth  but 
is  different. 

Made  on  a  felt  base  two  yards  wide. 

Splendid  variety  of  tile,  floral,  matting-  and 
wood  patterns. 

Colorings  and  styles  suitable  for  all  rooms. 

Wears  well  and  lies  flat  without  tacking. 

Most   inexpensive    and    satisfactory    floor 
covering  available. 

For  sale  at  all  the  leading  retail  Dry  Goods 
and  Departmental  stores. 

Look  for  name  "Feltol"  on 
back  of  goods 

THE  DOMINION  OIL  CLOTH  CO.,  limited 

MONTREAL 


MIL/LvINEEY 


SMALL  HATS  FOR  FURS  AND  FOR  SPRING 


Coarse  Straw: 


Veils,  Hand-A/Iade  Flowers  Features  of  Made-up  Hats  for  Early  1919  Wear 
Some  Novelties  for  Mid-Winter 


THERE  are  some  very  delightful 
models  in  early  Spring  millin- 
ery already  being  shown  by  a 
few  of  the  wholesalers,  though  several 
of  the  work-rooms  are  closed  during 
most  of  December  while  their  managers 
and  buyers  are  investigating  what  New 
York  says.  It  will  not  be  until  on  in 
January  then,  that  Canadian  wholesales 
will  have  their  formal  showings  of  first 
Spring  hats.  There  are  some  houses, 
however,  who  realize  that  an  earlier 
showing  of  even  a  small  range  of  early 
models  meets  with  the  approval  of  a 
number  of  buyers.  "Indeed,  it  is  getting 
to  be  the  case  that  you  don't  know 
whether  it  is  the  end  of  Summer,  or 
the  beginning  of  Spring,  when  you  are 
looking  for  the  newest  in  millinery,"  said 
one  of  the  well-known  wholesalers.  This 
condition  still  applies  more  to  New  York, 
of  course,  than  it  does  to .  the  Canadian 
trade.  Of  course,  the  development  of 
southern  trade  has  been  partly  respons- 
ible for  the  bringing  of  Summer  millin- 
ery into  Winter,  and  that  factor  has  not 
amounted  to  very  much  in  Canada  in 
the  past  four  years.  Nor  is  it  likely 
to  be  big  this  season  either,  although 
it  shows  signs  of  promise  for  a  year 
hence,  when  business  will  be  running 
more  on  its  normal  basis,  and  many  of 
the  boys  will  be  home  from  the  front 
and  ready  for  a  Winter's  summering 
with  their  families. 

The  early  millinery  which  is  now  to  be 
seen    is   not,  therefore,   influenced   much 


A  Mourning  Hat 

Of  pure  white  crepe  is  this  Southern 
mourning  hat,  entirely  hand  made.  Tube 
tucks  of  the  crepe  form  the  flower  effects 
as  well  as  give  a  smart  trimming  to  the 
crown  and  brim.  Shown  by  John  C.  Green 
Co.,  Toronto. 


by  the  styles  for  Palm  Beach.  It  is  sug- 
gestive merely  of  the  more  tailored  styles 
and  subdued  colorings  of  the  early  Can- 
adian taste,  and  includes  the  smartness 
and  novelty  necessary  to  create  interest 
in  goods  not  worn  in  a  current  season. 

Satin  and  straw  combinations  are 
shown  with  perhaps  fewer  blacks  among 
them  than  have  been  offered  for  the 
past  few  seasons.  Dull,  soft,  coarse 
black  straws  are  quite  new,  and  one 
model  has  an  upturned  dented  brim  to 
it  with  black  satin  crown.  This  is  a 
little  away  from  the  stiff  black  straw 
and  satin  models  of  last  year.  "Coarse 
straws  of  all  kinds  are  a  very  strong 
feature  of  Spring  millinery,"  commented 
one  wholesale  buyer. 

Small  Chapeaux  Again 

Emerald  green  straw  with  navy  blue 
satin,  coarse,  soft,  mottled  grey  straw 
with  grey  crepe,  brown  straw  with  brown 
crepe,  navy  straw  with  cherry  satin, 
these  were  some  of  the  combinations  seen 
in  small  round  turban  effects.  Small 
hats  are  expected  to  be  the  best,  and 
very  ready  sellers  for  early  Spring.  In 
fact,  right  now,  small  hats  are  chosen 
many  times  while  a  single  large  hat  is 
selected.  This  is  probably  due  to  so 
many  women  and  youn«-  girls  wearing 
fur  coats  with  enormous  collars  with 
which  usually  only  a  tiny  hat  will  re- 
veal "who's  who."  Most  people  prefer  a 
rather  large  hat  for  the  sunny  Summer 
days  and  so  do  not  care  to  have  a  large 
one  for  early  Spring  as  well;  this 
coupled  with  the  suitability  of  the  small 
hat  for  the  tailored  Spring  costume  en- 
sures active  selling  for  the  small  hat 
for  that  season. 

Small  Flowers  and  Veils 

Cire  ribbon  and  16  to  22  width  gros- 
grains  are  again  featured  as  trimming 
for  sailors  of  coarse  straw,  turbans,  little 
brimless  hats,  and  in  fact  any  of  the 
tailored  models.  For  those  who  like  a 
little  less  severe  hat  there  are,  on  the 
more  exclusive  numbers,  neat  little  hand- 
made silk  flowers  half  raised  and  half 
appliqued.  These  are  seen  on  some 
smart  dress  hats  for  immediate  wear. 
One  Yonge  street  milliner  showed  a 
couple  of  models  in  grey  velvet  crushed, 
with  facing   of  sapphire  blue   satin;   on 


the  brim  and  crown  were  these  small 
hand-made  silk  flowers  in  dainty  knots 
as  the  only  trimming,  but  very  effective. 
One  of  the  Spring  models  shown  is  a 
large  shape  of  fine  lisere  with  old  fash- 
ioned droop  to  the  wide  brim  at  the 
sides;  it  is  faced  with  cherry  silk,  and 
just  under  the  brim  edge,  where  the 
droop  makes  it  curve  above  the  face,  is 
a  cluster  of  tiny  padded  silk  flowers  and 
foliage  appliqued  "all  in  a  row."  The 
only  other  trimming  is  a  band  and 
tailored  bow  of  black  ribbon  around  the 
crown. 

Veiled  hats  are  expected  to  be  of 
greater  importance  to  the  trade  for 
Spring  than  ever  before.  Possibly  the 
introduction  of  the  influenza  veil  has 
enhanced  the  importance  of  the  veil  in 
general,  but  whatever  is  responsible,  the 
fact  remains  that  a  number  of  the 
smartest  hats  are  shown  with  novel  veil 
attachments.  One  hat  in  coarse  golden 
brown  straw  had  a  large-mesh  double 
veil  attached.  The  upper  part  was  in- 
tended to  be  thrown  up  over  the  crown 
and  down  over  the  face;  it  was  bordered 
across  the  bottom  with  a  two-inch  band 
of  satin,  in  brown  faced  with  sand,  and 
this  band  fastened  around  the  neck  and 
under  the  back  portion  of  the  veil  which 
was  also  bordered. 

Mid-Season    Developments 

For  the  immediate  season  there  are 
many  combinations  of  tulle  and  jet  sell- 
ing for  formal  wear.  New  York  is  par- 
ticularly fond  of  this  type.  Of  course 
these  sheer  hats  are  the  large  picture 
style  for  the  most  part.  One  of  the 
recent  fads  reported  from  Paris,  is  shoe- 
string trimming;  fine  and  fancy  shoe- 
laces are  used  to  lace  certain  severed 
sections  of  the  hat  together,  or  to  lace 
trimming  bands  or  scarfs.  As  mentioned 
in  last  month's  DRY  GOODS  REVIEW 
rich  brocades  continue  to  increase  in 
favor  as  the  Winter's  festivities  awaken 
and  for  very  exclusive  trade,  paradise 
plumes  are  the  acme  of  beauty  for 
tulle,  satin,  silk,  velvet  or  brocade  hats. 
Whether  all  white  hats  will  have  a 
strong  run  in  January  is  not  altogether 
certain  yet. 

Some  interesting  numbers  in  white 
beaver  and  in  beaver  cloth  are  shown  in 
Continued    on    page    57 


FUR  DEPARTMENT 


Many 


CONFIDENCE  AMONG  FUR  BUYERS 

Furriers  Expect  Present  Season  to  Continue  Active  Throughout_Public  Responds 
to  Lifting  of  War's  Restraint-Do  Not  Carry  Stock 


Into  Fall,  1919. 


THE  attitude  of  some  of  the  lead- 
mg    retail    fur    buyers    in    Canada 
shows    confidence    for   the    present 
selling    season,    whatever    the    future    of 
peace  may  be  on  the  matter  of    business 
and    prices.     So    far    this    season    trade 
has  been  good,  in  spite  of  the  influenza 
outbreak,  which  cut  it  down  wherever  it 
was    at   all    intense,    and   any   cold   days 
suffice    to   bring   out    a    lively     demand. 
There  was  a  unanimous  view  that  there 
would   be    no   decline    in    prices    of    gar- 
ments and  sets  this  season.     One  buyer 
pointed    out  that    in    muskrats,  for   in- 
stance,  there   was   a    great    scarcity    all 
over.     He  did  not  gather  this  from  fur 
sale  prices  which  were  increasing  stead- 
ily   but  from  actual  inquiries  of  dealers 
in 'order  to  acquaint    himself    with    the 
real    situation.     This    scarcity    extended 
to   other  pelts   where  there   was  a  keen 
demand.  This  simply  meant  that  no  one 
would  be  able  to  go  out  into  the  market 
and    purchase     raw    materials     for    late 
manufacturing  this  year  at  lower  prices 
than     obtained     at    present.        Moreover 
everybody    had    bought    at    high    prices, 
wholesaler     and     retailer     alike,    and    it 
would  be  to  the  advantage  of  no  one  in 
the    trade    to    reduce    prices    simply    be- 
cause peace  had  come. 

Public  Has  Good  Buying  Capacity 
"But  I  would  say,  do  not  hoard  under 
present  conditions.  Aim  to  dispose  of 
stock  in  the  next  few  weeks,  as  far  as 
possible.  There  is  nothing  to  indicate 
much  lower  prices  in  fur  skins,  but  it  is 
always  well  to  be  on  the  safe  side. 

One  buver  for  a  retail  house  that 
caters  to  a  high  class  trade  stated  that 
since  the  armstice  many  of  his  better 
customers  had  shown  a  tendency  to  go 
after  higher  priced  furs  than  before 
This  view  was  repeated  from  several 
directions,  as  one  of  the  results  of  the 
ending  of  the  war.  Many,  it  is  stated, 
thought  it  was  not  right  to  go  mte  un- 
necessary expenditures  during  the  war 
but  now  feel  that  this  restraint  is  re- 
moved To  what  an  extent  this  will  be 
operative  in  dry  goods  circles  will  be 
an  interesting  point  to  watch. 

Future  prices  in  the  fur  trade  remain  as 
inscrutable   as   ever,   and   the   time   that 


has  elapsed  since  the  armstice  was  an- 
nounced has  not  helped  to  throw  light 
on  the  question  as  to  how  market  prices 
will  compare  six  months  from  now  with 
to-day's  quotations.  Some  manufactur- 
ers who  were  seen  by  DRY  GOODS 
REVIEW  held  strongly  to  the  theory 
that  prices  could  not  come  down  for 
some  time,  while  others  declared  that 
they  were  not  in  a  position  to  come  to 
any  clear  decision.  They  were  simply 
waiting,  doing  little  immediate  buying 
0*  pelts,  for  their  requirements  for  the 
present  season  of  1918-19  have  been 
well  filled, 

That  pelts  to-day,  with  peace  near  at 
hand  in  reality,  are  higher  than  ever 
they  have  been  before  is  beyond  ques- 
tion. Those  who  are  buying  now  for 
sorting  orders  in  the  raw  skins  are  pay- 
ing top-notch  prices.  In  two  or  three 
months  at  the  most  buying  must  start 
for  next  fall,  and  a  good  deal  of  it  must 
be  over  with  if  the  usual  lot  of  samples 
are  to  be  sent  out  by  the  wholesalers  in 
March   next. 

Importations  Uncertain 
The  argument  against  any   decline  in 
prices   worth   mentioning   is   that   stocks 
are  very  low  all  over  the  continent,  and 
that   there    will    be    few    skins    come    in 
time   for   next  Spring   selling,   and   may 
be    some    export   from    Canada    and    the 
States.     Then   the    strict   embargo    plac- 
ed by  the  United   States  on  pelts  being 
brought  in  with  the   exception  of  those 
from    Canada    has   resulted    in    the    pre- 
sence   here    of    very   few    European    or 
Chinese  skins.     It  is  argued  that  stocks 
in  this  country  are  well  distributed,  that 
there    will    be    no    need    for    any    holder 
slaughtering    his    stock    as    the    demand 
continues  strong  here  and  in  the  United 
States,    and    that   therefore    the    law    01 
supply     and     demand     will     operate     to 
keep    prices    up.     In    support    of   this    it 
is    declared    that   the    sales    of    retailers 
this  season  are  showing  up  well,  when- 
ever there   is  any  cold   weather  to   give 
them    a    chance,    and    that    there    is    no 
likelihood    of    stocks   being    accumulated 
in   the  retailers'  hands,  for  the   general 
feeling  is  that  this  will  be   at  least  a? 
good  a  season  as  last  winter. 


Those  who  are  uncertain  on  the  sub- 
ject think  that  stocks  of  the  cheaper 
skins  may  be  released  from  China  and 
that  some  Russian  goods  may  come  over 
to  Canada  in  a  few  months.  This  is 
admitted  to  be  a  most  uncertain  point, 
for  it  presupposes  that  shipping  will  be 
available,    and    that    disorganization    in 


Persian  Lamb  Coat 

Versailles  model.  This  is  a  45-inch,  semi- 
form  fitting  coat  with  detachable  belt  The 
deep  cuffs  and  shawl  co  lar  are  of  Alaska 
sable.  Shown  by  Cumm.ngs  &  Cumm.ngs, 
Montreal. 
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FUR    D£T A  R  T  MENT 


Hudson  Seal  and  Kolinsky 

One  of  the  "irresistibles"  of  this  season.  The 
Kolinsky  border  on  the  collar  and  cuffs,  the 
girdle  efTect,  the  loose  hack  and  large,  deep  crush 
cape  collar  are  four  Kood  reasons  for  it  bidding 
farewell  to  the  maker  and  starting  off  on  a 
career  in  public.  The  reverse  border  is  20 
inches  deep.  From  an  original  photograph  made 
;il    Silvet   Brothers,  Montreal. 


commercial  circles  in  Russia  has  not 
gone  too  far.  So  far  as  China  is  con- 
cerned skins  may  come  over  shortly  as 
there  is  a  proposal  before  the  Govern- 
ment to  permit  the  distribution  in  Can- 
ada of  all  shipments  that  are  now  afloat. 
The  prohibition  was  made  at  the  request 
of  the  U.S.  authorities  in  order  that  the 
ruling  in  this  country  might  conform, 
as  in  so  many  other  trade  affairs,  to 
that  across  the  border.  The  prohibi- 
tion to  Canadian  dealers  even  included 
the  buying  of  stocks  in  the  States  that 
had   recently   come   from   China. 

A  Clean  Sheet  for  Fall,  1919 
The  extent  to  which  buying  among 
the  large  and  small  wholesalers  will 
continue  at  present  prices  is  an  uncer- 
tain factor.  The  larger  ones  cannot 
put  off  very  long  and  a  certain  portion 
of  their  stock  may  be  bought  at  top 
prices.  There  will  be  a  tendency  among 
the  smaller  wholesalers  to  wait  a  time 
to  see  just  what  turn  prices  will  take. 
They  may  be  able  to  get  in  late  next 
Spring  at  lower  prices  than  are  now 
prevailing.  In  any  event  this  problem 
will  not  specially  interest  the  retailer 
for  the  present  season  of  1918-19. 
Prices  of  made-up  goods  are  very  high 
all  over,  but  the  public  is  able  and  will- 
ing to  take  these,  and  the  retailer  looks 
to  be  assured  of  good  business  this  sea- 
son. But  the  whole  situation  suggests 
that  he  be  careful  of  carrying  over 
stocks  of  any  size  into  the  season  of 
1919-20.  No  one  knows  exactly  what 
course  prices  are  going  to  take,  and  if 
he  has  a  fairly  large  stock  at  the  high 
prices  of  this  season  on  hand  to  begin 
with  one  year  from  now  he  may  find  the 
general  market  lower  and  would  lose 
his  accustomed  profit.  The  only  safe 
course  would  appear  to  be  that  he 
should  work  off  his  stock  this  season  and 
meet  the  new  season  with  decks  clear 
for  whatever  comes.  One  year  ago 
many  merchants  held  stock  over  from 
the  idea  that  prices  would  be  still  higher. 
Wise  or  foolish  as  the  risk  was,  they 
have  not  the  same  reason  for  following 
this  course  this  year,  and  in  the  next  two 
months  goods  should  be  pushed  and  ad- 
vantage taken  of  the  splendid  buying 
capacity  of  the  public,  especially  those 
to  whom  furs  are  specially  attractive 
and  who  are  more  likely  to  increase  their 
expenditure  now  that  the  war  is  over 
than  to  curtail. 


Both  afternoon  and  evening  classes 
in  millinery  are  held  in  Montreal  bv  the 
Council  of  Arts  and  Manufactures.  They 
are  in  charge  of  experienced  milliners, 
and  are  considered  of  great  advantage 
to  young  girls  who  are  millinerv  appren- 
tices and  wish  to  learn  every  branch  of 
the  trade  in  order  to  advance  quickly. 
The  pupils  are  taught  to  make  buckram 
and  wire  frames,  to  block  and  cover 
frames,  to  make  flowers,  and  to  trim 
the  hats. 


The  Vancouver  Drv  Goods  and  Millin- 
ery Co.  have  onened  uo  a  new  store  in 
New  Westminster,  B.C.,  where  all  line? 
of  women's  apparel  are  sold. 
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PORTRAIT    UNVEILED 

Mr.  John  Macdonald  Presents  Portait  of 
His    Father. 

There  are  dry  goods  men  from  coast 
to  coast  who  are  proud  to  record  that 
they  did  business  with  the  late  Hon. 
Senator  John  Macdonald,  and  they  will 
read  with  interest  of  the  tribute  paid 
to  his  worth. 

A  portrait  of  the  late  Hon.  Senator 
John  Macdonald,  Toronto,  has  been  by  his 
son.  Mr.  John  Macdonald,  president  of 
John  Macdonald  &  Co.,  Limited,  To- 
ronto, presented  and  placed  in  the  ware- 
house of  the  company  as  a  token  of  love 
and  gratitude  to  the  memory  of  his 
father. 

The  life  of  the  late  Senator  was  one 
of  the  most  public  spirited,  generous 
and  godly  minded  of  his  day. 

Sir  William  Gage,  who  was  introduced 
by  Mr.  James  Glanville,  secretary-treas- 
urer of  the  company,  gave  the  following 
address  and  unveiled  the  portrait  which 
is  from  the  brush  of  the  eminent  artist, 
Mr.  J.   W.  L.  Forster. 

The  company  and  their  employees  th^n 
joined  heartily  in  singing  "Praise  God 
from  whom  all  blessings  flow,"  and  "God 
Save  the  King." 

Sir  William  Gage  said:-- 
Mr.  John  Macdonald,  Ladies  and  Gentlemen: 

The  other  day,  when  Mr.  Macdonald  in- 
vited me  to  be  present,  he  will  remember 
that  he  excused  himself  by  saying  that  he 
did  not  require  any  speech,  just  a  five- 
minute  address.  I  was  very  glad  to  come. 
I  was  glad  for  another  reason  that  I  was 
to  be  one  of  a  number  to  pay  a  tribute  of 
respect  to  one  who  was  a  merchant  prince 
in  this  city  forty  years  ago.  It  is  more 
than  forty  years  ago  since  I  first  came 
to  the  city,  fresh  from  the  country.  Some 
of  you  young  men  here  know  what  that 
means.  The  late  Senator  Macdonald  was 
then  the  outstanding  business  man  in  To- 
ronto. He  was  not  only  a  great  merchant 
but  one  with  kindly  heart  and  generous 
nature  and  with  open  hand  always  ready 
for  ever\  call.  It  is  only  natural  that  he 
should  become  a  leader  in  religious  and 
philanthropic   works. 

It  is  often  said,  Mr.  Macdonald,  and  some 
hint  has  been  given  to  it  by  Mr.  Glanville — 
that  when  a  man  passes  away,  he  is  dead. 
How  very  absurd  to  say  this  of  a  man  like 
the  late  Senator  Macdonald!  Such  a  man 
can  never  die,  his  influence  goes  on  grow- 
ing and  increasing  through  the  lives  of 
others.  His  was  a  good  life,  a  perfect 
ideal,  as  perfect  as  humanly  possible  to 
live. 

You  know,  Mr.  Macdonald,  some  years 
ago  I  conducted  a  Bible  class  in  one  of  out 
.  large  churches  in  the  city  here,  made  up 
principally  of  University  students,  and  I 
was  often  asked  questions.  They  would 
come  to  me  Mr.  Gage,  how  is  it  that  big 
business  men  are  not  always  leaders  in 
Christian  work?  You  know  I  was  never 
happier  than  when  I  could  give  a  ready 
answer  and  would  simply  say,  Why,  Sena- 
tor Macdonald,  you  know  him,  no  question 
about  John  Macdonald,  there  can  be  no 
question  about  John  Macdonald.  I  was 
glad  to  say  that  of  another  man,  Sam  Blake, 
one  of  the  leading  lawyers  in  Canada.  I 
am  going  to  say  this  now  (I  have  said  it 
in  private),  there  was  no  man  that  so  in- 
fluenced my  life  as  the  late  Senator  Mac- 
donald. 

The  late  Senator  Macdonald  measured  up 
more  perfectly  than  any  other  man  I  ever 
knew    of    to    the    high    ideal    laid    down    for 
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New  Fur  Mode 

Grey  Astrachan   is  a  new  fashion  for  this  season  and 

is  being  shown  in  various  forms  in  several  of  the  smart 

shops.     This   coatee  of  that   fur  arrests   attention   every 

time. 

our  guidance:  "Diligent  in  business,  fervent 
in    spirit,    serving    the    Lord." 

Finally:  I  wish  to  congratulate  you  on 
this  loving  tribute  of  affection  to  your  hon- 
ored father  which  Inflow  have  the  pleasure 
of  unveiling. 
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Continued  from  page  54 

the  shops  now,  but  not  all  buyers  are 
anticipating  even  as  big  a  trade  in  all- 
white  as  in  some  previous  seasons.  The 
henna  and  peacock  hues  and  metallic 
brocades  seem  to  supply  in  some  cases 
that  mid-season  relief  from  black  and 
sombre  tones  which  white  has  done  to 
some  extent  in  some  other  seasons,  never- 
theless, there  is  no  doubt  that  a  fresh 
all-white  hat  will  be  favored  again  by 
people  who  want  a  smart  dressy  hat, 
bright,  but  not  colored. 

One  clever  little  hat  for  a  young  g.rl 


i?  made  entirely  of  brown  faille  ribbon, 
three  inches  wide.  It  is  used  flat  around 
a  slightly  curved-upward  brim  and  a 
round  topped  crown;  a  generous  bow 
of  the  same  ribbon  with  four  loops  is  the 
trimming,  placed  at  the  side. 

Then  there  is  the  hat  with  the  Alsatian 
bow.  This  travelled  quickly  from  Paris 
to  New  York  and  Canada  upon  the  heels 
of  the  news  of  the  armistice  which  re- 
stored Alsace-Lorraine  to  France.  It  is 
little  wonder  that  Paris  immediately  is- 
sued a  hat  in  honor  of  the  occasion.  The 
model  which  travelled  to  Toronto  was 
in  black  satin  with  rather  large  flat 
brim,  and  soft  crown  with  folds  of  the 
satin  around  it;  sitting  on  the  brim  to- 
wards one  side  is  a  large  black  satin 
bow  with  knot  and  ends,  resembling  that 
huge  black  satin  bow  which  forms  the 
formal  head-dress  of  Alsatian  peasants. 
The  model  was  selling  at  $8.50. 
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THE  FUR  HOUSE  OF  CANADA 


Our  Employees'  SERVICE  FLAG 

Won  During 

VICTORY    LOAN    CAMPAIGN 


IF  REQUIRING 
Hudson  Seal  or  Muskrat  Cloaks 

We  have  for  quick  delivery  a  good  assortment  in  a  number  of  lines 

To  those  who  have  had  no  dealings  with  us  before,  we 
will  say  that  the  best  values  and  the  best  service  to  the 
retail  trade  in  every  part  of  Canada  is  rendered 
through  our  organization.  Why  not  link  up  with  us? 
Begin  by  writing  for  a  catalogue.   There  is  still  time. 


MOOSE  HEAD  BRAND  FURS 
L.  Gnaedinger  Son  &  Company 

90-94  St.  Peter  Street,  Montreal,  Que. 

(Established  in  1852) 
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Heed  The  Old  Proverb — 

Never  Put  Off  Till  To-morrow  What  You  Can  Do  To-day. 

It  Will  Save  You  Money 

We  are  offering  our  large,  well-assorted  stock  of  furs 
at  original  catalogue  prices  notwithstanding  the  fact 
that  the  prices  of  raw  skins  have  already  advanced 
from  50  to  100%. 

Following  are  some  of  the  lines  which  we  have  on 
our  floors  ready  for  shipment. 

Ladies'  Rat  Coats  with  self,  Hudson  Seal, 
Raccoon,  and  Alaska  Sable  trimmings. 

Ladies'  Hudson  Seal  Coats  plain,  and  trim- 
med with  Alaska  Sable,  Mink,  Taupe,  Lynx, 
Australian  Opossum  and  Beaver. 

Ladies'  Marmot  Coats  both  in  the  Mink  and 
the  new  Taupe  shade,  plain  and  trimmed 
with  Hudson  Seal,  Australian  Opossum, 
Nutria  and  Civet. 

Men's  Coon,  Fur  Lined,  Dog,  Yukon  Beaver, 
Black  Bear,  and  Wombat  Coats. 

A  large  range  of  Ladies'  Neckwear  and  Muffs, 
and  a    complete    assortment    of    Men's    Fur    Caps. 

OBEY  THAT  IMPULSE  ORDER  NOW 

Please   Write  for  Catalogue  and  Price  List 

The  Redmond  Co.,  Ltd. 

Montreal  Winnipeg 
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Cummings 


AND 


Cummings 


IN 


FURS 


Montreal 


CAN 

SHIP 

AT 

ONCE 


Anything  and  everything  you  require: 

COATS    —Plain  and  Fancy. 
SETS  — In  wide  variety. 

SKINS      — To  match  any  Coat. 

Absolutely  the  largest  raw  and  manu- 
factured stock  in  Canada. 

Bought  right — being  sold  right. 

Catalog  on  request. 


PERSIAN  LAMB 


Dry  Goods  Re  vie 
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SPECIALS  c™™8 

F0R  CUMMINGS 

DECEMBER    Montreal 


101 — 15     Persian 

Lamb     Coat :     large 

shawl      collar      Alaska 

Sable,     $600. 


102—45"  Persian 
Lamb  Coat,  $3i0 

and    $450:    40" 

length,   $300   and 

$400 


104— St.    Louis 
103— Si  ver    Fox    Sets,    speci-  Mink    Stole,    $288; 

ally    priced,    S500,    $7C0,    $900  oval    muff,    $115 


105 — Opera     Mink 
Scarf,    $252;    bar- 
rel  muff,   $108 


ORDER  BY  WIRE— IMMEDIATE  DELIVERY 


106— Beauty     Persian     Lamb  107— Muskrat  108— Near     Seal  109— Men's    Raccoon  110 — Large    Ermine    Cape,    $60; 

Stole,    $90;    St.    Denis    Stole    (on  Coat,    45",   $100;        Coat,    45",    $100,         Coats,     $155,    $170,     $210.       Dace    neckpiece    (on    stooh,    $32; 

arm),   $90;   barrel   muff,   $45  50",   $120  $110,  $120  $235  muff,    $48 

EXTRA  SPECIAL:  Men's  extra  heavy  Canadian  Beaver  Coats  $325 
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Coats 

Wraps 

i;i 

Y_Jk 

Capes 
Coatees 

f      fJ 

Scarfs 
Muffs 

IT  is  well  to  remember  that  in  an  emergency  you  can 
absolutely  depend  upon  us  for  immediate  deliveries  of 
all  desirable  furs  at  popular  prices. 

SILVER  BROTHERS 

Manufacturing  Furriers 

Sommer  Bldg.  -  -  Montreal 

E.  B.  MENDELSOHN,  Curry  Bldg.,  WINNIPEG 
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MORE  SALES! 

BIGGER  PROFITS  ON  EACH  SALE! 

More  sales  because  you  will  quickly 
establish  a  reputation  for  quality  furs 
if  you  sell  garments  made  of 

HOLLANDER  SEAL 


Bigger  profits  because  garments  made 
of  Hollander  Seal  are  actually  worth 
more  than  ordinary  Hudson  Seal  gar- 
ments, and  consequently  bring  higher 
prices.  Bigger  profits  because  for  the 
same  money  you  are  now  paying  for 
inferior  dyeing  you  can  buy  the  real, 
the  genuine  Hollander  Seal — 


SOME  SEAL! 


A.  HOLLANDER  &  SON,  Ltd. 

Dressing  and  Dyeing  of  Furs 
NY.  Office:  MONTREAL 

129  w.  30th  street  64  Queen 
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of  Superior  Quality 


From  its  inception  the  House  of 
Laberge  &  Chevalier  won  a  reputation 
for  designing,  for  production  and  for 
quality.  This  reputation  has  been 
jealously  guarded.  Every  Laberge  & 
Chevalier  garment  must  be  up  to  the 
standard  we  have  set — the  highest. 
A  Laberge  &  Chevalier  Fur  can  al- 
ways be  presented  to  the  customer  in 
full  confidence  that  it  is  what  it  is 
represented  to  be. 

Feature  Laberge  &  Chevalier 
Furs  for  Christmas 

You  will  have  our  high  reputation, 
well  assorted  stock,  absolute  quality 
and  large  organization  at  your  back. 

Sorting  orders  receive  prompt 
attention. 


LABERGE,  CHEVALIER  &  CO 


Montreal 


Toronto  Winnipeg 
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A  CARD  OF  THANKS 


We  appreciate  the  instant  recognition  by  the  fur  buyers  of 
the  superior  qualities  contained  in  our  two  new  furs,  as  offered 
and  sold  under  the  trade  names  of 


LABRASKA  FOX  and 
BRAZILIAN  MARTEN 


The  list  of  satisfied  customers  is  growing  daily.  Have  you  seen 
these  furs?  We  have  prepared  for  your  rush  orders  and  can 
ship  at  once.  Samples  on  request.  Labraska  Fox  Sets,  $25 
to  $40.     Brazilian  Marten  Sets,  in  Taupe  color  only,  $38. 


JAMES  W.  GRANT,  LIMITED  *l 

366  St  Paul  Street  West  MONTREAL 


Mr.  Merchant: 

When   you    are 
finished  with   this 
paper    pass    it    on 
to  your  clerks. 
It  will  help  them 
to  help  you,  which 
means  increased 
business. 

Furs  Dyed  in  All  the 
Newest  Shades 

FOXES 

WOLVES  and   WHITE    POXES 

DYED  TAUPE  and  BATTLESHIP  GREY 

SQUIRRELS 

DYED  TAUPE  and  BATTLESHIP 

GREY 

RABBITS 
DYED   KITT.   MOLE 

No.    1   SKUNK,    DYED  SKUNK 

The  Hollander  Fur  Dyeing 
Co.,  Limited 


645  St.  Paul  St., 


\\<  .Hi  real 
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UNDERWEAR  FOR  FALL  10  PER  CENT.  UP 

Some   Lines   Will   Advance   Further — Goods   Have  to  be  Made  of  Materials  Already 
chased  by  Manufacturers — Belief  is  That  Wool  Will  Remain  High,  But  For  Fall, 
1920,  There  May  be  a  Decline 


Pur- 


P  RICES  for  Fall  1919  underwear 
have  not,  at  the  time  of  writing, 
been  definitely  fixed.  They  will  be 
fixed,  however,  probably  by  the  end  of 
the  first  week  in  December  and  it  is  pos- 
sible now  to  indicate  that  these  prices 
will  show  an  advance  over  those  asked 
for  spring  lines.  Speaking  broadly  this 
advance  will  be  about  10  per  cent.  Any 
idea  that  the  changed  conditions  in 
Europe  would  bring  an  immediate  fall 
in  prices  has  to  be  given  over  in  view  of 
the  facts.  Nor  is  it  hard  to  see  why 
higher  prices  for  Fall  1919  should  have 
to  be  struck.  The  goods  will  be  made 
of  wool  and  cotton  brought  in  already 
and  for  which  a  considerable  advance  in 
price  has  been  paid.  Scoured  fine  wool 
for  last  year,  for  instance,  was  bought 
by  one  firm  at  $1.35  per  lb.  Now  it  is 
being  secured  at  a  price  of  from  $1.67  up 
as  high  as  $1.77  per  lb.  In  view  of  this 
situation  there  is  absolutely  no  hope — 
no  possibility  of  anything  but  the  advance 
prices  outlined. 

Some  Lines  Up  More 

Some  lines,  it  is  learned,  are  expected 
to  rise  much  more  than  10  per  cent. 
Scotch  knits  and  heavy  ribs  bought  at 
the  present  prices  will,  it  is  contended, 
show  the  merchant  a  good  profit,  for  these 
are  almost  certain  to  be  quoted  for  the 
fall  at  from  20  to  30  per  cent.  up.  The 
manufacturers  are  put  in  a  particularly 
awkward  position  with  these  lines  for 
they  cannot  get  prices  on  noils  or  on  the 
wool  required  until  it  is  here.  They 
have  to  protect  themselves  and  must 
quote  a  figure  which  will  enable  them  to 
pay  the  higher  price  for  the  noils  and 
the  wool  which  they  expect. 

A  good  deal  of  talk  has  been  going 
around  about  the  large  quantities  of  wool 
which  are  in  Canada,  the  inference  being 
that  this  would  tend  to  bring  prices  down. 
There  is  a  good  deal  of  difference  of 
opinion  on  this  point.  It  is  certain  that 
there  were  very  large  quantities  of  raw 
wool  in  Canada  at  various  periods  during 
1917  and  1918.  It  is  far  from  certain, 
however,  that  there  are  any  great 
quantties  of  this  raw  wool  in  hand  at  the 
present  time.     Fine  yarns  fortunately  are 


available  but  for  the  coarser  ones  nothing 
much  now  seems  at  hand. 

What   About  Canadian  Stocks? 

It  is  held  by  some  that  the  wool  which 
came  to  Canada  was  of  such  a  variety 
that  it  could  not  be  used,  that  it  is  still 
here  but  is  only  fit  for  such  work  as  the 
making  of  carpets.  Others,  however, 
support  this  opinion  only  in  so  far  as 
to  the  quality  of  much  of  the  wool  which 
came  to  Canada.  They  say  it  should  not 
be  used  for  underwear,  and  under  or- 
dinary conditions  would  have  been  re- 
jected as  absolutely  unfit,  but  that  under 
the  compulsion  of  war  conditions  many 
of  the  mills  took  these  long  combings 
and,  putting  them  through  a  picking  pro- 
cess, broke  these  up  until  they  could  be 
used  as  cross-bred  wool.  While  there  was 
a  great  deal  of  difficulty  with  this  oper- 
ation it  was  successfully  carried  through. 
So  successfully  indeed  that  the  supplies 
of  the  rough  wool  on  the  market  were 
greatly  reduced. 

While  there  are  fine  yarns  on  the  mar- 
ket these  are,  of  course,  being  quoted 
only  at  very  high  prices,  and  anything 
which  is  made  up  from  these  will  have 
to  be  charged  for  at  high  prices. 

When  underwear  is  under  consideration 
another  point  should  be  borne  in  mind, 
namely  that  all  cotton  is  not  the  same. 
It  is  fancy  cotton  which  is  required  for 
underwear  and  this  is  always  only  a 
small  proportion  of  the  cotton  crop.  In 
the  last  crop  it  was  an  exceedingly  small 
portion  so  that  the  price  for  this  is  now 
at  about  40c  as  against  32c  for  the  or- 
dinary cotton. 

Cotton  Expected  to   Stay   High 

As  far  as  the  cotton  phase  of  under- 
wear making  goes,  however,  this  market 
will  depend  largely  on  the  law  of  supply 
and  demand,  but  as  the  demand  from  the 
central  powers  seems  certain  to  be  great 
— great  enough  to  fully  make  up  for  the 
lower  demand  resulting  from  the  great 
savinjr  from  the  discontinuance  of  ex- 
plosive manufacturing,  there  is  reason  to 
look  for  cottons  to  remain  high. 

Wool,  on  the  other  hand,  depends  not 
only  upon   the  clip   and  upon    transpor- 


tation facilities,  but  upon  the  demand  and 
upon  the  action  of  the  British  Govern- 
ment which  practically  controls  the 
world's  supply  of  wool.  As  far  as  the 
demand  goes  there  is  a  certainty  that 
this  will  be  very  great.  It  is  impossible 
to  clothe  the  huge  armies  of  the  recent 
Armageddon  without  using  a  tremendous 
amount  of  wool;  and  in  addition  to  this 
there  is  need  for  rebuilding  stocks  to 
something  like  a  before-war  basis.  The 
demand,  therefore,  is  sure  to  be  very 
great  and  it  is  reasonable  to  propose  that 
the  British  Government  who  controls  the 
wool  to  such  an  extent  will  keep  it  at 
a  high   price. 

Outside   Influences 

The  demand  for  underwear  to  be  sent 
to  Siberia  has  some  effect  on  the  Can- 
adian situation  as  is  outlined  elsewhere. 
Also  the  quantity  of  underwear  which 
will  be  required  by  men  returning  from 
the  front  is  of  importance,  as  is  the  fact 
that  the  demands  for  military  purposes, 
and  now  for  shipment  to  Siberia,  have 
reduced  wholesalers'  stocks  to  a  very  low 
point.  Moreover  retailers  who  were 
heavily  stocked  with  underwear  at  the 
end  of  1917  have  been  buying  somewhat 
more  lightly  during  1918  and  have  not 
anything  like  as  heavy  stocks  at  present. 

From  what  can  be  learned  it  would 
seen  that  the  stocks  on  the  retailers' 
shelves  will  be  further  reduced  as  a  re- 
sult of  the  buying  of  the  next  few  months 
— they  will  sell,  it  is  expected,  more  than 
they  ordered  for  this  season.  All  this 
will  mean  a  reserve  supply  to  be  built  up 
in  Canada. 

As   to   the    Future 

At  this  season  it  is  difficult — perhaps 
unwise — to  give  forecast  on  prices  be- 
yond one  season.  For  the  fall  of  1919, 
that  is  for  goods  which  will  be  shown 
to  the  wholesale  trade  in  December  1918 
and  to  the  retailers  after  the  first  of  the 
year,  prices  are,  as  has  been  said,  almost 
certain  to  be  10  per  cent,  above  those 
asked  for  spring  lines.  There  is  a  feel- 
ing that  for  the  succeeding  fall — that  is 
for  the  underwear  which  will  be  shown 
to  the  trade  about  January  1920,  a  re- 
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(taction     in     price — though     probably     a 
small  one,  may  be  possible. 

The  part  of  wisdom  seems  to  be  to  pur- 
chase to  cover  requirements  but  not  to 
purchase  in  a  speculative  way.  As  one 
manufacturer  stated:  "If  1  were  a  re- 
tailer I  would  purchase  about  what  I 
required  in  normal  years.  I  believe," 
he  said,  "that  the  business  of  the  coming 
year  will  be  very  much  larger  than  nor- 
mal, but  it  might  be  wiser  not  to  consider 
that  in  placing  orders.  This  may  mean 
that  I  would  be  losing  a  chance  to  mike 
money,  for  underwear  may  well  advance 
further,  but  I  would  be  playing  it  safe, 
which  is  best." 


SWEATER   SCHEDULE    IX    U.S.   NOT 
TO  CO  INTO  EFFECT 

Manufacturers  of  woolen  sweaters  in 
the  United  States  have  been  advised  by 
the  War  Industries  Board  that  the  ten- 
tative schedule  issued  bv  the  conservation 
division  for  the  restrictions  of  the  variety 
of  their  outputs  will  not  be  put  into 
effect. 

The  regulations  for  the  packing  of 
hosiery,  underwear  and  knit  goods  which 
were  issued  to  take  effect  January  1, 
1919,  will  also  not  be  made  effective. 

SHOULD  HOSIERY  RETURNS  BE  RE- 
FUSED? 

Hosiery  departments  in  Chicago  stores 
do  not  accept  for  return,  hosiery  which 
has  been  tried  on  or  worn.  Some  New 
York  buvers  are  also  talking  of  estab- 
lishing this  rule.  Certainly  it  is  just  as 
reasonable  from  a  sanitary  point  of  view 
that  hosiery  should  not  be  returned  on 
those  conditions  as  it  is  that  gloves  or 
hair  goods  be  refused.  There  is  the  dif- 
ficulty in  hosiery  that  the  sizes  vary  with 
different  makers,  but  that  factor  is  of 
much  less  importance  than  it  was  a  few 
years  ago  for  Canadian  and  United 
States  hosiery  sizes  are  pretty  much 
standardized.  Hosiery  is  now  pretty  cer- 
tain to  fit  if  the  customer  is  careful 
to  get  her  proper  size  and  there  seems 
to  be  little  excuse  for  its  return  under 
ordinarv  circumstances.  DRY  GOODS 
REVIEW  would  be  glad  to  hear  from 
Canadian  merchants  and 
whether  thev  have 
found  much  difficulty 
with  reeard  to  the  re- 
turn of  hosiery,  either 
in  the  matter  of  sani- 
tation or  of  unreason- 
able excuses  for  want- 
ing the  goods  returned. 


WOOL         DISTRIBU- 
TION  A   PROBLEM 

Reports  from  Eng- 
land denote  a  serious 
scarcity  of  wool.  In 
an  address  before  the 
Wool  Control  Board, 
Sir  Charles  Sykes, 
Director  of  Wool  Tex- 
tile Production  said  that 
he  was  in  favor  of  the 


Government  relinquishing  control  at  as 
early  a  date  as  possible.  But  for  a  long 
time  after  the  war  conditions  would  re- 
main very  difficult.  The  shipping  short- 
am'  was  not  likely  to  be  relieved  for  a 
very  considerable  time,  and  it  would  con- 
tinue to  be  one  of  the  duties  of  the 
Government  both  to  steady  prices  and  to 
ensure  a  regular  level  of  employment. 
International  obligations  would  compel 
some  other  handling  of  the  wool  than 
the  usual  one  of  supply  and  demand.  The 
use  and  distribution  of  the  wool  pur- 
chased by  the  War  Office  for  at  least 
twelve  months  after  peace  has  been  d3- 
clared,  would  continue  to  be  a  problem. 

Speaking  of  conditions  as  they  were  on 
the  eve  of  peace,  Sir  Charles  said  that 
more  tops  were  being  consumed  for  army 
purposes  than  were  being  produced.  The 
result  was  that  not  more  than  25  per 
cent,  of  the  quantity  of  tops  previously 
agreed  upon  for  civilian  consumption 
could  be  distributed.  No  crossbreds 
whatever  were  available.  The  ship- 
ments during  the#  past  three  months 
were  the  worst  on  record.  Steps  were 
being  taken  by  which  stocks  of  wool  in 
the  m-ivate  hands  of  manufacturers 
should  be  available  for  current  consump- 
tion. 


SOME  FANCY  SWEATER  DEVELOP- 
MENTS 

Cuff  hems  on  the  new  sweaters  are 
in  some  cases  held  up  by  a  cord  lacing 
through;  others  are  held  by  pearl  but- 
tons and  pockets  are  formed  by  stitching 
this  cuff  at  the  sides. 

Belts  have  replaced  the  narrow  cords 
which  were  popular  a  short  time  ago. 
A  great  many  vest  effects,  some  in 
highly  contrasting  colors  are  noted. 

Square  necks  finished  with  collars, 
which  emulate  dress  collars,  are  shown.' 
Side  and  semi-Russian  fastenings  are  fea- 
tures of  some  of  the  new  silk  models. 
A  few  even  fasten  down  the  back. 

A  new  knit  goods  garment  is  called  the 
Sweaterette  and  is  made  in  a  checker- 
board knit  pattern  all  of  the  same  color. 
The  back  goes  into  a  belt  which  is  only 
attached  to  the  garment  across  the  back 


and  fastened  loosely  over  the  front  ends. 
With  this  there  is  an  attractive  cap  made 
on  the  same  knitting  pattern. 

CLAIMS    FOR    WAR    LOSSES 

The  following  notice  lias  been  received 
from  the  office  of  the  chief  press  censor 
at  Ottawa: 

"The  government  has  directed  the  pre- 
paration of  a  list  of  claims  by  Canadians 
arising  out  of  the  illegal  methods  of 
warfare  by  the  enemies  during  the  war. 
These  claims  arise  through  the  torpe- 
doing of  ships  without  warning,  the 
aerial  bombing  of  unfortified  places,  and 
commandeering  or  requisitioning  without 
compensation,  destruction  and  similar 
illegal  acts  on  land.  The  Canadian 
claims  are  largely  limited  to  t>e  first 
class  mentioned.  The  claims  relate  to 
loss  of  life,  as  well  as  of  property.  A 
further  list  is  also  to  be  made  covering- 
claims  for  damages  arising  out  of 
breaches  of  contracts  with  neutrals 
which  were  declared  illegal  because  of 
the  neutrals  making  the  claims  being 
on  the  Statutory  List  of  persons  in  neu- 
tral countries,  commonly  called  the 
Black  List.  All  persons  having  claims 
indicated  should  file  them  without  delav. 
The  making  of  this  list  does  not  imply 
an  undertaking  on  the  part  of  the  eov- 
ernment  to  put  forward  the  claims  at 
the  peace  con  ference,  or  any  assurance 
that  if  put  forward  thev  will  be  paid 
But  the  list  should  be  completed  without 
delay  so  as  to  enable  the  government 
to  make  a  demand  if  an  occasion  there- 
fore should  arise.  Instructions,  showing 
the  method  of  filing  claims  and  the  proof 
to  be  forwarded,  may  be  obtained  from 
Thomas  Mulvey,  Under  Secretary  of 
State,  the  officier  appointed  by  order-in- 
council  to  prepare,  examine  and  report 
upon  the  claims." 


ANOTHER    STORE    FALLS    IN    LINE 

Miss  Carlena  Walker,  a  graduate  of 
the  Prince  school  of  salesmanship  at 
Boston,  Mass.,  has  taken  a  position  as 
educational  supervisor  for  Murray-Kay, 
'Ltd.,  Toronto.  She  was  formerly  with 
the  Penn  Traffic  Co.,  of  Johnstown,  Pa., 
in  a  similar  capacity. 

No  doubt  as  the  large  Canadian  stores 
take  up  the  work  of  providing  special  in- 
struction in  order  that  their  staffs  may 
become  more  efficient,  the  value  of  the 
work    will    become    more    and    more    ap- 
parent.     It    is    to    be    hoped   that  these 
forward    steps   by   the    larger   stores    in 
Montreal,  Toronto  and  elsewhere  will  be 
co-operative  to  such  an  extent  that  some 
system   of  training  will  be  developed    in 
certain    of    our   schools 
whereby     the     medium 
and  smaller  stores  will 
also    have    an      oppor- 
tunity  of  benefiting.    It 
is   out   of  the   question 
for  every   store  to  em- 
ploy   a    special    super- 
IIB^^^  ™°r'  and   yet  all   feel 

JllllJI  |||j.     the  need  of  salespeople 
'      realizing   that   there   is 
an     important     techni- 
que    to     their     chosen 
calling. 
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With  Flying 
Colors  Takes 
The  Field 
For  Wear 
And  Value! 


Wear  and  value  are 
the  two  most  import- 
ant points — points  on 
which  your  customer 
must  be  satisfied  be- 
fore you  make  your 
sale. 

Always  —  your  cus- 
tomer will  be  pleased 
with  the  fit — the  feel 
— the  value  of  Atlan- 
tic Underwear.  "At- 
lantic" quality  is 
always  the  same — a 
full,  satisfying  value 
that  can  be  relied 
upon  to  build  busi 
ness. 

E.  H.  Walsh  &  Co. 

Limited 

Toronto,  Ont. 

Selling    Agents    for    Quebec    and 
Western    Canada 
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ATLANTIC  UNDERWEAR  LIMITED 

MONCTON,  N.B. 
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ars   a*o  our    organization    consisted    only     .      one   -a"     ac  ory         T-day^e 

rBF  mills  a.   Dunnville    with  extensive  *«»ches  m  St.  ££»a™~ne  line  of  kni«ed 

Buffalo.     When    we  first   started   we  confined   °»"el\e^™£nh™ .  „f    tne   Canadian    family. 

rtwSA'^rssss^a  r«s  n-^  *.  *.  «-  ^  and 


a  thoroughly  dependable  servi 


THE  PRESENT  OUTLOOK 

The   result  of  the  Victory  Loan  workers  being  let    out    from  muni- 
campaign  shows  "ak^bly  pub-  txons                   m 
he    conhdence     in    the    future    ot  ^^  continuj[ngj  temporarily,  or  recast- 
Canada.  jn(1  their  production  to  a  peace  basis— 

"With  at  least  $250,000,000  of  the  retaining   most    of   their   employes.      It 

new  Victorv  Loan  to  eo  into  credits  seems   sure   that   Canada  will  have  no 

^BriSrfoodstufnddothing  ^-firS 

next    season,   we    shall    need    every  £f™  ^s  will  absorb  all  free  labor 

man  we  can  procure  to  help  in  pro-  \x\]]\uv,   t0  work   at   regular  rates.     The 

duction    either  in  the  factory  or  on  mines  of  Canada  are  impatiently  await- 

Z  fani,     The  business  created  by  ^jfiK^t 

the  Victory  Loan  will  continue  our  j£*™£  ^p. 

power  of  absorption   of   labor,   and  ()|  coursej  the  triple  disturbers— war, 

the  men  overseas  need  not  be  kept  |1(,u,,  and  the  "flu"— have  caught  us  as 

tl,ere    in    idleness    because    of   fear  ^£"*%iJ&^  £$% 

of    non-employment    tor    them    on  rf          .^  ^  ^    Hnes    ,m(]    exeCuting 

their  return.    In  fact  most  industries  ofderg  with  promptness  and  despatch. 

of  a  peace  character  are  still  short-  \u   fact,  we  are  ready  to  serve  you 

handed,    and    eagerly    seeking    the  righl  now. 

MONARCH  KNITTING  COMPANY,  LIMITED 

DUNNVILLE,  ONTARIO,  CANADA 

Knitting    Yarns    suitable    for    Soldiers     Hocks,    eic. 


70 


KNITTED    GOODS 


Dry  Goods  Reviei 


CIRCLE-BAR 
HOSIERY 


Will 


Bring 
into 


New    Customers 
Your  Store 


The  reputation  of  your  store  depends 
upon  Service,  Square-dealing,  and  the 
Values  offered  to  your  customers. 
People  who  come  into  your  store  do  so 
because  they  know  they  will  get  satis- 
faction. To  these  customers  you  can 
confidently  offer  "Circle-Bar"  Hosiery, 
knowing  that  it  will  give  value  in 
every  way.    The  customer  gets  a  little 

more  than  was  expected  because  of  the  unvarying  qualities  that  give 
long  wear  and  general  satisfaction. 

The  Circle-Bar  Knitting  Co.,  Limited 

KINCARDINE,  ONT. 


Show  a  Solid  Xmas  Window 
Of  Peerless  Underwear! 


Fall  in  with  the  General  Public  conviction  that  apparel   is  the  sensible  and  useful  family 
Xmas  gift  for  1918. 

Show  a  solid  Xmas  Window  of  Peerless  Underwear.    Start  Mrs.  Family  Buyer  coming  early.. 

Show  her  you  have  a  perfect  fitting,  durable  line  of  underwear  for  the  whole 

family. 

Peerless  underwear  is  made  from  the  best  materials,  on  scientific  principles,  by 
expert  operators,  thus  insuring  the  perfect,  finished  product. 

See  our  showing  for  Spring  and  Summer,  19 19. 

THE  PEERLESS  UNDERWEAR  CO.,  Limited 

HAMILTON  -       -  CANADA 
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Be  Sure 
The  Lines 
You  Carry 
Are  The  Lines 
Your  Customer 
Wants! 


OUCCESS  abides  where  common- 
^    sense  and  optimism  dwell. 

It  is  only  common-sense  to  keep  your 
stock  turns  near  to  normal — it  is  optim- 
ism to  believe  you  can  satisfy  all  your 
customers  and  yet  curtail  the  number  of 
brands  you  carry. 

St.  George  Brand  Underwear  is  Scotch 
Knit,  Heavy  Wool,  Rib  and  Fine  Elas- 
tic Combinations,  will  satisfy  all  your 
customers  all  the  time  because  it  is  doing 
it  for  other  successful  merchants 
throughout  Canada. 

Let   us   have   an    order 
covering  your  wants. 


THE  SCHOFIELD  WOOLEN 
COMPANY,  LIMITED 


Osh 


awa 


Ontario 
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"BRITISH  FOUNDED 

1883  " 


Xmas  1918  and 

the  Closing  of  a 

Memorable 

Year 


The  year  1918  will  go  down  as  one 
of  the  most  memorable  in  history, 
the  Great  Victory  of  the  Allies  be- 
ing a  fitting  and  joyful  climax. 

With  the  world  at  peace  Canada 
can  look  confidently  forward  to  a 
vast  and  prosperous  future. 

This  does  not  mean  that  goods  wi 
be  plentiful  or  prices  likely  to  de- 
cline for  some  time  at  least,  as  the 
absolute  starvation  which  is  facing 
the  countries  of  Europe  applies  not 
only  to  Food,  but  Clothing  and  every 
other  commodity. 


N  e  v  ertheless,  we 
hope  to  "carry  on" 
and  will  do  our  ut- 
most to  serve  your 
best  interest  and 
still  further  de- 
serve your  loyalty. 


lV.    .           a 

V 

Y 

(jlHL) 

VICTORY  LOAN 

We  send  all  Jaeger 
support  ers  our 
heart  iest  good 
wishes  for  Xmas 
and  New  Year. 


Dr.  Jaeger's  feE  System 
Company,  Limited 

HearJOffice  and  Wholesale  Warehouse 

243  Bleury  Street 

Montreal 


INFANTS'    WEAR 

MADE  IN  CANADA 

In  our  completely  equipped  fac- 
tory for  making  Link  and  Link 
Pearl  Stitched  Woollen  Wear. 

We  are  now  in  a  position  to  supply  you 
from  our  own  factory  with 'Infants'  Wear 
of  finest  quality,  workmanship  and 
design  equal  in  every  respect  to  that 
which  Canadian  merchants  have  hitherto 
been  obliged  to  import  from  the  United 
States  and  Europe. 
WE  SPECIALIZE  IN  INFANTS'  WEAR 

Our  new  Canadian  factory  is  modernlv 
equipped  to  manufacture  the  finest  in 
Infants'   Apparel. 

Await  our  samples  before  placing  your 
orders. 

HENRY   DAVIS  &  CO.,  Limited 

253-259  SPADINA  AVENUE 
TORONTO  -  CANADA 
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Better  Hosiery 

At  Ordinary  Prices! 

Retailers  experience  during  recent 
months  has  convinced  them  that  con- 
sumers, as  a  rule,  are  seeking  reliability, 
durability  and  quality,  rather  than  low 
price. 

In  featuring  A. B.C.  hosiery  you  are 
showing  your  customer  the  way  to 
hosiery  of  superior  wearing  qualities  and 
perfect  fit — the  hosiery  that  is  in  de- 
mand  and   at  merely  ordinary  prices. 

Stllirg  Agents : 

R.   L.  Baker   &    Company,  Toronto,  Ontario 


ii"iiiiiii>jiiiii"unii^iiiiiif'iimiii|*!miii"iiiiii"iiir.; 
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ALLEN  BROS.  COMPANY,  LIMITED 

817  Gen-ard  Street  East  Toronto,  Ontario 
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IN    "Three    Eighties"    you 
will  always  find  those  quali- 
ties which  have  won  for  it  the 
largest  sale  of  any  one  style  of 
hose  made  in  Canada.     It  is 
the  standard  of  value,  price 
and  quality     preferred  by  the  trade 
and  women  alike.    In  recommend- 
ing  "Three   Eighties"   every   mer- 
chant    can     be     confident     he     is 
recommending    those    qualities    of 
smart     appearance     and     comfort 
which  have  won  this  nation-wide 
favor.    But  pushing  "Three  Eight- 
ies" now  is  an  extra  service  when 
economy  is  both  a  watchword  and 
a  buy-word.     For  the  wear  built  into 
this  hose  represents  better  value  than 
ever.     For  misses  as  well  as  ladies. 


THE  customer  who  buys 
"Three  Eighties"  from 
you  time  after  time  must  think 
well  of  this  hose— must  think 
highly  of  your  store.  Conse- 
quently if  you  suggest  to  her 

that    the    "Sunshine"    line    offers 
equally   good  brands   to   meet  all 
the  family's  hosiery  needs  you  can 
be    sure   your   suggestion   will   be 
welcomed.    Why   not   make   your 
cash  register  ring  up  more  business 
on  the  prestige  of  "Three  Eighties  ?" 
Made  by  the  same  concern— the 
largest  of  its  kind  in  Canada— are 
"Buster  Brown,"  "Rock  Rib"  and 
"Hercules"  for  boys;  "Little  Darling" 
and  "Little   Daisy"   for  girls;   "Mara- 
thon" and  "Pedestrian"  for  men.     Or- 
der from  your  wholesaler — they   offer 
value,  quality   and  profit. 

Limited 


The    Chipman-Holton    Knitting   Company, 

Hamilton-Mills  also  at  Welland  "Largest  Hosiery  Manufacturers  in  Canada' 

Sole  Selling  Agents 

E.  H.  Walsh  &  Co.,  Limited 

Toronto  Montreal  Winnipeg 


DRY    GOODS    REVIEW 


To  meet  the  changing 
peace  conditions 


CONSCIENTIOUS 
SALES    SERVICE 


The  T.  K.  Kelly  Sales  System 

Minneapolis,  U.S.A.  Minnesota 
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These  Six  Stores  in  Hamilton,  Ontario 

Engaged  in  five  different  lines  of  business 

Used  Kelly  Sales  Service 

with  unvarying  success 


$22,000  for  Begg  &  Co. -  Clothing 

$18,462  for  G.  R.  Keller Dry  Goods 

$12,000  for  P.  Arland Shoes 

$7,000  for  L.  M.  Barnett      ------  Furniture 

(Our  second  sale  for  this  merchant  is  now  running) 

$4,800  for  McPhail  &  Co. Shoes 

$3,500  for  G.  L.  Martin       ------  Hardware 

All  of  Hamilton,  Ontario. 


TF  you  want  to  reduce  stock,  dispose  of  sur- 
^plusage,  clean  up  leftovers,  raise  money  or 
close  out  your  business,  write  us.  We  will  guar- 
antee to  close  out  completely  any  stock  of 
merchandise  at  retail. 


The  T.  K.  Kelly  Sales  System 

Minneapolis,  U.S.A.  Minnesota 

Established  20  Years  Responsibility  $300,000.00 
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DOUBLING  UP  DISPLAY  FOR  CHRISTMAS 


This  is  a  view  of  the  interior  of  the  Murphv-Gamble  store,  Ottawa,  taken  just  before  Christmas  last  year  for 
DRY  GOODS  REVIEW.  Although  some  of  the  details  are  lost  in  reproduction,  there  are  sufficient  to  illus- 
trate how  the  facilities  for  displaying  Christmas  goods  were  almost  doubled  by  the  display  manager,  J.  A. 
Jervis. 

The  "Christmas  spirit"  effect  was  produced  by  a  combination  of  white,  red  and  green,  the  white  standing 
out  prominently,  particularly  as  a  background  effect;  and  the  green  and  red  slightly  minimized  compared  with 
the  white. 

In  the  centre,  half  way  down  the  centre  aisle,  was  a  large  star  of  white,  with  electric  lights,  graduated  in 
size  from  large  central  one  to  smaller  ones  in  tips  of  star  points. 

The  garlands  were  strips  of  evergreens  looped  up  and  set  off  with  dwarf  poinsettias. 

The  main  addition  to  the  display  stands,  ledges,  etc.,  was  framework  set  up  from  corners  of  ledges,  behind 
the  counters,  4V&  feet  high,  ledges  being  same  height.  These  were  of  ordinary  1  in.  x  2  in.  wood,  covered  with 
white  cloth,  although  this  year  paint  will  be  used  to  save  the  cloth.  Goods  were  hung  from  these  and  greatly 
increased   those  on   display,  and   so  added   materially  to  the   sales,   as   the   store   found. 

Under  these,  displays  were  banked  up  on  glass  shelving,  although  wood  in  pyramid  shape  could  be  used 
instead.  Toilet  goods,  fancy  goods,  ribbons,  neckwear,  men's  ties',  etc.,  were  used  and  frequently  changed.  The 
curved  wood  was  used  as  an  archway  to  relieve  the  straight  effect. 

Tables  were  set  down  the  aisles   and  often  changed  once  a  day. 

One  special  line  was  usually  shown  beneath  each  section   of  framework.     Holly   vines   ran   up  the  uprights. 

In  the  show  cases  red,  white  and  green  crepe  was  used,  white  again  predominating. 

Wall  brackets,  of  bcaverhoard,  in  triangle  shape,  held  flowers — red   poinsettia,   holly   and   mistletoe. 
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Xmas  Store  and  Window  Suggestions 


The  toy  department  of  Goodwins,  Limited,  of  Montreal,  shovm  above  contains    many  idea*  that  may  be  followed  out 
by  toy  dealers  in  arranging  either  a  store  or  window  display.     The  white  in  the  foreground  in  which  the  tracks 
are   laid  was   an   excellent   imitation   of  snow. 


Here  is  a  window  display  by  Walbridge  &  Co.,  of  Buffalo,  which  will  go  a  long  way  in  helping  small  boys  and  girls, 
and  incidentally  their  parents,  in  deciding  what  to  buy.     It  offers  many  valuable  suggestions  for  the  toy  department 

in  arranging  a  display  of  toys. 


EQUIPMENT  AND  DISPLAY 


Dri/  (Juods  Review 


Two  Ottawa  Christmas  Windows 


You  will  notice  that  both  windows  were  "stocky,"  and  Mr.  Jas.  A.  Jervis,  display  manager  for 
Murphy-Gamble's,  states  that  they  "brought  home  the  bacon"  for  they  were  continually  having  to 
replenish   the   displays   when   they    appeared    last  year. 

The  linen  window  had  a  mahogany  background.  Holly  wreaths  and  large  sprays  were  white, 
tinted  green  with  an  air  brush.  The  linens  were  placed  over  foundations  of  lavender  sateen  and  a 
two-foot  wide  strip  was  puffed  along  the  foreground  of  the  window;  on  this  were  shown  Madeira 
do>lies,  napkins,  etc-,  and  small  sprigs  of  holly  were  scattered  through  the  display.  The  arrange- 
ment was  left   in  the  window  for  three  days  and  showed  excellent  returns  in  the  linen  department. 

The  other  display  requires  little  description.  The  large  sprays  in  the  background,  as  in  the 
other  window,  were  white,  air-brushed  green.  The  sprays  decorating  the  scenic  panel  were  a  com- 
bination of  mistletoe,  holly  and  dwarf  poinsettias.  The  side  fixtures  in  step  formation  were  excel- 
lent from  a  selling  point  of  view,  so  that  it  was  necessary  to  re-decorate  one  or  both  each  even- 
ing. Murphy-Gamble's  do  not  make  a  practice  of  crowding  their  windows,  but  somewhat  of  an 
exception  is  made  during  the  Christmas  season.  "When  the  buyer  pats  you  on  the  back  and  says 
your  displays  sold  the  goods,  it  should  be  worth  while  even  if  you  did  sacrifice  that  really  artistic 
window   which   you   had    in   mind,"   advises   Mr.  Jervis. 


Photo-  Courtesy    of    Jones    Bros. 

The  shirt  department  in  this  store  is  very  large.    Here  the  system  of  keeping  the  shirts  is  shown.    At  right,  reflecting 
(he  other  side  of  the  store,  is  the  mirrored  door  leading  to  hall  behind  the  case,    which  gives  entrance  to  the  ivindows. 

EASY  TO  SERVE  CUSTOMERS  IN  NEW  BRASS  STORE 

Splendid  Fixtures  Result  in  Stock  Being  Visible  and  Always  Handy — How  Interior  Fixtures 

Work — Windows  of  Great  Value  and  Worked  to  Limit — This  the  Third  Brass 

Store  Seems  to  Help  Other  Two 


IT  is  the  proud  boast  of  John  Brass  that  the  firm 
possesses  great  buying  power.  To  secure  a  little  more 
of  the  selling  power  which  should  go  hand  in  hand 
with  the  other  giant,  this  concern  has  recently  opened 
its  third  store  in  Toronto — its  third  store  within  a  stretch 
of  three  blocks   on   Yonge   Street. 

At  first  sight  the  move  seemed  a  daring  one,  and  an 
inspection  of  the  new  store  at  the  corner  of  Adelaide  and 
Yonge  streets  makes  it  very  evident  that  it  is  a  move 
which  required  the  wrapping  up  of  considerable  capital. 
The  new  store  is  perhaps  without  a  peer  for  appearance 
and  usefulness,  taking  into  consideration  the  class  of 
goods  which  are  to  be  sold.  This  is  a  furnishing  store. 
Clothing  finds  no  place  in  it  at  all  and  so  large  clothing 
fixtures  of  every  kind  are  conspicuous  only  by  their 
absence. 

Optimism  Here 
To  establish  a  third  store,  within  such  a  short  distance 
in  the  one  city,  at  the  end  of  four  years  and  before  peace 
seemed  within  striking  distance — for  the  plans  were  all 
out  and  the  work  underway  very  considerably  before  there 
was  any  serious  talk  of  an  armistice— indicates  the  suc- 
cess of  the  business  during  the  war  period,  and  an  optim- 


ism for  the  future  which  surely  will  cause  "coward 
croakers"  to  blush.  Moreover,  according  to  what  Mr. 
Brass,  Jr.,  says,  the  new  store  is  already  more  than  justi- 
fying the  expansion.  Business  in  the  short  time  it  has 
been  operating  has  been  exceedingly  good,  and  what  is 
almost  more  satisfactory  is  that  this  business  is  very 
evidently  not  business  which  has  been  taken  from  either 
of  the  other  two  Brass  stores.  Since  the  new  store  opened 
some  four  or  five  weeks  ago — in  spite  of  this  being  a 
period  during  which  the  "flu"  had  some  effect  on  business 
— the  turnover  in  the  two  older  stores  has  shown  an  in- 
crease over  the  corresponding  period  of  last  year,  and 
the  business  in  the  new  store  has  been  all  that  could 
be  desired — more  than  had  been  expected. 

The  Store's  Trade  Mark 

A  striking  feature  of  the  store  exterior  is  two  big 
glass  signs  displayed  between  the  windows  on  the  Adel- 
aide St.  side.  These  have  the  big  figures  of  the  Giant 
Buying  Power  in  gold,  and  some  information  about  the 
store  policy.  These  are  outstanding  designs  and  make 
practically  the  whole  Adelaide  side  of  the  store  a  big 
show  window,  divided  into  not  four  but  six  parts. 

These  windows,  from   the   inside   as   well   as   the   out- 
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side,  would  be  the  delight  of  trimmers.  They  have  been 
made  fairly  deep— deeper  than  Mr.  Brass  had  at  first 
intended— and  between  each  side  window  there  is  a  little 
hall  which  is  formed  by  the  shirt  cases,  of  which  mention 
will  be  made  later.  The  entrance  to  each  window  is  at 
the  end  of  this  little  hall.  This  makes  it  very  easy  for 
the  trimmer  to  get  into  the  windows,  and  gives  him  always 
a  place  in  which  to  keep  the  trimming  fixtures  so  that 
these  will  never  be  cluttering  up  the  store  and  so  that 
they  will  always  be  at  hand  when  wanted. 
Waste  Motion  Abolished 

The  interior  of  this  splendid  new  store  is  quite  well 
depicted  in  the  accompanying  illustration.  The  whole 
store  arrangement  is  such  as  to  make  possible  the  great- 
est customer  service  with  the  limited  selling  staff  to  which 
the  men's  wear  trade  have  been  reduced  during  the  war 
days,  and  to  which  it  will  unquestionably  remain  reduced 
for  some  considerable  time.  Waste  motion  is  reduced  to 
the  minimum  by  the  design  and  by  all  the  fixtures.  There 
is  no  wasted  space,  and  larger  stocks  can  be  carried  in 
less  room  than  would  be  possible  with  any  less  complete 
arrangement. 

Interior  Described 

Entering  the  store  at  Yonge  St.  door  one  is  immediately 
attracted  by  the  magnificent  shirt  fixture  on  the  right 
hand  side,  this  consisting  of  units  4  ft.  long  with  lift-up 
glass  doors  behind  which  the  garments  are  kept  in  trays. 
The  stock,  as  it  comes  into  the  store,  is  all  moved  from 
the  individual  boxes  and  arranged  on  these  trays,  so  that 
the  salesman  may  show  dozens  of  garments  in  a  few 
seconds.  A  full  dozen  styles  may  be  removed  from  the 
unit  as  quickly  as  a  box  containing  one  style  can  be  re- 


moved from  the  old  shelving.  It  is  in  ways  like  this  that 
the  efficiency  of  the  salesman  is  so  greatly  increased.  His 
time  can  be  given  to  selling  goods  not  to  hunting  up  the 
goods. 

Near  the  rear  of  the  store  is  a  magnificent  set  of  units 
similar  to  the  shirt  section,  but  given  over  to  underwear 
and  to  woolen  garments.  On  the  top  of  this  an  impos- 
ing display  section  in  which  units  of  shirts,  collars  and 
neckwear,  were  displayed  when  the  accompanying  pictures 
were  taken. 

Elevated  Office  at  Rear 

This  display  section  acts  as  the  front  of  the  office,  which 
is  in  a  mezzanine  story  directly  at  the  rear  of  the  store. 
From  it  a  splendid  view  of  the  whole  floor  may  be  se- 
cured, and  on  rush  days  this  is  a  point  of  vantage  which 
must  be  of  great  value  to  the  store  manager  who  wants 
to  see  that  none  of  the  customers  are  neglected. 

At  the  left  of  the  store  are  stacks  of  units  for  each 
line  of  merchandise  apart  from  shirts  and  underwear. 
Nearly  everything  is  under  glass,  even  the  open  shelving 
having  been  so  arranged  that  it  may  be  altered  into  the 
closed  unit  at  will.  As  the  shelving  now  stands  it  is  of 
the  unit  system  and  can  be  interchanged  as  desired. 

Merchants  who  are  contemplating  changes  in  their 
store  would  be  interested  in  the  glove  and  hosiery  section. 
Here  samples  are  displayed  in  glass  fronted  drawers, 
while  the  stock,  according  to  size,  is  behind.  This  again 
enables  the  customer  to  see  the  class  of  goods  which  he 
wants,  to  indicate  this  to  the  clerk,  and  to  get  the  stock 
such  as  he  wants  from  the  clerk  without  any  delay. 
Soft  Collars  in  Huge   Demand 

On  the  right-hand  side  of  the  store  there  are  no  coun- 


Phoro— -Courtesy  of  Jones   Bros. 

Here  is  shown  the  underwear  section  at  the  rear  of  the  Brass  store,  and  at  the  top,   the  end  show     case  which  forms  the 

railing  of  the  mezzanine  floor. 
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-how  casts  which  can  be  used  for  counters;  on  the 
left,  however,  arc  sonic  show  cases  of  the  all  glass  type, 
fully  equipped  for  each  department.  The  show  case  right 
pear  the  door  has  a  glass  tray  inside  upon  which  are  ar- 
ranged a  tine  assortment  of  soft  collars,  which  Mr.  Brass 
rinds  in  tremendous  demand  at  the  present  time,  lie  says 
he  believes  that  in  this  new  store  90  per  cent,  of  the 
collars  sold  are  of  the  soft  collar  variety.  Of  course  stiff 
collars  are  also  played  up.  They  are  also  displayed  in 
a  fine  fixture  which  hangs  outside  between  two  of  the 
windows  on  the  Adelaide  St.  side  of  the  store.  But  for 
the  time  being  at  least  it  is  the  soft  collar  which  is  in  de- 
mar.d   and   is   selling  at   pretty   nearly   all   prices. 

The  store  of  Brass  &  Co.  is  one  where  special  sales  are 
frequent,  and  this  point  has  been  borne  in  mind  in  equip- 
ping  this   new  store. 

It  was  with  the  idea  of  the  special  sales  in  mind  that 
a  row  of  tables  were  built  for  the  centre  of  the  store. 
Uron  these,  in  divisions,  the  various  classes  of  goods  are 
piled.  They  are  handy  for  customers  and  by  reason  of 
construction  of  the  special  sections  are  kept  neat. 

All  classes  of  furnishings  are  to  be  had  in  this  fine 
new  store,  but  its  outstanding  feature  is  the  Shirt  De- 
partment. The  magnificent  equipment  of  this  enables 
over  1,000  dozen  shirts  being  displayed  to  the  view  of  the 
customer.  These  are  sold  direct  from  the  fixtures,  rests 
provided  by  ingenious  slides  forming  sales  tables  for  the 
section  as  it  is  pulled  out.     The  shirts  are  of  wide  range 


as  to  value  and  material,  but  they  are  all  visible  and 
may  be  handled  without  delay.  The  claim  is  that  four 
sales  people  can  do  the  work  of  six  in  this  new  Brass 
store.  That  certainly  seems  what  they  were  doing  when 
the  writer  was  talking  to  Mr.  Brass.  It  was  not  a  Satur- 
day, but   the  activity  was   marked. 

Splendid    Lighting    Fixtures 

Beautiful  lighting  fixtures  brighten  the  store  inside 
and  give  a  splendid  light  in  the  windows  which  will  be 
of  great  value  now  that  the  restrictions  are  taken  off. 
The  interior  lighting  fixtures  will  be  seen  in  some  of  the 
illustrations.  The  wall  decorations  and  the  ceilings  are 
very  beautiful,  and  the  decorations  here  are  made  even 
more  attractive  by  the  use  of  palms  and  flowers  on 
some  of  the  fixtures. 

This  is  a  store  which  was  planned  during  the  days 
of  war  for  the  days  of  peace.  It  will  have  to  be  num- 
bered as  one  of  the  most  attractive  men's  wear  stores  in 
Canada,  and  there  are  getting  to  be  quite  a  number  of 
really  splendid  stores  in  this  country — stores  which  will 
take  a  second  place  to  practically  nothing  in  the  bigger 
country  to  the  South.  This  is  a  store  which  would  repay 
a  visit  from  al!  out-of-town  merchants,  and  they  will  be 
sure  of  a  hearty  handshake  from  Mr.  Brass,  Jr.,  who, 
though  kept  pretty  busy  with  the  three  stores,  finds  time 
for  a  cheerful  word  with  a  large  number  of  people. 


PAPER      KEPT      IN      BALES      MORE 

PROFITABLE    THAN   IF   LEFT 

LOOSE    IN    BAGS 

The  Christmas  season  always  brings 
with  it  an  accumulation  of  waste  paper 
and  even  though  the  war  is  over  this 
avenue  of  waste  should  not  be  allowed  to 
go  without  bringing  in  some  returns. 
Most  retailers  of  course  are  very  glad  to 
get  the  waste  paper  out  of  the  way  in  the 
speediest  manner  but  there  is  no  reason 
why  they  should  not  make  the  most  pos- 
sible out  of  it. 

As  explained  in  the  October  issue  of 
DRY  GOODS  REVIEW  there  are  several 
reasons  which  affect  the  market  for  waste 
paper  annually  as  well  as  more  temporal 
influences.  At  present  the  waste  paper 
market  is  on  the  decline  and  it  will  prob- 
ably be  a  few  weeks  before  it  rounds 
into  shape  again.  A  declining  market  is, 
however,  no  reason  for  waste  paper  being 
a  loss.  Waste  paper  stored  in  bags  will 
fill  up  the  average  allotted  space  in  a  very 
short  time,  but  those  who  have  used  balers 
have  found  out  that  they  can  store  vastly 
more  when  it  is  baled  than  when  left  in 
bags.  Twenty  bags  will  accumulate  in 
about  six  weeks  in  many  medium  stores 
but  the  space  which  those  bags  occupy 
would  scarcely  be  filled  by  baled  paper  in 
less  than  a  year. 

In  addition  to  the  smaller  space  re- 
quired for  waste  paper  when  it  is  baled, 
there  is  the  fact  that  there  is  a  difference 
of  between  $2.00  and  $3.00  a  ton  in  the 
prices  of  baled  and  loose  paper.  It  is  an 
easy  matter  for  the  merchant  to  store  his 
baled  paper  in  the  case  of  falling  markets 
and  hold  it  until  the  market  is  better. 
Good  prices  are  predicted  by  waste  paper 
dealers  to  reach  a  high  level  again  by 
March  of  next  year. 

Loose  waste  paper  is,  as  every  mer- 
chant knows,  a  bad  stock  when  fire  insur- 


ance is  wanted  and  makes  the  fire  risk 
all  the  greater.  If  he  keeps  his  paper 
baled,  however,  it  is  inclined  to  be  a  pro- 
tection rather  than  a  risk.  It  would  take 
a  fire  a  long  time  to  penetrate  a  large 
bundle  of  paper  which  has  been  baled. 
Baled  paper  too  is  cleaner  than  the  loose 
waste  paper  which  gathers  in  bags,  a 
further  point  in  favor  of  the  neater  way 
of  collecting  it. 


PALATIAL      NEW      DEPARTMENT 
STORE  IN   SHANGHAI,   CHINA 

Can  you  imagine  an  up-to  the  -minute, 
luxuriously  appointed  and  almost  gor- 
geously arranged  department  store  in 
Shanghai?  Well,  it's  there,  and,  inci- 
dentally, the  store  will  doubtlessly  prove 
one  of  the  best  centres  for  the  display  of 
rugs,  carpets  and  upholsteries  in  China. 

In  reality,  it  is  a  department  store 
and  hotel  combined.  It  opened  for  busi- 
ness September  5  last.  The  wonders 
wrought  by  Aladdin's  lamp  hardly 
proved  as  awe-inspiring  as  did  this 
great  store  to  some  of  the  rural  Chin- 
ese visitors. 

The  building  cost  approximately 
$700,000,  and  the  stock  carried  is  valued 
at  approximately  $1,000,000,  consisting 
of  foreign  and  native  goods.  Fully  two- 
thirds  of  the  stock  is  foreign  imported 
merchandise,  and  of  this  75  per  cent,  is 
said  to  have  been  imported  from  the 
United   States. 

The  shop  window  frames  and  show- 
case frames  are  of  molded  copper,  and 
all  the  sun  blinds  are  covered  with  the 
same  material,  forming  the  most  mod- 
ern and  attractive  group  of  windows 
for  the  display  of  merchandise  in  Shang- 
hai. The  whole  of  the  structure,  ex- 
cepting  the    partition   walls,   is   of   rein- 


forced concrete.  The  area  of  the  floors 
is  180,000  square  feet. 

The  store  is  entirely  cut  off  from  the 
hotel  and  other  parts  by  fire  walls  and 
fire  doors,  and  a  special  hydrant  instal 
lation  has  been  designed  to  protect  the 
premises  against   fire. 

The  chief  features  of  the  store  are  the 
spacious  display  spaces.  The  floors  are 
of  white  terrazzo,  with  red  borders,  and 
the  shop  fixtures  and  display  cases  of 
solid  teak.  There  are  five  floors,  on 
which  are  placed  the  several  depart- 
ments. On  the  fifth  floor  are  the  amuse- 
ment rooms  and  tea  gardens,  illumin- 
ated   with   electric   lights. 

The  hotel  operated  in  conjunction 
with  the  store  is  named  the  Great  East- 
ern Hotel.  It  has  an  open-columned 
lounge  hall  on  the  ground  floor  of  over 
160  feet  in  length  for  reception  purposes, 
and  the  floor  is  paved  with  white  ter- 
razzo. 


MR.  HENRY  TURNER 

It  is  with  extreme  regret  that  we  have 
to  announce  the  death  on  October  30,  at 
Mumbles,  Glamorganshire,  of  Mr.  Henry 
Turner,  who  was  for  46  years  connected 
with  Messrs.  Richard  Haworth  &  Com- 
pany, Limited,  Manchester,  conn 
in  tiie  year  1872  as  office  boy,  eventuaily 
t  iking  charge  of  the  offices  at  the  mills 
in  Salford,  and  later  making  several 
journeys  abroad — two  India,  United 
States,  South  Africa,  and  -Ausi  - 
In  March,  1898,  he  took  charge  of  the 
colonial  trade  in  London,  where,  with  the 
exception  of  two  years  spent  in  a 
the  management  of  the  old  warehouse 
in  High  street,  he  remained  until  he  re- 
tired from  active  service  in  December, 
1914. 
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Dry  (loads  Review 


THE  BEST  EXPRESS  BODY  IN  CANADA 


We  simply  ask  you  to  look  at  the  above  illustration  which  is 
reproduced  from  a  photograph,  and  see  if  you  do  not  con- 
sider it  the  best-looking  stake  body  for  a  truck  you  ever  saw. 
Our  master  builder  says  it  is  the  finest  truck  body  that  any 
factory  in  Canada  can  turn  out.  We  make  different  styles 
to  suit  the  different  trades. 


Fits  any  Chassis. 


Price  Reasonable. 


Write  Direct  for  Illustrated  Folder,  Prices  and  Terms 


CARRIAGE  FACTORIES,   LIMITED 


Head  Office:  Excelsior  Life  Bldg.,  Toronto. 


Sales  Offices:  Montreal,  Toronto,  Winnipeg 


The  Xmas  Rush  Proves 

The   Necessity  of   Gipe- Hazard 
Service  In  Your  Store ! 


Gipe-Hazard 
Store  Service 

Co.,  Ltd. 

113  Sumach  St.,  Toronto 


and     Labor     saved     is     money 

d.       Absence    of     clerks     from 

vhen      customers      are 

waiting     diverts     many      customers     to 

other    stores    where   service    is    better. 

Gipe-Hazard   service   not  only   enables   you  to   cut  your 
enables  every  clerk   to  be  always  at  his  post. 

rush.      You 
next  number) 


Watch    your    present    system    during 
(To   be   contint 


Read  and  Use  the  Want  Ad  Department 


J>ni  Good*  /•'<  vii  w 
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THE  NEW  WAY  SYSTEM 


The    War  Time   Lesson   Has   Been   Conservation 

Conservation  of  space  and  man-power  has  become  essential  to  successful  mer- 
chandising. 

The  old  method  of  open  shelving  and  boxes  meant  a  tremendous  waste  of 
man-power  from  lost  motion  in  locatirg  and  displaying  merchandise. 

The  New  Way  System  means  glass-enclosed  units  for  every  item  of  stock  with 
a  fifty  per  cent,  conservation  of  space,  a  saving  of  from  twenty-five  to  fifty  pei- 
cent,  in  selling  time  and  one  hundred  per  cent,  display. 

We  can  prove  it  and  would  be  glad  to  send  our  representative  to  discuss  the 
matter  with  you. 

See   the    Description   of   The   New   Way    Brass   Store 


ones 


Bros.   &?  Co.,  Limited 

Store  Fitters 


Eastern  Branch : 
71    Bleury  Street 
Montreal.  P.Q. 

In   affiliation 


Head   Office : 

29-31    Adelaide   St.  West 

Toronto,   Ont. 

ith   and    manufacturing   in    Canada   under   the  patents   of 

The    Grand    Rafiids  Show  .Case    Co. 


vJ estern  Branch  : 
437  Main  Street 
Winnipeg,  Man 


:o^c 


84 


EQUIPMENT  AND  DISPLAY 
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The  John  Wanamaker  Store,  Philadelphia 


' 
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The  John  Wanamaker  Store,  Philadelphia.  One 
of  the  largest,  one  of  the  busiest,  one  of  the  most 
perfectly  conducted  department  stores  in  the  world. 


The  Grand  Court  in  the  John  Wanamaker  Store, 
Philadelphia.  Thousands  of  merchants  visit  this  ar- 
cade every  year  to  see  how  business  is  being  handled. 
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EQUIPMENT  AND  DISPLAY 


John  V^inamaker  buys  100 

more  National  Cash  Registers 
to  meet  the  present-day 
shortage  of  help. 

Mr.  Wanamaker  says: 

"A  large  number  of  people  have  been  taken  out  of  the  big  stores. 
The  men  have  enlisted.  The  women  have  gone  into  Red  Cross 
work  and  nursing. 

"We  are  able  to  fill  some  of  their  places  with  improved  cash  registers. 
This  frees  many  persons  for  war  work." 


Mr.  Wanamaker's  statement  that  cash 
registers  save  labor,  is  based  upon  crit- 
ical investigation  and  upon  experience 
with  N.C.R.  Equipment  extending  over 
many  years. 

His  recognition  of  the  labor-saving  quali- 
ties of  modern  National  Cash  Registers 
is  plainly  shown  by  a  contract  he  has  just 
placed  for  nearly  $  1  00,000.00  worth  of 
machines.      This  order  calls  for    1 00  of 


our  latest  model  clerk-wrap  registers.  It 
is  the  largest  single  order  ever  placed  with 
us  for  one  store. 

The  high  character  of  Mr.  Wanamaker's 
stores,  the  careful  tests  made  by  his 
executives,  and  the  size  of  his  orders, 
combine  to  make  his  personal  endorse- 
ment extremely  important  to  other  mer- 
chants, struggling  with  the  present-day 
shortage  of  help. 


The  National  Cash  Register  Company  of  Canada,   Limited,  Toronto,  Ont 
Offices  in  all  the  principal  cities  of  the  world 


DRY    GOODS    REVIEW 


Better  Business 


V\nTH  peace  a  settled  fact,  now  is 
"  "  the  time  to  advertise  and  re-iden- 
tify your  firm  and  products  with  pro- 
spective customers.  It  is  the  consensus 
of  opinion  that  an  era  of  unprecedented 
prosperity  is  ahead.  Get  your  share 
of  this  business.  Write  or  telephone 
us  for  rates. 

DRY   GOODS   REVIEW 

143-153  University  Ave. 
Toronto 
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FINISH   EVERLASTING  - 
IT'S  IN  THE  WATER 
MADE  IN  CANADA-ENGLISH  &  FRENC  H  METHODS 

rflTCHELLl     _>,..  _  . 


M.L.WILLINSKY&CO. 

Jobbers  and  Importers 
20-22  WELLINGTON  ST.  W.,  TORONTO 

Buyers  of  Silks,  all  kinds  of  Cotton  and 
Woollen  Goods,  Mill  Ends,  Clothing,  Boots, 
Men's  and  Ladies'  Underwear. 

Any  of  your  slow  sellers  we  can  use.  Let  us 
hear  from  you.    Keep  us  on  your  list. 

Bankrupt  Stocks  Bought. 


Manufacturers 

and  Dealers: 

Our 

Inqu 

iry  Department  is ' 

'for  you. 

"    Are  you  looking 

for  any 

new 

lines  or  old  ones? 

Write 

us,  we  are  at  your 

service. 

DRY  GOODS   REVIEW 

143-153  University  Avenue 
TORONTO 

Inquiry   Depaitment 

Ooode  Review 
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Christmas 
Decorations 

For  Show  Windows 
and  Store    Display 

We  manufacture  a  complete 
line  of  high-class  Artificial 
Flowers,  Plants,  Vines,  Poin- 
settia,  Holly,  etc.,  etc.,  and  can 
make  quick  delivery. 

Prices  and  samples  on  appli- 
cation. 

The  Dominion  Flower  &  Feather 
Manufacturing  Co. 

39  Dowd  St.  -  Montreal 


ESTABLISHED  1849 


BRADSTREET'S 

Offices  Throughout  the  Clvlliied  World. 


OFFICES    IN    CANADA: 


Calgary,  Alta. 
Edmonton,   Alta. 
Halifax,  N.S. 
London,  Ont. 


Ottawa,   Ont. 
St.  John,  N.B. 
Vancouver,   B.C. 
Victoria,  B.C. 
Hamilton,    Ont. 


Montreal,  Que. 
Quebec,  Que. 
Toronto.  Ont. 
Winnipeg,   Man. 


Reputation    gained    by 
conscientious  am 


ong   years   of  vigorous, 
successful   work. 


THOMAS    C.    IRVING, 

TORONTO.  CANADA 


The  Dale  Natura  Camisole  Form 

(ENAMEL) 

Camisoles   are   your   Best   Sellers.      They   combine 

Utility,     Daintiness    and    Charm. 

The    Garments    you    show    are   the    Garments    you    sell. 

Orders    shipped    on   day   received. 

The  Most  Perfect  Lifelike  Form  on  the  Market. 

Manufactured  by 

Dale  Wax  Figure  Co.,  Limited 

TORONTO 


X'mas  Is  Near 

You  want 

"SANTA" 

For  Store  and  Window  Decoration 

They    brighten    up   your   displays 

and    give    a    holiday    touch     to 

your  store. 

They    are    14   inches    wide    by    24 

inches      high,      hand-painted      in 

four   colors. 

They      cost      $12.00      per      dozen 

F.O.B.   Montreal.     Quotations   on 

larger     quantities     on      demand. 

Delivery   by   return. 

DELFOSSE  &  CO. 

Manufacturers  of  Store    Fixtures, 

Wax  Figure t  and  Form* 
249  Craig  St.  West,  Montreal,  Canada 


^H%        ALL  STEEL 


Merchandise 

Paper  BALING  PRESS  Etc"    Etc' 

Don't  waste  your  baled  paper — sell  it!     And  remember 

that  all  waste  paper  must  be  baled  to  be  saleable  at 

hiirh   prices. 

The  paper  baler  you  instal  will  pay  for  itself  and  make 

money  for  you. 

You  can  also  save  money  by  baling  your  merchandise 

shipments  and  considerably  cutting  your  shipping  rates. 


6,  Climax 

$?  Baler   Co., 

*  Hamilton,  Ont. 
^V  Gentlemen:  Without 
4^*  obligating  us  in  any 
~  way,  please  send  full 
particulars  and  prices 
of     your     steel     Paper 


Patent    Nov.    9 


CLIMAX  BALER  CO. 

HAMILTON,    ONT. 


FANCY  GOODS 

NOTIONS  &  TOYS 


FANCY  GOODS  FLOURISH 

Fancy  Knitting  Wools,  Bags,  Ribbons  and  Ornaments  Helping 

to  Decide  the  Christmas  Gift  Problem — Knitting 

Likely  to  Continue  in  the  New  Year 


FANCY  goods  departments  are  roll- 
ing up  splendid  returns  these  days. 
The  restraints  of  war  having  been 
lifted  customers  feel  as  if  they  may  be 
permitted  to  indulge  their  taste  for  lux- 
urious articles  once  more.  "Practical 
Gifts  —  Some  Happily  Tempered  With 
Frivolity"  was  the  heading  on  a  page  ad. 
of  one  of  the  large  stores  recently;  it 
caught  the  spirit  of  the  1918  Christmas 
season,  which  has  developed  during  the 


past  month.  "While  the  sale  of  plain 
knitting  wools  has  dropped  off  a  great 
deal,  there  is  no  decrease  whatever  in 
the  amount  of  wool  being  knitted  at  pre- 
sent. We  are  selling  more  of  the  fancy 
wools  of  all  weights  and  colors  now  than 
we  were  selling  of  plain  and  fancy  to- 
gether a  couple  of  months  ago,"  remark- 
ed the  buyer  of  fancy  goods  in  another 
of  the  leading  stores. 

All  sorts   of  things  are   being   knitted 


Authoritative  Fash 


ions  i 


n  Bags 


Fancy  bags  "a  la  mode"  as  shown  by  Lord  &  Taylor,  New  York.  In  the  upper  left 
corner  is  a  model  of  navy  silk  moire  bound  with  gold  braid  and  finished  with  a  loop 
and  clasp  of  the  material.  Below  it  is  a  taupe  chiffon  velvet  model  stencilled  in 
shades  of  old  rose,  blue  and  yellow  and  lined  with  French  blue  satin.  In  the  centre 
is  a  golden  brown  satin  bag  with  medallion  of  black  and  gold  thread;  the  loop  handle 
with  side  clasp  is  a  new  touch.  The  upper  right  bag  is  of  navy  silk  moire  lined  with 
satin  of  brown,  red  and  gold  in  Persian  design.  Note  the  9-inch  measure  on  the  bag- 
top.  In  the  lower  right  corner  is  a  snappy  little  black  patent  leather  bag  with  yarn 
pattern  in  rose,  blue  or  black  embroidered  on  the  side  and  black  yarn  forms  an  edge; 
black  enamelled  beads  are  effective  handles. 


and  not  only  of  wool,  but  of  the  mercer- 
ized slipper-cotton.  Collar  and  cuff  sets 
hand-knitted  have  become  almost  a  fad; 
they  are  quite  plain,  but  used  in  bright 
colors  to  smarten  up  a  dark  gown  of 
either  serge  or  silk.  The  brushed  wools 
and  angora  are  selling  especially  for  this 
line.  Then  there  are  scores  of  baby 
things,  also  tea  cosies  in  variety,  long 
and  wide  and  striped  cosy  scarfs  for 
grown-ups,  bed  shoes,  a  great  number 
of  bath  articles  finished  with  color,  spen- 
cers, sweaters,  and  all  the  other  familiar 
articles  which  have  been  described 
before. 

Many  Fancy   Bags 

Of  course,  when  knitting  is  so  popular 
now,  those  who  are  fond  of  it  will  con- 
tinue after  the  holiday  and  no  doubt 
make  for  themselves  the  things  which 
they  gave  away  or  which  S^nta  Claus 
did  not  bring  to  them.  This  pastime 
will  call  for  a  great  variety  of  knitting 
conveniences,  among  which  perhaps  the 
knitting  bag  is  still  the  most  important. 
Cretonne  bags  are  carried  more  now  bv 
shoppers,  while  the  beautiful  silk,  satin 
and  velvet  ones  are  preserved  for  the 
one  purpose  of  being  responsible  for  the 
whereabouts  of  Milady's  knitting  and 
yarns.  Celluloid  clasp  handles  are  used 
for  the  majority  of  the  more  expensive 
bags  and  a  plain,  bright  colored  satin 
lining  gives  a  really  elite  appearance 
to  whatever  is  used  for  the  outside. 
Rich  brocades  and  velvets  still  hold  the 
premier  place  for  that  part  of  the  bag, 
however. 

Beaded  bags  are  quite  the  mode  for 
the  exclusive  trade.  They  are  fashion- 
able in  all  sizes,  but  possibly  those  in- 
clined to  be  oval  in  shape  or  else  on  the 
square  order  are  favored  oftenest.  One 
new  style  called  the  "miser"  bag  is  on 
the  market.  It  is  really  two  bags  made 
in  one  piece,  the  middle  of  which  forms 
the  handle,  while  either  end,  tasseled, 
forms  a  bag;  there  are  two  slides  which 
hold  the  openings  in  place.  The  bag  is 
made  of  either  silk  or  velvet,  beaded. 
Another  clever  bag  has  just  been  de- 
signed in  New  York.  It  is  the  "acorn" 
big,  which  name  describes  it  well.  The 
lid  has  a  soft  ribbon  handle  which  passes 
through  the  centre  of  it;  in  this  way  the 
lid  does  not  separate  entirely  from  the 
lower  part  of  the  bag.  thou  eh  it  mav  be 
removed  at  a  distance,  which  gives  free- 
dom  for  delving   into  the   bag. 

Big  Trade  in  Ribbon  Articles 

Ribbon  articles  of  all  sorts  are  more 
and  more  popular.  In  Simpson's  the 
fancy  goods  department  has  taken  over 
the  entire  ribbon  work  room   during  the 
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Christmas  season,  in  order  to  cope  with 
the  demand  for  these  novelties.  Eaton's 
had  a  section  of  one  of  their  Yonge 
Street  windows  devoted  to  lingerie  rib- 
bons and  dainty  articles  made  of  them. 
Against  the  glass  were  hung  the  various 
narrow  ribbons,  each  "stripe"  ending  ill 
Be;  this  enabled  passers-by  to  see 
at  dose  range  the  variety  of  patterns 
and  tints,  while  behind  "the  bars"  were 
lingerie  clasps,  garters,  sachets,  boudoir 
cans,  and  the  scores  of  other  ribbon 
3.  Flesh,  yellow,  lavender,  sky 
blue  and  white  seem  to  be  the  colors  in 
constant  demand. 

Among  some  of  the  crocheted  articles. 
being  featured  are  tops  for  small  chil- 
dren's frocks.  Some  of  them  form  a 
whole  empire  waist  with  sleeves  and  are 
tinted  the  same  tone  as  the  pink  or  yel- 
low or  blue  skirt  attached  to  them;  these 
make  very  elaborate  and,  of  course,  good 
wearing  little  frocks.  Crocheted  collars 
in  ecru  in  the  favorite  rose  design  are 
quite  popular,  and  so,  too,  are  crocheted 
boudoir  caps  and  other  articles  which 
have  been  developed  and  described  dur- 
ing the  past  year  or  more. 

"Kumbak"  is  a  new  emblem  of  good 
luck  which  is  meeting  with  some  atten- 
tion. It  is  a  cmaint  figure  made  of  a 
composition  with  wire  reinforcement, 
originally  designed  to  insure  the  safe  re- 
turn of  the  boys  from  "over  there."  It 
is  used  for  mantel  or  desk  ornament  or 
for  book-ends. 


GROWTH  OF  TOY  TRADE  IN  JAPAN 

Board  of  Trade  Jom-nal 
Much  progress  has  been  made  in 
Japan's  toy  trade  in  recent  years.  In 
1915  the  export  amounted  to  4,533,000 
yen;  in  1916  to  7.640,000  yen,  and  in  1917 
"to  8.409.000  ven,  including  2,430.000  yen. 
and  3,790,000  representing  the  export 
to  the  United  States  in  1916  and  1917. 

The  increase  of  the  figures  in  1917,  in 
spite  of  the  British  ban  on  imports,  was 
attributed  to  the  increase  of  the  impor- 
tation into  the  United  States,  which 
showed  over  40  per  cent,  of  Japan's  ex- 
ports  to   that   country. 

Chile.  Argentina  and  Mexico  are  con- 
sidered promising  markets  for  the  trade 
in  the  future.  Last  year  large  demands 
came  from  these  countries,  but  only  a 
portion  was  answered  because  of  the 
sca>-citv  of  car-/o  space.  Yet  the  export 
to  these  countries  amounted  to  300.000 
yen  durinsr  the  year.  The  export  to 
these  countries,  it  is  hoped,  will  be 
broueht  annually  to  1.000,000  yen  in 
value. 


Elevator  girls  have  completely  re- 
placed the  boys  at  the  Robert  Simpson 
store.  Although  this  innovation  was  in- 
augurated a  month  ago,  yet  it  was  not 
generally  known,  because  the  girls  had 
been  taught  their  profession  on  the 
Yonee  street  elevators,  where  the  traffic 
is  light.  Now  that  they  are  capable  of 
managing  a  well-filled  elevator  they 
have  taken  their  positions  throughout 
the  entire  store. 


KKt.l  LATIONS    COVERING    CELLU- 
LOID SHIPMENTS 

While  the  general  public  is  more  01' 
Less  aware  of  the  dangerous  nature  of 
celluloid,  the  tact  is  not  so  geneiallj 
known  that  many  fires  in  express  cars 
have  been  traced  to  this  very  common 
article,  due  to  the  celluloid  having  been 
placed  against,  or  too  close  to  live  steam 
pipes  in  the  heavily  loaded  express  cars 
on   passenger  trains. 

Although  many  shippers  of  celluloid 
(in  sheets,  rolls  or  tubes)  as  well  as  the 
numerous  manufactured  articles  have 
been  loath  to  believe  it,  facts  which  have 
come  to  light  as  the  result  of  careful 
study  of  the  situation,  prove  beyonu 
doubt  that  some  regulations  are  not  only 
desirable,  but  necessary,  in  order  to  pro- 
tect life  and  property  under  modern 
transportation  conditions.  The  Railway- 
Act  of  Canada  requires  shippers  of  dan- 
gerous articles  to  mark  properly  such 
shipments,  showing  name  of  the  contents, 
and  a  special  order  issued  by  the  Board 
of  Railway  Commissioners  for  Canada 
requires  that  celluloid  shipments  be  so 
marked.  For  this  purpose  the  express 
companies  as  a  unit  have  designated  a 
standard  label  which  has  been  agreed 
upon  after  conference  with  the  principal 
manufacturers  of  celluloid,  and  it  is 
desired  to  solicit  the  co-operation  of  the 
trade  in  carrying  out  this  requirement, 
with  a  view  to  .  preventing  such  costly 
and  dangerous  fires  as  have  occurred 
on  various  lines  of  railway. 

Skirts  Were  Destroyed 
In  many  instances  fires  have  been 
promptly  located  in  shipments  of  combs, 
hair  pins,  barrettes,  tooth  brushes,  draw- 
ing materials  and  other  sundries  com- 
posed wholly  or  partially  of  nitrocellu- 
lose composition,  known  to  the  trade 
as  celluloid,  fiberloid,  etc.  In  other 
cases  express  cars  have  been  entirely- 
destroyed.  On  a  recent  occasion  in  Can- 
ada, a  shipment  of  ladies'  skirts  arrived 
at  destination  with  the  majority  of  the 
buttons  burned  off,  and  charred  fire 
seams  running  throughout  the  entire 
contents  of  the  box.  This  box  (of 
ordinary  cardboard)  was  in  excellent 
shape  to  all  appearances,  but  when 
opened,  showed  distinct  evidence  of  fire 
of  interior  origin.  The  buttons  were 
about  the  size  of  a  fifty  cent,  piece,  and 
an  analysis  showed  them  to  be  of  cellu- 
loid. The  shipment  had  unquestionably 
been  piled  too  close  to  a  hot  steam  pipe 
on  the  through  train,  resulting  in  suf- 
ficient heat  to  ignite  the  celluloid  but- 
tons, which  in  many  cases  were  entirely- 
burned  away. 

Another  peculiar  instance  occurred 
with  a  shipment  of  enamel  signs  which 
were  protected  by  a  thin  piece  of  board 
on  each  side  merely  to  avoid  scratching 
or  defacing  while  in  transit.  These  sign 
were  resting  against  a  hot  steam  pipe, 
where  they  broke  out  in  flame,  but  were 
fortunately  noticed  in  time  to  prevent 
serious  loss.  Investigation  at  the  plant 
of  the  shipper  developed  the  fact  that 
the  metal  portion  had  been  coated  with 
liquid  celluloid  to  give  a  glassy  surface, 
and  it  was  the  heating  of  this  celluloid 
coating  which  caused  fire  to  break  out. 


A  Dainty  Camisole 

Of  heavy  quality  Georgette  crepe  in  pink, 
hemstitched,  and  with  half-inch  folds  of 
pink  satin  and  deep  fold  of  the  crepe.  This 
is  quite  a  novel  trimming,  maintaining  a 
dainty  softness  with  the  favored  tailored 
effect.  Lingerie  ribbon  holds  the  top  in 
"fittingly."  Made  by  T.  H.  Birmingham  & 
Co.,  Toronto. 


Many  other  instances  might  be  quoted 
to  illustrate  a  condition  of  which  ship- 
pers are  almost  totally  ignorant,  and  it 
is  felt  that  the  matter  only  requires  to 
be  brought  to  their  attention  to  have 
compliance  with  the  existing  law,  ami 
shipments  composed  wholly  or  in  part 
of  celluloid  to  be  marked  in  such  a  man- 
ner that  the  express  employees  may  give 
them  proper  protection  in  the  interest 
of  all  concerned. 

Samples  of  the  standard  label  may  be 
secured  from  the  Express  Traffic  As- 
sociation, room  412,  95  McGill  st.,  Mont- 
real, Que.,  or  a  letter  to  the  Bureau  of 
Explosives,  room  203,  Union  Station, 
Toronto. 


SHORTAGE  OF  SUSPENDER 
WEBBING 

While  it  is  officially  reported  that 
more  than  2,000  looms  are  to  be  added  to 
those  now  working'  overtime  in  the 
United  States,  to  meet  the  Government 
demand  there  for  more  than  29,000,000 
yards  of  webbing  by  the  1st  of  next 
March,  manufacturers  state  that  there 
is  no  prospect  of  them  being  able  to  meet 
even  a  percentage  of  the  trade  require 
ments. 

The  suspender  and  garter  trade  is 
much  concerned  at  the  outlook.  Last 
year's  advance  in  webbing  prices,  esti- 
mated at  about  100  per  cent.,  will  un- 
doubtedly be  increased  during  the  com- 
ing year,  and  in  many  cases  webbing 
will  be  absolutely  unattainable. 
oT  vital  interest  to  the  suspender  and, 
garter  manufacturers  —  many  of  these 
who  supposed  that  they  were  "under 
cover"  have  webbing  stocks  only  suf- 
ficient to  last  until  the  middle  of  next 
Spring-. 

It  is  next  to  imp"  ding   lo 

the  trade  to  say  when  looms  will  be 
free  to  take  up  manufacturing  for  civil- 
ian purposes. 


FANCY  GOODS,  NOTIONS  AND  TOYS 


Dry  Goods  Review 


Announcement 


We  have  taken  over  the  business  of  Boyd,  Brumell,  Lim- 
ited, of  Toronto,  and  we  will  move  into  the  large  premises 
lately  occupied  by  that  firm  at  11  WELLINGTON  WEST, 
on  JANUARY  1st,  1919. 

This  expansion  of  our  business  will  give  us  a  larger  stock 
of  Art  Needlework,  Knit  Goods  and  Wools,  and  we  are 
adding  to  our  staff  of  travellers,  to  cover  the  whole 
Dominion  more  thoroughly. 

HAMBLY  &  WILSON 

77  WELLINGTON  STREET  W. 

TORONTO  -  CANADA 


•Money  Makers^ 

Solid  French  Ivory,  over- 
stock at  warehouse,  ready 
for  distribution  AT  LAST 
JANUARY  PRICES  for 
immediate  delivery  only. 

We  handle  complete  lines 
of  BRUSHES,  COMBS, 
MIRRORS,  PUFF-BOXES, 
HAIR  RECEIVERS,  PER- 
FUME BOTTLES,  SOAP 
BOXES,  MANICURE 
PIECES  and  SETS. 
In  fact,  if  it's  made  of 
Ivory  we  have  it. 

You  will  find  our  goods 
"right."  The  color  matches 
perfectly.  Each  piece  is 
stamped  in  neat  black  let- 
ters "French  Ivory." 

PRICES  TO  YOU  ARE 
LOW,  AS  THEY  ARE 
BASED  ON  FIRST  FAC- 
TORY COST. 

Our    price    list   and    big    catalog    of    French 
Ivory   is   ready.     SEND   FOR   IT   TO-DAY. 
Delivery  at  once. 

Dominion  Ivory  Co.,  Ltd. 

52  Bay  St.  Telephone  Adelaide  1226 

TORONTO,  ONT. 

Exclusive  Canadian   Representatives 


Merry  Xmas  and  Best  Wishes 
For  Prosperity  in  the 
Coming  Year 

We  wish  to  express  our  sincere  sea- 
son's greetings  to  the  trade  and  best 
wishes  for  prosperity  throughout  the 
coming   year. 

We  are  bettering  our  service  to  you 
and  in  return  look  for  your  co-opera- 
tion in  making  1919  a  record  year  for 
both  you  and  us. 

wrinch,   McLaren  &  co. 

Smallwares  and  Notions 

77  Wellington  St.  W.  Toronto 


The  Fiberloid  Corporation 
Makers  of  Sheet  Ivory  and 
French  Ivorv  Toilet  Articles 


IMPORTERS  and  MANUFACTURERS 

Art  Needlework  and  Fancy  Goods 

"Peri-Lusta"  "Crystal" 

Mercerized  Cottons  Artificial  Silk 

Embroidery  Materials 

Fancy  Linens  and  Piece  Goods 

MADEIRA    HAND  EMBROIDERED 
LINENS  and  HANDKERCHIEFS 

Campbell,  Metzger  &  Jacobson 


932-938  Broadway  New  York 

Canadian  Showroom  and 

Bay  and  Wellington  Sts., 


Toronto,  Canada 


/>/■*/  Qooda  R 
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MODEL  "D 


Serving  Trays 

From  $2.25  to  $10.00 

Portable  and  Floor 
Lamps 

From  $3.00  to  $25.00 

Clocks 

FromJ$6.00  to  $10.00 

Silver-Plated  Tea 

Sets 

Bon  Bons 

Fruit  Bowls 

Cake  Plates 

From  $1.50  to  $10.00 

Cut  Glass  Water 
Sets 

Berry  Sets 

Bon  Bons 

Spoon  Trays 

Vases,  etc. 


Genuine  mahogany  or  fumed  oak  cabinets 
19"  x  21%"  x  44"  high.  All  wood  tone  cham- 
ber specially  constructed  giving  extra  full 
tone.  Extra  strong  double  spring  motor 
with  frame  of  gray  iron  casting,  strong  and 
rigid  design.  Plays  any  three  10"  or  two 
12"  records  with  one  winding. 

Universal  tone  arm  with  patented  spring 
device  which  regulates  weight  of  tone  arm. 
Plays  all  makes  of  records  with  the  great- 
est perfection. 

SPECIAL  FEATURE 

Patented  reproducer  with  composition 
diaphragm  and  magnetic  attachments,  giv- 
ing wonderful  full  volume  of  tone  without 
any  trace  of  blasting.  Columbia  automatic 
stop. 

Retail  Price,  $125.00 

Plus  I0'/f    War  Tax 


Angelus 
Phonographs 

Table  Models 

At  $12.00  and  $30.00 

Cabinet  Models 

At  $38.50  and  $62.50 


We  also  carry  a  large  and 
well-assorted  stock  of 

Emerson, 
Silvertone 
and 
Winner 
Records 


Good  List  of 
Selections 


TORCAN  FANCY  GOODS  CO.,  LIMITED 

77   BAY  STREET,  TORONTO 

(THE  HOUSE  OF  SERVICE) 

Maritime  Representative  :    W.  PATTERSON.      -       86  Waterloo  Street,  St.  John,  N.B. 
WRITE  THEM  ANY  TIME 
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Dry  Goods  Review 


Visit  Us  in  the  Holiday  Season! 


WHEN  you  visit  Toronto,  be  it  for  the  holiday  season  or  any  other 
convenient  time  for  you,  we  invite  you  to  make  this  house  your 
headquarters  while  in  the  city.    Whether  you  come  in  to  buy  or 
not,  you  will  be  just  as  welcome. 

The  big,  well-lighted  and  appointed  factory  floors,  and  the  people  at 
work  in  them  will  interest  you.  The  stock  rooms  will  give  you  an  idea 
of  the  immensity  of  the  lines  we  make  and  carry.  The  sample  rooms 
will  demonstrate  the  variety,  and  the  offices  will  welcome  you  and  give 
you  all  the  information  on  the  "Julian  Sale"  goods  that  any  live  mer- 
chant would  like  to  have. 

We  are  constantly  adding  new  lines — we  are  always  adding  novelties 
— we  never  tire  introducing  the  newer  things  in  staple  and  fancy 
leather  goods.  We  keep  our  products  right  to  the  minute  in  assort- 
ments, and  are  constantly  anticipating  your  needs,  so  that  you  may 
meet  every  wish  and  whim  of  every  customer  who  may  go  to  your  shop 
to  buy. 

We  wish  for  you  a  very  Happy  Christmas  and  a  Prosperous  New  Year. 
This  is  Peace  Year — let  every  Loyal  Canadian  be  an  optimist. 


THE  JULIAN  SALE  LEATHER  GOODS  COMPANY,  LIMITED 


Wholesale    Sample  Rooms     Factories 
600  King  Street  West 


TORONTO 
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PRINCIPAL  PROBLEMS  OF  CANADA 

DEALT  WITH  AT  ANNUAL  MEETING 

OF  BANK  OF  MONTREAL 


Mr  Vincent  Meredith.  President.  Discussed  the  Difficult  Problems  O  "creased 
Nation-Bank  Will  Open  Branch  in  Paris.  France-Sir  Fredenck jWiDjJ-»- 
raylor,  General  Manager,  Pointed  Out  That  There  Never  Was  a  Time  When 
Country  Was  in  More  Need  of  a  Sane  Financial  Policy. 


Montreal,  December  10.  1918  (Special) 
The  annual  meeting  of  the  bank  of 
Montreal  was  featured  by  most  impor- 
tant references  to  the  problems  thai 
Canada  had  to  work  out  during  the  post- 
bellum  period. 

The  announcements  came  at  a  most 
opportune  moment  as  every  manufac- 
turer and  business  man  of  Canada  is 
trying  to  figure  out  how  the  Dominion  is 
going  to  pass  through  the  inevitable 
period  of  readjustment. 

Sir  Vincent  Meredith,  the  president, 
dealt  particularly  with  the  problems  im- 
mediately ahead  of  the  country.  The  most 
important.  Sir  Vincent  pointed  out,  was 
how  the  country  was  to  meet  the  interest 
on  the  vast  debt  of  possibly  $1,800,000,000, 
which  would  exist  after  the  war.  In- 
creased production  would  relieve  the  coun- 
try of  a  portion  of  its  burden  and  this, 
with  strict  economy  and  growing  popula- 
tion, would  in  time  adjust  the  difficulties 
of  the  country. 

Taxation  cannot  easily  be  lessened  and 
may  be  increased,  added  Sir  Vincent.  A 
levy  on  capital,  advocated  in  some  quar- 
ters, must  only  result  in  the  stifling  of 
individual  incentive  and  enterprise  and 
the  penalizing  of  industry,  self-denial  and 
thrift.  Tixing  capital  to  the  point  of  un- 
employment in  industrial  enterprise  would 
involve  unemployment  of  labor  and  pro- 
duce serious  .consequences.  If  placed 
principally  on  consumption,  the  burden  of 
taxation  is  distributed. 

The  New  Conditions 
With  the  cessation  of  hostilities,  the 
cancellation  of  munitions  contracts  has 
begun  and  the  adaptation  of  war  indus- 
tries to  peace  conditions  will  doubtless 
bring  about  a  check  with  possible  dis- 
location of  business  but  these  adverse  fac- 
tors should  prove  transitory. 

If  Canada  is  to  share  in  the  business 
opportunities  during  the  period  of  re- 
construction, the  banks  must  stand  ready 
to  arrange  liberal  and  probably  long  term 
lines  of  credit  providing  the  necessary 
funds  from  their  own  resources  or  avail- 
ing themselves-  of  rediscount  with  the 
Dominion  Government. 

As  the  war  ends,  all  signs  point  to  a 
great  demand  for  capital  for  reconstruc- 


tion, refunding  and  replacement  purposes 
a  id  interest  rates  in  consequence  will  m 
. ability    rule  high   for  some  time 
to  come. 

With  particular  reference  to  the  affairs 
nks,  Sir  Vincent  announced- that 
the  distribution  to  the  shareholders  would 
row  take  the  form  of  a  straight  dividend 
of  12  p.C.  per  annum,  instead  of  a  dividend 
of  10  per  cent/ and  a  bonus  of  2  p.c.  With 
a  view  of  enabling  Canada  to  be  closely 
in  touch  with  the  affairs  in  France  during 
the  period  of  reconstruction  the  Bank  was 
also  making  arrangements  for  the  open- 
ing of  a  branch  in  Paris. 

Sane  Financial  Policy 
Sir  Frederick  Williams-Taylor,  the 
General  Manager,  dealt  more  especially 
with  the  growth  and  development  of  the 
business  of  the  Bank  and  financial  condi- 
tions in  the  principal  centi-es  of  the  world. 
Sir  Frederick  pointed  out  that  there  never 
was  a  time  when  Canada  was  more  in  need 
of  sound  economic  thinking  and  a  sane  fin- 
ancial policy  as  at  present. 

With  the  acquisition  of  the  Bank  ot 
British  North-  America  the  resources  of 
the  Bank  now  totalled  $558,413,546,  of 
which  $34,468,283,  belonged  to  the  share- 
holders and  $523,945,262,  was  entrusted  to 
the  care  of  the  Bank  by  the  public.  It 
was  worthy  of  note  that  the  Bank's  total 
assets  are  now  as  great  as  were  the  com- 
bined total  assets  of  all  the  Canadian 
Chai  'ered  Banks  seventeen  years  ago. 

The  Bank  ever  kept  before  it  its  duty 
to  its  depositors  and  shareholders.  At  the 
same  time  the  Bank  had  a  further  duty, 
national  n  nature,  in  financing  estab- 
lished business  and  in  fostering  the  young 
industries  of  the  Dominion.  For  these 
various  purposes  the  power  of  the  Bank 
was  greater  -.han  ever  before  while  its 
position  had  never  been  stronger  or  more 
elastic.  It  was  of  interest  to  point  out 
that  while  the  cest  of  everything  else  had 
risen  the  public  had  paid  no  higher  rate 
of  interest  for  banking  accommodation 
than  before  the  war. 

As  regards  the  outlook  in  the  country, 
Sir  Frederick  said: — 

"It  will  bear  repeating  that  Canada 
possesses  all  the  attributes  of  a  great 
nation,  excepting  population.  The  crying 
necessity  of  the  hour  is  for  increased  pro- 
duction. This  cannot  be  fully  achieved 
without  immigration.  We  have  room  and 
opportunity  for  many  millions  of  farmers 
and  for  a  good  class  of  labor  to  develop 
our  mineral  wealth  and  our  fisheries  and 
to  convert  our  great  forests  into  lumber 
and  into  pulp  and  paper.  One  sure  way 
of  attracting  such  immigration  is  to 
make  living  in  Canada  cheap.  To  attain 
this  object  there  must  be  an  end  to  the 
public   and  private   extravagance   of  the 


Business  is  Good 

Sir  Vincent  Meredith  said  in  part:  — 
"The  business  of  the  Bank  has  been  well 
maintained  during  the  year.  In  view 
of  possible  Government  financing  and  the 
somewhat  uncertain  outlook  at  home  and 
abroad,  we  have  consistently  set  our  faces 
against  over-expansion  which  is  to  be  de- 
precated under  existing  conditions.  While 
giving  our  customers  all  reasonable  ac- 
commodation required  and  taking  up 
many  new  desirable  accounts,  we  have 
maintained  a  strong  liquid  position,  con- 
tinuing a  well  considered  policy  ot  the 
Bank;  a  policy  which  in  the  past  as  now, 
had  added  materially  to  the  Bank  at  home 
and  abroad  and  of  Canadian  finance  gen- 
erally. 

"Turning  to  the  British  finance,  two 
outstanding  features  during  the  year 
were:  First,  the  success  of  the  system 
of  continuous  borrowing  by  means  of  the 
5  p.c.  Nation's  War  Bonds,  which  were 
made  available  to  investors  at  all  times  on 
application.  This  plan  yielded  the  huge 
sum  of  £1,200,000,000  from  daily  subscrip- 
tions and  avoided  the  unsettling  of  the 
money  market  which  invariably  attended 
the  placing  of  great  war  loans.  Notwith- 
standing this  remarkable  response  of  the 
investing  public,  deposits  held  by  the 
banks  in  England  are  actually  larger  than 
a  year  ago. 

"The  second  feature  is  the  amalgama- 
tion of  some  of  the  more  important  banks 
in  Great  Britain,  resulting  in  a  closer  co- 
operation between  the  Imperial  Treasury 
and  the  banks  in  meeting  and  solving  the 
financial  problems  with  which  the  country- 
was  faced. 

Change  Policy  Slightly 
"The  question  of  opening  branches  in 
foreign  countries  to  participate  in  the 
business  that  may  arise  in  connection  with 
reconstruction  requirements  abroad  is  one 
that  has  received  considerable  attention 
from  your  directors.  Following  the  policy 
of  many  English  banks,  we  have  deemed 
it  prudent  to  refrain  from  establishing 
branches  at  points  far  afield  where  Cana- 
dian capital  would  be  required  in  local 
and  possible  competitive  industries,  pre- 
ferring rather  to  strengthen  and  extend 
our  relations  with  foreign  banking  houses 
and  to  retain  their  good-will,  thereby  con- 
serving our  resources  for  the  assistance 
and  encouragement  of  home  trade.  In 
this  connection  it  may  be  well  to  mention 
that  we  propose  presently  to  establish  an 
agency  of  the  bank  in  Paris,  not  for  the 
purpose  of  loaning  Canadian  funds  but  to 
supply  necessary  banking  facilities  to 
Canadians  travelling  abroad  and  to  fur- 
ther the  interests  of  Canada  generally  in 
France. 

"Sooner  or  later  we  in  this  country  will 
without  doubt  have  to  meet  foreign  trade 
competition  of  cheap  and  skilled  labor  to- 
gether with  advantageous  transportation 
facilities,  to  a  more  pronounced  extent 
than  Canada  has  yet  experienced.  11  this 
competition  is  to  be  effectively  coped  with, 
the  increased  efficiency,  co-operation  and 
co-ordination  to  which  I  have  referred  are 
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directed  to  greatly  increased  production 
of  our  basic,  agricultural  and  other  great 
natural  resources.  In  this  way,  and  by 
strict  economy  in  government  municipal 
and  personal  expenditures,  a  solution  can 
be  found  of  our  difficulties  of  exchanges, 
the  maintenance  of  our  favorable  trade 
balance  and  the  payment  of  our  war  debt. 
Otherwise  we  must  look  for  a  shrinkage 
in  business,  to  be  followed  by  a  readjust- 
ment of  the  scale  of  wages  for  labor  and 
of  the  prices  of  all  commodities. 

"We  shall  undoubtedly  for  some  years 
have  to  pay  in  relatively  high  taxation  the 
price  of  our  devotion  and  patriotism,  but 
I  am  confident  this  will  be  done  uncom- 
plainingly, in  the  belief  that  all  present 
and  prospective  difficulties  can  and  will 
be  overcome." 

Stood   Strain  Well 

Sir  Frederick  Williams-Taylor  said  in 
part: 

"The  ease  with  which  financial  Canada 
has  met  the  stress  of  war  condition  has 
been  favorably  commented  upon  abroad. 
At  home  one  hears  no  expression  of  sur- 
prise at  the  stable  financial  conditions  in 
the  Dominion. 

"The  real  basis  of  that  stability  is  a 
banking  system  that  has  proved  most 
efficient  in  peace  times  and  with  the 
facilities  accorded  by  the  Minister  of  Fin- 
ance, has  withstood  the  severe  test  of  war 
times.  The  system  as  it  stands  is  without 
doubt  adequate  to  meet  any  possible  de- 
mands arising  during  the  reconstruction 
period  and  for  many  years  thereafter. 

"The  anticipated  disturbance  in  bank 
deposits  resulting  from  domestic  Govern- 
ment war  loans  has  subsided,  and  was  to 
be  expected.  Seeing  that  the  proceeds  of 
such  loans  remain  in  the  country,  the 
money,  of  necessity,  finds  its  ultimate  way 
back  to  the  banks  through  one  channel  or 
another;  and  therefore  the  loanable  capi- 
tal of  the  banks  is,  in  the  long  run,  un- 
diminished. On  the  other  hand,  the 
strength  of  the  banker's  position  lies 
largely  in  his  command  of  numerous  small 
deposits.  The  volume  of  deposits  has  in- 
creased by  many  millions,  but  the  number 
has  not  grown  proportionately.  Our  own 
deposits  are  now  $569,727,811.96,  as  com- 
pared with  $330,795,390.72  a  year  ago. 
This  sum  includes  $48,950,000  Bank  of 
British  North  America  money.  As  usual, 
we  have  certain  large  deposits  of  special 
character.  The  increase  in  our  savings 
deposits  is  reasonably  satisfactory. 
Rates  Not  Increased 
"As  regards  profits,  an  impression 
exists  that  these  war  years  have  been  un- 
usually fruitful  for  the  banks.  The  reply 
is  that  when  adequate  provision  has  been 
made  for  unknown  future  rates  for  taxa- 
tion in  Canada  and  elsewhere,  for  the  in- 
creased cost  of  administration,  for  heavy 
depreciation  in  even  the  most  gilt-edged 
securities,  it  may  be  stated  without  reser- 
vation that  the  net  results  are  none  too 
ample  for  safety.  I  would  emphasize  an- 
other point,  viz..  that  while  the  cost  of 
everything  else  has  risen,  the  public  have 
paid  no  higher  rate  of  interest  for  banking 
accommodation  than  before  the  war. 

"After  passing  through  the  inevitable 
period  of  economic  confusion  which  all 
countries  must  endure,  that  country  of 
boundless  wealth  and  virility,  the  United 
States,  the  only  great  power,  by  the  way, 
to  emerge  from  the  war  better  off  finan- 
cially, may  probably  enter  upon  an  era 
of  unprecedented  expansion  and  develop- 
ment. Canada  must  share  in  such  pros- 
perity independently  of  the  part  we  hope 


to  take  in  supplying  Europe's  reconstruc- 
tion and  regular  demands.  Meanwhile, 
there  never  was  a  time  when  our  coun- 
try was  more  in  need  of  sound  economic 
thinking  and  sane  financial  policy. 

"Our  New  York  and  London  Offices 
have  been  invaluable  channels  for  inter- 
national transactions  during  the  war. 

"In  London,  the  important  banking 
events  of  the  year  have  been  a  series  of 
bank  amalgamations  regarded  by  those 
competent  to  judge  as  wise  preparation 
for  foreign  trade  competition  after  the 
war. 

"The  Dominion  has  been  penalized  dur- 
ing the  past  year  by  a  heavy  premium  on 
New  York  funds.  This  new  condition  is 
a  matter  of  wide-spread  interest. 

"In  theory,  there  are  four  ways  in 
which  this  onerous  penalty  can  be  re- 
moved: by  increased  exports;  by  reduced 
imports;  by  paying  in  gold;  or,  by  borrow- 
ing in  outside  markets.  None  of  these 
remedies  is  at  hand,  but  with  the  return 
of  peace,  Canada  should  at  least  be  able 
to  float  public  loans  in  New  York.  Then 
also  we  can  hope  for  better  things  so  far 
as  imports  and  exports  are  concerned. 
Also  there  is  on  balance  a  large  amount 
owing  our  Government  by  the  Imperial 
Government  and  $200,000,000  is  owing  the 
Banks  of  Canada  by  the  Imperial  Gov- 
ernment, representing  wheat  and  muni- 
tion purposes.  In  due  course,  these  com- 
bined amounts  will  aid  the  exchange  situa- 
tion. The  premium  in  question  should, 
therefore,  diminish  sooner  or  later  to  a 
point  that  will  be  immaterial.  Meantime 
it  discourages  the  importation  of  non- 
essentials from  the  United  States,  and 
the  investment  of  Canadian  funds  in  Am- 
erican and  foreign  securities." 
♦ 

MR.   HENRY  HAMILTON 

The  death  of  Mr.  Henry  _  Hamilton, 
president  of  the  Hamilton  Co.',  dry  goods 
merchants,  Montreal,  occurred  November 
23  at  the  Royal  Victoria  Hospital,  after 
a  short  illness  and  operation  for  appen- 
dicitis. Mr.  Hamilton  was  46  years  of 
age,  and  was  the  son  of  the  late  Mr. 
Henry  Hamilton,  founder  of  the  firm. 
He  started  to  learn  the  business  at  an 
early  age,  and  went  later  to  New  York, 
where  he  was  with  a  large  firm  there. 
Returning  to  Montreal  he  again  took  up 
work  with  the  Hamilton  Co.,  and  eventu- 
ally became  president.  He  is  survived 
by  a  widow,  nee  Yvonne  Auger,  and 
seven  children.  A  son,  Robert,  was  kill- 
ed while  serving  with  the  Canadian 
forces  in  France. 

A  RIBBON  NOVELTY 

Nennette  and  Rintintin,  the  little 
French  charms  which  have  been  talked 
about  so  much  during  recent  months, 
have  had  their  pictures  taken,  and  in 
color,  too.  Do  you  know  where  you  will 
find  them?  On  the  new  Christmas  rib- 
bons; they  are  there  in  all  their  original 
brilliancy  and  vivaciousness,  ready  to 
dance  around  the  Christmas  parcels  or 
to  decorate  the  intimate  articles  in  Mi- 
lady's boudoir. 


NEW  LOCATION 

Messrs.  Hambly  &  Wilson,  79  Welling- 
ton St.  W.,  Toronto,  have  taken  over 
the  business  of  Boyd,  Brummell,  Ltd., 
11  Wellington  St.  W.,  and  will  move  to 
the  latter  address  the  first  of  January. 


Spending  More 
Because  it  Pays 


Andrew  Jergens  Company  for  their 
current  year's  advertising  are  spend- 
ing nine  times  as  much  in  MAC- 
LEAN'S MAGAZINE  as  they  spent 
with  us  five  years  ago. 

Bauer  and  Black  for  their  current 
year's  advertising  are  spending  seven 
times  as  much  in  MACLEAN'S  MAG- 
AZINE as  they  spent  with  us  four 
years  ago. 

Monarch  Knitting  Company  for 
their  current  year's  advertising  are 
spending  six  times  as  much  in 
MACLEAN'S  MAGAZINE  as  they 
SPENT  with  us  three  years  ago. 

J.  B.  Williams  Company  for  their 
current  year's  advertising  are  spend- 
ing six  times  as  much  in  MACLEAN'S 
MAGAZINE  as  they  spent  with  us 
four  years  ago. 

Columbia  Gramophone  Company  for 
their  current  year's  advertising  are 
spending  five  times  as  much  in  MAC- 
LEAN'S MAGAZINE  as  they  spent 
with   us  four  years  ago. 

Goodyear  Tire  Company  for  their 
current  year's  advertising  are  spend- 
ing five  times  as  much  in  MAC- 
LEAN'S MAGAZINE  as  they  spent 
with  us  two  years  ago; 

Gerhard  Mennen  Chemical  Company 
for  their  current  year's  advertising 
are  spending  four  times  as  much  in 
MACLEAN'S  MAGAZINE  as  they 
spent  with  us  two  years  ago. 

Canada  Cement  Company  are  spend- 
ing three  times  as  much  as  one  year 


Proctor    and    Gamble    are    spending 
three    times    as    much    as    four   years 


Penmans  Limited  are  spending 
three  times  as  much  as  four  years 
ago. 

The  Office  Specialty  Company  are 
spending  three  times  as  much  as  four 
years  ago. 

Esterbrook  Pen  Company  are  spend- 
ing three  times  as  much  as  four  years 
ago. 

Postum  Cereal  Company  are  spend- 
ing three  times  as  much  as  five  years 
ago. 

Lever  Bros,  are  spending  twice  as 
much  as  four  years  ago. 

Willys-Overland  are  spending  twice 
as  much  as  four  years  ago. 

The  Cudahy  Packing  Company  are 
spending  twice  as  much  as  four  years 
ago. 


Advertisers  Should   Address 

MacLean's  Magazine 

Toronto,  Canada 

Also  at    Montreal,   Winnipeg,  New 

York,  Chicago,   Boston,  and 

London,   England 


NO  FADS  IN  NECKWEAR 

Variety    Selling   and   Some   Christmas    Activity — Present    Not 
Neckwear  Season  — Rousing  Spring  Trade  Expected 


GLOVES,  hosiery  and  handkerchiefs 
are  selling  best  of  all  lines  of 
women's  dress  accessories  for  the 
Christmas  trade,  say  buyers  in  tb°  st~re 
and  specialty  shops.  The  stamp  of  dain- 
tiness and  quality  is  upon  practically 
everything  in  those  lines  so  that  they 
make  good  and  useful  gifts  suitable  for 
all  ages  of  feminin'tv. 

Bags,  purses  and  veils  come  in  for  a 
good  share  of  attention  also.  From  this  it 
will  be  surmised  that  the  present  is  really 
not  what  one  would  call  a  "neckwear 
season."  A  great  many  varieties  of  neck- 
wear are  selling  both  for  immediate  wear 
and  for  gifts  too,  but  still  there  is  not  me 
big  business  being  done  in  it  that  has 
accrued  in  some  past  seasons.  Whether 
round-necked  blouses  and  dresses,  the 
wet  weather  in  September,  influenza  in 
October,  the  Victory  Loan  and  Peace  cele- 
brations in  November  have  interfered  in- 
dividually to  any  great  extent  with  the 
interest  manifested  during  a  Fall  season 
in  neckwear,  it  is  impossible  to  say,  but 
there  is  little  doubt  that  conditions  have 
combined  to  detract  public  enthusiasm  to 
some  extent  away  from  the  dainty,  fluffy, 
sheer  things  designed  to  give  the  proper 
neck  finish  to  the  lady's  clothing. 

Just  at  present,  of  course,  neckwear  is 
much  more  active  than  it  was  all  Fall. 
There  is  particular  interest  manifested  in 
the  hand-made  lace  designs  of  which  the 
filet  variety  is  strongly  in  the  lead.  Both 
wide  and  narrow  tuxedo  styles  are  popu- 
lar and  filet  lace  as  wide  as  four  inches 
trims  some  of  the  best  selling  Georsett" 
sailor  collars.  Many  of  the  best  grade  of 
lace  models  are  accompanied  by  cuffs  to 
match. 

The  round  rolling  collars  have  been 
among  the  best  sellers  during  the  Fall 
and  are  still  fashionable.  They  combine 
Georgette  and  satin  in  one  or  two  toned 
effects;  particularly  good  are  the  num- 
bers having  the  roll  and  a  border  on  the 
Georgette  pleating  of  satin.  In  this  style 
combinations  of  sand  and  white,  sand  and 
ecru,  French  blue  and  white,  gold  and 
white,  and  also  these  tones  without  the 
white,  are  the  leading  colors. 

Many  styles  of  vestees,  guimpes  and 
waistcoats  are  shown  and  are  selling. 
They  are  fashioned  of  Georgette,  satin, 
organdie  or  net  and  may  be  in  tailored 
•effect  or  daintily  lace-trimmed. 


"It  cannot  be  said  that  any  one  or  all 
these  styles  is  selling  any  better  than  an- 
other," said  the  buyer  for  one  of  the 
largest  neckwear  departments.  "There  is 
really  no  decided  favor  shown  to  any  one 
or  two  styles  and  that  is  required  for 
brisk  business  in  neckwear.  There  are 
no  'fads'  at  present." 

Some  Novelties 

Among  the  novelties  which  have  been 
shown  during  the  month  are  plain,  rather 
narrow  sets  of  grey  beaver  cloth,  a  ma- 
terial similar  to  that  used  in  millinery 
this  season. 

Some  new  round  flat  collars  of  Georg- 
ette, in  yoke  style,  have  jabots  of  fine 
lace  falling  from  under  the  front  edge. 

French  flannel  bound  with  silk  mili- 
tary braid  is  used  for  some  numbers  in 
sailor  and  tuxedo  collars  and  in  vests. 
One  flannel  vest  at  Eaton's  has  a  monk 


Suitable  Gifti 


Showing  some  of  the  popular  new  umbrella 
handles.  Ivory  and  purple  hakelite  and  natural 
ebony  appear  in  the  number  at  the  left.  Next 
is  a  wooden  handle  with  silver  end  in  novel 
shape  with  change  ball  attached.  Beside  it  is  a 
handle  with  carved  silver  end  and  ring  which 
is  favored  as  a  gift  article.  At  the  right  is 
another  silver  end  with  heavy  silk  cord  and 
silver  protecting  slide.  Shown  by  the  Irving 
Umbrella   Company,  Toronto. 


collar  of  the  beaver  cloth  mentioned  above 
and  is  double  breasted  with  large  pearl 
buttons. 

White  satin  pleated  onto  a  hemstitched 
band  about  an  inch  wide,  has  the  other 
edge  of  the  pleating  caught  in  picot.  The 
whole  of  the  satin  is  some  ten  inches  wide 
and  is  used  for  vestees  and  camisoles;  it 
sells  by  the  yard. 

Fine  lace  scarfs  are  reviving  with  the 
sudden  appearance  of  evening  gowns 
again.  One  wholesale  states  that  it  has 
sold  more  Spanish  lace  scarfs  during  the 
past  month  than  in  any  similar  period  be- 
fore. Simpson's  are  showing  some  silk 
lace  scarfs  in  French  blue  and  in  old 
rose. 

Scarfs  of  fine  knitted  silk  and  of  heavy 
double  crepe  de  chine  in  bright  colors 
with  fringe  are  smart.  One  of  the  new 
knitted  scarfs  is  combined  of  Roman 
stripes  in  black,  blue,  red  and  white. 
Whether  scarfs  are  of  silk  or  wool  they 
are  long  enough  this  season  to  be  se- 
curely held  in  place,  either  back  or  front, 
by  the  inevitable  belt. 

Good    Spring    Anticipated 

Both  buyers  and  manufacturers  are 
looking  for  an  excellent  neckwear  season 
in  the  Spring.  They  do  not  antic'nate  a 
drop  in  prices  in  considering  labor  or 
materials.  One  manufacturer  mentioned 
to  DRY  GOODS  REVIEW  that  it  is  im- 
possible to  depend  upon  the  labor  which 
may  return  from  the  munition  factories, 
for  these  workers  will  require  a  long  time 
to  accustom  themselves  to  handling  the 
fine  and  dainty  materials  used  in  neck- 
wear; their  hands  have  become  hardened 
and  the  return  will  try  their  patience 
considerably.  New  help  coming  in  will 
e  expensive  on  account  of  the  materials 
which  they  waste  in  learning  and  those 
materials  have  been  steadily  going  up  in 
price  ever  since  the  war  started.  The 
silk  market  is  not  easing  up  at  all  and  is 
not  likely  to  for  some  time  yet  owing  to 
the  demand  which  will  be  keen  from 
Europe  all  next  year.  The  firm  price  of 
cottons  and  linens  will  keep  laces  at  a 
high  figure  also.  Fine  piques  arc  just 
about  as  expensive  now  as  silks  so  there 
is  little  chance  of  cotton  neckwear  for 
Spring  showing  any  decline. 

The  smart,  youthful  suits  which  are 
being  prepared  for  Spring  now  will  be  a 
irood  stimulus  to  the  neckwear  trade. 
Even  dress  buyers  admit  at  present  that 
their  merchandise  will  probably  not  be  in 
as  keen  demand  for  Sprin?  as  it  was  a 
year  ago  owing-  to  general  disposition 
being  manifested  for  suits.  If  the  collar- 


96 


DIM".  SS        AITKSSORIES 


lh~ii  Goods  Review 


Dry  Goods  lit.  cit  a 


DRESS      ACCESSORIES 


97 


[ess  dress  should  pass  there  there  will  be 
all  the  stronger  call  for  neckwear  and 
cuffs,  likely  on  the  tailored  order  but  of 
dainty  fabrics,  for  suits.  As  to  particular 
designs  for  Spring  there  is  almost  nothing 
out  yet  New  York  has  mentioned  the  flat 
round  Buster  Brown  collar,  but  the  trade 
do  not  expect  definite  developments  until 
on  in  January  or  February. 


WHITE   GLOVES   FOR 
GIFTS 

"We  have  as  fine  a  line  of  gloves 
tor  this  year's  Christmas  trade  as  we 
i  i-  had."  said  the  manager  of  one 
of  the  Yonge  st.  specialty  shops.  "Ol 
course,  the  prices  are  high,  and  there  is 
not  a  big  color  range,  but  the  qualities 
are  good.  There  are  better  silk  gloves 
than  have  ever  been  offered  before,"  he 
added. 

Silk  gloves,  buyers  think,  will  con- 
stitute a  big  portion  of  the  gift  trade 
this  year.  They  are  to  be  had  in  better 
makes  than  formerly,  and  the  colors  to 
be  had  are  better  than  in  kid,  if  one 
is  considering  novelty.  Of  course,  there 
are  silk  gloves  priced  to  $2.25  a  pair, 
which  was  an  unheard  of  price  a  few 
seasons  ago.  But  the  silk  gloves  at  this 
price  are  fine  silk,  double,  carefully- 
made  and  finished,  and  smartly  trimmed 
and  embroidered,  so  that  they  are  quite 
suitable  as  Christmas  gifts. 

The  gift  trade  in  kid  gloves  will  prob- 
ably not  involve  as  much  merchandise 
per  customer  as  in  years  when  kids  were 
more  plentiful.  "Where  a  man  pur- 
chased three  or  four  pairs  of  gloves  to 
give  as  one  present  before  the  war,  he 
will  probably  not  purchase  more  than 
one  or  two  pairs  this  year.  Invariably, 
he  selects  white  for  one  pair,"  said  one 
buyer.  It  seems  essential  then  that 
glove  departments  are  provided  with  a 
Rood  stock  of  well  finished  white  gloves, 
neatly  trimmed  and  in  a  good  variety 
to  interest  the  purchasers. 

Most  departments  and  glove  shops  are 
using  the  glove  certificate  again  this 
year  to  facilitate  the  matter  of  size  and 
color  suitable  for  the  recipient.  There 
are  some  customers  who  like  this  method 
of  giving  gloves,  and  appreciate  the 
privilege  offered.  This  method  has  been 
explained  in  past  issues  of  DRY  GOODS 
REVIEW,  but  if  any  merchants  wish 
particulars  again,  a  card  to  the  editor 
will  bring  them. 

A  report  from  Boston  states  that  black 
velvet  mittens  for  men  and  women  are 
to  be  put  on  the  market  this  winter. 
Velvet  gloves  were  brought  out  as  a 
novelty  in  London  last  winter,  as  was 
reported  in  DRY  GOODS  REVIEW,  but 
nothing  has  been  heard  of  them  being  a 
tremendous  success.  No  doubt  velvet 
would  be  more  suitable  for  mittens  than 
for  gloves,  however,  since  for  the  former 
it  would  not  be  required  to  fit  so  snugly. 
Velvet  is  rather  a  bulky  fabric  for  gloves 
and  does  not  stretch  to  the  form  of 
the  hand  so  readily  as  do  kid  and  knit- 
ted fabrics.  On  the  other  hand  mittens 
are  not  strongly  favored  by  the  elite, 
and  so  the  fad  for  velvet  mittens  will 
not  likely  amount  to  very  much. 


There  is  reason  to  believe  that  the 
sale  of  warm,  heavy  walking  gloves, 
perhaps  even  wool  lined  ones,  if  there 
are  retailers  fortunate  enough  to  have 
any  on  hand,  will  be  increased  somewhat 
this  Winter,  for  the  reason  that  a  num- 
ber of  women  wearing  fur  coats  with 
the  large  fashionable  sleeves  have  found 
that  a  muff  wears  the  fur  cuffs  very 
quickly  at  the  edges  and  so  they  prefer 
heavy  gloves  and  roomy  pockets.  Many 
of  the  high  priced  fur-trimmed  suits 
this  year  have  been  made  with  pockets 
of  fur,  for  that  very  reason  too.  Of 
course,  the  suit  business  is  not  large 
enough  in  Canada  to  make  very  much 
difference  to  the  glove  trade  in  that  re- 
spect, but  the  tendency  is  there,  never- 
theless, for  women  to  wear  heavy  gloves, 
unless  in  the  most  extreme  weather. 


RIBBONS 

Some  very  daring  patterns  have  been 
brought  out  in  wide  fancy  ribbons  for 
the  holiday  trade.  While  demand  runs 
pretty  generally  to  rather  distinctive 
colorings  at  this  season  of  the  year,  no- 
thing quite  so  striking  has  been  brought 
out  before  as  these  new  colorful  designs 
born  mostly  of  the  political  upheavals 
of  the  times.  One  pattern  resembles  the 
camouflage  painting  on  ships  which  the 
war  made  prominent,  but  when  adapted 
to  ribbon  highly  contrasting  colors  were 
utilized,  so  that  the  effect  was  Indian 
as  well  as  war-like,  and  so  the  name 
given  it  is  "Hiawatha."  "Aviation"  is 
another  novelty.  Its  pattern  is  supposed 
to  depict  the  "lay  of  the  land,"  as  the 
aviator  sees  it  when  scanning  it  at  a 
height  of  several  hundred  feet.  Naturally 
squares  and  angles  and  circles  are  more 
discernible  than  irregular  trees,  spires, 
grassy  slopes  and  fence  posts.  "Parrot," 
"Eagle,"  "Pheasant"  and  "King  Pen- 
guin" are  others  in  vivid  plumage  ef- 
fects. 

The  first  hints  of  Spring  millinery  for 
1919  point  to  demand  to  about  the  same 
extent  as  this  year,  for  ribbons  of  16 
to  22  widths,  and  a  continuation  of  the 
cire  ribbons.  It  is  thought  that  the  call 
for  wide  ribbons  for  millinery  purposes 


will  not  exceed  that  of  last  Spring, 
though  it  will  be  of  some  importance. 

Narrow  metallic  ribbons,  or  ribbons 
of  colored  faille,  with  gold  or  silver 
edges  and  perhaps  dainty  little  metallic 
brocaded  patterns  as  well,  are  selling 
rather  well  at  present  in  the  stores,  for 
trimmings  and  for  Christmas  fancy 
articles. 

Some  of  the  high  class  bags  which 
will  be  Christmas  gifts  this  year  are 
fashioned  of  the  gorgeous  brocaded  rib- 
bons which  are  offered  in  the  stores  in 
rich  colorings,  and  also  novel  oriental 
metallic  designs.  These  ribbons,  of 
course,  are  very  high  priced,  retailing 
from  about  $5.00  to  $25.00  a  yard.  They 
are  also  used  as  crowns  or  brim  insets 
for    dressy    millinery. 

If,  as  a  good  many  people  expect, 
social  activities  are  going  to  revive  this 
Winter,  there  will  be  an  increased  call 
for  evening  and  dance  frocks.  This  is  an 
opportunity  for  ribbon  departments  to 
push  the  idea  of  smart  ribbon  sashes, 
showing  novel  and  generous  bows  and 
knots,  long  loops  and  girdles  of  wide 
ribbons,  and  clusters  of  long  loops  of 
narrow  ribbons  for  trimmings,  all  of 
which  require  a  good  yardage.  The 
buyer  may  judge  by  the  customs  of  his 
own  community  as  to  the  extent  to 
which  social  abilities  are  likely  to  re- 
vive, and  prepare  his  department  ac- 
cordingly. Peace  has  come  at  a  very 
opportune  time  for  this  class  of  trade 
for  it  leaves  a  good  clear  season's  busi- 
ness during  which  the  retailer  may  carry 
on  a  strong  campaign  quite  apart  from 
the    Christmas   demands. 


SHOE  SCHEDULE  ABANDONED 

Abandonment  of  the  recently  adopted 
shoe  schedule,  which  provided  for  classi- 
fication of  grades  and  fixed  prices  rang- 
ing from  $3  to  $12,  is  announced  by  the 
War  Industries  Board  at  Washington. 
Conservation  features  of  the  programme, 
which  was  agreed  to  by  the  industry,  will 
continue   in  force. 


4n  Exclusive  Gift 


Thifi  class  of  scarf  is  said  to  be  meeting  with  renewed  approval  as  a  Christmas  gift 
to  women  this  season.  It  is  of  Spanish  lace,  which  is  always  in  good  taste.  This  one  is 
shown  by  the  Canada  Veiling  Co.,  Toronto. 


NEW  THINGS  SEEN  IN  TORONTO  SHOPS 


IN  the  draperies  department  at  Eaton's 
was  a  window  form  trimmed  with 
curtains  and  valance  of  blue  and 
white  checked  gingham.  The  check 
was  half-inch  size  and  a  frill  of  plain 
blue  surrounded  the  curtains  from  top 
to  sill.  A  drop  ruffle  of  12  inches  hung 
from  the  ends  of  the  curtains  extending 
them  to  the  floor.  Gingham  curtains 
featured  by  Lord  &  Taylor,  in  New  York, 
created  a  good  deal  of  interest  last 
Spring,  when  they  were  described  in 
DRY  GOODS  REVIEW. 

Murray-Kays'  have  an  unusual  piece  of 
French  chiffon  velvet.  The  pile  is  in 
black  and  white,  giving  a  grey  effect 
and  with  it  is  printed  a  huge  rose  motif 
in  deep  blues  with  green  foliage;  this 
motif  is  about  8  inches  across. 

A  smart  tailored  blouse  at  Holt  Ren- 
frew's has  small  pleated  pocket,  high  col- 
lar and  two  large  oval  pearl  buttons  to 
fasten.  It  is  made  of  cream  French 
flannel,  and  is  shown  with  golfing  togs. 

''Modesties"  at  Stitt's  are  extremely 
dainty;  they  are  fashioned  of  fine  net 
and  Valenciennes  lace  or  else  of  Geor- 
gette tucked  or  lace  trimmed.  They  give 
the  square  neck  effect,  having  straight 
bands  over  the  shoulders  and  a  net  back 
piece  to  keep  them  in  place.  They  are 
priced  at  $2.00. 

A  new  flesh  colored  satin  combination 
at  Simpson's  starts  off  at  the  top  by  look- 
ing: like  the  usual  envelope  style,  but  in- 


stead it  is  finished  with  knee  length 
bloomers  with  pointed  ruffle  and  lace, 
which  is  much  more  suitable  for  cold 
weather   wear    than    the    familiar    style. 

Dineen's,  appreciating  the  new  spirit 
which  is  likely  to  make  calls  upon  the 
shops  throughout  the  Winter,  featured 
in  their  window  a  "delicious"  pink  satin 
evening  frock.  It  had  a  simple  crushed 
bodice  and  bias  tunic  on  the  straight 
narrow  skirt;  no  trimming,  but  the  ma- 
terial was  of  good  quality. 

At  Murray-Kay's  is  a  tunic  blouse  of 
pearl  grey  silk  tricollette  of  such  fine 
stitch  that  it  looks  like  soft  satin.  It  is 
handsomely  embroidered  and  finished 
with  Georgette  crepe,  and  priced  at 
$35.00.  Some  new  high  grade  blouses 
are  of  white,  champagne,  maize  or  flesh 
satin,  some  with  high  colors.  Front 
panels  of  Georgette  crepe  is  the  same 
tone  or  white  are  shown. 

New  bed  shoes  at  Simpson's  are  of 
soft  grey  wool  to  the  ankles;  above  the 
ankles  they  are  pale  pink.  Slumber 
caps  for  babies  are  plain  and  tight,  to 
be  worn  over  the  bonnet  when  the  baby 
is   sleeping   outside   in   cool   weather. 

Novel  wool-winder  is  shown  at  Simp- 
son's. It  is  of  wood,  painted  grey.  On 
one  side  of  this  stand  there  is  a  metal 
basket  painted  the  same  shade  as  the 
wood  and  with  a  little  floral  motif;  this 
basket  holds  the  wool  or  knitting.  Above 
it  is  a  split  through  which  the  wool  of 


the  skein  passes  as  it  unwinds  from  the 
"windmill  wings"  on  which  the  skein  is 
placed   on   the   other   side  of  the   stand. 

One  section  of  the  fancy  goods  depart- 
ment at  Simpson's  this  season  is  devoted 
to  high  class  novelties  and  antiques  im- 
ported from  various  markets  and  of  indi- 
vidual design.  There  are  carved  wood 
statues,  oriental  ornaments  and  novel- 
ties, book  ends,  painted  basketry  show- 
ing novel  items  such  as  tub-shaper  work 
baskets,  waste  baskets,  etc.;  metal 
sconsas  and  fire  screens  painted;  painted 
and  pierced  metal  articles  including  fruit 
baskets,  serving  trays,  fern  dishes,  etc.; 
Indian  basket  novelties  and  other  orna- 
mental and  also  useful  articles  which  to 
the  lover  of  the  fine  art  ai'e  proving  in- 
teresting. 

Eaton's  are  showing  some  smart  new 
children's  frocks.  One  is  cut  in  bolero 
style  of  lavender  chambray  with  white 
pique  bodice;  the  lavender  is  used  for 
the  bolero  and  is  blanket  stitched  at  the 
edges;  there  are  lavender  and  white  drop 
crotchet  buttons  and  a  flat  round  collar. 
A  party  frock  has  pink  ciepe  de  chine 
panels  back  and  front,  hemstitched,  and 
pink  silk  net  for  sides,  yoke  and  sleeves 
also  hemstitched  and  flounced. 

A  handsome  tan  brocade  crepe  negligee 
at  the  same  store  is  embroidered  in  har- 
monizing tones  in  large  rose  and  butter- 
fly motifs.  A  boudoir  cap  is  fashioned 
of    lace    and    silk    net    in    toque    effect; 


Novelties 


A    panel-back    blouse,    a    modestie,    a    washable    satin 
chemise  and  checked  gingham  curtains. 


/),-,/  Qoods  I!'  i'"  " 

the  net  drapes  from  the  top  towards  the 
back,  forming  a  short  scarf,  which  is  fin- 
ished with  a  silk  tassel. 

Stitt's  are  showing  a  satin  chemise  in 
flesh  color  with  embroidered  chiffon  yoke 
and  Valenciennes  lace  and  shirring.  A 
French  hand-made  blouse  there  too,  is 
made  of  mauve  crepe  de  chine  of  heavy 
(nudity  hemstitched;  the  color  with  its 
tabs  and  a  black  panel  reaching  to  the 
waist  are  all  cut  in  one.  It  is  interesting: 
to  see  some  special  attention  given  to 
the  designing  of  the  back  of  a  blouse. 

Fairweather's  show  a  new  afternoon 
frock  of  deep  peacock  blue,  beaded  and 
with  4-inch  band  of  fur  on  the  tunic. 
It  has  loose  three-quarter  length  sleeves. 

All  the  stores  have  in  new  supplies  of 
evening  frowns.  Most  of  them  have  gold 
or  silver  threads  somewhere  in  their 
make-up. 

Holt,  Renfrew's  featured  a  variety  of 
fur-lined  gloves  and  gauntlets.  There 
was  also  a  pair  of  pearl  white  washable 
mocha  cloves  with  tan  lining  in  the  cuff 
and  a  half-inch  bracelet  of  tan  on  the 
outside.  A  white  Georgette  cape  collar 
bordered  with  wide  pointed  lace  and  em- 
broidered in  white  was  priced  at  $10.50. 

Nickel  hairpin-holders  at  Eaton's 
shaped  like  candelabra  with  two  cups, 
were  selling  at  the  notions  counter  for 
15  cents. 


DRESS      ACCESSORIES 

do  the  larger  ones  with  protecting  brims, 
and  so  the  shelter  of  a  fashionable  veil  is 
almost  esesntial.  And,  anyway,  the  re- 
turned boys,  as  well  as  fashion  reports, 
tell  us  that  no  real  Parisienne  appears 
unveiled  in  street  costume. 


PURSES 

In  leather  purses  the  call  is  steady 
for  neat  oblong  styles  in  fine  leathers. 
Fatents  are  in  good  favor  if  they  are 
in  soft  quality,  but  the  pin  seals  and 
similar  goods  sell  in  best  quantities. 
For  use  with  fur  coats  or  with  the 
large  fabric  bags,  the  little  hand  purses 
of  fine  quality  are  proving  good  sellers. 
Purses  in  grey  tones  are  selected  fre- 
quently by  women  who  wear  grey  gloves 
and  seal  coats.  The  combination  is  ef- 
fective in  providing  a  well-dressed  ap- 
pearance. Large  leather  shopping  bags 
and  the  novelty  canteen  bags  which  were 
described  recently  in  DRY  GOODS  RE- 
VIEW are  chosen  by  the  novelty-seek- 
ing trade,  and  there  are  many  who  still 
prefer  the  pouch-shaped  leather  bag.  The 
bulk  of  business  rests,  however,  with 
the  flat  purse,  well-lined,  with  several 
compartments  and  perhaos  an  enamel 
clasp. 


VEILS 

Wide  shadow  hems  characterize  many 
of  the  new  drape  veils.  Some  of  these 
borders  are  woven  with  an  openwork  de- 
sign which  is  effective.  Rather  fine 
meshes  and  dainty  designs  in  trailing 
thread  patterns  and  velvet  motifs  con- 
tinue to  attract  veiled  beauty,  and  those 
types  of  pattern  are  sought  in  the  slip- 
ons  as  well  as  in  the  yardage  and  separ- 
ate veils.  Yardage  goods,  having  ac- 
quired a  variety  of  these  smart  new  de- 
signs, seems  to  be  picking  up  somewhat. 
The  snug  little  hats  being  worn  now  are 
perhaps  responsible  for  the  fact  that 
practically  all  well-dressed  women  are 
wearing  veils.  These  little  hats  expose 
the  face  to  the  wintry  winds  more  than 


TIE-UP  IN  GRENOBLE 
Serious    Condition    Through    Delays    in 
Store    Shipments — Informative    Ar- 
ticle on  Raw  Material  Situation. 

A  serious  situation  has  developed  in 
Grenoble,  France,  that  will  result  in 
some  disappointments  over  deliveries  of 
kid  gloves  for  the  Christmas  trade.  In 
an  article  kindly  translated  for  DRY 
GOODS  REVIEW  from  "La  Republique 
de  Vlsere,"  Grenoble,  by  Richard  Patton, 
Grenoble  kid  and  leather  glove  depart- 
ment of  Perrin  Freres  &  Cie,  Montreal, 
it  is  stated  the  gloves  awaiting  shipment 
would  amount  to  several  million  of 
francs'   worth. 

"It  has  been  impossible  to  ship  any- 
thing for  about  eight  weeks,  the  result 
being  that  the  gloves  that  should  have 
been  shipped  to  the  United  States  and 
Canada  for  the  Fall  season  will  not  now 
reach  them  in  time  for  Christmas  bus- 
iness. The  French  trade  is  also  suffering 
from  the  crisis,  as  it  has  been  impossible 
to  ship  any  of  the  goods  which  should 
have   been  delivered   in   October." 

Complaint  is  made  also  in  the  paper 
that  there  has  been  a  serious  delay  in 
cars  reaching  Grenoble  from  Paris,  six 
or  seven  weeks'  time  instead  of  about 
five  days,  and  that  recently  the  trans- 
portation of  flowers  was  resumed  and 
not   gloves. 

Supplies  of  raw  materials  were  also 
worrying  the  glove  makers.  According 
to  the  paper,  "We  receive  a  large  quan- 
tity of  goat  skins  from  other  countries, 
especially  Italy,  Spain,  Arabia,  and 
South  America.  In  Italy  a  law  was 
passed  on  April  9,  1918,  forbidding  the 
exportation  of  all  goat  skins  and  lamb 
skins,  and  strange  to  say,  this  law  has 
been  retained,  which  means  that  a  con- 
siderable quantity  of  skins  bought  be- 
fore this  law  was  promulgated  are  held 
in  Italy  since  that  date,  and  our  Gov- 
ernment has  been  unable  to  obtain  per- 
mission to  have  these  skins  shipped. 
This  means  a  temporary  seizure  which  is 
inexplicable  coming  from  an  allied 
country." 

Difficulties  with  the  Spanish  Govern- 
ment had  delayed  many  skins  in  that 
country,  "Skins  coming  from  South 
America  and  Arabia  have  all  been 
blocked  in  ports  for  about  a  year,  and  no 
one  knows  when  they  will  be  freed." 

A  cable  has  since  been  received  by 
Mr.  Patton  that  transportation  has  been 
resumed  and  goods  are  now  coming  for- 
ward. 


are  concerned,  from  the  finest  qualities 
down  to  the  heavier  lines,  there  has  been 
a  decided  shortage  and  Europe  has  done 
little  in  the  way  of  shipping  to  this  coun- 
try as  compared  with  the  period  before 
the  war.  This  condition  is  not  likely  to 
improve  before  many  months  have  pass- 
ed, even  if  it  were  suposed  that  manu- 
facturing in  England  and  France  were 
restored  immediately  to  the  position  in 
which   it  was  four  years  ago. 

The  Glovers'  Review  holds  strongly  to 
the  belief  that  so  far  from  prices  coming 
down  there  is  likely  to  be  a  stiffening. 
Every  time  it  has  mentioned  the  matter, 
it  declares,  it  has  admitted  that  the 
coming  of  peace  might  bring  a  temporary 
flurry  in  the  glove  markets,  but  having 
closely  followed  the  government  reports 
on  the  decrease  of  the  world's  herds  and 
flocks,  and  by  keeping  itself  informed 
of  both  the  accumulation  and  exhaustion 
of  supplies  of  raw  skins,  it  has  con- 
sistently maintained  that  any  such  flurry 
could  not  last,  but  would  be  followed  by 
a  stiffening  of  prices  that  would  have 
to  persist  until  the  abnormal  conditions 
which  caused  it  have  become  normal. 
It  adds,  "The  Review  sees  nothing  to 
alter  that  opinion." 

Reports  from  all  over  the  world  in- 
dicate that  there  has  been  a  heavy  de- 
pletion of  the  world's  stocks  of  fine 
leathers  since  the  war  started.  The 
British  army  in  Mesopotamia  is  said  to 
have  been  fed  largely  on  sheep  and  goats. 
The  Dardanelles  expedition  took  large 
numbers  more.  With  Oriental  supply 
almost  cut  off  glove  manufacturers  turn- 
ed to  Spain,  and  the  prices  rose  so  high 
there  that  the  farmers  slaughtered  their 
herds  for  the  most  part.  To-day  the 
price  of  Spanish  skins  is  so  high  that 
manufacturers  will  not  take  a  chance 
with  them.  The  Australian  and  New 
Zealand  skins  have  been  purchased  by 
Great  Britain  for  war  purposes,  and  this 
control  includes  one  year  and  a  half 
after  peace  terms  come  into  effect.  Wool 
sheepskins  from  South  Africa  have  also 
been  acquired  by  Great  Britain.  Thus 
there  is  a  scarcity  in  the  raw  supply  all 
over  the  world.  Even  if  there  were  not 
the  scarcity  of  shipping,  and  the  demands 
there  will  be  upon  it  to  carry  the  troops 
home  to  Canada  and  the  United  States, 
will  make  the  use  of  much  of  it  for 
commercial    purposes    impracticable. 

The  general  conclusion,  then,  is  that 
apart  from  little  flurries  for  special  rea- 
sons there  will  be  little  decline  in  pre- 
sent prices  for  one  year  at  least.  This 
is  not  a  suggestion  to  buv  heavily  at 
the  present  market,  but  at  the  same  time 
it  would  not  appear  that  holding  off  ab- 
solutely with  a  view  to  gaining  in  a 
few  months  would  be  a  wise  policy. 


ONLY  HIGH  PRICES  IN  SIGHT 

In  glove  circles,  as  in  many  others, 
there  has  been  a  disposition  to  await  a 
slackening  of  prices  as  a  result  of  peace. 
An  importer  who  has  had  a  wide  ex- 
perience takes  the  view  that  this  action 
is  ill-advised.     So  far  as  leather  gloves 


PAMPHLETS  ISSUED 

Geo.  H.  Hees,  Son  &  Co.  have 
an  attractive  little  booklet  to  the  trade, 
entitled  "Christmas  Presents  for  the 
Home."  A  place  is  reserved  for  the  deal- 
er's name  to  be  printed  on  the  front 
cover  and  his  ad.  on  the  back.  It  is 
neatly  printed  in  red  and  black  and 
shows  a  number  of  half-tones. 


DRESS       ACCESSORIES 


Dry  Goods  Review 


The  Lace  Goods  Company,  Limited 

"  The  Handkerchief  House  of  Canada" 

Fancy  Boxed 
Handkerchiefs 
For  Xmas  Selling 


Fancy  Boxed  Lines  of  Handkerchiefs — put  up 
in  artistic  boxes,  and  in  a  great  variety  of 
dainty  folds,  one,  two  or  three  handkerchiefs 
to  a  box — make  quick  sellers  during  the  holi- 
day rush. 

If  it  is  Handkerchiefs  you  require,   either  Plain  Linen,   Plain 

Lawn  or  Fancies,  we  can  supply  you. 

Initialed  Handkerchiefs,  either  Ladies'  or  Gents'  Linen  Initials. 
Your  sorting  requirements  will  have  our  immediate  attention. 

Mr.  Window  Trimmer,  have  you  sent  in 
your  Entry  Coupon  yet? 

The  window  trimming  contest  is  open  until  the  25th  of  Decem- 
ber.     Read    our    advertisements    in    DRY    GOODS    REVIEW, 
October  or  November  number. 
Don't  miss  this  opportunity  to  earn  an  extra  $50,  $35  or  $25. 

It's  worth  your  while  to  look  into  this  item.  Our 
interest  in  the  matter  is  that  you  make  a  display 
of  handkerchiefs  and  it  will  increase  the  sale  in 
this  department  to  such  an  extent  that  you  will 
be  sold  out  by  Xmas  Eve.  The  winners  will  be 
announced  in  January  issue  of  "Dry  Goods  Review." 

THE  LACE  GOODS  CO.,  LIMITED 

Importers  and  Manufacturers  Agents 

64  Wellington  Street  West 
TORONTO,   ONTARIO 

The  Handkerchief  House  of  Canada 
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VAN  RAALTE 


eiis 


Seventeen 
brings  youth 


s 


MART  women  everywhere  want  Van  Raalte 
Veils.    They  see  them  advertised,  worn  by 

well-dressed  women,  and  offered  by  the  best 

shops. 

Be  sure  your  veiling  counter  is  displaying  our  newest  num- 
bers— sales  are  quick  and  steady  on  all  Van  Raalte  stock. 

Write  or  see  our  representative 
for  immediate  deliveries. 


E.  &  Z.  VAN  RAALTE,  5th  Ave.  at  16th  St.,N.  Y.  C. 

Chicago  Office:   105  South  Dearborn  St.     Factories:    Paterson,   N.   J.     Foreign   Offices:   Lyons, 
Calais,  Nottingham,  etc. 
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WRITE   NOW! 

We  have  a  Well  assorted  stock 
on  hand  of 

Warm  Winter  Wear 


Swedes  Fleece  Lined 

Swedes  Wool  Lined 

Swedes  Knitted  Lined 

Capes  Fleece  Lined 

Capes  Wool  Lined 

Capes  Knitted  Lined 

Mitts  Fleece  Lined 
Mitts  Wool   Lined 

Finished  with    I   Dome  or  Strap   Wrist 
in   Tans  or  Greys 

PERRIN   FRERES   &  CIE 

SOMMER  BUILDING, 

MONTREAL 


P.S.  Also  tell   us  your  requirements  in 
FRENCH  KID-CAPES  for  MEN  AND  WOMEN 


DRESS    ACCESSORIES  Dry  Goods  Review 


il¥  BIRMINGHAM'S 

PLEATINGS 

of 

GEORGETTE,  NET,   ORGANDY 

Are    particularly    good    now  and  for  the  coming  season. 

We  are  showing  a  large  and  complete  range  at  popular 
prices  and  can  make  prompt  delivery. 


Our  New  Range  of  Neckwear 

Will  consist  of  the  most  up-to-date  styles  in  collars  and  neck 
trimmings  and  will  be  ready  early  in  January. 


Do  not  fail  to  see  samples  of  above  lines,  also  our 

APRONS,  BOUDOIR  CAPS 
CAMISOLES 


T.  H.  BIRMINGHAM  CO. 

LIMITED 

93-99  Spadina  Avenue  :  Toronto,  Ontario 

Sample  order  given  prompt  and  careful  attention 


Dm  Goods  Rt  view 
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COLONIAL     MAID 
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|  NOT  ♦ 
O  RUST  S 

♦  ♦ 
ooooooo 


♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

DRESS     ^    FASTENER 

MADE     IN     CANADA 


• 


It's  all  in 
the  Spring 


Strong — 
Durable- 
Made  of 
Brass 


It's  a  Snap  to  Snap  This  Snapper 


Colonial  Maid 


Wire  Spring  Dress  Fasteners 


Made  in 
Canada 


CH  I  S  IS  NOT  A 
FRICTION  FASTENER 
Dllf  '  MADE 
DUt  IS  WITH 
HIGHLY   TEMPERED 

wire  spring  w  m 

KNOWS    WHEN    TO    HOLD 
AND    WHEN    TO    LET    GO 


ALSO  PUT  UP  IN  ONE  GREAT  GROSS 
CABINETS  ASSORTED'  24  CARDS  EACH 
WHITE  AND  BLACK    .-.    ,\    SIZES:  00-0- 1 


BRASS- 

will  not 
rust 


To  be  had  of  all  leading  wholesalers. 

Manufactured  by 

Colonial  Fastener  Co.,  Limited 

Montreal,  Que. 
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FRINGES 

We  would  specially  recommend 
for  Spring  business  our  cord 
fringes,  used  very  freely  on 
serges,  knotted  and  plain  twist 
fringes  on  silk,  and  2  in.  and 
3  in.  fringes  on  crepe  de  chine 
blouses. 

Buy  Direct 

from  the  manufacturer  who  is 
daily  meeting  the  special  re- 
quirements of  the  cloak,  suit  and 
dress  manufacturers.  Samples 
on  request. 

The  Moulton  Mfg.  Co.,  Limited 

4  Inspector  Street 
MONTREAL 


Dainty  Neckwear  Is  Always 

A  Best  Seller  At  Xmas — 

Or  Any  Time 


Finnie  Creations  are  always  large  and  compre- 
hensive in  variety  and  style. 

Finnie  Service  is  always  satisfactory. 

Finnie  Prices  are  always  in  keeping  with  good 
quality.  Send  us  your  order. 

A.  BRUCE   FINNIE    &    COMPANY 

Cor.  Craig  and  Gosford  Streets  MONTREAL 


BUTTON*) 

Loss  or  Profit  ft 


Menkin 
Equipments 
and  Service 
Pay  Big 


Write  for 
Particulars 


UOW  often  have  you  with 
regret    taken    fancy 
button     mark-downs     that 
wiped  out  your  profits? 

How  would  you  like  to 
"turn  the  tables"  and  also 
give  your  customers  bet- 
ter satisfaction  than  ever? 

fjUR  proposition  is  not 
merely  the  best  Button 
machine,  but  also  a  system 
that  helps  you  please  pat- 
rons most  as  well  as  mak- 
ing big  money  for  you. 


S.  MENKIN,  INC. 

Creators,  Promotors  and  Producers  of 
^v%\  Covered  Button  Supplies  for  60  Years 

hlffl        Now  ahoSoleMakcrs  of  SCHOTTand  DIRACO 
Button  Moulds  and  Machines 


145-147  West  28th  Street 
NEW  YORK 


The  Bffn*££3j3  Veil 
Dominates  Its  Field! 

Bonnie-B  veils,  first  of  all,  have  charm — they  please 
the  customer.  They  have  durability — they  never  sag 
or  bulge.  In  competition  with  any  other  make, 
Bonnie-B's  sell  best — they  do  not  remain  On  your 
shelves. 

Sold  in  its  own  sanitary,  sealed  envelope, 
retailing  at  10,  25  and  50  cents.  Guaran- 
teed. 

Silverberg   Import   Co. 
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GOSSARD   SCHOOL 
FOR  CORSETIERES 

February  10  to  15,  1919 

THIS  event  is  looked  forward  to  by  sales  women  through- 
out the  East.   They  look  upon  it  as  their  opportunity. 

We  offer  it  this  coming  season  with  increased  confidence 
and  enthusiasm  because  we  sent  out  from  the  last  School: 

New  Sales  Women  who  have  filled  positions  of  respon- 
sibility with  great  success. 

Experienced  Sales  Women  who  went  back  to  their  work 
and  brought  bigger  returns  to  their  employers. 

We  have  had  universal  expression  from  our  dealers  that 
they  wish  to  return  sales  women  who  attended  the  last  school 
and  to  send  new  students. 

We  believe  that  now,  more  than  ever  before,  young 
women  are  reaching  out  to  make  good  in  the  commercial 
world,  and  that  they  are  grasping  for  every  help  that  will 
increase  their  efficiency.  We  know  that  every  store  in  the 
Dominion  is  feeling,  or  will  feel,  this  impetus  toward 
greater  success. 

We  offer  the  services  of  our  Mrs.  McMichael  to  take 
charge  of  this  School,  knowing  that  she  brings  to  the  work: 

A  sincere  desire  to  help  every  student, 

An  energy  that  is  contagious, 

An  enthusiasm  that  electrifies,    • 

A  mind  broadened  by  study, 

A  salesmanship  ripened  by  experience, 

A  knowledge  of  corsets  unexcelled  in  the  world, 

A  natural  gift  of  imparting  information  to  others. 

We  shall  be  glad  to  have  you  register  your  sales  women 
early  for  this  School. 

Dealers  in  the  West  who  cannot  conveniently  send  sales 
women  to  Toronto  will  be  accommodated  by  a  School  to  be 
held  in  some  central  city  of  the  West  later  in  the  Spring. 

Additional  information  upon  request. 

Tfie  Canadian  ff* ]JZ(jOSsard  (o*  um/tep 

284-286  King  Street  West,  Toronto,  Canada 

XT'   Wean   J 

======  (jossard  ======= 


They  Lace  In  Front 
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Be  Ready  for  Xmas  with  the  Right  Line 
of  Costume  Mesh,  Silk  and  Novelty  Bags 


THIS  year  the 
Christmas  buy- 
er is  seeking  reli- 
ability, durability, 
quality  and  low 
price. 

She  is  going  to  be 
hard  to  please. 
W.  &  D.  Costume 
Mesh,  Silk  and 
Novelty  Bags  make 
desirable  gifts  al- 
ways a  p  p  reciated 
by  women  of  taste. 


They  are  going  to 
prove  more  popular 
than  ever  this  Xmas 
because  of  the  fact 
that  they  exactly 
meet  the  particular 
requirements  of  the 
Christmas  buyer. 
W.  &  D.  Bags  can- 
not fail  to  stimulate 
your  Christmas  sell- 
ing. 

Get  in  touch  with 
us  to-day. 


WHITING  &  DAVIS  COMPANY      -     Sherbrooke,  Que 


%w& 


Neyret   Gloves   for  Fall 

CHAMOISETTE  in  Leather  Color 
New  Styles  Now  in  Stock 
Also  direct   imports  of: — 

Martin,    Roche    &    Bickert's   Velvets, 
Chapal.    L.    M.,    and    other    Electric    Seals, 
Olmer's   Silks   and  Cravats, 
Coty's    Perfumery, 
Finest    French    Lingerie    and    Laces, 
Dresses,   Blouses,   etc. 
And    all    kinds    of    French    goods    imported   on    a    commi 
basis. 

Call    or    Write    for    particulars. 

A.  GERMAIN  &  CO. 

PARIS.  FRANCE 

Commission  Merchants  and  Importers 

Montreal  Office:  14  Phillips  Square 


Our 
Want  Column 

Will  Help  You 


OUR  thanks,  Mr. 
Merchant,  for 
last  year's  patronage, 
and  with  best  wishes 
for  the 

jSeto  gear's  iProsfperitp 


Phoenix  Novelry  Company 

f  Toronto 
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Best  Values 
in  WAISTS 

AT  LOW  PRICES 


Georgette  Waists  #3-75  UP 

Crepe  de  Chine  Waists       2.75 
Silk   Waists  2.00  " 

Write  for  Samples 

Newest  in  Style 
Best  in   Fit 
Lowest  in   Price 


D.  H.  CUMMINGS 

1187  Mount  Royal  Ave.,  E. 
MONTREAL 


*T€^ 


(greetings! 
totfje 
Crabe 


We  Wish  You  One  and  All 
A    Merry    Christmas    and 
£  Even  More  Prosperous  1919 

f  Our  travellers  will  wait  upon  you 
j  soon  with  our  spring  range,  which 
J      comprises  all  that  is  latest  and  best  in 

Coats     Suits     Dresses 

I  exclude  Hauiesr  OTear 

f  itmtteb 

W  Head    Office    and    Factory 

Kj  Blumenthal  Building,  207  St.  Catherine  St.  W. 

vl  Montreal 

W  Toronto  Show  Rooms:   33  Richmond  St.  W. 

W  Winnipeg   Show   Rooms:    114  Hammond  Bldg. 

iff  In    the   heart   of   the    business   section. 

km 


'"FO  all  those  merchants  who,  during  1918,  have  pleased  their  customers  and  helped  their  business  by  selling 
1  LAZARE  &  XOVEK  Cloaks  and  Suits,  and  to  those  who  intend  doing  so  next  year,  we  extend  Heartiest 
Christinas  Greetings  and  Wishes  for  greater  prosperity  in   1919. 

Our  salesmen  will  call  upon  you  early  in  the  year  with  our  complete  range  of  Coats  and  Suits  for  Spring, 
including  many   beautiful   creations. 


WINNING  THE  BUYER'S  FAVOR 

HPHE  best  possible  buyer  is  not  made  an  actual  buyer  at  a  single  step  It  is 
A  one  thing  to  win  the  buyer's  fav  or  for  an  article  and  another  to  make 
adjustments  incident  to  closing  the  sale.  Winning  the  buyer's  favor  is  the 
work  of  trade  paper  advertising.  Under  ordinary  conditions  it  should  not  be 
expected  to  do  more. 


READY-TO-WEAR  |j 


BRIGHT  FUTURE  FOR  INFANTS'  SECTION 

Steady  Growth  in  This  Portion  of  "The  Children's  Shop"  of  the  John  Murphy  Co.,  Mont- 
real— Decreasing  Inferiority  of  Merchandise   Ensures    Development — Adver- 
tising and  Bookkeeping  Methods 


THE  infants'  department  of  the 
John  Murphy  Co.'s  store  in 
Montreal,  is  only  one  of  three 
lively  tenants  of  "The  Children's  Shop," 
but  it  holds  the  strategic  position  facing 
the  elevator  as  it  opens  out  upon  the 
fourth  floor.  There  the  babies  greet  the 
customer — in  the  form  of  big  dolls  that 
make  a  realistic  demonstration  of  just 
what  this  department  can  do  for  a 
real  baby.  There  is  a  doll,  almost  baby- 
size,  showing  off  a  lovely  woolen  jacket; 
another  playing  in  a  kiddie-coop;  another 
amusing  itself  with  a  rattle;  still  another 
adorned  in  a  Japanese  kimono.  Per- 
haps more  than  in  any  other  department 
DRY  GOODS  REVIEW  has  seen  this 
giant  doll  feature  lends  a  special  charac- 
ter of  suggestion,  and  some  fantastic 
attitude  draws  a  smile  of  appreciation 
from  women  buyers  as  they  emerge  from 
the  lifts. 


Gradually  the  department  has  grown 
in  turnover,  and  in  the  completeness  and 
variety  of  the  merchandise  that  is  dis- 
played. Good  use  is  made  of  show  cases 
and  other  equipment  in  the  white  enamel 
finish  that  seems  a  requisite  of  such  a 
department,  as  may  be  seen  from  the 
illustration. 

The  Coloring  of  the  Ads 

No  clearer  idea  could  be  secured  of 
the  wide  scope  of  this  section  of  "The 
Children's  Shop"  than  a  study  of  some 
of  the  advertising  of  the  firm,  for  the 
infants'  department  is  given  a  prominent 
place  in  many  a  panel  in  the  big  ad. 
which  the  firm  usually  runs,  for  in 
Montreal,  more  than  in  most  Canadian 
cities,  women  are  steady  readers  of  the 
news  of  the  big  stores,  and  keen  com- 
petition for  a  limited  range  of  business 
stimulates  the  ad.  men  to  unusual  exer- 
tions to  attract  and  impress.     Often  the 


eye  is  taken  by  a  bright  cut  of  an  in- 
fant or  child,  rather  than  drawings  of 
the  goods  themselves.  Nearly  alwayo 
the  thought  of  "Mothers"  as  well  as  in- 
fants is  emphasized.  Then  color  is 
thrown  over  the  whole  message  by  an 
enticing  word  expressive  of  warmth, 
comfort,  daintiness.  Perhaps  one  of  the 
strongest  features  of  the  ad.-writing 
consists  in  the  detailed  descriptions  that 
are  given  of  the  goods,  satisfying  the 
mother's  desire  for  details  that  she 
might  not  bother  to  call  up  about  or  go 
down  to  see,  and  handling  this  very 
minuteness  of  description  in  a  manner 
that  was  convincing  of  the  two  neces- 
saries, quality  and  appearance.  Take 
these  two  instances,  as  good  editorial 
selling  talks: 

WHITE    ENAMEL  BABY  WALKER 

Adjustable,       neat,       attractive,       with 

springs;    has   a   little   play   platform,   four 

running  wheels,  a  novelty  that  will  teach 


Don't  They  Look  Like  Real,  Live  Infants? 

This   is  the  infants'  wear  department  in  the  John  Murphy  Co.'s  store,  Montreal, which   is  described   in  the  accompanying 

article. 
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the  child  to  walk  and  will  relieve  .  the 
mother  from  a  lot  of  care.  The  child  can 
be  left  alone  with  absolute  safety.  White 
enamel.  $3.95;  natural,  $1.95,  $2.95  and 
$3.50. 

INFANT    ROBES 
Made  of  tine  French  batiste,  Swiss  mus- 
lin, fine  French  mull,  hand-embroidered  or 
finished  with  fine  torchon  or  Valenciennes 
lace.    $1.98  to  $7.50. 

Sometimes  the  ads.  are  limited  to  a 
listing  of"  articles  and  prices,  where  de- 
tails are  scarcely  necessary.  But  the 
absence  of  these  are  compensated  by 
some  other  kind  of  appeal.  This  is  an 
example: 

Mothers,   Now  i<  the  Time 

And  Murphy'a  is  the  Place 

to  buy  war  clothes  for  the  baby.  We  can 
trive  but  a  hint  of  all  these  new  things. 
We  hope  you  will  come  and  see  them  for 
we  believe  that  not  often  has  Montreal 
seen    such    a    tastefully    chosen    collection. 

BABIES'  WOOL   GARMENTS 
Babies'  wool   toques  priced   at   50c  to   79c. 
Babies'    wool    mitts   priced    at   25c    to   65c. 
Babies'  woolen   veils  priced  at  25c  to  39c. 
Babies'  wool  creepers  priced  at  69c  to  $1.25 
Babies'   sleeping   bags,   specially   adapated 
for  baby  sleeping  out  and  can  be  had  in 
flannelette   or   eiderdown.      Prices,   $1.98 
and  $2.98. 
Under  the  caption,  "Children's  Shop," 
the  following  appeal  was  issued: 

Mothers,  now  is  your  opportunity 
to  replenish  your  baby's  wardrobe 
with  dainty  garments  at  extremely 
moderate  prices.  Our  babies'  section 
is  displaying  lovely  little  garments 
that  will  delight  you  when  you  see 
them. 

The  list  of  offerings  included,  this 
time,  infants'  robes,  cloaks,  bonnets,  head 
shawls,  hand-made  baby  kimonos,  etc.. 
all  with  detailed  descriptions. 

Fits  in  with  Sales  Events 
The  infants'  department  can  be  made 
to  fit  in  readily  to  the  regular  sales 
events  of  the  store.  One  announcement 
had  the  heading,  "Juvenile  Whitewear 
Sale,"  in  display  type,  and  in  caps  in 
another  line,  "Infants'  Section,"  with  this 
in  the  body: 

Infants'  white  flannelette  barrow- 
coats,  scalloped  edge  or  plain  edge, 
with  embroidered  designs. 

Japanese  Specials 

A  large  number  of  Japanese  lines  are 
bought,  and  sometimes  special  ads.  fea- 
ture Japanese  selling,  and  in  the  de- 
partment itself  tables  or  showcases  and 
special  cards  help  the  ads.  or  windows 
along.  Under  a  display  head  "Japanese," 
various  lines  were  featured  in  one  ad. 
— each  preceded  by  the  words,  "Babies' 
Japanese" — silk  shoes,  short  kimonos, 
quilted  sleeping  bags,  dressing  jackets, 
etc. 

The  War  and  Business 

The  experience  of  the  department  has 
been  a  steady  growth,  and  the  demand 
for  increased  space  is  pressing.  The 
manager,  H.  McCunnal,  who  is  in  charge 
likewise  of  the  children's  department 
(2-6  years),  and  the  one  that  merges 
into  the  misses',  as  well  as  whitewear, 
knitted  goods,  corsets,  etc.,  on  the  same 
floor,  told  DRY  GOODS  REVIEW  that 
he  was  looking     forward     to  a  marked 


growth  of  business  with  the  home-com- 
ing of  the  soldiers  and  thousands  of 
marriages.  To  a  considerable  extent,  too, 
during  the  war,  there  was  not  the  same 
demand,  he  felt,  for  higher  class  goods. 
Among  a  large  proportion  of  his  cus- 
tomers there  was  a  restriction  in  the 
buying  of  clothes  for  infants,  that  cost 
more  than  they  felt  they  could  afford, 
or  was  "right, — in  war-time."  This  feel- 
ing was  not  conspicuous  among  those 
who  benefited  by  munitions  wages,  but 
there  was  a  restriction,  in  many  depart- 
ments, among  those  of  other  classes  of 
customers. 

The  Dainty  Details  Help 

Besides  the  obvious  point  of  advantage 
in  the  infants'  department,  that  is,  the 
concentration  in  one  place  of  all  the 
goods  the  young  mother — or  expectant 
mother — may  desire,  Mr.  McCunnal  held 
one  that  from  the  merchandise  point  of 
view  the  special  infants'  department 
had  its  strongest  argument.  More  and 
more  the  manufacturers  were  paying  at- 
tention to  details  on  children's  clothes, 
instead  of  acting  on  the  principle  of  a 
few  years  ago,  of  "anything  will  do  for 
a  child,  or  infant,  in  style,  material  or 
work."  The  result  was  that  the  outfits 
they  were  turning  out  were  dainty  and 
attractive,  and  sold  at  a  price  that  made 
it  cheaper  for  most  women  to  buy  than  to 
worry  over  the  tiresome  details  on  gar- 
ments that  would  resemble  these  even 
afar  off.  It  was  this  condition  that,  he 
considered,  guaranteed  a  growing  place 
for  such  a  department. 

Sales  and  Store  Records 

The  same  "store"  methods  are  ap- 
plied to  this  department  as  to  the  most 
"adult"  one  in  the  store.  Sheets  art 
provided,  ruled  and  printed,  for  each 
week's  records.  These  included  the 
amount    of    goods    coming    into    the    de- 


partment, cost  and  selling  price;  sales, 
both  cash  and  credit;  also  refunds;  net 
sales. 

Then  the  stock  on  hand  is  figured  out 
at  the  end  of  each  week  by  adding  to  the 
amount  starting  the  week,  purchases 
coming  in  during  the  week,  and  de- 
ducting from  this  the  net  sales,  that  is 
sales  less  refunds.  In  this  way  not  only 
the  sales,  week  by  week,  but  the  amount 
of  stock  is  known  accurately. 

Mr.  McCunnal  prefers  the  sales,  pur- 
chases, etc.,  being  taken  in  at  the  sell- 
ing price  rather  than  leaving  the  in- 
voices as  they  are  on  entering,  and  de- 
ducting from  the  sales  to  reduce  them 
to  terms  of  the  cost  price,  20,  25,  30 
per  cent.,  or  whatever  the  figure  may 
be. 

The  infants'  department  must  stand 
by  itself,  just  as  any  one  of  the  bigger 
sections;  dress  goods,  ready-to-wear, 
staples,  etc.  Costs  of  wages,  rent,  adver- 
tising, etc.,  are  figured  out  for  the  in- 
fants' department,  and  the  head  of  the 
store  knows  whether  it  is  paying  or  not, 
and  just  how  it  ranks.  And  this  is 
quite  as  it  should  be. 


T 


Smart  Raincoat 

The  little  girl  likes  a  neat  looking  rain- 
coat like  this  one  of  check  tweed  with 
smart  tailored  lines.  It  is  in  the  Spring 
1919  range  of  A.  Maclntyre  Bruce,  St. 
Thomas,   Ont. 


Evening  Gowns  the  New  Note 

HE     chief    interest    at    present     is 

centering  markedly  around  evening 
and  dinner  gowns.  This  new  condition  has 
arisen  within  the  past  month  and  is  one 
of  the  strongest  indications  of  the  trend 
which  trade  is  likely  to  take  generally 
for  the  call  for  evening  dresses  is  not 
peculiar  to  Canada.  It  is  a  factor  in  the 
trade  in  France,  England,  and  the  United 
States,  as  well  as  here.  A  world-wide 
optimism  and  joy,  with  a  readiness  to 
face .  whatever  reconstruction  may  de- 
mand is  expressed  in  the  sociabilities 
which  have  already  begun.  It  is  not  a 
preconceived  hypothesis  of  makers  of 
evening  gowns  either,  for  fabrics  for 
fashioning  evening  dresses  are  also  in 
sudden  demand,  and  there  is  no  busier 
section  in  the  stores  any  day  just  now 
than  the  dress  trimmings  counters. 

The  gowns  which  are  selling  are,  on 
the  whole,  not  extremely  elaborate,  ex- 
cept so  far  as  beautiful  materials  are 
concerned.  The  simple  lines  of  prevail- 
ing styles  in  other  garments  seem  to  be 
very  adaptable  for  evening:  gowns,  Geor- 
gette crepe,  satin,  tulle,  brocades,  and  the 
soft  velvets  being  particular  favorites. 
Lace,  too,  is  shown  an  increasingly  im- 
portant place.  Some  very  handsome 
gowns  are  made  up  of  black  silk  filet 
iace  over  black  satin,  with  perhaps  a 
band  of  cerise  hidden  in  the  bodice. 
Sleeves  are  usually  full  length  or  longer. 
Flowing  draped  sleeves  of  tulle  or  tulle 
scarfs  worn  to  simulate  sleeves  are  fre- 
quent, and  jet  trimming  is  in  good  taste 
on  black  gowns.  Other  trimming  runs 
mostly  to  metallic  touches  (cords,  braid 
and  lace)  to  painted  motifs  in  some  cases, 
and  for  misses  especially,  to  cleverly 
appliqued  little  silk  of  velvet  flowers 
forming  borders,  stripes  or  garlands. 
Most  gowns,  too,  have  tassels  of  silk, 
chenille  beads,  gold  or  silver  at  some 
psychological   point. 


NEW  YORK  IS  HAPPY 


Victory  Idea  Permeates  M 


any  New  Fashions— Spring  Promises   to   Be  a   Colorful   St 
and  Bright— An  Excellent  Christmas  Season 
Under  Wav 


NEW  YORK,  NOV.,  1918.  —  The 
fighting  has  ceased!  The  first 
mad,  glad  days  of  celebration 
are  past.  And  now  with  a  fortnight's 
perspective  what  is  the  situation?  At 
least  there  is  no  lack  of  confidence  in 
the  future,  for  already  designers  both 
here  and  in  Paris  are  as  busy  as  can  be 
in  their  endeavor  to  express  the  new 
spirit  of  the  time  in  clothing.  Everyone 
is  on  the  qui  vive  to  get  into  something 
new  and  smart  that  will  please  the  Sam- 
mies when  they  come  marching  home. 
Those  who  do  not  expect  their  boys  for 
a  few  months  yet  are  ready  to  make  the 
best — the  very  best — of  this  Christmas 
season  in  a  cry  of  thankfulness  that 
there  is  at  last  "Peace  on  Earth,"  and 
while  the  boys  overseas  cannot  be  'round 
the  home  fires  they  are  well  aware  that 
the  home-time  is  happy  in  the  know- 
ledge of  their  safety. 

The  New  Colors 

The  trade  seems  to  be  at  its  wits'  end 
to  decide  upon  a  "victory"  color  for  the 
new  garments  with  which  the  people  are 
to  be  clothed.  One  house  is  featuring 
"Victory  Red"  and  "Foch  Blue"  in 
blouses;  "Khaki  Brown"  is  promised  us 
by  a  cloak  and  suit  house;  "Liberty 
Blue,"  a  green  for  the  new  hopes  and 
new  life  of  Spring,  the  proud  peacock's 
blues,  American  beauty  red,  Wilson  rose, 
which  is  a  shade  between  tea  rose  and 
a  soft  apricot — these  are  some  of  the 
colors  featured,  but  upon  any  one  of 
which  the  trade  is  by  no  means  unani- 
mous. Paris  has  brought  out  the  Italian 
green  —  a  delicate  compliment  to  the 
Southern  Ally  —  and  also  a  new  rose 
co1  or  significant  of  the  beauty  of  the 
achievements  of  the  Allies.  London  has 
brought  out  for  gowns  and  hats  three 
charming  combinations  suggested  by 
the  Rose,  the  Thistle  and  the  Shamrock; 
they  are  rose  and  white,  purple  and 
mist  grey,  emerald  and  gold,  and  in  ad- 
dition leek-green  for  Wales. 

It  is  quite  evident  that  all  these  colors 
are  attractive,  especially  so  for  the  new 
Spring  season,  and  as  a  result  we  may 
expect  to  see  a  period  of  bright  and 
varied  colors  which  will  be  perhaps 
more  in  keeping  with  the  gaiety  and  joy 
of  the  people  than  would  a  run  upon  any 
one  color  if  it  were  possible  for  pro- 
ducers to  agree  upon  one.  Everywhere 
the  opinion  is  expressed  that  bright 
colors  will  be  characteristic  of  late  Win- 
ter and   Spring  fabrics  and  garments. 

A  good  call  is  reported  at  the  textile 
mills  for  bright  colors  in  house  fur- 
nishings as  well  as  in  fabrics  for  wear- 
ing apparel. 

A  New  Mode  Coming? 
In  addition  to  novelty  in  color,  there 
are     some     innovations     expected     from 
Paris  in  Spring  modes.  After  four  years 


of  war,  during  which  designers  and  man 
ufacturers  alike  were  forced  to  intro- 
duce fashions  which  conserved  mater- 
ials, trimmings,  wool,  and  were  adapt- 
able generally  to  war  conditions,  there 
is  a  feeling  that  Paris  will  launch  some- 


thing radically  new  in  order  to  satisfy 
the  new  spirit  of  her  people.  Americans 
too  have  been  conserving  fabrics  and 
wearin-  simple  styles  even  though  beau- 
tiful fabrics  have  been  offered  in  silks 
and  some  other  lines  and  so  we  shall 
very  likely  welcome  whatever  Paris  has 
to   offer   in   real   novelty. 

Already  rich  evening  gowns  are  out, 
showing  bright  colorings,  velvets,  laces, 
satins  and  crepes.  Lyons  silks  for  soft- 
by  draping,  and  chiffon  taffeta  are 
mentioned  as  being  in  vogue  also.  Met- 
allic tissues  are  also  strongly  favored 
both  in  England  and  France. 

Colorful  Blouses 

For  the  immediate  season  the  trade  is 
interested  in  Christmas  merchandise  and 
so  we  have  blouses  in  sunset,  orchid, 
French  blue,  turquoise  and  American 
Beauty  to  brighten  up  the  stocks.  A 
blouse  almost  entirely  of  artillery  red  is 
cut  on  conventional  lines  with  narrow 
vestee,  cowboy  collar  and  cuffs  of  white 
Georgette.  Pleated  and  gathered  ruffles 
continue  as  features  of  many  dainty 
models.  Sometimes  the  ruffles  are  bor- 
dered or  piped  with  one  of  the  new- 
bright  colors.  One  holiday  number  is 
American  Beauty  Georgette  with  Van 
Dyke  ruffling  for  collar  and  finished  with 
black  ribbon  tie.  A  number  of  basque 
styles  are  favored,  since  they  are  liked 
in  Paris.  Some'  of  these  are  quite  long 
and  when  worn  over  the  light  colored 
"evening  wear"  skirts,  produce  the  effect 
almost  of  a  real  evening  gown,  or  at 
least  of  a  dainty  afternoon  frock. 

White,  flesh  or  sand  Georgette  may  be 
had  made  up  in  a  dainty  blouse  with 
tucks  across  the  front,  round  neck  fin- 
ished with  a  shirred  net  frill  edged  with 
the  new  sand  tinted  Binche  lace;  the 
sieves  are  also  shirred  at  the  wrist  and 
finished  with  a  deep  ruffle  to  match  the 
neck.  Some  tailored  blouses  with  high 
necks  have  pleatings  down  the  front  and 
on  the  cuffs — a  novel  revival. 

New  Skirt  Features 

In  addition  to  the  light  colored  silk 
skirts  mentioned  above  it  is  said  that 
ivory  silk  poplin  will  be  in  favor  for  se- 
parate skirts  for  Spring.  The  styles 
offered  are  in  rather  fancy  effects  as 
well  as  plain.  Divided  tunics  rather  than 
panels  seem  to  be  receiving  attention  in 
Spring  designs.  Novelty  pearl  buttons 
and  in  some  cases  touches  of  contrast- 
ing materials  provide  new  effects  in  se- 
parate skirts.  Deep  hems  and  cuffs  for 
skirts  are  other  features  being  brought 
out  and,  with  the  others,  "tested"  on  the 
Southern  trade.  Baronnette  satin  skirts 
are  being  shown  again  and  also  a  new 
material  called  "Fochette,"  which  is  a 
baronnette  fibre  silk  in  a  tricotine  weave. 
A  new  two-tone  tricolette  in  fancy  stitch 
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is  called  "Sedan."  All  of  these  are  creat- 
ing some  interest  for  Southern  trade. 
Millinery  Novelties 
The  Alsatian  bow  is  a  feature  of  some 
of  the  late  millinery.  The  huge  black 
velvet  bow  with  two  double  loops  separ- 
ate! by  a  knot,  is  usually  secured  to 
the  hat  brim  towards  its  edge  and  one 
side.  It  was  the  direct  sequence  of  the 
return  of  Alsace-Lorraine  to  France  by 
the  terms  of  the  armistice.  Another  mil- 
linery novelty  is  the  black  satin  Chin 
Chin  having  tortoise  shell  earrings  sus- 
pended upon  slim  cords  of  black  silk. 
This  eliminates  the  need  of  placing  the 
ornaments  in  the  ears  where  they  are 
frequently  of  little  effect  with  the  pre- 
sent mode  of  hair  dressing  and  the  high 
fur  collars.  When  the  earrings  are  at- 
tached to  the  chapeau  their  effect  is 
greatly   enhanced. 

The  slim  silhouette,  with  emphasis  on 
the  slimness  at  the  ankles,  necessitates 
a  slim  petticoat.  The  newest  ones  are 
tailored  in  straight  lines  with  hem- 
stitched hem  and  no  ruffle  or  flounce. 

Slimness  at  the  ankles  is  characteris- 
tic of  all  the  new  things.  Even  the  capes 
for  evening  wear  are  drawn  in  closely  at 
the  hem,  accentuating  the  bat  sleeve 
effect  and  egg  silhouette. 

"Rainbow  of  Peace" 
Perhaps  the  most  striking  conception 
of  the  meaning  of  the  joyful  tidings  01 
peace  was  expressed  in  a  window  by 
Hickson,  Inc.,  on  Fifth  Avenue.  Always 
expressive  of  promise  the  rainbow  idea 
was  the  interpretation.  "A  rainbow  of 
pea-e,"  says  this  shop,  "clears  the  smoke 
if  horrors  from  the  war-weary  world, 
bringing  with  it  the  dawn  of  a  new  era. 
In  a  world  so  highly  strung— a  world 
whose  nerves  have  been  strained  for 
years,  there  follows  an  aftermath— the 
fruits  of  victory.  The  entire  world  of 
industry  will  be  turned  to  the  uplift 
of  industry;  the  return  of  normal  con- 
ditions profiting  everywhere  from  the 
most  costly  lesson  the  world  has  ever 
had.  Dress  that  has  suffered  so  much 
from  the  restrictions  of  war  comes  into 
its  own,  and  this  establishment  shall 
avail  itself  of  its  entire  resources  to  aid 
in  the  fullest  appreciation  of  this  new 
era."  The  rainbow  was  constructed  of 
long  girdles  of  chiffon  in  the  tints  of  the 
spectrum,  harmoniously  arranged  on  a 
wire  foundation. 

Some  Spring  Prognostications 
Waistcoats  are  still  favored  in  a  var- 
iety of  novel  modes.  One  which  is  par- 
ticularly attractive  is  hand  knitted  of 
spun  silk  in  fancy  block  pattern.  Some 
models  are  slip-over  style  without  any 
front  opening.  One  early  Spring  num- 
ber has  double  rows  of  buttons  lined  up 
at  e;ther  side  to  catch  the  loops  of  the 
jacket. 

All  tricolette  fabrics  are  to  be  popu- 
lar for  Spring.  Paris  is  still  fond  of 
them  and  many  varieties  will  be  seen 
here  both  for  fine  dressy  gowns  and  for 
sports  outfits. 

There  is  some  talk  of  three-quarter 
length  sleeves  for  Spriner,  but  so  far 
their    importance    is    a    little    uncertain. 


A  New  Negligee 

An  exclusive  Christmas  gift  would  be  this 
unique  negligee.  It  is  of  orchid  pussy  wil- 
low silk  with  bands  of  American  Beauty 
velvet  and  hand-painted  sprays  of  wild 
roses.  This  color  scheme  is  quite  "differ- 
ent," and  the  draped  blouse  is  effective  with 
the  accordeon  pleated  skirt. 


Some  of  the  Paris  blouses  and  suits 
which  have  already  arrived  feature  this 
idea,  together  with  its  natural  accom- 
paniment, the  square  neck.  Box  coats 
whether  they  be  suit  jackets  or  separ- 
ate long  coats,  are  to  be  prominent  in 
rfpring  fashions.  They  will  likely  be 
longer  than  Eton  effects.  Tucks  are 
again  talked  of  for  suit  trimmings,  and, 
of  course,  there  will  be  more  braid  used. 
For  young  girls  sashes  will  be  shown  on 
suits  frequently,  but  many  of  them  will 
be  cut  in  one  with  sections  of  the  jacket 
so  that  the  waistline  will  not  be  broken. 
New  Nooks  for  Women 
R.  H.  Macy  &  Co.,  who  tried  out 
women  as  floor  directors  last  year,  are 
again  stationing  them  at  strategic  points 
throughout  the  store  for  the  Christmas 
season.  They  proved  very  successful 
last  year.  Macy's  also  have  girls  em- 
ployed in  their  paint  shop  redecorating 
and  refinishing  furniture  and  touching 
up  pieces  of  merchandise  in  need  of  it. 


A  girl  electrician  is  also  said  to  be  doing 
very    satisfactory   work. 

Not  only  in  color  is  victory  to  be  ex- 
pressed in  fashion.  It  appears  in  a  cer- 
tain design  called  the  "victory  flower" 
appearing  printed  on  Windsor  crepe.  It 
is  a  softly  colored  floral  motif  scattered 
at  wide  intervals  in  Pompadour  effect. 
A  spray  of  golden-rod  is  caught  between 
the  fleur-de-lis  and  rose,  all  small  and 
colored  a  soft  yellow,  mauve  and  rose. 
The  cloth  is  made  up  into,  gowns  and 
pyjamas,  hemstitched  and  bound  with 
one  of  the  colors  "of  the  pattern.  No 
doubt  as  Spring  advances  there  will  be 
many,  many  more  "victory"  ideas  de- 
veloped which  will  give  a  new  interest 
and  life  to  the  details  of  fashion. 


HOW  TO  DEMONSTRATE  A  CORSET 

THE  following  article  is  taken  from 
one  which  appeared  in  a  recent  is- 
sue of  "Pep"  the  store  paper  of 
the  Hudson's  Bay  Co.,  at  Calgary,  Al- 
berta, which  was  described  in  DRY 
GOODS  REVIEW  a  few  months  ago. 
While  corset  adjusting  has  been  review- 
ed frequently  in  these  columns  and  ex- 
periences and  advices  from  successful 
corsetieres  have  been  offered  to  appre- 
ciative readers,  there  are  always  be- 
ginners in  the  department  who  have  the 
information  but  who  feel  a  little  timid 
about  presenting  it- to  the  customer.  A 
little  attention  to  the  very  first  details 
of  meeting  the  customer  will  often  give 
confidence  which  will  crown  with  suc- 
cess the  thought  which  has  been  ex- 
pended upon  the  theory  of  corset-fit- 
ting. 

The  following  points  will  be  useful, 
therefore,  as  set  forth  in  the  article 
mentioned:    : 

"The  two  most  important  requisites 
for  a  successful  corset  section  are  a 
carefully  arranged  stock  and  saleswomen 
who  know  how  to  judge  quickly  the 
figure  of  a  prospective  customer. 

"The  first  is  merely  a  matter  of  a 
little  care  and  thoroughness  in  arrang- 
ing the  boxes  and  seeing  that  they  are 
always    in   their   proper  places. 

"To  decide  quickly  in  your  own  mind 
as  a  customer  approaches  the  style  of 
corset  suitable  for  her  requires  a  little 
practice  but  with  a  knowledge  of  your 
goods  and  good  judgment  this  ability 
may  soon  be  acquired. 

"As  the  customer  steps  up  to  you,  one 
or  two  questions  should  be  all  that  is 
necessary  and  by  then  turning  quickly 
and  selecting  a  suitable  model  for  her 
figure  you  will  unconsciously  create  in 
her  mind  a  feeling  that  you  know  your 
business.  Such  a  start  will  go  far  to- 
wards helping  you  make  the  sale. 

"But  once  you  have  selected  a  model, 
do  not  simply  lay  it  before  her  and  trust 
that  it  will  sell  itself.  It  is  then  that 
you  should  bring  to  your  assistance  all 
the  fine  points  of  demonstration  you 
know. 

"As    you    remove    the    tissue    wrapper 
from   the    corset,    mention    some    of   the 
selling     points     which     distinguish    this 
(Continued  on  page  120) 
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WINTER  COATS  NOW  BEING  WORN 


At  the  left  is  a  striking  model  of  "Furmos.* 
Beaver"  with  the  new  cape  sleeves.  The  other 
two  models  are  of  "Lapinex''  with  fur  trim- 
mings. These  rich  fur-fabrics  are  used  for  many 
of  the  exclusive  coats  again  this  year.  Then 
are  made  by  Sydney  Blumenthal  &  Co..  Nev> 
York. 
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SUMMARY 

Furs  of  great  LmDortance  in 
Paris  apparel.  Used  for  elabor- 
ate trimmings,  some  lining 
cloaks,  etc. 

Round  pelerine  replaces  the 
long,  straight  scarf. 

Evening  capes  are  of  fur, 
satin  and  velvet. 

Waistcoats  of  fur  are  fashion- 
able with  capes. 

No  flat  muffs  sold  now.  All 
are  barrel  shape. 

Fur  belt  on  a  net  dress  has 
been  seen. 

High  grade  linings  of  two- 
toned  satin  broche  are  preferred 
to  plain  or  medium  grade  satins. 


Paris,  France,  1918. 

Editor,  Dry  Goods  Review:  Never  has 
fur  been  used  so  extensively  as  this  year. 
One  may  well  wonder  at  the  fact,  buc 
there  it  is,  quite  tangible  too.  You  pass 
ao  woman  in  the  street  but  who  has 
some  fur  on,  whether  it  be  coney,  01 
fisher,  or  any  other  more  valuable  skin. 
It  is  probably  one  of  the  consequences 
of  the  war;  many  people,  if  not  every- 
body, has  earned  a  lot  of  money,  and 
necessarily  must  spent  it;  that  is  at  least 
how  I  solve  that  problem  which  has 
hunted  me  so  often  during;  the  past  Sum- 
mer when  I  met  a  simply  dressed  woman, 
whom  I  could  by  no  means  call  an 
"Elegante."  on  account  of  some  details 
in  her  toilette  that  were  lacking  the  re- 
finement that  characterizes  a  really 
smart  lady,  and  yet  wore  the  finest 
kinds  of  fisher  or  white  fox. 

Both  furs  are  extremely  expensive 
now,  partly  on  account  of  their  scarcity, 
increased  hv  the  large  demand  for  them, 
and  the  difficulty  of  shipping  white  fox 
especially,  which  we  received  in  great 
quantities  from  Russia  and  Siberia,  is 
grettins  scarcer  every  day,  as  we  get  only 
the  Canadian  kind  (for  myself  I  prefer 
these,  which  are  stronger  than  the  Rus- 
sian variety,  although  perhaps  not  quite 
so  fine). 

Arnone  the  furs  that  are  mostly  seen 
this  year,  we  have: 

All  foxes:  Silver,  which  is  asked  most- 
ly in  the  all-silvered  and  V*  to  %  neck. 
The  darkest  skins  are  somewhat  neglect- 
ed at  present.     Two  or  three  years  ago 


people  would  not  hear  of  a  silvered  skin, 
and  black  ones  reached  tremendous 
prices.     Such  is  fashion. 

Blue  fox,  which  will  always  be  in  de- 
mand by  people  who  like  a  fine  fancy 
fur  in  the  natural  state.  It  is  a  pity 
it  wears  out  so  quickly. 

Cross  fox;  there  are  always  some  de- 
mands. 

Sitka  fox.  Any  amount  of  these 
would  be  sold  if  only  they  reached  our 
market.  These,  together  with  black  fox 
and  black  lynx  are  the  most  suitable 
mourning  furs  to  be  made  into  scarfs. 

Fisher  is  quite  as  fashionable  as  dur- 
ing all  Summer,  and  it  is  a  nice  strong 
fur,  too. 

All  the  above  furs  are  used  to  make 
scarfs  and  muffs  to  match. 

To  make  collars,  shawls,  or  to  use  as 
trimmings,   we  have   the  following: 

Beaver,  usee!  all  plucked,  or  only  half 
plucked.  Some  couturiers  have  even 
tried  to  use  them  unplucked,  but  I  don't 


know  how  far  they  can  carry  this  fancy. 
'lata  iu.'  is  very  fine  indeed,  and  all 
uaiaients  trimmed  with  it  gain  100  per 
cent,  of  their  value. 

Nutria,  while  not  so  fine,  is  seen  often, 
too,  to  replace  the  above,  whose  only  de- 
fect  is    its   high   price. 

If  nutria  is  considered  too  dear  still, 
then  we  have  all  the  varieties  of  Coneys, 
although  the  prices  of  these  have  gone 
up  tremendously.  No  wonder,  for  we 
have  no  Australian  rabbits  coming  over, 
and  the  north  and  east  of  France  have 
been  occupied  all  this  year,  and  we  used 
to  get  large  quantities  of  rabbits  from 
there;  moreover,  the  price  of  chemicals 
and  workmanship  have  increased  in 
large  proportions,  too,  so  that  there  are 
only  few  Coneys  offered.  Still  we  see 
beaver;  grey,  blue,  brown,  etc.,  Coney. 

Columbia  is  extensively  used,  and  I 
must  say  that,  while  I  don't  like  coney 
at  all,  I  can't  help  excepting  this  kind, 
which,    when    nicely    worked    in    stripes, 
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1.  Design  in  delft  and  navy  blue  on  cerise  satin  ground.  2.  Gold  and  cerise  rever- 
sible satin.  3.  Grey  silk  moire  poplin;  design  in  rose,  green,  white,  blue  and  tan. 
4.  Sapphire  blue  and  gold  reversible  satin.  5.  Heavy  white  jacquard  crepe  with  rose 
motif  in  natural  tones.  6.  Peacock  blue  and  deep  old  rose  reversible  satins.  These  are 
all  high  grade  qualities  of  very  pliable  silks  which  the  accompanying  letter  describes  as 
vorv  important  for  linings  this  season.  Samples  sent  direct  from  Paris  to  DRY 
GOODS   REVIEW. 
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make  fine  scarfs,  muffs,  and  even  coats; 
to  the  uninitiated  they  look  quite  like 
Hudson  seal,  especially  when  the  quality 
is  fine. 

Hudson  Seal  for  Coats  Continues 

The  latter  is  still  a  staple  article  for 
coats  especially,  and  its  best  trimming- 
is  skunk  and  fitch.  Both  together  look 
nice  indeed,  if  the  fitch  is  dark  French 
filch.  Russian  fitch,  very  scarce  at  pre- 
sent, is  not  missed  very  much.  You  only 
see  children's  sets  made  of  it. 

Skunk  is  also  very  fashionable,  but  the 
kind  mostly  sought  for  is  the  dark  black 
skins,  with  no  stripes,  or  very  short  ones. 

Opossum-dyed  skunk  is  necessarily 
fashionable,  too,  as  a  substitute  of 
skunk,  which  is  very  expensive. 

Canadian  martens  are  in    demand     as 
well  as  mink.     Mole  is  found  very  usefui 
for  draped  collars  or  capes,  as  we  shall ' 
see  below. 

Persian  would  be  fashionable  if  we 
had  some,  and  if  they  were  less  high  in 
price. 

Broadtail  is  a  very  fine  fur.  I  saw 
an  instance  where  it  was  used  to  its  best 
advantage;  it  was  a  robe  chemise,  all 
straight  and  flat,  with  a  gold  cord  in- 
'iicating  the  waist,  over  which  was  a 
kind  of  small  cape,  all  edged  with  a 
fringe  of  black  monkey.  Both  garments 
were  entirely  made  of  broadtail,  except 
for  that  fringe,  which  I  did  not  like,  but 
some  people  do,  for  there  are  several 
cases  where  monkey  is  used  as  trimming. 
It  looks  very  much  like  an  Indian  scalp! 

Ermine  is  also  seen  very  often,  but 
seldom  alone.  In  some  cases  it  is  edged 
with  skunk  or  mole,  or  it  is  a  kind  of 
lining,  especially  when  used  in  collars 
that  can  be  put  up  to  cover  the  chin,  or 
be  let  open  to  cover  the  shoulders. 

Kolinsky,  that  was  so  much  in  favor 
last  year,  is  not  much  in  demand  now, 
probably  on  account  of  its  high  price. 
It  is  replaced  by  squirrel  and  dyed  sable, 
which  have  a  great  place  in  the  trim- 
mind  line.  Natural  or  dyed  chinchilla 
looks   very  nice,  too. 

Pelerine  Replaces  Scarfs 

I  said  before  that  we  have  the  usual 
tie  made  of  one  or  two  skins  with 
heads  naturalized.  That  shape  is  too 
staple  to  be  abandoned. 

The  straight  scarf,  seen  a  few  years 
ago,  has  entiredly  disappeared.  It  is  re- 
placed by  a  round  pelerine,  oldish-look- 
ing, which  covers  the  shoulders  and  goes 
down  to  the  waist. 

Collars  may  be  either  straight  and 
high.  In  that  case  they  fasten  right  at 
the  back  or  on  the  side  if  the  whole  gar- 
ment is  buttoned  like  the  Russian  waist, 
on  the  side;  or  shawls,  slightly  flounced 
at  the  back  of  the  neck  so  as  to  give 
some  fullness  about  the  shoulders,  where 
they  are  sometimes  draped,  and  so  that 
it  be  possible  to  put  them  up  like  muf- 
flers. These  are  extremely  dainty,  es- 
pecially in  supple  furs,  such  as  mole, 
broadtail,  etc. 

Capes  for  Evening 
There  are  also  some  regular  hooch. 
draped,  and  ended  in  point  with  a  gold 
or  silver  tassel.  These  are  generally 
seen  on  the  capes  so  fashionable  this 
season    as    evening    cloaks.      These    are 


very  broad  around  the  hips,  like  the  real 
kimono,  and  narrow  at  the  bottom.  There 
are  no  sleeves,  but  a  slit  on  each  side 
for  the  hands  to  go  through.  This  slit 
is  generally  edged  with  fur,  and  in  some 


For  Misses 


This  new  mid-Winter  model  foretells  the 
disappearance  of  loose  panels,  though  the 
effect  of  them  is  still  achieved.  The  mate- 
rial is  fine  navy  blue  serge  with  silk  braid 
one  inch  wide,  arranged  in  most  effective 
trimming;  the  fine  side  pleats  are  a  feature 
of  many  of  the  newest  frocks.  This  model 
is  shown  by  Exclusive  Ladies'  Wear,  Ltd., 
Montreal. 


cases  there  is  also  a  band  at  the  bottom 
to  gather  the  fullness  of  the  cloak,  that 
is  when  the  garment  is  made  of  silk. 

We  have  some  of  these  cloaks  entirely 
made  of  fur,  of  course,  and  the  trim- 
mings may  be  of  a  different  fur;  broad- 


tail and  skunk  for  instance;  ermine 
might  come  in  there  as  the  inside  part 
of  the  hood. 

The  materials  generally  chosen  for 
evening  cloaks  are  satin,  very  supple, 
plain,  or  with  velvet  inserted,  or  gold 
cloth;  I  have  seen  a  very  fine  cape  in 
charmeuse  with  velvet  bands  woven  in, 
all  circular  like  the  old  mantles  worn 
years  ago  that  had  a  wide  band  of 
beaver  all  around.  It  was  as  simple  as 
could  be,  yet  extremely  smart. 

We  have  also  broches,  or  "Matelasses," 
or  plain  silk  velvet.  A  cape  like  those 
worn  in  Brittany  was  very  nice,  too;  it 
was  in  black  velvet,  with  a  deep  round 
yoke  draped,  and  the  whole  was  lined 
with  hare.  It  looked  cosy,  and  yet  it 
was  not  heavy,  for  hare  is  extremely 
light. 

Fur  Waistcoats 
Some  of  these  mantles  are  made 
warmer  by  means  of  a  deep  fur  waist- 
coat going  down  to  the  bottom  and  co- 
vering entirely  the  chest;  it  is  attached 
to  the  mantle  underneath  the  yoke,  and 
a  ribbon  belt  keeps  it  in  its  proper  place, 
for  it  would  be  quite  loose  under  the 
folds  of  the  cloak. 

We  have  some  small  garments  which 
replace  the  "collet"  of  last  season;  they 
are  a  bit  longer,  and  fastened  under  the 
arm,  so  as  to  make  a  kind  of  sleeve.  You 
may  have  a  hood  or  a  straight  collar, 
with  ends  hanging  down  on  the  shoulder. 
The  shape  of  muffs  is  about  the  same 
as  last  year.  We  have  now  nothing  but 
barrel  muffs.  The  flat  ones  are  abso- 
lutely disregarded. 

Nearly  every  robe  chemise  has  a  broad 
fur  hem,  and  many  jackets,  too;  revers 
and  buttons  are  also  in  fur.  Whole 
panels  of  fur  are  seen  on  each  side  of 
many  coats,  and  some  fur  collars  go 
down  to  the  bottom  of  the  coat  to  make 
a  kind  of  waistcoat. 

Linings  Important 
With  regard  to  linings,  it  is  very  sel- 
dom that  plain  satin  is  used;  it  may  be 
"broche"  in  one  or  two  shades,  as  per 
samples  herewith,  or  you  may  have  some 
very  bright  linings,  which  are  often. seen 
as  follows:  the  bodice  is  in  one  of  the 
enclosed  patterns,  while  the  skirt  is  in 
plain  satin  in  the  shade  of  the  ground. 

I  have  also  noticed  one  cloak  lined 
with  plain  black  satin  in  the  skirt,  and 
the  bodice  was  lined  with  plain  black 
velvet. 

I  wish  to  point  out  the  importance  of 
lining  in  fur  coats;  the  finest  coat  only 
indifferently  lined  will  lose  a  lot  of  its 
value,  while  another  one  made  of  more 
ordinary  fur  will  be  quite  effective  if, 
when  taken  off,  it  shows  up  a  bright 
lining  of  good  quality.  Dealers  should 
bear  this  in  mind,  as  many  customer*, 
unless  expert  in  furs,  will  give  as  much 
attention  to  the  lining  as  to  the  quality 
of  the  fur  they  are  being  offered. 
Yours  truly, 
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Once  Again  We  Must  Have  D 


r esses 


The  first  forecast  of  Spring  is  characterized  in  the  navy  blue  French  serge  frock  above.  With  the  serge 
is  combined  pearl  grey  Georgette  crepe  with  fine  tucks  stitched  with  flame  color  silk  floss.  It  is  a  new 
interpretation  of   the   straight,   slender   silhouette. 

The  draped  lines  of  the  dinner  gown  have  an  added  charm  in  the  opalescent  sequins  resembling  lus- 
trous fish  scales  which  form  the  underarm  and  front  yokes.  A  fantastic  drape  falling  from  the  shoulders, 
artificial  flowers,  silk  tulle  sleeves  edged  with  dainty  shirred  ribbon  are  all  features  of  interest. 

Lady  Duff  Gordon,  who  designed  these  gowns,  calls  the  first  one  "La  Perrone,"  the  second  "Divination." 


Skirts  *nd  Mouses 


While  with  manufacturers  the  blouse 
business  has  been  somewhat  at  a  stand- 
still, the  retail  trade  during  the  last  days 
of  November  showed  considerable  acti- 
vity. Owing  to  the  epidemic  some  fac- 
tories were  operating  only  with  40  per 
cent,  of  their  help  and  so  were  delayed 
in  getting  out  orders.  Retailers  were 
not  selling  a  great  deal  at  the  same  time 
and  so  had  a  fair  stock  on  hand  to  begin 
the  Christmas  selling,  therefore  the 
manufacturers  do  not  expect  any  greal 
activity  until  the  Spring  buying  gets 
under  way. 

Spring    Look    Good,     Though     Fall     Dis- 
appointing 

Travellers  are  out  this  month  with 
their    early    Spring   ranges,   and    so   far 


are  very  optimistic.  Prospects  are  es- 
pecially good  in  the  West  they  state. 
Talking:  with  the  manager  of  one  of  the 
leading-  retail  blouse  departments  in  To- 
ionto,  DRY  GOODS  REVIEW  was  in- 
formed that  there  is  no  disposition  on  the 
part  of  the  public  to  purchase  cheaper 
grades  of  blouses.  "They  are  still  want- 
ing the  best,  and  that  looks  hopeful  for 
the  trade  during  the  remainder  of  the 
winter,"  he  said.  "We  have  on  hand  a 
rather  large  stock  owing  to  the  cutting 
off  of  buying  in  October,  but  have  not 
found  it  necessary  to  sacrifice  one  single 
blouse.  It  would  be  rather  bad  business 
to  sacrifice  them  when  prices  show  no 
sign  of  changing  for  Spring,  except  in 
the  way  of  going  higher,"  he  added. 


The  other  side  of  the  situation  was 
pointed  out  by  the  manager  of  another 
blouse  department,  who  said  that  the 
blouse  trade  was  extremely  quiet  at  pre- 
sent. Owing  to  the  unfortunate  condi- 
tions during  the  Fall  he  found  himself 
with  too  much  stock  on  hand  and  so  had 
to  get  rid  of  quite  a  good  deal  of  it  at 
reduced  prices.  "The  Christmas  trade 
will  take  it  down  a  good  deal,  but  that 
lasts  little  longer  than  a  week.  Un- 
doubtedly the  blouse  trade  will  be  good 
next  Spring,"  he  said.  "It  will  probably 
be  the  best  season  for  some  time  owing 
to  the  coming  popularity  of  suits.  Prices 
of  silks  will  necessarily  be  higrh  still,  and 
so  I  do  not  look  for  any  reduction  in 
price.  For  the  present,  however,  the 
blouse  department  is  quiet."  In  colors, 
French  blue  and  combinations  of  it,  as 
well  as  darker  blues,  with  artillery  red 
or  cherry  red,  expressing  the  "Victory" 
idea,  have  no  later  rivals.  Satin  blouses 
are  liked,  especially  when  they  have  a 
Georgette  collar  and  vestee. 

Ranges  taken  out  by  travellers  at  pre- 
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H>oto  Canaba  interpret*  Jasfjions 

Sketched  by  Dry  Goods  Review  artist 


Spring  1919  JHobelS 

The  coat   is  of  soft   reindeer  colored  home- 
spun with  silk  cord  fringe  to  match  on  deep 


pocket-shaped  panels;  the  shawl  fold  on  the 
back  is  a  smart  new  idea  and  the  lines  are 
typical  of  what  we  may  expect  in  Spring 
fashions.  Most  coats  have  these  elongated 
collars  in  one  form  or  another.  Made  by  the 
Ontario  Cloak   Co.,  Ltd.,  Toronto. 


This  suit  is  one  of  the  most  interesting 
among  new  Spring  garments  for  Misses.  It 
is  of  fine  French  serge,  navy  blue,  and  the 
semi-box  back,  the  slightly  raised  waist  line, 
the  rounded  folds  and  braid  at  the  sides, 
the  deep  soft  collar  with  embroidered  top- 
collar  are  all  fashion  features.  The  skirt 
too  is  the  established  length  for  Spring. 
Made  by  Axmith  and  Stevenson,  Toronto. 
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STYLE  RECOMMENDATIONS  FOR  SPRING  1919 

SPRING  fashions  as  decreed  by  the  National  Cloak,  Suit    and    Skirt    Manufacturers'    Association    at    Cleveland, 
Ohio,  on  December  2,  are  extremely  interesting,  catering  as  they  do  to  the  new  spirit  that  is  already  manifest 
in  the  life  of  the  people  of  both  Canada  and  the  United  States. 
Variety  is  again  provided  and  youth  and  dignity  are  typified  in  the  costumes  generally.     Following  are  the 
salient  features  of  the  conclusions  reached: 

SUITS 

Very  smart  and  youthful  are  the  short,  loose  hanging  box  models.  There  are  trimmings  of  braid  used  in 
bands  and  binding,  also  cording  or  embroidery  on  some,  while  others  are  more  simple  in  outline  with  white  or  con- 
trasting colored  vests  or  vestees.     Buttons  used  on  seams  and  sleeves  are  important. 

Simplicity  is  the  keynote  still  and  special  attention  is  given  to  the  tailored  styles.  A  predominating  feature 
of  these  is  a  graceful,  long,  rolling  collar  so  fashioned  as  to  display  the  smart  vestees  or  blouses.  One  jacket  with 
white  silk  lapels  was  noted  in  the  collection.  In  order  to  secure  pleated  effects  and  carry  out  some  other  ideas,  an 
occasional  yoke  was  noted.     This  was  especially  true  of  a  few  of  the  short  box  coats. 

In  the  new  sports  suits  which  have  returned  to  the  list,  novelty  and  partial  belts  provide  dash  and  smartness 
as  well  as  acting  as  fastenings  for  the  jacket.  They  havi  also  large  pockets  and  some  convertible  collars.  One 
model  in  a  light  check  had  patent  leather  edging. 

SKIRTS 

The  skirts  for  Spring  will  be  built  on  youthful  lines,  not  too  tight  and  having  the  appearance  of  tapering 
at  the  f ootline.  There  are  many  smart,  novel  cuts  that  accentuate  this  effect.  These  skirts  are  worn  about  seven 
inches  from  the  floor. 

COATS 

A  new  silhouette  has  developed.  It  finds  expression  in  the  Dolman  coats  and  capes,  which  are  built  on  loose 
hanging  lines,  tapering  slightly  at  the  bottom.  Smart  street  and  utility  coats  are,  however,  not  abandoned.  Many 
of  them  are   modifications  of  the   Dolman,  with  loose  hanging  backs  and  belted  fronts. 

There  are  new  belt  effects  and  collars  are  noteworthy  with  their  touches  of  color.  Scarf  collars  and  shawl 
collars  have  a  good  selection  of  outline.  Pockets  and  more  pockets  are  shown  which  will  please  the  average  con- 
sumer mightily. 

A  majority  of  the  coats  displayec1  had  some  form  of  extended  collar  or  throw,  trimmed  with  silk  fringe  and 
an  occasional  one  had  a  back  panel  trimmed  with  fringe.  While  fringe  may  not  be  so  extensively  used  as  during 
the  past  season,  it  has  not  declined  to  any  extent  in  popularity. 

Quite  a  number  of  silk  garments  were  shown. 

EXTREMES   NOT  WANTED 

The  chairman  of  the  style  committee  reported  in  part: 

"The  successful  conclusion  of  the  war  would  indicate  that  restraint  has  been  lifted,  and  that  the  crying 
need  for  conservation  is  no  longer  to  be  heard.  But,  women  everywhere  have  recognized  both  comfort  and  ele- 
gance in  the  simple  tailored  lines  of  the  past  seasons. 

"A  season  for  extremes  in  fashion  never  seemed  more  distant  than  at  present.  The  very  lack  of  eccentricity 
seems  to  have  been  the  incentive  to  designing  smart,  and  at  the  same  time,  wearable  clothes." 


sent  do  not  show  any  decided  innova- 
tions. Georgette,  crepe  de  Chine  and 
voile  are  once  more  the  materials  fea- 
tured, and  in  all  three  round  necks,  con- 
vertible collars,  and  some  high,  tailored 
ones  are  being  taken  up.  A  couple  of 
manufacturers  think  that  the  high  styles 
will  be  fairly  strong  for  Spring.  French 
blue  will  likely  be  a  good  color  for 
Spring,  both  as  trimming  and  in  whole 
blouses.  Some  voile  models  in  French 
blue  have  dainty  little  ruffles  of  white 
val  lace  or  organdie  pleatings.  One  model 
in  sand-colored  crepe  de  Chine  has  a 
French  blue  satin  collar  extending  down 
the  front  on  either  side  of  a  set-in  yoke 
of  the  crepe;  the  cuffs  turn  back,  reveal- 
ing the  satin  also  and  the  revers  of  the 
collar  are  turned  over  and  secured  with 
a  button.  Greek  necks  continue  to  be 
shown,  and  some  recent  models  show  the 
round  and  also  Greek  neck  effects,  but 
have  tucks  and  box  pleats  down  the 
front  which  hide  a  fastening  so  that  the 
blouse  does  not  "slip  on." 

Heavy  corded  and  moire  silk  in  white 


is  used  on  several  of  the  late  models  for 
collars  and  cuffs.  Peach  shade  has  been 
especially  good  of  late,  and  is  included 
among  the  most  hopeful  tints  in  the 
Spring  range.  The  other  familiar  tints 
of  flesh,  ivory,  maize,  sand,  and  pearl 
grey  seem  to  admit  of  no  new  staples, 
though  a  good  range  of  the  dark  shades 
is  to  be  had  and  an  occasional  novelty. 

Skirts  Taper 

Separate  skirts  are  pretty  generally 
adopting  the  silhouette  of  the  smart  suit 
skirts,  and  for  Spring  will  show  a  mark- 
ed tendency  to  taper  towards  the  ankles. 
This  line  gives  the  skirt  a  more  extreme- 
ly narrow  appearance  than  it  really  has, 
though  many,  especially  for  misses,  are 
really  narrow — even  less  than  a  yard  and 
a  half  around  the  hem.  Some  of  the 
separate  models  have  slender  drapes  at 
one  side  or  else  trimmed  panels  which 
need  not  be  fancy  enough  to  take  the 
skirt  out  of  the  tailored  class,  and  yet 
they  serve  to  bless  the  skimpiness  with 
attraction. 


A  good  deal  of  braid  is  used  on  the  new 
models,  especially  those  of  navy  blue 
serge.  Military  braid  of  all  widths  con- 
tinues to  be  an  important  factor  in  trim- 
ming and  is  shown  on  a  number  of  the 
velvet  and  velveteen  models  as  well  as 
on  satin  and  cloth.  One  of  the  smartest 
new  serge  skirts  has  bias  folds  of  the 
serge  about  an  inch  and  a  half  deep,  fin- 
ished with  flat  rows  of  braid  showing 
from  under  the  lower  edges;  the  folds 
are  stitched  around  the  skirt  in  many 
rows  with  the  braided  edge  loose. 

Fringe,  panels,  and  soft  and  long 
crushed  girdles  are  still  features  of  the 
best  mid-winter  numbers,  but  there  is 
some  indication  that  fringe  and  panels 
will  be  of  less  importance  in  the  general 
contour  of  Spring  models. 


Save  your  waste  paper.  There  will 
be  an  extra  lot  of  it  from  Christmas 
stocks.  Bale  it  and  take  advantage  of 
present  high   prices. 
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UMBRELLAS 

The  fine  weather  which  has  pre 
vailed  throughout  the  greater  part  of 
this  Fall  may  have  been  responsible  for 
an  occasional  dealer  overlooking  some 
stormy-weather  essentials  which  usually 
roll  up  a  fair  amount  of  returns  during 
the  Christmas  season,  when  the  weather 
reminds  them  to  have  these  goods  in 
stock.  During  the  wet  weather  of  Sep- 
tember this  year  there  were  a  good  many 
umbrellas  passed  over  the  counters,  but; 
at  that  period  between  seasons  people 
usually  purchase  only  the  staple  type 
of  article,  because  they  buy  for  them- 
selves. In  the  holiday  season  the  better 
grade  goods  are  the  ones  which,  when 
featured,  bring  results. 

There  are  some  interesting  styles  of 
women's  umbrellas  being  featured  by  the 
wholesalers.  One  of  them  reports  much 
interest  in  its  silk  numbers,  which  have 
fancy  narrow  borders  and  handles  to 
match.  For  instance,  there  would  be  a 
navy  blue  silk  cover  with  a  navy  and 
emerald  green  border  in  tiny  dots  anu 
fine  stripes,  somewhat  of  a  ribbon  effect 
about  an  inch  and  a  quarter  wide;  the 
handle  would  be  in  a  light  natural  or 
ebony  wood,  with  bakelite  knob  and  ring- 
in  green  or  navy,  or  perhaps  the  whole 
handle  would  be  of  bakelite,  showing 
the  two  colors. 

Perhaps  the  newest  model  on  the  mar- 
ket is  one  in  purple  taffeta  with  plain 
three-inch  border  of  purple  satin.  This 
style  of  border  is  quite  different  from 
what  has  been  shown  during  the  past 
few  seasons.  The  handle  of  bakelite  en- 
tirely, in  purple,  with  perhaps  a  reliev- 
ing touch  in  a  spot  or  circle  of  ivory; 
or  a  combination  of  ebony  and  purple 
bakelite  is  quite  smart.  The  whole  purple 
parasol  with  a  bit  of  ebony  is  sold  fre- 
quently to  be  used  with  mourning  cos- 
tumes. Many  of  the  colored  numbers 
have  tips  and  ferrol  of  ivory  bakelite. 

Plain  and  carved  silver  handles  with 
carrying  rings  are  quite  popular  still, 
and,  of  course,  gold  handles  remain  as 
purely  a  gift  article.  One  of  the  novel 
silver  numbers  has  a  change  ball  at- 
tached by  a  chain  to  the  handle;  the 
ball  opens  in  the  middle  and  reveals 
compartments  for  the  various  sizes  of 
coins.  No  doubt  this  little  feature  would 
prove  a  good  selling  point  with  a  good 
many  men  and  women  who  are  looking 
for  gifts,  than  would  the  earlier  attach- 
ment of  a  vanity  case. 


GLOVE  SHORTAGE  IN  ENGLAND 

An  extraordinary  shortage  of  gloves  is 
reported  at  Leicester,  though  the  causes 
of  the  scarcity  are  by  no  means  obscure, 
and  are  too  well  known  to  need  mention- 
ing. Buyers  from  "all  over  the  place," 
as  one  manufacturer  termed  it,  have  been 
in  the  town  begging  for  gloves  of  any 
kind  at  any  price,  probably,  it  is  thought, 
as  a  result  of  the  new  order,  under  which 
all  the  coarse  hosiery  machines  have 
been  taken  over  by  the  Government. 

In  one  instance  a  manufacturer  during 
one  single  morning  had  the  offer  of  or- 
ders more  than  equal  to  six  months'  out- 
put of  his  factory  in  normal  times.  None 


of  the  orders  could  be  accepted,  the  whole 
of  the  output  of  knitted  and  fabric  gloves 
m  this  district  being  "sold"  long  before 
they  are  made. 


MR.  JAMES  KENDRY 

A  well-known  Peterborough,  Ont., 
citizen,  James  Kendry,  passed  away  at 
his  home,  November  4.  The  late  Mr. 
Kendry  was  president  of  Auburn  Woolen 
Mills.  He  was  bom  in  Oshawa  in  1845. 
He  received  his  training  in  the  Toronto 
Woolen  Mills,  and  Streetsville,  and  in 
1871  went  to  Peterborough  and  took 
charge  of  a  weaving  department  of  the 
Auburn  Mills.  Three  years  later  he  left 
to  take  charge  of  the  Clyde  Woolen  Mills 
at  Lanark,  and  afterwards  became  man- 
ager of  the  Glen  Tay  Woolen  Mills. 
Leaving  Glen  Tay  he  returned  to  Peter- 
borough as  manager  of  the  Auburn  Mills, 
and  since  that  time  has  resided  con- 
tinuously in  that  city. 

The  late  Mr.  Kendry  served  two  terms 
in  the  House  of  Commons,  and  for  a  long 
period  was  president  of  West  Peter- 
borough Conservative  Association.  For 
many  years  he  was  a  member  of  the 
Peterborough  City  Council,  and  on  three 
different  occasions  was  elected  mayor. 
He  also  served  on  the  School  Board,  and 
at  the  time  of  his  death  was  a  member 
of  the  City  Trust  Commission.  He  is 
survived  by  his  widow  and  one  son,  T. 
H.  Kendry,  of  Peterborough,  also  one 
daughter,  Mrs.  George  Burnham,  of  To- 
ronto. 

HOW  TO  DEMONSTRATE  A  CORSET 

Continued  from  page  113 

garment  from  others  of  the  same  kind. 
Open  the  corset  on  the  counter  face 
down  and  after  it  has  been  completely 
unrolled  elevate  it  by  holding  it  in  the 
left  hand  at  the  top  of  the  front  steel, 
explaining  as  you  do  why  you  believe 
this  particular  garment  to  be  well  suit- 
ed for  her  figure.  It  may  be  well  to 
hold  the  corset  to  your  own  figure  just 
to  give  the  prospective  buyer  an  idea  of 
its  proportions  but  in  doing  this  always 
be  careful  to  explain  that  it  was  not  de- 
signed for  your  figure. 

Front  Lace  Fitting 

"If  it  is  a  front  lace  model  you  are 
demonstrating,  remind  your  customer 
in  a  tactful,  impersonal  manner  that 
not  one  woman  in  ten  understands  the 
art  of  lacing  such  a  model  and  that 
many  who  do,  do  not  take  the  time 
to  do  it  properly  and  thus  fail  to  make 
the  most  of  the  possibilities  of  the  gar- 
ment. Then  lay  the  corset  flat  upon  the 
counter  front  side  up  and  with  clasps 
unfastened.  Loosen  the  lacers  to  a 
point  which  should  be  comfortably  loose 
on  the  figure  of  the  wearer.  Now  be- 
ginning at  the  bottom,  you  will  draw- 
in  the  fulness  towards  the  waist-line 
and  then  having  disposed  in  like  manner 
of  the  corresponding  fulness  at  the  top 
you  will  show  her  how  to  tie  the  lacers 
together  at  the  middle  front  in  what  is 
known  as  a  surgeon's  knot  which,  though 
not  bulky  or  unwieldy,  will  stay  fast  and 


lie  flat.  Explain  to  her  also  that  in  re- 
moving the  corset  she  must  reverse  the 
operation  and  loosen  the  lacers  before 
undoing  the  clasps.  In  this  way  only 
can  it  be  expected  to  preserve  the  ori- 
ginal shape  of  the  garment.  Explain 
that  most  manufacturers  of  corsets 
guarantee  them  only  with  the  under- 
standing that  the  garment  will  be  put 
on  and  off  according  to  these  directions. 

"Explain  to  your  prospective  cus- 
tomer, if  the  price  must  be  made  a  con- 
sideration, that  she  will  be  wiser  to 
spend  a  bit  more  for  her  corsets  even 
if  it  means  that  she  will  have  to  spend 
somewhat  less  upon  her  outer  garments. 

"Such  a  suggestion,  however,  must  al- 
ways be  made  with  caution,  as  people, 
especially  women,  do  not  like  to  be 
judged  as  having  to  economize  on  their 
clothes. 

"If  your  customer  is  built  tall  and 
slender  you  should  suggest  to  her  that 
too  many  slender  women  take  it  for 
granted  that  because  they  are  slender 
most  any  corset  will  answer.  Careful 
selection  is  just  as  important  to  their 
appearance  as  it  is  to  the  stouter  per- 
son." 


SHOW    CARD    WRITING 

Continued  from  page  121 

greens  and  reds.     The  lettering  is  made 
with  a  No.  2  round  writing  pen  nib. 
Some  Tips 

There  seems  to  be  an  idea  prevalent 
among  those  who  have  newly  broken 
into  show-card  writing  that  to  became  a 
proficient  card-writer  they  must  possess 
an  air  brush;  and  that  through  its  use 
is  the  only  way  to  make  what  they  term 
a  really  attractive  and  high  class  show- 
card.  Now  I  want  to  ex-plode  that 
theory,  although  it  must  be  understood 
that  the  air-brush  is  an  excellent  tool 
for  show-card  work.  Also,  it  has  been 
the  means  of  making  thousands  of  very 
poor  show-cards,  show-cards  which  are 
an  eyesore  to  any  display  on  which  they 
are  used. 

In  Toronto  you  can  see  air-brushed 
cards  in  some  Yonge  street  stores  which 
you  can  hardly  read  owing  to  the  larre 
amount  of  highly  colo-ed  inks  sonyel 
in  them  with  the  air-b^ush.  There  is 
poor  judgment  both  on  the  part  of  the 
maker  and  on  the  part  of  the  merchant 
for  showing  them  there.  C^rd*  liVe  t^ese 
tend  to  repel  rather  than  attract  cus- 
tomers. The  whole  troub'e  lie?  in  tbe 
inexperience  in  the  proper  handlm-*  oF 
the  air-brush.  All  amateurs  =^ouH 
learn  how  to  letter  prooevly,  how  to 
make  show-card  designs  and  the  o-oner 
combination  of  colors  before  nttemotin  c 
to   make   air-bru-h   show-cards. 


NEW    STENCILLED    CURTAINS 

A  line  of  new  Japanese  hand-sten- 
cilled curtains  is  on  the  market  in  Can- 
ada; also  Japanese  fancy  rugs  which  are 
of  the  type  of  washable  »•<*.'»  ru"-s,are  r'so 
offered  in  a  variety  of  designs.  These 
are  popular  priced  goods. 


1  SHOW  CARD  WRITING  I 


By  R.  T.  D.  EDWARDS 
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CHRISTMAS  show  cards  are  at 
present  an  absorbing  topic  of  in- 
terest to  those  in  charge  of  pro- 
ducing show  cards  for  the  large  or  small 
store. 

The  large  departmental  stores  through 
Canada  and  the  United  States  are  busy 
putting  Christmas  cards  on  their  coun- 
ters and  in  their  windows.  One  of  the 
large  Toronto  stores  has  already  put  into 
use  many  thousands  and  before  the  Christ- 
mas season  has  advanced  much  farther, 
the  quantity  will  be  increased  to  double. 


feeling  must  be  supplied  to  encourage 
early  shopping.  Prettily  designed  Christ- 
mas cards  are  what  remind  and  keep 
reminding  the  customer  over  and  over 
again  that  the  gift  season  is  again  at 
hand. 

For  Small  as  Well  as  Large  Stores. 

Early  Christmas  shopping  is  the 
watchword.        Therefore,   the    Christmas 

The  small  store,  too,  should  follow  the 
big  store's  examples  and  get  their  Christ- 
mas cards  on  their  merchandise  and  in 
the  window  displays. 

The  principle  used  by  most  large  stores 
is  to  adopt  one  special  design  and  carry 
it  out  through  the  interior  of  the  store. 
This  design  is  used  also  in  the  show 
windows  at  intervals  with  other  special 
Christmas  show  cards  designed  by  the 
cardwriter. 

In  the  majority  of  cases  the  Christmas 
cards  for  the  interior  are  either  of  a 
printed  or  lithographed  design  and  from 
two  to  four  color  work. 

For  the  smaller  store,  very  attractive 
designs  can  be  worked  up  with  the  air 
brush  by  using  stencil  or  lithograph,  or 
printed  cards  can  be  bought  from  supply 
houses. 

But  the  window  card  for  dainty  Christ- 
mas displays,  both  for  large  and   small 
stores,  must  be  made  by  hand. 
Change  Cards  Frequently 

First  of  all  these  cards  must  be  origin- 
al. They  should  be  changed  every  few 
days,  just  as  the  window  trimmer 
changes  and  decorates  his  windows. 
They  should  be  made  in  series  and  the 
change  from  one  style  to  another  should 
be   made  all  at  one  time. 

Stick  to  daintiness  in  show  cards. 
Don't  plaster  the  card  all  up  with  de- 
sign and  lettering.  We  are  offering  two 
suggestions  of  what  we  think  are  quite 
good  enough,  even  for  the  best  Can- 
adian   stores. 

They  are  exceedingly  neat  and  good 
looking  and  they  would  add  much  to  a 
Christmas    display. 

They  are  made  with  a  mat  bound  back- 
ground with  a  deckled  edge  cover  paper, 
panel  in  the  centre.  The  edge  is  deckled 
by  hand  with  a  small  pair  of  scissors 
and  is  nothing  more  or  less  than  an 
uneven    or   rough   edge. 

The  dark  background  card  is  made  of 
dark  green  mat  board  with  a  buff  centre 
panel  of  heavy  cover  paper.  Cover  pa- 
per can  be  procured  from  wholesale  pa- 
per houses  in  any  color  or  finish  desired. 
The  top  two  corners  only  are  stuck 
and  the  rest  of  the  paper  hangs  loosely 
against  the  cardboard. 

The  card  with  the  dark  panel  is  after 
the  same  order  as  the  other  with  excep- 
tion that  the  background  is  a  buff  mat 
board  and  the  centre  panel  is  of  medium 
grey. 


Many  other  color  combinations  can  be 
worked  up  with  good  effect.  Dark  green 
background  with  pale  green  or  white 
centre,  white  ground  with  pale  green 
centre,  buff  ground  with  white  or  pale 
green  centre  are  only  a  few  of  the  many 
attractive  color  combinations. 
Made  With   Pen  and  Waterproof  Ink. 

The   drawings   and   lettering   on   these 
cards    are    made    with    pen    and    black 
waterproof  ink.     The  drawings  are  col- 
ored   with    transparent   water    colors    in 
(Continued  on  page  120) 
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Dry  Goods  Review 
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A   Few   Leaders) 
At  Popular  Prices 

When  requiring  any  of  the  following  lines  it 
will   pay  you  to  get  our  prices. 

Wool   Motor   Rugs 

Lawn  and  Linen  Handkerchiefs 

Damask    Cloths,    Napkins 

Roller  Towelings 

Bath  Towels 

Cotton   and    Linen    Towels 

We    specialize    in    a    few    popular    "British" 

staples  and  are  in  a  position  to  give  you  extra 

value  and  service  in  goods  of  this  kind.    Prove 

it. 

Wishing  you  the  compliments   of  the   season. 

Allan  S.  Bain  Company 

150a  Craig  Street  West  -  MONTREAL 


P.  C.  Corsets 

and  Christmas  Sales 

This  Christmas,  with  the  male  population  still  overseas, 
the  women  are  going  to  do  a  lot  of  buying  for  themselves. 
A  great  many  sales  are  going  to  be  made  in  your  corsetry 
department  and  the  volume  of  sales  made  is  going  to 
P%      depend  a  great  deal  on  the  popularity  of  the  line  you  carry. 


The 
Financial  Post 

This  is  a  business  man's  paper.  It  is  of  in- 
terest to  every  man  who  has  money  invested 
either  in  his  own  business  or  in  bonds  and 
securities  of  various  kinds.  It  is  published 
weekly,  and  the  news  is  given  in  very  read- 
able form. 

Wholesale  and  retail  merchants  find  it 
valuable  because  they  are  interested  in 
market  tendencies  and  market  factors,  not 
only  as  applied  to  their  business,  but  also 
as  applying  to  business  in  general.  They 
need  to  know  conditions  local  and  remote. 
They  need  information  to  enable  them  to 
buy  right  and  sell  safely. 

And  the  knowledge  they  need  they  can 
have  for  the  insignificant  sum  of  $3  an- 
nually. 

THE  FINANCIAL  POST  OF  CANADA, 

143-153  University  Ave.,  Toronto. 

Please  enter  me  as  a  regular  subscriber,  com- 
mencing at  once.  If  I  am  satisfied  with  the  paper, 
I  will  remit  $3  to  pay  for  my  subscription  on  receipt 
of  bill. 


D.G.R. 
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P.  C.  Corsets  are  the  last  word  in  neatness,  style  and  fit. 
They  have  a  Dominion-wide  reputation  of  perfect  ease  and 
comfort  to  the  wearer. 

Parisian  Corset  Mfg.  Co.,  Limited 

QUEBEC,  QUE.,  CANADA 

BRANCHES: 

Toronto  :  84  Bay  St.  Montreal :  329  Craig  St.  W. 

Western  Representative  :  C.  H.  BUTLER.  21  Sylvester  Wilson  Building.  Winnipeg 


Dry  Goods  Review  READY-TO-WEAR 


RE  SOL  VED 

That  the  Quality  Policy 

of  the   MODEL  Brassiere 

Shall  Be  Undeviatingly  Upheld 

During  Nineteen-Nineteen 

REGARDLESS  of  War  or  Peace,  and  of  whether  the 
Recommendations  of  the  W  a  r  Industries  Board  are 
continued  or  rescinded,  we  shall  keep  on  keeping  up  our 
Quality  Policy  during  1919,    as  follows  : 

1 — 80  by  80  count  is  the  cheapest  white  batiste  that 
is  used  in  any  Model  Brassiere,  even  those  that 
retail  at  75c. 

2 — 16  stitches  to  the  running  inch,  instead  of  11,  as 
in  the  ordinary  Brassiere. 

3 — Extra  large  arm-shields  (wherever  practicable) 
on  all  Brassieres. 

4 — Removable  Rustless  Boning  (wherever  practic- 
able) irrespective  of  price. 

5 — Our  Guarantee  Certificate  will  continue  to  pro- 
tect your  customer  with  every  Brassiere. 

Our  chief  concern  shall  always  be  to  manufacture  the 
MODEL  Brassiere  to  conform  to  a  standard,  not  merely 
to  connect  with  a  price. 


^6fte\^)Yassiere  Cjx 


Canadian  Office:  313   Fort  St.,  Winnipeg 

200  FIFTH  AVENUE,  NEW  YORK 

Main  Factory!  Branch  Factories: 

782-796  Wythe  Avenue.  Brooklyn.  N.Y.  Xo.  2 — Valley  Stream,  N.Y.    No.  3 —  Flmhurst,  N.Y. 
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Dry  Goods  Review 


Brand 


First  Quality  Only! 

Standard  Brand  Waists  have  the  qualities 
that  carry  weight  with  women  who  buy. 


In  their  fashioning, 
elegance  is  given  a 
sturdy  foundation 
of  quality. 


Ycu  can  always  count  on  maximum 
sales  in  your  ladies'  wear  department  if 
Standard  Brand  Waists  are  on  display. 

Standard   Ladies'   Wear,   Limited 

TORONTO 


Misses'  and 
Children's  Wear 

In  values,  and  in  variety  of  styles  that 
appeal  directly  to  the  purchaser  as 
well  as  to  the  little  wearer— Reid's  line 
of  children's  and  misses'  dresses,  skirts 
and  middies,  are  unexcelled  anywhere 
in  Canada. 
Orders   are  now  being   booked   for   1919. 

i    know    your    wants. 


G.  F.  REID  &  COMPANY 

4  Alexander  St.,  Toronto 


MAKE  IT  SHORT 

But  be  sure 
your  Brand  is 
listed  in  the 

BUYERS'  GUIDE 


Full  Capacity 

We  are  now  ready  to  execute    orders  quickly. 

WRITE  FOR  SAMPLES 

Beautiful  holiday  styles  in 

Blouses, 

Georgettes,  Crepe  de  Chines  and 
Japs 

COMPLIMENTS   OF   THE   SEASON 
TO   ALL 


1770  ST.  LAWRENCE 


Dry  Goods  />'<  view 
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Many    Buyers 


Are  "Cashing  In" 
On   Mack   Styles   and    Values 
For   Xmas    Selling. 
Have   You   Seen  Them  ? 


Good  buyers  always  choose  in  accordance  with  the  current 
feminine  taste — they  choose  from  the  "Select  Customer"  point- 
of-view,  with  sales  and  satisfaction  as  the  ultimate  goal. 

In  our  present  showing  of  Mack  Brand  Waists  there  is  a 
superiority  in  style  and  quality  that  is  always  quickly  seen  and 
appreciated  by  well-dressed  women  who  know. 

That's  why  buyers  are  dropping  in  to  our  showrooms  to  see — 
and  buy. 

CREPE  DE  CHINES 

That's  why  we  want  you  to  see  our 

plain  and  fancy,  in  all  the  prevailing  shades  and  colors. 

If  you  are  a  "Good  Buyer"  and  will  call  at  our 
show  rooms,  you'll  never  regret  it,  and  it  will 
mean  an  order  for  us. 


McCUTCHEON  WAIST  CO.,  LIMITED 


EET 


Vancouver  Office:  •>"    3i-    JAIV1C.3    omttl  Winnipeg  Office: 

GEO.  STRACHAN  lYHJIN  I  KtAL  PERCIVAL  R.  B.  JONES 

906  Welton  Block  Hammond  Sample  Rooms 

Province  Ontario  :  B.  H.  Swift.  Maritime  Provinces  :   V.  S.  Rice.        Province  Quebec  and  Montreal  City:  A.  L.  Primeau. 
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BUYERS'  MARKET  GUIDE     mm 
Laiest    Ediiorml  Marl^tNews   -%^ 


The  Thompson  Lace  &  Veiling  Co.,  Limitc" 
Laces.  "Veilings,  Geor- 
gettes, Ninons,  "My 
Lady"  Silk  Hair  Nets, 
Princess  Pat  Human 
Hair  Nets,  Sport 
Veils. 

Cor.    Wellington     and 

York    Sts.. 

Toronto,    Canada. 


HATS 

for 

Chics,    Flappers   and  Chickens 

MAX  MAYER,   INC. 

352   Fourth  Ave..  New  York.  NY. 


Infants',  Children's,   Girls' 
and  Misses'  Dresses 

\be  are  Specialists  in  these  lines 

H.  L.   WATTS,  LIMITED 

400  Richmond  St.  W.,  Toronto 


T.  H.  Birmingham  &  Co. 

f^  LIMITED 

1r4D    93  to  "  sPadina  Av«->  TORONTO 

<r  Women's  High  Grade 

Neckwear 
'  The   Exclusive  Neckwear  House " 


"EVERYTHING  IN  SILKS" 

M.  Ascher  Silk  Corp. 

Distributors     Iroquois  Silk  Mills 
102    Madison    Avenue,     New    York 


Skirts  Must  Be  Worn 


Wholesale  Manufac 


Smart  Styles  in  Tweeds,  Serges 
and  Poplins  at  Popular  Prices. 


ROYAL  SKIRT  CO. 

i^jUJ  1440  St.  Lawrence  St.,  Montreal,  Que. 


References  :     London,  Eng.  -New  York- 
Montreal 

FRED.  BIRKS 

Commission  Dry  Goods 
14  Phillips  Sq.,   MONTREAL,  Can. 

Tel.  Up.  388.  Covering  all  Provinces 


HOSIERY 


We  sell  mill  seconds  for  one  of  the 
largest  mills.  Ladies'  brown  hose  are 
scarce  but  we  can  fill  orders.  We  also 
sell  first  quality.  We  can  quote  prices 
on  gray  and  khaki  all-wool  socks. 
Write  us   for  samples. 

A.    E.    WEGENAST,__ „ 
106    Clyde    Block       -       Hamilton,     Ont. 


COTTON  EXPORT  RESTRIC- 
TIONS REMOVED 

All  restrictions  on  the  shipment 
of  cotton  from  the  United  States 
except  to  enemy  countries  and  to 
the  Northern  Europe  neutrals  have 
been  removed,  the  order  being  ef- 
fective December  2.  Cotton  is  ex- 
pected to  flow  more  freely  to 
countries  contiguous  to  Germany 
when  that  nation  has  complied 
with  all  the  terms  of  the  armistice. 

Cotton  in  increased  quantities 
already  is  moving  to  the  Allied 
countries.  Because  of  the  fact  that 
India's  cotton  crop  this  year  was 
sufficient  only  for  that  country's 
needs,  it  is  stated  that  Japan  has 
been  very  anxious  to  get  cotton 
from  the  United  States. 

*  *         * 
BLANKETS  HIGHER 

Prices  on  blankets  for  next  Fall 
delivery  show  an  advance  of  50 
per  cent,  over  the  past  season. 
Buyers  for  next  Fall  will  be  plac- 
ing orders  at  prices  higher  than 
present  selling  basis. 

*  *         * 

COTTON        FABRIC        PRICE 
CHANGE  CONCERNING 
GINGHAM  TRADE 
The    Price-Fixing    Committee    of 
the   War   Industries  Board  author- 
izes the  following: 

Cotton  Fabrics 

1.  The  agreement  between  the 
representatives  of  the  cotton  in- 
dustry and  the  Price-Fixing  Com- 
mittee dated  July  1,  1918,  and  re- 
cently extended  to  remain  in  effect 
until  January  1,  as  the  basis  of 
maximum  priees^that  can  be  asked, 
has  been  amended  in  respect  to 
ginghams  as  follows: 

2.  Stipulation  in  schedule  au- 
thorized in  August,  1918,  to  the 
effect  that  sales  in  gingham  shall 
be  made  only  for  delivery  prior  to 
April  1.  1919.  is  cancelled. 

3.  Sales  of  this  commodity,  as 
well  as  of  any  other  cotton  com- 
modity may  be  made  for  any  de- 
livery period  agreed  on  between 
buyer  and  seller  at  prices  under  no 
circumstances  in  advance  of  the 
published   schedule. 

Notice  of  a  full  advance  of  33  1-3 
per  cent,  in  cotton  threads  reached 
the  trade  a  few  days  ago  and  came 
as  rather  a  surprise.  Mills  are 
working  to  capacity,  and  even  with 
government  orders  eliminated,  or- 
ders on  hand  will  keep  mills  run- 
ning: until  June  of  next  vear. 
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J"  D.  B.  Fisk&Co. 

Chicago 

New  York  Salesroom : 

Open  During  Market  Season 

411  Fifth  Avenue 


,vv     SERGES 
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LINENS.  HANDKERCHIEFS.  ETC 

STOCKS  OK  HAND 

C.  E.  ROBINSON  &  CO. 

10  Victoria  Street  MONTREAL 


Pyj  amas 

for 

Style  and  Quality 

THE  FOSTER  MFG.  CO.  Ltd., 

Parkeston,  Essex,  England 


Canada's 

Largest  Makers  of 

Cotton  Flags 

Write  for  Prices 

THE  COPP,  CLARK  CO. 

517  Wellington  St.  West       Toronto 


Conducting   Sales   for   High    Class 
Retail  Stores  Only. 

F.  McNABB 

The  Practical  Sales  Specialist 

2357  Esplanade  Ave.,     -      Montreal 

Box  355.  Sault  St.  Marie.  Ont. 


LARGEST  MANUFACTURERS 

Artificial  Flowers,  Plants  and  Vines, 
Window  Decorations,  Japanese  and 
Chinese  Decorations,  Papier  Macne 
Novelties,  Electric  Lighted  Flower 
Bushes.  Write  for  our  104  page 
Catalogue.  It's  free  for  the  asking. 
The  Botanical  Decorating  Company 
(Incorporated.) 
504    South    Fifth     Avenue.    Chicago.  III. 


LC        DCUDr     Direct  Factory 
.    VJ.     DlLDE     Representative 

Canadian,     English     and     American 

Toys,      Dolls,      Wheel      Goods,      Rubber 

Goods,    Bathing   Caps,   Toilet   Goods. 

5    to    10    Cent    Goods 

Sample  Rooms:    53  Yonge  St.,  Toronto 


Real    HARRIS,     LEWIS    and 
SHETLAND  HOMESPUNS 

Direct    from    the    makers.     Special    lierht- 
wei«hts    for    Ladies'     wear — all    shades. 
Patterns   and    Prices   on    Application. 
S.  A.  NEWALL  &  SONS,  Stornoway,  Scotland 

State  shade  desired  and  whether  for  Ladies'  or  Gents'  wear 
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[aaigesl  mfrs.  of 
Marabou  Cape'. 
Ostrich  Boas. 
.Plumes  and 
Fancies.  Also 
full  line  Trim- 
med  Hats. 


DOMINION  OSTRICH  FEATHER  CO. 

LIMiTEO 

75  Wellinfton  St.W..  Toronto 


WOOL  SITUATION 
"The  transition  from  Government 
control  to  private  trading  is  immi- 
nent in  the  wool  market,  but  the 
market  has  been  dull,  waiting  an- 
nouncement from  Washington  of 
the  terms  under  which  that  transi- 
tion will  be  effected.  That  the 
Government  will  not  take  any  1919 
wools  is  the  conclusion  drawn  from 
the  announcement  that  wools  pull- 
ed after  December  31  will  not  be 
taken  by  the  Government,  and  are 
then  released  for  private  sale. 

"The  goods  market  is  very  un- 
settled at  the  moment. 

"Foreign  primary  markets  are 
stagnant  and  tending  downward, 
especially  at  the  River  Plate  and  in 
South  Africa.  England's  manufac- 
turers are  rapidly  turning  machin- 
ery on  to  civilian  fabrics." — The 
Commercial   Bulletin. 

*  *         * 
HOW   MUCH  COTTON? 

Attention  for  the  next  few  days 
will  be  centred  on  the  forthcoming 
report  from  the  Department  of 
Agriculture  at  Washington,  esti- 
mating the  size  of  the  crop.  The  in- 
dications point  to  an  estimate  of 
about  11,750,000,  exclusive  of 
linters.  The  improved  outlook  for 
export  is  helping  the  market.  The 
demand  for  spot  cotton  has  been 
slightly  better,  and  in  the  contract 
market  there  is,  of  course,  no  op- 
position to  an  advance,  since  short 
selling  is  prohibited,  and  under 
these  circumstances  it  would  not  be 
surprising  to  see  some  further 
improvement 

*  *         * 

TO  FORM  ASSOCIATION 
Canadian  manufacturers  of  cot- 
ton goods,  overalls,  women's  wear 
and  outer  garments,  have  been 
holding  organization  meetings  in 
Toronto,  where  addresses  on  the 
advisability  of  closer  co-operation, 
especially  during  the  period  of  re- 
construction, are  being  delivered. 
Representatives  from  nearly  every 
large  centre  in  Canada  speak  of  the 
possibilities  of  greater  output  for 
both  home  requirements  and  export 
trade.  Practically  all  the  repre- 
sentatives hold  the  opinion  that  by 
forming  an  association  after  the 
style  of  the  National  Garment  As- 
sociation of  the  United  States  these 
industries  can  be  greatly  fostered 
in  Canada.  The  new  organization 
will  be  known  as  the  Canadian  As- 
sociation of  Garment  Manufactur- 
ers and  will  include  all  needle 
trade" 


Spe 


cialize  in  Boot  Laces 

holesale   trade,    in   the   better 


for   the 

grades. 

Banded   in  pairs,   in  gross  boxes. 

Kancy    Cabinets,    100    pairs,    banded    in 

pairs.     These   are   more   profitable   than 

bulk   make-up.     Also 

LEATHER    LACES,   all   kinds. 
E.  W.  McMARTIN,  MONTREAL 
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DRY    COO  DS    REVIEW 


The  Cost  of  Selling 

SCARCELY  necessary,  is"  it T  to  protest 
that  you  must  spend  some  money,  much 
or  little,  to  keep  yourself  and  your  mer 
chandise  known  to  your  customers  and 
should-be  customers. 

This  you  admit,  but— DO  YOU  FOLLOW 
CLOSE  UP  THE  LEAD  OF  YOUR  CON- 
VICTION? 

Are   you   spending  the   money? 

Let's  look  at  the  cost  of  close  up  work  in 

The  FARMER'S 

MAGAZINE 

A  half-page  12  times  will  cost  you  $367.20 
($30.60  per  insertion).  A  "full  page 
$714.00  ($59.60  per  insertion). 
Not  a  heavy  annual  cost  to  canvass  the 
choicest  class  of  farmers  in  this  country- 
farm  homes  of  greatest  prosperity,  pro- 
gressiveness  and  capacity. 
But — are  you  keeping  a  salesman  always 
on  the  job? 

You  should — and  Can,  at  so  low  a  price. 
Write  in   about  it. 


Special  Values 

ALL  WOOL 

SERGES 

Also 

LINENS 

INCLUDING 

Bleached  and   Unbleached 
Damasks,  Cloths  and 
Napkins,  Handker- 
chiefs, etc.,  etc. 

G.  E.  Robinson  &  Co. 

Importers  and     Commission  Merchants 

10  Victoria   Street 
MONTREAL 

Tel.   Uptown  8553. 


Representative    Wanted 

|?OR  TORONTO  AND  DISTRICT— ACTIVE 
commission  salesman  wanted  for  line  of 
English  laces  and  lace  novelties  for  manufac- 
turers and  wholesalers.  Please  write  in  first 
instance  to  Box  5703.  Dry  Goods  Review, 
University    Ave..   Toronto. 


WANTED 
T  ARGE  HOSIERY  MANUFACTURER  OF 
■Lj  trade-marked  and  advertised  line  in  the 
United  States,  selling  retail  trade  only,  de- 
sires representation  in  Canada.  Line  can  be 
carried  with  allied,  but  not  with  competing 
lines:  Answer  to  Box  22.  Dry  Goods  Review, 
143-153   University   Ave.,   Toronto. 

pOOD,  RELIABLE  MEN'S  WEAR  CLERK. 
^Must  be  fair  card  writer  and  window  trim- 
mer. Steady  employment.  Good  salary  in 
growing  city.  Address  Box  51,  Dry  Goods 
Review.    143-153    University    Ave.,    Toronto. 


EXPERIENCED  TRAVELLER  COVERING 
Eastern  Ontario  wishes  line  of  dry  goods 
to  carry  from  Toronto  north  to  Burksfall, 
Midland  and  all  of  Eastern  Ontario,  either 
salary  or  commission.  Apply,  Box  908, 
Orillia. 

AGENCY  WANTED  FOR  QUEBEC— SAL- 
•^■ary  or  commission.  First-class  references. 
Write   A.    S.,    164   Desfranciscains,   Quebec. 


Ladies'  and  Gent's  Wear  wants  lines  for  that 
territory,  on  commission.  Write  Box  R,  Dry 
Goods    Review.    128    Bleury    St..    Montreal. 
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Dominion  Raynsters 

"Made -in -Canada"  Raincoats 


Dealers  who  carry  the 
Dominion  Raynster  line 
are  showing  the  hand- 
somest coats  of  the  sea- 
son. 

For  every-day  wear  and 
best  wear — for  long  and 
satisfactory  service — for 
style,  fit  and  finish, 

DOMINION 
RAYNSTERS 

compare  with  any  tailor- 
made  coat. 

In  addition,  Dominion 
Raynsters  with  our  guar- 
antee label,  are  absolutely 
waterproof. 

Our  nearest  branch  will 
gladly  arrange  to  show 
samples. 


Canadian  Consolidated  Rubber  Co. 

LIMITED 
Head  Office:  Montreal 

Service  Branches  at  Halifax,  St.  John,  Quebec,  Ottawa,  Toronto,  Hamilton, 
London.  Kitchener,  North  Bay,  Fort  William,  Winnipeg,  Brandon,  Regina, 
Saskatoon,    Edmonton,    Calgary,    Lethbridge,    Vancouver    and    Victoria. 
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T  I  o  All  of  You 

greetings!  anti 


<J  For  1919  there  is  much  better  reason 
for  optimism  than  we  could  claim  at 
any  time    during  the  past  few  years. 

•I  [jet  us  bring,  the  spirit  of  this  Holi- 
day Season  into  the  lives  of  everyone 
with  whom  we  come  in  contact. 

•I  We  can  do  you  a  final  service  for 
1918  by  handling,  expeditiously  your 
Last  Minute  Requirements  for  Xmas 
Goods.     Write,  Wire  or  Phone. 

Belding  Paul  Corticelli  Limited 

Montreal  Toronto  Winnipeg         Vancouver 

'jhat  your  Stock,  of  & 

Christmas  Nccdlecrafl  Novelties 
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